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A

Timely Tip

to

AGENTS
may

which

Ask any
either)

WOR

old

advertiser fand not so old

whether he remembers

tiveness mid-depression.

A

will kindle in his eyes. It is

through

light

the sun

.

.

.

a glass of

\\

OR's

effec-

reminiscent light

something

like the

Haute Barsae held

mellow, lambent, amiable.

A

to

rare

twinkle.

He recalls. It was between
W OR began saying, "Keep

^ es.

that

hold on the
Neglect the

YTOR market by

^ OR

'30

and

'33

a headlock

using

market and you

^ OR.
may

as

well prepare to steal desertward with a tent
.

.

.

if

vou can afford a tent." Or words to that

effect.

The warning again

and 14

by.

.

c

of

all

homes own

radios, just

be subject to shifting sales quotas,
and spliced allocations. Good
times or had. it remains the guts of your busican't

territorial cuts

Even

ness.

with

this.

Use

WOR

the professional economists agree

now

;

'.

.

though you

may

not be

spending one Lincoln penny for anything

We make

else!

based on long expewhich probably sells more
more national advertisers and

this suggestion

rience as the station

goods

.

.

.

for

their agents

.

.

.

than any other: a station

which has contributed more
wallets of

market that delivers the 1st and
3rd greatest buving bazaars in this country

anv other

see, a

.

100.000 people each, in a terri-

cities of

torv where 94'

applies.

\ou

be read with benefit

national radio advertisers

all

wampum

to the

more agents (and advertisers) than
in America ... by means of more

sales at less-cost -per-dollar.

-WOR

A Million and a

Half- DOLLARS!!

National Representatives:

INTERNATIONAL RADIO SALES
Chicago,

New

York, Detroit,

Los Angeles, San Francisco

The Prairie Farmer Station,
Burridge D. Butler, President

Chicago

Glenn Snyder, Manager

(Toll Test)

WNAC
WTIC
WEAN
WTAG
WICC
WNLC
WCSH
WLBZ
WFEA
WSAR
WNBH
WHAI
WLLH
WLNH
WRDO

Boston

Connecting All

Hartford

Providence

Worcester
(Bridgeport

\New Haven
New London
Portland

Bangor
Manchester

New
THOUGH

Bedford

Greenfield

ously,

Laconia
Augusta

New

England can be connected instantane-

The Yankee Network.

Fifteen stations comprise this

group

—each

station situated

in

New

of a major trading area. Together they provide complete,

NETWORK/
THE YANKEE
PETRY &
Published semi-monthly, 25th issue

England-dominating

the urban shopping center

sales-producing coverage of the entire

EDWARD

many

economically and effectively through the extensive

facilities of

(Lowell

(Lawrence

widely separated geographically, the

markets of

Fall River

New

England Markets

INC.

:i s

New

England market.

^ ^^^^

CO., INC., Exclusive National Sales Representatives

(Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building, Washington, D.
second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 3, 1879.
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Tough

SJt 4

FINDING THOSE

GOOD

MARKETS

FOR THAT

FALL SCHEDULE
But

here's a bright spot'"

THE MARKET

SAN ANTONIO
TEXAS

THE STATION

KTSA

FULL CBS

SCHEDULE

SPONSORED TIME
LOCAL PROGRAMS

RESPONSE

STILL

GOING

UP/
a?

PLUS THE BEST

/I A %

COVERAGE

OF SOUTH TEXAS

NATIONAL iEPySEHTATTON BY
hiterimti
DIO SHIES
NfW ro«x

•

CHI

r

•

10s ANaiiis

KTSA

5000

WATTS DOING A

50,000

WHY?
5 5

U c

WATT

JOB'

(gSiSj*)

THE CASE

.OF

SOAP AND RADIO

$2,300,000 in 1934

$4,200,000 in 1935
$6,100,000 in 1936
$8,500,000 in 1937

and $5,500,000 IN
Two hundred
SOAP!
the nation reach

million hands in

for

it

bathroom, every kitchen
Yet, selling

America

a

"name"

in millions.

So, selling

and more
jobs!

But

America

profits

a

Every

daily.
is its

market.

soap calls for

the shrewdest advertising strategy.

add up

come

"name"

The

soap

in millions

sales

in pennies.
is

radio's job. Because radio likes

The yearly increase

FIRST HALF OF

more
tough

of dollars,

of radio,

when

advertising

had

to be good!

Obviously, the Big Three have found a swift,

way to reach more people— more often. But

sure

to take the case

More

of

jap alone

advertisers invested

is

not enough.

more money

And they invested more
facilities

for

Columbia Network

than for any other network in any pre-

vious year of radio.

They have

discovered that

the world's largest network reaches

radio network time, leaped from $2,300,000

ple

$8,500,000

000

in four years.

for the first half

And

for

radio network time last year than ever before.

invested by the three major soap companies in

to

1938

more

often.

May we

more peo-

give you the details?

to $5,500,-

of '38: an increased use

The Columbia Broadcasting System

CBS

T/te case*of soap - on

In 1936, 1937 and in 1938, Columbia has carried a
greater dollar-volume of radio advertising for the soap

industry than any other major network.

Columbia was given
year after year, by

this

more of

record

delivers

there

is

more

is

picked,

the largest advertisers than

— because the
listeners — more

use any other network

work

— and

Columbia Netoften. Because

a significant difference in networks.

May we

give

you the

facts?

COLUMBIA BROADCASTING SYSTEM

*To

be

more

accurate,

it's

not one case of soap

but roughly one billion bars and packages of
soap which have been sold on

CBS

since 1936.

(Rtalds /[hern a. CetnpttcZ&t
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A

Contemporary

Comments on WWJs—
The Detroit News—
Programs

Educational

WW]
of

is

such

proud to have been the subject

comment

complimentary

as

appeared in the editorial reproduced here.
Particularly,

is it

pleasing to

know

distinguished a competitor as

*<&\^a tfv^^t^-

WW,

that so

The Detroit

Free Press, too, recognizes and approves

what

this station has

unceasing

efforts

accomplished in

since

it

of 1920.

WWJ,

America, has

began

first

program broadcasting

regular

its

August

in

pioneer radio station of

always

striven

to

give

listeners the best that radio has to offer.

Nofionof Repretenfofives

George
New York

P.

Hollingbery

Company

Detroit
:
Chicago
Kansas City
Son Francisco : Jacksonville
:

:

America's "Pioneer Broadcasting Station

Member NBC Basic Red Network

Owned

and Operated by The Detroit

News

there are lots
of stations with

5000

watts

.

.

.

We've a warm spot in our heart for
you time buyers with a touch of
Missouri in your make-up.

we have

Just because

stepped up

to 5000 watts (making us Cleveland's

we

second most powerful station)

don't expect you to do handsprings.
But, with this extra
plus programs

power punch,

we have

readied for

sponsorship via the sustaining build-

new and

up, plus

different

merchan-

which puts trade

dising assistance

associations and retail dealers right

behind your radio program
mister,

we know we

.

.

.

well

are ready for

you and the rest of the boys who
want to be shown.

And when

P. S.

—

shall

Inside tip!

we drop

in?

Next month, a

certain

magazine releases the findings of a certain
national

survey

interviews

organization,

with 200 leading

based

on

advertising

agency executives. Figures will prove
Cleveland leads the entire country as the ideal
test

market!

FRIENDLY STATION

CLEVELAND'S
John

F.

Edward

Patt, Vice- Pres.,

Petty

&

and Gen. Mgr.

Co., Inc., Nat'I Repr's

—

.

.

.
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Broadcast Industry Pays Highest Wages
P

By SOL TAISHOFF
Government Surveys Show That $45.12 Average for the
17,000 Full-Time Employes Tops All Other Trades
RADIO

broadcasting

ranks

among

Amer-

in first place

all

ican industries with the highest

average

$45.12—for

weekly
its

pay

some 17,000

full-time station employes.

This was revealed by the
Bureau of Labor Statistics of
the U. S. Department of
Labor upon inquiry from
Broadcasting following announcement June 22 by the
FCC of the results of its employment questionnaire survey

covering the industry.
The survey covered 626 responses embracing a total of
631 stations in all power categories. It disclosed that during the week which began
March 6, 1938, there were

tive
eral

which ran $29.95, and a genaverage for all manufacturing

industries of $22.46.
The FCC analysis was based on
questionnaires sent to stations in
connection with current inquiries
being undertaken by the Commission respecting its new rules and
regulations and its chain-monopoly
study. These have been made public piecemeal during the last several weeks. Three major studies

—

were undertaken financial breakdowns [Broadcasting, June 15]
program breakdowns and employment [see tables in this issue].

The

FCC

figures do not cover
network employes as such. Owned

week on the average. Technical
heads (chief engineers) received
an average of $62.35 weekly on a
full-time basis;

operated

program

directors,

$62.12; commercial managers,
$90.09; publicity, $59.89.

however,
are included. Official figures are
not available for the networks but
it is roughly estimated that NBC
and CBS on a full-time basis em-

and

stations,

Wages

Technicians'

Technical employes engaged in
research and development received
average pay of $48.45 weekly, operators $42.22, and miscellaneous

ploy at least 2,000 more persons,

with their pay scales probably
above the general average by virtue of major market living costs.
Practically all network employes
are concentrated in New York,
Chicago and Los Angeles.

technical employes $23.53.
In the program departments,

tions covered

production men had an average
weekly pay of $45.72; writers,
$35.68; announcers, $34.40; staff
artists,
staff
musicians, $58.74;
$34.36, and miscellaneous program

whereas

employes $35.

The employment study showed
pay of general

that the average

managerial

employes at the sta-

was $115.70 per week
part-time executives in
those capacities received $69.46 per

salesmen

Outside

averaged

Functional Employment and Payroll Data of Stations
FCC Table 35 Covering Week of March 6, 1938
:

17,085 full-time employes of
stations, including executives, with
the weekly average payroll figure
at $45.12. There were, in addition,
5,820 part-time paid employes who
had average weekly earnings of
$18.97.
If the week is judged as a typical one for the industry, aggregate
payrolls for the year would
amount to approximately $45,825,-

This figure, when checked
against the 1937 financial statement for the industry prepared by
the FCC [Broadcasting, June 15]
000.

reveals

that

substantially

Executives:
General managerial
Technical

671
373
349
289
88

Fulltime paid

$77,639
23,247
21,649
26 055
5.294
1.672

Average
weekly pay

$115
62
62
90
59
185

70
35
12

Parttime pay

Average
weekly pay

$9 857
709

$69.46
21.72
22.87
51.09
29.74

6
1

14

i

1.779

41

218

28

155,556

87 44

12,006

307
2.869

28
243

1

i

14,880
121.134
400

48 45
42 22
23 53

376
3.100
21

13.67
12.76
21.00

6

136,414

42 72

3.497

12.88

45
35
34
58
34
35

74
36
00

955
1,058
3.352
16.996
58,303
4,023

15.70
16.70
11.43
17.16
20.46
14.12

.

9

Total

.

375
659
406

09
89
78

.

55.20

EmDloyees:
A. Technical:

Research and development
Ooerating
Miscellaneous

more

Total
!.

17

5

1

3.193

i

872
614
1.890
2.318
684
547

3
1
12
11

6.925

272

Program:
Production
Writers

Announcers

.

.

.

Staff musicians
Other artists

.

.

.

Miscellaneous
Total

Industry

61

10

63
293
991
2,849
285

36
300
112

39,884
21,920
65,011
136.176
23,504
19,132

28

4.542

491

305 627

44 13

84,687

18.65

1.276
250
96

52

149
27

8

7

1

64.742
12,251
2,951

50 75
48 90
30 74

3.526
721

23.59
27.21

1,622

59

176

9

79,944

49 28

4,247

24.13

593
839
1.015
964

4
2

168
92

7

20 000
18.628

2
2

87
265

2

23.240
23,988

33
22
22
24

20
90
90

1.993
748
994
2,244

11.87
8.14
11.44
8.44

3.411

10

612

10

85.856

25 17

5.979

9.76

7.497

48 37

1

14
19

,

72
68

40

Commercial:
Outside salesmen
Promotion and merchandising
Miscellaneous

According to the Bureau of Labor Statistics, the motion picture
industry ranks next to broadcasting, based on its reports. Incomplete reports for March, 1938, the
Bureau said, showed that 10,817

Total

General and administration:

Accounting
Clerical

Stenographic
Miscellaneous

employes in Hollywood and New
York received $447,206, or an average of $41.33 per week. Also
covering corresponding periods for

Total

which showed average weekly
wages of $34.47, the insurance industry with $34.17, the durable
goods industries including automo•

15.306

Total II
III.

Grand

17,085
17,

total

Note A:
Note B:

1

155

-E. Miscellaneous

the month of March were figures
for the stock brokerage industry,

BROADCASTING

30
4

Not paid
19
6
2

Publicity
Miscellaneous

$15,412,128.

of Film

Paid

Not paid

142
33
16
13

Program
Commercial

II.

Part lime

Full time

Paid

than half of broadcast station income (56%) is expended in payrolls.
The FCC income tables
showed 624 reporting commercial
stations during 1937 had net sales
of $81,649,718, and net income of

Ahead

Weekly Pay Roll

Number Employed
Class of employee

.

71

104

5

602

516

615.338

40 20

98,410

17.57

145

5,820

544

$770,894

$45,12

$110,416

$18.97

.

Thus the table actually embraces data for 631 stations
this
5 cover 2 stations each.
—Of the 626 responses accounted for services
at certain key stations include network and other operations.
—Includes data employees whose
in

tabel,

for

Broadcast Advertising
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$50.75 weekly; promotion and merchandising employes $48.90, and

28 New

miscellaneous commercial employes

Stations Authorized Since Jan. 1,

$30.74.

Salaries in the general and administration classification, including accountants, clerical help and
stenographers, were $33.71, $22.20
and $22.90 respectively.
In addition to a table (35) covering a summary of the responses
on employment data, the FCC released two other tables dealing
with employment. One of these
(36) showed a breakdown of employes and payrolls in each classification according to broadcast
regions and states. A third table
(37) showed similar breakdowns
by broadcast regions and metropolitan districts.

President Takes the Air
Five Times in Fortnight
PRESIDENT ROOSEVELT had
radio broadcasts scheduled for
the period of June 27 to July 8.
On the first date he participated in
the celebrations attending the arrival here of Crown Prince Gustaf
Adolf of Sweden, who presented a
monument to this country, erected
at Wilmington, Del., where the
Swedes and Finns landed here 300
years ago. Secretary Hull and the
Crown Prince will speak as well.
On June 30 the Chief Executive
spoke twice from the New York
World's Fair site, at 2-2:30 p. m.
in his dedication of the Federal
Bldg. there, and at 3-3:45, addressing the National Education Assn.
at the Fair Stadium. These latter
two, from the fair, were carried by
WNYC, New York, in addition to
five

CBS, NBC, and Mutual. On July

ALASKA
KFAR, Fairbanks CP issued

—

Booking

gubernatorial candidates will originate in WIS studios. WIS has also
booked six weekly political pro-

grams

through

takes every candidate to
each of the 46 county seats of the
state.

ANDRE KOSTELANETZ, CBS
ductor,

has

accepted

Radio El
Aires, to appear
from

an

coninvitation

of Buenos
in a series of broad-

Mundo,

July 31, Aug 7 and Aug 14
Tiis
vacation trip to South
America with his recent bride, Lily
Pons, Metropolitan Opera star. A
large symphonic orchestra has been
casts

during

placed at the disposal of
maestro. In addition to

the

CBS

broadcast
throughout South America, the Kostelanetz program will be short-waved
to New York and rebroadcast over

CBS.

Page 12
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letin (Robert
editor, 64ft

32%)

ators

—

Jackson CP issued to Standard
Life Insurance Company of the South
100 watts night and 250 watts day on
1420 kc.

WSLI,

MONTANA

John

Jr., each
Salma, Ala.

town, N. D.)
100 watts night and 250
watts day on 1420 kc.

issued

WHBB,

to

;

;

NEW YORK

ARIZONA

—

Globe CP issued to Sims Broadcasting Co., comprising Rev. William J.
Sims, superintendent of Southern MethoJohn W. Sims, his
dist Hospital, Tucson
son, president of Sims Printing Co.,
Phoenix, and publisher of Arizona Fex,
Bartley T.
weekly political magazine
Sims, son, manager of station 100 watts
on
1210
kc.
night and 250 watts day
KYCA, Prescott CP issued to Southwest
Broadcasting Co. (Albert Stetson, president; R. L. Webb, C. D. Rhodes, George

KWJB,

:

:

;

—

Norman

Hoffman, C. E. Lawrence)
100 watts night and 250 watts day on
1500 kc.
KGLU, Safford CP issued to Gila Broadpresident and chief stockcasting Co.
holder is J. F. Long, theater owner
100 watts night and 250 watts day on
1420 kc.
;

GEORGIA
WSAV, Savannah CP issued

—

;

OHIO

WFMJ, Youngstown —CP

issued

Wil-

to

F. Maag, Jr., publisher of the
Youngstown Vindicator ; 100 watts day-

liam

time on 1420 kc.

OREGON

—

Danville CP issued to Northof
publisher
western Publishing Co.,
Danville Commercial-News (Gannett
on
250 watts daytime
Newspapers)
1500 kc.
;

*WGIL, Galesburg

—Licensed

to Galesburg
owners are
manager, and the
executives of the Galesburq RegisterMail)
250 watts daytime on 1500 kc.

Broadcasting

Co.

A.

(

to
Louis P.
Thornton,
Ore., 100 watts
night and 250 day on 1500 kc.

—CPW.issued
the Bend BulSawyer, manager and

KBND, Bend

to

H. N. Fowler, publisher,
100 watts night and 250 watts
;

;

PENNSYLVANIA

—CP
Broadcasting Co.

WKST, New
stone

chief

Castle

KANSAS
Atchison CP issued to Carl Latenser, operator of music and home appliance stores in Atchison, Leavenworth
and Fall City, Neb. 100 watts daytime
on 1420 kc.
;

MAINE

—

WCOU,

Lewiston CP issued to Twin City
(Jean B. Couture,
Broadcasting Co.
Faust O. Couture, Valdor L. Couture
and Bernard L. Howe, publishers of Le
Messager, French language daily), 100
watts on 1210 kc.

—

Herald

Dowell,

;

TEXAS

— CP

issued to

Beaumont

Broadcasting Association (B. A. Steinhagen, former mayor, head of Comet
Rice Mills. Beaumont
D. C. Proctor,
wholesale druggist T. N. Whitehurst, insurance man)
100 watts on 1420 kc.
;

;

:

*KDNT, Denton

—

;

kc.

Huntsville

—CP

issued

Sam

to

Broadcasting Association (Dr.
Shaver, president of Sam Houston State Teachers College
W. Bryan
Shaver, his son H. G. Webster, banker)
100 watts daytime on 1500 kc.

N.

;

tine,

issued

to

Port

;

time on 1370 kc.

Licensed
—engineer

electrical

to M. M. Valen100 watts night
1500 kc.
:

Braden

Clements, auto dealer
Clara D. Clements, his wife C. C. Clem100 watts night and
ents, his brother
250 watts day on 1500 kc.

of

F.

to Cache Valley
Broadcasting Co. (S. L. Billings, J. A.
Reeder, J. M. Reeder, William P. Con100 watts on 1500
nor, Leo R. Jensen)

;

;

P & G

Co.,

american production head, and
Carl Bixby. Transamerican will
produce the program, to start on
a network in the autumn. Product
undecided. Compton Adv., New
is agency. Proctor & Gamble
for Camay on July 4 starts tranis

York,

on

five

System

Pepper Young's Fam-

California Broadcasting

stations,

Friday,

—

CP issued to Walter
H. McGenty, of Duluth, publisher of the
farm journal Stock & Dairy Farmer 100
watts daytime on 1210 kc.
Lake

Rice

;

CBS Record Period

Monday through

4:15-4:30 p.m. (PST),
placed by Pedlar & Ryan, N. Y.

CBS

Statistics,

Ferguson.

AGR AP

Renews Pacts
Contracts

AMERICAN

tracts with

two stations

New

—WMCA,

York, and WJSV, Washington.
First Guild contract with
expired last December and
announcers at the station have
been working under an extension

WMCA

until the

for a

new

contract,

which

calls

$5 weekly increase in the

minimum wage and an average
16% wage increase, could be concontract runs
cluded. New
for one year, but may be terminated by either party in December
of this year if found unsatisfactory. The WJSV contract, also for
one year, calls for a 10% blanket
increase effective July 1, the previous contract expiring June 30.
Gerald Dickler,
attorney, who represented the union in
its negotiations with both stations,

AGRAP

told

Cincinnati, has signed a five-year contract with Transamerican for a
script show Life Can Be Beautiful,
coauthored by Don Becker, Trans-

ily

WISCONSIN

Signs Shows

PROCTER & GAMBLE

scriptions of

kc.

WJMC.

Labor

WMCA

UTAH
KVNU. Logan —CP issued
;

MINNESOTA
KYSM, Mankato— Licensed to F. B. Clements & Co., a copartnership consisting

of

Frank, alternating, and Federal
Trade Commissioner Garland S.

;

and 250 watts day on

Huron Broadcasting Co. (Harmon LeRoy Stevens and father, Herman LeRoy Stevens, attorney) 250 watts day-

Bureau

SEC Chairman William Douglas,
and SEC Commissioner Jerome

—

Houston

*KPAB, Laredo

the

;

Guild of Radio Actors
& Producers, independent union,
has negotiated renewals of con-

El Paso CP issued to Dorrance
D. Roderick, publisher of El Paso Times;
100 watts on 1500 kc. (Regranted original grant of 1936).

KSAM,

Eicher
Summers (D-Tex. )
(D-Iowa), and Reece (R-Tenn.).
Executive department members, in
addition to Mr. Patterson, are Assistant Attorney General Thurman
Arnold; Isador Lubin, director of

—

Licensed to Harwell V.
director;
100
Shepard,
local
funeral
watts daytime on 1420 kc.

KROD,

;

To Seek More

;

to Cape Cod
Broadcasting Co. (Harriett M. Alleman
100
and Helen W. MacLellan, realtors)
watts night and 250 watts day on 1210

MICHIGAN
Huron, CP

KR1C, Beaumont

C.

MASSACHUSETTS
WOCB, Barnstable CP issued

Key-

Sharon CP
issued
to
Sharon
Broadcasting Co. (A. W. Mcpublisher of Sharon Herald
John Fahnline Jr.; George E. Heiges)
250 watts daytime on 780 kc.

WPIC,

.

—

KVAK,

to

250 watts daytime on

;

O'Mahoney; King (D-Utah)
Borah (R-Idaho), and Representa-

tives

issued

(S. W. TownW. Danner, Herbert S. Kirk,

A. W. Graham)
1250 kc.

Miller,

;

Port

Baker

send, Fred

ILLINOIS

WD AN,

—CP issued
of Gresham,

KBRK,

Arthur

to

;

WHLS,

—

CP issued to Elmira-Star
Gazette Inc., publisher of Elmira-StarGazette and Elmira Advertiser (Gannett
Newspapers)
250 watts daytime on
1200 kc.
Elmira

day on 1310 kc.

Lucas, operator of chain of Georgia
theaters and part owner of WRDW,
Augusta 100 watts on 1310 kc.

Howard

WENY,

;

—

month

which

of

LITTLE likelihood of broadcasting
industry participation in the Administration monopoly investigation by a joint Congressional executive committee is seen at this
time. On the committee will be Assistant
Secretary of Commerce
Richard C. Patterson Jr., who for
three years was executive vicepresident of NBC.
It is anticipated that aspects of
patent licensing arrangements in
the telephone and radio set manufacturing industries probably will
be scrutinized by the committee of
which Senator O'Mahoney
(DWyo.) is chairman. Allegations of
monopoly in broadcasting, repeatedly made in Congress, are not expected to fall within the scope of
the inquiry. The FCC now is working on preliminary plans for its
own study of "chain-monopoly"
matters with the objective of devising possible legislative recommendations for the next session of
Congress.
On the joint committee are Sen-

100 watts daytime on 1210 kc.

of
August. Political aspirants are depending heavily on radio despite
the
unusual speaking itinerary

the

25%

of

on the Air

KRBM, Bozeman —CP issued to RobertsMcNab Co. (Arthur L. Roberts, R. B.
McNab and A. J. Breitbach, hotel operators, also owners of KRMC, James-

W. Covington

Allen and G.

S.

owner

ALL

South Carolina stations are
booked solid from 7 to 10 p. m.
the night of Aug. 29, preceeding
the South Carolina Democratic primary as well as for one hour during the daytime. WIS, Columbia,
S. C. arranged for and sold the
time and the speeches of three
Senatorial candidates and eight

Midnight

;

NBC, and Mutual

Solid Political

to

Sun Broadcasting Co. (224 out of 250
owned by A. E. Lathrop, president,
publisher
of
Fairbanks NewsMiner and operator of mining, real
estate, stores, salmon packing, motion
picture houses and other enterprises in
Alaska)
1,000 watts on 610 kc.

ALABAMA
WCOV, Montgomery—CP

Now

MISSISSIPPI

shares

3

the President will appear at the
second and last reunion of the
Civil War veterans at Gettysburg,
Pa., to dedicate the Eternal Light
Peace Memorial there. On July 8
he will dedicate a monument at
Marietta, O., marking the 150th
anniversary of the opening of the
Northwest Territory. All presidential broadcasts are scheduled to be

heard on CBS,
networks.

*Indicates Station

Remote Chance Foreseen
Of Radio Participation
In Joint Monopoly Probe

1938

reports the best six months
in its history on the basis of preliminary data covering the first
half of 1938, during which billings
of
more than $15,500,000 are
shown. This figure marks an increase of 5% over 1937. An even
better outlook is seen for the autumn with new business signed representing a gain of 175% over
that signed at this time last year.
New contracts totaling $2,500,000,
not including renewals, have been
signed with Campana Sales Co.,
Chesebrough Mfg. Co., Continental
Baking Corp., International Silver
Corp., Colgate-Palmolive-Peet Co.

Broadcasting that the sum-

mer would

be largely occupied
securing renewals of contracts now in force, but that an
active organizing drive would begin in the fall. Organization activities have been slight during the
past few months while union was
engaged in determining whether to
maintain its independence or to
become affiliated with either the
AFL or CIO radio organizations,
finally choosing to keep its inde-

with

pendent status.

WHEELING STEEL

Corp.. Wheel-

on Sept. 11 resumes Wheeling
Steelmakers on 17 Mutual Network
stations. Sundays. 5-5 :30 p. m. Critehfield & Co.. Chicago, has the account.
ing,
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McNinch Hints FCC Shakeup

chairman of the Federal Power
Commission for a season and become chairman of the Federal
Communications Commission to as-

As President Reappoints Case
Chairman Dispels Reports He Will Leave FCC;
Plans to Draft Legislative Program
REAPPOINTMENT OF former
Norman

Case of Rhode
Island as a Republican member of
the FCC was announced June 30 by
Gov.

S.

President Roosevelt at his

summer

White House, Hyde Park. N. Y.
The appointment, on a recess
basis until the next session of Congress convenes in January, sets at

—for

the present in any event
reports of possible shifts on the
FCC affecting its membership.
Gov. Case, named to the original
Commission in 1934, for a fouryear term, is expected to be nominated for a new term of seven
years, dating back to July 1, 1938,
by the President when the next
rest

—

Congress convenes.

He

is

serving as chairman of the

"superpower" committee
and has presided over the monthlong hearings which began June
6
dealing
with
proposed
new
rules and regulations preparatory
to reallocating broadcasting facilities under the Havana Treaty.
Coincident with the reappointment, it became increasinglv eviso-called

dent that

FCC Chairman Frank

McNinch has

in

R.

not sweeping changes in FCC
personnel, organization and procedure. The chairman was to leave
July 1 for a two-week rest and
vacation. Since he assumed the
last fall, he has

worked

practically without respite.

Ponders Legislation
Constantly recurring reports that

Chairman would retire from his
post and perhaps return to
the Federal Power Commission also
have been dispelled. The chairman informed Broadcasting June
29 it was his intention to remain
indefinitely with the FCC and that
it was his purpose to draft legislative
recommendations for the
the

FCC

next session of Congress dealing
with all phases of FCC activity
and based upon inquiries into the
broadcast structure now being conducted.

Chairman McNinch served notice
of impending changes in the FCC
alignment
without
forewarning
June 25 in an address before the
Atlantic Division of the American

Radio Relay League, meeting in
Washington. He said it was his

judgment that, in order that the
Commission may function most effectively, "there are changes that
should be made in procedure and
the efficiency of the staff personnel as a whole increased."
While the chairman asserted
these matters would be attended
to "in due time", it is known he

has been giving
the

prior to

COMMISSIONER CASE
courageous administration of the
Communications Act. I have set
myself to that very task and it is
going to be done and done to the
satisfaction of every fair-minded

much thought to
FCC's internal problems. Ma-

jor

criticism
has been leveled
against the law department of the

Commission, and its examining
and press departments also have
been subjected to unfavorable com-

among the Commissioners, of course, has been responsible for most FCC troubles.
ment. Dissension

Cha irman McNinch

told his au-

dience that many of these changes
"can best be made during the approaching summer and early fall
because readjustments can now be

BROADCASTING

•

George H. Pavne a "trouble-maker"
Rep. E. E. Cox (D-Ga.) in a statement published June 22 urged that
the Commissioner be "separated"
from the Commission in the best
interests of that agency.

The June 22 Congressional Record contained a statement by Rep.
Cox in the nature of extension of
remarks in connection with the
consideration by the House of the

Connery Resolution for a radio investigation, later defeated. In his
Mr. Cox asserted Mr.
Payne had "convicted himself as
being: entirely
irresponsible and
remarks,

wholly unfit for a place on the
Commission."
Together with his suggestion
that Mr. Payne be "separated"
from the Commission, Rep. Cox
said it was his opinion, and he felt
sure
it
was shared by other
members of the Rules Committee,

Chairman

that FCC
McNinch
should be given "as free a hand as
possible in the performance of their
labors." With the chairman given
associates who will cooperate with
him, he said, "there can be no question but that the Commission will
quickly overcome the injury done
the Commission in the public mind

by Mr. Payne

* * *."

Prefacing his suggestion of separation, Rep. Cox declared that
Commissioner Payne, in his appearance before the Rules Committee,
demonstrated he had "little, if any"
conception of his duties, obligations
and oath of office as a member of
the FCC. "He gave the impression
of being a trouble-maker and nothing but a trouble-maker, and as
having no concern in protecting the
reputation of the Commission or in
the proper discharge of its functions," he said.
In a statement issued from his
office

June

23,

Commissioner Payne

Broadcast Advertising

announcement. He was

He was chairman of the executive committee of the Governor's
Conference of the United States,
of which Mr. Roosevelt was a member. He served originally as vicechairman of the telephone division
of the FCC but was named vicechairman of the broadcast division
in 1935, serving in that capacity
until Chairman McNinch abolished
the division form of operation late
last year.

person.

"When President Roosevelt
me to leave my work as

asked

Described as 'Trouble -Maker'
In Statement Published by Rep. Cox
Commissioner

its

cils.

Is

BRANDING FCC

dedicated

appointed to the original Commission in July, 1934, by President
Roosevelt, an old-time personal
friend and colleague. Gov. Case
was chief executive of Rhode Island
when Mr. Roosevelt was Governor
of New York, and they were well
acquainted in gubernatorial coun-

mind.

Payne

I

Case Reappointment

"neither frank nor realistic" if he
did not admit that this campaign
has had some effect upon the pub-

proud. I regard that vote, however,
as a vote of confidence which carried with it a solemn mandate that
the Commission should proceed in
the orderly, fair, impartial and

here,

Gov. Case's reappointment was
not unexpected, despite rumors

aganda by innuendo and misrepresentation." He said he would be

"However," he continued, "these
attacks were unavailing in Washington where the facts could be
known, for only 10 days ago the
House of Representatives defeated
a resolution promoted by those who
wanted an investigation of the
Commission. The overwhelming defeat of that measure was a vote
of confidence by the House of Representatives of which I am justly

work

star."

charged Rep. Cox' attack as "so
obvious an attempt to befog the
issue of radio reform that it deserves little notice". His typewritten statement continued

"The question of veracity I am
perfectly willing to leave to those
who know Cox and those who

know me. He has made an invidious attempt to shake an official in
his strivings to protect the public.
He has built his whole case upon

misinterpreting what I said. He,
Cox, is trying to make out a case
for monopoly and abuse in radio.
I am sure he will fail."
Recalls Testimony

The full text of Rep. Cox's statement as published in the June 22
Conaressional Record follows:
"Mr. Speaker, when the l'ule to
make in order consideration of
HR-62, a resolution to investigate
the Federal Communications Commission, was before the House the
time allotted for debate was too
brief to permit of any extended
discussion, for which reason the
subject was not fully developed.
There wr ere observations that I desired to make about members of
the

Commission,

particularly

Chairman McNinch and Commissioner Payne, which I feel should

Measure

Press Falsity

mind important,

if

FCC helm

made with less interference with
the Commission's business than at
any other time of the year." The
chairman prefaced his observations
on renovation of the Commission
with an attack upon those who
have directed what he characterized
as "a deliberate compaign of prop-

lic

the

sist in

myself completely to what appeared to me to be a great public
service to which I had been called.
I am going to carry through this
job without fear or favor and with
the public interest as my guiding

Abandoned by Minton

Is

LEGISLATIVE

efforts of Senator
Minton (D-Ind.) to punish newspapers deliberately publishing false

information will be dropped, the
Senator declared June 21. Discussing the bill he introduced at
the last session making it a penal
offense to publish false statements,
Senator Minton said he had introduced the bill only to get the "reaction of newspapers" and that it
had "produced the desired results".
He said the American Newspaper Publishers Association wanted "radio propaganda curbed." He
added ne desired to see "how the
newspapers would like the medicine
they wanted to give to the radio. I

they don't like

see

verv well.

it

When

the newspapers raised a big
howl over my bill they said in effect: 'We print lies and we want
to go right on printing lies.' That
was just the point I wanted to get
straight. If it were not for the
radio we would not know what is
going on in this country."

Television Stock Offer

AMERICAN TELEVISION

Corp.,
capitalized at one million shares of
$1 each, has acquired the capital
stock of CSI Development Corp.,
owner of Communicating Systems,
manufacturing television receivers,
and is offering 99,500 shares to
the public through J. A. Sisto &

ATC

be brought to the attention of the

Co.,

public.

a demonstration of television sets
in Boston department stores by
mid- July, having recently given
demonstrations of NBC-RCA trans-

T

"W hen this resolution to authorize
the setting up of a special investigating committee was before the
Rules Committee for hearing both
Chairman McNinch and Commissioner Payne appeared before the
Committee and both testified. The
members of the Committee who
heard Chairman McNinch, I am
sure, were virtually unanimous in
their opinion that his statement
before the Committee was candid,
open, and most informative, and
(Continued on Page 32)

beginning June 30.

plans

mission pickups in New York. The
firm is also reported to be conferring with Don Lee Network executives regarding a similar tie-up in
the West.

KSRO.
as

a

Santa Rosa.

Cal..

authorized

new 250-watt daytime

station

on June 28 was authorized
by the FCC to go to full time, using
100 watts night and 250 dav.
last year,

July 1,
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Network Contract
With AFRA Goes

Court Broadcasts
Favored by Press

Into Final Stages

CHICAGO newspapers came to the
defense of radio June 21 following
a statement by the Chicago Bar
Asso. board of managers which
condemned broadcasts from courtrooms. In its statement the board
said that broadcasts of actual
trials from the city's traffic and
safety courts were "calculated to
detract from the essential dignity
of the court proceedings, degrade
the court and create misconceptions with respect thereto in the
minds of the public and should not
be permitted."
Columnist Howard O'Brien of
the Chicago Daily News belittled
the board's contention that the
broadcasts detracted from the dignity of the court and stated that
in 1934 traffic deaths were 986 as
compared to 826 in 1937, which he
attributed to the safety appeal of
the court programs.
In an editorial the Chicago
Times praised the broadcasts for
arousing public opinion to safety
on the highways, stated that the
"fixing" of traffic cases on a wholesale basis had been eliminated by
the programs. "Broadcasts are in
the spirit of the American tradition of the public trial. They have
taught respect for the law," the
editorial read in part.
Trials of the Chicago traffic
court have been aired on WIND in
a Tuesday evening series during
the last four years. WJJD has
broadcast a daily series from the
metropolitan safety court for the

Both Sides Ready to Sign as
Legal Details Cause Delay

SIGNING of standard contracts
for actors and singers employed by
NBC and CBS will take place "any
day now", according to executives
of the networks and of the American Federation of Radio Artists,
union having jurisdiction over
all radio talent except union musicians. Negotiations have been carried on since last winter and have
reached the stage where all major
points have been settled and both
sides are ready to sign as soon as
the lawyers have agreed on legal
details.
Contracts run for two

AFL

years and cover wage scales and
hours for all actors and singers
employed by the networks in their
stations in New York, Chicago and
Los Angeles.
National minimum scale for actors and soloists is $25 for an hour
broadcast, $21 for a 30-minute
show, and $17 for a 15-minute program. Singers employed in groups
will receive $18, $15 and $12 for
broadcasts of an hour, half-hour
and quarter-hour, respectively.
These rates apply to national programs, and are slightly reduced for
regional or local shows.

Rehearsal Charges
Rehearsals for actors are to be
eight hours for an hour broadcast,
four hours for a half-hour program and two hours for a quarterhour program, with rehearsals of
those

half

lengths

for

Overtime rehearsals are

singers.
to be paid

rate of $4 an hour,
which may be split into half-hour
units for actors and quarter-hour
units for singers, after the first
half-hour. Contracts also contain a
15-minute stand-by clause which
prohibits calling the cast into the
broadcast studio more than 15 minutes before the start of the pro-

for

at

the

gram.

CELEBRATING

completion of arrangements for return to the air this
of Grove's Laboratories, St. Louis, and surprising Fred Waring, orchestra leader, with a party on his 38th birthday June 9 were
r) Hal Kemp of Stack-Goble Adv. Agency, Waring, Phillips
(1 to
Carlin of
program department, and Charles Phelps of
sales. The Pennsylvanians will start in October over NBC-Red network.

autumn

NBC

NBC

Rush of Renewals by NBC Sponsors
Said to Augur Well for Fall Billings
RENEWALS

by 11 sponsors for
23 programs involving 19% hours
a week, received by NBC within
a single week, are taken by the
network to indicate the faith of
leading advertisers in an early
business upturn. Of the programs,
18 will continue through the summer and five will return in the
fall. The former include eight programs for Procter & Gamble, two
each for Bristol-Myers and Jergens- Woodbury, and one apiece for
Stewart-Warner, Kellogg Co. and
Time Inc. Sponsors of programs
returning to NBC in the fall include Sherwin-Williams, Bowey's,
Ralston-Purina, General Foods

and Adam Hat Stores.
Further indications that advertisers have retained their faith in
the
sales

ability

of

radio

come from NBC's

to produce
billings for

the earlier months of 1938, which
for the first five months of the
year show an increase of nearly a
million dollars over those for the
same period of 1937. Food advertisers during this period increased
expenditures for time on NBC by

Singers employed as staff artists
will have a 25-hour week with a
maximum of eight hours in any
day and may be used on only six
broadcasts w eekly. Scale for staff
soloists is $65 weekly in New York,
$45 in Chicago and $40 in Los Angeles; for group singers $45 in
New York, $37 in Chicago and $33
on the Coast. Staff singers in Chicago and Los Angeles will receive

$1,500,000, due chiefly
to the sponsorship of Amos 'n'
Andy by the Campbell Soup Co.
and of three daytime serial shows
by the Quaker Oats Co. The daily
Chesterfield sports review, Dorothy
Thompson's commentaries for Pall
Mall cigarettes, the change of the
Lucky Strike program from a half-

additional pay for programs originating in those cities but broadcast
by other network stations as well.
All these rates apply to sustain-

Tobacco and the Fendrich Cigar

T

ing programs only. Talent employed on sponsored programs will
be paid a higher scale, which will
be the same rate as that charged
advertisers or advertising agencies.
Staff singers employed on additional programs, above their six
weekly, are to be paid at the perprogram rate as free lance artists.
Commercial audition charges will
be 50% of the commercial program
rate. Rebroadcasts will be 50% of
the regular broadcast charge. All
minimum fees are to be net to performers, with casting bureau and
similar commissions extra unless
the performer is paid in excess of
the minimum fee.
A separate contract for announcers is now being worked out
by AFRA and NBC. Beyond that
AFRA officials are vague, but un-
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more than

hour

to

Young's

renews

Ryan

series

for

Sizeable increases in the classifications of furniture, farm machinery and soaps and cleansers helped
to swell the total and to offset the
million dollar decline in billings
in the automotive field as compared to last year.

Current Renewals

through

4

Pedlar

&

;

Ivory flakes, renews July 4 through
O'Neills, Red, 5 quarter-hours. Ivory soap, renews July 4
through Compton Adv. Ma Perkins,
Red, 5 quarter-hours, Oxydol, renews
July
4
through
Blackett-SampleHummert
Guiding Light, Red, 5

Compton Adv.

;

;

;

White Naptha, renews
July 4 through Compton Adv.
quarter-hours,

STEWART- WARNER

—

Horace

Heidt, Red, half-hour, renews July 17
through Hays Macfarland & Co.

BRISTOL MYERS — Town
-

JERGENS-WOODBURY

Sales

Win Tour Lady,

Blue, halfJournal,
Blue,

Corp.

hour,
and Jergens
quarter-hour, Jergens
July 3 through Lennen

KELLOGG

renews

lotion,

& Mitchell.
Don Winslow

CO.

the Havy, Blue, 5 quarter-hours,

news
land

Sept. 26 through

&

TIME

re-

Hays Macfar-

March

INC.

renews

of Time. Blue,

July

Returning in

Returning

8

through

Autumn

in the fall are Sher-

win-Williams,

Metropolitan Audi-

tions of the Air, Blue, half-hour,
resumes Oct. 9 through Cecil, War-

&

Legler; Bowey's Inc., Terry
& the Pirates, Blue, 3 quarterhours, resumes Sept. 26 through
Stack-Goble; Ralston-Purina, Tom
Mix, Blue, 5 quarter - hours,
resumes Sept. 26 through Gardner
Adv. Co., General Foods, Good
News of 1938, Red, hour, resumes
1,

through Benton

&

Adam Hat

Stores, Championship
Blue, irregular schedule,
resume Oct. 5, through Glicksman
Adv. Co.

Fights,

doubtedly the matter of setting up
standards for network commercial
broadcasts will receive early con-

contracts with MBS and with the
regional networks and individual
stations for artists, announcers
and production men.

sideration. A number of conferences were held with officers of the
American Association of Advertising Agencies on this matter earlier
in the year. Other items on the
agenda include working out

AFRA

KLX.

Oakland, Cal.. 1,000-watt outoperated by the Oakland Tribune,
has applied to the FCC for authority
to use 5.000 watts full time.
let

Signs

KJBS

Francisco, has signed

an agreement with American Federation of Radio Artists, it was
announced by Vic Connors, executive secretary of the San Francisco Chapter of AFRA, effective
June 16. The agreement of the
calls for a 40-hour, five-day

week for announcers and producers
and a graduating wage scale which

minimum of $35 weekly
maximum of $42.50. Mr. Con-

starts at a

announced negotiations are
under way with several San Frannors

cisco

stations.

Philip Morris on Five
PHILIP MORRIS & Co., New
York (Paul Jones cigarettes) about
July 10 will start sponsorship on
a test basis of local live programs
on an undetermined number of
stations. William A. Chalmers' of
the agency, Biow Co., left New
York June 24 to inspect local programs, particularly in Missouri
,

and California.

Bowles;

Itemized list of the recent renewals follows
PROCTER & GAMBLE Pepper

—

AFRA
KJBS, San

to a

BBDO.

Sept.

tinued.

AFRA

of

Co.

half-hour,

two years. No formal statement has been issued to these stations by the Chicago Bar Assn.
and the programs are being con-

last

Hall,

Red, half-hour, Ipana, Sal Hepatica,
and For Men Only, Red, half-hour.
Vitalis, renews July 6 through Young
6 Rubicam and Pedlar & Ryan.

wick

field.

July

;

;

Edgeworth

Smoke Dreams nearly doubled
NBC's income from the tobacco

Blue, 5 quarter5 quarter-hours, Camay,

Road of Life, Red. 5 quarterhours, Chipso, renews July 4 through
Vic & Sade, Blue,
Pedlar & Ryan
5 quarter-hours, Crisco, renews July
4 through Compton Adv. Jimmy Fidler,
Red, two quarter-hours, Drene,
renews July 1 through H. W. Kastor
Story of Mary Martin, Red, 5 quarter-hours,
Blue, five quarter-hours,

an hour, the Alias Jimmy

Valentine

Family,

hours. Red,

Pure-Pak on WJZ
PURE-PAK Division of Ex-Cell-0
Co., Detroit (milk container machines), on June 27 started sponsorship of Capt. Tim
e a I y ' s

H

Stamp Club on WJZ, New York.
From April 11 to June 23 the program, heard Mondays and Thursdays at 5:45-6 p. m., was sponsored by Max Wulfsohn Inc., New
York, for Temu soap. Pure-Pac

agency

is

Ferry-Hanly

Co.,

New

York.
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AFM Winding Up Radio-Music Accord

Mr. Weber had shown the need for
a thorough study of the problem.
Recordings were the subject of
another resolution adopted, which

on which point the union says it
will absolutely insist, but which

agreement for
was achieved.

WWL,

Record Firms

the recorders want modified to permit the dubbing of theme music
and other incidental bits on dra-

on the final phase of radiomusician negotiations, the licensing of manufacturers of transcriptions and phonograph records by
the American Federation of Musicians to prevent what the musicians consider unfair competition
of recordings with live players and

matic programs which they feel
would be made prohibitively expensive if the cost of an orchestra
were added to the wages of the
actors and announcers. But a satisfactory solution to this problem
is not expected to present any insurmountable difficulties or to de-

told Broadcasting his contract with the union called for him
to receive as favorable treatment
as any other network station in
the city and that he felt justified
in returning to his former status
with regard to employment of musicians as long as neither NBC
outlet had accepted the new agreement. "I've taken my stand," he
said. "The next move is up to the

lay a conclusion unduly.

AFM."

instructed the president's office to
work out a method of amending
the Federal copyright laws to give
the performer a property right in
the recordings he helps to make.
Present laws were declared "outmoded and inadequate for the protection of a performer who records
copyright music." In his annual
report, Mr. Weber stated the
position that "phonograph records
should not be used commercially
without additional compensation to
the players," but pointed out the
difficulties of securing and applying such legislation. "Every member of an orchestra who played
for the record would have a right
to either grant or withhold consent
to its use and every one of them
could make different stipulations
as to conditions under which he
would agree that the record could
be used," he said, which would
make it difficult for anyone to get
the right to use the record.
Another possible solution, as far
as radio is concerned, he said,
"may eventually present itself by
the Government realizing that it
can exercise the authority to make
the licensing of radio stations dependent on the use of live talent
by the broadcaster and can enforce
regulations reducing the amount of
recorded music to be used by him.
However, it is not a matter which
will lend itself to be adjudicated in
a short time but it is rather one in
which results may only be achieved
through continual propaganda and
the awakening of the interests of
the public and the Government to
the fact that such a policy has the
economic advantages of making
for more employment."

Boycott Clause Removed
From Contract With

WORK

employment among
members, was started June
28 at a meeting of AFM officials
with representatives of American
Record Co., Decca Records and
RCA-Victor, three largest makers
of phonograph records.
At this session the recorders
were presented with a new license
form which was similar to those
previously drawn up by AFM exto

increase

AFM

cept that the "boycott' clause, prohibiting the sale of records to sta-

and other employers deemed
"unfair" by AFM, was omitted. As
the recorders have steadfastly refused to sign any contract containing this clause, which they held to
be illegal both as a secondary boycott and in restraint of trade, and
as previous meetings have always
broken up over this point, it is
believed that the minor points of
dispute can be adjusted and that
an acceptable license will
be
worked out in a short time. Another meeting has been set for
July 6, at which time it is believed
the
transcription
manufacturers
will also be included.
tions

Non-network Agreement

An early settlement is also expected with the non-network stations, along the lines of the independent Schedule A worked out by
the
executive board and the
National Committee of Independent Broadcasters last spring

AFM

[Broadcasting, May 1]. Approximately 150 independent stations
have already responded to the
questionnaires sent out by the committee and in each case copies of the
schedule have been sent to the station and the local AFM union in
the city so that negotiations of individual local contracts could begin at once.
In some cases there are already
contracts in effect between stations
and unions and other stations are

exempt from employing musicians
because their annual incomes are
less than $20,000, but nevertheless
this return is taken by both sides

as a good omen for an early general settlement.

The New Orleans situation, most
troublesome in the long negotiations between AFM and the net-

work

a potential
annual convention concluded without
official
action to force the two
NBC affiliates in New Orleans into
stations,

danger spot.

Seek Early Acceptance

The new license was drawn up
by the AFM international execuboard in a post-convention
meeting in New York, June 22-24,
accordance with instructions
in
given them by the recent national
tive

AFM

convention. Removal of the
"unfair" clause does not at this
time entail any great sacrifice on
the part of the musicians as its
chief purpose, to serve as a whip
over stations not employing a
sufficient number of staff musicians
from the union's viewpoint, is no
longer necessary.
Since the first licenses were presented to recorders nearly a year
ago, the union has negotiated

is

still

When

the

WWL, CBS New

Orleans outlet, which had been operating under a new contract since January,
dismissed its 12 staff musicians
June 18. The station, which has
had a contract with the AFM local
for many years, then rehired six
men and returned to the same
basis in force before the standard
line,

standard agreements with commit-

network afand the nonnetwork stations, under the terms of w hich
stations and local unions in all
parts of the country are drawing
up individual contracts which are
tees representing the
filiates

r

!

expected to create the additional
employment of musicians in broadcasting desired by the union.
Every effort will be made by
AFM to gain early acceptance of
the licenses by the record manufacturers as it is anxious to conclude its radio dealings and begin
its fight for increased employment
in the field of motion pictures,
both in the producing studios and
in the theatres. Chief cause of argument is expected to be the ban
on "dubbing" or rerecording of
music from one record to another,

BROADCASTING
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all

network stations

Vincent F. Callahan, manager of

E.

V.

WSMB,

Richards, executive of
one of the two NBC sta-

tions in New Orleans, came to
York last week to confer with

AFM

and

New

NBC

officials regarding the
but was taken so seriously ill before the meetings occurred that he returned to a New
Orleans hospital by plane. It is
expected that as soon as he is able
Mr. Richards will return to New
York to work out with the
the difficulties that have so far
prevented his station from accepting a contract under the standard

situation,

AFM

agreement for network

stations.

Convention Issues

A
was
by

proposal to force a solution
convention
raised at the
G. Pipitone, president of the

New

Orleans

AFM
AFM local,

who

urged the convention to refuse to
supply union musicians to NBC for
programs being broadcast over

WSMB

or

WDSU,

its

New

Orleans

outlets. This was voted down, however, and the matter referred to

AFM

the executive board when
President Joseph N. Weber pointed
out the dangers of destroying all
the gains that have been made in
the past year through a single
false step and who added that this
question could be better handled
by the board than by the entire
convention.
Another hard-fought resolution
was one which would prohibit booking agencies from providing net-

work

employers

of
their "big name" orchestras to the
exclusion of most local orchestras
which are therefore unable to get
employment. This also was referred to the board for action after
facilities

to

AFM

Foreign Ban Rejected

The convention voted down

resonon-citizens from
membership and to place all
foreign conductors under
jurlutions

to

bar

AFM

AFM

isdiction

when Mr. Weber explained

the dangers of such steps both to
the advancement of music and to
the immediate employment of musicians. The subject of placing a
protective tariff on imported phonograph records and transcriptions and on taxing' commercial
broadcasts utilizing music of foreign origin, with Canada excepted
on both counts, was voted a proper
sphere of investigation for the
president's office.
All officers and executive committee members were re-elected
for another year: Mr. Weber to
serve his 39th term as president;
C. L. Bagley, Los Angeles, vicepresident; Fred W. Birnbach, Newark, secretary; Harry E. Brenton,
Boston, financial secretary-treasurer; and committee members A.
C. Hayden, Washington;
C.
A.

Weaver,
Petrillo,

Dallas,

Des Moines;
Chicago; J.

James

W.

C.

Parks,

and Walter M. Murdoch,

Toronto. Kansas City was selected
for the 1939 convention, also to be
held in June. The break between

Weber and
ended when

Petrillo

was

officially

the two shook hands
after Petrillo had publicly denied
newspaper stories quoting him as
claiming to be the "strong man"
of the
and had disclaimed
any intention of trying to displace
Weber or run the Federation.

AFM
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Revision of FCC Regulations
Is Unlikely Before Next Year
Oral Arguments

May Be Held During

WLW Renewal Hearing Now
PROMULGATION

of

and regulations

govern future

to

new

"superpower hearings" went into
June 29.
Launched June 6, the healings
began their fourth straight week
June 27 with every indication they
would conclude not later than July
Original plans to start con1.
sideration of the application of
for renewal of its experimental authorization to use 500 kw.
power immediately following the
hearings on regulations were
dropped by the FCC Superpower
Committee with a tentative new
date set for July 18. In the interim,
the FCC hopes to catch up on other
work, including arrangements for
public hearings on its so-called
"chain-monopoly" study.

WLW

complete running account
the allocation hearings
from June 15 to 29, supplementing the account carried
in the June 15 BROADCASTING covering June 6 to 14,
will be found on pages 41-57

Norman S. Case of the superpower
committee informed Broadcasting,

write

its proposed report for the
Commission. Copies of this report will be supplied to all party
respondents who will be allowed at
least another month in which to file
exceptions and request oral argu-

full

it

Commission
is

en

obvious that

oral arguments on the proposed
rules cannot be held until late fall.

The Commission en banc normally
would require at least two months
before rendering its opinion in so
important a proceeding.
As Broadcasting went to press
June 29, all direct evidence had
been presented in connection with
the proposed new rules and engineering standards which envision
the reallocation of frequencies as
proposed in the Havana treaty.
[See article on opposite page.] In
all, some three dozen witnesses presented testimony.

gress.

Sudden action of the Senate in
adopting a resolution just prior to
adjournment, proposed by Senator
Wheeler, which expressed it as the
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HOBBY

of
of

Lou

Withers,

an-

KFI-KECA, Los Anbreaking in wild horses.
Born on a Nevada ranch, he is an
expert rider and roper. Here he
is in action. Occasionally he pernouncer

geles,

is

forms in the films and recently a
Los Angeles newspaper devoted
an entire page of its Sunday roto
section

to

action

shots

of

his

prowess.

A

strong plea for retention of
clear channels and for revision of
the proposed new rules to permit
power of greater than 50 kw. was
made by the Clear Channel Group.
in presenting

arguments

Televised Tragedy
TELEVISION'S first record
of tragedy occurred unexpectedly June 24 when a
group of NBC engineers,
watching on a video receiver
in their laboratory scenes in
Rockefeller Plaza picked up
by the mobile unit, saw a

in

connection with the proposed new
rules, also made a vigorous plea
for revision to permit power in excess of 50 kw.

The FCC's Position

plunge to her death from
upper story window of
the Time and Life Bldg. at
the end of the Plaza. The
girl

FCC

The

itself, through Assistant Chief Engineer Ring, stoutly
defended the proposed allotment of
25 channels for Class I-A (entirely
clear) operation as the hearings
neared adjournment June 29.
To close the FCC case, Mr. Ringwas cross-examined by Commission
Counsel George B. Porter, with regard to attacks made on the proposed rules during the four weeks

of hearings. On the mooted question of clear channel duplication,

Mr. Ring asserted it was very diffidetermine whether the 25
channels set aside for exclusive
single station nighttime operation
would give the complete service
deemed necessary throughout the
rural areas. Until such information
is available, he declared, altering
cult to

any respect the status of these
channels would be hazardous.
"Therefore," he said, "I believe
the 25 Class I-A channels should
be retained." [A detailed analysis
of Mr. Ring's rebuttal testimony
will be found in the running account of the hearings on pages
in

56-57.]

Networks Not Active

Whether a portion

or all of the
25 channels designated for Class
I-A operation under the proposed
rules should be permitted to use
power of 500 kw. constitutes the
knottiest problem growing out of
the hearing. Retention of clear
channels as a means of supplying
rural and remote service was injected as an equally significant
issue, however, with regional and
local station groups, supplemented
by individual applicants, seeking
modification of the proposed rules
to provide duplicated
operation,
pai-ticularly along the coasts.

That the use of such addipower is necessary to provide an adequate and acceptable
(4)
tional

sense of the Senate that the FCC
should not license stations of power
greater than 50 kw., is expected to
have a bearing on the ultimate conclusions
reached by the FCC.
While the action does not have the
force of legislation, it nevertheless
is regarded as an expression of
view by the upper branch of Con-

it is his plan to allow all respondents at the hearings 30 days from

adjournment in which to file "summation" briefs of their testimony.
The committee itself probably will
require another month in which to

United States.

inclusive.

WLW,

Late Fall

As things stand now, Chairman

banc.
Consequently,

18

of

their last lap

ment before the

suant to any agreement to which
the United States is a party.
(3) That the station is so situated geographically that (with or)
without the employment of a directive antenna or other directive radiating devices substantially all of
its primary and secondary service
areas fall within the Continental

A

operations,
embodying
revised allocations as specified in
the Havana Treaty, cannot possibly occur until next year, it became evident as the so-called

in

Set for July

Autumn;

rules

broadcast

Arguments

the

jectionable interference to stations
on adjacent channels.
(2) That the use of such additional power will not cause objectionable interference with stations
licensed by other countries pur-

support of its application for
Class I-A operation of the channel
occupied by KPO, San Francisco,
was in favor of superpower. CBS,
on the other hand, reiterated the
viewpoint advanced by its president, William S. Paley, before the
engineering hearings of October,
1936, which in effect opposed superpower.
Increase in the number of channels slated for I-A operation beyond the 25 specified in the proposed rules was suggested on beark,

and

WCAU,

— WOR,

pickup engineer on the van
was Ross Plaisted; those at
the receiver were O. B. Hanson, vice-president and chief
engineer; Reid Davis, and
Bob Shelby.

which are slated for I-B or duplicated clear operation under the
rules. Since the treaty sets aside 32
exclusive frequencies for this country, the claim was made that two
additional channels could be placed
in the I-A class without undue
hardship.
While no definite opinions were
expressed from the bench by Chairman Case, or by Commissioner T.
A. M. Craven, who led most of the
examination of witnesses, several
new trends of thought developed.
number of witnesses were
queried in connection with limitation of all coastal stations to I-B
status as a means of avoiding discrimination.
thought

A

Another

The networks, as such, participated only in an incidental way.
NBC's position, as expressed in

half of two stations

an

New-

Philadelphia—

which appeared to gain ground was
that the committee might recommend a differential in power on
clear channels between day and

radio service not otherwise available, or a choice of such services, to
a substantial number of persons
who do not reside within the primary service area of any other
broadcast station licensed by the

United

operation shall consist of live talent programs originated by it and
not otherwise available to the area
and audience described in Para-

graph

(4).

In announcing postponement of
experithe hearing on the
mental renewal until July 18,
Chairman Case said this was
deemed advisable because members
of the FCC as well as its legal and
engineering staffs will need the
time to catch up on other FCC
matters.
Commissioner Case has presided
at practically all of the sessions.

WLW

Commissioner Craven, who was

in-

strumental in the drafting of the
technical phases of the proposed
rules, was present at all sessions

and directed most of the cross-examination. Commissioner George
H. Payne, third member of
Committee, who was frequently
sent, had not interrogated any
dustry witnesses throughout
proceeding.

the
abin-

the

Ballard Starts in Fall

BALLARD & BALLARD
will use a

isville,

split

Co.,

Lou-

NBC

Red

and Blue network for a series of
programs to advertise its cattle
and poultry feeds, starting Sept.
16. Programs will be broadcast
from 10 to 10:15 a. m. on Friday
and Saturday mornings. Both
broadcasts each week will be heard
on WLW, originating station,
S M,
WAVE, WMC, WSB,

W

KWK and WREN
to the Friday schedule and
WCSC, WDAF, W O D,

WSMB,
added

KSD,

with

I

WJAX, WMBG, WRC, WSOC

WTAR

added on Saturday.

and
Pro-

gram, still to be determined, will
run for 26 weeks. Henri, Hurst &
McDonald, Chicago, is the agency.

—

night operation possibly concluding that Class I-A stations be permitted to use 500 kw. during daytime with night power restricted to
50 kw. This latter, however, was
simply in the realm of speculation.
In concluding its presentation in
connection with the new rules,
suggested to the Commission
a formula for licensing of stations
with power in excess of 50 kw. It
proposed that such power be permitted when it is made to appear
(1) That the use of such additional power will not result in ob-

States'.

That at least 50 % of the
programs broadcast by said station
during both daytime and nighttime
(5)

Plans Fall Spots

AURORA LABORATORIES,

Chi-

cago (Clear Again cold tablets)
has named Erwin Wasey & Co.,
New York, as agency and will use
spot radio in

fall.

WLW

THE ALL-STAR

baseball

game

to be

July 6. will be
broadcast for CBS by France Laux
and Bill Dyer, for Mutual by Bob
Elson and Dick Bray and for NBCBlue by Tom Manning and Red Barheld

in

Cincinnati

;

ber.
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Changes in Assignments
Are Announced at
Hearing
FORMAL announcement of revised allocations of broadcast stations, pursuant to the North American Regional Broadcast Agreement
(Havana Treaty) ratified by the

Senate June 15, was made June 23
by the FCC. The actual changes in
channel assignment, which would
be effected under the treaty, were
announced together with revised
provisions of the proposed new
rules and regulations under which
frequencies are specified for particular classes of stations.
offered by

the FCC for inclusion in the record
of the so-called "June 6" hearings
before a three-member committee
dealing with the proposed new rules
and regulations. After their presentation by Assistant General
Counsel George B. Porter, Commissioner T. A. M. Craven explained that the changes proposed
under the treaty cannot become effective until a year after three of
the four nations parties to the compact have ratified it, and the
fourth has signified its intention
of doing so.

duplication on channels slated for

I-A assignment.
In charting the changes in channel assignment, the FCC stated
that some changes in individual
cases might be necessary to avoid
interference on adjacent channels
or because of "other considerations".

Following is the text of the excerpts from the FCC rales governing assignment of channels in compliance with the Havana Treaty:
3 1.5
The frequencies in the
following tabulation are designated
as clear channels and are assigned
for use by the classes of stations
as given:

—

(1) For Class I-A stations and Class II
stations operating limited time or daytime
only. 640. 650. 660. 670. 700. 720, 750. 760.
770. 780. 820. 830. 840. 850. 870. 880. 890.
1020. 1030. 1040, 1100. 1120, 1160, 1180.
and 1210 kilocycles.
(2) For Class I-B and Class II stations.
680. 710. 810. 940. 1000. 1060, 1070. 1080.
1090. 1110. 1130. 1140. 1170. 1190. 1200.
1500.
1560
1510,
1520, 1530, 1550, and
kilocycles.
(3) For Class II stations located not

than 650 miles from the nearest Canadian Border and which will not deliver
over 5 microvolts per meter ground wave
or 25 microvolts per meter 10 per cent time
sky wave at any point on said border,
less

690. 740.
cycles.

860,

990.

1010*

(*A station on 1010
protect

a

I-B

Class

and

1580

kilo-

kilocycles shall also
station at Havana.

Cuba.)

Canada and Mexico Next

Thus far Cuba and the United
have ratified the treaty.
Comdr. Craven, who was head of
States

the American delegation to the Havana conference, asserted that he
had information of an unofficial
nature that both Mexico and Canada were "making progress", and
that their ratification might be expected within a short time.
It is

assumed the

FCC

hold actual promulgation

expected a definite date will
be set for the changes, with stations in the position to exercise
their prerogative under the law of
protesting specific changes involving them and thus throwing the
actual shifts into hearing.
Best information is that the
Mexican Senate will not convene
again until December, although the
Government already has indicated
it intends to ratify the treaty. The
effective date would be set as one
year from the date of promulgation. During that time any stations
aggrieved can ask for a hearing on
30 days' notice in connection with
specific assignments.
The current hearings on the proposed rules, scheduled to end June
30, have a definite bearing on
the frequency changes. Superpower and designation of 25 channels among the 32 exclusive waves
assigned to this country for Class
I-A operation constitute salient
issues in the hearings. In the proposed rules the FCC does not specify channels which would become
I-A, and several stations slated for
classification as I-B or duplicated
clears are battling for I-A assign-

ments. Conversely efforts are being
made in other eases to bring about

BROADCASTING
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than 650 miles from the nearest
Cuban Border and which will not deliver
5 microvolts per meter ground wave
less

over
or

25 microvolts per meter 10 per cent
time sky wave at any point on said border,

1540 kilocycles.

A — The

following frequendesignated as regional
channels and are assigned for use
by Class III-A and Class III-B
3 1.6
cies are

in regard to assigning
Class IV stations to regional channels.
550, 560*, 570*, 580, 590*, 600, 610, 620,
630*, 790, 910, 920, 930, 950, 960, 970,
980, 1150, 1250, 1260, 1270*, 1280, 1290,
1300, 1310, 1320, 1330, 1350, 1360, 1370,
1380. 1390, 1410, 1420, 1430, 1440, 1460,
1470. 1480, 1590, and 1600 kilocycles.
31.9

(*See North American Regional Broadcasting Agreement for special provision
concerning the assigning of Class II stations in other countries of North America
to these regional channels. Such stations
shall be protected from interference in
accordance with Appendix II, Table I, of
said Agreement.

—

31.7 A-

The following frequencies
designated as local channels
and are assigned for use by Class

are

IV

31.8

1340,

— (a)

1400,

1450,

and 1490

The individual

as-

signments of stations to channels
which may cause interference to
other United States stations only,
shall be made in accordance with
the standards of good engineering
practice prescribed and published
from time to time by the Commission for the respective classes of
stations involved. (For determin-

Under the Havana Treaty

(see note). Figures indicate kilocycles.
[For full text of treaty see Broadcasting 1938 Yearbook]

l

Col. 2

550
560
570
580
590
600
610
620
630
640
650
660
670
680
690
700
710
720
730
740
750
760
770
780
790
800
810
820
830
840
850
860
870
880
'890

Col.

550
560
570
580
590
600
610
620
630
640
650
660
670
680

1020
1030
1040
1050
1060
1070
1080
1090
1100
1110
1120
1130
1140
1150
1160
1170
1180
1190
1200
1210
1220
1230
1240
1250

*

700
710
720
*

750
760
770
780 or 1110
790
810
820
830
840
850
*

870
880
890
910
920
930

900

*Not assigned

1

910
920
930
940
950
960
970
980
990
1000
1010

in

U.

Col. 1

Col. 2

*

1260
1270
1280
1290
1300
1310
1320
1330
1340
1350
1360
1370
1380
1390
1400
1410
1420
1430
1440
1450
1460
1470
1480
1490
1500
1510
1520
1530
1540
1550
1560
1570
1580
1590
1600

1290
1300
1310
1320
1330
1340
1350
1360
1370
1380
1390
1400
1410
1420
1430
1440
1450
1460
1470
1480
1500
1510
1520
1530
1490

*

1000
1020
1030
1040
690, 740,

990 or 1050
1060
1080
1070
1090
1100
1110
1120
1130
1140
1150
1160
1070 or 1170
1180
1170 or 1190
1200
1170 or 1200
1210
1230
1240
1250
1260
1270
1280

1590
*
*

*

*
*

*

S.

other considerations.

Broadcast Advertising

and engineering standards set
forth in the North American Reg i o n a 1 Broadcasting Agreement
shall be observed.

—

On condition that inter3 1.9
ference will not be caused to any
Class III station, and that the
channel is used fully for Class III
stations and subject to such interference as may be received from
Class III stations, Class IV stations may be assigned to regional
channels.
License Periods

—

All standard broadcast
3 1.1 U
station licenses will be issued so as
to expire at the hour of 3 a. m.
(EST) and will be issued for a
license period of six
months, expiring as follows:
on
the
operating
stations
For
1

normal
)

channels 640, 650, 660, 670, 680, 690, 700,
710, 720, 730, 740, 750, 760, 770, 780. 800,
810, 820, 830, 840, 850, 860, 870, 880, 890,
900, 940, 990, 1.000, 1,010, 1,020, 1,030.
1,090,
1,080,
1,070,
1,050,
1,060,
1,040,
1,160,
1,140,
1,130,
1,110,
1,120,
1,100,
1,220,
1,200,
1,210,
1,180,
1,190,
1,170,
1,530,
1,540, 1,550,
1,520,
1,500,
1,510,
1.560, 1,570, and 1,580 kilocycles Aug. 1

and Feb. 1.
(2) For stations operating on the channels 550, 560, 570, 580, 590, 600, 610, 620,
630, 790, 910, 920, 930, and 950 kilocycles

Sept.

1

and March

1.

(3) For stations operating on the chan1,260,
1,250,
nels
1,150,
960,
970, 980,
1,270, 1,280, 1,290, 1,300, 1,310, and 1,320
kilocycles Oct. 1 and April 1.
(4) For stations operating on the channels 1,330, 1,350, 1,360, 1,370, 1,380, 1,390,
1,470.
1,460,
1,430,
1,440,
1.410,
1,420,
1,480, 1,590, and 1,600 kilocycles Nov. 1

May

1.

(5) For stations operating on the channels 1,230, 1,240, and 1,340 kilocycles Dec.
1

and June

1.

(6) For stations operating on the channels 1,400, 1,450, and 1,490 kilocycles Jan.

and July

1.

Hickock Oil Renews
HICKOCK OIL Co., Toledo (peproducts), has renewed
the five-weekly, quarter-hour transscribed series titled Black Flame
of the Amazon effective in early

troleum

September on

WXYZ WOOD-

WASH WFDF WJIM WIBM
WBCM WGAR WSPD WJR
WKBN WHBC through Trans-Air
Chicago. Series is produced
and cut by Aerogram Corp., HollyInc.,

wood.

Sweetheart Weekly

MANHATTAN SOAP

Co.,

New

York (Sweetheart soap), sponsoring the twice-weekly quarter-hour
transcribed Thomas Conrad Sawyer commentary series on 14 stations nationally for several months,
on June 30 renewed for 13 weeks
on a once-weekly summer schedule.
Milton Weinberg Adv. Co., Los Angeles, has the account.

1600

Some changes in individual cases not in accordance with the above change
may be necessary to avoid interference on adjacent channels or

of channels

In all cases where an indiassignment may
vidual
station
cause interference with or may involve a channel assigned for priority of use by a station in another
North American country, the classiallocation requirements
fications,

1

Col. 2

950
960
970
980

C.)
(b)

and

broadcast station assigned to a channel in Column 1 will be
changed to the channel on the same horizontal line in Column 2
to comply with North American Regional Broadcasting Agreement

Col.

ing objectionable interference see
"Engineering Standards of Allocation" and "Field Intensity Measurements in Allocation", Section

(

stations:

1230, 1240,
kilocycles.

A

will withof the fre-

is

der. 730, 800, 900, 1050, 1220, and 1570
kilocycles.
(5) For Class II stations located not

Change of Channel Assignments

quency shifts until either Canada
or Mexico ratifies the treaty, when
it

For

Class II stations located not
less than 650 miles from the nearest Mexican Border and which will not deliver
over 5 microvolts per meter ground wave
or 25 microvolts per meter 10 per cent
(4)

time sky wave at any point on said bor-

stations.*
(*See Rule

AA

)

Under Treaty Announced

Allocations

The documents were

)

Swift Promotes

SWIFT &

Ham

Chicago (Premium
ham), on June 20 started 30 and
50-word chain break announcements on these stations to continue
through Aug. 14: 30-word, KMBC,
20 times weekly; WDAF, 28 weekly;
50-word,
and KCKN,
each 14 weekly. J. Walter Thompson Co., Chicago, is agency.
Co.,

WHB
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Summary

of Responses to

FCC Program
COMMERCIAL

LIVE TALENT
Type

of

Taken from

Taken from

National
Networks
Hrs. Mins.

Netwc rks
Hrs. Mins.

Program

SUSTAINING

LIVE TALENT

Electrical

Records

Announce-

Total

Hrs. Mins.

Hrs. Mins.

ments
Hrs. Mins.

Hrs. Mins.

46
55
55
40

176
333
1,542
153

16

2.205

2

Tran-

Originated
Locally

scriptions

Hrs. Mins.

Percent

Taken from

Taken from

National
Networks
Hrs. Mins.

Networks

Originated
Locally

Hrs. Mins.

Hrs. Mins.

Regional

Music:

I.

189
252
387
27

II.

Regional

Questionnaire: Types of

44

624

53

.368

34

38
29
32

1 00
2 20
8 01
1 21

1 534
1.378
4,615
210

39
35
28
32

108
178
528
40

23
57

4,996
753

578

28
44
3

31

7,743

32

12 42

7.739

14

855

21

3.958

59

14

38

4 54

481

57

94

19

240

8

31
46

2,829
399
542

55

1

48
30

64
87

69

14

3

256

45

11
15

55
3

58
137

57

19

28

39

14
3

73
298
32

12

18

432

2

15

1

30

9

14

83
333
1,010
328

52

140
364
1,722
177

856

27

86

24

1,756

36

2,406

1,948
300
165

33
29

106

10

6

10

48

45
25

132
45
57

17
2
25

626
46
266

2,414

12

161

20

234

44

938

17

3

45

19

55

3.772

13

6 05

807

56

121

17

436

11

1,652

15

79

19

626

4

343

59

111

33

54

57

2 ,868

7

4 60

1.260

16

156

33

551

49

76
73

33
41

32

43

22

5

4

45

22

13

28

1

6

13

35

479
456

27

60
54

26

15

49
34

56

5

302
217

45

8

144
115

26

6

526
675

35
53

275

22

47

42

437

37

102

46

3

48

91

40

958

55

3
2

45

45

41

24

3

1

30

17

29

7

88
65

49

10

1

.

.

2

162

9

6
12
16

46

312

11

32

3

4

.

.

159

3
7

142
93
686

13
13
16

1

593

44

122

11

1

,

163

49

206

25

16

298

45

2,400

315

20
48
44

118
25

26
35

1

,

12

5

57
48

47

622
229

4

1

20

27

54
32
22

1

5

53

135
184
102

39

5

78

48

1,989

34

3 19

12

16

1,249

47

2 00

48
381
47

52
25
27

5
11

51
3
16

34

42

35
34

1

33

51
19

6

1

,

i

44

369
726
2.284

—

Dramatic:

Total II
III.

,

1

14

6

IV. Talks and dialogues:
Literature, history, and general cultural.
Household
others of special interest to

.

.

&

Farm management &

6

54

110

19

48

13

502

23

28
18
16

33
10

3
7

397

15
10

432
37
140

28

36

50
388

29
45
9

57

3 .85

1.656

44

234

31

2,540

51

49
22
23

2 60

215
43

57

34

2 079

20

40

1

38

294
403

57
39

1

others of special in-

Political

14

3

V. News:
9

V

325

52

149

54

1,421

55

13

5

VI. Religious and devotional

75

26

65

36

1,032

22

57

42

2

39
49

15
9

38
311
42

27

5

40

Total

3

6

25

137

17

54

119
18
51

277

31

189

13

2,777

56

285

34

44

17

1.482

56

08
61
08

80
98
25

9
39
33

20
35
2

51
16

290
220

9

15

57

56

77

204

21

58

22

568

5

67

30

41

19

20

132

2

34 55

12,262

17

1,678

54

12,448

49

37
22

VII. Special events:

Meetings and occasions

of civic interest

23
2

Sports

Other

1

9

1

22
22

2

1

5

16

1

2

1

4
9

28

28

41

24

391

44

7

46

8

22

477

44

VIII.

18

3

12

32

111

41

22

44

13

45

861

51

1.040

36

IX.

5,964

27

718

40

6,738

55

3,996

14

2,356

49

1,767

25

21.542

30

Total VII

Note A:
Note B:

4 cover 2 stations each.
— Of the 629 responses accounted
— Rebroadcast programs reported by 11 stations amounting to 15 hours

Thus the

for in this table,

Talent

—Taken from Regional Networks."

5

minutes

1

table actually embraces data for 633 stations.

of

commercial time and 144 hours 41 minutes

sustaining time are included under the heading, "Live

of

Third of Radio Programs Sponsored
FCC

Finds Over Half
Are Music, Ninth
Talks, Dialogue
DIAGNOSING a typical week of
broadcasting

March

hours

—the

week of

1938—the FCC

accounting' department, in its analyses of
types of programs broadcast by
all classes of stations, released in
connection with the current allocations hearings, disclosed that
65.45% of all broadcasts during
that week were sustaining and
34.55% commercial.
Its breakdowns of types of programs, based on responses of stations to exhaustive questionnaires,
thus showed that only a third of
the programs broadcast (21,542
hours) produced revenues while
two-thirds
were
(40,810 hours)
non-revenue producers the latter
actually furnished and paid for
by the stations.
6,

—

The week of March

6

garded as typical because

was reit came

just before the summer lull into
more sustainings, yet avoided the
high winter concentration of commercials.

Trends in Programming

Broken down into types of programs, the total and percentage
of hours devoted to each type [see
tables herewith] furnished the first

thorough

index

Page 18

•

to

programming

July I,

1938

categories,

How

Buick Fared
SPONSORSHIP of theLouisSchmeling fight broadcast
June 22 cost Buick Motor
Co. slightly more than $3,000
for each minute of the 15
the

broadcast

lasted,

and economic, literature, history and general cultural, household and other women's programs,
farm management and other farm
programs, political talks and other
subjects;
hours
5,682
(9.11%)
devoted to dramatic programs,
which included general drama,
cial

$12,000 more to make a total
of about $47,000. NBC, which
had to cancel the full hour
program of American Tobacco Co. on about 80 stations

comedy scripts and children's
drama; 5,509 hours (8.84%) de-

to take the fight, broke
even on the deal.

Breaking down

about

separately

the

the difference between the types
of sponsor and sustaining offerings by the broadcasters at large
statistically shown, and there is
reason to believe that the averages
for the whole industry apply fairly
closely to those for any given stais

40.03%

Variety
Talks & Dialogue _

News
Religious

Commt
12.42%

3.06
4.24
7.56
5.36

6.05
4.60
3.85
3.19

3.15
1.44

2.00

.61

1.67

65.45

34.55

&

Devotional
Special Events
Miscellaneous

Total

.77

the fact that sponsored musical offerings were not
quite one-third of sustaining musical offerings; that twice as many
Significant

is

dramatic programs are sponsored
as sustaining; that variety shows

run evenly between commercials
and sustainings; that talks and
dialogues, which include politics,
educational, forum subjects etc.,
run two-to-one sustaining; that
only about three out of eight news
programs are sponsored; that two
out of five religious programs are
sponsored; that one out of three
is sponsored.
A percentage analysis by Broadcasting of sources of commercial
program material, shown in the
FCC tables only by total hours, reveals that 62.4% was live talent
(from national networks, 27.7%;
from regional networks, 3.4%
originated locally, 31.3%). It is also
revealed that 29.4% represented
mechanical renditions (electrical
transcriptions,

18.5%; recordings,
10.9%). Announcements ran 8.2%
of all commercials.

tion.

sustaining

types

special events

program structure of the commercial and sustaining sides of radio,

Comparing the

Sustaining

Music
Dramatic

or

about $23,500 for each of its
two commercial announcements. Exclusive broadcast
rights from the 20th Century
Sporting Club, under the
three-fight contract signed by
NBC last year, account for
approximately $35,000, and
the quarter-hour time cost
on 146 stations added about

the

programs offered by percentages
were as follows:
Type of
Program

trends of American broadcasting
at large ever made available. The
633 reporting stations, for example, were disclosed as carrying
a grand total (both commercial
and sustaining) of slightly more
than 32,706 hours during the week
(or 52.45%) devoted to various
classes of music, such as serious,
light,
popular and other; 7,114
hours (11.41%) devoted to talks
and dialogues, which included so-

voted to variety productions; 5,328
hours (8.55%) devoted to news, including regular news reports, sport
flashes and market, crop and weather reports; 3,213 hours (5.15%)
devoted to religious and devotional
programs; 1,421 hours (2.28%) devoted to miscellaneous non-typed
programs; 1,376 hours (2.21%)
devoted to special events, such as
meetings and occasions of civic
interest, sports, remotes, etc.
These figures embrace the types
of programs coming through via
the networks, as well as locally
produced programs, since the complete structure of each station regardless of source was asked.

commercial
of

the

The same analysis of sources of
program material

sustaining

BROADCASTING

•

Broadcast Advertising

.

;

.

Programs Broadcast
SUSTAINING

—FCC Table 38: Covering Week of March
LIVE TALENT
Taken from

Records

Transcriptions

Mins.

Hr.

Mins.

Hrs.

.4 nnouncementa
Hrs. Mins.

Mins.

10
59

18
32
88
18

3.419
4.834

30
26

44
47

35
24

15, 123

1

438

463
741
3.169
299

27

30
50

1.585

37

5 48
7 75
24 26
2 54

7.577

29

4.673

47

157

44

24.962

34

40 03

398
70

7
9

6

61

17
17
9

529

43

6

31

8

462

14

190

6

20

65
49

26

.

.

.

.

15
38

15

9

32

25

1

15
2

2

26

3
19
53

191

15

5

6

18

31

3

1

.

—

1

D

1

96
34
76

Electrical

Regional
Networks

ins.

1.724
1.630

23
36

5 003

1

M

Hrs.

Tran-

Oriqina ted
Locally
Hrs. Mins.

ins.

Announce-

Records

Mins.

Hrs.

Mins.

616

30

58

2,339

9

941

45

5,715

35

9.983

45

6.879

5

590

15

32 706

6

52.45

2 430

30
43
55

200
18

on

372
103
195

OR

1

024
116
327

19
18

8

46

20

41

1U

6 50
.98

22

23

i

30

10

301

,

47
105
386
50

24
47

1

4 057
609

6

1,015

16

28

48

5,682

44

9.11

39

75

49

5,509

57

8 84

37

26
49

1 450
1,461

36

13

24

2.33
2 34

20

106

42

1,668

26

2 68

50

2
14

1,039
193
1 300

9
53

1.67

30

34
2
189

33

2.08

18

383

13

7 114

1

11.41

3 06

3.222

8

282

37

670

55

1,468

50

4 24

2,912

31

235

52

1,177

53

806

13

13
36

1.147
1.243

51
49

1 84
2 00

556
530

29

9
14

671
790

1
58

87
64

5

8

93
60

31

7

37

1

38

32

15

2

709

31

1

14

385

41

95

55

939

37

135

11

5

20

16

33

486
116
700

34
20

39
12
58

3

32
25

48
14
22

6

98

39
22
45

10

53

436
39
302

13

29

56
40
17

1 44

30

896
100
614

19
56

4

15

84

28

4 713

4

56

2.250

28

356

42

3.704

40

397

40

21

45

531
53
18

17
28
38

238
36

3.214
479
505

32
36
43

12
10

31

23

339

7

4,199

51

24

109

53

2,515

18

187

1

15
14

12

4

21
20

7

4

43

4

5

32

16
58
58

2.466
366
506

14
19
14

3 96
59
81

43
57

8

1

10

55

83

12

3.338

47

5 36

603

129

59

5

46

15

19

1.963

51

3 15

361

9
12
3

41

..

21

28
3

94

15

48
28
33

75
3

25

15

82
122
27

15

328
531
100

36

4

2

40
23
54

6

30

429
374

21

2

29
59
37

69

59
18

25

58

5

6

37

5

898

57

44

232

49

99

46

959

49

33

29

24

2

55

166

10

380

32

61

48

44

31

52

243

43

52

8.956

57

4.889

26

573

43

40.810

6

44

2.397

60

1

65 45

18.226

19.187

34

12,953

44

,

.

6

31

40
28

63

6

2

1.910

6

6 48

4

41

26
51
58
50

2.641

7

23
30

41

56
54
25

52

.

4.044
6,203
20, 119

237

369
421

16

Mins.

8.595

6. 159

53

11

Hrs.

9.95
32.27
3.75

18
19
3
55

14

2

Percent

total

Mins.

Hrs.

639
1,074
4,711
452

453
1.060
3,295
906

1,065
2.141

16
15

14

210
473

30

n

Grand

ments

scriptions

Hrs.

114
190
563
74

.

'
i

M

Hrs.

925
1.776

Taken from

National
Networks

Percent

Total

Hrs.

4 436
,

TOTAL

(Continued)

Electrical

1938

6,

1

,

.

,

,

50
44

.

1.63

.

.

.

.31

4

93

10

8

60

30
20

4,089
595
643

3
41
37

D OD

31
25

.

96
ll03

5.328

21

8.55

12

11

27

35

3,213

38

5.15

21
30
15

30

38

2

2

44

5

6

8

16

40

1,028

1

1,421

8

2.28

11

7,246

15

2,341

8

62,352

36

100.00

162
41

3

10

3

46

478
755
142

32
48
21

1.21

4
45

27

1,376

41

2.21

.77

.23

— In addition

to the time for announcements separately shown above, a total of 10,121 announcements and 15 hours 20 minutes for an unreported number of announcements are included in
the total commercial time, and 1,487 announcements and 4 hours 22 minutes for an unreported number are included in the total sustaining time.
The time of these announcements is included
in the program time according to the type of rendition.
Footnote:— For percentage breakdowns of individual hour-items see Table 35A available from the FCC Accounting Department.

Note C:

shows that 64.7% was live talent
(from national networks, 30%
from regional networks, 4.2%;
originated locally, 30.5%). It is
also shown that 33.8% represented
mechanical renditions (transcrip-

tions,

21.9%; recordings, 11.9%).

amounted
Of the

the

announcements

Sustaining

to only 1.5%.
total time taken

total

talent

live

time

transcription hours used, 30.8%
were commercial and 69.2% were
sustaining. Recordings ran 32.9%
commercial and 67.1% sustaining.
Announcements were 75.4% commercial, 24.6% sustaining.

taken

all

from regional networks, 30% was
commercial and 70% sustaining.
Of the live talent programs originated locally, 35.6% were commercial and 64.4% were sustaining. Of

from

national networks, 32.7% was commercial and 67.3% sustaining. Of

Types of Programs Broadcast by Classes of Station and Time Designation
FCC Table No. 39A: Covering Week of March 6, 1938
CLEAR CHANNEL
Type

I.

of

50,000 Watts or More
Unlimited
Part-time

program

%

No. of stations
Commercial:
Music
Dramatic
Variety
Talks and Dialogues.

.

.

.

10.887
20.787
8.603
6.989
4.026

Religious & Devotional.
Soecial Events

.654
.196
.898

Miscellaneous

Total I

TI

53 040
.

of stations

%

8

10

%

REGIONAL
Limited
& Day

Unlimited
Other

High Power
8

LOCAL
Part-time

Unlimited

Day

Part-time

All
classes

%

%

%

%

%

%

%

182

62

36

180

33

46

598

16.227
2.031
2.267
3 546
2.586
2.806

15.396
3.586
5.959
3.028
1.991
2.165

13 439
.951

18.428
1.856
2.910
2.866
2.987
2.472
1.121
2.352

12.419
6.050
4.600
3.850
3.191
2.004

34.549

12.112
1.998
2.908
2.924
3.073
2.201

14.400
16.165
11.945
6.526
1.057
1.450

9.902
12.227
8.036
5 009
2.818
1.679

11.160
6.873
4.212
3.721
2.752
4.540
.778

.814

.337

.873

.978

.696

.091
.924

.853
.209

2.159

1.268

1.589

1.771

2.392

1.693

1.707
2.475
2.437
1.589
.523
1.781

52 239

40.686

36.195

38.472

38.213

31.571

35.390

27.887

24.902

34.992

184

71

50

180

34

51

40.034
3.064
4.237
7.559
5.355
3 150
1.442
65.451

.

.

29

6.450
13 069
.

7.531
5.486
3.606

10

11.075
8.863
6.007
4.460
3.626
1.779

.

.

.766

1.669

629

Sustaining:

Music
Dramatic
Variety
Talks and Dialogues

News
Religious & Devotional.
Special Events
Miscellaneous

Total IT.

No.
III.

%

29

News

No.

5,000 to 25,000 Watts
Unlimited
Part-time

28.172
2.215
3.181
6.955
3.386
2.095
.658
.298

46.960

3.673
8.000
3.280
3.218
1.721

34.363
3.697
6.164
9.454
5.963
1.860
1.769

36.649
2.358
4.007
8.463
4.076
2.929
2.374

37.920
2.929
4.439
7.579
4.624
2.430
1.382

38.889
2.759
2.973
9.706
7.695
4.256
1.335

34.245
2.991
4.759
9.830
5.929
4.466
1.760

45.799
3.496
4.489
6.880
5.842
3.422
1.529

50.063
3.699
3.213
5.832
5.706
4.400
1.411

.148

.456

.535

.672

.484

.816

.630

.656

.774

38.154
2.969
4.575
6.621
5.655
4.135
1.694
1.205

47.761

59.314

63.805

61.528

61.787

68.429

64.610

72.113

75.098

65.008

71

50

37.491
17.808
18.117
13 524
7.068
3.769
1.379

45.523
10.570
10.376
13.175
8.715
6.400
2.547
2.694

43 099

15.427
11.538
13.949
7.682
3.782
2.583
1.940

48.995
11.792
10.446
12.039
8.250
4.209
2.196
2.073

55.116
4.790
5.240
13.252
10.281
7.062
1.672
2.587

49.641
6.577
10.718
12.858
7.920
6.631
2.633
3.022

57.911
5.494
7.397
9.804
8.915
5.623
2.507
2.349

63 502

.844

46.963
14.132
11.709
13.009
6.098
4.897
1.812
1.380

100.000

100.000

100.000

100.000

100.000

100.000

100.000

100.000

23.091
1.643
6.172
6.998
6.011
2.319
1.379

37.061
1

.905

10

29

of stations

184

180

34

51"

.

.610

629

Total:

Music
Dramatic
Variety
Talks and Dialogues

News
Religious & Devotional
Special Events
Miscellaneous

Note:

—

39 059
23 002
11.784
13.944
7.412
2.749
.854
1.196
.

.

.

TotalJ II
100.000
Of the 629 responses accounted for in

BROADCASTING

•

this table, 4 cover 2 stations each.

Thus the

Broadcast Advertising

.

4.650
4.920
8.307
8.143
5.989
1.934
2.555

56 582
4.825
7.485
9.487
8.642
6.607
2.815
3.557

52.453
9.114
8.837
11.409
8.546
5.154
2.208
2.279

100.000

100.000

100.000

.

.

table actually embraces data for 633 stations.
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NAB

Ethridge Urges

to Gird

For 1939 Legislative Deluge
Farewell Message Calls for Industry to Prepare
Facts Giving Accurate Picture of Radio
IN HIS

valedictory as president of
a post he relinquishes
July 1 to Neville Miller, Mark Ethridge, on June 28 addressed all
broadcasters in a plea for aggrescooperation and followsive
through.
Appraising the present situation,
Mr. Ethridge said there will be
much legislation introduced at the
next session of Congress having to
do with radio and he predicted
some new legislation will be enact-

NAB,

the

strong NAB armed with
facts, he declared, prevented enactment at the session just ended
of legislation proposing Govern-

A

ed.

ment
In

stations.

what

discussing

lies

ahead,

Mr. Ethridge declared that when
the next session meets many of
the 43 bills that died with the last
session will be reintroduced. Moreover, in all probability an entirely
new radio law will come as a result of hearings now being held
and those still to be held by the

FCC.

Too Long a Guinea Pig
anybody in radio
deludes himself as to believe
that there will be no legislation in
the next Congress," said Mr. Eth"I don't believe

so

ridge. "If he does, I can disillusion

We will have legislation. Nobody knows what form it will take
not even those who will suggest
it. Without doubt, the Commission
will propose legislation. It will
need study on the part of the industry to determine whether it is
good or bad, and the industry will
need to state its position before
Congress as it has every right to
do. The NAB is the only agency
that can do that and it will be
criminal if we do not do it."
Asserting radio has been "a
guinea pig and a political football
long enough", Mr. Ethridge said
it will continue to be both unless
it supports adequately an organization that can formulate and

him.

—

enunciate general policies for the
industry. He said he personally believed the Commission under its
new leadership has endeavored to
be constructive and has sought to
eliminate, as far as possible "the
political atmosphere". He urged
cooperation with the Commission
in working out a constructive program by expressing forcibly its
agreement with or dissent from
what the Commission proposes.

"Whether broadcasters
or

realize

it

we

are in that twilight
zone where the whole future of
radio in the United States is being
determined," he said. "The individual station is powerless to do anything about it except as he is
not,

armed with

facts and with logic
which he may put into the possession of his Congressmen and Senators. This summer is the time to
do that. I am recommending to
Neville Miller, the new president
of the NAB, that his first major
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act

in

office

shall

be to set the

working upon the preparation
of the whole picture of radio in
this country so that it will be ready
for the entire membership before
staff

the next session of Congress. We
have the staff to do it now; we did
not have the staff to do it in the
past."
Mr. Ethridge also covered the
obligation of the broadcasting industry to contribute its portion to
the $250,500 radio education fund
set up by the Federal Radio Education Committee. Calling it a
"debt of honor", he said the industry is obligated to pay $83,000
of the quarter-million dollar fund.
The responses to the solicitation
thus far, he said, have been "disappointingly small" but the
has pledged payment of the funds.
He said the
has already paid
$15,000 of the fund and that its
treasury really cannot afford another payment. The balance, he declared, is up to the "individual
sense of responsibility and the
good faith of broadcasters and the
industry as a whole."
Discussing other industry problems, Mr. Ethridge said that some
work already has been done on the
matter of ASCAP license renewals
and that he had informed Mr. Miller there is no more serious internal problem than copyright. The
musicians' problem is coming up
again for negotiations, he said, and
he would consider the NAB a "failure unless we are better prepared

NAB

NAB

to

meet

them

than

we

were

before".

Lauds Selection of
Under the incoming

Miller
president,

Assumes
on July 5

Neville Miller

NAB

Office
NEVILLE MILLER, newly-elected
president of the NAB, was in New
York during the week

of June 27
with Mark Ethridge, retiring president, to make the acquaintance of
broadcasters in that area, including the networks. He plans to assume his office in Washington July
5, having already resigned as assistant to the president of Princeton University.

Mr. Ethridge has asked the Executive Committee of the

meet

in

Washington July

fer with Mr. Miller,

NAB

to
6 to con-

who automati-

becomes chairman of the
executive committee and of the
board of directors. Members of
the committee, in addition to Mr.
cally

are

Ethridge,

Edwin W.

Craig,

WSM, Nashville; Walter J. Damm,
WTMJ, Milwaukee; Frank M.
Russell,
NBC Washington viceHerb

president;

Hollister,

Wichita; John Elmer,

KANS,

WCBM,

Bal-

make."

NAB MAKES STUDY
OF NEWS SCRIPTS
BECAUSE

of
allegations of
"biased news broadcasts", Mark
Ethridge, retiring president of the
NAB, on June 24 requested all stations to submit to the trade association scripts of all news broadcasts for the week of June 20.

"The charge has been made

seri-

ously in quarters which cannot be
ignored,"
Mr. Ethridge stated,
"that a great many radio stations
throughout the country are putting
biased news broadcasts on the air.
I do not believe it is true, but I am
unable, for lack of information, to
dispute the statement."
In addition to the request for
news scripts for the June 20 week,

Mr. Ethridge also asked stations to
submit any editorial broadcasts of
any kind, together with other material, including remarks of radio
commentators aside from those on
the networks.

Sunkist Budget Boosted
New Disc Serial Placed
CALIFORNIA Fruit Growers Ex-

change, Los A n g e 1 es ( Sunkist
oranges & lemons), sponsoring the
six-weekly early morning half-hour
transcribed Sunkist Time on 18
stations in Canada and United
States for several months, will
change its schedule effective July
9. The firm will continue the present series on a five-weekly basis,
and on that date in addition will
start a new weekly half-hour early
morning transcribed adventure program The Boy Detective, written
by Herbert R. Conner.
The 52-episode serial, to be
heard Saturdays on the same list
of stations, is being produced by

Lord & Thomas, Hollywood agency
handling the account, with cutting
by World Broadcasting System,
that city. Firm in addition is sponsoring a thrice-weekly five-minute
participation in Norma Young's

work stations

York (Shinola), now using spot
announcements on eight stations,

The firm recently announced an

considering starting on a net-

work and is looking for programs.
Agency is BBDO, New York.

THREE

Happy Homes on

KVOE),

for

its

Don Lee net(KGB, KFXM,

3

products division.
in-

advertising budget, with
$1,000,000 to be spent for the summer exploitation of oranges and
lemons.

creased

new

stations

local

were

authorized by the FCC in decisions
reached June 22 and announced
June 27 one each in Montgomery,
Ala., Baker, Ore., and Prescott,
Ariz. They brought to 28 the total

—

number
of

all

the

of

new

them

outlets, practically
locals, authorized by

FCC during

the

first six
of the June
22 grants are effective July 2.
The new Montgomery station, to

months of 1938. All

operate with 100 watts daytime on
1210 kc, was granted to a partnership consisting of John S. Allen
and G. W. Covington Jr., each of
whom has a 25% interest in
WHBB, Selma, Ala., optioned last
September along with the 25%
interest of J. A. Hughes to Steve
Cisler,

KTHS

Hecker May Go Net
HECKER PRODUCTS Corp., New
is

Montgomery, Baker, Prescott
Are Granted Facilities

manager

of

KTHS, Hot

Springs, Ark., and H. A. Shuman,

timore.

Mr. Ethridge said he hoped to see
an association that will not only
represent the industry generally
in matters of policy before the
Commission and in Congress, but
also be of utmost help to its members.
Stating that Mr. Miller's
nomination was made by another
member of the board, but that he
would have been "proud to nominate him", Mr. Ethridge pointed
out that his selection was by unanimous vote of the board.
"I can say unreservedly that if
the broadcasters will put their
trust in him and in the board
which they have elected to guide
him; if they will support the organization until it has had ample
opportunity to demonstrate what
it can do for the industry, they
will come to feel, I am sure, that
it is the best investment they could

Three New Locals
Authorized by FCC

WHBB

commercial manager. The
sale has not yet been ap-

proved by the FCC. Montgomery

WCOV.

station's call letters will be
The new station in Baker, Ore.,
was granted to Louis P. Thornton,
of Gresham, Ore., and was authorized to operate with 100 watts

night and 250 watts day on 1500
kc. It will be known as KBKR.

Thornton formerly was dissuperintendent of the Canadian Pacific Railway in Portland.
The Prescott grant went to the
Southwest Broadcasting Co., conMr.

trict

sisting

of Albert

Stetson,

R.

L.

Webb, C. D. Rhodes, George Norman Hoffman and C. E. Lawrence,
local
business
and professional
men. The station was authorized to
operate with 100 watts night and
250 watts day on 1500 kc.
In granting the new Arizona
outlet, the Commission denied the
application of W. P. Steuart, publisher of the Prescott Courier, asking for 100 watts full time on 1500
kc, holding that, while both applicants were financially, legally and
technically qualified, the station
proposed by Southwest "by reason
of its greater power when operating during daytime hours will afford a more satisfactory service to
residents of the area of Prescott
than the station proposed by W.
P. Steuart."
A grant to the Southwest Broadcasting Co. group was originally
made in January, 1937, but the
case was reopened for reconsideration of Mr.
Call letters

Steuart's
of

application.

KYCA

had been

assigned.

KQV-WSMK
FULL-TIME

Full

operation

Time
of

KQV,

Pittsburgh, and WSMK, Dayton,
which hitherto have operated si-

multaneously during daytime on
1380 kc. but divided time at night,
was authorized by the FCC in a
decision June 23 ordered effective
July 2. Under the decision KQV,
sister station of WJAS and operated by H. J. Brennen, may operate
with 1,000 watts until local sunset
and with 500 watts at night, utilizing a directional antenna.
is authorized to use 1,000 watts
day and night with directional antenna. The decision held there was
adequate support in both cities for
the full-time stations, but required
KQV to use the lower power at
night to safeguard WNBC, New
Britain, Conn., on the same wave.
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"Successful merchandising of grocery store products requires judicious buying of advertising

.

.

buying based on making every advertising dollar

pay

its

own way— quickly!"

"Kroger chose

The

kmox

five years

success of this "test"

is

ago to "test" radio.

evidenced by our con-

tinued, consistent schedule on

kmox — over 600

programs and 3,117 announcements. With the current schedule of 10 quarter hours weekly,

kmox

continues to carry the Kroger radio advertising in
the important

St.

Louis market."

JLES "CHIP" ROBERTSON, Radio Director for the

Ralph H. Jones Company, Cincinnati, adds,—
"Kroger store managers and their customers endorse our station selection.

When

surveyed they

kmox by an overwhelming

preferred

majority."

ADVERTISER, DEALER AND CONSUMER preference
for

KMOX

is

further evidenced by these facts:

1. Local radio advertisers spend

with

kmox

more money

than with the other two

St.

Louis

network stations combined.

2. Entirely disregarding the tremendous
"outside" coverage of

its

50,000 watts,

has more listeners in

St.

Louis than

six

competing stations combined

KMOX
50,000

WATTS

Owned and Operated by

New York

•

Chicago

•

•

ST.

LOUIS

•

A

CBS KEY STATION

the Columbia Broadcasting System. Represented by Radio Sales:

Detroit

Milwaukee

•

Birmingham

•

Los Angeles

•

San Francisco

kmox

all

of the

Bone Asks Courts

New Home

For Speedy Trial

of

WFIL

FCC

Dedicated

xMay

Political

Him Was
Him

Issue

Formula

ASKING

Arnoux Petition Starts Study
Of the Campaign Dilemma
AS A RESULT of a petition filed

suit

by Campbell Arnoux, manager of

Claims Suit Against
Filed to Discredit

that the $250,000 damage
against him, his wife,
KIRO, CBS and others [Broadcasting, June 15] be brought to
trial as soon as possible, Senator
filed

WTAR,

Norfolk, Va., the FCC is
considering preparation of rules
and regulations to aid broadcast
stations in solving the perpetual
political dilemma arising out of
purportedly vague clauses in Section 315 of the Communications
Act.

Homer

T. Bone (D-Wash.) in his
answer charged the action was
brought "maliciously" and for the
purpose of discrediting him before
the people of Washington. Louis
A. Wasmer and Archie G. Taft,
owners of KOL, Seattle, are the

Chairman McNinch announced
June 23 that the Commission had
considered the matter of campaign
broadcasts at its June 22 meeting
and that it is studying the advisability of providing formula for

plaintiffs.

The answer and affirmative defense, filed in Pierce County Superior Court, contained a general
denial of the charges. The Senator
asserted

he

has

never

financial interest in

had

KIRO.

Saul Haas, Collector of Customs
of Seattle, and his wife also were
named in the suit. In a separate
answer, Mr. Haas denied the conspiracy charges and asked dismissal of the suit. Col. Arthur
O'Brien of Seattle, who recently
purchased WINS, New York, from
Hearst Radio Inc., as attorney for
KIRO, filed a motion to have the
charges made more definite.
The complaint had charged that
Senator Bone and Mr. Haas, formerly his secretary, conspired in
November, 1935, to compel the Seattle Broadcasting Co. to surrender control of KOL and, in the
event this could not be accomplished, to "cause injury and ruin
to plaintiff's business and prestige
and destruction to the value of
said radio station." Last winter
CBS transferred its franchise from

KOL

to

KIRO.

Mr. Haas in his answer alleged
that Mr. Wasmer and Mr. Taft,
"manage, direct, control and use
the facilities of half of all radio
stations of the State licensed for
commercial broadcasts." Stations
listed
besides
were KGY,

KGA

KOL

and KHQ, Spokane;
KRKO, Everett, and the "chain
network service of KXRO, Aberdeen; KVOS, Bellingham; KELA,
Centralia; KMO, Tacoma; KPQ,
Wenatchee, and KIT, Yakima."
Senator Bone in his affirmative
defense brought out that he was a
Olympia;

candidate for reelection to the Senate and alleged that the action had
been instituted at this time "not
with any idea on the part of the
plaintiff that it will recover any
judgment herein, but maliciously
and for the sole purpose of trying
to discredit this defendant before
the people of the State of Washington, and with an endeavor to
cause his defeat in the coming
election."

NBC

Cut-in Rates

SUPPLEMENTARY

agreements

calling for standardization of rates
for cut-in announcements sent out
to affiliate stations about two

months ago by NBC [Broadcasting, May 1] have been accepted
by 110 of its 148 outlets. As 18 of
the stations not heard from make
no charge for this service, there
are only 20 holdouts, according to
NBC's stations relations department, which stated that the standardization had been started as a
sei'vice to network advertisers and
that no pressure had been put on

•
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election campaigns.
Mr. Arnoux's petition, filed June
21 by his attorney, Eliot C. Lovett,
pointed out that Section 315 requires the FCC to make rules and

FOUR THOUSAND

guests, instate and city
government officials, civic dignitaries, and industrial leaders participated in the dedication of the
new WFIL studios and transmitter

cluding

in
(1

regulations covering campaign
broadcasts but that no such rules
had ever been handed down although the statute was enacted
June 19, 1934. He claimed that because the FCC "had been remiss
in its duty under the law, all stations are in constant jeopardy and
in danger of being penalized if
their own interpretation be challenged by a dissatisfied candidate."

national,

June 17. Above
Herbert J. Tily, WFIL's

Philadelphia
to r) are

chairman of the board, Samuel R.
Rosenbaum, president, Philadelphia's Mayor S. Davis Wilson, who
threw the switch putting the new

WFIL

transmitter

in

operation,

Troublesome Phrases

and Major Gladstone Murray, general manager of Canadian Broadcasting Corp. At right is illuminated entrance to WFIL's studios
in the Wilder Building. Hosts were
Messrs. Tily, Rosenbaum, and Donald
Withycomb, WFIL general
manager. Among the guests were
Senator James J. Davis, Gov.
George H. Earle, Admiral Watt T.
Cluverius,
Commandant of the
Philadelphia Navy Yard, and Phillip Staples, president of the Bell
Telephone Co. of Pennsylvania.
There were 17 special broadcasts
during the day-long celebration, including salutes over NBC, Mutual
and Canadian Broadcasting Corp.

WESLACO STATION
SALE IS APPROVED
OWNERSHIP of KGRV, Weslaco,
Texas, operating with 1,000 watts
full time on 1260 kc, passes into
new hands July 2 under a decision
of the FCC June 22 authorizing
the transfer to O. L. Taylor, Gene
A. Howe and T. E. Snowden. Mr.
Taylor is president of the Plains
Radio Broadcasting Co., licensee of
KGNC, Amarillo, and KFYO, Lubbock, Texas. Mr. Howe is president
of the Globe-News Publishing Co.,
publishing the Amarillo GlobeNews,

Lubbock

Avalanche and

other newspapers. Mr. Snowden is
a lumberman of Atchison, Kan.
The purchase price was $54,000,
the property being bought from
M. S. Niles heading a group of
stockholders. Mr. Taylor and Mr.
Howe will each hold 107 shares of
stock in the new KRGV Inc., and
Mr. Snowden will hold 106 shares.
It is planned under the new ownership to establish new remote control studios in Harlingen and McAllen, with

general

Mr. Taylor becoming

manager and Mr. Niles

remaining with the station for two
years.

stations.

Page 22

guidance of stations in handling
the delicate situations that arise
frequently during primary and

any

on Programs,
Especially Lottery, Lead
To Temporary Renewal
ANOTHER batch of temporary
Charges

license renewals based largely

complaints, was

program

on
an-

nounced June 23 by the FCC.

Becoming particularly active on
alleged "lottery" programs involving purported variations of the
"Bingo" game, the FCC designated
several license renewals for hearing because of complaints involving such programs.

KGGC, San Francisco local, was
granted a temporary renewal and
set for hearing because of allegations of lottery broadcasts, alleged lease of station facilities,
alleged illegal sale of the station

H. Patterson and William
Grove, alleged objectionable
medical and labor programs and
purported solicitation of funds.
WMBC, Detroit, was designated
for hearing because of a purported
game of chance program described
as "Finwald" and WAAB, Boston,
was given a temporary renewal
because of complaints involving
purported lottery programs on al-

to
C.

S.

legations

Flynn,

made by

according

to

Lawrence J.
Commission

records.

FREE & PETERS

Inc. reports that

New York

and Eastern billings for
June, July and August, 1938, show a
substantial increase over the same
months of 1937. Scheduled billings for
the period, compared with actual vol-

its

ume
June

last year, show increases for
of 5%, July 13%, August 40%.

Among phrases in the law which
he characterized as vague and susceptible to various interpretations
were: "legally qualified candidate";
"use" of broadcast facilities;
"equal opportunities". Particularly
dangerous, he said, is the section
which reads: "Provided that such
licensee shall have no power of
censorship over the material broadcast under the provisions of this
section." He explained that he interpreted this sentence under the
theory that no statute can condone
the commission of a felony (criminal libel or slander), thus assuming the right to delete statements
deemed libelous or slanderous.
With primary campaigns in many
parts of the nation, Mr. Arnoux
said the need for promulgation of
rules and regulations is vital at
this time. WTAR, he added, follows a rule of "first come, first
served" as to any or all available
time.

Changes KXBY to KITE
AS THE first moves in his task
of reorganizing KXBY, Kansas
City, Manager D. E. (Plug)
drick has procured from the

Ken-

FCC,

effective July 1, authority to
change call letters to KITE and
has appointed Eugene C. (Gene)
Wyatt as commercial manager.
Mr. Wyatt for the last four years
has been with KPRC, Houston, and
before that was with various stations in the South. Also appointed

was Everett

L. Dillard as technical
supervisor and as managing director of First National Television
Inc., school adjunct of the station.
Mr. Kendrick took over the man-

agement of

KXBY

in latter

May.

KVAK

are the call letters assigned
by the FCC for the new station
recently authorized at Atchison, Kan.
[Broadcasting, June 15].
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Some

A
to say that "the

distinguished professor used

human mind

to resist the inculcation of

has an infinite capacity

knowledge."

that this is onlv a part truth.
resist "forcible

NBC has

It is

NBC holds

true that people

feeding" methods in education. But

repeatedly proved that the public readily

absorbs information

—

if it is

interestingly presented.

In providing educational programs,

NBC always

considers the nature of radio, and the nature of

of NBC's Educational Features

AMERICA'S TOWN MEETING OF THE
AIR — A full hour discussion of important
questions of the day by leading authorities.
(Broadcasts during the summer from sum-

mer

sessions of leading universities.)

is

so easy to walk out

on

more

radio program. Nothing will be followed
carefully

if

as a

properly planned.

FUN

play musical instruments.

its

10th season.

UNIVERSITY OF CHICAGO ROUND
TABLE — Specialists discussing contemporary issues informally.

THE WORLD

IS

YOURS - Dedicated

to

NBC HOME SYMPHONY -The
joins

program

as a

member of the

To

interest

and educate

orchestra.

chronological de-

velopment of the drama,

illustrated

by rep-

of persons thoroughly versed in the complex profession of broadcasting.

The

successful application

of such skill requires large expenditures and access to special talent.

NBC
its

proudly points out that about one

time on the air

is

educational. But

fifth

NBC

of

listen to its

educa-

tional programs, because they are interesting.

NBC

s

fixed policy is to provide as

activity as

it

much

AMERICAN PORTRAITS

-

Outstanding

American History.

CAMPUS COMMENT— The Campus

atti-

tude toward student and public problems.

AMERICA'S SCHOOLS-What

is

happen-

ADVENTURE

READING -The

IN

stories

behind the authors of good books.

SCIENCE IN THE NEWS -News

in the

THE ROVING

PROF.-Little known

side-

lights of life in the Orient.

in

cooperation with the Children's Bureau of
the Department of Labor.

MARCH- Discussion

MADRIGAL SINGERS - Early

vocal and

instrumental music.

EDUCATION

IN

THE NEWS -Presented

in cooperation with U. S. Office of Education.

of progress in the fields of scientific endeavor.

STUDENT SCIENCE CLUBS - Students

YOUR HEALTH— Dramatized

health messages, presented in cooperation with the

interview scientific experts.

American Medical Association.

Heart to heart talks with parents and teachers.

THE STORY BEHIND THE HEADLINES

— History behind

contemporary events.

FLORENCE HALE'S RADIO COLUMN—
PULITZER PRIZE PLAYS -Contemporary
American dramatic

literature.

takes

even more pride in the all-important fact that an

immense number of people

in the larger

THE CHILD GROWS UP - Presented
SCIENCE ON THE

science

helps to combat crime.

world of science.

forms for smaller instrumental groups.

calls for the highest skill

SCIENCE VERSUS CRIME -How

to

ing in the educational world.
listener

GREAT PLAYS -The

NBC MUSIC GUILD— Works

of plays

IN MUSIC -Fun while learning

personalities in

the increase and diffusion of knowledge
among men, presented in cooperation with

our

had general acceptance.

Dr. Walter Damrosch's famous program has
recently concluded

to

NBC RADIO GUILD - Revivals

NBC MUSIC APPRECIATION HOUR-

resentative great plays.

Calls for Special Resources

Applying psychological principles
everyday problems.
that have

the U. S. Office of Education.

people. Nothing

THE DEVIL TAKES THE HINDMOST—

NATIONAL BROADCASTING COMPANY
The World's Greatest Broadcasting System

A SERVICE OF THE RADIO CORPORATION OF AMERICA

cultural

appears the public will absorb.
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Wages-Hours Act Government Use of Waves

Criticized;

Touches Radio in Jolliffe Tells of Television Advance
OBJECTIONS
the prepondersideration of the bands from
Certain Portions ance
of allocations of ultra-high
was the main
000
300,000
to

Maximum Hour Clause Among
Those Affecting Stations

ALTHOUGH the Fair Labor Standards Act of 1938, better known as
the Wages and Hours Law, is intended primarily to apply to the
production of goods for interstate
commerce, legal experts consulted
by Broadcasting point to certain
definitions of the Act as indicating
that it may apply to radio and advertising services. The term "commerce," for example, is defined in
the Act to mean "trade, commerce,
transportation,
transmission,
or
communication among the several
States or from any State to any
place outside thereof."
Because the radio and advertising fields are known to pay well
above the minimums set forth, the
minimum wage provisions are not
believed to affect many employes
in those fields. The maximum hour
provisions however, may require
adjustments in a few instances, and
will require compliance with provisions for the maintenance of detailed records.

Classes

Exempt

Definitely exempt from operations of both wages and hours provisions is "any employe employed
in a bona fide executive, administrative, professional, or local retailing capacity, or in the capacity
of outside salesmen (as such terms
are defined and limited by regulations of the Administrator)." What
employes or classes of employes in
a radio station or an advertising
agency will be so classified remains
to be seen after the Act becomes
effective and the Administrator begins operating.
The Act goes into effect 120 days
after the President's signature,

which means some time next October, and is to be administered by
a new Wage and Hour Division in
the Department of Labor under an
administrator to be appointed by
the President. Subject to Civil Service regulations, the Administrator
may establish regional, local or
other agencies, and he or his designated representatives may investigate data regarding the wages,
hours and other practices of employment in any industry subject
to the Act.
Minimum wages set forth are not
less than 25 cents an hour for the
first year, not less than 30 cents
an hour for the next six years and
not less than 40 cents an hour after
the seventh year.
The maximum hours provision
specifies
a maximum workweek
and prohibits the employment of
any employe for any longer period
unless he is paid overtime at a rate
not less than XV2 times his regular
pay rate. During the first year the
permissible workweek is established
at 44 hours; during the second year
42 hours; thereafter, 40 hours. No
general limitation on daily hours is
specified and presumably the total
hours in the prescribed workweek
may be distributed among the days
of the week as the necessities of the

work require.
The hours provision contains two
limited groups of exemptions. The
first permits employment without
the payment of overtime up to 12
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Government services under
FCC General Order No. 18 were
raised by representatives of pri-

kc.

to

vate communications companies at
hearings on the order held June
20-23 before a special committee
of the FCC comprising Chairman

of those representing
services, such as communications and aviation, that there

contention

was

and Walker.
Ultra-high frequency broadcasting, assigned to lower bands, did
not come into the discussions which
covered all the service allocations
to services between 10 and 300,000
kc. promulgated under the order
of Oct. 13, 1937, to go into effect
exactly a year later. [Complete
table of allocations was published
in the 1938 Broadcasting Yearbook]. Television allocations, however, were considered in detail
with Dr. C. B. Jolliffe, chief of
the RCA frequency bureau and
former FCC chief engineer, outlining the present and prospective
status of television.
It was the main contention of
the company representatives who
included spokesmen for RCA Communications, Mackay Radio & Telegraph Co., Aeronautical Radio,
Press Wireless and International
Corp. that
Business
more of the 100,000-300,000 kc.
band should be left open for research and experimentation without any allocations to specific

—

—

Machines

services.

Most of the testimony indicated

was

little

objection to the as-

signments below 100,000 kc, and
the hearing was confined to conhours in any workday or 56 hours
in

any workweek for particular

periods in certain cases:
Where there is a collective bargaining agreement with a labor union,
certified as bona fide by the National Labor Relations Board, and the
limited

limits employhours during any 26
consecutive weeks, or to 2,000 hours
during any 52 consecutive weeks,
the employer may during such
periods require his employes to
work up to 12 hours a day or 56
hours a week without paying overtime. Where the Administrator determines that a particular indus-

union

ment

try

is

agreement

to 1,000

1

"of a seasonal nature," the

employer may require work up to
12 hours a day or 52 hours a week
without payment of overtime for
not more than 14 workweeks. The
second group of exemptions includes specified industries, such as
dairying, canning, etc., and obviously does not apply to radio.
The
reported June 24 that
it had secured an informal opinion from Gerald D. Reilly, solicitor
of the Department of Labor, that
the wage and hour law would affect the broadcasting industry, excepting bona fide executives, administrators and professional
workers and employes acting in a
local retailing capacity.
Mr. Reilly told the
the administrator could appoint a wage
board representing the broadcasting industry, broadcasting labor
and the public, but he said the

NAB

NAB

administrator probably will be so
the so-called sweated
industries that he will not likely
turn to radio for some time.

busy with

a paucity of assignments for

development

future
100,000 kc.

their

above

on Television

Jolliffe

While stressing that no forecast
of public acceptance of television
could be definitely made, Dr. Jolliffe told the June 21 session only
minor obstacles stand between
determination of television
final

standards in regard to transmission and reception equipment and
methods so they can be arrived at
in a

He

comparatively short time.
told of the present status of

television and outlined steps in
the improvement of the art of television in the past few years. He
stated that from his observations
last spring in Europe, particularly
England, the United States is producing as good, if not better, visual broadcasts than foreign nations.

Dr. Jolliffe denied that television
lagging behind other services
and emphasized that its problems
were more complicated than those
of any other radio service. He
said that with present knowledge
transmitters with a
television
power in the neighborhood of 10,000 watts could be built up to 70
megacycles, but between 67 and 72
megacycles the efficiency falls off
and the power is limited to about
Above 72 to 108
5,000 watts.
megacycles experimental transmitters have been able to use around
1,000 watts, but above that, in the
frequencies beyond 150 megacycles,
only a few watts output can be
used. He cited that future developments of tubes may change this
is

picture.

The

large allocation to television, particularly in the ultrahigh band above 100 megacycles,

was

criticized

by Walter Lemmon,

teletype engineer of the International Business Machines Corn.,
during his testimony June 22. He
said a single television band of
6,000 kc. would produce more than
1,000 telegraphic multiplex channels and asserted other services in
radio needed the space badly. He
endeavored to show that television

was a long way

off

C. B.

to IRE Post
JOLLIFFE, chief of the

frequency bureau of RCA and former chief engineer of the FCC,
and A. A. Heising, radio research
engineer of the Bell Laboratories,
have been nominated for the 1939
presidency of the Institute of Radio Engineers. Balloting will take
place by mail this fall and votes
will be counted in November.
Nominated for the honorary
vice-presidency,
which annually
goes to a distinguished foreigner,
were Dr. P. O. Pedersen of the
University of Denmark and G. A.
Mathieu, managing director of
Polski Zaklady Marconi of Poland.
Six directors nominated, three
of whom are to be elected for
three-year terms, are H. A. Chinn,

fixed

McNinch and Commissioners Sykes

there

DR.

60,-

frequencies from 100,000 to 300,000

Named

Nominees

kc. It

to

Heising

Jolliffe,

CBS;

Graham, Hygrade

Virgil M.

Sylvania Corp.; R. A. Hackbusch,
Stromberg-Carlson Co.; F. B. Llewellyn,
Bell Laboratories; A. F.
Murray, Philco Radio & Television
Corp.; B.
Co.

Jett

Thompson,

J.

Named

to

RCA

Mfg.

Board

FCC

Chief Engineer E. K. Jett
has been designated as the Commission's representative on the Interdepartmental Radio Advisory
Committee, succeeding Commissioner T. A. M. Craven, who served
on it while chief engineer. The
committee comprises radio experts
of the Federal departments and bureaus who aid in formulating governmental policies regarding technical phases of radio. Its chairman
is Judge E. O. Sykes of the FCC
and its secretary is Gerald C.
Gross, chief of the FCC's International Section.

Royal Lace to Resume
Paper Works,

ROYAL LACE

Brooklyn, N. Y.
(Roylies, lace
paper doilies), is making plans to
resume its five-minute transcription campaign in the fall. Frequency will vary with stations, discs to
be heard, one, two or three times
weekly on a list of 15 or more stations.

Agency

binner,

New

is

Lawrence

C.

Gum-

York.

and that other

services could not be deprived of
the space.
Mr. Lemmon also warned the
FCC that the high cost of television stations, such as the $500,-

000 CBS transmitter, atop the
Chrysler Bldg. in New York, would
inevitably lead to a monopoly. He
stressed that only one or two companies could afford to make such
investments and as a result a monopolistic condition would be created. RCA General Attorney Frank
Wozencraft, in cross-examination,
however, pointed out that a number of companies, including NBC.

Farnsworth

and
CBS, Philco,
others, were engaged in television
testing today.

APPLICATION

FCC
WHEF,

for the
to the
Kosciusko,
sale of control of
Miss., to Roy L. Heidelberg, owner
of hotels in Jackson, Miss., and Baton
Rouse, La., has been withdrawn by
J. E. Wharton. Mr. Heidelberg recently bought a minority interest and
later applied to buy the remainder
for a reported price of $10,000.

TED DENTON, CBS

Hollywood

audio engineer, holding the photograph that won him first prize of
$25. in the recently concluded contest for the best picture of Columbia Square, new West Coast headquarters of the network. The

was limited to employes of
Hollywood studios. Photo is
"Opening Night".

contest

CBS
titled

BROADCASTING
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Broadcast Advertising

12 Stations Accept
Spot Market Plan
Rambeau

Texas Sponsor Uses Air to

W. LEE O'DANIEL, Texas

ardize

markets

throughout the
United States.
Devised by William G. Rambeau,
of William G.

Rambeau

Co.,

[Broadcasting,

Mr. Rambeau
J u n e 15], the
plan has been accepted by 12 regional stations since its recent
presentation.
(trade mark of the plan)
will be financed jointly by the stations and the Rambeau firm which
will pay 16%
of the net total of
commissions received while the stations will pay
of the net
volume of their national spot business. This separate promotion fund
will be administered in the interest
of
and a monthly accounting of all expenditures will be
made to participating stations.
On this basis, 20 major market
stations with an average of $100,000 net volume of business each
will put $100,000 in the research,
sales promotion and advertising
fund. Included is the annual expenditure of $12,000 for the publication and maintenance of the

MMSS

%

2%%

MMSS

Major Market Radio Manual which
will supply advertisers and agencies

ute

with standard, up-to-the-mindata on key markets.

Needs of Spot Radio
During the presentation of
MMSS to station managers, Mr.

Rambeau

stressed that spot radio
is getting but 4M>c of the national
advertising dollar, while networks
get 10c and newspapers 27c. Stating that on a typical network station, 39 quarter-hours of evening
time bring the station $1,248 net,
while the same time on a spot basis
would net the station $2,085, Mr.
Rambeau emphasized that if only
one half of the difference were
charged to sales costs the station
would pay twice as much for network- sales as for spot sales.
The needs of spot radio are a
better organized sales plan, more
creative selling, better servicing of
accounts, sales promotion of audience tested programs, extra

push to counteract summer slump,
more effective promotion of transcription sales, organized market
research and analysis, and a general advertising campaign, according to Mr. Rambeau.

MMSS

A unique feature of
is
the maintenance of a program department to promote the sale of
"audience tested" features and act
as a clearing house for the exchanee of program information.
will maintain a transcription library of available station

MMSS

"The purpose of our
program department", Mr. Ramprograms.

MMSS

"is to make the
stations individually and collectively the best known test stations
in the United Stales."
Sales promotion will include a
station manual of standardized data

beau said,

made by the

MMSS research
A condensed

and

sales department.

BROADCASTING

edi-

•

as

Worth,

stand-

of regional
stations in 20 to

key

radio

market

data
24

flour

owner and radio sponsor, is
demonstrating the selling power of

station representation is
Major Market Spot Stations, a
plan of merchandising service and

to

he

uses

WBAP,

Ft.

promote his candidacy

for governor.

A WOMAN

announcer interviews
passengers on the Zipper's run be-

tween Villa Grove and Tuscola, 111.,
for WDZ, Tuscola. The 15-minute
Woman-on-the-Train program, now
sponsored, is broadcast by shortwave direct from the train, and
was originated by Manager Clair
B. Hull when he discovered Tuscola's heaviest traffic passed over
the rails and not the streets. It is
one of the oldest features on
WDZ's schedule, although originally announced by a man.

When Mr.

Alaska's

broad-

first

casting

mill

to

representation designed to

CENTRAL

Boost Candidacy

Polishing Details of

Major Market Promotion

NEW

ALASKAN STATION
GRANTED BY FCC

RUNS BY RADIO

announced
newspapers steered
off, not taking the announcement
seriously. But when he opened his
campaign in Waco recently to a
crowd of 15,000, eyes opened. Radio had been used solely to build
up the campaign opener.
Texas papers now. are sending
their men to cover the showman's
campaign tour, during which Mr.
O'Daniel drives into a community
with his luxurious sound truck,
parks on the courthouse square,
and intersperses his talk with
music by the Hillbilly Boys, a part
O'Daniel

his candidacy,

station, to be located in
Fairbanks and to operate full time

with 1,000 watts on 610 kc, was authorized by the FCC June 18 the
first new station grant to be made
this year without a hearing. President of the Midnight Sun Broadcasting Co., holder of the construction permit, is Capt. A. E. Lathrop, a leading busines man of Alaska and a pioneer mining man who

—

is

reputed to be a millionaire.

He

holds 224 of the 250 authorized
shares of stock. Call will be KFAR.
Capt. Lathrop is publisher of the

Fairbanks News-Miner and presi-

Radios Are Most Popular Appliances
On Rural Projects, Government Finds

dent of the First Bank of Cordova, Alaska; the Cordova Commercial Co., department store; the
Glacier Sea Foods Co., salmon
packers of Cordova; the Lathrop
Co., operating apartment houses
and motion picture theaters in
Fairbanks, Anchorage and Cordova, and the Healey River Coal
Corp., Suntrana, Alaska. Associated with Capt. Lathrop in the venture as minority stockholders are
Miriam Dickey, his private secretary; Don M. B. Alder, manager
Theater, Fairof the Empress
banks; Paul J. Rickert, owner of
the Fairbanks Gardens; Arthur S.

RADIO SETS

ward

TRUMAN BRADLEY,

announcer of

CBS Ford Symphony Hour has
been signed by M-G-M to a film-radio
contract and will go to Hollywood

the

of his regular

WBAP

flour

pro-

gram.

this fall.

are the most popuappliances with cus-

80-85%; on five projects, between
70% and 80%, with one showing

electrical projects
financed by the Rural Electrifica-

a percentage of only 64.
found only slight variThe
ations in radio saturation among
projects in various part.s of
the country. The Ohio Pioneer
project shows the heaviest concentration with 95%. Next are Wright

lar electrical

tomers

of

Administration, according to
a survey of 46 REA projects now
tion
in

operation.

Seventeen

of

radio sets, the

20

farm

lines

have

every

homes on these power

REA

figures reveal.

They were, obtained from questionnaires distributed to 26,950 farm
and residential customers,* with a

64% return of questionnaires. All
projects surveyed had been in operation an average of eight months.
Geographical distribution was sufficiently wide to be representative
of every principal region.
On 38 of 46 projects surveyed,
radio ranked first in popularity
among electrical appliances, and
was a close second on eight other
projects.
In the case of eight projects,
radio saturation amounted to 90%
and over; on 20 projects the percentage was 85-90; on 12 projects,
manual

will be issued

salesmen and stations.

A

radio advertising directory and individual
station folders will be distributed.
Mailing pieces which will define
and explain spot broadcasting will
be sent to advertisers, schools, and
the general public.

MMSS, which has been endorsed
by leading advertisers and advertising agency executives, will be in
full swing by Sept. 1, according to
Mr. Rambeau, who has moved his
family to New York and will head
the

firm's

New York

office.

The

Chicago office will be directed by
William H. Cartwright.
Denying that he was trying to
form a spot radio network, Mr.
Rambeau said that he would favor
no sales plan that might detract

from the

flexibility

of spot radio,

which he considered its greatest
asset. "While the grouping of key
stations

for

standardization of
material will be the means of securing contracts for the entire
group," he said, "the Rambeau organization will promote each station on its merits."

Broadcast Advertising

F. Medley, Seattle attorney.

REA

REA

Iowa, and Rutherford Co.,
Tennessee, with 90.6%. An Oklahoma project shows 89.8%, a
Georgia project, 89%, Bonner Co.,
Idaho, 88.7%.
These figures compare with the
estimate of the American Institute of Public Opinion [Broadcasting, Jan. 1] which showed that
Co.,

56% of all American farms had
radios at the beginning of this
year. This 56% was considered by
the Institute as a remarkable increase in rural radio saturation inasmuch as the 1930 census figures
showed only 21%.

Ethyl Testing

ETHYL GASOLINE

Corp.,

York (petroleum products)

,

New
using

radio for the first time, on June 26
started a test campaign on KFWB,

Hollywood, with a weekly 45-minvariety show, Curtain Calls.
Contract is for 13 weeks with option. It is understood that the proute

gram

will be

nental^ over
cessful.

released transcontiif test is suc-

CBS

Paul McElroy, advertising-

manager of Ethyl Corp. New York,
was in Hollywood to supervise
start of the series. Featured on the
show are Leon Leonardos orchestra, Paul Keats, Alice King and
Christine Wells, vocalists. Lee Cooley produces the program and is
also master-of-ceremonies. Agency
is
Pacific Market Builders, Los

Angeles.

Costs Cut Down, Too

REA explains that its stado not reveal the full effect
of rural electrification on radio reception. It points out the cost of
operating sets has been reduced;
qualitv and power of reception
have been improved; high line energy has added to convenience and

Musterole's Fall Plans

The

tistics

tion of the

Brown, Fairbanks jeweler, and Ed-

reliability.

according
to
changes,
REA, leave radio an inexpensive
but dependable instrument contributing to the culture, education and
entertainment of the farm family.
It brings crop and market information to the farmer, who previously waited days and weeks for
such news. Radio repays its cost

These

many

times,

REA

claims.

While the survey covered 56 operating projects as of April, 1938,
the REA now has some 250 projects in actual operation.
In the June issue of Rural Elecorgan, John
trification News,
W. Studebaker, U. S. Commissioner of Education, writes that experience indicates radio is almost
always the first appliance put on
newly-electrified farms.

REA

MUSTEROLE

Co.,

Cleveland, on

Carson Robison
and His Buckaroos on a 34-station
NBC-Blue network, to be heard for
a half -hour on Monday evenings.
The new show will add a script
Oct. 10 will start

continuity to the hillbilly theme. It
will also be heard by transcription

WLW,

Cincinnati, on Tuesday
evenings, and other transcription
stations may be added during the
winter. Agency is Erwin, Wasey &

on

Co.,

New

York.

Finance Firm on 15

NATIONAL FUNDING

Corp.,

(finance), a heavy
user of radio time, on June 15
started for 52 weeks participation
five times weekly in Going Places,
on KFI, that city. Firm in addition is using from five to 15 spot
announcements daily on

Los

Angeles

KFRC
KHJ KGB KERN KPMC KMJ
KFAC KMPC KEHE KGFJ
KROW KLS KFXM KFOX. Smith
&

Bull,

Los Angeles, has the ac-

count.
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Television Leads
Discussion Topics

At IRE Meeting
Nine Papers on Visual Radio
Heard by 1,500 Engineers
TELEVISION, far more advanced
as

a technical reality than as a

Exhibitors at

Products of some 25 manufacturers were displayed at the IRE
convention held June 16-18 in New
York. Of special interest to radio
engineers were the following exhibits

:

Water-Cooled
—Amperex

Electronic Products, Brooklyn
transmitting tubes
(846,

commercial possibility, and ultrahigh frequencies, wer<
ain ma-

858B, 220C,
(279A).

jor topics of dis-

Precision

cussion at the
13th annual convention of the Institute of Radio

magnetic
ents,
trolled

Haraden
Radio

Awarded

Pratt,

Mackay
IRE presi-

of the

& Telegraph

Co.,

dent, presented three awards. The
annual Institute Medal of Honor
went to Dr. John H. Dellinger, radio chief of the Bureau of Standards, for his contributions to the
development of radio measurements
and standards, his researches and
discoveries of the relation between

radio wave propagation and other
natural phenomena, and his leadership in international conferences
on telecommunications.

The Morris Liebmann Memorial
Prize went to George C. Southworth, Bell Laboratories, for his
theoretical and experimental investigations of the propagation of
ultrahigh frequency waves through
confined dielectric channels and his
development of a technique for the
generation and measurement of

such waves.

The

special prize of $100 for the
best paper of sound technical merit

published in the IRA Proceedings
during 1937 was awarded to A. L.
Samuel, Bell Laboratories, for his
paper on "A Negative-Grid Triode
Oscillator and Amplifier for UltraHigh Frequencies".
Among papers of greatest interest to broadcast engineers were:
a description of the transmitter of

WHAS,

Louisville, first commercial
transmitter utilizing the Doherty
high-efficiency amplifier installed
in a completely new plant de-

signed for expansion from 50 kw.
to 500 kw., given by W. H. Doherty, Bell Laboratories, and O.
W. Towner,
chief engineer;
a paper on design requirements
for broadcast studio audio-frequency systems, by H. A. Chinn, CBS;
a discussion of recent developments
in radio transmitters,
by J. B.
Coleman and V. E. Trouant, RCA;
a paper on the radio-frequency
voltages encountered by the insulating material of broadcast tower
antennas, by G. H. Brown, RCA;
a
description
of
the
technical

WHAS

Page 26
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audio

tube

air-cooled

Newark

Co.,

transformers with 80 db
audio componthyraton con-

shields, gas-filled
crest rectifiers and

—

practical applications.

Prizes

and

232B)

Transformer

voltage regulators.
Fairchild Aerial Camera Corp., Jamaica,
N. Y. Disk sound-recording equipment

Engineers in New
York, June 1618, with two afternoon sessions
devoted entir ely
to television. Nine
Dr. Dellinger
papers on the
visual
in
developments
year's
broadcasting were on the agenda,
and some engineers took time out
to visit the new Kolorama Laboratories in Irvington, N. J. to view
its television equipment.
It was the largest convention
ever held by the IRE, with more
than 1,500 members attending and
with a program of 49 papers that
simultaneous
some
necessitated
sessions. The papers covered all
aspects of radio engineering from
highly theoretical research studies
to

American

July I,
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and sound-reproducing equipment.
General Radio Co., Cambridge, Mass.
732-B distortion and noise meter and type
732-P1 range extension filters for distortion measurements at six different frequen-

&

cies (50, 100, 400, 3000, 5000
7500 cycles)
also oscillators, standard signal generators,
condensers, resistors, amplifiers,
;

bridges and other audio-frequency and radio-frequency instruments.
United Transformer Corp., New York
Equalizer panels, modulation transformers,
linear

standard-audio

series

high-fidelity

Mechanical Video
Scanner Exhibited

IRE Convention
and nemo and monitoring

control devices,
amplifier kits.

IRE Delegates See System of
Kolorama Laboratories

—

Mfg. Co., Camden New directional microphone with its long-range pickup,
equipment,
phase
distortion
measuring
meters, portable amplifiers, and recording
and play-back equipment.
Corp.,
Electrical
Instrument
Weston
Newark Portable and panel type electrical
measuring instruments and accessories.
Ceramic
Isolantite Inc., Belleville, N. J.

RCA

By

—

—

insulators, inductance forms, strain insulators, co-axial transmission line and fittings.
York
Western Electric (Graybar)
Terminal of synchronizing equipment for

New

—

broadcast

purposes.
Daven Co., Newark Universal gain set
type 685, potentiometers, rotary switches,

—

attenuators, volume indicators, faders and
output meters.
Ferris Instrument Corp., Boonton, N. J.
Signal generators and microvolters, noise
and field strength meters, and r. f. calibrators.
American Lava Corp., Chattanooga
Low loss ceramic material for transmitters, insulators for instrument manufac-

—

and

condensers

tures,

resistors.

components,

ouncer

Cornell-Dublier Electric Corp., S. Plainfield, N. J.
Capacitors, mica, paper, wet

varitran

voltage

and dry

units,

—

electrolytics.

equipment of the new KYW studios, by A. G. Goodnow, Westing-

discussed the design and performance of electrostatic electron

house; a study of effects of ionosphere storms on radio transmission, by S. S. Kirby, N. Smith and
T. R. Gilliland, Bureau of Standards; a talk on factors affecting
selection of a transmitter site, by
W. B. Lodge, CBS.
A new antenna system designed
for noise reduction was explained
by V. D. Landon and J. Reid, RCA;
W. S. Duttera, NBC, discussed
tests made on coaxial transmissionline insulators; a system of recording on lacquer-coated discs for
immediate reproduction was described by H. J. Hasbrouck, RCA,
who also discussed a new highfidelity pickup for reproducing later records; R. N. Harmon, Westinghouse, described the low-angle
antenna array of KDKA; the experience of NBC in developing mo-

multipliers.

bile
field
intensity
measuring
equipment from 1932 to the present was related by W. A. Fitch,
NBC; automatic selectivity control

responsive to interference was described by J. F. Farrington, of the
Hazeltine Corp., and C. G. Dietsch,
NBC, described the operating characteristics
o f
radio - frequency
transmission lines as used with radio broadcasting antennas, using
the new W3XAL shortwave transmitters as an example.
Television papers included: A
study of the various types of video-

frequency detectors, by

RCA;

den,

a

W.

discussion

problems encountered in
the

RCA-NBC

television

S.

Bar-

of the
building

mobile

by John Evans and C. H.
Vose, RCA, and H. P. See, NBC;
an explanation of the DuMont
television system, by T. T. Goldsmith Jr., DuMont Laboratories;
a description of the image Iconounits,

scope, with a sensitivity six to ten
times greater than that of a stan-

dard Iconoscope, by V. K. Zworykin, H. lams and G. A. Morton,
RCA, with R. B. Janes and W. H.
Hickock, RCA, discussing recent
improvements in Iconoscope design.
Contrast in Kinescopes, the art
of obtaining clear contrast in images, especially through the reduc-

was discussed by

tion of halation,

R. R. Law,

RCA, gave

RCA.

L. S.

Nergaard,

a theoretical analysis
of single side band operation of
television
transmitters.
H.
A.
Wheeler, Hazeltine, described wideband amplifiers for television. Dr.
Zworykin and J. A. Rajchman,

RCA,

Broadcast Engineers Attending
T. S. Baker, Hearst Radio
A. W. Balling,
M. Bates, KOIL-KFAB
F. Bauer,
;
L. S. Bookwal;

WHAM;

KWTO-KGBX

KOIN-KALE

R. A. Bradley, CBS;
Brown, NBC M. W. Bullock,
E. Burrell, NBC
L. H. Carr,
A. B. Chamberlain, CBS; H. A.
Chinn, CBS R. W. Clark, NBC
M. H.
Clarke,
L. R. Clements, CBS
N. J. Close, NBC; E. K. Cohan, CBS;
R. D. Compton,
NBC
K. R. Cooke,
WGBI C. G. Dietsch, NBC F. M. Doolittle,
G. Driscoll.
V. J.
Duke, NBC R. S. Duncan,
W. S.
Duttera, NBC
J. N. Dye, CBS
W. C.
Ellsworth,
J.
Epperson,
B.
W. A. Fitch, NBC; K.
E. Flanter,
M. Freundlich, CBS
D. W. Gellerup,
L. H. Gilbert,
E. D. Goodale,
NBC J. H.
Greenwood,
J. L. Grether,
H. C. Gronberg, NBC
H. Grossman,
CBS; R. F. Guy, NBC.

ter,

W. A.

R.

KOIL
KSTP;

J.

;

;

;

;

;

;

WHEC

;

;

;

;

WHAM;

WDRC;

WHP

;

;

WHN

;

;

;

WCAE

WTAR

;

;

;

M. J. Haas, CBS; J. Herold, WOW; R.
H. Herrick, WINS J. Hetland, WDAY
H. Hulick, WPTF; J. M. Hollywood. CBS;
V. N. James, CBS; J. J. Keel, WOR J.
G.
Keyworth,
WELI
F. E. Knaack,
;

;

;

W.

;

G.
T.

WOW

Kotera,
P. A. Loyet,
NBC R. S. Lyon,
J.

WLTH

Lemmo,

Luttgens,

T.

;

J.

WHO H.
WOR

;

;

;

CBS; M. E. Markell,
A. Martino,
K. A. McLeod,
P. D. Meehan, NBC
M.
R. Mitchell,
W. H. Moffat, CBS:
L. R. Moffet, NBC
A. R. Moler, KMBC
R. A. Monfort, NBC R. M. Morris, NBC
H. B. Mouatt, WHEC; L. H. Nafzger,
MacLeod,

J.

WHN

WDRC

I.

;

WDRC

:

;

;

WJR

:

;

;

Nixon,

M.

G.

;

WHAM;
W2XMN

NBC

W.

;

O'Brien,
F. Orth, CBS; P. H.
Osborn,
E. G. Pack, KSL
J.
D. Parker, CBS; L. A. Paulsen, CBS; S.
L. Peck, NBC
R. M. Pierce,
E.
R. Piore, CBS
R. J. Plaisted, NBC
T.
C. J. Prior,
JAR A. W. Protzman,
;

WGAR

:

NBC;
CBS
;

;

;

W

;

C. F. Quenton,
C. Randall,

J.

WMT

J.

;

WTIC

A. Rado,

W.

;

C.

Re

WQXR
B
Robinson,
Yankee Network
J.
Ross
Hearst Radio S. Sabaroff, WCAU C. D
Samuelson, WOR
E. R. Sanders, WTIC
NBC

E.

;

Rhoad,

J.

;

I.

;

;

;

;

F.

Schuman,

KMBC

E. O. Seiler,
Singer,

;

WHAM

H. See, NBC; C.
G. E
Sleeper, CBS
H. M. Smith, CBC R. R
Taylor,
O. W. Towner,
R. D. Valentine,
S. E. Warner
R. A. Webster,
D. B
Whittemore, NBC
E. C. Wilbur, NBC
J. T. Wilner, CBS; J. W. Wright, KSL
N. J. Zehr, KWK.

WOR;

;

;

WSAN

WHAS

;

WQXR;

WBRY;

WXYZ

;

;

Kellogg

May Use 117

KELLOGG

Co., Battle Creek,

transferred

its

has
Cornflakes account
from N. W. Ayer & Son, Chicago,
to J. Walter Thompson Co., that
city. It is understood from reliable
sources that a campaign of fiveminute transcriptions on 117 stations will be used along with other
radio totaling an expenditure of
$750,000.

Pictures were scanned by a single
dot method, using 225 lines, interlaced two to one, giving 112 y2 lines
per field, with 24 fields. Mr. Goldback said he was unable to give a
detailed explanation of the apparatus because of the patent situation,
but he expressed confidence that
when the interlacing is perfected
the 225-line mechanical system will
produce pictures comparable to
those of the 441-line electronic system employed by the RMA. This
he explained, is because in mechanical scanning the spot is rectangular and remains constant in size,
whereas in electronic scanning the
spot contracts and expands.

What

Its

Backers Claim

Several advantages are claimed
for the mechanical system by its
backers. First, it requires only 250,000 cycles, as compared to the 2,500,000 cycles required by the 441line, 60-field, electronic system. This
means that the effective range of
television transmission could be extended to hundreds of miles, instead of the 50-mile limit of electronic television. Network television
is also financially feasible with the
mechanical system, as two or three

programs could be carried on a
it was said.
The demonstration was not an

single coaxial cable,

actual broadcast, but the signals

were carried from transmitter to
receiver by wire, as the company
has no experimental broadcast

li-

;

;

sides,

was a flicker.
Frank Goldbach, Kolorama chief
engineer, in charge of the demonstration, said this was the first public
demonstration and equipment
was still far from perfect.
the screen and there

:

;

WBNS

by Kolorama Laboratories, an

independent organization for television research, at its plant in Irvington, N. J. A standard newsreel was used for the test, projected from the rear on a screen 3x4
feet. Pictures were black and white
and reasonably clear, although the
scanning lines were visible across

;

;

WTMJ

WMCA

tion

;

WNOX-WMPS;

WNBF

with a mechanical
scanner was demonstrated to members of the Institute of Radio Engineers during their recent conven-

;

KYW

BRUCE ROBERTSON

TELEVISION

cense, although Mr. Goldbach said
it expected to apply for one shortIn addition to the 3x4 foot
ly.
images, the pictures were also

shown on a screen measuring 4x5
feet and finally projected on a
curtain 10 feet square. The latter
images were weak and blurry,,
which was partly due to lack of a
strong enough light source, according to Mr. Goldbach. He said
that while the company did not
intend to build receiving sets, it
had estimated a cabinet 2x3x4 feet,
containing a receiver and a light
and projecting images on a
screen 18x24 inches at the front of
the set, could be manufactured to
retail for not more than $250. The
actual receiver, he stated, could be
housed in a two-foot cube.
Kolorama Laboratories personnel
includes Emil A. Kern, executive
vice-president; Stewart L. Clothier
soui'ce,

and

Harold

C.

Hogencamp,

re-

engineers; George Ruckstuhl, broadcast engineer, and a
staff of mechanicians and optical
experts.

search
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A

.

.

.

now

you

give

A

greater value!r

still

These two mikes have won wide popularity with broadcasters
because they've always given value

Now

they give you

still

more

— high quality

for your

is

given

new

flexibility

low

cost!

money. The price

of the famous "8-Ball" has been reduced.

Shaker"

at

And

the "Salt-

by means of the new 311

plug. This permits quick removal from, or attachment to the

442A Jack— just

like the "8-Ball."

Between them, these two Western Electric mikes meet
practically every broadcasting need.

Can you

afford to get

U

along without their quality pick-up?

DISTRIBUTORS

NEW CONVENIENCE

Graybar Electric Co., Graybar
Bldg., N. Y. In Canada and New

The 311A plug

f oundland: Northern Electric Co.,
Ltd. In other countries: International Standard Electric Corp.

RADIO

Western Electric

TELEPHONE
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(center)

makes

the "Salt-Shaker" as flexible as
the "8-Ball." It fits the 442
Jack (bottom).
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New Radio

picture of broadcasting as an
industry was painted in broad strokes during
the last few weeks when the FCC made public several basic inventories of broadcasting,
covering its financial structure, its employ-

ment situation and
The results are

its

program

structure.

short of amazing.
Many broadcasters, due to lack of knowledge
of their own business, were fearful of the outcome. Instead, the composite study reveals virtually nothing against which serious complaint
can be lodged. The industry, despite lack of
a coordinated system of check and balance
little

a period of meteoric development
in an enviable position.
Financial statistics released a fortnight ago
[Broadcasting, June 15] disclosed the industry as a whole is realizing a net return of
something less than 10% under present overhead conditions far from the fantastic Midas
tales of its critics. To be sure, certain segments realized rather handsome profits; others
about broke even and yet others were in the
red. Readjustments will develop, but they will
come only because facts replace guesswork.
Latest statistics cover employment and program breakdowns. These disclose:
1. The average weekly pay for regular employes in broadcasting ($45.12) is the highest
of any industry anywhere in the United States,
and that probably goes for the world too.
2. Contrary to the outcries about over-commercialism, two-thirds of all broadcast time is
noncommercial. That means the revenue-bearing one-third defrays the entire overhead.
The industry could not have produced a better argument for broadcasting by the American Plan if it had resorted to a synthetic
analysis rather than securing the figures from
official governmental sources.
in fact, after

—finds

its

1935,

A BRAND new

itself

—

p aul brines
david h. glickman

gross intake for that item alone. In
the Department of Commerce made
an industry study, the aveiage weekly pay
was $38 as against the current figure of better than $45. During 1935 only 40% of the
gross income was disbursed for payrolls as
compared to the 56% figure today.
Equally revealing are the program breakof

Picture

•

when

downs. Without going into detail, it is axiomatic that in radio the Supreme Command is
Mr. and Mrs. John Q. Public and family. Programs are shaped to fit the pattern of listen-

The breakdowns disclose a reasonable balance and a sensible one on both
the commercial and sustaining sides. If and
when the averages change, it will be because
the public dictates them.
er reactions.

ETHER

they can't or won't sell their
it is noteworthy in the FCC's figures
the program structure that American
radio stations have sponsors for only about
three out of every eight hours of news
broadcasts. Exactly 8.55% of all radio
broadcasts consist of neivs, sport flashes,
market, crop and weather reports all catalogued as news and 5.36% is sustaining,
~\YH
news,

on

—

—

aside

spot on the radio business ho-

on all businessmen of the Government's
renewed spending program and the stock marthe prospect of

summer

pri-

mary and

fall election campaign revenues. Yet
the handling of political broadcasts is fraught
with pitfalls for the average broadcaster in
view of the apparent conflict of State libel and
slander laws with the Federal statute prohibiting censorship and requiring that equal
opportunity be accorded all candidates.

Equal opportunity means simply that

if

a

station accords one candidate time on the air,

The payroll breakdown is particularly sigshows that broadcasting not only
contributes to the education and welfare and

free or for pay, it must afford all candidates
for the same office equivalent time under
equivalent conditions. Nearly all stations now

entertainment of the nation, but that

nificant. It

gives

to those

their

em-

WRITTEN

from the salutary psychological

is

it

as a working manual for laborameasurement experiments is Radio
Frequency Electrical Measurements by Hugh
A. Brown, associate professor of electrical engineering, Illinois U. [McGraw-Hill Book Co.,

tory

effect

ket upturn,

and exploitation of radio pro-

ployers.

Politics
BRIGHTEST

PROMOTION

grams, including publicity campaigns and
methods of checking results, are treated exhaustively and expertly by Douglas Duff
Connah, radio and publicity director of James
A. Greene & Co., Atlanta advertising agency,
in How to Build the Radio Audience [Harper
& Brothers, New York, $3.]. Mr. Connah
formerly was in the CBS publicity department and later was in charge of radio publicity for BBDO. The book carries forewords
by H. K. Boice, CBS sales vice-president;
Arthur Pryor Jr., BBDO radio vice-president,
and Charles F. Stevens, public relations,

Campbell-Ewald Co., commending
engaged in radio publicity, and

3.19% commercial.

rizon,

technique of radio writing is not diffibut it is different, says James Whipple
in his How to Write for Radio [Whittlesey
House, McGraw-Hill Book Co., New York,
$3.50]. Mr. Whipple knows about writing for
radio from his experience with NBC and
CBS as writer and production director and
his current work in the radio department of
Lord & Thomas, Chicago. In addition, he is
instructor of radio classes at the University
of Chicago. His book divides radio writing into
its various classes, each of which is discussed
and then illustrated with a typical script.
Among subjects are principles of radio drama
and dialogue; use of sound effects and music;
types of scripts. A final chapter discusses the
current market for radio scripts. Mr. Whipple
enlisted the cooperation of several outstanding
writers in his compilation. A foreword is contributed by Lowell Thomas, who points out
that the author is one of the few writers on
the air who receives air credit for writing and
producing.
cult,

New York, 2d ed., $4]. Included are chapters
on measurements of circuit constants, frequency, antenna, electromagnetic-wave, electrontube coefficients and amplifier performance,
wave form, modulation, piezo-electric crystals.
own protection and for the protection of
the station. Some stations have asked for waivers of culpability from the speakers, but responsible legal authorities say this is not sufficient in all jurisdictions to protect against a
his

slander suit though it may be a valuable document to "save the station harmless"
if a judgment against it is rendered.
libel or

that

charge for political time during actual campaigns, which is their right and against which
there have been few complaints. The danger
of libel action under State laws still remains,
however, for the chief decision on the subject

go into equipment, in advertising, in the theatrical arts and in related fields. The wage
scale for broadcasting is roughly 10% ahead
of the second-place movie industry, despite

(the

Nebraska Supreme Court's decision in
Sorenson v. Wood) placed the liability jointly
on utterer and station.
Hence it would appear that stations are en-

It is questionable whether, in the light of its
lack of power to censor, the FCC can help
much with such rules. Politics on the air must

fabulous salary claims of filmdom.

tirely within their right in requesting that all

be handled with tact and calm judgment by
each station manager; it is hoped that radio
will survive the 1938 local and Congressional
elections with the same lack of recriminations
that generally characterized the 1932, 1934

it

bountiful employment to some
25,000 persons, quite aside from the countless
thousands engaged in receiving set manufacdirect

and

ture, in production of the

Peculiar

to

to be learned.

all

The

•

are

the lessons
payroll figures, for example,

show the industry

Page 28

raw materials

statistics

is

spending

July 1,

1938

about

56%

submitted beforehand, not ad
Usually a polite suggestion will suffice
to persuade the candidate to alter his copy for
political talks be

libbed.

The FCC's proposal

to issue rules or regu-

lations clarifying the equal opportunity clause

of the

law

is full

of dynamite, for

it

has im-

plications of censorship that are unmistakable.

and 1936

elections.
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ANGUS PFAFF

Knorr

Fred

and

WJBK, Detroit,
new WHLS, Port Huron,

have resigned from
to join the

Mich., due to begin operating in Aug-

Ed

Longwell has taken over
Night Owl request program,
Don Wille transferred to day

ust.

WJBK's

NOTES

with
shift.

JOE OSWALD,

STEWART WATSON,

formerly

of

WRBL,
WGPC,
Bill

Columbus, Ga., has joined
Albany. Ga., as manager.
Poole. WGPC program director,

now Kellogg's baseball
tator, replacing Bob Finch
has returned to St. Louis.
is

EDWIN W.

commen-

who

Jr.,

CRAIG,

executive vicepresident of the National Life &
Accident Insurance Co., in charge of
its
radio station. WSM, Nashville,
sailed June 18 on the Conte di Savoia
with his wife and two daughters for
a vacation in Europe.

PERCY

V.

.RUSSELL.

the

of

Jr..

Louis G. Caldwell law office in Washington, and Mrs. Russell are parents
of a 7 lb. 5 oz. daughter, born June

ago William Burnett
Benton threw a bombshell into the
advertising world when he announced his retirement as chairman
of the board of Benton & Bowles at
the ripe age of 35. Last fall, after
eight months of restful wandering,
he startled the advertising fraternity again by becoming vice-president of the $120,000,000 University of Chicago.

William
viewed in

Benton's new

role,

light
the
of recent
events, holds special interest for
the broadcasting industry. First,
in

becoming President Robert M.

Hutchins' right-hand man he specified the development of education
by radio as one of his foremost objectives. Second, he already has
started a program of education by
radio which has aroused nationwide interest. Third, he regards
education by radio as the responsibility of the great universities,
not of the radio advertisers.
In turning to the world of education,

Advertising

was not far

Man Benton

for his family
had been teachers for generations.
His father, Charles W. Benton, for
example, was a member of the
University of Minnesota faculty
for 33 years. His mother, Elma
Hixson Benton, served as headmistress of a girls' school in St.
Louis and was also on the staff
of Teachers College, Columbia Uniafield,

enter the business world. He
spent a year with the National
Cash Register Co. and, in 1922,
began his career as an advei'tising
man with the old George Batten
Co. His rise was meteoric. He became head of the trade and industo

George Batten Co.,
& Thomas, became an executive in its Chicago
trial division of

then, joining Lord
office.

Three years behind him

Yale
was Chester Bowles. In 1924
Bowles became a copywriter with
George Batten Co., and they met
again. Five years later July 15,
1929 the two young hopefuls,
neither yet 30, founded the advertising firm of Benton & Bowles.
Soon several large advertisers, intrigued by their progressive methods, were listed among their clients.
By 1935, when William Benton became chairman of the board, Benton & Bowles had grown to be one
of

New

was one

William Benton was born in Minneapolis April 1, 1900. His father
died while William was a boy, and
the family went to Montana for a
spell of homesteading. The young
man was sent to Shattuck Military
in

Minnesota to prepare

for college, then attended Carleton
College for a year before enrolling
at
Yale University, where his
father, grandfather and several
uncles had studied. At Yale he became a member of the same class
as Robert M. Hutchins. Before his

graduation

1921 he had distinguished himself as a debater,
scholar and editor of the Yale
Record.
in

William Benton knew what he

BROADCASTING

•

York's largest agencies. It
of the first to take definite

interest

in

radio.

House Shoiv Boat
vitally

influencing

is

Its

Maxwell

credited with
the trend of

entertainment. Such
Benton & Bowles programs as
Palmolive Beauty Box Theatre,
Gang Busters and Town Hall To-

broadcast

night ranked high in listener popularity.

high on the
crest of a self-made success, youthful Mr. Benton decided there were
other interesting pursuits in life
and that he would like to try them
while young enough to adjust himself. So he announced his imminent retirement. About this time
his old classmate at Yale, Dr. Robert M. Hutchins, now president of
the University of Chicago, asked
him to make a survey of the Uniin 1936, pei-ched

The work

versity's public relations.
of the university intrigued

the

environment proved

When

him;

irresisti-

offered a vice-presidency
of the university early in 1937, he
accepted eagerly. After an eightmonth around the world trip, he
returned to prove, among other
ble.

Broadcast Advertising

Shreveport,

Fitzgerald, of Shreveport.

HENRY

W. BETTERIDGE,
WW.T,

tant sales manager of

assis-

Detroit,

formerly in charge of its New York
rep office, is the author of Ace Branigan G-Man of the Air. new twice
weekly script program which has been

—

sold to a local auto supply house.

KMOX,

GEORGE BARTON,

of the
Louis, production staff, has been
sales.
transferred to
J. N. Green, formerly in charge of transcriptions, has
returned to production.
St.

WALTER

BISHOP,

R.

WRVA,

rector of

publicity

di-

Richmond. Va., has
by Gov. James H.

been appointed
Price as Virginia's delegate to the 12th

annual

DALE ROBERTSON, who

recently
resigned as manager of WIBX. Utica,
N. Y.. to become manager of

Public

Wilkes- P.arre. Pa.,
son were guests of
farewell party
a
sfn ft", business and
Utica's mayor.

sold his one-third interest in
West Palm Beach, Fla., to Jay
O'Brien, Palm Beach realtor, is no
longer connected with that station, ac-

and Mrs. Roberthonor June 10 at
attended

by

the

civic leaders,

and

WALTER WAG STAFF,

commercial

manager of KDYL. Salt Lake City,
was recently elected a director of
the Salt Lake Advertising Club.

WARD

KFRC,

INGRIM,

sales

manager

of

San Francisco, has been appointed chairman of the radio department of the San Francisco Advertising Club.

EARL H. GAMMONS, general manager of WCCO, Minneapolis, has been
appointed to the board of directors of
the Minneapolis Civic Council.

session of the Institute
Affairs at the University
Virginia, July 3-16.

GEORGE

HAZLEWOOD,

A.

cording to an official
from Louise DeLea, of

W.

soring
tional

national network
educaprograms that will combine

the best features of good broadcasting and good education. Charles
Newton, recently resigned from J.
Stirling Getchell, New York, has
been appointed radio director.
"I

have never met anyone

executive position (unless

in

it is

an
Mr.

Hutchins) who is less of a stuffed
shirt," says one of Mr. Benton's
friends. "He has immense energy,
remarkable ability in sustained
concentration, quickness in decision, vivid imagination.

He

is will-

Inc.

Hotel at Winnipeg June 24.

RAY ARNOLD,

Milwaukee

the

of

Journal advertising department,
join

will

the

sales

of

staff

will

WTM.T

5. He was formerly an account
executive of Critchfield & Co.,
Chicago, and at one time local display manager of the Journal.

July

SUMNER

formerly of

WIS,

G, has

S.

ioined the sales
Norfolk, Va.

WTAR,

staff of

QUART ON,

D.

vice-

of the Iowa Broadcasting
System and manager of WMT, Cedar
Rapids, sailed with his family from
Boston June 25 for a vacation in

president

Europe.

JAMES

V.

McCONNELL,

to the vice-president in

assistant

charge of sales

at NBC, New York, is the father of a
bov. James V. Jr., born June 22, the
child.

first

EDWARD

F. McGRADY, former
Assistant Secretary of Labor who recently joined
as labor relations

RCA

was

advisor,
at

RCA

elected vice-president of

June 24 board meeting.
W. F. JOHNS, general manager of
Paul Dispatch & Pioneer
the St.
Press and supervisor of WTCN, Minits

neapolis, suffered a severe sacro-illiac
in New York last month. Going to
Chicago, his back was found so badly
wrenched that he was hospitalized and
was not expected out of the hospital
before the end of June.

H.

BURKE,

C.

manager

of

WBAL,

Baltimore, has been appointed chair-

man

ideas."

joined

infant girls from Evanston Cradle.
He finds recreation in his work.
Occasionally he takes time for a
little tennis or squash. He is a
member of the University Club,
New York, and the Chicago Club,
Chicago.

announcement

WJNO

genmanager of the CBC, addressed
the convention of Canadian Women's
Press Club at the Royal Alexandra

ing to tackle any idea or project,
regardless of its complexity. He
has made quite a hit with the
faculty because of his friendliness
and his readiness to give-and-take

Mr. Benton is of medium height,
with brown hair and penetrating
eyes. In 1928 he married Helen
Hemingway of New Haven. They
have one child, Charles William
Benton. Last fall they adopted two

having

WJNO,

eral

Columbia.
things, that an advertising man's
education in radio can be applied
effectively to radio in education.
Mr. Benton has begun a driving
campaign in the interests of better educational broadcasting. An
initial gift fund of $40,000 from
Alfred P. Sloan Foundation permits the university to go ahead
with the job of creating and spon-

of
of

GLADSTONE MURRAY,

E.

THAD HORTON,

a_t

—

—

But

versity.

Academy

wanted when he left Yale, for he
turned down a Rhodes Scholarship

commercial

the

of

June 25 married Miss Florence

20.

WBAX,

TWO YEARS

on

KWKH-KTBS,

of

staff

of the program committee for
1938-39 of the Advertising Club of
Baltimore and made a member of the
board of governors.

GEORGE SUTHERLAND,
announcer of

former

WIP.

WSAR.

Philadelphia, has
Fall River, Mass., as

commercial manager.

BENSON K. PRATT, former Chicago
newspaperman and at one time with
NBC in New York and Chicago in
publicity

work,

has been

named an

associate of Harris &
New York talent and script

executive
Steele,

agency. During the 1936 campaign he
was with the Republican National
Committee, handling radio contacts.

JOHN BIRGE,

formerly advertising
of the General Electric Home
Bureau, has joined E. V. Brincker-

manager
hoff
firm,

&
in

Co.,

New York

transcription

an executive capacity.

July 1,
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GARRY MORFIT,

announcer

WBAL,

SAM LAWDER, of WRTD, Richhis vacation announcing
at WTAR, Norfolk, while Jeff Baker

of

Baltimore, is making a series
of personal appearances once a week
at local Chevrolet dealers showrooms.
The entire cast of the Hi Jinks show
accompanies him with entertainment.

BEHIND

^MIKE

mond, spent

was on vacation. Chester Clark

WTAR,

WRTD

RUPERT GEORGE will
The WIP Minstrels July

bring back
2 to WIP,
Philadelphia, after an eight-month ab-

formerly with
department of the
Montreal LaPresse, has been named
promotion and station relations manager of CKAC, Montreal. Marcel
Sylvain has been promoted to the
mail division of the station, and
Andre Daveluy has been named chief
the

circulation

statistician.

WALTER REULEAUX,

musical

di-

of WFBM, Indianapolis, and
Paul Brown, of the musical staff,
were badly shaken up in an accident
last month in which the Reuleaux car
was demolished. Al Logan, of the
sales staff, returned only a few days

rector

before to his duties after recuperating
from an auto accident.

OWEN

SADDLER,

Bucknell University graduate and formerly of the
English department of Northwestern
University, has joined KMA, Shenandoah, la., as production manager.
L.

BETTY FULLER,

radio ingenue of

Dorothy Dix Column Dramatizations, and Warwick Ogelsby, an-

WHAT,

nouncer of
Philadelphia,
announced their engagement June 25.

JAMES HARVEY, of
Philadelphia, program

KYW,

the

department

of the KYW Camera
Club, spoke before members of the
Women's Camera Club of New Jersey
in Newark June 21 and the Olney

and organizer

Photographic Guild June 30.

H.

DODDERIDGE, who

Yearbook
number of Broadcasting, on July 1
compile

helped

1938

the

registered with the flying class at the
Army Air Corps Training Center,
Randolph Field, Texas.

RICHARD NEHER, of the Songfellows Quartet on WHO, Des
Moines, married Miss Kathryn Ferguson, of Des Moines June 23. On
the June 18 May I Suggest program,
bride and bridegroom were saluted by
the staff, with Miss Ferguson ushered
into the studio for the ceremony
the arm of Col. B. J. Palmer,
president.

on

WHO

JOHN
the

GRAHAM,

F.

New

program director
of W.IE.I, Hagerstown, Md., recently
sold the play rights for one of his
original sketches, Mothers Are Like

Mirror,
press division.

BURTON
station

has

formerly with

ADAMS,

M.

the

of

New

CHARLOTTE BUCHWALD, Playgoer for WMCA. New York, was

SHERIDAN, switchboard
operator at WOR, Newark, was married June 18 to Malin Brown.

married on June 27 to Lewis Harmon,

York.

CLARE

DOUGLAS COULTER,
York University.

has been appointed to the same post

WPEN,

for
Philadelphia, as well.
Gil Babbitt, formerly of the Philadelphia Record, will handle publicity for
under the supervision of

WPEN

Arthur Simon, new manager. Harold
Koch will assist Mr. Dukoff in New
York.
production at

department.
formerly
charge of radio production for N.
W. Ayer & Son, has joined the Douglas F.
Storer talent agency, New
York, to do writing and production.
in

JOHN

J.

DAVIS,

JIMMY

for the

SCRIBNER

WSAI,

announ-

WHAM,

summer.
returned

WLW-WSAI

moved

New

York. The Johnson
Family, featuring 22 characters, all
nortrayed by Scribner, was previously
heard regularly from Cincinnati.
to

RAY SOLLAR.

formerly of WMBH,
has joined the continuity department of KTUL, Tulsa.

CBS

spe-

MAJOR ROBB,

formerly of WCHV,
Charlottesville, Va., has joined

Md.
SUITS, June graduate

Salisbury,

of

Baylor University, Waco, Texas, has
Dallas.

announcer
of several Chicago stations, has joined
the announcing staff of WGN, Chipart-time

formerly of

KWK

serial.

JAY SIMMS,

WBBM,

formerly of
Chicago, has joined the KH.T. Los Angeles, announcing staff and is handling
dance band remotes from Lake Arrowhead.

WILLIAM FULLER, formerly
Anrreles, writer-producer,

KEHE,

that city, as an-

BILL BACHER. formerlv Hollvwood
producer of NBC Good News of 1938,
sponsored by General Foods Corp.,
has been appointed radio director and
advisor of Max Reinhardt Workshop,
that city.

JIMMY McKIBBEN.

formerlv on the
production staff of K^T-KECA, Los
Angeles, has joined KVEC, San Luis
Obispo, Cal., as writer-announcer.

ART VAN HORN, announcer,

cago.

joined the announcing
Chicago.

to radio,
staff of

has

WAAF,

KFRC,

San

Francisco, recently returned to his post following an illness.

JOHN

HERMAN CECIL

V. RAINBOLT, formerly with
Shreveport, now with KVOR,
Colorado Springs, was married June
16 to Marv Alice Power, secretary of
KWKH-KTBS. Wakefield
o 1 1 e y,
announcer, will be married in

and James Beck,
formerly in
radio
work in Fort
Worth, are now on the announcing
staff
of KDNT,
new local which
started operating June 1 in Denton,

KTBS.

Texas.

July to Miss Evelyn McKenzie.

WHO,

BROWN,
Des Moines,

sportscaster
of
the father of

is

a girl born June 15.
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July 1,

1938

H

KWKH

JOE PEARSON, formerly

WHAS,

Louisville,
tion relief at

is

WFBM,

with

LIN MASON,
marry

will

PAUL SCHIMMEL, formerly with
WPAR, Parkersburg, W. Va., has
joined the announcing staff of WALR,
Zanesville, O. Harold Bryan,
theatre
manager, is now
sales staff.

WALR

KATHERINE ROCHE,

former
on the

day studio

Chicago,

who

also

June Baker home management program for women, in June

WGN

cake by
manager.

Quin

LEONARD

L.

A.

Ryan,

broadcast

L E V I N S O N and

Leonard

Neubauer, Hollywood cowriters of Main Event, have sold the
full

and

radio

television rights
film actor.

to

Nat Pendleton, M-G-M

weekly program, Path of Beauty, on
Beverly Hills, Cal.

KMPC,

RALPH ROBERTSON,

formerly in

transcription

and

film

work, has joined KRKD, Los Angeles,
as announcer. Dick Variel, new to
radio, is also on the staff.

BOB

formerly

KOMA,

City, announcer,
in charge of
special events.

has been

CATLIN,

Oklahoma
placed

wood,

Cincinnati,
Marshall,

fall.

of

North Carolina medical student, has

WFIL.

joined

Philadelphia.

formerly of WORL.
Boston, Mass., has joined WGAN,
Portland, Me., as program director.
Bob Perry replaced him as

DICK BATES,

WORL

program

director.

WILL YOLEN

has

from

resigned

Phillips H. Lord Inc., New York,
radio productions, to join Tom Fizdale Inc., radio publicity.

JACK DOYLE,
who

Angeles,

formerly on the pubKHJ-Don Lee, Los
recently joined KFEL,

of

staff

licity

Denver, has taken over publicity.

HAROLD CAIN

and Clyde Hinton
apprentice announcers at
Missoula, Mont.

new

KGVO,

WILBUR EDWARDS,
student

salesman

Yale theoformerly with
and announcer, has

WBT

as
joined the summer announcing
of the Charlotte station.

staff

JACK LEWIS, program director of
KARK, Little Rock, recently married
Evelyn Hodges, of Vilonia, Ark.

DAVID BANKS,

formerly of WTJS,
Tenn., and KBTM, Jonesboro, Ark., has joined KARK, Little
Rock, replacing Dave Byrn, who has
joined WBAP, Fort Worth.

EARL
KSL,

KMTR,

Holly-

J.

GLADE,

Jr.,

son of the

Lake

City, managing director, was recently elected president
of the University of Utah Class of
'33 at its 1938 meeting.

Salt

ROSELLEN CALLAHAN,
CBS New

York publicity

Hollywood

in mid-June.

of

the

staff, visited

ARCH KEPNER, formerly of WOL,
Washington, has joined the announcing staff of WQXR, New York.
DANIEL S. TUTHILL, NBC Artists
Service, has been named vice-chairman
of the committee to conduct the 193839 advertising and selling course of
the Advertising Club of New York.

EUGENE PHILLIPS, formerly
WJW, Akron, commentator, has a

Hollywood

Lillian

Jackson,

assistant manager.

WGN,

WKRC,

TIM SULLIVAN, University

logical

WLW

of

Miss

Xenia, O., early this

football teams at Harding High
School, Marion, and at other Ohio
schools. He coached the Richmond
Arrows, professional football team,
prior to his illness. He was a captain in the World War with the
Ohio National Guard, and came to
from
where he v/as

WOAI
ADDITIONS

Adds

to Staff

to the staff of

WOAI,

San Antonio, were announced
June 21 by President Hugh A. L.
Halff, coincident with the construction of new studios for the 50,000
watter. W. Van A. Combs, formerly of the advertising and sales
promotion staff of Procter & Gamble, Cincinnati, and before that in

the

agency

field,

has joined the

JON SLOTT, CBS

sales staff. Also new to the sales
staff is Louis J. Riklin, former

ARTHUR W.

Nebraska lawyer and newspaperman. He founded and edited the
Texas Jewish Press, weekly newspaper, and afterward joined the
Hearst Newspapers handling ad-

Hollywood writer,
married Audrey Ruth Coolish in Las
Vegas, Nev., June 16.
merly

head

of

(Tiny)

STOWE, forProjoined KEHE,

Stowe-A-Gram

ductions, Chicago, has

Los Angeles, as producer.

LEONARD LAKE, KFI-KECA,

handling vacaIndianapolis.

appointed head of the musical department of Republic Productions, Hollywood.

are

WRVA

man.

CY FEUER. formerly musical director of KEHE, Los Angeles, has been

buried in Arlington Cemetery. A
former football star, he had been
active in athletic circles, coaching

celebrated her 12th anniversary with
and was presented a birthday

have announced

HEIT, new

and sports announRichmond, died at
Walter Reed Hospital, Washington, June 16, after an illness of a
year from heart attack. He was

WRVA,

Arden

announcer of WMAZ,
Macon, Ga., will marry Miss Vivian
Green of Gray, Ga., July 30.

WARREN

tion manager
cer for

director of
conducts the

EARL LORD,

BILL

to

Cincinnati, June 20 after a
year's absence to originate his Mutual
feature.
The Johnson Family. Mr.
Scribner was on the
staff several years before his show

has joined
nouncer.

WFAA,

has joined

Y„

Rochester, N.

KFAC. Los

HAL BOHM,

WWSW

cer and Pittsburgh Post Gazette reporter, married Miss Elaine Poulton,
of Pittsburgh, June 25.

DICK TOOLE

Robert R. Burdette
R. BURDETTE, produc-

ROBERT

PRENTICE WINCHELL,

cast".

joined

formerly in ra-

Walter Thompson Co. and Lord & Thomas, has
joined
Consolidated Radio Artists.
New York, as head of the planning
J.

The boys fulfilled their assignment
without a slip and drew so many
telephone calls that the KMOX
switchboard was flooded.

continuity
replace William C. Hodapp. who has
gone to New York to write the Jane

events department on June 23
addressed the Rochester
(N. Y.)
Baseball Club and affiliated organizations on "Behind the Sports Broad-

GORDON

York,

NBC

cial

WSAL,

of

St. Louis, has joined the
staff of NBC, Chicago, to

their engagement.

of

director

WOV-WBIL, New

HARRY HERMAN,

baseball announcers
(left)
anare Roger Laux, 7
nouncer, and France Laux Jr., 8,
basesons of France Laux,
ball announcer as they faced the
mike June 4 at the General Mills
"Wheaties Baseball Part y", an
event that drew a record crowd of
18,291 boys and girls to Sportsman's Park. France Sr. had his
sons announce the fifth inning.

KMOX

EDWARD DUKOFF.
publicity of

YOUNGEST

ESSER.

New

JOHN FITZGERALD

of

and KSD,

of the

staff,

director

production at CBS, on July 5 starts
a series of lectures on radio at New

theatrical publicity

WRIOHT

department,

public relations

That, to a Boston publishing house.

televi-

in

NBC

Ramona Jean Flagg

relations

York, and

joined

Cleve-

Joplin,

York Sun and Neio York

Daily

WTAM,
NBC

of
land, has been added to
sion production department

dio

the

WILLIAM

WARREN WADE,

has taken his place.

AMES HARPER,

sence.

LOUIS LEPROHON,

re-

cently resigned as vacation announcer
at
and Claude Taylor, of

Los

Angeles announcer, and Sylvia
Schwartz, were married in Hollywood

June

26.

vertising display. Anna Kaye Carroll has joined the continuity department, and Shirley Ardussi, former actress, is handling station
traffic and public relations.
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. The
lo

addition of

. hangup

a shine boy

hittbiUy

top
Rag " in line for
of sustaining

NBC — 900 Kc

to

^nd

honors on

of

oi

-

^

WKTs sparkhna Ust

extra
boy. so does the

want
entertainment they

results they
the kind of

The

^

programs.

City shine
some Oklahoma

the

Oklahoma, where

62%

.

.

adversers
.

demand.

Ukewise to
extra lick applies

are a embraces

OKLAHOMA CITY

puts

its

WKY's coverage

hstenm,
primary daytime
states radio homes.

of the

With Greatest of Ease
from a plane

Candidate Quizzer

TO IMPRESS

f*x&l PROGRAMS
Pays

It

to

Forward America!

Laugh

with a
COOPERATING
WKRC, Cincinnati,
conducts its Guffaw Club
from the stage, calling four
men and four women laughers to
the mike each Wednesday night,

of its people, NBC-Blue on July 7
starts a weekly half-hour program,

theater,

broadcasting their chuckles at
jokes told by Al Bland,
comedian. The best laugher wins
$5 and a week's supply of show
second best, $2.50 and
tickets;
three ducats. To promote Gufasks for laughfaw Club,
ers through the week; the theater
runs trailers, sets up a lobby display and plugs the show in its
newspaper advertising.

WKRC

WKRC

*

*

USING

a Saturday morning halfhour for juvenile safety dramas
on WOOD-WASH, Grand Rapids,
Mich., Lieut. Elmer C. Brackett and
his 850 Junior Safety Squad members set a safety record during the
last year of 20,000,000 grade school
crossings without an accident. To

season

school

the

an
quiz tournament
conducted

Brackett
traffic

12 junior high schools participated,
awarded the Grand Rapids
Safety Council plaque to the win-

ning school. Winners and runnersup, along with other leaders in
safety work, were taken to Detroit
for a Detroit Tigers game and to
meet Harry Heilmann, Michigan
Radio Network sports announcer.
*

*

*

Tossing of Words

QUESTIONS instead of baseballs
are pitched during Memory Baseball, weekly half-hour KEHE, Los
Angeles, studio audience participation program. The audience is
divided into two leagues. They in
turn are subdivided into three or
more teams with Tiny Stowe, producer, acting as referee. The program is conducted like a regular
baseball game, with each team
having a captain and pitcher. The
team answering the hardest question scores a "hit". Wrong answers
are labeled "strike out". Answers
to easy questions are termed
"home run". Participating teams
pick questions from a hat passed
around the audience.
*

*

On

*

the Eastern Shore

PRESENTING

dramatic accounts

of important past-week events on

the Maryland Eastern Shore, It
Happened This Week, a new SunMarch-of-Timish
afternoon
day

WSAL,

feature of

Salisbury, Md.,
attention among

commands wide
listeners on the
sula. Written

DelMarVa Penin-

produced by
Deane Long, WSAL program director, the program uses three an-

and

nouncers.
*

Voice

*

#

From L

FROM

the "L" platforms in Chicago, John L. Sullivan, man-onthe-street for WAAF, broadcasts
his interviews with commuters on
the elevated trains. Neat tie-in is
the station and program listing
on all weekly tickets as well as
car cards in all "L" trains.
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well-being

the

With

Stepping Ahead

America.

Activities of individuals, corporations and the Government to improve general conditions in the
country will be depicted, and every
section of the country will be
heard from. John B. Kennedy will
be master of ceremonies. The programs are designed to be inspira-

educational

tional,

and

informa-

tive.
*

A

July I,

June

1938

25

WCKY,

*

*

Matter of Merit

of Cincinnati on
on
started a program
Cincinnati, titled Men of

Tomorrow. Actual merit

badge

examinations are given each Satur-

day morning by counsellors. Programs are not rehearsed and
Scouts do not know what questions
are to be asked.

Lieut.

11-week
in which

and

A

improve

to

is

BOY SCOUTS

*

20 Million Safe Crossings

close

doing

America

Cox

Calls

medium

campaign,

litical

KFRO,

Long-

sends its newsman,
Paul Wilson, out on the streets
with a microphone to quiz townspeople on the names of candidates
running for various local, county,
view,

Tex.,

KFRO

reports, are finding
less well known than

themselves
they thought.

Cross-Corner Interviews

CONTINUING

its

community

boosting program, WPTF, Raleigh,
N. C, plans to send a remote crew
to outlying towns in the Raleigh
territory to conduct man-on-street
interviews. Formerly groups from
neighboring towns have been invited to the studio for booster
broadcasts. Under the new plan,
O. L. Carpenter, sales representative, will contact each town in
advance and get representative
merchants to participate, with announcer J. B. Clark superintending
the actual broadcast.

executive session.

McNinch rose to his feet and, facing Commissioner Payne, demanded
to know if he charged him with
being dishonest or guilty of any
improper conduct. Commissioner
Payne replied that he did not, but
left the clear impression with the
Committee that he did not consider
other members free from guilt. I
understand that Commissioner
Payne gave to the press copies of
the statement which he read before
the Committee, in which he attempted to impugn the integrity
of his colleagues on the Communications Commission, but did not include therein the testimony which
he had given under cross-examination.

"At a later session of the Committee Commissioner Payne again
refused to name any member or
members of the Commission, or
charge any member or members of
the Commission specifically and by
name with improper conduct. He

A

Matter of Retraction

"In other words, the Commissioner
seemingly wanted it to appear that
his charges of wrong-doing against

members of the Commission still
stood and did not want it to appear that he had retracted statements made to the Committee, and
did not want it to appear that he
had made loose and false statements which he did not even attempt to support, but which he actually denied having made.
"The testimony before the Rules
Committee disclosed that on numerous occasions Commissioner Payne
had made public speeches and issued press statements calculated to
discredit the administration of the
Communications Act of 1934 by

Communications Commission
and members of the Commission
personally. The testimony also disclosed that never has Commissioner
Payne brought to the attention of
the Commission for action any of
the 'hundreds of complaints' which
he stated he had received against
radio programs nor any attempt to

the

Fly feature of

on the Learn

to

KTUL,

The program, con-

Tulsa.

ceived one afternoon and sold next

watch as they

(Continued f rom Page 13)
denied having on his first appearance testified that members of the
Commission had been overreached
by the lobbyists, and denied that he
had promised to give the Committee the names of such Commissioners which t of course, he had done.
He did not, however, so far as I
know or have been able to ascerCommittee. On his first appearance
tain from reading the newspapers,
before the Committee he read a
make an attempt to publicly restatement, in which he virtually
tract the charges which he admitcharged that members of the Comted to the Committee were without
munications Commission were refoundation.
sponsive to improper influences
exercised by what he termed 'lob"He was, however, quoted in the
byists'.
Under cross-examination
public press as charging members
he unequivocally charged that memof the Rules Committee with a
bers of the Commission had been
'breach of Congressional faith and
overreached by the lobbyists. He
common honesty', apparently, bedeclined to name the members of
cause some members of the Comthe Commission who, he said, had
mittee, in response to questions,
been subject to this improper inhad advised through the press that
fluence, but in response to demands
no specific charges of corruption
by members of the Committee that
had been made against any memhe name them, he reluctantly
ber of the Communications Comagreed to give the Committee such
mission by Commissioner Payne.
in

his pupil in operation of the machine, carries the novice through
an entire course of learning to fly

Dwarfies breakfast
to
food, is attracting listeners to the
flying field and into their yards to
listen.
*
*

*

in

didates,

in

with an instructor coaching

foot". Democratic primaries
Texas are scheduled for July 23,
the runoff Aug. 27, and some canbit's

Payne ^Trouble Maker'

"After hearing these accusations
and after Commissioner Payne had
concluded his testimony, Chairman

flight,

morning

offices.

that he is an honest, fearless, and
able man. There can be no doubt
whatever that under his leadership
the Commission would carry out its
functions as Congress intended.
"Commissioner Payne, on the
other hand, made a far different
impression on the members of the

names

BROADCASTS

To anyone naming all candidates in any one race,
Politics Paul gives a "lucky raband state

ILLUSTRATING what

local

as a

the value of radio
for discussing the po-

Public Producers
builds a comfor Moonlight
plete
Music, new nightly quarter-hour
show of KIRO, Seattle. After the
coming show is outlined by mail,
townspeople submit lists of favorite music, and the studio picks one
offering for each night, billing the
author as "producer". Bobby Hainsworth, director, adapts suggestions
for balance, using the studio combination and vocalists.

THE AUDIENCE

program

*

*

*

:

jit'

Funny Business

PEOPLE

holding out-of-the-ordijobs, such as a railroad dispatcher, an airline hostess, and
pharmacist, appear on the All in
the Day's Work interview series

nary

announced by Dean Upson, WSIX,
Nashville.

him or any other Commissioner by any lobbyists. Among
other things, he made a public
charge that a member of the staff
of the Communications Commission
had been demoted because in discharging his duty he had reported
certain alleged violations of the
statute by licensed broadcasting
stations.
Testimony before the
Committee showed that the member of the staff referred to by Comsioner Payne was never demoted.
"It is inconceivable that a member of the Commission, with ready
access to all the records of the
Commission, could in good faith
make a statement of this character,
which was at variance with the
influence

Commissioner Payne clearly
demonstrated in his appearance before the Rules Committee that he
has little, if any, conception of his
duties, obligations, and oath of office as a member of tne Federal
Communications Commission. He
gave the impression of being a
trouble-maker, and nothing but a
trouble-maker, and as having no
concern in protecting tne reputation of the Commission or in the
proper discharge ot its functions.
facts.

—

"It is my opinion
and, I am
sure, shared in oy other members

—

the Rules Committee that the
restoration ot confidence in the
oi

Communications

Commission

and

the proper discharge of its statutory functions would be aided if
Commissioner Payne were separated from the Commission and the
Chairman of the Commission, Mr.
Frank R. McNinch, and the Commission be given as free a hand as
possible in the performance of
their labors. With the Chairman
given associates who will cooperate with him there can be no
question but that the Commission
will quickly overcome the injury
done the Commission in the public
mind by Mr. Payne, who has convicted himself as being entirely
irresponsible and wholly unfit for
a place on the Commission."
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the voice of the radio station.
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L

effective

PRC
too

Houston

MRP

Indianapolis

PRQ

Little

KFI

Los Angeles

KECA

Los Angeles

NBC
NBC
NBC
NBC

WHAS

Louisville

CBS

Kansas City

weight

of the

words

on Spot Broadcasting schedules.

Rock

MBS
NBC
NBC
NBC
NBC
NBC

Lowell- Lawrence

Milwaukee
Minneapolis -St.Pa ul

WSM

Nashville

WSMB
WTAR

New Orleans

KGW

Portland. Die.

Norfolk

K£X

rortlana, vJre.

WbAW
WRTD

Providence

MRP
MRP
MRP

Richmond, Va.

NBC

KSL

Salt

Lake City

CBS

WOAI

San Antonio

KOMO

Seattle

KJR

Seattle

KHQ
KGA

Spokane

WMAS

Springfield

KVOO

Tulsa

NBC
NBC
NBC
NBC
NBC
CBS
NBC

KFH

Wichita

CBS

Spokane

• The radio advertiser

ve found that the reputations enjoyed by these
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Jjetroit

worm

KARK

WLLH
WTMJ
KSTP

4,000 years ago are

Denver

MRP
MRP
MRP

uanas

WJn

:(7ice

iDO

mrp
MRP

Dosion

Also

THE YANKEE NETWORK
THE COLONIAL NETWORK
TEXAS QUALITY NETWORK
Represented throughout the United States by

EDWARD PETRY

&

CO.

INCORPORATED

NEW YORK
LOS ANGELES

•

CHICAGO
DETROIT
•
•
SAN FRANCISCO

A RADIO WEEK

THE Ru6ino.A± OF

BROADCASTING
WMCA, New

STATION ACCOUNTS
sp— studio programs
—transcriptions
sa—spot announcements
t

— transcription announcements

ta

KFRC, San
Roma Wine

Francisco

San

Co.,

Francisco,

thru James Houlihan
Inc., San Francisco.
Axton-Fischer Tobacco Co., New York
(Spud), 12 ta weekly, thru Lawrence Gumbinner, N. Y.
Star Outfitting Co., Los Angeles
(clothing) 6 weekly sa, thru Allied
Adv. Agencies, Los Angeles.
Industrial Training Corp., Chicago,
2 t weekly, thru James R. Lunke &
Associates, Chicago.

weekly

sp,

Bristol-Myers

New York

Co.,

ta weekly, thru Pedlar

(Mums), 5

& Ryan, N. Y.
Bauer & Black,

California Fruit
Los Angeles,

(Blue-

Fort Worth
Growers Exchange,

weekly, thru
Lord & Thomas, Los Angeles.
Coca-Cola Bottling Co., Dallas, 5 sp
weekly, thru Wilson-Crook Adv.
sp

Armour &

Chicago (Cloverbloom

Co.,

butter), 5 sp weekly, thru

Lord &

Thomas, Chicago.
Carter Medicine Co., New York, 6
weekly sa, thru Street & Finney,
N. Y.

Laboratories, New York

White

(Feenamint)
& Co., N. Y.
,

Win. Esty

thru

sa,

California Fruit Products Co., Los
Angeles, (Sun Gold spread), 6 t
weekly, thru Gerth-Knollin Adv.
Agency, Los Angeles.
Sears-Roebuck & Co., Dallas, 6 sp
weekly, direct.

WTMJ, Milwaukee
Chicago (Betty Bree
thru Ruthrauff &
cosmetics), 13

&

Gibbs

Co.,

Ryan, Chicago.
Williamson Candy Co., Chicago (O
Henry), 312 sa, thru John H. Dun-

ham

Chicago.

Co.,

York, 5 sp weekly, thru
Franklin Bruck Adv. Corp., N. Y.
American Bible Conference Assn.,
Philadelphia, weekly sp, direct.
Chas. Marchand Co., New York, 12
sa weekly, thru M. H. Hackett &
Co., New York.
Railway Express Agency, New York,
3 sa weekly, thru Caples Co., N. Y.
Hoffman Beverage Co., Newark, 25
sa weekly, thru BBDO, N. Y.
Man O'War Publishing Co., New
York, 6 sp weekly, 13 weeks, thru
Metropolitan Adv. Co., N. Y.

KPO, San Francisco

Western Fuel Co., Milwaukee, 38 sa, thru Scott-Telander
Co., Milwaukee.
Chrysler Corp., New York, 6 ta, thru
Ruthrauff & Ryan, N. Y.
Milwaukee

CFCO, Chatham,

Ins. Co., Bev3 sp weekly, thru
Stodel Adv.
Los Angeles.
Caltone Corp., Los Angeles (beverage), 6 sp weekly, thru Emil Brisacher & Staff, Los Angeles.
Washington Cooperative Egg & Poulerly Hills,

Cal.,
Co.,

Assoc.,

try

Seattle,

(canned

chicken), 6 sp weekly, thru Birchard Co., Seattle.
Firestone Auto Supply & Service
Stores, Los Angeles,
(auto supplies), 7 sa weekly, thru Sweeney

& James

Co.,

Angeles.
Soil-off

Mfg.

Co.,

Gl end a le,

Cal.

(cleansing products), 3 ta weekly,
thru Hillman-Shane Adv. Agency,
Los Angeles.
Procter & Gamble Co., Cincinnati
(Dash), 5 t weekly, thru Pedlar &
Ryan, N. Y.
Albers Bros. Milling Co. (subsidiary
of Carnation Co.), Seattle (cereals), weekly sp, thru Erwin, Wasey
& Co.

Co., Cleveland.

KFI, Los Angeles
Atlantic & Pacific Tea Co., Los An(grocery
products),
3 sa
weekly, thru Scholts Adv. Service,
Los Angeles.
National Funding Corp., Los Angeles
(finance), 5 sp weekly, thru Smith
& Bull, Los Angeles.
Raymond-Whitcomb Co. of California,
Los Angeles ( travel agency
5 sp
weekly, thru General Adv. Agency,
Los Angeles.

WHO,

Des Moines

) ,

KSFO, San
Chr. Hansen's

Francisco

Laboratory,

Little

Falls, N. Y.,

(Junket) 2 sp weekly,
Mitchell-Faust Adv. Agency,

thru
Chicago.

Co.,

(Crisco), 280
Adv., N. Y.

t,

Allis-Chalmers Mfg.
13 sp, thru Bert

Cincinnati

Co.,

Compton

thru

Co., Milwaukee,
S. Gittins, Mil-

waukee.
Lincoln Memorial Highway Assn.,
Omaha, 52 sa, thru BuchananThomas Adv. Co., Omaha.

Cashman
13

Nurseries, Owatonna, Minn.,

sa, direct.

CLNX, Wingham,

Ont.

Corp.,
Toronto (refrigerators), 26 sa, thru local distributor.
St. Lawrence Starch Co., Port Credit,
Ont. (Beehive syrup), 23 sp thru

Hostess

McConnell.
Toronto.

Baxter &

WOW, Omaha
Chrysler Corp., New York, one-year
blanket schedule, thru Ruthrauff &
Ryan, N. Y.
Ironized Yeast Co., Atlanta (proprietary), weekly sp, thru Ruthrauff &
Ryan, N. Y.
Island,

111.

Perk Foods
6 weekly

Co., Chicago (dog food),
sa, thru Mason Warner
Chicago.
Obesan Inc., Chicago, 6 weekly sa,
thru Mason Warner Co., Chicago.
Co.,

Eastman,

Bahouth

Syracuse

owns and operates CKAC.
Favorable reaction to his plan
has led Mr. Lalonde to suggest the
idea of National Radio Program
Week to CBS. "Promotion of this
week on a national basis," says
Mr. Lalonde, "would start most big

programs earlier in the season.
Too, it would lead to increased cooperation between radio stations
and local newspapers, since advertisers would use extra-heavy newspaper space to tie in with special
radio editions of local newspapers
and announce the opening of their
fall series."

will inaugurate Clients'
this week,
the station's past and present 1938
clients will be saluted on a number
of sustaining programs. Clients'
Week was instituted last year by

June 19

Week

at

Shoe

Opticians, Long Island
York, 3 sp weekly, thru
Sterling Adv. Agency, N. Y.

New

Co., Fayetteville, N.
Y., daily sa, direct.
York,
Manhattan Soap Co.,

KMPC, Beverly Hills, Cal.
Union Pacific Railroad Co., Omaha,

Peek Adv. Agency,

6 sa weekly, thru Caples Co., Chi-

New

daily

sa,

N. Y.

thru

CKAC. During

Mr. Lalonde, and met with such
favorable reaction both from sponsons and advertising agencies that

was made an annual

event.

CKAC, Montreal
Brewery, Montreal, weekly
weekly sp, thru Cockfield.
Brown & Co., Montreal.
Imperial Tobacco Co., Montreal (cigarettes), 5 t weekly, thru Whitehall Broadcasting Ltd., Montreal.
Northern Electric Co., Montreal
(Leonard refrigerators), 3 f weekly,
Molson's
7

sp,

thru Cockfield,

-

Brown &

Mon-

Co.,

treal.

WOR, Newark
Dairy
Products
Co.,
Philadelphia
cream), 3 sp
Philadelphia
(ice
weekly, thru Scheck Adv. Agency,

Newark.
Fruit Growers Exchange,
(Sunkist oranges),
Angeles
weekly t, thru Lord & Thomas,
Hollywood.

California

Los

WABC, New York
City,

fall

Phil Lalonde, director of that staScheduled to begin Sept. 11,
plan will tie in with a
the
special radio program edition of
the newspaper La Presse, which

WBNX, New

Community

WSYR,

to

all

New York

(Listerine Shaving Cream), weekly
thru Lambert & Feasley, N. Y.
Atchison, Topeka & Santa Fe R.R.,
Chicago, weekly sa, thru StackGoble Adv. Agency, Chicago.

WHBF, Rock

to

promote earlier opennational campaigns
on CKAC, Montreal, Radio Program Week has been created by
ing of

it

Lambert Pharmacal
t,

& Gamble

AIMED

CKAC

Fall Series

CKAC

Guaranty Union Life

geles

Santa
Ana, Cal. (Pectin), 3 weekly ta,
thru Charles H. Mayne Co., Los

Mutual Citrus Products

Procter

Dallas.

Co.,

New

Co.,

,

New York

Jay), 5 sa weekly, thru Ruthrauff
& Ryan, N. Y.

KGKO,

North American Accident Insurance

Speed

tion.

KNX, Hollywood

York

Proposed by

Is

Fels

&

Co..

York

Philadelphia

(

Fels-

Naphtha soap), sa, thru Young &
Rubieam, N. Y.
KFYR, Bismarck, N. D.
Wasagaming Board of Trade, Wasagaming, Man., sa

cago.

series, direct.

Ont.

Imperial Tobacco Co., Montreal, baseand 50 t, thru Whitehall
ball
Bcstg., Montreal.
Waterloo Mfg. Co., Waterloo, Ont.
(farm implements), daily sp, direct.

Canadian

Goodrich

(tires), 3

weekly

sa,

Co., Toronto
direct.

WJJD, Chicago
American Tobacco Co., New York
(Lucky Strikes), 6 sp weekly, thru
Lord & Thomas, Chicago.
Socony-Vacuum Oil Co., New York
(Bug-A-Boo), 15G sa, thru J.
Sterling

Getchell,

KGB, San

Chicago.

ROUND

Diego, Cal.

State Co.,
San Francisco
(Popsicle), 3 sa weekly, sa, thru
N. W. Ayer & Son, San Francisco.

Golden

WGN,
Benrus Watch
thru

Chicago

Co.,

New

York, 312
Y.

sa,

Brown & Tardier, N.
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TABLE discussion of the "Mission of Advertising" featured the June 15 session of the Advertising Federation of America convention in Detroit,
with the informal talk staged in the auditorium studio
of
and broadcast from there. Taking part in
the discussion (1 to r) were David M. Noyes, executive vice-president, Lord & Thomas; Clarence Eldridge, vice-president, Young & Rubieam; Prof. Donal
H. Haines, University of Michigan journalism depart-

WWJ

S. Durstine, president, BBDO. Herschell
Hart, radio editor of the Detroit Neivs, seeking listener reaction, took a poll after the broadcast and
found "that one very logical thought had been received and retained. That thought was that advertising does not increase the cost of an article, anti-advertising propaganda to the contrary. Instead, adverincreased sales increase protising increases sales
duction which cuts cost to the consumer."

ment; Roy

—
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Two Quaker

Oats Shows
Are Booked for Autumn
QUAKER OATS Co., Chicago (for

Maker of Money
BREWER,

GIL

editor

city

Canandaigua (N. Y.)
Messenger, some time ago

Quaker Oats and Aunt Jemima
pancake flour), on Sept. 26 will
start two programs on NBC-Red

of the

bought a 15-minute spot on

PENSION

CALIFORNIA

WHAM,

PLAN.

Life talks on 5 California Broadcasting Svstem stations
K.M.I.
and six a week

KFWB, KERN.
KWG, KFBK)
KMTR. Hollywood, and KTA. San
i

caught on, and he bought an-

quarter-hour.

other

BULLOCK

S Inc., Los Angeles destore, thru Dana Jones Co.,
that city, for its August Sale, will use
daily spot announcements on S south-

too.

ness.

KNN. KFI,

KILL KFWB. KF AC. KFVD,
KMPC, KIEV. KVOEt in a five-week

Agency Appointments

campaign starting July 2S.

ACME WHITE LEAD &

CHAMBER OF COMMERCE,

Detroit

Long

Wash., recently contracted
Beach,
with KIRO, Seattle, for two evening
ipiarter-hours weekly throughout the
summer for Silver Hands, its promotion feature pointing out to Pacific
Northwesterners that the longest
straight stretch of beach in America
nee at Long Beach, 150 miles away.

DERM CO

I
Laboratories, Hollywood
(proprietary), using radio for the
time, on June 17 started a 13week test campaign on KFWB, that

first

Thrice-weakly, quarter-hour
program, Beautiful Lady.
features Frances Wright as commentator. Royal Adv., Los Angeles, has
C

i

t

y

Color

the account.

division
only)
Clark, Detroit.

Graham &

Holden,

Los

Angeles,
sponsoring a

(.petroleum products),
six-weekly 10-minute early morning
news period on KFOX, Long Beach.
Cal. and KFSD,
San Diego, has
started similar programs on KFXM.

San Bernardino, and KERN, BakersChas. H. Mayne Co., Los An-

field.

geles,

has the account.

CALTONE

Los Angeles (Boyseuberry Ade) which lias never before
advertised, on July 3 starts for 13
weeks participation six times weekly
in the combined Housewives' Protective League and Sunrise Salute on
KNX, Hollywood. Agency is Emil
Brisacher & Staff, Los Angeles.
Corp.,

Co.. Los Angeles,
Gerth-Knollin Adv. Agency, that city.
Fall campa.gn being considered.

to

AURORA
Again),

Chicago

Laboratories,

&

Wasey

Erwin

to

BAYUK

CIGARS.

Fruit Products, Hollywood
(Sun-Gold Fruit Spread), to Gerth-Knollin Adv. Agency, Los Angeles. Plans in-

announcements several times daily.
Agency is Smith
Bull, Los Angeles.
iV:

ARMOUR

& Co., Chicago, sponsored
the Broadcast of a speech by R. H.
Cabell, president, from Omaha over
A, Shenandoah, la., at the dedication of Armour's new million dollar

KM

GROWERS

CALIFORNIA WALNUT
Los Angeles,

Assn.,

& Thomas,

Lord

to

Hollywood.

MEAT

hash), to

Chicago (corn beef
New York,

Co.,

Stirling Getchell,

J.

on eastern territory.

LAVENA

Corp., Chicago (bath powder),
Mitchell-Faust Adv. Co., Chicago.

to

MARS

Chicago

Inc..

(candy), to

Ed-

J.

ward Long Adv. Agency, Chicago.

MORTON SALT Co., Chicago (industrial
and smoked salt division), to Klau-Van
Pietersom-Dunlap Associates, Milwaukee.
PINOLEUM
to

Co.,

New York

(proprietary),

Noyes & Sproul, N. Y.

POP'O

Products. Chicago (French fried
to W. K. Cochrane Adv. Agency.
Chicago. Radio is planned for coming

popcorn),

campaign.

PRINCE MACARONI
to Ingalls-Advertising,

Mfg.

Co.,

Boston,

Boston.

New

PREPARATIONS.

York

(drug products), to Abbott Kimball &
N. Y. Spot radio will be used, prob-

ably in the

fall.

SKINNER

Omaha (Raisin
& Sons, Chicago.
STANDARD AID Conditioning. New York,
Mfg.
Co.,
Bran), to H. W. Kastor

Dallas, has started Transradio
Xi'ws Service, quarter-hour daily for
one year, sponsored
by
WebsterEisenlohr, New
York (Girard Cigars). N. W. Ayer & Son, Philadelphia, placed the account.

TIVOLI

BREWING

Co..
second
Michigan, is the
6 p. m.
daily sports review on WW.L Detroit,
beginning July 4, replacing Minit
Rub. MacManus, John & Adams, Detroit, handles the account.

brewery

largest

new sponsor

of

Alvin
use radio in

etries), to
geles. Will

An-

fall.

advertising
flour

W<2P<J
CINCINNATI
and with

Memphis
Broadcasting Co.

Co., Anaheim, Cal., (pectin, lemon
juices), thru Chas. H. Mayne Co.,
Los Angeles, has started its seasonal campaign using an average of

MEMPHIS

three weekly five - minute transcribed commercials on KFI, KPO,
KHQ, KSL, KIDO and KMBC. This
is being supplemented with spot
announcements. Other stations will
be added as markets open.

Walnut Growers' Plans
Growers

CALIFORNIA Walnut

Assn., Los Angeles (cooperative),
San Francisco, has appointed Lord

& Thomas,

Hollywood, to handle

its

and

radio in a special test campaign
starting in early fall. Type of program to be used has not been announced, but it is understood a
transcribed serial will be used in
the major markets. Charles F.
Meals is advertising manager of
the association.

LAMBERT PHARMACAL

Co.,

New

Foam, new ingredient
paste.

in

its

tooth-

Commercials have been added

Grand Central Station on NBCBlue, and True Detective on five Mutual stations and five spots. xVgency is
Lambert & Feasley, New York.

Armstrong Continues

ARMSTRONG CORK
newed The Heart
heard

three

stations

Agency

via
is

Co.,

(Linoleum),

Pa.

caster,

days

WBS

Lan-

has

re-

Blake,
weekly on 19
transcriptions.

of Julia

BBDO, New

York.

in

Co., Chicago,

of

Aunt

Jemima

and Pettijohn's

Tiggi

Ready!

whose

Puffed Wheat and Puffed Rice accounts have been handled bv Sherman
K. Ellis & Co., New York, for five
years, has appointed that agency to

Pancake

with

Citrus Series Enlarged

to

(toil-

affiliated

MUTUAL CITRUS PRODUCTS

WINDSOR HOUSE

Hollywood
Wilder Adv., Los

now

(2 ompanij

Crum.

York, has started promotion of Luster

Ltd.,

and

Ty Tyson's

QUAKER OATS

direct

ette

subsidiary of American Radiator-Standard
Sanitary Corp., to BBDO, N. Y. Use of
radio is under consideration.

pork house.

WRR.

networks. One show will be a halfhour evening variety program on
60 NBC-Red stations originating
in New York or Hollywood. Sponsored by Quaker Oats, time and
talent have not been selected for
the variety show which will be
handled by Ros Metzger and Lawton Campbell, account executives
of Ruthrauff & Ryan, agency in
charge.
The second show will be participated in by Quaker Oats and Aunt
Jemima. Titled Girl Alone, the
program is a quarter-hour fiveweekly dramatic serial scheduled
for 4:45 p. m. on the NBC-Red network. Agency for Aunt Jemima is
Sherman K. Ellis & Co., Chicago.
It is understood that both shows
are to run for 52 weeks. Girl Alone
has been sponsored by the Kellogg
Co. for the last two years and is
presently aired as a sustaining feature on NBC from Chicago. Featuring Pat Murphy and Betty Winkler, Girl Alone is written by Fay-

clude radio.

Co.,

on KMPC. KFOX, KTKC and KYA.
This is being supplemented with spot

&

CALIFORNIA

(health builders), new to
using from three to six
weekly quarter-hour musical programs
is

New

Philadelphia, to Ivey
Ellington, Philadelphia.

PLEXO

Angeles

(Clear

Co.,

York.

BASIC SCIENCE INSTITUTE, Los
radio,

to

ANDREWS HEATER

ILLINOIS
Co.,

Works.

(automotive

.

morning

HANCOCK OIL

That

Recently Mr.
Brewer resigned his newspaper job to work full time on
his radio advertising busiclicked,

partment

(

program

The

Rochester.

on
Francisco.
Campaign will continue
thru Nov. S with new stations being
added to the list.

ern California stations

wrote

Rochester,

good human interest
copy about his clients' region,
and then sold commercials to
merchants and business men
of Ontario County, south of

some

Bollywood (political), thru Cinema
Adv. Agency, that city, is using four
weekly half-hour $30 a Week for

cereal.

REMEDY

have for the asking
YOUnewcan32-page
book showing
a

the most startling survey in
Chicago Radio History, field intensity

prove
greatest

surveys and data that
these
stations
America's
publicity investment!

B. C.
Co.. Durham. N. C,
through Harvey-Massengale Inc., Atlanta agency, has purchased the com-

WGES-WCBD-WSBC

plete sport service of
Nashville,
a total of 1,508 broadcasts, during the

Chicago

WSM,

• NEW

YORK

• DETROIT
• CHICAGO
• SAN FRANCISCO

next 12 months.
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Weed Signs New KXOK
WEED & COMPANY, station rephave signed KXOK,
Louis regional, for exclu-

resentatives,

new

HOWARD

sive national representation,

WILSON

H.

Chicago

Co.,

WKBH,

representative firm, has added
La Crosse, Wis., bringing its total of
stations to 15, having resigned the
representation of the following eight
Omaha;
stations:

WAAW,

Springfield,

Neb.

111.

WTAX,

KGNF,

;

North Platte,

Portland, Ore. KGGF,
Kan.; KMPC, Beverly
KGER. Long Beach, Cal.j

KWJJ,

;

Coffeyville,
Hills, Cal.

KUOA,

;

;

The

Springs, Ark.
represents

Siloam

Wilson firm now

KFBJ

:

KOAM KGBX-KWTO KGNC KFYO
KRGV KGGM WJAG KMA WNAX

WKBH WDGY WKZO WJBK
WBCM.
DOMINION

Broadcasting

To-

Co.,

station representative firm, is
moving July 1 to larger offices in the
Carry Bldg., Yonge & Albert Sts., Toronto, where studios and audition
room have been built for the firm's expansion into the recording and transcription business. H. B. Williams
remains as president and Don Copeland, formerly vice-president of Associated Broadcasting Co., Toronto,
will be in charge of the recording dironto,

Associated announces it has
been appointed to represent the following stations on a non-exclusive

vision.

and Montreal
CKCH, Hull CHLN, Three Rivers
CJCS, Stratford; CKMO, Vancouver.
basis

QUALITY

Toronto

in

;

JACK SLATTER,

of

Dominion Broad-

casting Co., Toronto, has been appointed exclusive representative for
the Toronto area of CFCN, Calgary
;

CFRN, Edmonton CFQC,
;

J.

Saskatoon.

WYTHE WALKER,

formerly of
Chicago, and
who has been

WBBM

and WIND,
Harold A. Holman,
with Paul Block & Associates, Farm
J ournal and Printer s' Ink, have

ELECTRICAL

the Chicago
sales
Transamerican Broadcasting

joined

TRANSCRIPTION

St.

of
Tele-

staff

&

it

was

by Ray V.
Hamilton, general manager. Arrangements were completed by Mr.
Hamilton with Joe Weed, president
of the concern, on June 25, with
the representation to begin June
June

announced

27

Weed &

Co. also represent
Columbia, Mo., which is
owned by the St. Louis Star-Times
interests which will operate the new
KXOK. Simultaneously, Mr. Ham27.

KFRU,

ilton asserted that work is progressing on the new station and
that it is expected to begin operation on the 1250 kc. channel with
1,000 watts by mid-August.

Foreign Language Firm
JOHN PAUL AHRENS, for many
years connected with

Mark Cross

New York

leather goods firm,
has joined the foreign language
radio organization of Johnston &
Co.,

has changed its
name to Johnston-Natirbov &
Ahrens and taken large quarters
at 420 Lexington Ave., New York.
The company has started an exNatirbov, which

tensive

schedule

of

foreign

lan-

guage programs on WINS, New
York, including Polish, German,
Spanish, Czechs, Russian. The firm
has also been appointed New York
representative

of

German-Ameri-

can Broadcasting Co., Philadelphia,
which features the German Radio
Hour on WTEL and WHAT, Philadelphia, and WCBA-WSAN, Allentown, Pa.

vision Corp.

GEORGE

PROCESSING!
Thousands of Homes
Rich
Quality recordings require quality pro-

why

cessing. That's

tion manufacturers

specify

CLARK

For 20 years

of the

Keep

CLARK

right

in

Pur-

America

Their Dials on

820

has been the

Kc

and

WWJ,

represented

Detroit,

which

is

by

Hollingbery, so
that the two stations are now being
offered in conjunction to advertisers
wishing more extensive Michigan cov-

Reliable

Pioneer

CLARK

They come out

WHAS

does them.

—

For quality processing

say

CLARK.

Radio Transcrip-

Hollywood as the recogof
the
transcription
center
United States, according to Charles C.
Pyle, president of Radio Transcription
Co. of America, who heads the group.
establish

to

nized

NEW

material for Thesaurus sales
sent to 220 stations subtranscription
scribing to this
library service, contains a list of 144
advertisers in 55 classifications of
which sponsor Thesaurus
business
programs, as well as the comments
of clients on the various features and
revised lists of programs and sub-

manuals,

NBC

scribers.

NEW

subscribers to NBC's Thetranscription library service

saurus

include
KYSM, Mankato, Minn.
WEBC, Duluth; WNBZ, Saranac
WLVA, Lynchburg,
Lake, N. Y.
Va.
WDBO, Orlando; W B A X,
:

;

;

WLAW,
STANDARD RADIO,

Wilkes-Barre

;

Lawrence.
an-

Chicago,

nounces that the following stations
have subscribed to the Standard Program Library in response to its new
Tailored
Transcription
Service:

KGLU KXL WIS WBCM WCPO
WNOX WMPS KSO-KRNT KFAM
WCOU KTHS •\VTOL WCOL KMMJ
WMCA KTRI WHLS KRIC KWLK
KGAR KUTA.

MacGREGOR,

Hollywood
C. P.
transcription concern, announce:,
among the new subscribers to its
library service:

KFH WICA WDOD
KXBY WGRM WGPC KFDM
WSNJ KOCY WDAE WTOC WJRD
KBST KFXD WBHP WDSU
WRBL KVRS WGTM WBAX
WATL.

EARNSHAW Radio

Productions,

Hollywood, will start producing a
new Chatidu series shortly. Harry
Earnshaw, head of the production
unit, is writing the series, titled Return of Chandu, with the cast used
in the former series.

TWENTIETH

PRESS-RADIO

ductions, Hollywood, has completed 39
quarter-hour episodes of Sunny Side
Up, a story of family life, written

FEATURES

Inc.,

Ballou Productions, Hollywood.

Old

of

Producers of Hollywood is preparing a "code of ethics" for its membership. It will include methods of
production and distribution. An effort
will be made, in a national campaign,
tion

erage.

dio programs division of Walter Biddick Co., Los Angeles, and David S.

acetate "masters" get careful

supervision.

when

WBCM

also

Chicago, has assumed exclusive Midwestern sales distribution for the ra-

To Hear the

phonograph record processing. Both

skillful

the

pressings.

standard in electrical transcription and

wax and

Largest

chasing Areas

stations

in

Ohio River Valley States

One

leading transcrip-

and radio

P. HOLLINGBERY Co.
been appointed national sales
representative for WNBZ, Saranac
Lake, N. Y., WMFF, Plattsburg, N.
Y., and WBCM, Bay City, Mich. A
direct wire has been installed between

has

ASSOCIATION

WMBG,

Richmond, Va., has appointed
John Blair & Company as national
representative, effective July

WALR,
Weed &

1.

Zanesville, O., has appointed
Co. national representative.

Century Radio

Pro-

and produced by Hal Berger. Firm
also completed Five Star The-

has

39 half-hour dramatic
programs, each complete in itself, directed by William Lawrence.
atre, a series of

RADIO TRANSCRIPTION

Co.

of

America, Hollywood, is offering a
custom-made comedy serial, Oh, Deah,
which features Zazu Pitts and Elvia
A. Allman.

50,000 Watts

LOUISVILLE
Second in U.

*

less

The Courier-Journal
The

Louisville

S.

—

only Iowa has

unemployment than Vermont
This

WNBX

market enjoys

Times

*
Has Been Keeping Old Friends
and Making New Friends
for More Than
16

EDWARD
N E

W

YEARS

PETRY & CO.

Radio Representatives

A R K

HIGH
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N

•

J

•
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York

Chicago

Detroit
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PRESTO
HAS DEVELOPED A
COMPLETELY NEW DISC
FOR
Look for the "Q"
at the center of
the seal. This

New
Presto Green

identifies the

Seal Disc.

OR

years we have been looking for the formula that would produce the perfect disc for instantaneous recording. Six months ago we discovered a new manumade over 1,000 experimental discs by this process, each
facturing process.

We

FEATURES OF THE

NEW "Q"

DISC.

slightly different.

Some were too soft. They cut quietly but they wouldn't reproduce the higher frequencies. Their playing life was limited. The thread would not clear the cutting
needle. It stuck in the groove.
Some were too hard. They required a ticklish needle adjustment to cut properly.
Some of the experimental discs changed their characteristics after a few months
exposure to open air making them unsuitable for many important uses.
discovered a composition in which
One day we found the answer to our problem.
we could cut a smooth shiny groove without critical needle adjustments. The surface noise was unbelievably low, at least 15 db less than any disc we had produced
in the" past.
tested the playing life by recordYet the new material was amazingly durable.
ing a 1,000 cycle tone in a single circular groove. After 500 consecutive playings
the signal level had decreased only 2 db. The noise level had increased only 5 db.

We

We

exposure to direct sunlight for several weeks
Baking the new disc at 150°F.
had no perceptible effect on its quality. The new discs reach their maximum
hardness during the manufacturing process.
At last we have a disc that satisfies us in every respect.
.

.

1
*

Surface noise 15 d b lower than any previous Presto
hiss, no crackles, no ticks, no surface irregularities.

2. Clean,

crisp,

j to 1 inch, reducing
tangling, simplifying outside-in cutting.

5

>

£

(

7

is

slow burning. Only an open flame

Long playing

Long shelf
final

No

high frequency response.

3^ Thread clears the needle
4. Thread

disc.

life,

life.

danger of

will

ignite

it.

the toughest disc we've ever produced.

All volatile

substances are driven out in the

stages of manufacture.

Quick delivery by air express anywhere

in

the U.

S.

within

24 hours.

.

NOW WE WANT YOUR OPINION. WE ASK THAT YOU TRY ONE OF
THESE NEW DISCS AT OUR EXPENSE.
of any radio station, advertising agency or other commercial user
of instantaneous recording equipment, we will send, free of charge, a sample 12"
Presto Green Seal disc made by our new process. Test it thoroughly, then let us
think you'll agree with the engineers who tried the first
know how you like it.
samples. We've really got something.

At the request

We

NEW PROCESS PRESTO DISCS ARE NOW AVAILABLE ONLY IN 12",
16" AND OVERSIZED MASTERS.
OTHER SIZES WILL BE AVAILABLE AUGUST 1st. THE PRICES ARE THE SAME AS YOU NOW PAY
FOR GREEN SEAL

DISCS.
couldn't install the new manufacturing process and still continue to
ship thousands of discs daily to our regular customers. So, to make the
new disc, we equipped a new plant, a building sealed within a building,
air conditioned throughout to assure uniform quality and prevent contamination by dust or moisture. This new plant triples our daily disc
production so that in spite of the rapidly increasing demand

We

fUSTISSSiS
BROADCASTING
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PRESTO WILL CONTINUE TO SHIP YOVR DISC ORDERS THE DAY
THEY ARE RECEIVED.
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WRIGHT

JAMES

H.
has resigned
vice-president
of
BBDO, New
York, to join Lord & Thomas as account executive on American Tobacco
advertising. In the latter post he succeeds James Rogers, who recently
resigned to return to the vice-presidency of Benton & Bowles.

as

BOWMAN
new
man &

& COLUMBIA

firm

the

name

New

of

Inc.

is

Luekey Bow-

JOHNNY MURRAY,

York.

Curtis F.
Columbia, vice-president of the
agency, has become a partner. Mr.
Bowman continues as president. On
June 23 the agency moved to 155 E.
44th St.
new telephone is MUrray
Hill 2-8260.
Co.,

MANN HOLINER,

offices

Heintz-Pickering & Co., Los Anis
commentator on the fiveweekly quarter-hour Johnny Murray
Talks It Over, sponsored by FrancoAmerican Baking Co., on KFAC, that
city.

radio director of

JOSEPH
city

the

producer,
has resigned

and announcer,
from Transamerican Radio

&

KEELEY,

for four,
publicity

Mathes

RORABAUGH,

writer

C.

with N.

W.

Ayer & Son. New York, for eight
years, and in charge of radio publi-

during his absence.

DUKE

director

geles,

Lennen & Mitchell and manager of
the agency's Los Angeles offices, will
return to New York July 5.
Jay
Clark is in charge of the Los Angeles

Inc.,

has

resigned

department
New York.

of

to
J.

join

M.

LOUISE LUDKE,

production manager of Emil Brisacher & Staff, Los
Angeles, has been installed as president of Los Angeles Advertising
Women, the first agency woman to

Tele-

vision Corp., New York, to become
radio
director of Blame-Thompson
Co., New York agency.

head

the organization. Marie SweeSecretary-treasurer of Dan B.
Miner Co., has been elected a director.

TOM McAVITY,

Thompson

Co. Los Angeles offices
with the agency's Hollywood radio
production department is under
consideration. It is understood that

Walter Thompson Co. is planeither its own Hollywood
building or moving from its present quarters at 6331 Hollywood

J.

radio

of

;

J-W-T Coast Plans
CONSOLIDATION of J. Walter

ning

Blvd. to a new location. If plans
are consummated, move will take
place in fall. Meanwhile T. R.
Paulson, Los Angeles manager,
has been transferred to St. Louh
where he succeeded Fred Fidler
as head of the agency's office in
that city. Tom Cooper has been
appointed acting manager of the
Los Angeles offices. Mr. Fidler was
transferred to New York. Denny
Danker, vice-president in charge of
radio, heads the Hollywood division.

Hollywood manager
of Lord & Thomas, is in New York to

ney,

confer with agency executives on the
Pepsodent Co. new fall show which
will feature Bob Hope and emanate
from the West Coast. He is to return

LUCILLE JONES, formerly of
KFOX, Long Beach Cal., is now

ROBERT KNOWLDEN AGENCY,

with Uhl Service Adv., Los Angeles,
as account executive.

Los Angeles talent bureau, has moved
to 8611 Sunset Blvd., that city.

July 15.

HOWARD

& GYMER, Cleveland,
has moved to Union Commerce Bldg.

SAMMIS & DARLING
with

offices

San Diego,

Adv.

Co.,

Commonwealth

the

in

has taken over
the business formerly operated
by
Frost & French. Herbert F. Sammis,
formerly of J. R. Casey & Associates.
New York agency, is in charge of radio.
Mr. Darling was formerly in
charge of Arizona sales of Gilfillan
Radio.
A
Bldg.,

Cal.,

MILTON WEINBERG ADV.

Co.

W.

has moved to larger offices at 32o
8th St., Los Angeles.

WALTER SCHWIMMER
Sehwimmer &

tising agency,

born June

is

of

Chicago adver-

Scott,

the father of a girl

9.

JOHN WOODROW LOVETON.

of
the Ruthrauff & Ryan radio production staff, will marry Virginia Farmer, Rhinelander, Wis., July 18.

ELLINGTON,

IVEY &

a

new

agency, has been formed by Neal D.
Ivey, recently resigned as vice-president of McKee, Albright & Ivey, and
Jesse T.
Ellington,
resigned vicepresident of J. M. Mathes Inc.. New
York. Offices of the new agency are
at 1400 S. Penn Square, Philadelphia.
E. A. ELLIOTT, formerly
space
buyer and head of the schedule depart-

ment

the

of

Campbell-Ewald

Co.,

New

York, has been appointed director of media, and will supervise selection of media and buying of radio
time.

DUNKEL

DICK
has resigned as
time-buyer of Benton & Bowles, New
York, and will shortly open offices to
conduct his own business, nature of
which has not been disclosed. He is
succeeded as Benton & Bowles timebuyer by William Fagan.
ROBINSON, general manager
and research director of the Federal
Advertising Agency, has been elected
president of the Market Research
Council of New York, succeeding John
Karol of CBS.
CAL SW ANSON, J. Walter ThompD. E.

IN
ST.LOUIS

son

New York

Co.,

executive

is

in

Hollywood.

EVERARD MEADE, Young & Rubicam, Hollywood producer of the NBC
Burns & Allen show, is the father of
a girl born June 21.

LAWTON CAMPBELL, New

C.

KSD's Summer schedule of commercial programs is by far the
greatest

in

the station's history.

York radio director of Ruthrauff &
Ryan, recently was in Hollywood conferring with Tiny Ruffner, west coast
vice-president and radio manager, on

new

DON

fall

shows.

STAUFFER, Young & RubNew York vice-president in

D.

icam,
charge of radio, is in Hollywood to
confer with Tom Harrington, West

Coast manager.

MEL WILLIAMSON,
of

Hixson-O'Donnell

radio director
Adv., Los Anafter fracturing

recovering
is
several ribs in a fall.

geles,

PHYLLIS RE AY,

KSD

is

a

sales

in

the St. Louis area.

tremendous influence in
the building and maintaining of

script writer who
formerly worked on Betty Crocker,
CBS General Mills program, has
joined the copy staff of George Bijur
Inc., New York.

jfo tile
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FCC Winding Up Hearing on
Pact

Ratification

Expands Scope

statement

fied

Of Session
HEARINGS before the FCC "Superpower Committee" on proposed
new rules and regulations to govern broadcast allocations began
their fourth and presumably final
week June 27. With the ratification
June 15 of the Havana treaty by
the Senate, the way was opened
for actually taking into account
revised allocations but the hearings
proceeded on the original basis of
existing allocations in connection
with proposed rule changes. The
following is a continuation of the
running account of the hearings
as begun in the June 15 Broad-

casting:
To conclude

WLW's direct presentation June 15, Duke M. Patrick,
counsel for the Crosley station, recalled James D. Shouse, vice-president of Crosley Radio Corp. in
charge of broadcast operations;
Dr. Richard R. Mead, statistical
expert of the marketing department of Wharton School of Finance & Commerce, and Jerry
Branch,
research engineer.
Questioned by Comdr. Craven,
Dr. Mead expanded his view that
high-power stations would never
shut out small local or regional
stations because national advertisers are anxious to secure local support through local stations in individual communities and regions.
He added that his figures presented
"a reasonably accurate picture of
what has happened in the
area", although this probably was
no proper base upon which the

WLW

WLW

Commission could establish a policy
for the entire nation. He explained
that he did not present his material as indicating any nationwide
trends.
Mr. Branch supplemented earlier
comparisons of rate structures,
which were based solely on percentages, with dollar-and-cent comparisons, as requested by Comdr.
Craven. The exhibit, which listed
rates for 75 clear channel, regional
and local stations, as of January,
1930, "and January, 1938, showed
WLW's basic hourly nighttime rate
as $1,080 in Januarv, 1930, and
$1,200 in January, 1938. WABC,

W.

Edwin

of

Craig,

chairman of the Clear Channel
Group, that Paragraph 1 of Rule
31.2 of the proposed rules be modito provide for a

minimum

50

kw. on Class I-A channels rather
than the present specification of a
flat power of no more or no less
than 50 kw. He made the suggestion
that I-A stations be licensed to operate with power in excess of 50 kw.
when the added power will not
cause interference to stations on
adjacent channels or foreign transmitters, when the station's primary
and secondary service areas naturally fall within continental United
States, provided the added power
is necessary to supply radio service not otherwise available and

by the dentist-broadcaster. Asserting WCAU is the only 50 kw. clearchannel station in Philadelphia and
in the Eastern part of Pennsylvania, he said it is the only station
in Philadelphia, regional or clear,
that is "personally operated by its
owners." Under the proposed rules
and regulations,
would become a I-B station with another
station within the continental limits of the United States placed on
its frequency which, under the Ha-

WCAU

of the station's
programs which would not otherwise be available to a particular
audience, consist of live talent
originated by the station.

vana Treatv, would become 1210

Commission Counsel Porter asked
Mr. Shouse for additional figures
on WLW's charges to networks
for which
for carrying programs
Mr. Branch's exhibit showed WLW's
rate to advertisers buying time as
and inquired
$1,200 per horn

kc.

Under cross - examination, Dr.
Levy asserted that, if necessary'
the number of Class I-A channels

—

should be increased beyond 25 to
take care of worthy stations such
as his. Asserting he had "always
felt"
should have a better
frequency, he said prestige of the
station would be affected by being
relegated to I-B status.

—

WCAU

networks."
"discounts
to
When Mr. Patrick objected to the
query, Mr. Porter indicated that he
was not satisfied with the rate
comparisons offered since they went
back only to 1930 and did not cover
the prior years during which
enjoyed a comparatively higher
rate than the other stations listed.
Mr. Patrick explained that he objected to the question "at these
hearings" but would present such
figures "at another hearing wher-j
they will be pertinent."

about

Asked by Commissioner Craven
whether his objection would' be
eliminated if the proposed rule
were changed to make no discrimination between I-A and I-B channels, Dr. Levy said that would
eliminate the "most important" objection. Adverse reaction from advertisers results from the secondary classification, he declared. If
all stations along the East Coast
were made I-A, he declared, most
of the objection would be averted,
because it would put WCAU in a

WLW

Dr. Levy Offers Plea
For Class I-A Rating

WCAU

better competitive position.

Further testimony on the
plea for Class I-A assignment was
presented June 15 by Dr. Leon
Levy, president of the station. In
a prepared statement he gave the

Under examination by Mr. PorDr. Levy estimated that he, to-

ter,

gether with his brother, Isaac D.
Levy, own approximately 10% of

Kl
01

0.3

04

Q.S

0.8

2

3

4

5

fc

and pioneering work in
field, were outlined

programming

50%

-

history of WCAU, emphasizing
that Philadelphia, third largest
city, would not have a Class I-A
assignment. WCAU, he estimated,
would do a gross business in 1938
of $800,000, business to June 1 having amounted to $430,000.
Public
service aspects of
WCAU's operation, investment in
facilities

•

that at least

Allocations
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York, from $750 to $1,200;

40400

WOR, Newark, $750 to $1,100.
Five Chicago station s—WGN,

JO0OO

New

WJZ

and

and

WBBM, WENR, WLS,

WMAQ

2^

20,000

showed 1938 rates ranging from
$720 to $750, representing jumps
of from 66%% to 140% over 1930.

Urges 50 kw. Minimum
For LA Channels

Among

WWJ,

and
showed the
highest 1938 rates, $475 and $440,
respectively, up from $340 and
$300 in 1930. WJW, Akron, regis-

MINIMUM COST OF STATION INSTALLATIONS

8,000

Figures are from Federal Communications Commission
No. 27007. Standards of Good Enqmeerinq Practice
stale that [he Tig ures are considered the minimum
for saUstactorv installation
including the transmitter,
anlenna System, mormoring equipment and equipmen! for one
large and one small studio of average dimensions and equipment
includinq microphones, speech input equipment .and usual acoustical
treatment, but enclusive of the cost of land and buildinqs and
orqaniiation and devetopmenl costs"
NATIONAL ASSOCIATION OF REGIONAL BROADCAST STATIONS

ipoo
5000

mimeoqraoh

4.000

required

18.1,

which

,

Detroit,

Cincinnati,

tered the highest hourly rate, $150,
of the 20 locals mentioned, with

WCOL, Columbus; WFDF, Flint,
WJBK, Detroit, next at $125.

and

Mr.

10000

the 22 regionals listed by

Mr. Branch,

WCKY,

Shouse

agreed

with

BROADCASTING
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recently

work stock he said.
Asked if he had any objection
proposed rule governing cultural programs "as may be required," Dr. Levy said he did not

to the

want

any opinion on it.
strong and comprehensively
prepared case for Class I-A status
for WOR, Newark, next was presented. First spokesman was Alfred
J. McCosker, president of the station and chairman of Mutual.
Questioned by his attorney,
Frank D. Scott, Mr. McCosker catto venture

A

WOR

position
opposition to its proposed I-B
assignment on the 710 kc. channel.
egorically stated the
in

McCosker Presents Strong
Case for

WOR

I-A Status

Mr. McCosker opposed Rule 31.2
limiting power to 50 kw. He said
he saw no necessity or apparent
value in the adoption of a rule restricting the Commission's authority to grant the use of power in
excess of 50 kw. Moreover, he
pointed out that under the Havana
Treaty, neighboring nations would
be in a position to use power
greater than 50 kw. and thus the
rule if adopted would
serve "the negative purpose of inviting our neighboring foreign narestrictive

tions to encroach on our commercial markets and to spread such

gospel as they may choose."
In attacking the proposed FCC
as a I-B
rule classifying
station, Mr. McCosker pointed out
there are four full-time clear channel stations in the New Jersey-

WOR

New York area— WEAF and WJZ
NBC, WABC of CBS, and WOR.

of

WOR

only full-time clear
assigned to New
Jersey, whereas New York State
has five full-time clear channels,
he said.
the

is

channel

station

"The original announcement by

FCC on assignment of stations
"promptly occasioned adverse repercussions toward WOR," the witness
the

"The advertising agencies

immediately contacted us with a
query as to why
was relegated to a I-B classification. It
may be urged that this is mere
psychology. Such a diagnosis has
been made of depressions and

WOR

may

WEAF,

stations listed;

station

other social convulsions. * * * It
be urged there is no material
difference between I-A and I-B but
we cannot convince our customers
and prospects that there is a distinction without a difference."

700,000

New

York, jumped from $600 in
1930 to $1,250 in 1938, the highest
1938 rate of the 33 clear channel

The

stoek.

stated.

LOW4TT5

7 B 910

CBS

purchased 2,000 shares of the net-

0.3

STATION

0.4

OS

costs, including studios and studio apparatus,
are graphically depicted in this chart, introduced in evidence before
the FCC during the hearings on proposed new rules and regulations. Prepared by Dr. G. W. Pickard, consulting engineering expert
for the National Association of Regional Broadcast Stations, the exhibit
shows estimated minimum costs "from scratch", ranging from $6,500
for a 100-watt station to $700,000 for a complete 500,000-watt plant.

installation

Broadcast Advertising

As a matter of fact, Mr. McCosker asserted, there is a material
difference between these stations
independent of comparative protection to service areas. The Class I-A
station has the opportunity of promotion and expansion, he said,
while the Class I-B station

is defi-

nitely static.

McCosker pointed also to
provision of the Communications Act specifying an equitable
allocation of frequencies, hours of
operation and power among the
several States. WOR, as a New
Jersey station, he contended, is entitled to Class I-A status. He also
advocated increase in the number
of Class I-A assignments if that
is necessary, pointing out that the
treaty does not place any limitaMr.

the
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tions

which

on the number of channels
may be used for that pur-

pose since it specifies that "at least
25" of the channels shall be so as-

INCOME

signed.

Discussing specifically the 710 kc.
frequency, Mr. McCosker said his
understanding of the reason for its
relegation to Class I-B status was
because of the experimental operation of KIRO, Seattle, on the wave.
He said this could not be a sound
reason because WJZ operating on
760 kc. is placed in a I-A classifi-

wHurs
THEM

cation and it has WBAL, Baltimore, operating experimentally on
its

9-gf£jSa ^

ES-kycouaUes
fphere, combined.

r

Xre

^ired homes

that the experimental
the terms of
its license, is subject to revocation
without notice. Moreover, he contended the station is designated as
regularly assigned on the 650 kc.
frequency and its present experimental operation on 710 was authorized by the FCC "with our consent". This occurred at a time
when the possibility of I-A or I-B
operation was not anticipated, he

operation of

-£^67%
»
«

e pas-

5*% ^

channel.

He added

,

I.

Cre^k or

^

KIRO, by

said.

"It is our position that the present status of KIRO on 710 kc. frequency is not a legal, equitable or
practical obstacle to the classification of the 710 kc. frequency as a

National

FREE & PETEK&,'

I-A channel. If the Commission is
unable to concur in such opinion,
considers it essential that
KIRO be removed from that frequency to entitle the frequency to
a I-A classification, that can be accomplished. Anticipating such a
has filed with the
possibility,
Commission the formal withdrawal
of its consent to further simultaneous night-time operation on

and

WOR

MOST

THE

POWERFUL
STATION

Remoted
REQUIRED

to

IRE

WGN

tive
to

remain

in

Washington for the FCC allocation hearings, William B.
Lodge of the CBS engineer-

was not deterred
from making his scheduled
ing

Louis
Dallas and
St.

staff,

illustrated talk before the Institute of Radio Engineers

convention in New York. He
had his speech piped from
WJSV to the convention,
where another technician
handled the lantern slides.
He talked on selecting a site
for
a broadcasting transmitter.

frequency, experimentally or
otherwise."
Under cross - examination, Mr.
McCosker said his primary objection to I-B classification aside from
client reaction was that it "stultithis

our growth." Asked by Commissioner Case whether he had any
objection to I-B operation for
if all stations in the New York
area were in the same classification, Mr. McCosker said the primary objection would be immediately relieved but that he would
still object for
because of the
"psychological reaction" and because it would estop future develfies

WOR

WOR

WATTS

NATIONALLY
CLEARED CHANNEL
COMPLETE NBC

PROGRAM

SERVICE

More population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive coverage in Kansas, Missouri and Arkansas.

EDWARD
New

York

K V

"THE
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PETRY & CO.,
Chicago

Nat'l

Representatives

Detroit

San Francisco

O O

OKLAHOMA

TULSA

to

—

to require
install direc-

antenna systems maintaining

the same radiation in the direction
of the
coverage area as at
present, or the designation of the
710 assignment from I-B to
I-A, along with a similar power
increase to 500 kw. The second alternative, he said, is the best pos-

WOR

WOR

sible solution.

Dr. Jansky explained that the
block of frequencies 700, 710 and
720 is unique in the fact that on
each side are channels assigned to
foreign countries. If any block of
frequencies in this country would
appear to be suitable for power
assignments above 50 kw., he said,
"it would seem that this is the
block inasmuch as there would be
no side channel interference problems in connection with the operation of any station upon the immediately adjacent channels in the
United States."
In summarizing, Dr. Jansky said
if the ability to deliver the strongest uninterfered

with skywave

WOR

Clear Channel Brief

The engineering case in behalf
of WOR was presented by C. M.
Jansky Jr., senior member of the
firm of Jansky & Bailey, who introduced charts which he explained
under examination by Counsel
Scott. Dr. Jansky described the difference between Class I-A and I-B
stations and the limitations affecting the operation of the latter insofar as protection and service are
concerned.
The purport of Dr. Jansky's teson
timony was to show that
the 710 kc. frequency could perform a more meritorious coverage
service as a I-A frequency than
numerous other stations in the
same geographical area slated for
uses
I-A operation. Because
a directional antenna, it would produce the strongest signal throughout the largest area in the United
States of the four stations in he
New York area as a Class I-A outlet, he said.
Dr. Jansky explained also that
is flanked on one side by
on the 700 kc. channel and
on the 720
on the other by
kc. channel. Cross-talk now results,
operhe said, because of the
ation. He claimed that if
and
both operated with 500 kw.
remained at 50 kw. bewhile
cause of I-B classification its signal would be hemmed in to only
30% of the area served with
and
at 50 kw.
A bar chart placed in the record
area with
showed that the
operating with
and
50,000 watts would cover something like 480,000 square miles, but
area with the two stathe
tions operating with 500,000 watts
would be restricted to approximately 190,000 square miles. Asked
how it would be necessary to modify the proposed rules to prevent
if both
loss of coverage to
were granted 500
and

WOR

WGN

WLW
WLW

WOR

WLW

WGN

WLW

WGN

WOR

WOR

WLW

WGN

WOR

sig-

nal over the largest area in the
United States is to be considered a
determining factor in selecting stations for the I-A classification,
"then certainly
should be
first choice insofar as the New
York-Newark assignments are concerned."

Maland Continues

WGN

25,000

WLW

Engineering Aspects
Outlined by Jansky

WLW

Covers the Heart of the Triangle

and

opment.

WOR

Denver

Jansky said there were

one or two alternatives

WOR

between

Dr.

kw.,

To complete the Clear Channel
presentation which had been interrupted by several other cases, Joseph O. Maland, vice-president and
general manager of WHO, Des
Moines, and a member of the executive committee of the Clear
Channel Group, on June 16 began
presentation of a 60-page statement, going into economic and social ramifications of the issue. He
was on the stand three days including cross-examination.
Mr. Maland's analysis went into
the FCC's breakdown of 1937 business,
challenging many of the
FCC deductions and, in some respects, criticizing the formula used
in arriving at net figures for certain groups of stations, notably
regionals in larger cities and the
major networks.
He offered 54 exhibits, largely
dealing with projections of the
FCC's analysis, under cross-examination of Louis G. Caldwell, Clear
Channel Group counsel.

To the significant question as to
the competitive affects, if any, the
increase in power to 500 kw. for
all 25 of the proposed Class I-A
stations would have upon other
stations Mr. Maland said it was his
opinion the result would be beneficial both to the other classes of
stations and to the public.
He added that what little competition now exists between a 50
kw. clear channel station and a regional or local in the same city
would disappear. WLW, for example, he said, carries no local advertising. For the remaining 28 fulltime 50 kw. stations he said the local advertising volume amounts to
22.5%.

Asked what competitive effect
the proposed increase would have
upon stations in other cities within the primary service area of the
clear channel station, he said that
situation raised the only serious
question of competitive efforts.
"Where the signal from the clear-

BROADCASTING
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I

station becomes strong
enough to be classed as satisfactory primary service in the other
city, I must admit that a new competitor enters that city with the
potential ability to attract some or
a large portion of the audience in
that city."

channel

50 kw. stations have only 15.3% of
the totals, the regional stations
43.9%, and the local stations
15.7%. For the 50 kw. stations,
this represented 21% of their total
sales, for the regionals 45.6%, and
for the locals 82.5%.
In summary, he said local stations over the entire country draw
82.5% of their revenue from local
advertising at present, regional
stations 45.6%, and clear channel
stations 21%. "It is the latter's
21% of local business which will
be lost to other classes of stations,
amounting to over $4,400,000 in

Kev Witnesses

stations H ill Mot
Lose yetuork Place
Elaborating on testimony of J.
H. DeWitt, engineering witness for
the Clear Channel Group, Mr. Maland said there are 23 regional and
local stations brought within the 2
millivolt contour of stations slated
for Class I-A operation assuming
they procure 500 kw. He said experience had shown these stations
would not lose network affiliations.
But even if all 23 local and rebrought within
stations
gional
these 2 millivolt contours lose their

network

affiliations, he said their
resultant loss in revenue "is not
a reason for preventing the people
of the United States from receiving the improved service."

On network

affiliation,

assuming

500 kw. operation, Mr. Maland said
if the Class I-A station continues
with the same network and broadcasts the same amount of network
programs, it cannot take any other
type of business away from the
regional and local stations in other
cities, at least to any substantial
degree. If it does not, it will not
cause any regional or local station

Mr. McCosker

Mr. Maland

sales,"

to full-time local stations, and the
remainder to all other classes. Net-

he said.

of total time sales of clear-channel
stations, 29.3% for regionals, and
7.6% for locals.
In national spot advertising, the
50 kw. stations had 43.5% of the
total, regional stations, 35.6%, and
local stations 2.77%. For the 50
lew. stations, this advertising represented
40.4% of their total
sales; for the regionals 25.1% and
for the locals 9.9%. Conversely, he

cannot do both, at least without increasing the number of hours
shown on the face of the clock."
In summarizing the networkspot business possibilities, Mr. Maland said he conceded that a small
amount of national spot advertising may be lost by regional and
local stations brought within the
10 millivolt contours, and perhaps
a little beyond it, "but this will be
at least equalized by the business
which the Class I-A stations lose
to the smaller stations. Clearly, the
Class I-A station cannot take any
local advertising from the smaller
stations, since the local advertiser
in a neighboring city cannot possibly be expected to pay the much
higher rates for coverage he cannot use."
Based on the FCC analysis, Mr.
Maland discussed national, local
and spot advertising distribution.
Of the total network advertising
time sales in dollars for 1937, he
said, 43% went to fulltime 50 kw.
clear-channel stations; 43.3% to
fulltime regional stations; 2.21%
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question of this sort is involved.
Analyzing the FCC figures showing total time sales of $118,000,000
for 1937, Mr. Maland said the
question apparently intended was
whether the 25 Class I-A stations

LOS ANGELES

Industries!

The FCC figures showed sales of
network
the
$118,000,000, with
portion about $36,000,000 and the
portion of 624 stations at about
$82,000,000. Out of the total net
income of some $19,000,000, the
networks received about $3,500,-

In response to claims of undue
power and influence from superpower operation, Mr. Maland said
he did not see that any serious

pointed out, in local advertising the

lose its

pi A

other stations.

Economic, Social Poiver
A'o Serious Question

work advertising represents 38.6%

network affiliation. "It
may cause one kind of damage or
the other to a few stations, but it

to

would take too large a portion of
the total revenue and whether because of this, they would somehow
acquire undue economic power over
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000 and the stations about $15,500,The tables also disclosed that
the 33 clear channel stations of
50 kw. or more accounted for almost one-third of the total revenue and about one-half the income
of all stations and that out of the
net revenue for all stations of
$15,412,128, these 33 stations received $7,973,835, or more than
000.

half.

While asserting that under any
interpretation these figures are
impressive, he said they did not
clearly portray the situation. It
was here that Mr. Maland attacked
the network breakdowns, saying
they do not segregate regional
stations with network affiliations
operating in cities corresponding
in size to those in which the 50 kw.
are located as distinstations
guished from the minor market regional. This group, he said, if so
segregated, along with full-time
locals in a similar position, would
show "very handsome profits".
Such figures, he said, would dispel
the notion that the 33 50 kw. stations are acquiring any economic
advantage over other classes of
under similar circumstations
1

stances.

"Far more important, however,
the failure of the tables to reveal the actual share taken by the

is

two major network companies from
the total revenue and income of
the broadcasting industry," he declared.

The figures showed these networks received about $3,500,000
out of the total net income of
slightly under $19,000,000, he said.
"Actually, Columbia alone had a
net income, after taxes, of slightly
under 354,300.000 for 1937, accordin°- to its published statement, and
NBC had profits of $3,700,000 for
the same year, or a total of about
SR. 000,000 for the two companies.
The gross income for the two companies was over $75,000,000."

WORDS

Figures Are Arbitrary,
Not Unfair or Inaccurate
In seeking to explain this, Mr.

Bell
will

System Teletypewriter Service
whisk a written message across

200 yards or 2000 miles

— write the

Maland said that one of the tables
showed net income after taxes for
the major networks of some $6,300,000, which figure was not carried

forward to the general net-

work breakdown. One reason for
that, he said, was that the revenue

word for

and income of 13 stations owned,
leased, or managed by the networks, "appear to be entirely ex-

makes

from the figures for the
networks and to be considered as

written communication practically

figures for the stations in Table 15.
This figure includes eight full-

message

letter for letter,

word, just as

it is

typed.

It

cluded

time

stations, one highstation, and four
regional stations with very desirable assignments in cities of substantial size."

He

concluded that in assigning
the networks a net income of
about $3,500,000, the table excluded both the revenue from the 13
stations mentioned as well as the
revenue from nine key stations, of
which seven are full-time 50 kw.
stations, one a part-time 50 kw.
station, and one a clear-channel
station of less power. The reason,
he said, is that the figures for the
29 full-time stations of 50 kw. or
more include 15 of these network
stations and the four part-time
stations include one network station. He said also the figures for
net income of these network stations are far above the average
for the 50 kw. stations and make
their net income appear "greatly
out of proportion when compared
to that of other classes of stato

tions."

After a further breakdown of
these figures, Mr. Maland said that
undoubtedly the allocation of net
income to the nine key stations
owned, leased or managed by the
networks, was done on an arbitrary basis, with no intention of
being unfair or inaccurate. "Nevertheless, the resulting picture is
unfair to the independently owned
50 kw. clear channel stations if
any inference is drawn from these
totals that there is some danger
of undue concentration of social or
economic power. If figures showing a large net income are an indication of such danger, and I do
not contend that they are. the networks and not the independentlyowned 50 kw. clear channel stations constitute the danger. They

have taken something

ASCAP, he said it was his opinion the increase in rates for 500
kw. stations over 50 kw. stations,
would range from between $175 to
$200.

There would be increased prohe

nical,

is

needed and
a

accuracy

is vital,

need.

handles last-minute script

It

the teletype

fills

clared,

and with copies for routing and
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the tech-'

said. Moreover, he
this
was confirmed

de-

by

WLW's

changes, time-clearances and network

arrangements with written records

like $8,000.-

000 out of the total net income of
less than $19,000,000 for 1937."
In opening his statement, Mr.
Maland first covered economic support for 500 kw. stations. Dealing
with the probable increase in rates,
he estimated the increase in cost
per hour of operation of a 500 kw.
station is $25.06, representing an
annual increase of $162,920. He
added, however, he was convinced
the real increase in cost would be
greater than the bare technical
items. After going into these other
factors, such as likely increased
fees all down the line, including

gram expense along with

instantaneous in two places or several.

Wherever speed

kw.

50

power regional

experience when it increased its hourly rate from $990
to $1090 and thence to $1200 per
hour. To the question of what
commercial support would be available, Mr. Maland said he felt there
would be plenty of new business
to take care of the increased expenditures.
He pointed to the strides already
made by broadcasting in its short
tenure as an advertising medium
and to many analyses covering
availability of advertising for the
five general media. Pointing out
that broadcasting had a decade of
being heavily in the red before it
even approached breaking even, he
said, however, that since its advent as a national advertising medium, it has taken remarkable
strides
and opened new fields.
While other media during the first
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few months of 1938 showed declines, current statistics indicate
that the broadcasting business is
still maintaining its upward course
even though it is not as rapid as
in the past.

Magazine Appeal vs.
Meuspaper Appeal
Mr. Maland denned the highpower broadcasting field as one
comparable to the national magazine type of appeal rather than the

newspaper, which would be more
in the position of the regional stations. He said broadcasting is a

advertising mecertain comparisons

very economical

dium

when

are made with magazines and their
rates and circulation. For about
$8,000 in time charges, he pointed
have a
out, an advertiser may
quarter-hour evening program over
a network of 90 or 100 outlets
from coast to coast, covering all
the urban population in the larger
cities and no small portion of the
remaining population, a potential
audience of millions. The Saturday
Evening Post, with a circulation of
he said,
slightly over 3,000,000,
charges $8,000 for one page in
black in the interior of the magazine and as high as $15,000 for
the outside back cover in colors.
Rates for the Ladies' Home Journal, with a circulation of just under 3,000,000, are approximately
the same, he said. Fortune, with
a circulation of less than 150,000,
has page rates ranging from $1,400
to $2,800. Radio, he said, offers a
"marked advantage in decrease in
distribution costs."
He concluded advertisers will be
willing to pay for the increased
circulation resulting from 500 kw.
operation, just as they always have
been willing to pay for it in news-

Group, he said, would be willing
annual losses in order to
render good program service, and
when revenue improved, "to do
without dividends and high salaries, in order to put the profits
back into improved program service and improved equipment." He
cited precedent to substantiate this
contention. Poor service, he said,
to suffer

necessarily decreases the audience.

Big City Stations

to

Solve Social Problem

there are large areas in the United States including many cities
and towns and villages that cannot have one broadcast station of
their own, certainly not two. The
only way of solving the social
problem, he said, is to provide
them with service from stations in
larger cities.

Mr. Maland cited figures showing that the presence or absence
of economic support is a limiting

Mr.

Maland devoted

Superpower operation would

in

an extreme

in

differentials

different

territor-

transportation advertising,
such as railroads and air transport lines, interested only in the
territory along their routes; national or regional advertisers with
appropriations too limited to permit paying the higher rate; unavailability of hours desired by the

ies;

advertisers.
While the amount of business
that will be lost by the clearchannel station with superpower
may seem large in terms of dollars, he said it is really small when

to the
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no way adversely affect the character
program service renor
dered, Mr. Maland contended. Conversely, he said there would be
very considerable
improvement.
Stations in the Clear Channel
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such as seed companies,

hardware jobbers, and others;
grocery and other chain organizations that necessarily have price

Goes

by Dr. John V. L. Hogan, engiat

said,

ritories,

MILY

listening audience, seems to

NAB,

particular-

creases.
In other categories, Mr. Maland
discussed at length the effect of
the use of increased power by
clear-channel stations
on other

proceed on "a very mistaken theory of public interest," he took an
opposite view from that expressed

neering witness for the

channel station will lose to other
stations. Among them he cited advertisers distributing food products over a limited area, who are
unable to do business over the
larger area; wholesale dealers in
specialty items with restricted ter-

case since it receives less clearchannel service than any other
State in the country. He said that
from what engineers have deduced,
no enlargement of nighttime service areas of any of Montana's
seven regional and local stations
can result from increase of power,
no matter how large, if other stations on the same channels are
permitted to have similar in-

papers and magazines.
In projecting the story of remote
coverage, Mr. Maland said it was
his opinion no listener cares very
much whether his broadcasting
service comes from the trade area
which some expert on advertising
has decided he lives in. In stating
that any allocation based primarily
on trade areas, as distinguished

from

J

would be no undue hardship.
He contended there are important types of regional and nationadvertising which the clearal

attention to the State of Montana
in this study, apparently because
of the testimony given in behalf of
the State and against superpower
by John K. Claxton, Attorney General, in the first day's
hearing.

Montana, he

Further to bolster his argument
for higher power, Mr. Maland said
that because of a combination of
and economic factors
technical

classes of stations, claiming thei e

factor in meeting the need for radio service. Population is not the
sole guide, he said. He delved into
FCC figures governing classes of
stations to show how these factors
are interwoven with successful
station operation.
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to its total revenue. In
the second place, he declared, with
the profits at which many of the
stations are operated, any loss of
business will be easily absorbed.
"The real answer, however, in
my opinion, is the creation of new
business, largely of regional and
national character, where the advertiser wants as intensive coverage as he can get over a region,
such as a State or a trade area,"
he said. "No advertising medium I
know of has suffered in the estimation of advertisers because it
has too much circulation, if the
circulation is among the people or
in the territory he wants to reach.
Also, advertisers do not restrict

of 25 Class I-A stations, whether

compared

themselves to one medium, even
within a class of media serving the

same

territory.

That

is

why you

find advertisers using two or more
newspapers in the same city, magazines, billboards, radio and other

media."
To Mr. Porter's question at the
session June 17 whether an advertiser would go to four or five regional stations located in a high-

power clear-channel

station's

pri-

mary
the

service area rather than to
big station covering all the

territory,

Mr.

Maland

admitted

that high power might attract the
advertiser interested in "magazine coverage", but declared that
an advertiser after "newspaper
coverage" wT ould patronize the regionals. He added that he did not
believe high power grants to several large clear channel stations
would cut in enough to deprive
competing regionals of their net-

work

affiliations.

Superpowers' Loss
Is Regionals' Gain
With Commissioner Craven predue to absence of Chairman
Case, hearings were resumed June
20 with Mr. Maland under crosssiding,

examination. He reiterated previous statements, in his response to
questions by Counsel Porter, that
local and regional spot business
would not be "available" to Class
I-A 500 kw. stations and that their
loss would be the gain of regionals.

A

discussion of "social factors"
precipitated in a series of
questions by Counsel Porter. Mr.
Maland said he did not know what
the term "social power" implied
but said the extent of station
"influence" was measured not in
terms of power alone but in power
plus frequency and program ser-

network-owned or

attempted to influence its
listeners, the wider the spread of
its signals such as would develop
from superpower, the less actual
effect it would have because of distation

verse political views.
Apropos chain service, Mr. Maland said the tendency of stations
with superpower would be to decrease the amount of such programs. Clear-channel stations, he
said, seek to build a personality
and individuality of their own, cit-
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advertisers

Asked whether increases

in rates

superpower stations
would result in restricting such
projected by

facilities to the

use of only large

moneyed groups, Mr. Maland
sponded

BEAUTY SPOT
25-acre site

on U. S. Highway 40 is the magnificently landscaped
of the new transmitter house of KDYL, Salt Lake City,

completion. Behind it is a 400-foot Blaw-Knox vertical
transmitter
radiator, already up, connected to the new 5,000-watt
by a 2-inch concentric transmission line. The ultra-modern structure

now nearing

RCA

contains a 24x36 transmitter room, two-car garage, completely equipped
It cost $15,000 to build.

workshop and modern apartment quarters.

WLS and
an example.

ing

In

taking

its

farm

service as.

Commissioner Craven diverted
from his practice during the earlier days of the hearing and read
from a prepared paper. His first
barrage was directed toward "local self-expression" and the advisability of licensing large stations
to the exclusion of those serving
purely local areas. He then asked
about the possibility of relocating

some of the clear-channel
to provide

maximum

stations
service to the

areas now underserved. Mr. Maland made no direct suggestion,
but subsequently, under redirect
examination by Mr. Caldwell, said
there were no cities in the Far
West and Mountain region sufficiently large to support economically a superpower station. He declared also that he knew of no way
in which nonprofitable areas might
be served in the same manner as
telegraph and telephone companies
rely upon the more productive offices to pay the way for nonprofit

making

whether national advertisers were
of selecting stations
of the greatest power, Mr. Maland
said the selection depended on the

in the habit

up the questioning,

ones.

Radio Netvs and Ads
Do Not Hurt Papers
The effect of highpower operaupon other classes of stations,

vice.

juring itself and takes a "foolish"
risk. Moreover, he asserted, if a

offer

great.

small newspapers, and even the
networks then was pursued by
Commissioner Craven in a series
of questions, all of which Mr. Maland answered in the negative.
Mr. Maland declared that no deleterious effect upon newspapers
had resulted from radio advertis-

stations, in which Commissioner
Craven also participated. Mr. Maland said he knew of no cases
where the conscious effort to "influence politics" was made by stations and that he felt any station
endeavoring to become "partisan"
in its program service really is in-

would

unquestionably would be diverted
but that the number would not be

tion

that type of questioning
developed a series of inquiries regarding the effect of superpower
upon the "political influence" of

He added some

als."

was

From

not,

competition to the networks, Mr.
Maland said that such a group, if
possible, undoubtedly would compete with the networks but he
doubted if it would effect the "economic status of locals or region-

ing or from the broadcasting of
news since the radio job was largely that of supplying national and
international news, with the small
publications taking care of local,
county and state news.
Without identifying the publication, Mr. Maland said that in Des
Moines one newspaper has approximately one-half of all of the national newspaper lineage carried
in the State and that it has not
been effected by radio advertising,
with the latter representing a

market and on frequency as well
as power. He said if he were a
time buyer, he would use the local
and regional stations in a given
area even

if

he used the clear chan-

nel outlets.

The next

series of questions related to possible competition between superpower stations, individually or in groups of their own,

with the national networks. Mr.
Maland contended that superpower
stations would not "raid" the networks and said that while they
could sell competitively in remote
instances, they were not equipped
to do the same type of job. The
networks, he said, have the advantage of offering a "package" of
stations in primary markets and
also have the benefit of program
distribution, talent availability and
the like. Moreover, he declared the
superpower station really would do
its most effective job in the secondary coverage areas rather than
in the big cities, which are relied
upon by network advertisers.
Comdr. Craven cited several hypothetical situations wherein groups
of three or four superpower stations strategically located might be
sold at a substantially lower rate
than network hookups, thus becoming more enticing to the adver-

Mr. Maland insisted, however, that such stations might compete in the cities in which they

tisers.

located but not on anything
approaching a national basis. For
procurement of national coverage,
Mr. Maland said that if he were a
buyer, he would buy the networks
rather than any such group of
high-power stations. He used his
analogy of magazine coverage by
superpower stations as against
newspaper coverage by networks
and individual regional and local

are

stations.

Superpower Network

Would Be

Impractical

$1,000,000 volume in Des Moines
alone last year.
Mr. Maland contended that 500
kw. operation would give the industry "the greatest stimulus" it
has ever had. He said more money
would be available and spent on
every type of station and only a
small portion of this additional
money would go to clear-channel
stations since a good many of them
are approaching saturation.

Moreover, Mr. Maland contended, talk of independently owned

Asked by Commissioner Craven

asked him whether a combination

superpower stations aligned in a
network was impossible because
half the projected I-A channel assignments are network-owned stations, particularly in key cities.

Commissioner

however,
Craven,
pressed his questions on the basis
of a hypothetical setup of independently-owned network outlets.

When Commissioner Craven

re-

the negative, saying
increases would not be

in

that the
material (approximately $200 an
hour) and moreover, that all of the
stations would not increase their
power simultaneously.
Commissioner Craven next took
up the
proposal regarding
superpower operation which, among
other things, would limit stations
of such power to at least 50% nonchain program operation. Declaring he was not qualified to answer
the preliminary technical questions,
Mr. Maland said, on the matter of
network program distribution, that
he felt the proposed restriction
was "unnecessary and unwise."

WLW

Live Programs Neither

Sacred nor Hallowed
In elaborating on this, Mr. Maland said it might work a hardship
on stations in remote areas which
do not have talent available. He
said he felt the FCC should be free
to handle such cases individually.
Declaring he presumed the intent
of such a ruling would be to diminish the amount of network programs, Mr. Maland said he felt
there was nothing sacred or hallive programs. The
electrically
transcribed program,
he said, is in many cases better arranged and of better quality than

lowed about

same

the

talent used on live pro-

grams.

On redirect examination by Mr.
Caldwell, Mr. Maland declared he
felt that rural service of good quality was more important than providing a few areas with "local selfexpression". He said also that a
combination of four or five or even
more superpower stations could
not achieve "national coverage."
Apropos the development of news
broadcasting, Mr. Maland said he
knew of no reason why new advances in technique in our modern
civilization should be stopped by
any competitive factor and that
the people should not be deprived
of news broadcasting.
Regarding the rate differential,
Mr. Maland said that if rates were
kept consistent on clear channel
stations with 500 kw. operation, it
would be due to depressed conditions. It would be logical to expect
declines in the rates of other stations, he said. Responding to another Caldwell question, Mr. Maland declared he saw no objection
to the establishment of new networks in this country. He said it
was just as likely that regional
stations
would inaugurate networks in major markets as it is
for clear channel stations to do so.

Spearman Outlines
Regional Case
The second important section of
the hearing got underway June
20 when the National Association
of Regional Broadcast Stations began presentation of its case. Paul
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D. P. Spearman, chief counsel for
:he Group, in opening the presentation, explained points to be covered. He explained the Regional
Group was opposed to power of
greater than 50 k\v. on clear channels and therefore favored the proposed FCC rule limiting output to
that power that the Group favored
other stations being permitted to
operate on clear channels by allowance of duplication, and that
evidence would be offered on possible duplication of some of the
;

frequencies designated for I-A
operation; that the Group favored
interference - free
of
protection
night contours of certain regional
stations which he claimed would
not be provided under the proposed
new rules that the rules be changed
to raise regional power to 5 kw. at
night and to allow for flexibility
so stations can do a better job and
finally that the Group would make
out its case in opposition to use of
power of greater than 50 kw. on
clear channels.
Mr. Spearman tossed a bombshell when he asked that the engineering: testimony of Dr. Jansky
be adopted as a part of
for
the regional case. Clear Channel
Counsel Caldwell objected on the
ground that perfectly obvious questions would have been asked Dr.
Jansky had it been known the regionals had him as a witness. Commission Counsel Porter pointed out
that the proceeding was not an
"adversary one" and that he sawno reason to turn down the Spear;

WOR

man

equest. Commissioner Craven ruled, however, that the evidence was not admissible for the
regionals but that since it was ali

-

ready in the record the Commission unquestionably would take cognizance of it.
First witness for NARBS was
Dr. Greenleaf Whittier Pickard,
New England scientist, who appeared for the Group at the Oct.
5, 1936 hearings as chief engineering counsel. He offered in evidence
a series of 14 exhibits which he explained in detail.
His first exhibit was designed to
portray service duplications of 25
clear channel stations slated for
I-A operation w ith 50 kw. power.
In it he sought to show that in a
substantial portion of the Eastern
half of the United States ten or
more stations in the Clear Channel
Group were available to listeners
and that in every part of the country, at least one clear channel station was heard with at least a 500
microvolt signal.
7

Claims Extensive 500
Duplication at !\ight

kw

WLW

as a 50 kw. outincluding
let. In a substantial area of the
Pacific Northwest and along the
West Coast no duplication whatever w as registered.
Then the same stations were
shown on network duplication with
500 kw. signals. This depicted substantially more than half of the
United States with duplicated network programs on 10 or more stations, with the duplication tapering
off westward. In describing this calculation under direct examination
by Counsel Spearman, Dr. Pickard
said listeners in a substantial area
south of Chicago could get 11 stations on the NBC Red, seven on
CBS, and five on NBC Blue. Thus,
he said, eliminating one station in
each category, these listeners
would get 19 network duplications
of programs on a 500 kw. basis
considering present network affiliations. He emphasized again he had
not taken into account the regionr

al

and

local

network
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Describing exhibits dealing with
the Pacific Northwest, Dr. Pickard

est ever

said the least duplication of clear
channel signals exists in that area.
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regional stations. He projected
these stations on the basis of Havana Treaty operation with I-B
status on duplicated clear channels,
contending there would be an appreciable increase in coverage of
that area if such stations took advantage of the maximum power,
assuming they use directional antennas.
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structures
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East and West duplication on Class
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I-B channels,
Dr. Pickard described an exhibit showing the Far
West with the projected .service
areas of Class I-B stations along
with the I-A stations provided in
the treaty.
Another exhibit showed interference from other countries resulting to a 50 kw. I-A station at
Toronto, Canada, with a 250 watt
station on it 1,000 miles distant
at Wichita Falls, Tex. and another
in San Francisco. This exhibit apparently was intended to show that
with proper geographical separation and other protective measures
no undue interference would result
through such duplicated assignments.
In an exhibit that brought objection from Mr. Caldwell, Dr. Pickard held that KFI, in order to give
a 500 microvolt service in Boston

there

has

never

been a
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His second exhibit was designed
show service by the same 25
Class I-A stations operating with
500 kw. at night. This, he contended, disclosed that a large area in
the East Central portion of the
country received at least 20 of the
clear channel stations on a dupli-

Address

to

cated basis while the most sparse
service, rendered in the
Pacific
Northwest area, afforded listeners
at least two duplications. These exhibits, he emphasized, took care of
only clear-channel stations and not
regionals and locals.
In his third exhibit, Dr. Pickard
essayed to show network duplication of programs by clear-channel
stations on the basis of a maximum 500 microvolt signal and here
again a substantial East Central
area was shown to have 10 or
more network program duplications

from

clear channel stations with
present power of 50 kw. and even
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2,550 miles away, would require 12,500,000 kw., that
to put a similar signal into Boston, 1600 miles away, would require 445,000 kw., and that WBBM,
850 miles distant, would need 45,-

WFAA-WBAP

400 kw.

Another

NARBS

exhibit

showed

the cost in dollars "from scratch"
for installation and operation of
100stations at various powers.
watt station was estimated at $6,-

A

000 with this figure graduating to
$700,000 for a 500 kw. station. The
figures, placed at a minimum, were
designed to cover antenna system,
monitoring equipment and equipment for one large and one small
studio of average dimensions including microphones, speech input,
and usual acoustical treatment but

COLUMBUS

50uO
WATTS DAY
— THAT

exclusive of land and buildings and
organization and development costs.

The

northintroduced
western
was a map showing population
on a dot-apportionment basis for
the tier of Northwestern states.
Then in succession individual maps
were introduced showing population by counties in Idaho, Montana, North Dakota and Wyoming.
distribution"
U. S. First

in

Explains Effects of
Increased Signal Strength
The entire morning session June
21 was devoted to cross-examination of Dr. Pickard

by Commission-

Craven and Counsel Porter.
Dr. Pickard said a signal in excess of 2% millivolts is necessary,
as a general rule, for good service.
Horizontal increases in power for
regional stations, he declared,
would give better service in the
same geographical area but would
not alter substantially the number
of listeners. Thus, he said, such
power increases would make it possible for regional stations to improve their service though not expand it, although some degree of
increased service would result
through ground wave propagation.
The object of increased intensity of signals, Dr. Pickard asserted in responding to Commissioner
Craven, is that the signal should be
sufficiently strong to overcome noise
Pickard
levels. In carrying Dr.
through the series of exhibits he
had introduced, Counsel Porter
compared certain of the NARBS
exhibits to those of the Clear Channel Group. Dr. Pickard asserted that
his exhibits, unlike those of the
er
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given.

Clear Channel Group, did not clearshow the rapid fading areas
around each of the clear-channel
superpower
stations for which
operation is sought. Other purported discrepancies in NARBS exhibits also were questioned by Mr.

ly

Porter.

Dr. Pickard said it might be advisable to have service for listeners
available from two directions
north and south, and east and west,
so that when poor propagation results in one direction, the listener
would have the benefit of the same
service from another.
Admitting that more service is
needed in the Northwest, Dr. Pickard said there may be several ways
or a combination of ways of supplying it. Additional stations might
be placed on present clear channels, he declared, with improvement also resulting from increases
in power on regional and local stations. Each individual plan has its
limitations, he said. The final solution, he declared, might come in
a combination of moves. He declared he had made no actual studies of available facilities to prescribe a definite plan.
Coastal stations, Dr. Pickard
said, could use directive antennas
so as to "retrieve" much of the signal inland rather than to permit it
to dissipate over the ocean. In this

—
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Cross-examination of Dr. Pickard during the afternoon session
June 21 became so intricate that
colloquies developed between clearchannel and regional counsel. Mr.
Caldwell had submitted questions
to Commission Counsel Porter under the procedure of no direct
cross - examination
by opposing
counsel. When Mr. Spearmon objected to certain questions, Chairman Case observed that much of
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About Other Stations
OTHER stations' call-letters
are nothing to shy at in
Your Radio Reporter, on
WHN, New York. The pro-

final series of exhibits dealt

with distribution of population or
"listener

the examination, in his opinion, was
repetitious of the direct testimony.
However the detailed examination

examination.
Reeling off questions submitted
by Mr. Caldwell, Counsel Porter
called upon Dr. Pickard to make
rapid calculations on station coverage under certain hypothetical
situations. Dr. Pickard said a 100microvolt signal in Montana would
be as good as a 500-microvolt signal in such Southern States as
Georgia, Florida or Alabama. To
another inquiry he said he knew
of no reason why rural listeners in
cities or towns should not be given
a better signal. Asked if certain
clear-channel
exhibits
depicting
the present service of clear-channel stations were accurate and actually reflected the existing situation, Dr. Pickard said he did not
question their accuracy but that
he had made no detailed study of
them. It was at this juncture that
the first colloquy in connection
with this mode of examination developed.

Asked by Counsel Porter how it
would be possible to give acceptable service to areas now held to
be underserved, Dr. Pickard again
suggested a combination of these
factors: Increase in the number of
local and regional services; proper
application of directional antennas; use of high frequencies above
the broadcast band but below the
ultra-high frequency range. When
Mr. Porter declared that high-fre-

quency channels might not be available for such assignments, Dr.
Pickard said he had not studied
that situation.

When

Mr. Porter asked about
towns in the underserved
areas that might be used for addicities or

tional stations,. Dr. Pickard said he
had made no detailed study and
therefore could not answer. At this
point Mr. Caldwell again objected,

declaring such questions raised the
most important aspects of the case
and that the Regional Group should
be required to give specific data
rather than general statements.

Says Clear Channels
Necessary in Some Cases
Gov. Case observed that the Commission was perfectly capable of
judging the engineering testimony.
Mr. Spearman likewise objected to
the proceeding, declaring that the
understanding was that cross-examination would not be indulged
in because the hearings were legislative rather than judicial. Mr..
Caldwell declared he knew of no
understanding which prevented
counsel from relaying questions to
Commission counsel. The upshot
was that the examination was permitted to proceed.
Replying to questions by Commissioner Craven, Dr. Pickard said
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—
he believed clear-channel service a
necessity in some instances, just
as local broadcast stations are es-

Then Commissioner Craven

sential.

picked up the high-frequency suggestion, pointing out that military,
marine, and other services occupy
the medium-high frequency bands
and that facilities might not be
available. He also mentioned the
fact that new receivers would have
10 be purchased. Dr. Pickard said
he was not familiar with any of

Asked how many high frequencies might be necessary to cover
a State like Idaho during the dayrime, Dr. Pickard estimated that

two frequencies would do it and
suggested skywave service of such
stations would be advantageous.
A detailed cross-fire ensued on
static conditions throughout the
country. Storm maps were consulted in connection with static and
noise levels in particular areas and
the signal necessary to override
them. Dr. Pickard agreed that a
5 millivolt signal was necessary in
certain areas and 10 millivolts in
other urban areas but he also felt
that one-half millivolt intensity
would not give good service in
some instances and would in others.
Asked about possible use of high
frequencies in remote areas, Dr.
Pickard said the service at best
would be in the nature of secondary rural service of the character
relied upon from clear-channel stations. Asked if such service would
be worse or better than that of
clear-channel stations, Dr. Pickard
said the signal might be worse but
that with less static it would be
better so that these factors might
offset each other.
When Commissioner Craven observed that this secondary sky-

wave coverage from proposed highfrequency stations would simply
augment clear-channel station secondary coverage, Dr. Pickard
agreed that it introduced another
technical problem.

Godley Sees Benefits
In Regional Boost
On redirect examination,

Dr.

Pickard said it was true that if
all 25 class I-A stations were given 500 kw., there would still be
large areas of the country without

and that

be

to

erage.

went to
day and night horGodley said there
would be no change in the geoIf all regional stations

5 kw. operation
izontally, Mr.

graphical picture at

:hese facts.

service

cause of sun spot conditions, Mr.
Godley said the service areas of
regional stations would be considerably extended. And during these
times, when the service of clear
channel stations is reduced, regional stations by \irtue of the same
changes would increase their cov-

would still have
forthcoming from other
it

sources.

In connection with the introduction of maps showing population
of States in the Northwest, Dr.
Pickard said such areas would receive better service from primary
signals of regional and local stations in the more populous areas
than from the secondary service
of clear-channel stations at remote
distances.
The second phase of the
case was opened with Paul F. God-

XAKBS

consulting engineer, on the
stand. He said he was in agreement
with the exhibits introduced on behalf of the group by Dr. Pickard.
Responding to questions of Counsel Spearman, Mr. Godley said he
ley,

enormous benefits would arise
from an increase in top power of

listeners in the

all

but that

same areas would

receive stronger signals.
Under existing allocations, Mr.
Godley said, there is a good deal
of cochannel interference and in
some cases real damage is done.
He mentioned as a specific instance
of
this
the
situation
between

WSYR. Syracuse,
New York.

Duplicating Clears
On Coasts Described
Examples of what might be

ac-

complished by duplicated assignments on coastal clear channels
were outlined by Mr. Godley, with
four exhibits describing "typical"
cases.

The first exhibit dealt with the
860 kc. frequency used by WABC,
CBS key in New York. On it were
two additional stations

one in Kansas City which would
use a directional antenna with 5
kw. power and a second in Salem,
Ore., which would use a non-directional antenna with 1 kw. power.
A second utilized the clear channel of 640 kc. occupied by KFI, Los
Angeles, with a proposed station
of 5 kw. at Columbus, O., using a
directional antenna and with a
Class II station in Newfoundland
on the frequency with estimated
power of 50 kw.
A third exhibit showed the 990
kc channel of WBZ, Boston, with
three other stations on the wave
a 5 kw. directional antenna station
at Stockton, Cal., and two 500-watt
stations with non-directional antennas at Great Falls, Mont, and
El Paso. This was designed to
showT the possibility of multiple use
of East-West Coast clear channels.

The final exhibit showed KPO,
San
Francisco,
duplicated
bjy
WPTF, Raleigh, N. C, with the
latter station using 5 kw.
680 kc. channel.
In response to Counsel

on the
Spear-

man, Mr. Godley emphasized these
were cited as typical instances and
declared that if the same distances
were observed on other frequensimilar duplication

cies,

could be
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Appoints Webster
As Telegraph Engineer
COMDR.

M.

E.

tired Coast

WEBSTER,

Guard

re-

on July
1 becomes assistant chief engineer
of the FCC assigned to telegraph
activities. He succeeds Lieut. E.
K. Jett, designated chief engineer
last January. Mr. Webster
has
been acting chief engineer since
Lieutenant Jett's promotion.
He has had wide experience in
radio and communications generally, having been communications officer of the Coast Guard. After 25
years of active service which ended in 1934, he was relieved of active duty in the Coast Guard and
appointed to the Engineering Department of the FCC.
officer,

effected. There was no attack on
interior clear channels as such in
his testimony.

He did not want to imply that
establishment of "brand new" stations should result from duplicated clear channel operation but that
positions of existing stations as
well should be improved, Mr. Godley continued.
Examined by Counsel Porter, he
said he felt it unfortunate to place
any definite power limitation on regional channels; that the rule
should be sufficiently flexible to
permit allotments of power necessary to afford maximum coverage
without undue interference. In
some cases a 500-watt station
might perform adequate service
for a given area, he declared, while

power appreciably more
than the proposed 5,000 watts lim-

in others
it

WJBY
GADSDEN, ALA.
.

.

.

The contention that superpower
grants to the proposed 25 I-A stations "could not help but create a
monopoly in the radio broadcasting industry" was made by John
Shepard 3d, president of NARBS,
in
opening presentation of his
statement June 22.
Mr. Shepard explained he was
president of the Yankee Network,
which owns and operates four stations, and president of the Colonial
Network, which does not own any
stations but operates a regional
chain in New England. He said he
appeared for NARBS as a witness
on its behalf to testify as to the
damage that would be done to the
present broadcast structure through
the increase in power to 500 kw.
on 25 I-A clear channels as proposed by the Clear Channel Group.
Declaring he endorsed wholeheartedly the statement made by
Mark Ethridge, as president of the
NAB, when the hearings opened,
Mr. Shepard said regional stations
now seek to have the power limitation raised to 5 kw. locals to 250
watts. Such grants, he said, simply
;

would place those classifications of
stations "on a more nearly comparable basis."
It would only be fair, he said,
that if clear-channel stations were
allow-ed an increase to 500 kw.,
comparable increases should be
given regional stations permitting
them to go to 100 lew. and local

kw
"Inasmuch as this

stations to 10

r

.

is obviously
impossible without causing ruinous interference, it would seem
very evident that lifting of the
power limitation of 25 stations out

might be necessary.
Asked to cite specific

cases, Mr.
Godley said regional stations in
New- York City require greater
power to cover the metropolitan
area of that city which takes in
neighboring New Jersey towns as
well as the broad expanse of the
city

He

cited specifically
said does not
supply to all the centers of population in
York sufficient fields
to
override
their
noise levels.
WSYR, in Syracuse, he declared,
curtailed its service.
itself.

WMCA,

which he

|

"

New

Mr. Shepard Contends
Monopoly Would be Created
In connection with new station
assignments, Mr. Spearman suggested the FCC consider a change
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felt

regional stations to 5 kw. In specific cases where the use of high,
power would benefit listeners within the confines of given service
areas, he said most beneficial results would accrue but he added
that benefits also would come in
the way of enlarged coverage under certain conditions.
During periods when sky wave
propagation is at a minimum be-

FCC

WMCA,

and

He suggested the FCC in considering the problem of improving
service, should approach not only
the matter of increasing the areas
served but also the increasing of
service quality.
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of a total of 629 commercial stations in the broadcast band, would
assign to the owners of these 25
stations a most unfair percentage
of the facilities available. While I

do not suggest that these facilities
would be used unfairly, or to the
detriment of the public (except as
it would curtail the service by the
other 604 stations), these grants
by their very nature could not help
but create a monopoly in the radio broadcasting industry."
Mr. Shepard referred to the FCC

WTCN
OWNED AND OPERATED
by
Paul Dispatch-

St.

Pioneer Press

The Minneapolis Tribune

financial analysis made public coincident with the hearings which disclosed that of the net broadcasting
revenue of all commercial stations
of $18,260,003, 29 unlimited time
clear channel stations had a net
revenue of $8,469,603. These figures, he said, "clearly indicate the
financial predominance of the 29
clear channel stations in the broad-

Because the best sources of talent are in New York, Chicago and
Los Angeles, Mr. Shepard said it
is essential that stations have national network affiliations to attract the greatest audience. He did
not mean stations should carry

100% network programs, he

but that "all programs produced
by such national network may be

made

casting industry."

available to the station in
it may make the best
possible program structure balance
between national, regional and local broadcasts."
the
specifically
to
Referring
statement by Mr. Maland that if
stations increase to 500 kw. the
proportion of network programs
would be reduced to about two
hours instead of three or four, Mr.
Shepard said that if the time delivered to national networks by
such stations were cut by one-third,
the networks would be forced to sell
only two-thirds of the time they
now are selling, which would reduce their revenue to the point
where they would not be able to
perform service of the character
they offer today or as an alternative, have alternate stations in the
markets covered by the 500 kw.

order that

Says 500 kw. Stations
Would Draw From Others
Mr. Shepard said he did not
doubt that economic support will
be available for the proposed 500
kw. stations "but there is also no
doubt that at least a large part
of the advertisers' dollar which
would be used for the increased
cost would be taken from the revenue of other stations." The amount
available for advertising, he said,
must as a sound business policy
bear a definite relation to the
amount of business done by the
advertiser, and unless the total
amount of business in this country
materially increases, "there is a
definite ceiling to the total amount
that could be apportioned to ad-

vertising."

WNAX

526 METERS

570 KILOCYCLES

5000

WATTS DAY

1000

said,

WATTS EVENING

stations to carry commercial programs which such stations would
not accept.
If that happened, he declared,
the 500 kw. station would be in a
position to select the network com-

would
would
accept those programs with the
widest appeal and the highest rank
in listener interest. The average
network commercials would then
mercial programs which

it

carry. Naturally, he said,

it

be available to the alternate regional stations, he declared, asserting this situation already obtains
in Cincinnati as a study of the

commercial network programs car-

by the three stations there
would prove.
ried

Declaring it quite possible to expect that present nationwide networks might not use the facilities
of 500 kw. stations, Mr. Shepard
said it would be comparatively
easy for one group strategically
located taking from eight to 12 of
the Class I-A 500 kw. stations to
form their own network, pay for
their own wire lines and still further increase their prices to compensate. Largest advertisers with
the most money to spend for outstanding talent probably would use
such a network, he said. He added
that as a matter of fact at least
one large national advertiser and
one large agency is "seriously considering" a move of this kind if
these power increases be granted
and has pointed out that ten of the
country's largest noncompeting advertisers could afford to buy practically all of the time on this group
of stations

and

establish their

connections

wire

on

own

prorata

a

basis.

Stifling of

Competition

For Listener Interest
Should such a situation develop,
he said, the present national networks with their outlets located
locally in all of the major cities
and towns, through the falling off
quality of their programs
much of the listener
audience they have today.
"Therefore, those regionals and

in the

would

local stations, even though still affiliated with a national network,
would not have the listener interest, or be able to secure the amount

COVERAGE—
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The

dollar in the

Northwest.
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service

of business they are now carrying;
and consequently, would have to
curtail for economic reasons the
service which this large number of
stations is now rendering to the
public," he said.
Asserting that the present system with the exception of the Cincinnati situation, is one that lends
itself to strong competition for

largest

market per

lose

per day. Always

a large staff of local tal-

ent, affiliated with
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city market.
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both the listeners' interest and the
advertisers' dollar, Mr. Shepard
said the result of granting authority to 25 stations to use 500 kw.
would, in his opinion, "seriously
stifle competition for the listener
interest due to the fact that too
great a preponderance of outstanding programs would be available
from one group of stations only."
Assuming that ten or a dozen of
the biggest advertisers used the
"superpower network",
possible
Mr. Shepard said it seemed reasonable that their competitors, rather
than use facilities remaining avail-

would spend the money in
other media, such as newspapers or

able,

magazines, where they would dominate that field rather than "play
second fiddle by use of broadcasting as their advertising medium."
Challenging the Maland statement that there is a "national necessity" involved in bringing programs to listeners now out of the
range of good signals, Mr. Shepard
said that on the contrary he felt it
was a national necessity that the
present structure of broadcasting
"be not seriously interfered with."
He pointed to the recent county by
county breakdown of receiving
sets, produced by the Joint Committee on Radio Research, to show
that 82 r V of all homes in the
United States are equipped with
one or more sets.
Again referring to Mr. Maland's
statement that millions of listeners could be added to the potential
through superpower,
circulation
Mr. Shepard said it was his judgment that this would be impossible. It is the contention of NARBS,
he declared, that in order to give
better service to the listener regional stations should be increased
5 kw. nighttime power along
with increases in power of local
stations to 250 watts.
Emphasizing that programs are
a "vital factor" in the listening
audience of a station and that the
Commission should do nothing
which would tend to reduce the

to

number

having peak
audiences, Mr. Shepard contended
that superpower stations could do
stations

of

damage

non-clear staHe said there
is nothing that requires the advertisers who are now using broadcasting to continue to do so, but
that broadcasting is in competition
with other media.
severe

tions in

many

to

ways.

Regarding the possibility of regional stations losing network' affiliations if several stations are
granted 500 kw., Mr. Shepard referred to the statement made by
William S. Paley, president of
CBS, at the October, 1936, hearings before the FCC. At that time
Mr. Paley stated that the specific
effect of superpower in two cities
on the present Columbia network
would be that seven stations in all
probability would have to be dropped
from the network because they fall
wT ithin the primary service areas
of the superpower stations.
In

concluding his

direct

state-

Shepard said there
would not be good country-wide
daytime service available even
with 25 stations of 500 kw. "Therement,

fore,

Mr.

it is

necessary for the public

good that regional and

staoperate, and in
local

continue to
order to operate as efficiently as
they do today, their advertising
revenue cannot be materialy decreased. It is the unqualified contention of our Association that if
the Commission were to grant 500

tions

kw. power to class I-A stations,
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FCC Survey Shows Income of Stations

for broadcasting, these breakdowns
have been introduced in evidence
at the hearings wr hich began June

regional stations on the lower frequencies and in the major markets
made even better showings.
The figures showed that four stations in the band 550-630 kc. operating in cities of 2,500,000 or over,
had net sales of $1,901,000, and
net income of $149,000. Six stations in cities of 1,000,000-2,500,000 in this band had net sales of
approximately $1,800,000 and net
income of approximately $211,000.
Seven stations in the 500,0001,000,000 population group, had
net sales of $2,325,000 and net income of $696,000. Another group
of seven stations in cities of 250,000-500,000 had net sales of $1,734,000 and net income of $460,000. Ten stations in cities of 100,000-250,000 had net sales of $1,560,000 and net income of $226,-

6.

100.

All told, nearly two-score separate tables on industry financial
operations during 1937, have been
prepared and introduced. These
are in addition to another dozen
tables coverirtg employment and

For the entire group of 52 stations
operating on the 550-630 kc. band,
including those not in metropolitan
districts, the totals disclosed net
sales of $11,428,000 and net income

program

group of regionals
covering the regional channels 780,
880, 890, 900, 920, 930, 940, 950 kc.
similar information was given.
These disclosed that there were
42 stations in this group including
those not in metropolitan districts.
They had total net sales of $8,089,000 and net income of $1,348,000.
This occurred despite losses shown
by two groups.
The next breakdown covered
nine stations operating on the 1010
and 1120 kc. regional frequency
which had net sales of $1,288,000
and net income of only $41,683.
For the 119 stations operating
on the regional frequency ranging
from 1220-1490 kc, net sales of
$17,850,000 were shown with a

and City Groups
Are Compiled From

Class

Questionnaire
SUPPLEMENTING basic

statis-

on fiscal operations of the
broadcasting industry for 1937
compiled by the FCC accounting
department from questionnaire returns of stations and networks, released early last month, the department has compiled another
series of secondary analyses during the last fortnight. Produced
primarily upon request of groups
participating in the hearings on
proposed new rules and regulations
tics

studies, also analyzed on
the basis of questionnaire returns
which have been incorporated in
the hearing record [see separate
articles in this issue].

When the hearings were convened before the so-called Superpower Committee on June 6, Chief
Accountant William J. Norfleet, as
the first FCC witness, placed in
evidence a sheaf of 27 separate
financial breakdowns
ing, June 15]. These

[Broadcastwere supplemented during the week by four
additional tables. And during the
period which began June 15 four
separate exhibits relating to station

financial

statistics

were

in-

troduced.

Population and Frequency

The final financial table to be
offered by the FCC (49), at the request of the Clear Channel Group,
covered income items of regional
stations by frequency groups and
size of community. This tabulation
was requested in an effort to offset the showing of clear channel
stations insofar as earnings were
concerned and on the premise that
the result would be a curtailment
of service to millions as an offset
to improvement to service to a
few thousands."

Shepard Gives Views
On Broadcast Problems
Rigid cross-examination of Mr.
Shepard by Commissioner Craven,
Porter,
and indirectly
Counsel
through Mr. Porter via questions
submitted by Clear Channel Counsel Caldwell and Duke M. Patrick,

WLW,

developed
June 23. The examination invaded
every phase of station operation
and Mr. Shepard expounded at
length regarding his views of
broadcast operation, delving deeply into the business picture.
After introduction of exhibits
showing network hours broadcast
over typical NBC Red, Blue and
CBS stations, Mr. Shepard, in reply to questioning by Mr. Porter,
stated these tended to show that
top ranking programs are broadto the exclusion of
cast on
two other regional optional stations in Cincinnati. He maintained
chief counsel for

WLW

Broadcast Advertising

of $2,059,000.
In the next

—

net income of $2,772,650. Four
stations operating on the so-called
special broadcast frequencies of
1530 and 1550 kc. had net sales of
$247,160 and showed a loss of
The aggregate for all
$78,900.
regional stations, totaling 226, was
approximately $39,000,000 in net
sales and $6,143,000 in net in-

come.

The first of the new exhibits
(Table 31) covers income items of
that a similar situation would develop in other cities if all 25 of
the Class I-A stations were made
optional network outlets with regional competitors on an alternate
basis.
It might be, he said, that the superpower stations would get the
bulk of the top ranking programs,
with the residue going to the regionals. Mr. Shepard insisted that
the most important factor in sta-

tion popularity is the program
structure, provided the station has

an acceptable signal. He contended also that power definitely has
an effect and that he felt if any
general trend toward superpower
developed, there would be "quite a
surge" of business to those stations.

When

Mr. Porter inquired whetha popular station and
a desirable one for national adverer

WLW was

before it began operation
with 500 kw., Mr. Shepard replied
"it certainly was." Mr. Patrick inoptional
terpolated that NBC's
antedated
agreement with
its 500 kw. operation.
tisers

WLW

broadcast stations by size of community and class of station. In
metropolitan districts of 1,000,000
or over during 1937, there were
109 stations in all classes which
had net sales of $32,050,580 and
net income of $6,538,147. In the
second bracket, covering metropolitan districts of 250,000 to 1,000,000 population, there were 121
stations with net sales of $25,884,877, and with net income of
$6,161,808.

There were 85 stations in the
third bracket of cities of 100,000
to 250,000, which had net sales of
$10,889,338, and a net income of
Towns of 50,000 to
$1,669,008.
100,000 constituted the next group,
in which there were 47 stations,
with net sales of $4,418,967, and
net income of $777,372.
In towns of 25,000 to 50,000
population there were 78 stations
with net sales of $3,653,080 and
net income of $183,286. In towns
of 10,000 to 25,000, there were
114 stations with net sales $3,146,968 and net income of $119,661.
In towns of less than 10,000 there
were 70 stations with net sales of
$1,605,908, and net loss of $37,154.
Table 32 covers income items
of broadcast stations on regional
and local channels within the 10
millivolt and two millivolt contours
of the 25 Class I-A clear channels
with power- of 50 kw., and was
computed on the basis of FCC
engineering department data, plus
the station returns. This was requested by the Clear Channel
Group to support its contention
that clear-channel stations do not
impinge upon the duplicated channel outlets.
Table 33 covered the
identical
data, except that the
stations were projected
on the
basis of 500 kw. power for the 25
Class I-A stations, thus bringing
in a greater number of regional
and local stations within these
coverage contours.
Table 34 covered income items
of stations not located in metropolitan districts, by size of place
and by revenue group, and supplemented a table originally introduced showing similar data for
metropolitan districts.

Asked

to

what extent

his fear

would be allayed if only a portion
of the I-A channels were given
500 kw. operation, Mr. Shepard
said it would simply mean that
fewer regionals would be adversely affected but that he was still
definitely opposed to superpower.

When Mr. Porter inquired about
the "magazine type" of advertising for superpower stations as referred to by Mr. Maland, Mr.
Shepard declared he did not agree
with the Clear Channel Group's
definition of the availability of
that type of business. His basic
contention was that the more money the advertiser spends on radio,
the less he will devote to newspaper or magazine advertising.
To the query by Commissioner
Craven as to whether appreciable
"untapped business" is available
for radio, Mr. Shepard asserted he
did not think there was "so much
of it". Recent analyses, he said,
disclosed that the 20 or 25 largest
advertisers, with only one or two
exceptions, are using radio.
While he declared radio has not
reached the "ceiling" in national
July 1,
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business, he said most of the increased revenues have resulted
from enlarged appropriations by
existing radio advertisers rather
than from new accounts.

questionably

mands

would result

in

de-

from

other clear-channel
stations for similar treatment. He
sought to imply that other clearchannel stations would not condone such discrimination.
He said flatly he would not deny
that people in the sparsely settled
areas of the West are entitled to
better service.
Asked by Mr. Porter whether regional stations were more fearful
of the increased primary coverage
or secondary coverage of projected 500 kw. stations, Mr. Shepard
said he personally regarded the
primary coverage factor as impor-

Sees ISo Need to Boost
Station Power in the East
Asked by Mr. Porter if it might
be necessary to increase power on
clear-channel stations to reach rural audiences, Mr. Shepard
said
that, as he understood it, substantial areas west of Kansas City
might require additional service
but that he did not "see the solution in raising power on a lot of
stations in the East."

tant.

The question of network

deletion
of regional stations in the event of
superpower grants was raised when

Asked by Commissioner Craven
whether stations in Salt Lake City,
Denver and other remote areas
might not provide the needed ser-

Mr. Porter asked whether Mr.
Shepard had any reasons aside
from his quoted statement by CBS

vice through increased power, Mr.
Shepard said it probably would be
desirable service but that it un-

President Paley that such deletions

Responding in the afShepard said he had
discussed this matter with several

would

result.

firmative, Mr.

among them NBC

others,

Presi-

dent Lenox R. Lohr.
Mr. Shepard cited as a typical
case the operation of WJZ as a
500 kw. station. He said it was
whether NBC Blue
"doubtful"

would retain its outlets in Philadelphia and Bridgeport in that
event. He mentioned WFIL as the
Philadelphia outlet and pointed
out that WJZ now renders a good
service in Philadelphia but that
because of the high noise level a
Philadelphia outlet is used. With
500 kw., he said he expected
the Philadelphia outlet might be
dropped.
Mr. Porter cited the operation of
with 500 kw. and the status
of WIRE, Indianapolis, as a basic

WLW

of the Red
also point-

Red outlet, receiving all
Network programs. He

ed out that WIRE had been made
began
a basic station since
500 kw. operation.
Alluding to the Boston situation,
were
Mr. Shepard declared if
given 500 kw., it would have a
decidedly adverse affect on the
other stations in the city. Com-

WLW

WBZ

missioner Craven asked whether it
would be more disastrous for WBZ
to go to 500 kw. or to add a new
regional station in Boston. Mr.
Shepard said the 500 kw. increase
would be worse in his opinion, because if a new station were licensed it would take some time
for it to get established and become an important competitor.
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overhead remaining the same.

Traces the History of

Power Increases
The history

N. D.
1938

of

power increases

then was traced by Mr. Porter in
connection with Mr. Shepard's direct testimony. Mr. Shepard pointed out that 15 years ago when he
operated a 100-watt station in Boson, coverage was as good as that
of a 1,000-watt station today. He
said he received many letters from
the West Coast on reception of the
100 watter. He attributed the condition today to crowded bands, etc.
Another series of questions relating to the business of broadcasting was opened by Mr. Porter,
who read inquiries prepared by
the Clear Channel Group. Asked
whether he felt broadcast business
reached its peak in 1937, Mr. Shepard declared not entirely but that
it

made

big strides.

While Mr. Shepard declared the
"ceiling" had not been reached in
network advertising, he said nevertheless it is comparatively close
to it and the same large gains of
the past will not be made.
Under a series of questions by
Commissioner Craven, Mr. Shepard
said the broadcasting industry is
better organized now in many ways
but that it is not developing a
"lot of business not available in
the past." He declared that some
advertisers have expanded from regional
networks and individual
stations to the major networks
and that radio may be taking a
larger share of the advertising
budgets of such accounts. But
there are not any appreciable increases in the number of new accounts, he declared.
"It seems so hopeless to feel that
radio has reached the ceiling in
business," Comdr. Craven observed.
"I don't say that," declared Mr.
Shepard, "but I do not believe we
will have large increases. There is
quite a lot of open time on the national networks."
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"May we thank you for the splendid
cooperation you have given us throughout this program, which has, undoubtedly, helped considerably in making it
the success it was."
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WBZ

"We want to tell you how pleasantly
surprised and satisfied we are with
the response received. It certainly has
demonstrated that your station has a
large and interested audience."
Lake of the Woods Milling Co.
Montreal. Canada
June

with the Fargo Forum

FARGO

NATIONAL
REPRESENTATIVES

sections. Under further questioning, he said if
increased its
power to 500 kw., it might result
in realignment of his Yankee Network. Several of the outlets might
have to be dropped from NBC,
which is fed to Yankee, he declared,
with line costs and other operating

RESULTS!
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the New England area as
much as the midwest and other
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Mr. Shepard emphasized that his
primary interest was in the whole
group of regional stations on a
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immediate effect in the Boston
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Mr. Shepard asserted, responding to Mr. Porter, that he felt it
was possible to increase local advertising, but he thought it must
be figured at lower rate bases than
national advertising. Local advertiser budgets, he pointed out, in
most cases are much smaller than
those of national advertisers. Radio's inroads on other media might
have a bearing on the "general public interest", Mr. Shepard said, if
it cuts in too far. He observed,

however, that newspapers were
"getting along in good shape".
Asked by Mr. Porter what increases

in

rates

of regional

sta-

might be expected with the
horizontal increases to 5 kw. at
night, Mr. Shepard said he wouldn't

tions

expect

many

such increases except
in cities where perhaps one regional would be increased while its
competitors might not get the same
benefit. In that event, he declared,
the station enjoying the power increase probably would justify a
rate increase.

Says Increase in Cost

Of Power

Is

Trivial

Increases

in cost of operation
5 kw. at night would be
insignificant, Mr. Shepard declared,

due to

most regional stations already
are operating with 5 kw. day, and
the added cost simply would be
the power bill between sunset and
sunrise.
To the inquiry as to
since

would probably draw its business
from that of the established networks as well as attract programs
from such networks which the advertisers themselves own.
On redirect by Mr. Spearman,
Mr. Shepard said it is not an established fact that a listener will
turn to a less desirable signal if

he can get a good program. Mr.
Shepard said it depends on the
standing of the programs availasserting that the top-flight
programs are those most sought
after by listeners.
able,

Describes Work of
Religious Station
With the regional case conclud-

FCC
WMBI,

then heard witnesses
Chicago, operated by
for
the Moody Bible Institute on the
1080 kc. channel. H. C. Crowell, assistant to the president, explained
the station operates limited time,
sharing with WCBD, Chicago, on
this
frequencv, a clear channel
upon which WBT, Charlotte, is the
dominant station. WMBI. along
with WCBD, seeks additional time
on 1080 kc. in lieu of the limited
time-sharing arrangement.
Mr. Crowell explained that the
station is noncommercial and that
it is hampered by lack of evening
hours. He mentioned pending applications not yet set for hearing
under which WBBM, Chicago, now
sharing the 770 kc. channel with
ed, the

Mr. Shepard, responding to
further questions by Mr. Porter,
asserted that stations in his group
would favor improvement of regional facilities through duplication on clear channels. He did not

KFAB, Lincoln, Neb., would procure a full-time assignment, while
KFAB is seeking simultaneous
operation full time on the 1080 kc.
channel with WBT. The anplicafor adtions of WMBI and
ditional time have been designated for hearing-.
Mr. Crowell declared that the
Moody Institute has in excess of
$7,000,000 in assets, and that it has
invested $188,000 in WMBI. In addition, a new administration building for the Institute is being erected, with possibly $85,000 of the
expenditure accounted for in new
studios and another $7,500 for

make

new equipment.

whether national network, nationspot or local would increase
most, Mr. Shepard declared he expected that national spot had as
good a chance as any but that
some of that business might come
from network accounts. National
al

spot business does not involve the
greatest amount of revenue to stations but it is the "best source of
income", he said.
At the afternoon session June
23,

comments, however,
on such Western cities as Butte,
Mont., declaring he had not studied
specific

individual cases.
A hypothetical question of an
advertiser desiring to cover two
primary markets having regional
outlets and of a 500 kw. station

which would cover both cities with
a good signal was raised by Commissio'ner
Craven. Mr. Shepard
said

the

advertiser

preference

would depend upon the costs of
the two stations as against the
single outlet and whether the clearchannel station could prove it had
as large an audience as the dual
station structure.

He agreed with the Craven view
that in this modern day the advertiser does not buy power alone but
he said it was an important factor. The amount of business placed
on stations on a power basis alone,
Mr. Shepard declared, is decreasing
all the time but with 500 kw. stations, he predicted purchases on
a power basis would "shoot back
up."
Possibility of networks of superpower stations then was discussed in response to inquiries by
Commissioner Craven. Mr. Shepard said he suspected that a network of eight or ten 500 kw. stations probably would be supplemented by a few 50 kw. stations
to present a comprehensive coverage picture. Such a network, he
predicted, would be effective and

BROADCASTING
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WCBD

Wendell P. Loveless, director of
the radio department of Moody in
charge of the station, explained the
program service of the outlet. He
emphasized the desirability of evening hours. Under cross-examination by Mr. Porter, Mr. Loveless
said the station is used only in a
general way in soliciting contributions. He declared no specific
appeals are made but the work of
the Institute is described. The station tries to avoid "frantic appeals
for funds over the radio," he said.
To begin the WMBI-WCBD presentation June 24, Counsel Fisher
called Gene T. Dyer, manager of

WCBD.

June 24 hearing. Following a ruling by Chairman Case that interpretation of exhibits should be
confined to general situations
rather than any specific frequency
or specific station, Mr. Dyer briefly explained that in Chicago five
stations are operating on clear
channels; one regional shares another frequency; four daytime stations, including
and
operate on three frequencies; and
three locals share 1210 kc.
Glenn D. Gillett, Washington
consulting engineer, followed Mr.
Dyer, explaining that in appearing
for WCBD-WMBI he was retained
on grounds that the 1080 kc. clearchannel status should not be broken down, as he said would be done
under the proposals of KFAB, and
WBT, to operate simultaneously
with 50 kw. on 1080 kc. In carrying out that thesis, Mr. Gillett offered a group of nine exhibits illustrating service and interference
area comparisons between KFAB,

WCBD

WBT, and
cluding

WMBI

11 Chicago stations, in-

WBBM

WHKC,

and
Columbus,
Youngstown, O., Philip G.
Loucks, counsel, called James C.
McNary, consulting engineer, who

WKBN,

suggested the proposed Rule 31.5
be changed to specify the 640 kc.
channel as available for use of a
Class I-B station and for Class II
stations, rather than for a single
Class I-A station, "in order to permit the fullest use of the channel
by allowing duplicate operation at
night." He introduced several exhibits dealing with sunspot areas

and

and

cycles

their

practice.

effect

the
apparent discrepancy
probably would be reconciled.
On cross-examination by Mr.
Porter, Mr. McNary engaged in a
technical
discussion
of
sunspot
cycles. He said he was proposing
no new standards but stressed the
importance of considering sunspot

phenomena
change

and regulations. He added that he thought
the proposed new rules will provide a greater secondary coverage
in the

Southeast.

KFEQ,

and

and

cross-examination

pri-

WPTF

KFEQ

operating simultaneousKPO; and coverage areas of the three stations.
He declared that in his opinion
both KFEQ and WPTF can operate simultaneously day and night
with KPO on 680 kc. and provide a
primary service in their respective
areas without causing objectionable interference to the primary
or secondary services of the San
Francisco station.
Paul
A.
Porter,
Washington
counsel for CBS, told the Committee that CBS supported the
proposed rules in general, with
certain exceptions covered by the
NAB testimony presented by Mr.
ly at night with

on

MO

Ai

250
With

thi

Ut
Walts

LS
power

in-

crease,

your daytime
sales message will go
to more than 450,000

— WHKC

buy-able people.

Mr.

disclosed a discrepancy in
the definition of a Class I-A station as carried in Rule 31.2 of the
proposed new rules and regulations and as defined in the accom-

IN

Raleigh,,

Mo. Mr,

interference-free night-time
service rendered by

McNary

IN

Joseph,

St.

Davis offered a series of exhibits
demonstrating the interference resulting from continued operation
of WPTF on 680 kc. at night to
the primary and secondary service
area of KPO, San Francisco; the

stations
of the Ohio State Uni-

THEY'RE TUNING

WPTF,

ing engineer, for

versity.

During

rules

Mr. Loucks also called in the
testimony of G. C. Davis, consult-

WHKC

Columbus

any

discussing

in

the

in

WKBN

WOSU,

point

this

that

broadcasting, along with an exhibit showing the night sky-wave coverage of a 50 kw. Los Angeles station, also operating on 640 kc.
Mr. Loucks explained that under
would
the proposed change,
be assigned to the 640 kc. chanremoving to the
nel, with
570 kc. assignment, with the result
that the latter channel would be
utilized on a time-sharing basis bv

two
and

On

Chairman Case asserted afterward

mary

WMBI-WCBD.

Mr. Gillett pointed out that from
a service standpoint the logical
assignment would be to place the
770 kc. dominant 50 kw. station in
become a
Lincoln and that
IV satellite station with 10 kw.

For

panying standards of good engineering
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Ethridge and Mr. Hogan, and that
to avoid repetition and cumulated
testimony, CBS would not appear
formally at the hearings. Mr. Porter urged the Commission to consider, in promulgating rules, the
statement of President William S.
Paley during the October, 1936.,
hearings on the superpower question, and added that CBS will meet
questions on certain phases of network operation arising out of the
testimony at the tentatively scheduled network investigation to be
conducted by the FCC. He concluded by reserving the right to crossexamine the Commission's witnesses and to file a brief for CBS.
Chairman Case responded to a
question by Mr. Loucks that, although not yet definitely decided,
the Committee will entertain written briefs outlining points in the
testimony to be stressed rather
than allow oral argument after
testimony is completed.
As the Committee recessed June
24, Gov. Case said it was the present intention of the Committee to
submit a complete report to the
Commission, and that interested
parties can then file exceptions and
seek oral argument before the

Commission.

Hogan Describes Work
Of High-Fidelity Station
The hearings began their fourth
week June 27 when John V. L.
Hogan, New York consulting engineer, testified for the second time.
His first appearance had been as
chairman of the
Engineer-

NAB

ing Committee, but his second appearance was as president and
controlling stockholder of Interstate Broadcasting Co., operating
WQXR, New York, a special broad-

cast station on the 1550 kc. chan-

power at

nel.

many

Queried by his counsel, Arthur
Scharfeld, Mr. Hogan advocated
a change in the FCC proposed
regulations under which the 1550
kc. channel would become a Class

W.

I-B

(duplicated clear) instead of
III (regional) channel. He
enumerated five reasons as to why
this change was desirable:
The
proposed change would not "degrade" the channel since only two

stations—WQXR and

—now

KPMC, Bak-

operate on it;
to make the channel a Class III
unit would destroy the value of
experimental work; it is especially
suited to skywave experimentation;
degrading of the channel would
destroy service to a substantial
number of listeners, and the
change in assignment to Class I-B
would not interfere with the rights
of any existing broadcast services.
Mr. Hogan explained that
is operated as a high-quality staCal.

ersfield,

WQXR

tion, offering

good music and

talks.

He

pointed out it has a unique operating method, selling annual programs in advance at $1 a year,
and that it has 6,000 subscribers
to the program service.
Under examination by Counsel
Porter, it was brought out that the
1550 kc. channel would become a
clear channel for Canada and Mexico under the Havana treaty and
that stations now on 1550 would
be designated as regional stations
on 1600 kc. Replying to Commissioner Craven, Mr. Hogan said that
by change to I-B the stations could
use power up to 50 kw. and that
in effect would become a
clear-channel outlet in New York.

WQXR

Page Presents Case

On

Behalf of Locals

pate in the proceedings, followed
the Hogan testimony. George O.
Sutton, counsel, first queried E. C.
Page, consulting engineer of Washington and senior member of Page
& Davis. The local case was based
on duplication of clear channels,
on the ground that engineering
progress made possible duplicated
operation without undue interference.

Mr. Page suggested the rule defining I-A channels be modified to
provide there be no "objectionable
interference" to the secondary
service of stations operated on
such channels. He recommended
the flat maximum power of 50 kw.
be retained as proposed in the rule.

*****
ViV *

n
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out of

10

Listeners to

tune

WGR

or

itosSiiK, special events
man of KGKO, Fort Worth, is pictured "taking to the air" to cover
the Clyde, Texas, tornado that
claimed a dozen lives when it

swooped down through West Texas
in mid-June. With telephone and
power lines leveled by the high
wind, an ordinary remote pickup

was out of the question. Rosser,
therefore, went to the disaster
scene with the portable recording
unit used in producing KGKO's
News in Person programs, which
feature interviews with, and statements from, the people appearing
in the day's headlines. After recording graphic interviews with
eyewitnesses and survivors, the
transcription was flown 150 miles
to
Fort Worth for airing on
KGKO's daily News in Person.
Discussing rules affecting Class
and Class IV (local)
stations, Mr. Page suggested the
rules be clarified to show when a
Class III channel is fully used for
that type of station so as to determine when Class IV stations
might be assigned to such frequencies. He said there should be some
way of knowing when a Class IV
station can be assigned to a Class
III channel without the expense of
a preliminary hearing.
Mr. Page said there is no provision in the proposed rules governing stations of 2,500 watts
power, asserting he did not know
whether this was an oversight or
intentional. Proposed rules governing antenna installations also were
suggested for clarification. Mr.
Page said that under the rule governing methods by which power
output of stations should be computed some local stations might be
required to reduce their power by
III (regional)

20%.

He criticized the provision defining protection of coverage for
Class III-A and III-B stations to
the 2V2 and 4 millivolt per meter
lines, respectively, and suggested
there be no hard and fast limitation. If the rule is strictly applied
without reference to service area
and population, he said, it would
work a hardship in the sparsely
populated areas of the West where
the conductivity is high.
Under the rule permitting local
stations to operate with 250 watts

WKBW

5 and 7 P. M.
says Ross Federal

Albert Lea

and
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in

between

assigned to such channels should
be set up.
As to duplication, Mr. Page asserted that under similar engineering standards which permitted 500

JtmiN

BUFFALO STATIONS

Studios in

suggested

ference. He
making
available additional channels for
local stations. Commissioner Craven pointed out that possibly another remedy would be the assignment of Class IV stations on Class
III channels but Mr. Page replied
that some way of determining
when Class IV stations might be

ISjP^^ i its

a Class

The case on behalf of National
Independent Broadcasters, third of
the association groups to partici-

250 WATTS
1420 KC

night, Mr. Page said,
local stations would not be
able to take advantage of the
power increase because of inter-

COLUMBIA, MISSOURI

A
A

Kilowatt on

630
KFRU

Sales Message over
Covers the Heart of Missouri

cycle deviations from assigned
frequencies, it was technically difficult to duplicate two 5 kw. stations on the same channel. Since
this permissible tolerance has been
reduced to 50 cycles, he asserted it
was his opinion that 5 kw. stations
in Boston and Los Angeles could
operate interference free 90% of
the time insofar as primary coverage is concerned. Asked by Mr.
Sutton how close stations would
have to be on the same channel to
avoid interference in their primary
area, Mr. Page declared a distance
of 1,850 miles would be sufficient.
He said it would be possible to increase the power of such stations
to 50,000 watts if they used directional antennas, protecting not
only their primary but their secondary service areas throughout
the country.
50 kw. station in the New
England area, Mr. Page testified,
could operate on a channel with
a 250-watt station 1,840 miles distant without any interference to
its secondary service area.

A

Discusses Possible

Duplicated Assignments
At the afternoon session, Mr.
Page discussed possible duplicated
assignments,
of maps
station in

introducing a series

and measurements. A
San Francisco, he de-

duced, could use 3,500 watts on a
clear channel employed in the East
without objectionable interference
to the clear-channel station, and
both stations would have appreciable secondary coverage. He said
it is possible to duplicate service on
all of the earmarked
Class I-A channels and still have
interference free service to the
four millivolt line. This, he asserted, was possible with 50 kw.
power for the dominant stations
but not with 500 kw.
If all 25 stations went to 500
kw., he explained, it would not be

practically

possible to maintain interference-'
free service on a duplicated basis
and such service would be severely
restricted. With directional antennas designed to give protection to
the dominant stations, he said,
vastly improved service could be

rendered on a duplicated basis.
An exhibit showing 390 cities
of 5,000 population or more which
do not have greater than two millivolt per meter service at night,

showed possible locations for duplicated stations. Another tabulation
showed the number of secondary
services available in the respective
States from basic and supplementary network stations. This was
supplemented

by

maps

showing

present service clear-channel stations on the three networks but not
taking into account regional and
local stations
serving the same
areas with network service.
Mr. Page testified that 12 clear-
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exhibits placed in the record dealing with financial returns of stations during 1937, station employment and program breakdowns. All
were based, he explained, upon
questionnaire returns received from
stations.

channel stations, properly located,
could provide four separate services for the entire United States.
If that were done, he said, it would
leave 32 of the 44 channels set
aside in the Havana treaty for
Class I-A and I-B operation for
other services. He replied to Commissioner Craven that two "secondary services" from clear-channel
stations should be sufficient.

Questioned by Commission CounPorter, Mr. Norfleet explained

sel

manner in which certain of the
breakdowns were developed, particularly with reference to network
figures and to the fiscal operations
of the nine key stations of the networks together with the 13 owned,
the

Technical Improvements
Amount to Potcer Boosts
Asked by Mr. Sutton to estimate
power necessary for one sta-

the

tion to supply a half-millivolt servof the time over the enice 50'
't

tire

United States, Mr. Page said

such a station, located in the ap-

proximate geographical center of
the country, would require 2100
kw. To provide a two millivolt
signal strength, the necessary
power would be 33,600 kw.
Mr. Page said technical improvements of the past few years such
as directive antennas have

amounted to increased power and
stations have been enabled to provide improved signals. Declaring
the proposed

greater

|

new

rules provide for

flexibility

and

increased

service of shared-channel stations,
he said even better service could
be provided by making more channels available to such stations or
by duplicating clear-channel as-

signments. He emphasized that
congestion of regional and local
channels should be relieved.
Upon completion of Mr. Page's
direct testimony, Edward A. Allen,
president of WLVA, Lynchburg,
Va. local and head of NIB, took
the stand to place in the record a
list of 105 NIB member stations.
Chairman Case, before recessing
the hearings, announced that the
renewal aphearing on the
plication, originally scheduled to
begin immediately following the
proceedings on the rules and regulations, would start July 18. He
estimated the current hearing
would consume most of the week of
June 27 and that the FCC committee and legal and engineering
staffs would require intervening
time to catch up on regular work.
Mr. Page continued under cross
examination by Mr. Porter at the
June 28 morning session.
"It is quite possible you can put
up directive antennas that are too
high to most efficiently serve clearchannel stations," Mr. Page replied to queries on optimum height

WLW

of antenna equipment.

"The maximum use should be

made

1

.

of all clear channel facilihe said. "Duplication should
be allowed if that would lead to
maximum use of facilities, treating
each channel as an individual
case," he added in supporting his
"workable suggestion for a theo-

SIXTEEN

and sweet was the anniversary celebration of WFAA, Dallas,
The annual birthday breakfast was held preparatory to a
series of birthday broadcasts. Left to right are Martin Campbell, general manager; Adams Colhoun, senior member of the WFAA staff (16
years), who is introducing G. B. Dealey, president of the A. H. Belo
Corp., owners of WFAA, and J. M. Moroney, secretary-treasurer. In
addition, addresses were delivered by J. J. Taylor, editor of the Dallas
News, and J. C. Muse, legal advisor. Station break announcements of
WFAA will be revised July 1 for the first time since the station went
on the air in 1922. The identifying announcements heretofore included
the names of the Dallas News and the Dallas Journal, morning and evening newspapers published by the WFAA owners. Consolidation of the
Journal with the Dallas Dispatch under new ownership becomes effective
July 1, after which announcements will mention Dallas News only.
on June

hibits he did not simply take all
the clear channels and jam them
with stations, as suggested by Mr.
Porter, but rather that he made his

:-

I

Paul M. Segal, counsel for, WWL,
Orleans, asked that the assignment of the station on the 850
kc. channel now listed as experimental full-time, be made regular
under the revised rules. Originally,
was assigned half-time on
this freauency, sharing with

New

WWL

Just

One

of the

shown

in the

network

profit figures

but were treated as individual stations.

NBC

Phillip J. Hennessey Jr.,
counsel, interjected that the stations mentioned included several
Westinghouse stations which were

not operated by NBC and that he
did not want "my silence to be
misunderstood".

Scope of Data on
Clear-Channels Discussed
Seeking to clarify the statistics,
particularly with regard to 29
clear-channel stations operating
with 50 kw. or more, Mr. Caldwell

Many Attractive

Features Offered by

WSPD

KWKH,

Shreveport. The latter
station, however, for several years

has operated experimentally fulltime on the 1100 kc. channel, thus
opening the way for full-time operation on the 850 kc. channel for
WWL. Mr. Segal pointed out that
the proposed new rules would not
permit stations to broadcast commercially under experimental authorizations. He offered in evidence
a letter from Rev. Harold J. Gaudin. S. J., president of Loyola, to

Our New

Home Economics
Program
SOLD ON A

* Are your

PARTICIPATING BASIS
Most every station in the country has a
Home Economics show of one type or
another, and most of these shows are

SOUND EFFECTS
up to

we feel that Mary Lucille Roth,
who handles WSPD's "Radio Neighbors"
broadcast, which is on Monday through

good, but

sta-

Friday at 10:50 to 11:15 a. m., is in a
class by herself. Miss Roth is a radio personality who knows how to sell the housewife, keep her attention, and hold a guaranteed radio audience.

dominant

9

In a technical exchange with Mr.
Porter, Mr. Page pointed out that
the effect of Rule 33.4 was to re r
duce the effective field intensity of
local stations by a change in the
factor used to calculate power out-

contact
complete, quality catalog o£ unsurpassed
sound effect discs, flawlessly recorded from life
and released on quiet, unbreakable Victiolac
pressings. Preferred by leading networks and
stations throughout the world. Write for catalog.

this

raised as to whether it was the
intention of the FCC to reduce the
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For further information please

A

procedure was not
claimed to be incorrect on a purely
engineering basis, the question was

While

chief accountant, called
to the stand for cross-examination
in connection with the 51 separate

Removal of Experimental
Assignment Asked by WWL

basis.

put.

FCC

When clear Channel Counsel
Caldwell asked Mr.' Norfleet about
certain aspects of the financial
tables, he explained that the 13
owned and operated stations of the
networks plus the nine key stations (located in New York, Chicago and Hollywood) were not

could be acon a full-time

to
stations

commodated, even

was approved.
The final phase of the hearing
was entered with William J. Norfleet,

on clear
channels, Mr. Page argued, giving
local

WWL

allocation suggestions on a basis
of best serving the public interest.

retical allocation".
If duplication is allowed

tions,

the FCC in connection with this
matter, together with the FCC's
reply, stating in effect that the
experimental restriction would not
become effective until after the
regular full time assignment

power radiated by local stations
about 20%.
Mr. Page said that in his ex-

ties,"

ample protection

25.

operated, or leased stations, exclusive of the keys. The network accounting methods, he explained, did
not show separate accounts for the
key stations which were lumped in
with network overhead. As a consequence, he declared, these figures
were reconciled by the FCC with
representatives of the networks.

L
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asked whether this figure did not
include those network-owned, managed, operated or leased stations
of the networks. After Mr. Norfleet replied in the affirmative, Mr.
Caldwell asked if it was not a fact
that inclusion of those 15 stations
tended to "greatly increase" the
net receipts of the group. Mr. Norfleet declared such receipts were
not "considerably higher" and that
he felt there was not enough dif-

ference

materially

affect

to

the

individual station averages.
A sharp colloquy developed when
Mr. Caldwell asked for specific information with respect to the 10
^regional stations showing greatest

incomes to be compared with
the 10 independent full-time stations in the Clear Channel Group.
Mr. Norfleet asserted such information probably could not be developed without disclosing the individual stations. After considerable discussion Chairman Case asserted he could not see where such
information would be relevant or
material and asserted he did not
think this would be an equitable
basis of comparison.
Paul Porter, CBS Washington
attorney, questioned Mr. Norfleet
about allocation of expenses of
Network key stations. In response
to his inquiries, Mr. Norfleet ex-

"net

plained that the method of computation was arrived at as a result of
conferences with representatives of
the networks, particularly after it
had been ascertained that the networks kept no separate accounts
for their key stations.
DeQuincy V. Sutton, head accountant in the FCC accounting
department, was called as the next
Witness and placed in the record
two exhibits depicting the fluctuations in hourly rates of
and
regional and local stations in its
immediate service area. One of the
exhibits showed the changes by
percentages, the second by dollar
value.
On behalf of WHDH, Boston,
Mrs. Mabel Walker Willebrandt,

WLW

former

Assistant Attorney GenJune 29 that
for
two years has been an applicant
for full time on 830 kc, on which
KOA, Denver, is dominant. She
challenged the Commission's right

WHDH

eral, said

to promulgate rules definitely prescribing channels in the I-A status.
She endorsed the testimony as to
duplication, offered by NIB's technical witness, Mr. Page, and advocated modification of Rule 31.2 so
that I-A channels be occupied by

Pill
JOHN

f

I.

llA*^

PROSSER

Eastern Sales Manager
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stations only when "objectionable interference" would not be
caused within the country.

such

WHDH

Mrs. Willebrandt declared
has operated on 830 kc. without
causing interference to the dominant station. Specifying this channel as I-A, she asserted, would
"prejudge" the application of
for full time. Asserting
the clear-channel rules would tend
to "freeze" these frequencies and
make them "inviolate", she cited
a Supreme Court opinion which
she held prevented administrative
agencies from legislating in that
fashion. Commission Counsel Porter observed that if Mrs. Willebrandt was right in her contention, he could conceive of a situation "where the Commission might
never be able to promulgate new

WHDH

Dirt and Daylight
PAUL PIERCE, CBS Hollywood announcer, is definitely
During the recent
broadcast of the maiden flight
of Douglas 4-C4 from Santa
a realist.

Monica, Cal., to describe the
history making take-off, he
carried the microphone out
into the runway and lay flat
on the ground so as to be
able to see "daylight" under
the wheels of the ship as it
rose into the air. As a result
the plane soared directly over
his head, lending more color
to the broadcast than he expected and giving him a

thorough shower of

dirt.

rules and regulations."

Ring Recalled to
Rebut Attacks on Rules
As the
Andrew

final Commission witness,
D. Ring, assistant chief
engineer for broadcasting, was recalled June 29 to rebut testimony
attacking the proposed rules and
regulations. He offered exhibits
and data constituting a study of
service by U. S. broadcast stations.
The first tabulation, summarizing
daytime service rendered by dominant clear-channel stations, showed
that 24.2% (30,000,000) of total
population is outside the service
areas of such stations; in urban
areas, 13.9% (9,580,000) is outside; in rural areas 37.4% (20,103,000). A second table summarizing night service by dominant
clear-channel stations revealed that
25.9% of the total population was
outside their service areas; 14.8%
of urban listeners; 40.2% of rural.
Table 3 covered daytime service
rendered by stations other than
dominant clear channels, and
showed 13.6% of the total population, 4% of the urban population
and 25.9% of the rural population
outside their service areas during

daytime.
Table 4 dealt with nighttime service rendered by stations other
than dominant clear channels, with
the 41.2% shown outside urban

and rural service areas, 18.5% in
the urban areas alone and 70.4%
in the rural areas.

A summary

of daytime service
classes of broadcast stations showed 8.1% of the
service
population
outside
the
areas of all stations; 2.1% of the
urban population and 15.9% of the
rural population.
A similar summary showing
nighttime service rendered by all
stations disclosed that 17.4% of the
nation's entire population was outside the service areas; 5.6% of the
urban population, and 32.4% of the
rural population. Another table
dealt with daytime service rendered by all broadcast stations by
land areas, rather than population.
This showed the total areas in
square miles of the nation to be
1,146,138 square
2,973,776, with
miles outside the service areas, or
38.5%. As for dominant clearchannel stations, 1,849,507 square
miles are outside the service areas
representing'
stations,
of
such

rendered by

all

62.2%. For other than dominant
stations,
1,375,442
clear-channel
square miles were outside their
service areas, or 46.3% of the toarea. The geographical summary of their night service showed
56.9% of the total area outside
tal

the service areas of all stations at
night;
65.3% outside dominant
clear-channel stations, and 81.8%
outside of other than dominant
clear-channel stations. Other tables showed urban population within the service areas of all United
States broadcasting stations; population
and number of United
State cities within the daytime service areas of one or more stations
but not having a station located
within a metropolitan area or contiguous to a city having a station;
and showing the population and
number of cities within the nighttime service area of two or more
stations, giving the same detailed
information.

courage experimental applications,
Mr. Ring asserted he could see
where there would be many such
applications
commercial "reif
ward" were indicated upon completion of the experiments.
Regarding outstanding experimental authorizations, Mr. Ring
said it would be reasonable to expect the Commission to permit sufficient time for consideration of
applications to clear up experimenauthorizations and perhaps
tal
make regular assignments. He said
he favored the status quo until all
such applications could be considered.

Asked by Commissioner Craven
whether the proposed rule would
block

the

When Commissioner Craven asked
why a clock was necessary, Mr.
Ring declared the regulations require maintenance of logs and monitoring schedules. Several disputes
have developed in the past over log
entries, and he said there was no
better way of assuring accui'acy
than to have accurate clocks. He
estimated the cost of an electric
clock at $25, or rental at $1.50 per
month. He estimated that perhaps
95% of the stations already are so

equipped.

In addition Mr. Ring introduced
exhibits
dealing with measurements of
service contours

Class Ui

Opposes 5 kw. for

WLW

proposed

prohibit stations having
experimental authorizations to operate commercially during the experimental periods, Mr. Ring asserted that many
experimental
authorizations have been outstanding for years. If the Commission
restricted commercial
operations
on such assignments, he declared,
it might tend greatly to increase
the speed of such experiments and
expedite FCC engineering allocations. He added that there should
be reward for experiments.
rule

experi-

the provision requiring installation
of electric clocks in all station
master controls, the proposed new
rules would not require immediate
outlays by stations for equipment.

Commercial Operation
During Experiments

during April and May.
Asked regarding the

WBBM-KFAB

mental full-time operation, Mr.
Ring said it would prohibit the additional hours of operation insofar
as commercial sales are concerned.
Mr. Ring said that except for

to

When Commissioner Craven
asked if the rule were kept as proposed whether it would not dis-

B

Ring

at

Night

argued

against the
suggestion that Class III-B stations be permitted to use 5 kw. at
night. Because of the protection to
the four millivolt contour projected
for such stations, he declared they
would not then be in a position to
render any better service nor
would there be improvement to the
listening public and in most cases
1 kw. will serve the metropolitan
areas proposed for such stations,
he said.
A dispute developed when Mr.
Ring suggested that all stations on
the same regional channel should
increase power simultaneously to
provide best service. Commissioner
Craven asked whether it was fair
to hold up "the whole world" because one man won't go along. He
asked if it would be better to utilize directional antennas where one
or two stations on a channel do"
not desire to take advantage of

Mr.

power increases, which Mr. Ring
said would perhaps be a way out.

BASIC STATION OF

COLUMBIA

BROADCASTING

SYSTEM

National Representatives

INTERNATIONAL RADIO SALES

Getting down to the controverted
question Mr. Ring said his studies
of rural coverage revealed there is
as much need for additional rural
service along the Eastern seaboard
as in Western areas. Listeners 300
or 400 miles from a station may
not receive any more satisfactory
service than those 600 or 800 miles
away when noise level, interference
and intensity of signal are taken
into account. To illustrate his
point, he said the clear-channel
survey postcard returns from postmasters in such States as Maryland and Virginia indicated that
55% of the service was not satisfactory and that the figure corresponded with the returns received

from postmasters
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Montana.
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to determine whether 25 Class I-A
channels are required to give complete service throughout the underserved rural areas. Until additional
information is available as to the
service necessary, he said it was
his view that the 25 channels slated
for I-A operation should not be

By

sion's original allocations in

1928,

saying he would later produce figures asked by Mr. Patrick on the
number of stations in the United
States each year since General
Order 40 of Nov. 1928. As of June
1, 1938, Mr. Ring said there were
326 Class IV stations, 307 Class
III, 51 Class II, and 51 Class I—
rotal of 735 in all classes.
He declared, after questioning
by Mr. Patrick, that while General
Order 40 made 90 channels available, the proposed rules would
make 92 available. In response to
Mr. Patrick's question whether the
proposed rules contemplate an increased signal in urban areas, Mr.
Ring said that in increasing the
power allowance for locals from
100 to 250 watts and regionals

also that the number of
local stations has increased rapidly
during the last year and that
under the new rules rapid development would be possible, for local
as well as regional stations.
Mr. Ring said he considered the
increase in power on clear channels a technical development insofar as equipment is concerned,

He noted

although the actual increase is a
matter of advancing allocation regulations.

Advisory Board

tive operation,

continuing

its

of

has been

use

effec-

Syracuse, is
of a program

made up of Syracuse
residents who have no other connection with commercial radio.
committee

H

Composed of a Syracuse University speech professor, a local newspaperman, the head of a motor
sales company, and two housewives,

I

the committee acts as an advisory
body to the station management

and program department.
Chosen by WSYR executives, the
group meets once a month and discusses programs, policy, and perti-

5

;•

nent station matters. Station executives and staff members do not attend committee meetings or in any
way seek to prejudice the decisions
of the advisory body. After the
meetings, the program committee
chairman submits a complete report of the discussion, with suggestions and the vote of each member on individual proposals, and
station officials accept or reject thesuggestions.
declares that a great number of worthwhile projects, ideas
and suggestions have come to the
station through these "critical listeners", along with definite contributions for the welfare of the industry.

WSYR

.

;'
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accomplished,

•

evidenced

by the recent signing of another 26-

week extension.

Known as the Magic Hour, the
program is released two hours
nightly from 10 p. m. to midnight,
seven days a week. The broadcast
consists of three programs within
a program. The opening poi'tion,
from 10 until 11:30 p. m. consists
of classical music; on many occasions entire operas are presented
in transcribed form. At 11 :30 a five

minute after-theater news broadcast is presented, based on United
Press reports. The remainder of
11:35 to midnight
the air show
consists of latest dance records.

—

Supplementary Media
Wallace Gade, KJBS musical

di-

&

Co., produces and presents the
program. Due to the vast record
library of the advertiser no repeti-

of records is necessary. The
is believed to have set a
record for hours of continuous

tion

program

broadcast during its first two
years on the air. Its nightly two
hours recently aggregated 1,460
hours, equivalent to 61 full days of
24 hours each, or more than eight
solid weeks.
advertiser's

tire

WGAR,

Cleveland, was mobilrecently to cover a reported
Lake Erie disaster an explosion
on a lake freighter. Arriving at
the scene, they found everything
quiet. Coast guarders assured the
men there had been no explosion, that no ship was afire.
Since the flash had come directly
from the office of John F. Patt,
manager, the hoax was not understood until Mr. Patt communicated
via two-way shortwave, explaining
that the mobilization was an "emergency drill", the first of a series to
perfect speedy gathering of the
staff for emergencies.
Under the plan Ralph Worden,
news editor, is handed a sealed envelope to open at a set time. The
message gives data on where announcers, production men, and engineers are to meet, along with details of the mythical emergency.
All departments have instructions
as to disposition of facilities manmobile
ning of the two
units, announcers to take studio
duty and those to rush to the disaster scene, etc. Announcers' descriptions of the "disasters" are
shortwaved to the studio and transcribed, then analyzed in a later
meeting.
"The emergency drill proved sevveral inadequacies which are now
of
ized

referring

Sherman Clay knows

definitely

that the program is selling merchandise. Miss Goldthwaite reports
that it is not uncommon for listeners to call the stations for the
numbers of the recordings played,
then to purchase them the following day at the store. Often the
complete broadcast is purchased.

Westinghouse Adds
ADDITION of a number of new
program features for

interna-

its

W8XK,

tional broadcasting station

Pittsburgh, was announced June
23 by Westinghouse. Special
French, German and Spanish periods have been scheduled along with
a daily report of stock market
quotations.
Westinghouse announced that the Pittsburgh station and WIXK at Boston have
been recorded in some listings as
"non-verifying" stations. It said
this was incorrect and that the
stations do verify reception reports.

ARTISTS

by Surprise

and eager, the enprogram and engineering staff

BUREAU

talent agency, is

Hollylocated at

Inc.,

now

7046 Hollywood Blvd., with George
Ferguson and Larry Kurtz as co-managers.

TO GIVE

the farmer a chance to .exhis views CBS is starting a
weekly farm forum. The Farmer
Takes the Mike, on July 17 as a reg-

press

ular half-hour feature.

—

WGAR

WGAR

—

remedied," Mr. Patt commented.
"Within a short time we will have
ironed out any difficulties in our
method of emergency coverage and
can expect perfect mobilization of
the staff for competent coverage
on any emergency."

SCHOOL YOUR DOLLARS
TO WORK ON

announcements
to

all

—sheet

camera

radios,

of Radio, and

a small
to
the
readers
Magic Hour program. Occasional
theater trailers are used also.

wood

rector, in cooperation with the record department of Sherman Clay

pianos,

WSYR,

Sherman

of

ifornia's most successful recorded
air shows. An outstanding sales job

have been devoted
ments of the store

Success

by a year's

director

Clay & Co., one of the West's largest musical instrument companies,
today is rated one of Northern Cal-

The

KIBITZERS CLICK

'

experiment under-

Drill Catches

Staff

WIDE-EYED

Each advertisement carries

box,

two years ago on KJBS,
San Francisco, and KQW, San
Jose, by Miss Elmire Goldthwaite,

from 1 kw. to 5 kw., service in
urban areas would be increased.

Is

P.
Manager KJBS,

taken

advertising

WGAR

Reflects the Result

San Francisco

Mr. Ring continued under crossexamination by Mr. Caldwell and
Mr. Patrick at the afternoon session June 29, comparing present
conditions with those existine under the Federal Radio Commis-

WSYR
ENCOURAGED

Volume
FRANKLIN

EDWARD

A PROGRAM

Past Allocations

Citizens

Heavy User

a

Sales
Assistant

2

Sponsor

California

disturbed.

Compares Present and

Emergency

THE MUSIC OF SHERMAN CLAY

departmusic,

shop,

re-

cording studio, general sales, musical instruments, etc. Only on rare
occasions has concentrated effort
been made to merchandise phonograph recordings. Nevertheless the
company's record department enjoyed a peak sales year in 1937.
The radio program on KJBS and
has been supported in almost all Sherman Clay newspaper
advertising of the last two years.

KQW

K,

SAN JOSE
f§ CALIFORNIA

—

Santa Clara has more

*The rich Wichita Market completely
covered by KFH
"a honey of a station"

farm tractors than

offers

any California county
an excellent tractor and farm machinIt's

ery market too.
Mutual Don Lee
Network Schedule
Full

Representatives

John

Blair

—

Time buyers

merriment
flect

-

real occasion for

as "Advertising Dollars" re-

themselves in profitable

KFH

WICHITA

sales.

•

KANSAS

Haiic Supjalameniaitj ,

A/atlonaL JQepteiantativeS, Edward

Petry

&

CBS

Co.,

Inc.

& Company

Broadcast Advertising
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Late Personal and News Notes

PROFESSIONAL

CHARLES

DIRECTORY

Jansky

&

D. LIVINGSTONE, for
the last four years assistant dramatic
director at
Detroit, has been
named WXYZ's director of dramatics
to succeed James Jewell, resigned, it

WXYZ,

was announced June 27 by H. Allen
Campbell, general manager of WXYZ.

Bailey

McNARY

An

Organization of
Qualified Radio Engineers
Dedicated to the

CHAMBERS

and

Radio Engineers
National Press Bldg.

SERVICE OF BROADCASTING

Nat. 4048

Washington, D. C.

National Press Bldg., Wash., D. C.

He

will have charge of all dramatic
shows originating at WXYZ, including The Lone Ranger and The Green
Hornet both heard over the Mutual
Network. Tom Dougall, writer and

WXYZ

assistant director on the
staff
for the last four years, will be assistant to Livingstone.

LENOX

There

is

no substitute for experience

GLENN

D.

GILLETT

PAUL

GQDLEY

F.

Consulting Radio Engineer

Consulting

982

National

Press

JOHN BARRON
Earle

Building, Washington, D. C.
Telephone NAtional 7757

R.

Consulting

SKIFTER

Radio

CUSTOM

BUILT

Consulting

Munsey

EQUIPMENT

SAINT PAUL, MINNESOTA

Radio

2-7859

Bldg.

District

HERBERT
Consulting

L.

D.

NBC,

WGY,

p.

8456

WILSON

Radio Engineer

Design of Directional Antennas
and Antenna Phasing Bqnipment, Field Strength Surveys,
Station Location Surveys.
260 E. 6 1st St.
NEW YORK CITY
1

ARCH MacDONALD,

sportscaster of
Washington, fractured his
ankle in three places June 28 as the
result of an auto accident. The injury
caused postponement of his appearance as The Old Soak in a Washington theater group production and
forced him to carry on baseball broadeasts from a hospital bed.

DICK FISHELL, special
rector at WMCA, New

EARL CULLUM,

ROBERT

JR.

North Henderson Avenue
Telephones 3-6039 and 5-2945

DALLAS, TEXAS

Munsey Building

R. D.

III

CITY
2-2M6

ECONOMIC CONSULTANT
Herbert M. Bratter
Munsey

Bldg.

National 9280

Washington, D. C.

daily

Sports

HENRY LIEBSCHUTZ,

art director
of a

Broadcasting, is the father
baby boy born June 28.

^

7

Field Surveys
Over all Transmitter and
Antenna Testing
Spokane, WuK.
S. Howard St.

THOMAS APPLEBY
ALLOCATION PROBLEMS
DIRECTIONAL ARRAYS DESIGNED

ANTENNA

&.

STATION

™

Sit " ati
s
ficatio™""^
fications
12c per word
Forms close 25th and

(LT.

•
Analysis
Expert Testimony

his

of

MARTIN

COMOR. USNR)
Consulting Radio Engineer

Research

218

Taxes

—Washington,

Consulting Engineer

MADISON AVE.
H

continue

CLASSIFIED

QUESTIONNAIRE
SURVEYS

Murray

also

He

Resume. The special events department will be absorbed by the publicity
department under Leon Goldstein.

D. C.
Telephone: Metropolitan 2430
Robert S. Rains
Former Special Consultant
Federal Communications Commission

FIELD STRENGTH

NEW YORK

RAINS

Accounting

Consulting Radio Engineer
2935

350

S.

Special Consultant

FIELD MEASUREMENTS
LOCATION SURVEYS

National Press Bldg., Wash., D. C.

Situations

FRANK

CBS Sunday mornings, has been
awarded an honorary degree of Doctor of Music by Bates College. Lewiston, Me.

MEREDITH WILLSON, NBC

.

Fight Sets Record

THE

Louis-Schmeling fight June
22 marked an all-time high in radio listening, according to Cooperative
Analysis of Broadcasting
operated by the
and AAAA.
Broadcast on both NBC networks,
the CAB survey showed that more

ANA

than 63 % of radio set owners interviewed reported hearing the fight.
The 1936 Louis-Schmeling fight
rated

at

Announcer-licensed operator, experienced,
with college voice training. Seeks new position.
Voice recording on request. Box
A22, Broadcasting.

SKELLY OIL
and

oil),

Young man, age 23, college graduate,
experience stage and radio, desires position
announcer-producer. Single, will go anywhere, salary incidental. Box A12, Broadcasting.
Versatile university trained lady. Good
broadcasting voice for singing or announcing. Continuity writer. Music and
dramatic ability. Best references. Will go
anywhere. Box A19, BROADCASTING.

COMMUNICATIONS, Inc.
Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

R. C. A.

66

BROAD STREET
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YORK, N.

Experienced studio control man. Eight
with popular mid-west regional

months

Y.

Co.,

Kansas City (gas
its
Sunday

suspend

will

broadcast on
CBS titled
Court of Missing Heirs July 3. Plans
for fall radio are indefinite. BlaekettSample-Hummert Inc., Chicago, is
agency.

KEN ELLINGTON,

special

events

announcer of WBBM, Chicago, will
marry Miss Harriet Bradbury July 23.

All

other classi-

charge $1.00. Payable in advance
month preceding issues

Situations

Wanted

(Con'td.)

Commercial manager-producer, wants to
to
radio.
Exceptional knowledge
and national business. Formerly with
50,000 watt station. Now advertising manager in competitive field. Box A21, Broadreturn
local

casting.

Chief Engineer
Broadcast engineer, operator first class
employed in small station wants
change.
Will
go anywhere.
Box A20,
Broadcasting.

now

.

any hour every day in the year

that

m.

p.

evening

Wanted

Employed announcer wants change. Will
go anywhere. Voice recording on request.
Box A2. Broadcasting.

Employed all around announcer. Five
years experience including writing. Wants
change to progressive station. Single. Box
A14, Broadcasting.

MEASUREMENTS WHEN YOU NEED THEM MOST

reported

of families who used their
sets after 8 p. m. (EDST) June
22 were tuned to the fight and
97% of sets in operation between

10th of

Box A16, Broadcasting.

measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

CAB

57%.

92%

Wanted, 7c per word.

Wide-awake local-national contact man
available. Local and national representative experience. Can sell service locally.

stations find this exact

West

Coast musical director, will conduct
Broadcasting Co. orchestra July 17 during his European tour.
The program will be shortwaved to
the British

Capable of designing, constructing, operating and assuming full responsibility of
any power station. Ten years' experience
includes

field

television,

FREQUENCY MEASURING SERVICE

on the
Puerto

sails
in

weeks

ADVERTISEMENTS

Mimmum

Engineer, operator. Graduate in electrical engineering. Eight years in the field.
Prefer west. Best references. Make offer.
Box A24, Broadcasting.

Many

station,

two

for

W. ASPER. tabernacle organist for the Mormon Church, heard
over KSL. Salt Lake City, and on

di-

has

been transferred to the station's sales
will

the

of

10-10:15

events

York,

department as account executive.

A.

rector

Iroquois
Rico.

m.

H. MILLER, formerly in
New England radio and later with
CBS, has been named head of the
newly created radio department of

WJSV,

C.

director

July 1
on the Santa Rosa for a three-weeks
vacation in South America. On the
same day Sylvia Press, publicity di-

CHESTER

Metropolitan Advertising Co., New
York. Mr. Miller's most recent work
was on You, the Unseen Jury sponsored over WEAF, New York, by
Morris Plan Industrial Bank.

Engineers

Washington,

Engineer

FIELD INTENSITY SURVEYS
STATION LOCATION SURVEYS

J.)

president of

the speakers at the dedication of the
studios of
Schenectady, on
9. which will be broadcast on

new

NBC-Red, 10-10:45

PAGE & DAVIS

Consulting Radio Engineer
Specializing in Broadcast and
Allocation Engineering

HECTOR

Hadio Engineer

Phone: Montclair (N.

LOHR,

July

Bldg.

Washington, D. C.

R.

and Owen D. Young, president of
General Electric Co., will be among

LOUIS KATZMAN, musical
of WINS, New York, leaves

feeding NBC regularly. 100-watt experience four years. Licensed. Excellent references. Box A18, Broadcasting.

strength surveys,

antenna

design,

recording,

etc.

Box A23, Broadcasting.

Age

32!

Program director with eight years experience in musical, production and pubdirecting,
continuity writing and
announcing. College graduate. Letters and
press book available. Could possibly arrange interview. Only contract or steady
employment considered. Box A15, Broadcasting.
licity

Radio
station,
desires

news editor with United Press,
years newspaper experience
to South or Southwest. Ex-

five

change

perience in

radio writing,

editing,

adver-

Now advertising and publicity
manager. Northwestern university graduate, age 26, single. Reason
climate change.
Unlimited references. Box A17, Broadcasttising.

:

ing.

For Rent:

—Equipment

equipment, RCA TMV-75-B
field
strength
measuring unit
(new),
direct reading
Estiline Angus Automatic
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillators,
etc.
Reasonable rental. Allied Research Laboratories, 260 East 161st Street,

Approved

;

;

New York

BROADCASTING

•

City.

Broadcast Advertising

New Port Huron
WHLS, to Take

~

l+t

the Air

CONTROL

At Dedication of Bridge
Roosevelt's visit in
mid-August to dedicate the new
Blue Water International Bridge
over the St. Clair River, linking
Port Huron, Mich., and Sarnia,
Ont., will be the occasion of the
formal opening of the new WHLS,
Port Huron, authorized last March
by the FCC to operate with 250
watts daytime on 1370 kc, according to Harmon LeRoy Stevens, who
with his father Herman LeRoy
Stevens, will be co-licensee of the
station.

The younger Stevens, a graduate
Michigan
of the University of
and the American Academy of
Dramatic Arts in New York City,
be active in the operation of
Its general manager
Pfaff, now with
will be Angus
will

station.

WJBK,

Detroit, and formerly with
Detroit, and
Cincin-

WLW,

WWJ,

Wayne McDonnell, formerly

nati.

CKLW,

Windsor, Detroit,
Detroit, and WTOL, Toledo,, and Leslie Conant, an amateur
and former police broadcast engineer of Port Huron, are supervising the engineering construction.
will be known as the Blue
Water Station. It is constructing
studios in the Port Huron downwith

WJBK,

WHLS

town

district,

which

will

occupy an

three-story building. From
the sidewalk passersby will be able
to see the main studio. Above the
street observation window will be
a six-foot neon sign bearing the
entire

An RCA

transmitter
is being installed along with a 204foot Lehigh self-supporting radiator just outside the city limits.
letters.

call

Hut

of
the

speaker at the

ROY ANSPACH,

pianist-engineer;

John Wynkoop, formerly with RCA
and the Marconi Co., and William C.
Evans, formerly with WIP and

WDAS,

and KIEV,

Philadelphia,

Glendale, Cal., have been appointed
the engineering staff of KYW,
Philadelphia, and have been assigned
to vacation relief duties.
to

K.

SCHONERT.

E.

WEBQ,

Harrisburg,

Up CP

HOLDER

engineer

of

and Oscar

111.,

L. Turner, owner of a chain of theaters, are disclosed in an application
to the FCC as principals in the Olney
Broadcasting Co., seeking a new 100250 watt station on 1210 kc. in Olney.
111., contingent upon the granting of
WEBQ's application to shift to 1310

LEE, FCC

supervisor for
the Detroit District, has been named
vice chairman of a veteran radio and
wireless nteh's club organized last
month in Detroit. Stanley Manning,
with the local Bell Telephone Co.,

was named chairman. Both have been
wireless since before 1910, a distinction shared by three other members
S. W. Edwards, of Edwards
& Martin, radio consultants Frank
D. Fallain.
Flint, Mich., and
Al King,
Detroit.
in

—

;

WFDF,
WWJ,

FRED

E.

WATTS

has been prochief engineer of KALB,
Alexandria, La., succeeding James F.
Manship, who has gone as chief engineer to the new KRIC, Beaumont,

moted

to

Texas.

DEAN FAR RAN,
month's

absence,

after

has

several

returned

to

KI'AC. Los Angeles, as transmitter
engineer.
signed.

He

succeeds

Ed

LARRY

Olds,

re-

FISK. supervisor of remote
engineers at CBS, Chicago, is the
-

CHARLES SMITH,
engineer of WCAU,

Philadelphia, is
Margaret Chris-

JAMES BELOUNGY.

several

it was learned,
after .the university had found itself
unable to secure sufficient
funds to build and operate the sta-

failed to materialize,

tion.

the father of a girl,
tine, born recently.

new

to radio,
film work

but ex-

perienced in sound
on the
Coast, has joined the technical
staff of WTAR, Norfolk, Va.

West

chief engineer
of
Charlotte, was in Birmingham in June to assist in the installation of the new directional antenna of

WBT,

WAPI.

CHARLES

M.

MUGLER,

head

of

Acoustical Engineering Co., Los Angeles, has been appointed consulting
engineer on acoustics of the 1939
Golden Gate International Exposition,
to be held in San Francisco.

BOB FRANKLIN

recently

Francisco.

He

was added

KFRC, San

to the technical staff of

formerly

was

with

K.IBS.

DR.

spring meeting of

final

Radio Engineers, DeJune 24.

troit section,

FRED BOWEN,

technician of Associated Cinema Studios, Hollywood,
has recovered from an infected arm
which had confined him to the hospital.

CHARLES

JUST, remote engineer of
Syracuse, is at the control
panel while station engineers vacation.

WSYR,

NATHAN EUGENE WILCOX

3d,

11-month-old son of Nate Wilcox,
KTUL, Tulsa, chief engineer, was selected as healthiest of 1,400 babies in
a recent contest in Tulsa.

OTTO

E. KAISER, master control
operator at WTMJ, Milwaukee,
died June 17 at Mount Sinai hospital following a three-day illness
of pneumonia. Mr. Kaiser was one
of WTMJ's oldest staff men, having joined the station a few
months after it opened in 1927. He
had handled all phases of operating at the studios and transmitter,
as well as sports and special events
at remote points.

KGLU
WITH

Starts July

tests

of

15

new Western

its

Electric transmitter starting July
5, the new KGLU, Safford, Ariz.,
100 watts night and 250 watts ,day
on 1420 kc, is scheduled to go on
the air July 15, reports John Merino, manager and chief engineer.
amplifier and
remote

A WE

equipment,

RCA

WE

turntables and a

been

installed.

NBC

Shifts

WTAR, Norfolk, has been removed
from NBC's Southeastern Group
and is now available as an individual station to advertisers using
either the Red or Blue basic network. Previously station has been
available only to network sponsors
in conjunction with a minimum of
five of the seven stations in the
group.

mmmmm

at

WTAR

m
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and
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Writers Laboratory, script
firm, on July 1 moves to new quarters
in the Conestoga Bank Bldg., Lancaster,
rector.

Pa., reports

M.

S.

Miller,

By Tim Quiat
Washed AU
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The Voice of

New England"

WL AW
your best bet

Double

All wiih ba'ik,oi vaweaq

Estimated Potential Listening Audience

TllWSIt AIHO

new

,

Yoiiii

i

orrivs:

2,300,000 Persons

LAWRENCE
Massachusetts

•

;

di-

and

Northern

BROADCASTING

\

iMaHmilly Vsuiuiated Bedrooms

radio

is

BMQOMS

Blaw-Knox

ERNST

F. W. Alexanderson,
inventor and consulting engineer of the General Electric Co.,
Schenectady, recently received an honorary Ph.D. in absentia from the
Royal University of Uppsala in his
native Sweden.

AIR CONDITIONED

tower have
Transradio Press
and Standard Radio transcriptions
have been ordered.
179-foot

master control

Tenn., has decided to surrender its
CP and has so informed the FCC,
according to Robert L. Kincaid,
executive vice-president of the uni-

July 15 to run. Several approaches
by private interests seeking to operate the station under lease had

born

Otto E. Kaiser

EMERY

ED PERRY,

The CP had been extended
times and had until next

son,

the Institute of

kc.

of a construction permit
since 1936 for a new full-time local
station in Middlesboro, Ky., authorized to operate on 1210 kc, Lincoln
Memorial University of Harrogate,

versity.

second

a

of

22.

CARL WESSER, chief engineer of
W8XWJ, ultra-high frequency adjunct of WWJ, Detroit, was the

father of a boy born June 16,

College Gives

parents

June

ROOM

PRESIDENT

the

AL DORAN, of the engineering staff
WWJ, Detroit, and Mrs. Doran are

Station,

1,000 Watts

Broadcast Advertising

680 Kilocycles

July 1,
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NETWORK ACCOUNTS
(411 time

EDST

unless otherwise specified)

SHERWIN-WILLIAMS

ALBERS BROS. MILLING

land

attle

Co., Cleve(paints), on Oct. 9 resumes for

13 weeks Good Morning Tonite, Tues.,
9-9:30 p. m. (PST) on five NBC Pa-

ADAM HAT STORES, New

Wasey &

:

New Business
GENERAL FOODS Corp., New

York

(Swansdown, Calumet), on Sept. 29
resumes Kate Smith Hour on 82 CBS
stations,

8-9

Thurs.,

p.

Agency

m.

Young & Rubicam, N. Y.
on
Cleveland,
Co.,
Carson Robison and
His Buckaroos on 34 NBC-Blue stations, Mon., 8-8 :30 p. m. Agency
Erwin, Wasey & Co., N. Y.
Oct.

10

York,
Square

resumes Madison
on 37 NBC-Blue stations, a schedule of 14 to 18 Wednesday and Friday night matches at approximately 10 p. m. Agency Glicksman Adv. Co., N. Y.

on

Oct.

Garden

5

fights

:

MUSTEROLE

starts

CHESEBROUGH MFG.

New

Co.,

York (vaseline), on Oct. 18 resumes
Dr. Christ km with Jean Hersholt on
58 CBS stations, Tues., 10-10:30 p.
m. Agency McCann-Erickson, N. Y.

BALLARD & BALLARD

Co., Louis(cattle and poultry feeds), on
Sept. 16 starts series on 8
stations. Fri., 10-10:15 a. m., and on 15
stations, Sat., 10-10:15 a. m.

ville

NBC

NBC

Agency

:

CALIFORNIA

Fruit Growers ExLos Angeles (products department), on June 13 started for 8
weeks participation in Norma Young's
Happy Homes on 3 Don Lee network
change,

KFXM, KVOE

(KGB.

Mon., Wed.,

Agency

:

9-9:05

QUAKER OATS

Chicago puffed
wheat & rice), on Sept. 26 renews for
35 weeks Dick Tracy on 29 Pacific
Coast Don Lee network stations, Mon.
thru Fri., 5:30-5:45 p. m. (PST).

Agency

Walter Thompson

ROMA WINE

Owned and operated by
COMMERCIAL APPEAL
'

NBC RED NETWORK
THE

Ellis,

Chicago.

BRANHAM COMPANY

Chicago.

Co.,

San

Francisco
wines and beverages ) on June 10
renewed for 13 weeks Toast to the
Town. Fri., 9:15-9:45 p. m. (PST)
on 5 Mutual-Don Lee stations in California. Agency
James Houlihan, San
Co.,

(

THE

BY:

&

Fletcher

(

27 on 33 NBC-Blue stations, Mon.,
7:30-8 p. m. for 13 weeks thru J.

MID-SOUTH
REPRESENTED

:

Co.,

LAMONT, CORLISS & Co., New
York (Pond cold cream),' renewed
Those We Love, dramatic serial, June

SELLS THE
"The South'! Greatest Newspaper

)

a. m. (PST).
& Thomas, Hollywood.

Fri.,

Lord

,

:

Francisco.

KGW,

KFI,

(KPO,

stations

KOMO. KHQ). Agency:

Erwin

Co., Seattle.

SWIFT & Co., Chicago (All-Sweet
Margie
has
renewed
Margarine),
Mills on the Yankee Network for 13
weeks effective July 15. J. Walter
Thompson

Chicago,

Co.,

agency.

is

KRAFT-PHENIX

Cheese Corp., Chicago, on July 28 renews for 52 w eeks
Kraft Music Hall on 66 NBC-Red
stations, Thurs., 10-11 p. m. Agency
T

:

J.

Walter Thompson

Co., Chicago.

(Huskies), on Julv 4 moves Boake
Carter on 81 CBS stations to 7:45-8
p. m. on Mon., Wed., Thurs., Fri. He
will be heard on the Coast only on
Tuesdays. Present schedule is Mon.
thru Fri., 6 :30-6 :45 in the East
7:15-7:30 in the Midwest, and 8:45-9
on the Coast.

GENERAL FOODS

Corp., New York
(Bran Flakes), on Aug. 15 moves BeNot on 71 NBC-Red stations from Tues., 10-10 :30 p. m., to
Mon., 8-8:30 p. m. (repeat 10:30
lieve It or

p.

m.).

CAMPANA

SALES Corp., Batavia,
111. (Italian Balm), on Sept. 2 moves
First Niqhter from 44 NBC-Red staCBS,

tions to

Fri.,

8-8:30

m.

p.

LAMBERT PHARMACAL

Co..

New

York (Listerine products, Prophylactic brushes), on July 5 moves Grand
Central Station on 25 CBS stations
from Sun.. 10-10:30 to Tues., 9-9:30:
on Sept. 30 it will move to Fri., 1010:30 p. m.

STEWART-WARNER

Corp.,
Chicago (Alemite lubrication), on July
17 moves Horace Heidi from 50 NBCBlue stations. Sun., 9-9:30 p. m., to
31 NBC-Red stations including

WLW.

Red

Mountain

and

Blue

Pacific

groups. Sun. 10-10 :30 p. m. Agency
Hays MacFarland & Co.. Chicago.

Graner for Winchell
ANDREW JERGENS Co., Cincinnati

(Jergens lotion), sponsoring

Walter Winchell on 51 NBC-Blue
on

stations,

July

3

replaces

the

program for four weeks with Winchell' s Column Quiz conducted by
Ben Grauer. Prizes will be given
to

who

those

are best versed

in

what the columnist writes while
he is off the air. Agency is Lennen & Mitchell,

<3~ov a (^Perfect

JOHN

Enjoy Chicago's outstanding
program of summer sports and
entertainment while living in the

Chicago's Finest Hotel.

CARLISLE,

S.

CBS.

is

WWNC
ASHEVILLE,N.

midst of beautiful surroundings
at

York.

production
writing a book on
"The Production and Direction of Radio Programs" due for the publication
in October.
chief of

(Pa cation

New

Full

Time

NBC

C.

1000 Watts

Affiliate

Managing

Director

Banner Business
Just

Ahead

WWNC

JlacStone
MICHIGAN AVENUE, CHICAGO

YOU

!
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in

Area!

July and August are peak business months in cool mountain
Carolina where
offers
the only blanket radio coverage.
Doubled population
double
business
double opportunity
for
Let's
have your
schedules

—
—
!

WWNC

—

of
feapresi-

RCA public relations director who
originated the program about 10
years ago while NBC farm director in Chicago. Other speakers included Henry A. Wallace, Secretary of Agriculture, and Dr. Francis D. Farrell, president of Kansas
State College.

WBRE
KVEC
WBRE,

Granted Boost;
Goes Unlimited

WILKES

BARRE,

Pa.,

secured day operation with 250
San Luis
watts, and
Obispo, Cal., was authorized to go
full-time with night power of 100
watts in decisions rendered by the
FCC June 22. Both stations thus

KVEC,

have full-time
censes,

1

effective

0- 2 50 watt liDenied
2.

July

were applications of

KROY,

Sac-

ramento, Cal., seeking full-time
with 250 watts night and 1,000 day
on 1340 kc; KGAR, Tucson, Ariz.,
seeking night power of 250 watts
on 1340 kc; WFAS, White Plains,
N. Y., seeking authority to operate
simultaneously daytime on 1210
kc, instead of sharing with
WBRD, Red Bank, N. J., and
KVOL, Lafayette, La., seeking 250
watts daytime.

On June 27 the FCC announced
denial of the application of the
Colonial Network for a new station
Providence

in

on

720

kc,

with

1,000 watts. It also denied the application of the Mormon Church,
co-owner of KSL, for an international broadcast station at Salt
Lake City; denial of the application of W. A. Barnette, for a daytime station on 610 kc with 250
watts at Greenwood, S. C, and
dismissal with prejudice of the
application of Greater Greenwood
Broadcasting Station for a local.

P & G Pipes to Canada
PROCTER & GAMBLE CO., Cincinnati, on July 4 starts piping its

four daily
comprising a

NBC-Red

programs,

full hour, to a coast-

Canadian
Broadcasting
to-coast
Corp. network of 27 stations. Some
of the commercials will be changed
for Canadian listeners; those for
Ivory soap, Camay, and White
Naphtha will be rotated on Story of

Mary Marlin and Pepper Young's
Family; those on

Guiding Light

Chipso, instead of
White Naphtha, as they are on
NBC. In the latter case, the show
is Compton's while the product is
handled by Pedlar & Ryan. The
other program is Ma Perkins, for
Oxydol. Lee Graves of Compton
and Gregory Williamson of Pedlar & Ryan, spent several days in
Toronto arranging far the pickup
of the programs from New York
and Chicago. Oxydol is handled by
will

A. S. Kirkeby,

27

tured Lenox R. Lohr, NBC
dent (left) and Frank E. Mullen,

New York

Corp.,

June

broadcast

3,000th

NBC's Farm & Home Hour

Network Changes

GENERAL FOODS

Renewals

stations

cific

& McDonald,

Henri, Hurst

Chicago.

:

MEMPHIS

Co., Se-

4 renews for

(cereals), on Oct.

26 weeks Metropolitan Auditions of
the Air on 57 NBC-Blue stations,
Sun.. 5-5 :30 p. m. Agency
Cecil,
Warwick & Legler, New York.

be

for

Blackett-Sample-Hummert, Ivory
and White Naptha by Compton,
and Camay by Pedlar & Ryan.
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INCREASED

RADIO AND
SCHOOLS
WOR.

Newark, recently completed an

agreement with the Extension Service
Rutgers University to resume three
weekly broadcasts from Rutgers on a
guaranteed time basis. The programs
at

involved are the Radio Garden Club.
heard Mondays and Fridays, and the
Uomeinakers F o r u m, Wednesdays.
Prof. H. J. Baker. Extension Service
director, estimated the time guaranteed Rutgers totals nearly S3S.000 on
a yearly basis.

TECHNICAL

side of broadcasting is
being reduced to simple language in a
series of weekly quarter-hour programs. What Is Radio? on

KXX.

Arranged

Hollywood.

CBS

Fox

by

Case,
events direcorded and

services

to

DR.

are
schools for

broadcasts

distributed
study.

to

classroom

ITEATURING news of municipal
playgrounds, delivered by juvenile reporters,

and

safety

a

pre-

bulletin

pared and presented iu cooperation
with the Rochester Police Department
and the Chamber of Commerce Safety
Council, the Saturday half-hour of
WHAM. Rochester. X. Y.. McFarlin's
Boys d Girls Club of the Air. promotes sportsmanship and recreational

TO CHECK

automobiles or champagne of

EDUCATIONAL

activities of Syracuse blind are carried on the monthly

Lighthouse Program series of

institution for the blind, includes talks

and interviews with Lighthouse mem-

Ed Yocum,

KGHL,

at a time best suited to school

Billings,

bers.

Mont.

hours.

STATIONS

NBC's

COOPERATING

and

has scheduled a new series of Saturday
noon programs featuring interviews
and talks by Wasatch Forest Rangers.
The Recreational Division of Wasatch
Forest has planned Sunday events,
along with a vigorous schedule of fireprevention propaganda, which tie up
with the program.

competition for junior and
senior high school broadcasters was
won by students of South High
School. Columbus. O.. with their play.
"The Price We Pay". Second prize
went to Burlington. Ia.. High School,
third

to

Eugene

High

Ore. Awards
silver and bronze-shielded
phones.

Portland.

School.

were

NBC

gold,

micro-

est

Service.

with the U.

KDYL.

Salt

WSYR.

The feature, written and
produced by The Lighthouse, a local
Syracuse.

excellent

offer

WLW,
MBS

on the results of the
school broadcasts over CKY.
Winnipeg, the Manitoba department of
teachers
circularizing
is
education
with a questionnaire, asking them for
their opinions on technique, time and
style of programs, and inviting them
to offer criticisms and suggestions.

an earlier vintage than 1926.
We believe it unwise to induce any of our advertisers
to buy these luxurious commodities when the popular
price ranges
values.

serial

Had

daily

"banning" of this and that.
Hence, it is a first policy with
KGHL that we will accept no
advertising on Rolls Royce

JAMES ROWLAND ANGELL.

May

The principal fad among
radio stations seems to be the

Plush Hush

development of the drama from the
Greek era to the present. Twentyeight plays are to rum from October
to

EDITOR, Broadcasting:

script shows. Midst ream
Huttcrftelds, which have
Cincinnati,
been broadcast cm
network on
were extended to the
June 27 for a nationwide test.

and

education counselor of NBC. has announced a Great Plays series, tracing

Pacific Coast special

rector,

TWO

public

the

along educational lines are reported
by WILL at the University of Illinois, L'rbana-Champaign, with 747 individuals and 121 groups appearing
before its microphones during the
2.93S hours the school station was on
the air during the last year, broadcasting an average of SO 1 ^ hours a
week, from 7 :30 a. m. to local sunset
daily except Sunday. In addition, the
educational broadcasting system,
through WILL, brought 65 programs
from Purdue University. Other Illinois colleges have also presented regular weekly features.

Lake

controlled by U. S. Sena-

—

Capper W1BW. Topeka, and
KCKN. Kansas City, Kan. were
brought under a single corporate control with the June 23 decision of the

For-

S.

tor

City,

FCC

—

authorizing

transfer

their

to

Capper Publications Inc. Both stations also had their licenses renewed,
though Commissioner Payne was recorded as voting against a renewal for

WIBW.

and safety education. Commercials are
wi irked

into

middle of

the

pro-

the

Club is free,
and applicants receive a membership
card and button.
gram. Membership

in the

CATCHING

an unaffected cross-secactual classroom procedure.
Charlotte, sends an announcer
tci Charlotte schools to attend classes
for extemporaneous classroom broadcasts. Unpremeditated programs, for
which neither teachers nor pupils will
be warned, are considered by
and school officials to present pure
studies of school life and promote enthusiasm for lesson-preparation on the
part of students.
of

tion

WRT.

WBT

REVITALIZING

date-aud-name

his-

personalities. WOW.
Omaha, brought to an Omaha grade
tory with

its portable turntable and pubaddress system and gave the pupils
a transcribed interview with the only
two living Civil War veterans in Xebraska. The interview was handled
by Foster May. WOW's news editor,
and had previously been used on his
man-on-the-street program.

school
lic

CO<

>PERATIN«

State Teachers
Texas. WFAA.

members
lege's

summer

Ofi "This

'Tfilttif

Million SuAkel Wheat 4/atye5t!
Cash from the Panhandle's golden wheat harvest has
just started

Xorth Texas

with

College. Denton,
Dallas,

to lecture

Ximmons,

REAP YOUR SHARE

sends

weekly at the

radio

WFAA

market.

COLQ

KGNC

offers

gressive advertisers

Ralph

course.

program

staff
col-

pouring into the already prosperous Amariilo

director,

in

discussed "Program Building",
and Cecil Hale, continuity editor,
"Script Writing", with Martin B.
Campbell, manager, and Alex Keese,
regional sales manager, also scheduled
for appearances.

has

an

unusual

ag-

to get

on the rich profits which are to be realized from

this

year's crop. Tell your story to 75.740 loyal, well-to-do

radio
ket

homes

who

only

in this cash

affiliated

mar-

KGNC

as their

network

station.

turn to

Act now, harvest has just be-

COVERAGE AND SERVICE

2un.

WCBS

Resulted in
receiving
advertising first six months of
than entire year of 1937.

more
1938

WCBS
ILLINOIS 2nd

opportunity to

and merchandisers who want

National
Representative

Howard H. Wilson Co.

New York

MARKET

Chicago

Kansas City
NATIONAL

THE
ILLINOIS

STATE
JOURNAL
STATION
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Advertising

Is

Cheapest

Of Selling, PAC A

Is

Way

way

of selling goods."
declaration Mary E.
Pentland, executive of Izzard Co.,
Portland, Ore., opened the first of
the business sessions of the 35th
annual convention of the Pacific
Advertising Club Assn. in the Ambassador Hotel, Los Angeles, on
June 27. She told of the competition which exists today in the
"Battle of Products" for a place
in the housewife's market basket.
Speaking before the general assembly of the University of Advertising, James W. Young, professor
of business history and advertising

proved and progress would not be
hastened by official censorship.
Dr. Frank N. Stanton, CBS Director of Market Research, New
York, addressing the radio departmental session, had for his subject,
"Where the Fun Begins in Research". Based on four basic jobs

at Chicago University and vicepresident of J. Walter Thompson
Co., that city, said that advertising
might be developed into an exact
science if the proper
scientific
methods were employed. His talk
was titled "Toward a Science of
Advertising".

in keepconvention theme
initiated, was labeled "School of
Broadcasting", and was presided
over by Don E. Gilman, NBC western division vice-president. This
year's PACA convention, with more
than 1,000 persons attending, comprised the largest gathering of
West Coast radio and advertising
executives in history.

With

this

Radio's

Own

Technique

Radio, with a technique all its
own, has a set of problems differing from all other advertising
media, George Burton Hotchkiss,
professor of marketing, New York
University, said at the radio departmental June 28. He declared
that this was not only because the
advertiser furnishes the entertainment as well as the instruction,
but because both of these have to
be prepared for the ear and not
for the eyes.
Prof. Hotchkiss, whose subject
was "The Economic Effects of the
Radio", said he was convinced that
radio has already had tremendous
influence upon the production and
distribution

of

have even more
"Basically

it

wealth

and

will

in the future.
is

a

medium

of

communicating ideas," he said. "It
affords a more rapid and wider
range medium for transmitting
messages than was ever known before. News of men and merchandise can now reach the most remote rural districts of the country
almost instantly."
Prof. Hotchkiss touched upon the
rivalry among media and urged a
:f riendly partnership and mutual
interdependence that should be their
ultimate relationship. He declared
that it would be a fine thing for all
media if they would recognize their
common grounds of likeness and
join in the effort to show the public the absolutely necessary utility
they perform; namely that of
transmitting information. He compared the phenomenal growth of
radio to the development of the
newspaper industry and warned
that

"the

speed,

flexibility

and

cheapness of radio communication
have their dangers".
"Not uncommonly it has happened that productive facilities for
a new article or new model have
been expanded far beyond the requirements of the replacement
market and have involved heavy
losses," the professor said. "The
fact that radio programs must be
adapted to the tastes of listeners
has also led to conditions that

alarm

critics".

Prof. Hotchkiss was very confident that the average calibre of en-
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now

in progress, his talk included

a discussion of various types of
surveys, the Princeton Radio Research Project and a nationwide
study of attitudes toward advertising and some current research on
psychological factors operating in
radio listening.

The radio departmental,

ing

with

Broadcast

Informed

Cooperation Among Various Media Is Advocated
Instead of Cut-Throat Competitive Methods
"ADVERTISING is the least ex- tertainment will gradually be impensive

12 FIRESIDE

the

A CONDITIONAL

contract has been
entered into by KTKC, Visalia, Cal.,
to join the Don Lee-Mutual Network,
if and when the station secures 1,000

watts on 890 kc. for which it has
applied to the FCC, according to
Charles A. Whitmore, head of the
group of newspapers operating the
station.

CHATS

by the President
1933

Since March,

ALTHOUGH President Roosevelt
has been heard on the radio hundreds of times since assuming office, his "fireside chat" of June 24
over the combined networks was
actually only his twelfth. As usual,
the President, through his pressradio secretary, Stephen T. Early,
cooperated with the broadcasters
in selecting a time that would disrupt regular commercial schedules
least, being heard at 10:30 p. m.

(EDST).
It was
sumed

eight days after he asor on March 12, 1933,

office,

that President Roosevelt inaugurated the "fireside chat" with his
talk
on the banking situation.
Thereafter his schedule of talks
delivered exclusively to the radio
audience included:
May 7, 1933 A report of the progress made by his administration since
taking office on March 4.
July 24, 1933 The Farm Recovery

—

—
—
1934—Topic: "The
Aided You?"
1934—Another
1935— Discussion
Work

Act.
Oct. 22, 1933
A discussion of general conditions throughout the nation.

June
Deal

28,

—Has

New

It

Sept. 30,
of general conditions.

discussion

April 28,
of administration's
Relief Bill.
Sept. 6, 1936— A survey of the

drought situation.
March 9, 1937 Announcement of
his proposal for changes in the ju-

—

diciary.

Oct. 12. 1937— Discussion of general conditions throughout the nation
based on his trip through the West.
April 14. 1938 Discussion of "relief and other subjects."

—

_

Demonstrations of Radio's Technique
Feature Annual Teachers Convention
9

PROOF

of the growing importance
of radio as a means of dispensing
education as well as entertainment

and advertising was given by the
amount of time devoted to this
subject during the 76th annual
convention of the National Education Association, held in New York,
June 26-30. Two of the general
morning sessions were devoted entirely to demonstrations of radio
as an educational tool and a number of papers on the use of broadcasting in teaching certain subjects were read at the various departmental sessions.
The June 28 meeting, devoted to
"Radio A Civilizing Force", was
presented by NBC and included
greetings from European educators broadcast from London and
Paris, music by the NBC Music
Appreciation Hour orchestra di-

—

by Walter Damrosch, examples of broadcasts that have
been used to instruct listeners in
science, health, drama and history,
both past and current; Irving
Caesar's Safety Songs, and brief
addresses by Dr. James Rowland
rected

educational counselor of
NBC; Dr. Joseph Jastrow, noted
psychologist,
Forrest
and
Ray
Moulton, general secretary of the
American Association for the AdAngell,

vancement of Science.
Citing such events as the eclipse
of the sun, in nature, and Hitler's
march into Austria, in history, as
examples of radio's ability to give
the American listener an "instant
and accurate account" of contemporary life, Dr. Angell said that "ra-

dio

is

absolutely contemporaneous.

Time and space are both conquered
by

Quite literally is it true that
radio brings the world to the listener. Not less true is it that radio
brings the listener to his world.
By which we mean that the best
radio programs offer the listener
new and illuminating insights into
areas of social, intellectual and
emotional experience which no
other agency has been able so efit.

fectively
doors of

to

do.

They open new

appreciation and understanding into the world which he
already imperfectly knows."
On Wednesday morning the educators saw a demonstration of the
CBS American School of the Air,
both as it goes on the air in the
studio and as it comes out of the
air into the classroom. By means of
a divided stage the teachers
watched the presentation of an
Exits and Entrances program, devoted to current history, just as it
would be put on in a CBS studio,
and on the other side of the stage
saw its reception by a class from
the Bronxville High School. Following the broadcast, the class discussed what they had heard, under the guidance of Dr. I. D. Taubanac, director of social studies
and public speaking in the Bronxville public schools. In addition,
eight experts in the field of radio
education conducted a round-table
discussion on the "school" and
other means of utilizing radio in
classrooms.

"Radio

Trends

in

Teaching

Science" were discussed at a de-

partmental on science instruction
by Harold W. Kent, director of radio education, Chicago Board of
Education. After briefly outlining
the various methods of teaching
science by radio used by the BBC,
CBS, Iowa State University, University of Wisconsin, and the school
boards of Rochester, Cleveland and
Chicago, Mr. Kent concluded that
whatever radio methods are adopted "the child's intellectual life is
immeasurably enriched and the
parent is enabled to listen with the
child, thus cementing the ties of
the prime educational relationship
that of mother to child."
Eloise Daubenspeck, broadcasting director of the CBS American
School of the Air, spoke to the National Council of Geography Teachers on the program's geography
broadcasts and to the National
Council of Teachers of English on
"Radio and the English Teacher".
This latter group was also addressed by Mitchell Benson, as-

—

sistant

WOR-

program

MBS, who

director of
cited the radio adapta-

Hugo's "Les Miserables" as an example of a new development, the "narrative technique", through which the author's
own words were retained not only
in the dialogue but as well for
scene transition, so that the story
was presented on the air as nearly
as the author meant to tell it.
At a meeting of the School Public Relations Association, Kenneth
Webb, president of the Radio
Writers' Guild, discussed "Writing
a Script" and James Church, NBC
tion of Victor

production man, spoke on "Producing a Script". At the same session
Harry Jager of the U. S. Office oi
Education spoke on "Shortwaves

NBC

and CBS
for Schools". Both
had displays in the exhibit space
adjoining the registration desk at
Pennsylvania Hotel, where
the
they distributed pamphlets describing their educational activities.

Radio Legion of Decency
Organized in Hollywood
ANOTHER so-called "legion of
decency" campaign is reported being launched by the revived
"Broadcast Listeners' Assn. of
A m e r i c a", headquartering in
the Hollywood (Cal.) Plaza Hotel,
with Jack Parker, well know in
Pacific Coast radio, as managing
Slated for reform presby BLAA, according to a
spokesman, are obnoxious and su-

director.

sure

BLAA

perfluous radio advertising.
is said to have formed an alliance
with the radio divisions of National Civic Assn. and National.
Assn. for Suppression of Obscene
Literature. It was founded in 1923.
but has been dormant for several
years. It is incorporated in Illinois and California as a non-profit
organization. The plan is to set
up a clearing house in Hollywood
for criticisms forwarded by pro-

gram study

units.

Judge Alfred E. Paonessa, Los
Angeles, past president, is chairman of the national advisory
board. Edward Wheeler, formerly
editor of the defunct California
Broadcaster, Los Angeles weekly
radio publication, is vice-president
in charge of publicity. Directorate
includes Mrs. James E. Underwood
Jr., James Pemberton Jr., Oliver
M. Hickey, attorney, who also
serves as legal counsel, and Dr. A.
J. Balkin, all of Los Angeles; Mrs.
H. Albert Rice, Chicago, and
Charles E. E. Sanborn, St. Louis.
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Review Petitions

New Summer

Filed With Court

Released by Standard
SEVERAL new talent features are

FCC Must Decide Motions

for

A PARTY

The Rehearing of Cases

Haute

MORE

WBOW.

by

involving FCC
decisions has developed with the
tiling of three additional appeals
in the U. S. Court of Appeals for
the District of Columbia, and of a
petition for review with the U. S.
litigation

Supreme Court from an

FCC

festivities for
studios and offices at
303 S. 6th St., Terre Haute, Ind.
After the party, about 3,500 visitors
were entertained at open house
through June 11 and 12. Later in the
week more than 100 photo-bugs snapped studio artists in action during
"candid camera night", competing for

deci-

covering virtually
issues, holding in sub-

opinions

stance that the FCC first must decide motions for reconsideration or
rehearing of cases before it can
assume jurisdiction on appeals.
On that basis it dismissed the apOmaha, from
peal filed bv
the FCC decision granting WKZO,
Kalamazoo, full time on the 590
kc. channel in lieu of its present
limited time assignment. It also
dismissed an appeal of WOAI,
San Antonio, from an FCC decision authorizing a new station in
Greenville, Tex., and instructed
the FCC to proceed accordingly.
On June 22, the court dismissed
on motion of the FCC an appeal of
KFUO, St. Louis, operated by the
Lutheran Synod, from the FCC decision denying it half time on the
frequency it shares with KSD, St.
Louis. In denying the motion, the
court said it could do so under one
of two considerations
that the
KFUO-KSD case had been consolidated by the FCC and that KSD
had a motion pending for rehearing on its full-time application,
and that the
notice of appeal had been filed after the 20day appeal period had expired.

prizes.

WITH KARM,
member

the

of

CBS

basic

now

A PROGRAM

Pacific

Europe broad-

from

cast by only one station featured the

program marking
Eugene Mever as pubWashington Post. WRC,

anniversary

fifth

the regime of
lisher of the

Washington, carried the special program, with Lawrence Hills. European
manager of the New York Herald
T ribune, speaking from Paris, and
Joseph Driscoll. London correspondent

of

same

the

paper,

speaking

from London.

Miami, has secured the FedSavings & Loan Assn. of Miami
sponsor of the orchestra it has
engaged under its
contract. Led
by Walter Goodman, it has been
named the
Light Symphony
Orchestra.
as

AFM
WIOD

WXTZ.

Detroit, has moved its executive offices to the 16th floor of the

Stroh Bldg.

Male Chorus by Ken Darby. The
latter not only sings bass with the
King's Men, but is their leader and

principal arranger.
The concert novelty releases in
June by Harry Bluestone, violinist,

and

George

Smith,

Paramount

guitarist, are soon to be followed
by violin-piano novelties featuring

Bluestone and Arthur Schutt, of
MGM. Bluestone, a new-comer to
Hollywood, was No. 1 side-man on
network shows originating in New
York. Cowboy and hillbilly music
will be produced by Jim Lewis and
the Lone Star Cowboys. In addition
to the vocal and yodeling work by
Curly Engel, the Lone Star Cowboys feature Lewis' "hoot-nanny",
built like a bicycle and holding a
washboard, autohorns, cymbals,
bells and other gadgets.

staff

moved

recently

San

Francisco

the

new CBS

in

into

headquarters on the roof , of
Palace Hotel, which will house
entire

Aug.

Shields, applicants for a new station in Saginaw, Mich., appealed to
the U. S. Supreme Court for a review of the decision of the Court

KSFO

and

The

studios

1.

CBS
and

the
the

staffs
by
remaining

the
in
$350,000 plant are
rapidly nenring completion, according
to Philip Laskv. general manager of

offices

KSFO.

WELLS

HENRY

Jr.. manager of
G.
Pensncola. Fla., recently presented a cim for
to the Pensa-

WCOA.,

WCOA

cola Little

duction.

Theater Group for

its

pro-

The Brat.

EFFECTIVE

with the June 25 issue.
Stand By. published by WLS. Chicago, was consolidated with Prairie
Farmer, which operates the station.
The farm paper's radio section has
been enlarged.

WNTC, New
mission

PROMPTED

WPA

;

;

8:30

MORE than 1,500 delegates to the
43d annual convention of the American Federation of Musicians, held in
Tampa June 13-19, were guests of
WFLA, Tampa, June 14. H. H. Baskin, president of WFLA, was one of
three hosts at an all-day picnic for
the visiting musicians in Clearwater's
Palm Pavilion.

LEE NASH,

from

York, has received perCBS to broadcast the

Wednesday night concerts from Lewisohn Stadium to which
exclusive air rights.

CBS

has

DISCOVER THE CUSTOMERS

A

Mr. Harper was fined $25 and

KFIZ,

in

KGVO,

YOU

news broadcast,
had included a story from the Fon
du Lac Commonwealth Reporter that
a peddler had been warned by City
Clerk John E. Murray to get a license
costs.

of

DISCOVERS THE STARS

by a news flash heard

hurried to Fond du Lac from a
neighboring town and arrested W. O.
Harper, Chicago, who was allegedly
selling an electrical curative device
there without benefit of either a State
transient merchant's or peddler's li-

news director

Missoula, interviewed for broadcast
two survivors of the Milwaukee
Olympia disaster at Saugus, Mont.
Miss Mable Anne Parks, of River
Rouge, Mich., and John Stahlberg,
state editor of the Federal Writers
Project, told of their experiences as
passengers on the wrecked train.

KFIZ. Fond du Lac,

tor,

m.

p.

Wis., C.
Coolidge, state peddler license inspecvia

cense.

THE CBS

Harold F. Gross and Edmond C.

its

Participating

Program

Your

Product

To

Sell

POLLY THE

or face prosecution.

%

*
SHOPPER

(Polly Shedlove)

KFRC, San

Francisco, originated a
description of the dedication ceremonies on Treasure Island, site of the
1939 Golden Gate International Exposition, of the Hall of Science, on
June 17 for Mutual.

^ A

of the country will be
a new CBS series. The
People's Platform, to start July 20.
Lyman Bryson, educator, will preside
over the group of four typical citizens.
The purpose is to effect a composite
of America's popular opinion on gen-

varied

A.

9:30

personality

secrets, fashions in

in

eral subjects.

to

M.

broad-

4-

cast of shopping hints, beauty

PROBLEMS

weighed

9

Daily

fashion,

signed

who

^

interviews

appeal

to

buy.

An

a friendly

—

all

to

women

de-

inexpensive

^
-jr

method of effectively reaching
your market ...
•

NEWS

staff at

WSYR,

Syracuse, N.

gets leads on local news stories
through an ordinary radio constantly
tuned to the police broadcast station.
Station engineers have rigged up a
special shortwave aerial to aid clear
Y.,

reception.

peal of Dr. William States Jacobs
Broadcasting Co. from the FCC
decision denying it a new regional
station in Houston, and an appeal
of
Arthur Faske, licensee of
Brooklyn, from the FCC
granting WRRL, New
decision
York, the facilities of
Brooklyn, ordered deleted several
weeks ago. The Faske appeal contended the FCC should have considered his application for increased facilities at the same time.

WCNW,

WMBQ,

yyrjjQ(

RESULTS ASSURED
with

WTOC
SAVANNAH,

GA-

CBS Network «1 260 K.C

ALONE!)

jjtrt.

IOWA PLUS /

DES MOINES .... 50,000 WATTS, CLEAR CHANNEL

•

being released by Standard Program Library for summer transcription fare. Dick Jurgens' popular ball-room orchestra, now featured at the Casino in Avalon,
Santa Catalina Island, will be released in dance numbers starting
mid-July. The King's Men male
quartet, well-known for its work
with Paul Whiteman, has been expanded to the 12-voice Modern

in association with the Radio
Federal TheaDivision of the
ter Project, recently began a Men
Against Death series based on themedical writings of Paul de Kruif.
George Zachary, of the CBS program
Leon Fontaine,
department, directs
of the Federal Theater writes the
Bernard Hermann, CBS conscripts
ductor-composer, directs the music.
The series is carried Thursdays, 8-

CBS,

WIOD.

eral

Saginaw Appeal Asked

BROADCASTING

a

nounced in a letter to agencies and
advertisers June 17 that it would be
made available at an evening rate
of -STo per hour, $45 per half-hour
and $30 per quarter-hour.

KFUO

of Appeals on March 16, involving
the competitive application of Saginaw Broadcasting Co. for a new
station in the city. The question
presented, it was contended, is
whether the lower court is without
jurisdiction to hear and determine
an appeal from the FCC where
the appeal was not taken within 20
days after the effective date of the
Commission's decision. The Commission had granted the applications of Gross and Shields for a
new station on 950 kc. with 500
watts daytime and had denied the
application of the Saginaw company, after which the latter had
petitioned the Commission for rehearing. The Commission subsequently denied the rehearing petition and, it was contended, three
months after the effective date of
the decision, Saginaw appealed to
the lower court.
New appeals filed with the lower
court include those of Gallatin Radio Forum for a new station in
Bozeman, Mont., from the FCC decision granting the competitive application of Roberts-McNab; an ap-

Fresno, Cal.,

network. Donald Thornburgh. Pacific
Coast vice-president of CBS, an-

WOW,

—

businessmen, given recently
W. Behrnian, director of
Terre Haute, opened a

WBOW's new

The court on June 15 rendered
identical

more than 500 Terre

house-warmiug

week's

sion.

two

W.

for

Features

Broadcast Advertising

Extensive Promotion

Department

The Station
of the Stars
1540 BROADWAY
N. V. C.
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FEDERAL COMMUNICATIONS COMMISSION
JUNE

TO JUNE

15

Kosciusko, Miss., granted auth. withdraw
without prej. applic. transfer control.

D

—

SET FOR HEARING
KGCI, Coeur
Id., mod. CP change trans., etc.
ORAL ARGUMENTS — KVOD, KFEL.

JUNE IS

d'Alene.

cific

ARGUMENTS SET— NEW, PaRadio Corp., Grants Pass, Ore., 6-30-

KFBI,

38;

WCLS.

Schenectady,

ORAL,

Joliet,

set for 7-7-38; Tri-City

Bcstg. Co.,
7-7-38
Kentucky
Bcstg.
Corp., Louisville, 7-7-38
WMPS, Memphis,
9-15-38
Arlington Radio Service.
Arlington, Va.. 9-15-38.

WMPS

9-15-38;

III.,

and Memphis Press-Scimitar Co., 9-15-38
NEW, Arlington Radio Service, Arling-

;

;

JUNE 23

—

—

Transfer control
WBRC, Birmingham
Birmingham Bcstg. Co., licensee from

Pa., and WKBO, Harrisburg, granted pet.
continuance hearing to 7-14-38; WJBL,
Decatur. 111., granted auth. take deposi-

Fort Worth,
granted license for CP move to Fort
Worth, etc. KRBA, Lufkin. Tex., granted
license for CP new station 1310 kc 100
w D KSOO, Sioux Falls, S. D.. granted

CP

increase
power etc.
Mo., granted license*
1310 kc 100
D KID. Idaho
Falls,
granted auth. withdraw without
prejudice applic. mod. license; WLVA,
Lynchburg, Va., same
NEW. Asheville
Daily News, Asheville, N. C, granted continuance hearing.
;

Bluff.

w

;

JUNE 18
Fair-

—

kw

1

unl.

WCAX

set

granted vol. assignment
Ward d/b WLAC Bcstg.
KWNO.
Winona, Minn., granted vol. assignment
license to Winona Radio Service
KOAM.
Pittsburg. Kan., granted vol. assignment
license to Pittsburg Bcstg. Co.
WGTM,
Wilson. N.
granted vol. assignment license to
Inc.
WICA, Ashtabula,
O., granted vol. assign, license to WICA
Inc.
WLW, Cincinnati, granted exp. auth.
modulate carrier with facsimile; WGRC,
New Albany, Ind., reconsidered and set
aside action 5-18-38, and designated for
hearing de novo
New Orleans,
;

C

for hearing.

WAAB,

Boston

Oklahoma City

WMBC,

:

Wis.,

WEAU, Eau

mod. license to

applic.

kw; WBBZ, Ponca

City,

Okla.,

unl.
invol.

assign, license: WEBQ, Harrisburg, 111.,
mod. license 1210 to 1310 kc unl. KVOX,
;

Moorhead, Minn.

;

WAAB,

denied

Fla.,

mod. CP
rehearing

WOAI,

—

;

on

KADA NEW.

Boston, renewal

WMFJ,

rehearing on
Antonio,

San

applic.

mod.

Daytona
applic.

denied

license

of

Radiocasting Corp..
Richmond, Ind., and C. Bruce McConnell,
Indianapolis, denied rehearing, mod. Com;

Curtis

KRGV.

—

Weslaco,

—

—

auth.

KVOL,
D

—
—

to

WBRE,

;

;

JUNE 25

KROY, Sacramento,
change 1210 kc 1C0 w
1

kw D

unl.

Honolulu Bcstg.
auth.

Denied
—1340
kc

Cal.
to

D

Co.,

Honolulu

transfer control to

Pacific

CP
250

Granted
—Theatres

& Supplv Co., Honolulu granted renewal
KGMB. KHBC, K6XCJ.
KARK, KILU, Little Rock, Ark.— John
;

Frazer applic. transfer control Ark.
Radio & Equip. Co. to Radio Inc. dismissed
Radio Inc. applic. transfer control Ark. Radio & Equip. Co. to T. H.
Barton granted
Ark. Radio & Equip.
Co. applic. renewal license granted
renewal KILU relay license granted.
R.

;

;

;

NEW.

;

Orville

amended

docket
Tex.,

auth.

Mayse.

KEHE.
Earl

C.

Kan.

to

unl.

transfer

KPLT,

;

control

Paris,
G.

A.

to

M. B. Hanks. Houston Harte
Los Angeles, vol. assign, license to

Anthony

vol.

Inc.

KGGF, Coffeyville,
Hugh J. Pow-

;

assign, license to

ell.

JUNE 21

MISCELLANEOUS—KOBH,

Rapid

City,

granted

continuance
hearing
Minn., granted continuance hearing renewal
NEW, Frontier Bcstg. Co., Cheyenne. Wyo., canceled
order take depositions
WNAX, Yankton,
S. D., denied copy Commission's audit report NEW, Asheville. Daily News, Asheville, N. C, granted auth. take depositions.
S.

D.,

KGDE, Fergus

Falls,

;

;

;

JUNE 22

MISCELLANEOUS
Minn.,

granted

—

license

WMFG.
for

equip.
increase

WSAY,

power, time
Antonio, granted mod.
KVNU. Logan, Utah,

etc.

change

equip.,

site

;
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Hibbing,

CP

change

Rochester, granted license

trans,

•

;

KONO, San

CP change
granted
etc.

July 1,

equip.

mod.
;

;

CP

WHEF.

1938

WBNX
that

;

kw

WAPI, Birmingham

.

5

kw

to

in-

to

WMBG

be granted.

Hill rec— Examiner voluntary

that

(1-622)

D

increase

applic.

kw D

5

applic.

Alabama

—

Martin Andersen, Orlando.

CP

WHBL,

1500 kc 100-250

Fla.
(1-666) that

Sheboygan, Wis.

w unl. be deWEMP. Mil-

— ExaminerWHBL recommended

waukee

;

Hill

(I-

increase D to 1
that applic.
mod.
kw be granted that applic.
license D to unl. be granted.
NEW, Fla. West Coast Bcstg. Co., Clear667)

WEMP

;

water

—Examiner

Seward recommended

(I-

668) that applic. CP 1300 kc 250 w D be
denied.
NEW, Colonial Bcstg. Corp., Newport
News, Va.- Examiner Hvde recommended
(1-669) that applic. CP 1370 kc 100-250
w unl. be denied.
WLAP, Lexington, Ky.- Examiner Hill
recommended (1-670) that applic. CP
unl. to 1270 kc
change 1420 kc 100-250
1 kw unl. be denied.
KTBC,
College Station, Tex.

—

:

;

that applic.
be granted
crease to 1

NEW,

;

;

.

:

Examiner Berry recommended

;

;

—

.

York WMBG, Richmond
Examiner Seward recommended (1-661)

WBNX, New

applic.
nied.

local-

;

Examiners' Reports

—

increase hours
Lyerla, Herrin. 111.,

;

;

be denied.

freq.,

W.

;

;

;

CP 1310 kc 100-250 w unl. NEW. Tacoma Bcstg.. Taeoma, CP 1420 kc 100-250
w unl. NEW. Laredo Bcstg. Co.. Laredo
Tex.. CP 630 kc 500 w unl.; NEW. W.
A. Steffes, Minneapolis. CP 1310 kc 250 w
D NEW. Radio Enterprises, Victor, Tex.,
CP 1310 kc 100-250 w unl. KPAC, Port
Arthur. Tex., CP change 1260 to 1220
kc increase power etc.
KFRO. Longview,
Tex., CP change 1370 to 1340 kc. increase
power etc. WTAR. Norfolk. CP increase
1
to 5 kw etc.
WJJD, Chicago CP in

motion cancel oral argument and
grant applic. WEST, Easton, Pa., granted
motion continue depositions KMED, Medford, Ore., denied continuance oral argument.
denied

;

KMLB. Monroe, La., discontinuance hearings on
Sentinel Bcstg. Corp. and Tri-State Bcstg.
System denied without prejudice consol.
applies, with applic. Pittsburgh Radio Supply House.
WCAO. Baltimore, granted
extension temp. auth. 1 kw N; WREC.
Memphis, granted extension temp. auth.
5 kw N.
SET FOR HEARING—WOV. New York,

etc.

w unl.
NEW, Colonial Network, Providence,
I.—
Denied CP 720 kc 1 kw ltd.
R.
MISCELLANEOUS—WDZ, Tuscola, Ill100

1 kw unl. be granted.
NEW, King-Trendle Bcstg. Corp., Grand
Rapids
WSBT, South Bend Examiner
Dalberg recommended (1-664) that applic.
King-Trendle Bcstg. Corp. CP 1010 kc 250
w unl. be denied that applic. WSBT
change 1360 kc 500 w Sh.-WGES to 1010
kc 1 kw unl. be granted.
NEW, Pawtucket Bcstg. Co., Pawtucket,
Examiner Bramhall recommended
R. I.
(1-665) that applic. CP 1390 kc 1 kw unl.

;

etc.

—

;

:

kc

:

change antenna

—

Rock Island. 111.— Examiner Arnold recommended (1-663) that applic. CP
change 1210 kc 100-250 w unl. to 1240

denied as in default applic. increase to 250
w, use full time, pending final disposition
of related applications
NEW, Civic Bcstg.
Corp.. Syracuse, granted redesignation of
applic. for hearing, denied without prejudice applic. consolidated hearing with Sentinel Bcstg. Corp.. but both applic. to be

ly,

NEW, John S. Allen and G. W. CovMontgomery, Ala. Granted
Jr.,
ington
1210 kc 100 w D.
NEW, Southwest Bcstg. Co., Prescott.
W. P. Stuart. Prescott Southwest
Ariz.
Bcstg. Co. granted CP 1500 kc 100-250 w
unl.
W. P. Stuart denied CP 1500 kc

WHBF,

WJBW

CP move trans, locallv. change freq.
WPG. Atlantic City, CP move trans,

of

CP

assignment license to Voice of
Inc. be granted.

;

heard same day
missed petition

fight,

ers a first-hand version
Louis' one-round victory.

ommended

;

;

the

after

by air express to
and gave local listen-

it

WFBM

Simul.-WBRB D.

inLafayette,
Ind.
Granted
250 w.
Wilkes-Barre, Pa. Granted increase D to 250 w.
MISCELLANEOUS— Oral argument Ex.
Rep. 1-637 advanced to 7-14-38; in Ex.
Rep. 1-640 advanced to 7-14-38
NEW.
George B. Storer. Pontiac. Mich., granted
WQIM, St. Albans,
auth. take depositions
Vt., granted motion continue hearing.

crease

w

sent

—

exp.

own impressions im-

his

mediately

KVEC, San Louis Obispo, Cal. Granted
mod. license to unl. 100-250 w.
NEW, Louis P. Thornton, Baker, Ore.
granted CP 1500 kc 100-250 w unl.
WFAS, White Plains. N. Y. Denied

fight

the

York,
of

Schmeling

-

ringside in New
made a transcription

from

license

unl.

Louis

the

Texas Granted transfrom M. S. Niles to O. L.
Taylor. Gene A. Howe, T. E. Snowden.
KGAR, Tucson. Ariz.— Denied CP
change 1370 kc 100-250 w to 1340 kc 250
fer

;

WGTM

Fight Discs

LEN RILEY, sportscaster of
WFBM, Indianapolis, viewed

JUNE 24

Detroit, KOCY,
for hearing.

— Renewals —set

SET FOR HEARING
Claire,

Beach,

Nashville,
license to J. T.
Service:

increase

—

MISCELLANEOUS

MISCELLANEOUS— WLAC,

— CP

KCKN, Kansas City-

;

auxiliary license.

Burlington, Vt.— Granted mod.
1200 kc 100-250 w.

license spec, to unl.

transfer

from Arthur Capper to
Capper Publications.
KGGC, San Francisco Renewal applic.

1

Midnight Sun Bcstg. Co.,
banks, Alaska Granted CP 610 kc

of

Transfer control

;

NEW.

executrix

Invol.
C. Iraci.

w

WIBW, Topeka

:

for

Mariannina

through stock

as

KDLR, Devils Lake. N. D.
100 to 250
unl.

;

Poplar

control to

to herself

—

JUNE 16

MISCELLANEOUS— KGKO.

KWOC.
for CP

Hanna

in her name
Marcellus D. Smith Jr.
WPEN, Philadelphia

tions.

license

Eloise H.
registered

WFBM

;

w

APPLICATIONS GRANTED

;

INCLUSIVE

;

;

;

Va., 9-15-38; NEW, W. C. Irvin.
Amarillo. Tex., 9-22-38
NEW. Amarillo
Bcstg. Corp., Amarillo, 9-22-38.
MISCELLANEOUS NEW, George B.
Storer. Pontiac, Mich., granted pet. accept
amendment to 250 w unl. WEST. Easton,

ton,

29,

mission order and auth. withdraw applic.
CP, and dismissed petition of C. Bruce
McConnell in opposition to petition mod.
order 5-11-38 denied as in default applic.
J. T. Griffin for CP new station at Fort
Smith, Ark.

GROUND

was broken June 21 by William A. Winter-bottom, vice-president and general manager of RCA Communications Inc., for RCA's exhibit building in the New York World's Fair 1939. Others in the picture
are (1 to r) Grover Whalen, president of the Fair; C. W. Ryan, contractor; Stephen Simpson, of RCA Communications; Guy L. Maygarx,
of Skidmore & Owings, architects; J. de Jara Almonte, of NBC; Joseph
D'Agostino, of NBC, and an RCA operator and messenger boy.

FORMAL ground-breaking ceremonies for the RCA building at the
1939 New York World's Fair took
place June 21, with William A.
Winterbottom, vice-president and
general manager of RCA Communications Inc., turning over the first
shovelful of earth with a special
chromium-plated shovel. Ceremonies included the transmission
of invitations from Grover Whalen,
Fair president, to the heads of

European governments to attend
the exposition, sent from the scene
by a special hookup of RCA.
Following the ceremonies, RCA
announced the details of its exhibit, which will include a March

—

w

WTAW,

Austin

— Examiner

671) that
to include

WTAW

KTBC facilities
KTBC mod. CP

applic.

granted.

WMBO,

Auburn,

N.

Y.

be denied

ommended

shortwave communication, includ-

cense be granted.

:

antenna

re

— Examiner

win recommended (1-672) that

of Science display dramatizing the
history of electrical science;
a
demonstration of international

ing transmission and receiving sets
for radiograms; a model ship's
bridge to show how radio direction
finders and radio compasses enable
the pilot to plot his exact position
a radio-equipped yacht in the lagoon adjacent to the building;
demonstrations of facsimile and
television and of the training of
radio engineers.
Building will be constructed by
the Ryan Construction Co., New
York, with the Outpost Nurseries,
Ridgefield, Conn., as landscapers.

:

Berry recommended (ICP change D"

applic.

applic.

that

be
Irre-

newal license be denied.

WBNY,

—

Buffalo Examiner Irwin rec(1-673) that applic. renewal li-

NEW, Greater
NEW, W.

tion

;

— Examiner

C.
(1-674)

S.

Greenwood
A.

Barnette,

Bcstg.

Sta-

Greenwood,

recommended
Greater Greenwood

Seward

that applic.
Station for CP 1420 kc 100-250
that
dismissed with prejudice
W. A. Garnette for CP 610 kc
250 w D be denied.
WPRA, Mayaguez, P. R. Examiner
Berry recommended (1-675) that applic.
SH to 780 kc
change 1370 kc 100-250
1 kw 2% kw LS unl. be granted.
NEW, Pinellas Bcstg. Co.. St. PetersExaminer Seward recommendburg. Fla.
ed (1-676) that applic. CP 1370 kc 100-250
unl. be granted.
WTNY. Newburgh, N. Y. Examiner

w

Bcstg.

unl.
be
applic.

;

—

w

—

w

—

applic.
Bramhall
recommended
(1-677)
change to 1220 kc 250 w D be granted.

BROADCASTING

•

Broadcast Advertising

—

—
WA1R. Winston.

— Examiner

C.

S.

Ar-

Midwestern Group
To Convene Again

CP

nold recommended (I-67S) that applic.
change D to unL be denied.

Additional Decisions
JUNE 20

—

KSRO. Santa

Rosa. Cal. Granted mod.
license D to unl.. 100-250 w.
WGIL. Galesburg. 111.
Granted license
for CP 1500 kc 250 w D.
KABR. Aberdeen. S. D. Granted license
for CP change to 1380 kc. etc.
MISCELLANEOUS KFJZ. Fort Worth.
CP move trans., new radiator: KSAM.
Huntsville. Tex., mod. CP trans., studio
>ites,
antenna
KTBS. Shreveport, and
WOWO. Fort Wayne, granted licenses for
CP's.
NEW, Sumter Radio Bcstg. Co..
Sumter. S. C. dismissed with prejudice
:<pplic. CP 1420 kc 250 w D
KTBR. Modesto. Cal., granted continuance hearing.

—
—

^
—

—

SOUND PROJECTS

Chicago,
has released four new portable playback machines designed for 10. 12 and
1G inch discs operating on a. c. or
d. c. Two of the models utilize dual
speed. A microphone attachment with
independent volume control permits
Co..

cut-in for live announcements.

;

:

:

[

KTBS.
May 9

Shreveport. went on the air
with its new RCA 1-D trans-

nutter.
tion

Both

modernized

Applications

.

JVNE

.

ANNOUNCEMENT

.

15

WOR. Newark — Extension facsimile.
NEW. Evening News Assn.. Detroit
CP

facsimile.

WJRD.

Tuscaloosa. Ala.
100-250 w.

to unl.

— Mod.

—

KFJZ. Ft. Worth CP
move trans., change 1370

license

new
930

to

D

antenna,
kc.

in-

100-250 w to 500 w.
WKAT. Miami Beach —CP increase D to
250 w.
NEW. Drohlich Bros.. Sedalia. Mo. —CP
crease

1500 kc

w

100-250

unl.

WPTF. Raleigh.
auth. 5 kw spec.

N. C.

WGIL. Galesburg.
new station.

— Extension

111.— License

exp.

CP

for

—

WBBM. Chicago Extension exp. auth.
synchronize KFAB.
NEW. Central Bcstg. Corp., Worcester.
Mass.—CP 1500 kc 100-250 w unl.
WKBN. Youngstown Mod. license 570
to 640 kc. 500 w to
kw unl., asks
1

—

WHKC

facilities.

WSPA.

Spartanburg.

D

NEW.

to

— Mod.

license

unl.

West

Fla.

Clearwater

C.

S.

500 w-1 kw.
Coast
Bcstg.
Co..
1300 kc 250 w unl.. amend-

920 to 880 kc,

—CP

ed to D.

NEW, Miami Bcstg.
1420 kc. 250
unl.
WIRE. Indianapolis

Miami

Co..

w

—CP

— Mod. CP new
kw D.
WTCN. Minneapolis —CP change equip.
KFAB. Lincoln. Neb. — Extension exp.
auih. synchronize
trans.,

to

etc.,

kw

1

5

WBBM.

JINE 20

WDEL.
250 w N.
WBAL.

Del— Mod. CP

Wilmington.

kw

1

D.

to

— Extension
exp. auth.
and synchro. -WJZ

Baltimore

simul.-KTHS 1060

kc.

760 kc.

—

WGAN. Portland. Me. Invol. transfer
control to Gannett Pub. Co.
NEW. Geo. B. Storer. Pontiac. Mich.—
CP amended

WRAW.

increase

to 250

w.

Pa—CP

Reading

new

trans.,

250 w.
Laredo. Tex.

to

— License for CP
Mod. license spec,
—
to unl.
KTHS. Hot Springs. Ark. — Extension
exp. auth. 1060 kc simul-WBAL
KPAB.

new

station.

WWL. New

Orleans

LS

pend until

8

p.

m. and

midnight.

KXOK,

St.

Louis

unl.

— Mod.

8

CP

p.

sus-

m. to

re equip.

NEW. Olney Bcstg. Co.. Olney ML—
1210 kc 100. 250 w unl.. requests facilities WEBQ if granted 1310 kc.
CP

NEW,

Bureau of Education. A. Corenson, owner, Montebello. Cal.—CP 1420 kc.
100

w

D.

JUNE 22

NEW,
CP

Civic Bcstg. Corp.. Syracuse
1420 kc 100 w unl.. amended to 1500

kc.

WLEU.
cense to

Erie.

WLEU

KRIC.

—

Pa.
Vol. assignment
Bcstg. Corp.

Beaumont.

100-250 w.

WGRM.

Grenada.

100-250 w.

— Mod. CP
Miss. — CP increase
Tex.

—

WQAM.

li-

to

—

WHB.

Kansas City
antenna,

rectional

—CP

unl.

WJBL

new

increase

1

applic.
trans., dito 10 kw

—

KLAH, Carlsbad. N. M. License for
CP change equip, etc.
KRBM. Bozeman. Mont. — Mod. CP new
station re equip., antenna site.

JUNE 23

NEW.

143.600 kc

NEW,

—CP

—CP

New York
kw.
Samuel Brodv. Sumter. S.

Clair L. Farrand.
J.

1

w

C.

1310 kc 100-250
unl.
Danville.
111.
Mod. CP new
station re equip.
KOVC. Valley City. N. D. CP change
1500 to 1340 kc. new trans., change 100250
to 500 w 1 kw D, move trans.

WDAN.

—

—

w

BROADCASTING

•

new

"Western Electric 405A type 5 kw. transmitter has been made, together with
publication of a brochure on the plant.
It utilizes the Doherty high efficiency
circuit, development of which won its
inventor. William H. Doherty. the
Morris Liebmau Memorial Award of
the Institute of Radio Engineers.

the reaction that utilization of the

broadcast

classroom

must be

stressed by teachers, that teachers
must be taught the details of radio
technique. Following the conference William Johnson, superintendent of Chicago schools, announced
that a 10-week course of daily
radio instruction would start at
the Chicago Teachers' College this

Dixon Group in Pennsylvania and
Delaware, and are also Intercity

Network

New WREC

WOR'S

and

KLX. Oakland. Cal.new antenna etc.

increase

*P

1

to

5 kw,

JLNE 27

—

WKZO. Kalamazoo L i c e n s e for CP
change antenna, trans.
WDNC. Durham, N. C. CP increase

—

move trans.
WIBW. Topeka CP new

to 100-250 w,

—

antenna.

KSEI,

Pocatello,

NEW. Wm.

—CP

H.

"40 kc 250

trans.,

—CP
Bates

w

Id.

change

new

trans.
Jr., Modesto. Cal.

D.

WMCA-Paris Tieup
COMPLETION of arrangements
for an interchange of programs
between America and France,
through a tie-up between WMCA,
New York, and Radio Cite, Paris,
has been announced by Donald

Flamm, president

of

WMCA.

Be-

in the fall, French versions of WMCA's Gangplank Interviews, in which passengers on
the Queen Mary and Normandie
are interviewed upon arrival or departure, will be recorded by Ber-

ginning

nard Musnik, American representative of Radio Cite, and shipped
to France for broadcast. Similarly,
broadcasts of the weekly meetings
of the American Club of Paris will
be transcribed there by Radio Cite
and mailed by return boat to
WMCA. Plans for an extension of
this program exchange to include
telephonic communications of important European broadcasts will
be worked out at a conference in

Dr. DeForest Impressed
DR. DEFOREST, inventor of the
radio tube which makes broadcasting possible, expressed himself as
deeply impressed with television
and predicted its ultimate success
as a regular public service following a visit to the NBC-RCA demonstration in Radio City last month.
"If programs like this can be laid
down over a radius of 35 or 40
miles," said the noted radio pioneer, after w atching a film transmitted by coaxial cable, "I see no
reason why television should not
be a marvelous success." Dr. DeForest in recent years has been
working on radio thereapy devices,
with laboratories in Los Angeles.
r

Broadcast Advertising

the successful educational program
as to the successful commercial
program. An interesting feature
was a series of six discussions by
teachers who had produced school
programs for a period of years.
Under the direction of Luella Hoskins of the Radio Council this feature resulted in a plan for the De-

cember conference whereby dozens
of grade and high school students
will actively participate and their
listener-aptitude will be analyzed.
An index to the popularity of
radio among Midwestern teachers
may be found in the fact that
classes for the
Radio

Chicago

Workshop, June 20-July 15, were
filled June 18 and a second fourweek workshop will begin July 16.
With a fee of $35 and classes
limited to 60 teachers, the work-

prize winning advertisement.
It Has Happened Here, will be one
of the featured exhibits at the annual
convention of Printing House Craftsmen in Boston Aug. 14-17. "Written

WOR
a

by Joseph Creamer.
promotion director, it is one of
of ads recently selected by

designed

series

Advertising & Selling for the Annual
Advertising Awards.

UNITED PRESS has added the following stations to its news service
KDTN. Denton. Texas; KLRA. Little Rock
KFOX, Long Beach. Cal.
WCHV. Charlottesville. Ya. KWOC.
Poplar Bluff. Mo. KOCY. Oklahoma
City: WBAX. Wilkes-Barre
KID.
Idaho Falls. These additions bring the
;

;

;

;

total to 259.

WEST COAST

Midwestern

Lord

& Thomas; Urvan Johnson

WBBM;

Earle McGill of CBS.
Other broadcasters attending the
conference were: H. Leslie Atlas,
CBS Vice-President; Floris Arof

nott

of

W BAA,
r

Lafayette,

Ind.;

Garnet Garrison, radio director of
WT ayne U., Detroit; Eleanor Hall
Martin, KWK, St. Louis; Joseph
F. Wright of WILL, Urbana, 111.;
Judith C. Waller of NBC, Chicago;
Myrtle E. Stahl of WGN; Lavinia
Schwartz and Hal Burnett of
WBBM; James M. Patt, and Paul
L. Dowty, CBS; William R. Cline,
W7 LS; Al Hollender, WJJD-WIND.
Instructors and speakers at the
current Radio Workshop include:
Hill Blackett of Blackett-SampleHummert; Allen Miller of the University Broadcasting Council; C.
L. Menser, Judith Waller, William
Ray, Everett Mitchell, Kenneth
Robinson and Malcolm Claire, all
of NBC, Chicago; Paul Dowty.

WBBM.

Transcording Co. has
City, Cal. to 9401

moved from Culver

Brighton War. Beverlv Hills. Cal.

NEW IMPROVED
RADIO

shop includes courses in

all radio
techniques. The workshops are also
under auspices of the Council.
Speakers at the
Conference included Clarence Menser of NBC, James Whipple of

Memphis, are

ultra-modern manner since signing of a new lease
with Hotel Peabody, which provides the equivalent of seven additional rooms. Work will be completed by autumn, according to
Hoyt B. Wooten, manager, with
programs continuing without interruption. Present studios were built
ten years ago. A new transmitter
was constructed two vears ago.

Experienced radio producers, in
lectures
and discussion periods,
told the teachers that color and
salesmanship are as necessary to

WHLS. Port Huron. Mich., has purchased an RCA 250-G transmitter and
speech input equipment.

Studios

WREC,

of

to be treated in

fall.

mitters.

outlets.

STUDIOS

la.,

Co.. Cedar Rapids,
has issued a bulletin covering its
new 20H and 20J 1000 watt trans-

NBC Bonus

as

Lancaster, Pa., joins NBC
July 1 as a bonus outlet available
to advertisers using WORK, York,
Pa., which is a supplementary on
either Red or Blue networks. Both
stations are part of the Mason-

WGAL,

COLLINS RADIO

to

—

to unl_ contingent granting

of the

Paris.

Miami CP change equip.
WAPI. Birmingham
Extension exp.
kw unl.
WJBC. Bloomington, 111. Mod. license

auth. 5

KTBS and its sister stahave been completely
with RCA equipment.

KWKH

SO SUCCESSFUL was the Midwestern Broadcast Conference held
in Chicago June 18-19 and attended by 140 radio-minded persons from 12 States that a second
conference has been scheduled for
December. Broadcasters from 11
stations attended the conference,
given under auspices of the Chicago Radio Council [Broadcasting
June 15] and directed by Harold
Kent.
Highlight of the conference was

WGAL

:
;

MAP

OUTLINE
(31 x 21

Y2

inches)

Features
Shows location of all U. S. and
Canadian stations.
Outlines and names each county, state and province.
Shows symbols indicating number of stations per

city.

Reverse side shows each station

by state, city, call
quency and power.

letter,

fre-

Shows time zones.
Printed on u:hite ledger paper that
permits the use of ink. Mailed flat.

PRICES
Single Copies
10 or more Copies
10°/

.

.

.

35c
25c

Discount in Quantities
of 50 or more.
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National Press Building

Washington, D. C.

FOR YOUR NEW STUDIOS
Choose

—Gates Speech Equipment
July 1,
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A SUPER MARKET

& Promotion
—

Shoots the Works on Radio

—

FOODS Corp.,
GENERAL
New York (Jell-O) made a
promotional tie-in with the
community of Van Nuys,
Cal., which proclaimed June 2025 as Jell-0 Week. It was a
voluntary gesture on the part of
Van Nuys in compliment to Andy
Devine, honorary mayor, who is a
comedian on the NBC Jack Benny
program, sponsored by General
Foods. More than 150 business concerns, from grocery stores to undertaker, carried individual advertisements in the Van Nuys News
during the week, saluting Jell-O.
In addition they gave away free
copies of Jack & Mary Recipe
Books and also lapel buttons with
Devine's picture. The town was
decorated with Jell-O banners and
the week of festivities opened with

a parade and beauty contest.

Help for the Needy
Detroit - Windsor, broadGood Neighbors, a weekly

CKLW,
casts

program

with

dramatizations of
of needed things,

case histories
such as new pairs of shoes, ice box,

two living room chairs, old wheel
chair for feeble-minded boy, magazines for hospital patient, small

gas stove, dishes, baby buggy, and
clothes. Five telephone operators
take calls from listeners who want
to help, and by the time the program is finished, most of the items
have been provided. One listener
opened a $150 a month charge account for items needed by the Good
Neighbors Society.
#

WNOX,

^

^

Booths For Sale
Knoxville, Tenn., recently

—

has issued

HOW RADIO

1937, which is largely devoted to
exploring the make-up of the 70%
of its programs which are noncommercial. It points out some of
the technical improvements of the
year, lists the advertisers, includes
stars, and descriptelevision advancements.

photographs of
of

tion

NBC has sent out a promotion
piece in the form of a race-track
listing
the
horses
entry
card,
scheduled to run in the Massachusetts Handicap, to which NBC has
exclusive rights.
*

Jitter

*

*

Bug

Soiree

GLOBE INVESTMENT

SKINNER MFG.

Omaha, offers 31 prizes weekly on its Rare
Bits of News program on WHO,
Des Moines, for jokes, original or
second-hand, accompanied by a
Raisin-Bran box top. Prizes of $1
are awarded for five best jokes each
day and the grand prize for best
joke of the week is a 17-piece aluminum kitchenware set. Stan Wid-

WHO

sponsored a National Home Show,
sold booth space to 30 local firms
and broadcast two programs daily
from the show. Tys Terwey,
announcer, handled the
broadcasts and J. T. Newman, Jr.,
salesman, was in charge of

producer - announcer,
ney,
voices Rare Bits of News, concentrating on the human side of human nature and the amusing side
of mother nature.

the booths.

INVITING LOCAL merchants

WNOX
WNOX

*

Tags

*

*

Cars
KFYR, Bismarck, N. D., has placed
license tags on cars of employes.
The tags fit above the state license
plants and are done in red letters
on white background.

WLEU,

its

Erie,

to

Woman's Program,
Pa., lets them pro-

after the broadcast takes pictures
showing participants in the program and a small display of the
free of
merchandise discussed
charge. The merchant gives the
photos, which are a good plug for
WLEU, good display in his show
says the idea is
windows.
producing a lot of new contracts
and building up old ones.

—

WLEU

*

*

Reprints of Ray
Broadcasting System
has reprinted a number of its Ray
D. O'Dollar cartoon advertisements
in a colorful 48-page booklet prepared under the direction of Robert A. Schmid, promotion director.
The character Ray D. O'Dollar is
designed to show the flexibility of

MUTUAL

UNDER GLASS

and metal

is

this

merchandising display of WDAY,
Fargo, N. D. Two glass and metal
cases are mounted on the front of
the Black Bldg. in which
studios are located, with the merchandising displays changed at

WDAY

regular intervals, so that
vertisers are given equal
The cases are 3x4 feet.

Page 66
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July 1,

all

ad-

space.

the Mutual network setup.
*

Island,

its

menus

in the

WSYR,

over

set-up.

Heard
on

Syracuse,

Timekeeper Fred Jeske's program,
the dairy presentation has a
unique angle in the inviting moo-oo
of "Happy Hanna", a mechanical

Columbia and Durkee
Famous Foods products
are pictured on the yellow and
black cover of a promotion brochure isued by CBS which is titled

DURKEE

A

Columbia-Pacific Network Story,

told in five sub-heads. It contains
briefly the success story of

My

Secret Ambition, sponsored by
Durkee's and also a sales talk on
the network. The Columbia-Pacific
basic network is mapped on the
back page.

111., is

*

*

Day

*

in

Macon, Ga., the retail merchants'
bureau of the Macon Chamber of
Commerce and local newspapers recently began a six-month series of
Sunday hours calling attention to
city-wide Dollar Day Sales, on the
third Monday of each month. Each

Sunday preceding the Monday sale
the Macon Telegraph carries special ad pages and WMAZ presents
a sales broadcast.
*

s&

*

County Count
showing

COVERAGE map

the
per 100
distribution
of letters
radio families has been issued by

Chicago,

listener letters

were received. The

that WLS reper 100 radio
homes in metropolitan Chicago.
A breakdown of mail by counties
folder points out
ceived 23 letters

and states

is
*

included.
*

*

Program Ideas

PRODUCTION department

Montreal, has completed
the second edition of CKAC's Program Idea Book, to be circulated
carrying more than 100
soon,
broadcast hints especially adaptable
to French Canadian audiences, that
can be produced at from $15 per
quarter-hour to as high as $1,000
per hour.

Poetry About Papa
father won $5
each in a series of Father's Day
contests on WCOA, Pensacola, Fla.
The programs, heard daily for one
week prior to June 19, were sponsored by local men's wear stores.

POEMS ABOUT

*

on

printed

main dining

of

CKAC,

*

*

Stamps From Sinclair
DINOSAUR stamp albums are

by the Hotel Fort Armstrong on
all

daily

*

Along With the Victuals
of its program

THE TIME
WHBF, Rock
room.

1938

*

bank Farms show

indicating that
during 1937 more than 1,159,585

mote some product they handle, and

*

display in prominent spot
floor of Hotel Syracuse
attracts many passers-by to Fair-

WLS,

*

*

Mike to Merchants
appear on

KFYR

for

*

NOVEL

on ground

Macon
IN A DRIVE sponsored by WMAZ,

Co.,

of

He

use

a

Super Market
said:

little

newspaper

tion. Our small newspaper copy
does not quote prices, we simply

Dollar

Bucks for Jokes

issue

Merchandising.

"We

Los

*

*

upon for

relied

is

space, but much of our success can
be attributed directly to our radio
campaign on the local KGIR sta-

cow.
Co.,

Angeles (finance), sponsoring the
six weekly early morning Musical
Clock on KEHE, that city, had
5,000 persons dancing at 6 a. m.
on June 18 when the monthly
Swingaree session of the program
was staged in Rendezvous Ballroom, Balboa, Cal. and broadcast
by remote. Swingaree is held every
fourth Saturday as a promotional
stunt by the sponsor who invites
swing enthusiasts to join the party.
Swing music is played for dancing.
Coffee and doughnuts are served.
*

May

the

Yearbook for

its

Series in Butte

grocery sales, is told by Frank
Reardon, owner of the Pay'n Save
Super Market of Butte, Mont., in

NBC's Year

NBC

"

B

—A Book

Things Needed Sunrise Terps Funds for Fun
Of Programs Paternal Verse Stamps

of-

during the evening Sports
Review on WBBM, Chicago, featuring John Harrington. Motorists
are told to call at filling stations
fered

owned by

Sinclair, the sponsor.

advertise

'something saved on
in the newspaper

And

everything.'

space we use 'tie-ups' largely to
save on the store's share of expense of such publicity. But we
shoot the works over the radio.
"With no more than our guidance along general lines and control over prices, we leave the writing of the continuity itself to the
station, and we also leave to them
the selection of time. The station
has used a morning program for
regularly,
plus
special
anus

nouncements and special programs
at various times when we have a
special sale or for our regular
week-end specials.
"The radio in our case produces
far greater and speedier results
than the newspaper. The radio also
costs us less, and we are able to
get greater cooperation and flexibility. As an example of the speed
of radio advertising: After we had
over a period of a week sold several cars of peaches and apricots
we sold 25 hundred crates in one
afternoon with all advertising
scheduled after 12 noon on the radio station."

WLW-WSAI

Are Active
At Grocers' Convention

of the WLW-WSAI staff
entertained with a "radio revue"
at the Asparagus Club Banquet of
the National Association of Retail
Grocers' Convention, June 20, at
Hotel Netherland Plaza, Cincinnati.

STARS

Featuring Ray Shannon with Hink
& Dink; Hugh Cross & His Radio
Pals; Ralph Nyland; Stephen Merrill; Charles Dameron and the Hithe entire program was diCherniavsky,
Josef
by
musical director. Ricoach, was
kel Kemt, dramatic
stage manager.
In addition three special broadcasts were scheduled by WSAI:
An address by Senator Millard Tydings of Maryland on "Fair Trade
Laws" and by Carlton F. Sturdy
liters,

rected

WLW-WSAI

on "How to Merchandise Foods";
and Mrs. Bert Hendrickson, of the

New York

State

Federation

of

Women's Clubs over WSAI and
Mutual, June 22.

WGY's New
OFFICIAL

Building

opening of the new

five-

studio structure of WGY, Schenectady, has been fixed for July 9, ac-

cording to Kolin Hager, manager.
Built by General Electric Co. for
operation by NBC, the new building will replace present quarters
in the International General Electric Bldg. It is located on the main
east-west highway through the
famed Great Western Gateway and
overlooks the Mohawk River. The
new 625-foot vertical radiator of
is already in operation.

WGY

BROADCASTING
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A

must do more than merely entertain ...

good radio station

knowledge and information

maximum

.

.

and

.

in public service features

broadcast time of

WLW

is

WLW,

...

more than

of the total

by a degree in Education

and nine years

come such

activities

as:

educational

of

Classroom education

— "The

market and livestock

Soil conservation

reports

.

.

.

Musical education

International

broadcasts

— to

create

a better

and Religious programs

build and hold a loyal audience.

too,

work on the

air

.

.

.

.

.

Under

Nation's School of the Air"

—river,

Spray service

with planned cultural programs

MB?

understanding among our neighboring nations

for all faiths.

These things,

.

^)

(\
.

intensive practical

Agricultural information

1

.

also provide

devoted to programs of this nature. Heading the Educational Department

teaching experience

direction

must

being more than just a "good" radio station offers the

in fact

of the Nation's Station is a director qualified

his

it

It is service

we think

such as this that has helped to

are part of the story of

WLW

NOW.

>

. .

check your

Directional Antenna

whenever you wish

. .

.with the

2k

RCA

new

IF

YOUR

directional antenna system

adjustment you

nal strength in

may be

populous

is

out of

radiators. This value, together with the currents

you whether your directional system

is

The 300-A instrument

is

inexpensive, easy to install and simple to use.

It

losing valuable sig-

tells

areas or interfering

operating as

with other stations.

it

should.

Formerly there was no method of checking a

will save countless hours of time during initial

directional array after installation except by an

adjustments and will provide routine checks

expensive

make

field intensity survey.

Now

you can

routine checks whenever you wish as sim-

ply as reading a frequency monitor.

The

RCA

during operation.

It is

valuable for other radio

frequency measurements, too
a directional

!

... If you have

antenna or are contemplating

type 300-A R.F. Phase Meter enables you to read

the use of one, write our nearest office for full

the phase between currents in the bases of the

details

Use

RCA MANUFACTURING
New York: 1270

Phase Meter

Sixth Ave.

.

Chicago

:

589

RCA

CO., INC.,

E. Illinois St.

.

Atlanta

:

tubes in

your station

CAMDEN,
490 Pcachtrec

St.,

N.
N. E.

J. •

.

about the valuable

RCA

Phase Meter.

— for finer performance

A

Service of the Radio Corporation of

Dallas: Santa Fc Building

San Francisco: 170 Ninth

Si.

.

Hollywood

:

America

1016 N. Sycajnore Ave.
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S4.00 the Year
Published

National Representatives:

INTERNATIONAL RADIO SALES
Chi,
^'ricago,
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York, Detroit,

Los Angeles, San Francisco

Semi-Munthly,

25th issue

(Yearbook Number)

Published

S3.00

15,
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the Year

15c the
in

D. C.

Copy

February

WL5
The Prairie Farmer Station,
Burriclge^D^utler^Pre*^

Chicago

all

over Colorado!

one
THE
and

and only reason why Denver

furniture stores

department, jewelry, men's and women's stores, too
spend more of their radio money with KLZ than with any other
station is that they have proved to themselves that KLZ pays
best.
KLZ measures up fully to this prime requisite of an
advertising medium.

To advertisers, local and national alike, KLZ delivers
customers and sales from all over the Denver-Rocky Mountain
region in such profitable quantities that it is the most economical

FRED

DAVIS,

president.'

Fred

and

essential radio

medium

in this area.

Davis

Furniture Co., livesjsand conducts his business in Denver.
He knows Denver
knows the mediums that build sales for
his business most economically.
He has
seen and felt the power of KLZ bring
customers into his store from all over
Colorado.
.

.

.

Affiliated in

Management

REPRESENTATIVE

with

WKY, Oklahoma

City

THE KATZ AGENCY,

Inc.

Reach the Park- and Shop People
-

WAAB
WEAN
WICC
WTHT
WNLC
WSAR
WSPR

WH A

ATCH the shoppers on their way to market. Network

Boston
Providence
J
(

broadcasting in

New

England

establishes direct con-

Bridgeport

New Haven

tact

with buyers on an ever-widening scale as

it

extends to

Hartford

New

London

Fall River

the great

number

of going-to-market motorists

whose cars

are radio equipped.

Springfield

This direct contact can be made with shoppers in

Greenfield

I

WLBZ
WFE A
WNBH
WLLH
WBRY
WLNH
WRDO
wcou /
J

\

(

New

Bangor
Manchester

New

England's largest trading areas through the widespread

Bedford

facilities of

Lowell

Lawrence

Its

The Colonial Network.

sixteen stations provide comprehensive, sales-pro-

Waterbury

ducing coverage throughout the major market

Laconia

Augusta

other network reaches a buying audience in so

Lewiston

Auburn

populated areas

at

comparable

territory.

many

No

densely

cost.

The
21

BROOKLINE AVENUE, BOSTON, MASSACHUSETTS

EDWARD PETRY &
Published semi-monthly, 25th issue

CO., Inc., Exclusive National Representatives

(Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building, Washington, D. C. Entered as
second class matter March 14, 1933, at the Post Office at Washington, D. C. under act of March 3, 1879.

TAILOR SAYS

THE LITTLE
COME RIGHT

"I'LL

TO THE POI

N

V-

TAILORED TRANSCRIPTION SERVICE

— Saves You More Because
• New

Subscribers

You

It Fits

Better!

This Month:

— Indianapolis, Ind.
- Hot Springs, Ark.
WMPS — Memphis, Tenn.
WNOX — Knoxville, Tenn.
WCPO — Cincinnati, Ohio
KGLV — Safford, Ariz.
— Columbia, C.
WIS
WBCM — Bay City, Mich.
KFAM — Cloud, Minn.
WCOU — Lewiston, Me.
KUTA — Salt Lake City, Utah
KWEW — Hobbs, New Mexico
WTOL — Toledo, Ohio
WIRE
KTHS

Why

not ask us to measure

you

for a

TAILORED TRANSCRIPTION SERVICEand see

just

how much you can

save!

S.

St.

KTRI

KRIC

KWLK
KGAR
KYSM
CFQC

Ale t^i^^baMAcAA^ii^^ up, to. Standard?

- Sioux City, la.
— Beaumont, Texas
Longview, Wash.

—
— Tuscon, Ariz.
— Mankato, Minn.
— Saskatoon, Sask., Can.

180 North Michigan Avenue

6404 Hollywood Boulevard

•
•

•
•

•

Chicago,

Illinois

Hollywood, California

merica meets the
For years, everybody has talked

and about the American

to

farmer. But the farmer, himself, has never

back

the place to talk
this

had

to the rest of the nation.

the farmer, yet informative
try listener alike.

of three

and

new

programs, by and

entertaining to city

These programs are designed

to

for

and coun-

make

radio

more

truly representative of the entire nation radio serves.

They

will bring to

America the voice

The Farmer Takes the Mike " The

of the

American farmer.

corn farmer, the wheat

farmer, the cotton and tobacco farmer, cattle rancher and dairy man,
truck farmer

and duck farmer

— from every

every type of rural American

TAKES THE MIKE. This new program

will

will

rural section of the United

be "cast"

be given

17th, to take the air regularly thereafter

its initial

in

THE FARMER

broadcast July

on Sundays, 4 to 4:30 P.M.

Farm owners, farm wives, farm tenants, and farm children
round the CBS microphone to
worries, their jobs

and

tell

will

gather

the nation about their fun, their

their ambitions.

Opening

in

Iowa's corn belt

(Des Moines) the series will cover different rural localities each week.

Other points

of

origin,

according to present schedule, include CBS

studios in Dallas, Birmingham, Minneapolis, Salt Lake City, Syracuse,
Louisville,

Beginning

Columbia Broadcasting System. CBS an-

nounces the inauguration

States,

the time or

month, the farmer gets both time and place through the

facilities of the

xx

Ame

Los

Angeles, Springfield, Vermont, and Portland, Oregon.

can farmer. ..on CBS!
XX

JI.

F. Dm

home

series

1" On

No.

July 4, Irene Beasley

on CBS from "R.F.D. No. 1"

rural free delivery

box

audience of farm

women

in

Manhattan. Her

— have

York

listeners

be

by CBS
the
bill

at 8 o'clock

is

"Aaron

Slick

first

Up

of a

in

First

on the play-

Punkin

Crick," an

epic which has played to

more people

in

more performances than the most popular

Broadway play on record

CBS farm program

!

will offer

This third

In

addition, rural

microphone whenever they

invited to the

Tuesday evenings,

of

vast

largely determines the pro-

dramas, presented

FOUR CORNERS THEATRE.

— Columbia's

own farm-home background

goes the curtain July 19 on the
of rural

official

Friday, 12:15 to 12:30 P. M.

"Four-Corners Theatre"
weekly series

the only

already become familiar with the

gram's selection of entertainment and information.
teners will

City,

Monday through

program's daily schedule,
Miss Beasley's

New

opened a new farm-

new

the best from

a large collection of rural and small-town

— plays written of and for the American
farm — drama which millions both east and
drama

west of the Hudson have never before had
opportunity to hear andjenjoy.

COLUMBIA BROADCASTING SYSTEM

visit

New

lis-

York.

CROSSLEY CONFIRMS

KNX

DOMINANT LEAD WITH LARGEST

COINCIDENTAL RADIO STUDY EVER MADE

216

Again

KNX leads with more first place mentions

'firsts'

than ALL other Los Angeles stations combined

KNX
KNX
KNX
KNX
KNX

]

FOR

;

i

complete week every month, day and night

months of 1937

KNX!

KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX
KNX

a

— independent

coincidental

— for

twelve

all

telephone

surveys

checked radio station preference in Los Angeles.

THE RESULT: knx had more

'firsts'

1

1

STA.

Angeles stations combined

B

B
B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B
STA. B

STA.

Crossley

now

place mentions than all other Los

first

— every

month of

the year.

confirms knx's overwhelming dominance in Los Angeles

STA.

STA.
STA.
STA.
STA.
STA.
STA.

STA.
STA.
STA.
STA.

STA.
STA.

B
B
B
B
B
B
B
B
B
B
B
B

with the largest coincidental survey ever
.

.

.

made simultaneously with

in

any

city in the

from 8 a.m.

to 10 p.m. ... 14

THE result:

Crossley, too,

quarter-hour periods than

world

the monthly check by the other organiza-

May, 1938. Crossley completed 111,799 telephone

tion in

And

made

interviews,

hours of the day, every day of the week.

showed
all

knx with more

first

place votes by

other Los Angeles stations combined I

the relative rankings for the other Los Angeles stations were

identical in both reports.

First

.

.

.

first

.

.

.

first— right

down

the greatest market of the West

Add

to this the

the line. That's
.

.

.

tremendous bonus that knx's 50,000 watts delivers

advertisers as with listeners,

STA.

STA.
STA,

G
C
C
^

F1RSTS

jSTA.

STA

-

states

.

when the West is

.

.

.

.

and you know why, with

considered,

KNX is selected.

"tops" every way!

.

'
,

Los Angeles—

the nation's fourth market.

powerful coverage of nine Western

It's

knx in

50,000 WATTS
'

•

COLUMBIA SQUARE

•

LOS ANGELES

.

D
D

Owned and operated by the Columbia Broadcasting System.
Represented by Radio Sales: New York, Chicago,
Detroit, Milwaukee,

Birmingham, Los Angeles, San Francisco

maybe an agency

Its

in

wuque
WOR

recordings go into a lot of agen-

cies.

Bv

like

Lord

J.

paste on the recordings.

& Thomas, Young &

Thev, ladies and gentlemen, know that

Mitchell,

Rubicam,

BBDO. Lennen &

Erwin Wasev, Ruthrauff

R\ an pay good

is

money

maybe an agency

Nor

Dubuque

that

how

are the firms we've just

men-

tioned using

WOR

recordings just be-

knack

for

making one

at

all!

dollar

look like five without calling in the local
engraver.

acci-

is

a

fact,

no mere

gone. Such popularity

we have

them. In

for

in

&

the onlv place into which they haven't

dent.

Not

we

cash invitation only. Agencies

Walter Thompson.

it's

cause they like the color of the labels

!

And if you really want to know

easily

we do

this, we'll

be glad to

explain the whole idea with the help of
a nifty

little

booklet we've just tucked

into the top drawer of our desk. It's
called

"A Matter of Record." Ask for it.

TRANSCRIPTION
RECORDING SERVICE

ELECTRICAL

AND
1440

BROADWAY,

IN

NEW YORK

VER

since our first day in

this business,

has

based

policy

Free

Peters

entire

its

on

&

this

sales

one

idea:

"Help make radio time

sell

than

at

selling.

Our

offices

are workshops where we've

helped build
best radio

some of the

accounts in the

country.

WCKY
WHK.WCLE
WHKC
WOC
WHO
WDAY
WOWO-WGL
KMBC
WAVE
WTCN
WMBD
KSD

our customer's merchandise,

With
and the time

Exclusive Representatives:
Buffalo
WCR-WKBW

that

background,

we

WFBL

WKBN

Pursuing

that

equipped

ourselves

idea,

you our 140

we've

cumulative years of experi-

be

ence in radio and advertis-

to

helpful rather than hospita-

men

ing.

If

that's

the

kind of

are

"salesmanship" you like, we'd

far better at market research

certainly like to hear from you.

ble. Several of

our

Columbus
Davenport
Des Moines
Fargo
Ft.

Louisville

Minneapolis-St. Panl
Peoria
St. Louis
Syracuse

Southeast
WCSC

Charleston

WIS

Columbia

WPTF
WDBJ

Raleigh

Roanoke

Southwest
KTAT
KTUL

Ft.

(and FREE,

JOHNS &

Worth
Tolsa

Pacific Coast
KOIN-KALE

FREE & PETERS,

Wayne

Kansas City

Yonngstown

will sell itself."

sincerely offer

Cincinnati
Cleveland

KSFO
KVI

Portland
San Francisco
Seattle-Taeoma

inc.

FIELD, INC.)

?A<utm> Jtadia Station Jty&esetUaUves
CHICAGO

NEW YORK

180 N. Michigan
Franklin 6373

247 Park Ave.
Plasa 5-4131

DETROIT
New Center

Bldg.
Trinity 2-8444

SAN FRANCISCO

LOS ANGELES

ATLANTA

One Eleven Sutter
Sutter 4353

C. of C. Bldg.

Richmond 6184

Bona Allen Bldg.
Jackson 1678
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Financial, Employment, Program Facts to be Sought
Annual Basis; Craven in Favor; Wilder Acts for NAB
policy of collecting annually basic operations data
for the broadcasting industry, including comprehensive figures on
revenue,
employment and programming, will be established by
the FCC under plans now being
considered.
By October it is expected the
Commission will be in a position
to prescribe the specific information it will seek for these industry
analyses, which would be on a cal-

endar year basis. Reactions generally to the questionnaire break-

downs

covering

these

for

fields

1937, all introduced in evidence at
the superpower
last

hearings

month, have been favorable,

it

was

said, and contributed to the tentative conclusion that the system

should be established by its Accounting Department on a permanent basis.
While the data for 1937 were
procured by a questionnaire method, the new procedure is expected
to be on an entirely different basis.
More than likely the information
sought will be of a more complete
nature and will be requested on
forms to be filled semi-annually
by stations. In that manner the
returns could be premised upon
station license renewals at the six-

month

,

intervals.

Favored by Craven
Commissioner T. A. M. Craven,
who first proposed procurement of
basic economic data on station
operations in his Social and Economics Report early this year, informed Broadcasting July 11 that
he favored a permanent system.
He said he probably would propose
such a project this fall, to cover
the 1938 calendar year and subsequent years. The data procured
by the Commission for 1937 were
the first of that nature ever developed on an industrywide basis.
As now conceived, the annual
statistical breakdowns would not
include a uniform system of accounting, which would be instituted by the FCC. On the other
hand the Commission simply would
specify that type of data it de-'
sired, leaving to station managements the methods by which they
maintain their books. The plan to
introduce a uniform system had
immediately aroused unfavorable
reaction.

Thus

it

was thought that with

BROADCASTING

•

no mandatory requirements as to
how books should be kept, the FCC
would not be in the position of
inspecting the books of stations.
Information supplied, however,
would be under oath, as were the
1937 questionnaire returns.
The NAB has been active in
connection with the whole trend.
Its accounting committee, headed
by Harry C. Wilder, president of
WSYR, Syracuse, and WJTN,
Jamestown, N. Y., has been in
frequent consultation with FCC
accounting department officials, including Chief Accountant William

and Head Accountant
DeQuincy V. Sutton. Messrs. Norfleet and Sutton directed the com-

J.

Norfleet,

pilation of the

1937 figures.

Presumably the NAB has in
mind recommendation to 1?he industry of a voluntary system of

FTC

on

accounting which would be coordinated to provide the information
sought with least confusion. Mr.
Wilder has been instrumental in
drafting such a proposed system
and the plan has been studied
closely by the NAB board, of
which he is a member, and by the

executive committee.
Just how far the FCC demands
for information will go is conjectural, though it appears certain
they will exceed the 1937 questionnaires in scope. The data sought
for last year were for the specific
purpose of providing the Commission with a picture of operating
conditions in the industry to be
used in conjunction with current
studies

and

investigations.

The

new base

will be broader, since
the data will be desired for all
phases of its regulatory activity.

Scrutiny of Advertising

Extended

as Staff Is

Enlarged

But Talk of a Sweeping Drive Against Big-Name
Advertisers Is Viewed as Fleeting Chatter
By LEWIE V. GILPIN
NO CONCERTED "drive" is under

way

up the commercial
copy of big-name advertisers, the
Federal Trade Commission told
Broadcasting July 12. The impression that a sweeping campaign has
to

A YEAR— 15c A COPY

Permanent Industry Data
By SOL

A PERMANENT

$3.00

clean

been started probably

resulted

from increased public attention to
false and misleading advertising
since passage of the Wheeler-Lea
bill amending the FTC Act and a
broadening of the activities,
through an enlarged personnel, of
the special board investigating deceptive advertising.
Work of the special board will
continue without any changes of
policy, FTC officials asserted, although its scope is broadened by
elimination of the unfair competition factor in the Wheeler-Lea bill.
Under the revised statute the Commission's jurisdiction extends to
any case involving false or misleading representations in advertising,
with no requirement that any unfair trade practice resulting in injury to a competitor be shown.
Regarding radio advertising, the
Commission pointed to its cooperative relationship with broadcasters

Broadcast Advertising

and declared that stations have

lit-

fear so long as they continue to comply with the board's
requests for copies of the commercial sections of their scripts.
working agreement with the FCC
has brought action in exceptional
cases where a station ignores the
FTC request for this material.
A new angle was thrown on the
industry's responsibilities under the
amended FTC Act, however, when
an official of the Commission commented that by one interpretation
of the statute a broadcaster might
be held liable under Sec. 12a along
with the advertiser, his agent, or
any other medium, to the civil remedies of Sec. 5. This would throw
him open to stipulations, cease and
desist orders, and injunctions instituted by the Commission.
No definite interpretation has yet
been made, but it is reported that
the special board may recommend
this treatment. At any rate, the
official
said,
dual responsibility
would be enforced only in a "glaring case."
Radio advertising, the same offitle

to

A

cial

commented, has improved "tre(Continued on page 51)

For example, the Commission by
analyzing financial returns and
operating costs for a given group
of stations in a single market
could ascertain whether, in considering a new station application in
a corresponding city, the established stations might be prejudiced
economically. It would be enabled,
it is felt, to acquaint itself with
competitive conditions generally,
on the theory that if stations are
not enjoying at least reasonable
profits they cannot provide maxi-

mum

public service.

Moreover, it is felt the industry
experience for a single year is
hardly sufficient to show the true
picture. Last year admittedly was
the best in the industry's history,

with stations and networks showing a net income of $18,883,995 on
a total revenue of $114,222,906.

Employment figures revealed that
the industry leads all other American industries in payroll with average weekly pay of $45.12, and
that in programming, one-third of
those on the air are sponsored
(Broadcasting, July 1, 15).
By procuring data on a year-toyear basis the Commission would
be in a position to make economic
studies showing trends, which
would be comparable to data availother major industrial
The feeling exists in the
FCC that while the burden might
able

for

entities.

appear onerous at

first,

particu-

larly to smaller stations, it nevertheless would tend toward stability
and lead to a type of industryplanning to cushion against depression or other business adversity.

Every Six Months
the semi-annual method of
return is decided upon, more than
likely the data probably will be
sought as of the close of business
June 30 and Dec. 31. Application
If

renewal forms unquestionably
would be revised and supplemented
to elicit this data. While renewals
are staggered over a period of
two months for particular station
groups under present regulations,
the plan presumably would be to
have all stations file the operations
data as of the actual calendar sixmonth periods to be applicable,
however, to their renewals falling
within that period.
Any thought of eventual rate
regulation is ridiculed in connection with the projected permanent
policy. As a matter of fact Chair-

July 15,

1938
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man McNinch, who

alone appeared

to favor such a move, publicly announced last month that he had
altered his view and that regulation of that character was out of
the question in radio. Additionally,
it is held that thought of a uniform mandatory accounting system has been dispelled entirely,

eliminating the compulsion
element and the possibility of inspection of books.
Concurrent with the introduction of the new policy unquestionably will come sweeping revisions
of license forms for new stations,
renewals of licenses, transfers of
station assignments, or for sub-

This Broadcasting Business
* No.

changes in station facilities. New forms have been in the
process of production by the accounting, legal and engineering
departments for the last year.
Present basic forms in use were
introduced two years ago but have
been supplemented with forms for
stantial

balance sheets of individual or
corporate applicants, profits and
loss statements, and inventories of
station property.

Texaco Dealer Discs
TEXAS Co., New York (Texaco
oil, gas), will start its dealer-cooperative transcription campaign
about Sept. 1. Description of the
quarter-hour program, called Texaco Circle Service Boys, has been
sent to all dealers, and requests
for audition discs are now being
received. The musical variety program will be heard one, two or
three times a week as each dealer
determines. Cast includes Ben
Grauer, Jean Ellington, singer,
and the Circle Service Boys (formerly Tasty east Jesters). Original
plans for another show, in order
that dealers might have a choice,
have been dropped. Also, concerning rumors that the company had
plans for a network show, Louis
Witten of the agency, Buchanan
Co., said that Texaco will definitely not be on a network "this

summer."

Big Grove Campaign
GROVE LABORATORIES,

Ice Industry

St.

writer,

radio's

first

NAB

WHO GETS

the radio advertising

what proportion?
are the trends in advertiser
preference, in programming ? How
has radio fared during recent
years in spot, network and in local
dollar

and

in

What

sales

?

These and many other questions
be answered with a highly
accurate yardstick. Data collected
by the FCC under its recent farreaching Order No. 38 [Broadcasting, June 15, July 1], in comparison
with information made available
for 1935 by the Census of Business

now can

Department of Commerce,
network time sales continued to
possible for the first time deshow the strength they have ex26,074,476
2,854,047since early in 1934, with a
tailed analyses of the recent proghibited
ress of broadcasting as a business.
gain of 67.5% during the period
In addition, data is available re1935-37.
garding average costs of opera4. Local business is still the lag35,745,394
tions and factors relating to time
gard, gaining but 37.1% as comsales which are of prime importpared to 48.6% for total time sales
of the

New

through DonaYork.

BING CROSBY,
NBC Kraft Music

headline artist on
Hall, sponsored by
Kraft-Phenix Cheese Corp., has been
signed to a straight 10-year contract,
without option. This is said to be the
longest contract ever given a performer in the history of radio. Agency
is J. Walter Thompson Co., Chicago.

Page 12
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San Joaquin Fund
RADIO is to be one of the media
used by the newly-organized Central California Tourist Assn. in its

campaign to attract tourists to
San Joaquin Valley. The Association was formed in May with announced plans

to raise $70,000 to
advertise the district. The president of the association is J. E.
with headquarters in
Fresno. Gerald F. Thomas, Fresno,
is agency.

Rodman,

1935

$56,192,396

1

j

Total time sales
Receipts from talent sales and
similar sources
Miscellaneous receipts

$117,908,973

Total

$131,205,866

11,264,748
2,032,145

receipts

\

W

Gain

son
oc?
$39.,nor
37,86,

Slater, is also heard
stations, originating

48.67c.

13,805,200
26,074,476

67.5%
37.1%

$79,617,543

48.1%

6,875,110

93.0%

$86,492,653

51.6%

is

Lennen

»a nor

)

to make possible comparisons of data.
1
Advertising receipts mentioned here are what are called "total commercial time
sales" in the FCC summaries and "net billings" in the Census reports. Since both items
are receipts from sales after frequency of broadcasting and other promotional discounts
have been deducted but prior to the deduction of agency commissions they are directly

comparable.
- Including
network key stations in order to insure comparison with 1935. National
network receipts in 1937 without key stations were $53,277,905.
3 This includes networks other than national.
4
National and regional non-network receipts are for the 443 stations in the country
with net sales of more than $25,000 annually in 1937. (FCC Table 15). It has been assumed that practically none of the revenues of stations under this volume has been national or regional in origin, so that local volume has been readjusted to include the revenues of stations under $25,000. Experience in the past seems to bear out this assumption.

Scott Succeeds Haverlin
P. SCOTT, for 15 years
with Dan B. Miner Co., Los An-

CLYDE

geles agency, as account executive
and radio director, has been appointed sales manager of KFI-

KECA,

that city. He takes over
duties on Aug. 11, succeeding Carl Haverlin, who resigned after more than a decade
as sales manager.

new

his

Penn Plans NBC

PENN

TOBACCO

WilkesBarre, Pa. (Kentucky Club tobacco), in September will start on
the NBC-Red Network, Saturdays,
9-9:30 p. m. While no program has
been signed, Parks Johnson and

AMONG STATIONS AND NETWORKS
NETWORKS
Time

sales

retained

Talent and programs
Miscellaneous

Network

$27,216,035
2,983,245

31.4%
3.4%

1937 Receipts

•

$35,865,486
5,533,054
1,909,591

%
27.3%
4.2%
1.4%

$30,199,280

34.8%

$43,308,131

32.9%

$12,521,832
13,805,200

14.5%
15.9%
30.1%

22,272,430
24,024,665
35,745,394

16.9%
18.3%
27.2%

$52,401,508

60.5%

$82,042,489

62.4%

2,597,708
1,294,157

3.0%
1.7%

5,731,692
123,554

Station total

$56,293,373

65.2%

$87,897,735

Grand Total

$86,492,653

100.0%

$131,205,866

total

STATIONS
Received from networks
National & regional non-network
Local
Total

times

sales

Talent and programs
Miscellaneous

is
it
-

Fruit Pectin Spots

CALIFORNIA
%

Series

Co.,

Wally Butterworth's Vox Pop
under consideration. Agency
Ruthrauff & Ryan, New York.

DIVISION OF BROADCASTING RECEIPTS

1935 Receipts

,

KFRC, San Francisco. Agency
& Mitchell, N. Y.

at

%

Sources
The Census of Business was used for 1935. Data for 1937 are taken from
the summaries of information collected by the FCC under Order No. 38. Some estimating and adjustments have been necessary in order to separate out desired items and

Class of Business

New York

Co.,

(Sensation cigarettes, Muriel cigars), which started Don't You
Believe It on
Newark,
OR
June 14, on July 26 will expand
to 19 Mutual stations. The program conducted on
by Allen

on 34 Coast

1937

Class of Business
National
NetworksRegional
Networks =
National, regional non-network
Local broadcast advertising 4

Lorillard Signs

LORILLARD

P.

Kent and Tom

23,117,136

convening in

hue & Coe,

affiliation in recent years.

WOR

RADIO BROADCASTING RECEIPTS

Fund

tional Ice Adv. Inc.,

48.6%. Most of this growth undoubtedly represents an increasing
share of the network dollar to the
majority of affiliated stations,
though part of it reflects the fact
that more stations than ever are
sharing in network revenues by
reason of the growth in network

makes

of Ice Indus-

Chicago, approved plans for a $10,000,000 advertising campaign for the next
three years. Of this sum, $750,000
is to be used for radio and magazines and will be placed by Natries,

The

Commerce.

ance to station executives, radio
advertisers and their agencies.
This interpretation deals with a
comparison of total revenues of
broadcasting for 1937 showing the
progress made since 1935.
is
no longer merely
1. Radio
selling time, but is turning its attention increasingly to the sale of
program ideas as well. Talent and
program sales by individual stations increased 128.3% since 1935.
This confirms strikingly the value
of the "station-tested program"
idea advocated for some years by
leaders in broadcasting. Network
talent and program sales are estimated to have increased during
the same period about 85%.
In 1937, 8.6% of radio's revenues
came from the sale of talent and
programs as compared to 6.4% in
1935.
and regional non3. National

:

Louis (Bromo-Quinine) about Oct.
1 will start two or three daily
spot announcements five days a
week on 50 to 60 stations. Grove
until recently sponsored Gen Hugh
Johnson on NBC-Blue, and on Oct.
8 is scheduled to start Fred Waring's Pennsylvanians on NBC-Red,
Saturdays, 8:30-9 p. m. (EST)
with repeat at 12 midnight. StackGoble Adv. Agency, New York,
has the account.

NATIONAL ASSN.

University of Pennsylvania

economist, is former Director of Research of the
and the author of
several volumes dealing with broadcast
economics.

Stations are getting more of
radio advertising dollar and
networks less. In 1935 stations received 65.2% of the total and in
1937, 67.1%.
6. Network-affiliated stations are
getting an increasing share of the
network advertising dollar. Station
receipts from network advertising
rose 77.8% from 1935 to 1937 while
network volume itself increased but
the

By DR. HERMAN HETTINGER, Ph.D.
Wharton School of Finance and Commerce

* First of a
series of analyses of
broadcast operating statistics for 1937,
based on data compiled by the FCC
for that year and showing trends since
the 1935 survey of the Department of

tive efforts of radio.
5.

1— Comparison of Station and Network
Incomes: 1935-1937

thus

and 51.6% for total broadcasting
revenues from all sources. It still
presents a challenge to the promo-

FRUIT

Growers
Exchange, Los Angeles (fruit pecon July 13 started a seven-

tin)

week seasonal campaign using an
average of three spot announcements weekly on KSL, KDYL,
KLO, KGB, KFXM, KVOE. Agency is Lord & Thomas, Los Angeles.
Flit's

STANCO

Station Breaks
Inc.,

New York

(Flit)

using twice-daily station-break
announcements five days a week
for four weeks on
is

WMCA WWJ
Erickson,

BROADCASTING
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New

WNEW WHN

and

WGN. McCann-

York,

is

agency.

Broadcast Advertising

The LoW'Cost
Spot Radio Efficiently
Used Provides an
Excellent Buy
By J. R. LUNKE
Janies R.

Lunke

&

Associates

Chicago

DURING

summer months

of
193" we continued spot broadcasting for one of our clients (Industrial Training Corp.) and by shifting our station
schedules we kept
the inquiry cost
down to approximately the same
as for the winter
months. In many
cases this meant
scheduling p r ograms in the earthe

Lunke

morning hours
in place of evening spots. Then too,
we have found that the smaller
stations are particularly good dayly

time buys during that period.

Many national advertisers would
do well to consider using spot consistently, for if carefully' planned
out. spot broadcasting can be coordinated with local sales activities to do a real merchandising
job at low cost.
Although there are no known
substitutes for actual experience
in handling radio spot placements
we have found the following factors most important when considering the use of this media.
Although our experience has
proved that "time buying" plays
an even more important role in
spot broadcasting than talent, too
many advertisers make the mistake of not giving enough attento

importance.

However,

well to be cauof cases
5-minute
programs are better.
The latter offers more time to prepare -the listeners for the sales
messages, and if cleverly produced
the vehicle (entertainment feature)
itself will attract the desired type
of listener.
In some instances, the vehicle
itself can actually do a subtle job
of selling, with the commercial
primarily suggesting action. In
selecting the program be sure and
analyze the type of audience to be
reached, that is, the approximate
In

it

the

is

majority

age group and whether male or
female, or both; the type of programs most popular with that
group; whether the market is urban or rural or both; if it is possible to build a show around the
product (make the vehicle of the
program do an indirect selling
job).

With

this outline, the next step
to call in script writers. It is
always a good idea to have three
or four writers submit their ideas,
and select the one that seems to
is

nt

meet requirements. However,

it

tive station that you have no audience. If the station has an exceptionally strong program buildup
to your spot, you can rest assured
that a large percentage of the listeners on that station will leave
their dials alone.

is

quite possible to secure a series of
programs already written that
would be satisfactory.
Although many advertisers, particularly food accounts, are successfully using announcement participation on locally produced shows

—most spot broadcasters would do

Getting at the Facts

We

better to build their own programs
and transcribe them. Both 5-minute
and 15-minute transcriptions are
effective. The advantages of the
5-minute transcriptions over the
15 minute, are: Less talent cost,
fewer recordings, lower station

is

us the information as outlined
above. It is then a comparatively
simple matter to refer to the national network schedules to determine the competitive factor on
other stations in the same market.
Unless you have a three or five
day a week schedule to place on
each station selected, and expect
to stay with that station for at
least a 13-week period, don't figure on building up a following for
your own program. Place it before or after programs that have
a following.

rates.

The Advantages
However, there are just as many,
if not more, advantages in using
15-minute transcriptions. For example: You can usually do a much
better

job in a

selling

15-minute

program; more and more stations
are charging the same (or nearly
the same) rate for 5-minute peri-

A

ods as for 15 minutes; many stations are reluctant to accept 5-min-

THE BUYING
meinie-moe
sion

of

of spot time

tactics, as

13

have developed a "Requisiform that
filled out by the Reps, giving

tion for Availabilities"

few hundred mimeographed
instruction forms cost very little
is

no occasion

for eenie-meenie-

occasional buyers discover at the conclu-

weeks of

futile

prospects. Particularly

is

this

to

effort

contact

unconvinced

the case with accounts seeking
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Radio Lays Path
For Globe Flight
Networks Bring Nation Close
Coverage of Hughes Hop

THE MOST

elaborate radio equip-

ment ever used on a transoceanic
flight made possible frequent com-

munication

Howard

between

Hughes in his globe-circling plane,
New York World's Fair, and shortwave stations in this country and
abroad. Three two-way transmitters

aboard permitted contact with

stations

whenever necessary.

NBC, CBS and Mutual

presented special programs at the time of
takeoff July 10 from Floyd Bennett

New

York, and frethroughout the
Accompanying Mr. Hughes,

Field,

bulletins

quent
flight.

and enStoddart,

in addition to his co-pilots

was

gineer,

Richard

NBC radio engineer, who was given a leave of absence a year ago
to prepare for the flight.
On Continuous Duty
Throughout the

flight the

naval

station

radio

at Arlington, the
Coast Guard station at Far Rockaway, the Chatham station, the
Mackay station at Southampton
and stations in London, Amstei'-

dam and

Paris remained on conduty. In addition, shortwave station W2GOQ, auxiliary to
CBS international station W2XE,
assisted in sending messages to
the plane. Originating at Flight
tinuous

expense. Mr. Lunke knows about

headquarters in Flushing, messages cleared through CBS master

inquiry obtaining, for he has placed spot schedules with most

control in New York and were relayed to the shortwave station in
Wayne, N. J., for transmission to
the plane.
Equipment licensed to use 35
frequencies was carried on the
twin-motored Lockheed. It includes

inquiries at least possible

finds spot radio
cost,

an

efficient

and discusses some of

dentally he

is

a charter

means of getting
his methods on

member

He

inquiries at low
this

page. Inci-

of the We-Believe-People-Keep-

on-Living-During-the-Summer Club, a fast-growing group.

program requirements.

One-minute transcribed announcements, for example, can be effectively used for special merchandising purposes, or where repetition
of a short message is of primary

tious.

Get Inquiries

to

broadcast stations on behalf of Industrial Training Corp.

Get the Right Program

tion

Way

ute programs, especially during
the evening.
If possible, try using both 5-minute and 15-minute discs. You can
then analyze the availabilities on
stations in each market and schedule the type of program that is
most practical and economical.

The Value

of Tests

It will pay in the long run to
test the program on a few stations
before making up the entire schedSchedule the broadcasts at
ule.
different times of the day to determine preferred periods. It's always a good policy to have a first,

second and third choice of times
that can be effectively used.
To insure that placements in any
given market produce maximum
returns listening habits in that
area must be studied.

Get availabilities from all stations in the market, specifying the
approximate time of day desired.
Station representatives will give
quick action if you ask for it. It
is vital to know the program buildup for at least an hour preceding
each time offered by the station as
well as the program structure following the times offered.
Don't be misled by the idea that
if your program is scheduled opposite a name show on a competi-

Broadcast Advertising

and

prove an excellent investeven for a limited spot
schedule. We have found it expedient to send each station three instruction forms. The announcer's
instructions, Audience
Mail Department instructions, and a genwill

ment,

eral memorandum to the program
director outlining the complete details.
All three forms and the
transcription are sent to the program director.

With netwoi'k programs moving
around as they do, and new shows
coming on the air, it's a good idea
to watch for changes that affect
the logic of spot placements. Current network and local station
schedules will furnish this information.
During the last 18 months over
300 radio stations have been scheduled for the training school account, and the placements were
coordinated with the
definitely
company's sales activities. Inasmuch as it was necessary to obtain inquiries at a minimum cost,
practically every station in the
country has been tested at various
times of the day to determine
which stations and at what time
on those stations were most proIncidentally,
we again
scheduled an extensive spot campaign for this client during the
ductive.

summer months

of this year.

two composite 100-watt transmitters and one 15-watt Bendix transmitter, capable of handling both
telegraph and voice. Thirty-two of
the frequencies are shortwaves,
the 333 and 375 kc. longwaves being assigned in addition for air
navigation calling and direction
finding and the 500 kc. wave for

and

maritime

FCC
for

SOS

calling.

issued the call letters

aircraft

The

KHBRC

transmission

and

KHRH

for relay broadcasting.
Last direct contacts with the
Hughes crew preparatory to the
trans-Siberian passage were made
July 12 from Moscow. Meanwhile
as Broadcasting went to press,

networks went ahead with plans
make their next contacts with
the plane by way of shortwave
to

facilities

in

were ready

San Francisco. They
to put the fliers on the

air as soon as communication could
be established as the plane approached Fairbanks, Alaska, on its
July 13 flight from Yakutsk, Si-

Direct communication was
impossible during most of the Siberian legs of the flight.
beria.

Every effort had been made to
utilize radio during the hop, even
down to a prepared code for Hughes
to use in conversing with

Russian

operators during the Siberian
stages of the flight. The Soviet
Government had assigned weather
experts to give the plane continuous meteorological data. Russian
and German radio stations were
organized in advance to aid in navigation. The 500,000-watt station
at Moscow broadcast music periodically to enable compass checks.
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Blue Drive Begun Networks Defy Business Depression Foods Again Lead
By NBC; Nelson With Half-Year Gain of 5.6% in Sales Network Accounts
DESPITE the recession of the past shown by Mutual, which reported Drugs, Soaps and Tobacco Are
Takes Sales Post few
billings of $202,412 for this June,
months broadcasting continued
Among Other Main Products
to forge
of 1938.

Boosting of Requirements for
Red Is Among Proposals

BRUCE ROBERTSON
PREPARATORY to launching
By

intensive

drive

Blue Network,

an

the
NBC has created
the new position
of Blue Network
revitalize

to

sales

manager

and has appointed to this post A.
E. Nelson, for

the past

manager

year

of

KDKA, NBC-operated station in
r
Pittsburgh.

M

.

Nelson

Nelson will move
New York,
late this month to
where he will work under the general supervision of Roy C. Witmer,
vice-president in charge of sales.
No similar post for the Red Netw o r k is contemplated, it was
stated.

Need for some method of securing more business for the Blue
network is clearly shown by a
.

chain's present
at
this
schedule, which includes less than
20 advertisers who sponsor a total
of 17 hours weekly on the Blue,
of which only four hours is in the
8-10:30 p. m. choice period. Just
will take to
what methods
remedy this situation, which has
given rise to a host of complaints

glance

NBC

from

Blue affiliates,
dissatisfied
have not been divulged, but the
recent rise in the requirements for
advertisers on the Red is seen as a

ahead during the

Combined

first

This gain was shared by all major
networks. NBC billed $21,023,674
during the six-month period, 5.4%
better than its billing of $19,949,107 for the same part of 1937.
CBS showed a gain of 5.3%, with
billings of $15,581,295 for January
to June of 1938 as compared with
$14,803,265 for the same period
showed the largest
of 1937.
percentage increase for the haltyear, with billings of $1,342,179
for 1938 compared with $1,165,620
for 1937, a gain of 15.1%.
Combined billings for the month
of June were 1.3% below those
for June of last yea. The June
1938 figure was $5,523,216; the
June 1937 figure was $5,598,351.
showed a gain
Individually,
Of 6.6% for the month, with totals
of $3,200,569 for June 1938 and
$3,004,387 for June 1937. CBS
Showed a loSS Of 14.4% for the
month, with $2,120,235 this year
and $2,476,576 last. Largest percentage increase for the month was

Red Requirements
Under the new policy, recently
announced by Mr. Witmer, any
advertiser wishing to use the Red
network must order not less than
the complete basic Red line-up,
comprising 23 stations, during the
daytime, nor less than a 50-station
network during the evening hours
between 8 and 10:30 on weekdays
or between 7 and 10:30 on Sundays. Exception is made of the 5-6
p.

m. hour, when orders

will

be

minimum

of all Red
basic outlets in either the Eastern
or the Central time zone. Rebroadcasts may be included in figuring
the number of stations.
This policy affects all new business on the Red and renewals of
any current contracts expiring
after the first of the year. Contracts for less than the new minimums expiring during the remainder of this year may be renewed
on their present basis only through
December 31, after which they
must conform to the new policy.
Two results of this move are foreseen: First, a reduction in the
number of advertisers on the Red
who curtail their station line-ups
during the summer months, and
second, increased business on the
Blue from those advertisers who
are unwilling to meet the increased
requirements of the Red and must
therefore turn to another network.
At present, 15 advertisers on the
Red during the evening hours are
using less than the 50 stations

accepted for a
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72.4% ahead of the $117,388
June of last year,

NBC

billed

FOODS

in

With

billings for the first half

the year ahead of those for
that period last year, and with
orders for fall considerably ahead
of those received at this time last
year, there now seems to be no
doubt that network radio will
1938.
again set a new high
Itemized figures for the first six
of

m

months

follow,

Monthly Time Sales

Gross

% Gain

$3,793*16

Feb

3 49g 0B3

March

3306,831

^

April

-

-

6-1
5.3
l.o

mu.mo

6.2

CBS

|u%

$2 879 945

March""""""

May

J™e

034 317
2,424,180
2,442.283

—5.4
—4.6

-

2, 12 0,235

-14.4

$2 378 620
2,559,716
2,563,478
2,560,558
2,476,576

18.5

3

Apri i

$3,541,999
3,295,782
3,614.283
3.277 83?
3,214,819

7.1%

s.sio.bob

Jan

i9sr

over i?s7

1988

MBS

MB g
Jan

$

Feb.

269,894
253,250

i94',20i

9.0
9
|3
25.6

202,412

72.4

ff|fj

M^ y
June

26.3%

$

=

213.748
23 2.286

f"$
154,633
117,388

Sponsored Campaigns of WBS Clients
Show Increase of 24% for the Half Year
THE first half of 1938 proved to
be the best six-month period in the
history of World Broadcasting System's national and regional sponj,
j
t
sored programs, the June total of
11,656 station quarter-hours bringing the total to 71,504 or an increase of 24% over last year.
Food and beverage advertisers
users, with 32,were largest
859 quarter-hours or 45% of the
.

step in this direction.

half

of the
coast-to-coast networks for this
period totaled $37,947,148, an increase of 5.6% over the $35,917,992 total for the first half of 1937.
billings

.

i

WBS

Jan.

Automotive
4,928
Drugs & Toilet Goods— 1,366
Foods & Beverages
4,615
Finance & Insurance—
76
Household Appliances __
27
Jewelry

&

Silverware __
Laundrv Soap, Cleansers 2,285
Oil & Gasoline
102
Paints
Tobaccos
Miscellaneous
294

TOTALS

13,693

Feb.

similar

step

WBS

WBS

Mar.

May

April

June

Totals
13,502
4,712
32,859

874

2,239

2,129

1,861

1,381
4,556

723

9
6,102

6,258

226
210

226
348

74
245

9

747

272

1,472

4
2,260
100
182

56
2,367

10
11,227

towards

flexibility which it was
hoped would result in increased
network business for Blue outlets
was the ruling that during "station" time, those hours which the
stations control and during which
they may take or reject network
programs, advertisers on either
basic may use stations on the other
basic if those on their network are
unavailable because of local com-

greater

^*
WBS

1,471
1,224
5,540

they will be obligated to 'take to
hold their positions after the expiration of their present contracts.
Several other attempts to bolster the Blue from the commercial
angle have been made during the
past year, notably the dropping of
Red and Blue appellations of all
but the basic networks and making the supplementary groups
available to advertisers using
either the Red or Blue basic.

Another

total. Laundry soaps and cleansers
were second, followed by the automotive group. Including announceaccounts, not covered by this
tabulation, a total ot 7b adcamvertisers sponso red
paigns on more than 400 stations
in t j, e half year. The month-bysponmonth breakdown of
sored campaigns (announcements
not included) stated in quarterhours follows:

104
357
198
21
10,488

5,788

136
370
70
2,741
42

418
192
7
12,726

9

207

77
2,439

2,733

14,825

238

338

924

70

1,027

314

176

17
11,714

11,656

880
349
71,504

and food beverages adveraccounted for the largest
expenditures of any class of merchandise advertised on NBC and
CBS during the first half of 1938,
according to industry breakdowns
for the six-month period just issued by both networks. More than
11 million dollars were spent on
the two networks by advertisers
in this category. Second place on
both networks was held by drugs
tising

and drug products,, for which the
combined expenditure was slightly
more than nine millions.
From these two leaders it is a
long drop to tobacco, third on the
CBS list and fourth largest spender on NBC, whose total bill for
time on both networks was something more than four millions.
Laundry soaps and cleansers,
spending just under four million
dollars with both networks, was
NBC's third highest and in fifth
place with CBS. These four classifications were the only ones to
pass the million

amount, the
automotive industry spending more
than $2,000,000 during the first
half of 1938 on CBS and the confectionery business accounting for
another million.
Increases for Both

When

the figures are compared
with those for the first half of
1937 both networks show total increases of 5% for the six months
of 1938, with wide fluctuations of
percentage gains and losses on individual classifications, especially
in those industries with only a
small number of advertisers on the
networks so that the addition or
loss of a single account might result in a large percentage change.
Expenditures for time on both

networks during the first half of
1938, broken down by industries,
follows
Automotive

$

Building

Tobacco
Clothing
Confectionerv

Drugs
Financial, insurance
Foods, food beverages

Garden
House furniture,

etc.

etc.
etc.

Paints, hardware
Radios, musical instr.
Schools, corres. courses
Shoes, leather
Laund. soaps, cleans.
Stationery, publica. _
Travel and hotels __

Wines and beer
Miscellaneous

available.

TOTALS

In announcing Mr. Nelson's appointment, Lenox R. Lohr, NBC
president, said that the choice was
made on the basis of his successful
record in directing
and

KDKA

KOA,

Denver, which he had managed from 1934 until his move to

Colgate-Palmolive-Peet

Wm.

KDKA

continuity chief, as his as-

R. J. Reynolds
Chrysler

New

in
their

York.

new

Both

Procter

& Gamble

will

Mr. Saudek, a 1932 Harvard gradwas with WBZ and the Yankeen Network in Boston before

KDKA

1,230,139
2,753,238
76,803
3,743,708

481,212
43,405
237,875
73,725
1,835,702
6,355
97,485
229,795

Co.

$1,533,068
1,448,082
873,053
830,555
761,162
697,636
618,665
608,778
551,195
512,990

duties July 25.

uate,

joining

CBS
$2,095,996
5,827
2,670,030

their expenditures for time were:
Lever Bros.
General Foods
Wrigley Jr. Co.
Ford Motor Co.
American Tobacco Co.
Liggett & Myers

sistant

56,162
1,506,935
54,662
175,512
6,312,087
171,627
7,466,012
2,236
551,361
932.367
120,484
137,109
477,637
6,912
19,854
2,197,002
191,568
15,420
81,720
87,251

$21,023,674 $15,581,295

in

assume

NBC
,

459, 756

Ten leading CBS clients during
the first six months of 1938 and

KDKA

September of last year.
Mr. Nelson on July 12 announced
the appointment of Robert Saudek,

for the six

six totals above this

Petroleum,
Machinery,

mitments. Another ruling, chiefly
affecting
Blue outlets WHAM,
Rochester, and WSYR, Syracuse,
enables advertisers on either basic
to add but not substitute stations
from the other network which are

mark

months on NBC, while CBS shows

in 1933.

DON QUINN,

author of Fibber ifcOee & Molly, was seriously injured,
and his wife, Garnette Quinn, was
instantly killed June 30 when their
car overturned near Murdo, S. D.
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Miller Picks Copyright for First Action
New NAB

President to Call Meeting of Industry Experts;
Pledges Industry to Provide Aggressive Leadership
TACKLING

copyright as his No.
Neville Miller, first paid
president of the NAB, will call a
conference of industry experts on
music performing fees in the near
future to redefine industry copyright policy and seek a peaceful
settlement of radio's most troubletask,

1

some economic and "raw material"
problem.
Upon assuming the NAB presidency July 6, Mr. Miller conferred
with his executive committee, over
which he now presides, and decided
first to pursue copyright and all
of its ramified and related problems. A tentative list was drafted
of persons in broadcasting familiar
with copyright and presumably they
will be named to serve as a copyright advisory committee. A meeting will be called by President Miller late this

month or early

in

Au-

gust.

With current

ASCAP

copyright

contracts winding up Dec. 31, 1940,
and with musicians' employment
contracts entered into last year for
a two-year period, ending a year
earlier, Mr. Miller concluded after his conversations with the executive committee July 6-7 that he
would begin active work on the
problem at once. Under present
contracts, "regular" broadcasters,
or those in the nonnewspaper category are paying ASCAP 5% of
their "net receipts" for the right
to perform ASCAP music. Roughly, about $4,000,000 a year is being paid into the Society.
Legislative Angles

Mr.
right

Miller's

survey

all-purpose copydeal not only

will

ASCAP

renewals and negomyriad kindred
questions of Federal and State
legislation designed to curb arbitrary powers given copyright
groups under an antiquated Fedwith

tiations,

but

the

achievements, but

it is

ever on the

alert to improve service to the
public.
"I enter
new work with little more than an average citizen's

my

knowledge o

f

but

broadcasting,

with

a deep appreciation of the
service the industry is rendering,
and with greatest admiration for
the progress made in so short a
span. At this time I can only
pledge myself to give to the industry the best in me, and I ask
the indulgence of
members
until we at Washington headquarters can orient ourselves.
"Of one thing I am certain; the
inspired movement launched by my
able predecessor, Mr. Ethridge,
will be carried on to the best of my
ability. The
will try to avoid
trouble and controversy.
intend, however, to assume an aggressive attitude in the defense
and prosecution of our legal
rights."

NAB

NAB

We

Transfer of Rights

A

wide range of problems was
discussed with the executive committee and with chairmen of standing NAB committees by Mr. Miller during the two-day session. On
the immediate problem of the NAB
Bureau of Copyrights Inc., separately incorporated hangover of the
old NAB designed to create an industry-owned reservoir of publicdomain music in transcribed form,

committee authorized the
transfer of all performing rights
held by the bureau to the NAB.
No further recording, as such will
be done, to augment the 20 hours
of public domain already transcribed. Since 103 stations have subscribed to the service, the question of recording 30 hours additional, under private contract, to
fulfill obligations to the subscribers, will be considered by President
Miller's copyright conference. Thus
the net effect is to keep the whole
NAB public domain proposition in
suspension until a definite policy
is formulated.
Mr. Fitzgerald is understood to
have in mind creation of a music
copyright consulting practice in
Washington, clearing public domain and other music through the
Copyright Office for publishers and
tive

composers. Under such an arrangement, the NAB also might use his
services on a consulting basis

whenever it desired to clear public
domain numbers. With the NAB
for the past two years, Mr. Fitzgerald's current salary

is

$10,000.

Accompanied by Mr. Ethridge,
President Miller on July 6 visited
the White House and conferred
with Presidential Secretary Stephen T. Early. On the same day they
visited the FCC, conferring with

Acting Chairman Sykes and Commissioner Craven, and also with
William J. Dempsey, newly-ap-

was decided to shut off further
funds to the bureau but to determine its future fate as part of the
new all-purpose copyright study.

pointed FCC special counsel for
the chain-monopoly investigation.
Samuel R. Rosenbaum, president
of WFIL, chairman of the Inde-

Edward J. Fitzgerald, director of
the bureau, was shifted to the
payroll until the bureau's status

pendent Radio Network Affiliates,
and chairman of the NAB Labor
Committee, conferred with Mr.
Dempsey July 12 in connection
with the impending investigation
and in behalf of the NAB.

it

NAB

is determined. Martin Wickert, arranger, was released.
In taking this action the execu-

HONORED

BY

NAB

Ethridge and Loucks Given

-Awards

for

Service-

IN APPRECIATION

for their services during the trying reorganization crisis of the NAB, Mark Ethridge, former president and Philip
G. Loucks, advisory counsel, were
presented with gifts by the Association's executive committee at a
dinner July 6 at the Willard Hotel.

Mr. Ethridge, who served without compensation as president since
early this year, was presented with
a platinum watch, chain and knife.
The watch bore the inscription:
"With the gratitude of the broadcasting industry for his outstanding work as President of the NAB."
Mr. Loucks was given a handsome silver service tray on behalf
of the board of directors. It carried the inscription: "With the affection and esteem of his friends
and associates, the Board of Directors of the NAB."
The presentations were made by
Frank M. Russell, NBC vice president and a member of the board
and executive committee,
served as chairman of an unannounced committee of the board to
make the awards. Present in addition to members of the executive
committee were members of the
NAB headquarters staff.

who

On July 7 Mr. Miller, accompanied by Mr. Ethridge and Edwin M. Kirby, NAB public relations and education director, conferred with Dr. John W. Studebaker, U. S. Commissioner of Education, and chairman of the Federal Radio Education Committee,
comprising Government officials,
educators and broadcasters. They
discussed in a general way the current plans for a cooperative radio(Continued on page 30)

eral law; international treaty aspects;' the
government
anti-trust suit against ASCAP, and
other litigation involving state

pending

anti-ASCAP

laws.
In taking over the

NAB

presi-

dency fresh from his portfolio as
assistant to the president of
Princeton University, his alma mater, the former Louisville mayor
expressed his utter confidence in

American broadcasting and made
an earnest plea for full industry
cooperation and indulgence during
his transition period. Mark Ethridge, vice-president and general

manager

of the Louisville Courier-

Journal and Times and of

WHAS.

who served

as interim president of
the trade association since early
this year, relinquished that office
at the executive committee meet-

ing July 6.
"Mr. Ethridge has turned over
to me a functioning organization
working in the interest of American broadcasting, and, as such in
the interests of the American public," President Miller declared.
"The broadcasting industry holds
its

head high, and

is

proud of

BROADCASTING
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its

A DOUBLE-BARRELLED
quet-meeting of the NAB

affair was the joint banexecutive committee with
NAB's new president, Neville Miller, as well as the
headquarters staff, at the Willard Hotel July 1. Mark
Ethridge, (extreme right, seated) was presented with
a platinum watch for his services as president during
the reorganization. Philip G. Loucks, Washington attorney (on Mr. Ethridge's left) special reorganization counsel, was given a silver service.
Seated, (1. to r.) are John Elmer, WCBM, Baltimore, executive committeeman; President Miller; Mr.

Broadcast Advertising

Loucks, and Mr. Ethridge. Standing, Lynn Lamm,
part-time newspaperman on NAB staff; Andrew W.
Bennett, special copyright counsel; Ed Kirby, public
relations director; Harry C. Butcher, CBS Washington vice-president; Joe L. Miller, labor relations director; Everett Revercomb, auditor; Frank M. Rus-

sell, NBC Washington vice-president, executive committeeman; Herb Hollister, KANS, Wichita, executive committeeman; Edwin M. Spence, NAB acting
secretary-treasurer; Paul F. Peter, research director, and Leonard" Callahan, of the NAB staff.
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WPG

Sale of

to

Approved by Atlantic City

Is

Would Be Moved

Station

With WBIL
SALE OF WPG

WOV

to Give

City

Atlantic

municipally-owned station, to Arde
Bulova, watch manufacturer and
station owner, for $275,000 was
approved by the Board of Commissioners of the city July 7, subject
to FCC approval and to removal
of the station to New York.
The arrangement, in which
Harold A. Lafount, former Radio
Commissioner and Bulova radio executive, acted for the watch manufacturer, was effected after failure
to conclude negotiations for a shift
of frequencies involving
and
WOV, New York, also owned by

WPG

Mr. Bulova, which would have
placed a full-time 5,000 watt sta-

New

tion in

York.

Under the transaction, the 1100

channel now used by WPG
with 5,000 watts full time, except
for the hours of 6 to 8 p. m.,
would be shifted to New York, and
utilized by WOV, which now operates on the 1130 kc. clear channel
with limited time. WBIL, New
York, which utilizes the other two
hours on the 1100 kc. channel
kc.

when WPG is silent, likewise
owned by the Bulova interests.

is
It

would relinquish

its time to
thus establishing a full-time
5,000 watt station on the 1100 kc.
channel.
would vacate its
present assignment on the 1130 kc.
channel, since at least a 50 kilocycle separation is required for
stations in the same metropolitan
area to avoid interference.

also

WOV,

WOV

A

Long-Fought Case

Approval of the transaction by
the FCC would write finis to one
of the most controversial phases of
New York radio. Mr. Bulova, owner of several stations and pioneer
user of spot time in the purchase
of
station-break announcements,
purchased
from the late John
Iraci last year for $300,000. Some

WOV

weeks

he purchased from
the Paulist Fathers WLWL, which
shared time with
on the 1100
later

WPG

kc.

Arde Bulova

channel, for

changed

its

$

call

27 5,0
to

Paulists had carried on a vigorous
against purported radio
monopoly prior to this transaction,
and several times sought vainly to
have their hours of operation increased from two hours daily to
half-time or full-time, seeking the
additional facilities from WPG.

Joining

Time on 1100

kc.

negotiations were begun for the
outright purchase, subject to removal and to FCC approval of the
removal, for the $275,000 figure.
There was no objection to the sale
by Atlantic City organizations, and
it was endorsed by all civic groups.
Applications for the transfer and
removal shortly will be filed with
the FCC, it is reported.
The ordinance passed by the Atlantic City commissioners specifies
that all of the facilities and equipment of WPG, exclusive of land
and buildings, would be involved
in
the transaction. Mr. Bulova
agrees to organize a corporation
to take over the facilities. The city
agrees to execute the applications
to the FCC "for approval to sell,
transfer and convey to the corporation to be organized by Bulova" and also to execute "the consents and applications necessary to
change the location of the station
to such place as Bulova may designate."

To Carry City Ads
The agreement also carries a
stipulation by Mr. Bulova that he
will carry over
or its successor station, wherever located,
625 spot announcements of 40
words each, but not more than 10
in any one day, written by the
city council and presumably advertising the resort. All of the an-

WPG

nouncements must be used within
a five-year period.
Finally, the agreement

carries
the provision that if the FCC approves the transfer and change of
location, then the
previous arrangement, entered into Dec. 16,
1937, for the
frequency shift,
on which applications still are
pending before the FCC be can-

WPG

celled,
and Mr. Bulova relieved
from the obligation of $75,000 to

defray removal costs.
WPG, a pioneer station, has
been operated by the municipality
since its inception 15 years ago.
It is a

and

WBIL. The

New York,

to

Full

CBS

KGO Drops Tieup
TERMINATION of a five year

between the San Francisco
Chronicle, and KGO, NBC-Blue
outlet gives the first indication of
radio retaliation for dropping of
radio columns in the daily press.
Lloyd E. Yoder, San Francisco
manager for NBC, stated the action was by mutual consent. Managing Editor Paul Smith of the
newspaper indicated the network
had virtually asked for the time,
by referring to the paper's inability
to continue its promotion of radio,
on which basis the free broadcasts were originally granted.
similar affiliation between tne other
NBC outlet, KPO, and the San
Francisco Call-Bulletin, is still in

filiation

A

effect.

Elliott Roosevelt's Entry
Into Texas Politics Seen
POSSIBLE entry of Elliott Roosesecond son of the President,

velt,

and president of Hearst Radio Inc.,
into Texas politics, is being talked
actively in that State, particularly
since the visit there this month
of the President.
resident of

A

Fort

young Roosevelt is
active in radio work as directing:
head of KFJZ, Fort Worth, as well
as of the Hearst radio interests.
An Associated Press report July
12 stated that Texas observers believe
if
the younger Roosevelt
chooses to run for some high office
he might be assured of the support
of many political followers of Gov.
Allred, whose appointment to the
Federal District Court was announced by the President during

Texas

his

Mr. Bulova has in mind estabof an eastern seaboard

lishment

visit.

Although

Elliott

has given no public indication of
entering politics, the speculation
centered on a possible race for the
Senate against Senator Connally
or for the governorship two years
hence.

Contract for Two Years Will
Cover Actors and Singers
CONTRACT covering minimum
wages and working conditions for
actors and singers employed on
sustaining broadcasts originating
at network key stations in New
York, Chicago, Los Angeles and in
NBC's San Francisco studios, was
signed July 12 by executives of
NBC, CBS and the American Federation of Radio Artists.
In addition to providing minimum wages for actors and singers
ranging from a low of $8 for
choral or group singers for a quarter-hour local or regional program
on the Pacific Coast to a high of
$25 for actors or soloists in New
York or on a national network,
and for staff singers minimum
weekly wages of $40 on the West
Coast and $65 in New York, the
contract recognizes
as exclusive bargaining agent for these
types of talent in the cities affected by the contract.

AFRA

Will Last

coming

WCOP

full-

of the contract will be sent immediately to the
locals in New

WPEN,

WELI, New Haven;

New

and

Britain-Hartford;
Boston, and

WORL,

AFRA

York, Chicago, Los Angeles and
San Francisco for ratification at
their next regular meetings.

Philadelphia.

Central List

San Francisco-Oakland Publishers Association abandoned their
plan to conduct a central radio
schedule bureau for the six metropolitan dailies in the Bay area
recently after a two-week's investigation. Each paper is continuing

make up the radio log in its
own style, as it had done before

to

WOV

the
to

in their office

RAP-IDOL DISTRIBUTING

000, with the Atlantic City station
use 1,000 watts instead of 5,-

Drawn

to

"/

1938

have a secretary

the schedules for the
papers, but the load was too heavy.
She worked nearly 20 hours of her
own time, after her regular duties,
to get up one day's set of logs
for the six papers. With but one
exception all of the assistant radio
editors, whose job it is to make up
the logs, have been retained by the
papers.

WPG

July 15,

columns were dropped.
originally planned

make up

and removal of the station,
amounting to approximately $75,-

•

radio

The publishers

plication was designated for hearing. Bulova was to defray the expenses of new equipment for
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Dropped

THE

Subsequent to these transactions
Mr. Bulova entered into an agreement with the municipality of Atlantic City whereby WPG would be
shifted to the
facility on
1130 kc, thus relinquishing its
time on 1100 kc. for the New York
station and making possible a fulltime WOV, with WBIL ceasing
operation. Protests, however, were
entered by WJJD, Chicago, and
WDEL, Wilmington, on interference grounds, and the transfer ap-

Because of these complications,

earlier, as negotia-

stations
be identified with this

radio.

WOV. Among

which would
network are

much

between AFRA and network
executives were completed more
than two weeks ago, but difficulties encountered by the attorneys
in phrasing the points of the contract in clear and legal language
caused an unexpected delay. Copies

network upon procurement of
for

Sunday

it

Lawrence W. Lowman, vice-president, CBS; Emily Holt, national
executive secretary, AFRA, and
George Heller, assistant national
executive secretary and treasurer.
Major provisions of the contract
were printed in the July 1 issue
of Broadcasting. Signature was

crusade

000 watts power.

effective the third

has been ratified by AFRA
members and after the American
Arbitration Association has certified AFRA as representing the majority of these artists. Only sustaining programs are covered by
the contract, which was signed by
Lenox R. Lohr, president, NBC;
after

expected

Hanimonton, N. J. (canned food) has
named Brooks, Smith. French & Dorrance. New York, as agency and
nlans to psp

Two Years

Contract runs for two years, be-

tions

MINOT FOOD PACKERS.

time

NBC and CBS Sign
Pacts With AFRA

Worth,

WNBC,

outlet.

af-

want

to

lay

before you Station

and

I'd like to

BLOP's

for Broadcasting by Sid

Billion

borrow $25."

Hix

Dollar Market

—

Co.,

New York

(cosmetics), which has
appointed Redfield - Johnstone, New
York, as agency, is planning a spot
radio campaign.
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New

Acceptance Is Foreseen
Bv Manufacturers

On

Trial Basis

cians has sent to companies
electrical

manu-

transcriptions

and phonograph records a new license form which, from the consensus of a meeting of recorders held
July 11, will be accepted by nearly
every unit. Not that all are entirely pleased with the terms of
the license, for they are not, but
the elimination of the hard-fought
[Broadcasting,
"boycott" clause
July 1], plus the fact that it is
a trial license for only two months,
expiring Sept. 25, led the great
majority of recorders to state they
would accept it for this period.
During the New York transcription meeting a call was received
from the West Coast recording
firms, who said they would go
along with the eastern companies
in accepting the license.
With the network affiliated stations almost 100^ signed up with
their local unions in accordance
with the terms of a standard
agreement for all stations of this
class, and with Aug. 1 set as the

successful. They did succeed, however, in changing the clause which
in earlier forms of the license prohibited musicians employed in making a recording -from assigning
their rights in it to the manufacturing concern, to a provision
which permits the musician to
make such an assignment or not
as he sees fit.
The license calls for the labeling of each recording with an identifying number and with a statement of the specific purpose for
which it was made (in the case of
phonograph records, that it is for

only noncommercial use on phonographs in homes). Immediately upon making a recording the licensee
is required to notify the
that
it has made the record, citing the

AFM

number and statement on
and,

its face,

requested, to furnish the
with a copy of the record.
All contracts with musicians must
respect the obligations they have
to the
as members and are
subject to the rules of the union
if

AFM

AFM

governing wages, hours and working conditions. On its part the union agrees to see that its members

musician negotiations that
continued for almost a year.

lawful engagements."

Terms

of

have

Agreement

AFM

AFM

purpose was to prevent an unlicensed company from hiring a licensed concern to do its recording
for it and that the
would
invoke the provision for this purpose only.
The closed shop clause was also
opposed by the recorders' committee on the ground that frequently
transcriptions are made of programs produced by advertisers or
agencies who hire their own talent, the recorder being engaged
solely to make recordings of a
program over which he has no con-,
trol. It was also pointed out that
this would prevent the making of
recordings of hillbilly groups and
of other non-union musical organizations such as the Boston Symphony Orchestra. The
committee refused to alter the require-

AFM

AFM

ment

,

An attempt on the part of the
recording interests to have theme
music and musical bridges between
dramatic scenes exempted from the
no-dubbing rule was likewise un-

deadline for the completion of contracts between nonnetwork stations
and their local unions under a
similar contract, the end is in
sight for the series of broadcaster-

In its final form, as agreed on
July 8 by committees representing
the
and the recording companies after a two-day conference,
the license is a nontransferable
document calling for a completely
closed shop, the elimination of all
dubbing or rerecording without
written consent of the AFM, a ban
on commercial advertising on phonograph records, and a provision
that "the licensee shall not make
any recording for or on account of
any other persons." This last point,
which if strictly interpreted would
prohibit the manufacture of any
transcriptions for advertisers or
agencies, was the cause of an argument that nearly broke up the
conference and was allowed to
stand by the transcribers only on
the assurance of the
that its

3

union musicians, but said that permission would be granted to use
other groups where it was found
necessary.

By BRUCE ROBERTSON
AMERICAN Federation of Musifacturing

of

AFM

Disc Contract Offered by

100%

employment

BROADCASTING
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of

"shall

faithfully

perform

their

Record Network Affected
The ruling against making "any
recordings for phonograph records
containing commercial advertising"
is seen as a death blow for the
National Phonographic Network,
organized last spring for the purpose of placing records containing
advertising in coin-operated phonographs in restaurants, bars and
other
establishments throughout
the country.
A new scale for musicians making recordings has also been put
into effect by the AFM. Replacing
the former scale of $30 a man for

a three-hour session or $50 for a
full day of two three-hour periods,
the new rates are on a per-piece
basis of $18 for a 15-minute pro-

gram, including rehearsal of not
more than an hour and a quarter,
and $24 for a half-hour program,
including a maximum of two-anda-half hours rehearsal, with overtime at $6 for each quarter-hour.

Musicians making phonograph records will be paid $24 for a session
of two hours, with not more than
40 minutes of each hour to be actual playing time, with overtime
of $6 for each additional half-hour.
Double scale is paid to the leader.
On J une 29 the National Committee of Independent Broadcasters received the following telegram
from the AFM: "Kindly be advised that Aug. 1, 1938, is the
deadline date on which the NCIB
is to advise the
of the answers of said broadcasters in reference to the agreement which
their committee reached with the
executive board of the
in
reference to the conditions under
which members of the
may
in future render services for these
broadcasters."
On July 2 the committee sent to

AFM

AFM
AFM

nonnetwork

all

stations

a

letter

asking for a statement of income
and expense, and either the original contract signed with its local
union, reasons why a contract has
not been negotiated, or if an 'existing contract is in effect, its ex-

piration date and whether it calls
for a greater or lesser expenditure
than under the plan of settlement.
Stating that at that time only 140
stations had reported their 1937 incomes and expenditures, with 240
not reporting, the Committee urged
immediate action both in sending
it the needed information and in
completing contracts with the local
unions within the month of July.
The continued illness of E. V.
Richards, executive of
B,
S

W M

New Orleans,

has temporarily

halted progress in negotiations between the stations and the
local in that city, one of the few
in which contracts have not been
completed for network affiliates.

AFM

To

Affiliates Discuss Proposals
Revive IRNA for Hearings at FCC

Network

of International Radio

an

organization created last year to negotiate
Affiliates,

employment agreement with
union musicians, is expected to develop in connection with the chainmonopoly hearings scheduled before
the FCC this fall.
The thought is being expressed
in network affiliate circles that it
would be desirable to have the
group meet to consider the whole
subject of the chain-monopoly
hearing and to devise plans for
presentation of their views as a
group.
Samuel R. Rosenbaum, president
an

WFIL, Philadelphia, and chairman of the IRNA Negotiating
of

Committee, on July 12 conferred
with William J. Dempsey, FCC
special counsel in charge of the investigation. It is understood to be
his intention to confer with members of the IRNA committee, head-

Broadcast Advertising

Would Eliminate
Two Year Clause
-

Many Other Changes

Involved

In Proposals for Revision

REPEAL of the controverted "twoyear rule" preventing FCC legal
employes from practicing before
the Commission for two years after their retirement from Government service would be effected under proposed new rules of practice
and procedure drafted for consideration of the Commission.
Among other things, the proposed rules would tighten requirements on broadcast applications of
all types. A special motions court
would be created, to meet twice a
week and be presided over by a
commissioner or examiner, to handle all miscellaneous motions and
pleadings and thereby expedite
such matters.
The rules pertaining to filing of
applications would require a full
disclosure in the application itself
of all facts and circumstances surrounding the applicant. Such an
all-inclusive showing at the outset, it is contended, would obviate
detailed appearances to be filed in
advance of hearings and also tend
to give the Commission full information, including financial responsibility, before an application is
set for hearing.

Revision of Practice Rules

made pubJuly 11, the three-year-old provision preventing attorneys from
FCC practice would be rewritten
to bar them from appearing only
in cases pending before the Commission at the time of their separation from service. The existing
rule prevents Commission lawyers
from appearing in any cases pending before the Commission except
those having to do with matters
affecting municipal, state or fedIn the projected rules,

lic

eral affairs.

In

new

making public the proposed

drafted by its rules
committee comprising department
heads, the FCC did so to permit
the Federal Communications Bar
rules,

Assn., attorneys practicing before
station licenses and other parties in interest to submit written
suggestions to the Rules Committee respecting the changes. The
Rules Committee is authorized to
hold hearings and is directed to
report to the Commission on or before Sept. 15.
The committee is made up of

it,

Network
REVIVAL

New FCC Rules

ed by

Mark

Ethridge, chairman of

IRNA

in connection with a general
meeting prior to the formal hearcommittee this
ings before the
fall. Members of the Committee, in
addition to Messrs. Ethridge and

FCC

Rosenbaum, are Edwin W. Craig,
WSM; John J. Gillin Jr., WOW;
John Shepard 3d, Yankee Network;
George B. Norton, WAVE; L. B.

WCKY.
IRNA group

Wilson,

The

comprised some
ne290 stations during the
gotiations of late last year and
early this year. It is presumed network-owned, operated or leased stations would be excluded from the
projected sessions in connection
with the FCC hearing with the
number reduced probably to 260.

AFM

WKAR,

of Michigan State College.
Lansing, has been authorized by the

FCC to increase its davtime power to
5.000 watts on 850 kc.

General Counsel Hampson Gary,
chairman, Secretary T. J. Slowie,
Chief Engineer E. K. Jett, Chief
Examiner Davis G. Arnold, and
Chief Accountant William J. Norfleet. The proposed new rules of
practice and procedure were drawn
up by the committee as of Feb. 9
and have been considered in a preliminary way by the Commission
but will not be promulgated until
the Rules Committee submits its
final report this fall.
The purpose of tightening applications not only is to bring about
a full disclosure in the very first
instance but to eliminate futile or
frivolous hearings. After an application is filed and considered by
the Commission, an actual hearing
date would not be set until the ap-

(Continued on page 52)
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New Radio Knowledge Studied
As FCC Peruses Probe Data
many

hibits,

of

them

intricate

analyses of industry activities, radio coverage of the nation by particular groups of stations, as well
as projected coverage conditions
under various revisions of allocation standards, must be analyzed by
the so-called "superpower committee" before it submits its proposed
report on new rules and regulations governing broadcasting to the

FCC.

When

were adjourned sine die by Chairman Norman S. Case late June 30, this mass
of testimony had been incorporated in the record one of the most
ponderous ever developed on broadhearings

the

—

casting. Information never before
available, including the FCC ac-

counting department's breakdowns
of station financial structures, net-

work fiscal operations, employment,
and program distribution, were all
introduced in the record and will
be considered in conjunction with
the committee's findings on revision

exist for additional rural and
urban service. He argued for retention of the status quo insofar
as the proposed rules go in connection with Class I-A channels.
significant point brought out

A

by Mr. Ring under cross-examination was his view that regional

played an important part in the
cross-examination. Mr. Ring asserted, in reply to questions, that
the last year was probably the
worst of the last decade in connection with such activity, thus
resulting in sharp curtailment of
secondary service of clear-channel
stations.

Service for Rural Areas

of rules.

There were 2,170 pages of testimony adduced from some 35 witnesses appearing for the various
station groups, individual stations,
non-operating companies interested
in broadcasting and by the FCC it-

The precise number of exhibis not known since the record

self.
its

has not yet been closed because of
commitments by certain witnesses
to produce additional data, but it
is approximately 500.
The committee, which sat for 19
days,

June

included ComA. M. Craven and
George H. Payne, in addition to

missioner

6-30,

T.

Chairman Case. Chairman Frank
R. McNinch sat ex-officio on several occasions.
Ring Cross-Examined
In closing the record, Chairman
Case observed that the hearings
had been conducted in orderly fashion and that they had been most
educational so far as he was concerned. He added that the hearings
would have been just as informative "to others" had they been
present.
The final day of the hearing was
devoted to rather rigorous crossexamination of Andrew D. Ring,
FCC assistant chief engineer in
charge of broadcasting and who

was

prominently

identified

with

the

drafting of the engineering
phases of the proposed new rules
and regulations. Practically all of
the counsel for respondent stations
and groups cross-examined the engineering expert, particularly in
connection with projected clearchannel breakdown and with utilization of power of the order of 500

kw.

He maintained his original view,
expressed on direct examination
June 29, (Broadcasting, July 1)
that the FCC should not prejudice
the 25 Class I-A channels prescribed for clear-channel use by
any duplication on them until it

Page 18

•

July 15,

1938

Mr. Ring felt there were several
ways of improving rural service.
He enumerated these as possible
use of directive antennas to procure that sort of coverage, devel-

opment

of

stations

to

maximum

with present powers and
ultimate use of higher power if
found necessary. If stations on
clear channels remain at 50 kw.
and do not provide enough signal
to supply rural service, Mr. Ring
said under questioning there is no
valid reason why they should not
efficiency

be duplicated.
The question was raised as to
the degree of service that might
be rendered by five regional sta>
tions of 5,000 watts power on the
600 kc. channel as against one 500
kw. station on that channel. Mr.
Ring testified that the five regionals would cover an aggregate area
of 64,750 square miles with an acceptable signal whereas one 500
kw. station would provide a usable
signal to an area of 212,000 square
miles.
series

A

Commissioners Case and Craven had
of

questions by

with proposed duplication on
the East and West Coasts and retention of Class I-A service in the
to do

center of the country, east of the
Rockies and west of the Appalachians, with stations in the center to use power in excess of
50 kw. The purport of Mr. Ring's
general response was that duplication on the Coasts might result
in service to a greater population
than without such duplication but
he insisted that this would not
cover the rural areas and that
there is need for improvement
along the Eastern and Western
Coasts as well as in the interior
of the country. Use of directional
antennas north and south might
alleviate the situation somewhat,
he declared.
Rebuttal testimony on behalf of
KFI, to refute previous arguments

"piracy" of play-by-play accounts
of baseball games in their respective leagues.

The Pittsburgh National League
and Socony Vacuum Oil
sponsors of its games on

WKBN

Hearing on Injunction

KQV

In the
complaint filed in
the Federal District Court i n
Pittsburgh, the baseball club and
the sponsors who pay for the privilege of broadcasting the games
stated they could not ascertain how
"bootlegged" its information.
Federal Judge F. P. Shoonmaker
set July 12 as the date for the
station to show cause why an injunction should not be granted.
WJAS, sister station of KQV,
and the latter station both were
notified they would not be permitted to broadcast the all-star
baseball game presumably because
of the
situation. It is understood that
similarly was

KQV

KQV

for Briefs

concluding the hearings,
Chairman Case explained that all
would be
respondents but
given 30 days from June 30 to

WLW

summation

WLW,

which
participated in the hearings on the
proposed new rules and regulabriefs.

another hearing
on renewal of its experimental 500
kw. authorization at a hearing to
begin July 18. Presumably it will
be given additional time following
that hearing in which to file its
tions, is slated for

KVOO-WAPI

WAP
outlet,

poses to

draft its report as expeditiously as possible, submitting
copies to all party respondents at
the June 6 hearings, as well as
to the full Commission. Exceptions
may be taken from its proposed
findings, which will be in the nature of revised rules. Then oral
arguments will be set before the
full

Commission,

preparatory

to

the final drafting of the rules.
George B. Porter, assistant general counsel in charge of broadcasting, who was chief FCC counsel at the hearings, is expected to
draft the preliminary findings for
the Superpower Committee. Unquestionably he will be assisted by
Mr. Ring, who had much to do
with preparation of the original
technical rules and with the standards of good engineering practice
accompanying them.

Full-Time

25,000-watter, and
Birmingham 5,000-watt

Tulsa
I,

plan to begin experimental

full-time operation on the 1140 kc.
channel on Aug. 2, under special

temporary experimental authority
from the FCC. Now sharing time
at night, the outlets will use directive antennas mutually protectis
an
ing their services.

NBC

outlet,

while

KVOO
WAPI

is

on

CBS.

La Rosa Returns in Fall
LA ROSA & SONS, New York

brief.

The Superpower Committee pro-

WJBK

notified.

KVOO,

In

file

co-

KDKA,

"pirating" of Detroit play-by-play
accounts. Among other things, it
filed a petition with the FCC seeking to have its complaint considered in connection with the station's renewal but WJBK's license
was renewed recently without hearing. The League has not been advised of any further action.

inevitable.

Days

Co.,

on July 6 filed a $100,000 damage
suit against KQV, Pittsburgh, alleging unauthorized broadcasts.
The American League nearly two
years ago started proceedings
against WJBK, Detroit, alleging

and an urban audience of 4,000,000,
or a total of 10,000,000 additional
people as against a very much restricted service in the event the
channel was duplicated, as proposed, by
in Youngstown,
O. He testified also that a 500 kw.
station will serve twice the area
of two 50 kw. stations duplicated
on the same channel, generally
speaking. He concurred with the
Ring view by saying there was not
sufficient information available to
justify "hamstringing" development of radio. He predicted that
greatest possible good would come
from superpower and he believed
30

together with General Mills

club,

for duplication of the 640 kw.
channel, was offered by Louis G.
Caldwell, clear-channel counsel,
after Mr. Ring's concluding testimony. Glenn D. Gillett, consulting
engineer of Washington, testified
in connection with the station's
service, and maintained that if
KFI increased its power to 500
kw. it would serve an additional
rural audience of 6,000,000 people

it

the American and the NaLeagues are in litigation over

tional

Andrew

may

stations slated for 5 kw. operation full time on Class III-A
channels should not increase their
power unless all stations on the
wave did so. If one station on the
frequency has a directional antenna, other stations should take
similar precautions, Mr. Ring suggested, so that best service could
be rendered. Sun spot activity also

BOTH

100,000 population are without full-time radio stations,
D.
according to
Ring, assistant chief engineer
of the FCC for broadcasting.
In his concluding testimony
before the "superpower committee" Mr. Ring enumerated
these cities as Youngstown,
Altoona, Atlantic City, Johnstown, Pa., New Haven, Trenton and Wheeling. He
pointed out each city has a
station but that none are
full-time outlets under present allocations.

Mass of Evidence Accumulated in Superpower
Inquiry Covers Wide Range of Radio Topics
A HALF-MILLION words of tes- is definitely ascertained what needs
timony, together with some 500 ex-

BASEBALL PICKUPS
ARE BASIS OF SLIT

Without Full Time
SEVEN cities of more than

V.

(macaroni and cheese products),'

WOR, Newark, for
32 weekly broadcasts running from
Oct. 12 to May 17, 1939. This
year's soloists will be Bruna Castagna, Armond Tokatian, and Carlo Morelli. The series may be expanded to other Mutual stations.
Agency is Commercial Radio Service, New York.
will return to

Get Thin Expands

GENERAL

MILLS, Minneapolis
(Wheaties), has added the quarter-hour
six-weekly
series
Get
Thin to Music on the following
stations:

CKLW WOR

WFIL

and WGN have
carried the show all summer.
Agency is Blackett-Sample-Hummert Inc., Chicago.

WNAC. WCAE

BROADCASTING

•

Broadcast Advertising

:

FCC Paves Way
William

J.

for

Chain-Monopoly Probe

Dempsey, Special Counsel,

in Full Charge;

Hearings Are Expected to Start During September
HEARINGS

''thorough, impartial,

FCC's

like

by early fall in the
"chain-monopoly" inquiry,
with legislative recommendations to
Congress by the end of the year for

Communications
revision of the
Act, form the new work program
of the FCC, with the brunt to be
borne by William J. Dempsey, 32year old attorney designated as the
FCC special counsel for these

'

epochal proceedings.
Since his appointment early this
month, Mr. Dempsey has been
actively preparing for the hearings, which embrace the most comprehensive broadcast investigation
ever undertaken by the FCC. As a
matter of fact, it marks the first
time the Commission or its predecessor Radio Commission has instituted a direct study of networks

a

and their regulation.
Special counsel and

legal advisor

Chairman Frank R. McNinch
since the latter assumed the FCC
helm last October, Mr. Dempsey
to

:.

S

have

supervision of the investigation, reporting only to the
special committee of four FCC
members in charge. He will have
as his aides members of the FCC
legal, engineering and accounting
staffs, and possibly outside counsel.
will

full

Named Unanimously

FCC

While

not prominent in
affairs because he has been
attached to the Chairman's office
rather than to the law department,

legal

Mr. Dempsey is highly regarded in
administration legal circles. He
handled considerable power litigation as assistant general counsel of
the Federal Power Commission and
as special counsel for Public

Works

Administrator Harold L. Ickes,
during the last five years.
His appointment was announced
July 6 by Chairman McNinch. On
July 1 the matter of appointment
was taken up at a special meeting
and agreed to by unanimous vote

"

members present (Brown
and Payne absent). The recommendation came from the so-called
of the five

Chain-Monopoly Committee, after
it had been proposed by Chairman
McNinch. Members of the Committee are Mr. McNinch, chairman,
Thad H. Brown, vice-chairman, and
Commissioners E. 0. Sykes and
Paul A. Walker.

As yet, no definite date has been
set for the hearings though Chairman McNinch, in announcing the
Dempsey appointment, indicated
they would begin early in SeptemI

ber.

In announcing the Dempsey appointment,
McNinch,
who is temporarily a patient at the

Chairman

Naval Hospital, Washington, de:
'

clared the investigation was expected to provide "a comprehensive factual basis for the formulation of special regulations applicable to chain broadcasting, and,
possibly, revision of the Commission's regulations governing broadcasting generally." He added the
hearing would be conducted in a

BROADCASTING

•

and business-

manner."

Pointing

out

that

preliminary

Heads Network Inquiry

work has been under way for several months, the Chairman stated
that because of the vast amount of
work remaining in the way of
preparation, it is not believed the
hearings can commence before the
first of September. If it develops

amendment

that

of the

Communica-

Act is desirable or necessary,
"the Commission will be ready to
submit recommendations for legislation when the Congress convenes

tions

for

next regular session."

its

Chairman McNinch entered
Naval Hospital July 2 for treatment of a stomach condition aggravated by overwork, and for a
complete
ill,

it

competitive practices of all station
classes, networks and other industry entities and "other methods by
which competition may be restrained or by which restricted use
of facilities may result."
The Communications Act of 1934
authorizes the Commission to make
special regulations applicable to
networks, but the Commission has
never exercised that prerogative.
Repeated allegations of monopolistic tendencies, discriminatoi-y practices and the like, led to FCC cognizance and to the determination to
hold the inquiry.
Particular emphasis in the past
has been placed upon such matters
as duplication of chain programs,
exclusive contracts, clearance of
program materials at the source,
with responsibility reposing upon

independent stations and network
ownership, operation or lease of

He is not seriously
stated, since the ailment

rest.

was

companies and network stations,
multiple ownership of stations,

is

stations.

July.

Some question has arisen as to
whether the Monopoly Investigating Committee, created by the last
session of Congress to inquire into
the whole broad subject of anti-

an old one for which he has
been treated in the past. He is expected to leave the hospital by mid-

The hearings will cover a 13point bill of particulars embodied
in the resolution adopted March 18
by the FCC [Broadcasting, April
1.] Before a definite hearing date
can be set, according to Mr. Dempsey, a vast amount of preparatory
work must be done, and it may be
several weeks before notices can be
given. It is presumed the Commission will follow customary procedure and allow at least 30 days for
par-ties in interest to ready them-

Upon his appointment Mr.
Dempsey said

selves.

Basis for Legislation
"It is my understanding that the
investigation is to be conducted for
the purpose of obtaining a complete and up to date compilation of
facts relating to the broadcasting
industry, on the basis of which
the Commission will be able to
promulgate special regulations applicable to chain broadcasting and,
necessary, revised regulations
if
for broadcasting generally. It is
also possible that the Commission
may think it desirable to recommend amendment of the Communications Act after this study has
been completed.
"The Commission has not yet
definitely laid out the procedure
to be followed in conducting the
investigation.
I
do understand,
however, that it intends to make
it as thorough and business-like
as is possible. It is hardly necessary to say that it will be conducted fairly and impartially with
the object of ascertaining the necessary basic facts upon which
regulations and, if necessary, legislative

recommendations

may

be

predicated.

"Before any definite plans for
the organization of the work on
the investigation can be submitted
for the consideration of the committee a great deal of preliminary
work must be done. I want to
study the report on social and economic data prepared by the engi-

Broadcast Advertising

WILLIAM

J.

DEMPSEY,

neering department of the Commission under Comdr. Craven's
direction because the report includes an analysis and discussion
of many important matters to be
covered by the investigation and
will be extremely helpful in planning the investigation.
"I also want to study the record
of the superpower hearing which

presided over by Governor
Case as chairman of a committee
of the Commission because as I
understand it, that record includes
a great amount of data which the
Commission has not heretofore had
in its possession. The work done
by the law, engineering and accounting departments in the preparation for that hearing will also
be of the greatest value in prepar-

was

ing for the investigation. A considerable amount of preliminary
work has been done by the staff
of the Commission in preparation
for the investigation. I have been
trying to familiarize myself with
all of this as quickly as possible,
so that there will be no unnecessary duplication of effort in getting ready for the hearing.

Contractual Relations
"I am, of course, highly gratified
at being appointed by the Commission as special counsel to conduct
this investigation and am eager to
get into the work as quickly as
possible. I know that the Commission wants the investigation conducted in a spirit of fair play as
an honest, unprejudiced, fact finding inquiry. I am approaching it
with an open mind and a sincere
intention of handling it in that

way."
Basically, the inquiry will cover
contractual relations between chain

trust legislation, will invade the radio picture. Thus far there has been
no indication of it, save the possibility of inquiring into the radio
patent structure in the receiving
set field. This joint congressional-

departmental committee, however,
find that its paths lead to
radio broadcasting per se in its

might

deliberations and in that
event, there might be conflict between its functions and those of the

future

FCC

committee.
FCC inquiry has been intensified by the demands in the last
session of Congress not only for an
investigation of the industry, but
also for an inquiry of the FCC itself. Efforts of a small group in the
House, led by Chairman O'Connor
(D-N. Y.) of the Rules Committee,
to force such a Congressional inquiry, and strongly supported with-

The

in

by

FCC

H. Payne,

Commissioner George
as .the last ses-

fizzled

Defeat of the project
was premised primarily on the fact
that the Commission has instituted
its own inquiry, under Order 37,
and the action was viewed as a
sion ended.

vindication of

Chairman McNinch,

who had opposed
nor

the Payne-O'Con-

efforts.

The special counsel for the FCC,
despite his youth, has had considerable experience in governmental
regulatory

and

legal

work.

He

joined the FCC last October 1 after
having served as assistant general
counsel of the Federal Power Commission, working there also under

Mr. McNinch, who was chairman
of that agency.
A native of Brooklyn, Mr. Dempsey is a legal resident of Sante Fe,
N. M. He joined the Federal Power
Commission in May, 1937, as asassistant general counsel. Prior to
that he was identified with power
litigation involving the Public
Works Administration under Secretary of the Interior Ickes as
(Continued on page 32)
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Cranston Succeeds Kahn,
Resigned, at KGKO as
WBAP Names Southard

Kellogg List Picked
Rules on Politics KELLOGG
Battle Creek,
Mich. (Cornflakes), on July 18
Laid Down by FCC will
and 10-minute
start a
Co.,

Provisions of Law Restated;
Rebates Are Prohibited

SEEKING

the uncerhandling of
political broadcasts, the FCC July
1 adopted new rules designed to
guide stations in their scheduling
of speeches by candidates for public office,
as required under the
terms of the Communications Act.
dispel

to

surrounding

tainty

In effect the FCC restated the
provisions of Section 315 of the
Communications Act, requiring
that stations give all qualified candidates for public office equal opportunities for use of their facilities. Two provisos departing from
the language of the law itself also
were incorporated. One of these
specifies that a station may not
rebate, in any fashion, money paid
for purchase of time. This is construed as meaning that a broadcaster may not contribute to the
campaign of a candidate for public office in a way that would be
construed as reimbursement for
funds expended for time.

Must Keep Complete Record
A second new provision requires
stations to maintain complete records of all requests for political
broadcasts, and the disposition
made of them. These records would
be open to public inspection.
The rules grew out of a request
for clarification made late last
month (Broadcasting, July 1) on
behalf of WTAR, Norfolk, Va., by
its general manager, Campbell Arnoux, and its Washington counsel,
Eliot C. Lovett. The station had
complained that stations were

caught in an insufferable dilemma
by lack of such rules.

five

transcription series on 48 stations
[Broadcasting,
for nine weeks
July 1]. The five-minute discs will
feature John Harrington, sportscaster of WBBM, Chicago, in a
four weekly interview series with
baseball
stars.
Ed Thorgersen,
special NBC sportscaster, will be
featured on the 10-minute discs in
a thrice weekly evening interview
series for broadcast in the New
York area.
Stations, according to Gene Fromherz,
time buyer for J. Walter Thompson, Chicago agency handling the account, are

WTIC WCSH WJSV WCAO

WHP WEEU

WPTF WTAR WDBJ WSYR WGY WOKO
WIBX WIRE WAVE WKRC WTAM WBNS
WHIO WSPD KDKA WLEU WBBM
WTMJ WDAF WIBW KFH WEBC WCCO
WDAY KFYR WMT WHO WLW WDLW
WBOW WJAX WIOD WFLA-WSUN WSB
WFAA-WBAP KARK KWKH WJDX

WMC WKY

KVOO.

now reaching

peak period,

its

re-

sulted in the conclusion that expeditious action should be taken.
Chairman McNinch in announcing the rules, said:

Ownership of Radio Sets
In Villages Is Surveyed
FROM 76 to 93% of the white
families

in

selected

villages

sur-

veyed by the U. S. Department of
Agriculture are owners of radio
sets, with 27 to 42% owning pianos
and 13 to 22% phonographs. These
figures are based on a study conducted under direction of Dr. Louis
Stanley,

chief

the

of

Bureau

of

Home

Economics. They cover data
collected in 1935-36 but made public July 6.
By regions the ownership of radios in typical village homes was:
93.4% in New England; 89% in

North Central and Middle Atlan85.2% in Mountain and Plains;
92.4% in Pacific; 76.1% in Southeast (17.9% negro families only).

tic;

Sears Adds 17
SEARS, ROEBUCK & Co., Chicago
(mail order and retail
stores), on Aug. 15 will add 17 stations to the six broadcasting Grand-

ma

Travels, a quarter-hour transcription series

(WNAX WEAU
WCCO WDAY WEBC KFYR).
Stations to be added are:

KWKH

believes that the rules adopted will
be helpful to broadcasting stations

WOAI KBST WFAA KPRC
KGNC KRGV KFYO KFRU
WDAF KVOO KFH KOMA
KGNO KGNF KGTO KMA. It is
understood that WIBW and KFAB

and political candidates alike.
While no set of rules or statute can

may

Sample

specifically cover all situations that
arise, conformity to the spirit
as well as the letter of these rules
will enable stations to make their
facilities available to political can-

agency.

"The

Commission

hopes

and

WBAP

SIGNING

spona final
contract just before relinquishing his post to Herb South-

be added to the
-

Hummer

BlackettChicago, is

list.
t,

didates

treatment to

all.

"The Commission will, of course,
insist upon good faith in the application of these rules and will
deal vigorously
thereof."

with

infractions

Oke-Doke Breaks
KRAFT-PHENIX CHEESE
Corp. Chicago (Oke-Doke cheese
popcorn), is planning a late summer campaign in Des Moines, St.
Louis,

New York

and

New Eng-

land

States according to reliable
sources. It is understood that a
series of 20 and 30-word station
break announcements will be used.
J. Walter Thompson Co., Chicago,
is agency.
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were

announced

ard (left) former chief announcer,
George Cranston, director of the
Fort Worth station, went to KGKO
Fort Worth, as assistant general
manager, succeeding Darrold Kahn,

al

resigned.

nouncer,

AIR CENSOR-FREE
CIVIL UNION SAYS
of the status of civil liberties, the American
Civil Liberties Union announced
July 8 that radio, along with motion pictures and the theatre, enjoyed comparative freedom from
censorship.
"While censorship by station
managers continues as a part of
the accepted setup," the Union
added that the FCC for the first

time assumed such powers in criticizing the Mae West-Charlie Mc-

Carthy sketch. When the Commisannounced it would take into
consideration renewals of licenses
sion

of stations carrying the broadcast,
the Union stated it had protested
assumption of
"this
power by the Commission" and
that as far as it knew, it had not

announced

been exercised.

While no cases of censorship by
station managers came to public
notice, the Union said it was a
matter of common knowledge that
the networks do not sell time to

manager

of

both of the Fort

Worth stations.
Herb Southard,

WBAP

was named

Mr.
Cranston at WBAP. Both Messrs.
Cranston and Southard assume the

assistant general manager
of their respective stations.
titles of

Mr. Kahn, who came to Fort
Worth with KGKO upon its removal from Wichita Falls last May,
resigned to devote full time to his
personal radio interests. He is secretary-treasurer of the Beaumont
Broadcasting Corp., which has an
application pending before the
FCC for aquisition of KFDM, from
the Magnolia Petroleum Co.
Mr. Cranston came to Fort
Worth in 1930 and took the position of Director of Sales and Program of WBAP. He is a native of
Scotland, and came to Fort Worth
from Chicago, where he was associated with Bill Hay in several
Pioneer Chicago Vocal Clubs. He
pioneered the establishment of the
Texas Quality Network and has
been active in it since. This year,
he inaugurated the
Texas
Prison series. At odd times, Cranston takes part in choral work,

WBAP

ity of opportunity to reach the
public." Failure to hold hearings
was ascribed to politicians "desirous of retaining the good will
of the radio industry."

More for Korn Kix
GENERAL MILLS, Minneapolis
(Korn Kix breakfast food), has
added these stations for Those
Happy Gilmans, quarter-hour five
weekly transcribed serial show:

Yankee Network
That the follow-

the Rules Governing Standard Broadcast Stations
(Chapter III, part 36)
"Rule 36a 1.
No station licensee is
required to permit the use of its facilities
by any legally qualified candidate for public office, but if any licensee shall permit
any such candidate to use its facilities, it
shall afford equal opportunities to all other
such candidates for that office to use such
facilities, provided that such licensee shall
have no power of censorship over the
material broadcast by any such candidate.
"Rule S6a 2. The following definitions
shall apply for the purposes of Rule 36a 1
(a)
'A legally qualified candidate'
means any person who has met all
the requirements prescribed by local,
state or federal authority, as a candidate for the office which he seeks,
whether it be municipal, county, state,
or national, to be determined according to the applicable local laws.
(b)
'Other candidates for that office'
means all other legally qualified
candidates for the same public office.
"Rule 36a 3. The rates, if any, charged
:

:

to succeed

propaganda in commercial programs."
The Union, concluded the radio
portion of the announcement, endeavored to push in Congress bills
"which would correct this inequal-

labor unions "in order to avoid
being drawn into industrial strife;
nor do they sell time to employers'
associations. But the inequity of
the situation is plain, for employers are able to get across their

Text of New Rule Covering Politics
It Is Hereby Ordered
ing rules be included in

Mr. Kahn

chief an-

which is his chief recreation.
Mr. Southard- joined WBAP as
Chief Announcer in 1931. He is 39.
During the 1936 and 1937 Billy
Rose shows in Fort Worth, he was
in charge of radio production. He
was the announcer for Paul Whiteman while he was in Texas. Mr.
Southard came to Fort Worth
from Ft. Smith, Arkansas, and began his radio career in the '20s
on a small station there. He will
continue to handle, as an announcer, top flight commercial
shows on WBAP.

upon terms and conditions

will assure fair

director,

successor,

July 5 by Harold
V. Hough, gener-

may

which

WBAP

as his

sor's

IN ITS annual survey

WTAR

In addition to the
petition, the FCC also had received a
complaint from a candidate for
public office having to do with the
use of facilities over a station in
Texas, it was learned. The combination of the two, together with the
fact that political campaigning is

RESIGNATION of Darrold Kahn
as business manager of KGKO, to
enable him to look after personal
broadcasting interests, and appointment of
George Cranston,

such candidates for the same office,
shall be uniform and shall not be rebated
by any means, directly or indirectly no
licensee shall make any discrimination in
all

;

facilities
regulations,
charges,
practices,
or services for or in connection with
service rendered pursuant to these rules,
or make or give any preference to any
candidate for public office or subject any
such candidate to any prejudice or disadvantage nor shall any licensee make any
contract or other agreement which shall
have the effect of permitting any legally
qualified candidate for any public office
to broadcast to the exclusion
of other
legally Qualified candidates for the same
public office.
;

"Rule 36a i. Every licensee shall keep
and permit public inspection of a complete record of all requests for broadcast
time made by or on behalf of candidates
for public office, together with an appropriate notation showing the disposition
made by the licensee of such requests,
and the charges made, if any, if request
is granted."
It is further ordered that Rule 178 be.
and the same hereby is, rescinded.

(WNAC WNLC

WTIC WEAN WTAG WICC WCSH

WLBZ WFEA WSAR WNBH
WLLH WLNH WRDO) KPRC
WWL WOAI KOIL WOC WHAM
WSYR WGY WWJ WTAM WHO

WBBM. Korn Kix is also being
sponsored on WGN, Chicago, during Curtain Time, a half-hour
Friday evening dramatic show,
9:30-10 p. m. CDST, and it is
understood that the show may be
extended nationally in late summer. Blackett - Sample - Hummert,
Chicago, is agency.
KSLM,

Salem. Ore., was authorized
July 1 to shift to the
kc. frequency with 500 watts

by the

1360
full

FCC

time.

KPQ, Wenatchee, Wash.,

seeking the same freqency with 1,000
watts, was denied.
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Broadcast Advertising

—

BIG,

OURS before netcs can be made available by any other

medium, thou-

sands of Iowa families already knoiv the

news

—

via big

WHO!

And do they like it? Well, 71.4% of
farm men in Iowa and 58.9% of
!

farm women, depend on radio
chief source of news.

News-Cast

is

.

.

all

as their

The

WHO

the most popular radio fea-

small-town Iowa

ture in rural and
is

.

all

preferred even over such national

The

facts

the left are

at

taken from the 1938 Iowa

Rural Radio Listener Survey just completed by Dr. H. B.

Benny and Charlie
McCarthy-Don Ameche programs
is
favorites as the Jack

—

nearly three times as popular as the

Summers. This, we
ever

made

believe,

is

the most interesting study

of rural radio-listener habits. It includes a

few facts we

selfishly

want you

to

know about

WHO —

but also dozens of other points that will help you get

average of the next five other leaders!

RESULTS

with

all

your rural radio plans. Write for

your copy, now!

If this suggests

something important to

you, drop us a line!

some

Maybe

ice've got

ideas, too!

WHO MOWA-F
DES

M ALAND, MANAGER
BROADCASTING Broadcast
J.O.

•

MOINES
.

.

Advertising

50,000
FREE

WATTS

&

PETERS, INC., REPRESENTATIVES
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THROUGH the years
in

it is

Now

field.

its

.

.

.

Associated Recorded Program Service

all

... a new plan has been adopted whereby our two libraries

one as of September

1st,

1938 ..

RADIO STATION,

.

and

MORE IMPORTANT

shall

others are judged.

will

STILL

irrespective of size or coverage, to

to Associated Recorded Program Service at a cost well within

We

has stood alone

.

.

Radio executives and Station Managers have told us repeatedly that

the one Recorded Service to Radio Stations by which

permit any

.

its

.

be merged into
.

.

become

this plan will

a subscriber

means.

steadfastly maintain the high quality, careful selection of both materials and

performing

units that

have always characterized our service.

Your inquiry for complete

details of this

new

plan

is

earnestly solicited.

A

l\J

IX U\J PLAN

FOR SUBSCRIBERS
TO

ASSOCIATED RECORDED
PROGRAM SERVICE

DUALITY FEATURES
1.
Associated Quality Knows

2.
Experience proves

94%

No Compromise!

i

renewals year after year.

3»
Greatest Variety of Program Material.

4.
Internationally

famous

artists.

5.
Many "Name"

Vertically cut by license

(Western

Bands.

agreement with ERPI

Electric).

ASSOCIATED
RECORDED PROGRAM

Syracuse Sponsor
16 Years on Air

Without

a

Break

Clark Music Store Is Active
During Seasonal Lull

NOT EVEN

a seasonal

lull in

bus-

iness can dissuade Melville Clark,
president of the Clark Music Co.,

Syracuse, from uninterrupted radio
advertising. Head of one of the
country's largest retail music firms
one which celebrates its 80th anniversary in August and occupies
its own five-story building in the
heart of the city's business section
Mr. Clark believes his company
possibly has set a "world's record"
for length of time and regularity
in commercial radio broadcasting.
For 15 years the Clark Music Co.
has delivered via radio its advertising message to Central New

—
—

York listeners, beginning in 1922
when a special wire carried programs to WGY, Schenectady, a
distance of 130 miles.
Mr. Clark himself was the featured instrumentalist in these early
days of the institution's radio activities. Later programs were presented over a New York State
chain, including Rochester, Buf-

Syracuse and Albany stations.
A Pioneer Broadcaster
Seeing possibilities in broadcasting, he encouraged the founding of
WSYR, then a 100-watt local in
Syracuse. This more than trebled
the number of programs produced
by the Clark company. Activities
were expanded to include daily
shows over the local station. Refalo,

cordings, amateur shows, and in-

strumental groups comprised much
of the material fed to
during its regime as a local station.
Many of the world's leading musicians visiting Syracuse were introduced to the radio audience as
guests on the Clark programs. The
company's own studios were, and
still are, always open to visiting
masters; and WSYR engineers had
little difficulty in making rapid arrangements for such special programs.
When WSYR affiliated with NBC
in 1932 and later when it stepped
up power to 1,000 watts, the Clark
company kept pace by building a
new broadcasting studio in its
building and continuing to feed local programs.
Now using weekly quarter-hour
programs on each of Syracuse's
two stations, Clark Music Co. has
averaged three programs a week
during its 15 consecutive years on
the air, advertising pianos, stringed
instruments, band instruments, organs, harps, radios, and various
types of electrical appliances.
"I am a firm believer in regular
radio advertising," Mr. Clark concludes as his organization prepares
for its 80th anniversary celebration, "and I have every intention
of continuing my advertising pol-

WSYR

icy."

SKINNER

Mfg. Co., Omaha (raion July 11 started Rare
Bits of News, quarter-hour sixweekly live show, on KGNC, Amarillo, Tex. The show was begun
recently on WHO, Des Moines, and
WOC, Davenport. H. W. Kastor
& Sons Adv. Co., Chicago, is
sin bran),

agency.
•
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Radio Is Exempted
From Tax on News

Tulsa Local

Tulsa,
Okla. was authorized by the FCC
in a decision made public July 1,
to be effective July 8. It will be
known as KTFL and will operate
with 250 watts daytime on 1310
kc. The licensee will be Harry
Schwartz, president of the Tulsa
Federation of Labor and business
manager of its monthly publication, the Unionist Journal.
local

station

in

THE

Co.,

ard

Decker

in

The

New

Avalon to Sign
& WILLIAMSON

BROWN

Yorker

Tobac-

co Corp., Louisville (Avalon cigar-

has added

ettes),

KPO, San Fran-

paign.

stations broadcasting
Plantation Party, half-hour transcribed program now heard week-

THE

Western Association of Broadcasters, unit of the Canadian Associa-

ly

tion of Broadcasters, will hold its annual convention Aug. 8-9, at Banff,

cast live on

cisco, to the

Alberta, with Gordon Love, CFCN,
Calgary, president, presiding. Harry
Sedgwick, CFRB, Toronto, president
of CAB, will attend.

KHQ

KSL. The program

WLW

Prefer

is

broad-

and WGN, Saturday, 9:30-10 p. m., and it is understood it will be expanded nationally. Russell M. Seeds & Co., Chi-

cago,

is

agency.

LIKE

News, Comedians and Weather;

of

Kansas radio listentown and

ing, covering city, small

rural homes, has just been completed by H. B. Summers, of Kansas State College, who recently
made a similar survey in Iowa
which covered only rural homes.

Radio sets are in use a longer
time each day in farm homes than
in towns, the Kansas survey indicated. It was shown that although
men do more listening at night, of
necessity, than in the daytime, the
total hours women listen in daytime is greater then the number
spent listening at night. Both farm
and town men report rather heavy
afternoon listening.
In rating programs, it was found
that city men prefer news broadcasts, comedians, popular music,
sports,

old-time

music, man-on-

weather, religious and talks
in that order. In smaller towns
they prefer news, comedians, weather, old-time music, sports, talks,
popular music, religious music and
man-on-street in that order. On
farms the order is news, weather,
market, old-time music, comedians,
man-on-street, sports, talks, popular music, religious music. At the
bottom of the lists are military
bands, complete drama, classical
music, serial dramas, market reports and talks on farming.
street,

like

programs. City
prefer news, comedians,
popular music, serial drama, religious music, classical music, oldtime music, talks, man-on-street,
complete drama. In smaller towns,
women like news, religious music,
comedians, serial drama, weather,
popular music, old-time music,
different types of

women

man-on-street, complete drama,
military bands. On farms they like
news, weather, comedians, serial
drama, old-time music, religious
music, man-on-street, popular music, complete drama, military
bands.
'Teen age boys and girls show a
different sort of taste, all placing

comedians and popular music in
either first or second place. In
larger towns, boys like their programs in this order: Comedians,
popular music, news, sports, complete drama, serial drama, man-onmilitary bands, talks. In
smaller towns the order is comedians, popular music, news, serial
drama, sports, complete drama,
military bands, man-on-street, oldtime music, classical music; on
farms the order is comedians, popular music, news, sports, old-time
music, man-on-street, serial drama,
complete drama, military bands,
weather.
City girls like popular music,
comedians, serial drama, complete
drama, man-on-street, news, classical music, religious music, sports.
Small-town girls prefer comedians,
popular music, complete drama,
serial drama, news, military bands,
old-time music, man-on-street, classical music. On farms their tastes
run to popular music, comedians,
street,

serial

Specific

drama,

complete

drama,

man-on-street, news, old-time music, military bands, religious music.
As in Prof. Summers' Iowa rural
survey, radio is shown to be the
first choice as a source of news.
The survey reveals that 45.8% of

Kansas

listeners

Requirements

The Bureau pointed out that

ex-

emptions would be allowed only
"provided the charge for such services is billed in writing to the
person paying for the services".
This precludes most messages from
"volunteer correspondents" and
calls for assurances that such dispatches are bona fide news ma-

from an accredited correspondent.
Sec. 708 of the 1938 Revenue
Act, amending Sec. 701 (b) of the
1932 Act, says in part:
"No tax shall be imposed under

'

terial

Youths Want Comedians, Popular Music

A STUDY

broadcast copy, as of July 1, 1938.
The Internal Revenue Bureau
could make no estimate on the
amount of taxes involved, but taxable tolls range from flat rates of
10 to 20 cents on telephone calls
and 10 cents on cables and radiograms, to 5% on telegrams under
Regulations 42.

KNX KOMO KOA KOIN

on

WHAT RADIO LISTENERS
Grownups

broadcast industry, under the

Revenue Act of 1938, will gain the
same sales tax exemptions accorded to newspapers since 1932
on telephone, telegraph and cable
charges for news collection and
dissemination, the Bureau of Internal Revenue has advised Broadcasting. Radio is placed on an
equal basis with newspapers under
provisions of the 1938 Act amending Regulations 42, the Bureau declared, and is now eligible for exemption from the sales taxes heretofore levied on tolls for news

Rhyme Spots
ROSS DOG & CAT FOOD

Los Alamitos, Cal., thru HowRay Adv. Agency, Los Angeles, on July 11 started thriceweekly spot announcements in
rhyme on KALE, Portland, and
KJBS, San Francisco. Firm is also
using similar weekly spot announcements on KGB, San Diego;
five time signals daily on KFAC,
Los Angeles, and daily five minute
programs on KIEV, Glendale, Cal.
Sponsor will increase its radio regionally with an early fall cam-

!

Industry Accorded Privilege
Previously Given Press

Dr. Ross
DR.

What Women Like
Women, on the other hand,

Skinner Adding
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New
A NEW

depend most on

this section

ceived

for

!

I

upon any payment
services

or

refacilities

furnished to the United States or
to any State or Territory, or posubdivision thereof, or the
District of Columbia, nor upon any
payment received from any person for services or facilities utilized in the collection of news for
the public press or radio broadcasting, or in the dissemination of
news through the public press or
by means of radio broadcasting, if
the charge for such services or
facilities is billed in writing to
litical

such person."
At hearings

before

the

House

Ways & Means Committee

last

January, while the Committee was
considering the 1938 Act, Herbert
Moore, president of Transradio
Press Service, urged amendment of
Regulations 42 on the ground that
the law as it stood discriminated
organizations
against
gathering
and distributing news primarily for
radio broadcasts [Broadcasting,

March

15].

Ice

Cream Test

THE

Dairy Merchandising Counof San Joaquin Valley with

cil

headquarters at Fresno, Calif., recently adopted a slogan, "Eat Ice
Cream and Grow Beautiful" and
is carrying out a test campaign on
five California stations. The Council made 52 transcriptions, which
run from one to five minutes in
length and has placed them on

radio for important national news;

KERN, KMJ, KWG, KFBK and

31.7% depend most on newspapers;
22.5% make no choice.

KTKC for the summer. Thomas
Adv. Agency has the account.
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THEY ASKED

FAMILIES

ANSWER

AXD GOT OXE

WHIM

. .

IN CHICAGO

IS FIRST
— and

FIRST

66,663 coincidental tele-

FIRST

phone interviews con-

hour periods) throughout the week, with

It was a survey

what

in total audience.

a survey!

ducted by

CROSSLEY,

INC., morning,
week

in

number of first-places

(by half-

29.5% more

"firsts" than

FIRST

number of daytime first-places,

any other

station.

after-

noon, and night during
the

week long

all

of April 3-9

..

in

with 57.8% more daytime first-place ?nentions
.

than any other station.

of radio

the largest study

listening ever

made

in

the Chicago market.

FIRST
"firsts,"

And

the answers

— those

number

in

with twice

grams receiving

answers that represent the

other station.

listening habits of millions

All of

midwest listeners
all add up to the same
is
big answer:

known

of other

—

of

as

local

many

first-place

program

local pro-

mention

as

any

which proves what Chicago
advertisers and dealers have always
.

.

.

that

WBBM

is

WBBM

FIRST

in Chicago.

FIRST in value for advertisers, for
WBBM's leadership means lowest
cost

WBBM
A

CBS KEY STATION

WATTS 'CHICAGO

listener

.

.

.

per buyer ... in

the nation's second largest market.

Owned and operated by the Columbia Broadcasting System. Represented
RADIO SALES New York, Chicago, Detroit, Milwaukee, Birming-

nationally by

50,000

per

:

ham, Los Angeles, San Francisco.

GOOD-WILL FOR TRANSIT
Cleveland Railway Uses

New

Successful Promotional

By

KARL

B.

MICKEY

new program idea was born. The
idea was New Names, the railway's
of Phil

Loucks'

Florida Association of Broadcast-

ASCAP case. They were
snapped during the joint meeting
of the Florida association and the
Southeastern District of the NAB
at Ponte Vedra, Fla., June 25-26.
Mr. Tison was reelected president
of FAB for a second term. Mr.
Loucks addressed the joint group
in connection with reorganized
NAB activities, having committed
himself to such an address before
he retired last month as special
counsel for the NAB during its
reorganization.
adopted a
ers in the

FAB

number

including
one expressing its determination to
fight through its anti-ASCAP law.
It also adopted a resolution welcoming to Florida Harry Shaw,
former
president and former
owner of WMT, Waterloo, la., who
is recuperating in Sarasota from
a severe illness.
of

resolutions

NAB

public

relations

over

broadcast

program,

WHK,

which

effectively

good-will and aroused
great interest in new talent in
Greater Cleveland.
On April 1, 1937, Cleveland Railway Co. began to use radio to promote good-will. The program consisted of a 24-voice male chorus
under the direction of Charles D.
Dawe, director of the Orpheus
Chorus. About half the group was
selected from his chorus, the other
half from employes of the railway
company. Even though the programs were interesting, and pro-

promoted

gressed with remarkable smoothness, there was nothing outstanding about them, and particularly,
there was nothing new in the idea.
Late in the fall a chance conversation with the program director
of
brought out the fact that

WHK

there was a good deal of fine talent
in Cleveland, talent which had no
regular place on the air, and he believed that this talent could be used
to the advantage of a sponsor.

With

WHK

auditions,
velop a

officials

we conducted

and found we could deprogram with excellent

talent.

Public

Domain

Of Music by WPA Urged
By Florida Broadcasters
USE of WPA "white collar workers" in clearing of public domain
music held by the U. S. Copyright
Office is being fostered by the Florida Association of Broadcasters, in
collaboration with Rep. Peterson
(D-Fla.)
W. Walter Tison, president of
the Florida association and advocate of a public domain music reservoir, undertook the study and the
association at a meeting in Ponte
Vedra Beach last month adopted a
resolution to that end. The resolution brought out that there are
some 500,000 music selections and
that not more than half are copyrights still in force. The proposal
is that the director of
projects be asked to consider the expansion of the Library of Congress
by setting up a permanent department handling music in the pub-

WPA

lic

domain.

numbers found in the pubdomain and so arranged would
become the property of the Library
of Congress and available to the
general public, either by copying
All

lic

or photostating it at user's expense. For this project, it was suggested there be assigned regular
employment for musicians and arrangers who qualify for the work.
nationwide research bureau
would be maintained which would
have the privilege of assigning musicians in every section of the
country to make a study of folk
songs, their origin and to determine whether such numbers should
be credited to the public domain.

A
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On

Campaign
list

During the program each

good deal of professional talent in
the Cleveland area which never
had a chance to get on the air, a

yarn must have interested
W. Walter Tison (center), president of WFLA, Tampa, and Lucian
Boggs (right), attorney for the

Legislative,

of talent sufficient
for five future broadcasts.

BECAUSE an official of WHKWCLE remarked that there was a

(left)

Local Talent for

and keep a

Director of Public Relations
Cleveland Railway Co.

THE PUNCH

11th NAB District
Backs New Regime

FIRM

Wide Following

5 this year the new
was started. We selected
Pinky Hunter and his orchestra, a
popular local band of 12 pieces.
For about ten years Hunter had
announced his own programs from

Jan.

series

various remote dance snots, and so
we chose him as master of ceremonies for New Names.
We decided to place five acts on
the program and change all of the
acts each week. After a few weeks,
audience response indicated that
we should invite one act to return
to the show. This act was the one
which received the most audience
recognition. The general set-up has
been followed since the inauguration of the show. Telephone checks
on the program have been made
each week by a Cleveland market
research organization, and these
show a very satisfactory interest
on the part of the listening audience. Throughout the entire season
the
produced program has
been in competition with the strongest major network shows.
The talent for these broadcasts
is limited to musicians and singers. About half of the artists are
entertainers
who work professionally in and around Cleveland.
Many others are students in schools
or conservatories who have appeared before audiences in recitals.
There are only two requirements,
one, that the person be comparatively new to Cleveland radio, and
the other, that he or she must be
able to give a performance of good
quality. The program director of
and a representative of the
company hold auditions immediately after the broadcast each week

artist

given 3% minutes for his performance. The orchestra fills in the
gaps and provides background
music when desired. There are two
is

—

"commercials"
when announcements about service and other matters concerning the company's business are made, and these are

two minutes.
The concluding announcement has
carried the weather report which
was tied in with an admonition to
limited to a total of

drive carefully, or in cases of extremely bad weather, to ride the
street cars.

Good-Will Achieved

The studio audience

is

limited to

about 100 and there

is no applause.
Letters of commendation are requested as encouragement to the
performers, and the one receiving
the highest number of letters gets
a return engagement. Five dollars
is paid each performer, or in the
case of a group each member receives five dollars. Two of the art-

Other Issues Discussed
of NAB's ilth
district, comprising Minnesota,

BROADCASTERS

North Dakota and South Dakota,
met in Minneapolis July 7, with
Earl H. Gammons, general manager of WCCO and director of the

NAB for that district, presiding.
was held in the
WCCO offices.
Nearly 100% membership in the
NAB was boasted by the district
The meeting

when two new members were welcomed. They were Fred Schilpin
Jr.,

KFAM,

have

benefited by the amount of advertising given the program through
dash cards, car cards, and the leafdistributed each
let, All Aboard,
three-inch
week by the railway.
advertisement has also been placed
in each of the Cleveland newspapers
on the day of the broadcast.
advertising has
feel
that this
called attention to the program,
and to the artists who have been
heard on the program.
I feel that there is still room for
improvement of this program and
it is my intention to continue experimenting until I am satisfied it
is producing the best possible re-

A

We

expenditures
a good
investment for Cleveland Railway
Co. New Names has brought the
company tangible evidences of increased good-will.
Certainly

sults.

the

made thus far have been

THE

700,000th visitor at the July 2
broadcast of the National Barn Dance
on WLS, Chicago, was awarded a
radio receiving set.

Minn.,

Legislative Matters

ed legislative questions, the proposed bills before Congress, the
high-power hearing and the matter of copyrights and license fees.
Jerry King, of Standard Radio,
Hollywood, was a guest and discussed the problems connected with
the presentation of transcriptions

and recordings.
A special meeting of the independent broadcasters of the district
was conducted by Gregory Gent-

KROC,

Rochester, Minn.,
the committee of
that group in dealing with the
AFM. In the afternoon the meeting adjourned to Stillwater, Minn.,
where they were guests for dinner
on the yacht of Stanley Hubbard,
vice-president and general manager
of KSTP.
ling

of

who served on

KGGM, Albuquerque, which joins
CBS Sept. 1 as a member of the
Mountain Group,

will be available individually with that group of the
Pacific
Coast group, and network
rates will be night hour, $125, dav
hour, $63.

WHK

WHK

j

Other matters discussed includ-

of the occasional performer.

WHK

Cloud,

All members of the 11th district
expressed themselves as highly
pleased with the activities of the
reorganized NAB. They endorsed
the election of Neville Miller as
president, and went on record as
feeling a life-long indebtedness to
Mark Ethridge for his work as
president from the time of the reorganization until July 1, when he
was succeeded by Miller.

who have appeared on New
Names have risen above the ranks
and

St.

which went on the air in latter
June, and Robert Kaufman, manager of KYSM, Mankato, Minn.,
which took the air July 7.

ists

New Names

j

Superpower and

STATION executives from Minnesota, North Dakota and South Dakota
gathered in Minneapolis July 7, for the 11th NAB district meeting. (1.
Edward Hoffman, WMIN, St. Paul; Earl H. Gammons, WCCO,
to r.)
Minneapolis and director of the 11th district; Max White, KWNO,
Winona, Minn.; Stanley Hubbard, KSTP, St. Paul; Edgar L. Hayek,
mayor of Albert Lea, Minn., and owner of KATE; C. T. Hagman,
WTCN, Minneapolis. Standing: Robert Dean, KOBH, Rapid City, S. D.;
George Harshfield, KOBH; Jerry King, Standard Radio; John McCormick, Assistant manager, WCCO; George Bairey, KFAM, St. Cloud,
Minn.; Fred Schilpin Jr., KFAM; Bob Kaufman, KYSM, Mankato,
Minn.; Gregory Gentling, KROC, Rochester, Minn.; Hugh McCartney,
chief engineer, WCCO, Minneapolis; Ted Matthews, WNAX, Yankton,
S. D.; Phil J. Meyer, KFYR, Bismarck, N. D. Present but not in the
picture, were Dr. George W. Young, WDGY, Minneapolis; S. C. Fantle
Jr., KSOO, Sioux Falls, S. Dak., and W. C. Bridges, WEBC, Duluth.
:
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NOW AVAILABLE FOR

LOCAL PROGRAMS
For The First Time!

Local Advertisers Can

Now Compete With
Network Programs
No gamble — no risk — no guesswork —here is a
program of known and proven use for local
A network star — still going strong
on the networks whose amazing sales ability
may be applied to a local advertiser's sales effort.
radio

advertisers.

—

65 Programs Now Available
We

offer, exclusively, to local

radio stations,

advertising agencies, or advertisers, a series of

65 fifteen-minute transcribed radio programs en-

"Hymn Time With Smilin' Ed McConnell."
we
supply the local advertiser who uses this

titled:

In conjunction with Smilin' Ed's program
will

Ed McConnell's
"Book of Hymns," containing pictures of Smilin'
Ed and his family. The price of these is so low
they can in many cases be given away free.
transcribed series, with Smilin'

RUSH
This

is

This Inquiry Coupon

a

FIRST offering— available

exclusively

to the first advertiser in each locality that accepts.

Rush
free

coupon

this

for descriptive circular

copy of Smilin' Ed's

Hymn

MID-WEST RECORDINGS,
24 South 7th

and

Book.

Inc.

Street

Minneapolis, Minn.

Smilin' Ed's Audience

Numbers

in

the Millions

Everybody knows genial, lovable Smilin' Ed McConnell, star of the radio networks for many years, and scheduled for his seventh year (1938-39) of chain
broadcasting for the same sponsor. His radio following numbers into the millions,
and he has sold even more millions of dollars worth of merchandise for his sponsors. That is why he commands one of the biggest salaries in the field of radio.

MID-WEST RECORDINGS,

Inc.

2tSL£3E2

Rush me descriptive circular about your Smilin' Ed
McConnell recordings and free copy of the Smilin'
Ed Hymn Book.

Name
Firm NameAddress
State

City
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low up by a call from the advertising department and will sign up for
ten more 25-word announcements.
At the end of 17 months and
2Vz weeks, the boss suddenly decides to check up on newspaper
space this new publicity man has
been getting. My gosh! Only three
items this week.
Say, I'm going to fire that bum!

Government Seeks

A

Central Studio

But Talk of a Big Propaganda
Board Is Declared False

EFFORTS

are being made to
bring about better cooperation between broadcasters and the Government in programing radio addresses by Government spokesmen,
but no move is afoot to set up any

agency of propaganda to
spread information on government
central

according to Lowell Meldirector of the National

activities,
lett,

Emergency Council.
Commenting on reports that
President Roosevelt has authorized
a study looking toward creation of
a division of radio and motion pictures in the NEC, Director Mellett declared that to his knowledge
the idea resulted from a luncheon
discussion between himself and a
broadcasting company executive
and that the President had not discussed the matter with him.
The broadcaster, Mr. Mellett
said, had declared that the industry had no "kick" about subjects
or the amount of time granted to

Government officials on the radio,
but that mutual benefits would result to both if something were done
to bring about better programming
of officials' radio appearances.
Several times, he pointed out, as
many as three speakers have appeared on consecutive periods, with
a consequent loss of listener interest.

Mr. Mellett said he was passing on the suggestion to officials
in the various departments, but
added that he "would hardly call
this a study". He said that he
thought some plan might be
worked out wherein a division
would be set up, either in NEC
or somewhere else in the governmental organization, to coordinate
the Government's broadcast activities.

Mr. Mellett said he understood
the

new

radio studios in the Interior Department building would be
used only to originate programs
fed to networks. The question of
Government shortwave broadcasts

Latin America to offset European propaganda broadcasts does
not enter into the present picture,
he declared.
to

Pinex Fall Series

PIN EX

Ft.
Worth, Ind.
(cough remedy), will start a national fall campaign of live and
Co.,

transcribed programs on approximately 100 stations. In the Midwest, quarter-hour five-weekly live
shows using local talent and 30minute Saturday evening live
shows will be broadcast on WLS
KMOX WCCO and other
stations yet to be chosen. In the
East quarter-hour transcriptions
of novelty program titled Pinex

WLW

Merrymakers

will

be

aired

five

on KDKA WJSV
WBZ WWVA WHK WJR and

times

weekly

stations to be announced
shortly. In the South and Southwest stations will broadcast four

other

and

five

Russell
agency.

announcements daily.
M. Seeds, Chicago, is

LARRY SHERWOOD

KCMO, Kansas City
GIVE the listener what he wants.
This is the first of every radio
General

Manager,

manager'

ten commandments.
Sometimes that one rule is his entire decalogue.
Now let's turn our attention to

Diesel
Engineering
Schools, Glendale, Cal., a consistent
user of radio time, will use that
medium in national fall campaign
now being planned. R. H. Alber
Co., Los Angeles, has the account.

•
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newspaper publicity. Furthermore,
let's
assume the situation which
prevails, I believe in the majority
of broadcasting company offices
That is, the station has no direct

connection with any newspaper.
What does the radio executive do
seeking newspaper publicity?
Already nursing a grouch at the
editor because of past irritations,
the radio manager decides to shove
another piece of copy at him, prepared along the same old lines and
directed by the same old policy

which has met rejection or very
by the editor, time
and again.
Yes, sir: Mr. Radio Manager

slight acceptance

says to himself, he says: "I want
what I want in that old newspaper,
and I want it just the way I want

And if that gol-durned editor
doesn't care to print it my way, by
it.

Take him

off

the air!

Catching the Editor's Eye

Why

not try this listener decalogue on the editor? To catch and
hold the listener, we give him what
he wants; but to catch the editor's
eye and win from him some of his
news space, we give him what he
doesn't want. We rush at him at
his busiest hour and then raise ned
if he doesn't publish it.
Just incidentally, how many station managers give "plugs" to the
newspapers? Yes, whether requested or not. Well, "my friends", just
for fun, let's check all the "plugs"
we have given the editor against
all the free space we have tried to
wangle out of him. Go further.
Let's check the figurative value of
the "free space" he has given us
against what would be our time
charge for whatever "plugs" we
have given him and see where the
balance stands.
Oh, sure, we know all about the
old gag "for further details, read

—

your daily newspapers." Does any
radio station, anywhere, ever tie in
the local editor's newspaper with
that news sign-off? Let's try it some
time, just as a sort of advance

Now,

this

young hopeful, trying

grab himself a hold in the radio
world, or perhaps anywhere in the
business world, takes upon himself
to

the responsibility of trying to cram
down the editor's sore throat what
the boss wants. He had better try
it or get fired
Well, he does have
a little more success than the boss
achieved with his policy of trying
to make the editor like the station's
wrongly guided publicity copy.
So this new publicity man enjoys
a little more success because he
keeps at the particular task doggedly. Whereas, the boss, in former
days, being his own publicity man,
jumped into that job only by impulse, or whenever particularly inspired by some special desire to get
himself some juicy newspaper space
because it would help him sew up
an advertising client he was trying to steal from the newspaper
whose free space he was trying to
grab to help him do that little
thing.
The boss is lenient for a time
give the boy a chance and then
begins to eat him down because
he doesn't make the editor print
just what the boss wants printed
in the way he wants it printed
pictures of himself and all. So the
publicity man, if he has the gumption, quits. If he doesn't have what
it takes, he stays on the job and
takes it from the boss.
If he is adaptable, the station
staff begins to use him as a com!

—

—

mon dumping ground. Correspondence

with

soreheads

man

—sure,

;

—

A

—hey,

—

you, publicity man!
Knock out a 200-word announcement from these eighteen pamph-

busy

will you? Speaker wanted
sure, send the publicity man out to

lets,

Botheration Club. Somebody
needed to patch up a little difficulty with Mr. Unsteady Advertiser
that

After accumulated frustration,
he seeking the best publicity man
he can hire? No! He is hunting the
cheapest he can find whom he hopes
can produce the desired results.

With that

—

"infallible"

test-

as perhaps the final deciding factor, does the boss hire
himself a keen news man, who
knows all the ropes of the newspaper busines, who knows his way
around in all aspects of public contact

work?

station

to accord the

tion they give the radio listener?
Now it stands to reason, doesn't
it, if we want a good job of newspaper publicity done, we ought to
hire a good newspaper man and

give him some authority? Yes, authority even to the extent of pinpricking our own conceit and revising the publicity policy to "play
up" what the reader wants to read
and not what we want to force
the reader to look at. Further, it
seems to me if we want to force
a good job of direct mailing done,
we ought to engage a direct mail
agency. At least, not dump that
task among a hundred other odds
and ends on the publicity director's head.
Let's conclude with one bit of advice, already hinted, on how to obtain station publicity. That advice
is: Let's give the same considerate
attention to the wishes of the editor
or the other party in authority over the publicity medium,
whatever it may be the same considei*ate attention that we radio
station directors give to the whims
and fancies of our ever-beloved lis-

—

—

—

—

—

tener.

And
licity

if

it's

work the

a good job of pubstation wants done,

hire a good man and let him
do it. Then see that he gives Mr.
Editor something besides typewritten words on a piece of white
paper.
let's

Psychiana to

Go

East

PREPARING TO

lecture in eastern cities this fall, Dr. Frank B.

of

Robinson,

Moscow,

founder of Psychiana,
senting

is

transcribed

his

Idaho,
pre-

now

sermons

Sunday mornings on 24
the

Pacific

stations in
Coast network of the

Mutual-Don Lee Broadcasting System and 10 other stations in central and western United States and
Honolulu. The account is placed by
Izzard Co., Seattle. Stations now
carrying the Psychiana programs

KHJ KFRC KOL KMO
KALE KVOS KPQ KIT KGY
KELA KSLM KORE KIEM KDB

—certainly, that publicity man, he's

include

just the guy. Mr. Unsteady doesn't
know him, yet, and he gives our
hero a good cussing out and then
he feels better, and we will fol-

KGOM KPON KPMG KFXM
KVOE KXO KGB KQW KRNR
KXRO.

WIS

Seeks Booster

WIS, Columbia,

S. C, on July 1
with the FCC an application
for special experimental authorization for a satellite station to be
operated on its 560 kc. frequency
with 10 to 100 watts power, at
Sumter, S. C, on a synchronized
basis, and during regular broadfiled

publicity releases.
is

don't

newspaper editor the same considera-

let

that's a part of the public relations job.
job of continuity is
needed in a hurry everybody else

why

Logically,

managers try

he's

him handle
this. Meeting pests the program director doesn't want to meet sure,
the publicity

goodwill gesture before we try to
grab a lot of news space on one of
our colossal, self-promotional radio

cheapness

HEMPHILL

Page 28

PLEASING NEWSPAPER EDITORS
By

WHiLE the microphone frequently
goes into lower courts, here is a
State Supreme Court, Montana's
highest tribunal, in action while
KGIR, Butte, and KPFA, Helena,
pick up the proceedings for the
public. The broadcast was recorded
by KGIR and sent to other Montana stations. The first broadcast
from the Governor's mansion took
place June 30, with KGIR-KPFA
again acting as pioneers.

A similar application
WFBR, Baltimore, for a

cast

hours.

filed

by

booster at Frederick, Md., now
pending before the Commission.

GLADSTONE

MURRAY,

is

general

of the CBC, has announced
formation of a national advisory
religious
council on
broadcasts to

manager
start

BROADCASTING
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work

in October.

Broadcast Advertising

A HALF-MILLION

dollars was spent by General Electric Co. in modernizing the plant and studios of
in Schenectady, which were
staff on the steps of
dedicated July 9. Above are members of the
the new studio building. At left is a peek at the exterior and at lower
left is the corridor. Staff members above are: Front row (1 to r) Robert
Wilbur, lone VanDenplas, Madeline Neff, Kolin Hager (manager), Caroline Osan, Elizabeth Foy, Elizabeth King; second row, Howard Tupper,
Silvio Caranchini, Bernard Cruger, Raymond Strong, Peter Narkon,
W. T. Meenam, Alan Taylor, Chester Vedder; third row, Albert Knapp,
Thomas Martin, Paul Fritchel, Virgil Hasche, Robert Elliott, John Howe,
Kenneth Durkee; fourth row, Horton Mosher, Howard Wheeler, Philip
Brook, W. J. Purcell, Paul Adanti, J. Chester Rudowski; back row,
Alexander MacDonald, RadclifFe Hall; missing, A. 0. Coggeshall.

WGY

WGY

Dedication of Modern Plant by
Extols Notable Events in Radio History
streamlined, modernistic
studio building, the final unit in
a half-million dollar modernization

WGY's

program of General Electric Co.,
was officially dedicated July 9 in a
coast-to-coast Red Network broadcast over NBC, which manages the

trans-Atlantic reception.
Prior to the broadcast, 2,000
Schenectady children joined in a
picturesque carnival parade under the sponsorship of the Sche-

coni

nectady Chamber

Schenectady 50.000 watter.
Two days of ceremonies were
brought to a climax with the evenine program during which Owen
D. Young, chairman of the board
of General Electric, and Lenox R.
Lohr,
s

8

.SS

JS»

**

NBC

president,

Doe, contralto, and Thomas Thorns,
baritone. The Tune Twisters pre-

keyed from KFJZ, Fort
Worth, carried an extemporaneous
speech by President Roosevelt June
10 from the lawn of his son Elliott's ranch home near that city
stations,

while the Chief Executive was visiting there on his current tour. The
station is owned by Mrs. Elliott
Roosevelt, who recently purchased
it. Radio men with the President
on his tour are: NBC, Carleton
Smith, presidential announcer, and
A. E. Johnson, Washington chief
engineer, and Keith Williams of

CBS, Bob Trout covered Marietta and Covington, with
Charles Daly handling the rest of
the announcing assignment, aided

his staff; for

by Clyde Hunt, Washington chief
engineer, and Stanford Rose, engineer. In making his bow as a presidential announcer, Daly was forced
to ad lib 20 minutes at Oklahoma
City while waiting for the Chief
Executive to appear.

DUCKS UNLIMITED.

Winnipeg,
has started sponsorship of talks by
officers
its
and staff members on
CIRC. Winnipeg; C.IRM, Regina.
and C.IGX. Yorkton. The programs
are heard Wednesday evenings in the
interests of conservation of hunting
facilities.
Other Canadian stations
may be added later.

BROADCASTING

•

sented two novelty numbers.
One of the features of the program was a dramalogue
Through the Years, in the course
of which a rapid recital was made
of some of the Schenectady staachievements in the last
tion's
16 years. Rosaline Greene, a
graduate, came back to her alma
mater and took part in the drama-

WGY

WGY

loerue

which was directed by Rad-

Hall and
latter a

Waldo

Pooler, the
production man
who was formerly with WGY.
Frank Singiser, Clyde Kittell,
Louis Dean and William Fay, all
announcers, also conformer
tributed to the proa-ram.
offered a unique
Earlier,
broadcast to the network. At 12:45
p. m. Giulio Marconi, son of the
inventor, sent the Morse letter
cliffe

WTAM

WGY
WGY

Italy. The signal
was sent as part of a tribute to
GugHelmo Marconi, commemorat-

"S" from Rome,

success in receiving the
first trans-Atlantic signal at Signal Hill, St. John's. Newfoundland,
on Dec. 9, 1901. Replicas of the
original Marconi receiver and one
of his earliest transmitters were
exhibited by WGY. Dr. E. F. W.
Alexanderson. consulting engineer
of General Electric, sent greetings to Giulio Marconi, and the

ing

his

young man responded

brieflv

in

acknowledging appreciation of the

WGY

father. Th°
players presented a brief dramatic
his

tribute

to

sketch

written

around

Broadcast Advertising

the

Mar-

Commerce'

WGY's
service
ficial

Dr.

spoke.

Frank Black, NBC's musical director, came from New York to direct
the augmented WGY house orchestra. The soloists were Doris

Special Hookup in Texas
For President on Tour
A SPECIAL hookup of 31 Texas

of

in

recognition of
years of
unof-

as

ambassador

of the city. The
children were ar-

Mr. Hager
rayed in Mardi Gras costume. In
addition national groups appeared
in the costumes of Czechoslovakia.
Poland, Norway and Italy. Many
large papier mache giant heads
added a touch of carnival to the
parade.

WGY

Friday afternoon
entertained newspapermen, advertising
clients and agency men with a
preview of the studio building and
a visit to the South Schenectady
transmitter plant.

Dunkel's FootballForecasts
DICK DUNKEL, former Benton
& Bowles time buyer, who resigned recently to devote most of
his time to his Football Forecasting System, has opened an office
in New York City at 11 W. 42nd
St. Transradio Press Service Inc.,
sole agent for Dunkel's System,
has issued a 12-page promotional
piece explaining the highly successful gridiron predictions perfected by the former agency man.
Atlantic Refining Co. has used
Dunkel's service for the last three
years and plans to use it in 1938.

Sail

AMONG

on Normandie

NEW WRIGLEY SHOW
OPENS FALL DRIVE
WM. WRIGLEY
(Doublemint)

,

JR. Co., Chicago
on July 10 started

The Laugh Liner, a half-hour
Sunday evening variety show featuring Billy House on a CBS network of 112 stations. Originating
in Chicago, the series will be aired
5:30-6 p. m. (CDST) and will in-

clude the orchestra of Carl Hohengarten with Jack Fulton, tenor. It
is understood that the show has
been signed for 52 weeks.

The Scattergood Baines series
(Wrigley's Spearmint gum) on
July 4 moved from Hollywood to
Chicago for five weekly quarterhour programs on 30 CBS stations.
Nineteen stations have been added
to the seven CBS Pacific Coast stations broadcasting the series and
on July 18 four stations will cancel while eight New England CBS
stations will be added. The series
is aired from 10:15-10:30 a. m.,
(CDST) with a rebroadcast at
2:30-2:45 p. m.
On July 1 the Wrigley firm concluded sponsorship of Just Entertainment, a five-weekly quarterhour variety show on 50 CBS stations, but has retained an option
on the 10-10:15 p. m., period and
may return in the fall.

As a merchandising tie-in with
Scattergood Baines, local retailers
of Wrigley's Spearmint gum are
given elaborate "sponsorship certificates" which indicate that they
"are making this radio entertainment possible through serving the
public by keeping Wrigley's gum
well displayed." Local merchants
are also wearing Wrigley lapel emblems stating that they are "local
Wrigley sponsors of Scattergood

Baines".

Agency for The Laugh Liner,
which was written by Hugh Wedlock and Howard Snyder, is Frances Hopper, Chicago. NeisserMeyerhoff, Chicago, is agency for
the Scattergood Baines series.

passengers on the 100th

Atlantic crossing of the S. S. Nor-

mandie, sailing from New York
July 13, were William S. Paley,
CBS president, and Mrs. Paley;

Lawrence W. Lowman, CBS vicepresident, and Mrs. Lowman;
Clayland T. Morgan, NBC director
of public relations, and Mrs. Morgan.

WGY

McDermott Leaves
C. B.

McDERMOTT,

KFH

has resigned

KFH,

as general manager of
Wichita, Kan., and has returned

to Chicago to manage his family
estate of which he is executor. Mr.
McDermott's successor at
has

KFH

not been named.

July 15,
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Considered
Copyrights
At Annual IBU Session
INTERNATIONAL Broadcasting

Union, at its 14th annual summer
session, concluded June 29 at Ouchy, France, discussed broadcasting exploitation of authors' and actors' rights and made plans for
a fall meeting of a special committee to consider the

problem of

in-

ternational protection for artists,
and to fight nonauthorized recording of broadcasts for public sale.
The IBU technical committee
also ordered preparation for the
European broadcasting conference
to be held in Switzerland in February, 1939, to revise the Lucerne
plan governing the distribution of
frequencies to European broadcast
stations. Following the suggestion
of the Cairo conference, the judicial

committee chairman was

Copyright First Miller Project
(Continued fr om Page 15)

W C H S,

education project to which the
NAB is pledged to contribute $83,-

chairman

legislative
Charleston,
John V. L. Hogan,
New York, engineering

;

000.

WQXR,

Present at the executive committee meetings in addition to Messrs.
Miller and Ethridge were Philip
G. Loucks, who served as special
counsel during the NAB reorganization siege; Frank M. Russell,

chairman.
Before arriving in Washington,
Messrs. Miller and Ethridge held
a luncheon meeting in New York
June 30 with representatives of
the major networks. Each network
in turn pledged its support of the
NAB and expressed
revitalized

NBC

Washington

vice-president;

Herb Hollister, KANS, Wichita,
and John Elmer, WCBM, Balti-

Meets Committee Heads

confidence in the new organization
and leadership. Copyright proved
major topic, and network
the
execspokesmen assured the
utives that nothing would be done
regarding contract extensions with

At an afternoon session July 7
Mr. Miller and the committee conferred with NAB committee chairmen. Present were Mr. Rosenbaum; Harry C. Wilder, WSYR,
Syracuse, chairman of the accounting committee; John A. Kennedy,

ASCAP without industry knowledge and cooperation. The concensus was that the strengthened organization is necessary for the industry and that common agreement on all industry problems was
desirable. For CBS, Edward Klau-

more. Walter Damm, of WTMJ,
Milwaukee, was kept away by an
emergency, and Edwin M. Craig,
WSM, Nashville, is in Europe.

in-

structed to draw a memorandum
pertaining to the shortwave broadcasting situation, anticipating a
world conferenec
.

THIS IS THE

NAB

executive vice-president, emphasized that a realistic approach
is essential declaring that situations might develop wherein industry agreement is not possible
within the NAB. Present at the
luncheon confei-ence were:
For NBC President Lenox R.
Lohr; Vice-Presidents Frank E.
Mason, A. L. Ashby and William
S. Hedges; Clayland Morgan, diber,

—

rector of public relations, and Edward F. McGrady,
vice-president for labor relations. For CBS
Mr. Klauber, and Vice-Presidents Paul W. Kesten and Harry
C. Butcher, and Assistant to the

RCA

—

President
For

Frederic

MBS— Theodore

A.

Willis.
Streibert,
vice-president
C.

vice-president, and
of WOR, and Fred Weber, general

manager.
Mr. Miller has taken a home in
Washington. His family, comprising Mrs. Miller and four daughters, will

move

to the Capital after

a vacation at Cape Cod.
The NAB president will make
his debut in a public address in
his new capacity on Aug. 18 when
he will deliver the commencement
address at Peabody College for
Teachers, in Nashville.

Court Procedure

WHEAT

Coincident with President Milpronouncement of an aggressive copyright program, activity
continued unabated in other copyright fields.
through
ler's

ASCAP,

KANSAS-GROWS

THIS

is

the farmer

From

who

raising the

counsel, has announced its intention of appealing from the June
28 opinion of the three-judge Federal
court in
Tacoma, Wash.,
throwing out its petition for a
temporary injunction on the ground
that it had failed to make a
showing that the value of the matter in controversy exceeded $3,000,
necessary for Federal jurisdiction.
The merits of the Washington

State law preventing ASCAP from
doing business in the State unless
it complies with the requirements
for registering each composition
and putting a price on it, were
not discussed by the three-judge

gets the cash

wheat that Kansas grows.

court.

the Supreme Court sustains
lower court on the jurisdictional question, then ASCAP's only
recourse is back to the Washington State courts.
If

the

THIS

is the cash that buys his needs
Clothing, luxuries, equipment, seeds.

In

Florida,

where

ASCAP

was

granted a temporary injunction in

THIS

the station that farmers choose
For weather, markets, amusement, news.
is

They like WIBWs neighbor-to-neighbor
way of talking and have confidence in its
proved

recommendations. They've
loyalty by buying
products in the past.

WIBW

this

advertised

Now, 839,770 Kansas farm homes are
entering their second year of prosperity.
Reach and sell this ready cash market by

using the "most listened to" station in
Kansas.

Ben Ludy, Manager
Represented by

CAPPER PUBLICATIONS,
New York— Detroit—

Kansas

City,

Mo.

INC.
Chicago

— San Francisco

Represented by

WALTER BIDDICK COMPANY
Los Angeles

— San

Seattle

Francisco

April restraining the State from

making
tive,

its

anti-ASCAP law

effec-

the proceeding has been re-

opened. Argument was heard July
11 by the special three-judge court
at Pensacola on the motion of the
State that the court's previous
action restricting the
Attorney
General from instituting any prosecutions under the Florida statute
is
now void. Judge G. Couper
Gibbs, present Attorney General
of Florida, contended that the injunction issued against his predecessor, Carey D. Landis, became
void with the latter's death, and
should be vacated.
Litigation brought by ASCAP
against State laws is still pending
in both Montana and Nebraska. A
decision is expected momentarily
in the former case with the
raising the same question, lack of
raised in
as was
jurisdiction,

NAB

Washington.
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market

3bd

in

THE WEST.

KFBK

INNER CALIFORNIA RADIO LISTENERS

SACRAMENTO

SBC-Red & Blue

K

WG
STOCKTON
SBC-Red &
Blue

KM

PREFER THEIR "HOME" STATIONS OVER

J FRESNO
NBC-Red & Blue

KERN

BAKERSFIELD
NBC-Red & Blue

KOH

ALL OTHER STATIONS COMBINED!

RENO, NEVADA

CBS

c,<areful

phone-call checks

show

defi-

nitely that Inner California's radio families

are loyal to their

McCLATCHY

"home network"

chain.

ING, people

.

.

.

can

market adequately

.

NOT
.

.

.

.

the

are "regular

80f
You can NOT reach

listeners".

c

.

these

BUY-

a

is

with San Francisco

au-

dience for spot or network, day or night

programs. McClatchy stations are the reg-

works

.

.

.

NBC

providing the

For a complete coverage of

ifornia, use the California

all

Cal-

Radio System,

which includes the McClatchy

stations

and

popular station outlets in San Francisco, Los
Angeles,

Long Beach and Santa Barbara.

Company

.

.

with the Sacra-

.

.

.

provide an unusual set-up for "TESTbecause of their isolation and

ex-

its

The McClatchy Broadcasting Company

heart as far from San Francisco as Baltimore

maintains a top rank merchandising service

cover the Inner California market ...

is

from New York

.

.

.

not unless you actually

all

portant Inner California trading area, sales

among the nation's

coverage of Inner California, one of the

Bakersfield. All four are

most

leaders in per capita retail sales!

Paul H. Raymer Company,

New York,

helps,

etc.,

write or wire the McClatchy

Broadcasting Company, Sacramento.
Chicago, Detroit, San Francisco

McCLATCHY BROADCASTING COMPANY

California Radio
Broadcast Advertising

For

and

centers: Sacramento, Fresno, Stockton

Represented nationally by the

to the best in the nation.

marketing information concerning the im-

complete

its

comparable

key distributing

ONLY

•

affiliated

clusive coverage.

Blue net-

BROADCAS T I NG

.

mento Bee, Fresno Bee and Modesto Bee

really

&

lucrative trading areas in the entire

ing

programs can not

Pacific Coast radio

reach the people of

Red

McCLATCHY stations, owned and
operated by the McCLATCHY BroadcastThe

ING"
Your

do a complete job for you unless you

COMPETITION- PROOF

ular outlets for the

!

cover this rich

or Los Angeles stations

Here

nation

S y

SACRAMENTO
\\
CALIFORNIA
s
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CBS Men Win Honor
FOR THEIR

WHEN BANKS

series of broadcasts

Vienna during
putsch last month,
Shirer,
William
continental European representative of CBS, and

from

the

R. Murrow, general European representative, are to be
awarded the silver plaque of At-

the medium to its best advantage,"
writes J. M. Easton, advertising

manager

newsreel, magazine and
radio feats, are made annually by
the club. The Shire r-Murrow
broadcasts were memorialized by
CBS in a booklet titled Vienna,
March 1988.

Radio

tions in their vicinities

might well

canvass the possibilities of radio
as a builder of business and goodwill.

Nearly 250 financial institutions
used radio during the past year,
Mr. Easton states, compared to

started

issuing its Short
in printed form. The
distributed weekly in

2,400

publication is
English, Portuguese and Spanish, to
newspapers throughout the world.

Selliwe

The Northern Trust

"Should
Advertising"
which appears in the July issue of
The Burroughs Clearing House.
While not all banks are in a
position to use radio successfully,
Mr. Easton concedes, he believes
that all banks with available sta-

Banks Use

paper,

Wave News

of

Co., Chicago, in his article

Murrow
lantic City's National Headliners Club at its annual meeting July 16. Awards for
outstanding journalistic achievements of the year, including news-

has

Offers Powerful

Means

of Promoting the

Business of Finance Houses, Says Easton
"RADIO has vast possibilities for having commercial broadcasting
a great number of banks with the
stations.
ingenuity and determination to use
Music in the Lead

Edward

NBC

TURN TO RADIO

Hitler

Medium

banks and trust companies

representing the primary potential
users, located in

towns and

character and originality. If
there is any general criticism it
might be that the medium in too
many cases was cancelled out of
the bank's advertising plans before its full benefits were derived.
This has been due to a variety of
reasons such as costs, competition
on the air, impatience with results,
and lack of unanimity in the institution regarding the program itin

cities

According to Mr. Easton, the
three most frequently cited reasons
why banks have used radio are:
(1) It brings favorable attention
to the institution; (2) it sells services, indirectly; (3) it provides the

bank with an unusual opportunity
human and

to be articulate,
friendly.

Analyzing the various types of
bank broadcasts, Mr. Easton reports a preponderance of musical
programs, with dramatic sketches
and "talks" next in popularity, and
spot announcements ranking third.
Banks on the whole have purchased radio intelligently and have

used it well, Mr. Easton believes.
"Quite uniformly," he maintains,
"their programs have ranked high

self."

Speaking of his own institution's
broadcasting experience of seven
years, Mr. Easton declares: "Radio
has proved an important medium
for The Northern Trust Co.
It has influenced large numbers of
people to think well of the institution. It has given the bank a
warm personality; a friendliness.
It has widened its field of acquaintances. It has made bank personnel more conscious than ever of
the kind of service customers have
been told to expect. Its direct benefits are most intangible. Its power
to
develop good will has been
proved."

Baker Manages
WILLIAM E. BAKER,

KGFW

former California broadcaster, on July 1 beKearney,
came manager of
Neb., succeeding Clark Standiford,
part owner, who recently sold his
half interest in the 100 watter to
K. H. Dryden, one of the station's
will have a
stockholders.
remote studio in Grand Island,
Neb., with Harlew Hubbard, forHutchinson, Kan.,
merly of
new Collins 100-250
in charge.

KGFW,

it

ot not

KFYR

with its new 704 ft. Vertical Radiator has 10.2% greater
land area within its 0.5 mv/m contour than any other radio
station in the United States regardless of size.

KGFW

KWBG,
A

watt transmitter and speech input
equipment are being installed.

Bell-Ans Starts

BELL &

Co., Orangeburg, N. Y.
(Bell-Ans), has started a series of
five
transcribed
announcements
and six days a week on WFBR,
Baltimore, and WICC, Bridgeport.
About four other stations will be
added, according to the agency,

Anderson,
York.

Davis

&

Piatt,

New

Chain-Monopoly Probe
(Continued from Page 19)

PWA administrator. He recently
resigned as special counsel en those
PWA cases now in litigation.
Mr. Dempsey attended grammar
in New York, and during
his high school years resided in
Oklahoma, when his father was an
independent oil operator. He graduated from Georgetown University
in 1927. While attending Georgetown University Law School at
night he taught mathematics and
physics at the University during
the day. He received his law degree in 1931 but had been admitted
to the District of Columbia bar the
preceding year. He was admitted
to the New York bar in 1931 and
school

Write
5000 Watts Day
1000 Watts Night

for the Full Story

KFYR
BISMARCK -NORTH DAKOTA
GENE FURGASON AND CO.
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National R«pt<t*nlaliv*i

joined the legal staff of

550 Kilocycles

NBC

Affiliate

BMT

Corp.,

subway operators, handling utilities
litigation and trial work.
In 1933 Mr. Dempsey joined
PWA and was associated with Jerome Frank, special counsel handling power litigation, and now a
member of the Securities & Exchange Commission. Mr. Dempsey
is married and resides in Washington with his wife and three children, boys six and three, respectively, and a daughter of a year.
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WTIC
•

•

in this

England

Market

Billion Dollar
Summer

brings an added and profitable crop of free spending

customers to

For

this

WTIC's

can help you

consistently responsive billion dollar market.

segment of Southern

New

England

is

a notably popular

WTIC

more goods because

in Southern

by more than 2 to

In

Listener Popularity

In

Number

of Network Advertisers

In

Number

of National Spot Advertisers

Write today for our interesting 32-page brochure giving
on the Ross Federal Survey of WTIC's popularity and

WTIC

New

rates:

FIRST
the

vacation center.

it

sell

1

full details
facts

about

Billion Dollar Market.

50,000 WATTS
HARTFORD, CONN.

The Travelers Broadcasting Service Corporation

Member NBC Red Network and Yankee Network

W. Morency, General Manager
Representatives: Weed & Company

James

Paul
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New

York

F.

Clancy,
Detroit

Manager

Business
Chicago

July 15,
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millii

aN

this pleasant

may we

call

season of lazy week-ends and delightful days beneath the all-healing sun,

your attention to the one great truth about World Broadcasting System.

It is this:

WORLD
advertisers.

consistently does over

More than 500 of

of

all

radio recording for national and regional

these wise radio buyers have invested over thirty million dol-

lars in station time, to broadcast their

And

70%

WORLD-transcribed programs.

there's a reason for this preference:

But

WORLD

and resources into every phase of radio recording.

WORLD

There are many companies now in the
alone has directed
alone has devoted

its

entire effort

itself to

electrical transcription field.

the development of radio recording technique and method.

i

dollars say we're

RIGHT
Back of every
Bell Laboratories
tric.

WORLD

is

WORLD

—and

transcription stands the world's leading sound research group,

the world's largest manufacturer of sound equipment, Western Elec-

the only recording

company whose

exclusively on Western Electric equipment.

are truly

Wide Range,

And remember
enough

that

WORLD'S

WORLD
this

means

about

insistence

Vertical-Cut transcriptions are produced

When WORLD

says that only

its

transcriptions

it!

WORLD
on quality

leadership
first

was

— 500

users

RIGHT from

— $30,000,000!

Proof

the start.
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•
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•
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Witch-Hunt or Study
THE FCC, or at least a majority thereof, has
shown that it means serious business on several fronts. It is determined to lay before the
next Congress, which convenes in January, a
sizable sheaf of legislative recommendations
for amendment of the Communications Act.
These suggested changes unquestionably will
serve as the basis for Congressional hearings
involving the whole broad subject of radio.
With hearings on proposed new rules and
regulations of far-reaching implication now out
of the way, the FCC has laid the groundwork
for even more sweeping studies relating to network regulation and purported monopoly tendencies. As its first important step it has
designated as its special counsel William J.
Dempsey, able young attorney, who has served
as Chairman McNinch's legal advisor since last
October and before that as assistant general
counsel of the Federal Power Commission.
In a way, the Commission is acting under
Congressional mandate in following through
on its chain-monopoly inquiry. It was only because of the wild-eyed, extravagant mouth-

•

paul brines
david h. glickman

pointment. We feel, however, that the inquiry,
properly conducted, can do much to clear the
atmosphere.
The industry can be relied upon, as in all
past instances, to cooperate to the fullest degree. And the FCC, special counsel and all,
if it forgets bizarre headlines, ignores the pressure groups who are anti-everything in commercial radio, and shuts its eyes to threats of
political reprisals, can perform a meritorious
job.

A. A. BERLE Jr., recently appointed Assistant Secretary of State, who has been making a close study of the Federal departments
and bureaus for President Roosevelt, made a
statement in Pittsburgh recently which we
hope will be heeded by the radio regulatory

"must

authorities.

"Our Government," he

improve

its

methods,

ings of anti-radio cliques and of certain members of Congress about monopoly and fraud
that any consideration was given at the last

IN ITS

effort to clarify the political section

session to proposals for a

of

Congressional in-

quiry. In its bill of particulars, the

FCC

sets

forth such important matters as network conwith affiliates, multiple ownership of

tracts

stations,

responsibility for clearance of pro-

grams, and general competitive practices.
It is fervently hoped the Commission will not
permit what should be a fact-finding inquiry to
develop

into a witch-hunt, for retention of
special counsel tends to exaggerate the status

said,

personnel, its understanding of business problems; must cut its
red tape, must find administrators, rather than
world savers; must make its regulations at
once simple, certain and flexible." What a
splendid precept for the FCC!
its

Censorship?
FCC

Communications Act, the

the

—

broadcast by any qualified candidate.
Is it censorship for a broadcaster to advise
the speaker to delete language obviously libelous or slanderous? If it is, then perhaps the
only alternative is for the broadcaster to deny
the use of his facilities to any and all canditerial

dates, or else require

them

to post

bond

suffi-

cient to

casting

Federal statute saving the station harmless,
if that is possible, is for the adoption by the

His background, as far as radio
goes, is limited. As a lawyer he has an excellent reputation, but it is in the public utility-common carrier field. Radio is not a common carrier, and the legal precepts relating to
it cannot be appraised in the same fashion.
Chairman McNinch, Mr. Dempsey's chief, began his FCC tenure with views about rate regulation for broadcasting, which he frankly
and publicly retracted after he had ascerfield.

Mr. Dempsey promises an inquiry, not with
preconceived notions of wrong or corruption,
but with the aim of ferreting out the facts.
We can neither acclaim nor criticise the ap-

•

July 15,

litigation.

The one sure answer, aside from a

1938

specific

States of uniform libel and slander laws applicable to broadcasters. Several states already

have done

And

so.

President Roosevelt's assertion in his address
before the National Education Association
this

month

of the

inception,

—

and locally.
To the credit of the broadcasters

tionally

it

should

be noted that, despite the fact that costs go
up when sponsors are fewer, the general high
quality of programs is being maintained and
a large summer audience thus assured. The
type of sponsorship in recent years has been
improving also, and it is gratifying to note
that stations are not yielding to the temptation of bad times by accepting anything that
comes down the pike.

Agitation
IN

AN

tion in

address before the

Washington

Amateur Conven-

late last

nationwide network,

over a

McNinch

month, broadcast

FCC Chairman

invited radio listeners to write

him

about their program complaints. To date inquiries failed to reveal more than a half-dozen
letters, none vehemently critical of radio.
This would tend to indicate that the public
as a whole is pretty well satisfied with its
broadcasting fare. It also appears to confirm
the view of House leaders who killed the proposed general investigation of radio at the

some question
statements of certain anti-radio
crusaders, within and without officialdom, that
literally thousands of letters of complaint are
last session. Similarly it raises

about

the

It is now more apparent than ever that
the agitation is not that of the public but
of the agitators.

certainly warrants notice. Referif

in other

lands the press and books and literature of
all

its

received.

while expounding on radio censorship,

ring to dictatorships, he said that

tained the facts.
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sible

safeguard the licensee against pos-

the throes

—

still

leaves broadcasters in a quandary on perhaps
the most important aspect censorship of ma-

and there is always the temptation to smear in any investigation.
Mr. Dempsey is a newcomer in the broadof the inquiry

worst business
broadcasting looks
hopefully toward the fall and with ample
basis. If advance activity and shop talk mean
anything, the next few weeks should agitate
the broadcast business barometer straight north.
Because of the natural lag occasioned by
scheduled business under contract, the broadcasting business did not suffer the serious effects of the depression until heavy industries
had scratched bottom. Right now broadcasting
business generally appears to be at lowest
ebb, though reports of downright bad business have been spotty rather than widespread.
All "recessions", however, are infectious and
broadcasters all over became fearful of the
future when they read the headlines and saw
the fellows around them wearing wry expressions and uttering doleful dirges.
The last two summers have been unusually
good for radio, with most of the larger accounts continuing through the season to hold
preferred positions on the air. Broadcasters
perhaps were spoiled by the exceptionally
good business they enjoyed through recent
summers, and the present doldrums finds them
becalmed and puzzled. The signs ahead, however, are good, what with the steadiness of the
stock markets, the increased buying due to
governmental expenditures and the general
reports that inventories of consumer goods
are down to bottom. It is consumer goods
largely that radio advertises, and the renewed
buying that seems inevitable should be reflected soon in increased time sales both nain

scare since

Editorial Offices:

National Press Bldg.

MARTIN CODEL,

STILL

kinds are censored, "we must redouble our

efforts here to

keep

mention radio,

it is

it

free."

While he did not

obvious that his views ap-

ply with equal, if not greater, force to radio
as an even more direct medium of dissemina-

And in those dictator counthe radio was seized first; the press
"assimilated" afterward.
tion of intelligence.
tries,
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Broadcast Advertising

JAMES JEAVELL, who

resigned June

16 as dramatics director of WXYZ,
Detroit, has been named program director and production manager of
AVAAr J, that city, succeeding Wynn
AVright, who resigned to join the proin Chicago.
duction staff of
Jewell and AVright take their new
posts Aug. 1.
assistant
H.
manager of KGFJ, Los Angeles, is
recovering from a breakdown and is
expected to return to the station late

NBC

NOTES

DUKE HANCOCK,

LOUIS

SIDNEY, managing

K.

di-

WHN, New

York, who has
been in Hollywood working on the
M-G-M Maxwell House show, Good
Neics of 1938, since it started last
November has returned to New York.
rector of

WALTER

S.

KWKH

ZAHRT,

formerly

of

and KTBS, Shreveport, La.,
and Tracy-Locke-Dawson, Dallas, has
joined WOAI, San Antonio, as sales
manager.

LEWIS ALLEN WEISS,
manager

general

Don Lee Broadcasting

of

System, Los Angeles, is in New York
to confer with Mutual executives.
He is to return July 20.

DON

E.

GILMAN, NBC

western

di-

vice-president,
and
Sydney
Dixon, regional sales manager of the
network, both of Hollywood, have
been elected to life honorary membership and presented with gold keys,
emblem of Alpha Delta Sigma, advertising fraternity.

vision

GROSSMAN LASKY

PHILIP

TURN BACK

the pages of radio
history to 1919 and you'll find
Philip Grossman Lasky, vice-presiof
dent and general
KSFO, the CBS San Francisco outlet, just a youngster, but experienced in the mysteries of wireless.
A native of Denver, born Feb.
12, 1906, Phil finds himself at 32,
like many others in the broadcast
field, often referred to as one of
youthful radio's bright young men.
But brightness is implemented by
real ability and by knack for the
business of broadcasting. "PG", as
he is known to intimates, received
his
eai'ly
education in Denver,

manager

graduating

from

Manual

High School at

ing

more

interested
in
school he says, and

than
every spare

moment would

him

menting

in his

find

radio

experi-

workshop.

One of the old school of amateurs, Phil in 1919 was operating
his own experimental station,
9DHI.
year later he became associated with Dr. W. D. Reynolds
in establishing 9ZAF, later KLZ.
He was hailed by the Denver Post

A

as the "boy wonder"

with

another

when

amateur

in

he

1921
insti-

tuted the first game of chess over
the air. The following year, in
1922, he was elected a junior of the
Institute of Radio Engineers and
later became an associate of that
organization. The same year he
was placed in charge of Colorado

American Radio Relay
League, a non-pay job. In 1923 he
relinquished that honor to Paul
Segal, now a prominent WashingDistrict,

ton radio attorney.
Phil had passed the Government
examinations and had become a licensed extra first-class commercial
radio operator, with No. 17 of the
historic
"pink tickets". For a
year he sailed the Pacific and Oriental waters as a wireless operator
aboard freighters and liners. His
travels encouraged writing. Soon he

was

selling

magazine

articles about

places he was visiting.
In 1925 when the air mail service, then operated by the Post Office
Department, started experimenting with radiophones for air

BROADCASTING
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WILLIAM DOUGHERTY, program
director of Georgia Broadcasting System, is in charge of WRBL, Columbus,

during

Pacific Coast busimonth of James W.

the

ness trip this
AA'oodruff Jr., general manager.

STEWART AVATSON,

formerly of
AA'RBL, Columbus, Ga. has been appointed manager of WGPC, Albany,
Ga., according to James W. Woodruff
Jr., general manager of the Georgia
P>ni;i(lc;isliug System.
,

CAPT.

ARTHUR

former director of
leans, is

now

sales

PRITCHARD,
WWL, New Or-

manager

spack, Pratt & Hogan, a
real estate firm.

7

of AA ague-

New

Orleans

owner. He also took on the
responsibilities of chief announcer,
program director and account executive. Along with this he was operating his own Denver radio shop

February of 1935, he had in
three months changed the call letters to KSFO and moved the studios from a loft to the Russ Bldg.
pent house. As vice-president and
general manager of KSFO, he
steadily improved the standing of
the station until it became recognized as one of the outstanding independents on the West Coast.
Then a new pioneering idea was
hatched. Lasky, in conjunction with
Guy Earl and Naylor Rogers, then

and

that he did "very
also continued to write
for trade publications, "making
good at it too", he says.
Phil's conspicious work in building these two Denver stations
brought him an offer to join the
then infant KDYL, in Salt Lake
City, and in mid-1927 he became
secretary and general manager of

operating

the
Intermountain Broadcasting
Corp. which operated that station.
It was then a 50-watter and Lasky
remained eight years, helping to
build it up as one of the finest stations in the country. During that

California key station.

about radio.
While covering the news beats,

isn't

Train-

He was

16.

navigation, Phil joined and was
sent to Wyoming as radio operator.
It was a tough job, he admits, and
restrictions were numerous, but he
stuck it out for a year. The urge
to write continued so he resigned
to carve a newspaper career, first
as police reporter, then political
writer on the Omaha World-Herald
and lastly on the Denver Post.
During this time he continued his
magazine writing, using a nom de
plume which he refuses to reveal.
He admits that now and then,
when time permits, he turns out a
story or so, but assures \as that it

he came to the conclusion that radio was his true love and after a
year of newspaper work rejoined
KLZ and later went over to KFEL
as chief engineer and assistant

manager, working under Gene Fallon, its

well".

admits

He

time he became an important figure in Salt Lake City civic affairs
and organization work.
He served as president of the Advertising Club for the 1934-35 term
and established the Salt Lake City
annual "First Citizen's Award".
Those eight years helped to establish him as a national figure in radio and as a result he was invited
to

become manager of

KTAB, an

ex-church outlet operated as a San
Francisco independent station.

Taking the reins of

this station

Broadcast Advertising

in

KNX,

Hollywood, in Oc-

tober, 1935, established the

West-

ern Network. This San FranciscoHollywood combination booked sufficient business in two months to
make the two-station network a
paying proposition. It continued
CBS purchased
operation until

KNX

and added

Francisco

KSFO

affiliate

and

as its San

Northern

station in
in

affiliated

August establishes

new and

month.

this

JOHN SAMPLE,

formerly

the
sales promotion staff of NBC, Chicago, has been transferred to the
local and spot sales section.
W. E. ROBITSEK, formerly of
KTOK, Oklahoma City, has joined
WBBZ, Ponca City, Okla., as commercial manager.
SUTHERLAND, formerly
of
WIP, Philadelphia, has joined
AVSAR, Fall River, Mass., as commercial manager.
FLYNN, formerly of E. Katz
Agency, Detroit, has joined KOCY,
Oklahoma City, as sales representaof

itself

elaborate studios and

executive offices which have been
erected in the Palace Hotel at a
cost of approximately $250,000.
Phil Lasky is one of the most
likable men in the broadcasting industry. His natural virtues of hard
work and 24-hour attention to business are reflected in his well-knit

j

1

I

1
|

I

j

,

GEORGE
ED

I

tive.

THAD HORTON,

member of the
Norfolk, Va., sales staff, resigned July 1 to take an executive
post with the Norfolk Ford plant.
AVTAR,

J.

W. PATE, manager

of

KNOW,

AVACO,

Austin, Tex., reAVaco, and
cently married Miss Gena Parr, of
Alpine, Tex., and has moved to AVaco.
BARTON, of the sales
staff of KMOX, St. Louis, is the father of a boy born July 5.
manager of
RUSSELL

GEORGE

BJORN,

KSRO,

Santa Rosa, Cal., since its
start a year ago, has resigned.
CHARLES R. BROWN, Western division sales promotion manager of
NBC, San Francisco, and formerly
sales promotion manager of Foster

&

Kleiser Co. (outdoor advertising),
be transferred to the Hollywood
studios of
Sept. 1.
TITUS has been promoted
will

,

i

NBC

GEORGE

commercial
Winnipeg.
to

manager

of

CJRC,

organization and the high esteem
in which he is held by those who
know him. He is liked not only because of his charming personal
manner, but also because men and

women working with him find him
tolerant of their views. He is eager
to hear new ideas and quick to
adopt them if deemed feasible.
Married in August, 1933, to
Pearl Spillman of San Francisco,
he admits with a naive blush of
arresting frankness that she has
been his greatest inspiration. He is
sincere, too. They have one child,
Paul Howard, born Nov. 6, 1936,
who reigns supreme over the Lasky
household in San Francisco's exclusive

Marina

a good

game

district. Phil plays
of golf and is trying
hard to master the art of horse-

manship.

He was commissioned an

ensign in the U. S. Naval Reserve

February, 1931, promoted to
lieutenant in 1936. He organized
the Naval Communication Reserve
in

with CBS in
January, 1937, KSFO has climbed
into a high-ranking place in the
San Francisco Bay area. September of 1937 saw the completion of
the new KSFO 5000-watt modern
transmitting plant and 400-foot
tower, built at a cost of more than
$125,000. Under his guidance the

Becoming

j

|

in

Utah, and from 1935 to 1938
the staff of the Twelfth

was on
Naval

District's

Communication

Reserve Command, San Francisco.
His work is his hobby; next to that
comes photography and he's an expert amateur movie cameraman. He
has two great ambitions: One, to
retire at the age of 55 and with
Mrs. Lasky, tour the world; the
other, to have a model farm, where,
when weary of travel, they will re-

He is active in civic and fraternal affairs and in the San Francisco Advertising Club of which he
was 1937-38 radio departmental
chairman. D. G.
tire.

—

July 15,

1938

•

Page 37

.

Smoke
ANNOUNCER

BEHIND

Eaters
Horace Hun-

WNOX,

nicutt,

Knoxville,

had

reason for excitement
while handling a remote mike
describing dedication cereof Knoxville's new
soft-ball field the night of

monies

BOB TROUT, CBS

presidential and

June

events announcer, on July 4
Catherine Crane, secretary
to CBS Program Vice-President Bill
Lewis, at Alexandria, Va. Ted Church,
special

WJSV

former

licity director,

Gillis, WJSV pubattended the bride.

LARRY ROLLER,

with

WCLE,

W H K-

Cleveland, for 17 years, has
been appointed educational director
of United Broadcasting Co., according to H. K. Carpenter,
vicepresident and general manager of

conflagration.

UBC

account executive of KMPC, Beverly Hills, Cal.,
has resigned to join the Detroit Lions
professional football team.

GEORGE

TAGGART,

A.

program

GABRIEL HEATTER, heard five
WOR, Newark,

evenings a week on

for Rogers Peet Co., New York, has
cancelled vacation plans and on July 4
started broadcasting from his home in
Freeport, L. I., where lines were installed for him. His office and re-

search staff and news machines have
also been transferred to Freeport.

Prodigal as a politician is reputed to be
his opposition,

you

by

him loose
own precious cam-

can't pry

from one sou of his
paign fund unless he has proof that he'll
get a thousand percent returns at the polls.
Why don't you take a tip from the canny
candidate? In California, for instance,
DON LEE has at this writing, four aspiring
Governors, two Attorney Generals, a Sen-

and a

Another network has one Governor and one
ator

sprinkling of smaller

fry.

Senator
another is as innocent of politics as a convent. You see, the boys know
that votes at the August primaries will
come from all over California. They
can't afford to overlook the important supplementary cities. That's why they choose
the 13 California DON LEE stations
which get all the primary markets from
within. And that's why you should vote
for DON LEE. It's the people's choice
.

.

.

1

.

D
L E E
ON
BROADCASTING SYSTEM
THE NATION'S GREATEST REGIONAL NETWORK
LEWIS ALLEN WEISS, General Manager
1076

West Seventh

St..

Los Angeles,

Calif.

Affiliated with

Represented by

MUTUAL

JOHN BLAIR & CO.
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IRA ASHLEY,

formerly a program
and continuity writer for
Esty & Co., New York, has
joined CBS as a program director.
director

Wm.

ROBERT

C.

HARTMAN,

formerly

Look Magazine, has been named
assistant to Frank Rand, publicity
director of CBS, Chicago, to replace

of

Epes

who has

Sargent

resigned

to

free lance.

ALLEN STOUT,
and

Louisville,

formerly of WHAS,
Knoxville,

WNOX,

has^ joined the announcing
WKRC, Cincinnati.

staff

of

WAYNE ANDERS,

formerly freelancing in the Twin Cities has joined
the announcing staff of
Winona, Minn.

KWNO,

JOE GOTTLIEB,

WCAU,

director of

assistant program
Philadelphia, will

marry Miss Sarah Madway

this fall.

ROCH ULMER,

WMBH,

formerly of
Joplin, Mo., has joined the announcing staff of KTUL, Tulsa.

GLEN LAW,

news

editor of

KSO, Des

KRNT-

Moines, recently married
Miss Florence Lukel, of Nashua, la.

HAROLD SPARKS,

KFXR,
WBBZ,

formerly of
Oklahoma City, has joined
Ponca City, Okla.

LAYMAN CAMERON,

WXYZ,

formerly

of

KWK,

Detroit, has joined
St. Louis, as announcer. Lee Chesley,
St. Louis reporter, has joined
as head of the news staff.

KWK

BETTY ROBERTS,

WJBK,

Detroit,

has

of

the staff of
with the

left

Buchanan party

Manager

R. B.

Westergaard sent Announcers Tys Terwey and Bob Anderson and others to the

WHK-WCLE.
ROBERT REYNOLDS,

director of the Canadian Broadcasting Corp., returned early in July
from England after studying radio
methods there. He exchanged places
with Lawrence Gilliam, of the British
Broadcasting Corp., who spent six
months with the CBC.

Park,

burst into flames. Hunnicutt
and Kenneth Cox, operator
strung the lead wire across
the street, with volunteers
holding it above the passing
cars, and for 45 minutes gave
a description of the $60,000

program manager, was

Ann

man.

best

Chilhowee

28.

amusement center directly
across from the playing field,

married

scene to aid in giving complete coverage.

MARION DIXON,
the

sales

member

senior

KGVO,

of

staff

of

Missoula,

Mont., was appointed merchandising
manager of the station by Manager
Art Mosby July 1.

CHRISTINE

AMES, author of
Black Empire and other stage shows,
has written the weekly half-hour
serial, The World's Greatest Story.
being presented by Federal Theater
of the Air on KFAC, Los Angeles.
Royal Barrington directs the series.

GEORGE MENARD, formerly of
WROK, Rockford, has joined WLS,
Chicago. Purv Pullen. formerly of
WTAM, Cleveland, and WADC, Akron, has also joined the
to conduct Trailer Tim,

WLS

staff

juvenile

a

serial.

BEY DEAN, of the production staff
WIS. Columbia, S. C., and formerly
with WHK, Cleveland, on July 15
joins WCKY, Cincinnati, as promoof

manager, and production

tion

assis-

tant to Mendell Jones.

ARTHUR

CASEY,

production man-

KMOX,

St. Louis, spoke on
radio before the Civic Outdoor Theatre there July 6.

ager of

RUSS HODGES, sportscaster of
WIND. Chicago, rescued Jack Hurproducer of Betty & Bob, from
drowning when their power boat overturned in Lake Michigan recently.
dle,

ED CUNNINGHAM,

night manager
Chicago, married Nellie
Elizabeth Poling June 25.

NBC,

of

THOMAS
NBC

DOLAN, who

J.

has been

since 1932, has been promoted from assistant program transmission supervisor to supervisor. He
succeeds Roy H. Holmes, resigned.

with

NBC

PAUL

WING, originator of the
Spelling Bee, on July 15 lectures to
the students of the Wharf Theater
dramatic school, Provincetown, Mass.

CRAIG ROGERS
Salt

Lake

City,

has joined

KDYL,

auxiliary

as

an-

nouncer.

NBC

HAL

western division
BOCK,
publicity director, Hollywood, is visiting Pacific Northwest network stations and newspapers.

ROBERT LE MOND,

production

to Alaska,

of KYA,
San Francisco,
married Helen Taylor of Hollywood

women's

July

for its annual trip
after which she will tour
clubs to fill speaking en-

gagements.

2.

R. SMITH of NBC Hollywood maintenance department married Helen Ellison of Oakland. Cal.
July 1.

CHARLES

DOUG YOUNGBLOOD

has returned
to WRBL, Columbus, Ga. as m.c. of
the daily Musical Clock program. He
left
to manage WFOR, Hat-

WRBL

tiesburg,

manager

Miss.

BILL POOLE, program
WGPC, Albany, Ga. now

ROBERT

C.

Los Angeles,
director

of

HARNACK, KEHE,
sound

effects

man,

is

also writing continuity.

FRAN HEYSER,

program director

handles the
Kellogg baseball broadcasts, replacing
Bob Finch Jr., who has returned to

of

St. Louis.

business-vacation trip.

KMBC,

two weeks
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Kansas
in

City, is spending
Chicago on a combined

Broadcast Advertising

timed

Progressive Advertisers,
graphers,

know

to click

like Professional Photo-

that the setting is all - important to

produce the best "picture". Progressive Advertisers
know that Sales Strategy starts in the Summertime

That

why

reach our "Friendly Family" of
2,500,000 Italo- Americans their campaigns are getting under way
is

to

NOW

With August and September broadcasts will come
further
positive
proof that your Advertising
Campaign has been "timed to click" with our
"Friendly Family" who live with us daily!

—

NEW YORK

•

PHILADELPHIA

NEW YORK

•

1000

•

WATTS

1000

5000

—

WATTS

THE INTERNATIONAL BROADCASTING

WATTS

(t

C

THOMAS

RILEY

of

J.
staff

HUBERT

NBG's New

has been transferred
to Boston, where he will have charge

York press

Reptiles at

news broadcasts,
succeeding Arthur Feldman, who is
joining the network's New York anof special events and

nouncing

LOTS

staff.

A. W. (Bill) JOHNSON, formerly
national sales representative of

WOWO,

Wayne,

Fort

KLZ, Denver,

Ind.,

the
mike
holding
among the rattlers. But
when two big reptiles slipped
out into the corridor Rita
White, announcer, was about
to scurry when Mr. Sprott
handed the mike to her
while he went after his fleeing reptiles, pausing long
enough to conclude the pro-

Sprott

and

has joined Weintraub-

Hollywood publicity

Olenick,

Random

fun for everyone
was the Zoo Antics broadcast
from the rattler cage at the
Little Rock Zoo as KLRA
had Superintendent W. R.
of

service.

DAN TOBY,

Hollywood fight announcer, has been signed for a part
in the 20th Century-Fox Film production, "Straight, Place and Show".

STEVENS is now program diWBBZ, Ponca City, Okla.
MILDRED B R U D E R hostess of
WGAR, Cleveland, and Carl George,

W.

L.
rector of

gram.

,

WGAR

production manager, along
with Bette Lienhart, Elkhart, Ind.,
announcer,
and Robert Kelley,
have announced their engagements.

WGAR

GILBERT NEWSOME, announcer
of WRTD, Richmond, Va., recently
married Margaret Hickerson,

WRTD

LESTER MALLOY,

J.
licity director
cisco, recently

of

was promoted

tant production manager.

has been named
department.

chief

GENE FORD,

head of the producWHN, New York,

tion department of

has written a new song, "Night",
which will be presented on the Ida
Bailey Allen program. Mr. Ford
wrote the song hit "Rain".

WILLIAM CARD has
the NBC international

resigned from
division,

New

partment, NBC, San Francisco is recovering from an appendectomy.

JACK MEAKIN, NBC
ductor

at

named musical director of KSFO,
San Francisco. Dick Aurandt was
named staff organist at KSFO.

CHARLES VANDA, CBS
Hollywood

be married

JOHN, CORCORAN,

Philadelphia
has joined the staff
that city, as commentator.

newspaperman,
of

WPEN,

music con-

San Francisco, has been

York.

to

the record

of the traffic de-

ALVIN JOSEPHY JR. of the special
events division of WOR, Newark, and
July 15.

to assis-

Don Church

of

Coast program director,

Rosamund Eddy were

Fran-

in

New

June 8

after

Pacific
to

returned
six

weeks

formerly of

KGB,

and prior to that
on the staff of KID, Idaho Falls, Id.,
has joined KGFJ, Los Angeles, as

San Diego,

announcer.
land,

Cal.,

He

succeeds

Edward Row-

resigned.

GORDON KAPSAR,

musical director of WPTF, Raleigh, N. C, married
Miss Ruth Blake, of Buffalo, N. Y.

B. McKIBBEN, who recently joined KVEC, San Luis Obispo,
Cal. as writer-announcer, has been

June

made program

28.

di-

United Press,
Sacramento,
with headquarters
Cal., on July 3 married Miss Lucile
West, formerly of the publicity office
of
a t

of Selznick-International Pictures,
Hollywood, at San Mateo.

MISS LEE VANDERVORT,

secre-

tary to Clarence B. Juneau, manager
KYA, San Francisco, is recoverfrom minor head injuries received
recently when she was thrown from
a horse.

of
ing

PAT KELLY,

publicity director and
continuity writer, and Claire Conerty,
hostess at KFRC, San Francisco, recently announced their engagement.

ROBERT W. LeMOND,

production

manager of KYA, San Francisco and
Miss Helen Taylor of Los Angeles,
were married July 2, at Los Angeles.
LeMond was formerly publicity and
special

events

director

of

KEHE,

Los Angeles.

CRANSTON

CHAMBERLAIN,

writer-producer at KFRC, San Francisco is the father of a girl born June

LOUIS LaHAYE,
port, Conn.,
18.

JAMES

director.

WICC, BridgeAnn Matus June

of

married

GEORGE CROWELL, formerly of
WMAS, Springfield, Mass., has joined
WORL, Boston, replacing Dick Bates,
program director, now at WGAN,
Portland, Me.

DAVID HEENAN,
tive

of

Raymond

Hollywood,

York.

DAN BOWERS,

manager

28.

BOB SANDSTROM

hostess.

formerly pub-

KGGC, San

GAGOS, Western

K.

vision radio

press representa-

R.

Morgan

Co.,

the Veterans Hospital, Los Angeles, recuperating from
breakdown.
a
is

in

BOB GOLDMAN

has joined

KGGC,

San Francisco for the summer.

CHARLES MICHELSON,

of MichelSternberg, New York, transcription representative, is recuperating from a nervous breakdown at
Saranac Lake, N. Y.

&

son

HI-YO, SILVER!, theme of The
Lone Ranger, standout serial originated by WXYZ, is being produced by Charles D. Livingstone,

named director of dramatics of the Detroit station by
H. Allen Campbell, general manager. He succeeds James Jewell,
resigned, and will have charge of
all dramatic programs originating
at WXYZ, including The Lone
Ranger and The Green Hornet.
Succeeding Mr. Livingstone as assistant dramatic director, a post
he held for four years, is Tom
Dougall, writer and assistant direcrecently

WXYZ

also a
for four years.
tor,

Frederick W.

FREDERICK

WARNKE,

9TH.1938

On IT1AY

member

staff

Warnke

W. (Fritz)

pianist

and composer,

who was a member

of the Bank
of America's House of Melody orchestra at KFRC, San Francisco,
died suddenly June 29. For a number of years he was on the

l6oa T£L£PHON£S SA/D:

NBC

San Francisco. He was
the composer of numerous orchestral works, songs, piano and choral
staff

in

numbers.

Miss

Neyman Weds

FANNEY NEYMAN, FCC

attor-

ney specializing in appellate work,
was married July 2 to Dr. Philip
Litvin, Washington physician. They
are honeymooning in Canada. Mrs.
Litvin is expected back to her of-

CLEAR. CHANNEL
800 KILOCYCLES

'w

25

fice

m

WATTS

We asked

2000 people, "What

is

NATIONAL REPRESENTATIVES

ww^mwnJOSEPH
arm
*•

H

.

AAc Gl

If CALIFORNIA

—

Business

Santa

Use

KQW

is

GOOD

Clara
to

sell

in

County.
California's

5th Radio Market.

WTBO

I

SAN JOSE

__.

Prunes and Apricots are
harvested
Canneries
are running.

your favorite daytime station?".

1600 or 80 % said, "WTBO".
Which proves that network stations regardless of power do not serve this
area consistently— and emphasizes the fact that
is a MUST medium for National Advertisers!

I

in latter July.

42,960 Radio Homes
1 Radio Station

LLVR.A
Full Mutual Don Lee
Network Schedule

I

Representatives

John
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Blair

& Company

Broadcast Advertising

RCA Research

is

the Basis

Radio in the Home!

of

Today's magnificent reception has
been developed by years of patient

work
Most
when

in

RCA

Laboratories

of us can recall the early crystal sets,
the marvel of hearing music by wireless

the world. Poorquality of reception
bv the wonder of the achievement.
A \ ear before these crude receivers came
had already established
into public use
a laboratorv for developing radio reception for
the home. From this humble beginning great
first startled

was

offset

RCA

Todav, hundreds of trained

things have come.

RCA

engineers devote their time to this work.

Research

RCA

in

laboratories has produced,

or inspired, virtually
in

the quality of

An

all

home

important advances

receiving instruments.

all-inclusive business

Similarly, swift, direct radio

communication

with 43 foreign nations, and with ships at sea,
research. Other results inis a result of
clude revolutionary improvements in the recording and reproduction of sound on records

RCA

and motion picture films; indispensable new
aids to police and aviation, to science and industrv. And, thanks to vears of unremitting
studv bv RCA engineers, the new arts of television and facsimile now give promise of rendering important public services.
The Radio Corporation of America has invested millions of dollars

— and

in

research to

make

—

by-products of radio
more
efficient and more economical, and to give to
the United States, in every phase of radio development, undisputed world leadership.
radio

the

•

Scene in RCA laboratory as engineer operates control
board of device for recording tone quality of radio receiving instruments. This is but one of the many intricate pieces of equipment used in developing the fine
quality of

RCA

Victor radios.
Listen to the

Magic Key of

RCA,

presented every Sunday, 2

to

J

p. m., E.

D.

S.

T., over

NBC

Blue Network

Radio Corporation of America
RADIO CITY, N. Y.
MANUFACTURING
RCA
CO., INC.
RCA INSTITUTES, INC.
RCA COMMUNICATIONS, INC.
RADIO MARINE CORPORATION OF AMERICA
NATIONAL BROADCASTING COMPANY

BROADCASTING

•

Broadcast Advertising

July 15,

1938

•

Page 41

— because we Erect
our

own

radiators

.

.

.

LINGO
you

time and

CONTROL

AN UNWELCOME and unheralded eai'th shock caused
KYA Chief Engineer Paul

ROOM

Schulz no little concern recently while he was in the
midst of adjusting the noise
meter on the station's 5,000
watt transmitter. He had the
adjustment just about in
place,

saves

Ut the

Quaking Meter

when

RICHARD
New York
world

the ground be-

of construction and

satisfaction

^

and

100%
service.

For uninterrupted service under the
most severe conditions, Lingo Ver-

neer

REGENTS

of

University

the

of

Michigan in their last meeting of
the year acknowledged receipt of
radio equipment valued at $7,500

from WJR,

At the same

Detroit.

time Prof. Waldo Abbot, director
of broadcasting at the University,
placed a value of $39,000 on gratis
time for more than 200 programs
broadcast direct from the campus
through WJR.

programs have been broadcast by
WJR since 1925. Director Abbot

new

give

—

—

you are planning an installation this
Summer, we can offer you immediate construction and erection service. There are
no delays or disappointments. We can
truthfully say that in all our 40 years in
business we have never disappointed a
customer by failing to give the service we
If

much

take so

pride in offering.

Write today for Free Folder

and

were marJune 26.

relief technician.

such a procedure makes necessary.

Radiators

engi-

public-

M. GARRETT has joined
Los Angeles, as transmitter

KRKD.

studios are used for classes in
radio technique as well as for
broadcasting.
studios in Detroit are also used two nights a
week for radio classes conducted
by the Extension Department. University of Michigan educational

Steel

stability

chief

Angeles

assistant

CHARLES

Lingo not only constructs but ERECTS
every Radiator
we actually "see the whole
job through". This service assures promptness of delivery and saves you the annoyance of dealing with two or more contractors
thus saving you the added cost that

in

Los

ity director of the station,
ried at La Canada, Cal.,

The equipment in the Ann Arbor
campus studios makes the plant
one of the best in the country. The

confidence

FREITAG,

O.

KRKD.

of

Ruth A. Pritchard,

and dependability.

Tubular

tical

flight.

WILLIS

neath his feet began to sway.
The slight shock undid all
the tedious adjusting work
Schulz had accomplished and
he was forced to begin all
over again. The earthquake
was recorded on the station's

University Thanks WJR
For Gift of Equipment

single responsibil-

erection assures

ra-

is

MORRIS

money!
ity

leave,

operator on board the Howa rd
Hughes plane bound on a round the
dio

log.

The

STODDARD. NBC

R.

engineer, on

WJR

advised the regents that the WJR
exercised no censorship and had not even protested
when speakers from the medical
and dental departments had commented adversely on products using commercial time on the station.

management had

KWTO NBC

—

KWTO,

who

pas,

resigned

to

join

KELD,

El Dorado. Ark. Joseph Beaurs. formerly of KOA. Denver, has joined
as announcer-engineer.

KFRO

NBC

H. PLATZ.
Chicago control
supervisor, was in Hollywood in early
June to confer with A. H. Saxton,
the network's western division engineer.
J.

ERNIE RICCA, sound effects engineer of
Detroit, recently began a series of lectures on sound for
of Wayne University's
Broadcasting Guild.

WWJ,
members

FRANK MURPHREE.
WSGN,

engineer

of

Birmingham, was married

re-

cently.

ANGUS BLOW,
left

WICC.

RICHARD
WICC.

engineer,

recently

Bridgeport, Conn.

KELLY,

Bridgeport.

engineer of
Conn., married

Muriel Minogue June 21.

BOB HAIGH.

transmitter engineer
Columbia. Mo. married
Marjorie Hitchings June 18, at Lakefield, Minn.

of

KFRU.

WES

CRAIG,

technician,

formerly
Francisco.
ha*s
joined the
"Oakland studio staff
as vacation-relief operator.

with

KGGC.

KYA

San

EARLE TRAYIS.
KVEC. San

chief engineer

Luis Obispo. Cal.
father of a boy born June 28.

is

of
the

CAL APPLEGATE. KFWB.
Alternate
Mo.,

owned

KGBX,

regular

Springfield,

by the operators of

M. MING has been promoted to chief engineer of KFRO.
Longview, Tex., succeeding Ed Rum-

Hollytechnician, and Augusta Bielenberg. were married at Bakersfield.

wood

Cal. July 8.

NBC

"New

Springfield outlet available to
either of the southwestern groups,
has been made an alternate outlet
on an availability basis. The station has power of 5,000 watts and
operates daytime only.

Standards for

Vertical Radiators"
Every

station

and engineer
terested

in

will

this

manager
be

in-

story

of

antenna
economy.
copy
to

efficiency
and
Write for your
today and be sure

STATE

E.

Lingo

&

Son, Inc.

AND

Dept. 7

Video

Staff

the television exposition through which NBC plans to
give the public a chance to observe
for itself the status of sight broadcasting, four engineers have been
to NBC's television staff.
They are T. D. Christian, transferred from NBC's maintenance

group; E. B. Berglund, of the RCA
television staff; Frank J. Somers,
formerly with Farnsworth Television, and A. D. Smith, who comes
from RCA Radiotron Co., where
he worked on Iconscopes, Kinescopes and projection tubes. These
four men are now being trained in

POWER OF STATION.

John

NBC

added

LOCATION,

FREQUENCY

Join

TO OPERATE

Camden, N.

J.

LINGO
VERTIC

In Connecticut

Use

WDRC!

Columbia Broadcasting
survey
recent
has a regular
listening audience in 23 densely populated counties in M'hich
the radio population is
4.782,460. Tell these
about
prospects
System's

shows

WDRC

vour product

NBC's laboratories to familiarize
them with the equipment and operating methods, so that they will
be prepared to man the television

demonstration when it
month.

is

opened

to the public next

G. H. FINCH, former assistant
engineer of the FCC and now
president of the Finch Telecommunications Laboratories Inc., New York,
has been granted U. S. Patent 2,123,721 on a new simplified gaseous type
of facsimile recording tube.

W.

chief

RADIATORS
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display
advertising
IN THIS SEASON
and

streamlined

advertising

manager,
in

beauties,

To

the thing.

is

this

of sun tan, tennis

display

the station

means display advertising

Broadcasting.

Why?
Because summer

is

the season for planning

During sweltering July, August and September campaigns are created,
fall schedules.

markets examined, stations selected.
Because display advertising

in

Broadcasting

brings your message face to face with the

thousands of important agency executives

and national advertisers you need

busy

Because

schedule-makers

to reach.

who

can't

take time to see time sellers do take time to

read the magazine of the radio advertising
industry

.

.

.

and your advertising

story.

Because a single new national account pays
for your full year's display schedule.

Tell your story in Broadcasting!

BROADCASTING
"•roadcast
idvertisingr

story

means

more

time

WOR, Newark

the Ku&ine&A of

BROADCASTING
CKGB, Timmins,

KHJ, Los Angeles

STATION ACCOUNTS
sp— studio programs
— transcriptions
sa —spot announcements
ta— transcription announcements

A. H. Lewis Medicine

Pittsburgh

New

York, 6
weekly sa thru Caples Co., N. Y.
Air Conditioning & Training Corp.,
Youngstown, weekly t, thru National Classified Adv. Agency,

Railway Express

Co.,

Youngstown.
Dodge Bros. Corp.,
daily

New

thru RuthraufE

sa,

York,

& Ryan,

Chicago, 6 weekly
Stack-Goble Adv. Co.,

thru
Chicago.
B. T. Babbitt, Columbus (lye), sa
series, thru Blackett-Sample-Hummert, Chicago.
Firestone Tire & Rubber Co., Akron,
2 weekly t, thru Sweeney & James,
Cleveland.

KFOX, Long

San Francisco.

Beach, Cal.

Christian American Crusade, Los Angeles (religious), 6 sp weekly, thru
Uhl Service, Los Angeles.
Lyon Van & Storage Co., Los Angeles
(moving & storage), 2 t weekly,
thru Chas. H. Mayne Co., Los Angeles.

Oil Co. of Cal., Long Beach,
Cal., 7 sp weekly, direct.

Hancock

& Loan

First Federal Savings

Beverly
weekly

Hills,

Cal.

Assn.,
(finance)
5

thru Elwood J. Robinson, Los Angeles.
sp,

KGO, San

2

N. Y.
Frozen Desserts,
sa,

Louis

(Turns), 6 weekly ta, thru H. W.
Kastor & Sons Adv. Co., Chicago.
Grove Laboratories, St. Louis (proprietary), 5 weekly sa, thru StackGoble Adv. Agency, Chicago.
Western Stopper Co., San Francisco
stoppers), 3 weekly sp,
(bottle
thru Gerth-Knollin Adv. Agency,

t

KDKA,

Co., St.

Francisco

New York,
6 sa weekly, thru Caples Co., N. Y.
Rio Grande Valley Citrus Exchange,
Weslaco, Tex. (grapefruit juice), 3
ta weekly, thru Leche & Leche, DalRailway Express Agency,

las.

General Cigar Co.,

Penn

New York (Wm.

cigars), 5 ta weekly, thru

W. Kastor &

H.

Sons, N. Y.

WHN, New

York

New

York,
sa, 26 weeks, thru the Caples Co.,
N. Y.
Home Diathermy Co., New York,

Railway Express Agency,

daily sp, direct.

New

York
Chafeen Laboratories,
(baby cream), 6 sp weekly, thru
Glicksman Adv. Agency, N. Y.
Community Opticians, Brooklyn, 5
sp

weekly,

thru Commonwealth

Adv. Agency, Boston.

Ont.

Stanfields Ltd., Toronto (underwear),
daily sa, thru Richardson & Mc-

Donald, Toronto.
Sunlight Soap Co., Toronto, daily sa,
thru J. J. Gibbons, Toronto.
Ogilvie Flour Mills, Montreal, 2 sp
weekly, thru J. J. Gibbons, ToIndustrial Training Corp., Chicago,
2 t weekly, thru James R. Lunke
& Associates, Chicago.
J. C. Eno Ltd., Toronto, daily sp,
thru Tandy Adv., Toronto.
Toronto
Co.,
Imperial
(Sweet Caporal), 5 t weekly, thru
Whitehall Broadcasting, Montreal.

Tobacco

CFRB, Toronto
Sales Co. of Cant
Montreal
(cigarettes)
5
weekly, thru Whitehall Broadcast-

Imperial Tobacco
ada,

Gilson Mfg. Co., Guelph, Ont. (air
conditioning), weekly sp, thru R.
C, Smith & Son, Toronto.
Bristol Co. of Canada, Toronto,
(Ipana), 5 sp, weekly thru Ronalds Adv. Agency, Montreal.
St. Lawrence Starch Co., Port Credit.
6 sp, weekly thru McConnell, Baxter & Eastman, Toronto.

KQW,

San Jose

rect.

KHJ, Los Angeles
(cold

Co.,

Williamson Candy Co., Chicago (Oh
Henry candy bars), 6 ta weekly,
thru John H. Dunham Co., Chicago.

Bauer & Black, Chicago

(Blue Jay
corn plaster). 6 sa weekly, thru
RuthraufE & .Ryan, N. Y.
Golden State Co., San Francisco
(Popsicle), 3 sa weekly, thru N.
W. Ayer & Son, San Francisco.

KYA, San
Royal Typewriter

Francisco

San Francisco

Co.,

(typewriters)

office

weekly

5

sa,

direct.

White Laboratories, New York (Feenamint) 20 weekly sa, William
Esty & Co., N. Y.
Southern Pacific Co., San Francisco
(transportation) weekly sa, thru
Lord & Thomas. San Francisco.
Guaranty Union Life Insurance Co.,
Los Angeles (life insurance), 2
weekly sa, thru Allied Adv. Agen-

San Francisco.

cies,

KFI, Los Angeles

&

WNEW, New
General Supply Co.,

York

New York

(elec-

4 sp weekly, 13
Scheer Adv. Agency,

trical appliances),

thru

weeks,

Newark.
Carter Medicine Co., New York, 10
sa weekly, 52 weeks, thru Street &
Finney, N. Y.
Madison Personal Loan Co.. New
York, 6 sp weekly, thru Klinger
Adv. Corp., N. Y.
New York State Milk Publicity Bureau, Albany,
5 sa weekly. 30
weeks, thru J. M. Mathes, N. Y.

Corp.,
cigarettes),

CFAR,

Flin Flon, Manitoba

Tobacco

Imperial

Montreal

Co.,

(Sweet Caporal), 5 weekly
Whitehall Bcstg., Montreal.

WMCA, New

t,

thru

York

Christian Science Radio Committee of
Greater New York, weekly sp,

Francisco

monthly

direct.

Carter Medicine Co., New York, 10
weekly sa, thru Street & Finney,
N. Y.
Midwest Lumber Co., Minot, N. D.,
sa series, direct.

WTMJ, Milwaukee
Johns-Manville Corp., New York, 182
t,
thru J. Walter Thompson Co.,
N. Y.
Continental Baking Co., New York,
39 t, thru Benton & Bowles, N. Y.

1938

sp,

direct.

WKRC,
Procter

13- week

& Ryan,

WGN,
are the solt-baU piayers ot rmsa s stations KVOO and
Latest reports are that KTUL's CBS-ers lead 4 to 2 in the
championship competition. In the top picture showing KTUL's team
are (standing back row 1 to r) Erv Lewis, Ray Crump, Leo Twardy,
Tulsa Oiler pitcher, umpire; Bob Dennis, Eddie Gallaher, Louis Gelfand,
John Esau, Walter Cox. Front row: Wade Hamilton, Bob Linn, bat boy,
Ken Linn, Mary Mosher (receptionist). Lower front row: Alton Hart,
his son Bobby, and John Harrison. Tot in front is Patsy Cox, Mascot.
Lower picture shows KVOO team. Front row: Hillis Bell, Howard Hamilton, Eddie Coontz, Toby Nevius and Ernest Frisco. Back row: Ed Coatney, Trafton Robertson, Ken Brown, Jack Mitchell, Rowdy Wright and
Bill Werner. Not shown are Jay Crumm Clark, McAnally, Willard Egolf.

NO SOFTIES

Cincinnati

& Gamble

(Camay),
Pedlar

Bismarck, N. D.

Yaegers Furs, Brandon, Manitoba, sa

July 15,

thru

Merritt Co., Los Angeles
& refrigerators), 3 weekly
thru Richard B. Atchison, Los
Angeles.
North American Accident Insurance
Co., Newark (insurance), 2 weekly
thru
Franklin Bruck Adv.
sp,
Corp., N. Y.

thru Russell M. Seeds Co.

•

Louis

(stoves

Bristol-Myers Co., New York. (Mum)
15 ta weekly, thru Pedlar & Ryan.
N. Y.
California Baking Co., San Francisco (Holsum Bread) 3 sp weekly,
thru Leon Livingston Agency, San
Francisco.

Page 44

St.

weekly,

ta

Chicago.

Vngeles.

series,

5

H. W. Kastor & Sons Adv.

Chicago.

KFYR,

Laboratories,

tablets),

sp,

Nassour Bros., Los Angeles (cosmetics), weekly sp, thru Alvin Wilder,
Adv., Los Angeles.
O'Keefe & Merritt Co., Los Angeles
(stoves, ice boxes), weekly sa, thru
Richard B. Atchison, Adv., Los

KSFO, San

Shoes, New York,
Sterling Adv.

weekly sp, through
Agency, N. Y.

O'Keefe

KNX, Hollywood
Brown & Williamson Tobacco
t,

Los Angeles.
Grossman

Julius

Pro-Rate Committee,
San
Jose, Cal., weekly sp and sa, di-

KSO, KRNT, WMT, Iowa

weekly

,

Apricot

Associated Serum Producers, Omaha
(hog remedy), sa series, thru Fairall & Co., Des Moines.
Continental Baking Co., New York,
105 sa, thru Benton & Bowles,
N. Y.
Dermalab Inc., Chicago (Glist shampoo), sa series, thru J. Walter
Thompson Co., Chicago.
Lydia Pinkham Medicine Co., Lynn,
Mass., 3 weekly t, thru Erwin,
Wasey & Co., N. Y.

(Aval on

;

Montreal.

Dominion Linseed Oil, Toronto (soya
flour and bread) weekly sp, thru
R. C. Smith & Son, Toronto.

Westinghouse Electric Co., Long
Beach, 5 sp weekly, thru Mayers
Co., Los Angeles.

Louisville,

,

Beaumont

ronto.

ing,

Pinex Co., Fort Wayne, Ind. < cough
syrup ) 6 sp weekly, thru Russell
M. Seeds Co., Chicago.
Johns-Manville Corp., New York, 2
t weekly
after Sept. 19, 4 t weekly,
thru J. Walter Thompson Co.,
N. Y.
V. La Rosa & Son, New York (macaroni) weekly sp, thru Commercial
Radio Service, N. Y.
California Fruit Growers Exchange.
Los Angeles ( Sunkist oranges )
weekly t, through Lord & Thomas,

Cincinnati
sa series, thru

Co.,

N. Y.

Chicago

Sunkist Oranges, Los Angeles, weekly
t,
thru Lord & Thomas, Los Angeles.

KTUL.

CKNX, Wingham

:

Canadian National Carbon Co., Toronto (Eveready batteries), 156 ta,
thru Clark Locke, Toronto.
Imperial Tobacco Co., Montreal
(Sweet Caporal), 5 weekly t, thru
Whitehall Bcstg., Montreal.
National Fertilizers, Ingersoll. Ont.,
3 weekly sa, thru Ardiel Adv.
Agency, Oakville, Ont.
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Broadcast Advertising

PRODUCTS

LETHELIN

Wood

Co..

J., (Magil ant killer) to Wm.
Scheer Adv. Agency, Newark. Radio
will probably be used.
HOTEL and Business Men's Assn. of Saratoga Springs, N. Y., to MDton Rubin
Radio may be
Associates, New York.
used in the fall.
PRINCESS PAT Ltd., Chicago (cosmetics), to Gale & Pietsch, Chicago. Radio,
besides Tale of Today, on NBC-Red, may
be used in the fall.
McKESSON & ROBBINS Inc., Bridgeport. Conn., (Calox, Currier's, Pursang)
to Bowman & Columbia, New York. While
media plans have not been completed,
Joyce Jordan, for Calox, will continue on

Ridge. N.

N.

•Dog Bites Man'

TWO LOCAL

AMERICAN STOVE
<

Co..

Magic Chef gas ranges

BBDO. New

I ,

unions of furniture workers and upholsterers at Tacoma, Wash.,
are sponsoring a weekly
quarter-hour and several fiveminute spots on KMO, Tacoma, to stimulate business for

Cleveland
for

which

their employers. Raising funds

York,

placed a series
transcriptions. Food
Hollywood Stars, has appointed the agency to direct its advertising, effective Jan. 1, 1939. The
disc series began April 29 and runs
until July 22.
of weekly
Secrets of

WBS

assessing members, the
unions pay for the broadcasts
and offer weekly prizes and a
grand prize $125 davenportchair set in a slogan contest.

by

BALLARD & BALLARD Co., Louplanning an NBC series
is
isville,
to advertise its OvenReady Biscuits,
cattle and poultry feeds, as
erroneously stated in Broadcasting.
July 1, according to Henri. Hurst &

and not

McDonald. Chicago, who handle the
account.

NASSOUR

BROS.. Los Angeles (oil
shampoo), after a brief test, on July
weekly
participation in the
14 started
Woman's Forum on
quarter-hour
KNX. Hollywood, for eight weeks.
Firm is planning an extensive fall
radio campaign to advertise its various products. Agency is Alvin Wilder
Adv.. Los Angeles.

LLYOD

K.

HILLMAN,

Los Angeles
Allied Adv.

auto

financing), thru
Agencies, that city, is
i

using

a

sis

weekly quarter-hour news program ou
KYA. San Francisco, supplementing
it with four spot announcements daUy.

Firm

is

using

also

three

spot

an-

nouncements daily on KIEV. Glendale, Cal. and KFAC. Los Angeles.

VOCATIONAL SERVICE.

Glendale.

Cal. (representative of trade schools),
thru R. H. Alber Co.. Los Angeles,
is
planning an extensive spot fall

campaign.
Si

"HWABACHER-FREY

Los

Co.,

Angeles (stationery supplies), is using 14 weekly spot announcements on
KH.T and KMTR. and seven weekly
on KNX. List of Southern California
stations will

GUARANTY

Agency is
Los Angeles.

be increased.

W. Austin Campbell

Co..

Union Life

Insurance

Co.. Beverly Hills. Cal. (insurance),
a heavy user of radio, on July 12 start-

ed a test campaign on 12 Don Lee
network stations, using weekly participation in yorman Xesbitt's Morning Xeics program. Firm sponsors a
total of IS quarter-hours per week

KFWB. Hollywood, using news,
musical and commentary programs.
In addition. Guaranty Life has a
daily quarter hour news broadcast on
KGFJ. Los Angeles and a similar ten
minute program, six times weeklv. on
KFOX. Long Beach, Cal. Stodef Adv.
Agency, Los Angeles, has the account.

on

CALAVO GROWERS

of California.
is considering spot radio along with other media
in an extensive fall campaign. Agency
is Lord & Thomas, Los Angeles.

Los Angeles (avocados),

TEN

spot announcements for Templetons Ltd.. Toronto, (proprietary)
to be placed over 10 Canadian stations have been recorded by Associated Broadcasting Co., Toronto.

I.

LEWIS

added to

Cigar Co.. Newark,

Food. KSFO delivers things like that.
Know what it means? KSFO will show
you.

has

INDUSTRIAL Union Council of San
Francisco. CIO. recently started a
five nights a week series on KYA,
San Francisco titled Labor on the
Air. It is released Monday through

—

BERNARD

COONEY,

formerly
manager, has
been appointed Southern California
representative of McClatchy Broadcasting Co., and the California Radio
System, and has established offices at
501 Broadway Arcade Bldg., Los

KWG,

Stockton,

Cal.,

WSFA,

GEORGE W. BRETT,
S.

George P.

Hollingbery

FERTI LIZER

Nachman-Rhodes Adv. Agency.

HOLDEN

representative,

born July

of the

Jr.,

Chicago
the father of a boy

is

Co.,

6.

THE Assn. of National Advertisers
has issued Volume IV in its series,
"Organization and Operation of. the
Advertising Department." The new
study concerns Pepperell Mfg. Co.,
Addressogranh-Multigraph Corp., and
the Estate Stove Co.

N. C.

COLEMAN LAMP & STOVE

Co..

misses and duplications.

man-

sales

WALTER

Fran-

swear

us for bawling

Montgomery, has appointed

Agency Appointments
FARALLOXE PACKING Co.. San

Garfinkel Adv. Agency,
San Francisco, for test campaign on SilVita canned swordfish.
PURITAN SALES CORP.. Portland. Me.
(baked beans), to Louis Robert Korn
Adv. Agency. Portland. Me.
Corn.,
M ERCHANTS
Charleston, S. C. (Merco tobacco fertil-

Clients don't

up transcriptions.
Our Automatic Triple Check prevents
at

Kelly-Smith Co. as its national sales
representative, effective July 1.
ager of the Katz Agency, and Mrs.
Brett sailed recently for Honolulu.

Sidney

No KSFOcussing:

Angeles.

Friday 6:30 to 6:45 p. m. PST.
and consists of labor news, edited
and presented by William O'Neill.

Charlotte.

words
Marco Dog

schedule of two baseball

its

Furniture Store,
York, has started Romance of
Dan <f Sylria. six-weeklv quarter-hour
serial on WMCA. New York. NeffRogow. New York, is the agency.

to

for

DAVIS Co.. Hoboken, N. J., to J.
M. Mathes Inc., New York, for Cocomalt.
Radio plans not complete.

SACHS QUALITY

izer),

on our bee

like that

CBS.

New

to

Spell "perquisite:" Kids spell

R. B.

broadcasts a day on WINS. New
York, a special five-minute program
of baseball scores every Sunday at
:10 p. m. Agency is Milton I. Lewis,
New York.

cisco,

KSPQCU

Marked copy:

what we send

That's

And

you're marked for cooperation from grocery, drug outlets when

you.

monthly

lists

of

KSFO

advertisers

reach them.

Wichi-

Kan., to Ferry-Hanly Co.. Kansas City.
AURORA LABS. Chicago (Clear Again)
to Erwin. Wasey & Co.. Chicago.
R. B. DAVIS Co.. Hoboken. N. J. (Cocomalt), to J. M. Mathes. N. Y.
DR. ELLIS SALES Co.. Pittsburgh (cosmetics), to Smith. Hoffman
& Smith,
Pittsburgh.
INTERNATIONAL SHOE Co.. St. Louiy
(Peters branch), to Tracy-Locke-Dawson

ta.

Dallas.

MAGNOLIA PETROLEUM
Tex., to Ratcliffe Adv.

KELLOGG

Co..

flakes to J.

Walter Thompson

Battle Creek.

KNAPP-MONARCH
products), to

Co..

Dallas.

Agency. Dallas.
Mich.,

corn

Co.. Chicago.

Co.. St. Louis

(health

Anfenger Adv. Agency,

St.

FIRST
in

open the

to

"Home"

Facsimile

NEW

field

broadcasting.

Louis.

E. HOOD & CO.. New York (Cal-Par
vitamin product) to Metropolitan Adv. Co.,
New York. Present radio schedule of three
health talks weekly on WOR. Newark,
and WMCA. New York, will continue
without change.
PRINCESS PAT Ltd.. Chicago, to Gale
& Pietsch. Chicago.
C.

FIRST
MAJOR

by the

facsimile

FIRST
fully

uibiis
COLUMBUS

SYSTEM

tual operation

in

ac-

MAJORITY

broadcasting

PERFECT

to

of
sta-

automatic,

continuous

visible,

"HOME"

placed

Delegate at large: Attention of conventioneers is KSFOcussed by such
displays as this advertisers' tie-in at a
pharmacy gathering. The arrow below
points with pride.

feed

recorders, requiring neither

liquids nor carbon transfer sheets.

FIRST

to

develop

selective

matic

an

auto-

synchronizing

method which permits '"HOME"
simile

recording

power

areas.

in

all

The FI>XH laboratories

AC

fac-

or

DC

are open to

licensed broadcasters for demonstration,
by
5-6570.

appointment.

Call

Plaza

KSFO
"THE AUDIENCE STATION"

SAN FRANCISCO
FINCH

MINNEAPOLIS

SAINT PAUL

BROADCASTING

•

5(700
WATTS DAY

Broadcast Advertising

TELECOMMUNICATIONS
LABORATORIES, INC.
37 West 57th Street
New York Citv

KSFO-Russ Building, San Francisco
560 KC
5000W day 1000W night
.

.

.

.

.

.

PHILIP G. LASKY, General Manager
National Representative:

FREE & PETERS, Incorporated
COLUMBIA BROADCASTING SYSTEM
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RAY

N E

C&adxo GHaiion

T

Like traveling on the beam-this
since

1932

has

has directed
stations
is

to

it

its

followed
full

c o

jforesenlaiives

course.

It

"time to selling the

represents— no others.

Its

policy

do this one job superlatively well.

)

1

one

company

P A I Y

If

STREET broadcast limFIRST
ited solely to questions on food

you are thinking

and food tastes

aired weekPaul, with
Bee Baxter, conductor of the daily
Household Forum, in charge. Conducted in a breezy, informal style,
the program features questions
about the problems of left-overs,
hash-house terminology, favorite
recipes and foods. Broadcasts originate from street corners, alternatly over

about

JEWISH
ADVERTISING

ing between
Paul.

Think of

WLTH

is

St.

Minneapolis and St.

Names Make Money

•

OFFERING

cash prizes for nam-

its Program With No Name,
WIS, Columbia, S. C, also awards

NEW YORK
Jewish Market
Information

KSTP,

ing

Merchandising
Service

theater passes to all contestants
in a studio "scrambled proverbs"
quiz as well as cash prizes for the
winners.

fvxAl PROGRAMS
Drama

An End

of the Past

A RADIO SERIES

dramatic

of

Yesterdays, depicting
tales, Our
the Fort Wayne community from
pioneer and Indian days, is being
presented by Bessie Keeran Roberts,

news woman and

local

fea-

over WOWO, Fort
Wayne, Tuesday evenings. Authentic word-of -mouth stories of men
and women whose forebears were
founders of Fort Wayne are preture

writer,

sented.

Farm News

A COMPLETE

in a Nutshell

terminals,

Waterloo,

listeners

calls

la.,

for

answers to its Radio Riddles rather
than encouraging them to call in
with correct solutions. Under the
reversed procedure, listeners leave
their phone numbers at one of the
sponsor's stores, Benne Alter draws
number from a hat, reads a question and then goes through the

numbers

until he finds someone
with the correct answer. Correct
solutions win a quart of ice cream.

market summary

new

daily hill-

KFRU,

Columbia,

at Unhitchin' Time,
billy feature of

to Wire Trouble
burned out telephone
WMT, Cedar Rapids-

TO AVOID

Mo., carries condensed summaries
of farm prices, trends and comparisons. The 6:30 p. m. program
gives Missouri farmers a comprehensive survey of the markets at
a time when they can listen conveniently.
*

*

#

Loves of Listeners

GAINING

700,000th visitor to the

My

Eighth St. Theatre,
fore a paid audience, was given a
console radio by Glenn Snyder

submitted by listeners. Cash
awards are made for prize-winning
letters. Jimmy Barber, KGVO production manager, writes and directs the feature.
*

WD

May we

you more?

tell

WDAY,
— D inc.
Affiliated
FREE and
PETERS, INC.

with the Fargo Forum

FARGO

NATIONAL
REPRESENTATIVES
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AUDIENCE

KGVO,

Missoula, Mont., is right from the
listener's own loudspeaker. Questions about cooking and food are
propounded, with listeners writing
the answers and submitting them
the following day. The sponsor,
a food retailer, gives prizes for
best answers. Question technique

mixed with true-or-false routine.
*

*

Jam From

*

looo

WATTS NIGHT

in the
Chicago, be-

WLS

(right),

series,

takes the microphone on the dance
floor of the Hotel St.
Francis,
where he conducts an announcer's
contest, with the dancers the participants. A pair of silk hose is
given each contestant, with the
winner getting an order for three
additional pair at the end of the
broadcast. Account is placed
through Emil Brisacher & Staff,
San Francisco.
*

IN COLUMBIA,

Mo., where Missouri U. students call it "jellying"
when they sip a drink and talk,

manager.

Sunday Dancers
Who's Dancing Tonight, is being presented Sunday
nights on KPO, San Francisco.
The feature is sponsored by Joseph
Magnin Co., San Francisco women's apparel shop. Gene Clark

A NEW

Jelly Joints

*

*

The Mars Viewpoint

MARIONDI,

a mythical

man from

answers

Mars,

and

where some 7,000 students eat and
dance. KFRU is preparing market
and sales data for submission to

to sports
queries feature the two newest programs of WLW-WSAI, Cincinnati.
Man of Mars, serial written by W.
Ray Wilson, tells the experiences
of the Mars-man on earth, using

prospective

sound

effects

Winget

Jr.,

nician.

Dick Bray's Question Box,
thrice-weekly answers

KFRU

start

will

with pickups from

in September
"jelly joints,"

sponsors.

WWNC
ASHEVILLE,N.C.
Full

Time

NBC

Affiliate

1000 Watts

MILLIONS

—are

DOLLARS

spent by tourists
in the Asheville area the next
two months. One of America's
great summer markets, this
being

.

940 KILOCYCLES
Sooo WATTS DAY

the

participation in

Kitchen Kwiz program of

of

N. B. C.

*

Cookery Questions

is

Fargo stores, and Fargo businesses, are just as modern
and as big, as those found in many cities of much larger
size! Why? Because Fargo is the shopping center of the
entire Red River Valley — one of the country's richest
farming sections — home of more than one million
prosperous people.
AY in Fargo, is the ONLY station that's heard
And
throughout the whole Red River Valley — t?he best a dvertising medium between Minneapolis and the coast!

Na-

tional

listener support
to warrant a place on an early eveRomance of KGVO,
ning spot,
Missoula, Mont., dramatizes real
life romances taken from letters

Only tamh*?
1 THOUGHT IT
WAS CHICAGO/

WLS

Barn Dance, staged

enough

and

WWNC

offers

you the

.

coverage
Let's
get your schedules going
im mediately !

blanket

radio

!

by

Don

WSAI,

on

questions of sports fans.
*

*

*

Air-Cooled Girls
DURING the hot weather WIND,
Chicago, has started a novel manon-street series called Between Us
Girls from the air-cooled lobby of
a loop theatre. Kay Kennedy, formerly of WTMJ, Milwaukee, conducts the program, a thrice-weekly

morning interview series. An ice
cream company is sponsoring the
show.
*

*

*

To Guide Youths

.

sole

developed

WLW chief sound tech-

IN COOPERATION with Young
America, youth magazine, CBS on
July 8 started So You Want to
Be
a weekly program devoted
.

.

.

,

the suggestion of possible careers for young people.
to

BROADCASTING

•

Broadcast Advertising

Away With Anchors
interviews, shipboard dance music, and other boat
entertainment are carried on Anchors Aiveigh With Jerry O'Leary
a
of WORL, Boston, five days
week. Under sponsorship of the
Eastern Steamship Co. and Community Opticians, Jerry O'Leary

FOR WRITING 30-word
tions for 10 musical

down

to

mat-

ters on deck.
*

*

Hole-in-One on KSD
half-hour of inter-

A WEEKLY

views and stroke-by-stroke descriptions are carried by KSD, St.
Louis, on the Hole-in-one
Golf
Tournament sponsored bv PepsiCola Co. through Wesley K. Nash
Adv. Agency. Contestants meet at
a local driving tee, compete in
qualifying rounds for a place among
the ten finalists in Friday night
matches, which are recorded and
broadcast next day, giving contestants a chance to hear themselves on the air. Cash and merchandise prizes go to winners each
week.
*

*

*

and get

Grab Bag Bee
wrinkle in spelling bees is
that on WLS, Chicago, which features "Grab Bag March" on its
Saturday morning spelling bee
for children. The "march"
is played at the end of the program and the kids closest to the
mike when the music stops draw
words from a box and win 50c
series

they spell them correctly.
losers can participate in the

Only
grab

bag and winners of the main

spell-

if

down are given cash prizes of $5,
$3, and $1. Announcer Don Kelley
conducts the show with Howard
Peterson at the organ.
*

*

*

kids win prizes
announce their entries

to

on the broadcast. Prizes are
awarded. Aren Beverage Co. sponsors the half-hour show for its

HAROLD

HOUGH, manager

V.

new

beverage, Snooks.

ON

ITS

of

Fort Worth, wears the
hat and humorizes on WBAP's
weekly Thirty Minutes Behind the
Walls sustainer broadcast from
Huntsville penitentiary. The program, presented entirely by inmates of the Texas
prison, takes listeners into death
row and among the cells for interviews with prisoners. Warden
Lewis E. Lawes has praised the
series, which recently passed the
100-year-old

Minor Candidates

Column of the
Waco, Texas, announces nightly the names of canAir,

*

*

Money

*

City,

airs

lis-

teners' grievances against announcers on mispronunciations, grammatical errors, bulls and boners.
The audience sits as jury, and
prizes go to plaintiffs offering best

announcers' mistakes.
*

*

current season of St.
Louis' Municipal Opera under way,
KSD, St. Louis is again devoting
a weekly half-hour to Municipal
Opera Previews, written and produced by Frank Eschen, KSD program director. Previews are broadcast Sunday afternoons in cooperation with the Municipal Theatre
Association, and feature artists
singing selections from the opus
for the coming week. Continuity
includes brief plot synopses and
data on composers, performers, etc.

"subscribe"

the
program and tells where they are
speaking, what they are doing.
Each subscriber gets a four-minute
interview at some time prior to the
primary. Candidates for minor offices thus have a chance to get on
the air at low cost.
to

Norwegian Chorus

THOUSAND-VOICE

chorus of the

Norwegian Singers Association of
America broadcast a half - hour
show for NBC-Red over KSOO,
Sioux Falls, S. D., June 17 during
the

33rd

Sangerfest

held

there.

The program was shortwaved to
Norway. KSOO engineers used one
large

RCA

phone

to pick

unidirectional microup the voices.

TWO

for Boners

Lake

who

Quiz From Stage

COMPLETE with a wigged and
robed judge and defendants dressed
in prison stripes, The Announcers'
Court, weekly audience feature of
Salt*

Political

KSD

WITH THE

WACO,

didates

15-program mark.

KDYL,

NEW

numbers

WISN, Milwaukee,

WBAP,

*

introduc-

played on the Saturday morning
Snooks Studio Starlets program of

boards New York-bound boats in
the harbor before sailing, starts the
broadcast with two toots of the
boat whistle and gets

Opera Previews on

Snooks' Novices

PASSENGER

*

Hot-Corner Lingo
BASEBALL broadcast from the
third base coaching: box is the newest wrinkle of WSPD, Toledo. In
a recent Columbus-Toledo Ameri-

five-man teams are used for
The Court of Inquiry quiz series
on KDYL, Salt Lake City, with a
judge in between. Broadcast from
the stage of the Capitol Theatre,
the series is sponsored by the theatre and another firm. Two announcers are prosecutors and ask
questions. Prizes are awarded.
*

$

WAITER BIDDICK

COMPANY

$

Personality Hunters
announcers read and
listeners compete in associating
each voice with the physical characteristics of the speaker on the
Search for Personality feature of
KGVO, Missoula, Mont. The rnost
accurate descriptions w i n cash
awards each week.

AMATEUR

LOS ANGELES
SAN FRANCISCO
SEATTLE

can Association game, Fred Haney, manager of the Toledo Mud
Hens, and Bert Shotten, Columbus Red Birds pilot, each' gave a
half-inning resume of their coaching vocabularies.

The Royal Salute

THE

Toronto,
Freckleton,

devotes

*

*

CKCL,
conducted by Slim

Early Bird Club of

Thursday

mornings from 7:45 to 8:45 to
warning motorists as they drive to
business on one of Toronto's busiest streets, of traffic problems and
safety aids. Toronto traffic officers
cooperate. When CKCL asks for
the royal salute, motorists for
blocks either side of the remote control stand sound their horns, attesting to the fact that they are
listening to the program. The sponsor is James Lumbers Co., Toronto, largest Canadian chain grocers.

You're

*

On The

Air

DESIGNED

for amateur actors,
Chicago, has started a Tues-

WLS,

day evening series called You're
on the Air during which Abbott
Ross outlines a plot to the aspiring actors who then enact the unrehearsed scene. The program is
given in cooperation with the National Youth Administration under

WLS

the supervision of the
production department. Its purpose is
to provide talent employers with
a new group of actors and singers.
*

*

*

The Probation Problem

THEY'RE TUNING
IN

IN

NEW

WATL

ATLANTA

\0

1

A
weekly educational series
of dramatizations based on case
histories taken from files of the
probation department of Los Angeles Juvenile Court, has been
started on KFI, that city, by Harrison Holliway, general manager.
Series, titled Parents on Trial, is
written by John Boylan, continuity editor of the station. It is approved by civic and official groups.
*'i

.

t#

Likes of the Listeners
WFIL, Philadelphia, recently started a twice-weekly series, Listener
Speaks, on which listeners answer
through man-on-the-street interviews, their preferences of program types. Listener Speaks will
be- recorded and played back before
a jury of advertising executives,
who will tabulate results. The

WFIL

promotion

department

in-

tends to publish a brochure analyzing the survey.

BROADCASTING

•
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"Aw, Gee!

I

haven't any trouble to shoot
since we got a

Western

Electric transmitter"
July 15,
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W. Armstrong Perry

RADIO AND
SCHOOLS

WILLIAM ARMSTRONG PERRY,
61, educator, editor and former executive secretary of the National

Advisory Committee on Education
by Radio, died July 5 at his home
at Westport, Conn. In 1933 he made
a survey of educational broadcasting in Europe for the Payne Fund,
and afterward became a specialist in radio in the United States

became service bureau
of the National Committee. He is survived by his widow
Mrs. Montanye Perry, also a
writer, and a brother.
GEORGE JENNINGS, formerly of KVI,
Tacoma, and more recently radio director

manager

Seattle,

the Chicago Radio Council as
producer.

7

FIVE TEXAS colleges will participate in the Educational Hour, of
WBAP, Fort Worth, as the feature

has joined
writer and

continues through the summer. Students prepare and present their own
broadcasts, each program originating
directly from the individual campuses.
will carry
It is estimated
nearly 2,000 miles of educational remotes on the program during June,
July and August. Baylor University,
Waco North Texas Agricultural ColJohn Terleton, Stephlege. Arlington
ensville
Agricultural & Mechanical
College, College Station, and East
Texas State Teachers College, Commerce, are on the summer list.

WBAP

10

out of

Listeners to

;

;

BUFFALO STATIONS
tune

WGR

or

between

5

;

in

CURBENT

WKBW

and 7

world problems will be
discussed from the Catholic viewpoint
26-week
series scheduled to beon a
gin on WSAR. Fall River, Mass. in
October by the Fall River Alumni

M,

P.

says Ross Federal

Club of Providence College. Faculty
members of Providence College, mem-

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO

bers of
speak.

the

Dominican

IN SERVING

Represented by

rural listeners.

central

WSYR,

Order,

will

New York's
Syracuse, of-

nearly 13 hours of farm programs weekly, including both educational and entertainment shows.

FREE & PETERS

fers

direction of

W.

D. Boutwell of the U. S. Department
of Interior, is designed to teach short-

channel to operate
a shortwave broadcasting station will
be asked by the New York City Board
of Education to supplement the programs now broadcast by the board on
WNYC, New York. That station will
continue to serve the schools and will
cooperate in the new venture, making
use of time not required by the board.
James Marshall, president of the
board, will ask the FCC for a noncommercial educational high-frequency wavelength.

he

of the Cornish School,

The workshop, under

AN EXCLUSIVE

Education. The following

Office of

year

SPECIAL broadcasts and a radio
workshop are features of the National
Music Camp at Interlochen, Mich.,
meeting in its 11th annual session.

wave broadcasting under the recent

FCC ruling by which 1,500 school
systems will maintain their own
shortwave
stations.
Students
are
heard in a series of seven Wednesday
evening concerts on NBC-Blue network during the July 6- Aug. 17
period.

NORTHWESTERN U

featuring

is

lectures by prominent NBC-Chicago
radio actors during its summer school
classes in radio. Among those who
will address the classes on various
phases of radio technique are Virginia Payne, of Oxydol's Own Ma
Perkins; Robert Griffin, of Story of

Mary Marlin; Spencer Bentlev and
'

Alice Hill, of Betty and Bob.
J.

W. STUDEBAKER,

missioner of Education,
letter

U. S. Comrecent

a

in

Donald W. Thornburgh, of
Los Angeles, and CBS vice-

to

KNX,

president in charge of Pacific Coast
operations, lauded CBS's Brave Neiv
^\'orld educational series as "a notable
contribution in aiding this Government to put into practice the program
of cultural cooperation
which the
American Governments agreed to support at the Buenos Aires Conference
in 1936".

WAYNE UNIVERSITY

Broadcast-

ing Guild opened a summer series of
half-hour dramatic broadcasts over
Detroit, July 9 with The Cat
Man, written by Frank Telford. Directed by Garnet Garrison, Wayne
University radio chief, the series features students from the summer radio
courses.

WWJ,

PATTERNED

after

NBC's

Town

Meetings of the Air, and directed by
the same man, George V. Denny, the
first broadcast of the University Town
Meeting was heard on July 8 on
NBC-blue network. Held at Harvard
University, on the subject, "Do Trade
Agreements Promote Peace Among
Nations?", the meeting was the first
of five to be broadcast similarly from
various educational centers.

The

MOST

LISTENED

TO

Station in Canada's

LARGEST CITY

A.

CFCF
MONTREAL
An

—

to"

station

in

this

radio program planning and production at Purdue University recently ended three weeks
study of radio technique at the second
successive graduation exercises broadIndianapolis. The
cast over
students produced, directed and acted
The House on Halstead Street, a
story of Hull House by Jane Addams,
as part of the program. Blanche
Young, director of radio activities for
Indianapolis Public Schools, instructs
the class.

WFBM,

area.

.

49.8%
26.8%

.

Station "A"

B

Station

Others

.

15.9%
7.5%

.

CFCF(NBC&

WAVE

AFFILIATE)

Representatives
U.S.A.:

Weed & Company

CFCX

SHORT

Canada:

Canada Radio Facilities

the

WRVA

Those Secondary Areas
Are Primary Now

Serving as Teachers at

NYU Summer Workshop
NEW YORK

University

Work-

summer course in radio
shop,
technique, with Douglas Coulter,
assistant program director at CBS,
as its director, began its fifth season July 5, with some 65 students
registered for the courses in script
writing, script production, direction, acting and program building.
Classes run from 9 a. m. to 5 p. m.
six days a week for the full six
weeks of the course, which is designed to give practical training
to persons interested in radio as
a career. In previous years the
Workshop catered mainly to educators who wanted to learn about
radio from the purely educational
point of view, but this year it is
being conducted from the standpoint that it is necessary to understand the entire broadcasting process before one can begin to apply radio's technique to any specific

use.

In addition to the class work,
students will attend a special lecture each Tuesday evening, given
by an authority in some phase of
First
lecture,
on
broadcasting.
'"Network Operation and Short-

wave

Broadcasting," was given
July 5 by Frank E. Mason, NBC
vice-president in charge of international broadcasts. Other speakers will include

Theodore C. Strei-

vice-president and general
manager of WOR, New York, on
"Local Station Operation"; Roy
Durstine, president,
BBDO, on
bert,

"Showmanship in Advertising";
Paul Whiteman on "The Radio Orchestra"; Deems Taylor, CBS muconsultant, on "Serious Music
and the Radio"; Dr. Peter C.
Goldmark, chief television engineer
of CBS, on "Television"; J. R.

sic

Poppele, chief engineer of WOR,
on "Radio Engineering"; and Robert J. Landry, radio editor of
Variety, on "Radio Trade Publish-

ing and Publicity." Numerous field
trips will be made to broadcasting
studios,
transmitters and other
points of practical interest.
The teaching staff includes, in
addition to Mr. Coulter, who lectures on program planning and
building, Lewis Titterton, manager
of the script division, NBC, and
members of his staff on script
writing; Max Wylie, director of
scripts and continuity for CBS,
also on script writing, using his

own

text,

"Radio Writing"; Earl

McGill, CBS casting director and
instructor in production for the
Workshops for the past two years;
Robert S. Emerson, assistant in
production at CBS, who will lecture on radio acting and conduct
field trips;

and William A. Wheel-

er Jr., acting production director
of the Educational Radio Project.

CBS Daytime Maps)

THE NEW
WATTS
DOES IT!

5000

For a good Primary and an
enormous "D" market use
MISSOULA

MONTANA

NOW

KGVO

:

All

air

Review,

hailed by
Richmond, Va., as
the oldest continuous educational program has been discontinued. The University will begin a new series on
this fall, reviewing only books
that can be recommended.

(See

CFCF

in

AFTER TEN years on the
weekly Peter Quince Book
WRVA,

independent survey conducted
by Might Research Bureau Canadian Affiliate of Ross-Federal
reveals CFCF, Montreal, as the "most
listened

STUDENTS

Prominent Radio Figures

(CBS

5000

WATTS
1260

kc.

WFBR
ON THE NBC RED NETWORK

Affiliate

NATIONAL REPRESENTATIVES
EDWARD PETRY
CO.

&
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Frank Considered
For Judicial Post
Appellate Court Has Appeals
On El Paso. Pottsville
X T of Jerome

APPOINTME

Frank, member of the Securities
& Exchange Commission and a

New

Deal legal advisor,
S. Court of Appeals for
the District of Columbia, is being
discussed unofficially in Adminis-

prominent
to the U.

tration circles.
While the appellate court which
sits on practically all appeals from
the FCC, has its full quota of five

legislation

justices,

has been

authorizing the appointment of a sixth member who would
alternate with other commissioners, thereby serving as a "relief"

passed

justice.

No formal announcement

of the appointment has come from
the White House but the report
of his probable appointment has
not been denied.
Meanwhile, radio appellate activity continued rather brisk, despite
recess of the appellate court until
the fall term insofar as arguments

are concerned.

KTSM

Files

Appeal

KTSM, El Paso, Tex., on June
30 filed an appeal from the FCC
opinion granting Dorrance D. Roderick a construction permit for a
new station in El Paso on 1500 kc.
with 100 watts power unlimited
extending litigation in this
case which has continued for more
than a year. The following day a
time,

petition for a stay order, to restrain the Commission from making effective its appeal until the
case is adjudicated, also was filed

with the
Scharfeld

KTSM

court by Arthur W.
and Philip G. Loucks,

counsel.

The unusual course of seeking
a "writ of prohibition" against the
FCC, prohibiting it from reopening a case reversed and remanded
by the same court, except on a single question of policy, was resorted
to July 2 by Eliot C. Lovett and
Charles D. Drayton, attorneys for
the Pottsville Broadcasting Co.,
applicant for a new daytime station in Pottsville, Pa.

Mr. Dayton

president of the company.
Competitive applications for a
station in Pottsville have not yet
been decided by the FCC. The
Pottsville company, however, appealed to the court which on May
9 reversed the Commission and remanded the case for reconsideration in accordance with views expressed in the opinion. The contention was that the court did not
send the case back for "unrestricted
reconsideration" or enlargement of the record but only
on the issue of what was held to
be a "secondary ground" having
to do with the granting of a local
station to other than local people,
since "a
stranger to Pottsville
[Drayton] has the controlling financial interest in the applicant
corporation."
Pointing out that the FCC had
announced that it expects to allow
each party in the case "full latitude" in presenting oral arguments, the Pottsville counsel held
that no justification for the procedure could be found in the decision of the court." The attorneys
charged it "will make a mockery
of the power explicitly vested in
this court to review orders of the

FTC

Studies Ads

(Continued from page 11)

mendously" since 1934, when the
Commission extended the special
board's jurisdiction to this field,
but "there is still plenty of room
for improvement." At present, he
estimated, advertising complaints
are divided about 50-50 between radio and the printed medium.
Hinting that the Food & Drug
Administration of the Department
of Agriculture was "sticking its
neck out" if it has given advice
about advertising copy before complaints were made under the old
act, the Commission emphasized its
position as a quasi-judicial body
and declared that it could give no
pre-complaint advice to advertisers.
"The FTC has received many requests from radio stations for advice

and

information

Taylor Aide to Lewis
DAVIDSON TAYLOR, formerly
director of the music department,

CBS, has been
appointed to the
new

post of assis-

tant to William
Lewis, vice-president in charge of

He

programs.

in.

"It is the policy of the Commission to treat as confidential all
proceedings prior to the acceptance of a stipulation, or the issuance of a complaint. After that,
proceedings are for the public record, which are available to anyone
who may request it, after a stipulation has been accepted and ap-

proved, or complaint issued."
The Commission also pointed out
that in judging the false or misleading character of advertising it
is interested in the impression of
an advertising statement on the
reader rather than the literal
truth. While scare-type and pictures do not enter into the radio

George

Zachery,

layior
ant to Taylor

w^

J ames

who formerly

was

assist-

on serious music.
That position is now occupied by
Fassett,

pression to listeners tuning in after
a broadcast has begun, the FTC
observed.

light music. Alton Rinhandling light music, has
been an assistant in the department.

Program Files
THAT the FCC expects

stations to maintain a complete
continuity file of all program
material broadcast, was revealed July 6 by T. J. Slowie,
Secretary. In replying to an
inquiry in connection with a
program complaint, in which

was

the specific question
raised as to whether it is incumbent upon a station licensee to maintain such files,
Mr. Slowie declared that
while there is "no regulation
requiring the maintenance of
such a file, it is understood
that many stations have

adopted this procedure."

group of Wheeling business

men

took hold of the National
"Sales
Salesmen's Crusade
Mean Jobs." Intensive plans
included a public mass meet-

—

aimed

were

which

make buyer and

seller

to

alike,

conscious of the important
part to be played by each in

smothering recession.

WWVA
job,

was called in on the
and went to work with

sleeves rolled shoulder high.
Listeners were urged to attend
the Mass Meeting. An half-

hour sales dramatization was
prepared and presented at the
meeting and all decks were
cleared to permit broadcasting of the hour and a half
feature.

The most highly sucand enthusiastic mass
meeting ever held in Wheeling. Here's what a leading
Wheeling business man wrote
Result!

cessful

THE VOICE OF MISSISSIPPI

us about the entire affair.
"I think more credit could
possibly go to you than any
other one individual in following through from our original
plans and in making last
night's meeting a real success.
When we saw the crowd in
the Auditorium, I am sure we
observed the power of radio."

5000

Warn

N.B.C.

GEORGE

KDYL

A

ing,

is

SXELL, production manager of KDYL, Salt Lake City, is
compiling a handbook of program
ideas for use of the
production department.

JOB!

worked on
ker,

picture, commercial

announcements
must avoid giving the wrong im-

THE

partment by
iur.

concerning

certain advertisers and their products," explains a bulletin on procedure in advertising cases, just issued by the FTC. "The Commission cannot give the information
requested in many cases either because the matter may be under investigation or the Commission is
not fully advised of all the facts
and cannot render an opinion there-

is

succeeded as head
of the music de-

ON

GAS TAX RECEIPTS
INCREASE 60%
Mississippi

gas tax receipts for the first
6 months of 1938 showed a steady increase month by month. Receipts for the
first
quarter alone were nearly $500,000
greater than for the same period in 1937
an increase of more than 60%.

—

MORE BUYING POWERLESS TAXES
A

special session of the Mississippi Legislature
is
now
underway
preparing
legislation to exempt
Mississippi homesteads from taxation.
Less taxes mean

—

more
Invest

purchasing

your

WJDX —the
Mississippi

power

in

M ississippi.

We're proud of this job
because we crave to get behind all movements which

mean more business for everyone. You can always count on
"The Friendly Voice From
Out of the Hills of West Virginia" to get right on top of
every job.

National Representatives

JOHN

BLAIR & CO.
NEW YORK
CHICAGO
DETROIT
SAN FRANCISCO
.

.

.

.

.

Columbia Station

advertising
dollars
with
only media that covers the

buying

belt.

Owned and Operated By

LAMAR
LIFE

INSURANCE

COMPANY
JACKSON, MISSISSIPPI

i

6 o

K.

iLo-ci^cizA.

Commission."
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JCRR

at

JOINT Committee
search

Radio Re-

on

showing no haste

is

lecting a new
to replace Paul

who

Peter,

re-

become research
director of the NAB. No meeting
of the Committee has been scheduled and when one is called, it
1

to

probably confine its actions to
appointing a subcommittee to chart
future policies, according to L. D.
H. Weld, research director of Mcwill

chairman

and

Cann-Erickson

of

the technical subcommittee.

PROGRAM

MART

FEATURES.

PRESS-RADIO
360

^Hlcdtt^tttf

ments within 30 days before hearing. The new application forms
would be more comprehensive and
would tie into the plan requiring
stations to submit detailed operations data on an annual basis [see
article page 11].

in

Text of

New

Rule

read as follows:
"No person holding office or
serving as an attorney at law, or
as an examiner, in the FCC, on or
after the adoption of this rule,

/

SATISFYING

shall be permitted to practice, appear, or act as an attorney in any
case, claim, contest, or other pro-

The proposed new rule dealing
with former members and employes of the Commission would

%M

T
SHOWS FOR
STATIONS & AGENCIES

did you say

MARKET
look at this

ceeding before the Commission on
or in relation to any matter which
was pending before the Commission
at the date of the separation of said
person from the said service. The
provisions of this rule shall not apply to any person practicing, appearing, or acting as an attorney
in behalf of any municipality, or
State, or the Federal Government

any case, claim, contest, or
other proceeding before the Commission. Nothing herein shall be
construed to prevent anv former
officer or employe of the FCC from
appearing as a witness in any
hearing, investigation, or other
proceeding before it."
Application Requirements

The

new rules
amendments

of the filing of the application.

The

income statement would cover a
similar period.

plicant has reaffirmed his intention
of seriously prosecuting the application.
On behalf of the rules committee, it was stated the purpose of
the revised rules, under consideration for two years, is to simplify
procedure and to have the original
application serve in the nature of
a "pleading". Procedure in connection with amendment of applications also is broadened and clarified so as not to outlaw amend-

INC.

^t^flAC^f ^^L<^St^CT~

SPONSOR

Rules

(Continued from page 17)

in se-

executive secretary

signed June

New Procedure

Changes in

Ease

would

specify
of applications
that
could be filed provided the Commission and all parties of record
are notified not less than 30 days
prior to the date set for the hearing. Amendments filed within 30
days of a hearing may be allowed
in the discretion of the Commission upon petition.
Another revised rule would provide:
"No application may be amended
as a matter of right, as to identity
of applicant, the parties in interest,
frequency, power, hours of
operation, equipment, approximate
location of station (or points of
communication in cases of stations
other than broadcast) unless such
amendment is filed with the Commission prior to the date of the
designation of such application for
hearing."
Indicating further that the Commission desires detailed information, a new proviso would read:
"Each application shall contain
full and complete disclosures with
regard to the real party or parties
in interest, and their legal, technical, financial and other qualifications, and as to all matters and
things required to be disclosed by
the application forms."

In event the license period is one
year, the proposed rule specifies,
or in the event no application for
renewal is to be filed because of
the pendency of some other proceeding, the licensee nevertheless
would be required to file the balance sheet and income statement
covering the fixed periods of six
months. Each form would be sub-

mitted under oath and executed by
a responsible person in the organization.

Consents and Control

Regarding consents for assignment of a construction permit or
license or transfer of control, the
rule specifies these should be filed
at least 60 days prior to the contemplated effective date of assignment or transfer. With each such

application there would be submitted under oath all information required in the Commission forms

No. 704, 705 and 706 covering inventory of station property, together with the profit and loss
statement and the balance sheet,
respectively.

Regarding designation of applications for hearing, the new rules
would specify that the applicant,
in order to avail himself of the opportunity to be heard, shall, within 15 days, file with the Commission a statement under oath, "that
he will
dence in
on such
hearing.

appear and present evisupport of his application
date as

may

be fixed for

Such statement shall be
accompanied by an affidavit of service

of

copies

thereof,

in

person

KftT€
250 WATTS
1420 KC

&\5

Renewals of Licenses

;

ve*.

Renewal

of licenses would be
at least 60 days prior to expiration and as a part of each such
application, data required on the

filed

sst-

new FCC forms No. 705 and 706
would be required. These require
a balance sheet and income statement. The balance sheet would

show the

UTAH

financial condition of the
applicant as of close of business
June 30 or Dec. 31, as the case
might be, next preceding the date

a

is

good market, BUT
In

this
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compact

have

Central

$491.00

more clothes,

more soap,

WMB D — with

increased

low-cost

coverage

satisfaction
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1937
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you

have
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day

time
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area,
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things
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market.
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.

area

Illinois
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—

1

27% more
buy

KFRU

people.
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autos,

sell.

,000

advertisers
to
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cover
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or by registered mail upon all
other parties named in the notice
of hearing."
"Within 25 days of the mailing
of the notice by the Secretary,"
(continued the proposed rules, "any
respondent named in said notice
who desires to participate in the
hearing shall file with the Commission his statement, under oath,
that he will appear at the hearing
on the application on such date as
may be fixed for the hearing. Such
statement shall be accompanied by
an affidavit of service of a copy
thereof, in person or by registered
mail upon the applicant."
It
is
further specified that in
case no such statement is filed by
the
applicant within the time
specified, his application will be
deemed in default and denied. If
it is filed in time, the application
will be entered upon the hearing
docket and a notice of the time
and place given.
In setting up the motions docket, the proposed rules specify that
all motions, petitions, or matters
in
cases designated for formal
hearing, except motions and petitions requiring final disposition of
a case on its merits, those having
the nature of an appeal to the
Commission and those requesting
change or modification of a final
order made by the Commission,
shall be placed upon the motions
docket for hearing. The Commission would designate a commissioner or an examiner to preside
lover the motions docket and the
person so designated would have
power to hear the motion, petition, or other matter and to finally
determine or otherwise act on it.
In cases to be heard by the Commission or a commissioner, the
Commission would designate a
commissioner only to preside over
the motions docket. The motions
docket would be called at 10 a. m.
in the offices of the Commission
ion Tuesday and Friday of each
;week or at such other time as
might be fixed by the Commission.

Duke M.

Patrick,

president

of

the Federal Communications Bar
Assn., declared the proposed rules
of practice and procedure would
be referred to the standing committee on practice and procedure
of which Arthur W. Scharfeld,
Washington attorney, is chairman.
This committee will report to the
executive committee of the asso'ciation, which in turn will take appropriate action prior to the Sept.
15 deadline set by the Commisision for a report from its rules
committee.

McNINCH RAPPED,
PAYNE PRAISED

Marked Progress Noted
In Latin American Radio

BY REP. CONNERY
THE LAST
cuffs

over

word
a

in verbal fisti-

radio

investigation

which prevailed during the late session of Congress in the form of
"extension and revision of re-

marks" in the Congressional Record was credited to Rep. Lawrence
J. Connery (D-Mass.) in the July
5

post-adjournment issue of that

compendium.
Using a brand of invective that
surpassed anything he had insertofficial

WOMAN

baseball announcFIRST
er in the country is Helen Dettweiler, 23-year-old Washington, D.
C, golf champion and athletic star,
who recently joined the staff of
General Mills baseball announcers
under the direction of Knox-Reeves

Adv. agency. Miss Dettweiler will
operate on a roving assignment
which will carry her to most of the
69 stations broadcasting baseball
for General Mills.

ed in the record during the session,
Mr. Connery deplored the defeat
of his resolution to investigate radio generally. He berated the "influence of the radio monopoly";
decried the "intrusion" of "indecent, profane, and obnoxious radio programs" in the American
home; described Chairman McNinch as a "Charley McCarthy"
who "danced to the music of the
radio 'Pied Pipers', as he did in
1928 when he deserted the Democratic Party to support President
Hoover; reiterated charges that
RCA "corrupted elected representatives of the people"; attacked
CBS on its listed securities value;
renewed charges that two commissioners,

MARINE PROGRAMS
Arc

Features of Northwest

Broadcasts

MARINE

dominated

the
Portland, and KVI, Seattle, during the
last fortnight, with the opening of
Bonneville Dam locks to ocean-going vessels for Portland and The
Dalles, and arrival of the U. S.
flavor

broadcast schedules of

KOIN,

Puget Sound in Seattle.
used seven announcers and
a lai-ge technical staff in two broadcasts July 9 as the steamer Charles
L. Wheeler Jr. went through the
fleet

in

KOIN

sea-lock of the gigantic $52,000,000
Bonneville Dam across the Columbia River and steamed on up to
The Dalles, world's newest seaport. During a half-hour nationwide CBS broadcast, KOIN announcers on the scene and flying
overhead in a United Air Lines
plane followed the ship through
the locks, past the dam, and on
toward The Dalles, 90 miles above
Portland. The second broadcast,
from The Dalles described the city's
celebration welcoming the first sea-

going vessel at its new port. Handling the remotes were Marc Bowman, Ivan Jones, Art Kirkham,
Stanley Church, Don Douglas, Milton Wood and Johnnie Walker.
KVI covered "Fleet Week," June
25 to July 4, in Seattle by shortwaving the Mayor's welcome and a
one-hour "exploration" of the Cali-

the

"by their

present

official acts,

radio

made

monopoly pos-

sible" and on leaving the Commission became vice-presidents of CBS,
and finally stated "a present high
executive of one of the radio chains
secured his position and draws a

princely salary each year because
of his ability to influence a Washington banker to advance several
thousands of dollars to an official
of the governmental agency, in
charge of regulating radio, to
equip radio stations, which he held
with others, contrary to law."
Rep. Connery also paid tribute

NOTICEABLE

strides in developradio advertising have been
made in Latin America within the
last two years, according to Irwin
A. Vladimir, chief of the foreign
division of
a x o n Inc., after
checking radio habits in Venezuela

ing

M

and Colombia during an extended
South American visit. "The high
quality of American shortwave
programs has boosted the sale of
radio sets and American broadcasts are getting a bigger reception than ever before," Mr. Vladimir said. "Lack of local talent has
made it difficult for an American

manufacturer to sponsor good local programs, but many American
firms have scored hits with electrically transcribed programs prepared in the U. S. Television is
unexplored, but many of the
stations expressed great interest."
still

The new Federal administration
Venezuela has aided business,
he said, and business in Colombia
is likewise expected to boom after
the inauguration of its new president in August.
in

White King Renews
WHITE KING SOAP Co.,

Los
(granulated soap), sponsoring the thrice-weekly quarterhour transcribed dramatic serial,
Lady Courageous, on 10 stations
nationally, thru Barnes-Chase Co.,
that city, on July 8 renewed for
another 13 weeks. Series is produced and cut by C. P. MacGregor,

Angeles

Hollywood transcription concern.

C K Y
Winnipeg

"the Honorable George Henry
Payne, who some years ago, after

to

realizing the mess which exists in
radio, had the courage to speak out
and to seek some method, within
the Commission, to protect our
American homes from the foul and
nauseous radio programs being
daily and nightly broadcast there-

15,000 Watts

COUNT
MOST

Largest Station

weed
BASTILLE DAY,

Radio

Cite,

e

company

France's "Fourth

of July," celebrated July 14, was the
subject of broadcasts on CBS,
and
and New York stations
Maurice Chevalier, stage and

WBNX.
screen star, was
WMCA, through

Western Canada's

WMCA

NBC

REPRESENTAT/V£S
NCU/ YORK

•

CHIC/IOO

pefltO/T- SAM fRBNCISCO

heard from Paris on
its arrangement with
and on CBS.

ONE OF THE RICHEST
EASTERN MARKETS

fleet, airing
the two formal Navy balls, and remoting descriptions of the 4th of
July navy parade. Announcers Torland and Runions handled the ship-

fornia, flagship of the

In a hundred thousand radio

known

homes

as

board relay.

Quaker Oats on
QUAKER OATS Co.,

and

A/etqk ttot

Chicago,

will start a half -hour variety show
[Broadcasting,
1], on 70

July

NBC-Red network

friend,

NBC

stations

Sept.

NBC

8-8:30 p. m. It is understood
that negotiations for Tommy Riggs
& Betty Lou are being concluded.
Ruthrauff & Ryan, Chicago, is
agency for Quaker Oats.
26,
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Homes

Thousands of
Rich

in

True Story
A TEXAS advertising

the

Ohio River Valley States

One

Largest

of the

chasing Areas

Keep

in

man

page medium recently heard
announcement on
WACO, Waco, Texas, regarding the services of a

Pur-

a spot

America

A SERIES

Their Dials on

tions

of 65 15-minute transcrip-

Hymn Time With

of

Smilin'

local chiropractor. Disgruntled, he made his way to
the chiropractor's office to
chide him for using radio instead of the printed page.
When he left the office, he
had undertaken a series of
treatments at the hands of
the radio-minded practitioner.

Ed

820

McConnell, available for local
sponsorship on a one-to-five time basis
weekly, has been cut by Mid-West
Recordings Inc., Minneapolis, and is

Kc

being offered to sponsors, agencies and
stations along with a low-cost giveaway "Book of Hymns" containing
also illustrations and anecdotes. Because of Smilin' Ed's network contract, the series will not be available
to companies advertising paints, varMid-West also
nishes or floor wax
reports companies selling liquor, tobacco, patent medicines etc. will not
be acceptable as sponsors.

To Hear the

Old

Reliable

Pioneer

WHAS

STANDARD RADIO
the following

LOUISVILLE

KGAR KYSM CPQC.
C. A. KRACHT has joined

Times

and WINS, New York Mr. Byron
was formerly with the Fox and Paramount studios in Hollywood and has
;

YEARS

been

a

continuity

writer

for

WBS.

FLOYD DOAN, formerly account executive of Skelly Oil Co. in charge of
merchandising The Air Adventures of
Jimmie Allen transcription series, has
been appointed vice-president of Press
Radio Features Inc., Chicago, accord-

PETRY & CO.

Chicago

I

Detroit

ing to

Frank Hemmingway,

i;

FRED

MERTENS,

president of
Mertens & Price, Los Angeles production concern, after ten months in
the East and South, has returned to
his west coast headquarters for the
summer and reports an optimistic
outlook for fall. Mertens & Price is
producing two new 52 quarter-hour
episode serials. Your Family Counselor, is being cut by Radio RecordC.

president.

I

License Granted to RCA
For Long-Playing Discs
A NON-EXCLUSIVE license tofe

NBC

tions

by

C.

has completed a new transcribed
musical variety series, Listeners' Club,
presenting several NBC artists and
Peter Donald as master of ceremonies
in separate quarter-hour programs.
F. R.

JONES now

represents AeroStudios, Hollywood,

gram Recording

Midwest, with office in Chicago
at 228 LaSalle St.; A. Hawley, in
Ohio, Western Pennsylvania and
Eastern Tennessee, out of the Cleveland office, 1635 E. 25th St.; and
Kasper-Gordon Studios, Boston, in
New England.
in the

ASSOCIATED

Farmers Arent Hicks!

j

Hollywood, and Night Court
Hollywood.
P. MacGregor,
Firm has completed the Isabel Graesemer series, Was My Face Red, which
relates embarrassing moments.
ers,

the sales

department. Mr. Kracht has been
with WMCA, New York, Radio Sales,

Radio Representatives
York

its

WIS

of Allan-Alsop-Eddy Radio Recording Corp., and Ted Byron has
been appointed head of the continuity

*

New

to

staff

Has Been Keeping Old Friends
and Making New Friends
for More Than

EDWARD

KGLV

WBCM WCPO WNOX WMPS
KFAM WCOU KUTA KWEW
KTHS WTOL KTRI KRIC KWLK

The Courier-Journal

16

announces

Inc.

subscribers

library;

program

*
Louisville

new

MOTORISTS, traveling and local, f
are interviewed from their cars to
promote safe driving on the fiveweekly Hey I Mr. Motorist feature,
sponsored by Kellogg Co., Battle
Creek, on WGL, Fort Wayne, Ind.
To plug the sponsor's name and Lproduct, a large box of Corn Flakes
is given each interviewee and a
sign stressing Hey! Mr. Motorist
and Kellogg tie-up is placed on the
street corner two hours before each
broadcast. Carl Vandagrift andi
Bill Davies, cooperating with Fortlf
Wayne police, direct the feature, pi
I

;

50,000 Watts

The

sales-

representing a printed

Broadcasting Co., has

recorded the second series of 20 dramatized announcements for Kik Co.,
Toronto, makers of soft drinks, for
placement on stations in Montreal.
Toronto, Winnipeg and Vancouver.

RADIO

Transcription Co. of America, Hollywood, on July 5 started its
annual 30-day sales convention for
district field managers. Fall production begins Aug. 1 and includes eight
programs weekly over a period of 39
weeks.

r

manufacture electrical transcripand long-playing records un- I
der patents owned by Frank L.
Dyer Inc., has been issued to RCA,
according to an announcement late
last month by A. Ralph Steinberg,
president of the company and also 1
president of Radio & Film Methods.;
Corp. Similar licenses also have
been issued to Western Electric,
Electrical Research Products Inc.,
its subsidiaries, and Decca Records ^
Inc., according to Mr. Steinberg.
The licenses cover 33 1/3 rpm,!i;,
transcriptions and at even lesser
L

;

i

\

i-

''

.

The firm recently recorded |L
64 minutes on a 12-inch disc, 350
lines to the inch, at 16.6 rpm. It L.
is claimed the field now is open for
the possible production of one single four-hour program to be produced on a 16-inch double-faced j>
electrical transcription for broadcasting purposes.
speeds.

E
,

r

:

]

Aluminum Complaint
COMPLAINT

ERIK BARNOUW, who

conducts a
course in radio at Columbia Univer1938-9
season a
for
his
sity, plans
series of 26 guest speakers. Among
them will be Arthur Pryor, BBDO
Jack JohnLewis Titterton, NBC
Paul Kesten, CBS
stone, Biow Co.
CBS
former
Saerchinger,
and Cesar
;

;

;

;

European representative.

has been

filed

with H

against KROW, Oakland, !;;
Cal., by the Aluminum Wares As- E,
sociation, Pittsburgh, Pennsyl-rL"
vania alleging that the station jL.'f
had broadcast certain programs
containing derogatory statementstLi
about the use of aluminum ware. 1
The association claimed the state- 4*
ments were false and contrary to [pi
the

FCC

public

interest.

It

was

also

con-ijjr.

tended by the association that cer-fe
tain
competitors
of
aluminum, i:
which used propaganda in selling fin
their
own products, had been
brought before the Federal Trade

m

FARM SURVEY PROVES NEBRASKA
FARMERS PREFER "METROPOLITAN" WOW
LONG RECOGNIZED

WOW now

learns that

as the "metropolitan" station in
it is

also the preferred

Ross Federal Research Corporation representatives surveyed farm men and women
in each of Nebraska's 93 counties
came
back with two salient facts: farmers have
ears for radio, and, Nebraska farm ears
are most receptive to WOW. Ross Federal
proved WOW's oft-repeated claim that it
offers advertisers more impacts at less cost!
Write for details of the survey "Farmers
.

.

.

—

—

•

its

July 15,
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FOREIGN RESIDENTS

rich market,

WOW
OMAHA, NEBRASKA

590 KC.

JOHN

J.

GILLIN.

5000 Watts
Jr., Mgr.

f reCi

the
Life

Insurance Society

Yes,

it's

Ready!

have for the asking
YOUnewcan32-page
book showing
a

OF METROPOLITAN

the most startling survey in
Chicago Radio History, field in-

NEW YORK

tensity

prove
greatest

John Blair Co., Representatives

Owned and Operated by
Woodmen of the World

Commission recently.

|

station of the state.

ON THE NBC RED NETWORK

Aren't Hicks."
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farm

jta tik

tJL a*S0£*

^

WB N X
1000

WGES-WCBD-WSBC

YORK

WATTS DAY AND NIGHT

Ike. Station tUat Sfuaki. Ijou*

surveys and data that
these stations A merica's
publicity investment!

Chicago

£tma*uuf^
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ANPA

Media Data

TOTAL

national advertising expenditures for newspapers, maga-

network radio, outdoor and
cards in 1937 amounted to

zines,

car

TOM LEWIS, who
production on the
•r

has been handling

Kate Smith Hour

Young & Rubicam. has been

apsupervisor of radio production.

i>>inted

VILLIAM G ALLOW, formerly diector of media for Brown & Tarcher
|ind Donahue & Coe. Xew York, has
een appointed head of the media
department of Ivey & Ellington, Phil-

-(ROBERT SMITH. CBS

script-writer

Saturday Xight Swing Session, has
resigned to join Wm. Esty & Co., to
i'ork on R. J. Reynolds' Camel Cara»a

LULTON

J.

BLAIR,

formerly vice-

president and a director of J. Walter
Thompson Co., has joined the New
York office of Sherman K. Ellis &

ftVARD

WHEELOCK

Co..

has named Richard

Philadelas

Dunne

•lirector of media.
!

Broken

;

adelphia.

phia,

$467,334,000, according to a booklet, "What They Spent in 1937",
recently issued by the Bureau of
Advertising, American Newspaper
Publishers Association.
down by media, the advertising
dollar was spent as follows: Newspapers, 40.9 cents; magazines, 35.5
network radio, 14.7 cents
cents
outdoor, 8.4 cents; car cards, 0.5
cents. Individual expenditures are
listed for 422 national advertisers
who spent $50,000 or more in newspapers during the year, of whom
316 also advertised in magazines
and 118 also used network radio.
While the totals are meaningless,
as they do not represent all of
the advertisers in any medium, it
is interesting to note that, for the
advertisers listed, the average expenditure for radio was $472,920,
for newspapers $376,054, and for
magazines $267,592.

3CRDETTE CURXETT has been
jamed head of the copy staff of Danrers & Trunk, Denver, with Arthur
Jones and J. Bruce Yesey new
ip.

Max and Heroes
SO EAGER was Max

SEPTEMBER

FIRS

Green-

berg of Providence, R. I. to
get a radio job that he bought
This Week's Heroes and is
presenting it on a sustaining
basis over WNBH, New Bedford, Mass., just to prove his
announcing ability. The quarter-hour show is produced by
Harry Martin Enterprises,

'"vm

Chicago.

WWL

HAROLD

R. DEAL, advertising and
promotion manager of Tide
Water Associated Oil Co., San Francisco, and past president of the San
Francisco Advertising Club, was electsales

N

ed president of the Pacific Advertising Clubs Association at its convention iu Los Angeles in late June.

EW ORLEANS

iceount executives.

•EDWARD OAKFORD,

formerly ra-

Fanchon &

Marco,
sew York, has been appointed manriser of the radio department, Ferrylanly Co., Xew York.
director

j.iio

of

-

MARSHALL H IB BARD

has

&

turned to Beaumont
Hohman.
'-"rancisco, as production manager
41

re-

San
and

rt director.

A. H. BOWLES, formerly sales and
hd-ertising manager for various firms
jind Byron G. Shrader. formerly in
.potion picture public relations work,
ire now operating Bowles & Shrader
\dvertising. with headquarters in
•-pokane, Wash.

HV.

CARLEY,

F.

Walter Thompson

U

now with Dan

formerly with J.
San Francisco,
B. Miner Co., Los

Co.,

Lngeles.

sELSOX SHAWX,

sponsored by Wilmington Transportation Co. from Catalina Island.

I'HE Canadian Assn. of Broadcasters has announced a list of 26 ad-

'

ertising agencies enfranchised to hanlle advertising business for Canadian
tations and to collect a 15% commision from them. These agencies have
net the CAB financial and ethical
tandards.

FRANK SCHLESSIXGER.
•vith the
l-ecently

formerly

Hearst newspapers and more

with the San Francisco Exminer, has been added to the staff
f Allied
Adv. Agencies, San Francisco, as account executive.
J

'.RUCK-SACKS

Adv.

Agency,

lyn,

Inc.

Dallas,

(Omega

N. Y.

pointed

has ap-

oil),

Redfield-Johnstone,

New

York, to handle its advertising,
with the exception of radio, which
will continue to be placed through
Husband & Thomas. While no radio is being used at present, the

company expects

to

resume

in the

Last season 25 stations were
used for announcements and programs.
fall.

MRS. ELIZABETH SWALLOW,

ac-

count executive of Allied Adv. Agencies,

radio director of

rseisser-Meyerhoff, Chicago, now in
Angeles, is producing the sixitx>s
•veekly quarter-hour CBS Pacific net-vork Catalina Islander program,

,

Omega Oil Plans
OMEGA CHEMICAL Co., Brook-

San Francisco, and C. W. Mac-

farlane,

Brooke.
tered
Salt

West Coast

&

Smith

representative of

French,

that city, were
Lake City July 5.
in

ALYIX WILDER
geles

agency,

headquarmarried in

Adv..

Los

moved

has

South Grand Ave., that

to

An1310

city.

METROPOLITAX

Adv. Co., Xew
York, has opened a branch office at
462 E. Third St.. Los Angeles, with
A. F. Xelson in charge.

TOM FOLEY,

formerly

with

the

publicity staff of X. W. Ayer & Son,
X. Y.. has joined the public relations
department of
Inc., Xew York,

BBDO

to

work on Ethyl Gasoline Corp.

IT

SOMETIME,
BOYS!
WAVE

and
between
distance
The
ton
neighbor is more
N. B. C.
E ear»e,al»os
8 ideringthatWAV
anyway, that
best featnres,
P
tuned to >* A

^

Louisville people
the

time!

. • •

•jnerged.

M. KIRTLAXD. formerlv of
\irtland-EngeI, Chicago agency which
jf-ecently
discontinued business, has
oined the McJunkin Adv. Co., Chicago, as account executive.
-i.

,

^

REPRESENTATIVES!

^

*

^

^

„«

^

at

WAVE'S

^

way y

Outlet

Con .

ically

j:tZue

ava
are regularly
trading area
any
a bargain
rates. It's

An N.B.C.

been

nearest

Its

91S

low

and Ratcliffe
have

TRY
WALKING

—~

:

w{owG>iit\
JOHN

I.

PROSSER

Eastern Sales Manager
Room 1756, Rockefeller Center

630 Fifth Avenue
New York City

is

your best bet

TRANSRADIO

KG-KO
FULL TIME

NBC OUTLET

MIDWAY BETWEEN
DALLAS
FORT WORTH

W
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ASCAP

FCC Approves Transfer

Pleas Denied

KVOS

special three-judge court in
Pensacola on July 11 denied the
motion of the State of Florida to

Of

vacate the injunction against the
State anti-ASCAP law, according
to an announcement July 13 by
ASCAP headquarters in New York.
Simultaneously, it was stated the
court denied a counter-motion by
ASCAP to substitute the name of
Attorney General G. Couper Gibbs
for that of the late Attorney General Cary D. Landis [see earlier
story on page 15].

THE

THE

and Refuses

Publisher's

controversy between
Bellingham, Wash, local,
and the Bellingham Herald, pending before the FCC since 1935, was
decided July 13 when the Commission granted KVOS a renewal of license and denied the application
of Bellingham Publishing Co. for a
new local station. Together with
the renewal of the KVOS license,
the FCC approved assignment of
bitter

control of the corporation, operat-

KVOS

Inc.,

from

Broadcasting Co. to
Rogan Jones, manager and opera-

Westcoast

tor.

In denying the Bellingham Herald application, the Commission
held the community was well
served and that the evidence failed
to show the need for an additional
station. The Commission pointed
out that the principal witness for
the newspaper had been asked
whether the demand for another
station had not developed until the
Newspaper of the Air, a feature
over KVOS, was started. The witness replied "Well, it is virtually

You Ever Play
"Hide-go-seek"

Are Surveyed

Application

KVOS,

ing the station,

PHONELESS HOMES

New Elmira

Plant

in

Adcraft

CASTING

Detroit

by

Club

light on a listener

—

group

families with
heretofore neglected
no telephones Wayne University
developed "listening tables", to be
filled out at home by families of
school children, and carried on a
survey for the Detroit Adcraft
Club. Only 36.9% of the families
checked had phones.
Conducted by Garnet R. Garri-

—

director

son,

of

Wayne

Univer-

Broadcasting

Guild, 1,369
"listening tables" were studied and
tabulated. They indicated that
1,156 families or 5,126 persons
listened at some time during the
check. Students of Wayne University, three high, three intermediate
and seven elementary schools were
given tables by their teachers, instructed to take them home and
keep them by the radio. As members of the family listened, they
recorded the program received.
sity's

It

is

estimated that an equiva-

lent coincidental telephone survey
would have required 98,000 calls to

—

achieve the same scope 72 quarter-hours each for 1,369 families.
The study also showed which station enjoyed the largest listening
audience any one day.

Changes Probable]
In Operator Rulesli
FCC Hearing Yields Several \
Objections From Unions
AFTER two days of open hearings
on proposed changes in radio operator rules July 11-12, the FCC
recessed further hearings until
Sept. 14, when operator representatives will appear with written "exact word" recommendations as to changes in the regulations. The recent hearings,
termed "very satisfactory" by E.
K. Jett, FCC chief engineer, in'
charge of the hearings, gave evi
dence that some changes will be
made, since operators from both
the radiotelegraph and radiotelephone fields were not in full agreement with present rules.
Mr. Jett told Broadcasting the
FCC will publish a synopsis of the
testimony taken during the two
days to acquaint interested parties
with both sides of the question.
The hearings, conducted informally
with witnesses being allowed to
question Mr. Jett and Comdr. E.
M. Webster, FCC assistant chief
engineer, sitting with him, were
participated in by more than 30
witnesses.

.

.

With Your Copies

operated by Elmira
Star-Gazette, and WENY, new 250
watt daytime station in Elmira,
N. Y., for which the company has
a construction permit, will be
housed in the new seven-story addition to Elmira's Mark Twain
Hotel. Studios will occupy one complete floor. Since establishment of
studios six years ago, the
station has been located in the
Mark Twain. According to Dale L.
Taylor, WESG-WENY manager,

of

?
BROADCASTING
BROADof
copies
get misplaced.

Unfortunately,

CASTING do
cially

around

a

Espeoffice—when

busy

need them most. Remember
when that happened to you? But the
remedy is simple. Just order one of

you

WESG

the new, specially constructed bindenough to accommodate
ers, large
every issue throughout the year.

$2.50 postpaid
Your name

in

gold

25c extra

B RQADjdoT

I

NG

new

studios

will

afford

five

times the space now occupied.
Present studios will be converted
into executive offices. Construction
will be completed in the fall, when
is expected to take the air.

WENY
KQW,

San Jose, Cal., on July 12 was
by the FCC to increase
daytime power to 5,000 watts, effective July 22. It operates on 1010
kc, and will continue using 1,000
watts nights.

^Broadcast

w

the

authorized

Advertising'

its

National Press Building

Washington, D. C.

Main

Hammond

Restrained

HAMMOND CLOCK
manufacturer
electric organ,

Co., Chicago,

started to advertise

CKAC, Montreal
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when our company
over CKAC.

to get that step-ladder

•

July 15,

(Canada's Busiest Station)

1938

to

the

rule,

changes were concerned with the;
"physical, mental and mora 1";
standards as eligibility require-

Hammond

ment (Rule 161.01); provision that
applicants for license renewals be
required to pass examinations as
for original licenses (Rule 164.05),
and the requirement that operators point out all defects and
imperfections in the radio equipment they operate (Rule 169.02).
The operators declared the FCC
did not have the "bedroom powers" ascribed in Rule 161.01, and
that personal fitness for a job was
a matter to be left with the employer. They also favored license
renewals on a basis of experience
and said that Rule 169.02 put
operators "on the spot" by laying

the

Federal Trade Commission July 12
to cease and desist from "misleading representations" regarding the
instrument's ability to produce pipe
organ music. The FTC order prohibits the representation that the
electric organ as now constructed
can produce the entire range of
tone coloring of a pipe organ, and
similar claims.

Several Seek 900 Kc.
KFBB, Great Falls, Mont., has
asked the FCC for a shift to 900 kc.
with 5,000 watts day and night. It
now operates with 1,000 night and
5,000 day on 1280 kc. Also seeking
a shift to 900 kc. is KRMC, Jamestown, N. D., seeking 500 watts
night and 1,000 day. It now operates on 1370 kc. with 100 night and
250 day.

them open

to

losing

their

jobs,

employer might look
around for someone who doesn't
"an

since

see so well".

Radiotelegraph and marine op-;
dominated the hearings,
and domestic radio operators' representatives did not take the stand
erators

shortly before the recess
until
July 12. Among the dozen witnesses appearing for broadcast
operators were Joseph S. McDonagh, of the International Brotherhood of Electrical Workers;
and R. M. Wilmotte, for the NAB.

GRRI1D RRPIDS

had

exceptions

was ordered by the

of

UIKZO
KHLnmnzoo
We

Standards

Eligibility

BOTH WESG,

BATTLE CREEK
590
lOOO
On
Watt*

WTCN
OWNED AND OPERATED
by
St. Paul DispatchPioneer Press

tke diaJi

The Minneapolis Tribune
HOWARD H. WILSON CO.
NEW YORK KANSAS CITY

Representative:

CHICAGO

•

•

BROADCASTING
___________mmm

•

Broadcast Advertising

I

______________________%
.

.

Late Personal Notes
WILLIAM S. PALEY. CBS presi-

VFRA Network

Contract
Held Not a Barrier

Is
v

"

To Amateur Performers
DRAMATIC

guild and other amateur radio performers will not be

•

I

*LJ

contracts of the networks
with the American Federation of
Radio Artists, it was learned July
the

new

13.

:

A

xjj
5..'

a
.i

.

|J]

;-

from performances under

barred

.

>i
efc-J

AFRA

tion scripts.
Harry C. Butcher.
ington vice-president,
this

i-

U

complaint from the dramatic

guild of a Los Angeles high school
received by the U. S. Office of
Education stated that a member of
union had informed the
the
group that henceforth their radio
appearances would not be permitted under the contracts. The particular guild is performing over
KNX, using U. S. Office of Educa-

complaint,

CBS Wash-

hearing of
checked with his

M

that
learned
headquarters and
under the contracts, provision is

I

made for bona fide amateurs to
perform but that a waiver is re-

AFRA

bL
I.
-::

quired from the local
Union. The extent to which such
performances will be permitted, it
appears, will depend upon the degree of latitude allowed by the

AFRA

|i

locals.

Born on Schedule

WHEN

George

A.

dent, and Mrs. Paley were scheduled
to sail for Europe July 13 on the

Barton,

K1IOX,
who recently transferred

Xortnandie

from the production department, became a father July
5, he announced the event on

THOMAS HUTCHINSON. NBC

St. Louis, salesman,

but
( reported on page 19)
cancelled the booking, according to
later information.

a regular "Production Schedule" sheet. The details ran
as follows: Time, 5:45 p. m.

Studio,

Remote-Deaconess
of Production, George A. Barton III;
Type, Male; Sponsor, Gladys
Barton; Producer in Charge,
George A. Barton Jr.; Engineer in Charge, Dr. E. Lee

Name

Hospital;

tnandie.

JERRY GEEHAX.

house radio engineer, received the
silver "W" award or order of
merit from A. W. Robertson, chairman of Westinghouse, in a special
Pittsbroadcast from K D K A
burgh, July 12. In the citation, it
was explained that Saviers "demonstrated alertness and initiative
to meet an emergency." Saviers
was a studio engineer at KDKA
when something went wrong with
the pump which furnishes water
for cooling the big tubes at the
KDKA transmitter at Saxonburg.
The pump is submerged in a pond

JOHN BYRXELL.
WCCO.

,

formerly of

and

Minneapolis,

WXYZ,

Detroit, has joined WTOL, Toledo,
as news commentator, and will edit
the news for the Nugent Furniture

Miller, Stahlman Meet
RADIO-newspaper problems will
be discussed informally at a conference tentatively scheduled in
Nashville Aug. 19 between Neville
president, and James
Miller,
G. Stahlman, president of American Newspaper Publishers Association and publisher of the Nashville Banner. Mr. Miller will be in
Nashville primarily to deliver the
commencement address at the Peabody Teachers College. Ed Kirby,
public relations and education director, and a former resident of Nashville, will accompanv

XAB

Mr. Miller.

AMOS

of
to

Miss Dolores Gipple, of Tacoma.

Dorsett.

ANDY,

'X'

sponsored

by

Soup

Co..
have donated
trophy to be
three-year silver
a
awarded annually to members of
western division staff who
score best in the company's yearly

Campbell

sportscaster

KYI. Tacoma, has become engaged

NAB

Wins Merit Award
GEORGE B. SAVIERS, Westing-

di-

rector of television production, and
Robert Morris, NBC development engineer, have gone to Europe to observe television developments in England. France. Germany and Holland.
Hutchinson sailed July 7 on the He de
France. Morris July 13 on the Xor-

Store account. Bob Ingham has been
sports and publicity director

named
of

WTOL.

BILL BEAL.

KDKA

announcer has

been moved into the program department to take the place of Bob Saudek,
who goes to New York July 25 as
assistant to A. E. Xelson. new Blue

Xetwork

sales

manager.

PAT FREEMAN,

chief

announcer of

CFAC,

Calgary, Alta.. has been promoted to production manager, and
Jack Dennett succeeds him.
JACK STARKE, formerly announcer
on CJIC. Sault Ste. Marie. Ont., has
joined CBL. Toronto.
T. L. CHRISTIE has resigned as
editor of Continental Radio Press,
Xew York. Mr. Christie announced
he retains title to programs developed
by the company and will announce
future plans shortly.

JOSEPH

M.

SEIFERTH

Sr.. .65,

known over Xew Orleans

NBC

stations as
the "Poet of Radioland." died in that
city July S following an attack of

tennis tournament.

apoplexy.

Program showmanship
with a punch that pleases

even the most hard-boiled
spot buyer!

\XHome

Making -Beulah Karney

\S
\S Drama-

News-Erie Smith
Fran Heyser

-

*
3"
'

•

'

Music -P. Hans Flath

KTBS-KWKH

It's
IN

Sports-Jack Starr

THE NATION'S ONLY WHITE SPOT

the front lawn of the
transmitter grounds. Despite the
fact that it was mid-winter and
the muddy water was at near
freezing temperature, George applied his early mine rescue training by donning a diving helmet,
taking a 200-watt electric light
bulb and going down in the water
to make the necessary repairs.
located

in

^ Only

station in Kansas

City area with audiencetested programs ready to
sell

for

+ Only
staff

NOW!

you...

KMBC

and

has the

facilities

to cre-

ate custom-built programs

(HE)

foT your particular needs.
Business Conditions

THE

com.
pared with the same

as of

MARK

month

OF ACCURACY, SPEED

June
last

I

Complete

The nation's only white spot for
June is in the primarv coverage
area of KTBS and KWKH. This

are

WORLD WIDE NEWS
COVERAGE

further proof of our statement
"there has been no recession in the
Shreveport area." Building

UNITED PRESS
BROADCASTING

•

permits

in

Shreveport

the

six

months

first

Jn the Center

10,000

ofr

of

the World's

WATTS COS

'r

\

plans to match!

private dwellings the featured activity.
The wise advertiser will
demand the use of
and
the only network
stations with primary coverage in this rich territory.

Greatest Oil

KTBS

and Gas Area

KTBS
1,000 WATTS

SHREVEPORT

Broadcast Advertising

above the same period
with the construction of

KWKH,

for

1938

78%

last year,

is

AND INDEPENDENCE IN

merchandising

year

HOC

Or KANSAS CITY
The Program Building

and Testing Station

7l

FREE 4 PETERS. Nat l Reps.
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RADIOTONE'S NEW
PORTABLE RECORDER

Sends Mobile Trucks Back to Camden
For Some Rather Drastic Changes
PRELIMINARY tests of NBC's as Fifth Ave. When and where
But

NBC

telemobile units around New York
City have been "very encouraging", according to 0. B. Hanson,
NBC vice-president and chief engineer, in reviewing the first eftransmit scenes from
forts
to
Rockefeller Plaza into Radio City
over
a newly-installed coaxial
cable.

pictures
were satisfactory," said Mr. Hanson, "and particularly so when you consider that
this is the first mobile television
station ever built in this country.
Detail, contrast and overall brightness of images transmitted over
the cable we have installed between the sunken plaza of Rocke-

"The

Center and our equipment
room show pretty well that we are

feller

Every feature of our best Studio Model is incorporated in
this compact sixteen-inch, dualspeed Recorder. Quick change
from inside-out to outside-in
cutting,

variable

lines-per-inch,

instantaneous change from

EPM,

33-1/3 to 78
Spreader, -Micrometer

Lineadjust-

ment of cutting-head, etc. Playback arm of improved design
live-rubber drive that, combined
with fully-balanced synchronous

eliminates "wows".
Write for information on the
RADIOTONE PR-16.
motor,

n^adiotone^, Inc.
6103 Melrose Ave., Hollywood,
620 N. Michigan Blvd., Chicago,

Cal.
111.

HOLLIWAY CHARGES
FOR FILM PREVIEW

TELEMOBILE UNITS SUCCESSFUL

on the right track."
He emphasized, however, that
much work remained before the
two motorized television units can
be pressed into program service.
The transmitter van has been returned to Camden for rather drasmodifications and the pick-up,
or video, unit is undergoing changes in the synchronizing apparatus.
Built primarily for test purposes, the new coaxial cable will
link the Plaza with the NBC teletic

vision system inside Radio City.
The Plaza, with its outdoor cafe,
trees and picturesque fountain,
will be, in effect, television's first
outdoor studio, said Mr. Hanson.
It is possible to extend the cables
carried inside the video unit as far

Meanwhile, the NBC engineers
are using the time station W2XBS
is off the air to improve their studio and Empire State transmitter
equipment. Synchronizing generators are being changed over to the
standards recently recommended
by the television standards committee of the RMA. Many other
circuits are undergoing a process
of simplification. At the transmitter the principal changes are concerned with the exciter stages, improvements which the NBC technicians believe will result in a considerable increase in picture detail.

Union Buys on

WJR

president

of

United Automobile Workers
Union, in an effort to reach a large

the

audience

UAW

of

members

in

Michigan automotive centers, recently began a 13-week series of
Tuesday afternoon broadcasts over
WJR, Detroit. Covering matters of
union policy in his first broadcast,
President Martin followed with
discussions on WPA organizational
work, the Wagner Labor Act, and
related subjects. During the winter
has broadcast nightly over

UAW

WJBK,

Detroit.

Union Using Radio
SAN FRANCISCO District Industrial

Union Council, which

is

com-

the CIO unions in the
Bay area, recently contracted for
201 broadcasts on KYA, San Fran-

posed of

all

The program

titled Labor on
five nights a
week and consists of news of interest to everyone engrossed in the
cisco.

the Air,

broadcast

is

American labor

situation.

Los

outlets,

The

on

a

ISAAC

D.

CBS Shares

a director of
sold 1,000 shares
of CBS Class
stock, reducing his
holdings to 63,200 shares, according to the monthly report of the
Securities & Exchange Commission.
He also holds 23,465 shares of
Class B stock, the SEC report
9

A

shows.

There

no better way

"Use Advertising
Money" in the rich Wichita Market than
by using the complete market coverage
facilities of KFH
the Station where useful
is

sons for the new policy, among
those being the recent run-in with
Paramount Pictures. He pointed
out that a can of. celluloid is the
same as a can of beans when it
concerns an hour's broadcasting
time of a picture premiere on KFI
or KECA.
"Film studios are no different
from other business concerns and
should publicize their products
through the regular contracting of
time," Mr. Holliway said. "Such
broadcasts are propaganda buildups for merchandise that the picture studios have to sell. It is unfair to charge one advertiser for
time and not another."

The

SPENDERS!
I

dollars reflect themselves in profitable sales

KFH

•

KANSAS

Haiic Suppletnentatij

,

active

industries

money

flowing freely in
the territory covered by WAIR.
Tap this rich, receptive market
through the sales power of

increases.

WICHITA

Consistently

keep

CBS

WAIR
Winston-Salem, North Carolina

A/ationaL J^ejateientatitrei, Edward

Petry

&

National Representatives
Co.,

Inc.

with Paramount
occurred several weeks

difficulty

Pictures

KECA

ago when

failed to release
Holiday ex-

Tropic

the

locally

travaganza which went transcontinentally over the NBC-Blue network. Station gave full cooperation through Glan Heisch, program director, Holliway pointed
last minute clerical error
out.

A

caused a mixup which prevented
the scheduled release.

"Then came threats through
newspaper publicity of Paramount
seeking possible recourse through

making us

the courts,

Mr. Holliway

lous,"

look ridicu-

said.

"We

NBC

not compelled to take

are
sus-

tainers."

Starch Series in Canada

LAWRENCE

Starch Co., Port

starts a 15-minute
sports broadcast for the Atlantic
Coast provinces Nov. 5 to run to
April 8, 1939, according to the
Credit,

Ont.,

Canadian Broadcasting Corp. Tooffice. The program will originate at CFCF, Montreal, and be
carried by CJCB, Sydney, CHNS,
ronto

C F C Y,

Halifax,

CKCW,

Charlottetown,
St. John,

Moncton, CHSJ,

CFNB, Fredericton, and CJLS,
Yarmouth. The account was placed
by McConnell, Baxter and Eastman, Montreal.

to

—

basis,

nationwide over NBC for one hour.
Besides the commercial aspect,
Holliway cited several other rea-

EARNERS!
*

commercial

ac-

LEVY,

CBS, on May

strictly

was announced by Harrison Holliway, general manager of the stations, on July 7. As a result station time was paid for on July 8
when the world premiere of M-G-M's
Marie Antoinette, from Carthay
Circle, Los Angeles, was released

ST.

Sells

have banned
motion picture

previev/s on a sustaining basis.
The policy which puts such events

count was placed through Allied
Adv. Agencies, San Francisco.

Levy

NBC

Angeles,

local release of all

the

television group wanders out of
reach of the cable, the transmitter
van will have to be used.

HOMER MARTIN,

KFI-KECA,
Red and Blue

Sears 8C Ayer

New

Albers Product

RADIO

figures as one of the major factors in introducing a new
cereal product, Albers Corn Flakes,
to consumers in California. Albers Bros. Milling Co., Seattle, is
conducting an intensive sales drive

and introductory advertising campaign. Good Morning Tonite, the
Albers' coastwide weekly MBC program, is calling the listening public's attention to
the new corn
flakes.

The

agency

Wasey and Company,

is

Erwin,

Seattle.

DON LEE

Broadcasting System, Los
has started a network announcement plan whereby sponsors
can use participation in the early

Angeles,

morning news broadcasts.
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r

itieation Over Wichita Falls Grant
s Indicated by Aggrieved Interests

over the FCC decision granting the application of
[Wichita Broadcasting Co. for a new

JTIGATION

Wichita Falls, Tex., to
operate on the 620 kc. channel with
1250 watts night and 1,000 watts
.local sunset, was indicated by several of the parties involved July
(station in

12.

Deciding one of the most controversial cases to develop in several
months, the FCC July 1 announced
the grant, by a 4 to 3 vote, of the
application of the Wichita company and denial of rival applications for stations in the same city,

by West Texas Broadcasting
Co. and Faith Broadcasting Co.
These applications developed after
KGKO, formerly of Wichita, had
been slated for removal to Fort
Worth, where it is now operating
under the ownership of Anion Carter, publisher of the Fort Worth
riled

Star-Telegrain.
In view of new court precedent
specifying that the FCC must act
on petitions for rehearing before
an appeal can be taken, it is expected that one or more of the parties aggrieved by the decision will
seek that legal recourse. WTMJ,
Milwaukee, operating on the 620
kc. channel, is among those expected to litigate. Whether the applicants denied facilities in Wichita
also will appeal is problematical,
though such a course is expected.
Shift in Stockholders

Chairman McNinch and Commissioners Sykes and Brown voted

publisher of the Wichita Post, was
among the other stockholders.
At the hearing on the application, however, it was testified that
Joe B. Carrigan, Wichita attorney,
who appeared in behalf of that application, had been named president in lieu of Mr. McFarlane.

Henry Hamilton, Chrysler-Plymouth dealer and Sol Lasky, men's
ready-to-wear dealer, were named
as the new vice-president and
secretary-treasurer respectively.
FCC application records as of
July 11, however, still showed the
original set of stockholders, including Mr. McFarlane.
Because the competitive Wichita applications have been fraught
with controversy, additional developments are expected. It is understood a number of members of the
Texas delegation in Congress became aroused over the proceedings
as the last session closed. The FCC
did not announce its opinion during the session, although it is understood work on it had been completed some weeks ago. This was
indicated in the FCC decision as
announced July 1, a majority of
the Commission stating that Wichita Falls heretofore had local radio service from "Station
there located and operated by Wichita Falls Broadcasting Co., but that

KGKO

company is about to move its station from Wichita Falls to a location near Fort Worth, Texas., approximately 100 miles to the Southeast."
has been operating
in Fort Worth since May 1
exact-

KGKO

—

THE PICK OF THE

RADIO AT WORK
KNX

RADIO

Explores Mysteries of
Studio

in

ACQUAINTING

Program
listeners with the

intricacies of broadcasting,

KNX,

Los Angeles, recently began an 11week Exploring Radio series that
takes listeners through every department of the KNX organization
and affords a look at radio folks
at work.
Jack Dolph, assistant manager
of the CBS Pacific Network, spoke
on "The American System of Radio" June 30 to start the series,
and Donald W. Thornburgh, CBS
vice-president in charge of Pacific
Coast operations, will speak on the
final program.
Week by week the microphone
will be taken into the continuity
department, among announcers and
directors in the production and
casting department of KNX, the
music department, special events
department, engineering and sound
effects,
rehearsal studio, promotion, telephone networks, and to

STATIONS IN WESTERN CANADA
In Western

Manitoba
CKY

Winnipeg

western Canada's Most

is

Powerful Station

and

CKX

KNX

Brandon

completes the Manitoba

the new
transmitter in Torrance. The new transmitter will be
dedicated on the concluding pro-

radio coverage.

gram.

two months before the opinion
was announced.
Identified with the West Texas
application, among others, were the
ly

Saskatchewan

Wichita

Daily
Times and Wichita Falls News Record, the group formerly operating
KGKO and a group representing
the Chamber of Commerce. Those
identified with Faith were said to
be a lawyer, a physician and a
publishers of the

The people

CKCK
.

.

hotel operator.

.

.

.

listen

Regina

82.7%

delivers

.

CHAB

against the Wichita Broadcasting
Co. grant and in favor of the Faith
Broadcasting Co. application. West
Texas and Faith each sought authority to operate on 1380 kc. with
1,000 watts day and night. In connection with the West Texas application it was held that the transmitter site would be hazardous to
air transportation, this apparently
being the primary grounds for de-

Regina Audience

of

Moose Jaw
72.6%

delivers

of

Moose

Jaw

Audience

Alberta
These three stations afford

nial.

The

Canada

these stations are
C.B.C. basic outlets.

all

the only 100% coverage.

original

application for
Wichita Broadcasting Co., to which
the call letters
have been
issigned, specified among the stockholders R. W. McFarlane, Graham
(Tex.) attorney as president with
33%. He has been identified as
:he father of Rep. William J. McFarlane (D-Tex.), who has been
violently critical of the FCC during the last two sessions of Congress. The Post Publishing Co.,

CJCA Edmonton

KWFT

.

70%

delivers

.

CFAC
.

delivers

.

KG MB

.

delivers

Calgary

68%

CJOC
.

Edmonton Audience

of

of

Calgary

Audience

Lethbridge

86%

Lethbridge Audience

of

British Columbia

HONOLULU

KHBCHILO
San Francisco

J.

HART,

President
Office, Californian

Hotel

Representatives:

THOMAS PATRICK INC.

CONQUEST ALLIANCE COMPANY
New

York, 515 Madison Ave.
Chicago. 203 N. Wabash
C.

729

S.

P.

MacGREGOR

Western

Ave..

Hollywood

BROADCASTING
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ALL-CANADA
RADIO FACILITIES
TORONTO - MONTREAL - WINNIPEG
CALGARY - VANCOUVER
U. S. Representatives

WEED &

HOTEL CHASE,

REPRESENTATIVE, PAUL
YORK
CHICAGO

H.

RAYMER

Trail

Canadian Representatives

KWK

Volume

wealthy

ing Area with

CJAT

Preference
First in Advertising

a

Mining and Fruit Farm-

^

First in Coverage
First in Listener

FRED

You cover

•

ST.

LOUIS

NEW YORK
CHICAGO

-

CO.
DETROIT
SAN FRANCISCO
-

CO.

SAN FRANCISCO
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PROFESSIONAL

SEARCH COVERAGE

KGGM

IRECTORY
Bailey

&.

An Organization of
Qualified Radio Engineers
Dedicated to the

McNARY

KGGM,

Albuquerque, N. M., claims
exclusive on-the-scene coverage of
the recent search for Medill Mc-

Radio Engineers

and

There

is

Bldg.,

shortwave amateur station, at
the scene of the search, and Leonard Dodds, chief technician, with

Washington, D. C.

Wash., D. C.

PAUL

D. GILLETT
Consulting Radio Engineer

COPLEY

F.

Qonsulting "Radio Engineer

982 National Press Bldg.
Washington, D. C.

Phone: Montclair (N.

JOHN BARRON

J.)

2-7859

PAGE & DAVIS

Earle

Radio

Consulting

and

Munsey

Engineer*

Bldg.

Washington, D. C.
Telephone NAtional 7757

District

8456

Building,

Washington,

D.

in

Albuquerque

re-

ceiving for rebroadcast by KGGM.
Gov.
Clyde Tingley, through
KGGM, broadcast the first flash on
finding
young Whitmer's body
June 24, and
says it was
also first with the news of the discovery of McCormick's body. From
dawn, June 25, to late the night of
June 30, half-hour scheduled flashes
were maintained as long as searchers were in the mountains.
To carry the McCormick death
flash,
signed on the air at
11:15, 75 minutes after it had previously signed off for the night.
In the one-hour emergency broadcast, it spread the news that the

KGGM

KGGM

Consulting Radio Engineer
Specializing in Broadcast
Allocation Engineering

W5FMM

his

no substitute for experience

GLENN

Whitmer,

Richard

perished during a mountain-climbing expedition, with Wesley Rutz,
staff technician, operating W5DSN,
his

Nat. 4<M8

National Press Bldg.

SERVICE OF BROADCASTING
National Pr

CHAMBERS

and

FCC attorney, was the winner of
the 1938 Ross Essay Award of
$3,000 made by the Board of Gov-'
ernors of the American Bar As-I "f
sociation. A native of Washington,
Mr. Stephan is now with the In-L
terstate
Commerce Commission's! K
Bureau of Motor Carriers, with.].
offices in Portland, Ore. He was anL
ICC examiner from 1929 to 1933,!
:

1

Cormick

Jansky

on Job as McCormick
Is
Recovered

Body

Wins $3,000 Award
ALBERT E. STEPHAN, former

C.

and

and 1934 was an

in 1933

torney

on

at-

Senate Interstate
Commerce Committee, devoting hisi^.
time to legislative drafting of the
the

Communications Act of 1934,

cre-

ating the FCC. From 1934 to 1936^
he was an FCC attorney. The topic
of the 1938 ABA competition wasl
"The Extent to Which Fact-Find- j.
ing Boards Should be Bound by
Rules of Evidence".
j

>

f

tragic search

had ended. Elmer L.jF
production man-j

KGGM

Fondren,

1-

ager, personally directed all activ-j.
ities from the time arrangements
were made through Gov. Tingley!'

and Mrs. Ruth Hanna McCormick;

Simms for exclusive coverage until
the last flash went on the air.

Dt

\
'

HECTOR

R.

Consulting

SKIFTER

Radio

Engineer

WILSON

L.
Radio

Consulting

INTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT
FIELD

Help Wanted and Situations Wanted, 7c per word. All other classifications, 12c per word. Minimum charge $1.00. Payable in advance.
Forms close 25th and 10th of month preceding issues.

Engineer

Design of Directional Antennas
and Antenna Phasing Ecraipment, Field Strength Surveys,
Station Location Surveys.
NEW YORK CITY
260 E. 6 1st St.

SAINT PAUL, MINNESOTA

ADVERTISEMENTS

CLASSIFIED
HERBERT

1

Help Wanted

Situations

Salesmanager
If your sales record is
good, your reputation high grade, your
ideas and ambition in high gear and you
:

to make a place for yourself in
city of 65,000 with an agressive growing station, present your proposition to
the manager, WKBZ, Muskegon, Michigan.

want

ROBERT

A.

EARL CULLUM,

S.

RAINS

JR.

Taxes

Accounting

Consulting Radio Engineer

Munsey Building

North Henderson Avenue
Telephones 3-6039 and 5-2945

2935

a

Special Consultant

—Washington,

D.

C.

Telephone: Metropolitan 2430
Robert S. Rains
Former Special Consultant
Federal Communications Commission

DALLAS, TEXAS

WANTED GENERAL MANAGER
WANTED

Competent General Manager

:

for high powered station. Only those with

managerial experience and first class references need apply. Replies held strictly
confidential. Box A35, Broadcasting.

Wanted

(Cont'd.)

Chief Engineer interested in permaneni
employment with eastern or southern loca
Gladly furnish references from
former employers. Will consider temporary
construction or relief work. May I have
an interview at your convenience? Box
A39, Broadcasting.

station.

and sales promotion manager idenwith large metropolitan station wisher!
position with smaller organiza-'j
tion. Thoroughly experienced in continuit\rf
Sales

,

tified

executive

writing, production, and personal management. Position in East preferred. Box A30

'

Broadcasting.

STRENGTH
QUESTIONNAIRE
SURVEYS

FIELD

R. D.

Situations

MARTIN

Consulting Engineer

Will go anywhere.

Field Surveys

Transmitter and
Over
Antenna Testing

MADISON AVE.
NEW YORK CITY

all

350

Murray

Hill

2-2046

7

S.

Howard

"Tketf

ALLOCATION PROBLEMS
DIRECTIONAL ARRAYS DESIGNED

FIELD MEASUREMENTS
LOCATION SURVEYS
National Press Bldg., Wash., D. C.

ANTENNA

&.

STATION

Chief Engineer

Spokane, Wash.

Box A38, Broadcasting.

Broadcast operator
perience, copy code,
A26, Broadcasting.

with six years exgo anywhere. Box

Russ Brinkley. Ten years announcing,
writing and breakfast club. Available immediately. Address, Olean, N. Y.

THOMAS APPLEBY
(LT. COMDR. USNR)
Consulting Radio Engineer

St.

Wanted

class licensed engineer, operator,
employed in small station, desires change.

First

A/avet Mlii

Station owners,

.

.

.

managers,

managers and chief engineers comb every issue of
sales

Broadcasting.

Capable of designing, constructing, oper
ating and assuming full responsibility oj
any power station. Ten years' experience
includes

field

strength

surveys, recording
design, etc. Age 32

antenna

television,

Box A23, Broadcasting.

Top notch programme and productior
manager now with regional station: ex\?.r;
pert sales promotion director. Ten years -j^
experience: Pianist and organist. Change,

1

for association with station or *'
aggressive character. Twenty nine years) ta:
of age
network background college anc
conservatory. Minimum salary three hun..,
dred fifty dollars. Box A33, Broadcasting
desired

Announcer and narrator, with valuable
background of education, business and
travel, will consider any offer, preferably
in East. Box A25, Broadcasting.

:

:

j

Radio operator, telephone

telegraph

first,

second. Copies transradio perfect. Experienced in broadcast and aviation radio.
Carl L. Hall, McPherson, Kansas.

Excellent announcer, three years experience, including programming, writing,
Single. Available immediately. Box

selling.

A31, Broadcasting.

Announcer,

six

know

references,

years experience,
and
production

good
pro-

All offers will be considered.
Available in two weeks. Box A34, Broad-

graming.

Experienced radio executive, available
now. A man with 17 years experience ir.
profession
(newspaper:
advertising
the
desires to make \
agency, and radio)
permanent connection with a progressive
station. Married, sober, 'a hard worker ane'
gets the job done right. A general utility
man, who can handle any department o:
radio. For past three years has been - con
nected with 5,000 watt mid-western sta
tion, as manager of merchandising ant
sales promotion, as well as publicity direc

Can furnish the best of recommenda
Box A29, Broadcasting.

tor.

tions.

casting.

Accountant,

FREQUENCY MEASURING SERVICE
Many

stations find this exact

measuring service of great

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
any hour every day

in the year
R. C. A. COMMUNICATIONS, Inc.
Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
at

66

NEW

BROAD STREET
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YORK, N.

office

open, age 36, can arrange
Box A32, Broadcasting.

For Sale

salesman

manager,

six years radio, desires permanent position
progressive station, salary and location

interview.

— Station

Established full time broadcasting sta
tion for sale for $500,000, approximate];
annual earnings. Negotiation:
10 times
confidential
details disclosed only to re
sponsible principals. Brinkman, c/o Realt:
Factors, 250 Park Ave.
;

Manager

:

Available

September

1

;

protesEnglish parentage
tant college graduate business administra10 years experience; salary $250tion
$300 Western states only. Write Box A27,
Broadcasting.
31

married

;

;

;

—Equipment

:

For Rent

;

;

Successful radio time salesman, aged
thirty seven, with eighteen months on leading independent station and fifteen years
newspaper background, desires change for
personal reasons. Result getter with proven
record. Excellent references. Can handle

promotion. Box A28, Broadcasting.

equipment, RCA TMV-75-I
(new)
measuring unit
strength
Estiline Angus Automati
reading
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscilla

Approved

field

direct

;

;

tors,

etc.

Reasonable

rental.

Allied

Re

search Laboratories, 260 East 161st Street

New York

BROADCASTING

•
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Broadcast Advertising

Trade-MarkRuling Finch Selecting Site in New York City
(Is Based on Sound
For New Sound- Facsimile Transmitter
Similarity of Words to Ears
\0f Radio Listeners Cited

WHAT

is probably the first judicial notice by this tribunal of the
Sfjuse of the radio in advertising
''

"^trade-marked products was that
^iraade by the United States Court
H*>f Customs and Patent Appeals in
the
Trta recent decision involving
trade-marks 'Dutch Maid' and
7['Dutchland Made,' both used for
*race cream," according to the June
^ bulletin of the United States TradeZVlark Association.
"Application was made to regis- ter
the trade-mark 'Dutch-Maid',
siccompanied by a picture of a landscape, including a Dutch girl, a
windmill and two cows, all of which
f-the court asserted, at once brought
Holland to mind. This was also
H true, the court said, as to the word
-T'Dutchland'," the bulletin continues.
Commenting further on the simiJ larities of the two trade marks, the
"[court remarked:
Similarity in Sound
"The difference in the words
'Dutch Maid', and 'Dutchland
fCtfade,' both as applied to ice cream,
is so slight that we are of opinion
a listener to radio advertising could
very easily confuse the one for the
:ther. Ice cream is an inexpensive
.food product and of common, every
day use. The radio listener would
not be expected to give attention to
—the pronouncing of the names with
tn e same degree of care as he
~ti,-rfrwould if the product were more
-Texpensive or rarely purchased.
"The fact, as urged by appellant,
that his goods are not advertised
by radio does not change the situation. As a prudent business man he
vJtorobably would so advertise if, in
1:1

1

—
•

SELECTION of a site for its combination sound and facsimile transmitter will be concluded shortly,
according to spokesmen for the
Finch Telecommunications Laboratories, and work will be commenced
1,000-watt
immediately on the
transmitter, which is expected to
begin broadcasting early in September. Four of the highest towers
in New York City are being considered as transmitter sites by the
company, which explained that
height is of great importance as
the short waves it will employ do
not curve with the earth but travel
in straight lines and so are limited by the horizon. Station is expected to have a coverage of about
45 miles radius.

I

.

i

.

—

New

Uses

Modulator

Broadcasting sound and facsimsimultaneously on a single
ile
channel, in the ultra-high frequencies between 31 and 41 megacycles,
the station will be the first to use
the Armstrong frequency modulator system for duplex transmission. While the program schedule
has not been fully determined,
news will be the station's major
service, especially in the facsimile
service which will transmit images
four columns wide at a speed of
eight and a half feet an hour.
Crosley Radio Corp., Cincinnati,
manufacturer of radio receivers
and other electrical equipment as
well as operators of
and

WLW

4

-^phis opinion,

it

would result

in bet-

"Tter business for

him.
the foregoing it is clear
(-that in cases of this kind more attention will hereafter be paid by
e--.the
courts to the sound of two
^conflicting marks when pronounced
r^than has heretofore been the case.
:!.It, therefore, behooves manufactur-

"From

—

1

-

>

ers about
-_,to
:

keep

WSAI, has been licensed to
facture facsimile receivers
Finch patents.

manuunder

NationalTelevisionCorp.
Will Offer Sets by Fall
NATIONAL TELEVISION Corp.,
New York, announces it expects to
offer television receivers to the
public within the next month, to
retail at $400. The receivers are of
standard nine-inch image size, ac-

cording to Hamilton Hoge, assistant to the president.
Officers
of the company are
Chester Braselton, chairman of
the board and also chairman of
Arcturus Radio Tube Corp., and
Robert Harding, president, who is
a patent attorney and engineer.
Chief engineer is Ernest A. Tubbs.
National Television uses its own
equipment, a 441-line cathode ray
system, and has developed a synchronizing signal generator which
locks the lines in place. The company conducts a television school
which offers a complete education
in television and is known as the
Television Training Corp.

W2XE. CBS international station, on
July 7 discontinued use of the 17.760 kc. frequency, and returned to
21,520 kc, Monday through Friday.
7 :30-10 a. m.. and Saturday and Sunday, 8 a. m. to 1 p. m.

MOST

THE

POWERFUL
STATION

WA3KTWS

AT

MOM flO'M
Healthful 31b ay and

;u.ie

to adopt new trade-marks
this fact in mind and to

L'aeaye Z'ioia All Oiibida JMeiyaa

marks similar in pronunciaknown, used marks, al^fthough different in spelling and apa«£ivoid

tion

to

M

rnoearance."

AMERICAN AIRLINES

lane's position and destination.

WEBC
1

1;

Your

Louis
Dallas and
St.

uoAly Ventilated livdiooi
ajid siuites

AMERICA'S

25,000

And on the
IRON RANGE IT'S

WATTS

NATIONALLY
CLEARED CHANNEL

COMPLETE NBC

PROGRAM

WMFG
HIBBESG
WVIRGINIA
HLB

SERVICE

Qn

More population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive coverage in Kansas, Missouri and Arkansas.

EDWARD
New

York

sim<da

siooisiB

uosa

Double

sloQiiia

horn

All

PETRY & CO., Nat'l Representatives
Detroit
Chicago
San Francisco

v/iisi

K V

•

VOICE

Broadcast Advertising

O O

iiudi, of

If

921

i'illh

L. P'JLLd'J,

Avvrtua

!£4

course

WABHiMyi'vrS,
it.

"THE

.ovary FIovjc,

Pzetexmd

Covers the Heart of the Triangle

SECOND PORT
DLLUTH & SUPERIOR

.BROADCAST^G

foihibla

Denver

Storv In

3

Made JDaii'jhciuliy OamBy The Q'-dat 2'lov/ Qi
iiAi, Washed A\x

Chi-

Inc..

:ago. announces a new code for raliotelephonic reports of flying posirion. By using a single word ground
operators may be informed of the

Tells

Public Aamuxbly Rooiim

Alyo

U.

C*.

«U9W

taffmy

iliJI

3-2336
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WITH
of the

on

BELLHOPS

from

11

Minneapolis

Milwaukee,

months

judges,

or

WCLE.

THE

26.8%
25.4%

KFBK

the

death

of

George

on July 11.

West Coast commen-

has inaugurated a weekly quarThrough the Sports
Pacific network, the
program emanating from KNX, Hollywood.
tator,

Model

MICROPHONE

T-3

sound reproduction. Tilting
unique swivel mount permits

leader

head

ter-hour series,
Glass, on CBS

in

upon

directional

or

Complete with

CHILD patients and 130 adult
patients of the Montefiore Hospital
for Chronic Diseases were the audience on July 12 for a special presentation by Nila Mack and her Let's
Pretend cast of Snow White & the
70

non-directional
position.
interchangeable plug and
List Price $25.00.

socket connector.

MICROPHONE LABORATORY.
t.

CC

0-8

snsed

Inc.

Youngstown, Ohio

Under Brush Development Co.

Seven Dwarfs. Miss Mack,

Patents

CBS

di-

rector of children's programs, adapted
the story herself and first presented
it in 1931. Her programs are regularly heard by the patients at the
New York hospital.

I

tributor for the recording division of
Universal Microphone Co. L. C. Shumac continues as Washington, D. CJ
factory representative.

WSYR.

RCA

Jersey City, during the week

tour of the eastern half of the continent. Equipment for the tour was
prepared by the Presto Corp.

WLW-WSAI,

Cincinnati, originated
three broadcasts from the convention
of the American Osteopathic Association there July 11-15: a round-table

on "What's Ahead in Medicine"

lins

RCA

verted
ups.

WMAQ,

turntables to

of

pick3
in-

Western Electric auto-

matic power switching equipment required to carry a 245 kw. load. How-j'rJ
ard G. Luttgens, NBC central divi r
sion engineer, and W. R. Lindsay. ei
engineer of WMAQ, say the new ap I:
paratus can cut over from one power
,

line to an
a second.

alternate in one-sixth

of'

a

'The Crystal Specialists Since 1925"

SCIENTIFIC

LOW TEMPERATURE
CO EFFICIENT CRYSTALS

outlet, last

Approved by FCC

Two for $75.00

special

$40

<p*TVEaeh

Supplied in Isolantite Air-Gap Holders in the 550-1500 Kc. band. Frequency Drift guaranteed to be "lesa
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

civic

leaders were included.

WSOC,

Charlotte, N. C, recently held
annual contest for selection of
"Miss Charlotte of 1938", with Dewey
Drum as m. c. of the event, and ten
its

sponsors

participating.

WTIC, Hartford,

Conn., recently
signed a new long-term contract for
full
leased wire Transradio
Press
Service.

New Prices
New Products!
l

C. R. E.

Ovens

for all frequencies

Of special

for

Its

own new

building

from 20kc. to 35mc.

interest are the high

frequency crystal

units,

types M02 and M03. for frequencies above 7500kc. Designed to provide greater stability and reliability under
severe conditions, they are particularly adapted for mobile
and portable applications.

Write

I.

nnounces

Your files of radio communication components will not
be up to date without a copy of the 1938 Bliley Catalog
which describes the line of Bliley Crystals. Holders and

—

your copy today

just

ask

for Bulletin

G10.

"An

institute

growing

with

of

the

training
industry"

radio
radio

combining every school
under one roof

activity

new

building on Washington's famed Sixteenth
place among the foremost technical traincountry. Every modern facility has been
included from offices to dormitories. On Sept. 19th the first One
Year Residence Class will convene in the new building. The class
is now forming
please write at once for details and illustrated catalog.

In

its

impressive

Street, C. R. E.
ing institutions

I.

takes
the

its

in

—

BLILEY ELECTRIC CO.

Capitol Radio Engineering Institute

UNION STATION BLDG.

Dept. B-7
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ERIE,

PA.

3224 16th

:

E. F. JOHNSON Co., Weseca, Minn.,
«
has issued its new Catalogue 301, listi
ing its line of broadcast and com
1
mercial radio equipment.

;

and other state and

1

1

T

program.
Congratulatory messages from Gov.
Jensen of South Dakota, William S.
Hedges, NBC vice-president, A. N.
Graff, Sioux Falls Mayor, J. J. Larkin, president of the Manchester BisCo.,

new

has completed

Chicago,

spallation

new 5,000 watt

cuit

"

Seattle, has installed a Col12x remote amplifier and has con-

;

a

new

Syracuse, had added a

OP-5

KRSC,

Dr.
Ira Walton Drew, Congressman from
Pennsylvania, speaking on "The New
Social Conscience"
and Harriet W.
Elliott, dean of women at the University of North Carolina, speaking
on "Better Care for Mothers and
Babies".

transmitter with

P

amplifier to its remote engineering department to aid handling?
remotes.

4 celebrated completion of its
first year of covering the Newark Airport by sending its Skyways Reporter
Bob Becker and Engineer Art Beadle
with transcription equipment on a sky

NBC

*

i

of July

its

j

R. J. COAR, of Radioscriptions/;
Washington, has been appointed dis-

WLS

Sioux Falls,

p»

its'

Hobbs, N. M., has purchased
100-E. 100-watt transmitter.
Canton. O., has purchased,
250-D, 250-watt transmitter
and speech input equipment. WERE.
Wilkes-Barre, Pa., also has signedfor an RCA 250-watt transmitter.

minor injuries,
and property

month dedicated

move

to

KWEW,

WLS, Chicago, broadcast a special
interview series July 4, the 20th anniversary of the Battle of Hamel in
which infantry of the old Illinois
National Guard had engaged. Leo
Boulette, of the
program department, handled the interviews.

KSOO,

and

antenna

tc
itsj

an RCA
WHBC,
an RCA

damage down 12.5%.

WAAT,

Jersey City, has applied
for authority to change

transmitter from Hoboken to the foot
of Washington Street in Jersey City

Gershwin,

John G. Paine, general manager of
spoke on WHN, New York,

A

less;
less;

FCC

vertical

the anniversary

ASCAP,

SAM HAYES,

the

the station for its work. A
comparison of figures for the
first five months of 1938 with
1937 show deaths by accident

race between two
giant river boats on the Sacramento
River was carried by KFBK, Sacramento, which had shortwave equipment on the Delta Queen.
fed
to entire California Radio System.
of

WHOM,

Washington residents
now voluntarily compliment

steamboat

COMMEMORATING

finally prevailed
to allow daily

and

merce knew of the action.

on 60 stations,
July 6 at the studios of
Radioscriptions Inc., Washington.
held

of

traffic

broadcasts direct from traffic
court in an effort to curb
speeding and reckless driving
in the capital city. Strongly
backed by Rep. Schulte (DInd.), director of the District's safety campaign, the
WOL quarter-hour broadcasts
began Feb. 10. The judges

broke the news of official approval of
Terre Haute as the site for a new
$3,000,000 Federal prison farm even
before the majority of the negotiating
committee of the Chamber of Com-

Labor Parade,

C,

D.

WOL

them

upon

THROUGH special Washington coverage WBOW, Terre Haute, Ind.,

daily the official
peratures at Milwaukee's bathing
beaches. In its third consecutive year,
the service is sponsored by Mrs.
Karl's Bakeries.

was

Washington,

WHK

WHK

ther

broadcasting
air and water tem-

A PREVIEW of The
AFL disc series to run

DESPITE misgivings

programs from the NBC-Blue and
Mutual networks, independent of ei-

is

Wane

Deaths on the

WHK-WCLE allows operation of
the station from atop the Higbee
store. W8XNT carries a schedule of

NCAA

DURING HOT summer

W8XNT,

staff,

of

Minneof
track
apolis, to publicize the
meet at the University of Minnesota.

WISN,

flag

of
and WCLE. Remote
equipment in the master control room

grams

WCCO,

Hops Derby

Tower

the

Cleveland, new 38,600 kc. ultra-high
frequency station of Radio Air Service Corp., is now operating on a fulltime schedule carrying picked pro-

hotels, each carrying a suitcase and
pail of icewater, raced four blocks up
Nicollet Avenue in the first annual

Bell

transmitter on the 44th floor
Terminal Tower and antenna

Street, N.

BROADCASTING

W.

Washington, D. C.

•

Broadcast Advertising

Radio's

Studied
ONE of its

i>

on Press

Effect
at

Princeton

studies relating to
lS
the general value and role of radio
In the lives of listeners, Princeion's radio research department is
Investigating radio news and news
tommentators in an effort to trace
historically the effect of radio on

the newspapers, Dr. Hadley Canof the school of public and ininformed
affairs,
ternational
{Broadcasting, July 5.
This study, Dr. Cantril declared,
encompasses a comparison of news
broadcast and as printed, and
fc'.s
the public reactions to the two
methods. The study will be completed by early fall and the results
probably published by the Princeton University Press in book form.
Itril,

Tips on Research

,

-IT IS MORE informative for researchers to talk in greater detail
to fewer people than it is for them
to interview thousands of persons
cn only a few points. This is the
opinion of Dr. Frank N. Stanton,

CBS New York

director of

market

research, expressed June 30 at a
meeting of Los Angeles Chapter,
.
American Marketing Assn., in Hollywood. Present methods of gathering information for CBS under
/Dr. Stanton's direction were explained at the meeting. Longer
questionnaires are being employed
by CBS advertising researchers
than formerly and more complete

.

rj .

;

pictures so created, he stated. Dr.
Stanton invented the first mechan'ical device used to measure indi-

vidual radio listening.

P & G Renews Pair
PROCTER & GAMBLE Co., Cincinnati, has extended its NBC contracts for Kitty Keene and Ma
Perkins for another 52 weeks, beginning July 4. These programs,
advertising Dreft and Oxydol respectively, began on NBC May 30,
and the new contracts bring them
in line with those for the other
P & G programs, so that they all
expire at the end of the P & G
fiscal year. Kitty Keene is broadcast over a 13-station split Red
network in the middle west, from
11:45 a. m. to noon five days weekly, and Ma Perkins on 11 Blue stations from 10:45 to 11 a. m., also
five days a week. Agency for both
products is Blackett-Sample-Hummert, Chicago.

PLEA FOR STATION
IN CLEVELAND LOST
AN OPINION

the FCC
denied the application of Great
Lakes Broadcasting Co., for a new
regional station in Cleveland. Testimony during the hearing held last
July and reopened in October,
brought out that the company was

IN

July

backed by Transamerican Broad-

2.

Locates

"

ADVERTISING AGENCIES

& Television Corp., New
station representative organization and that $100,000 to construct the proposed station would
originate with Warner Bros., motion picture producers.
The testimony also indicated
that the proposed station would
furnish its facilities to Transamerican at 70% of net regular rates.
Transamerican representatives

tes-

all

U.

S.

paigns

and Ca-

• Making presentations to
and prospective clients

nadian stations
3. Indicates

number of

4.

• Radio research work

RADIO ADVERTISERS

and names each
county, state and province

Outlines

•

Mapping markets and campaigns

•

Statistical uses

STATION-SALES
5.

Reverse side

lists

clients

stations

per city by symbols

& ENGINEERING

each station

by state, city, call letters,
quency and power

York

• Defining coverage, and markets
fre-

• Sales

mapping

presentations,

competitive

station

situation,

comparative markets,
6.

Shows time zones

7.

Printed on white ledger paper that permits use of ink

etc.

STATION REPRESENTATIVES
• Mapping

stations

• Presentation data

NEWS SERVICES, TRANSCRIPTION
8.

Mailed

desired a Cleveland station
as an outlet for its program and
advertising service, according to
the decision, and a showing was
made "as to the inability of Trans-

american to make agreements with
any existing Cleveland station for
the handling of its business."
In denying the application for
an unlimited-time station on 1270
kc. with 1,000 watts night and 5,000 day, the Commission said that
the granting of the application
would not cause objectionable interference to any established station, and that, while the evidence
indicates there may be a need for
an additional station in Cleveland,
"the degree of need shown by the

mary elements

whether a particular station would

Hay-Adams House

serve public interest, convenience
and necessity from the standpoint
of the nation as a whole."

blend into an environment that
parallels the tastes of discrimi-

LIBRARIES, NETWORKS, ETC.

flat

determining

in

DDl^CC
IXlvLw

I

10%

Single copies, 35c
1!

10 or more, 25c each

discount on quantities of 50 or more

SOME REPRESENTATIVE USERS
Campbell Ewald Co. of N. Y.
Hays MacFarland & Co.
Harold S. Chamberlin & Associates
Gardner Advertising Co.
Morse International
Groves-Keen
Dr.

W.

B. Caldwell,

Inc.

The Caples Co.
The Potts-Turnbull Co.
The First Church of Christ,

& Co.
Advertising Agency
Selviair Broadcasting System
R. C. Smith
Son, Ltd.
The Ralph H. Jones Co.
The Chattanooga Medicine Co.
J. S. Ivins* Son, Inc.
Booth Pelham & Co.
J. Carson Brantley Adv. Agency
E.

I.

DuPont de Nemours

Wade

&

Aubrey, Moore & Wallace
Longines-Wittnauer Co.
Russel M. Seeds Co.

Tomaschkc-EUiott
Barrons Advertising Co.
Blackett-Sample-Hummert
Petroleum Advisers, Inc.
American Professional Baseball
League
Russell C. Comer Adv. Co.
Campbell-Ewald Co.

Lennen and Mitchell

Louis E. Wade, Inc.

Ralston Purina Co.
Bert S. Gittins
Johnstone Advertising

&

Scientist

Sales

Service

Hay-Adams

make any other choice

Two Way Communication

poor economy.

*3

$

SINGLE

4 50 DOUBLE

HAY-ADAMS HOUSE

Inter -office,

remote studios,

office

house to garage. Hundreds of other uses.
to install. Any number of 'phones

on same

Opposite the White House

broadcast
# Advertising
National Press Building

line.

Microphone Division

Hooking Lafayette Park

UNIVERSAL MICROPHONE

WASHINGTON, DC.

BROADCASTING

to office,

BROADCASTING

Simple

SIXTEENTH AT H STREET

©

Size: 31" x 21</2

casting

fied service, and superior cui-

•

1.

1,

the luxurious comfort, digni-

rates

u.
• Mapping spot and network cam-

applicant for this station is not of
such a convincing and compelling
nature as to warrant the Commission in departing so radically from
standards of allocation and service
which have been established as pri-

Consistent with the atmosphere of a distinctive location,

nating travellers.

Canada

of the U. S. and

tified it

In IjOashingtoru

sine of the

Sia RADIO OUTLINE MAP

•

424

Wmn

Washington, D. C.

CO., LTD.,

Lane, laffkwood, CailL,

Broadcast Advertising

US, A.
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION
JUNE 30 TO JULY

,

Decisions

.

.

.

JULY

5

to

NEW, Curtis Radiocasting Corp., Evansville, Ind.—Denied CP 100-250 w 1420 kc.
NEW, Floyd A. Parton, San Jose, Cal.
—Denied CP 1170 kc 250 w D.
MISCELLANEOUS—W API, Birming-

ham, granted temp. auth. operate new antenna conventionally night, directional D,

WTMV,

111.,
for tests
St.
Louis,
E.
dismissed without prejudice applic. CP
1510 kc 1 kw 5 kw LS unl
KRTB,
Modesto, Cal., dismissed motion for postponement hearing.
O L S, Florence,
S. C, dismissed protest of Pee Dee Bcstg.
Co. to grant without hearing of
license renewal
KFQD, Anchorage, Alaska, granted petition take depositions re
transfer control.
;

MISCELLANEOUS—W

WOLS

;

JULY 6
KPQ. Wenatchee, Wash.
Ore.

— KPQ
unl.

;

w

1360 kc 500

WKAR,

new

unl.

Lansing,

Mich.

increase

trans.,

;

granted

to 5

1

JULY

to

— Granted850

CP

kw D

kc.

7

change

;

paign, 111., granted license for CP KFAM,
St. Cloud, Minn., granted license for CP
KSEI, Pocatello, Idaho, granted CP new
trans.
NEW, Evanston Bcstg. Co., Evans;

;

WEED,

and

111.,

Rocky Mount, N.

WLMU, Middlesfiles.
ORAL ARGUMENTS— NEW. Wm. F.
Huffman, Wisconsin Rapids, Wis., 7-21-38
NEW, Colonial Broadcasters and Seaboard
Bcstg. Corp., Savannah, 7-21-38.
SET FOR HEARING—WKBW, Buffalo,
C,

denied

rehearings

w

1390

to

trans.,

—

NEW,

Edwin

A.
610 kc 1

—CP
WHAI,

Alaska

Greenfield,

D

to

facsimile.

Fairbanks,

unl.

—Mod. license
— CP change an-

Mass.

100-250 w.
Jersey City

unl.

WHOM,

move

tenna,

is a
screwball" say engineers who
operate controls on his Musical Clock on WCOL, Columbus. "We've never heard anything as terrible," agree
salesmen. But readvertisers
cently
have been wanting their announcements on the Clock.
The 6:45 a. m. effort is a
mixture of atrocious jokes accompanied by hilarious soundeffect laughter, uniquely ad
libbed commercials and other

antenna.

Kraft,

kw

WCOL
WCOL

trans.

WBAX,

Wilkes-Barre, Pa.— Vol. assign,
license to Stenger Bcstg. Corp.
WSLI, Jackson, Miss. Mod. CP change
equip., antenna, trans, site.
KOCY, Oklahoma City— CP new antenna, move trans.
WIS, Columbia, S. C. Exp. auth. satellite station 560 kc Sumter, S. C.

—

—

JULY 8

NEW, Winfield A. Schuster, Worcester,
1200 kc 100 w unl.
WTEL, Philadelphia—Mod. license 1310

novelties.

Mass.— CP
to 1500

kc unl.

KRLD, Dallas
WTIC.

— Extension

spec.

EAST & DUMKE, formerly known
as Sisters of the Skillet, on July 6
started a weekly CBS sustaining se-

auth.

;

NEW, Thomas

R. McTammany, Modesto,
740 kc 250 w unl., asks KTRB

Cal.— CP
facilities.

ries, Meet the Champ, in which they
act as masters of ceremony and commentators, presenting unusual people.

—

KDYL, Salt Lake City Mod. CP as
mod. new trans., antenna, move trans.
JULY 13
WEVD, New York—License for CP new

NEW,

trans.

WTOL, Toledo—Mod.

boro, Ken., applic. retired to closed

WTMV,
250

to

;

E.

w.

kc

500

la.

N

1

kw

D.

CP new trans., antenna, increase 5 to 50
kw; KROC, Rochester, Minn., CP move
trans., new equip., antenna, change 1310
kc

920

to

CP

etc.

WRTD,

;

trans.,
freq. etc.

MISCELLANEOUS
argument

oral

Bcstg.
Co.,
Pawtucket, R. I., dismissed petition intervene
NEW. Sumter Radio Bcstg.
Co., Sumter, S. C, dismissed without prej.

WLVA

:

CP.

applic.

JULY 9

MISCELLANEOUS—WISN,

Milwaukee,
argument Ex.
motion in op-

granted continuance oral
Rep. 1-643 and dismissed
position.

JULY 12

MISCELLANEOUS — K P R

Houston,

C,

N

extension temp. auth. 5 kw
Forks. N. D., granted CP
change equip.
KPAB, Laredo, Tex.,
granted license for CP 1500 kc 100-250 w

granted

KFJM, Grand

;

WKZO,

Kalamazoo, granted license
for CP change antenna, move trans.
WLS, Chicago, granted mod. CP change
equip.
KGFW, Kearney, Neb., granted
mod. CP change trans.
WIBW, Topeka,
granted CP new trans., change antenna.
JULY 13
WNEL, San Juan, Puerto Rico Applic.
CP change freq. etc. denied as in default.
KVOS, Bellingham, Wash. Granted license renewal and transfer of control of
KVOS Inc. from Westcoast Bcstg. Co.
unl.

;

;

;

;

—

—

to

Rogan

Jones.

NEW,

Bellingham Pub. Co.. Bellingham,
Denied CP 1420 kc 100 w unl.
KQW, San Jose, Cal— Granted CP in-

Wash.

—

D

crease

to 5

kw, new

.

.

.

—

—

that applic.

(1-679)
unl.

recommended

D

to

kw

5

York

kc

100-250

— Examiner

Arnold

1500

(1-680) that applic. increase
be denied.

NEW, WRSP

Wis.

CP

be granted.

WNEW, New

Wisconsin

Inc.,

— Examiner

Hyde

that applic.
unl. be denied.

681)

CP

Applications

Rapids,

recommended
1500

.

.

kc

100-250

(I-

w

.

JUNE 30

CBS,

New York—Extension

mit programs to

WOR,
amended

auth. trans-

CFRB, CKAC.

Newark— Extension

to 50
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Beam

Phone Lines

Defies Elements

RADIO has entered into regions
never before used to any appreciable extent through experiments
conducted by the engineering staff
of

1938

Beat Newspapers

'

BECAUSE

of a quarrel with newspapers, debates in the New Zealand
House
of
Representatives
are
broadcast with the result that the
government scoops the newspapers
at will, according to a recent New
York Times dispatch. The Socialist Government of New Zealand has been agreeably surprised
by the results of the broadcasts,
the dispatch said.
The programs have convinced the
people that politics can be interesting and have created reputations
for many unknown politicians who
excell in debating reparte. So convinced is Prime Minister Savage
that his party has gained a new
audience, that plans are being
pressed for a new station which
will give continuous coverage to
the proceedings in the House, according to the article. The debates
are presently broadcast over newspaper opposition on 2 YA, 60,000
watts on 570 kc, the most powerful station south of the Equator.

where the studios are housed.
Like light, the signal is concentrated into a narrow beam and directed on the receiving antenna
near the top of WSM's 878-foot
tower, located 11.3 miles away.
Height of sending and receiving
points is necessary because of hills

penetration of the ionosphere

halfway between studio and trans-

and the resultant absence of fading, interference and static. The
one-meter wavelength does not
bend around objects to any appreciable extent, behaving very much

mitter.
coaxial transmission line of
three-inch copper downspout with
a single wire inside extends from
tower,
top to bottom of the
carrying the signal received from
atop the studio building via the
micro-wave transmitter. This signal is in the order of a few millionths of one volt. It is picked up
by a special superheterodyne radio receiver, whose output is fed
through an underground cable to
the transmitter control room.

its

WSM,

Nashville 50,000 watter,
recently by Chief
Engineer J. H. DeWitt Jr. By
means of an experimental microwave transmitter, 4XFN, the Nashville station is no longer at the
mercy of the elements and other
accidents that may destroy facilities between the studio and transmitter during emergencies.
This transmitter of one meter
wavelength (300,000 kc.) is capable of taking the
program
from studio to transmitter without
lines, whenever the telephone lines
linking the studios and transmitter
go out, Mr. DeWitt explained after
several months experimentation in
the one meter band.
it

Case

in

to Transmitter Fail

was revealed

like light
too, there

waves. Like light waves,

must be a

line of sight

between the studio and transmitter for sending and receiving of
the micro-wave signals.
The transmitter is atop the
of the National
Accident Insurance Co.,

building

Life &
par-

WSM

Line-of-Sight

"

-

;

WSM

WSM

plugged into either the
telephone termination in
normal times or the micro-wave
transmitted signal in any emergency or accident that might destroy telephone communication between studio and transmitter.
In a recent demonstration on
the air, engineers alternated from
one to the other, without announcing the change at the time. No one
could tell the difference.
When the micro-wave signal is
used for broadcast purposes on
WSM, the current is brought down
the tower, amplified, brought underground to the station building
where it is further amplified by
the radio transmitter, and then
fed back onto the tower at a power
of 50 kilowatts. The amplification
from reception of the signal to its
broadcast amounts to 21,000,000
regular

in

emergency.
In choosing the one-meter band,
engineers took into account

WSM

ter can be

Beam

this direction is the fact that
Nashville lies in tornado area and
on several occasions all lines have
been down. On one notable occasion a tornado hit the city and
created an emergency that brought
in the National Red Cross.
at that time carried on by switching to its 5,000-watt auxiliary
transmitter. But it was during this
emergency period that the station
most needed its full signal
strength. And so was devised the
idea of a micro-wave transmitter
to carry on the signal between
studio and transmitter in any

A

At any time the radio transmit-

WSM

Impulse for the experimentation

George W. Taylor Co.. Williamson,
W. Va. Examiner Irwin recommended (supplement to 1-487) that applic.
CP 1370 kc 100 w D be denied.
NEW, Garden Island Pub. Co., Lihue,
T.
H. Examiner
Berrv
recommended

w

—

trans., radiator.

Examiners' Reports
NEW,

Line-of-Sight

— W J B O, Baton
Rule 106.28 and

Pawtucket

;

license

S

waiver

granted

Sioux City,

—Mod.

WSM" EMERGENCY MICRO- WAVE

JULY 8
Rouge,

Co.,

'

ent,

Richmond, Va.,
equip.,
antenna

new

move

change

Times Facsimile

1280 kc 1-5 kw to 900 kc 5 kw (contingent grant 600 kc to KSEI).
NEW, M. C. Reese, Phoenix, Ariz.—
CP 1500 kc 100-250 w unl.

Jamestown, N. D.
change 1370 kc 100-250

w

—

CP facsimile.
KFBB, Great Falls, Mont.

to unl.
license

—wCPto new
900

KRMC,
trans.,

D

license

Louis— Mod.

St.

OFFICIAL SCOOPS
New Zealand Uses Radio to

"THOM HAFFEY

D

1

directional

KMJ, Sacramento Extension
JULY 5

INCLUSIVE
Nutty But Nice

—CP changekw1370
kc 500 w

la.

Simul.

MISCELLANEOUS—WQAM, Mi ami,
granted CP change equip. WDWS, Cham-

ton,

Davenport,

kc 100-250

Salem,
1360 1

CP change to
CP change

denied

KSLM

KSLM,

100-250 w.

unl.

WOC,

;

kw

13,

WLW, Cincinnati — Extension exp. auth.
facsimile.
KWNO, Winona, Minn —Mod. license D

i

i

to

1.

All equipment used in develop-

ing this experimental micro-wave
transmitter, 4XFN, was built in
Nashville by the
engineering
staff, under Mr. DeWitt's direction.

WSM

WSM's Micro-Wave Antenna
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Broadcast Advertising

NETWORK ACCOUNTS
(

time

Ail

EDST

New

New York

Co.,

Bengue. Pacqui n's hand
( Bau me
cream), on Oct. 17 start for 22 weeks
Ed. Fit:oeruld d- Co. on 2 Mutual
stations (WOE WGN), Mon., Wed.,
Fri.. 2:4.3-3 p. m. Agency: Wm. Esty
& Co.. N. Y.

LIGGETT & MYERS

Tobacco Co.,
(Chesterfield cigarettes),
on Sept. 22 starts for 13 weeks Eddie
Dooley, sports commentator, on 70

New York

JTBC Red and Blue stations, Thurs.
and Sat.. 0:30-6:45 p. m. Agency:
Xewell-Emmett Co.. N. Y.
Montreal, on

Sept. 5 starts Getting Most Out of
Life on 27 CBC stations. Agency J.
Walter Thompson Co. Ltd., Mon:

treal.

V1CK CHEMICAL

Co., Greensboro,
cold remedies) on Oct. 2 starts
program on 51 NBC-Blue stations.
Sun. 7 :30-S p. m. Agency Morse International, N. Y.
I

:

CHESEBROUGH MFG.

New

Co.,

(vaseline products), on Oct. 18
will start Dr. Christian on 59 CBS
stations, Tues., 10-10 :30 p. m. AgenMcCann-Erickson. N. Y.
cy
1'ork

:

IMPERIAL SUGAR

Co., Sugarland,

Tex., on July 4 started

Rhythm

Ral-

on Texas Quality Network for 52
weeks
Mon..
10:30-10:45 a. m.
(CST). Agency: Tracy-Locke-Dawly

i

Dallas.

son,

TEXAS TEXTILE MILLS.
f

Dallas,

on July 2 started Texas Mill Wheels
on Texas Quality Xetwork for 17
weeks beginning Julv 2. Tues., Thurs.,
Sat., 8-8:15 a. m. (CST). Placed di-

I

jj|
I

.

Co., Louis-

and poultry feeds), on
Ed McConnell
on its quarter-hour Friday and Saturday morning series beginning on a
split
NBC-Red and Blue network
[Broadcasting, July 1].
(cattle

ville

J

I

scribed

to

the listening audience.

Mr. Bux, however, could not read
a card covered by a towel, nor,
after the bandages had been removed, could he read through a
single towel over his face.

WM. R. WARNER Co., New York
(Sloan's Liniment) on Oct. 21 resumes Warden Lawes on 44 NBCBlue stations, Fri., 8-8:30 p. m.
Agency
Cecil. Warwick & Legler.
N. Y.
:

COLGATE-PALMOLIVE-PEET

Co.,

CBS

Gang Busters on

ing

Wed., 10-10:30
peat 1 a. m.) to 8-8:30
peat 12 a. m.) Agency:
Bowles. N. Y.
shifts

17.

p.
p.

on Aug.
m. (rem. (re-

Benton &
Corp..

JOHN MORRELL &

Sept. 16 starts Smilin'

i

swathed in hotel towels and surgigauze until only his nostrils
were uncovered, Kuda Bux read
letters, cards and papers handed
him by spectators, added a column
of figures on a blackboard and
walked a wavey chalk line without
difficulty, all of which was de-

Co.,
New York
P. LORILLARD
(Sensation cigarettes, Muriel cigars),

BALLARD & BALLARD
'

was produced by WHN, New
York, on July 7. Before a studio
audience of some 200 guests, a
committee of doctors and scientists
blindfolded an East Indian entertainer,
Kuda Bux, to test his
claims of "eyeless sight." After
his eyes had been covered with
dough and cotton and his head

Chicago, on July 28 renews for 52
weeks Kraft Music Hall on 66 NBCRed stations. Thurs. 6-7 p. m. (PST).

on July 26 starts for 52 weeks Don't
You Believe It on 19 Mutual stations
including 13 Colonial, Tues., Thurs.,
7 :45-8
m. Agency
Lennen &
p.
I.Mitchell, N. Y.

1

Corp., Los Angeles, on Aug. 15 renews for 52 weeks
Richfield Reporter, on 6 NBC-Pacific
stations, Sun. thru Fri.. 10-10 :15

Red

(PST).

HixsonAgency:
O'Donnell Adv., Los Angeles.
in.

L>.

LORILLARD

Co..

New

York

Gold cigarettes), on Aug. 16 renews for 13 weeks, Hollyicood Screenscoops, on 62 CBS stations, Tues.,
Thurs.. 7:15-7:30 p. m. (EST), with
west coast rebroadcast. Agencv Lennen & Mitchell. N. Y.
i

<

»Id

:

PROCTER & GAMBLE

Co.,

Cin-

July 4 renewed Kittu
Keene (Dreft) on 13 NBC-Red stations. Mon. thru Fri., 11 :45 a. m.noon, and Ma Perkins (Oxydol) on
11 NBC-Blue stations, Mon. thru.
Fri., 10 :45-ll a. m., both renewals
for 52 weeks. Agency Blackett- Sample-Hummert. Chicago.
cinnati,

Agency

J.

:

Walter

on

:

Thompson

Co.,

Chicago.
Co.. Ottumwa,
(Red Heart Dog Food), on Sept.
11 renews Boh Becker's Chats About
Dogs on NBC-Red 12 :45-1 p. m.
(CDST). Agency: Henri. Hurst &
McDonald, Chicago.
la.

ACME WHITE LEAD
Works,

Detroit

(paints,

&

Color

varnishes),

on Sept. 27 renews Smilin' Ed McConnell on split NBC-Red and Blue
network, Tues., Thurs.. 9:30 a. m.
(CST) on NBC-Blue in the East:
rebroadcast 4 :30 p. m. on NBC-Red
in the West. Agencv: Henri. Hurst

& McDonald,

Renewal Accounts

RICHFIELD OIL

p.

SINGLE STARTLING FACT

tion,

Accident Insurance Co., Newark, has started
Fire Star Final over 13 Intercity
stations, Mon.. thru Fri.. 7:15-7:30
p. m., Sun., 9-9 :30 p. m.

:

'

Feature on
broadcast of the year,
a half-hour description of an experiment in extra-retinal percep-

WACKIEST

KRAFT-PHENIX CHEESE,

XORTH AMERICAN

|!

AN ADVERTISEMENT WITHOUT A

in

Jersey City, (shaving cream), resum-

rect.

]

Demonstrated by Hindu

cal

STANDARD BRANDS,

i

WITH EYE

WHN

Business

THUS. LEEMING &

X. C.

TRICK

unless other-wise specified

Chicago.

AMERICAN TOBACCO

Co.,

New

York

(Lucky Strike cigarettes), on
Aug. 6 renews for 13 weeks Your Hit
Parade on 96 CBS stations. Sat. 10-11
Lord & Thomas, N. Y.
p. m. Agency

We HAVE to be showmen.
the broadcasting

in

business as

deal with people
all,

is

show

as the movies or the theatre.

If it

where they were in 1922. And the listening audience would be about the same size it was in those
days, too.

We

don't

bu'hld

programs, check timing or select

we do is to build the equipment the
stations use. But we like to put a little showmanship into that. Have you noticed the clean cut,
smooth styling of RCA equipment? Our designers
say they can make a transmitter or a mike stand

the cast.

All

look so smart that the visitor or the client

the station

We

also

is

up-to-date and on

its

know that nobody buys

will

know

toes.
just

from out-

:

WASHINGTON

G.

Refining

Coffee

Morris Plains, N. J., on Sept.
24 renews for 52 weeks Uncle Jim's
Question Bee on 7 NBC-Blue stations,
Sat.,
7 :30-8 p. m. Agency
Cecil. Warwick & Legler, N. Y.
Co.,

LEVER BROS.

Co.. Cambridge
(Rinso, Lifebuoy), on Sept. 20 resumes Big Toicn. with Edw. G. Rob-

58 CBS stations, Tues..
m. (repeat 11:30-12). AgenRu'thrauff & Ryan. N. Y.

inson,

on

8-8:30

p.

cy

:

QUAKER OATS
stations,

Agency

:

Chicago
26

Co.,

(Puffed Wheat, Rice) on
resumes Dick Tracy on 16

Sept.

NBC-Red

Mon. thru Fri., 5-5 :15 p. m.
Sherman K. Ellis, Chicago.

Gates Remote Equipment
"Does a Better Job at a Lower Cost"
GATES RADIO & SUPPLY CO.
Quincy, 111.
•

We

which, after

wasn't for showmanship, radio programs would be

side appearances. But other things being equal (and

we

think

we have

Broadcast Advertising

the edge) you'd rather have a

sleek looking job than a frumpy one. Styling
right in with the showmanship of the station.

fits

We

another respect we're showmen, too.
on. That's why we consider
If the equipment
reliability before anything else.
breaks down during the program, the station is
mad, the client is mad and the people who wanted
to listen are mad, too.
don't want them mad
In

know the show must go

We

at

us.

we

showmanship we
equipment helps our
business. We think it will help you. Take a look at
RCA apparatus and see if you won't agree with us.
Frankly,

BROADCASTING

much

game

use

in

think the kind of

building broadcasting

AN ADVERTISEMENT OF THE RCA MANUFACTURING COMPANY,
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fTT^O BUILD

Prizes for Likes

listener interest in

the extended service resulting
1 from its recent power boost,
WGAR, Cleveland, presents
a Saturday evening Public Square
series carrying talks by civic leaders of surrounding Ohio cities.
contacted the Chamber of
Commerce of each town and lined
up speakers, along with the support of cultural groups and clubs,
newspapers, and fraternal organiI

Meickandfoinj

First show in the

origi-

series

nated in Sandusky's public square
and included talks by the city manager, president of the

Chamber

of

Commerce, and head of the Vacationland Bureau. The Choral Society, composed of 103 mixed voices,
furnished music. Newspaper publicity and show cards brought a
big crowd for the first broadcast
ever to originate in Sandusky.
Manager John Patt conceived the

and Ellis VanderPyl and
Maurice Condon visit the towns,
working with the various organiseries,

zations in securing speakers. Several communities not included in
the original schedule have asked
for a place on the feature.
*

WCKY
WCKY,

*

*

and Food Show

Cincinnati will

broadcast

from the Cincinnati Retail
Grocers and Meat Dealers Assn.
Pure Food & Health Exposition at
the Zoological Gardens, Aug. 23daily

Sept. 5, according to L. B. Wilson,
president and general manager of
special studio will be
WCKY.
exhibit
constructed in the
at the show, and programs by
staff entertainers will come direct
from the exposition. A "Miss
WCKY" contest, with prizes for
beauty-winners, is being planned.

A

WCKY

^

Steel

Plugs for Wheeling

TO ADVANCE

TO

listener interest in

Wheeling Steel, broadcast over
Mutual-Don Lee network, the promotion department of Don Lee
Broadcasting System, Los Angeles,
has mailed out a promotional piece
It's

form of a telegram. Titled
Radio Flash, and sent to more than

in the

8,000 Pacific Coast retail plumbers,
the promotion piece calls attention
to the broadcast and asks cooperation in publicizing the show and
products of Wheeling Steel Corp.,
sponsors of the weekly program.

Ward Bread

Testers

Jane

Ar'den,

promote

Reprints Distributed
serial

drama broadcast five days weekly
on WJZ, New York, its sponsor,

Ward Baking

Co.,

printed bands on

window

pers,

using the
bread wrap-

is

its

stickers, flyers, truck

displays and newspaper space on
radio pages. The crew of 64 girls
who make some 1,200 house-to-

house calls in New York daily,
asking housewives to compare
slices of Ward's Soft Bun bread
and competing brands, are also
checking on the present audience
of the program and reminding
listeners to tune it in. Ward advertising is directed by Sherman K.
Ellis, New York.
*

*

*

Loses Bet, Eats Wheaties
PROMOTION stunt on WIND,
Chicago, resulted from a bet on
the recent All-Star baseball game
sportsand Russ Hodges,
caster, will eat a bowl of Wheaties
on a downtown street corner. Instead of having one baseball announcer give an unbiased play-byplay description of big league

WIND

games, WIND has featured two
announcers during the season with
one rooting for the American
League, the other for the National
League. Jimmy Dudley, announcerrooter for the National League
made the bet with Hodges.
*

*

MERCHANDISING
WOWO-WGL, Fort

cards and the other a cottage
cheese glass with the Golden Gate
International Exposition theme
drawn in green enamel. The glass
tumblers have been promoted for
the past month on Borden's Last
Minute Neivs three times daily except Sunday on KFRC, KFBK and

KMJ.

*

*

*

WCAU,

Philadelphia, has pubbizarre pamphlet titled
"Dealers' Choice" describing a survey among food dealers and druggists in the four-State area, asking
them: "If some manufacturer of
lished

a

goods you

was

launch a
radio program in the Philadelphia
area, which Philadelphia station
would you suggest using?"
sell

*

to

*

*

The Sports of CBS
"SPORTS from Columbia",

large,
colorful promotion piece, lists the
CBS 1938 sports schedule, which,
says CBS, "is the heaviest in the
history of the n e t
o r k more
events, more variety, more exclusive sports broadcasts than ever
before."

—

w

*

*

*

OVER

100,000 four-page

of Air

Ad-

ventures of Jimmie Allen in Canada brought 200,000 applicants to
British-American service stations
flying

cadets,

Montana

Booster folders, carrying a pictormap of the state's natural attractions, and 50,000 copper windshield stickers, are being distributed
ial

Butte, and KPFA,

by KGIR,
Helena.

*

*

*

Buy Syndicated

WSPR,

Springfield,

WMBS,

Uniontown,

Service

Mass.,

and
have subscribed to the syndicated promotion service of Adrian James Flanter & Associates, New York.

TO

%

%

WCKY,

Cincinnati, recently ran a two-week slogan contest
for listeners and gave prizes totaling $75 for the best slogans.

according to Grow & Pitcher Agencies, Toronto, who placed the disc
series for British-American Oil Co.
Ltd. on 11 stations from coast to
coast. The program is still bringing about 1,000 requests for membership each week, and a weekly
newspaper has been started for the
*

300

DISPLAYS

like these,

most of

them non-duplicated, are spotted
throughout the primary coverage
area of KGNC, Amarillo, Texas,
as part of its merchandis ng service for network, spot and local
accounts.
;
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*

*

*

mailed a 4th of July brochure in
a "firecracker" mailing tube with
a rope fuse and red-paper cover.

*

*

RADIO

have

advertisers

been

asked by promoters

of National
Dog Week to participate in the
1938 observance of the event.
Over $125,000,000 is spent annually on dogs and their relative
businesses, according to Robert
Briggs Logan, executive secretary
of the movement.
complete merchandising program has been prepared by the National Dog Week

Michigan Blvd.,

Committee, 3323
Chicago.
*

*

*

Depression Fighter
TIMEKEEPER Fred Jeske
WSYR, Syracuse, carries on

of

an

anti-recession campaign of his own
by interspersing on his earlymorning program bits of "better
side" business news and reports on
business developments and successes, outstanding industrial deals
in Syracuse and the nation.

Brochure for

WWL

KATZ AGENCY, New

York, has

published a sales brochure emphasizing special events broadcast activities of WWL, New Orleans,
and featuring the work of Henry
Dupre,
special events announcer.

WWL
*

*

*

Latest Copper Belt Idea
ON COPPER coated letterheads
with brochure attached, KGIR,
Butte, and KPFA, Helena, Mont.,
impress their selection, along with
KSL, Salt Lake City, for a special
campaign to promote Sweet's Sup-

Packaged Candy.

erfine

*

*

Seekers of

A CONTEST

IN

*

Dow

Prizes

offering prizes

for responses to the query "Why I
like to trade at Dow's," the Dow

Drug

Co.,

broadcasting

Dawn

Pa-

WKRC,

Cincinnati, drew
17,149 responses in three weeks.

on

trol

WIDE TRADE AREA
Program

a third of present business
in a 100mile radius of Rochester, the Weis
& Fisher store credits radio with
the bulk of credit for this portion
of its business. Lewis Weis, president of the firm, which has just
renewed its five-minute six-weekly
noon news broadcasts, says that
nearly all shoppers from outside
Rochester say that the daily program interests them and brought

is

A Glorious Summer
TO EXPLODE the summer slump
bogey, WRC-WMAL, Washington,

*

Dog Week Promotion

WITH

WINS,

commentator

York,

award

coming from rural areas

*

of
offering on his weekly program, fishing tackle and fishing trips for letters suggesting
topics and giving information of
interest to fishermen.

New

KFOX,

prizes to fans writing the best letters in answer to
the question "What is your favorite program on KFOX?". Contest closes July 17. Letters may
be as long or short as the listeners
please. Both adults and children
are invited to participate.

On Noon

Free Fishing and Tackle
STAN COE, radio editor for about
100 New Jersey newspapers and
fishing

listeners,
Cal.,
will

Reached by Furniture Store

cadets.
*

its

Long Beach,
more than 250

Pa.,

Slogans for WCKY
FIND a tag line for station

breaks,

of

dislikes

A

About a Survey

%

membership as

Ind.,

stations' advertisement appearing
in the May 1 issue of Broadcasting, marking the fifth time the
stations have tied up such a promotional piece and a Broadcasting
ad. The department reports good
results and intends to follow up,
regarding the plan as a means of
covering a large territory of readers with minimum overhead.

Jimmie's Cadets

for

Wayne,

Montana's Delights

is

FIRST EIGHT weeks

department of

recently mailed 2,000 copies of the

*

Dairy Promotion
being used by the Borden Dairy Delivery Co., San Francisco, to promote two new merchandising features. One is a protective envelope for social security

RADIO

*

& fttomotlon

promotion stunt and to determine the program likes and

Flash — Wheatie Eater —
Strengthened Waves —
Dealer Survey — Copper Country — Slogans

WGAR

zations.

AS A

TO AID

them

the

nine-day sale of electric refrigerators proved successful
among rural customers, although
the same product could be obtained
at the same price in local stores.

a tour to Washington by
Boys Choir in Macon,
Ga.,
staged a promotion
campaign by Manager E. K. Cargill. Here is the bus used for the
trip. The choir broadcast on NBC,
WPTF, Raleigh, WRVA, Rich-

YMCA

WMAZ

to the store.

A

mond, WIS, Columbia, S. C., and
WRDW, Augusta, Ga., during the

Mr. Weis also traces much of the
trade from customers in Rochester
and vicinity directly to the radio

journey.

program.
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When

things

WLW's

of

.

the

.

happen

in

WLW-land

loyal listeners

whether

it

— there

that are close to the hearts

you'll generally find the familiar

be the Annual Peony Festival at

and

WLW mike

tin
Van Wert, Ohio ^^MfHK

Memorial Day Automobile Races

at Indianapolis, Indiana

Prayer Period at Indianapolis

A111 in< Gallipolis

.

„

.

.

.

.

.

the

.

.

^

tra concerts

mm

take the

field at

WLW

listeners

These

or

South Bend

.

.

.

Summer Opera

.

.

Series

.

new Ohio

<Sl sELittl

the Cincinnati

when Notre Dame's

When

.

.

at Marietta ... the Nation's

the opening of the

the great mine disaster at Sullivan, Indiana

.

2if and

the Northwest Territory Sesquicentennial at Chillicothe

Marietta, Ohio ... the President's address

interests

River

at

from Cincinnati

Symphony Orches-

Fighting Irish

things like these occur

Dam

^" ffv
(

—events of interest to

<4L

things, too,

there you'll

we

always

find the Nation's Station

think are part of the story of

WLW —

on the

job.

the Nation's Station.

.....
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WASHINGTON, D. C.
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No. 3

|roadcast
.S4.00

Advertising

the Year
Published

Semi-Monthly,

25th

issue

(Yearbook Number)

Published in

S3.00

the Year

15c the Copy
February

THREE GOOD REASONS WHY 73% OF WOR'S SPONSORS
ARE THE LEADING NATIONAL ADVERTISERS

A not Her Year —

Another Million!
«very
«...

National Representatives:

INTERNATIONAL RADIO SALES
Chicago,

New

York, Detroit,

Los Angeles, San Francisco

^m

y°*r

,«U

,»

Twelve-

u- «* st *t

WL9
The Prairie Farmer

Burridge D. Butler, President

Station, Chicago
Glenn Snyder, Manager

the YANKEE

WNAC
WTIC
WEAN
WTAG
WICC
WNLC
WCSH
WLBZ
WFEA
WSAR
WNBH
WHAI
WLLH
WLNH
WRDO
WCOU

Boston

NETWORK

KEEPER OF THE KEYS TO
THE NEW ENGLAND MARKET

Hartford

Providence

Worcester
1

THE

market

areas.

map

of

New

England shows several divisional

Each must be reached directly for the most effective

Bridgeport

(New Haven

and profitable coverage of the whole area.

New London
Portland

The Yankee Network offers you the strongest combination
of stations for making a forceful, sales-producing drive

in

spots

Bangor
Manchester

where mass buying

Bedford

heaviest.

Sixteen popular local stations are

Fall River

New

is

Network group

— each

station

now included

situated

in

in

The Yankee

an urban shopping

Greenfield
J

Lowell

(Lawrence
Laconia

center and dominating the adjacent region. Together these stations deliver your selling

message to the people of every trading

area from the southern boundary of Connecticut to the northern

Augusta
(

Lewiston

counties of Maine.

(Auburn

The Yankee Network gives you

all

the keys to the

New

England market.

THE YANKEE
NETWORK,
EDWARD PETRY
& CO.,
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9,000 Box Tops and a Stack of
Dimes 143 Feet High in 6 Weeks!
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IMAGINE

a stack of

^

-

a

fill

dimes 143 feet high; enough box

a fair-sized

space;

room!

Do

a

pile

of letters

and you have

this

VISIBLE returns from the "Man
program, sponsored Monday through Friday

side

each week by the Lakeside Biscuit
This

program

is

a

Company

quarter-hour

answers broadcast conducted by E. L.

own

nationally

announcer.

known

It features

.

lod
iectl ve
self.

tt "

We

„ '
"^aaer

*«.

c

«<°

.

base ball,

over

WWJ.

questions-and-

"Ty" Tyson, WWJ's
a

P.

was a Major League Base

results

by the Lakeside

grams prove once again the responsiveness of

Biscuit

Ball

Com-

WWJ's

Detroit audience. Such returns also prove that there
business in Detroit

NOW

Be sure to make

winter schedules in

Lake-

George

offer

pany and equally splendid returns from other recent pro-

it.

National

lew York

The

Such sensational

foot ball and sports

Butter-Maid cookies,

product.

Book of Facts and Figures for a box top and ten cents. The
Returns: 39,000 box tops and dimes in six weeks!

picture of the immediate,

in the Street"

^

rs

*°°thBr

-fine
e

-

tops to paper 3,200 feet of wall
sufficient to

so. 1
9 3d

Representatives

Hollingbery

Company

Chicago
Detroit
San Francisco
Atlanta
:

Kansas Ci

is

great

good

WWJ
WWJ a "must" on coming fall and
and that

this responsive

can help you get

market.

ht Falls
at 4:30 p. m.
IN WASHINGTON, D.

During the week of July

11th, through

an impartial telephone survey,
eross-section of

a

Washington druggists were

asked what station they would prefer for
late

many mentioned "WJSV"

O

,

for

good merchandise. Salaries are high,

tenure of

office long.

With good wages and

any

liberally for the

products you advertise.

Late afternoon

When

is

the key to economical

and do spend

good things of

other Washington station.

life

one station so dominates

WJSV

— for the

its

market

Washington ... when un-

radio advertising in Washington. Govern-

as does

ment

4:30 in the afternoon.

usual working conditions provide night-

Over 100.000 workers stream homeward —

time audiences during the inexpensive day-

offices close at

to relax before

1

as

of the

Washington market — are good customers

great security, they can

afternoon advertising.

Twice as

Government employees — the cream

C.

O O O

dinner— to listen to the radio.

WATTS

time hours

.

.

.

in

gentlemen, there's a buy

WJSV

A

CBS

S

TATI O N

Washington's Best Salesman
Owned and

New

operated by the Columbia Broadcasting System. Represented by

RADIO SALES:

York, Chicago, Detroit, Milwaukee, Birmingham, Los Angeles, San Francisco.

.

.

That's what we ask Alberta Burke and

.

Associates, an independent research organization, to

determine

homes

radio

.

.

.

number

the

of

listening to each of the three

network stations in Cincinnati.

local

In response to this request Alberta Burke

and Associates' staff of trained research
workers conducted a 13,742 complete roundthe

clock

-

days,
result

coincidental

survey

June 24th through June
it

was found that

for

30th.

for the total

seven

As

a

time

surveyed listeners were divided as follows

WSAI— 57.1%
STATION

A— 31.2%
STATION

B— 11.5%

While this survey was necessarily confined
to Cincinnati, there is

that this
is

same

no reason to believe

relative

listener intensity

not equally true throughout our entire

primary area.

A complete breakdown
and

is available

is

now being prepared

upon request.

WSAI

CINCINNATI
• National Spot Representative

NEW YORK

TRAN.TAMERICAN

CHICAGO

HOLLYWOOD

The

Value of an Educational

depends on

its

Program

Audience

NBC's hundreds of hours of educational features are prepared
to

FROM

its start

NBC

welcome part of

its

hold the interest of listeners

has recognized as an essential and

duty the providing of educational

But

features for the radio audience.

NBC

also holds that

It is difficult,

and

.

.

it is

expensive to prepare and broadcast

educational programs that will accomplish their purpose.

The

obstacles in the

way do not prevent, however,

educational programs must be built to win and hold listeners.

from doing

The best intentioned, the most painstakingly arranged
program is worthless if not built to hold listeners. Those
who create such a program may be tremendously sincere

believed should be done.

and have a real message, but neither the sincerity nor the

cial sponsors.

message

To

is

of any value

if

there

is

no audience.

art.

carry out, in actual practice, the preparation of ade-

The problem

as of

is

not so

much

At present, one
is

fifth,

has always

or slightly more, of NBC's air time

devoted to educational programs.

And

it

30%

the remaining time

is

is

sold to

commer-

consumed by NBC-

produced programs covering many phases of public service

.

quate educational programs has proved to be a

in the educational field the job

NBC

and entertainment.

difficult

of time or staff facilities,

planning ways to present cultural features in a man-

ner which will attract listeners to tune in these programs.

NATIONAL BROADCASTING COMPANY
The World's Greatest Broadcasting System

A SERVICE OF THE RADIO CORPORATION OF AMERICA

Congratulations

to

WAPI

\
\

V

Birmingham

A

THE VOICE OF ALABAMA

NEW EQUIPMENT
NEW FACILITIES
NEW SERVICES

WAPI — the

voice of

Alabama— is one

America.

dynamic
market

It's

station in this

that

its

.

.

.

.

with farm shows that rural audiences
to hear.

dynamic Southern

Birmingham

customers for you, in Birmingham alone,

new services

facilities,

one of the nation's major

is

markets. 375,000 busily employed

be celebrated with an announcement of

.

.

want

typical of this

sixteenth birthday should

new equipment, new

v/

serves the farmer as well as the worker

of

the oldest, as well as one of the best radio
stations in

j

with wages

of a seventeenth year of greater ser-

Northern

vice than ever!

NOW higher

cities.

And

than in

many

Birmingham's giant

mills are operating at closer to capacity

WAPI now
equipment

enjoys the only high fidelity

in

transmitters

— new

shows day and

— day
covers
it's

Columbia Network

night.

WAPI

is

all the state

the only

Birmingham has the

And more power

and night — than any station

Alabama.

than anywhere else in the nation.

Birmingham — new modern

ability to

key

Birmingham

night.

And

buy — the

NOW. And WAPI,

mingham's favorite

in all

the only station that

day and

buy

will to

to this vast

station,

Bir-

provides the

market... to the mightiest

concentration of industry and population

station that

in all the South.

Radio Sales
A DIVISION OF THE COLUMBIA BROADCASTING SYSTEM
NEW YORK CHICAGO DETROIT MILWAUKEE BIRMINGHAM
•

•

•

•

•

LOS ANGELES

•

SAN FRANCISCO

BASEBALL SCHOOL BIG HIT
was July 16th. Baseball schedules showed
the Indians on the road. Yet, toward Cleveland's Stadium moved hundreds of boys
eager, anxious, chattering baseball.

IT

.

.

.

Curious grown-ups who followed saw the unfolding of one of the most promising promotion
and advertising ideas ever developed in Cleveland
a free baseball school for youngsters,

—

with heroes they had worshipped from afar, acting as instructors.
It was when executives of Goodrich Tires and
put heads together that the
Cleveland's
idea started rolling. Tris Speaker (who brought
Cleveland its 1920 World's Championship) and
Franklin Lewis (WGAR sportscaster) air a

WGAR

IN

CLEVELAND

daily baseball review for the rubber company.
Juniors, as well as their elders, were regular

So why not a closer tie-up by making
a closer friend of Junior? The baseball school
was a natural follow-up.
And so the Goodrich Baseball School was
launched. Lads from seven to seventeen swarmed
listeners.

to register, proudly donned membership buttons
which made them advertising emissaries of Goodrich, brought along fathers who since have expressed gratitude in purchases from the sponsor.
But the staff of Cleveland's Friendly Station
does not seem ready to relax. Not according to
recent huddles which bespeak still more ideas

for sports-minded radio advertisers.

His Honor, Mayor Burton, officially

opens the Goodrich Baseball School.

"Gray Eagle Tris Speaker gives hints
on pitching to a youthful hurler.

—Tiny
—Fond

Above
Below

Tim

learns

to

thiS, hut only part of huge crowd of youngand adults who, hearing announcements on WGAR,

Not mob SCene
sters

turned out for the opening session of the Goodrichsponsored baseball school in Cleveland's Stadium.

catch.

parents came along too.

Meet the

facility of

Cleveland's

sensational

WGAR

radio-born

sports edibaseball school (left) Franklin Lewis,
tor, (center) Tris Speaker, greatest centerfielder of all

time,

(right)

Elmer Smith, famed

as

baseball's

first

home-run-with-bases-loaded hitter in World Series. Stars
of 1938 are scheduled for later personal appearances.

txruX

Broadcast Advertising
WASHINGTON,

Vol. 15. No. 3

Record Autumn

Is

D. C,

AUGUST

$3.00

1938

1,

Foreseen by Networks

Sign for Choice Evening Periods;
Business Upturns Aids Fall Advertising Schedules
THE PRESENT

work time sales. Although it is
now only midsummer, already NBC
and CBS are hanging out the SRO
sign for the more preferable evening hours.

Of the choicest

periods, between

10:30 p. m., NBC-Red has
only 2 1 2 hours unspoken for out
of the entire week, and since the
Saturday evening time between
9:30 and 10:30 will probably be retained for the second Toscanini series; advertisers wishing to use the
Red during these hours have little
8 and

choice

left.

NBC-Blue Looking Up
The Blue network naturally presents a wider choice, but already
contracts have been signed for
more than eight hours a week more
of commercial programs than are
on at present and new contracts
are coming in every day. In answerto a query from Broadcasting,

Roy

C.
dent in

Witmer, NBC's vice-presicharge of sales, said: "Each

year when asked for a statement
regarding our fall prospects I have
avoided making over-optimistic
guesses. As a result, our business
has continually turned out to be
better than our prophecies. Based
on orders in hand and contracts
now being negotiated, I am glad to
say that the fall of 1938 should be
at least as good as 1937, which was
the biggest year in our history."

At Columbia the picture is much
the same. Of the 8-10:30 hours
throughout the week only 4% are
still unsold, and these are periods
opposing such persistent audiencemonopolizers as Fred Allen, Bing
Crosby, Jack Benny, Charlie McCarthy and Kay Kyser. W. C. Gittinger,

CBS

sales

manager, told

Broadcasting that "the present
at which new and renewal

pace

contracts are being closed indicates
high probability for a sellout on
Columbia for fall and winter business. This prospect," he added, "is
particularly encouraging in that it
probably reflects a general
strengthening of business conditions throughout the country." Already the CBS fall schedule calls
for more than 10 hours more sponsored time than the network currently carries.

BROADCASTING

•

"On

Sept. 15, 1938, the

Mutual

Broadcasting System observes its
fourth anniversary as America's
third national network," declared
Fred Weber, general manager. "It
is particularly noteworthy to report that as we enter our fifth
year of service to the advertiser
and the listener, business signs for
the fall point to an increasing up-

ward

trend.

"For the

first six months of 1938
our billings showed a cumulative
increase of over 15%. Advance
orders for time reservations lead

we

us to believe that

will hold this

improvement over the past year
and even better it. Several new
cooperatively sponsored programs,
a new idea in network coast-tocoast broadcasting conceived by
Mutual, are included in plans for
the 1938-39 season."
With present advertisers renew-

many new

signed and
others inquiring into the possibilities of broadcasting, Pacific Coast
network executives look to the autumn season with optimism. While
some national and regional advertisers curtailed their Pacific Coast
activities during the summer, pracing,

was

is

evening time, such as 10:30
m. and after.

Advertisers are more alive today
than ever before to the dollar-fordollar value of broadcast advertising and it is the general opinion
of West Coast network executives
that business during the next year

EDST

times

to

Sept.

and

24

EST

beginning

Sept.

and station line-up are as yet
Benton & Bowles. N. Y.
BROS. Co., Cambridge (Rinso),
on Sept. 20 starts Big Town on 85 stations, Tues., 8-8 :30 p. m. Agency
Ruthrauff & Ryan, N. Y.

Agency

:

:

Business

INTERNATIONAL SILVER

Co.,

Meri-

(1847 Roger Bros.), on Oct. 2
on 46 stations. Sun.,

starts Silver Theatre
6-6 :30 p. m. Agency

:

Young & Rubicam.

N. Y.

GENERAL FOODS
Abver on

46

6:45-7

m.

p.

Beginning

moved

Sept.
stations,

(reb.,
Sept.
26,

Corp.,
5

New York
Lum &

starts

Mon., Wed.. Fri.,
11:15-11:30 p. m.)
broadcast will be

7:15-7:30 p. m. Agency Young
& Rubicam, N. Y.
R. J. REYNOLDS Co., Winston-Salem
(Camel cigarettes and Prince Albert tobacco) on Oct. 3 starts Eddie Cantor on
84 stations, Mon., 7:30-8 p. m.
(reb.
10:30-11 p. m.). Agency: Wm. Esty & Co.,
N. Y.
to

PALMOLIVE PEET

.COLGATE Co..
City (dental cream), on Oct. 12
starts a new program not yet decided on
60 stations. Wed., 7 :30-8 p. m. Agency

Jersey

Benton

&

Bowles, N. Y.

CONTINENTAL
York
Oct.
Fri.,

BAKING

New

Y.

Tenner
this

17

Co.,

(shaving creams), on Aug.
Gang Busters on 46 stations,

City

starts

8-8:30 p.
Bowles, N. Y.

Wed..

m.

Agency:

GENERAL FOODS

Corp.,

Benton

&

New York

(Swans Down cake flour and Calumet
baking powder) on Sept. 29 starts Kate
Smith Hour on 77 stations, Thurs., 8-9
(reb., 11:30 p. m.-12 :30 a. m. ).
p. m.
Agency Young & Rubicam, N. Y.
,

:

CAMPANA SALES

Co.,

Batavia,

111.

Balm,
Dreskin,
Cfcolies
and
D.D.D.), on Sept. 2 starts First Nighter
on 50 stations, Fri., 8-8:30 p. m. Agency:
Aubrey, Moore & Wallace, Chicago.
(Italian

LEVER BROS. Co., Cambridge (Lifebuoy soap), on Sept. 20 starts Al Jolson
Show on 85 stations, Tues., 8 :30-9 p. m.
(reb.,
11 :30-midnight)
Agency: Ruthrauff & Ryan, N. Y.
.

LIGGETT & MYERS TOBACCO
New York (Chesterfield cigarettes),

Co.,

on

30 start Burns & Allen on 97 staFri., 8:30-9 p. m. (rep., 11 :30-midnight). Agency: Newell-Emmett Co., N. Y.

tions,

FORD MOTOR

Co., Dearborn, on Sept.
11 starts Sunday Evening Hour on 86
stations, Sun., 9-10 p. m. Agency
N. W.
:

GENERAL FOODS
will star Joe
7 :30-8 p. m.

COLGATE - PALMOLIVE - PEET
Jersey

Sept.

Co.,

(Wonder bread, Hostess cake), on
14 starts Jack Haley on 42 stations,
7:30-8 p. m. Agency:
Benton &

Bowles. N.

"From

indications Hollywood

all

play an increased part
{Continued on page 32)

will

unless

25,

date

LEVER

on

CBS PaCoast vice-president, who recently returned to Hollywood from
a three-week trip to New York and
Chicago stated that radio looks for
a greatly improved and enlarged
season this fall.
Donald W. Thornburgh,

cific

Good Prospects on Coast

ing

(Postura),

of last year, according to Thayer
Ridgway, general sales manager.
He stated that the Don Lee network, with 29 stations in California, Washington and Oregon, looks
forward to excellent fall and winter business. He announced an increase of rates for the network
would go into effect on Sept. 1.

late

unsettled.

den, Conn.

said.

Entering the summer as the nation's
largest regional network,
Don Lee Broadcasting System, Los
Angeles has made additions to its
Pacific Coast facilities which will
attract an increase in fall business of more than 25% over that

daytime hours

p.

was

it

Continuing Network Accounts Slated for Fall
[All

New

recovers from the recession. Adverconfident in the general
business improvement to come, are
arranging their budgets accordingly, hoping to "cash-in" on the
results. Several West Coast network advertisers will devote their
entire budgets to radio this year,

to sell additional
to improve further
the season's receipts and also the
business of continuing to contract
said,

as the nation

tisers,

They pointed out that what curtailment actually occurred has
been considerably offset by the entrance of new advertisers into the
network picture. There have been
more inquiries than ever before
and the present difficulty, they
pointed out, is not to find new
sponsors so much as to find enough
hours. Time already sold and reserved on the three networks precludes any possible slump during
the coming season's high spots, the
executives assert. The task confronting them at the present time,

ones

New and

a gradual pick-up

tically all will be back in full
swing in fall, executives of CBS,
NBC and Don Lee networks report.

it

New York,
on Thurs.,
but product, start-

Corp.,

in a series

fall,

Broadcast Advertising

Ayer & Son, Philadelphia.
LEVER BROS. Co., Cambridge (Lux
soap), on Sept. 12 starts Lux Radio The-

with

will surpass that of last year,

Midsummer Finds SRO
IF
rush of advertisers seeking time on the nationwide networks this fall and
winter continues, 1938 is going to
break all previous records for net-

A YEAR— 15c A COPY

.

as

.

otherwise indicated]

on

atre

Agency

84
J.

:

stations, Mon., 9-10 p. m.
Walter Thompson Co., N. Y.

GENERAL FOODS
(Sanka

coffee),

People

the

on

m. Agency

p.

:

on
51

Corp.,

New York

Sept. 27 starts We,
stations, Tues., 9-9 :30

Young & Rubicam, N. Y.
Co., Camden (soup),

CAMPBELL SOUP
on Sept.
stations,

Wheelock

9 starts Hollywood Hotel
Fri., 9-10 p. m. Agency

:

Co.,

on 70

Ward

Philadelphia.

CHESEBROUGH MFG.

Co.,

New York

(vaseline), on Oct. 18 starts Dr. Christian on 56 stations, Tues., 10-10 :30 p. m.

Agency: McCann-Erickson, N. Y.

Continuing

McKESSON & ROBBINS,

Bridgeport,
(Calox Toothpowder, Solidified Albolene), continues Joyce Jordan Girl Interne on 10 stations, Mon. thru Fri., 9 :30-

Conn.
9 :45

—

a.

m.

Agency

:

Y
CUDAHY PACKING

N.

Brown & Tarcher,

.

Co., Chicago (Old
Cleanser),
continues
Bachelor's
Children on 17 stations, Mon. thru Fri.,
9 :45-10 a. m. Agency
Roche, Williams &
Cunnyngham, Chicago.
CONTINENTAL BAKING Co., N. Y.
(Wonder Bread), continues Pretty
C.
Kitty Kelly on 40 stations, Mon. thru
Fri.,
10-10:15 a. m. Agency: Benton &
Bowles, N. Y.

Dutch

:

COLGATE - PALMOLIVE PEET
-

Co..

Jersey City (Concentrated Super Suds),
continues Myrt & Marge on 51 stations,
Mon. thru Fri., 10:15-10:30 a. m. (reb.

(Continued on Page 30)
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Sale of Stations
By Hearst Radio
Expected Shortly
IRS Shakeup Not

to

Hold Up

Current Negotiations

DESPITE

Radio

manager

newspapers, nor Elliott Roosevelt,
president of Hearst Radio, when
interviewed by Broadcasting,

would divulge the names of any of
the persons now negotiating for
the seven stations still to be disposed of. The fact that Emile
Gough, former general manager of
Hearst Radio, had entered a bid
for three of them was verified,

however.

Gough

Offers to

Gough,

named

on

Buy Three
behalf

made

backers,

of

un-

formal

a

buy WCAE, Pittsburgh;
Baltimore, and
N,
Milwaukee, for a sum said to be in
excess of $2,000,000. The offer was
turned down, however, since
is the one station of the
group not for sale, and the deal
contemplated purchasing the three
in a block. It is expected, however,
that Mr. Gough may enter bids
for the other two separately and
possibly for others in the group.
Thus far the only definite deals
are the sale of KEHE, Los Anoffer

to

for rehearing in the
so-called Wichita Falls case [see
page 14], in which the FCC on
July 12 authorized Wichita Broadcasting Co. to erect a new 250watt night and 1,000-watt day station on 620 kc, to replace KGKO,
which was moved May 1 into Fort

man, and William Roux, promotion
manager. They did not announce
their future plans. Loren Watson

was appointed to take charge
the New York headquarters.

Shortly after this announcement,
was disclosed that the San
Francisco office, opened several

months ago with J. Leslie Fox in
charge, was being discontinued and
its work taken over by John Livingston in Los Angeles. Also closed
was the Detroit office under Bob
Howard, who was transferred to
the New York sales staff. The Detroit duties were taken over by
Naylor Rogers, Chicago manager.

WDRC, WORC Name Reps
Shortly after the Grabhorn resignation, WDRC, Hartford, and
WORC, Worcester, two of the
four non-Hearst stations represented by IRS, announced that
they had appointed new represennamed Paul H.
tatives.

KFI and KECA, and of
WINS, New York, to Col. Arthur

KEHE

of

it

ator of

O'Brien, Seattle and
D. C. attorney.

Radio

Leaving

Earl C. Anthony, oper-

to

International

Sales, announced his resignation,
effective immediately.
with him were Frank Fenton, sales-

WCAE

Washington,

was

sold for $400,000
for $250,000. Application has already been made to the
FCC for approval of the
transfer, with Mr. Anthony applying also for authority to sell

and

A PETITION

agency.

is

organization,

WIS

WBAL,

geles,

to Duties

stations in Minneapolis, Chicago,
St. Louis, Detroit and Cleveland
on Sept. 1 for its 15-minute radio
gossip program. Ruthrauff & Ryan,

Chicago,

newly-appointed
of the Hearst

and

Inc.

Mr.

Returning

Chicago (Bree cosmetics), having concluded a test
on WTMJ, Milwaukee, will add
Co.,

current rumors to the

contrary, precipitated by resignations and shifts in the International Radio Sales organization, it was
learned authoritatively by Broadcasting July 29 that negotiations
are "moving rapidly" toward the
liquidation of the remaining Hearst
Radio station properties and that
the Hearst interests have not
given up their plan to sell all but
one of the 10 stations.
Connolly,
Neither Joseph
V.
chairman of the board of Hearst

general

Rehearing Sought
On Grant in Texas

Cosmetic Firm Placing
GIBBS &

WINS

WDRC

Raymer

WORC
bery

Aug.

effective

Co.,

named George

1.

P. Holling-

Co., effective Sept. 18.

The other two non-Hearst stations are WLS, Chicago, and KOY,
Phoenix, Ariz., both controlled by
Burridge Butler. It was said at
IRS headquarters that these stations are
contract.

still

under

one-year

a

The other subsidiary,
tional Radio Productions,

Interna-

program

producing and transcription unit,
closed its Los Angeles offices at
KEHE in July and headquarters
were shifted to New York under
Loren Watson. Howard Essary, Los
Angeles manager, like Mr. Fox,
was released. No other changes in
personnel are planned, according
to

an

official

statement.

Photo by Bachrach

LATEST photo of FCC Chairman
Frank R. McNinch, who spent
most of July in Naval Hospital,
Washington, but plans to be back
at his desk on August 10. Reports
that he was seriously ill are denied
by family sources.

WHN

Appoints Petry

WHN, New

York

station

owned

by the Metro-Goldwyn-Mayer film
interests, has appointed Edward
Petry & Co. as representative,
effective Aug. 15. The contract
was signed by Louis K. Sidney,
manager, just before returning to
Hollywood after several weeks at
the station. Next fall Mr. Sydney
will be in charge of producing the
Maxwell House and M-G-M Good
News of 1938 which resumes Sept.
1

on NBC-Red.

KAST,

Astoria.

Ore.,

on

July

29

was authorized by the FCC to shift
to full time operation on i200 kc,
using 100 watts night and 250 day.
effective Aug. 6. It now operates with
100 watts daytime only on 1370 kc.

KEHE

KECA

Warren Worcester,
who seeks to move

to

San Diego,

of
it

into that city.

Mr. Connolly, who was promoted
in the Hearst organization in latter July to take charge of all
newspapers in addition to his present duties, denied rumors that
Hearst was giving up the sale

project and had decided to keep
the stations. He said his company
is "not out peddling" the stations
but is "still seriously considering
good offers." He added that it was
still his hope and expectation to
liquidate the radio holdings by the

end of summer.

The

WBAL,

to be sold are
Baltimore; WISN, Mil-

waukee;

KYA, San

stations

still

Francisco, and

the four of the Southwestern group

—KOMA,

City;

KTSA,

Antonio; WACO,
KNOW, Austin.

Waco;

Oklahoma

San

Shakeup

at

IRS

Rumors started in mid-July
when Murray Grabhorn, vicepresident of Hearst Radio and general manager of its representative
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Leave Hospital by Aug. I
Plans Aug. 10 Return to His Desk

McNinch

And

CHAIRMAN

to

Frank R. McNinch

FCC who

has been confined
to the Naval Hospital in Washington for most of the last month,
will leave by Aug. 1, and plans to
return to his official duties Aug. 10.
Despite reports that he is seriously ill, it was learned authoriof the

Broadcasting went to
press July 29 that the chairman
has progressed "very well" and
will return to his home by the
first of the month. He was ordered to the hospital by his physicians for a rest and treatment in
connection with an old stomach
condition and at no time has been
seriously ill, it was stated. Mr. McNinch originally had planned to
remain in the institution for only
tatively as

time was
a fortnight, but the
lengthened because of the desire
of physicians that he get as much
rest as possible.

The

FCC

chairman,

urged

by

his friends to take a brief vacation
before returning to the Commission, plans to spend several days
at
He was reported
a beach.

as being anxious to return to
his desk particularly in connection with the chain-monopoly hear-

tentatively

ings

He

planned

for

the

chairman of the fourman committee charged with these

fall.

is

proceedings.

Meanwhile, reports were current of a revival of efforts to designate a vice-chairman of the Commission. The law itself provides
only for the designation of a chairman, to be named by the President
from among the seven FCC members. No specific mention is made
of the vice-chairman in the statute.

Irvin
Stewart,
Commissioner
retired from the FCC a year

who

ago, served as vice-chairman, having been elected to that post by his
fellow members despite the lack of
a provision in the law for the
office.
The practice pursued by

Chairman McNinch has been that
of

designating a

member

of the

Commission to sit as acting chairman at any time he happened to
be absent. Currently, Judge E. O.
Sykes

is

acting chairman.

Worth, was filed with the FCC
July 28 by Paul D. P. Spearman,
counsel for West Texas Broadcasting Co., one of the rejected applicants seeking 1,000 watts full time
on 1380 kc.
The same day the Commission
denied a petition for rehearing of
the same case filed by Ben S. Fisher
on behalf of KTBS, Shreveport, an
applicant for the 620 kc. channel.
KTBS was automatically barred
from the channel by reason of the
grant to Wichita Broadcasting Co.
In his petition for rehearing, Mr.
Spearman claims the Commission
erred in failing to make findings of
basic fact from the testimony, notably that the West Texas company
could serve as large a population
day and night as proposed by the
Wichita company. He also claimed
the Wichita company "is not now
and cannot become qualified to
transact and carry on business in
the State of Texas" and not legally qualified to be recipient of a
construction permit.
The claim that the Wichita
company's proposed transmitter
site would be a hazard to air navigation is disputed in the petition,
Mr. Spearman stating that the Bureau of Air Commerce would have
approved the site if requested by
the

FCC

and

will

approve

It was the fault of the
sion, it is stated, that

it

now.

Commis-

such approval was not asked and received
from the Bureau.
The Wichita Falls case has been
involved in controversy for many
months, with many parties taking

an interest in it [Broadcasting,
July 1]. The Wichita Broadcasting
Co. was originally headed by R.
W. McFarlane, father of Rep. William D. McFarlane, but at the
it was
stated that the
stockholders had been changed,
with Joe Carrigan, Wichita Falls
attorney, replacing the elder McFarlane as president. The West
Texas Broadcasting Co. includes
the publishers of the Wichita
Times and Wichita Falls Record
News as 40% stockholders, the for-

hearing

mer owners of KGKO (headed by
C. W. Snider, wealthy oil man) as

40%

stockholders and a group havin the Wichita
Falls Chamber of Commerce as
20% stockholders.

ing

membership

4 Seeking 940 Kc. Denied
THE applications of four newspaper groups, each seeking the 940
kc. frequency in four different cities, were all denied in an FCC decision July 29. They were El Paso
Broadcasting Co. (El Paso Times),
seeking 1,000 watts full time for
a new station; World Publishing
Co. (Tulsa World) seeking 1,000
watts night and 5,000 day; KGKL
Inc., San Angelo, Tex. (San Angelo Standard & Times, Houston
Harte), seeking a shift to 940 kc.
for KGKL with 1,000 and 5,000
watts from its present assignment
of 100-250 watts on 1370 kc; Tri-

bune

Co.,

Tampa

(Tampa

Tri-

seeking 1,000 watts night
and 5,000 day.
bune),
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WLW

500 kw. Ruling Unlikely This Year

SOL TAISHOFF
Station Claims Achievements Show Need to Continue
Superpower Tests; FCC Counsel Raps Competitive Effect

and of programming operations
was recounted to the committee
by Mr. Shouse, who drew upon his

THE FUTURE

manager

By

of

so-called

"superpower" operation,
wrapped up in the issue of

WLW's

plea for extension of
its authority to operate ex-

perimentally with 500,000
watts, will not be decided until next year at the earliest
and even then protracted litigation is in prospect if the
FCC denies the authorization.
This was apparent as the

FCC

"superpower committee"
adjourned the hearings on the
renewal case July 29 after 10
stormy days of argument.
The Committee actually sat as
a board of examiners. It must
write a report containing findings and recommendations for
consideration of the full Commission. Then there can be oral argu-

WLW

ments on the conclusions, if
wants them. And, even if the case
is expedited, it appears certain the

FCC

won't decide the issue
until early next year.
Aside from the bitterly fought
legal battle, the
hearing was
unusual in many respects. Practically all of the Commission's case
against the station was put in
under protest, on the primary
ground that the issue did not involve programs, but solely the quesitself

WLW

tion of technical feasibility of the

experimental
whether

it

operation and
should be continued.

Frequent Objections
To Admission of Evidence

Presiding was

Commissioner

Case, serving as chairman of the
committee,
with Commissioner
Craven as vice-chairman. Because
of frequent colloquies between
counsel and the rapid-fire objections to admissibility of evidence
on both sides, Chairman Case
found his task a rather arduous
one. In only one instance, however,
did he reserve a ruling. By far the
bulk of the rulings on evidence
were in favor of the Commission
and on the blanket question of admissibility of testimony dealing
with specific programs, he decided
such testimony was relevant over

WLW's

vehement objection. Com-

Craven,

missioner

along with
Case, frequently asked

Chairman

questions to clarify the evidence..
Commissioner Payne, a member
of the Superpower Committee, who
precipitated the issue by designating the experimental renewal for
hearing while in charge of routine
broadcast matters, did not ask
any questions in connection with
testimony adduced from the time
the
hearings
opened July 18
until

were adjourned July
was also the case during

they

29. This

the hearings on the proposed

new

BROADCASTING

•

what amounts

rules and regulations, held before
the same committee June 6-30.
From the very outset of the
hearings it was evident that Duke
counsel and forM. Patrick,
mer general counsel of the Radio
Commission, was building his case
for possible appeal. In connection
with one ruling, he openly stated
it might be necessary for
to

to an indispensable
service to many thousands of distant listeners otherwise unable to
get a selection of program service,
by virtue of a strong secondary
coverage; that while technically it
has proved the feasibility of operation with 500 kw., continued development is essential to attain

litigate.

tion of distortions that to continue
this development it has ear-marked
a substantial sum, possibly amounting to $100,000, for a radically new
type of radiating system which
would appreciably enhance its coverage and literally permit it to
"steer" its signals, and that it

WLW

WLW

FCC

assistant general counassisted by Ralph L.
Walker, senior attorney. After
had made its direct case, Mr.
Porter opened the FCC case, placing on the stand four witnesses
three of them subpoenaed from the
industry. Their testimony covered
principally the competitive factor
involved in WLW's operation with
500 kw., and the allegation that
stations in its primary service area
suffered losses in both network and
spot business by virtue of its dominance.
The crux of the
presentation was that it is now rendering
sel,

efficiency,

through reduc-

;

The Commission's case throughout was handled by George B. Porter,

maximum

who was

WLW

WLW

spends a substantial portion of its
income on programs, program development, talent and public service.

WLW

case,
The brunt of the
from purely technical phases,
was borne by James D. Shouse,

aside

vice-president of the Crosley Radio Corp., and general manager of
and WSAI.
its stations,
veritable commercial history of ra-

WLW

A

dio

long experience as a top-flight
salesman for CBS and as general

PRELIMINARY

plans for developof a radically new type of
antenna to involve an expenditure
of about $100,000, which would
permit
literally to "steer"
its 500-watt signal and control its

ment

WLW

primary and secondary areas,
shifting them almost at will, were
divulged to the FCC July 22 by
G. L. Leydorf, director of technical research and development of

WLW

and WSAI.

That

WLW intends to pursue this

revolutionary

was
was

development

which

be entirely feasible,
by James D.
Shouse, vice-president and general
manager of the 500 kw. Cincinnati
outlet when he told the Superpower Committee of the FCC, conducting hearings on renewal of
WLW's experimental 500 kw. authority, that the Crosley Radio
Corp. had earmarked ample funds
for the undertaking.
Mr. Leydorf explained in detail
said

to

emphasized

how

this proposed antenna system
would function. It would actually
be an antenna array presumably

Canada
its signal toward
where CFRB, Toronto, claimed in-

tail

terference. From that study, additional experiments have been made
leading up to the projected plan
for the new device. With it Mr.
to pull in or
Leydorf expects
push out its rapid fading area to
any point it desires; to control definitely its secondary service; to restrict the signal in its primary
service area probably to that of a
50 kw. station, and then to throw
the full force of 500 kw. operation
back of its secondary service sig-

WLW

nal.

Mr. Leydorf's plan is premised
on 500 kw. operation, and continuance of WLW's present experimental authorization, it was cleartestily brought out. Previous
mony during the hearings [see
running story] was to the effect
that under existing propagation
conditions, very little secondary
service is rendered by 50 kw.
clear-channel stations and that refor this secondary service

liance

must come from higher powered

using the principles of the so-called
Franklin antenna, or a two-element
structure with the insulator in the
center and each element separate-

outlets.

ly excited.

Mr. Leydorf said that with
the antenna array now proposed on
paper considerably lower heights
would be employed.
The fast fading area of WLW,
in which some 8,000,000 people are
estimated to reside, could be controlled with the proposed system,
(Continued on Page 59)

While use of a single Franklin
probably would
antenna for

WLW

entail a structure

high,

Years of Research

The sequence of studies which
the plan for the proposed
antenna, Mr. Leydorf brought out,
began when
in 1935
installed a directional antenna array for nighttime opei ation to curled to

WLW

-
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some

1,400 feet

CBS-owned KMOX,

given only scant attention in FCC
proceedings.
placed in the recoi'd a comprehensive "economics" case as
well as an unusually thorough tech-

WLW

presentation. The financial
history of the station dating back
to 1931 before its 500-kw. operation, which began in 1934; complete breakdowns of its programming operations, analyses of accounts, and similar data were all
placed in the voluminous record.
protests the ComOver
nical

WLW

mission questioned Mr. Shouse
closely on individual programs
broadcast over the station, including proprietaries. Mr. Porter ran
through the entire roster of Procter & Gamble programs on the station and when he questioned witnesses he had subpoenaed, Procter
& Gamble appeared to be the main
theme, the obvious effort being to
show that this large advertiser
used
for spot programs to
the exclusion, or almost the exclusion, of other stations in its pri-

WLW

mary

Antenna Able to Steer Signal
In Development Stage at WLW

of the

St. Louis, in defining such operations, which in the past has been

service area.

John A. Kennedy, operator of

WCHS, Charleston, WPAR, Parkersburg, and WBLK, Clarksburg,
first Commission witness, told of
WLW's competition in testimony
that ran for three days. He opposed WLW's 500 kw. operation
as unfairly competitive. He argued
against one station (WLW)
"usurping" the 500 kw. field, declaring that if any are permitted
at all there should be a number of
them.

Groundwork

Is

Laid

For Possible Appeal
That

WLW

intended to prepare
renewal case for a possible
appeal to the courts, in the event
of an adverse decision, was apparent from the start.
In opening the case July 18
Chief Counsel Patrick called atits

WLW,

tention to the fact that
in
notice of appearance, reserved
the right to "question the power
of the Commission with respect to
any issue set forth in the Commission's notice of hearing, or with
respect to which evidence or arguments may be heard."
He said
regarded the issues in the case as somewhat different from those which might be
conducted at a hearing for a regular license renewal. He said he did
not concede the "propriety of certain of the issues set out in the
Commission's notice of hearing,"
if those issues "are to be taken
as a basis for the ultimate findings
and eventual decision of the Commission."
Mr.
Patrick said
specifically
that
did not want to be
understood as conceding the proits

WLW

WLW

(Continued on Page 48)
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McFarlane Is Loser
In Texas Primary

Radio Popularity
Carries O'Daniel
In Texas Primary
Crooning

Hillbilly

of Radio Is Defeated
In Reelection Campaign
REP. William D. McFarlane, Democratic member of Congress from
the 13th Texas district, who took
Critic

Nominated

By Tremendous Plurality
PLUGGING Hillbilly Flour along

a leading role in the last session

with his candidacy for the Democratic nomination for Governor of
Texas, which is tantamount to
election, W. Lee O'Daniel, Fort
Worth flour manufacturer, demon-

in assailing

strated the effectiveness of radio

by using it almost exclusively in
winning the nomination by a clear
majority in the July 23 primaries,
and,

incidentally,

boosting

medium. [Broadcasting, July 1]. In a Houston appearance late in the campaign he drew
sole publicity

26,000 listeners.

Salesman and Singer

As

a flour salesman and vicepresident of Burrus Mill & Elevator Co., Mr. O'Daniel in 1932 start-

ed

his

WBAP,

flour-selling program on
later
extending to the

Texas Quality Network, featuring
a hillbilly band and his own homespun comment and singing. Later
he formed the Hillbilly Flour Co.
in Fort Worth, and transferred his
radio activities to promoting his
own product. He became president
of Fort Worth's Chamber of Commerce and is reputed to have
amassed a fortune in his business,
with radio as his primary advertising medium.
Using as a campaign slogan a
line from one of several songs he
has composed Please Pass the Biscuits, Pappy, and responding to his
opponents' queries about where he
intended to get the $41,000,000
yearly necessary to pay the $30per-month old age pension he promised by turning to his hillbilly band
with "Strike up a tune, boys", Mr.
O'Daniel let showmanship dominate his "businessma n's campaign."
The O'Daniel party, including his
family and musicians, rolled into
Texas towns with their sound
truck and put on a show for the
large audiences, complete with the
candidate's speeches and music.
engineers accompanied the
party, and arrangements for daily
and Texas Quality Network
pickups cleared through the

WBAP
WBAP

WBAP

offices.

KGKO,

Wichita Falls, claimed a
scoop in notifying O'Daniel of his
nomination during its 6 3/4 hour
coverage of election returns July
23. On July 26 KGKO originated
for NBC Mr. O'Daniel's first coastto-coast network broadcast. Intro-
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Congressman McFarlane ran second by several thousand votes in a
field of four, and according to latest advices from Texas has the op-

flour

sales.

Mr. O'Daniel, stumping 6,000
miles over the State in a whirlwind six-week campaign with a
sound truck and hillbilly band, part
of his regular radio
show on
WBAP, Fort Worth, polled more
than 450,000 votes and won nomination over 11 other candidates,
the first candidate to be nominated
without the formality of a runoff
since the 1920 primary law.
Completely ignored by the Texas
press when he announced his probable candidacy April 17 on one of
his regular broadcasts over WBAP,
Mr. O'Daniel swept into national
headlines after he had received 54,999 pieces of fan mail urging him
to run and drew a crowd of 15,000
at his campaign-opener at Waco
in Mid-June, using radio as his

and demanding an

vestigation of the radio industry
and the FCC only to vote against
the Connery Resolution [Broadcasting, June 15], was defeated
for reelection in the Texas primaries July 23 by Edward Gossett,
Wichita Falls attorney.

Texas'

New

Radio-Governor and Some of His Troupers

OWN

RADIO'S

CANDIDATES

votes to obtain a majority.

Several Broadcast Personalities

Local

Races

for

FIGURES prominent in the radio
realm are running for major political offices in current campaigns,
some of them apparently standing
excellent chances of election.
In Ohio, Charles Sawyer, vicepresident of Crosley Radio Corp.,
operating WLW, Cincinnati, and
one of the State's Democratic national committeemen, is conducting
a vigorous campaign for the gubernatorial nomination and has already won labor endorsement as
against Gov. Martin Davey, seeking renomination. The Ohio primaries are Aug. 9.
In South Dakota, Chandler Gurney, onetime manager of WNAX,
Yankton, and a member of the

Gurney family which still owns
and operates the station, has again
won the Republican nomination for
United States Senator and will be
pitted

in

the

November

elections

against Tom Berry, Democratic
nominee. Young Mr. Gurney came
within a few votes of winning the
Senatorship in 1936, having been
nominated that year also and having run against Senator Bulow.
In Omaha, Foster May, news
editor of WOW, is seeking the

Democratic nomination for Congress, which Maj. Edney Ridge,
general manager of

WBIG,

Greens-

boro, N. C, also sought recently
in his district but lost in a close
primary vote. Seeking to return
to Congress is Karl Stefan (R-

who has served two terms
and who was a former commenNeb.),

tator for

duced

by

WJAG,

in Norfolk, Neb.

Harold

V.

tion of demanding a runoff election in view of the fact that Mr.
Gossett failed by a few hundred

Are

Entered

Public Office
Rep. Luther Patrick (D-Ala.), of
Birmingham, who made his reputation over WBRC, has already
been renominated and will return
to Congress, unless a political upS.

C,

it

is

ita

reported that Virgil Evans, operator of WSPA, has filed as a candidate for the State assembly in the
Aug. 30 primaries, and from Albany it is reported that Phelps
Phelps, now an assemblyman and
a commentator over WMCA, New
York, has been designated to run
for the State Senate from the 13th

Manhattan

gram. Although produced especial-

Hough,

members

in

Fort Worth and operated by Amon
Carter, publisher of the Fort Worth
Star-Telegram. There were several
competing applications, one of them
that of the Wichita Broadcasting

adventure program, Speed

ly for Quality Bakers of America,
the series is also open for independent sponsorship in other cities.

of its

disclosed their names.
Mr. McFarlane intensified his
crusade against radio and the FCC
after an FCC examiner had issued a report favoring the application of West Texas Broadcasting Co. for a new station in Wichita Falls to replace KGKO, authorized by the FCC to be moved into

New York, cooperative bakery organization, on Sept. 20 renews for
26 weeks, its thrice-weekly quarter-hour transcribed children's deGibson, on more than 40 stations
nationally. Organization sponsored
the serial last fall, and has an elaborate club merchandising program
for the new series. Written by Virginia Marie Cook, and directed by
Don Wilson, the serial is being cut
by Radio Recorders, Hollywood, and
placed direct with the cooperation
of National Radio Adv. Agency,
that city, producers of the pro-

repeatedly assailed the

speeches in the House during the
recent Congress, and took occasion frequently to charge irregularities in the radio industry. At
one time he alleged that two former U. S. Senators were employed
by a large radio company to influence a court .decree, but he never

Bakery Series Renewed
QUALITY BAKERS of America,

tective

Falls,

FCC and some

district.

KGKO's Hired Hand and general
manager, the governor-elect

Co., whose original list of stockholders included R. W. McFarlane,
as 33% stockholder and as president of the company. R. W. McFarlane was identified as Congress-

man McFarlane's

father.
on the decision
in favor of the company originally
headed by the elder McFarlane,

The

FCC

split

Commissioners Case, Craven, Walker and Payne favoring the grant
and Chairman McNinch and Commissioners Sykes and Brown voting to grant the competing application of Faith Broadcasting Co.
During the hearing on the competing applications, it was disclosed that R. W. McFarlane had
withdrawn from the company and
that Joe B. Carrigan, Wichita
Falls attorney, had become president. While in Washington July
27, Mr. Carrigan reported that the

brought along his hillbilly band,
read poems, told of the race, and
introduced his family during the
half -hour broadcast.

Mr. O'Daniel, opposed by 11
other candidates, many of them
seasoned politicians, received a
large majority over his opponents'
combined vote. On election night,
Mr. O'Daniel stated over a special
line from his home to
that
he owed his success to radio. The

stockholders will be Harry
Hamilton, local auto dealer, vicepresident; Sol Lasky, chain men's
store owner, secretary-treasurer
Gordon T. West, oil operator, di-

other

WBAP

Fort Worth flour merchant has
been on the air with his hillbilly
band for the last six years over
WBAP, Fort Worth; since August
1935 over the facilities of the
Texas Quality Network.

A Frequent Haranguer
The Texan, whose home is in
Graham, a small town near Wich-

set occurs.

From Spartanburg,

How-

ever, K. C. Spell, of Wichita Falls,
who ran third and polled more
than 2,000 votes was reported
ready to throw his strength to Mr.
Gossett, which observers say would
assure McFarlane's defeat.

in

rector.
petition for rehearing of the

A

Talburt for Scripps-Howard

A

Neiv Band for the Old Stetson

case was filed with the FCC July
28 by Paul D. P. Spearman, on
behalf of the West Texas Broadcasting Co., one of the rejected
applicants.
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Drive Against Patent Medicine
Seen in New Procedure of FCC

Satisfied Rivals

AS A RESULT of the new
FCC rules governing the sale
time to political candidates promulgated after a
request by WTAR, Norfolk
[Broadcasting, July 1], that
station on July 21 called a
conference of rival candidates in the Aug. 2 Democratic primaries and was able
by the "round table" method
to arrange for alternate periods, particularly for the
night of Aug. 1.

of

With Commission
Issuing Press Release Announcing Action

WJJD Renewal

Set for Hearing,

THE SPECTRE of a new drive
against patent medicine advertising is seen in current activities of
the FCC, said to involve a "new
procedure" in the handling of informal complaints against sta-

swers to a series of more than a
dozen questions it had propounded.
It is understood this has been done,
and that now the committee has
asked the law department to submit
a plan of organization and proce-

tions.

dure, to define the

Formally announcing in a special press release June 20 that it
had designated the renewal of
WJJD. Chicago, for hearing be-

complaints should be handled and
routed through FCC subordinate
offices, or something of that na-

cause of complaints involving "certain patent medicines", the Commission inaugurated its procedure.
Heretofore the FCC has cited stations for renewal by giving them
temporary licenses before it had
concluded its investigation a practice that brought sharp criticism.
Now it is claimed the FCC is not
meting out the temporary license
until the "preliminary investigation" is concluded, and then it will
make known the specific charges,
without, however, mentioning the
commodities.

—

During

its

investigation,

it

was

learned, the FCC asked
to
submit continuities on commercial
announcements for Cystex, internal remedy, and Kolor-bak, hair
preparation. As far as known, it
did not request data on any other
proprietaries. Both of these accounts are placed nationally, with
the former having been spotted on
more than a dozen stations during
this year, and Kolor-bak on even
a larger number.

WJJD

What FTC Record Shows
In its July 20 release, the FCC
said its investigation of the pro-

grams

in question over

WJJD

"did
not disclose that the advertising
was in accord with stipulations entered into by the manufacturers
with the Federal Trade Commission and Food & Drug Administration, Department of Agriculture, following proceedings had and

cease and desist orders entered by
those agencies."

Federal Trade Commission records, checked July 23, revealed
that the agency in February, 1935,
issued an order against United
Remedies Inc., of Chicago, dealing
with claims made for Kolor-bak.
The records also showed that several years ago negotiations were
held in connection with a stipulation involving Cystex, but there
was no formal order.
After issuance of the press release involving the WJJD designation for hearing, some dispute
developed within the FCC as to its
form, it is understood. One group
felt the

announcement was too far-

reaching.

The new procedure

manner

in

which

ture.

There

are

now pending more

than a score of temporary licenses
issued by the FCC under former
procedure, involving not only program complaints, but purported
technical violations of FCC regulations, for alleged transfer of licenses without authority, purported
lottery enterprises and solicitations
of funds and other practices which
were Being investigated.

APPOINTMENT

of a womanMrs. Joseph E. Goodbar of Boston

New York— as

member of
being urged by a num-

and

a

the FCC, is
ber of women's organizations.

Mrs. Goodbar, identified with the
National Federation of Press

Women, and chairman

of 'its

om-

mittee on Radio and Economics, has
been active in recent weeks toward
such a goal, Broadcasting learns
authoratively. She is also chairman
of the prize contest committee of
the Women's Press Club of New
York, which last May made "Certificate of Merit" awards for net-

work programs.
There is no present vacancy on
Commission. Gov. Norman S.
is now serving under a recess appointment, his term having
expired on July 1. When the new
Congress convenes it will be necessarv for President Roosevelt to
send to the Senate a nominee for
the seven-year term retroactive to
July 1, and it has been generally
expected that Gov. Case will be
the

Case

named

to succeed himself.

WPEN to Bulova
Sought by Iraci Estate
DUE to the difficulty of operation
Sale of

by an

Miss Miriannina C.
daughter of the late John
estate,

Iraci,
Iraci,

owner of WPEN, Philadelnhia, and onetime owner of WOV,
New York, has applied to the FCC
for authority to sell 60% control
of
to Arde Bulova, New

WPEN

York watch manufacturer and
tion operator

boueht
Iraci

WOV

is

who

sta-

several years ago

from Mr.

Iraci.

Miss

administratrix of the es-

Purchase price of the controlling stock in WPEN. which
operates full time with 1,000 watts
on 920 kc, is understood to be

tate.

being employed despite the fact that a committee o n informal complaints,
named several months ago, has
done little in the way of considering the matter. After an initial
meeting following its appointment
last March, the so-called "Committee on Informal Complaints" asked
the law department to submit anis

BROADCASTING
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Sykes Clarifies FCC's Recent
Regulations on Campaigns

LOCAL

statutes regarding elections "may require" radio stations
in particular cases to extend their

candidates in prito
maries, acting FCC Chairman E.
O. Sykes declared in a recent letfacilities

Replying to a query regarding
the applicability of Sec. 315 of the

Communications Act and Rule 36a
Governing Standard

of the Rules

Broadcast Stations (Broadcasting,

primary elections,
to
15)
Commissioner Sykes stressed the
reluctance of the FCC "to respond
July

to hypothetical inquiries, particularly when such inquiries touch on

matters which may possibly later
come before it for formal determination".

Commissioner

Sykes

declared,
however, that "in this instance the

Commission deems

it appropriate
say that in adopting its rules
pursuant to Sec. 315, it was pointed out that no set of rules or statute can specifically cover all sit-

to

uations that may arise and that
was the Commission's intention
that conformity should be had to
the spirit, as well as the letter, of
the rules to the end that broadcast
facilities may be made available
to political candidates upon terms
and conditions which will assure
it

fair treatment to all.
"Also, your attention is directed
to the provisions of Rule 36a2(a),
defining the words 'a legally qualified candidate', and specifying that
determinations are to be made in
this connection according to the applicable local laws. Further, the provisions of Rule 36al make no reference to elections, whether pri-

WPG

facilities

to

New York

casting, July 15].

Broadcast Advertising

[Broad-

tion of Radio Artists

AFRA

scale.

Official

action

is

scheduled to go into effect within
a few days, after preliminaries
have been ironed out. Individual
members of the board and Guild
officers plan to stand back of the
AFRA rule by setting up a rule in
the film organization similar to
that now in operation by the radio

The ban has been laid down by
Los Angeles Chapter of AFRA and
Screen Actors Guild to avoid exploitation of talent induced to
free radio appearances in
the hope of sponsorship or station

make
jobs.

given

was the explanation
by Noi'man Field, second

This

vice-president of AFRA's national
board, who is also executive secretary of Los Angeles Chapter.
Only free appearances to be allowed are those for accepted
charity purposes with Los Angeles Chapter's approval.
affiliated unis
Since
with all talent
der the
entertainment
branches
of
the
business, it is also a foregone conclusion that the same ban will be
extended to Equity and to the
various other stage talent groups.
The only film artists not affected
by the Guild radio ban are those
under contract to picture studios
that have particular clauses in
contracts giving the
rights to their radio services. However, it is stated by Guild officers,
a move within its ranks will be
started to discourage members in
the future from giving studio employers such rights. The move on
the part of SAG will effect many
Hollywood radio commentators
who have call on virtually the entire talent of the film industry for

AFRA

AAAA

company

their programs.

Los Angeles Chapter of AFRA
July 19 ratified the national
board's contract with NBC and
CBS covering minimum wages and
working conditions on sustaining
broadcasts. Following a three-week
period of grace, it was scheduled
to go into effect Aug. 7, according
on

to Field.

Two Big Movie Programs
Projected in Hollywood
PLANS are in formation for a fall
commercial radio series endorsed
of Motion Picture
Arts & Sciences, Hollywood, as

mary, general or special, but impose requirements in connection
with the use of facilities by legal-

by Academy

ly qualified candidates.
"It would appear, therefore, that

in supplying talent.

on the provisions of
municipal, county or State laws
which may be applicable in the
depending

case of candidates desiring to use
the facilities of the station conformity with the spirit, as well as
the letter, of the statutes and rules
may require in the particular case
extending the use of the facilities
of such station to candidates in

primary

elections."

$160,000.

Mr. Bulova also has pendine an
application for purchase of
from the municinalitv of Atlantic
City for $275,000, subject to FCC
approval and to removal of the

support the American Federaby forbidding
members from going on radio programs gratis or at rates under the

will

union.

Local Laws Affect
Ruling on Politics

ter.

W OMAN MENTIONED
FOR POST ON FCC

Screen Guild to Support
AFRA in Creating Ban
On Free Radio Service
SCREEN Actors Guild, Hollywood,

CONTROL

of

KIEM,

Eureka,

Cal.,

passes into the hands of William B.
Smullin, station manager, as a result of an FCC decision July 21 authorizing the transfer from Harold
H. Hanseth, who formerly held
of the stock.

62%%

representative of the film industry

A

special

com-

mittee is representing the organization in negotiations with an unnamed sponsor.

The program, titled Cavalcade of
Hollywood, is scheduled to start in
early fall. It will exploit the film
industry and format is said to be
different from anything so far atin radio. Well-known picwriters, under direction of
Grover Jones, Hollywood film writer,
are preparing the material.
This is the second film industry
cooperative involved in radio negotiations. Screen Actors Guild is
currently engaged in a deal which
would present its membership in
a series of sponsored programs,
proceeds to be turned over to the
Motion Picture Relief Fund.

tempted
ture

August

i,
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Four New Locals Copyright, Publicity and Labor Projects KVOO and WAPI Begin
On Full Time
Authorized by FCC Included in Active Program of NAB Operation
INAUGURATION of full-time
Fayetteville, Salisbury, Johnson
City, Charleston,

TWO

Get Grants

new

local stations in North
Carolina, one in Johnson City,
Tenn., and another in Charleston, W. Va. were authorized by the
in decisions announced in latter July. The new stations in the
Tar Heel State will be located in

FCC

Raleigh and Salisbury.
Sustaining Examiner Seward, the
Commission authorized Capitol
Broadcasting Co. to erect a new
100-watt night and 250-watt day
station on 1210 kc. in Raleigh, at
the same time denying the application for 250 watts daytime on the
same frequency in Fayetteville

by C. W. Walker and Waldo
W. Primm, partners. The Capitol

filed

Broadcasting Co.'s shareholders are
Earl C. Marshburn, attorney, 40
shares; A. J. Fletcher, attorney,

Howard

E. Satterfield, profesof engineering, U. of North
Carolina, 30; Charles E. Green, attorney, 30; E. Johnson Neal, insur-

35;
sor

ance man, 15.
The Salisbury grant went to
Piedmont Broadcasting Corp., the

Commission sustaining Examiner
Berry in recommending 100 watts
night and 250 day on 1500 kc. At
the same time the Commission denied the rival application for a station in the same community filed
by Burl Vance Hedrick, publisher
of the Salisbury Herald, who
sought 1,000 watts daytime on 1340
kc.
The Piedmont corporation's
shareholders are Bryce P. Beard,
president, bottlers supply dealer,
118 shares; J. F. Hurley Jr., vicepresident, publisher of Salisbury
Post, 94; Stahle Linn, attorney, 23;
William S. Overton, secretary,
auto dealer, 10; J. Carson Brantley, head of J. Carson Brantley
Adv. Agency, 20; J. P. Mattox, insurance man, 10; C. F. Raney, auto
dealer, 10; Gregory Peeler, banker,
5; Walter Carter, electrical supply
dealer, 5; M. M. Murphy, insur-

ance man,

MIDNIGHT

oil is being burned at
headquarters in Washington
these days to carry out the heavy
platform pledged by the reorganized trade association, under di-

NAB

rection
dent.

ference
dressed

distribute through
member stations a special handbook outlining radio practices and
techniques, calculated to aid nonprofessionals. Ed Kirby, public relations and education director of
is collecting the data and
the
preparing the manual.

Fair Plans Considered

Preliminary

specific plan has been adopted,
consideration is being given to use
of top-flight radio personalities together with nationally-known figures in education, religion and club
work to demonstrate radio's entertainment and public service range
under the American system.
Thought is being given to
graphic demonstrations, such as
films, to tell the story of American
broadcasting. Presentations will be
coordinated for extensive radiopromotion at major county and

Knox-

ville.

announced

for a new
100-watt full-time station on 1500

kc. to Kanawha Valley Broadcasting Co., to be located in Charles-

W.

Va., sustaining Examiner
Hyde. Its call letters will be
WHKV. President of the company
is

W. A.

holding

Carroll,
23 out of

lumber dealer,

the 25 shares
issued. The two holders of single
shares are R. E. Talbott, attorney,
and S. J. Halstead, law secretary.
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PICKS PIX PERCH
AtopWGAR Antenna, Making

Go

Station

in

have

for broadcasting: industry
participation, through the NAB, in
both the New York and San Francisco World Fairs next year. While

organized as the Knoxville Journal
Broadcasting Co., seeking the same

ton,

plans

made

Johnson City, Tenn., to operate
with 100 watts night and 250 day
on 1200 kc. The decision is effective Aug. 6. Mr. Birdwell will be
manager of the station, with the
backing of Mr. Lancaster. The applications denied were those of
Richard M. Casto, also seeking a
new station in Johnson City, and
R. R. Spilman, Ira A. Watson, R.
H. Claggett and Roy N. Lotspeich,

FCC
CP

will

fall

NAB

in

On July 15 the
the granting of a

Washington and adon radio cooperation.

assist

this

an amateur operator, and W.
Hanes Lancaster, Chattanooga business man, to erect a new station

outlet

in
it

educational and civic
organizations in preparing radio
programs and schedules, the NAB

To

1938

THIS

President

Radio

may

Miller's

The

direction.

Manufacturers

Association

cooperate.

Analysis of stacks of news pro-

gram

27 after attending sessions of the American Bar Association in Cleveland, and during
the preceding week attended sessions of the National Health Con-

Tennessee Grant

an

presi-

ton July

5.

for

Miller,

While Mr. Miller is devoting his
primary attention to the whole
subject of copyright, he also has
been active in several other directions. He returned to Washing-

Rejecting two other applications
for the same facilities, the FCC on
July 29 authorized J. W. Birdwell,

facilities

Neville

of

State fairs, under the plan, Mr.
Kirby working on this effort under

Off Aii

sight that met the
startled gaze of Transmitter Engineer Walter Widlar of WGAR,
Cleveland, the other day a young
is

the

—

\
'

t^\J>

JHHBl

man perched on
WGAR's 387 foot
vertical

radiator,

where no young

man

W"-S§S

^5<S
f^gf*

•

i^ggS*

"111^

should be,

especially when a
of
5,000
signal
watts is being ra-

WGAR

was

forced to sign off
!i^§>wL
until the young
L
man was safely on the ground,
where he confessed he had climbed
the antenna early in the morning,
before the station signed on; had
chosen the lofty perch because he
wanted to take pictures. Asked how
he planned to get down, he explained it was his intention to

wait until signoff.
The station immediately put the
young man on the air, reprimanded him severely.

Program Director

Worth Kramer pointed out that
this was no "stunt," stressed the
danger of such an exploit. A police squad arrived at the scene but
Manager John F. Patt pressed no
charge, allowed the lad to leave.

continuities received from
stations in response to an
request last month also is being
made by the
under the direction of Paul F. Peter, research director, to ascertain the degree of
"editorial opinion", if any, exerted
over stations and networks, for
possible use in connection with officially
circulated
reports
that
some stations were active politically and otherwise.

NAB

NAB

Active cooperation of NAB headquarters with station sales man-

agers also has been launched
through deliberations with Craig
Lawrence, sales manager of the
Iowa Broadcasting System, and
chairman of the Sales Managers
Committee. The purpose is to prepare data which will present radio's case to advertising groups, in
the form of statistical and market-

for KVOO, Tulsa, and
WAPI, Birmingham, under special

operation

experimental authorization from
the FCC on the 1140 kc. channel, is
scheduled for Aug. 9, having been
postponed one week to permit completion of technical installations.
The stations, which have operated

simultaneous day and time-sharing
at night on the clear channel, under special FCC authorization, will
operate full time experimentally
through use of mutually protective
directional antennas, with their
present powers of 25,000 watts and
5,000 watts respectively.
Both stations plan celebrations in
connection with the full time operation. At KVOO, a number of distinguished guests, including officials of NBC, are expected.

The

entire

week

of

Aug. 9-15

has been dedicated by WAPI to
the celebration with special programs, originated either by WAPI
or CBS sharing salutes on the occasion
sary.

of

WAPI's

16th

anniver-

The salutes include everything from an address by Ala-

ing studies and exhibits.
Joseph L. Miller, labor relations
director of the NAB, has been active in collecting case histories on
labor troubles of stations generally, in order that the NAB may
have as complete a reseiwoir of
information as possible. Currently
he is working on behalf of WLS,
Chicago in connection with a controversy between electrical and

bama's Governor-elect to a series
of shows transcribed by UP and
special programs ranging from a
Hollywood-to-Birmingham reunion
of the Bankhead family to a remote

structural
steel
workers about
erection of the station's new antenna.

are under consideration but no definite action has been taken, Broad-

President Miller and George W.
Norton, owner of WAVE, Louisville, chairman of the NAB committee on law, attended a conference in Cleveland July 26 during
the Bar Association sessions on
court broadcasts a subject considered by the Association last
year. It was concluded at the conference, attended by representatives of the American Newspaper
Publishers
Association and the
American Society of Newspaper
Editors, as well as ABA, that general principles on court broadcasts
can be worked out. It was agreed
that the two press organizations
and the NAB should designate
committees to sit with representatives of the bar to work out acceptable standards or canons. NAB
was not represented in the original
deliberations last year a fact that
caused some concern.

—

control

CBS
PLANS

through Lawrence C. Gumbinner Adv. Agency, New York.
edy,

Campaign

will be national in scope,
according to Max A. Geller, account executive, but type of program and whether it will be a spot
or network schedule are yet to be
determined.

NBC

has been informed by Filippo

Soccorsi, director of the Vatican City
radio station, that it received a special

benediction from Pope Pius

XI

for its "invaluable" cooperation in
relaying the Pontiff's message to the

National

Eueharistic

Canada recently held

Congress
in Quebec.

of

dog

Disc Dicker

for

the

acquisition

of

casting was told by CBS officials
on July 27, despite numerous rumors that the sale had been consumated. If the network does take
over

control

of

the

record

firm,

whose subsidiaries produce the
Brunswick, Columbia and Vocalian
phonograph records, it would for
the first time be in a position to
make off-the-air recordings of its
own network shows for use by
sponsors in supplementary markets, and to compete for recording
business with independent recorders as does NBC's transcription
division. Refusing to discuss price
or other details of the proposed
transaction,
CBS merely states
that it is "making an examination
of acquiring
into the
American Record Co., but has not
yet reached a decision."

wisdom

Chilean-Nitrate Plans

CHILEAN
Bureau,

will use radio this fall and winter
to advertise Quinlax, a cold rem-

city's

American Record Corp. by CBS

—

Vadsco Making Up List
VADSCO SALES Corp., New York,

the

to

visit

pound.

Nitrate Educational

New York

(fertilizer), is

making plans for its annual fall
and winter campaign, placed
through O'Dea, Sheldon & Canaday, New York. The agency reports that while plans are still in
the formative stage, it is possible
the 26-week transcription campaign which ran on some 10 stations in the Southeast last winter
may be repeated.

Coffee

Fund

PLANS

for the $500,000-a-year
cooperative campaign of the Assosiated Coffee Industries of America, expected to include a substantial appropriation for radio, will
be presented at the coffee indus-

convention in French Lick
Springs, Ind., Sept. 19-21, according to Arthur Kudner, N. Y.,
agency in charge.
try's
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IRNA

Decide Plans for Chain Inquiry

to

Meets in Chicago
To Consider
Procedure
BRUCE ROBERTSON
TO DETERMINE the scope of netBy

work

-

affiliated

station

participa-

of invitation for the Chicago
conference. Among other things,
the call stated:
ter

and

"Fundamentally

basically-

the networks are the affiliates, and
the affiliates are the networks. The

have a common interest
with the network to endeavor to
increase the usefulness of the
affiliates

'

network

American System of

nopoly investigation of the FCC
and to focus attention on other
problems affecting affiliated stations and their networks, a convention of Independent Radio Network
Affiliates has been called for the
Hotel Stevens, Chicago, Aug. 16

broadcasting and to protect it in
the interest of the public.
"On the other hand, networks'
affiliates have a common interest
with each other to see to it that
the relationship between the networks on one side and the affiliates
on the other, are fair and reason-

and

able.

tion in the

forthcoming chain-mo-

17.

Dormant

since the completion of
iis negotiations with the American
Federation of Musicians early this
year, the group includes some 275
stations affiliated with networks
except those directly owned and
operated by the chain. It was organized a yr ear ago to present a
united front in meeting the demands for increased employment of
union musicians laid down to the

AFM.
Meeting In New York

networks by

Decision to call the IRNA convention in August was reached at
a meeting July 25 of 18 executives
of network member stations in the
Waldorf-Astoria Hotel in
York in response to an invitation

New

from Mark Ethridge, WHAS,
chairman of the original IRNA
group and subsequently, as a result of his able leadership of this

body, president of the National Association of Broadcasters, and Sam-

Rosenbaum, WFIL, wT ho headed the IRNA committee that negotiated the standard contract for
uel

all

network stations with

AFM.

Discussion at the three-hour evening session resulted in the general
feeling that the affiliate stations
have a common interest with the
networks in properly presenting to
the FCC the merits of the American system of network broadcasting, and that the affiliates as a

group also have views which can
properly- be presented both to the
networks and to the FCC. Since the
purely informal gathering at the
Waldorf had no authority to speak
for anyone but those present, it
correct move
would be to summon a general convention, at which the entire body
of network affiliates could decide
on the best course of procedure.

was decided that the

Eyes and Ears for

NAB

in feeling that the affiliates

have enough at stake to warrant
such a convention and that theyT
all be parties to the invitation. He pointed out that in taking
this step there is no intention of
rivaling the NAB or in any way
usurping any of the proper functions of this general industry organization. On the contrary, he
said, the NAB board, at its meeting of April 30, expressly asked
IRNA to function as its "eyes and
ears" in the forthcoming network
investigation and to keep the NAB
informed of any developments of
an industryT -wide nature.
On July 28, the group sent a let-

would

BROADCASTING

preliminary
should
resume its activities in order to select and focus the views of affiliates on these subjects. Several specific measures were suggested to
be presented to the affiliates for
in this

IRNA

These include mat-

consideration.

ters relating to the establishment
of a satisfactory common understanding between affiliates and networks as to the manner in which
proper recognition can be given to
the views of affiliates and their
duties and obligations under their
licenses. Network operating policies
and the burden of copyright will
probably be pertinent in this list.

Undoubtedly consideration must also be given to possible changes in
the radio law and the extent of
Commission regulation ofmetwork
broadcasting."

Asked whether the meeting
cussed such questions as

FCC

dis-

sup-

•

to affiliates, Mr. Rosenbaum
said no such specific points wT ere
raised at this session, which was devoted entirely to the general subject
of unified action on the part of the
affiliates in preparing- for the investigation. Mr. Ethridge concurred
in this and emphasized the point
that the affiliates have a common
interest with the networks in preserving the network system of
broadcasting. The basic idea to be
submitted to the convention, he

ment

said, will probably be the thought
that the affiliates are anxious to
cooperate in every way with the
FCC and the networks in maintaining this American system.
Among those present at the meeting were: H. K. Carpenter, WHK;

Jack Howard, Scripps-Howard RaJ; Pegdio; William Scripps,
gy Stone, IRS; John Shepard, 3d.,
Yankee Network; I. R. LounsberWGR-WKBW; John Gillin,
r-

WW

WOW;

Edgar

WMBD; W.

Bill,

Pape, WALA; Donald Withycomb, WFIL; John Kennedy,
0.

WCSH; Harrv
thur Church,

Stone,

WSM;

Ar-

KMBC.

The call for the conference bore
the following signatures: Messrs.
Ethridge, Rosenbaum; John J. GilJohn Shepard' 3rd,
lin Jr.,
William J. Scripps,
John A. Kennedv, WCHS; H. K.
Carpenter,
H. C. Wilder,
WSYR; I. R. Lounsberrv, WGR;
Arthur B. Church, KMBC; L. B.
Wilson, WCKY; George W. NorHarry Stone,
ton, Jr.,

WNAC;

WOW;

WWJ;

WHK;

WAVE;

WSM, Edgar

Bill,

WMBD,

Jack

Howard, Scripps-Howard Radio.

Program for Chain-Monopoly Inquiry
Being Drawn; Burns Counsel For CBS
PREPARATIONS

for the "chainmonopoly" investigation of broadcasting, slated for hearing this
fall, are under way both within the
FCC and the industry.
In addition to preliminary work
of the networks themselves, Inde-

pendent Radio Network Affiliates,
representing stations on the chains,
plans to put in its own case. NAB
participation, at this stage, probably will be only perfunctory.

John

J.

Burns, former general

counsel of the Securities and Exchange Commission, has been re-

tained by

7

CBS

as

its chief

counsel.

Sam

Becker, former
FCC special counsel for the A. T.
& T. investigation, may also par-

His associate,

ticipate.

Acting as spokesman for those
present in New York, Mr. Rosenbaum said this group was unani-

mous

"The opinion

gathering was that

ervision of network rates of pay-

While the

FCC

is

busy prepar-

data for the hearings
under William J. Dempsey, special
counsel, nothing concrete has been
done in the way of a full-time
staff for the task. Mr. Dempsey
has been working with various departments of the Commission in
preparing the preliminary data.
ing basic

Delay

is

Possible

"With Chairman Frank R. McNinch expected to return to his
desk soon, after a month's enforced rest at a local hospital, it
is expected the special committee
of the FCC will immediately plunge
into the task of directing the preparatory operations. In addition to

Chairman McNinch, members of
Thad H. Brown,

the committee are

Broadcast Advertising

vice-chairman; and Commissioners
E. O. Sykes and Paul A. Walker.

While Chairman McNinch, just
before his admission to the Naval
Hospital in Washington, declared
actual hearings on the chainmonopoly study would get under
way "the first of September", it
is hardly expected it will start that
soon. At least 30 days' notice will
be given the parties involved to
prepare for the hearings.
Moreover, while the issues are
established under the order adopted March 18, it is likely a formal
notice of hearing will be issued
with appearances requested from
all parties in interest prior to the
actual opening of the hearings.
The objective is to inquire into
all phases of network operations
and contractual relationships with
affiliates as well as with such issues as competition in broadcasting, multiple ownership and operation of stations and, broadly, the
whole subject of relationship between networks and

affiliates.

Dup-

lication of general programs, exclusive contracts, clearance of program material at the source, and
ownership, operation and lease of
stations have been cited in particular.

Preparations for NBC are being
handled by Philip J. Hennessey Jr.,

NBC

Washington attorney.

For MBS, Louis G. Caldwell,
former Radio Commission general
counsel is handling the preparatory work.

Goodyear Tire Seeking
& Home Segment

Farm

Firestone Farm Series
CARRIED sustaining for the last
10 years despite repeated offers of
sponsorship, NBC's Farm & Home
Hour may have its last 15 minutes
sponsored by Goodyear Tire & Rubber Co., Akron, after Daylight Saving Time terminates Sept. 26.
Starting that date, the Goodyear
Farm Service, featuring
news commentators, would be heard
on the Red Network from 1:15
to 1:30 p. m. (EST). Arthur Kudned Inc., New York, is agency.
The first 45 minutes would be
sustaining from 12:30 to 1:15 p. m.
The Farm & Home Hour recently
celebrated its 3,000th broadcast. At

farm

one time Ford Motor Co. sought
its

sponsorship.

According to NBC, the contract
had not been signed July 29, announcement of the negotiations
having been premature.
Firestone Tire & Rubber Co., Akron, is continuing its transcribed
series of interviews with authorities on soil, stock, crops, farm construction and other subjects of interest to farmers throughout the

The quarter-hour WBS-recorded programs are broadcast
twice weekly on some 80 stations
in agricultural areas. Fall series
will begin the week of Aug. 14
on all stations, the 25 stations
which began carrying the first series in April having been without
these programs for the past few
weeks, while stations that were
added later in the spring completed their broadcasting of the first 26
programs. Series is placed through
Sweeney & James Co., Cleveland.
fall.

Two

Join

WILLIAM

Rambeau

RAMBEAU,

G.

head

of the representative organization
bearing his name, announced July
29 that Allen W. Kerr, veteran radio salesman, has been added to
his New York staff, and that

George J. O'Leary has joined the
Chicago sales staff. Mr. Kerr is a
former magazine advertising salesman and a former publisher. Mr.
O'Leary has been in agency work
as copywriter and account executive, including assignments dealing

with radio.

He was with Ruthrauff

& Ryan

for eight years and prior
that was in the automotive,

to
electrical appliance
lishing fie lds.

KEX-KOB

and book pub-

to Full

Time

FULL

time operation on an experimental basis for KEX, Portland, Ore., and KOB, Albuquerque,
N. M., was authorized by the FCC
in a decision July 28. The decision
authorizes a 30-day trial period
with directional antennas, which
the station operators expect to
have ready to begin by Sept. 1.
At present they operate full-time
daytime only on their common
frequency of 1180 kc, but must
share time at night. KOB uses 10,000 watt s and KEX 5,000
.

QUAKER OATS
purchased

Tommy

Co.,

Riggs

Chicago,

has

& Betty Lou,

Rudy

Vallee Hour, [Broadof the
casting, July 15] and will start the
half-hour variety show on Sept. 26,
using 70 NBC-Red stations. Ruthrauff & Ryan, Chicago, is agency.

August
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BRIDGEPORT GIVEN
BASEBALL RIGHTS

of

BOB'S

HAVING

obtained permission from
the National as well as the American League to broadcast the home
games of the Boston major league
teams for the remainder of the
season, WICC, Bridgeport, on July
26 joined 13 other stations of the
Colonial Network in carrying Fred
Hoey's account of the Boston National League game. WICC's belated entry into the baseball broadcasting picture was due to the previous refusal of the New York
clubs to waive the 50-mile rule
that permitted them to extend
their ban on baseball broadcasting
to all points within a 50-mile radius of New York, which barely
includes Bridgeport. Both leagues

have now rescinded the rule, however, and WICC will henceforth
be a part of the network carrying
the home games of both Boston
clubs under the sponsorship of
Kellogg Co., Battle Creek cornflake manufacturer.
Queried about broadcasting possibilities

and

for the

New York

Giants

Brooklyn

Dodgers in 1939,
when the nonradio agreement between these teams and the New
York Yankees will have expired,
Ford Frick, National League president, refused to comment, saying
that it was a purely local matter
to be settled by the clubs concerned. Leading New York sports
writers report that various commercial offers have been made to
three

teams,

but

that the
Yankees have more or less discouraged would-be sponsors by an asking price of $100,000 for a year's
broadcasting rights. Both the Giants and the Dodgers are said to
be willing to waive the ban on
broadcasting at much more reasonable figures, with the Brooklyn
team leading the way. An official
of the Brooklyn club definitely said
that radio was under serious consideration in the team's 1939 plans.
all

Grimm Signed by WBBM
As Baseball Announcer
CHARLIE GRIMM, who was

re-

placed July 20 by Gabby Hartnett as manager of the Chicago
Cubs, has joined WBBM, Chicago,
as sportscaster, according to an announcement July 22 by H. Leslie
Atlass,

CBS

vice

-

president.

Grimm's salary as Cub manager

was estimated

at $20,000, but Mr.
Atlass has declined to reveal what
salary Grimm will receive as an
announcer, declaring that "it will
be substantial". Grimm will share
the daily play-by-play sportscasts
with Pat Flanagan, baseball announcer.
Grimm appeared on a coast-tocoast CBS network July 24 in a
discussion of reports of front office interference in the management of the Cubs and gave the
reasons back of his dismissal as
manager.
scored a scoop
July 20 when it broadcast an interview with Grimm and Hartnett
35 minutes after the Wrigley shift
had been announced. John Harringsports reviewer and
ton,
sports
Jim Crusinberry,
editor, handled the interview. Al-

AND JUDVS COTTAGE

Serves as a Radio Studio In

Under

WAP1

under construction. On completion,
radio programs were put on direct
from the home itself and open
house held for a period of two
weeks. Thousands visited the bungalow and evinced the greatest in-

building contractor and
building material dealers,
jointly bore the cost of the promo-

The house itself is as novel as
the radio program which told of
its building. It is a California type
bungalow, located in Arlington
Place, a development of the Montgomery Real Estate Co., and the
Arlington Realty Co. The house is
in effect built around the garden
patio with three sets of French
doors opening from the living
room and from the sun room onto

medium

chitect,

who

tion.

Programs for 15 Weeks
The series ran for a period

of 15

weeks at 4:30 p. m. 15 minutes
each weekday except Monday and
at 10 a. m. Sunday. The radio program let the public in on the plans
of the young couple from their first
decision to build a "cottage small
told of their
selection of lot, architect and contractor, and finally detailed step by
step the construction. People went
out in droves to observe the home

by a waterfall," then

Argued

i,

it.

The radio program was put on
by Burtt McKee
as Bob and Mary Collet Black as

in dialogue style

Judy, both

well-known

There were 78 scripts in

ALLEGED

Contests

Western Pennsylvania by the Pittsburgh Athletic Co., General Mills,
Socony- Vacuum Oil Co., and NBC.
Federal District Judge F. P.
Schoonmaker, at the conclusion of
the hearing, took the matter under

case.

advisement but indicated his decision might be expected shortly.

The injunction request

the
is
a $100,000 civil action
being pressed by the plaintiffs
against
for its alleged "pirating" of play-by-play broadcasts
first step in

KQV

sponsored jointly by General Mills
and Socony over KDKA and
WWSW, Pittsburgh. [BROADCASTING, July 15].
At the July 26 hearing KQV
stipulated that it had discontinued
and would not resume broadcasts
of out-of-town games of the Pittsburgh Pirates, said to have been
lifted from authorized broadcasts

KDKA

sponsored by General
and Socony. It was believed
that in view of this KQV concession
Judge Schoonmaker might
deem a preliminary injunction unnecessary on that phase of the

over

1938

9

actors.
all.

in Pittsburgh Injunction Plea

"bootleg" baseball
broadcasts came under judicial
scrutiny July 26 when an application for a preliminary injunction
Pittsburgh,
was
against KQV,
asked in U. S. District Court for

Mills

As

to

home games

of the Pirates,

played at Forbes Field, KQV said
the information for its play-byplay accounts was obtained by observation from vantage points outside Forbes Field and insisted that
it had a right to use such material
despite plaintiffs' rights. However,
S. E. Watters, president and secretary of Pittsburgh Athletic Co.,
has commented that Forbes Field
is so situated that no person outside the field or grandstand can
observe enough of the action of
games to give an accurate and
comprehensive description, "such
is being broadcast by KQV".
General Mills has a contract
with the Pittsburgh Athletic Co.,

as

owner of the Pirates ball club, for
exclusive broadcasts of both home
and away games.

Socony

is

co-

sponsor of away games broadcast
on KDKA. For these broadcasts,
the sponsors also have exclusive
privilege to use Western Union
play-by-play wire reports of the

games for radio broadcast.
Representing plaintiffs at the
July 26 proceedings were Bethuel
M. Webster, New York, former
general counsel of the Federal Radio Commission, Roy G. Bostwick,
Pittsburgh, and Louis F. Carroll,
New York.
Although General Mills only rereceived from the Pittsburgh Pirates the right to broadcast home, as well as away games,
both the ball club and the sponsor
recognized in their application for
injunction that full benefits of
such baseball broadcasts lay in
their exclusiveness. It was pointed
out that infringement of this right
by other stations, as in the case
cently

WHEN

WBBM,

Charlie Grimm joined
Chicago, as sportscaster

on July 22, Pat Flanagan, veteran
baseball announcer leaned
over Charlie's shoulder and gave
him a few pointers on the art of

WBBM

sportscasting.

August

terest in its unique features. Judy
herself was on hand to act as host
to the visitors, refreshments were
served and a band concert in the
garden patio was broadcast daily
over the station.

Alleged Pirating of Pirates

WBBM

•

Weeks

RADIO proved its case as an effective advertising
for
real estate in the recent promotion
of Bob's & Judy's Cottage in the
Air, by WAPI, Birmingham, Ala.
The idea was to have a young
married couple actually build a
home and describe their hopes and
experiences as they went along.
It proved a good idea and was sold
to several cooperating agencies, including a real estate concern, ar-

though Grimm has had no experience in broadcasting he is said to
possess unusual talent as an entertainer and an excellent baritone
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Formative

Sponsorship Project

WBBM

WBBM

Its

KQV,

destroyed

much

of their

commercial value and would probably lead to modification and curtailment of this type of radio activity,
particularly by
General
Mills, at present the largest sponsor of baseball broadcasts.
In the bill of particulars, Henry
A. Bellows, public relations director of General Mills, and former
CBS vice-president, pointed out
that these broadcasts for his company during the 1938 season i'epresent a cost of $1,221,787, of
which $414,750 is paid to the individual baseball clubs for the
privilege of exclusive broadcast,
along with $807,037 for broadcasting facilities. During the 1937 season, he added, the total cost of all
baseball broadcasts sponsored solely or jointly by General Mills was
$1,049,303, of which $348,339 was
paid to the clubs for game nights.
General Mills, he continued, has
agreed to pay $17,500 for the exclusive right to broadcast 1938
away games of the Pittsburgh Pirates, and its option, recently taken up, on home games, specifies
$15,000 as the exclusive broadcast
His company, he declared,
fee.
"would certainly not pay nearly as
much as $32,500 to broadcast the
home and away games, if the exclusive feature of its contract with
Pittsburgh Athletic Co. cannot be

maintained."
Socony, according to Eben Griffiths, advertising manager, in 1935
spent $100,000 on baseball broadcasts;

in

1937,

$400,000,

and for

1938 has contracted for $575,000.
Also, as with General Mills, Socony spends substantial sums in
training special announcers. It has
invested about $23,090 in its Pirates contract, he said.

A BAN

against the broadcasting

of home games, in force from the
start of baseball broadcasting, was

July 15 by William E. Benswanger, president of the Pitts-

lifted

burgh Pirates. All home games except on Sundays and holidays for
the remainder of the season will
be sponsored by General Mills and
Socony Vacuum Oil Co. over
KDKA and WWSW.
In announcing the decision,
President Benswanger said it had
been made because of the belief of
the Pirates management that if
there are home game broadcasts
in Pittsburgh "local fans are entitled to receive a first-class playby-play description of the games
from the field."
The action was hailed by KQV,
Pittsburgh, as a "victory", claiming its broadcasts of home games
has forced the Pirates to make the
decision. In a news release the station said that at the start of the
1938 season the Pirates sold the
rights of the abroad baseball
games to a rival station and did
not allow home game broadcasts.

KQV, in an unrevealed way, began
broadcasts of the inning-by-inning
reports of the home game.

Legion Ball Series
WBT, Charlotte, N. C, has signed
for the third season with General
Mills (Wheaties) to broadcast the
entire American Legion Junior

Baseball series in North Carolina
which began July 19 and continues
into September. Lee Kirby, WBT
sports announcer, is handling the
series, with remote pickup for local
games, and wire reports of out-oftown contests. Knox-Reeves Adv.
Agency, Minneapolis, is agency.
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The Housing Boom That
SINCE

1930,

when

KFPW

came

on the air in Fort Smith, John A.
England, president and general

manager,

been

Noncommercial

KFPW Built

Qrows Into

Project

A Source of Many Sponsors

had

searching

By

for an idea that
would serve as a
public service of

because a newspaper can produce
a special edition with extra hundreds or thousands of dollars
worth of advertising but for a rastation only long-time condio
tracts produce sizable volume.

JIMMIE BARRY

Advertising Manager,

KFPW,

a home was shown. This is probably satisfactory to a newspaper

Fort Smith, Ark.

outstanding magnitude.

No

on the Arkansas
River in the
I ii
c i n i t y of Fort
JM
Smith ever reached a stage where
emergency radio service would be

^P^^fc

of special value.
cooperated
Of course,
with the Community Chest, the an-

KFPW

nual rodeo and other civic activities
but so did the newspapers.
The people of this Southwestern
city had few ills that radio might
The regular reporting of
help.
many hours of farm information
bulletin broadcasts in the license
application blanks made us feel
like we justified our existence but
there was nothing big and different to encourage extra chest ex-

—

pansion.

seemed

Our good
doomed to

want of an

intentions
for

oblivion

idea.

Stagnation in Housing

homes but that home building

was

at a standstill. "If," said the

realtor, "anyone could find a way
to stimulate home building it would

put thousands of men to work and
evei-ything here would improve."
The Federal Government was of
the same opinion
and was trying to
encourage home

building

with

FHA

and insured
deposit building
and loan associations.
Here was
the idea we had
been waiting for
right under
.

.

.

KFPW's

Mr. England

nose.
The rest is history. Mr. England
instructed me to create the largest

and best
within

my

campaign
The campaign

advertising
ability.

to advertise the value, advantages and joys of home building
and home ownership. The entire
campaign was to be given to the
building trades, material dealers,
material manufacturers, real estate men, etc. with the compliments

was

of KFPW. No commercial tieups,
no contributions, donations or outside assistance. KFPW was to be
godfather to the big building industry with its many unemployed
people.

As soon

as the campaign

was

under way, our education started
coming very fast. We had not had
much contact with the building industry.
this

Our total advertising
had only amounted

field

in
to

$144 worth of widely varied spot
announcements in the six months
prior to the campaign. We were
babes in the woods very dense
woods.

BROADCASTING

WHEN

•

KFPW,

in Fort Smith, Ark., decided to

dabble in the

it didn't know what it was getting into. It
know that building firms sometimes snarl at each other.
It didn't know that many people aren't interested in new housing. It didn't know that they are scared of getting a bad housing
deal. Best of all, it didn't know that it was stirring up a lot of
new business for itself by building the houses on an impartial
and noncommercial basis. Now KFPW and Manager John A.
England know that noncommercialism can pay, and pay handsomely, for building materials now rank next to foods in volume.

housing business,
didn't

We found building material
dealers were an important key to
any activity and they didn't get
along very well among themselves.
Some couldn't get in the same
room with others without wanting
to

Finally, in 1936, a conversation
with a local realtor revealed the
fact that there was a great need
-for

The Service Aspect

floods

fight.

We

learned there were three
reasons why home building was
at a standstill, namely:
of interest in a new
1. Lack
home. In other words, 4 lack of
knowledge about the advantages of
modern conveniences, heating,
lighting, and the peace of mind
that comes through home ownership.

Lack of knowledge about
building and financing.
3. Fear of being cheated in home
2.

building dealings.
Radio advertising on our part
would strike at the root of these
ills but we needed something more
substantial and tangible to use as
a lever. This finding led us to the
idea of building model exhibition
homes in connection with the radio
campaign. In building homes we
could spend money with nearly all
of the dealers and that would make

them interested. The model homes
would serve as real demonstrations
to the public of the ideas we were
talking about on the radio. Thus,
in the fall of 1936 we started
building our first model home and,
of course, we bought materials.
We purchased from 30 different
firms, including all of the different
groups and cliques. Of these, 12
later bought radio advertising vol-

Our

public showings

were

strict-

We

did not perly noncommercial.
mit advertising signs, salesmen or
mechanical salestalks. Our hostesses served as guides and merely

answered questions about the properties. As a service to the visitors
we gave each guest a circular con-

taining an alphabetical list of the
products and the firms supplying
the products. The homes were completely furnished and the visitors
went through roped off areas with
building paper protecting the
floors. Suppliers reported sales
running into thousands of dollars
immediately following the showreceived hundreds of
ings.
calls and visits from prospective
builders who asked everything
from what to say to the finance
company to questions on color
schemes. We came to the conclusion that the public knows very
little about home building and wel-

KFPW

Syracuse Slogans

WITH A NEW

"goodwill
station-break" policy, WSYR,
Syracuse, is promoting the
its
leading industries
city,
and the station's major programs simultaneously by announcements, written by Ray
Servatius,
continuity

WSYR

chief,
cuse.

"WSYR,

like

Syra-

The Convention

City",

"WSYR, Syracuse. Choice of
successful advertisers,"
"WSYR, Syracuse. Choice of
Syracuse

Un

i

ve r

s

i

t

y,"

"WSYR, Syracuse. The
scoop station on sports and
news. Keep tuned in"

parts in order that we could purchase something from almost everyone. Of these, 23 were advertisers or became advertisers later.
Looking back over our experience, our "noncommercial" attitude
seems to have been the strongest
from an advertising selling viewpoint.

If

we had made

exclusive

material purchase and advertising
contracts and focused the attention on the public showings (more
than the year-round building campaign) we would have only had a
short advertising season each time

comes a sincere, genuine

effort to

offer assistance.

Advertising has included: Insufurnace (winter air-conditioning system), summer air-conditioning systems, linoleum, lumber, paint and wallpaper, plumbing
fixtures, ready mixed concrete, wall
lation,

roofing, mirrors, realtor,
building & loan association, sheet
metal work, termite proofing, elecwith
tric products and lighting
stimulation of such lines as radios,
refrigeration, furniture, etc.
Needless to say, the campaign
is continuing and in the fall of
this year we will start our third
model home. This time, we are going to dip into the $2,500 class
which should have even greater
public service than our previous
homes in the $5,000 class. We have
given serious thought to a $1,000
home. Such a home would appeal
to millions because it could be
bought for $100 down and about
$10 per month. There is a great
opportunity for public service in
home building education work.
tile,

—

untarily.

Promptly Sold

The

house followed the genplan of Purdue University's
$5,000 prize home, described in the
July 1936 issue of Ladies Home
Journal. About 1 0,0
persons
went through it during the public
first

eral

showing

in

February 1937, and it
sold to a private

was promptly

party without loss.
The second home, completed and
shown one year later, in March
1938, was purchased by a private
party before it was finished at no
loss to KFPW. Material and service contracts

were divided

Broadcast Advertising

into 56

THE SECOND
first,

now

home built by KFPW, Fort Smith, Ark., and, like the
is
quickly sold without loss and with sponsorial success.
trying $2,500 homes, may go into the $1,000 class.

KFPW
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Network Contract
Ratified by AFRA
NBC
MBS

and CBS Pact in Effect;
Negotiation Planned

THE

contract signed July 12 be-

Phil Hennessey Resigns

From NBC's Legal Staff
To Start Own Practice
J.

attorney in Washington,

staff

Jr.,

has resigned, effective Aug. 1 to
enter private practice of law in

tween the American Federation of
Radio Artists and NBC and CBS
covering wages conditions of employment for actors and singers
employed on network sustaining
programs [Broadcasting, July 15]
having been ratified by AFRA
locals in New York, Chicago, Los
Angeles and San Francisco, location of network originating stations,
it
now becomes effective
Aug. 7. While a similar contract
will be negotiated with MBS for
artists on its programs, no meetings have been held or scheduled
between AFRA and Mutual execu-

Washington, specializing in radio.
After a vacation, Mr. Hennessey
on Sept. 1 will open offices in the

Woodward Bldg.,
He will represent

NBC

& H

15th

Sts.

owned and

-

operated stations,
as well as the
networks, on a retainer basis, but
will not b e attached to its legal
staff.

Mr. Hennessey
has been an NBC

tives as yet.

AFRA

HENNESSEY

PHILIP

NBC

Bachrach

Mr Hennessey

working on
a contract covering NBC announcers which is expected to be completed and signed within a few
days. Immediate resumption of negotiations with the American Association of Advertising Agencies

attorney

standard contract coveringemployed on network commercials is also planned. A number of meetings were held early in
the year, but were discontinued
several months ago while AFRA
officials devoted all their attention
to completing the network contracts. While the AAAA cannot
bind its members, it can negotiate

work before the FCC. In October
1935, he was transferred permanently to Washington, under Frank
M. Russell, Washington vice-presi-

At present

for

is

and

a

In that capacity, he repreNBC in all FCC matters.
Last winter he was the NBC observer at the Interamerican Radent.

sented

dio Conference in

them and recommend that its
accomplishments be accepted by

for

tees

agencies

individual

much

in

same manner as the commitwho represented the network

and independent stations

in nego-

tiating standard contracts with the

American Federation of Musicians
obtained the best terms they could
and then recommended that the
stations accept them in drawing up
their individual contracts.

Announcer Snag

A new

contract has been signed

WCFL,

with

Chicago

Federation

of Labor station, running for one

year from September and covering
all actors, singers and announcers
employed by the station. Previous
contract was for announcers only.
Contract calls for minimum scale.
5-day, 40-hour week, overtime, vacation, sick leave,
disputes, and an

arbitration of
shop. Two

AFRA

new

have been added to
Birmingham, Ala.,
and Hamilton, Ont.
locals

AFRA

rolls, in

In St. Louis,

AFRA

negotiations

KMOX, KSD, KWK,
WIL reached a snag-

with stations

WEW

and

the
question
of
whether
actors, singers and announcers can
be lumped together into a single

over

AFRA

collective bargaining unit.
claims jurisdiction over all

per-

sons appearing before the microphone with the exception of union
musicians, whereas the St. Louis
stations hold that announcers are
"confidential employes" and should
not be grouped with actors and
singers.
Question of effect of
AFRA control of announcers on
one who might try to obtain work

where announcers have
taken into the Newspaper
a CIO affiliate (AFRA is
AFL) was also raised. Regional
office of the National Labor Relations Board was asked to define
the proper bargaining unit for station
talent
and Dorothea de
Schweinitz, regional director, has
requested the NLRB Washington
in St. Paul,

been

THEY DID GO, and with excellent results. Top photo shows
part of catch of 26 tuna, weighing from 40 to 75 lb., caught by group
including prominent radio men angling out of Freeport, Long Island,
in July. Left to right are Wallen J. Haenlein; H. Preston Peters, Free
& Peters; Capt. Ben Elderd; Robert Rankin, v. p., William H. Rankin
Co.; Russel Woodward, Herbert McCord, and Robert G. Patt, all of
Free & Peters. Lower left photo shows John Livingston, Los Angeles
International Radio Sales rep (left) and Art McDonald, KEHE account
executive, with string of crappies caught in Lake Henshaw, near San
Diego, Cal. Edward Codel (lower right) salesman of WBAL, Baltimore, shows two of a large pollock catch off Liverpool, Nova Scotia.
A'FISHIN'

•
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1938

Havana.

Mr. Hennessey is a native of
Salem, Mass., a suburb of Boston.
He graduated from Boston University College of Liberal Arts in
1923 and from its law school five
years later. He spent a year in
general practice in Boston before
joining NBC in 1929. He is 37
years old.
John Hurley, formerly an announcer on the WRC-WMAL staff
in Washington, has been
transferred to Vice-President Russell's
office as legal assistant. Mr. Hurley graduated from Georgetown
University Law School this year
but passed the District of Columbia Bar a year ago.

Gruen's Local Discs

GOP Names
WELLS

(Ted)
ly in both newspaper and broadcasting work, on July 19 became
director of radio for the Republi-

can National Committee and assistant to Franklin Waltman, director of publicity. Mr. Church entered radio in 1931, joining CBS
as its publicity director in Washington. Later he became WJSV
program manager and assistant to
Washington Vice-President Harry
C. Butcher. He left CBS in July,
1936, joining the Republican National Committee headquarters in
Chicago and served until the end
of the campaign that year. Subsequently he joined NBC's New York
publicity staff and resigned to undertake commercial radio production duties, with the Kate Smith
organization. Before joining CBS
he was on the Washington staff of
the New York Herald-Tribune and
previously had been with the
United Press.

headquarters to send a trial examiner to St. Louis to hold a hearing.
Despite disagreements, all relations between station and AFRA
officials have remained friendly, it
is

reported.

GRUEN WATCH

Church
CHURCH, former-

Guild,

Page 20

-

1929, when he became a member
of the New York legal staff under
A. L. Ashby, vice-president
general counsel. In that post he
handled every type of radio litigation
including the Washington

artists

the
the

since

Game Angler

Big

MAJOR

Gladstone

Murray,

managing

director of the CaBroadcasting Corp.,

nadian

who caught a

Co., Cincinnati,

launching its new season with a
sales convention in Cincinnati July
7 where it announced the slogan
Gifts From Your Jeweler Are Gifts
at Their Best, has included a jewel-

533-p o u n d
giant tuna last summer off
Liverpool, Novia Scotia, has
been designated an alternate
member of the Canadian team
participating in the Interna-

er's radio advertising service to
function similarly to a. newspaper

Tuna Tournament at
Teams

of high-quality transcriptions to
be furnished free of charge to local dealers for local placement.
The discs will be furnished complete with suggested commercial
copy, publicity material and merchandising ideas. The Gruen convention banquet was broadcast by
WCKY, Cincinnati.

tional

Liverpool Aug. 27-29.

Cuban

of American and
big game anglers will compete against the Canadians.

Wrigley Net Plans

WM. WRIGLEY

JR. Co., Chicago
(Spearmint chewing gum), will
start a dramatic serial on about

eight CBS stations in New England in mid-August, according to

New England stacarrying Scattergood

reliable sources.
tions now
Baines will replace

it with the new
show. It is understood that Neisser-Meyerhoff, Chicago, is agency.

UNIVERSITY
WILL,

FCC

has

of

been

Illinois*

authorized

by the
daytime power to
580 kc. channel.

to increase its

5,000 watts on

its

station,

mat

service. Conceived by Frank
M. Smith, advertising manager and

onetime sales manager of WLW,
the plan involves a 13-week series

Foulds to Place

GROCERY STORE

Products Sales

New

York (Foulds macaroni),
Co.,
will use spot radio in the midwest
this fall, chiefly participating in
domestic science programs to begin in late September, with spot
announcements on a few other stations filled in in October, according to Harold Lance, advertising
manager. Ruthrauff & Ryan, New
York, was recently appointed to
direct this company's advertising.
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• consistent "listener-first" policies
• aggressive public relations activities

• finest technical facilities

CBS

plus

and

attractions

KOIN

showmanship keep

superior

FIRST

CHOICE

in

No

No

holic Beverages, etc.

50,000 Personal
Contacts

KOIN

KOIN

Medical

.

.

Alco-

is
the only station in Portland
(except its sister station, KALE) which so
considers its listeners' preference as to reject
all spot medical, dental, liquor, beer, wine,

and

''small

for

the only station in Portland which

is

years

five

public

relations

has

carried

appearance"

message

meetings in the

Wins Showmanship

five

aggressive

50,000

KOIN's "personal

people have listened to

loan" advertising.

on

(over

activities

more than 250

in

seasons).

Recognition

Produces Network Shows

Showmanship is a part of KOIN's daily
operation. From time to time its dominance

KOIN

consistently

production

in the Portland territory receives such recognition as "Variety" survey "firsts", and
the McNinch Award for National Air Mail

staff

in

maintains
the

the

largest

Northwest

Pacific

Week.

and releases a regular schedule of important
programs to both the Coast and nationwide
Columbia networks.

Only CBS Outlet

New

Half- Wave

540 foot

KOIN

is the only CBS outlet for the fertlli
120,000 square mile market of Oregon and
Southern Washington.

vertical

"IDECO"

radiator

with

Antenna

anti-fading

half-wave

22 acres of copper

ground. Service commenced in May.

THE JOURNAL
y

.

and it s a good market—

with no floods, cyclones or droughts to disrupt

its

consistently sound and reliable
tremendous agricultural income
.

Committee on Radio Research" report shows that 95%
United States 13% higher than the U. S. average).

FREE and PETERS

BROADCASTING
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.

.

.

as to
.

spending power,

and the 1938 "Joint

OF ALL HOMES HAVE RADIOS

(highest figure in

National Representatives

August

1,
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Renewed

Miller Offers Radio Aid
In National Health Drive

Interest

Shown by Radio

THAT

radio will gladly cooperate
in any national health program
finally evolved, was the assurance
given delegates to the National
Health Conference in Washington
July 20 by Neville Miller,
president. Making his first publicaddress since assuming the
helm, Mr. Miller declared the industry did not want to become involved in any of the controversies

In Rural Market
Broadcasts Offer an Excellent
Entry to Productive Group
By GEORGE C. BIGGAR

NAB
NAB

Director, WLS, Chicago
interest in the farmer
as a radio listener is easily understood when it is considered that
farm people, as a group, make up
approximately one-third of our
total population and produce several billions in new wealth annually—estimated at $8,500,000,000
in 1937. Sixty-nine out of every 100
farm homes are radio-equipped, according to a recent estimate. Several highly productive States boast
from 73 to 94% radio ownership

Program

RECENT

surrounding proposals for public
health but was more than willing
to assist any such important project once it is agreed upon and
undertaken.
Mr. Miller on July 26 addressed
the section on municipal law of

all farm families
nationwide estimate of farm radio ownership
radio ownership estimated by the Joint Committee on Radio Research in its January 1, 1938 analysis. [Broadcasting,
May 15]. The Census estimate is based strictly on farm ownership, while
the Joint Committee, in its rural estimate, includes all communities with less
than 2,500 population, as well as farms, in its rural count.

on farms.

*

When you come

right

down

to

it,

there any one group of people
whom radio can serve more efficiently than farm folks?
Scattered over the length and
breadth of our country, these millions of farms are combination
business, manufacturing and consuming establishments. Many of
these "farm factories" represent
greater investments and realize
greater annual incomes than numerous small businesses in towns
is

and

By

Ideal

Medium

industry can serve the farm
better than radio with its market
and weather reports to aid in production and marketing; news reports to inform the farmer as
quickly as his city brother; education and entertainment to make
for better farm living. Following
rural free delivery, the telephone,
automobile and hard roads, radio
has probably done more than anything else to eliminate rural isolation.

Ever

since April 12, 1924, when
station went on the air, the
major operations of
have
been predicated upon the fact that
the farmer and his family are human beings. Even as far back as
1921, Prairie Farmer foresaw the
importance of radio as a disseminator of farm economic informathis

WLS

experimenting with market
reports by code through a U. S.

tion,

Naval Station.
In building programs for a great

WLS

WLS

is

certain that

re-

farm people
first to

dis-

cover the real meaning and value
of "personalities" in radio and they
have insisted upon them ever since.
And we have no doubt but that
rural families have done more than
any other one class of listeners to
discourage artificiality, ultra-sophistication, trash,

and bad taste on

programs. Recent listener
surveys show a surprising similarprogram preference between

radio

ity in

the rank and file of rural and city
people.
No the American farm market
cannot be ignored. General prosperity is dependent upon the welfare of the people who live on
farms, for the soil is our greatest
source of new wealth.

—
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develop radio markets but to check

and measure farm buying power.

the most
striking example of history, written in census figures, that has
come to our attention recently.
summary just completed, preliminary to the Census of 1940, presents the proportion of farmers in
each region having radios on Jan.
1, 1925, April 1, 1930, and Jan. 1,
1938. Records given are those of
identical counties in order to enable a fair comparison.
The East South Central States
recorded about 1% of operators
owning radios in 1925. This rose
to 6% in 1930 and 40% in 1938.
The region with the greatest proportion of farm radio users in
1925, the New England States,
showed a rise from 18% in that
year to 61% in 1930 and 83% in
1938. The consistent increase in
radio ownership through the period in each region is a matter of
exceptional interest in that it indicates a continued advance and
furnishes evidence of the stability
of the figures.

sults.

were among the very

PETTET

Statistician for Agriculture
U. S. Bureau of the Census

WLS

appeared and in sales

R.

Chief

rural audience,
has found,
curiously enough, that it has struck
responsive chords in countless urban hearts. Proof of metropolitan
and smaller city audience has been
most evident in mail response, in
attendance at theatres where
artists

Z.

THE RADIO

No

families reporting radios in 1930 census of

Marked Increase in Radios on Farms
Is Shown in Survey by Census Bureau

cities.

An

Farm

EDITOR'S NOTE: The 62%
compares with the 69% rural

1938

presents

A

Measure of Scale of Living

Farm

facilities furnish a like
record of a rise in the scale of
living but much less marked than
in the case of the radio. The percentage of farmers having these
facilities, such as telephones, electric lights, running water in the
home, automobiles, gas engines
etc., is often used as a measure of
the scale or level of living of the
rural population. Now the radio
has broken into the list of indicators and bids fair to offer a still
more accurate and satisfactory
register, not only of progress but
of potential markets.

Wide differences between town
and country use of the radios must
be considered in using the figures
quoted. This is a point generally
overlooked and is of special importance where there is a high
percentage of tenancy. The number of farm tenants having radios
is much less than that of owners.
Dozens of the keenest advertising experts are now following
farm statistics closely, not only to

Many

economists believe that the
farm market forms the basis of
the national economic machine.
In using the results of the 1938
summary it must be remembered
that it covers a relatively small
sample, 3,000 farms in 40 States.
Therefore, the 1938 survey results
are merely rough indications of
trends and should not be considered as having any great degree
of precision. The tabulations of
the other items of this special survey, however, have shown a great
degree of stability and comparability, indicating that the sample
is an excellent one. The regular
census statistics of 1925 and 1930
are, of course, full and satisfactory enumerations as they are the
results of a complete house-to-

house canvass made of each farm
in the United States by more than
26,000 enumerators. The next complete census will be taken in 1940.
The preliminary or trial schedules
of that census were used in obtaining the 1938 figures quoted.
Similar reports for other items
based upon this cooperative survey
of the Department of Agriculture

and the Department of Commerce
have been issued, including obsolescence
trucks,

of

farm

automobiles,

and tractors; back-to-thefarm movement; cooperative sales
and purchases; and non-farm income. Reports for additional items
appearing on the trial schedule
will be published if the demand
warrants. For the special survey
reports and those relating to the
basic figures of the 1935 Census of
Agriculture, address Agr. Division
T-9, Bureau of the Census, Depart-

ment

of

Commerce, Washington.

Dr. Caldwell on
DR. W.

CALDWELL,

45

Monti(syrup pepsin), will start
Monticello Party Line, five weekly
transcriptions, Sept. 5 on about 45
stations in a national campaign.
Cramer-Krasselt Co., Milwaukee,
is agency.
cello, 111.

B.

the American Bar Association convention in Cleveland, but did not
discuss radio. He spoke on subjects
growing out of his experience as

former Mayor of

Louisville.

While

attending the convention he conferred with George W. Norton Jr.,

WAVE,

owner

man
who

of
Louisville, chairof the
Law Committee
was recently appointed to the

NAB

press-radio-bar committee named
to inquire into the matter of courtroom broadcasts.

Cisler Buys Into WGRC
ANNOUNCING that he has negotiated to purchase a block of
the stock of WGRC, New Albany,
Ind., 250-watt daytime station on
1370 kc, Steve Cisler, general manager of KTHS, Hot Springs, Ark.,
said he has assigned J. Porter
Smith to that station, located just
across the Ohio River from Louisville, as commercial manager start-

ing Aug.

1.

Mr. Smith formerly

was associated with Mr.

Cisler at
Atlanta, and WSIX, Nashville. The deal for the stock purchase will require FCC approval.

WATL,
Mr.

and H. A. Shuman,
commercial manager, also

Cisler

KTHS

entered into negotiations last September to purchase 75% of the
stock of WHBB, Selma, Ala., which
still awaits FCC approval.

WMSD,

Sheffield, Sold

AUTHORITY

to transfer control,
Muscle Shoals Broadcasting
o f
Sheffield,
Corp., operating

WMSD,

Alabama., 100-watter on 1420 kc,
to W. M. Liddon, Nashville auto
dealer, is sought in an application
reported July 21 by the FCC. Dr.
Everett L. Chapman, Detroit physician, and Mrs. Chapman, owning
800 or 80% of the shares, propose
to sell them for $18,000. Mr. Liddon is not now identified with rahas also applied for
dio.

WMSD

authority to

move

its

studios

lo-

cally.

Paul Jones Sports
PHILIP

MORRIS

&

Co.

New

York (Paul Jones cigarettes), on
August 1 was to start a 26-week
schedule of news and sports news
by the following commentators on
France Laux,
these stations
KMOX, three quarter-hours weeklv; Jack Starr, KMBC, five-minutes weekly; Knox Manning, KNX,
two quarter-hours weekly; and
John B. Hughes, 4 Don Lee stations, two quarter-hours weekly.
Agency is the Biow Co., New York,
Regina Schuebel, time-buyer.
:

DEEMS TAYLOR,

music consultant
and commentator on the network's symphonic broadcasts, sailed
for Europe on the He de France
to

CBS

July 28.
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KVOO

is

the exclusive

NBC

station

in

Tulsa, having

both

NBC
the

The most powerful

network

KVOO

has at

station between
Louis,

St.

Dallas and

heart of the triangle!

KVOO

times a choice of

NBC

programs from either
network

homa

Denver, covering the

all

lines direct to

panel.

.

.

.

the only Okla-

station with full-time

service from both

works

.

.

.

NBC

net-

one of the most

completely programmed

More

population,

more spendable
come and more
sets than

in-

stations

National Representatives:

radio

&
New

H'kt

the entire south-

west!

any other

Oklahoma

in

station!

Voux, of Oklahoma.

EDWARD PETRY
COMPANY, INC.

York

Chicago

San Francisco

^

Detroit

Los Angeles

Non-network Pact
May Be Extended
Weber Says Action by

AFM

Depends on Signatures
DECISION on whether to

extend
the Aug. 1 deadline laid down by
the American Federation of Musicians for the completion of con-

between nonnetwork staand their individual local
AFM unions will depend entirely
on the progress reported by that
date, Joseph N. Weber, AFM president, told Broadcasting July 27.
More than 180 contracts have
been either completed or are in
tracts
tions

the process of negotiation, he said,
if on Aug. 1 it appears necessary to allow more time for the
completion of a majority of contracts
the union will probably
grant an extension. If, however,
that date shows that a large number of independent stations have
made no serious attempt to secure contracts the union may go
ahead and declare these recalcialthough
trant
stations
unfair,
such a stringent step is unlikely
at this time.
To aid in the settlement of diffi-

and

encountered by WIL, St.
and its local union, Mr.
Weber on July 21 conferred with
Edgar P. Shutz, commercial manager of WIL and a member of
the committee which negotiated
the standard agreement for all
nonnetwork stations with the AFM
board, and with Al Schott and Ken
Farmer, business manager and
culties

Louis,

vice-president respectively of the
St. Louis local. Details of the discussion were not released, but it
was learned that although the
problem was not entirely solved
the parties returned to St. Louis
with the feeling that they would
be able to reach an amicable solution in the near future.
The short-term test licenses for
makers of transcriptions and phonograph records were mailed out
to these companies, with the expectation that there would be no
holdouts in accepting them, since
they are dated to expire on Sept.
15. At that time long term licenses,
probably dated to expire coincidentally with the station contracts,
will be issued, with such changes
as the trial period has shown necessary. The major points of the
licenses were discussed in the July
15 issue of Broadcasting.
letter was sent by
to all
booking agents and personal representatives advising them that
the recent
convention enacted certain laws affecting the licenses held from the union by the
agents. One of these, designed to
prevent the monopolization of the
air by a few name bands to the
exclusion from radio of many local
orchestras, reads: "Licensee will
not require any employer to book
musicians through his agency as a
condition for access to radio or to
the use of any radio line, and will
not advise any employer that any
access to radio or to the use of a
radio line will be denied or refused
unless the facilities of such licensee
as a booker are used to procure
the services of musicians."
Outlook for a dissolution of the

AFM

A

AFM

New
last

Orleans deadlock brightened

week with the resumption of

negotiations between

officials of

the

New

Orleans local and H. Wheelahan, manager of WSMB, leading
holdout. Both sides are reported
to be in a more conciliatory mood.
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New Campbell Show
CAMPBELL SOUP Co., Camden,
new

will build its

fall radio

show

new

1

antenna ammeter installation in
the tuning house. The station was
not on the air at the time, and
temporary repairs were made by
Chief Engineer Harry Laubenstein
before the next scheduled broadcast.

at the next session, Senator
White (R-Me.), recognized radio
authority of Congress, may reintroduce his resolution for a sweeping investigation of the broadcasting industry and of the FCC with
the object of pointing up the existing law.
Senator White, co-author of the
original Radio Act of 1927, who
collaborated also in the drafting of
the present Communications Act,
indicated that the outcome of the
forthcoming chain - monopoly inquiry by the FCC probably would

have an important bearing on his
decision. Plans for the hearing are
in charge of William J. Dempsev,
FCC special counsel. While no definite hearing date has been set.
the objective appears to be to hold
hearings in the early fall, with
legislative recommendations to be
made by the first of next year.

More Than Monopoly
assumed I would

"I have

intro-

duce another resolution providing
for a study of radio when Congress next convenes," Senator
White told Broadcasting while in

Washington

in

July.

"Whether

it

with my last resodo not know, for I have
not given the matter any real
thought."
Senator White declared he felt
the joint
Congressional - departwill be identical

lution

I

mental monopoly committee headed
by Senator O'Mahoney (D-Wyo.)
"with entire propriety" could look
into some phases of the broadcasting industry problem. He added,
however, that there are " a great
many questions of policy which
were not related in any way to
monopoly and which it seemed to
me should be studied either by the
Senate Interstate Commerce Committee or by some special eommit-

Mem-

studios, to join WSIX early this
pioneer announcer and
year.
sportscaster, he started in radio

A

REUNION

in Quebec is enjoyed
by Reginald Brophy (left), general manager of the Canadian
Marconi Co., and Keith Kiggins,
who succeeded Mr. Brophy last

NBC station relations
manager. This snapshot being
year as

taken at the Seignory Club at
Lucerne, Quebec, where Mr. and
Mrs. Kiggins were weekend guests
of Mr. and Mrs. Brophy.

White Ponders New Senate Resolution
For Inquiry Into Broadcast Industry
WHILE he has no "definite tee of the Senate —problems that
thoughts" regarding radio legislawould not be within the scope of
tion

;

Mr. Martin left Central States
Broadcasting System (KOIL, Omaha; KFAB-KFOR, Lincoln), where
he was in charge of the Lincoln

WFAS

storm July 23. The bolt
new remote-reading

Nashville, on Aug.
of WJNO,
Beach, Fla., local outlet
by Jay O'Brien, New

manager

WHBQ

although no announcement
has been made to that effect.

electrical

recent-

in aiding the reorgani-

ner, formerly of
phis, as program director.

series,

destroyed the

MARTIN,

York and Florida financier, Jack
Draughan, owner of WSIX, takes
over active management of that
station and has appointed Jim Tur-

.

Hotel, White Plains, N. Y., was
struck by lightning during a severe

B.

WSIX,

becomes

West Palm

r

WFAS

engaged

controlled

series,

190-foot vertical antenna of
atop the Roger Smith

WJNO

zation of

not been announced. He will also
serve as headliner in a dramatic
series embraced in the full-hour
show Miss Langford's contract is
still in effect, and with the signing
of Sablon, French singer, a new
vocal pair will be built up. Raymond Paige's orchestra is thought
likely to be used for the new

Lightning Hits

As Manager of
ly

which replaces Hollywood Hotel on
CBS, starting date of which has

THE

Named

REGINALD

around William Powell, film actor;
Frances Langford and Jean SabIon, it is reported in Hollywood.
Ward Wheelock Co., servicing the
account, has signed Powell as master-of -ceremonies of the

Reginald Martin

the

Monopoly Committee's

activi-

ties."

Indicating he would watch with
the work of the FCC
Chain - Monopoly Committee, Senator
White declared the FCC
might get some useful ideas from
the studies but "after all they
would simply be reexamining to
some extent their own actions."
Moreover, he declared the FCC is
"not a policy-making body".
"All of this means," he declared,
"that I haven't any definite
thoughts at the present time about
the next session, but have rather
assumed that I should reintroduce
the old resolution or something
like it. Developments in the Commission in the meantime might
affect somewhat the draft of the
resolution."
Senator White's resolution, which
died with the last session, was allinclusive in scope. He repeatedly
emphasized in statements on the
floor that he did not have in mind
a "muckraking" investigation but
rather felt there should be changes
in the basic law to correct obvious
interest

defects.

of

While he has been

practices, his criticism
has been directed principally

against the FCC's administration
of the law rather than any allegations of wrongful practices within
the industry. Ranking minority
member of the Senate Interstate

Commerce Committee, Senator
highly respected in Congress for his views on radio.
It is presumed there will be
hearings involving new radio legislation at the next session, based
either on FCC recommendations
for changes or on a resolution
such as Senator White introduced
last session. It is also expected
that Senator White will be in supervisory charge.
is

Cicero,

111.;

WIRE,

Indianapolis;

WDZ,

Tus-

Dubuque,
and the Iowa Network.

la.,

WCBS,
cola,

Springfield,

Co.,

111.;

WKBB,

111.;

RCA
RCA

Sponsors Fight

RCA Mfg.
(phonographs

Victor Division of

Camden, N.

J.

will sponsor NBCBlue network's exclusive broadcast
of the lightweight championship
fight between Lou Ambers, title

and records),

holder, and Henry Armstrong at
the Polo Grounds in New York
Aug. 10. Broadcast will start at

10 p. m. and continue to the end
of the bout, with Clem McCarthy
giving the blow-by-blow account of
the fighting and Bill Stern filling
in the background detail. Broadcast will be merchandised with
window streamers for the company's 13,000 dealers and in news-

paper advertisements paid
jointly by the company and
vidual dealers. Business

for
indi-

was placed

direct.

Hiekock Oil on 11
HICKOCK OIL Co., Toledo (gasothru TransAir Inc., Chicago,
on Sept. 26 renews for 39 weeks,
its five-weekly quarter-hour transcribed educational adventure series, Black Flame of the Amazon,
on 11 midwestern stations. The
series features Harold Noice, explorer, and was written and produced by J. B. Downie, with cutting by Aerogram Corp., Hollywood. Stations are WXYZ WOOD
line),

WFDF WJIM WBCM
WSPD WJW WKBN
WIBM.

WGAR
WHBC

Gold Medal Test

critical

many

White

with WSBT, South Bend, Ind.,
handling sports while still in high
school. While attending the University of Chicago, he was a staff
announcer on WGN. Later he became director of WTRC, Elkhart,
Ind., and then served successively
with WCLS, Joliet, 111.; WHFC,

GENERAL

MILLS, Minneapolis
(Gold Medal Kitchen Tested flour),
will start a test campaign in an
Iowa market Aug. 15 using Caroline Ellis, a five-weekly quarterhour dramatic serial. The show was
by George Halley, director of
sales of KMBC, Kansas
City. Blackett - Sample - Hummert,
sold

program
Chicago,

is

agency.

OUT

of 53.124 homes inventoried by
the Scripps-Howard newspapers in a
recent market analysis of the 16 cities in which they publish dailies, it
was found that 91.4% had household
radios. The individual city percent-

ages ranged from 86.1% in Columbus
to 95.9% in Pittsburgh.
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NO GUESS
LESS WORK
MORE SALES
Here

is

good news

so effective
plexity.

.

.

.

for advertisers

and agencies who want

to use

and for those advertisers who have hesitated

The Major Market Spot

Station plan gives

more "spot" radio because they have found

to use "spot" radio because they feared

you standardized data on

first

its

it

com-

rank stations located in major

markets who have a record for securing results from spot broadcasting. Here are a few statements taken from
the

many

enthusiastic

them four of the

letters

we have received from executives of

largest radio placing agencies

"The most

aggressively

far-sighted

and some of America's

conception ever

presented to the spot radio business."

"Standardization of station information that radio
advertising has needed for a long time."

"MMSS

is

—forward
"Will
large

sell

sane plan for station and advertiser to more ably
their

and

—

maybe

or

should say a

I

jump

many thousands

save

of

dollars

for

many

and small concerns."
really constructive idea I

would certainly be inclined

that

is

have heard for

favor the station

to

forward-looking enough to participate in such

a constructive enterprise."

advertisers."

• The

MAJOR MARKET

you, too,
of a big

it

SPOT STATIONS
REPRfcS
Broadcast Advertising

originals of

are in our

ideas

•

step

non-network coverage."
"I

BROADCASTING

largest advertisers.

wares."

"Will unquestionably be adopted by forward-looking
stations

a

among

in broadcasting."

"The only

"A

national advertisers and agencies,

files.

how

the

We

the

letters
will

and many other

Major Market Spot Station Plan

New York

endorsements

similar

be glad to show them to you and to show

agency says

as the executive

"is a standardization of

and presentation that puts spot radio

information,

in the 'big league'

where

belongs."

WILLIAM G. RAMBEAU COMPANY
Chicago New York Detroit San Francisco
•

•
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•
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Preston Appointed
To Assist Royal
To

NBC

Direct

NBC

Educational

Engineer's Interest

Led to

Broadcasting Activities

WALTER

G. PRESTON Jr., for
past two years director of
NBC's general service department,
has been appointed assistant to
John Royal, vice-

the

president in
charge of programs, to have
charge of educational broadcasts.

The appointment
was announced as
the first step in a

reor-

complete

J£
ganization of the
Mr. Preston
network's educational setup along lines laid down
by Dr. James Rowland Angell who
became educational counsellor of
NBC following his retirement as
president of Yale a year ago.
Plans for reorganization, which
call for the establishment of an
educational division within the
program department, have not been
disclosed, and the date of Mr. Preston's assumption of his new duties
has not been definitely set. How
soon the change is made depends
on how rapidly network executives
complete formulation of their new
educational plans, which have been
under consideration for several
months, it was stated, with a possibility that they will not be put
into effect until the return of Dr.
Angell in the fall.

E. STODDART, who
made the globe-girdling flight with
Howard Hughes as radio operator
while on leave of absence from
NBC, started his radio career when

he was

Franklin Dunham, who has occupied the post of educational director of

NBC,

will continue in

an

important capacity under the new
setup. Vincent J. Gilcher, present

manager of technical services in
NBC's engineering department, will
succeed Mr. Preston as head of the
general service department, and
will himself be succeeded by William A. Clarke, now assistant manager of technical services.
Mr. Preston was educated at
Phillips Andover and Yale, d i d
graduate work at Creighton, Chicago and Cincinnati universities,
and when Dr. Robert Hutchins was
made president of the University
of Chicago, Mr. Preston became
his assistant. He left the university
to become administrative vice-president and director of Bankers Reserve Life Co. Three years ago he
joined NBC as assistant to the vicepresident and treasurer, and was
appointed to his present position in
1936.
Mr. Gilcher has been with NBC's
engineering department since 1927,

being made plant engineer in
charge of design and construction
of new studio plants in 1929 and

manager of technical
services two years ago. He assisted in the design of NBC's old
studios at 711 Fifth Ave. and of
becoming

its

present Radio City headquar'

ters.

Accessory Spots

•

August

I,

in

New

York in 1900, and left high school
before being graduated to take a
course in electrical engineering
with the International Correspondence School.
His first job, at 14, was with
Richard Pfund, American representative of the Telefunken Wireless Telegraph Co. The company
shut down during the war and
Stoddart turned to other jobs,
one in a shipyard where
he became interested in wireless
telegraphy. By 1919 he was a radio
operator, and continued in this capacity for nearly eight years, working for most of the country's
major steamship companies. In
1924 and 1925 Stoddart was on
land duty at WST, New London,
and WSH, East Moriches, L. I.
After another interval at sea,
he became associated with the RCA

1938

Hughes

Chatham

radio stations in Massa-

and

returned to
for the RCA
Bush Terminal station WNY. His
next enthusiasm was aeronautics,
which led him into a flying circus
and a period of barmstorming.
chusetts,

New York

to

then

work

his first plane and
Poughkeepsie, N. Y.,
where he was instrumental in the
establishment of a municipal airport, of which he was made man-

Then he bought
in

ager.

Subsequently receiving his commercial flying license, Stoddart left
Poughkeepsie, returning to Chatham, where he organized the Chatham Air Service. He received his
transport license in October, 1929.
The market crash and the loss of
three planes brought Stoddart back
to New York to take an engineering job with NBC, in the Old
Times Square studios. On the back
of Stoddart's application, George

NBC

eastern division enMilne,
gineer, made these notes: "Quiet,
acceptable. No broadcast experience,

but

Transport

well

KUTA,

Flight

other way, the major networks for
more than a week devoted most of
their efforts to keeping the public
informed on the progress of the
various flyers and to getting this
information on the air a minute or
two ahead of their rivals. Results

license

—250

hours

in

posed world flight, which was called
off, and he returned to NBC until
a year later when he rejoined
Hughes to prepare for the recent
flight. He is expected to return to
NBC about Sept. 1.
Stoddart on July 26 received a
gold microphone from Lenox R.
Lohr, NBC president, at a luncheon
in his honor at Radio City. An illuminated scroll, citing Mr. Stoddart for his contributions to aviation and radio and signed by RCA
and NBC officials, accompanied the
*

WITH Howard

*

his

Group No. 10, according to an NBC
announcement. It will be available
as a supplementary outlet only to
advertisers using KLO, Ogden. The
network rate will be $80 per evening hour. KDYL continues as the
basic NBC outlet on Mountain
group No. 11.
Partners in the Utah Broadcast-

Chambers,

RICHARD

E.

STODDART

were honors for all for excellent
reporting jobs and a fairly impardistribution of scoops.
On the Hughes flight, Mutual
established the first contact with
Hughes over the Atlantic, made
the first pickups from Moscow and
tial

Fairbanks, Alaska, and completely
scooped their competitors on the
unlooked for Minneapolis landing
after the plane had not been heard
from for six hours. NBC had exclusive pickups of both arrival at
and departure from Paris, a "first"
from Berlin and the honor of guiding the Lockheed home on the
beam, with Al Lodwick,
Hughes' personal representative,
broadcasting directions to the avi-

WEAF

ator on arrangements for landing.
CBS got its revenge by being the
first to report the ship's triumphal
landing at Floyd Bennet Field, and
followed up its advantage with
two more "firsts" within the following week, being first to get
Douglas Corrigan on the air from
Ireland, and first to report the safe
arrival of the Mercury at Montreal.

Tip

From

the Folks

NBC

scored with the most interCorrigan broadcast, the
two-way conversation between the
esting

young flyer in Dublin and his relatives in Hollywood, with the world
listening in while his aunt warned
him not to get married until he
got home and could get an American girl, and again with the first
broadcast interview with the pilot
and navigator of the Mercury.
Mutual, which did not attempt
to cover the
second and third
flights, rounded up the story of the
Hughes adventure with a summary
broadcast on the day following his
return, reproducing all the highlights of the four days in a single
half-hour broadcast, produced by
.

editing of transcriptions
made during the network's actual
broadcasts during the flight.
skillful

*

Hughes and

Salt Lake City, full-time
100-watt outlet on 1500 kc, authorized for construction in September 1936, was scheduled to go on
the air Aug. 1 and will immediatealign with NBC's Mountain
ly

ing Co., licensee of the station, are
Frank C. Carman, who supervised
construction and will be manager
and chief engineer; Grant Wrathall,
engineer with McNary &

recommended.

the air. Owned his plane. May be
of use in airplane job in future."
When the Radio City studios were
opened, he was made a field engineer. In 1936 he went to work for
Hughes in preparation for a pro-

Operation Aug. 1

Starts

Both Radio and Flying

finally to

microphone.

G. B. OIL CLARIFIER, Kingston, N. Y., has named Willard G.
Myers Adv. Agency, New York, to
direct the advertising of the company's niters for automobiles,
trucks, buses and tractors, effective
Aug. 1. Five, 10 and 1 5-minute
spot programs on about six stations will be used in the fall.

W.
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He was born

14.

in

Selection for

RICHARD

settled

Other Personnel Shifts

New Salt Lake Station,
KUTA, Signed by NBC;

STODDART, THE GLOBE GIRDLER

Autobridge Testing
Co.,
New York

crew no sooner safely returned
from their record-breaking 'roundthe-world flight than young Corrigan and his "crate" leave New York
for California and turn up in Dublin and the British pickaback plane,

(card game), will
two or three New
a test and may
new company, its

Mercury, crosses the Atlantic the

Austin

AUTOBRIDGE

Co.,

New

use programs on
York stations as
expand later. A

agency
York.

is

Alvin

who

Washington,

de-

signed the equipment; David G.
Smith, Salt Lake business man,
and Jack Powers, of Salt Lake.
Mr. Carman for several years has
been chief engineer of KEUB,
Price, Utah. Studios are in the Belvidere Hotel. A shunt-fed vertical
radiator, 164 feet high, has been in-

Standard

stalled.

News

ternational
used.

The new

Salt

and

Radio
Service

In-

be

will

Lake station

will

operate in collaboration with the
management of Salt Lake's 50,000watt KSL, whose director, Earl J.
Glade, has entered into a selling
arrangement with the Carman
group whereby he and the commercial staff of KSL will take charge
of

all

sales,

local

and national.

Selling Control of

SALE

of

KALB

controlling

interest in
KALB, Alexandria, La., local outlet on 1210 kc, to William F. Cotton, bakery executive with plants
in Shreveport, Baton Rouge and Alexandria, was disclosed in an ap-

plication made public July 19 by
the FCC. The application, requiring FCC approval, shows that Walter H. Allen, an engineer with
the city power plant, who owns
53% of the stock in Alexandria
Broadcasting Co. Inc., proposes to
sell 66%
shares to Mr. Cotton,

representing control. Other stockholders are E. Levy, Alexandria
merchant, 42%, and J. B. Nach-

man, Alexandria banker and attor5%, with Manager H. Vernon
Anderson of WJBO, Baton Rouge,

ney,
a

member

of the

WHLS

board of directors.

Starts

Aug. 7

WHLS, new

250-watt daytime station on 1370 kc. authorized last
March for construction in Port
Huron, Mich., begins operation
Aug. 7, according to Angus Pfaff,
recently with WCBK, Detroit, manager. It will be known as the Blue
Water Station. The station, using
an RCA transmitter and 204-foot
Lehigh radiator, is licensed to Her-

man LeRoy

Stevens, local attorney,
his son Harmon LeRoy Stevens, the latter a young University
of Michigan graduate who will be
active in the station's management.

and

SO THAT
games

of

it

the

can

carry

the

night

Birmingham Barons
owned by Ed Norton,

baseball club,
chief owner of WAPI. Birmingham,
Tusthe
has authorized
caloosa, Ala., to operate full time for
the period Aug. 1 to 29. Station is
regularly a 250-watt daytime outlet.

BROADCASTING
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10 Electronic FIRSTS
Western Electric
ST. commercial

coated filament tube. (The voice
frequency repeater tubes used in the transcontinental telephone line.)

i

ST. commercial vacuum tube with

I

grids in

register.

ST. commercial vacuum tube using a molded glass

s

ST. commercial

quarter-ampere 1.5 volt filament
tube. (The peanut tube.)

1

I

dish stem. (The

ST* commercial 5

1ST.

5, 50 and 250 watt power tubes.
(The fore-runners of the popular 205, 211

commercial

and 212

types.)

I

TST.

ST. commercial hot cathode, low voltage, cathode

T

ray tube. (The fore-runner of the

326

(The

types.)

water-cooled tube. (The forerunner of the popular 220 and 232 types.)

water-cooled amplifier tube for
short waves. (240 type with built-in water

jacket,

316 "door-knob"

60 cm. opera-

tube.)

commercial 250 kw. power amplifier tube.

and what

they

mean

to

you

...

.

summary

important to you because it
shows the unparalleled record of engineering achievement back of Western Electric tubes today. It's your
assurance of "ahead-of-the-times" design by Bell
This

of "firsts" is

Telephone Laboratories.

ST. commercial

T

watt triodes for

tube.)

325 and

ST. commercial

I

tion.

316 "door-knob"

used in transatlantic telephony.)

Distributors

Graybar Electric Co., Graybar Building, New York. In Canada
Northern Electric Co., Ltd. In other
countries: International Standard Electric Corp.

and Newfoundland

:

Canada Inquiring

KTRI, SIOUX CITY,

HEADED BY DIRKS

Into Disc Imports

HEADED

by Dietrick Dirks, onetime general manager of the Central States Broadcasting System

Change in Tariff Is Foreseen
As Official Study Begins
By JAMES MONTAGNES
CANADIAN broadcasters and im-

transcriptions,

to

study

duty costs and production

costs.

An investigator was also
to New York and to Holly-

sent

wood

to look into production costs
billing methods.

and
The

Canadian Association of
Broadcasters and the Canadian
Broadcasting Corp. have both appeared before the department authorities at Ottawa in connection
with the investigation, and have
been able to have the investigation
postponed till after the western
section of the CAB meeting at
Banff, Aug. 8-9, to sound out the
western broadcasters, importers of
many transcriptions.

May Change Methods
understood the department
wishes to change the method of
customs duty calculations to include or based on production costs
of recordings. The CAB has put
up the argument that production
costs should not figure or in that
case telephone line talent or network importations should also be
taxed on production costs.
The transcription importers feel
that if the duty is to be calculated
on production costs it will place
the recordings out of reach of the
small stations which are at present
the main users of the transcriptions, and under Canadian government policy there are mainly small
stations in the Dominion, only the
CBC having high powered stations.
At present, transcription importations are charged customs duty
at a valuation of $4 per disc if
free of commercial announcements
and $7.50 a disc if commercial announcements are included in the
It is

recording. The rate is 27%% less
10% plus 8% sales tax and 3%
excise tax. Opinion in broadcast
circles is that while there is a possibility of a wide change in the
duty calculations if the department takes production costs into
consideration, there will likely be
little
change with possibly a
higher rate and slightly higher
valuation.
No Canadian stations or importers are stocking up on transcriptions although some did some time
ago. Canadian transcription firms
are making more recordings than
ever before, mainly dramatic spots

The
operation.
station
operates
with 100 watts
night and 250 day
on 1420 kc, and

HERALDING

dedication ol the
$52,000,000 Bonneville Dam across
the Columbia River, a large KOIN,
Portland, Ore., staff (top photo)
handled the event for CBS nationwide broadcast. Participating in
the broadcast by KOIN were (back

row

to

1

Louis

r)

Bookwalter,

technical director; Johnnie Walker,

production manager; Henry Swartwood, program director; Art Kirkham, public relations director; Byron Paul, technician; (front row)
Don Douglas, announcer; Earl
Denham, technician; Stanley
Church, public events director, and
Jack Lombard, technician. An account of the Roosevelt-B arkley
tryst at Latonia Race Track was
handled by WCKY, Cincinnati,
with
announcers and engineers baking under a hot sun from
10 a. m. to 5 p. m. to put on the
broadcast. Here are (1 to r) Rex
Davis, announcer; Mendel Jones,

WCKY

program director; Art Gillette, engineer, and C h a r l,e s Topmiller
chief engineer, carrying on
for
which also piped the program to
Pedacuh, and per-

WCKY,

WPAD,

mitted

WCMI,

Ashland, to pick

it

off the air.

WOR's New Programs
AUDITIONS

have been completed
and programs prepared by WOR,
Newark, for a number of fall and
winter offerings, some of which
have been transcribed by the WOR
Transscription Service. Programs
include Junior Flying Corps, a juvenile featuring Jack Lambie, airline pilot; We Want a Touchdown,
half-hour football show featuring
George Trevor, New York S u n
sportswriter
Mr. Opportunity,
with Arthur Hale telling stories of
how to make extra money; Play
Ball, a baseball quiz program featuring Al Mamaux, former big
league pitcher; Singing Story Teller, featuring Phil Porterfield. New
features already booked are
Famous First Facts, with Joseph
Nathan Kane (starting as sustainer on MBS Aug. 1); Say It
With Words, with Dr. Charles
Earle Funk and Allen Prescott
(now on WOR), and Press Time,
newspaper game with Jack Arthur
(now on WOR).

OGILVIE APPOINTED

NEW BBC DIRECTOR
PROF.

Frederick Wolff Ogilvie,
since 1934 president and vice-chancellor of Queen's University, Belfast, on July 19 was appointed director general of the British
Broadcasting Corp., England's

government-owned broadcasting
monopoly. He succeeds Sir John
Reith,

who was appointed

Oct.

1.

Like Sir John, Prof. Ogilvie is
a Scot. He has had no previous experience in broadcasting, and in
fact has never broadcast, according to London reports. He is an
economist an authority on adult
education and the unemployment
problem. A war veteran, he lost
his left arm during the World
War. His salary is 9,000 pounds
(about $45,000) a year.

Kemp Back
ART KEMP,
Sales,

CBS

contacting

for its rug cushions.

A

five-week

program has started on
WHOM, Jersey City; a few other

to Coast

attached

to

Radio

spot sales subsidiary,

owned

and

managed

stations, on Aug.
15 will take up

temporary

head-

quarters in the
Radio Sales offices
in

San Francisco.

He

will contact re-

net work
accounts along
gional

WOR

TEXTILE Corp. of America, New
York, has named Campbell-Lampee, New York, and will use radio

recently

to head the reorganization of Imperial Airways. He takes office

;

Textile Spot Test

the Pacific Coast.
Mr. Kemp spent

Mr. Kemp
July in Washingand on Aug. 1 left for a vacation before proceeding to San
Francisco. He was formerly sales
promotion manager of KNX, Los
ton,

Angeles, until that station was
sold in 1936 to CBS, after which
he was sent to New York as Eastern representative of the CBS-Pacific

network.

Bond Winter Plans
GENERAL BAKING Co., New

ruling

is the All-Star same at Soldiers Field.
Chicago. Aug. 31. booked for the Blue
from 9:15 p. m. to 12 midnight

(EDST).

ter.

•

August

J,

1938

stations

may

be added later.

FIRST

network football broadcast of
the season to be announced by NBC

-J

one-half owned
Mr. Dirks
by Mr. Dirks and
one-half by the Sioux City Tribune.
Dignitaries from Iowa, Nebraska and South Dakota participated
in the inauguration, along with local civic and educational groups.
Mr. Dirks will be manager and
commercial manager, with Ray Jensen, recently with KOAM, Pittsburg, Kan., and Axel Larson,
formerly with KSOO and KELO,
Sioux Falls, S. D., completing his
is

will leave
the air Aug. 14, and the orchestra
leader will be heard in the interests
of Lady Esther cosmetics in the
fall. Bond bread will confine its
radio activity to use of a few children's programs during the win-
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-

new KTRI,

FCC— and is
now in regular

test

publicized.

KFAB KFOR,

the

the

and one - minute announcements.
Should there be a definitely higher
rate of duty on the transcriptions,
broadcasters and importers have
an appeal to the Canadian Tariff
Board, although any ruling of the
Department of National Revenue
goes into effect immediately the
is

Neb.),

—

partment of National Revenue.

broadcasting

Omaha;

Sioux City, la., was inaugurated
July 12 exactly
a year after it
was authorized by

porters of United States transcriptions are looking forward to some
changes in the customs tariff on
recordings after an investigation
now being conducted by the Customs & Excise Division of the De-

Either following the demand for
more protection by some manufacturers of recordings, by musicians,
or on its own initiative, the Customs Division started the investigation by calling in the records of
all importers and manufacturers of

(KOIL,
Lincoln,

York

(Bond

bread),

commercial

agency

is

George

director is
Chitty, formerly with vai-ious Midwestern stations, also president of
Northwest College of Commerce,
S. D. Bill Treadway, unrecently chief announcer of
KGNF, North Platte, Neb., is
sports announcer. Vic Bovey, former news editor for Central States,
holds the same post at KTRI.
Chief engineer is Carleton Gray,
formerly chief engineer of the old
KGFK, Moorhead, Minn., and chief
control operator is Rudy Erickson,

Huron,

til

formerly

with CFAC,

Calgary,

Alta.

RCA

equipment is employed
throughout with a Truscon vertical radiator. United Press furnishes the

news

service.

CBC 50 Kw. Plans
WORK has been started by the

Canadian Broadcasting Corp. on the

new 50,000-watt transmitter

build-

ing for the Maritimes not far from
Moncton, New Brunswick. A similar station is to be built on the
prairies near Saskatoon, with ac-

work to start sometime in
August, but the site has not yet
been bought. While no official information is as yet available on
either station, it is understood unofficially that RCA equipment will
be used in the transmitters, and
that the stations will each cost
about $300,000. Authority has been
obtained by CBC to go ahead with
tual

the building of these two stations,
in addition to the two built last

year— CBL, Toronto, and CBF,
Montreal.

Bell-Ans to Test

BELL &

Co., Orangeburg, N. Y.
will
use one-minute
announcements five or six days a
week on a limited number of stations in a test campaign this fall,

(Bell-Ans),

placed through Anderson, Davis
Platte. N. Y.

&

sponsoring

Guy Lombardo on CBS,

Its

staff.

Program

BBDO.

CAPT.

LEONARD PLUGGE.

mem-

ber of the British Parliament, and
pioneer in handling commercial broadcasting for British advertisers over

Radio Xormandie and Radio Luxembourg, has been made a Chevalier of
the Legion of Honor by the French

Government.
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NEW

THE

PRESTO AUTOMATIC
RECORDING EQUALIZER*
It

does a job no

human

can duplicate.

skill

It

compensates

smoothly and accurately for the progressive attenuation of

rpm

high frequencies on 33-1 3
the equalization
at

fier

a

recordings and as

it

varies

keeps the output of the recording ampli-

it

constant

level.

makes the quality of your

It

15-minute recordings the same from beginning to end

.

.

.

no hollow, tubby quality near the center of the record due
to loss of highs

due

outside

to

... no

shrill,

rasping reproduction at the

over-equalization.

automatic in operation

.

.

.

And

it's

completely

requires no attention from the

operator during recording.

This new device can be installed on your Presto recorder in
less than ten minutes.

Simply loosen two screws and clamp
mechanism.

the slider unit onto the over head feed

Plug the cables into the control box, connect to the 500

ohm
is

input of your recording amplifier and your equipment

ready to make the

finest

instantaneous recordings you
Solid curves

ever heard.

Price

of

Presto

show the

loss-

high frequencies for
various groove radii. Dot-

es of

automatic

recording equalizer complete

$156.00 net to broadcasting stations.

(F.O.B.

New

ted lines show the correction made by the Presto

York)

Automatic

Frequency

Equalizer.

•Patents pending.

Place Your Order

Note that
throughout the portion of
the record used in making
15 minute transcriptions,
the frequency response is
uniform within 2 db. up to

Today and

be Certain of Prompt Delivery.

Without

:

PRESTOS

ORD NG
PORATION
I

W. 19th

BROADCASTING

•
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ST.

7,000 cycles.
equalization the loss at a
groove radius of 3M>" is
15 db. at 7,000 cycles and
over 8 db. at 4,000 cycles.

The Presto 1-B high

fidel-

ity cutting head was used
in making the records for

measurement.

August

2,

1938

•
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:

New and Continuing Network Accounts
(Continued from page 11)
& Bowles,

4-4:15 p. m.). Agency: Benton

N. Y.

COLGATE - PALMOLIVE - PEET

Co.,

Soap),

(Palmolive

continues
Hilltop House on 50 stations, Mon. thru
4:30-4:45
Fri.,
(reb.
10 :30-10:45 a. m.
p. m.). Agency: Benton & Bowles, N. Y.

Jersey

City

COLGATE - PALMOLIVE - PEET

(Colgate tooth powder), con-

Jersey City

Stepmother on

tinues

PET MILK SALES
(Pet

Mon.
Ben-

stations,

17

thru Fri., 10 :45-ll :00 a. m. Agency
ton & Bowles-Chicago.

Lee

Co.,

Corp.,

:

Louis

St.

Mary

Evaporated Milk), continues
Taylor on 57 stations, Tues.,

Thurs., 11-11:15 a. m.

Agency

Gardner Adv.

:

and

(reb. 1:45-2 p. m.).
Co., St. Louis.
JR. Co., Chica-

WILLIAM WRIGLEY

go (chewing gum), continues Scattergood
Baines on 18 stations, Mon. thru Fri.,
11:15-11:30 a. m. (reb. 3:30-3:45 p. m.).

Agency

Neisser-Meyerhoff,

:

LEVER BROTHERS

Chicago.

Cambridge

Co.,

(Rinso),

continues Big Sister on 87 stations, Mon. thru Fri., 11:30-11:45 a. m.
(reb. 2-2:15 p. m.). Agency: Ruthrauff &

Y

Ryan, N.

.

LEVER BROTHERS

Cambridge

Co.,

(Spry), continues Aunt Jenny's Real Life
Stories on 53 stations, Mon. thru Fri.,
11:45-12 noon (reb. 2:15-30 p. m.). Agency: Ruthrauff & Ryan, N. Y.

GENERAL FOODS Corp., New York
(La France), continues Mary Margaret
McBride on 38 stations, Mon., Wed., Fri.,
12-12:15 p. m. Agency: Young & Rubieam, N. Y.

R.

REYNOLDS

J.

TOBACCO

Co.,

Winston-Salem, N. C. (Camel Cigarettes,
Prince Albert Smoking
Tobacco), continues Camel Caravan on 86 stations, Tues.
9 :30-10 p. m. Agency
Wm. Esty & Co.,
N. Y.
LADY ESTHER Co., Chicago (Lady
Esther Cosmetics) continues Wayne King's
orchestra on 35 stations, Mon. 10-10 :30
Lord & Thomas, Chicago.
p. m. Agency
:

:

LAMBERT

Wilmington

(Listerine
Products & Prophylactic Brushes), continues Grand Central Station on 50 stations, Fri., 10-10:30 p. m., shifting Sept.
30 to Tues., 9-9:30 p. m. Agency: Lambert & Feasley, N. Y.
Co.,

AMERICAN TOBACCO

Co.,

:

,

new program in this
Young & Rubicam, N. Y.

start

will

Agency

:

spot.

a

EUCLID CANDY Co., San Francisco
(candy bars), continues Knox Manning,
commentator, on 5 West Coast stations,
Tues., 5:45-6 p. m. (PST). Direct.

:

PROCTER & GAMBLE

Cincinnati
(Oxydol), continues The Goldbergs on 32
stations, Mon. thru Fri., 1-1:15 p. m.
Agency
Blackett-Sample-Hummert, Chi-

CBS

cago.

PROCTER & GAMBLE
(Crisco), continues Vic &

Cincinnati

Co.,

Sade on 41 stathru Fri., 1:15-1:30 p. m.
Compton Adv., N. Y.

Mon.

tions,

Agency

:

PROCTER & GAMBLE

SOIL-OFF
ser),

on

Glendale,

Co.,

Sept.

8

(Lox-

Fray &
Braggiotti on KNX & KSFO, Wed. &
Fri., 11:15-11:30 a. m.
(PST). Agency:
Milton Weinberg Adv. Co., N. Y.

WRIGLEY

WM.

,

continues

JR.

Chicago

Co.,

(chewing gum), continues The Laugh
Liner on 112 stations, Sun. 6:30-7 p. m.
Agency
Frances Hooper Adv. Agency,
:

Chicago.
P.

LORILLARD

New York

Co.,

(Old

Gold
Cigarettes),
continues
Hollywood
Screenscoops on 59 stations,
Tues.
&
Thurs. 7:15-7:30 p. m. (reb. 11:15-30 p.
m. ) Agency Lennen & Mitchell, N. Y.
.

:

STERLING

PRODUCTS, Wheeling
(Bayer Aspirin), continues Second Husband on 30 stations, Tues., 7 :30-8 p. m.
Agency
Blackett-Sample-Hummert, N. Y.
:

BREWERS' RADIO SHOW

Assn.,

New

York

(beer), continues You Said It on 39
Mon. 8-8:30 p. m. (reb. 12-12:30
m.). Agency: U. S. Adv. Corp., Toledo.

stations,
a.

U.
Best

TOBACCO

S.

Co.,

New York

& Model Smoking

&

Tobacco),

(Dill's

con-

tinues Pick
Pat in Pipe Smoking Time
on 48 stations, Mon. 8:30-9 p. m. (reb.
11:30-12 mid.)
(EST). Agency: Arthur
Kudner, N. Y.

LIGGETT & MYERS TOBACCO, New
York

(Chesterfield

Cigarettes),

continues

Paul Whiteman Orchestra on 95 stations,

Wed. 8:30-9 p. m. (reb. 11:30-12 mid.).
Agency Newell-Emmett Co., N. Y.
PHILIP MORRIS & Co., New York
:

Philip

Morris

Cigarettes )
continues
53 stations, Sat. 8:309
m. (reb. 11:30-12 mid.)
p.
(EST).
Agency: Biow Co., N. Y.
CHRYSLER Corp., Detroit (motor
cars), continues Major Bowes Amateur
Hour on 91 stations, Thurs. 9-10 :00 p. m.
Agency: Ruthrauff & Ryan, N. Y.
NASH-KELVINATOR Corp., Detroit
(Nash Motor Cars), continues Prof. Quiz
on 33 stations, Sat. 9-9:30 p. m. (reb. 1212:30 a. m.). Agency: Geyer, Cornell &
Newell, N. Y.
(

,

Johnny Presents on

Page 30

•

for

13

weeks

CBS— (Continuing)
Co.,
San Francisco
(Red Cap Candy), on Aug. 30 renews for
26 weeks. Headlines on Parade, on 6 CBS
Pacific Coast stations, Wed., 5 :45-6 p. m.
(PST). Agency: Sidney Garfinkel Adv.
Agency, San Francisco.

Coast

Pacific

KSFO),

Wed.,

Fri..

11:15-11:30

(PST). Agency: Milton
Co., Los Angeles.

Co., Chicago (Quaker
Oats and Aunt Jemina Pancake Flour),
on Sept. 26 starts Girl Alone on 37 stations, Mon. thru. Fri., 4 :45-5 p. m. Agency: Ruthrauff & Ryan, Chicago.
QUAKER OATS Co., Chicago (Puffed
Wheat and Rice) on Sept. 26 starts Dick
Tracy on 16 stations, Mon. thru Fri., 5-5:15
p. m. Agency: Sherman K. Ellis & Co.,

m.

a.

Weinberg

Adv.

NBC-RED

Chicago.

QUAKER OATS

New

Co., Chicago (Quaker
on Oct. 1 Starts Quaker Variety
Show on 60 stations, Sat., 8-8 :30 p. m.
Agency Ruthrauff & Ryan, Chicago.

Oats),

Business

CAL-ASPIRIN Corp., Chicago (aspirin),
on Sept. 27 starts program on 23 stations,
Tues., Thurs., 11:30-11 :45 a. m. Agency:
Blackett-Sample-Hummert, New York.

:

Continuing

AFFILIATED PRODUCTS, Chicago
(Louis Phillipe cosmetics), continues John's
Other Wife on 19 stations, Mon., Tues.,
Wed., 10:15-10:30 a. m. Agency: BlackettSample-Hummert, Chicago.

GENERAL MILLS. Minneapolis (Wheaties), on Sept. 26 starts Jack Armstrong
on 15 stations, Mon. thru Fri., 5 :30-5 :45
Blackett-Sample-Hummert,
p. m. Agency

AMERICAN TOBACCO Co., New York
(Lucky Strike cigarettes), continues Kay
Kyser's Musical Klass and Dance on 82
stations, Wed., 10-11 p. m. Agency: Lord
& Thomas, New York.

:

Chicago.

GENERAL FOODS Corp., New York
(Maxwell House coffee), on Sept. 1 starts
Good News of 1938 on 74 stations, Thurs.,
9-10 p. m. Agency
Benton & Bowles, New

ANACIN

Co., Jersey City (headache tablets), continues Just Plain Bill on 19 stations, Thurs., Fri., 10 :30-10 :45 a. m. (repeat, 1 :45-2 p. m. ) . Agency : Blackett-

:

York.
Louis

St.

Sample-Hummert,

PENN TOBACCO

Agency

:

Wilkes-Barre, Pa.
tobacco), on Oct.
on 24 stations, Sat.

&

,

Ryan,

hour Town Hall Tonight series with
the return of Fred Allen Oct. 5, Wed. 9-10
Young & Rubicam, N. Y.
p. m. Agency
full

CHAS. H. PHILLIPS CHEMICAL Co.,
New York Haley's M-0 starts program
(

)

:

23 stations. Mon.,
a.
m. Agency:
11 :30-11:45

Wed., Fri.,
Blackett-Sample-Hummert,

New

August

I,

1938

Co., New York (Vit4 will move For Men Only
stations, Wed., 9:30-10 p. m., to
stations, Tues., 8:30-9 p. m. Agency:

BRISTOL-MYERS

,

on

unchosen

yet

as

Radio Ranked Second
In

RADIO

Among

alis

)

on Oct.

,

from 23

York.

43

idea of industries that satisfy, according to the latest sampling of American opinion by the
lic's

magazine Fortune.

ranks fourth
among five industries that abuse
their power. First in choice is
the automobile industry, accordIt

ing to the survey. The sections of
the Fortune survey dealing with
industries that satisfy and those
that abuse power appeared in the
August, 1938 issue as follows:
Which of these four industries

has gone ahead the fastest in giving the public what it wants? (We
are not referring to mechanical improvements)
Automobiles? Air
transport? Radio broadcasting?

Moving pictures?
Listening to the radio and going
to the movies are, in that order,
the two favorite national pastimes

Fortune

Survey,

January,
1938). Driving around in automo(see

most common form of
transportation, and flying around
biles is the

airplanes certainly one of the
least, probably for reasons of preference as well as economy. How
does the progress of their various
respective industries stack up in
the public appraisal? As follows:
in

Automobiles
Radio broadcasting
Air transport
:

Moving pictures
Don't know

IT

WANTS

Wed., 8:30-9

43.1%
29.2
9.S
9.5
8.4

Survey of January, 1936, and

replies
Jan., 1936* Aug., 1938

22.5%

Press

Bankers
Veterans
Radio

20.6
_ 12.6
11.7
___ 14.0
14.9

know

3.7

Change

24.5%

+2.0%

22.3

+1.7

9.6
7.3
5.1

19.5
11.7

—

—
—

3.0
4.4
8.9

+4.6
+8.0

* In the January. 1936, installment douanswers accounted for a tabulation
that added to 186.1 per cent. Here they
are reduced to add to 100 per cent.

ble

Note that since Father Coughlin
has become less conspicuous, the
pulpit has shed much of its disfavor.

The proportion

and Kool cigand Kool Pro-

of disapproval

that could, perhaps, be charged to
him, has been turned to a greater
tendency not to criticize any group
specifically. Veterans are in better
odor than they were in the midst
of their lobby for the bonus. The
press tops the list with an even
larger percentage of critics, while
radio shows up with credit for
more purity of heart than ever.

52 stations,

m. (repeat, 12:30-1

p.

a.

m.).

York.

CARNATION

Milwaukee

Co.,

Hour on
m. Agency

(con-

Carnation

continues

milk),

densed
tented
p.

Co.,

Philadelphia.

Co.,

Con-

61 stations, Mon., 10-10 :30
:

Wasey

Erwin,

Co.,

Chi-

cago.

is

now repeated to discover if the
behavior of those forces in the last
2 x/2 years has wrought any changes
in the public temper. Here are the

.

York.

Camden, N. J.
continues Amos 'n' Andy on 44 stations
Mon. thru Fri., 7-7:15 p. m. (repeat, 1111:15 p. m.). Agency: Ward Wheelock

that any of the
following abuse their power? Bankers, press, radio, pulpit, veterans,
none.
This question was asked for the

Don't

New

Agency: BBDO, New
CAMPBELL SOUP

of Populace
Do you believe

None

Ryan.

gram with Tommy Dorsey on

Leading Industries

Pulpit

&

BROWN & WILLIAMSON TOBACCO
Corp., Louisville (Raleigh
arettes), continues Raleigh

Meeting Desires

ranks second in the pub-

Blackett-Sample-Hummert, N. Y.

Co., New York (aspirin), continues American Album of Familiar Music
on 56 stations, Sun., 9 :30-10 p. m. Agency Blackett-Sample-Hummert, New York.
BRISTOL-MYERS Co., New York (Sal
Hepatica-I p a n a)
currently
presenting
Town Hall Big Game Hunt on 50 stations. Wed., 9-9 :30 p. m., will resume its

Co..

9-9:30 p. m. Agency: Ruthrauff
New York.

:

BAYER

pipe

Vox Pop

starts

1

Club

York.

,

:

(Kentucky

New

B. T. BABBITT Co., New York (Bab-0
cleanser)
continues David Harum on 23
stations, Mon. thru Fri., 11-11:15 a. m.

JOHN MORRELL & Co., Ottumwa. Ia.,
(Red Heart dog food), on Sept. 11 starts
Bob Becker's Chats About Dogs on 20
Henstations. Sun., 1 :45-2 p. m. Agency
ri,
Hurst & McDonald, Chicago.

WHAT

GIVING PUBLIC

Lord

:

QUAKER OATS

(KNX,

stations

Pedlar

:

Tint)

CBS

2

Co.,

SALES AFFILIATES, New York
Oil

starts

(clean-

Cal.,

EUCLID CANDY

:

Shampoo

New York

Goble Adv. Agency, Chicago.

Business

Wiley, commentator, on 7 CBS
Pacific Coast stations, Thurs., 12 :45-l p.
m. (PST). Agency: Hillman-Shane Adv.
Agency, Los Angeles.

continues
stations, Mon. thru Fri., 1 :30-l :45 p. m.
Agency Pedlar & Ryan, N. Y.
PROCTER & GAMBLE Co., Cincinnati
(Ivory), continues Gospel Singer on 22
stations, Mon. thru Fri.,
1 :45-2
m.
p.
Agency Compton Adv., N. Y.
ol

Co.,

:

Fletcher

Cincinnati
Road of Life on 22

(Chipso),

AFFILIATED SALES

(Loxol shampoo), on Aug. 17 renews for
Glamo Rhythm, piano team, on

26 weeks,

(Bromo Quinine), on Oct. 8 starts Fred
Waring & His Pennsylvanians on 46 staStaektions. Sat., 8 :30-9 p. m. Agency

—PACIFIC COAST
New

Co.,

:

Angeles.

GROVE LABORATORIES,

AMERICAN HOME PRODUCTS, New

—
—

:

Thurs., 8:30-9 p. m.
(PST).
Hixson-O'Donnell Adv. Inc., Los

:

:

;

(Anacin Mon. Tues. Wed.; Kolynos Toothpaste Thurs. Fri.), continues
Our Gal, Sunday on 30 stations, Mon.
thru Fri., 12 :45-l p. m. Agency BlackettSample-Hummert, N. Y.

PROCTER & GAMBLE Co., Cincinnati
(Ivory Soap), on Sept. 5 starts program,
undecided to date, on 23 stations, Mon.
thru Fri., 4 :30-4 :45 p. m. Agency Compton Adv., New York.
PEPSODENT Co., Chicago, will sponsor variety program starring Bob Hope
this fall, Tues., 10-10 :30 p. m., date and
stations
undecided.
Agency
&
Thomas, Chicago.

New York

(Lucky Strike), continues Your Hit Parade on 93 stations. Sat. 10-10 :45 p. m.
Agency Lord & Thomas, N. Y.
HOUSEHOLD FINANCE Corp., Chicago (personal loan service), continues
It
Can Be Done on 28 stations, Wed.
10:30-11 p. m. Agency: BBDO.
RIO GRANDE OIL Co., Los Aneeles.
continues
Calling
All
Cars on KNX,
KSFO, KARM, Wed. 8:30-9 p. m. (PST).
Agency Hixon-O'Donnell, Los Angeles.
GULF REFINING Co., Pittsburgh (mocontinues Passing
tor oil and gasoline)
Parade on 59 stations through the summer, Sun., 7 :30-8 p. m. and in the fall

(Edna Wallace Hopper Cosmetics
Tues. Wed.
Old English Wax
Thurs. Fri.), continues The Romance of
Helen Trent on 30 stations, Mon. thru
Fri., 12:30-12:45 p. m. Agency: BlackettSample-Hummert, N. Y.
York

Agency

,

AMERICAN HOME PRODUCTS, New
York
Mon.

RIO GRANDE OIL Co., Los Angeles
(petroleum products), on Sept. 15 renews
for 52 weeks. Calling All Cars, on 3 CBS
Pacific
Coast
stations
(KNX, KSFO,

KARM),

Autumn

Slated for

CITIES SERVICE
and

gasoline),
46

Concerts on

Co.,

continues
stations,

New York

(oil

Cities
Service
8-9 p. m.

Fri.,

Lord & Thomas, New York.
CUMMER PRODUCTS Co., Bedford, O.
(Energine), which has heen sponsoring
Radio Newsreel on 21 stations, Sun., 5 :306 p. m. on July 31 replaced it with Spy
Secrets, which will continue at the same
Stack-Goble Adv. Agency,
time. Agency
New York.
CUMMER PRODUCTS Co., Bedford O.
(Molle Shaving Cream) on Oct. 4 will replace Vox Pop with a new program, not
yet set, on 34 stations, Tues., 9-9 :30 p. m.
(repeat, Mon., 12:30-1 a. m.). Agency:
Stack-Goble Adv. Agency, New York.

Agency

:

:

FALSTAFF BREWING Corp., St. Louis,
continues Public Hero No. 1 on 20 stations, Mon., 8-8 :30 p. m. Agency
Gardner Adv. Co., St. Louis.
:

FIRESTONE TIRE & RUBBER

Co.,

Akron

(tires), continues Voice of Firestone on 78 stations, Mon., 8 :30-9 p. m.
(repeat, 11 :30-midnight)
Agency: Sweeney & James Co., Cleveland.
.

W. FITCH

F.

poo)
41
L.

,

Co.,

Des Moines

(sham-

Interesting Neighbors on
Sun., 7:30-8 p. m. Agency:

continues

stations,

W. Ramsey

Co.,

Davenport.

GENERAL FOODS

Corp., New York
continues Hobby Lobby through
74 stations. Sun., 7-7 :30
(repeat, 11 :30-midnight)
and in
p. m.
the fall returns Jack Benny in that period.
Agency: Young & Rubicam, New York.
GENERAL FOODS Corp., New York,
(Post Bran Flakes), continues Believe It
or Not on 72 stations which on Aug. 15
shifts from Tues., 10-10 :30 p. m., to Mon.
(Jello)

summer on

the

BROADCASTING

,

•

Broadcast Advertising

KELLOGG

m. (repeat. 10:30-11 p. m.).
Benton & Bowles, New York.
GENERAL MILLS. Minneapolis (flours
Gold
continues
products),
cereal
and
Medal Hour on 32 stations. Mon. thru
Blackett-SampleFri., 2-3 p. m. Agency
S-S:30

Mich,
Creek,
Battle
Co.,
continues Singing Lady on
5:30-5:45
Thurs.,
13 stations, Mon. thru
N. W. Ayer & Son, N. Y.
p. m. Agency

p.

Agency

(cornflakes),

:

The More

More Radios

the Population, the

:

LAMONT, CORLISS &

:

Hummert. Chicago.

JOHNSON &

S. C.
(floor wax),

500.000

SON.. Racine. Wis.,
Attorney at Law

:

a OVER

continues

MILES LABORATORY,

through the summer until Fibber McGee
9 :30-10

p.

:

KOLYNOS

New

Co..

:

NEHI

(Royal
Columbus, Ga.
Corp.,
Cola), continues Royal Crown Rem.
9-9:30
Fri.,
p.
stations,
vue on 68
Agency James A. Greene Co., Atlanta.
Co., Cincinnati
PROCTER &
(Camay), continues Pepper Young's Family on 10 stations, Mon. thru Fri., 11 :30-

Haven

(toothBill on 19

Crown

continues Just Plain
10:30-10:45
stations. Mon.. Tues.. Wed.,
Blackett-Sample-Hummert.
m. Agency
a.
Chicago.
KRAFT-PHEN1X CHEESE Corp.. Chicago (cheese and Miracle Whip, salad
dressing), continues Kraft Music Hall on
66 stations. Thurs.. 10:11 p. m. Agency:
J. Walter Thompson Co.. Chicago.
LADY ESTHER Ltd.. Chicago (cosmetics), continues Lady Esther Serenade on
49 stations. Tues., 8 :30-9 p. m.. shifting
on Sept. 2 to Fri., 10-10:30 p. m. AgenLord & Thomas, Chicago.
cy
LEWIS-HOWE Co.. St. Louis (Turns),
continues Vocal Varieties on 31 stations
(repeat.
Tues., Thurs., 7:15-7:30 p. m.
11:15-11:30 p. m.). Agency: H. W. Kastor & Sons Adv. Co., Chicago.
paste),

:

GAMBLE

:

m. Agency

:

Newell-Emmett

York.

MIDWAY CHEMICAL

Co..

:

RADIO

Co.,

con-

Mrs.
(Flyded, Aero White), continues
Wiggs of the Cabbage Patch on 19 staMon. thru Fri., 10-10:15 a. m.
Agency: Blackett-Sample-Hummert, Chicago.

MORRIS &

PHILIP

New York

Co..

(cigarettes), continues Johnny Presents
59 stations, Tues., 8-8:30 p. m. (repeat, 11 :30-midnight) . Agency: Biow Co.,

on

New

York.

NATIONAL BISCUIT

Co.. New York
and Shredded Wheat), continues
Dan Harding's Wife on 6 stations, Mon.
thru Fri.. noon-12:15 p. m. Program ad-

(Biscuits

Shredded Wheat thru Sept. 2.
Federal Adv. Agency, N. Y. Be-

vertises

Agency

:

ginning

Sept.

biscuits.

Agency:

5

program

will

advertise

McCann-Erickson,

BORAX

COAST

Co..

Death

p.

m. Agency

:

ONLY 7%%

of the homes in counties with populations of 500,000 and
over are without radios, according to an analysis of the county-bycounty radio census of the Joint Committee on Radio Research [Broadcasting, May 15] made by Household Magazine. The higher the population, the higher the ratio of set ownership, this publication found. In
counties ranging from 100,000 to 500,000 population, 9% of the homes
were without radios; 25,000 to 100,000, 14%; 10,000 to 25,000, 20%;
2,500 to 10,000, 30% under 2,500, 36%. There are, however, few counties
in the sparse population categories, and the Joint Committee's estimate
for the country as a whole showed that 82% of all homes had radios as
of Jan. 1, 1938
91% of the urban homes and 69% of the rural homes,
the latter embracing homes on farms and in villages of under 2,500.
;

—

New

McCann-Erickson,

New

REGIONAL ADVERTISERS. New

PHILLIPS CHEMICAL

(gas for domestic uses), continues Mystery
9 stations, Tues., Thurs., 9 :45a. m.
(repeat, 1-1:15 p. m.) Agency:

Chef on
10

New York.
RICHARDSON & ROBBINS.

Co.,

New York

(Milk of Magnesia products),
continues Lorenzo Jones on 23 stations,
Mon. thru Fri., 11:15-11:30 a. m. Stella
Dallas on 41 stations. Mon. thru Fri., 4:15Waltz Time on 25 stations,
4 :30 p. m.
Fri.. 9-9:30 p. m. Agency: Blackett-Sample-Hummert, New York.
:

;

P1LLSBURY FLOUR MILLS Co.. Mincontinues
(flour),
Woman in
on

10:45-11
Co.,

Mon. thru Fri.,
m. Agency: Hutchinson Adv.

35

a.

stations,

Minneapolis.

SEALTEST
and milk),
Mine on 40
5:45 p. m.

New

Ltd.. Chicago (cosmetTale of Today on 7 staSun.. 6 :30-7 p. m. Agency
Gale &
Pietsch, Chicago.
PROCTER & GAMBLE Co., Cincinnati
(Camay), continues Pepper Young's Family on 57 stations, Mon. thru Fri., 3 :303:45 p. m. Agency: Pedlar & Ryan, New
York.
PROCTER & GAMBLE Co., Cincinnati
(Chipso), continues Road of Life on 26
stations, Mon. thru Fri., ll:45-noon. Agency
Pedlar & Ryan, New York.
PROCTER & GAMBLE Co., Cincinnati
(Dreft), continues Kitty Keene on 13
stations, Mon. thru Fri., 11 :45-noon. Agency: Blackett-Sample-Hummert. Chicago.
PROCTER & GAMBLE Co., Cincinnati
(Drene), continues Jimmie Fidler on 54

ics),
tions.

continues

:

:

stations, Tues., 10 :30-10 :45 p. m. and on
30 stations, Fri., 10:30-10:45 p. m. Friday
broadcast on Sept. 30 shifts to 7 :15-7 :30
p.

m. Agency
Chicago.

H. W. Kastor

:

&

Sons Adv.

Co..

PROCTER & GAMBLE
(Ivory

Marlin
3-3 :15

Co.,

Cincinnati

continues Story of Mary
on 56 stations, Mon. thru Fri.,
Compton Adv., New
p. m. Agency

York.
Cincinnati
(Ivory soap), continues The O'Neills on
20 stations, Mon. thru Fri., 12:15-12:30 p.
m. Agency
Compton Adv., New York.
PROCTER & GAMBLE Co., Cincinnati
(Oxydol), continues Ma Perkins on 59
stations, Mon. thru Fri., 3 :15-3 :30 p. m.
Agency
Blackett-Sample-Hummert, ChiCo.,

York.

cago.

PROCTER & GAMBLE

Cincinnati

:

BROADCASTING

•

York

New

York.

STANDARD BRANDS. New

York (Tenderleaf tea), continues One Man's Family
on 59 stations. Wed., 8-8:30 p. m. (repeat. Sun., 8:30-9 p. m. PST). Agency:
J.

New York.
STANDARD BRANDS, New York (RoyWalter Thompson

Co.,

continues Royal Desserts Hour
on 49 stations, Thurs., 8-9 p. m. Agency
J. Walter Thompson Co., New York.
al desserts),

STEWART-WARNER Corp.,
(refrigerators,

10-10 :30

Sun.,

Chicago
auto accessories),
Heidt on 22 stations,
m. Agency Hays Mac-

radios,

Horace

continues

p.

:

&

Farland

Co., Chicago.
Co..
Chicago
(Ovaltine),
continues Little Orphan Annie on 6 stations, Mon. thru Fri., 5 :45-6 p. m. Agen-

WANDER

cy

Blackett-Sample-Hummert,

:

R.

W ATKINS

L.

Co.,

Chicago.
York (Dr.

New

Lyon's toothpowder) continues Manhattan
Merry-Go-Round on 32 stations, Sun., 99 :30 p. m.
Backstage Wife on 30 stations, Mon. thru Fri.. 4-4 :15 p. m. Agency
Blackett-Sample-Hummert, New York.
,

;

:

WYETH CHEMICAL

New York

Co.,

continues John's Other Wife
stations, Thurs.. Fri., 10:15-10:30

(Freezone),

on

19

Agency

m.

New

New

Agency

Detroit

:

(paints),

Thurs.,

Henri,

Hurst

on

ADAM HAT

York.

BALLARD & BALLARD

New

Chi-

York

(hats), on Oct. 5 starts series of 17 boxing bouts on 37 stations, various dates,
chiefly Fridays, 10 p. m. until finish of

Broadcast Advertising

Louisville

Co.,

(Oven Ready biscuits), on Sept. 16 starts
Smiling Ed McConnell on 18 stations
(mixed Blue and Red). Fri.. Sat., 1010:15 a. m. Agency: Henri, Hurst & McDonald, Chicago.
BOWEY'S Inc., Chicago (Dairi-Rich
chocolate milk drink), on Sept. 26 starts
Terry & the Pirates on 19 stations, Mon.,
Tues., Wed.,
5:15-5:30 p. m. Agency:
Stack-Goble Adv. Co., Chicago.
MUSTEROLE Co., Cleveland (Musterole)
on Oct. 10 starts Carson Robison &
His Buckaroos on 35 stations, Mon., 88 :30 p. m. Agency
Erwin, Wasey Co.,
New York.
RALSTON PURINA Co., St. Louis
(wheat cereal), on Sept. 26 starts Tom
Mix Straight Shooters on 24 stations,
Mon. thru Fri., 5:45-6 p. m. Agency: Gardner Adv. Co., St. Louis.
SHERWIN-WILLIAMS Co., Cleveland
(paints), on Oct. 9 starts Metropolitan
Opera Auditions of the Air on 51 stations,
Sun., 5-5:30 p. m. Agency: Cecil, Warwick & Legler, New York.
VICK CHEMICAL Co., Greensboro, N.
C. (Vaporub), on Sept. 25 starts a new
program not yet selected on 55 stations.
Sun., 7 :30-8 p. m. Agency Morse International. N. Y.

Yeast for health), contin( Fleischmann's
ues Getting the Most Out of Life on 12
stations, Mon. thru Fri., 11 :45-noon. AgenJ. Walter Thompson Co., New York.
cy
SUN OIL Co., Philadelphia (motor oil
continues Lowell Thomas
and gasoline)
on 20 stations, Mon. thru Fri., 6 :45-7 p.
:

,

m. Agency Roche, Williams
ham, Philadelphia.
:

TIME

Inc.,

New York
9 :30-10

Fri.,

& Cunnyng-

(Time. Life. Forof Time on 44

March

continues

tune),

stations,

m.

p.

Agency,

BBDO. New York.

WASHINGTON COFFEE REFINING

G.

Morris Plains, N. J. (instant coffee),
continues Uncle Jim's Question Bee on 7

Co.,

stations. Sat., 7 :30-8 p.
Warwick & Legler,
Co.,
R. L.

New

W ATKINS

m. Agency Cecil,
York.
N. Y. (Dr. Lyon's
:

toothpowder), continues Alias Jimmy Valentine on 26 stations, Mon., 7-7 :30 p. m.
(repeat, 11-11:30 p. m.). Agency: BlackettSample-Hummert, N. Y.

WELCH GRAPE JUICE

Co., Westfield,

N. Y., continues Irene Rich for Welch on
47 stations. Sun., 9:45-10 p. m. (rebroadcast, 11:15-11:30 p. m.). Agency: H. W.
Kastor & Sons Adv. Co., Chicago.

WILLIAMS

B.

J.

Glastonbury,

Co.,

Conn, (shaving creams), continues True or
False on 35 stations, Mon., 10-10:30 p.
m. Agency J. Walter Thompson Co., N.
:

Y.

NBC

,

—PACIFIC COAST

:

:

WILLIAM

WARNER

R.

Co.,

New

York (Sloan's liniment), on Oct. 21 starts
Warden Lewis E. Lawes on 44 stations,
Fri., 8-8:30 p. m. Agency: Cecil, Warwick

&

Legler,

KELLOGG

N. Y.

Battle
Creek,
Mich.
(Krispies), on Sept. 26 starts Don Winslow of the Navy on 21 stations, Mon.
thru Fri., 5-5:15 p. m. (shifted from 5

Red

Co.,

Mon. thru Fri., 7-7 :15 p.
Agency: Hays MacFarland & Co.,

stations,

m.).
Chicago.

New

UNION OIL
starts

8

for

Co.,

Jersey

(Woodbury soap and cosmet-

ics), continues Win Your Lady on 64 sta(Jergens Lotions, Sun., 9-9:30 p. m.
;

Journal
p.

of

m. (PST).
Thomas, Los Angeles.
2:45-3

p.

participation in
the Air, Thurs.,

Agency:

Lord

&

Continuing

RICHFIELD OIL Corp, Los Angeles,
(petroleum products), on Aug. 15 renews
for 52 weeks Richfield Reporter, on 6
NBC-Pacific Red stations, Sun. thru Fri.,
10-10:15 p. m. (PST). Agency: HixsonO'Donnell Adv., Los Angeles.

ALBERS BROS. MILLING

Co.,

(cereals), on Oct. 4 renews
weeks Good Morning Tonite, on
tle

Red

Pacific

Stations, (KPO, KHQ,
Tues., 9-9:30 p. m.

KGW, KFI),

Seatfor 13

NBCKOMO,

5

(PST).

Agency: Erwin, Wasey &

CARDINET CANDY

Co., Seattle.
Co., Oakland, Cal.

(candy bars), on June 5 renewed for 13
weeks Night Editor, on 10 NBC-Pacific
Red stations. Sun., 9-9:15 p. m. (PST).

Agency

Tomaschke-Elliott, Oakland.
Co.,
San Francisco
(flour) on May 30 renewed for 52 weeks
Dr. Kate, on 6 NBC-Pacific Red stations
:

SPERRY FLOUR

KGW, KOMO, KHQ. KDYL),

Mon. thru Fri., 12:45-1 p. m. (PST) on
June 15 renewed for 52 weeks Martha
Meade program on 6 NBC-Pacific Red stations Wed., Fri., 1-1:15 p. m.
(PST).
Agency Westco Adv. Agency, San Fran:

cisco.

MUTUAL NETWORK

:

tion), continues Jergens
stations, Sun., 9 :30-9 :45
Lennen & Mitchell, New

Los Angeles, on Sept.

weeks,

;

City

JERGENS-WOODBURY SALES
Cincinnati

Business

Co.,

13

Woman's Magazine

(KFI, KPO,

Continuing

Corp.,

a.

& McDonald,

STORES,

New

m.

10 :30-10 :45

cago.

Co.,

Sept. 27
28 sta-

COLOR

on

Ed McConnell

Smiling

Glicksman Adv.

:

(headache
tablets), continues Easy Aces on 31 stations,
Tues.,
Wed.,
Thurs.,
7-7:15
p.
m. Agency : Blackett - Sample - Hummert,
New York.
BI-SO-DOL Co., Jersey City (alkalizer),
continues Mr. Keen, Tracer of Lost Persons on 33 stations, Tues., Wed., Thurs.,
7 :15-7 :30 p. m. Agency
Blackett-SampleHummert, New York.

Business

ACME WHITE LEAD &
Tues.,

Agency

ANACIN

NBC-BLUE

starts
tions,

fights.

Blackett-Sample-Hummert,

:

York.

WORKS,
Co.,

(White Naphtha), continues Guiding Light
on 61 stations, Mon thru. Fri., 3 :45-4
Compton Adv., New York.
p. m. Agency
RALSTON PURINA Co., St. Louis (RyKrisp), continues Marion T alley on 35
stations. Sun., 5-5:30 p. m. Agency: Gardner Adv. Co., St. Louis.

BRANDS,
:

New

:

:

5:30Albright,

Fri.,

McKee &

Agency:

& Sanborn coffee), continues Chase
Sanborn Hour on 70 stations. Sun., 8-9
m. Agency J. Walter Thompson Co.,

&

a.

PROCTER & GAMBLE

cream
Family and
(Ice

Your
Mon. thru

continues
stations,

STANDARD

flakes),

:

New York

Inc.,

(Chase
p.

PRINCESS PAT

Dover, Del.

(boned chicken), continues The Revelers
on 5 stations. Wed.. Fri., 7 :30-7 :45 p. m.
Agency: Chas. W. Hoyt Co., New York.

neapolis

White

York

McCann-Erickson,

York.
CHAS H.

p.

STANDARD BRANDS, New York

New

(20 Mule Team Borax), continues
Valley Days on 30 stations, Fri..

York
9 :30-10

2-3

m. Direct.

York.

PACIFIC

OF AMERICA, New
RCA

CORP.

York (radio receivers), continues
Magic Key on 111 stations, Sun.,

New

tions.

Co.,

:

Chicago

Co.,

Pedlar

:

PROCTER & GAMBLE,

tinues Chesterfield Daily Sports Column
on 51 stations, Mon.. thru Sat.. 6:30-6:45
p.

& Ryan,

N. Y.
Cincinnati
(Crisco), continues Vic & Sade on 14
stations, Mon. thru Fri., 11:15-11:30 a.
m. Agency Compton Adv., New York.
PROCTER & GAMBLE Co., Cincinnati
(Ivory flakes), continues Story of Mary
Marlin on 13 stations, Mon. thru Fri.
11-11:15 a. m. Agency: Compton Adv.
New York.
PROCTER & GAMBLE, Co., Cincinnati
(Oxydol), continues Ma Perkins on 11 stations, Mon. thru Fri., 10:45-11 a. m. AgenBlackett-Sample-Hummert, Chicago.
cy
m. Agency

11 :45 a.

:

LIGGETT & MYERS TOBACCO
New York (Chesterfield cigarettes),

Ind.

,

(

Sept.,

Chicago.

Brorby.

Elkhart,

continues National Barn
Alka-Seltzer)
Dance on 55 stations, Sat., 9-10 p. m.
Agency Wade Adv. Agency, Chicago.

on 64 stations, Tues.,
m. Agency Needham. Louis &

in

returns

New York

Co.,

(Ponds creams and powders), continues
Those We Love on 33 stations, Mon., 8 :30J. Walter Thompson
9 p. m. Agency
Co., New York.

m.

on

64

Agency

New

Business

P. LORILLARD Co., New York (Senstation cigarettes, Muriel cigars), on July
26 starts for 52 weeks Don't You Believe
19 stations, Tues., 7 :45-8 p. m.
It on
(reb. 10:45-11). Agency: Lennen & Mitchell,

N. Y.

(Turn

York.

August

1,

to

Next Page)
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:

THOS. LEEMING &

Co.,

New

York

renews

(Baume Bengue, Pacquin's hand lotion),
on Oct. 31 starts Ed Fitzgerald & Co. on
2 stations, Mon., Wed., Fri., 2:45-3 p. m.
Agencv: Wm. Esty & Co., N. Y.
WHEELING STEEL Corp., Wheeling,
on Sept. 11 starts for 26 weeks Musical
Steelmakers on 17 stations, Sun.. 5-5 :30
p. m. Agency: Critchfield & Co., Chicago.

Agency

DELAWARE, LAKAWANNA & WESTNew

Continuing

CUDAHY PACKING

Co., Chicago, conBachelor's Children on 2 stations,
Mon. thru Fri., 11:15-11:30 a. m. Agency:
Roche, Williams & Cunnvngham, Chicago.

,

MILLS, Minneapolis (Wheat-

(time

Get Thin to Music on 6
thru Sat., 9 :30-9 :45 a. m.
(repeat 11-11:15 a. m.). Agency: BlackettSample-Hummert. Chicago.

ies), continues
stations, Mon.

IRONIZED YEAST

Co.,

Hour on

Atlanta, con32 stations.

Agency: Ruthrauff &

BAYUK

CIGARS, Philadelphia, continues Inside of Sports on 13 stations,
Tues., Thurs., Sat., 7:30-7:45 p. m. (reb.
7 :45-S p. m.). Agency: Ivey & Ellington,
Philadelphia.
BAKING Co., Detroit, continues Lone Ranger on 19 stations, Mon.,
Wed., Fri., 7:30-8 p. m. (reb. 11:30-12).
Agencv Young & Rubicam, N. Y.
GOSPEL BROADCASTING Assn., Los
Angeles, continues Old Fashioned Revival
on 33 stations. Sun.. 11:30 p. m. to 12:30
a. m. Agency
R. H. Alber Co., Los An-

GORDON

JELL-WELL DESSERT

Co., Los An(packaged pudding), on Aug. 1
for 52 weeks The Green Hornet,
adventure serial, on 3 Don Lee network
stations (KHJ, KGB, KFXM). with KFRC
being added Oct. 31 Tues., Thurs.. 7:30-8
(PST). Agency: Lord & Thomas,
p. m.
Los Angeles.

geles
starts

Louisville
(Bugler tobacco), continues Plantation Party on 2 stations. Sat. 10:30-11
m. Agency
p.
Russell M.
Seeds Co.,
Chicago.
Co., St. Louis,
continues True Detective Mysteries on 5
stations, Tues., 10-10:15 p. m. Agency:
Lambert & Feasley. N. Y.
PHILIP MORRIS & Co., New York, continues What's My Name? on 3 stations,
Fri..
8-8:30 p. m. Agency: Biow Co.,
N. Y.
LYDIA E.
MEDICINE Co.,
Lynn, Mass., continues Your Hollywood
News Girl through the summer until
Voice of Experience returns Sept. 26 on
40 stations, Mon., Wed., Fri., 1 :45-2 p. m.
Agency: Erwin, Wasey & Co., N. Y.
Co.,

:

LAMBERT PHARMACAL

PINKHAM

YANKEE NETWORK
New

Business
Co.. Philadelfootball games

phia, on Oct. 1 starts Yale
11 stations. Sat. afternoon.

on

W. Ayer &

N.

Agency

Son, N. Y.

DELAWARE, LACKAWANA & WESTERN COAL Co., New York, on Sept. 25
The Shadow on 6 stations. Sun.,
m. Agency: Ruthrauff & Ryan,

starts

4:30-5 p.
N. Y.

DURKEE-MOWER

Co., Lynn, Mass., on
starts The Flufferettes on 6 staSun., 6:45-7 p. m. Agency: Harry
M. Frost Co.. Boston.
FIRST
STORES, Somerville,
Mass., on Sept. 27 starts Imogene Wolcott's Homemakers on 5 stations, Tues.,

Oct.

9

tions.

NATIONAL

9:15-9:30 a. m. Agency: Badger
& Browning. Boston.
GENERAL MILLS, Minneapolis, on Aug.
8 started The Happy Gilman's transcription on 12 stations, Mon. thru Fri., 1212:15 p. m. Agency: Blackett-Sample-Hummert, Chicago.
R. U.
& Co., New York,
on Sept. 6 starts participation in Gretchen McMullen Hour on 2 stations, Tues..
Thurs., 2:30-2 :45 p. m. Agency: Gotham
Adv. Agency, N. Y.
Fri.. Sat.,

DELAPENHA

Continuing
R. B. DAVIS Co., Hoboken, on Oct. 4
renews participation in Gretchen McMullen Household Hour on 15 stations, Tues.,
Thurs., 9:15-9:30 a. m. Agency: Harry
M. Frost Co., Boston.

COLONIAL NETWORK
New

Business

LAYMEN'S LEAGUE,

Lutheran

Hour

Louis, on Oct. 23 starts religious hour
on 15 stations. Sun., 1-1:30 p. m. Agency:
Kelly, Stuhlman & Zarhndt. St. Louis.
FR. CHARLES E. COUGHLIN, Detroit,
on Nov. 6 starts on 15 stations, Sun.,
4-4 :30 p. m. Agency
Aircasters, Detroit.
St.

:

ROSARY HOUR,

starts religious
Sun., 5-6 p. m.

Buffalo,

program

on

on
5

Nov.

6

stations,

Continuing

LA ROSA

Page 32

Co.,

•

New

York, on Sept. 12

August

2,

Co.,

5:30-5:45 p. m. (PST). Agency: Fletcher
Ellis. Chicago.

&
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PROSPERITY PUB.
(political),

on Aug.

8

Co., Los Angeles
renews for 39 weeks,

Townsend Radio Club on
Lee network
m. (PST).

11 California Don
stations, Mon., 8 :30-8 :45 p.
Agency: Lisle Shelden Adv.,

Los Angeles.

SEVEN UP BOTTLING

Co., Los Angeles (soft drink), on Aug. 7 renews for
13 weeks. The Marines Tell It to You,
on 3 California Don Lee stations (KHJ,

KFXM. KPMC),

Sunday,

DUST-PROOFED

with helmet and

goggles, Frank Gagliano, engineer
of WISN, Milwaukee, handles a
lap-by-lap account of the midget
auto races at State Fair Park dirt
track each Friday night at 10
o'clock. Carrying the dust-proofing
idea further, Don Weller, WISN
chief engineer, has also made a
enver for the amplifier.
Angeles.

Chicago (puffed
wheat & rice), on Sept. 26 renews for
35 weeks Dick Tracy on 29 Pacific Coast
Don Lee network stations, Mon. thru Fri.,

geles.

ATLANTIC REFINING

QUAKER OATS

,

6-6:30

p.

m.

PHILIP

MORRIS &

Co.,

New York

(Paul Jones cigarettes) on Aug.

John B. Hughes News
Mutual-Don Lee stations

1

started

&

Views on 4
in Northern California. Mon.. Fri.. 7:15-7:30 (PST).
BANK OF AMERICA, San Francisco
recently renewed House of Melody on 12

Don

Lee-Mutual

Sun., 7 to

7:30

WANDER

stations
p.

in

California,

m. (PST).
Chicago (Ovaltine)

on
26 renews transcribed Little OrAnnie on 12 Don Lee-Mutual stations in California. Mon. thru Fri., 5 :456 p. m. (PST). for 39 weeks.
(Tabulation of new and continuing programs on the major networks for fall,
complete as Broadcasting went to press,
Co.,

Sept.

phan

is

printed on pages 11, 30, 31. 32.)

Record Autumn Foreseen by Networks
(Continued Fi
production center for network
shows both Pacific Coast programs and transcontinentals" he
said. "All but one of the transcontinental sponsored program series
which originated in Hollywood during the past season on CBS will
return to the air, plus several new
sponsored shows. Many new West
Coast commercials will also originate from Hollywood and some
from San Francisco.
"Throughout the East, during
my trip, I was impressed with the
general feeling of confidence
among network executives and
agency officials concerning the commercial aspects of the fall schedule. New York expects one of its
heaviest seasons to date. It appears that the same will be true
of Hollywood. I would definitely
say that the so-called 'recession'
is not going to have much of an
effect on radio during the coming
fall season. We look for a great
a

—

schedule."

Harry W. Witt, CBS Southern
California sales manager, Hollywood, stated that "our greatest
difficulty is finding time on the
CBS Pacific Coast network for prospec t i v e sponsors. Regardless of
recession, it looks like a banner
fall, with most of the old advertisers as well as many new ones
returning to our network. We are
elated over prospects for the coming season. Western and eastern
advertisers too, realizing that we
are coming out of this recession,
are planning better entertainment,
giving a fuller measure of cultural
and educational value to the public
the potential buyers."
Highly optimistic is Don E. Gil-

—

man,

NBC

Western division vicepresident, Hollywood, who stated
that "prospects for resumption of
business and programs in the fall

that while there are manj
there are few new
sponsors. The great majority of
these additional advertising broadcasts represent either increased expenditures for radio by its present
users or the return to the air of
former radio sponsors. In a recent
study of its advertising revenues
made by NBC, the network found
that in 1937 eight of each ten of its
advertisers were repeat customers
who had previously used NBC facilities, and that of its total income from time sales for the year,
96.8% came from repeat clients.
From this NBC concludes that
radio advertising "has evidently
been a sound investment for many
advertisers who use this new med-

stand

is

new programs

(PST). Agency: Glasser Adv. Agency, Los

Continuing

:

& WILLIAMSON

not decided). Agency: Rohrabaugh
Adv. Agency. Philadelphia.

& Gibson

:

BROWN

stations

CARVELL & MURPHY.

JOHNSON,

tinues

tinues Good Will
Sun., 10-11 p. m.
Ryan, N. Y.

3

Los Angeles (Kellogg's ant paste), on
Aug. 2 starts for 4 weeks, participation
in Early Morning News, on 12 California Don
Lee network stations, Tues.,
Thurs., Sat., 7:45-8 a. m. Agency: William A. Ingoldsby Co.. Los Angeles.
WHEATENA Corp., Rahway, N. J. (cereal), on Sept. 16 starts for 16 weeks,
a live talent series on 2 Don Lee network
stations (KHJ. KFRC)
Mon., Wed.. Fri..

5:30-6

York.

GENERAL

on

Sunday, 12 :30-l p .m.
Commercial Radio Service, N. Y.

:

DON LEE NETWORK

ERN COAL Co., New York (Blue Coal),
on Sept. 25 starts The Shadow on 15 stations. Sun., 4:30-5 p. m. (repeat,
p. m.). Agencv: Ruthrauff & Ryan,

Program

Italian

including

daily

om Page

11)
are the highest in history." There
is
every indication, Mr. Gilman
said, that practically all the network shows, both transcontinental
and West Coast, heard over NBC
last season, and originating from
Hollywood and San Francisco, will
be back in the fall after the seasonal summer interruption. "In addition to the established programs,
many new sponsored shows, both
regional and national, will also emanate from the San Francisco and
Hollywood studios," he declared.
"Available netwoi'k time and new
programs to fit the needs of prospective sponsors are the problems
we are facing at the present moment."

Outlook for Spot

ium."

Westerners See Activity
Lloyd E. Yoder, general manager of NBC stations KPO and

KGO, San
"from

all

Francisco, declared that
indications business on

the NBC's Western stations, in
national and local spot and network accounts, will bring a banner season to the network. At
present we are far ahead of the
same period last year in actually
signed fall business and in number
of reservations. There will be a
number of national accounts using
our stations here on the Coast for
the first time. The outlook is very
bright."
Henry Jackson, CBS sales manager in San Francisco, said: "From
the looks of things at this date,
network sales on the Pacific Coast
network of CBS will be far ahead
of last year. Judging by the contracts already signed, the inquiries
for programs and time during the
fall, I believe it is safe to state
that CBS will see a banner season.
We anticipate production of a
number of new network commer-

shows from our San Franstudios, which will be operating by Aug. 11."
Ward Ingram, San Francisco
sales manager of Mutual-Don Lee,
announced the network will see its
cial

cisco

biggest fall season in history this
year. There will be a decided increase in both national spot and

network business. "Our Pacific
Coast network business is 50%
above last year and probably will
go higher by mid-August," he
said.

The outlook for spot radio advertising this fall is also encouraging. Practically all but the purely
summer seasonal spot campaigns
now on the air are continuing, and
many advertisers are enlarging
their schedules. There is also a
great deal of new spot business in
the working-out stage, which is expected to develop within the next
month. The recent upturn in business generally is having a good effect on fall advertising plans and
many advertising agencies are looking forward to their biggest spot
billings this fall. Local business has
held up well throughout the summer and is expected to increase
this autumn, so with the addition
of a large amount of political business in many states, the nonnetwork business may quite possibly
account for a larger percentage of
all radio incomes than before, despite the increase in network billings.

An

interesting aspect of the auschedules for network commercial programs as they now

tumn

Tennessee Elections
NASHVILLE radio stations will
cover the Tennessee Democratic
primaries jointly and independent
of local newspapers for the first
time in history Aug. 4, with the
Nashville Radio-Press Bureau furand WSIX
nishing WSM,
with local and State news bulletins
of election returns. A suite in a
downtown hotel will headquarter a
local staff, while other groups in
candidates' headquarters and over
the State will report directly to
the central radio bureau. All stations will use the same bulletins
this year, a change from the practice of previous years resulting

WLAC

from

affiliation

with

competing

newspapers.

WRXL.

Richmond, has been authorFCC to increase its power
and operate full time
on 880 kc. The station, now operating
with 500 watts daytime on 880 kc,
is owned
by the same interests as
the Richmond News-Leader whose
publisher is Dr. John Stewart Bryan,
president of William & Mary College.
ized by the
to 1,000 watts
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EORGE

g~^\

HAY,

D.

emn Old Judge

-_

V*

the "Sol-

Grand Old

of

Opry on WSM, Nashville,
has instituted an audience
relations department, taking over
all fan mail calling for an answer
and giving it personal attention.
In addition, he appears on the
Personal
Strictly
thrice - weekly

r%*4 PROGRAMS

program to answer some of the
more general inquiries directed

A

to him, with listeners asking advice on personal matters as well
as just relating their personal
troubles. Mr. Hay tells listeners at

outset that he doesn't know
the answers, but believes he
knows where to find most of them.

the
all

*

Oxydol

*

*

in Polish

OXYDOL'S

daily transcribed quarter-hour in Polish, Main Street,
New
started July 18 on

WBNX,

Sports Queries

QUESTION-and-answer program with a sports slant is Oyhn-

pics of the Air which KMBC, Kansas City, is serving to Saturday
night listeners with satisfactory
results. With Jack Starr,
sports editor, as the master-ofceremonies, unrehearsed contestants are pulled out of the audience
and plied with questions about
sports. Winner gets two tickets to
his choice of major sporting events
in Kansas City. Listeners participate by sending posers on sports

KMBC

Jack Starr for use on the show.
questions used are rewarded
with two tickets to sports events

York. Main Street presents a realstory of plain people and what
they think and do in stores and

to

shops. The Polish program is in
addition to Ivory Soap and Crisco
announcements in foreign lan-

also.

life

guages

carried

over

WBNX

by

& Gamble Co. BlackettSample-Hummert, Chicago, han-

Procter

dles the

Oxydol account.
*

*

*

of aviation adventure,

Men

With Wings, was started
July 31 as an MBS Sunday afternoon sustaining feature. Titled
from the Paramount picture of
that name, the series will be written by Paramount writers and acted by Paramount stars, but it will
carry no credit line for the film
company and its story will be quite
different from that of the movie.

Program

*

*

From

the

*

Same

weekly
complete

Co.'s thriceInterviews, to

Sidewalk
a full year's

run

on

originates through

Worcester, Mass., in September, draws increased spectator
interest by originating each broadcast at the same spot outside Poli's
Capitol Theater, Worcester. Howard Wright conducts the program,
recently extended for 13 weeks.
BBDO handles the General Baking
Co. account.

Window

finishes,

*

ROCHESTER. MINNESOTA
IN

RECOGNITION
of

Dmiww Jr/mnm/
linn k
,i

Fir

if

a

rw

AND

*

When

JAMES

serial called Trailer
started on WLS, Chicago,
featuring Purv Pullen, imitator
and whistler. The quarter-hour,
thrice-weekly series concerns mythical trips around the country in a
trailer. Mr. Pullen recently joined
the
staff after completing
several animal imitations for Walt

Tim has

Disney pictures.
*

surrounding

program

di-

rector of WPTF, Raleigh, is planning a series of Sunday devotional
services to be broadcast from Central Prison, North Carolina State
penitentiary, with the State's 80-

prison camps equipped
radios so they can listen.

odd

with

*

Find the Flaw
compete in detecting

er-

rors of fact, grammar and pronunciation in sentences read by W.
Curtis Nicholson, lexicographer, in
a new quiz series, My Error, broadcast weekly on WEVD, New York.
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•

STARTING

with

seventh,
eighth, and ninth graders from 15

Prison Devotions

TEAMS

*

Say Uncle

NASSAU,

the

Uncle

of WIBG, Glenside, Pa., instructs Girl Scouts in radio dramatics during the summer at their
Silver Springs, Pa., camp. Uncle
Jim presents Girl Scout programs
as the Wednesday feature of his
daily 5:30
broadcast, and
each troop in District 7 has appeared at least once.

Jim

*

*

August

J,

1938

WGAR,

Cleveland, recently started
of Our Neighbors, Sunday
evening feature, with Ralph Worden presenting best news story selections of small town editors in
Northern Ohio. Choices are incorporated into News of Our Neighbors, with Mr. Worden acting as
commentator, and credit lines for
*

5,500

Minnesota

schools,
KROC, Rochester, recently finished
a five-month elimination down to
three winners in its vocabulary
and spelling bee contest, remoting
the programs direct from various
high schools. Plaques went to winning schools and to individual
best-spellers. Cooperating with a

Radio Educational Advisory Board
representing Southeastern Minnesota schools, KROC plans to extend the contests this fall to include high school pupils. Supple-

menting these KROC is running
a twice - weekly News & Views
community promotion feature.

,

*

Ma-

Always a Dedication
on an all-request program

STUNT

KGVO, Missoula, Mont., is the
shot-in-the-dark dedication, calling
for a dedication each day to some
hypothetical listener like "a forestry lookout in the Blackfoot Valon

ley who listens to our program
while watching for forest fires".
The listener fitting the description
is asked to write and acknowledge
the dedication. Replies have been
100%, according to Program Director Jimmy Barber, and often
several listeners reply to each dedication. Al Davis conducts the period.

Spouses on Spot
and answers parried between husbands and wives,
with musical interludes conducted
by Josef Cherniavsky, feature the
half-hour Century Fight show of
WLW, Cincinnati. Three husbandwife couples sit around a studio
table and query each other on size

QUESTIONS

of wife's hose, license number of
family car, and similar facts.
*

*

News

*

Bulletins in Movie
L R, Zanesville, O. recently
started flashing
bulletins direct
from the
newsroom to the
screens of local theaters. Under
the hookup, worked out by Manager Ronald B. Woodyard and the
theaters, direct lines are maintained from the newsroom, and
five times daily the
announcer gives two minutes of hot
news bulletins to theater patrons
via the movie sound system.

WA

UP

WALR

WALR

*

*

*

Midnight Harmonies

Sea Breeze Interviews, for the
Union Steamship Co., specializing
in
coastal service and summer
cruises. The broadcasts, originating from the company's steamers
after leaving dock and going out
on a shortwave unit, feature interviews with passengers by Fred

Md., has
Tap Time at the Tavern,
an audience singing program sponsored by a local tavern. Jerry
Young, who conceived the program, has guest artists to entertain during the program and the
tavern is mobbed every Thursday

Bass.

night at 11:30
is heard.

*

WLS

*

A.

*

Girls

Breezes From the Seas
Vancouver, has started a
Wednesday evening series, Union

JUVENILE

*

is

CKWX,

*

GRAHAM POYNER,

The program

Toledo.

sponsored by Sherlock Baking Co.
Sterling Beeson, director of
WTOL's early morning Rise &
Shine feature, recently started a
one-hour live show, Koo Koo Klub,
run as a sustainer six days a week
from 6:30-7:30 a. m.

*

Pullen Sounds

*

*

each story.

noon.

*

*

Neighborhood Notes

*

a housewife, policeman, traveling
salesman, or a guard on an armored
truck. The idea was brought to
WFBR on a Thursday morning
and sold as a participating program to eight sponsors by Friday
*

announced,

Guesses and Koo Koo's
THEATER passes go to an unlimited number of listeners guessing
the correct titles of six pieces on
Dorothy Diller's Song Hour over

*

Heat Chasers
SUGGESTED and sold to WFBR,
Baltimore, by a listener, How To
Keep Cool gives 45 minutes of recorded music and tips on coolness
from interviews with persons like

*

winner

WDZ *

Los Angeles.
*

and

the window cover is drawn and the
best peeker gets his choice of any
article in the display. The program holds a big crowd on the
reports.
street,

NBC

merchandising
manager, Baltimore & Ohio
Railroad has accepted several
sets of NBC chimes for use
by its dining car waiters to
announce meal times. The
chimes will first be used on
the New York, Washington,
Chicago, St. Louis and Detroit runs, later by the Alton
R. R., Baltimore & Ohio subsidiary, on
its
CincinnatiSt. Louis runs.

Peeker's Prizes
take a 30-second
peek through a small hole in sponsor's covered window, describe
what merchandise they see, and
win prizes for seeing most on the
Peek quarter-hour of
WDZ, Tuscola, 111. After peeking

WIBG

KHJ,

son

PASSERS-BY

WTOL,

Site

GENERAL BAKING
WTAG,

All About Aviation

A SERIAL

All

Meal Chime
SUGGESTED by J. K.

*

*

Words and Baseball
five-man teams mix spelling
bees with baseball on the SvellBall weekly half-hour on WSPD,
Toledo. Words are typed out, evaluated from one-baggrers to homeruns, according to difficulty. Contestants come up in regular batting order and draw a word. Each
miss is an out, and two outs retire
the side for the inning. The winning team takes a $1 5 cash prize.

TWO

WJEJ, Hagerstown,

started

*

E.

Ather-

stone, KGVO, Missoula, Mont., carried a half-hour studio-remote pro-

gram, sponsored by the building
contractors, describing various
building features of the new building.

*

FAMOUS

*

*

*

Guider of Youth

From a New Home
CAPITALIZING on the new home
Chief Engineer T.

*

Secret Desires
people tell what they
would like to do best on Cal Tinney's If I Had the Chance, Monday night feature on NBC-Blue.
Each week Mr. Tinney interviews
a number of people who are outstanding successes in their professions on what they would do if
given the opportunity.

$

of

when the program

FOR ADOLESCENTS

John Burt

conducts the new Boy
Counsellor of the Air on WPEN,
Philadelphia, presenting a tolerant, far-seeing viewpoint on boys
and their problems in an effort to
"give guidance and counsel before
they get into trouble not afterwards".

Langley

BROADCASTING

—
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MOBILE UNIT

w

From

arrival

in

President Roosevelt
til

his

departure

Oklahoma
(in

l'/j

circle

hours

Cily

ol

above) unlater,

Oklahoma was '"eye-witness" to
movements through WKY's mobile
and pack transmitter.

all

his
unit

OKLAHOMA'S
COVERED THE

^/JlA^t^tjbJWvi

^XAAf ^}/JjjC£

OF NATION'S

• On

Oklahoma.

was

the

first

President in

hour and a half stay
in Oklahoma City, the largest crowd the city had ever seen
lined the streets on which he passed, jammed the stadium of
Fair Park where two networks carried his address to the
office

NBC— 900 Kc.

July 9th, President Roosevelt

ever

to visit

During

his

nation.

mobile unit and pack transmitter, WKY
drama of the event to thousands
of other Oklahomans unable to attend, shared its facilities
with other stations in the state.
All the while, with

was

bringing the color and

Only
cover

WKY

this

in

Oklahoma had

important event.

and

the facilities

ing political history in Oklahoma,

WKY

was

staff

to

was mak-

So, while the President

writing another

to which
has so richly contributed since 1920, a record which makes
FIRST in
WKY stand forth as Oklahoma's FIRST station
service
FIRST
in
entertainment,
FIRST
in
and
FIRST
facilities,

brilliant

chapter in Southwestern broadcasting history

it

.

in the choice of

Aililiated with

Oklahoma

.

.

listeners.

The Oklahoma Publishing Co.

— Representative — The

Kalz Agency. Inc.

Date for Filing of Briefs Postponed
By FCC to Aug. 15 in Superpower Case
A 15-DAY postponement until
Aug. 15 of the deadline for filing
of summation briefs covering testimony
new

at the hearings on proposed
rules and regulations for

broadcasting was authorized July
25 by the FCC's Superpower Committee in charge of the proceedings. The briefs had been due Aug.
1 and the extension was granted
at the request of certain counsel.
The June 6-30 hearings involved
all phases of broadcast operation.
Most important were those in connection with allowing power of
greater than 50 kw. on clear channels and designating 25 channels,
more or less, for Class I-A or unduplicated operation [Broadcasting, June 15, July 1].
As soon as the briefs are submitted, the Committee plans to begin work on its proposed report
and recommendations. The report,
in effect, will be in the nature of
an examiner's report and subject

to exceptions

Hogan Heads WCLO
HOMER HOGAN, formerly manager of

KYW

when

and oral arguments

before the full Commission. It is
hardly possible the FCC can promulgate the new rules early next
year.

al

Treaty Ratification

These rules will serve as the
basis for new allocations as prescribed in the Havana Treaty. The
treaty, however, does not become
effective until one year after its
ratification by three of the four
nations parties to it, with the
fourth signifying its intention of
so doing. The United States ratified the convention at the last session of Congress, and Cuba has
ratified it. Favorable action from
Canada is expected at any time.
Mexico, however,
to

act

time

its

until

is

not expected

December at which

Congress convenes. Con-

sequently, it is generally believed
the full force of the proposed reallocation,
changes in

embodying many
assignments

making

it

was

in Chi-

cago and for the
last
four years
mid-west manager of Hearst
Radio Inc., has
taken over gener-

management

WCLO,
ville,

Wis.

Hogan
Sydney
Mr. Hogan

of

Janes-

Mr.

succeeds

Bliss

who

now

publisher
of the Janesville Daily Gazette and
president of the Gazette Printing
Co., owner and operator of WCLO.
Before entering radio 12 years ago
Mr. Hogan was on the editorial
staff of the Chicago Herald-Examiner and was once its city editor.
permissible
of certain

is

increases
regional

in

power

stations

to

5,000 watts day and night and
of local stations to 250 watts night,
will not be felt until late 1939 or
early 1940.
While the committee has been

WLW

retarded by the
renewal
hearings [page 13], serious thought
is being given to a number of basicchanges, it is understood. George
B. Porter, assistant general counsel of the FCC and counsel for the
committee, will aid in preparation
of conclusions, along with Andrew
D. Ring, assistant chief engineer
in charge of broadcasting.
The preliminary report probably
will not be ready for release before October. All parties would
have at least 30 days to file exceptions and ask oral arguments.

Even if the FCC sets arguments
ahead of routine arguments on its
calendar, it is hardly possible that
the case will be ready for final consideration before the end of the
year.
On the question of superpower
there does not appear to be any
strong disposition to alter the present rule by permitting additional
500 kw. grants, particularly in the
face of Senate adoption of a resolution

opposing superpower.

It

is

conceivable that it might find superpower technically and economi-

and then state in its
report that it can make no flat
conclusion because of the Senate
resolution. This, of course, is speccally feasible

ulation.

MiLl
KSD

has a

Population

greater

The committee is known to be
giving serious thought to the matter of Class I-A and I-B stations,
or those which would be classified
as nonduplicated and duplicated
clears respectively.
Several stations appearing in opposition to
projected Class I-B assignments
under the new rules as provided
in the Havana Treaty, declared
they would be stigmatized in
a competitive way if their status
was inferior to that of other clearchannel stations. For that reason,
thought is known to be given to
the classification of clear-channel
stations.
It
is
not outside the
realm of possibility that the Commission will decide not to discriminate in the designation of such
stations, calling all of the 32 channels in this category Class I but
differentiating between them only
so far as the specific assignments
are concerned. In other words, there
might be two classes of Class I
stations without defining the difference between them but actually
taking care of the differentials in
the assignments.
Certain other provisions such as
those outlawing commercialization
of experimental authorizations, requirements for clocks in all control studios and those dealing with
local ownership of stations, are being scrutinized, it is indicated.

Daytime

WEBC

Coverage Area

than any other

St.

Louis

Broadcasting Station.

Tells

Your
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Accident Is Fatal
To Maj. Dairy mple
MAJ.

ALFRED

V.

DALRYMPLE,

attorney of the FCC and
former Federal director of prohibition, died July 25 from injuries
suffered when struck by an automobile on Connecticut Ave., Washington, July 23. He was 61.
Mr. Dalrymple joined the FCC
Sept. 4, 1934, after having served
as special assistant to the Attorney General. He participated in
the prosecution of so-called "outlaw" stations operating in Texas
two years ago and since that time
has been assigned to the hearing
section of the law department under Assistant General Counsel
senior

George B. Porter.
Maj. Dalrymple was born in Lee
County. Texas. During the Spanish-American War he served in the
Navy, and afterward returned to
Texas to teach. In his youth he
went to the Philippines as a school
teacher and later was made governor of one of the provinces.

After graduating from an Indiana law school, Major Dalrymple
practiced in Chicago in 1914. When
the United States entered the
World War, he was appointed a
major in the Intelligence Service.
He served with the Army of Occupation in Germany. After the
war he practiced law in Texas and
prohibition

1933 to succeed Gen.

Woodcock.

C.

HEINEY,

York,

the Prof. Quiz program, which
started the current cycle of ques-

tion-and-answer
been appointed

programs,

has

CBS-WJSV

pro-

A TICKET

program
Mr.

ideas.

ney,

who

Hei-

is

still

drawing royalties
from the sponsorship of P r o f
Quiz, was recently with the promotion depart-

to capital-

on passes to the Lives of
Great Americans show on
WOAI, San Antonio, when
he approached an executive
of the Great American Life
Insurance Co., sponsor of the
program, and offered to sell
him a "ticket" to the broadize

handling

new

cast for 75 cents.

.

Mr. Heiney

ment of the Washington Post and
that

newspaper.

He formerly was with

the Indian-

radio

editor

of

News, the U. S. Chamber of
Commerce and the Iowa Network.

apolis

CARL
ager of

J.

BURKLAND.

WCCO,

man-

sales

Minneapolis, took the

mike for a special broadcast

in

Swe-

dish during the visit of Crown Prince
Gustav Adolf to the Twin Cities, after a canvass of the
announcers uncovered no Swedish-speakers.

WCCO

WD AY

Personnel Changes

BARNEY

J. LAVIN, for the last
several years commercial manager
of WDAY, Fargo, has been named
assistant manager in charge of
sales by Earl C. Reineke, president

Hosiery Feeler

AMERICA-CHIFFON
go

(silk

WWVA,

test on

and general manager. Bob Smith,
of Cleveland, has joined the commercial department of the station
and Howard Nelson has been made

Co.,

Chica-

has started a
Wheeling, and is

hosiery),

planning a spot campaign for fall.
First United Broadcasters, Chicago,

publicity director, taking over the
post from Dave Henley, who will
devote full time to his programming and microphone duties.

agency.

is

T.

POWELL,

of

Radio

the English announcer
Barcelona, was killed reduring an air raid on the

cently

Spanish capital.

director in

Amos W. W.

A f t e rw a r d

he

was

special assistant to the Attorney General and from that as-

was

New

is

named

signment

Co.,

considering the use of radio this fall, probably beginning
with test campaigns in the ten
cities which are Royal's chief distributing points. Plan, according
to Louis A. Witten, radio director,
Buchanan Co., Royal agency, is to
ask stations in those cities to recommend programs which they
believe will produce the best returns for the sponsor, who will
judge programs solely on the basis of cost per inquiry.
Future
plans depend entirely on results of
these tests.

scalper recently

was caught trying

manager
motion
Washington,
i n
also

ROYAL TYPEWRITER

Scalper Scalped

originator of

Roosevelt

President

California.

made him

Typewriter Plans

Q» iz Author With cbs
JOHN

appointed

to

SALT

the

FCC.
Maj. Dalrymple leaves his widow, two daughters, Mrs. Frank
Fletcher and Miss Alice Dalrymple,

LAKE

and two sons, James McK. and
John Marshall Dalrymple, both of
Washington. His son-in-law, Mr.
Fletcher, also is an FCC attorney.

A

resolution

enrolling

in

CITY

the

permanent records of the FCC a
memorial in tribute to Maj. Dalrymple's services, was adopted by
the Commission July 26. The memorial said:
In memory of Major A. V. Dalrymple, industrious, loyal and respected member of the Commission's legal
staff, whose career ended in untimely
death" on July 25, 1938. His record
as a patriotic and faithful public servant is recognized as a valuable service

to

men.

his

The

ON THE AIR AUGUST

1st"

Intense coverage of a great market*

country and his fellowFederal Communications

at

less

than half the "old" rate

Commission regrets deeply the loss of
the valuable services and association
of Major Dalrymple.

LARRY NIXON, of
WNEW, New York,

the

staff

[40%

of

formerly with
and other stations, is author
of a book Vagabond Voyaging published July 20 by Little. Brown & Co.
via
traveling
It is an account of

in

WMCA

of Utah's populati on live

I

Metropolitan Salt Lake City

II

freight ships.

NBC AFFILIATE

WRITER BIDDICK

COMPANY

I

INTERNATIONAL NEWS SERVICE
STANDARD TRANSCRIPTIONS
1500 KC.
100 WATTS
FRANK
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SAN FRANCISCO
SEATTLE

BROADCASTING

Broadcast Advertising

C.

CARMAN

Manager

August

I,

1938

•

Page 37

1

1& fa yvW***
fop

I

<*
{

USE THE TEN COMMANDMENTS
SING HILLBILLY SONGS FOR

W. LEE O'DANIEL DID JUST THAT

TEXAS PRIMARIES

E

AND

|(

#Relativ
before

th:;

to the 6,1

• The ov

TQN

stat

• No moi
could bei

THE TEXAS QUALITY NETWORK
EACH STATION AFFILIATED WITH

THE

.

NATIONAL BROADCASTING CO.
Ask

for Texas Quality Ne.

EDWARD PETRY & COMPANY,

IK

R

A PLATFORM

ITERTAINMENT

ON A SWEEPING VICTORY
unknown

\f

1

primaries,

in the

THE

Texas gubernatorial race 60 days

W. Lee O'Daniel took

his

campaign message

2,000 Texans over the Texas Quality Network

whelming

IN

victory for O'Daniel

is

stations.

evidence that the four

as reached the Texas voters most effectively.
j

tangible proof of the effectiveness of

3

corded. Next time vote for

.

.

FT.

advertising

TQN

WFAA-WBAP
DALLAS

TQN

WORTH

KPRC
HOUSTON

WOAI

SAN ANTONIO
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-
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Broadcast Advertising
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made its debut even on paper.
have discoursed on this whole subject
before projecting the view that some good
and no real harm can result if the investigators devote themselves to finding facts and
ignore ballyhoo except as a by-product.
First, we hope
and there is every indication that the hope is well founded -that the
Federal committee will not dip into the broadcasting situation and confuse the proceedings
slated for FCC scrutiny and study. Aside from
yet hasn't

We

—

Advertising Representative

OFFICE:

250 Park Ave., Telephone - PLaza 5-8355
BRUCE ROBERTSON, Editorial • MAURY LONG, Advertising

•

CHICAGO OFFICE:

HOLLYWOOD OFFICE:

not only because of the FCC chain-monopoly
inquiry slated for fall showing, but also the
Federal monopoly inquiry, in which radio as

—

Subscription Price: $3.00 per year-15c a copy-Copyright, 1938, by Broadcasting Publications, Inc.
J.

THE NEW regulatory vogue appears to be
"monopoly" plain or fancy, apparent or real.
The broadcasting industry is on the qui vive

360 N. Michigan Ave., Telephone - CENtral 4115
6331 Hollywood Blvd., Telephone GLadstone 7353

•

paul brines
david h. glickman

the
ledger.

Hough's Puff
QUOTH

WBAP

—

Siesta

appropriated

$1,740,000.

FCC
a

this

stillness,

it's

tubes

to

tubas

is

for

the

less

could get along with lots less if it were
efficiently functioning organization, and

more

spent more time helping industry help
rather than frying foreign fish, we submit that the broadcasting industry, perhaps
to a greater degree than comparably regulated
industries, is defraying the cost of the authority regulating it. Whether it is getting its
money's worth is beside the point.
if

it

itself

With only 7.3% of respondents reportany conviction that radio is ahusing

ing

poicer in the latest 'Fortune' survey,
though the selfdoesn't seem as
crusaders against radio have
much basis for their much-publicized
outcries. Possibly the reason they get so
much publicity is to be found in the
figure for the press, which led all categories with 24-5%.
its
it

anointed

—

During

That

FCC operations, including regulating telephone, telegraph, cables, 45,000 amateur operators and divers other activities not directly
related to broadcasting.
Aside from the recognized fact that the

out of session, it is refreshing to note that those who beat the big
bass drum against broadcasting are taking a

to grind.

year, Congress

all

WITH CONGRESS

siesta. They quit their thumping because the
soundingboard isn't available there isn't any
opportunity now to "revise and extend" remarks in the Congressional Record or go into
oratorical gyrations on the House floor, reading "ghosted" remarks of those with axes

fiscal

FCC a fund of
than half of the sum
tossed into the Federal pot last year by the
broadcasting industry. And that budget is for
has

sage of American
radio, Harold Hough, when asked by Broadcasting to comment on the Texas elections
which assured the governorship for W. Lee
O'Daniel, a
flour-selling buildup turned
statesman by listener demand:
"He is not a landslide he is an earthquake,
and he is strictly the outcome of radio showmanship, all of which means, I guess, that the
few of our remaining radio advertisers will
soon turn politicians. Charlie McCarthy will
become Emperor of America, and Jack Benny
is a cinch for the White House in 1940. Really,
Texas is in a terrible turmoil. If the heat
doesn't get us, the hillbillies will."

whimsical

that

For the current

Thanks
JUST

to the

as the organized

Campus

American bi'oadcasting

that the anti-radio artillerymen are busy batting out sensational stuff for winter delivery,

for a leader

coincident with the next session of Congress.

late

Take the hoary harangue about

govern radio in the British Isles have chosen
a university executive, Prof. Frederick Wolff
Ogilvie, president of Belfast's famed Queen's
University, to succeed that able if sometimes
hard-headed Scot, Sir John Reith, as director
general of the British Broadcasting Corp.

station

"li-

cense fees" for example. That's a perennial,
too good as a front-page publicity-puller to
be forgotten.
Yes, let's take the license fee business! We
have said before in these columns that it

would be discriminatory to single out an

in-

dustry like broadcasting for license fees to
defray the overhead of the regulatory authority when other industries, also governmentallyregulated, are not subjected to similar fees.
Since last session when the wattage-tax
bill

—moth

balls,

cobwebs and

all

—was whisked

wastebasket, new information is
available. The FCC has made a balance sheet
of broadcasting. It shows among other things
that the stations and the networks last year
turned into the Federal exchequer exactly
$3,746,239 in corporation income taxes. That
doesn't include State taxes, or individual
taxes, or other Federal, State and municipal
into

the

levies.

Now

look

let's

Page 40
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at

the

August

other

I,

side

1938

of

the

drew upon the academic cloisters
and spokesman in Neville Miller,
of the Princeton campus, the powers that

industry

American broadcasters, particularly the networks, have always enjoyed a most cordial
entente with British radio, exchanging prostudio facilities to

grams regularly, extending

one another's "correspondents" in Europe and
America, often swapping personnel for studies
of methods of operation and programming.
This despite Sir John's oft-spoken apathy
toward commercial broadcasting and his originally expounded thesis, far removed from
the American idea, that radio (at least British
radio) should give listeners what they ought
to have rather than what they want.
In deference to Sir John it should be noted
that in recent years the BBC has lightened
and popularized its program fare considerably, although it required the impelling pop-

—

that radio is small potatoes when
alongside America's heavy industries,

fact

placed

is assumed that the joint CongressionalDepartmental board will have its hands full
without invading the broadcasting field, though
there appears to be pressure already from exit

pected sources to that end.
It is encouraging to note the interest being
evinced in the forthcoming FCC proceedings.

Independent Radio Network Affiliates has
a meeting in Chicago this month to

called

consider its participation in the hearings.
Transcription organizations are planning participation. And of course the networks will
figure prominently.

But

it should be kept in mind that this
a "network show". It should be generally
accepted that networks are a necessity in the

isn't

broadcast structure; that they have done a
prodigious job in leading American radio to
become the world's best, and that they are an
indispensable

asset

the

in

American tempo.

By

the same token, it is true that inequitable
situations have developed in the relationship
of networks with affiliates
petitive fields.

and

in other

And we cannot brush

fact the statute prescribes that the

com-

aside the

FCC

—

regu-

networks if it deems it necessary
something it has never essayed to do directly.
The kernel of the FCC chain-monopoly in-

late

vestigation, as we see it, is that stations
should not go into the forthcoming hearings
with any idea of scuttling any existing entity
in broadcasting. In seeking to appease indi-

vidual grievances against the networks, station operators should not lose sight of net-

work

indispensability.

They should contribute

whatever they can, without bias or malice,
toward bolstering the entire radio structure,
and they should seek to avoid the building up
of more governmental supervision and restriction of broadcast operations of the sort
that might result only in hamstringing the
ability of each broadcast unit to perform
maximum public service with minimum gov-

ernmental interference.
ularity of broadcasts, particularly sponsored

broadcasts,
Prof.

from France and

Ogilvie, like

—but

Luxembourg.

Neville Miller,

is

new

to

he comes with a fine background
as a college president, an economist, a World
War veteran and a man frequently called upon
radio

by

Government

to lend his talents to the
problems. Like the Miller
appointment, his selection is a recognition by
radio of its broader social obligations. We
welcome the Scottish professor to radio's fold.

his

solution of
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THOMAS

NOTES

MORRIS

(Steve) MTJDGE, formerEdward Petry Co. and Conde

of

Nast
R.

McNINCH, FCC

chairat his

man, who is expected back
desk Aug. 1 after a stay iu the Naval
Hospital in Washington due to illness, became a grandfather July 19.
His eldest daughter gave birth to a
son, John Merritt Hunter 3d, at Columbia Hospital, Washington. Mr.
Hunter is with the Bureau of Air
Commerce of the Department of Commerce.
A.

E.

NELSON, KDKA's

general

manager who on July 25 became
manager of NBC-Blue Network,
and Mrs. Nelson, were tendered a

sales

KDKA

farewell supper at the
dios prior to their departure.

stu-

Mr. Nel-

son was presented with a complete set
of Bobby Jones matched clubs, each
club carrying a tag bearing the name
of one of the
departments.
Another feature was a neon sign
reading "KDKA Feeds Nelson to the
Blue".

KDKA

O. L.

JUST THREE

years

ago

O.

L.

(Ted) Taylor (that's all the name
he admits) had never seen the inside of a radio station. He had inherited all the traditional dislike of
radio often found in newspapers
outside the fold, for he "was in
charge of advertising for the
Amarillo (Tex.) Globe & News,
and an executive of the associated
papers in the Hawks-Howe chain.
Today Ted Taylor is as strong
a booster for broadcasting as you'll
find anywhere. He is in direct
charge of three broadcasting stations with an ownership interest
in each. He is president of the
Texas Broadcasters Association,
and the regional director of the
for Texas.
In those three short years, this
burly, good-natured, six-foot Texan has built a rather unique and
a most efficient radio organization.
When he undertook the task by
order of his board of directors, it
was for a temporary organization
period, after which he would return
to the business office functions for
the newspapers. By mutual con-

XAB

sent, he stayed

with radio.

The Plains Radio Broadcasting
Co., which
the 32-year-old Ted
Taylor heads as president, operates KGNC in Amarillo and KFYO
in Lubbock. In addition he is a
principal
laco,

owner

of

KRGV

in

Wes-

which his group recently ac-

quired.

The story of Ted Taylor

not
because
is

one of radio pioneering,
broadcasting was firmly established
as a business before he ever saw
the business side of a microphone.

But

a success story of radio
because this young executive proved
that common sense business methods which work in newspaper publishing can be applied with equal
success in broadcasting.
native Texan, 0. L. Taylor
was born in the tiny village of
Bangs on Aug. 10, 1906. And, as
far as your correspondent can ascertain, he was born just plain
it

is

A

"O. L.", with his nickname "Ted"
arbitrarily acquired cr adopted. At
14 he got the newspaper yen and

BROADCASTING

•

HOWARD

TAYLOR
a linotype school in
New Orleans, working nights and
studying during the day. It was a
hard schedule, but it taught him
the value of hard work. At 17 he
became a union linotype operator,
one of the youngest in the business.
Two years later young Taylor
enrolled

in

Yuma,

where he
worked on the Morning Sun.
shifting from the composing room
went

to

Ariz.,

O.
PIERCE. former
treasurer of the King-Trendle Broadcasting Corp., has retired from active work and is establishing a new
residence in Florida. He recently was
succeeded as treasurer by H. Allen
Campbell, general manager of WXYZ,
who simultaneously became a stockholder.

ANDREW POTTER,
ager of

formerly nian-

KOH.

recently

advertising

broadcast the talk.
ly

FRANK

JOYCE,

F.

and sales manager of RCA Mfg. Co.,
Camden, was guest speaker before the
Boston Rotary Club July 20. He was
presented by John A. Holman, general manager of WBZ, Boston, and
WBZA, Springfield. Mass., which

Reno, Nev., and inore
program manager of KSRO.

Santa Rosa. Cal., is now associated
with Burtt L. Berry in a radio promotion firm with offices in the Pacific
Bldg.. San Francisco, creating
commercial ideas for radio presenta-

has

Publications,

Eastern
work.

sales

staff

of

joined

the

Mutual

net-

ALLAN McKEE. formerly in the
sales and promotion department of
WMT. Cedar Rapids, la., and his
brother, R. F. McKee, of Santa Ana,
Cal., have joined KGF.T, Los Angeles,
as account executives.

FINDLAY

CARTER, new

A.

to ra-

has joined KRKD, Los Angeles,
as account executive.
dio,

SHELDON

HICKOX

B.

assist-

Jr.,

NBC's station relations manager, is the father of a boy, Sheldon
B. Hickox III, born July 15, his first
ant to

child.

LEO B. TYSON, general manager of
KMPC, Beverly Hills. Cal.. is on a
30-day business trip to New York.
Detroit and Chicago.

HARRY

W. WITT, CBS

Southern
manager, was guest
speaker July 15 at the School of
Speech of the University of Southern
California, Los Angeles. Mr. Witt reCalifornia

sales

was made

cently

a

director

the

of

Los Angeles Advertising Club.

CLYDE HARRISON,

recent graduDenver and Colorado universihas joined the sales department
of KFEL, Denver. Mark C. Crandall,
of KFEL, married Dorothy W. Harris July 14.
ate of
ties,

JOHN WALSH,

formerly of the
advertising department, has joined WGAR, Cleveland.

News

Cleveland,

EUGENE

MITTENDORF.

S.

ager of WIND. Gary. Ind.,
father of a girl, born July 8.

manis

tin-

the business office. His next
took him back to his native
Texas, at Midland, and thence he
graduated to the Amarillo Globe
& News. It was in 1934 that the
newspaper decided to enter the ra-

tion.

ROBERT

into its new studio building (built for radio only) and began operation with the most mod-

York recently as assistant to A. E.
Nelson, new sales manager of NBCBlue.

dio field. With FCC approval it
bought and consolidated Amarillo's
WDAG
two half-time stations
and KGRS—which became KGNC.
Ted Taylor was assigned the task
of putting the new ventui'e on its
feet, and he frankly didn't like it
at first. He admits he had a lot
of ideas about the mission of radio,
and none were complimentary.

ern equipment available.

LEO KLIER.

While service is Ted Taylor's
by-word, he has always realized
that it can be provided only with a
willing, cooperative and capable
staff. He has built excellent staffs
at all three stations, and has
adopted the practice of working
with his men, rather than over

Gary. Ind., has joined the sales
partment of WGES, Chicago.

to

jump

—

—

With
and

his native resourcefulness
intelligence, it wasn't long be-

became a staunch radio

fore he
booster.

He

was

new

breaking

ground, and he loved it. He forgot about the newspaper business
office.

When

the

consolidation

of

the

had
stations was effected, they
exactly one national account between them and that was paying
local rates. Panhandle radio had
been an orphan. So he decided to
give it some character. He started

—

to

merchandise, promote, and bal-

lyhoo (in the refined manner, of
course). He watched program quality
carefully. He established a
standard for commercials, so that
listeners would realize that prodwere
ucts advertised over
dependable and would fulfill claims

KGNC

made.

Has

KGNC

the system worked?

Today

carrying more than two
score national accounts and more
than 200 locally. Its business has
increased some 400% over the first
month following consolidation.
Something over a year ago, KGNC
is

Broadcast Advertising

moved

them. He never tells a staff member to do something he would not
do himself.
When the Texas Broadcasters
Association was organized in June,
1937, to serve as a segment of the
NAB, Ted Taylor, as an outstanding independent station operator,

was

selected as its president. When
was revamped last Feb-

NAB

the
ruary, Ted Taylor was named by
stations in his State as their director on its board.
State fairs and prize cattle
might be classified as Ted Taylor's
hobbies, though he does manage to
get in about nine holes of golf
before work on summer mornings.
The Tri-State Fair in Amarillo—
second largest in Texas commands
Ted's attention every year. He is

—

secretary-manager.
a Hereford has won
ribbon at these fairs.

its

And many
him

a

blue

The Taylors (Mr. and Mrs.) reAmarillo, but Ted spends

side in

considerable time in Lubbock, and
now in Weslaco. looking after executive direction of the three stations. He is a Mason and a Ki-

wanian.

F. SHIELD has joined
KDKA, filling the vacancy created
by the transfer of Bill Beal, who replaced Robert Saudek, sent to New

formerly

DON ROBBINS,
representative

sales

of

San

WIND.
de-

Francisco

for

the

California Radio System and McClatchy radio stations, is recovering from chest
injuries received during a fall at a
San Mateo, Calif, beach.

RENE CANIZARES.

Havana man-

ager of Conquest Alliance Co., sailed
for New York July 21 on a combined
business and pleasure trip. He may
broadcast some shortwave sports pro-

grams

to

Cuban

stations.

L. L.
(Jake) .TAQUIER has resigned from the staff of West Virginia Network, where he was former

WPAR,

manager of
Parkersburg, W.
Va., and is visiting this month with
friends at Delphos. Kan.

HUGH

M.

manager

of

FELTIS.

commercial

KOMO-KJR,

Seattle, is
of a
daughter, Patricia
Ann, born to Mrs. Feltis in Seattle's
Swedish Hospital July 22.

the

father

JOHN
of

M. HENRY, onetime manager
Central States Broadcasting Sys-

tem (KOIL, Omaha,

KFAB, KFOR.

Lincoln), now with the Iowa State
Centennial Exposition, on July 21
started a series of weekly programs
on WHO, Des Moines on behalf of
the Centennial at Council Bluffs, la.,
Aug. 17-Sept. 15.

PHILIP G. LASKY, manager
KSFO, San Francisco, spoke July

of

20

before the Advertising Club of Oakland, discussing "Radio
The Mod-

—

ern Beanstalk That

Makes Jack".

LESTER COHEN,

attorney in

the

Duke M. Patrick, radio atand Mrs. Cohen on July 14

offices of

torney,

became the parents
Robert Stephen.

August

i,

1938
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•

a

7

lb.

son,
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LATHAM OVENS,

BEHIND

turned

the continuity staff of
Cincinnati. Van Woodward, formerly of
St. Louis,
and Robert Monroe have also joined
replacing
Norman
SulWLW-WSAI,
livan and Dick MacKnight.

LEON GOLDSTEIN,
rector of WMCA, New

publicity

to

GIL BABBITT,

ment

handle

former

managing

of Radio Press, Philadelphia
fan weekly, has joined WPEN, Philadelphia, as press department head.

TOM KEARNS

formerly of the
editorial staff, has

WOR

of the
department, resigns Sept.
a similar position with a
film company.

NBC's New York
to

Boston, is
Erath, Newton

editor

EARLE MULLEN,
Tribune

WEEL

J.

to

HARRY RUNYON. formerly sales
of KXL. Portland. Ore. has
joined KGW-KEX Portland.

July 15.

Chicago

marry Henry

assistant

head

York, is the
father of a son, Michael Henrv. born

joined

LARKIN,

Center, Mass.. Aug. 13.

di-

press departspecial assignments.

ANNOUNCING UMP
E!

Prough of

KMOX,

Marjorie Mills on

ROBINSON,

formerly
with the New York Times and in pubrelations work with Harold F.
lic
Strong Corp., has joined NBC's continuity acceptance staff as assistant
editor and agency contact man.
L.

SAMUEL CHOTZINOFF, NBC

been

to

WLW-WSAI,

THALIA

THOMAS

who has

writing continuity for Joe Penner
programs several months, recently re-

1

press
to take

Hollywood

BMrnwawmMMi

ANNOUNCING
baseball

during July.

Bat

EVELYN

and umpiring

game simultaneously

is

a
the

newest wrinkle by El Prough,
sports announcer of WDAY, Fargo, N. D. Broadcasting an exhibithe
tion game July 15 between

Fargo-Moorhead Twins of the
Northern League and the Moorhead Red Sox, a semi-pro club,
Prough stood behind home plate,
wore all the umpire's protective

paraphernalia, called balls and
and described the entire
first inning play by play.
The broadcast gained color with
reception of infield chatter, the
catcher's remarks to the pitcher
strikes,

comments on
debatable decisions. Even the
brushing off of home plate by the
"umpire," doing his chores, was
heard by listening fans.
and

i

WDAY Takes

Mike Behind

caustic

hitter's

EMMET DOUGHERTY,

formerly

relations director of the Distilled Spirits Institute in Washington and before that a member of the
New York Herald-Tribune staff in

public

No other

station in

New

Washington, has been named publicrelations director of Millers' National

York State presents

all of

the top-flight network pro-

WSYR

the Federation.
for

offers its

lis-

KAY

LEE,

WDNC.

continuity writer

Durham, N. C. has

signed to join her
chusetts.

husband

in

re-

Massa-

has

been

announcer of W.TJD,
chief
Chicago, to replace Robert LaBour.
who was forced to retire from work
because of hay fever.

named

I

announcer of WCFL,
Chicago, on July 18 married Eileen
Jensen, a former member of the Winnie, Lou & Sally trio on WLS, Chi-

ED PAUL,

NO STATION CAN BE
STRONGER THAN ITS
PROGRAMS

cago.

WILLIAM

A.

DURBIN.

of

WEW.

Magic Key

in his first film.
to the Siciday
fall, but plans to

He

will not re-

Evening Hour
combine radio
and motion picture work in Hollythis

wood.

DON

FORBES. CBS

Hollywood

chief announcer, is preparing a tranquarter-hour Hollyscribed weekly
wood news series to be released naForbes'
Hollywood
tionally,
Don

C. L.
of the
is

MENSER.

production manager

NBC

central division. Chicago,
vacationing in Mexico City.

HUNNICUTT

Jr. has been apB. H.
pointed to NBC's international division as substitute Portugese announcEli Canel, part-time
er and clerk
Spanish announcer and writer; Christim Alves dos Santos, Spanish announcer, and Emmet Field Horine Jr.,
clerk and announcer in German sec;

announcer

WBAL.
ater,

broke

all

summer

attendance

records for the theater and was held
over for a second week in July.

FRANK MANOV

is
doing all anfrom the San Francisco
Oakland, during
studios of
the summer months.

nouncing

1,

1938

ity writer,

has resigned to free-lance.

JAMES BANNON, KFI-KECA,

Los

Angeles, announcer, married Beatrice
Benaderet, Hollywood radio actress,
in

San Francisco July

DICK CRANE,

10.

WCOC,

formerly of

Meridian. Miss., and KBTM. Jonesboro, Ark., has joined KLRA, Little
Rock.

FRANK HENNESSEY,
KLRA,

formerlv of

Little Rock, Ark., has joined

WMC,

Memphis.

FRANK

KEEGAN,

KTHS, Hot Springs.
KLRA, Little Rock.

formerly

of

Ark., has joined

BERNIE MILLIGAN

has

resigned
Holly-

from Radio Feature Service,

wood

publicity bureau, to devote his

entire time to Mike,
Los Angeles
weekly radio fan tabloid published by
Gilmore Oil Co., sponsors of the
weekly NBC Gilmore Circus.

JACK LYMAN

is back at his desk
production department of NBC.
Francisco after a leave of ab-

San

sence to aid in advance ticket sales
for the 1939 Golden Gate Exposition.

JOSEPHINE

AVIS,

traffic

man-

KYA. San

ager of

announced

Francisco recently
engagement to Wil-

her

lard Hinkley, local business

HENRY
WSPR

FELIX,

A.

and

man.

formerly

WMAS.

with

Springfield.

WHDH.

Mass.. is now on the staff pf
Boston, where he is conducting

ginia

HANSON,

of

WROK.

marry Miss

will

Munro Aug.

11

at

his

Vir-

Williams

Bay. Wis.

BOB CARTER, formerly of KMOX.
Louis,
WBBM, Chicago, and
St.
WLW. Cincinnati, has joined KFEL.
Denver.

JOHN FRAZER, NBC

Hollywood

announcer, has been signed by Universal Studios, to narrate in the film.
"Letter of Introduction".

JOHN CONTE,
has

er,

been

Hollywood announc-

signed

"Touchdown, Army",

for a role in
be produced

to

by Paramount.

Srrapbook.

of
Baltimore, acting as m.c. of
the Stardust Revue with 50 entertainers at the local Hippodrome The-

August

Associated

Cinema Studios, Hollywood, continu-

B.

GARRY MORFIT.

•

BARBER,

VIRGINIA

111.,

and

tion.
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of
records, for presentation July
22 during the Interstate Commission
on Crime meeting in Cleveland.

case

Rockford,

CBS

America's

a dramatization

ROBERT

Chicago an-

commentator on the
Ford Sunday Evening Hour.

nouncer

turn

Home Hour

wrote

Division,

TRUMAN BRADLEY.

work

Bing Crosby - Bob Burns
Lowell Thomas
Green Hornet
Lone Ranger
National Barn Dance
One Man's Family
National Farm and

Script

March on Crime,

Dream Weaver program.

M-G-M Studios. Hollywood where he is under a sevenyear contract, and will shortly start

Charlie McCarthy

JOHN HUGHES, formerly with
WHBB. Selma, Ala., and WBHP.
Huntsville. Ala., has joined the staff
of WGCM, Gulfport-Biloxi. Miss.
RICHARD McDONAGH. of the NBC

return to the St. Louis
University Law School this fall.
St. Louis, will

has reported to

Here's just a few that
make WSYR stronger
than ever

BLEWITT. recently appointed Consumer Education Bureau
director of the Don Lee Broadcasting
System, Los Angeles, has resigned.

in the

JACOBSEN

MARTIN

teners this season.

Bldg..

Washington. His work will supplement that done by the Division of
Editorial News and Education of the
Wheat Flour Institute, a branch of

MRS.

grams

Press

National

Federation,

New

York musical consultant, and Leopold
Spitalny, network musical contractor
and conductor, were in Hollywood

KROW,

CARROL NYE,

of Radio Feature
Service, Hollywood, has been set for
the role of radio commentator in a
sports picture being produced by 20th
Century Fox Studios.

ERNEST FELIX,
KECA. Los
a

girl

Angeles,

auditor of KFIis the father of

born July 20.

EDNA SILVERTON,
Bill

Bailey,

WLW-WSAI,

assistant to
publicity director of
Cincinnati, is recover-

ing from an appendectomy. Christine
Fee is filling in tempoarily.

VERNON SCOTT,

recent University

of California graduate, has joined the
sales staff of KRE, Berkeley. Cal.

RUSSELL HIRSCH has returned to
WCOA, Pensacola, Fla.. as program
director. He has been with WNOX.
Knoxville. Ray Adkins. formerly of
WROL, Knoxville, has also joined
WCOA.

BROADCASTING

•

Broadcast Advertising

BILL BACKER, Hollywood radio
producer, is in New York completing
broadcast details for the eastern premiere of l-'Oth Century Fox filni "AlexRagtime Baud", on CBS
ander's
Aug.

3.

CARLTON KADELL,

Hollywood an-

nouncer on the CBS Big Town proLever Bros.
by
sponsored
gram,
^Rinso) has been signed for the fall
series which resumes in September.

TOMLIXSOX.

EVERETT

Holly-

of the CBS-Pacific Hollywood Showcase, and Wanda Webster of Tacoma, Wash., will be marmied iu Tacoma Aug. 9.

wood writer

MeCLAXCY, NBC

B. F.

traffic

man-

ager, is making a four-week inspection
trip to the West Coast.

TOM

FOY,

continuity writer of
Chicago, is building a new
15Vj-foot sailing boat which he expeefs to have completed by the end

WGN,

of the summer.

JAMES HARVEY, who conducts the
Camera Club of KYW, Philadelphia,
nights, is preparing a book
based on his broadcast interviews of
the last six months.

Monday

ETHEL KORX, in charge of music
KYW, Philadelphia, has

clearance at

to David Metzer, a
year medical student.

become engaged
third

C. SAYERS, CBS Hollywood
leaves
publicity
director,
assistant
Aug. 5 for three weeks in the East.

JACK

HERBERT AXGELL,

H.

nouncer of

KQV,

celebrated
his
with the station.

chief anPittsburgh, in July
anniversary
eighth

STAXLEY RAYBURX.

formerly as-

Walter Batchelor*s en-

sociated with

now head

the Artist
Allan- Alsop Eddy Radio
Recording Corp., Xew York.
terprises,

Bureau

is

of

of

KATHERIXE ROCHE,

who has
conducted the June Baker home management program on WGX, Chicago,
for 12 years sails Aug. 3 on the Normandie for a month's vacation in
Europe.

COLTOX G. MORRIS, formerly of
WMAS, Springfield, Mass.. and news
commentator

for

Monitor, has joined

WALTER

Christian Science
WBZ, Boston.

MACK IE,

F.

secretary to

Leland C. Bickford, editor-in-chief of

Yankee

the

Xews

and

Service,

is

Colonial Xetwork
the father of a boy

born July 8.

FRANKLYN MacCORMACK,
WBBM, Chicago, has

merly, of

named

staff announcer for
city.

for-

been

Evans Fur

Co., that

GEORGE EXGLE,
of

Kansas State

and

KSAC.

the

a June graduate
College, Manhattan,
college station, has

WIBW. Topeka.
DAVID MAXXIXG. formerly of
KWK. St. Louis, has joined the announcing staff of WTOL, Toledo.
CLIXTOX GODWIX has been trans-

joined

ferred from the engineering to the
announcing staff of CKX, Brandon,
Manitoba. Humphrey Davies assumes
his post at

the station controls.

ERIC DAVIES

has been

the announcing staff of
pe.

added to

CKY. Winni-

Manitoba.

JAMES HARPER,
Radio

formerly

with

Feature

Service.
Hollywood
publicity bureau, has joined Elwood
J. Robinson Agency, Los Angeles, as
assistant to Harry Bennett, director
«f public relations.

WOAI
50.000

WATTS
1190

BUD HARRIS,

actor, has joined the
announcing staff of WIXD, Chicago,
to m. c. its Wednesday evening ama-

CLEARED CHANNEL
KILOCYCLES
••

teur hour.

WILLIAM

LOFBACK

named

continuity
Virginia, Minn.

editor

HELEX SAWYER,

has
of

been

WHLB,

HIGH SPOT"CS FOB 1938 BUSINESS
formerly

KSFO,

San Francisco, commentator, has
started a weekly quarter hour series
featuring women in the news, on

KXX,

Hollywood.

BROADCASTING

•

Broadcast Advertising

Represented nationally by Edward Petry & Co.
Affiliate »

Member

National Broadcasting
»

Company

Texas Quality Network

August

1,
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•
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WHO,

*

the 8uAinaA&. of

& Hohman, Omaha.
Drake University, Omaha, 3

BROADCASTING
WKY, Oklahoma

STATION ACCOUNTS
sp— studio programs
—transcriptions
sa — spot announcements
t

— transcription

ta

announcements

Brewing

Muehlebach
weekly t,

thru

WNAC,

City

Co.,

Bozell

&

Chicago

thru Sherman K. Ellis. N. Y.
Grove Laboratories. St. Louis (Bromo Quinine ) 308 sa. thru StackGoble Adv. Agency. Chicago.
Boston & Maine Railroad. Boston. 10
so. thru Doremus & Co.. Boston.
Chamberlain & Co.. Boston (meat),
13 so, thru Calloway Associates,
Boston.
Burry Biscuit Corp.. Chicago (Educator Biscuits), 65 so, thru John W.
Queen, Boston.

Brewing

Western

Co.,

(Stag beer), 6 sp weekly,

Thompson

thru J. Walter

Co., Chi-

cago.

WJSV, Washington

Penn Tobacco

Globe Brewing Co., Baltimore (Arrow beer), 26 sp, thru Joseph
Katz Co., Baltimore.
Florida Citrus Commission, Tampa,
daily so, thru Arthur Kudner, N. Y.
Oneida Community, Oneida, N. Y.,
weekly t, thru BBDO, N. Y.

Soap

Manhattan

New York

Co.,

(Sweetheart soap) daily so, thru
Peck Adv. Co., N. Y.
Continental Baking Co., New York,
5 weekly sp, thru Benton & Bowles,
N. Y.
Gunther Brewing Co., Baltimore, 2
weekly sp, t, thru Erwin, Wasey &
Co., N. Y.
Birdseye Frosted Foods Corp., New
York, 4 weekly sa, thru Young &
Rubicam, N. Y.
Kellogg Co., Battle Creek, 4 weekly
t, thru Compton Adv., N. Y.

WICC,

Conn.

Bridgeport,

New York (Lucky
thru Lord & Thom-

American Tobacco,
Strike), 216

Bell

t,

N. Y.

as,

&

Co.,

Ans), 91

Orangeburg, N. Y. (Bellta, thru Anderson, Davis

6

Platte, N. Y.
Lever Bros. Co., Cambridge
so series, thru Ruthrauff

(Spry),
& Ryan,
N. Y.
Reid-Murdoch Co., Chicago (Monarch
food), so series, thru Rogers &
Smith, Chicago.

KDKA,

Pittsburgh

International Harvester Co., Chicago
(tractors), 3 weekly sa, thru Aubrey, Moore & Wallace, Chicago.
Kellogg Co., Battle Creek (cereal),
4 weekly t, thru J. Walter Thompson Co., Chicago.
Williamson Candy Co., Chicago, 5
weekly ta, 52 weeks, thru John H.
Dunham Co., Chicago, e
Standard Air Conditioning, New
York, 10 so, thru BBDO, N. Y.

WMCA, New

York

Community
sp

Opticians,
weekly, thru

New

Co.. Wilkes-Barre. Pa.
(Kentucky Club tobacco). 6 sp
weekly, thru Ruthrauff & Rvan,
N. Y.
Folger Coffee Co., Kansas City. 5
t
weekly, thru Gardner Adv. Co.,
St. Louis.

General Mills,
Minneapolis
(Gold
Medal). 3 t weekly, thru KnoxReeves Adv., Minneapolis.
National Biscuit Co., New York
(Shredded Wheat), 5 t weekly, thru
McCann-Erickson, N. Y.
General Mills. Minneapolis (Wheaties, Korn-Kix),
5 t weekly, thru
Blackett-Sample-Hummert, Chicago.
Midway Chemical Co., Chicago (Flyded),

3

weekly,

/

Sample-Hummert,

WSYR,

Commonwealth

Adv. Agency, Boston.
Red Cross Shoe Stores, 6 sa weekly,
thru Norman B. Furman, N. Y.
New York State Bureau of Milk
Publicity, 150 so, thru J. M. Mathes, N. Y.
Stanco Inc., New York (Flit), 24
so, thru McCann-Erickson, N. Y.

312

ies),

t.

(

Omar

Battle

Kellogg

Co.,
Creek (corn
flakes), 4 t weekly, thru J. Walter Thompson Co., Chicago.
Manhattan Soap Co., Chicago (may-

onnaise), 4 sa weekly, thru Blackett-Sample-Hummert, Chicago.
International Harvester Co., Chicago,
3 sa weekly, thru Blackett- SampleHummert. Chicago.

General Mills, Minneapolis
(Korn
Kix), daily t, thru Blackett-SampleHummert, Chicago.

WTBO,
Procter

&

dol),

5

Cumberland, Md.

Gamble, Cincinnati (Oxyweekly t, thru Blackett-

Sample-Hummert, Chicago.
Cumberland Brewing Co., Cumberland (Old Export), 6 weekly sp,
thru Cahn, Miller & Nyburg,' Baltimore.

Kellogg

Creek

Battle

Co..

Krispies), 26

direct.

ta,

WEW,

St.

Louis

Hyde Park Breweries,
weekly

sp,
St. Louis.

(Rice

BroSt. Louis
mo-Quinine), 110 sa. thru StackGoble Adv. Agency, Chicago.
Oshkosh B'Gosh Inc.. Oshkosh, Wis.
(overalls), 39 sp, thru Ruthrauff &
Ryan, N. Y.
Williamson Candy Co., Chicago (Oh
Henry), 100 sa, thru John H. Dun-

ham

St.

thru Ruthrauff

Salt

Louis.

Francisco

California.

San

WDNC, Durham,
B.

C.

Remedy

thru
Atlanta.

so,

Co.,

N. C.
Durham,

Harvey-Massengale

daily
Co.,

(mops,

pol-

John R.

ta weekly,
thru
Co., Chicago.

Industrial
Training Corp., Chicago
(school), 2 t weekly, thru J. R.
Lunke & Associates, Chicago.
Telegraph
Postal
Cable Co., New
York, 4 sa weeklv, thru Marschalk
& Pratt. N. Y.
Star Outfitting Co., Los Angeles
(clothing store chain) 4 so weekly,
thru Allied Adv. Agencies, Los
Angeles.

Roma

Wine

San

Francisco
thru James
Houlihan Adv., San Francisco.
Compagnie Parisienne Co., Seattle
(perfume) 3 t weekly, thru NorthCo.,

weekly

(wines)

sp,

west Radio Adv.
Gardner Nursery
3

(plants)

Francisco. 7
so, weekly thru Jean Scott Frickelton, San Francisco.

Lake City

California Fruit Growers Exchange,
Los Angeles, 26 so, thru Lord &
Thomas, Los Angeles.

Dunham

Chicago.

& Ryan,

5

ish)

Oakland.

ern

Francisco

O-Cedar Corp., Chicago

California Tourist Assn., San Francisco
travel ) weekly so. direct.
Guaranty Union Life Insurance Co.,
Los Angeles (life insurance) 5 sa
weekly, thru Allied Adv. Agencies,
San Francisco.
Industrial Training Corp., Chicago, 6
weekly, direct.
/
Benjamin Life Insurance Co.. Oakland (life insurance), weekly sp,
thru W. A. Miller Adv. Agency,

7

(

Co.. Chicago.

KFRC, San

KJBS, San Francisco
Guarantee Union Life Insurance Co.,
Hollywood, 6 so, thru Walter Biddick. Los Angeles.
Electric Appliance Society of North-

cereal).

Chicago.
Grove Laboratories,

(

WFIL, Philadelphia
Lydia Pinkham Medicine Co.. Lynn,
Mass (proprietary), 3 weeklv sn,
thru Erwin. Wasey & Co.. N. Y.
Pinex Co., Fort Wayne, 6 weekly sp,
thru Russel M. Seeds Co.. Chicago.
General Mills. Minneapolis. 6 weekly
t.
thru Blackett-Sample-Hummert,

(flour,

thru Lyle T. Johnston Co.,

sp.

(

KYA, San

Qmaha

Mills,

234

Minneapolis
Wheatthru Blackett-Sample-

t

Co., Seattle.

Co.,
Osage. Ia.
weekly, thru North-

west Radio Adv. Co., Seattle.

WBNX, New York
Fels

&

Co., Philadelphia (Fels Chips),

10 so weekly

(Jewish, one year),
thru Young & Rubicam, N. Y.
Procter & Gamble Co., Cincinnati
(Oxydol), 5 ta, weekly (Polish, one
year), thru Blackett-Sample-Hummert, Chicago.
Carter Medicine Co.. 520 sa, through
Street & Finney, N. Y.
New York State Bureau of Milk
Publicity, so, thru J. M. Mathes,
N. Y.

WHN, New
New York

York

Bureau

State

Publicity. 100 so,

Milk

of

thru J. M.

Ma-

N. Y.

thes,

KPO, San Francisco
Mutual Citrus Products Co., Santa
Ana, Cal. (pectin), 3 weekly ta,
thru Charles H. Mayne Co., Los

Stanco

Inc.,

New York

(Flit),

sa,

four weeks, thru McCann-Erickson.
N. Y.
Pinex Co.. Fort Wayne (cold remedy ) 6 sp weekly, thru Russell M.
Seeds Co.. Chicago.

Angeles.

,

Brown & Williamson Tobacco Corp.,
Louisville
(A v a Ion cigarettes),
weekly

Hardware Co., Des
Moines
Quaker Burn Oil Heat39 sp, thru -R. J. Potts & Co.,
Kansas City.
ers),

(

KDYL,

York, 36

Mills,

Brown-Camp

Hummert. Chicago.
R. B. Davis Co.. Hoboken. N. J. baking powder) 26 sa, thru Charles W.
Hoyt. N. Y.
R. U. Delapenha & Co.. New York
(marmalade) 26 sa, thru Gotham
Adv. Co.. N. Y.
Lea & Perrins. New York (sauce)
52 so. thru Schwimmer & Scott.
Chicago.

thru BlackettChicago.

Syracuse

/.

.

General

Owatonna,

Nurseries,

Minn., 13 so, direct.
Ironized Yeast Co., Atlanta
proprietary), 26 t, thru Ruthrauff &
Ryan, N. Y.
Chrysler Corp., Detroit (Dodge), 6
so, thru Ruthrauff & Ryan, N. Y.
Kellogg Co.. Battle Creek (food). 36
sp, thru J. Walter Thompson Co..
Chicago.
Firestone Tire & Rubber Co., Akron,
26 t, thru Sweeney & James,
Cleveland.

Boston
York. 156

di-

(

Jacobs,

Omaha.
Griesedieck

Cashman

Ward Baking

New

sp,

rect.

Omaha,

Co..

Des Moines

Transit
Lines,
Omaha
(bus line), 50 sa, thru Beaumont

Interstate

t,

thru

WOR, Newark

M. Seeds

Russell

Corp., New York (Hood
sp weekly for 52 weeks,
)
thru Metropolitan Adv. Co., N. Y.

Hood Lax
Lax
3

Co., Chicago.

,

WEEI, Boston
Ward Baking
ries,

thru

Co.,

Brooklyn,

Sherman K.

Longines-Wittnauer

Ellis,

Co.,

ta

WABC, New York

se-

N. Y.

Kellogg

Battle Creek
Co.,
flakes), 3 sp weekly, thru J.
Thompson Co., Chicago.

New York

(watches), 6 sp weekly, thru Arthur Rosenberg Co., N. Y.
Air Conditioning Institute, Chicago,
weekly t, thru James R. Lunke &

WAAB,
Chicago.

KQW, San

Jose, Cal.

The Rosierucian Order, San Jose
ligious), 3

weekly

Jorgensen,

San
•

Boston

Simoniz Mfg. Co.. Chicago (cleaner),
13 *, thru George H. Hartman Co.,

Associates, Chicago.
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Walter

so,

(re-

thru Richard

Jose.
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"She Wants

to

Drawn for BROADCASTING by Sid Hix
Interested in a 'Woman-<rn-th*-

Know, Would We Be
Street' Program?"

WGN,
Evans Fur

BROADCASTING

Chicago

Co., Chicago, 5

40 weeks, thru Auspitz

•

&

weekly

t,

Lee. Chi-

Broadcast Advertising

Agency Appointments
W.G.B. OIL CLARIFIER. Kingston, N.Y.
iW.G.B. oil filter), to Willard G. Myers
Adv. Agency, New York, as of Aug. 1.

Thanks to Radio
A SALT LAKE CITY lady

Spot radio to be used later in the year.
PHOENIX BAKING Co.. Phoenix. Ariz.,
to Scholts Adv. Service, Los Angeles agency, to handle its account and on Aug. 1
starts thrice weekly the transcribed verKTAR and
sion of Lone Ranger on

Farr on
Inquiring Reporter
program, broadcast her need
of work, declaring that she
could sew, mend, repair,
dressmake and gave her
approached Floyd

KDYL's

COLORADO CHAIN STORES Assn..

—

Denver (political), on Aug. 1 starts
a 15-week campaign on KOA. that
city. Program, originally scheduled to

phone number.

imately two years ago under sponsorship of California Chain Stores
Assn. Professional and amateur talent will be used and Jack White, for-

program director of KGW,
Portland, Ore., has been assigned advance talent scout for the series,
which is being widely exploited in
Colorado. Carl Stanton, radio promerly

ducer of Lord & Thomas. Hollywood,
will produce the series. David Taylor,

Hollywood writer-producer, will ashim. Jack Runyon, assistant manager of Lord & Thomas Hollywood
sist

radio production office, is aiding Stanton in starting the series.

COMMUNITY OPTICIANS. New
York,

sponsoring Adrian O'Brien
Singer, with Ann

is

Community

as the

WABC, New

Leaf at the piano, on
York.
Mondays and

Wednesdays,

5:15-5:30. The program is a production of Network Features Inc.. New
York.

NEAL
Sales

R.

ANDREWS,

Affiliates.

shampoo) was

New

president of

York

(

Loxol

Los Angeles during
conferring with Milton Wein-

July
berg

in

Adv. Co. on
radio campaign.

KARL

plans

for

a

fall

STORES. Los An-

Sllni:

Coast retail chain
with more than 100 stores, has appointed Pacific Market Builders, that
city, to handle its account, and on
July 25 started a 13-week test campaign on KFI. Los Angeles, sponsoring Pat Bishop's six-weekly early
morning quarter-hour news broadcast.
This is the firm's first use of radio.

S

TA N

I>

A R D AIR CONDITION-

BBDO, is running a series of one-minute evening
spot announcements on KDKA. Pittsburgh, through Aug. 31.
ING. New York, thru

LONGINBS-WITTNAUBR
York (Longines watches),

New

Co.,
will spon-

Preston Bradley, pastor of
People's
Church. Chicago, and
one 'of that city's foremost public
sor
the

Dr.

speakers, as a news commentator in
a series of quarter-hour programs,

broadcast six days weekly on WBBM.
Chicago. During the spring Dr. Bradbroadcast a half-hour Sunday
ley
program of a similar nature for this
sponsor.

Agency

New

Co..

is

Arthur Rosenberg

York.

HUDSON BAY FUR

Co., presented

annual Salt Lake Salute
to Core red Wagon Dai/s
on KSL,
Salt Lake City, July 20.

its

second

(

Co.. New
Hartley's marmalade), will be-

gin twice weekly participation on
Cfretchen McMullin's Cooking School

on

Mich.,

to
its

later,

Horton

Co.,

Progress ComOlympia, to Washington State
Agency, representing affiliated serWestvices of Strang & Prosser, Seattle
ern Agency, Seattle, and Syverson-Kelley,
Spokane.
mission,

Adv.

:

FLEMING MFG.

Creek (cornflakes), on July 19 assumed sponsorship of the Tuesday. Thursday and
Saturday evening broadcasts of Ed
Co.. Battle

in

the

World

New

York.
Monday. Wednesday and Friday sessions of the program, which is broad:05 to 6 :lo
cast each weekday from
p. m.. have been sponsord since April
by Sinclair Refining Co.. New York.

Agency

EVANS

Walter Thompson Co.

J.

is

FI'R

Co..

The Radio Tattler on
Aug.

cago.

WMAQ,

10:30-10:45

1.

started
Chi-

Chicago,

m.

a.

five

weekly, featuring Hal Tate in a gossip series about radio stars.

FOOD

CATBLLI'S

PRODUCTS,

Montreal, started July 20 a twiceweekly announcement campaign to
run for 15 weeks over CFRB. Toron-

London:
CKTB. St.
Windsor CHML.

CFPL.

;

Catherines

;

CKLW.

Hamilton. E.

;

W. Reynolds &

ronto, handles the account.

WNAC.

Providence,

Adv. Co..

Boston, and WEAN.
September. Gotham
York, handles the ac-

in

New

count.

PROCTER & GAMBLE

Co.. Cincin-

nati (Ivory Soap), has renewed its
Italian program. Ivory Toicer. 10:45-

11 a. m. on WOV. New York. WPEN.
Philadelphia,
and WCOP. Boston.
Program is placed through Compton
Adv.. N. Y.

RCPPERT BREWERY. New
has named Lennen

&

Mitchell.

Co., To-

,

ESQUIRE

Co., E. Providence, R. I.
Motor Cleaner), to LarcherProvidence
using radio nationally through automotive jobbers.
UNITED BISCUIT Co., Chicago, to Sher-

Oil &
Co.,

Inc.. Los Angeles, newlySouthern California distributors of New Yorker beverages,
using radio for the first time, on Aug.
1 starts for 13 weeks, participation
six times weekly in the Housewii-es
Protective League on KNN, Hollywood. Firm plans an extensive fall
several
Southern
campaign.
using

California

K. Ellis & Co., Chicago, for Sawyer
and Quality biscuits. A juvenile series for
Sawyer biscuits, to start on WMAQ, Chi-

man

BROADCASTING

•

may

cago, Sept. 26,
stations later.

OMEGA

be extended to other

CHEMICAL

(Omega

to

oil),

PRINCESS

Jersey

City

Redfield- Johnstone,

N. Y.

PAT

Co.,

MAYBELLINE

&

SNIDER

(toilet

Pietsch, Chicago.

Chicago

(eyelash
Adv. Co., Chicago.

Co.,

McJunkin

dye), to

Chicago

Ltd.,

preparations), to Gale

PACKING

Rochester

Corp.,
(food products), to Charles W.

Hoyt

Co.,

N. Y.

ADJUSTO TRAILERS,

Denver,

to

Dan-

& Trunk, Denver.
BETTIS-SNODGRASS, Denver (Napoleon
dog food), to Danvers & Trunk, Denver.
vers

TERMINIX Co. of Southern California,
to
W.
(termite control)
Los Angeles
Austin Campbell Co., that city. Radio
campaign.
being considered in fall

STURDY DOG FOOD

Co.,

Barlow Adv. Agency, that

Syracuse,

city.

Radio

to
will

be used.

CROWN OVERALL Mfg. Co., Cincinnati, O., to Grev Adv. Agency, New York.
SAWYER BISCUIT Co., Chicago, to Sherman

K.

New

Ellis.

York.

stations.

Don't Stop Me
Even if you've heard
this one before
It's a good one and
bears repeating

Hillman-Shane

WYOMING

Adv. Agency, Los Angeles, has account.

VALLEY

PROCTER & GAMBLE

Co.. Cincinnati (Oxydol). on Aug. 1 was to
add the following stations to its spot

Population over
300,000
(Wilkes-Barre District
to you)

featuring The Goldhergs
Bismarck: WFAA. Dallas:
WOAY. Omaha. KTT'L. Tulsa, was
also aded to the CBS network carrying the series. Blackett-Sample-Hum-

campaign

KFYR.

mert. Chicago,

FOX

is

J.

appointed

Furriers,

New

Biow

WEAF

and two
weekly on W.TZ. New York.
nights

on

third
.

New Y'ork. has
York, to
Co.,
direct advertising, and on
July 25
started a five-weekly quarter-hour series featuring Jack Berch. tenor. The
program is heard at 7:45-8 three
I.

the

is

.

"Wilkes - Barre is
one of the ten best cities
If

:

the

in
is

nation.*'

Business

good and getting
you tell it to

folks

can

over

sell

better.

WBRE

these

you

them.

Our new RCA
operation

The World's Greatest
Oil Producing

.

and spenders. Forbes
says

nights

SELL'

largest shop-

ping center in Pennsylvania
within twenty
mile radius of our transmitter live about 750,000
people. 450,000 right in
our own county. More
than in the entire state
of Idaho. Cood earners

agency.

Area

power
will

in

same
be done

Basic

transmitter will be in
a
short time. More
rates. Usual good job
better.

NBC

Red and Blue

With
PRIMARY COVERAGE

• NEW

New

New

:

appointed

York,

Y'ork. effective Sept. 1. Harry Winsten. who has handled the account at
Kelly. Nason & Winsten Inc.. will
join Lennen & Mitchell Aug. 15. According to Blayne Eutcher, of the
latter agency, a local
York evening program will be used this fall.

Co., East Providence,
cleaner), to LarcherProvidence. Radio may be

WASHINGTON STATE

(Fram

Thorgerson's Highlights
of Sports on WABC.

food.

used.

Horton

KELLOGG

Creek,

Battle

Co..

DELAPENHA &

R. U.

York

week

advertiser.

to

geles, large Pacific

A

KELLOGG

Kenyon & Eckhardt, New York, for

new Gro-Pup dog
FLEMING MFG.
(Fram oil
R. I.

on the mike again, she reported the opening of Sara's
Fixit Shop, direct result of
her radio appeal and the
flood of calls she received after her first broadcast. She
now maintains that she intends to become a big radio

Colorado's
titled
25, is
Hour and is to be similar in format
to California's Hour which was broadcast over California stations approx-

July

start

KVOA.

lO,OQO*A.

•

S ,pOOjW

LA.
5HR EVE PORT.
BRAN HAM
RepresentedTyTHE

Broadcast Advertising

CO.

YORK

DETROIT

• SAN FRANCISCO
August

1,

1938
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Changes

Lord & Thomas Selects
New York Headquarters

R.
at R.
has resigned
from the Young & Rubieam, Holly-

EVERARD MEADE

JOHN GUEDEL,

for
18 months
with Dan B. Miner Co., Los Angeles,
as writer and assistant producer, has
been placed in charge of the agency's

radio department. He succeeds Clyde
P. Scott who resigned after 15 years
with the agency, to become commercial
manager of KFI-KECA, that
city.

ROS METZGER,

radio

director

of

Ruthrauff & Ryan. Chicago, has been
named chairman of the radio commit-

AAAA.
&

tee of the central council of

CLARK ANDREWS,

Young & Rubieam from New

for

York, has returned to the agency's
Hollywood staff. He has been assigned to the Silver Theatre program which returns to CBS Oct.

producer, and Claire
Trevor, film actress, were married in
Beverly Hills, Cal., July 27.

ROSS WORTHINGTON. Young &
Rubieam.

New York producer, was
Hollywood during July.

C.

ELLSWORTH WYLIE

Co.,

Thomas, Hollywood, has returned
from New York conferences on the
Pepsodent and other accounts.

primaries, includes contracts
with Don Lee, CBS, NBC, and California Radio System. Before opening
his own agency several years ago, Mr.
Wylie was Don Lee general manager.

DAVID

HORACE

TOM McAVITY,

manager

HILLMAN,

Hillman-Shane
Angeles,

is

July 14.

of

Lord

president

Adv.

Agency,

&

of

Los

the father of a bov, born

BURNS

LEE, West Coast publicitv
director of Benton & Bowles, in New
York for three weeks, was to return
to Hollywood Aug. 1.

WILLIAM CHALMERS,

Biow

New York

Co.,

executive on the Philip
Morris account, was in Hollywood
during mid-July checking radio pos-

AFFI
Ul

LI

fl

Paul Jones cigarettes.

for

sibilities

T

6

D

ITH

CBC

fornia

L.

became owner

HEVENOR

on July 17

of the DeRouville Adv.

Agency, Albany, N. Y., under terms
of the will of George S. DeRouville,
who died July 16. Mr. Hevenor announces that the entire personnel of
the agency is being retained.
BBDO, New York, will open its seventh office, in Cleveland, early this
fall with Clarence L. Davis, vice-president, a Cleveland native, in charge.
time and
J. LLOYD WILLIAMS,
space buyer for J. Stirling Getchell.
New York, resigned July 25, and after a Bermuda vacation will become
an account executive of the M. H.
Hackett Co., New York, effective Aug.
8. Mr. Williams had been with the
Getchell agency for three years.

RICHARD DANA,
of

Biow

formerly of

Bud Heatter and David

with

Co.,

Levy,

Philadelphia,

Young & Rubieam
to work on We,

will join the
script staff Aug.

the People, which
again this fall by
General Foods Corp. for Sanka.

15

will

be sponsored

GEORGE

^encHanADA

H.

HARTMAN

cago, has closed its

Chi-

Co.,

New York

office.

MILTON WEINBERG ADV.

5

Los Angeles, has moved

Bank

has

RUTH McDOWELL,

secretary of
the radio department of Ruthrauff &
Ryan, Chicago, recently married Anderson Pace Jr., Chicago chemist.

ADVERTISING ARTS

Agency, Los

Angeles, headed by Paul Winans, has

moved

to

510

S.

ROY ALDEN &
geles
ness.

agency,

Spring

Los An-

has discontinued busi-

4

to

11:00

a.

JOSEPH HERSHEY McGILLVRA
on July 15 opened a Montreal office
in
the Keefer Bldg., with Lovell
Mickles Jr., in charge. N. P. Colwell
of the Toronto office will be in charge
of both Canadian offices.

NEW YORK
&

office of

station

Co.,

Gene Furgason
has

representatives,

Rambeau Plan Outlined
At Cincinnati
THE representation

Meeting
plan of Wil-

Preferes"

]tt> fllt£

FOR WOMEN:

"L'Heure

du

The"

5:30

m.

4:30

to

p.

Hour"
Petits" 6:00

die

FOREIGN RESIDENTS

For further information and
rates write or wire CJBR now.

WBNX
1000 WATTS

WATTS
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FULL

August

first

broached

Mr.

by

Rambeau

several weeks ago.
Among those attending the Cincinnati session were representatives of Procter & Gamble Co.; L.
B. Wilson, Llovd George Venard
and F. H. Weissinger, of
S. A. Wilier, Ralph H. Jones Co.,
Pat Kelly, Thompson-Koch Co.; A.
E. Johnston, advertising manager,
Kroger Grocery Co.; Arnold Berman, Crown Overall Co.; Mr. Ram-

WCKY;

beau; William A. Cartwright and
Clark Brannion, William G. Rambeau Co.
At a recent nresentation of the
plan in Chicago, those present included Harry O'Neill, Consolidated
Drug Products; Charles Martin, Illinois

Meat

Co.; O'Neill

Ryan and

Gene

Banvaart, Blackett-SampleHummert; Mel Brorby and Helen
Wing, Needham, Louis & Brorby
Inc.; Han Tyler, John H. Dunham
Co.
James R. Lunke, James R.
Lunke & Associates Jack Lemmon,
Neisser-Meyerhoff Inc.
Evelyn
;

Hays MacFarland &

Co.;

Larry Triggs, Charles Daniel Frey
Co.; Mike Molan, Purity Bakeries
Corp.; Ed Fellers and Bert Presba,
Presba-Fellers & Presba; William
E. Vogelback, president, Clark Milner Co.; C. Wendel Muench, of C.
Wendel Muench & Co.

WILLIAM McNAIR.
search

director of re-

and

marketing, J. Walter
Thompson Co., Sydney, Australia, after a five-month tour of the United
States and Europe, returned July 21
on the Mariposa.

Agency, Los Anhas moved to 1265 N. Vermont
Ave. Ray E. Hill, formerly with
WTMJ, Milwaukee, has been appointed radio department manager.

1938

your best bet

TRANSRADIO
YORK

DAY AND NIGHT

TIMEH^^^^^^ ^^-f^
I,

Mr. Francisco will
be located in New
York, which becomes headquar-

of

the

Mr. Francisco
agency.
Mr. Francisco has been associated with Lord & Thomas for 24
years, serving since 1921 as execucharge of PaCoast offices. He has gained
national prominence as a result of
tive vice-president in

his activities in California political
and public relations campaigns. In
1934 he had charge of the campaign which was credited with defeating Upton Sinclair in his race

a

is

NEW YORK

re-

agencies and broadcasters at
Cincinnati meeting July 22 by
Mr. Rambeau. Called Major Market Spot Stations, the project was
tisers,

Kid-

OF METROPOLITAN

is

cific

"L'Heure des
to 6:30 p. m.

Sundays only. Available September 4.

owner who

tiring as president. After Oct. 1

Rambeau Co., station representatives, was outlined to adver-

except Sundays.

FOR EVERYONE: "The

executive vicepresident of Lord & Thomas, has
been elected president of the corporation,
according to an announcement July
22 by Albert D.
Lasker, principal

liam G.

geles,

m. daily

DON FRANCISCO,

ters

except Sundays.

daily

1000

Southern

GENERAL ADV.

for Sponsorship
10:00

Moskovics,

California representative.

St.

Associates,

Three Favorite French
Programs Available
FOR WOMEN: "Vos

Hollywood
with
George

Stark,

Boston,
Co..
moved to Park Square Bldg.

QUEBEC

Sales,
account executive, was in
during July to confer

governor. Mr. Francisco has
played a leading role in promoting
for

California's

tourist

attractions.

Lasker's withdrawal from
the presidency coincides with the
completion of his 40th year of continuous service with the agency. In
addition to the new president, the
following officers have been elected
executive vice-presidents
Sheldon
R. Coons, New York; David M.
Noyes, Chicago
vice-presidents
Don Belding, Los Angeles; Mary
L. Foreman, Chicago; Thomas M.
Keresey, New York; Edgar Kobak,
New York; Edward Lasker, New
York; H. G. Little, Dayton; Leonard M. Masius, London, Eng.; John
Whedon, San Francisco; secretarytreasurer, Wm. R. Sachse; directors, Sheldon R. Coons, Mary L.
Foreman, Don Francisco, Albert L.
Hopkins, Albert D. Lasker, Edward Lasker, David M. Noyes, Wm.
R. Sachse, Ralph V. Sollitt. The
management and personnel of local

Mr.

:

;

;

Bldg.

GREENLEAF

RJ.M0.USKI,

FULD, Radio

;

Co..

Union

to

New York

L.

Los

Angeles agency, has been appointed to
handle radio for the reelection campaign of Senator William Gibbs McAdoo. The radio schedule, most extensive of any candidates in the Cali-

Now President

Francisco
STEPHEN

been removed from 17 E. 45th St. to
551 Fifth Ave.

2 for International Silver Co.

Ruthrauff

Ryan Hollywood

in

wood, production staff to join
Ruthrauff & Ryan, that city, on
Sept. 1 to produce the fall CBS Al
J o Is on program, sponsored by
Lever Bros. Ben Larsen who produced the last Al Jolson series is
being transferred to the New York
office.
Glenhall Taylor who produced the CBS Phil Baker show

offices

remain unchanged.

C. P. Clark Acquires

CLARK Inc., Nashville agenhas acquired the capital stock
of Gottschaldt-Humphrey, Atlanta,
and will open an Atlanta office
under Bruce Moran, formerly of
Gottschaldt-Humphrey, and now a
C. P.
cy,

vice-president of C. P.- Clark. The
Louisville office will be continued.

No changes

are contemplated beyond transferring additional personnel from Nashville to Atlanta.

Louis Honig
LOUIS HONIG, for many

years
western division manager of Erwin, Wasey & Co., San Francisco,
died July 18 from a heart ailment.
He was 64. Mr. Honig was widely known in the advertising field
in the West and entered the business in San Francisco many years
ago. He had been ill but a week.
He was a member of the Islam
Temple of the Shrine, of the Family Club and of the Olympic Club.
He is survived by his widow, Mrs.
Haidee Honig; a son, Louis Honig,
Jr., a daughter, Mrs. Jack Davis
and a brother Alec Honig.

JAMES EDMONDS,

formerly a member
Compton Advertising's New York radio
has
been appointed head
division,
program

of

of the agency's Chicago
mediately.

BROADCASTING

•

office,

effective im-

Broadcast Advertising

Sedley
Tall

Corn Contest

IOWA'S famed
this

month

president
of Brown-Miles Inc., New York radio production firm, and at one
time with the old Erickson Co.
agency, died July 25 in his apartment. The circumstances of his
death caused an autopsy to be ordered. His associate, Mrs. A 1 1 i e
Lowe Miles, said he was in fine
health and spirits, and it was believed an overdose of sleeping potion caused his death. His full
name was George Crossman Sedley-

Fair

State

will again be the

occasion for the National
Tall Coin Sweepstakes, con-

ducted annually by WHO,
Des Moines. The station is
asking for entries of one
stalk of corn from each participant, none to be under 12
feet 6 inches tall and all to
be delivered at the
Crystal Studio at the fair
grounds Aug. 24 or 25. Chairman of the board of judges

TRANSCRIBED script show. Secret
Diary, with a merchandising plan for
the dairy industry, has been sold for
use in the Australasian market to
Miehelson & Sternberg, New York export agents, according to the producers, Frederic W. Ziv Inc., Cincinnati
agency. Secret Diary, carried in the
United States for Armour & Co.*s
Cloverbloom Butter, through Lord &
Thomas

WHO

French Bauer Dairy
and
League of New York
State (Dairylea Milk Products), will
be placed on at least two Australian
;

;

farm

of $100, second $50, third
$25, five prizes of $10 each
and five of $5 each. In addition,
Col.
B. J. Palmer,
president, is awarding
a trophy this year to first
prize winner.

immediately.

stations

STANDARD RADIO

reports
six
transcription
Shreveport.
La.;
WSLI, Jackson. Miss. KGNO. Dodge
City. Kan.; WALR. Zanesville. O.

new

subscribers
service:

to

its

;

Kearney,
Lewiston, Me.

"SVCOU,

Neb.;

UNITED RADIO PRODUCTIONS,
new Hollywood

ic

Research.

New

Vice-presidents

York,

president.

is

Claude

are

Sweeten.

A LIST

of transcription companies
at present properly filing
license applications" to record mu-

"who are

works copyrighted by mem-

KFI-KECA,

sical

director

bers of the Music Publishers' Protective Association, has been sent
to advertising agencies by Harry
Fox, MPPA's general manager. In

Los Angeles, musical
Elwood J. Robinson, head of
Elwood J. Robinson Agency, Los Angeles, and Edgar Haley, formerly a
San Francisco radio executive. Don
Clark, well known in West Coast raheads the production

dio,

A

;

staff.

NEW

juvenile program, Children's
.}faga:ine of the Air, written and produced by Paul Cruger, is being made
available by Paul Cruger & Associ-

5S00 Carlton Way, Hollywood,
of which Fred C. Comer has been
appointed sales manager. Recording
is at Otto K. Oleson Studios.

ates.

FRANK

R.

McDONNELL.

formerly

sales director of Advertisers' Recording Service. New York, was recently
appointed president of the company.

accompanying letter, Mr. Fox
warns agency executives that in
his

dealing with other firms they
should be "absolutely sure that
proper licenses are acquired
as you and your clients would be
the ones who primarily would feel
the effects of any legal steps we
may find it necessary to take to
protect our rights."
Listed companies include:

Mr. McDonnell, before joining ARS.
years ago, was with WHN.
New York.

Los

Angeles production concern, has
continued business.

dis-

.

York

City.

Radio Corp., New York City.
Radio Corp., Hollywood.
Columbia Transcription Service, Chicago.
Decca Records Inc., New York City.
Jean V. Grombach Inc.. New York City.
*C. P. MacGregor, Hollywood.
Mertens & Price Inc., Los Angeles.
Mid-West Recordings Inc., Minneapolis,
Minn.
•National Broadcasting Co., New York
Atlas
Atlas

Co. and general manager of its
plant at Harrison, N. J., died July
21 as a result of injuries suffered
when his automobile crashed into
a tree early that morning as he
was driving to Camden. He was
41 years old, and is survived by
his wife and two young children.
Mr. Warner was a native of Freeport, 111., and took degrees from
Washington College, University of

He was

Brown and he came from a famous

Kansas and Union

with the Army Signal Corps during the war, after which he joined
the Bureau of Standards in Washington as a physicist. Later he
joined General Electric Co. to do
research work on vacuum tubes.
In 1931 he went with RCA at its
Harrison plant.

College.

45,

commercial manager and announcer of KGNF, North Platte, Neb.,
was instantly killed when his car
overturned near North Platte July
11.
native of Iowa, Mr. Jones in
1927 was rated as one of the country's 12 best organists. He went to
North Platte in 1930 as organist
for the Paramount Theatre, and
in 1934 joined
as commer-

A

KGNF

manager, announcer and staff
musician. As Kay Worthington
Snoop on a local news period, he
cial

built a large following. He is survived by his wife and two sons.

PAUL RADER. 58, former Chicago evangelist, who gained wide fame
broadcasting over a Midwest network
sponsored by his church, died in Hollywood July 19 after a long illness.
DR.

A. & W. Sound Service, Columbus. O.
Associated Cinema Studios, Hollywood.
•Associated Music Publishers, Inc., New

several

WEST COAST FEATURES,

.

.

John Chester Warner
CHESTER WARNER,
vice-president of RCA Radiotron

JOHN

theatrical family. He was heard
on the radio frequently and at one
time was on the stage. He was
credited with first bringing Will
Rogers and Charlie Chaplin to the
radio for commercial programs. He
is survived by his wife and daugh-

Ralph Edward Jones
RALPH EDWARD JONES,

MPPA ISSUES LIST
OF DISC LICENSEES

radio production con-

has established offices at 6425
Hollywood Blvd., and will build new
shows. Ben Summerhays. formerly
head of the radio division of Econom-

cern,

50,

ter.

WHO

KRMD.

KGFW.

WHO

Herbert Plambeck,
editor, with first prize

is

the Dairymen's

Brown

SEDLEY BROWN,

TOLEDO

IN

North western Ohio

City.

ON

OR.

ABOUT

Broadcasting Co., Chicago.
Mfg. Co., Camden, N. J.
Mfg. Co.. Chicago.
Mfg. Co.. Hollywood.
Mfg. Co., New York Citv (Frank
B. Walker).
Radio & Film Methods Corp., New York

mm

II

City.

Radio Features Inc.. Hollywood.
Radio Producers of Hollywood, Hollywood.
Radio Recorders Inc., Hollywood.
Radio Transcription Co. of America
Ltd., Hollywood.
Radio Transcription Co. of America,
Ltd..

WSPD

Chicago.

Recordings Inc.. Hollywood.
•Standard Radio Inc., Hollywood.
The Starr Co.. (Gennett Record

WWL
N

and Southern Michigan

•National

RCA
RCA
RCA
RCA

.SEPTEMBER FIRST

Richmond, Ind.
Transamerican Broadcasting
Corp., New York City.

Di-

Rates

First in

Audience Acceptance

vision),

&

Television

First in

WOR

Electrical Transcription & Recording Service, New York City.
•World Broadcasting System Inc., Hollywood, (Patrick M. Campbell)
•World Broadcasting System Inc., Chi-

EW ORLEAN S

cago.

•World Broadcasting System
York City.
*

^^JJQ(

Inc.,

New

An

Indicates sustaining library service.

ALONE!)
IOWA PLUS /

John

Radio Showmanship

N. B. C. Outlet - 5000 Watts Day
1000 Watts Night

Blair

& Co.

-

National Representatives

fytrt.

DES MOINES

.

".

.

.

50,000 WATTS, CLEAR
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WLW

Value of 500 Kw. Tests Related by
Developing Work
Is Described at
Hearing
(Continued

From Page

13)

priety of the issues numbered 2,
6 and 11 in the Commission's notice. These deal with rates charged
by
to
ascertain whether
they were reasonable; whether a

WLW

500 kw. license had any bearing
upon that provision of the law
prescribing an equitable allocation
of facilities, and whether the opT
eration of
with 500 kw.
caused economic injury to stations
within its primary service area.
In addition, Mr. Patrick said
did not want to be understood as conceding the propriety
•of any specific question concerning the program service being
rendered by the station, except as
such evidence "will have a bearing
upon the issues properly set out."
Upon Mr. Patrick's request, Gov.
Case read into the record the Commission's decision on his motion of
July 12 with regard to the hearing
and the bill of particulars. There
were four prayers in the motion,
the first of which was granted and
the remainder denied. That granted asked for a definition of the
7
primary service area of
and
Gov. Case said the Commission
ruled this area was defined as the
territory within a radius of 200
miles of Mason, O., where the
transmitter is located.

W LW

WLW

WLW

WLW

Early Conversations
Toward 500 kw. Described
WLW's first witness was Harold
Vance of the engineering prod-

C

ucts

division

Camden, N.
conferences

began

in

of
J.

RCA

Mfg.

Co.,

He

explained that
Crosley officials
of 1932 in connec-

with

May

with the manufacture and
purchase of a 500 kw. transmitter
tion

and

that the construction, later
decided upon, was definitely a pioneering engineering undertaking.
He declared there were no commercial designs of 500 kw. transmitters then available although a

few companies had modulated up
300,000 watts experimentally,
these including General Electric
Co. and Westinghouse.
Many conferences were held
over a long period in connection
with the projected contract, Mr.
Vance declared, adding that a
large financial risk was involved,
to

and every detail was gone into.
The tentative design of the transmitter was completed late in 1932
and the installation commenced

company about the 500 kw. instalThe contract for the purchase, he said, was signed in De-

lation.

cember

1932 or January of
explained the contract
involved purchase of a 500 kw.
amplifier for the regular 50,000
watt
transmitter and a complete radio frequency unit. Asked
whether the development of the
500 kw. transmitter was simply
the application of known means
rather than a new development.
Mr. Vance said that generally it
was of a pioneering nature.
Mr. Vance disclosed that RCA
has worked on another 500,000watt transmitter which was substantially the same as that installed at WLW. While he did not
say so in direct testimony, it is
understood this transmitter was
placed under construction earmarked for WJZ, New York.
of

He

1933.

WLW

P. J.

Hennessey,

NBC

Washing-

ton attorney who filed the appearances for WEAF, Red Network

key

station,

and

WMAQ, NBC-

owned Chicago station, declared he
saw no possibility of conflict for
either of the stations and that, as
far as he knew, the stations would
not participate in the hearings.

WLW

Development Work
Reviewed by Rockwell
H.

Rockwell, technical supervisor of broadcasting in charge of
all
of the Crosley broadcasting
operations, was called as the second
technical witness. He
explained that
has a staff of
63 engineers and operators and
defined their various duties. A
series of photographic exhibits of
was introduced, together
with explanations.
Mr. Rockwell explained in detail
how
had devised and patented new equipment as a result
of the 500 kw. operation and how
it
is constantly engaged in new
research and development work. A
saving of about $10,500 per year,
he said, is resulting from the development of a new type of tube
for 500 kw. operation, and another
$12,600 per year from new methods of generator operation. The
transmission line is being redesigned for greater efficiency and
will be $7,000 cheaper than the
original installation, he declared.
Moreover, changes are being made
J.

WLW

WLW

WLW

WLW

in the antenna system with a viewto improvement.
The net effect of this testimony
was to show that much apparatus

WLW

had been developed by
designed and installed

and

since detransmitter.

of the RCA
This information has been turned
over to other companies to be provided for general industry application, he declared. Only patented
devices have not yet been made
available because of inhibitions of
Crosley patent lawyers, he said.
Mr. Rockwell placed in the rectestimony dealing
detailed
ord
with operating costs of
as a
500 kw. station as compared to
50 kw. operation. This evidence
was repetitious of testimony induring
troduced in behalf of
the so-called "superpower hearings" in June [BROADCASTING, June
15-July 1].
Plans also are being drawn for
12 new studios which would be located in a building planned for
erection at the present WSAI
transmitter site in downtown Cinlivery

WLW

WLW

cinnati,

Mr. Rockwell

testified.

Under examination by Mr. PorMr. Rockwell explained that
of the apparatus installed
could be
for the 500 kw.
used also for the 50 kw. transmitter,

much

WLW

ter, if the station were forced to
reduce its power but that the apparatus would be much more expensive than necessary for a 50

kw.

unit.

Propagation Problems
Explained by Leydorf
Asked

whether

additional

ex-

perimentation is necessary for 500
kw. operation, Mr. Rockwell said
there still remains the problem of
reducing distortion, spurious emissions and other transmission problems. While he agreed that the 500
kw. operation since 1934 has demonstrated that this amount of
power can be transmitted successfully, he declared that maximum efficiency has not been at-

clared, indicates the necessity for

continued operation.
G. F. Leydorf, Crosley's chief
research engineer, testified in connection with allocation problems,
interference standards, and other
technical considerations in connec-

with

tion

Man-made

superpower

operation.

noise, he declared, con-

an important interference

stitutes
factor.

Resuming the stand July
Leydorf
with a

19, Mr.
testified
in
connection
series of exhibits showing

strength and coverage of
both as a 50 kw. and a 500
kw. outlet. Emphasizing that propagation conditions of today are
far inferior to those of 1935. when
the FCC made its clear-channel
survey, in which
was selected as the first choice of rural
signal

WLW

T

WLW

listeners in 13 states, Mr.

Leydorf

declared that the present sunspot
cycle curtails secondary service.
In order to procure the ratio of
service specified in the proposed
FCC rules, which were the basis
of hearings before the Commission
in June, he said
would need

WLW

times as

50

much power.

That power even in excess of
500 kw. is necessary to provide acceptable service as prescribed in
the proposed FCC standards, was
emphasized by Mr. Leydorf. If

power

of

WLW

were reduced to

50 kw., the engineer asserted, its
signal strength would be inferior
to that which would have existed
in 1935 with only 5 kw. In other
words, he said -that a 50 kw. station today gives about the same
ratio of secondary service as a 5
kw. station in 1935.

Under cross-examination by Mr.
Porter and re-direct examination

by Mr. Patrick, Mr. Leydorf
brought out that only Dayton and
Columbus are in the primary non-

tained. Asked whether the additional developments could not be

accomplished by laboratory methods with
operating at regular power of 50 kw., Mr. Rockwell
said he did not believe this was
so, emphasizing that no laboratory is equipped to carry on 500
kw. experiments. The constant remodeling of WLW's present equipment to improve service, he de-

WLW

WLW

transmitter plant at Mason, O. The spray pond in the foreground
a million gallons daily. The 500,000-watt transmitter building is
at left, with operator's dormitory in center, 830-foot radiator, in rear.

pumps

early in 1933, he said.
The construction, Mr. Vance declared, was a "very worth-while
and noteworthy step" in engineering. He described the many innovations developed during the construction, including an "isolation"
system which constituted a large
factor in safety of life around
transmitters. Installation was completed early in 1934, he said, but
other problems were encountered
later due to the special nature of
the equipment.

Under cross-examination by
Commission Counsel Porter, Mr.
Vance declared that RCA, as he
recalled it, approached the Crosley
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WLW

infading service area of
sofar as acceptable service is concerned in the larger cities in its

immediate area.
With Mr. Shouse on the stand,
programs was
the issue of
brought into the open. Mr. Patrick
had protested vigorously against
introduction of testimony with respect to programs or to cross-examination of Mr. Shouse on pro-

WLW

structure, contending that
matter was not embraced in
the FCC bill of particulars and
holding also that he had specifically excepted at the outset of the
hearing to the propriety of such

gram

this

inquiries.

At times the cross-fire became
heated, with Chairman Case finally
admitting cross - examination on
programs per se by reserving a
ruling on the admissibility of tranprograms, made
scripts of
by the FCC at Mr. Porter's direc-

WLW

tion.

the stand, Mr.
in the record a
series
of exhibits dealing with
service. One exhibit was a
summation of broadcasting activity over the station from April,
1937", to April, 1938. This breakdown showed that the station durone-year period had
ing
that
broadcast an aggregate of 12.095
commercial programs, totaling
3,676.5 hours, or 51.2% of its total
hours. During the same period it
broadcast 9,724 sustaining programs of 3,506.04 hours, or 48.8%
of its total hours of operation.
This table was broken down into
various types of programs and
their origin. In the listing of program origin, it was shown that
22.1 % of its commercial programs
and 39.4 f
of its sustaining programs originated in its studios.
Remote productions constituted

assuming
Shouse placed
In

WLW

'f

fJ

1.47
of commercial programs and
15.6 r c
sustaining;
electrical
of
transcriptions, 22.3
of commercials and 2.33' r
of sustainings;
--

%

NBC

Blue, 6.7% of commercials
and 7.1% of sustainings; Mutual,
2.95 r r of commercials and 7.995
of sustainings; NBC Red, 41.7 r r of
commercials and 25.9 r> of sustainings;
Line, 2.86' r of commercials and 1.74% of sustainings.
Other exhibits introduced and
explained by Mr. Shouse included
the broadcast schedule of
for the week of March 6, showing

WLW

WLW

a program breakdown by program
periods and whether they were
sustaining or commercial; a representative list of special event
features carried during the past
year on WLW; a representative
list of public service features carried regularly on WLW. and a list
of outstanding network features
carried during the past year.
In his direct testimony Mr.
Shouse explained that an examination of the exhibits wT ould reveal
the diversity of features broadcast
by WLW, both sustaining and commercial. Many public service features, such as the National Farm
& Home Hour, Live Stock Reports,
Weather Reports, Market Data,
and similar programs have been
cairied on immovable spots on the
station without regard to commercial programs, he declared. He discussed also WLW's pioneering undertaking with the School of the

Air program,

in which Ohio State
University collaborated but which

now
the

is

maintained exclusively by

station.

He

planned to run

said
its

that

WLW

New York

line
to Washington for the fall term
to pick up Government education-

BROADCASTING

•

Decline in

WL WNet Income Percentage

Shown Under Operation With 500 Kw.
THE FINANCIAL history of
WLW, the nation's only 500,000watt station, covering a seven-year
period ending in 1937, and including its operation as a 50,000 watwere shown in tabulations
ter,

made

public July 26.
Introduced during the hearings
before the FCC Superpower Committee considering WLW's application for extension of its authority
to operate with 500 kw. experimentally, the balance sheet showed
the rather surprising fact that the
station has earned a smaller percentage of net income since it began superpower operation than immediately before.
For the year ended March 31,
1934
a year before it began 500
had a net inkw. operation

—

— WLW

come of $408,951, which was 34%
of its net revenue for the year. For
the following 12-month period, during 11 months of which it operated
with 500 kw., it had a net income
of $522,489, or 30.1%. The net income for the nine-month period
has
ended Dec. 31, 1935
changed its fiscal vear during that
time) was $439,373, or 29.7%; for
the vear ended Dec. 31, 1936, it was
$706,589 or 28.5%, and for 1937,
it was $702,954, or 26.4%.

(WLW

The breakdowns of income and
expenses also showed that WLW
spends a considerable portion of its
revenue on programs. While comparable information for other stations is not available, the volume
nevertheless was believed to be
substantially ahead of expenditures
for this purpose by other stations.
It was brought out that the station
is an outlet for three networks

NBC-Red, NBC-Blue and MBS.
Program expenditures in 1937.
to
to

amounted

the

breakdown,

approximately $735,-

000.

For the calendar year 1936, program expenditures were $802,000;
for the nine months of the fiscal
year 1935 (computed because of a
change in fiscal year structure) it
amounted to more than $500,000.
For the fiscal year which ended in
March, 1935, these expenditures
were $524,000; and for the preceding 12 months, $388,000; for the
features direct for use in this

al

program. The school program has
been on the air 55 minutes daily
except during the summer since
1929 and is a semi-official feature.

Shoivs Relation of
Station With Networks

WLW

maintains

its

own educa-

educational programs.
Explaining WLW's relationship
with NBC, Mr. Shouse said it is
an optional station on both the
Red and Blue Networks, and also
has access to their sustaining
programs. Commercial programs
sold over
by NBC, he said,
its

WLW

must meet advertising specifications laid down by the station to
ascertain that they are "agreeable

WLW". A

to
similar arrangement
exists with Mutual, he said.
In addition to these network
services,
until
recently

WLW
its

own program

New York (WLW

line

Line) which

Broadcast Advertising

months and

22.1% in 1932. The
figure dropped to 16.5% for the
year ended March 31, 1933, but increased to an all-time high of 34%
to

for the year ended March 31, 1934.
For the year ended March 31, 1935,
the first year of operation with
500 kw., the net income figure was

30.1%.

Under cross-examination by
Commission Counsel George B. Porter,

after

introduction of the in-

come and expense statement for the
series of years, Mr. Ellig explained

that the Crosley Corp is engaged
both in manufacturing and in
broadcasting. H e said separate
books are not maintained but explained that the figures were based
on nonincome factors for broadcasting and estimated on certain
items of overhead. He estimated also that WSAI, regional sister-station of
had a net income
of between $30,000 and $40,000
last year.
When Mr. Porter questioned the
witness as to the reason for the
large increase in net income as between the 1933 and 1934 year, Mr.
Ellig said he thought this was
largely traceable to the fact that
broadcasting "really began to develop" at that time and that the
sale of day time commercials took
a big spurt that year. The figures
showed that in 1933
had a
net income of approximately $147,000, or 16.5% and that in 1934 it
increased to $409,000, or 34%.
To the question whether
paid the deficits of the Crosley
Corp. in manufacturing over the
years, Mr. Ellig asserted that the

WLW

manufacturing company

made

to
available
not
is
pointed out.
The fireworks developed in connection with Mr. Shouse's crossFirst,
Mr. Porter
examination.
asked how much of the time in
commercial programs over
the
were devoted to commercial
announcements. Mr. Shouse said
he believed it would be impossible
to supply that specific information
since such breakdowns, as far as
he knew, were not made. He was
also asked to indicate which produrgrams broadcast over
ing a typical period are electrical

therefore

WSAI, he

WLW

WLW

transcriptions.
It

was when Mr. Porter sought

to offer for the record

two weighty

volumes, which he described as
containing the complete transcript
of programs broadcast over
on April 20 and April 29, that the
first colloquy between counsel developed. Mr. Porter said these programs had been recorded by the
Commission's monitoring station
at Grand Island, Neb. at his (Porter's)
request. Mr. Shouse declared he had checked the transcripts only casually to ascertain
that the programs coincided with
WLW's schedule but that he was
not familiar with their entire content. Mr. Porter added he desired
to make the documents available

WLW

the Commission as "random
day" recordings.
Mr. Patrick objected strenuously,
declaring he did not question the
accuracy of the transcripts but
that he did question their materiality. Declaring there had been no
issue on programs, he said the effect would be to clutter the record.
Moreover, he said he failed to see
where a particular day's recordings have any bearing on the ento

tire

program structure

of a station.

Relevancy of Questions

On Programs

Is

Argued

litigants to encumber the record.
He insisted it would be unfair to
single out one particular program
through inclusion in the record of

among

other places.
centers of activand environs also

are maintained.

WLW

employs 159 full-time
and 31 part-time people in its programming and production departments, Mr. Shouse asserted. Of
these, 36 are production men, 16
writers,

13 announcers, 32 staff
instrumental musicians, and 62
staff arrangers, copyists and others engaged in music production.
He explained that the program facilities of
are common both

WLW

to that station and WSAI. He said
he was now in the process of segregating these employes into separate staffs and that he regards
as a typical independent regional station operating in a major

WSAI

market which would emplov from
20 to 25 people full time.

are

always

probably will be reinstated in the
fall, he said.
Mr. Shouse explained the station
also maintained several independent wire facilities for remote service, having these in Columbus and
to
ity in Cincinnati

WLW

commercially and the talent

WLW

WLW

lines

sold

Mr. Patrick observed also that
the proceedings before the Commission might result in a decision
which would lead to litigation and
that he felt it was unfair to the

profits except in 1937, due to
the Cincinnati flood and the burning of the
manufacturing
plant in which it suffered severe
physical losses. The station was
not affected, however, he said.

Remote

director, Joseph Reis, as
well as a staff of five to conduct

to

WLW

began operation with 500
kw. experimentally in April, 1934,
it was pointed out in the testimony
of E. J. Ellig, comptroller of the
Crosley Radio Corp. Net income of
the station for the year ended
March 31, 1930 was 6.4%. It increased to 15.6% the following 12

Indianapolis,

tional

maintained

cal year, $270,000.

WLW,

Program Expenditures

according

1933 period $320,000; for the preceding two years approximately
$310,000 each, and for the 1930 fis-

the best programs on

Manv

of

only certain parts of the program
schedule.
Mr. Porter finally offered the
transcripts
for "identification"

without asking their admission after Gov. Case had ruled that their
introduction at this time was improper.

When Mr. Porter asked whether
Mr. Shouse might look over the
transcripts during the hearing to
ascertain whether they were proper, Mr. Patrick again objected, asserting that Mr. Shouse's time
was occupied with preparation for
the hearings and that it was not
reasonable to ask him to peruse
the lengthy volume. Mr. Patrick
also asked where in the official
proceedings the matter of programs was covered and Mr. Porter responded that he had offered
the transcript only because Mr.
Patrick himself had opened the
subject of programs in offering
the
direct
testimony
by Mr.
Shouse.

Gov. Case then observed it appeared that testimony had been
introduced with regard to general
programs on WLW, and that for
the purpose of clarifying further
the type of programs carried by
and in connection with a

WLW
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—
answer the particular question as
to the Procter & Gamble programs
carried on the station, since he
did not have that data before him.
Mr. Porter, however, enumerated
a number of P & G programs, in-

showing of public interest, he felt
the cross-examination was proper.
He made no exact ruling, however,
asserting it would come after the
relevance of the testimony could
be decided.
Another eraption developed when
Mr. Porter, in pursuing his crossexamination, asked the witness

cluding such accounts as Chipso,
Crisco, Drene, Ivory Soap Flakes.
Oxydol, White Naphtha Soap etc.
Mr. Shouse declared he knew
carried a number of programs,
originated either over the networks
or by transcription, but he could
not specifically identify them.
"Isn't it a fact that only one of
these programs, namely Drene, is
carried by WAVE, Louisville?"
asked Mr. Porter.
Mr. Patrick again objected, asserting that the witness could not
be expected to have that informa-

WLW

about commercial programs over
sponsored by Procter &
Gamble. Mr. Patrick again objected, asserting that none of the
direct testimony covered specific
programs. Chairman Case ruled
that questions both as to program
content and the economic issues in-

WLW

volved

were

point, Mr.
jection.

admissible.

At

this

Patrick noted his ob-

Mr. Shouse declared he could not

* Are

tion.
It

was apparent that Mr. Porter
was seeking to show that stations

tj.Dur

A

i

I

i

complete, quality catalog of unsurpassed

180 N. Michigan Avenue,

CHICAGO

j

and editor and manager of
the Hoosier Farmer, each testified
service.
in connection with
The gist of their testimony, after
considerable bickering between
and Commission counsel regarding admissibility, was that if

WLW
WLW

Representatives

WLW

on

Service

In opening the session July 20,
the
cross - examination
of
Mr.
Shouse was interrupted for the
testimony of three out-of-town
witnesses representatives of farm
organizations in the Midwest.
J. B. McLaughlin of Charleston,
W. Va., State Commissioner of Agriculture, James R. Moore, of Columbus, director of public relations
of the Ohio Farm Bureau Federation and editor of its magazine,
and Edmund C. Faust, Greenville,
Ind., director of public relations of
the Indiana Farm Bureau Federa-

—

sound effect discs, flawlessly recorded from life
and released on quiet, unbreakable Victrolac
pressings. Preferred by leading networks and
stations throughout the world. Write for catalog.

lig discovered that length of
the barrel was the thing and
popped up recently with a
sporting a one-inch
pistol
long barrel that would produce a genuine "crack" over
the microphone. No police
permit is needed.

Farm

Testify

9

during which time
most of his experimenting
was done with the size of
the powder charge, Mr. Uhstudy,

tion

the

WLW

SOUND EFFECTS
up to

recenty developed the
perfect "sound effects gun"
completely satisfactory to the
police as well as the radio industry. After ten years
cian,

primary service area of
suffered "economic injury"
as a result of its superpower operation.
in

Perfect Gun
UHLIG, CBS techni-

MAX

WLW

were reduced

in

power from

500 to 50 kw., which would mean
a two-thirds diminution in its sec-

ondary daytime

signal,

it

would

Asked about the effect of a reduction in power from 500 to 50
kw., after considerable argument

WLW

WLW

(Pa cation
sports

and

entertainment while living in the
midst of beautiful surroundings
at

August
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(U.E)

Chicago's Finest Hotel.
A. S. Kirkeby,

I,

1938

WLW

WLW

grams over
and had a fulltime commentator, these programs
running six times a week for 15
minutes at noon. His organization
did not pay, however, for its participations in the Farm
Hour and certain other

& Home
programs

broadcast over WLW.
After explaining he travelled extensively over the State and relied
upon WLW, Mr. Faust said the
station is highly regarded by rural
residents of Indiana. Asked about
the consequences of a reduction in
power to 50 kw., he declared "any
reduction in power would be detri-

mental to the rural listening audience

in

WLW's
to

Indiana." He attributed
rural popularity in Indiana

tremendous

its

power,

saying

mony,

WLW

summer

com-

plete rural coverage in Ohio over
other stations and that for that
reason his organization had used
for commercially sponsored
programs daily for several years.
For the same amount of money, he
said, "we can do a better job of
reaching the people of Ohio over
WLW." He explained that his organization sponsored daily pro-

ports.

WLW

er but also deprive him of service
which the station has been capable
of rendering because the great majority of sets in use in the State
are smaller sets and would not
pick up stations of less power."
Mr. Moore similarly testified
that rural listeners in Indiana depended largely upon
for
farm, weather and other public
service programs, including news.
He said
is the only station
in the State that is heard consistently and felt that if its power
were reduced "listeners would suffer". He added that he was familiar with
as a 50 kw. station and that it is received much

of

experience
to get

the station was used by his organization for rural coverage as
distinguished from urban coverage.

WLW

program

Moore declared his
showed it was difficult

adversely affect service to the
rural residents of these areas.
Mr. McLaughlin testified that
is the most popular station
in three-fourths of the
area of
West Virginia and that it was
common practice in the State to
rely upon the station for farm,
weather, river, news and other re-

between
Counsel Patrick
and Commission Counsel Poi'ter,
Mr. McLaughlin said "it would not
only handicap the small radio own-

Enjoy Chicago's outstanding

better now with 500 kw. than under the lower power.
Replying to Mr. Porter, Mr.

COVERAGE

UNITED PRESS

Announcement Policy
Outlined by Mr. Shouse
Upon completion of this
Mr.

Shouse

testi-

resumed

the
stand for cross-examination by
Counsel Porter and was subjected
to a barrage of questions dealing
with individual programs over the
station, including a prize contest
for

Camay, Kruschen

Salts

and

programs, notably the
Dick Tracy-Quaker Oats schedule.
Mr. Porter made reference to
"blood and thunder, shooting and
arresting" types of programs, ir5
alluding to the Dick Tracy schedchildren's

ule.

At the outset and several times
during the examination, Mr. Pat-

made clear that all questions
on specific programs carried over
were objected to under his
blanket objection made at the
opening of the hearing, and that
this type of testimony was being
admitted to the record under his
general as well as specific objecrick

WLW

tions.

Evidently seeking to show that
is almost "sold out", Mr.
Porter asked Mr. Shouse whether
it was not a practice of the sta-

WLW

tion to transcribe off-the-line certain
commercial programs and

broadcast them later. Mr. Shouse
replied that this was done only under exceptional circumstances. Offhand, he recalled, this had been
done in two cases in recent months
because of the network switchover
from standard to daylight time.
He estimated that at present
has available on an average of 45
minutes open time between 5 and
9:30 p. m.
Mr. Porter asked about the type
of station breaks used over
and the frequency of mention of
Crosley or the Crosley organization. Mr. Shouse said
that announcements varied considerably
and that he did not believe that
more than half of the stationbreak identifications included the
Crosley name. He emphasized further that to the best of his knowledge no direct announcements are

BROADCASTING

WLW

WLW

•

Broadcast Advertising

Gamble account and

fed to
Red. Mr.
Shouse explained that the same
circumstances were true about it
but he emphasized that in the event
a program is transmitted via transcription it is thoroughly checked
and investigated by WLW.

made over the station at any time
of specific Crosley products. Very
few spot announcements are carried on the station because of the
stringent policy regarding them.
does sell 15 to 25-word station break announcements, he debut never between two
clared,

WLW

WLW

The

spot announcements, he said.
Mr. Porter turned to the trancommercial conscript of
tinuities made by the Grand Island monitoring station. First he
asked about the broadcast on April
29 of a Camay program which inlicit

WLW

volved a prize contest of $2,500
per day for 30 days, with the first
prize $1,000. The contest was based
on the best reasons given in 25
additional words to the sentence
beginning I believe Camay is best
for my complexion because
Asked by Mr. Porter whether he
had checked this contest angle in
detail to determine whether it was
in accord with provisions of the
Communications Act, Mr. Shouse
said it was a chain program emanating from NBC-Red Network and
that he assumed NBC, following
customary practice, looked into it.
had it checked by its attorneys and
cleared it through the postal authorities. He said he felt NBC
would not feed a program which
was not "perfectly proper."
"Then in other words, you depended entirely on NBC?" Mr.
Porter asked.
Mr. Shouse said this was not
entirely so. He relied also, he said,
on the integrity of Procter & Gamble, the sponsor, because he had
had many business contacts with
that organization and knew it to
be entirely reputable.

—

Quaker Oats and
Chicago Bedding Cited
After Mr. Porter had raised the
question of the Dick Tracy program, Mr. Shouse said that while
he did not listen to the program,
he understood that it has been
changed radically since Quaker
Oats began its sponsorship. Mr.
Porter pressed him as to whether
he regarded it as "suitable as a
children's

stood

had

made an

investigation to ascertain whether the prize contest feature of a program broadcast over
45 stations, such as the Camay

the

facturers,

it

was explained.

Maps showing mail count break-

program, was proper and whether
such awards could be made and

downs by counties of

properly checked in so short a period. Mr. Shouse again declared he
relied, on the integrity of NBC and
Procter & Gamble.
Mr.- Porter next took up the
Crisco program, also a Procter &

mail

questioning by Mr. Patthat transcription programs
have greatly improved in quality
in recent years and that the 20odd hours did not represent an
improper balance.
transcribed programs, because of excellent talent and fine quality, are
attractive to regional spot advertisers, he declared.
Mr. Porter pursued his questioning of the
executive with

under
rick

Many

WLW

regard to specific programs. He
mentioned the Voice of Experience
under Lydia Pinkham sponsorship,
but Mr. Shouse explained that the
program had changed and now

WHN
DISCOVERS THE STARS

in

connection

WLW

with

fan

specific

programs next were introduced by
Mr. Porter. Mr. Shouse explained
these maps did not purport to be
the coverage type of survey.

Questioning

Mr.

Shouse

about

RECENT IDECO
VERTICAL
RADIATOR
INSTALLATIONS

YOU

Mr.

and

PERFORMANCE
OF YOUR

WLW

stated he underquality had been "im-

proved tremendously".
Next introduced in the record,
and again over the objection of
Mr. Patrick, was the continuity of
a program sponsored by the Chicago Bedding Co. Asked whether
the advertising claims made in the
programs had been checked, Mr.
Shouse explained that he was out
of town at the time the program
went on the air but that it had
been checked before the FCC had
received a complaint on it. The
complaint came from the National Association of Bedding Manu-

Carefully Checked

WLW

progra m"

WLW,

Mr. Portranscriptions on
ter asked if it were not a fact
that from 20 to 24 hours of an
aggregate weekly operation totaling some 140 hours were transcribed programs. Responding in
the affirmative, Mr. Shouse explained that practically all of this
time was commercial and that
used little or no transcription for sustaining programs because it had adequate live talent
available.
He explained further

again

Shouse

Transcription Programs
if

-

WLW

station does not so-

Mr. Porter asked

also

NBC

Kruschen Salts came next, and
Mr. Porter asked if it was the polto carry remedies of
icy of
this character. Mr. Shouse declared
that the station checks very closely the continuity on all proprietary
programs and exercises considerable caution. Such matters, he said,
also are checked in connection with
Federal Trade Commission rulings. He said, responding to Mr.
Porter, that he had not checked
the curative effects of the salts but
that the copy had been examined
to ascertain whether it met certain principles and standards and
coincided with rulings laid down
by the FTC.

commercial programs. Consequently, he said the number is defintely limited.

through

K

OA

— Denver

KPLC — Abilene.

KOL— Seattle.
KRNT— Des

DISCOVER THE CUSTOMERS

Tex.

Wash.

Moines
Tex.
Angeles
Los Angeles
Los Angeles
St. Paul, Minn.
Paris. Tex.

KRLH— Midland.
KECA — Los

KFWB—
KEHE —

KSTP —

Ex-Congressman

*

GEORGE COMBS
"Editorial Slant

KRBC —
Jr.

on

News"

the

KOMA —Oklahoma

*

WMT— Cedar

*

WPAR — Parkersburg.

*

W.

W. Va.

WFBM — Indianapolis
WGPC— Albany, Ga.
WSYR — Syracuse.

In

WHN! ...

received at
That's real audience reac"k tion the sort of reaction
your product needs!

Va.

WMMN — Monongah,

7:30-7:45 P.M. Daily
response to only two
George Combs broadcasts
in which he offered to give
listeners maps of the world
which would better enable
them to follow the trend
current events, more
of
than 5000 responses were

City

Rapids,

la.

N.Y.

WBLY— Lima, Ohio
WNOX— Knoxville,
Tenn.
WMAQ— Chicago
WCPO — Cincinnati
WDZ—Tuscola,
WPTF— Raleigh, N. C.
WH 10— Dayton, Ohio

i

III.

.

WLBL — Auburndale,
Wis.

WCAT— Rapid

*
.

City,

S. D.

WGL— Fort Wayne.
Ind.
WPDH— Richmond,
Ind.
W FLA— Clearwater,

—

Fla.

WG H — Newport
News, Va.

The Station

Go

ahead, Butch

.

.

.

listen to

CKAC, Montreal
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—
was a Hollywood commentary. He
also enumerated a number of other
spot transcribed programs carried

Control Panel Developed by

WLW

Engineers

over the station which were idenby the witness.

—

tified

Radio Methods of
P.
G. Are Reviewed
Mr. Porter asked whether
or an advertising agency would be
responsible for placement of a spot
program on other stations in the
area, which advised listen-

&

WLW

WLW

WLW

for future
sponsor.
Mr. Porter did not disclose either
the station or the account involved. The witness said he was
certain the agency rather than
made the request in the
particular case.

tune to

ers to

programs by the same

closed.

The latest receiver available
most popular type being
used by the listener.
7. Five
and six-tube receivers
are by far the most popular type
6.

in use today.

After Mr. Shouse had enumerated various products manufactured by Crosley, including Xervac, a hair restorer device, Mr.
Shouse said that as far as he was
aware, none of these products have
been advertised over the station
in recent months. In his own experience, which dates back to Nov.
1, 1937, when he assumed the station's general management, he said
he did not recall any such men-

Selective Fading of

Signals Is

ber.

Alluding again to transcription
programs, Mr. Shouse said the
bulk of such programs carried over
are broadcast during the
daytime and very few programs
other than live talent are put on

WLW

at night. He said spot advertising
by transcription has been increasing appreciably and that he expected it would continue to develop during the next few years. He
declared there was no doubt in his
mind that the transcription type
of programs had improved and that
only favorable reaction is received
from transcribed
In
former years, he said, transcriptions were practically never used

programs.

WLW

over
while now more and
more of them are being employed
generally.

P.&G. Studied and Developed

Own

Radio Plan

Procter & Gamble and its status
as a radio advertiser came in for
a lengthy dissertation by Mr.
Shouse. who explained that he serviced the account while he was on
the national sales staff of CBS and
over a period of six or eight years.
He pointed out that Procter &
Gamble today is the largest radio
advertiser in the country, usine:
network programs on both NBC

and

CBS

as well as supplementary

programs generally throughout the country. It is also one of
the largest advertisers in magazines and periodicals, he declared.
When P & G first began using
radio it found the medium not particularly effective. Then, he exspot-

plained,

it

began

to devise its

own

method of checking program reand after several forays with
big-name talent on networks, it de-

sults

cided to forego such talent and advertising consistently for short
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Examined

In several instances in connection with fading, a small portion
of the replies indicated there was
less fading with 50 kw. than 500
kw. Mr. Branch attributed this to
the possibility that when the transmitter was operating with 500 kw.
the selective fading might have
been severe whereas it might have
corrected itself on the 50 kw. oper-

tions.

that the present practice of the
Crosley Company is to check most
carefully all spot program continuities. In the case of proprietary advertising, he said, the
Crosley Company checks not only
with its own attorneys in Cincinnati but also with the Proprietary
Association, of which it is a mem-

the

is

WLW

Under re-direct examination by
Mr. Patrick, Mr. Shouse explained

4. Over 87% of the few reporting on fading received the impression that fading was less prevalent on 500 kw. Listeners' preference 500 kw.
5. The
psychological effect
of
disclosing to the listener the
amount of power being used, as in
the August 1937 tests, is quite unimportant and causes little, if any,
change in the results, as evidenced
by the recent tests in which the
listeners readily detected and preferred the higher power, even
though the power was not dis-

WLW

NEW

engineers from
CONTROL panels like the above, made by
their^own designs, will be installed in 12 new control studios, according
to testimony at the 500 kw. renewal hearings.
periods over networks and by the
transcription method. It has developed a basic plan for use of radio
involving a "cost per impression"
method, he asserted.
Responding to further questions

by Commissioner Craven and Mr.
Porter, Mr. Shouse explained in detail the manner in which national
spot programs are placed and tested. He went into the factors involved in placement of spot business as against networks by advertisers who have only regional

who

desire to supplement and intensify their network coverage by use of transcription.
distribution or

Tells of Tests Made
In Shifting Power

WLW

research
connection
with surveys and reception tests he
had made in connection wr ith
WLW's operation in recent months.
In an endeavor to determine the
listening audience reaction to power changes of WLW, he said, a
series of tests were made during
regular early morning program
schedules last August and Sepwas
tember. In these tests
shifted back and forth from 50 to
500 kw. several times, and listeners were asked to report whether
they noticed any change in reception. The first tests, conducted for
15 minute periods from 12 midnight until 12:15 (EST) brought
1,421 responses from 43 States,
from all Canadian provinces and
from six foreign countries. During the broadcasts the listeners
were notified that the station first
would operate at 500 kw. power
and then at 50 kw. power alternately. They were notified also that
their cooperation was desired and
responses were requested.
Summarizing the results of these
tests, Mr. Branch said that a vast
majority of the listeners reported
a noticeable change in volume between the two powers; that a majority of the listeners noted a

Gerald Branch,

engineer,

testified

in

WLW

change in the noise level, both manmade and natural, between the two
powers; that a majority noted a
change in clearness and quality between the two powers; that a
majority of the few reporting on
fading received the impression
that fading became more prevalent on the lower power; that the
latest type receiver available is
the most popular type being used
by the listener, having five and

six tubes.

A second series of tests covering this very same subject was
conducted April 1, 2 and 3 of this
year, Mr. Branch testified, but in
these tests the listeners were not
advised when the higher power
was being used. Powers were shifted back and forth without notice.
The powers were designated as A
and B or 1 and 2, rather than ^00
and 50. It was significant, Mr.
Branch testified, that the results
of the two studies were "remarkably similar."
In the first series, 1.421 quali-

responses were received,
in the second such responses were received from 1.387
fied

whereas

listeners. In the first series, 94%
of the listeners reported better vol-

ume from 500 kw. than 50 kw.,
while in the second the percentage was 91.3%. In the first su'-vey
87% of the listeners reported increased clearness and quality with
the higher power as against 87.1%
in the second survev.
In summarizing the results procured from the combined survevs.
Mr. Branch said that, on the basis
of the tests, the following points
were established:
1. Over
91% of the listeners
noted an increase in volume on
500 kw. Listeners' preference
500 kw.
2. Over
92% of the listeners
note a decrease in static, noise and
interference on 500 kw. Listeners'
preference 500 kw.
87% of the listeners
3. Over
note an increase in clearness and
quality on 500 kilowatts. Listen500 kw.
ers, preference

—

—

ation.

To illustrate the effects of selective fading, Mr. Branch next
performed a series of recordings
made at Akron, O., June 27-30, of

WLW-received programs

under

varying conditions. He explained
that Akron, under the 1935 survey of the FCC, when propagaconditions were considered
tion
good,

was

in the center of

WLW's

worst fading area. While it is still
in that fading area, he said, it is
not in the worst area at this time.
Being ftn the "inner edge" of the
selective' fading zone.
Both receivers with automatic
volume control and without it
were used in these tests for
the comparison. The first record
performed was on a set not having automatic volume control. It
comprised a Bing Crosby vocal.
After performing the record on a
portable phonograph unit, Mr.
Branch explained this reception
was regarded as satisfactory. But
the next record, also made on a
set without automatic volume control, disclosed very bad fading and
1

constituted far from consistent reception, he reported. Subsequent
records also were designed to show
the degree of distortion of voice
and music resulting from this selective
fading. Mr. Branch explained under cross-examination
that an automatic volume control, in its effort to raise the signal level, also amplifies other
noises and interferences which may
exist on the carrier, pointing out
that reception in the selective fading area is poor with or without
the automatic volume control device.

Mr. Porter asked whether the
conditions prevailing in June would
not differ from those in other seasons, with the result that atmospheric noises might be lower and
the distortion less. Mr. Branch replied that in the Akron tests the
automatic volume control in no
sense compensated for the noise
level and that he felt there would
be no appreciable change in the
degree of fading or interference irrespective of season. Asked by Mr.
Porter whether selective fading occurs only a small percentage of
the time, Mr. Branch declared that

BROADCASTING
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depended upon the location of
:he fading zone and other factors.

-.his

Mr. Porter questioned Mr.
Branch extensively regarding- the
functioning of automatic volume
control sets and of technical coverage matters. Mr. Patrick objected to this type of cross-examination on the ground that the witness had not testified as to coverage factors per se but only about

surveys he had made. Mr. Patrick
he would later place on the
stand a witness thoroughly familiar with these other matters. Before the cross-examination ended,
however, Mr. Porter had elicited
from Mr. Branch the statement
that ordinary power volume is not
a factor in determining fading
areas. He said the primary service
largely lay within
area of
said

WLW

Ohio,

When

Indiana and Kentucky.
he was asked whether a sat-

isfactory signal

is

received in that

by a 50 kw. station, Mr.
Branch replied that this depended
upon a number of other factors.
After completion of Mr. Branch's
cross-examination, Mr. Patrick and
Ralph L. Walker, FCC attorney
assisting Mr. Porter, stipulated into
renewal
the record of the
case portions of the testimony adduced by
and the Commission in the June 6 hearings on
proposed new rules and regulaarea

WLW

WLW

tions. Largely, the

data stipulated
testimony of a half-

covered the
dozen witnesses

for

appearing

WLW.

E. J. Ellig, comptroller of the
Crosley company, placed in the
record a financial statement showing income and expenses of
from April 1, 1929 until Dec. 31,
1937, together with the annual report for the calendar year 1937
of the Crosley Radio Corp. covering all of its activities. [See separate article dealing with Mr. Ellig's testimony].

WLW

Leydor f Tells of
Coverage Conditions
To

conclude

WLW's

technical

case, Mr. Leydorf went into a detailed discussion of technical terms

with radio interference,
coverage and the like. These were
discussed under examination by
Mr. Patrick preparatory to his disclosure of the proposed new circudealing

antenna array which would
an estimated $100,000 and
which would permit
to control its primary and secondary coverage in a manner never before

lar
cost
i

,

WLW

projected

(see separate article in

this issue).

Bef ore covering the antenna
plan, Mr. Leydorf described the effects of cross-modulation, blanketing and other interferences and
steps which had been taken under
his direction at
to remedy
such conditions. He dwelt particularly upon the
problem
which was solved when
installed a directional array to curtail its signal at night toward Toronto, defining this as the first
phase of the development of the
new antenna plan. There was also
a possible interference problem with

Foreign Language Programs

Many TieupsPROCTER & GAMBLE'S one-year
-Have

renewal of
Italian

daily quarter-hour

its

program for Ivory Soap on

WPEN,

PhilaWOV, New York,
delphia, and WCOP, Boston, demonstrates good sales results.
Less than a year ago, after care-

study and survey by its agency,
Compton Adv. Inc.; New York, P &
G started these broadcasts and provided for dealers' display advertising, including posters printed in
ful

Italian

announcing the programs

over WOV. P & G representatives
then visited Italian homes in the
area, particularly in Greater New York, to present coupons
redeemable at stores handling the
products, in a two-for-the-price-ofone Ivory Soap offer. The coupon
was attached to a circular printed
English.
in both Italian and
Housewives rushed to cash in the
coupons.
After a checkup by its sales

WOV

on Italian retailers, P
own survey of the
progress of its Italian campaign.
Investigators found that radio,
coupled with a well-planned and
thorough merchandising tieup, had
within one year made P & G brands
a household word in the ItaloAmerican market.
staff calling

& G made

its

clarify testimony i n connection
with the function of the automatic
volume control on receiving sets.
He also advanced the view that
there appeared to be some confusion as to the type of service be-

ing rendered by clear-channel stations. Mr. Leydorf i epeated previous testimony that under present
-

conditions, presumably at their worst because of the
sun spot cycle and other phenomena, clear-channel stations having
power of 50 kw. afford very little
in the way of secondary coverage.
He said tests had been made by
technical organization
the
on this coverage.

propagation

W'OR when

WLW

began operation
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Get

the

ing

service

WBIG,

mess

cause
by
lar

and

maintained

WBIG. The popupreferences thus
have kept

some of the station's
advertisers on its air
continuously for

than

more

five years.

SUCCESS

IS A
HARD HABIT TO

BREAK!
Edney Ridge, Director

nical studies it had made of clearchannel station coverage and it, desired to put this data in the record

a

high

set

created

\s

WLW

As

— the

jealously

then related that at a conference
at the FCC participated in by Mr.
Patrick as
counsel, Dr. C.
B. Jolliffe, then chief engineer, and
himself, it was agreed by all concerned that the hearing should not
be held on that date, since the FCC
had not completely analyzed tech-

Geo. P.

Hollingbery,
Inc.

conse-

asked for a postponement which was granted.
Mr. Ring, under examination by
Mr. Patrick, pointed out that while
both General Electric and Westinghouse had experimented with power

Greens-

standards

WLW

hearing.

in

boro, has a loyal audience and also a loyal
advertising
clientele.
Both of these blessings are due to one

since.

WLW

merchandisyou ex-

Reps.

Natl.

IN

teNSBOROlC.

HOW TO

EAT YOUR CAKE
AND HAVE IT TOO!

WLW

WLW.
If

you are thinking
about
*

JEWISH
ADVERTISING
•

WLTH

•

NEW YORK
Jewish.

Market

Information

"Advertising Dollars" sowed in the rich

Wichita Market via radio station
for a rich crop of
ness

Think of

from the technical standpoint.

Upon completion of Mr. Leydorf's testimony with respect to
the proposed antenna array, Commissioner Craven again sought to

will

WLW

said,

tion

that

dium

pect.

Mr. Ring brought out also that
had pending in January,
1935, an application for authority
to use 500 kw. power regularly and
that a hearing had been set on it
for the following September. He

a

mean

necessarily

Get the coverage you
pay for!

,

of such
quence,

not

every mebring the
desired results in the
Favored Region.

WLW

power

GOOD

IS
docs

Counsel Patrick called as
his next witness Andrew D. Ring,
assistant chief engineer of the FCC
for broadcasting and senior engineer of the old Radio Commission
was first grantat the time
ed its experimental license to operate with 500 kw. He was asked
history of
to trace the license

with

500 kw. in April, 1934, he
but this also was dissipated.
These two instances, he said, were
the only problems which developed
in connection with 500 kw. opera-

BUSINESS

Ring Revieics History
Of WLW Experiments

CFRB-WLW

WLW

WHERE

Mr. Ring brought out that the
Crosley company first filed for authority to operate with power of
from 100 to 500 kw. during early
morning hours in 1932 for experimental station W8XO. It was not
until December, 1933, that the station began operation with power
greater than 50 kw. for brief periods. On April 17, 1934 it received
special authority to operate with
500 kw. experimentally, he pointed
out, using its regular call letters
instead of W8XO but it did
not begin actual full-time operation
until May 7, 1934. In June, 1935,
because of the CFRB interference
situation, the station went back to
50 kw. operation until it completed
installation of the directional antenna, after which it went back to
500 kw. under its experimental license and it has operated with that

WLW

WLW

,

METHODS

P & G'S

—your money back!

KF H
L

new and

KFH

makes

profitable busi-

Plus!
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*
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Merchandising
Service

Broadcast Advertising

A/ational Representative*, Edward

August

I,

Retry

&

1938

Co.,

•

Inc.

Page 53

greater than 50 kw., prior to
operation, they did not
develop equipment for superpower
operation. This line of questioning
drew objections from Mr. Porter
but was admitted on the ground
that it had a bearing upon superpower development.
of

the energy used by a 500,000 watt
station is equal only to the 750
horsepower employed by one of the
two motors used on a Douglas
twin-motor plane.

WLW's

When Commissioner Craven
asked whether an advertiser purchases signal intensity or power,
Mr. Shouse said he buys "the im-

WLW

Shouse Tells How
Pioneered in Power

When the hearings resumed July
26 after a recess from July 22, Mr.
Shouse resumed the stand, only to
be caught in a cross-fire of objections between FCC Counsel Porter
and
Counsel Patrick regarding admissibility of certain lines
of testimony. Mr. Patrick reiterated objections to any testimony
dealing with specific programs
broadcast over
but Chairman Case, after consulting his colleagues, ruled against
and
in favor of Mr. Porter. Mr. Patrick excepted to the chairman's
rulings, and, for a spell, objected
to every question Mr. Porter asked
regarding particular programs until it was agreed that one objection would stand for each mention of a particular program.
In opening the second phase of
his testimony as WLW's concluding witness, Mr. Shouse began to
read a prepared statement making
deductions as to
policy on
the basis of previous testimony. It
was only after a series of objections and rulings that he was permitted to continue his testimony,
and then it was interrupted from
time to time with other objections.
Mr. Shouse said in substance
that
not only had pioneered
development of power but also of
programs. He pointed out it began
operation in April, 1921, as a 20watt station and that it successively used 50, 500, 5,000 50,000 (in
October of 1928) and finally 500,000 watts. He pointed out that on
each successive
increase
there were cries of "superpower".
The power policy of WLW, said
Mr. Shouse, always has been to
use the maximum power to provide
good service, with particular reference to signal strength in the

WLW
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WLW

5

m
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WLW

WLW
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secondary area. He said it was his
opinion that there was no question
that the power increase had resulted in substantial benefits to listeners, especially in remote sections.
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Regarding program policy, Mr.
Shouse said the station had always
sought to fit its programs to listener demand, again emphasizing
its secondary rather than primary

WLAW
New

new

-fomt
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in

,

icy,

No.

in wheat.

2,

WLW

coverage.

was one

first stations to affiliate

—

the

of

with

NBC

in 1927, he said.
Popularity of
Mr. Shouse
declared, is traceable not only to
its power but to its programs. He

WLW,

WLW's

expenditures for
programs amounting to approximately $800,000 annually during
the last few years as indicative
of the type of service the station
is rendering. Moreover, he said, it
is expending that money for only
a comparatively small amount of
air time since it is an outlet for
both NBC Red and Blue Networks
stressed

—

—

and MBS.
Listener Impression
Vital to

Sponsors

The Crosley company is willing
and ready to carry out any plans
for

technical

fied

by the

developments speciin connection with
500 kw. operation, he said. He de-

FCC

clared it had set aside the money
for the antenna project outlined
by Mr. Leydorf, earmarking it for
use at such time as it is decided
to proceed with actual construction.
Provisions also have been
made for an increase in the staff
of the station if required, he said.
The term "superpower", was described as a misnomer by Mr.
Shouse, who said it presents a "distorted picture". In 1924, he declared, power of 500 watts was referred to as superpower. The same
situation was true in connection
with 5,000 and 50,000 watts, he
said. As a matter of fact, he added,

"The Voice of
Northern New England"

one of New England's

32 Remote pick-ups in the past two
weeks, covering Southern New Hampshire and Eastern Massachusetts.

•

N.
B.
C.
Library.

•

Inter-City

•
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first

Thesaurus

and

Standard

Broadcasting System.

The

lOOO

BEST
WATTS

dealer,

branch

distributor

office,

and

wholesaler for his product
since by advertising over the air
he can prevail upon them to "merchandise" the product. The adver-

much

profit from
from a merchandising display as he does from one
produced by radio or any other ad-

tiser realizes as
a sale resulting

vertisement, he said.

Auto Dealers Favor
Local Coverage
On

the specific question of naspot accounts, Mr. Shouse
declared that
had never been
able to land Chevrolet for a sustained schedule because of the
dealer situation. Dealers prefer local outlets rather than blanket coverage, he asserted, declaring the
same situation obtained in connection with certain other national
accounts.
There are frequent instances of
variations in station rates for stations of the same power in identical markets, Mr. Shouse said. He
attributed this to network affiliation,
general program structure
and listener loyalty which springs
from sustained meritorious operation. Originally, he said, radio as
tional

WLW

industry

an

had no

intelligent

basis upon which to reckon its
rates and they were largely guess-

work.
Mr.
about

WLW's

NBC,

particularly

Porter

asked

the

witness

arrangement with
in

connection
with rates. Mr. Shouse said NBC
sells
to network accounts
at the same rates charged by

WLW

WLW

for spot business placed direct. He
declared the division of rate as between the network and the station
has not changed since 1932 insofar as proportions are concerned,
although there have been several
rate increases since that time. He
said also that NBC does not have
a written contract with WLW, implying that its affiliation is an oral

arrangement.

Representation Setup
Of Station Explained
The same rate situation

Radio Station

•

omvei

A/

the

ACTIVE
—

i'illii

IN

Olathe, Kan., on July
policies to insure
growing crops were issued by the
Federal Crop Insurance Corp. M.
L. Purvines (extreme right), Panhandle, Tex., landowner, is shown
receiving Policy No. 1 from Roy
M. Green (left) national manager
of the Corporation. Neal Keehn,
special events director of KMBC,
Kansas City, which picked up the
event for CBS, is at the microphone, talking to Vincent Meyer,
wheat farmer of Olathe, who has
just paid the premium on his pol15,

England's

Double slooma horn $0

321

DOWN

pression" made upon the listener
by a particular station and program. In other words, he said, he
buys "the ability to create a demand or acceptance for the merchandise he has to sell."
Discussing advertiser selection of
media, Mr. Shouse pointed out
that the advertiser always seeks to
get the biggest return for the advertising dollar spent. Totally aside
from listener reaction, the advertiser also may be interested in the

Markets

—

680 KILOCYCLES

AT
LAWRENCE, MASSACHUSETTS

Friendliest City in the United States

•

that
obtains with NBC also exists in
connection with MBS, Mr. Shouse
said. He declared
was a
part of the "Quality Group" before
the advent of Mutual and continued the same arrangement with
the latter.

WLW

Mr. Porter questioned the witness on the statement that
was the first station to use 50 kw.
He asked the witness whether he
knew that such stations as WEAF,
and
used that power
in 1927, whereas
did not

WLW

KDKA

BROADCASTING

•

WGY

WLW

Broadcast Advertising

such operation until 1928.
Mr. Shouse explained his data had
Techbeen supplied by the
nical Department and that he personally had not been aware of
these other operations.
Replying to Mr. Porter, Mr.
Shouse said there were a number
of national spot accounts carried
on other stations in the Cincinnati
area which were not used on
and that his organization had "solicited" them. Among them he mentioned Ovaltine, California Fruit
Growers and Coca Cola on
and Fitzpatrick Bros., Kitchen
Cleanser, Purity Bakeries, American Tobacco and a cosmetic on
begin

WLW

WLW

WCKY

WKRC.

The question of WLW representation then was taken up by
Mr. Porter. Mr. Shouse explained

that

Transamerican

WLW

represents

exclusively on a national
basis except in the 200-mile "home
When he joined
area" of
the station last November, Mr.
Shouse said, he found that both

WLW.

Transamerican and

J.

Ralph Cor-

bett Co. repi-esented the station nationally. Because of conflicts, a

.

new arrangement was negotiated
whereby Transamerican took over
national representation, with Corbett restricting its operations to
He said
the home area of
he understood Corbett had closed
its eastern and central offices since
that time.

WLW.

I

e

i

Interested in Transamerican
Denial of Crosley ownership of
a. 20% interest in Transamerican
was voiced by Mr. Shouse after
the question had been raised by
Commission counsel. He said he
quite sure there was no such
ownership arrangement either in
the Crosley corporation or in any

was

STATION MANAGER

THE

WLW

jection.

TELEPHONE

Porter

Afterward, Mr.

said he had been informed that as
far as he knew he had never seen
the affidavit referred to and that
he would be prepared to offer the
material in the record as complete.
Second on the specific program
list was Kolor-bak, a hair dye. Mr.

Porter
the

Crosley Not Financially

:

000 watts. There was much huddling on the bench as Messrs. Patrick and Porter in turn debated
their views on this matter. The upshot was that Chairman Case ruled
such questions admissible on the
ground that the general matter of
program policy had been opened
by Mr. Patrick and that questions
on particular programs would be
permitted as the foundation for the
general program policy. Mr. Patrick said he reserved the right to
object to all such examination.
The first colloquy developed in
connection with the Chicago Bedding Co. account. Mr. Porter attempted to offer for the record continuity involving the program but
explained that apparently an affidavit or letter from the National
Association of Bedding Manufacturers, absolving
of any implication in connection with the
continuity, apparently had been
misplaced and that a search of the
files failed to reveal it. Mr. Patrick objected on the ground that
the complete file should be included and Gov. Case sustained the ob-

placed in the record
of a particular
program and followed
continuity of a program
by Cystex, kidney remhe offered a copy of a

FILLS

first

continuity

Kolor-bak
that with
sponsored

PRODUCTION

MANAGER

Then
Federal Trade Commission complaint and finding relating to
Kolor-bak. This brought renewed
objection from Mr. Patrick, who
pointed out that the Trade Commission orders were dated 1929
edy.

The broadcasting business is an intricate busi-

He

pointed out that
general
manager of WLW, is president of
Transamerican, but said there was

Crosley

John

official.

L.

Clark,

ness.

former

TALENT

zation to use 450,000 watts additional to its regular power of 50,-

probably wear, smoke or
sleep under products of this
industrially famous market.
This territory is famed for its
consistent activity. Yours to tap
through the sales power of
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communication

that
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GOING

is

The telephone

WLW.

WLW's

There

details that

no ownership arrangement of any
character. Mr. Porter observed he
had been informed that Warner
Bros, owned 80% of Transamerican with 209<r reposing in Crosley.
At this point, Mr. Porter began
to hammer away at specific acMr. Patcounts' carried on
rick restated his original objections
to any inquiry into specific programs on the ground that the issue
was not that of renewal of
license to operate but only of extension of its experimental authori-
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"

and 1930

respectively,

whereas the

continuity carried over
dated this year.

Power of FCC

On

to

WLW

was

Porter said he felt the testimony
in the light of the
contention of "super-serv-

WLW

ice".

Rule

Products Questioned

When

Mr. Porter introduced
FTC documents involving Cystex
as well as Kolor-bak, Mr. Patrick
objected to their relevancy, declaring that all of the actions antedated the carrying of the programs
by WLW. Moreover, he said there
was nothing in the orders condemning the products as such but
that they simply related to certain continuities broadcast in the
past. He added he did not think
the Commission could pass on
whether the particular continuity
involved followed FTC edicts.
When Mr. Porter argued that
it was a matter for the Commission to determine whether the programs were in the public interest,
Mr. Patrick said that hundreds of
products are involved in FTC proceedings and that if the Porter
contention were upheld, it might
be possible to bar all of these products from radio advertising. Mr.

The

cross-fire

became

hibits

argued

Patrick

it

would be necessary

to as-

how the transcripts were
made, by whom, and the type of
certain

equipment employed.
introduction

of

of

The matter
the

again was left hanging

exhibits
fire.

Says Sponsor Referred
Continuities to the

FTC

On

redirect examination by Mr.
Patrick, Mr. S h o u s e said that

Kolor-bak has been broadcast over
a large number of stations for four
or five years. Many important stations have carried it. Moreover, he
declared that United Remedies,
placing the account, has been most

were unintelligible.
Mr. Porter, however, contended

tions

of

Mr.

if

WLW

WLW

querying

Thereupon,

these records were introduced and held competent, he would
also seek to bring out that the onehalf millivolt signal 50% of the
does not constitute
time of
service as evidenced by the fact
that the monitoring station at
Grand Island could not pick up
and transcribe the program service. He said too that in order to
appraise the competence of the ex-

transcripts of
programs
made by the Grand Island monitoring station at his request. Mr.
Patrick said that at the time these
were originally offered he had objected to their materiality rather
than their accuracy. He stated he
had now had the opportunity to
examine them and that he wished
now to challenge both their accuracy and materiality. In reciting
his reasons, he said the transcript
did not cover the entire broadcast
days and did not show the entire
programs. Moreover, he declared
the transcripts were studded with
"question marks, asterisks and
blanks" indicating that many por-

the

was indicative of the
of the transcriptions.

that

so
finally

heated that Chairman Case
concluded that he would be forced
to reserve ruling as to whether the
testimony was admissible.
Mr. Porter again offered for
the record the exhibits covering

that

fairness

the reporter

was important

certain

statements which were not clear bv

meticulous in requesting stations
not to change continuity because
has held it had
the
checked the continuity with the

company

Trade Commission. He said that

WLW

Kolor-bak has been off
since
April because of expiration of the

WLW

count was accepted subject to cancellation, he said, because of his
enforced absence. On his first trip
back to Cincinnati, even though
the client had agreed to make material changes in the continuity,
he said he cancelled the program
because he felt it did not accord
with "good taste" standards. Reference to internal bodily functions
were objectionable, he said. The
contract could have been a 52week account, he said, but it ran
only from the last week in May to
the middle of June.

Bedding Claims Valid,
But Account W as Dropped

unusual. After broadcast of
several of these programs, a furniture dealer contended some of the
claims were too strong and as a
result of conversations and investigations, it was decided to discontinue the program because it
was not "important to us."
He added he had gone over the
situation very carefully and that
he was reassured as to the validity
of the claims but that in spite of
this the account was cancelled.
Again taking up questioning of

not

and has an annual income
f

203,610,000
This large group of farmers, like the
rest of the

ous.

WOWO

They spend

family,

is

Mr. Shouse, Mr. Porter asked
whether the Kolor-bak continuity,
a passage from which he had read

prosper-

liberally but carefully.

into

over

WOWO.

an advertiser

power which

their continuous buying
is

due

sources of income.

their

to

total

Commissioner Craven asked
whether any difficulty was experi-

of the
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I
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in

change continuity. Mr. Shouse said
this varied from account to account
and that there was no hard and
fast yardstick. In connection with

National Representatives

Residents within the

NBC

enced

farm income.

WESTINGHOUSE RADIO STATIONS,

the

able to the station.

diana, for example, the eleven leading

24%

constituted

WLW

many

In the state of In-

products account for only

record,

WLW

Especially important to

is

the

type of continuity that accorded
with
policy. After argument
as to the propriety of the question,
Mr. Shouse said that taking into
account the time of the day, the
type of the product involved and
the policy of
on such accounts during this year, he felt
copy of that character was accept-

They purchase the products advertised

]

Regarding Cystex, Mr. Shouse
program had been offered
by its representative at a
time when he was in Washington
preparing for the June 6 hearings
on rules and regulations. The ac-

to the quality of the $39.50 product
was offered at $17 on the direct
sale basis. He said he had no reason to believe it untrue since a
mark-up of 150% in furniture is

165,000 farms

\

said the

Regarding the Chicago Bedding
Shouse said the
copy contained a line to which objection had been raised. This statement was that a mattress equal

lives on

'

I

contract.

Co. account, Mr.

FAMILY

J

•

Broadcast Advertising

1

Kolor-bak, he again recited that
the advertiser claimed it checked

1

FTC and advised
against any alterations in its copy,
lest objectionable statements might
be included inadvertently.
With the completion of the
oase in chief, Mr. Porter opened
the FCC case against WLW. His
rirst witness was John A. Kennedv. operator of WCHS. Charleston,
\VBLK. Clarksburg, and WPAR.
Parkersburg, and publisher of the
closely with the

WLW

Clarksburg Exponent.

Kennedy Testifies
(hi Boake Carter Account

Mr.

WLW

was

to

have become effective

May 27 last, he said, but before
that date arrived CBS "cancelled
the cancellation". He said he did
not inquire as to the reason for
the subsequent action.
on

Answering

questions

by

Mr.
Porter, Mr. Kennedy said he had
solicited the Procter & Gamble account for more than two years and
that the answer he procured was
that
adequately covered his
territory. Only recently, he said, a
Procter & Gamble program was
scheduled by CBS davtime over

WLW

WCHS'.
Explaining

McLaughlin's

mony

The fur began to fly again in
connection with admissibility of
testimony by Mr. Kennedy, particularly regarding cancellation recently of the General Foods-sponsored Boake Carter series over
WCHS by CBS and the subsequent
"cancellation of the cancellation"
which permitted the program to
continue. Mr. Patrick contended
that only the "ultimate fact" was
material and that the fact that the
program had been cancelled but
that the cancellation never had
been made effective was of no consequence. After protracted arguments pro and con. Gov. Case overruled Mr. Patrick's objections all
down the line and Mr. Patrick noted his exceptions, again indicatinghe intended to appeal if the Commission's decision in the final analysis is adverse.
Mr. Kennedy said after the cancellation he had checked with CBS
and has ascertained that 12 stations more or less in the
service area also had received cancellation
notices on the Boake
Carter program because it was to
be carried over WLW. The cancellation

Mr. Kennedy placed in the record a letter from J. D. McLaughlin, Commissioner of Agriculture
of West Virginia under date of
July 21, which in effect thanked
the stations for their collaboration
with his department in carrying
agriculture programs. Among other
things, Mr. McLaughlin stated in
the letter that the service was of
a character that could be rendered
by stations outside West Virginia.
Mr. Kennedy testified while this
letter was dated July 21, it had
not been solicited as a result of

WCHS

had joined
in February,

the CBS network
1937, Mr. Kennedy said in responding to Porter questions that he

had contacted both NBC and CBS
and had been offered contracts approximately similar from the revenue standpoint. He said had he
made a personal survey of the
availability of business and decided
it would be too much of a "fight"
against
because it would get

former

WLW

testi-

behalf of
at the
hearing but had been requested
several months ago as a testimonial. He said that Mr. McLaughlin used the facilities of his three
stations frequently, employing five
minutes daily for market reports
as well as two 15-minute programs
weekly over the stations. Mr. McLaughlin personally supervised the
program, he said.
in

Events in Red Top
Incident Are Related
Mr. Kennedy's second day on the
stand resulted in perhaps the most
heated cross - examination during
the proceedings. Objections by Mr.
Patrick to admissibility of certain
types of testimony were overruled
by Chairman Case but practically
every objection raised by Mr. Porter

was sustained.

Continuing his examination of
Mr. Kennedy, Mi'- Porter inquired
about the account of the Red Top

Brewing

Co., a Cincinnati concern.
identified and introduced a
series of letters exchanged by the

He

Joseph Advertising Agencv 6f Cincinnati and WCHS. The correspondence dealt with placement of
a one-time program on WCHS for

ing to continue subject to a "motion to strike in the event it was
not connected up." The purport of

Mr. Kennedy's testimony was that
is an active competitor in
the advertising field served by his

WLW

He said his stations are
operating at little or no profit and
was not sure whether he was
"above the line or below the line".
Upon completion of this direct
testimony, Mr. Patrick moved the
Commission strike the entire Kennedy testimony from the record,
declaring the witness by his own
testimony said he had no knowledge of
operation as a 50
kw. station and consequently there
was no evidence addressed to the
matter of revenues received by his
stations under 50 kw.
operation as compared to 500 kw.
Commissioner Case denied the
general motion to strike and when
Mr. Patrick made a specific motion
that all testimony on the Red Top
account be stricken because of purported failure to connect it with
WLW, he denied that objection
also. Mr. Patrick took exceptions
in both instances.
stations.

WLW

WLW

Kennedy

Idaho's

Tells of

populated

Lengthy cross - examination of
Mr. Kennedy was undertaken by

daytime

WLW

counsel with the testimony
at times becoming rather acrimonious. After Mr. Patrick had questioned him on acquisitions of \he
three stations
two in 1936 and

WPAR

area

NBC

served

is

programs

KIDO.

exclusively by

#

—
—he asked wheth-

last year

it was not an "oversight" that
he had not gone into the
competitive situation. Mr. Kennedy said he had not considered
the
competition when he

er

WLW

WLW

The

following

HObliyUIOOD'S

SmBRTIM

is

the para-

graph from page 298 of the

Commercial Survey of the
Pacific

WLW

Northwest published

in

1932 by the Department

of

Commerce:

"Boise's position as a distribut-

sponded:

ing center, like that of

am

sure you will not want to
refuse to rebroadcast this program
because by doing so you will probably be closing the door to any
further business we may have with
WCHS." The agency letter, signed
by Eli Cohan, added that the letter should not be misunderstood as
"a threat in any way".
After Mr. Patrick had contended
this evidence showed no connection with the
case, Chairman Case permitted the question"I

and most

richest

Purchase of Status

Red Top, inviting

listeners thereafter to tune in
for the Red
Top program. When the station
said it could not accept the onetime program calling attention to
a series to run on a "competitive
station", the Joseph agency re-

PARADISE

other commercial

WLW

of the "big shows". Therefore,
he said, he elected to take the CBS
contract.

States,

upon

largely

many

of west-

based

is

the factor of dis-

tance. Its strategic location at a

point
approximately midway
between Salt Lake City, one of

major distribution centers

the

of the intermountain territory,

and Portland, Oregon, one of

WLW

all

United

ern

cities

the principal wholesale centers

of the Pacific Coast, gives the

commanding

a

city

position

over a wide area, from both a
retail and wholesale standpoint.
Only
from

a

few blocks or minutes
and CBS and all

By

NBC

film studios.
Luxurious

modem

rooms, suites
full hotel

Boise is 405 miles from
Lake City and 491 miles

rail

Salt

from Portland."
,

and apartments with
service.

KFRU

\\\y Up/,//,

Hollywood headquarters for
agency men, radio executives
and radio stars.
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In

WBBM

Regarding Red Top, he said he
had written Mr. Crosley on it and.

Mariners

Wins in First Primary!
SATURDAY,

July 23rd, in Texas,

W.

Lee O'Daniel, Fort

more votes than his eleven
and for the first
politically seasoned opponents combined
time in Texas Political history, a first termer won in the first

Worth

radio flour salesman, received

—

primary.

W. Lee

the

all

and
supervised campaign

Fort Worth, doing

pick-ups

O'Daniel started

and

—a

WBAP

his radio activities over

the booking

all

WBAP

six years ago,

since that time has always used the station with occasional

additional stations.

AS THE "MASTER OF THE MIKE" PHILOSOPHER SALESMAN, O'DANIEL SAID IN AN

EXCLUSIVE FAMILY PARTY BROADCAST
THROUGH WBAP ELECTION NIGHT— "I REALIZE THAT NONE OF THE THINGS WHICH
HAVE ACCOMPLISHED WOULD HAVE BEEN
POSSIBLE WITHOUT THE USE OF THE FACILITIES OF THAT GREAT RADIO STATION,
I

WBAP"

Star-Telegram Stations

WBAP

Get things done

Both have state-wide coverage

O N JULY

in

11th,

Texas

KGKO

KGKO

and

scooped the state 18 minutes when

to a Federal Judgeship.

Last Sunday,

Monday and Tuesday,

KGKO

scooped the State

with a short wave mobile unit broadcast of the

San Saba

floods.

penetrated so far into the flood district

truck

marooned

The

it

was

—but got the news.

short wave mobile units of

ways on time, and

in big

WBAP

and

KGKO

are

al-

Texas where things are happening,

these units are feeding constantly hot special events programs
to

WBAP

and

KGKO.

The Fort Worth

by Mr. Porter, Mr. Patrick said it
was for the purpose of "testing
the fairness of the witness and his
freedom from bias." Chairman
Case held the question was not

dio transmitting and receiving equipment. They plan to
record special events feaduring
tures for
their cruise on the Unda

WBBM

proper

Maris which was built by
House and named for one
of the stops on the pipe

Anion Carter

—President

Harold Hough

—50,000

Watts

570

8C

Company

August

—5,000

1,

Watts

Office

630 Fifth Avenue. Columbus 5-3264

John

•

kc.

New York

New York
Edward Petry
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WCHS

WPAR
WBLK
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I.

Seeking to bear out his contention that
had nothing whatever to do with the Red Top situation, Mr. Patrick carried Mr. Kennedy through a cross-examination
on placement of advertising. Mr.

WLW

Kennedy declared that as a general rule it is placed by the advertiser and the agency on the basis

of market and distribution but that
the "friendship factor" has been

important

some

in

cases.

WWNC
Full

NBC

Time

— General Manager

WBAP KGKO
800kc.

the purchases and that poswas an oversight.
He agreed that as far as he was
had not
aware conditions at
changed since he had acquired all
three stations, since it has operated with 500 kw. since 1934. But
he added that conditions have
changed in connection with purchase of spot time and that "the
little fellows are left in the cold"
while the advertisers and agencies
select the "big fellows". When Mr.
Patrick asked whether he expected
the Commission to correct economic conditions in connection with
Mr.
broadcasting business,
the
Kennedy said he did not expect the
Commission to heave him a "lifeline" but that he had appeared to
testify in response to a Commission subpoena. He added he was
trying to make sufficient money on
his station operations to improve
their status and do a public service job as well as realize a profit.
Regarding his three stations, he
in
said he had purchased
1936 for $200,000, $100,000 of
which was paid cash with $25,000
installments a year for four years.
was purchased for approximately $18,600, he said, while
was acquired as a new sta-

made

ASHEVILLE,N.C

Star-Telegram Stations
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Exposition. The 42-foot cabin
cruiser is equipped with ra-

tion in 1936.

the President announced the appointment of Governor Alired

The

to the hearing of the existence of
this exchange of correspondence
with Mr. Crosley, and another legal
setto developed. After objections

O'Daniel made a sensational Radio Campaign, with

WBAP,

Prosser,

Manager

1000 Watts

Affiliate

MILLIONS
of

—are
in

DOLLARS

being

spent by

tourists

the Asheville area the nest

two months. One
great

and

of America's

summer markets,

WWNC

blanket

offers

radio

this

you the

.

.

.

sole

coverage
Let's
get your schedules going
immediately !
!

declared

formed Commission counsel prior

organ.

Radio Station

making

Warriner, of the
engineering staff,
sailed in July via the Great
Lakes and the Panama Canal for the opening of the
Golden Gate International
Charles

WBBM

Lee O'Daniel

questions,

Mr. Crosley had answered him disclaiming any knowledge of the
agency action.
Mr. Patrick asked if he had in-

EDDIE HOUSE, organist of
WBBM, Chicago, and

W.

further

after

—

but Mr. Patrick insisted
that if the witness had not disclosed the correspondence it would
indicate bias.
Mr. Kennedy said that prior to
his testimony he had told the whole
story of the Red Top account to
many people and that he believed
he had mentioned the existence of
this correspondence to Mr. Porter.
He said he had no bias whatever
against Mr. Crosley and that his
letter to Mr. Crosley and the latter's reply were both "gentlemanly". Furthermore, he said, while
he did not hold
or Mr. Crosley responsible for the agency's
action, he felt that
should
not have continued to carry the

WLW
WLW

program.

Boake Carter Program
Subject of Questioning

He described the agency's action
as one wherein it tried to "hold a
gun of denial of business" at his
stations because they would not
carry a "one-shot program" which
sought to "try to steal away" his
audience. "I would definitely think
that they were bad boys," he said
after reciting this incident.
Mr. Patrick asked why he had
not given this character of testimony at the June 6 hearings on
rules and regulations when the
case against superpower stations
was presented by National Association of Regional Broadcast Stations and the witness said he had
not been asked to take the stand
at that time, again pointing out
he had been subpoenaed for this
hearing by the FCC. When Mr.

there were
Patrick
observed
"strange coincidences" Gov. Case,
plainly angered, observed his statement was in the nature of argument and that the time for argument had not arrived. Mr. Kennedy
again stated he had talked with
many people about the Red Top
proposition because he felt so
should not
strongly that
have run the program when it
caused so much unrest, particularly since a number of stations
in the West Virginia area were

WLW

affected

by the Red Top account.

Moreover, he said, the agency
threat apparently had been carried
out because the Red Top program
was being carried on another West
Virginia station and not on his
own.
The Boake Carter-General Foods
program next came up for scrutiny, and Mr. Kennedy agreed that
the program was placed by Benton & Bowles for General Foods.
He was asked whether he knew
about any further cancellation of
the program beyond that originally ordered through CBS but
afterward rescinded. He said he
had no other information but that
he had not been at home for ten
days and therefore might not be
apprised of late developments.
Mr. Patrick asked about the

BROADCASTING
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E

McLaughlin letter regarding agriprograms carried over the
Kennedy stations and whether
there was any "coincidence" between the fact that the letter was

WLW

heardated at the time the
ing was underway. The witness
became incensed, asserting he had
no explanation to make but that
apparently Mr. Patrick was inferring that he had done something
which was an offense under the
statutes and that he felt he was
"pushing it just a little too far".
Procter & Gamble programs and
the manner in which they are
placed became the next subject and
Mr. Kennedy agreed that place-

ment

business, as

of spot

distin-

guished from network business,

much

more

elastic.

He

is

insisted

WLW's

operation with high
his ability to serve
the public interest in West Vir-

that

power affected
ginia.

Data on Earnings

Of Three

Stations Sought

Mr. Kennedy's testimony was
brought to a close July 28 with
further cross-examination by Mr.
Patrick. Rigid questioning in connection with the fiscal operations of
the three Kennedy stations led to a
request by Mr. Patrick that Mr.
Kennedy supply for the record his
responses to the recent FCC questionnaire on income and expenses
of his stations.
Mr. Kennedy said while he had

nothing to hide, it was his understanding that such information was
furnished to the Commission on a
confidential basis and that he
would rather not have this data
made public since it might be used
to his disadvantage. Chairman Case
finally ruled that the data were
procured for the purpose only of
arriving at general industry figures
and that the Commission could not
with propriety order their inclusion in the record.

Mr. Patrick then cited figures on
the operation of the three stations,
submitted in connection with applications for renewal of licenses
as required by the rules. These
showed the gross income, expenditures for talent, and expenditures
for other purposes of the stations
for the six-month period antedating the renewal based on a monthly average.

Mr. Patrick questioned him in
connection with his previous testimony that the stations as a group
were not making large profits, but
on the other hand might be losing
money at this time. The witness
explained he did not compile the
figures himself and that the returns were handled by his auditor.
The data were not introduced in
the record as exhibits but simply
used by Mr. Patrick for questioning as to expenditures for talent
and other purposes as well as general operations. The figures generally showed, it was brought out,
that since Mr. Kennedy assumed
the ownership of the stations
there have been substantial gains
in gross income. Mr. Kennedy emphasized, however, that the gains
shown were only in gross. Asked
whether the figures showed that
the stations made "very little
money" Mr. Kennedy declared the
figures did not represent total net
profit since such factors as depreciation and obsolescence were not
included under the heading "all
other expense". The differential between expenses and gross income
were not disclosed for the record.
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Mr. Leydorf predicted. The selecmight be pushed
out 200 miles or so, or it might
be brought in very close to the antenna, depending upon the type of
service contour desired. Moreover,
he said, this area could be very
a
closely limited in extent with
strong ground wave signal beginning from the outer edge.
Responding to questions by
counsel Duke M. Patrick,
Mr. Leydorf felt his proposed circular array would place a substan-

WLW

tial portion of the listeners now in
the fast fading area of WLW, and
receiving only intermittent service,
in the good service area. The fast
fading area might be put into a
"no man's land" with the signal
so controlled as to weave in and
out of populous areas providing a
maximum possible service.
In summarizing anticipated results, after having been plied with
questions by Commissioner T. A.

M. Craven (who was instrumental
in installing the country's first directional antenna), Mr. Leydorf
said the proposed array can be
used to control both the primary
and secondary service areas. The

system should improve the secondary service area where more signal is most needed and reduce it
when it is not needed. It can limit
the fast fading area in such a

manner

as to intensify the second-

ary signal and generally steer the
course of WLW's operation'so that
it will provide maximum service
in both its secondary and primary
areas whatever propagation conditions exist, he added.
He pointed out that if it were
found that stations in a given area
in the secondary coverage of
provided an abundance of programs, engineering technique could
be employed to minimize service in
that area. Conversely, if it were
found desirable to intensify service in another locality, not receiving adequate service, that could be
accomplished, he asserted. Under
present conditions, Mr. Leydorf
said, this system could not be used

WLW

effectively
tions.

by

classes

all

of

sta-

He predicted this could be done
with the proposed system. Mr. Leydorf declared that ever since the
Canadian problem was attacked in
1935 he has been making surveys
in connection with the proposed new
plan. The cost factor is "nebulous"
at the present time, but he estimated that, taking into account
several possible designs of antennas and other factors, the cost
probably would be around $100,000,

Situation in West Virginia
Regarding station service

to the Franklin experimentations
in Germany, Mr. Leydorf said it
was somewhat more extreme than
that structure, with which he was
entirely familiar. WLW, he declared, desires a structure with
greater flexibility, which would permit it to increase its secondary
field at will and thereby provide

maximum remote

in

Virginia, Mr.
brought out that there are seven
stations in the state and that he
owns or controls three of them. He
furinshes "the
agreed that
best signal of any outside station"
in the general area of the State
except for that portion close to
Pittsburgh.
Mr. Kennedy declared
was

WLW

WLW

competitive with his Parkersburg
and Charleston stations but not so
much with Clarksburg. The competition ran both as to audience
and business, he asserted. Asked
whether he considered competition
desirable, Mr. Kennedy said he
thought it was.
While he declared he did not like
the "type of competition such as
the Red Top incident" which came
from WLW, he said in response to
a hypothetical question that he
preferred competition from an outto actual
side station like

WLW

Broadcast Advertising

service.

He

said

he knew of no other such undertaking but mentioned that
uses a directional antenna effectively to take care of its particular
coverage problem. He said his idea
was the adaptation of a principle he
thought sound since its purpose is
to apply the station's service area
to its service requirements by putting signals where they are most
desired and removing them from
areas whei'e they are not desired.
Checking Mr. Leydorf as to
whether his plan was entirely new,
FCC Counsel Porter inquired
whether the same sort of antenna ray was not covered in an article published in the IRE proceedings in 1930. Mr. Leydorf said that
while the subject was dealt with
then he did not regard it as a
"treatise" and that there have
been many important developments since. Mr. Porter pressed the
witness on what would be gained

WOR

by changing WLW's antenna system and Mr. Leydorf asserted that
he felt field intensity in rural
areas and overriding of noise and

would occur.

competition of stations in the same
towns.
Pressed with questions on com-

Kennedy

West

of

ground systems, etc. Over and
above that cost would be the purchase of additional land to house
the array and the ground system.
Asked by Commissioner Craven
whether his structure was similar

static

Discusses Competitive

provision

research,

including

petition

Kennedy

from outside

stations,

Mr.

the type of
competition enables "both of us to
live I would prefer the outside
kind."
If
used a 50 kw. instead of
a 500 kw. signal, Mr. Kennedy
said, he would not object to it in
the slightest. This statement came
on the assumption that
would have the same signal in West
Virginia with 50 as it does with
500 kw., though Mr. Kennedy contended that he felt it would not
have as strong a signal.
If
were not heard in West
Virginia because of reduced power,
Mr. Kennedy contended there would
be no adverse affect on the listeners in the State. He said the elimination of the competition would enable other stations to provide a better public service by virtue of increased national business. Moreover, he contended the stations in
said that

if

WLW

WLW

WLW

overlap in service

areas.

(Continued from Page 13)
tive fading area

now

the State

Develop Antenna to Steer Signal

cultural

Concluding his examination, Mr.
Patrick asked the witness what his
position was in connection with the
proissue involved in the
ceeding. Mr. Kennedy said he felt
that if there are going to be 500
kw. stations, one station should
not be permitted to "usurp" that
position but "we ought to have
lots of them." He said, replying to
Mr. Patrick, that he felt there had
to be "a first" and he realized that
the undertaking was a pioneering

WLW

one.

Asked if his opinion was based
on his reactions as a listener or as
a competitor, Mr. Kennedy said
they were based on both plus the
fact that he is a citizen and taxpayer.

Indianapolis Survey

Explained by Bausman
Robert E. Bausman, commercial
of WIRE, Indianapolis,
called as the second FCC witness,
replied to Commission
Walker that he closely checked national advertising in the Indianapolis area. He said he recently made
a week's survey of so-called "spotlight" advertising on the rad i o
pages of the three Indianapolis
newspapers in which
called attention to their programs

manager

Counsel

sponsors

broadcast over
This survey
roughly, he said, that
being

stations.

particular
disclosed,

WLW

was

mentioned as the station to be tuned
1140 lines of advertising during the week while both of the Inand
dianapoli s stations
WIRE had a combined total of
only about 900 lines.
Under cross-examination by Mr.
Patrick, Mr. Bausman said WIRE
is a basic Red Network station and
as such receives all Red Network

in

—WFBM

—

programs. It also carries one Blue
Network program. He added that,
aside from two network programs
sponsored by Procter & Gamble,
the station had no Procter & Gamble business. He declared he did
not know about Procter & Gamble
accounts which might be on

WFBM,

Indianapolis.

Mr. Patrick placed in the record
a brochure issued early this year
by WIRE for sales promotion purposes. Listed in

it

were

NBC

com-

mercial accounts together with all
spot business handled on the station as of that time. The witness
was asked to specify which of the
programs were spot as distinguished from network and submit
the data for the record at a future
date.

Mr. Patrick sought to ascertain
Mr. Bausman had been "invited"
to offer his testimony by the Commission or whether he had advanced the suggestion. Mr. Porter interrupted that he took full
if

having

responsibility for
subpoenaed the witness and Gov. Case
held that the matter was not a
proper one for examination. In rephrasing his question, Mr. Patrick
developed that Mr. Bausman had

had a personal conversation with
Commission counsel which was followed by the issuance of the subpoena.

Salesman Tells of
Coverage Claims
Myron A.

Elges, salesman in the
office of William
G.
Co., representatives for

New York

Rambeau
WIRE, testified on

direct examinahad worked for the
organization about 11 months and
tion that he

August

1,

1938

•
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before that was for one year salesfor Transamerican which repLine.
and the
resented
He stated he worked for Transamerican from September 1936 until September of last year.

man

WLW

WLW

Asked whether he had

solicited

WLW

as a salesman
business for
for Transamerican, Mr. Elges declared he had done so on numerous
occasions and that he worked under
instructions from John Clark,
Transamerican president and forgeneral manager, and
mer
Frank L. Smith, then acting general manager of WLW. Representations made to advertisers in soliciting busines for WLW, he said,
were on the basis of the station
coverage. He identified two map
exhibits previously placed in the
prirecord designed to show
mary and secondary coverage as
principal data in these solicitations.
While accounts and their agencies often held that WLW's rates
were "a little expensive," he said
the solicitation usually was effective because of the claim that
WLW, with its high power, did a
primary coverage job in eight important cities surrounding it. Usuwas sold
ally,
he said,
against a combination of stations,
naming WKRC, Cincinnati; WBNS,
Indianapolis;
Columbus;

WLW

WLW

WLW

WOWO,

WIRE,
Wayne; WAVE,
WBOW, Terre Haute;

Fort

Louisville;

WSPD, Toledo,

WWVA,

and

Wheeling.

He

said that the advertiser

was

WLW

given to understand that
covered this area and that the combined rates of these stations were
higher than the single
rate.
He said in that way they were able
to show a "definite saving" in the

WLW

way

WLW.

of

Questioned

agencies and accounts and in every
instance he cited, he said the client
or agency expressed satisfaction
with WLW's coverage of Cincinnati. Among the accounts cited
were North American Accident Insurance Co., Gruen Watch, Remington-Rand, Axton-Fisher, Tudor
Silver, and Armstrong Cork. He
mentioned specific contacts with
agency executives in connection
with such solicitations, in several
instances citing McCann-Erickson
and its time buyer, Frank Conrad.

.

.

.

Under

cross

-

Elges explained

Transamerican

examination, Mr.
that while with
he also had so-

accounts for WHO, Des
Moines, and WCAU, Philadelphia.
He said the strongest selling points
were made in connection with
wide coverage of the clear-channel
stations, which he admitted justified their higher rates.
In selling local or regional stations, emphasis was placed on the
concentration of signal in the market and the popularity of the stations, along with the contention
that no "waste" coverage was involved. Mr. Patrick questioned him
in connection with the
coverage maps, which he had identified on his direct testimony as
those employed in solicitation of
accounts while he was with
Transamerican. He said both of
the maps were in connection with
500 kw. operation.
Mr. Patrick, however, pointed
out that one of the maps, which
licited

WLW

WLW

you

can

message
ber

of

send

your

sales

num-

to the greatest

them

at

the

lowest

unit cost through our ultra

modern 50,000-watt

Ohio

Our national

Valley.

sentatives are

repre-

Edward Petry

COLUMBUS

H A S

•

called to

how

KNX.
unsuccessfully.
He brought out
that the eight accounts were concentrated in four agencies. Mr.
Elges testified that only "10 major advertising agencies" placed
the bulk of network spot business.

Arguments
Conceded by Witness
Conflict in Stiles

He
with

explained

that while
he did not
of these accounts save

also

Transamerican,

He said this was not entirely so
and that since he had left Transamerican he had sold "lots of spot
business on WIRE" but not the
particular accounts mentioned.
Whereas he had testified that he

had attempted to sell Gruen Watch
and Axton-Fisher Tobacco Co. for

WIRE,

he did find that a listing
of WIRE spot accounts showed
these advertisers on the station.
Summing up, Mr. Patrick asked
if it was not a fact that Mr. Elges
first endeavored to sell stations on
the use of
because of its
wide coverage and now, as a rep-

WLW

resentative of WIRE, among others, contacted the same accounts
endeavoring to "unsell" them. He
asked if he did not work under a
"handicap" because of that. The
witness responded in the affirmative.

Referring to his argument that
eight

stations

in

the

WLW

August

J,

1938

clears

or

to

50uO
WATTS DAY

give

their

Despite

hearings.

this,

Chairman

Case had admitted the documents
and Mr. Patrick had noted an exception.

Mr. Ring explained the recordings were made at Grand Island
through use of a Beverage antenna, an RCA-281 commercial receiver, a Presto amplifier and a
Presto recorder, on April 20 and
29 respectively.

Cross-examining the witness in
connection with the manner in
which the recordings were made,
Mr. Patrick asked whether the
equipment was better than that
used by the ordinary listener. Mr.
Ring said that the antenna was
far superior to that used by the
listener but the receiver was a
1935 commercial model and a "good
receiving set" employing 12 tubes
whereas the average receiver uses
six or seven tubes. The automatic
volume control used on it, while a
standard make, nevertheless is
superior to the average in use, he
said. The recording equipment, he
declared, did not contribute to the
degree of satisfactory reception,
since it was used only to record
the output of the receiver and antenna.

On direct examination by Mr.
Porter, Mr. Ring described an exhibit he

had prepared showing

in-

terference caused by WLW's 500
kw. operation with the secondary
service area of WOR, operating on
the adjacent channel of 710 kc.
Both stations, he explained, use
directional antennas. The interference is cross-talk developing in
the secondary area and can be expected on average receiving sets,
he said. The contours on the maps
showed the areas in which this
cross-talk is encountered.
In connection with
situation, Mr. Ring declared that
cross-talks existed as between the
two stations prior to May 1934,

WOR-WLW

priin the

network

WTCN
OWNED AND OPERATED
by

He added under

further
examination that most of the time
buyers were familiar with these
factors and that he simply talked
in terms of markets rather than
affiliations.

the
the two

programs
were made last April by the Grand
Island monitoring station. Almost
at the outset of the hearing Mr.
Porter had sought to have these
transcripts
introduced but
Mr.
Patrick had objected to their admission on the grounds of immateriality, incompleteness and his
blanket contention that programming matters had no place in the

identify the stations and their network affiliations and classifications.
The witness was unable in several
instances to state whether the stations were regionals, locals
or

Analysis

Page 60

drew D. Ring was
stand. He explained
transcripts of

solicitation as being covered
by the latter station at a lower
rate, Mr. Patrick asked him to

LOUISVILLE
•CBS

advertising" among public utilities
in the 1938 better copy contest of
the Public Utilities Advertising
Association.
Currently
Woman's
Forum is a five weekly quarterhour participating feature on

WLW

STATION

W

said
R. G. Kenyon, Southern California Edison Co.'s advertising direc-

mary area were enumerated

& Company.

Commission's final witEngineer An-

the

WLW

"NICE WORK, MARTHA!"

sold.

station

in the heart of the rich

As

was

operating with
because of the
interference situation with CFRB,
Toronto. Commissioner Craven
asked Mr. Elges whether he had
any trouble in placing national
spot business on local stations. The
salesman responded that advertisers usually wanted at least a regional station and a network affiliation and for that reason difficulty
was encountered.
Mr. Patrick then carried him
through an examination of the
eight national spot accounts which
he said he had solicited for WIRE

How

ness, Assistant Chief

showed West Virginia, Ohio, Indiana and Kentucky as being in
the
primary service area,

temporarily was
the lower power

Tells

Recordings Were Made

contact all
one and that other Transamerican
salesmen had the other assignments. Mr. Patrick asked whether
it was not a fact that after he
left Transamerican, where he solicited business for WLW, it became his job to go around and
"unsell" what he previously had

WLW

need your product, and

Ring

when he congratulated Martha
Moore. Her Woman's Forum program on KNX, Hollywood, won that
firm the "premier award for radio

Used in Solicitations

Mr. Patrick asked
the custom of a

was

it

to assume that the purchaser knew facts which he himCommission
self
did not know.
Counsel Porter objected to the
"argument" with the witness.

tor,

Tells of Selling Points

actually based on 50 kw. operation since it was published in
April 1935, at which time

FAMILIES

whether
salesman

for Rambeau in the solicitation of business
for WIRE, Mr. Elges declared he
had called on a great number of

WLW

5,490,400

or locals, and

with

connection

in

work as salesman

his

stations.

St.

Paul DispatchPioneer Press

The Minneapolis Tribune

He

declared it made no difference in such discussions whether
the stations are regionals, clears

BROADCASTING
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B

when

WLW

began operating with

500 kw. though

was not

it

WOR

so

sei--

then operated
with 5,000 watts. With the tenfold increase for both stations the
ratio of signal remained approximately constant, he declaredAsked about complaints received
on interference from
operations, Mr. Ring said he had
two sources of information, reports
and communisubmitted by
cations received direct by the FCC.

because

ious

WLW-WOR

WLW

WLW

reports, since it began
operation with 500 kw., showed
143,517 letters praising the 500 kw\
operation and eight complaints.

The

The

FCC

files

revealed

com-

24

plaints of interference with other
stations and 12 letters of praise.
He said that only six or eight of
these letters of complaint received

referred to WOR. Mr.
Patrick observed that
received notice of the hearings but
made no appearance.
Mr. Ring said that the order of
interference occasioned in the secondary area of
and
was of a character expected under
the circumstances.

FCC

by the

WOR

WLW

WOR

WLW

Granted Renewal
Of License for 500 kw.
Again Asks Boost
EVEN while the hearings were in

WHO

progress the FCC on July 28 announced renewal of WLW's regular 50 kw. license and its experimental 500 kw. license from Aug.
1 to Feb. 1, 1939, or for the regular six-month period. The experimental extension was granted "upon the express condition that it is
subject to whatever action may be
taken by the Commission upon the

pending application of this station
for renewal or extension of special
experimental authority".

On July

16,

WHO,

Des Moines,

one of the dozen applicants for authority to use 500 kw. power regularly, re-filed with the FCC an
application for special experimental authorization similar to that of
had such an appliWLW's.
cation pending prior to the June
6 hearings on rules and regula'

WHO

tions,

and

it

had been designated

hearing coincident with the
renewal proceeding. It was
withdrawn, however, just prior to

for

WLW

Patrick Presents

WLJT Rebuttal Case
Presenting
Patrick first
neer Branch.
showing the
ures on the

his rebuttal case, Mr.
Engirecalled
He produced exhibits

WLW

average monthly

stations, WCHS.

WPAR,

fig-

three Kennedv-owned

based on

WBLK

and

FCC

records. In
general these figures showed that

WCHS

had an average monthly net
income over talent expenditures
and expenditures for "all other purposes" of approximately $1,450
latter two stations
showed no profit figures.
Mr. Shouse was recalled primarily in connection with rebuttal to

while

the

the Kennedy testimony. He explained that the Lum & Abncr urogram sponsored by Horlick's Malted Milk Co., to which reference had

been made by Mr. Kennedy, was
terminated Feb. 25 on
and
that inquiry at its agency, Benton
& Bowles, disclosed the account was
going off the air and that the talent was bought by General Foods
and was to be placed on a CBS

the June 6 hearings.
experimental reWhile the
newal is not inextricably interwoven with the hearings on the proposed new rules and regulations,
it nevertheless has a definite bearing on them. The proposed rules
specify flat power of 50 kw. for
Class I-A stations, whereas the

WLW

.

Clear

and
have

Group

Channel

collectively
individually, sought to
amended to make 50 kw.

WLW
it

minimum, thus opening the
way for greater power. The dozen
the

Transcript of Hearings

agent for stations rebroadcasting
the programs and if they receive

A COMPLETE

any compensation they must make
the arrangement direct with the
advertiser or the agency. He reiterated that
had not been
advised of the action of the Joseph
agency in writing stations on the
rebroadcasting and that first no-

WLW

distributed at a cost of $25 to non-

was when Mr. Kennedy wrote
Mr. Crosley on it.
Mr. Shouse explained that some
two dozen stations which had been
contacted by the Joseph Agency in
connection with the
rebroadcast of the Red Top program had
been contacted by him and informed that the Joseph letter had
been "written without any knowledge on the part of WLW". Some

all

official exhibits.

Test For Avalon

BROWN

WLW

& WILLIAMSON Tobacco

Co., Louisville, has started Going
to a Party, late evening variety
show, for a full hour each week-

WNEW, New York, for
13-week test for Avalon cigarettes. BBDO, N. Y., is the agency.

night on
a

six or seven of the stations after
receipt of this letter asked for permission to rebroadcast in accord-

WDRC

WLW

ance with
requirements and
were given the authority. He added
that no complaints aside from the
incident, either

report

members. This fee includes a second volume of 420 pages including

tice

Kennedy

transcript

June 6-30 allocation hearings before the FCC has been published in book form by the NAB,
and the 360-page volume is being
of the

oral

or
written, had been received in connection with the broadcast.
The March 3 letter of Mr. Kennedy to Mr. Crosley, in reciting
the Red Top incident, brought out
that one of the complaints heard
in Washington and in Congress

''THE ADVERTISING TEST STATION
IN THE ADVERTISING TEST CITY"

HARTFORD, CONN.

95%
Listen to

WLW

against
"has been that it
was seemingly driving out of business stations in smaller communities as distant as we are from Cincinnati." The letter continued:
"Please do not think I feel 'this
is true. The above threats which
apparently practically eliminate us
from any Red Top business business this station and other stations
in West Virginia have enjoyed for
some time past
gives substance
to the claims of those who have
been unfriendly to you and your
very wholesome public service."

WDRC!

Dr. Daniel Starch and staff
called on families of every
income bracket in the large
Hartford County. Of all the
radio families interviewed,
they found 95% in the
evening, and 91% in
the daytime, listen
regularly to

WDRC

—

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM

—

National Representatives

PAUL

H.

RAYMER COMPANY

pending applications for authority
to use 500 kw. regularly had been
designated for hearing by the FCC,
but these proceedings were indefinitely postponed pending action on
the proposed new rules.

WLW

network program so there was no

way

WLW

procuring it.
In connection with the clearance
of that time, he said
received an inquiry about the Boake
Carter schedule for General Foods.
Benton & Bowies, he said, because
of the daylight saving time situation, apparently desired to use
the Lum & Abner time for the
Midwestern area, since the eastern
broadcast at about 4:30, was too
of

WLW

early for Midwestern listeners. The
program never was placed, however, he said, and instead the time
was contracted for by Sinclair Oil
Co. for Paul Sullivan, news com-

mentator. He declared his understanding was that the proposed
Boake Carter placement on
had nothing to do with the covers
age factor but related purely to
the time situation. Since that incident, he said, he understood the
Boake Carter program has again
been cancelled, as of Aug. 26, because of the question of time. The
controverted Red Top beer program again was taken up by Mr.
Shouse. He said that the account
has been on the air since 1933:
that in the spring of 1935
carried one announcement a day
for a brief period and it was not
until the last spring that the sta-

WLW

WLW

BROADCASTING

•

was

able to get any substanThis schedule ran for
16 weeks and was a live talent stu-

tion

— THAT

tial business.

program. The account has been
used on an average of from 20 to
40 stations per year, mainly during the summer months, he said.

THE SUN

dio

WLW

He explained that
allowed
rebroadcasts of its programs under certain conditions, requiring
permission from the station. No
network rebroadcasts are permitted. He explained, however, that
the station does not act as the

K,

SAN JOSE

n

-More power
United

—THAT

to

reach

Farm Markets

one of

SUMMER

IN

NEAREST

WINTER?

in

WPTF
THE

WITHIN
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STATION

MILES OF

125
,

IN

DIRECTION

?

in the

States.
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Network Schedule
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!

Representatives

John

,

STATION
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LS
the best

and

IS

WATTS
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CALIFORNIA

FCC OK's
5000

is
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5,000

FREE
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for Television
Granted Zenith by FCC
ZENITH RADIO Corp., Chicago,

License

month was

last

authorized by the

FCC

to install an experimental television station to operate in the
u 1 1 r a - h i g h frequencies (42,000
to 56,000 and 60,000 to 86,000 kc.)
with 1,000 watts power unlimited
time. Holding the applicant legally, financially and technically
staconstruct the
to
qualified
Commission said Zethe
tion,
nith has a program of research and
experimentation "which indicates
reasonable promise of substantial
contribution to development of the
television broadcast art."
In discussing the desirability of
operation of a transmitting station
by a receiving set manufacturer,
the Commission said it found that
the television transmitter and receiver are the two "most intimately related parts of the terminal ap-

paratus in a radio transmission,
and that the receiver must have
sufficient

signal

at

times

all

to

maintain the operating relation.
"It is not believed that it will
be an easy and certain possibility
to perfect the design for a radio
television receiver except under actual field conditions and tests to
ascertain the effect of noise and

other disturbances upon the propagating medium on the wide band
frequencies."

Toscanini to Tour
ARTURO TOSCANINI will broad-

cast his first concert of the NBC
Symphony Orchestra's second season on Oct. 15. During the year
Toscanini will conduct at least 12
broadcasts beside taking the orchestra on tour.

KfrT€
250 WATTS
1420 KC

John Patt Honored
JOHN F. PATT, vice-president
and general manager of WGAR, on
July 21 was elected president of
the Cleveland Advertising Club, the
first time a radio executive has attained that position in the 37
years of the club's
history. Mr. Patt
has been a member of the club

19

since

and

3 1

served

has

as

j

entertain-

J^^H

..

.

J

ment

committee,

He was elected a
trustee in 1936. He directed the
presentation of the Ad Club's anivir.

i'att

nual permormance last year and
the commendation of the organization for his work.

won

SEVEN EDUCATIONAL
CPs ARE SOUGHT

RADIO AND
SCHOOLS

SEVEN

MORE THAN

75 Northwestern and
Chicago University students of broadattended a one-day radio
casting
course"

"short

the

in

WBBM-CBS

Chicago studios July 27. The students
are

of the radio classes con-

members

ducted by Al Crews and Paul Reed
of the Northwestern School of Speech,
and the classes conducted by Parker
Wheatley of the University Broadcasting Council. A 5% hour program,
Lavinia S.
by
Mrs.
prepared
educational direcSchwartz,
tor, included talks by Henry Klein,
Frank B.
radio director of
Falknor, CBS western division chief
Stan Thompson,
engineer

WBBM

BBDO

;

WBBM

;

Paul
production departDowty,
ment and Urban Johnson, chief of
sound effects department.
the

program

assistant

WBBM
WBBM

applications for construc-

permits for noncommercial
educational broadcasting stations
have been received by the FCC

tion

director

;

since late January when this new
class of high-frequency stations
was established. Of the seven applications, one has been granted,

two were pending and four had
been returned for technical corrections as of July 28.
WBOE, to be operated by the
City Board of Education of Cleveland, was granted a construction
permit March 30 for operation on
41,500 kc. with 500 watts power,
unlimited time. The Cleveland
board of education is now seeking
a site for the transmitter, but definite plans for construction of the
new station have not yet been an-

;

Television
Are Argued Before FCC
Allocations

THE future "birth" of television
as a public service was discussed
before the FCC in an oral argument July 25 on the allocation to
services of the ultra-high frequencies between 60,000 kc. and 300,000
kc, slated to become effective next
October.
Frank W. Wozencraft, general
solicitor for

RCA,

Commission

that

explained to the
the
proposed

large allocations to television in
the ultra-high spectrum were necessary not only for its development into a public service on a
nationwide basis but to establish
competition. Raymond N. Beebe,
counsel for the International Business Machines Corp., which is seeking ether space for the development of radiotypewriters, contendof the noned assignment of 80
government ultra-high spectrum to
television was not justified because
television had not proved it was
ready for the public. He argued a
large allocation to television would
experimentation
block
valuable
and operations of essential existing radio services, including the
safety uses for shipping and aviation and the development of radiotelegraphy.

%

LICHTIG & ENGLANDER,

agent

motion picture artists in Hollywood, has opened a radio department
to represent its movie and radio list
and to produce programs. Sam Kerner, formerly with CBS and producer
of the Olson & Johnson and Richfield
programs, is in charge. Its first profor

duction will be a radio adaptation of
P. G. Wodehouse's Jeeves.

WCBS

FINAL summer

n

ME R

SPRINGFIELD

t.No.s

Uni-

Meeting, conducted Fri-

day evenings over NBC-Blue by
George V. Denny Jr. as moderator,
will be carried from the University
of California campus Aug. 5. Previous summer "meetings" were heard
from Harvard, the Chautauqua Institution. Northwestern and Denver
Universities.

DR.

JAMES ROWLAND ANGELL.
and
of education of NBC

director

former president of Tale, has accepted membership on the newly organized Council on International Publications headed by President Nicholas
Murray Butler and Dr. James T.
Shotwell,

professor

of

international

Columbia University.

relations, of

summer

SYRACUSE University's
course in radio broadcasting and continuity writing began a series of fi°ld
trips recently with a visit to WSYR.
Studios, however, were not entirely
npw to the groun of teachers and
students taking the short course, for
Prof. Kenneth G. Bartlett. director of
the university's radio activities, holds
bis

daily

own new

classes

in

the

music cmi-

"The Radio Orchestra".
anniversary

of

the

religious broadcast was celebrated in New York Mav 23 at a dinner
attended by church leaders, includ'"**
Dr. Harry Emerson Fosdick. Dr. William Hiram Foulkes. Dr. Diniel A.
Polinsr. and Dr. Ralnh W. Soekman,
who laudpd
for its work in profirst

NBC

Soeeches at
the pvpnt have been published under
the title. The Church in the Sky. bv
the Federal Council of Churches of
Christ in America.

moting

rplisrious features.

JACK R. POPPELE, chief engineer
of
WOR, Newark, was princinal
New

speaker July 26 at
York University's Radio Workshop, discussing
the origin and assignment of call letters, allocations, various classes of radio service and coverage.

FTC

WITH THE
ILLINOIS
S T H T E

THE

JOURNAL

Devoe

has

limited,

kc. for assignment to noncommercial educational stations. Power of
the stations will range from 100
to 1,000 watts, and they will give
purely local service. It is estimated

FCC that as many as 1,500
stations of this type could be accommodated on the 25 channels.

by the

Script- Writers'

tor; treasurer, M. H. Avram, formerly of the faculty of New York

University

;

executive

vice-presi-

Young, president of
Radio Adv. Corp. of America vicepresident, Irma Hopper, composer
and writer; director, Donald Morris-Jones, formerly editor of Green
Book Magazine and vice-president
of Andrew Cone Adv. Agency; dident, Michael

;

rector, Frank C. Reilly, president
of Frank C. Reilly Electrical Adv.
Co.; secretary, Harold Greenwald,

attorney.

Stipulations

Co.,

Guild

Script-Writers Guild
Inc.,
has been formed in New
York, with offices at 303 Lexington
Ave. According to Michael Young,
vice-president, the Guild was organized to protect its members'
ideas, and to protect agencies and
broadcasters from suits by "unscrupulous individuals". O ffi c e r s
are: President, Mrs. Mary Derieux,
formerly fiction editor of Delinea-

Federal Trade Commission
issued a complaint against

& Raynolds

and The Moody Bible In-

Chicago, at present operating WMBI, for 41,300 kc, 100
watts unlimited. Applications have
been returned to the Minnesota
Economic Foundation, Minneapolis,
University of Tampa, University
of Illinois and Florida Southern
College, Lakeland, for revisions.
The FCC has allocated 25 channels in the ultra-high frequency
band between 41,000 and 42,000
stitute,

AMERICAN

York Unisultant. addressed Npw
vprsity's Radio Workshnn July 21 on
"The SWio'is Mi'sionl Program". On
.Tnlv 26. Paul Whiteman spoke on

FIFTEENTH

nounced.
Applications were received July
15 from the Board of Education of
the City of New York for operation on 41,100 kc, 500 watts un-

university's

$5,000 studios.

DEEMS TAYLOR. CBS

RSSOCIRTED

SEBRS

Town

versity

the

of

session

New York

K'DYL
Rohe aMost ^Popular Station

(paint)

5*"^

Studios in

ILLINOIS
Albert Lea

and

Austin

MINNESOTA
Page 62
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2nd

MARKET

for alleged unfair claims
about its paint. Stipulations have
been signed with the FTC by
Standard Brands, New York, for
Fleischmann's yeast; First National Television, Kansas City, for
television courses; Philco Radio &
Television Corp., Philadelphia, and
Zenith Radio Corp., Chicago, for
price of radio sets.

BROADCASTING

SALT LAKE CITY
National Representative

JOHN BLAIR & CO.
An NBC Station

•

Broadcast Advertising

STRI
-ant.

.jfg*

Landing the Big Ones

Isn't Just

Luck

Knowing which waters the finny species prefer
the proper lures

.

.

.

.

.

.

and expert handling after the

man who

How

Knowing

It's

the right tackle
strike

...

all

.

.

.

go to

And

make the

successful fisherman. He's the

so

influencing radio advertisers and agencies to use time on your sta-

it is in

tion.

|[

Even earlier than

Many more

usual,

lands the big ones.

|[

spot campaigns are getting under way.

made ready

for

fall

and winter. Advertisers, agency

executives and station representatives

tell

us

seasons

in

are being

commercial radio

history.

|f

it

looks like

one of the biggest

Utoadcaitlng, the trade

journal

of the radio advertising fraternity, offers you a direct and effective

channel to your best prospects. \ Advertising

nomical
cesses.

way to
|f

Plan your

Uxoadcaiting campaign today to

the Bag Limit

*

Nearly every national and

regional
radio
advertiser,
prospective radio advertiser
advertising
and
agency
reads BROADCASTING.

.

is

the eco-

of the most progressive and successful broadcasters land

numerous Big Ones through consistent advertising
J[

columns

the story of your audience, your market, your sales suc-

tell

Many

in its

.

.

we'll

be pleased to

in

jStoad editing\*

assure your station of

assist you.

REHEARING IS HELD
IN ASHEVILLE CASE

Late News and Personal Notes
WILLIAM
sales

local

REHEARING

on the application
of the Asheville (N. C.) Daily
News for a new local broadcast

was held before Examiner
George H. Hill July 14, marking

station

the first instance of a decision remanded to the FCC by the U. S.
Court of Appeals for the District
of Columbia involving "character
qualifications".
After the original hearing, the
PCC had denied Jan. 26 a license
on gx-ounds that Harold H. Thorns,
owner of the newspaper, had made
admissions in a libel action which
were "evidence of lack of that
character and qualifications required of a licensee" (Broadcasting, Feb. 1). Subsequently Mr.
Thorns appealed to the court,
which remanded the case after
questioning the FCC's findings regarding the applicant's character.

At the July 14 hearing Duke M.
Patrick, counsel for Mr. Thorns,
introduced depositions taken on
Mr. Thorns' character, and Mr.
Thorns, questioned on the stand by
Mr. Patrick and Major A. V. Dalrymple, FCC counsel, reviewed certain parts of the record upon which
the FCC's "character findings"

were based.

acting

E.
of

manager

JACKSON, head
KDKA, Pittsburgh,
of

KDKA

of
is

in the place
July 25 be-

of A. E. Nelson, who on
came sales manager for NBC-Blue.
new manager will be named within
a month, according to A. H. Morton,
owned stations.
manager of

A

NBC

JIM PETERSON, announcer

of

KVI, Tacoma, has returned from a
three month cruise to the East via the

Panama Canal and brought back

his
bride the former Vera Harris of Kansas City. KVI also announces that
Mary Louise Wortman, secretary to
Mrs. Vernice Boullianne, manager,
will

wed Charles Curran

of

Tacoma.

THOMAS

J. RILEY, for the last
four years with the NBC press and
special events departments in New
York, has joined WBZ-WBZA, Boston-Springfield, in charge of news and
special events for the
New England division.

NBC

D. E. NORTHAM, in advertising for
30 years has been named assistant to
the president in charge of sales and
public

relations
Ind.

of

WHIP-WWAE,

Hammond,

BILL DOLLAR, salesman of
WWSW, Pittsburgh, and Mrs. Dolbecame the parents of a daughter,
Judith Ann, born July 26. Announcers Raymond F. Schneider, second
lieutenant, and John F. Kinsel. pristaff, has revate, of the
ported for duty with the Pennsylvalar

WWSW

nia

Gap
A.

National Guard
for two weeks.

STRETCH

Jr.. salesman

WNEW, New

York,

a seven-pound
July.

girl,

BBDO

of
the father of
Susan, born in
is

appointed

been

has

Cream

Insecticide in
Indiantown

at

The

by

Wheat

Corp., Minneapolis,
to handle its advertising through its
Minneapolis office, with John C. Cornelius, vice-president, as account executive.
of

WILSON,

JOE

formerly with
Hibbing, Minn., has joined

WMFG,

WCLO,

Janesville, Wis. as sports
and special events announcer under
Homer Hogan new WLCO manager.
LEICESTER H. SHERRILL, who

BBDO

was with

several

for

years

who has been with
General Foods and Compton Advertising Inc. since that time, has rejoined BBDO as account executive
in New York.
prior to 1928 and

LOUIS

SIDNEY,

K.

WHN, New

manager

of
to

has returned
Hollywood after several weeks at the
station. Next fall he will again have
charge of producing the Maxwell
House M-G-M Good Netcs of 1938
programs, which resume Sept. 1.
York,

ANSON THOMAS,
WROK,
KRO

member of the
Rocksales department of
ford, has been named sales manager
of
C , Rochester, Minn. Mr.
Thomas is a brother of Lloyd C.
E.

Thomas,

WROK

general manager and

head of the Independent Non-Network
Station Group.

MANN HOLINER,

Lennen & Mit-

Carvell & Murphy,
Los Angeles, distributors of Kellogg's Ant Paste, on Aug. 2 starts
a four-week campaign using thriceweekly
participation
in
Early
Morning News on 12 California

Don Lee network

geles.

Seeks to Buy

AUTHORITY

KVOR

Oklahoma City Oklahoman

interests for $80,000 several years ago.
Later he applied for a new local
station in Cheyenne and a 1,000watt outlet on 1570 kc. in Denver,

HAL CHASE

with

J.

sales
Co.,

by the

formerly

Jr.,

Newark, has joined the

&

Seripps-Howard Radio

president of

has

Inc.,

left

KGGC

HARRY

H.

CKLW,
KMMJ, Clay
with

PACKARD,

formerly
Windsor-Detroit, and
Center, Neb., on July

IS became program director of

He

St. Joseph. Mo.
farm features.

KFEQ.

will also handle

DIANA BOURBON,

Hollywood man-

ager of Ward Wheelock Co., has returned to her west coast offices from
Philadelphia where she conferred with
executives of the agency on fall plans
for Campbell Soup Co. programs.

BYWORTH,

E. A.

president of Associated Broadcasting Co. Ltd., Montreal. Canada, is in Hollywood on a
transcription buying trip.

LES WILYARD.

recording engineer
Universal Microphone Co., Inglewood. Cal., is the father of a baby
girl, born July 16.
of

KGMB
HONOLULU
KHBCHILO
Volume
J.

HART.

President
Office. Californian

Hotel

Representatives:

CONQUEST ALLIANCE COMPANY
New

York, 515 Madison Ave.
Chicago, 203 N. Wabash
C.

729

S.

P.

MacGREGOR

Western

Ave.,

FCC

renewal has been set
for hearing Sept. 26

on program citations and other
matters including Mr. Patterson's
present management contract.

Transradio Movie Discs

TRANSRADIO

Press Service,
subsidiary Transradio
News Features, is planning a series
of quarter-hour transcribed programs recorded on Hollywood film
sets during "takes" with principals
and directors participating. Discs
will be distributed by Transradio
to stations subscribing to its news
service. Currently, Clete Roberts
and Woolpert Kelly of Transradio's Los Angeles staff are preparing a quarter-hour at Hal E. Roach
Studios, Hollywood, on the set of
"There Goes My Heart," now in
production. Transcribed scenes are
designed as a news-feature together with exploitation for the
production. Transradio has been
distributing similar records of New
York stage plays.

through

the

Preference

Francisco

chiefly

license

nouncer

First in Advertising

San

as manager.

its

Radio Appreciation
EARLE HARPER, sports

First in Coverage
First in Listener

FRED

The station is
by Rev. Robert
Craig of Glad Tydings Temple.

Its

for a trip to the West, and will be
back at his New York office shortly
after Aug. 17.

1938

100%

control of the Golden Gate Broadcasting Co., operating KGGC, San
Francisco local, to S. H. Patterson, manager of the station and
former owner of KVOR, Colorado
Springs, is sought in an application announced by the FCC July
27. The purchase price is $30,000.
Mr. Patterson sold
to the

now owned

JACK HOWARD,

1,

KGGC

transfer

bury's fall and winter dramatic series.

of E. V. Brinckerhoff
transcription company.

August

to

but dropped the Denver application. On June 1, 1937, he joined

New

staff

•

stations; 6 week-

spot announcements on KPO,
San Francisco; and daily participation in Housewives Protective
League and Sunrise Salute on
KNX, Hollywood. Other California
stations will also be added to the
list with spot announcements. Firm
is currently sponsoring a quarter
hour of the Woman's Magazine on
2 NBC-Pacific Red network stations (KFI, KPO). Agency is William A. Ingoldsby Co., Los Anly

chell radio director, is in
York
after nearly a year on the West Coast.
He will soon return to produce Wood-

WOR.
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West

JOHNSON,

Hollywood

of

Newark

WNEW, New
Bears,

an-

York,

International

League baseball team whose games
Harper broadcasts, and General
Mills and Socony- Vacuum, sponsors of the broadcasts, will be
honored on Aug. 2 by listeners attending the second annual Radio
Appreciation Night at Ruppert
Stadium in Newark. Last year 17,000 fans turned out to honor Harper and this year some 25,000 are
expected. In addition to the game,
which will not be broadcast that

WNEW

evening,
talent will present a post-game show from the
field. City and league officials will
pay tribute to the broadcasts.

BROADCASTING

•
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FOLLOW
Is

Wheeling

Many

OWL

THE

KHJ

Sport, Yielding

Xight
Owl program the strongest summer feature it has ever presented.
From 11 p. m. to midnight each
calls its

WWVA

CREW HANDLING

ists.

Sight Owl feature on

WWVA

As the mobile unit

rolls

down

streets, Sight Oivl Haid
listeners just where he is,
prompts them to turn on porch
lights, so he can stop and visit. At

Wheeling
tells

get home-

each stop he attempts to
spun entertainment from the people he visits. Motorists with radios
are enthusiastic fans, following the
mobile unit through the streets
with their sets turned on, listening and watching.
Typical is a visit to Martins
Ferry, 0., during which the Xight
Owl came upon a juvenile orches-

the Thursday

WWVA,

Wheeling, W. Va., includes (1 to
r) George W. Smith, WWVA, managing director; Jack Supler, moengineer; Dutch Haid, the
bile
rambling Night Otvl, and Glenn
Boundy,
chief engineer.

WWVA

WKAT, Miami Beach, and WGRM,
Grenada, Miss., on July 28 were authorized by the FCC to increase their
daytime powers to 250 watts.

DRIVE

homeward-bound from practice.
He got them to uncase their instruments and give an impromptu ser-

IT

tra

enade. Shortly a large crowd gathered and a Big Apple contest started on the street. Another time he
entered a small ice cream establishment, found business slow. He
requested through the microphone
that people following the mobile
unit in cars come in and buy ice
cream cones. Within ten minutes,
the proprietor had scooped 40
cones.

KMOX

Vote Ordered

THE National Labor Relations
Board on July 25 ordered an election in the near future among technicians and engineers of CBS stationed at

termine
sented

KMOX,

if

St. Louis, to de-

they wish to be repre-

W.

its educational
under-privileged
children an opportunity for advancement, KHJ, Los Angeles, has
started a weekly quarter-hour Career Builders of America. Judge Irvin Taplin presides and has two
guests as aids each week to help
in selecting the four most worthy
from among eight applicants of 15
years or over for scholarships.
Children making application are
given questionnaires which are
filled out in advance and checked
by Judge Taplin. To date more
than 600 scholarships including art,
music, dancing, technical and business schools, have been donated to
the station for this series which
started July 11. Program is approved by the Los Angeles Boai-d
of Education, Parent-Teachers associations, Boy Scout executives
and other social and educational
organizations.

program

HOME WITH

to

WILKINS

Inc.,

new

agency specializing in radio, has
opened offices at 247 Park Ave.,
New York. Principals are Berne

Scholarships

AS A PART

mobile unit,
Thursday, the
with Chief Engineer Glenn Boundy
in charge, and Jack Supler, moW.
bile engineer, and George
managing director
Smith,
who conceived the idea assisting,
Haid, the
traipses after Dutch
Sight Owl, as he rambles over the
parties or
city, dropping in t>n
talking with pedestrians and auto-

WEILL &

Awards Over

Series

600

Surprises

W'WYA. Wheeling,

Form New Agency

CAREER BUILDERS

of

give

Wilkins, with 12 years of raexperience including WMCA,

dio

WNEW
WHOM;
gram

,

Network and

Yankee

and Norman

I.

Weill, proscout.

and

director, writer

wjfy
GADSDEN, ALA.
.

.

.

intensified coverage

of Alabama's

SECOND

industrial area

.

.

.

COMPLETE
Merchandising Service

WNAX
YANKTON, SOUTH DAKOTA

WNAX

will

message

drive your sales

of over 2,000,000 listeners

in

into the

homes

South Dakota, North Dakota,

Iowa, Minnesota and Nebraska.

Communica-

by American

Associated Broadcast Technicians, or by neither.

tions,

AN ELECTRIC

storm

last

month

destroyed power lines leading to the
WMF'F. Pittsburgh, N. T., and the
studio was blanketed in darkness for
nearly an hour, and the staff was compelled to present a program by candlelight. With the transmitter two miles
stayed on
from the studio,
the air throughout the storm.

WMFF

THEY'RE TUNING
IN

IN

WATL

WNAX

with

clear signal of

its

570

kc.

5000 watts

1000 watts night has gained the confidence of

WNAX

and they depend upon

its

(L.S.)

listeners

for their merchandise.

ATLANTA

WNAX
west.

is

the largest mail pulling station

Representatives

KANSAS CITY

BROADCASTING

•

new

Drive your sales record to a

Broadcast Advertising

HOWARD

•
•

H.

CHICAGO

in this

high with

north-

WNAX,

WILSON CO.
•
NEW YORK

August

1,
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MILLERFILM PLANS
RECORDING BY FILM
MILLERFILM,

a

system

of

The Other Fellow s Viewpoint

ready for distribution to stations.
Plans of operation have not been
completely formulated as yet, but
are understood to call for the establishment of a film network, with
stations leasing or purchasing the
reproducing equipment and the
Millerfilm Co. acting as production,
distribution and sales agency. Setup is said to be similar to that of
the Mutual network, with which
Mr. Chrisman was formerly connected as a salesman in New York.

Movie production technique is
followed in recording programs on
tape, with dramatic and musical
sequences being recorded separately and spliced into proper program
sequence. Errors made in the process of recording by musicians or
actors may likewise be corrected
through splicing in a single musical
passage or speech and eliminating
the necessity of making a completely new recording. This method
is said to result in considerable
saving in talent and recording
costs.

The Miller system was first
brought to America by Associated
Music Publishers, which tested it
thoroughly but relinquished its option at the end of the year in favor
of continuing with its present sys-

An

ington Post, in a recent commencement address, declared that the
true function of a newspaper is
not to form public opinion, but to
make it open-minded, analytic and
critical, he did well; but he did
not go far enough. He might have
well added that the point of view
of a newspaper should be that of
the public which it serves, rather
than that of the interests by which
*
it is owned or controlled. * *
In the meantime, the present disregardful policy of most newspapers creates a real opportunity
for radio. The public tires of reading daily editorials, headlines, and
news treatments which are unsympathetic with its interests and
points of view, and would cordially welcome a radio service of complete devotion to the interests and
points of view of the public. Such
a service might well include not
only an impartial, nonpartisan, uncolored, strictly accurate presentation of the news, but editorial comment of the same high character.
This radio editorial comment could
be made quite popular with a considerable group, who would welcome an occasional serious note
sandwiched in with entertainment

S777X-I
MEMPHIS
SELLS THE

MID-SOUTH
Owned and operated by
COMMERCIAL APPEAL

THE

"The South'; Greatest Newspaper"

NBC RED NETWORK
THE BRANHAM COMPANY

BY;

When You Move
make
is

sure

going

to

Name
New

.

.

Editorial Idea

EDITOR, Broadcasting:
When the editor of the Wash-

tem of wax recording.

REPRESENTED

in lighter vein.

Working out the details of such
a program would not be difficult. A
catchy name for such a radio editorial page would have to be found.
"Prize Radio Editorial Comment,"
or "The Public's Point of View",
have occurred to me, but I am sure
that a better title than those can
be found. Only prize editorials
would be used; that is, editorials
selected by a small committee of
competent people, whose names
would be known only to the radio
management. Teachers in schools
and colleges might be induced to
serve on this committee without
compensation, as the editorials submitted by the local public would
be a very valuable laboratory for
the study of English composition
by classes in that subject.
Every editorial submitted would
have to be accompanied by the

name of the author. The fact that
the only editorials used would be
prize editorials selected by a committee of award, would probably maintain an interest that
would supply all the editorial ma-

.

BROADCASTING
move

terial needed. The radio presentation of all editorials would be ac-

companied by the name of the author.

As

a part of this editorial

program, certain recognized rules
of technique for good writing could
be featured. This program could
thereby be made a pattern of good

same

writing, satisfying at the
time a public demand for independent,

unsubsidized

carany, expense,
but even if it was found to involve
some expense, the results would
justify it.
ried out with

little, if

A.

W. McAlister,

Chairman, Board of Directors,
Insurance Co.,
Pilot Life
Greensboro, N. C.

Cities of 100,000
EDITOR, Broadcasting:

formerly with General Electric, Western Electric and Stewart-Warner, has
joined the New York maintenance engineering staff, replacing T. D. Christian, transferred to the television staff.
S. ADAMS has been promoted
from the general engineering staff of
NBC western division to field superF. M. Figgins, to maintenance
visor
supervisor, and C. E. Pickett, con-

M.

;

supervisor.

relief

trol

IRVIN L. FAULKNER, formerly
with KOY, Phoenix, KAWM, Gallup. N. M., KCRJ, Jerome. Ariz.,

KRQA

Santa

has

N.M.,

Fe,

Denver,

press

as

SANDERS, formerly with
Mfg. Co., has joined the FCC
at Baltimore as a radio

W.

RCA

two full-time stations, namely
WICC and WBRY, have studios
in that city and do a good job of

ager of Universal Microphone Co.,
Inglewood, Cal., has been granted an
FCC ship license, with the call letters WNOZ, for his auxiliary power
cruiser Lona Dot.

tion,

coverage as well.
There are several cities around
Boston, such as Cambridge which
has a population of over 100,000,
and has no station, either studio
that
city, but it is adequately covered
by many stations in Boston.
New Haven, to at least a certain
extent, is on the same basis.
or

located

transmitter,

in

John Shepard,
President,

3d.

Yankee Network

Boston, July 25.
Note

:

stations.

inspector.

JIMMY BATHE. KFWB.

Hollywood, technician, ill for 13 weeks, has
returned to his duties.

ROBERT GRIFFIN,

JAMES

WRC,

traffic

WEAVER,

man-

formerly

of

WCSC,

Washington, has joined

Charleston, S. C.

GEORGE HERRICK,

WINS, New
Campbell

of
Lillian

engineer

married

York,

in July.

GILBERT McDONALD, control enof WOV-WBIL, New York,

gineer

married Beatrice Elberfeld July 9 at
Belmor, N. Y.

CKLW,

of

Windsor-Detroit, married Miss Marie
Baes in Windsor July 16.

FRANK RIDGEWAY,

formerly of
Ark., has joined

KTHS. Hot Springs,
WTOL. Toledo.

WILLIAM CARBERRY.

formerly

on the technical staff of KITE. Kansas City, has moved to Los Angeles.

WGVA

Starts Sept.

13

WITH

the FCC's decision July 28
authorizing assignment of construction permit from Glenn Van
Auken to Indiana Broadcasting
Corp., the new WGVA, 1,000-watt
daytime outlet on 1050 kc. authorized in Indianapolis last year by
the FCC, expects to be ready for

opening Sept. 13. RCA equipment
is
being installed and arrangements have been made to rent the
old tower of WIRE. Studios will
be in the Indianapolis Athletic
Club. Mr. Van Auken, an attorney,
sole

field

staff

DOUGLAS AITCHISON,

The

item referred to
was based on testimony given the FCC
at the hearings on proposed new rules
and regulations for broadcasting by Andrew D. Ring, assistant chief engineer,
who said seven cities of more than 100,000 population are without full time radio
Editor's

owner of the new corpora-

CHESTER RACKLEY. in charge of
NBC New York audio facilities, has
joined the network's Hollywood staff
to conduct experiments in the new
studios now being erected.

HENRY HULICK.

WPTF,

chief engineer of

Raleigh, N. O.,

of a girl,
16.

is

the father

Dorothy Dundee, born July

WEISENBERGER,
NEW COMB
chief engineer of KGFW,
formerly

has

Kearney, Neb.,
Shenandoah, la.

KEN

CURTIS,

of

KMA,

joined

WEEI.

Boston,

recently married Beth Meeder, of Norfolk,

Va.

PAUL KRANTZ
gineering

Spot' 9 for All
Outside Stations

IF

you want to
Cover Rich

Central Pennsylvania

You MUST Use

Firm
State
Report An" Change in Your Address at Once to
WASHINGTON.
NATIONAL PRESS BLDG.
BROADCASTING
City.

—
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;

the engineering staff as a radio set
repair man, and W. H. Trevarthen,

E.

"A Blind

Former Address

I,

and Robert M.
Ward have been added to NBC's
staff
in Radio
engineering
studio
City George F. Anderson has joined

staff

of

has joined the en-

WPEN,

Philadel-

phia.

State

August

FLOOD

V.

In regard to the box published
in your July 15 issue, stating that
seven cities of more than 100,000
population are without full-time
radio stations, I desire to point
out that while technically New
Haven is without a full-time sta-

_

—

HAROLD

KFEL,
joined
operator.

you

Address

m
riLT

CONTROL^
room

and

is

Firm...

•

com-

editorial

ment on the world of events.
The plan can probably be

tion.

in with

City
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.

re-

cording sound on tape reported to
be extensively used by European
broadcasters will soon be introduced in this country, according to
David D. Chrisman, sales manager
of the company, which has more
than 100 reproducing machines

VI

Ut the

.

D.

C.

WFBG
Altoona

•

Pa.

EUGENE

WPEN.

KRAUSE,

Philadelphia,

is

of
the father of a girl

born July 20.

RALPH BARNETT,

formerlv

WCKY,

Cincinnati, has joined
St. Louis.

of

WEW,

WILLIAM

A. CLARK, recently appointed manager of NBC's technical
service staff, is suffering from a fractured thumb, result of a week-end
slip.

ROY SOHDAHL
chief

engineer

of

has

been

WHLB,

named

Virginia,

Minn.

Gleason Kistler, recently of
WHLB, has joined KFJM, Grand
Forks, N. D.

BROADCASTING

•

Broadcast Advertising

Federal Group Issues New Catalogue
Listing 181 Educational Radio Scripts
EDUCATIONAL Radio Script Exchange, clearing house for educational continuities operated
through the Federal Radio Educational Committee and the U. S.
Office of Education, has published
the third edition of its script cataradio scripts
logue, listing 181
available to educational groups.

The new catalogue lists 16 complete radio series and a number
of miscellaneous

scripts.

In addi-

tion, the Exchange supplies several supplementary aids to production, among them a Handbook of
Sound Effects, a Radio Manual
giving suggestions for the prelimi-

nary arrangements, general organization, and production of radio
programs, and a Radio Glossaj-y,
which defines common broadcast
terms heard during production of a
radio program.
In less than two years the Script
Exchange has supplied more than
3,000 educational groups and
schools and colleges in 42 States
with over 130,000 copies of scripts
covering a wide range of subjects
of proved educational value. About
13,000 copies of the radio manuals
and glossaries, along with musical
arrangements for local programs
have been sent on request, according to the Office of Education.
The Radio Script Exchange was
created to further the work of the

Federal Radio Education Commitcomposed of 40 representatives
of. the broadcasting industry and
educational groups. Commissioner
of education John W. Studebaker is
chairman of the Committee. Commenting on the use of the Exchange
by educators, Commissioner Studebaker, at whose request last January the FCC allocated 25 channels in the ultra-high frequency
band for nonprofit education broadtee,

casting, said:

"The primary purposes
Federal

Radio

of

Educational

the

Com-

by the Federal
Communications Commission Dec.
18, 1935, were to work for elimination of controversy and misunderstanding between educators and
broadcasters, and to bring about
active co-operative efforts between
the two groups. As part of one of
the projects set up by the Federal
Radio Education Committee, the
Educational Radio Script Exchange was organized to serve as
mittee, created

a central clearing house for radio
scripts and production suggestions.
By this means educational groups
in various parts of the country may
exchange materials and experiences, and local educational organizations are helped to become
sufficiently adept in radio broadcasting to enable them to secure
time on the air and to do a quality
of broadcasting which justifies cooperation by the local station."
Among programs for which
scripts are available through the
Exchange are Treasures Next.
Door, a series of 10 quarter-hours
dramatizing literary classics; Interviews With the Past, in which
six historic celebrities return to be
interviewed by high school students; American Yesterdays, originally produced by the Pittsburgh,
Pa. high schools, sketching the
lives
of outstanding figures in
American history. In the science
and industry series are Epoch Discoveries of the Past dramatizing
discoveries which have revolution-

BROADCASTING

•

ized science and industry; Have
You Heard, a series dealing with

natural science; Stories of American Industry, prepared by the Department of Commerce in cooperation with the Office of Education,
a 24-chapter chronicle of the history of industry.
For safety education and vocational guidance work, the Script
Exchange has available Safety
Musketeers, suitable for junior and
senior high schools, and the Planning Your Career series.

Musical Programs
Music by famous orchestras is
provided in Symphony Hall, originally prepared by WRUF, GainesFla., which presents in a
ville,
seven-program series selected recordings of the Minneapolis Symphony, Paul Whiteman's Concert
Orchestra, the Chicago Symphony

Frank E. Brandt
E. BRANDT, associate

FRANK

RESULTS ASSURED

editor of the Rock Island (111.)
Argus and radio news commentator on WHBF, Rock Island, died

with

July 19 after a brief illness. Mr.
Brandt's Daily Airetorial had been
broadcast on
since the station affiliated with the Argus in

WTOC

WHBF

1932. Mr.
eral Ohio

Brandt worked on sevnewspapers as a youth,
then studied for the ministry and
served under the Chicago diocese
of the Trinity Episcopal Church
for 20 years. At 50 he resigned
the ministry and became a reporter
for the former Chicago Journal.

SAVANNAH,

CBS Network «1 260 K.C
Extensive Promotion

Department

THE

racing sloop Revenge, owned by
Walliser.
production chief,
and Ken Griffin of the
dramatic
staff, finished eighth in the racing division
of the annual Chicago to Mackinac Island
yacht race in latter July. Last year Revenge was the winner of the race.

WGN

Blair

GA.

UNITED PRESS NEWS

WGN

and the London Symphony.

Among other scripts available
are Let Freedom Ring, a dramatization of civil liberties; America's
Hour

Destiny and Treasure
dramatizing the national
parks; and Christ of the Andes,
one of the chapters dealing with
peace from Brave New World, the
Latin-American "good neighbor"
of

Trails,

series.

In addition to actual broadcasts
over local stations, the Office of
Education pointed out, the scripts
are used by many schools in "mock
broadcasts" over public address
systems within the school. Both the
scripts and manuals have bean used
in courses of journalism, speech,
and adult classes studying education by radio. Some stations have
produced the scripts as noncommer-

sustaining programs.
Beside schools and colleges, educational groups using scripts from
the Exchange have included dramatic societies, parent-teacher associations,
CCC classes, theater
guild groups, civic organizations,
and production units of radio stations. The programs have been extensively used in Pittsburgh, New
York, St. Louis, Wichita, San Jose,
Cal., Terre Haute, Ind., Rockford,
East Canton, O., Cleveland
111.,
and Washington, D. C. Educational
institutions in Alaska, Argentina,
Australia, Canada, Canal Zone,
Cuba, England, Denmark, Newfoundland, Puerto Rico, Virgin Islands, and the Union of South
Africa have requested copies of the
cial

scripts.

7

out of

10

Listeners to

Q'60£H,T4fCY
Bought all hut

TtK WALLS !
When a Fargo merchant has troubles,

purchases in all of North Dakota, South Dakota and
Minnesota together [minus the counties containing
Minneapolis and St. Paul].
That's a heap of business coming from an area that's
served by ONE station !
AY is the station. Would
you like the whole story ?

WD

WDAY.inc

BUFFALO STATIONS
tune

WGR
between

or
5

in

WKBW

and 7

P.

says Ross Federal

Represented by

FREE & PETERS

Broadcast Advertising

N. B. C.

M.

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO

they're usually

good troubles! His Red River Valley customers spend
thirty-three cents of every dollar that goes for retail

Affiliated
FREE and
PETERS, INC.

NATIONAL
REPRESENTATIVES

with the Fargo Forum

FARGO
N. D.
August

I,

940 KILOCYCLES
5ooo WATTS DAY
iooo WATTS NIGHT
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ACA

PROFESSIONAL
Jansky

McNARY

Bailey

&.

An

Organization of
Qualified Radio Engineers
Dedicated to the

Radio Engineers
Nat. •4048

National Press Bldg.

SERVICE OF BROADCASTING
National Press Bldg., Wash., D. C

Washington, D. C.

all

is

D.

PAUL

GILLETT

Consulting Radio Engineer

982

National

Press

Washington,

Qonsulting

Bldg.

C.

D.

J.)

Radio

Consulting

Munsey

Building, Washington, D. C.
Telephone NAtional 7757

Engineers
District

8456

Earle

D.

R.

Consulting

SKIFTER

Radio

BUILT

HERBERT

Engineer

Progressive Midwest station wants capable, experienced operator or chief engineer.
Only applicants with commercial
broadcast experience will be considered.

C.

WILSON

L.

Radio Engineer

Consulting

FIELD INTENSITY SURVEYS
STATION LOCATION SURVEYS

young man familiar with
equipment with both transmitter
.

EARL CULLUM,

S.

—

North Henderson Avenue
Telephones 3-603? and S-2945

2?35

DALLAS, TEXAS

Out West

QUESTIO\NAIRE
SURVEYS

R. D.

Us

Operator, 1st class telephone, 2nd class
telegraph, 22 w.p.m. on the mill, desires

Murray

Hill

7 S.

2-2046

Howard

Spokane,

St.

Am

married, no

immediate

Employed operator wants change. Raand radiotelegraph licenses.

diotelephone

WuL

Experience at sea and
tion

May

since

1st.

in

Will

broadcast stago anywhere.

Box A40. Broadcasting.

THOMAS APPLEBY

TAeif

Comdr. usnr)
Consulting Radio Engineer
(LT.

ALLOCATION PROBLEMS
DIRECTIONAL ARRAYS DESIGNED
ANTENNA & FIELD MEASUREMENTS
STATION LOCATION SURVEYS
National Press Bldg., Wash., D. C.

Mevet Miii

Station owners,

•

.

managers,

sales managers and
gineers comb every

Announcer, continuity and copy writer,
Broad knowledge of merchandising,
advertising
and sales profine tenor voice.

.

chief enissue of

Broadcasting.

SARNOFF,

president

of

scheduled to sail Aug. 3
on the Normandie for a six-week trip
to Europe.

Wanted

(Cont'd.)

Announcer, actor and time salesman
with wide experience. Skilled in production and programing. Has appeared regunetworks.
Impressive
larly
on
major
references. Will go anywhere. Puts opportunity
ahead of salary. Box A60,
Broadcasting.
Ambitious, intelligent R.C.A. graduate
holding radiophone and radiotelegraph licenses desires operator's position. Inexperienced but well acquainted with all
phases of radio communication. Salary and
location relatively unimportant. Box A53,

Broadcasting.
•:

Station

manager or salesmanager. Ex-

cellent 10-year record. Local and national
Successfully
sales
ideas and promotion.
built
two stations to highly profitable
basis.
Family man. Splendid references.
September
Western
Station.
Available

Box A48, Broadcasting.

first.

News by

capable, young commentator.
years experience, program direcannouncing special events. Employed

motion.

West

change. Stable. Capable. Get deVoice recording on request. Best
State. Box A43, Broadcast-

tails.

references in
ing.

Commercial Manager. Capable executive,
exceptional record of sales increases local
and national fields. Former sales head
50.000 watter. now engaged competitive
wants to do outstanding job for
field
size.
eastern
station
regardless
Broad
knowledge publicity and promotion. Box
A47, Broadcasting.

Have had 11
Program Department

work.

children. Age 29. Appreciate
reply. Box A61, Broadcasting.

Over all Transmitter and
Antenna Testing

CITY

Box A41, Broadcasting.
immediate

years experience in
and as Chief Announcer.

MARTIN

Consulting Engineer

MADISON AVE.

NEW YORK

DAVID
RCA. was

desiring

Employed announcer wants change. Will
go anywhere. Voice recording on request.
Box A56. Broadcasting.

Need

Field Surveys
350

Wanted

Box A38, Broadcasting.

Will go anywhere.

position.

FIELD STRENGTH

Lord

Los

Plenty

class licensed engineer, operator,
employed in small station, desires change.

Taxes
Accounting
Munsey BuilcSng Washington, D. C.
Telephone: Metropolitan 2430
Robert S. Rains
Former Special Consultant
Commission
Communications
Federal

stations, thru

Angeles. Union
sponsorship was placed direct.

tion,

First

RAINS

Special Consultant

JR.

Consulting Radio Engineer

and

.

Situations
ROBERT

RCA

operating experience. Position to be filled
at once
only applicants who can come
for a personal interview will be considered. Starting salary depends upon the
individual and his experience. Address all
inquiries
to
Box
A59,
Broadcasting
Magazine.
.

Design of Directional Antenna*
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.
NEW YORK CITY
260 E. I6l^t St.

EQUIPMENT

SAINT PAUL, MINNESOTA

A.

KITJP,

letter.

first

Durango, Colorado.

Prefer

HECTOR
CUSTOM

Washington,

Write Box A42, Broadcasting.

information

plete

Bldg.

Midwest 1000-watt

business.

local

of
as

Combination man. salesman-announcer,
September first. Salary and commission.
Experience
necessary.
Prefer
Western
man, single, good references. Give com-

PAGE & DAVIS

and

Specializing in Broadcast
Allocation Engineering

& Thomas,

Situations

— Salesman with good record
and one who can handle national

well as
station.

Consulting Radio Engineer

Don Lee

four

ADVERTISEMENTS

Wanted
sales

JOHN BARRON

may either carry as susor sell locally. Jell-Well
Dessert Co. sponsors the show on
stations

Help Wanted

2-7859

of

The

Help Wanted and Situations Wanted, 7c per word. All other classifications.
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

Kadio Engineer

Phone: Montclair (N.

broadcasts

taining

Rathborne, ACA president,
told the more than 150 delegates
attending the union's fourth annual convention, held in New York,
July 18-28. The ACA broadcast
division has closed its office and
moved into space adjoining ACA
national headquarters at 10 Bridge
St., New York.

GODLEY

F.

KWK's

sponsoring

vyn

no substitute for experience

GLENN

Co., St. Louis, is

Green Hornet, twice-weekly
adventure series on MBS which

of

CLASSIFIED
There

Co-Op

Biscuit

UNION BISCUIT

the communications
industry, has increased its membership 300% in the last year, Mer-

branches

CHAMBERS

and

Communications As-

CIO union covering

sociation,

DIRECTORY

MBS

Claims Gains

AMERICAN

Would like to locate in Middle
Box A57 care Broadcasting.

area.

—

Attention
Station owners and manA progressive young man with 6
years experience as general, commercial
and promotional manager of a regional
N.Y.C. station wants the opportunity to
show you that he can bring in business
and build up your station. Salary secondpersonal interview.
ary.
Available for
Box A58, Broadcasting.
agers.

Experienced announcer age 32. specialty sports. Capable of announcing all maColjor and minor sports. Background
lege graduate, participation in 5 sports,
4 years radio experience on 4 well known
:

middle- western stations. Write own conExcellent radio voice. Best references. Will come for audition. Box A44,

tinuity.

Experienced commercial man.

Now

em-

ployed. Married. 30 years old. University
graduate. Wants permanent position with
progressive station. Prefer southwestern
or southern state. Box A55. Broadcasting.

Man

acquainted with most radio staadvertising agencies and many advertisers available in executive or sales
capacity. Excellent references. Box A50,

tions,

Broadcasting.

Broadcasting.

Station

Manager Available

man

can prove his ability by virtue
of successful present performance. Agency
background prior to station managerial
experience has fortified him with complete
This

marketing knowledge from sales promoprograming, production and writing
intelligent selling in local and national
field. $6000 and "make-good" bonus. Box
A45. Broadcasting.
tion,

to

Young
class

man

license,

station ; short
or temporary

with

radiotelephone

first

wants any kind of work in
service record. Permanent
salary not important. Box

Wanted

;

A49, Broadcasting.

FREQUENCY MEASURING SERVICE
Many

stations find this exact

measuring service of great

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at

any hour every day in the year

R. C. A.

COMMUNICATIONS,

Inc.

NEW

BROAD STREET
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Broadcasting..

Capable young lady qualified for conannouncing, dramatic work. B.A.

YORK, N.

Wanted To Buy
Experienced

station operator will buy
substantial interest, or will lease
or manage radio station in good market.
Prepared to make sizeable investment.
Write full particulars. Box A51, Broadall

or

casting.

tinuity,

—Equipment

degree, speech major. Also secretarial, research, and journalistic experience. Seeking position continuity or production de-

partment. Box A52. Broadcasting.

Manager

Commercial Department
OF AMERICA SERVICE
CORPORATION
RADIO
A
66

Man with fourteen years experience as
General Manager of a thousand watt station desires to make change to station
in
need of reorganization.
Box A46,

Station

successful small

operation

wants greater opportunity as manager or
commercial manager, preferably in Southwest or South. Salary and percentage.
Will arrange interview. Box A54, Broadcasting.

For Rent

equioment. RCA TMV-75-B
(new),
strength
measuring unit
reading
Estiline Angus Automatic
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillators,
etc.
Reasonable rental. Allied Research Laboratories. 260 East 161st Street,

Approved

field

direct

;

:

New York

BROADCASTING

'

City.

Broadcast Advertising

TW O CASES MERGED
FOR COURT HEARING
U.

S.

COURT

District

of Appeals for the

Columbia on July 27

of

FCC

granted the

a special appeal

Paul R. Heitmeyer, manager of KLO, Ogden,
Utah, and postponed action on the
petition of Pottsville Broadcasting
in its case against

Co.,

Pottsville,

Pa.,

for

writs of

prohibition and mandamus.
In a per curiam decision noting
the similarity of the questions involved, the Court ordered that the
Pottsville and Heitmeyer cases be
consolidated for hearing. No date
for the hearing was set, but since
the Court reconvenes again in
October, it will be several weeks
before further action is taken.
Meantime the FCC has agreed to
postpone consideration of the several applications involved in the
Pottsville case until the court has
acted.
Seeking to prohibit the FCC from
reopening a case reversed and remanded by the Court, except on a
single question of policy, Eliot C.
Lovett and Charles D. Drayton, attorneys for the Pottsville Broadcasting Co., applicant for a new
daytime station in Pottsville, Pa.,
sought a "writ of prohibition"
against the FCC. [Broadcasting,
July 15]. The FCC, after reversal
by the court, sought to consider
all three applications for a Pottsville station simultaneously, determining the license grant on a basis
of relative merit.

NAB

District Meetings

MEMBERS

of the

NAB

headquarmeet-

ters staff will attend district

NAB

whenever possiings of the
ble, under a policy announced July
29 by President Neville Miller.
President Miller and Ed Kirby,
public relations director, were to
attend the District No. 2 meeting
at Syracuse Aug. 1. Mr. Kirby
planned to attend the District No.
7 meeting in Kansas City Aug. 6.
Philip G. Loucks, former
managing director and special
counsel, also plans to attend as
many of these meetings as possible to fulfill a commitment he made
before retiring as special counsel
several weeks ago.

NAB

CLELLAN CARD,
of

er

WCCO,

L. L.
Scottsbluff, Neb., has been elected
president of the Nebraska Broadcasters Association. John J. Gillin
Jr.,
Omaha, was elected
vice-president and designated to
represent the association in interstate conferences. Other officers are
Art Thomas, WJAG, Norfolk, sec-

WOW,

Randy

retary-treasurer;
Ryan,
KMMJ, Clay Center, director; W.
I.

LeBarron,

KGNF, North

Platte,

STORY OF MOLLE
And How

announc-

Were Doubled

NBC

Related by

Is

Minneapolis,

elected honorpresident of the

Sales

was recently

THE STORY

Honorary

clusively for its national advertising during the past four years, is
simply and emphatically told in
"Stubble, Stubble, Sales Are Dou-

We
ary
Chase Radio Announcers
club, an organization of Minneapolis high school girls.
vice-president

of

Cedric Adams,
WCRA
Minneapolis Star columnist
and WCCO news commenta"is

tor,

with

WCCO's Al Hard-

ing as sergeant-at-arms, and
pageboy as honora
ary vice-president-in-chargeof-entertaining-us-girls-whenthe-boy-friends-are-away. Ofmeeting time of the
ficial

WCCO

group is 7 a. m. Saturdays
during President Card's Almanac of the Air program
for Northrup, King & Co.

Testing

A TEN-DAY

New KNX

equipment

test of the
$350,000 KNX, Hollywood,
transmitter erected in Columbia
Park, Torrance, Cal., by CBS was
started July 25 under supervision
of James Middlebrooks, engineer in
charge of construction. At the end
of the test, CBS will apply to the
FCC for a permit to conduct program tests for a 30-day period, to
be followed by regular service. The
50,000-watt RCA transmitter is
one of the most modern and complete in the world, according to Mr.
Middlebrooks. With its 510-foot
tower, fabricated by International
Derrick & Equipment Co., »f California, the plant incorporates several new facilities never before
used in radio transmission. The
structure is of reinforced concrete
and built in two adjoining units,
each designed to withstand horizontal or vertical shock of almost
any force of frequency from sudden earth movement. The buildings
stand on a six-inch concrete floor,
poured directly on the ground,
rather than on the foundation
walls built into the ground. The
floor
foundation is an integral
part of the building.

new

Cairo Conference Report

A REPORT
Nebraskans Elect
HILLIARD, owner of KGKY,

Announcers

Girls vs.

shaving
cream, which has more than
doubled sales by using radio ex-

Johnson and Wally Butterworth
and their Vox Pop show which
Molle's maker, the Cummer Products Co., has sponsored since Oct.
13, 1935, but adds that "the NBC
Red network audience deserves
credit, too."

In January, 1937, a one-minute

announcement devoted to another
Cummer product, Energine cleaning fluid, jumped Energine sales
15%, says the book, and their continued increase caused Cummer to
give this product its own program,
with the result that sales of Energine in the first quarter of 1938
were 26.2% ahead of last year. Re-

producing letter from sponsor and
agency (Stack-Goble Adv. Agency), the piece closes with the
thought that "if it's made to be
sold

it

air," the

probably belongs on our
"our" referring to the Red

network.

chell.

New

York.

SPARKS-WITHINGTON

Co.. Jackof Sparton

son, Mich., manufacturers
radios, has taken out a facsimile

li-

cense under the Finch Telecommunications Laboratories patents.

%\

In Pictures

MONOGRAM

Radio Outline

Map

POSTPAID

advertising world
H

31"

x

21

Shows

V2

Your name

"
U.

all

and Chi-

staff.
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in gold

25c extra

Canadian

and

S.

in-

lost,

.50

broadcast

for the

that

you? For

stations
fj

•

'

Shows number
Outlines
state,

province

Lists

each

call
1|

of

station

letters,

stations

names

and

by

frequency,

per

each

state,

city,

power

Shows time zones
paper

on
white
ledger
Printed
permitting use of ink
r

city

county,

Mailed

flat

*
*
*

discount on 50 or

Light

Opening

Snap
more

^

Weight

Durable
Flat

PRICES:

10%

Neat

In

Snap Out

Pictures signed the

Iowa Network's hillbilly unit, The
Northwestemers, for another film
chore following their work in
"Starlight Over Texas," featuring
Tex Ritter. Now in Hollywood
with Ranny Daly, program director of KSO-KRNT, Des Moines,
The Northwestemers will delay
their return home a few weeks

Angeles.

New York

to

strayed
or stolen copies just order
one of the new binders,
large enough to accommodate every issue for a year.
Order a binder today!

Single copies, 35c

the latter's

Co.,

Remember when

surance against

ment.

cago agency, on July 28 absorbed L. D.
Co., taking about eight from

BUCHANAN &

—

happened

covering the Interna-

longer, meanwhile broadcasting
their Mutual Network program,
Tall Corn Time, from KHJ, Los

Wertheimer

Unfortunately, copies of

Broadcasting do get lost.
Especially around a busy
when you need them
office
most.

10 or more, 25c each

York. Sept. 6, Tuesdays and Fridays',
6-6 :35 p. m. Agency is Lennen & Mit-

BROADCASTING

Stating that Molle's sales for the
were 20% greater than those for the same half of
1936, and that for the first quarter
of 1938 they were 39% ahead of
the first three months of 1937, the
book gives full credit to Parks

director.

JACOB RUPPERT. New York, starts
a musical show on WEAF, New

Lost Copies ofj

last half of 1937

tional

conference, including the revised
regulations governing international
communications of every character. The report was submitted as
of June 16 to the State Depart-

promotion

Yourself Against

piece with cover embellished with
a face bearing a sandpaper beard.

'

Telecommunications conferences held at Cairo, Egypt, which
began last July 1, was made public July 27 by the State Department. It bore the signature of
Senator White (R-Me.), chairman
of the American delegation and
listed conclusions reached by the

NBC

handsome

ble",

Molle

of

Broadcast Advertising
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National Press Bldg.

Washington, D. C.

National Press Bldg.

WASHINGTON,
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UNITED PRESS,

with addition of
within the
last few weeks, now serves 262 stations in 44 states, according to Al
Harrison, U. P. radio sales manager
New stations are KTRI, Sioux City
KDXT, Denton, Tex.; WCOC, Meridian, Miss.; and KFJI, Klamath

new

four

the new book
35,000 Days in Texas, -written by
Sam Acheson, of the Dallas Morning News staff,
bas incorporated the title as slogan in its
station breaks
JVFAA. Dallas radio service of the Dallas Morning
Neics 35.000 Days in Texas.
history of the Dallas Morning News
since its beginning
in
1842 when
Texas was a Republic, the volume
was published by Macmillan Company, New York, and was released
July 25. On date of release.
broadcasted a 30-minute radio dramatization of the highlights of the
book. Ralph Ximmons.
program director, was narrator.

MOBILE

—

:

—

Falls.

KGKO

SOME

ELECTION

night in Oklahoma
was more intense than usual last
month after President Roosevelt's
visit. Here are the crew of KVOO,
Tulsa, working in an improvised
studio in the Tulsa Tribune plant
from which they broadcast 6 hours
and 45 minutes of bulletins and
comments, based on the newspaper's tabulations and AP and INS

WLS

SIXTY entertainers of the
National Barn Dance will be the opening night grandstand attractions at
the Illinois, Wisconsin and Indian '
state fairs, and will originate broadcasts direct from the fair grounds.
National Barn Dance will be carried
from the Illinois State Fair. Springfield. Aug. 13
Wisconsin State Fair,
Milwaukee. Aug. 20. and the Indiana
State Fair. Indianapolis. Sept. 3. The
Prairie Farmer Noon Dinnerbell program will also be broadcast from the
-

with Ken
ed at microphone. In back is Dorothy McCune, continuity and assistant news editor.

his 75th

and

office

WKY,

Hollywood employes, headed by
Myron Dutton. producer. James Hartzell and George McMenamin of the
guest relations department, have or-

Quality recordings require quality pro-

specify

CLARK

For 20 years

ganized a Little Theatre group.

leading transcrip-

and radio

WABC, New

York, on July 18 started two new early morning news commentators, Ruth Brine, on Tuesdays,
Thursdays and Saturdays, and George
Perrine, on Mondays, Wednesdays,
and Fridays both at 8:30-8:45 a. m.

stations

pressings.

CLARK

has been the

standard in electrical transcription and

DRAMATIZING

phonograph record processing. Both

wax and
skillful

right

They come out

supervision.

when

CLARK

does them.

For quality processing

work

CB

—

CBM.

including

Ottawa

O.

CKLW,

CLARK.

say

early Canadian his-

tory, What Price Loyalty will begin
its sixth
consecutive year Sept. 11
for St. Lawrence Starch Co.. Port
Credit, Ont., originating on CKOC,
Hamilton, Ont. and carried on a net-

acetate "masters" get careful

;

CB

Montreal
Toronto

L.

Windsor.

|s|

Oklahoma

members

in Berkeley Aquatic
plant, adjoining the

Park. The new
transmitter on the East Shore
Highway, will house two large studios and the general office.

KRE

City,

en-

MULT!
UNIT
Dual
Diaphragm

CRYSTAL

See

Jobber

dress

and

Write for
Literature

;

of

the

school

city

board; finals of the Arkansas Valley tennis tournament;
annual motorboat regatta
from Lake Overholser; Max
Baer interviewed by Miss
Tony Bennett on a visit to
Oklahoma City; President
Roosevelt's appearance; cos-

Dept.

0-9

Youngs:own,

N E

W

WGX

HIGH

6
HUmbold-fc
2.

1
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will be broadcast

FIVE HOURS

after Howard Hughes'
globe-circling
flight
ended. KOCY,
Oklahoma City, gave its listeners a
dramatization of the air jaunt. Xaiph
Abedaher produced and directed the

show.

WXEW, Xew

York, has started The
Morning Star, women's variety pro-

WKY

gram. Mondays through Saturdays at
9-10 a. m. Anne Hirst, lovelorn edi-

New York Post, and CrysMowry, aviatrix and plane buildhave been recent guests.

tor of the
tal

ANDRE KOSTELANETZ. CBS

or-

touring
South
America with his bride, Lily Pons,
was to broadcast on CBS from
Buenos Aires July 31. The program,
opening with an address by Alexander W. Weddell, American Ambassador to Argentina, was scheduled for
5-5 :30 p. m., with a rebroadcast via
an off-the-air recording by
at
conductor,

chestra

7-7 :30.
at the

This arrangement was made

Kostelanetz, who
wanted to compare the quality of the
music as it sounded over the air and
in the studio.
request

of

Two Way Communication

er,

WBAP,

Fort Worth, picked up a
quarter-hour broadcast by W. Lee
O'Daniel, flour sponsor. and candidate
for
Texas Governor, direct from
O'Daniel's old home town. Kingman,
Kan.,
July 20.
Announcer Dave
Byrn made the Kansas trip along
with Technical Supervisor R. C. Stinson and the
mobile unit.

WBAP

YAXKEE XETWORK

is circulating
a 4-page brochure calling attention to
award of the Radio Guide Medal of
Merit to the Xetwork and the Yankee Xetwork Weather Service.

A.

S.

FOSTER, manager

Simple
on

to

same

install.

office

to

office,

other uses.

of

Any number

WEW

WEW.

WEW

of

'phones

documents have won
freedom for oppressed people is told
in a new weekly series. Milestones of
Freedom, a
production,
on
WHX, Xew York.

WPA

line.

UNIVERSAL MICROPHONE
424 Warren Lane, Inglewood,

MAJ.

CO., LTD.,
CalU.,

U-S.A.

ROMAX STARZYXSKI,

di-

rector-general of Polski Radio, the
Polish broadcasting system, died after a heart attack at his home near

Warsaw

1938

of

St. Louis, will entertain members of
the
staff and friends at a celebration in the remodeled
studios Aug. 15, marking his first anniversary with the station.

HOW GREAT

•

2.-0880

fire

ties Inc.

Microphone Division

A R K

for

Chicagoland Music Festival,
8.000 musicians from 25
Aug. 20. on
and Mutual Xetwork, under
auspices of Chicago Tribune Chari-

states,

mic ray tests at the city airport under direction of Dr.
Robert Millikan, along with
returns of the Oklahoma primaries later in the day; airconditioning show coverage
from Skirvin Tower Hotel,
with 20
programs direct from the show.

Inter-office, remote studios,
house to garage. Hundreds

Ohio

appeals

featuring

Cannot be acous-

Licensed Under Brush Development Co. Patents

KOIX

with three
announcers
stationed at points along the harborfront. Ivan Jones broadcast from atop
the administration building of Swan
Island airport
Stanley Church, from
the Steel Bridge
and Marc Bowman
from the harbor sea-wall.
fleet,

XIXTH

tically overloaded.

Inc.

Portland's third annual
week" July 22. KOIX. Portland, Ore., brought listeners a description of the arrival of the U. S.
"fleet

publication sponsors a
weekly Dairymen's League News program on WSYR, Syracuse, with farmers discussing dairy news and general
farm information.

night

ASTATIC MICROPHONE LABORATORY.

TO OPEX

threatening the district.

club installations.
or

gineer.

A DAIRY

ad-

public

KDOX.

Reed Pollock and Abe Lefton as commentators and Melvin Johnson as en-

BROADCASTIXG

Microph one
For

the event for the tenth consecutive
year.
Monterey, broadcast
the roundup and fed it to MBS, with

fighters and giving campfire precautions, CFAR. Flin Flon. Man., has
been helping combat the forest fires

W2XE

e wl

the

;

joyed a fortnight of unusual
special events activity in July
by:
Opening a new Woolworth store; broadcasting direct from the court building
the Oklahoma County grand
jury findings indicting four

KRE. Berkeley. Cal.. has started
construction of its new S22.000 studios

40 radio executives and artists
San Francisco district were
rounded up July 15 by Lloyd E
Yoder, of KPO-KGO, San Francisco,
for a 100-mile trek to the famous Salinas Rodeo. Yoder was chairman of
of

;

Many Events

XBC

tion manufacturers

Jack Mitchell,

director, who alternated
Miller, newT s editor, seat-

program

birthday. WW.J, Detroit, broadcast
the "world's biggest children's party''
July 30 from the Coliseum at the
Michigan State Fair Grounds. With
8.000 school children participating.
Mr. and Mrs. Ford were greeted by
the full chorus singing "Happy Birthday to You" and his favorite old-time
and patriotic numbers, complete with
birthday cake, candles and all.

PROCESSING!
why

left is

fairs.

TRANSCRIPTION

cessing. That's

At

reports.

;

ELECTRICAL

the

the San Saba district, where for
a time high water threatened to maroon it, and remained until the crisis
passed.
reported tremendous
listener interest from
its
frequent
broadcasts direct from the flood area.

WFAA

—

Wichita
into

in

A

Henry Ford on

KGKO,

unit of
Tex., went straight

danger area during the recent floods

WFAA

\yv\

-

Falls, Ore.

WFAA

HOXORIXG

clients

:

ADVERTISING

QUALITY

station

BROADCASTING

•
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Don Lee Holds

A 2Step Program

to Policy

Of Carrying Film Debuts

On

Sustaining Basis

a

DON LEE

Broadcasting System,
Los Angeles, the Pacific Coast outlet of Mutual, will continue to carry film premieres and Hollywood
additional special events as sustaining broadcasts despite the commercial taint ascribed to them by

Harrison Holliway, general manager of KFI-KECA, the NBC-Red
and Blue stations in that city, and
other southern California radio executives [Broadcasting, July 15].
Willet Brown, assistant general
manager of Don Lee, said the network views such events as of national interest and distinctly in the
special events category and thus
would carry them at the network's
expense. Mr.
Holliway recently
banned local release of all motion
picture previews on a sustaining
basis and announced such events
would be accepted only as a paid

commercial on his stations.
To exploit the forthcoming film,
"Men With Wings," Don Lee network, in cooperation with Paramount Pictures Inc., Hollywood, on
July 31 started for 13 weeks a
weekly half hour dramatic program over the network. Subtitled
"Cavalcade of American Aviation",
and centered around the historical
background of flying the weekly
Sunday afternoon program is said
to be one of the largest promotional campaigns ever staged by a film

company

to exploit a picture

still

Robert Redd, Hollyproducing as well
as writing the series. Paul Mantz,
in production.

wood writer,

is

advisor and William
Wellman, director of the film, are

technical

cooperating in the transcontinental
radio production.

WSPD

Purchases Site

WSPD,
new

Toledo, has purchased a
building to house its station,

according to an announcement July
18 by J. Harold Ryan, vice-presi-

dent and general manager. The
property, formerly the office building of the National Supply Co., is
a four-story steel, concrete and
brick structure. It was not purchased for immediate occupancy
but with a view toward the future
growth of radio and the eventual
necessity of larger space for
WSPD, according to Mr. Ryan.

The
ent

station will remain at its preslocation in the Commodore

Perry

Hotel

for

the

immediate

future.

Washington, expects to be on
new 1,000-watt transmitter on 1230 kc. by Sept. 1. Workis progressing on the new transmit230-foot Blawter house and two
Knox radiators at Chillum. Md.,
about one mile from the District of
the air with its

SCIENTIFIC
LOW TEMPERATURE
CO-EFFICIENT CRYSTALS
Approved by FCC

Two for $75.00

$40

ip^VEaeh

your

station:

Columbia line. Complete new Western
Electric equipment is being installed.

WOL

was recently raised to regional
status by FCC grant from its present
local status on 1310 kc.

A NEW

Blaw-Knox

1- Consider

quarter-wave

WREC,

...then look

FCC

Memphis, has asked the

authority

LINGO —

to

use a 1,000-watt
transmitter
for
Electric
Western
emergency purposes. It has also started construction of new studios in enlarged quarters in the Peabody Hotel,
to he completed early in the auuimn.
for

the

ECONOMY

radiator will be installed by
WRXL, Richmond, to operate directionally under an FCC decision
July 21 authorizing the 500-watt
daytime station to increase to 1,000
watts full time on SS0 kc.
vertical

to

WDNC. Durham, N. C. recently added a Western Electric remote amplifier to its remote control facilities.

f,

RCA MFG.

Co., Camden, has published a bulletin describing its Type
13-D volume indicator, with "four

meter speeds, precision accuracy and
broad application".

2m Consider the
EFFICIENCY

THE automatic power switching
equipment recently acquired by
WMAQ. Chicago, was installed by
Westinghouse E. & M. Co., and not as
stated in this column July 15. Broadcasting regrets the error.

THE

... then look

WOCB, 100-watt njght and
local on 1210 kc, authorized
by the FCC for construction

new

to

250 day
May 13
in Barnstable Township, Mass., has
asked the FCC for approval of a
and studio site near
transmitter
Ilyannis, Mass. Station will be operated liy Harriett M. Alleman and Helen
W. MacLellan, Cape Cod realtors.

COMMUNICATIONS PRODUCTS
Inc.,

• The

bulletin

station

Jersey City, has issued a new
describing its coaxial power
transmission line and its impedance
matching apparatus.

NEW QUARTERS,

modernistic and
completely air-conditioned, will give
KGVO, Missoula, Mont., complete
production facilities for all types of
broadcasts. The studios will be ready
for occupancy by Oct. 1, according to

Art Mosby. manager of

KGVO.

LINGO —

most important program for any
is its own! If you are planning
a modernization program, or just "thinking" about installing a new antenna
system
you cannot afford to overlook Lingo's proven Economy and Efficiency. Lingo Vertical Tubular Steel
Radiators have already done their job

—
.

well.

.

.

One

wrote: "I

station

am

engineer

satisfied that a

recently

more

effi-

CONTRACTS

cient and economical radiator could not
be obtained". If
want to know

Phonograph & Record Mfg.

before you spend your money, not only
what you can expect
but what you
CAN GET
then drop us a line. State
frequency, location and power of station
and we will give you complete cost and
performance charts in advance
without obligation.

for radio supplies to
be used by Government agencies were
awarded during the week ended July
21 to Bendix Radio Corp.. Baltimore,
Allied
radio transmitters, $17,430.30
;

Angeles,
pressings,

'The Crystal Specialists Since 1925"

for

WOL,

WPA

$34,500

Co.,

transcriptions
(estimated).

Los
and

.

.

.

.

at its recent annual meeting in
Kearney, Neb., addressed a resolution to U. S. radio manufacturers
protesting continued manufacture
of pushbutton type radio sets not
equipped with manual control fa-

John

E.

"New

.

Lingo

&

.

.

Son, Inc.

Dept.

Standards

Vertical

For

Radiators'".

Every station manager
and engineer will be
interested in the
amazing Lingo story
of efficiency and economy. Write today

.

.

Favor Manual Control
NEBRASKA Broadcasters Assn.,

Free!

YOU

B8

Camden, N.

J.

The association declared in
the resolution that pushbutton sets
limited reception to a small number of stations and asserted that
this might "gradually force independent and local stations to discontinue or curtail operation because of lack of sufficient potential
audience to interest program sponcilities.

Supplied in Isolantite Air-Gap Holders in the 550-1500 Kc. band. Frequency Drift guaranteed to be "less
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

sors".

VICE

THE

official

designation

Columbia

Park has been voted by the mayor
and council of Torrance, Cal., for

124 JACKSON AVENUE
University Park

HYATTSVILLE, MARYLAND

the

37-acre

site

there

of

the

$350,000 transmitter plant of

CBS

BROADCASTING

•

new

KNX,

Hollywood key.
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION
JULY 14 TO JULY

...

.

MISCELLANEOUS — KWJJ,

.

.

—

Kanawha
Charleston, W. Va.

—
MISCELLANEOUS—NEW, Summit RaAkron —Granted rehearing
Corp.,
WPTF, Raleigh, granted extension exp.
kw

spec.

WNBC, New

;

JULY 15
Waterbury, Conn.— Auth. transfer control of corp. from W. J. Pape to

ltd.

Omaha

9-22-38

Western

Wm.

;

J. Pape & Co., 200 shares common
stock auth. transfer control of corp. from
E. R. Stevenson, Caroline D. Benjamin,

W.

F. Huff-

man,

;

Wisconsin Rapids, 9-29-38
Mass.
Bcstg. Corp., Boston
Geo. W. Taylor Co.,
Williamson, W. Va. ; Greater Greenwood
Bcstg. Sta., Greenwood. S. C, and W. A.
;

James H. Darcey, Waterbury Trust Co.,
F.
T.
Holmes, Waterbury
trustee for

;

Barnette, Greenwood
St. Petersburg, Fla.
burg, N. Y.
C. G.

;

5

kw

1

ORAL ARGUMENT — Great

Bcstg. Co.,

Bcstg.
Co.,
Granted CP 1500 kc

unl.

auth.

1060 kc

auth.

Valley

dio

Britain,

Gonn., granted mod. CP trans, site,
KRIC, Beaumont,
changes antenna, etc.
Tex., granted mod. CP change equip, etc.
KFAB, Lincoln, and WBBM, Chicago,
granted exp. auth. synchronize
WOR,
Newark, granted renewal facsimile
WCLO, Janesville, Wis., granted invol.
"transfer control to executors of H. H.
Bliss, and granted renewal.

Foundation, to Wm. J. Pape. Wm. B.
Pape, Eric Pape and J. Warren Upson,
voting trustees.
WCOU, Lewiston, Me. Mod. CP re antenna, new trans., trans, site.

Pinellas Bcstg. Co.,
Peter Goelet, NewHill, G. D. Walker

;
;

;

—

and Susan H. Walker, Winston-Salem, N.
C, all on 10-6-38.

;

WFAS, White

;

CP move

trans.,

1

Girardeau, Mo., mod.
grant
to unl., contingent
St. Louis, mod. license increase

spec,

KWK,

WEBQ

N

kw

WBBM,

;

KFAB

JULY 19

MISCELLANEOUS — WD AN. Danville,
HI., granted mod. CP. trans, site, radiator
W2XSN, Montclair, N. J., granted mod.

N. J.
KDYL,
Salt Lake City, granted mod. CP extend
completion KDNT, Denton, Tex., granted
trans

Alpine,

at

site

;

;

w

license for CP 1420 kc 100
D WIRE,
Indianapolis, granted license for CP aux.
trans.
NEW, Radio Enterprises, Hot
Springs, Ark., denied continuance and consolidation applic. KTHS to assign license
to it, and CP move to Little Rock, etc.
NEW, Colonial Bcstrs., Savannah, Ga.,
;

;

postponement oral argument
Memphis, granted extension temp,
N to overcome interference.

granted

WREC,

kw

auth. 5

Raleigh, N.
Capitol
C.
Bcstg. Co. granted CP 1210 kc 100-250 w
denied CP 1210 kc 250
D.
unl.

—

;

w
MISCELLANEOUS—WVFW,

Brooklyn,
granted consent transfer control to Eva
for
Salvatore
D'Angelo as trustee
L.
D'Angelo WGRM, Grenada, Miss., grant;

WHO, WSM,

increase to 250 w D
facsimile
granted

CP

;

WGN

extensions

WKAT, Miami Beach, Fla.,
crease D to 250 w
KOB,

granted inAlbuquerque,
N. M., and KEX, Portland, Ore., granted
extension auth. simultaneous operation
WGVA, Indianapolis, granted vol. assign.
WTIC,
CP to Indiana Bcstg. Corp.
;

;

CP

;

1500 kc 100-250 w unl.
NEW. Capitol Bcstg. Co.,
WFNC, Fayetteville, N.
C.

CP

ed

CP

;

KRLD, WESG, WBAL, WAPI.

KTHS.

KVOO, KWKH,
mental auth.
exp. auth. 500
;

renewed

granted extension experiWLW, Cincinnati, granted

kw

Denver, broadcast a commercial in July from Berthoud
Pass, which it calls the highest
point on any transcontinental highway. Following a program fed to
Mutual to celebrate completion of
hard-surfacing of Route 40, Bill
Welsh broadcast recreation of a

KFEL,

Yankee-Red Sox ball game from
his snowy perch, 11,315 feet above
Kellogg Co. He spoke
105 minutes from this tent. With
sea, level for

him were Frank Bishop and Mark

Crandall. KFEL claims it was the
highest point of origination for
any commercial broadcast. BUT

and license
license fur-

directional

WCNW,

;

Brooklyn,

ther extended pending action on renewal.
SET FOR HEARING NEW, John T.
Alsop Jr., Ocala, Fla., CP 1500 kc 100 w
unl.
NEW, Virgil V. Evans, SpartanNew
burg, S. C., CP facsimile;
WGAN,
Orleans, mod. license to unl.
Portland, Me., invol. transfer control to
KHSL, KVCV, RedGannett Pub. Co.
ding, Cal., consent transfer control Golden Empire Bcstg. Co. to Roy McClung,
Horace E. Thomas, Stanley R. Pratt Jr.
NEW, Pillar of Fire, Zarephath, N. J.,
CP international station 5 kw unl. NEW,
Clair L. Farrand, New York, CP special
emission 1 kw unl.
KFVD, Los Angeles,
mod. license to unl. WJRD, Tuscaloosa,
WHDH, BosAla., mod. license to unl.
ton, applic. amended re equip., antenna,
WHJB,
increase 1 to 5 kw unl. 60 days
Greensburg, Pa., CP amended re trans,
to 1
site, equip., increase power 250

JULY 21

KLUF,

Tex.

Galveston,
assign,

vol.

—Granted
conKLLTF Bcstg.

license to

—Granted consent
control Redwood Bcstg. Co.
Wm. B. Smullins.
WWL, New Orleans—Granted extension
exp. auth.
time 850
WLW, Cincinnati —extension
SET FOR HEARING—WOLS, Florence,
C, mod.
WLAW,
KIEM,

Eureka,

Cal.

"transfer

to

unl.

kc.

facsimile.

license to unl. ;
directional,

S.

Lawrence, Mass., CP

increase

KPO KSEI, Pocatello, Id.,
•CP in docket amended to directional 600
ike 1 kw N
WHK, Cleveland, mod. license to directional N & D, increase D
tx>
5 kw
WJJD, Chicago, renewal applic.
NEW, Coastal Bcstg. Co., BrunsStd. to

LS

at

;

;

;

;

wick, Ga.,

CP

1420 kc

w

100-250

unl.

MISCELLANEOUS — NEW, Topeka
Bcstg. Assn., Topeka, granted pet. file
orief applic. Wm. F. Huffman, Wisconsin
Rapids
WABY, Albany, granted pet.
;

join

argument Tri-City

oral

Bcstg.

Co.,

Schenectady
WOKO, Albany, same
KLX, Oakland, motion for bill of particulars applic. Larry Rhine, San Francisco
WRNL, Richmond, Va., granted
;

;

;

GP

use
Scranton,

1

kw

directional

CP

denied

unl.

kw N

1

WGBI,

;

NEW,

;

Kathryn

B. Gosselin, Aurora, 111., denied
applic. as in default
WJJD, Chicago,
renewal set for hearing as result of complaints about patent medicine advertising
WIRE, Indianapolis, granted extension temp. auth. operate nondirectional
J. T. Griffin, Oklahoma City, dismissed with prej. applic. CP use
facilities
as
applicant
requested
withdrawal of applic
KGW, Portland, Ore.,
retired to closed files facsimile applic.
;

;

NEW,

W.
Xyerla, Herrin, 111., Commission on own
motion continued hearing on applic. CP

WBNX, New

to 10-11-38;
petition to separate applic.

Orville

York,

WMBG

denied

power

for

in-

crease from that of
WNOX,
Knoxville, denied petition to remand for
further hearing applies. South Bend Tribune and King-Trendle Bcstg. Corp., for
South Bend and Grand Rapids, respec-

;

Del.,

radiator,

•

equip.;

KLAH,
for CP

license

license

for

Carlsbad, N.
increase D

granted
250

August

1.

;

KFJZ,

;

;

;

;

JULY 29
Ore.—Granted CP modi-

KAST,

Astoria,

fy trans.,
kc 100

new antenna,

w D

change 1370

etc.

kc 100-250

w

unl.
Co., Madison,
Wis. Applic. denied as in default.
El Paso Bcstg. Co., El Paso, Tex.
World Pub. Co., Tulsa. KGKL, San
Tribune Co., Tampa.
Angelo, Tex.
Commission denied in all cases the
Fla.

w

NEW,

1938

to 1200

Four Lakes Bcstg.

—

NEW.
NEW,

;

—
applications

940 kc
kc 1-5

;

:

NEW,

El Paso

Bcstg.

Co.

for

CP

kw unl. World Pub. Co., CP 940
kw unl. KGKL, change 1379 kc
w to 940 kc 1-5 kw Tribune Co.,

1

;

;

100-250
CP 940 kc 1-5 kw.

;

—

JULY 21

Richard M. Casto, Johnson City,
Johnson City Bcstg. Co., same
Journal Bcstg Co., Knoxville
M. Casto and Knoxville Journal

——

Baltimore

—

Chicago

— Extension
—

antenna,

trans.,

move

facsimile.

increase

Examiners' Reports
NEW,

.

.

NEW,

M.

—

CP
C. Reese, Phoenix, Ariz.
unl., amended to 1200

1500 kc 100-250

w

JULY 28

NEW,
CP

John

F. Nolan, Steubenviile. O.

1310 kc 100

NEW,

w

D.

Bowling Green Bcstg Co., BowlKy. CP 1310 kc 100-250 w

Green,

control

—

to

Philadelphia

— Auth.

transfer

Arde Bulova.

WIBW, Topeka—Mod. CP new

trans.,

change antenna, for approval trans, site.
KGGC, San Francisco Vol. assign license and CP Golden Gate Bcstg. Co. to
Golden Gate Bcstg. Corp.

—

.

—

w D.
NEW, Nathan
C; NEW, J. J.

Radio-Press Equality

250

Frank,

New

Bern,

N.

White d/b Greenville
Examiner
Greenville, N. C.
Seward recommended (1-684) that applic.
unl. be
100
Nathan Frank CP 1500 kc
granted; that applic. J. J. White CP 1500
D be denied.
kc 250

—

Co.,

w

w

NEW, Anne
Cal.

—

CP new
C.
100-250 w,

kc.

Vancouver Radio Corp., VanExaminer Bramhall recomcouver, Wash.
mended (1-682) that applic. CP 880 kc

Bcstg.

to

trans.

WPEN,
Bcstg. Co. denied CP's 1200 kc 100-250 w;
Johnson City Bcstg. Co. granted CP 1200
kc 100-250 w.

Ja Levine, Palm Springs,

Hyde recommended
— Examiner
applic.
1370 kc 100-250

(I-

w
that
CP
unl. be dismissed with prejudice.
GretNEW, State Broadcasting Corp.,
Examiner Berry recommended
na, La.
(1-686) that applic. CP 1370 kc 100-250
w spec, be denied.
685)

—

-

KIDO, Boise, Id.
ommended (1-687)

Hyde rec— Examiner
applic. mod. CP
that

extend completion date be dismissed with
prejudice.

NEW.
Holland,

;

CP

power.

unl.

mended

NEW,

D

increase

ing

dio Corp.

Knoxville

KVRS,
KGVO,

—
—
Rock Springs, Wyo. — Same.
Missoula, Mont. —License for

W. M. Liddon.
WSJS, Winston-Salem, N.

Portland, Ore., went all the
way to the top of Mount Hood,
11,253 feet above sea level to feed
NBC-Red a program covering the
annual climb of a local American
Legion post. Here are Bob Thomlinson (left) and Rusty Fowler at
the summit house.

WKBZ, Muskegon, Mich. Granted auth.
voluntarily assign license to Ashbacker RaTenn.

—

control to

KGW,

;

Richard

•

unl.

KSD, St.
640 kc, increase to 1 kw unl.
Louis, denied rehearing applic. mod. lidenied
Md.,
cense
WTBO, Cumberland,
decision prior to 8-1-38; WBZA, KTBS.
KRE, Elwood Warwick Lippincott, Bend
Bulletin, Louisville Times Co., denied peWOAI, San Antonio,
titions rehearings
reconsidered and vacated action of 8-18-37
dismissing petitions of Southland Industries Inc. and Voice of Greenville for rehearing in No. 3758 and 3242 denied rehearing denied motion to dismiss filed by
Hunt Bcstg. Assn.

KTBS.Shreveport, La., granted license aux.
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to

WE

WHO,

—

;

CP change

to

increase

W

;

M.,

;

Fort Worth. CP change 1370 kc 100-250 w
WHAI, Greenfield.
to 930 kc 500 w unl.
Mass., mod. license D to unl., 100-250 w;
H K C, Columbus, renewal license
WKBN, Youngstown, mod. license 570 to

JULY 26

granted

D to 250 w WILM,
CP move trans, site,

equip., increase

Wilmington,

new

MISCELLANEOUS—KGCU. M a n d a n,
D.,

w

NEW

;

new

tively.

N.

—
—

;

Michael J. Mingo, TaWash., CP in docket amended to
WDNC.
1400 kc 250 w unl. directional
Durham, N. C, CP move trans, locally,

antenna,

—

—

;

unl.

vert,

trans, for auxiliary use.
license
Sheffield,
Ala. Mod.
move to Muscle Shoals, Ala.
KVOO, Tulsa Extension exp. auth.
1140 kc 25 kw unl. directional N.
trans,
WREC, Memphis CP 1 kw
for emergency use.
Des Moines Exp. auth. new
equip., increase 50 to 500 kw.
KYSM, Mankato, Minn. License for CP
as mod. new station.
KTRI, Sioux City, la. Same.
1

mit recorded programs to Canada.
KDKA, Pittsburgh
License for CP
change equip.
WMSD, Sheffield, Ala.—Auth. transfer

;

coma,

—CP

York

kw
WMSD,

new

WGN,

;

KOCY

JULY 23

JULY 19

WNYC, New

WJAR, Providence CP increase N to 5
kw directional.
WOCB, Barnstable Twp., Mass.—Mod.
CP new station re trans., antenna etc.
NBC, New York Extension auth. trans-

;

kw

educational high-freq. station.
Bible Institute, Chicago
educational high-freq. station.

—

WWL,

;

New York-

CP change trans.
Detroit CP change 1420 kc
w to 600 kc 250 w, move trans.
KALB, Alexandria, La. Auth. transfer control to Wm. F. Cotton.
WSAU, Wausau, Wis. License for CP
increase D to 250 w.

;

;

MISCELLANEOUS — NEW,

CP

100-250

;

sent
Co.

li-

'

Board of Education.

WCAO,
WMBC,

—

;

Y.—Mod.

N.

Plains,

NEW, Moody

;

;

directional ; WBT, Charlotte, CP
directional
KFAB, Lincoln, and
•Chicago, CP and mod. license synchronize
on 1080, increase
power; KWBG,
Hutchinson, Kan., auth. transfer control
ito John P. Harris.

to 5

Burl Vance Hedrick, Salisbury,
Piedmont Bcstg. Corp., Salisbury
Vance Hedrick denied CP 1340 kc
kw D Piedmont Bcstg. Corp. granted
C.

— Burl

Dallas,
unl.
license

50

to

NEW,

NEW,
N.

—KRLD,kw
increase

KFVS, Cape

cense re hours.

JULY 28

;

SET FOR HEARING

.

.

.

WBRY,

;

—

NEW,

Applications

Portland,

granted extension temp. auth. 1040
kc ltd., resume operation 9 p. m. to 3 a.
m. WJAG, Norfolk, Neb., granted temp,
Ore.,

JULY 14
"WILL, Urbana, 111. Granted CP increase D to 5 kw.
NEW, Zenith Radio Corp., Chicago
Granted CP television station.

w

INCLUSIVE

JULY 21

Decisions

100

29,

Kammeraad-Smith Bcstg. Co.,
Examiner Seward recom-

Mich.

—

(1-690) that applic. CP 1200 kc
100
spec, be dismissed with prejudice.
Tampa, Fla. Examiner Arnold
recommended (1-692) that applic. change
1220 to 780 kc be granted.

w
WDAE,

—

THAT radio reporters in foreign
lands should receive the same facilities
as newspaper correspondents, was recommended recently
by a special League of Nations
committee designated to report on
the use of broadcasting in the interests of peace. Included on the
committee were Dr. Max Jordan,
Central European representative
of NBC; Edward Murrow, CBS
European director; A. R. Burrows,
secretary-general of the International Broadcasting Union; Prof.
John Whitten of Princeton, director of the Geneva Research Center, and Sir Alfred Zimmern of
Oxford.

BROADCASTING

•

Broadcast Advertising

NETWORK ACCOUNTS
(Ail time

EDST unleM

other-true

*peoi£ed)

dentiwill sponsor a
I

and mouthwash),
variety show with Bob Hope on

NBC-

Red. Tues., 10-10 :30 p. m. on an undetermined number of stations. AgenIcy: Lord & Thomas, Chicago.

CONSOLIDATED
Xew York

BAKING

(Hostess Cake and

Co.,

Won-

der Bread), on Oct. 14 starts a va-

CBS

program on 44

riety

stations,

7:30-8 p. m. (rebroadcast, 12:30m.). Agencv Benton & Bowles,
X. Y.
Fri.,
I a.

:

JOHN MORRELL &

Co.. Ottumwa,
(Red Heart dog food), on Sept.

la.

I a frankY

WEAN,

New Business
IPEPSODENT Co., Chicago
frice

Radio in Industry
AFTER a series of heavy

will start Bob Becker's Chats
About Dogs on 19 NBC stations, Sun.,
1 :45-2 p. m. Agency
Henri, Hurst
& McDonald, Chicago.

II

Providence,
rains,
sold time to Universal Winding Co., Providence, which
broadcast this announcement:

"William A.

Ruhl,

f REVELATION )

works

manager of Universal Winding Company, announces that
power has been resumed at
plant and employes
should report for work tothe

morrow, Wednesday morning,
July

27.

Remember

— Em-

ployes of the Universal Winding Company report for work
tomorrow morning, as power

been

has

resumed

at

the

plant."

:

LIGGETT & MYERS
New York

Tobacco Co-

(.Chesterfield

cigarettes),

on Sept. 20 starts Burns d Allen on
97 CBS stations, Fri., 8:30-9 p. m.
Agency Newell-Emmett. N. Y.
:

PROCTER & GAMBLE
(Ivory soap), on

nati

Co., CincinSept. 3 starts

unnamed program on 20 NBCstations, Mon. thru Fri., 4 :304 :45 p. m. Agency
Compton Adv.,
an

Red

:

i|

X. Y.

PENN

TOBACCO Co., WilkesBarre, Pa. (Kentucky Club tobacco),
on Oct. 1 starts Vox Pop, with
Parks Johnson and Wally Butterworth, on 27 NBC-Red stations, Sat.,
9-9:30 p. m. Agency: Ruthrauff &
Ryan, N. Y.

GENERAL

FOODS

Corp.,

Xew

(La France), on Aug. 1 resumes Alary Margaret AlcBride on 38
1'ork

CBS stations, Mon., Wed., Fri., 1212:15 p. m. Agency: Young & Rubicam, X. Y.
Renewal Accounts

FORD MOTOR

Co., Dearborn, Mich,
on Sept. 11 resumes
Ford Sunday Evening Hour on 87
CBS stations, Sun., 9-10 p. m. AgenN. W. Ayer & Son, Philadelphia.

(automobiles),

cy

:

WELCH GRAPE JUICE

Co., Weston Aug. 14 renews Irene
Rich for Welch for 52 weeks on 47
NBC-Blue stations, Sun., 9:45-10 p.
m. (repeat, 11:15-11:30 p. m.). Agency: H. W. Kastor & Sons Adv. Co.,

X.

field,

Y.,

Chicago.

STERLING PRODUCTS,
'

Wheeling

(Bayer's Aspirin), on Aug. 2 renews
for 52 weeks Second Husband on 31
CBS stations, Tues., 7:30-8 p. m.
Agency
Blaekett- Sample -Hummert.
N. Y.

General Mills, Chrysler
Sponsoring Pro Football
CONTRACTS for sponsorship of
professional games in two cities
had been reported signed as Broadcasting went to press. General

Minneapolis, will sponsor
Chicago Bears games on WJJD,
Chicago, with Jimmy Dudley giving on-the-scene accounts for home
games and ticker pickups for
games away. Chicago Cardinals
games will be sponsored by General Mills on WIND, Gary, with
Russ Hodges announcing. The season starts with the Bears-Cardinals evening game Sept. 11.
Chrysler Corp. will sponsor the
Detroit Lions on WJR, with Harry
Wismer as announcer and Harry
Kipke, former Michigan U coach,
as
commentator. Although the
Lions are owned by G. A. Richards,
Mills,

president of WJR, this is the first
season that station has been able
to clear time for the pro games.
A shift in the Fr. Coughlin series
will be necessary. Lee Anderson
Adv.
Co.,
Detroit,
placed
the
Chrysler account. The motor firm
is understood to be interested in
pro football in other cities.

I

,

CAMPAXA SALES
Italian
Coolies), on
111.

(

who

neer,

is

Co.,

Batavia.

Sept. 2 shifts First
Nighter from XBC-Red, Fri., 10-10:30
p. m.. to 50 CBS stations, Fri., 8s :!U p. m. Agency: Aubrey,
Moore
& Wallace, Chicago.

LADY ESTHER,

Chicago

(cosmet-

on Sept. 2 shifts Lady Esther
Serenade on 49 NBC-Red stations
from Tues.. 8:30-9 p. m., to Fri., 1010 :30 p. m., into period vacated Aug.
26 by Camnana Sales Co. First Night-

ics),

!

er.

Agency

:

Lord

& Thomas,

Chicago.

CUMMER PRODUCTS

Co., Bed(Energine cleaning fluid),
on July 31 replaced Radio Newsreel
with Spy Secrets, dramatic serial, on23 NBC-Red stations, Sun.. 5:30-6
m. Agency:
1>.
Stack-Goble Adv.
Agency, Chicago.
ford.

UNION OIL
troleum

Balm, Dreskin, D.D.D.

O.

W

in charge.

Co.,

products),

Los Angeles,
on July 25

(pere-

named its weekly Pacific Coast NBCRed network half-hour program The
76 Review, and added Conrad Nagel
as commentator, replacing John Nesbitt.

LADY ESTHER

Co.,

on

Sept.

2

changes from 8:30 p. m. to 10-10:30
(EST) on 49 NBC-Red stap. m.

Guy Lombardo's orchestra will
Wayne King in early Octoaccording to Lord & Thomas.

tions.

replace
ber,

PACIFIC UNION CONFERENCE.
Seventh

Day

Adventists, Los Angeles

(religious), on Aug. 7 adds
stations
O
(
KSUN,
for The

Network

KCRJ)

Prophesy,

K Y

4 Arizona
,

KGAR.
Voice

of

now heard on 12 Don Lee

California stations, Sun.. 9-9 :30 a. m.
Agency Lisle Sheldon Adv., Los An:

geles.

not when we can avoid it. In fact, we don't give away
any more equipment than you give away free com-

Choose

—Gates Speech Equipment
BROADCASTING

•

Broadcast Advertising

make

mercial programs. Like you, we're in business to
money, honestly and on a fair basis.
we're peculiar about this. But neither a

manu-

facturer of apparatus nor a broadcasting station can

We

have a selfish
operate very long without profit.
motive.
want to stay in business.
want to
continue to employ our men. And we want to continue
to serve you by supplying you with first class broad-

We

We

casting equipment.

Have you

noticed there's usually a catch when somegiven away? If a product is really good it can
be sold at a fair price. If there's value in it, there's no
need to give it away.
thing

We

is

try to sell at reasonable prices with a fair

We

of profit.
worth. This

try to give the buyer his full

isn't altruism.

found we can

sell

more

It's

this

good

margin
money's

business.

We've

way.

You get more for your money from us because we
have a well-equipped research laboratory, a capable
engineering department of cooperative branch offices.
It costs us something to support them, just as you have
to pay for your announcers or your engineers. You
could probably let the janitor sign off occasionally in
the evenings and save money but it wouldn't be worth
it.

FOR YOUR NEW STUDIOS

THINGS AWAY

E DON'T GIVE

Maybe

THE first permanent American exhibit of television, to be placed in the
NBC quarters in Radio City, will be
opened early in the autumn, according to O. B. Hanson. XBC chief engi-

:

Network Changes

Which Everyone Knew
Before Anyway

That's

how we

feel, too.

you're looking for your full money's worth, if
you want good service and friendly cooperation from a
So,

live,

if

wide-awake organization

—

try us. That's all

we

ask.

AN ADVERTISEMENT OF RCA MANUFACTURING COMPANY,
August

1,

1938

•

INC.
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!

7-Up (5c
ADVERTISINGkeeping

and
with Texas
drink)

Metckandfoinj

political turmoil
the Governor's race,
the Dr. I. Q. Program over

over

KRLD,
its

—

ing chosen from persons attending
July 20 performance in a local
theater. There were 12 candidates
in the race, and during the performance a $10 prize was offered
the person in the audience who
could name at least 10 of the 12
candidates. Recently the broadcast
sponsored a hog-calling contest,
prize for which was a little pig.
Program is sponsored by 7-Up
Bottling Co., Dallas, and is handled
by the Gandy Adv. Agency, Dallas.

SAFEWAY
CTS AD\"ERTISED

C.'S-KIDO

CREAM OF THE WEST CEREAL
OXYDOL
JELL-0
MORNING CARNATION SEGO MILK
COCA COLA
M. C. P. PECTIN

tfoi

KIDO, Boise, Id., has a tieup with
Safeway stores by which announcements are exchanged for display in
windows and Safeway newspaper
advertising. Here is a sample.

Inventors

Congress,

meeting in Cincinnati the week of
July 17, was aired daily by WCKY,
beginning with a round table discussion between officers of the
group July 17, and continuing with
daily exclusive afternoon programs
on which inventors explained their
gadgets, and several evening broadcasts.
installed a special
booth at the Congress, displaying
products of station advertisers. The
broadcasts and display were arranged by Lloyd G. Venard,
sales director, and Mendel Jones,

WCKY

WCKY

director.

A Brochure from WLAP
GRAND OPENING of the new
studio of

WLAP,

pictures a U. S. battleship with descriptions of the ship's functions.
Packages will display various types
of ships when the program is expanded in the fall, according to

NBC.

Lexington, Ky.,

was heralded by a 32-page souvenir brochure inviting visitors to
look over the new premises in the
Radio Bldg. during open house
week, June 26-July 2. The publications carried pictures of
personnel and interior shots of the

Esso's Flight Parade
cooperative efforts of
KYW, Philadelphia, and Standard
Oil Co. of Pennsylvania, a fleet of
Standard Oil tank trucks, decked
out in large placards bearing a

THROUGH

congratulatory message to Howard
Hughes and pictures of the Esso
news reporter at the mike,
call
letters and times of daily
broadcasts, moved away on an hour

KYW

parade through

Philadelphia

streets as soon as painters had
filled in the posters with the exact
minute of his plane's arrival in

New

—

Esso's

A Taste of Georgia
BUSHEL crates of Georgia's

York.

^

:j:

;j:

Milwaukee Cheer
HEADLINES carrying a cheery
note for business, clipped from The
Milwaukee Journal are pasted in
a weekly printed folder, Headlines
That Mean Business!, published by

WTMJ,

Milwaukee.

best

Elberta peaches for advertising
agencies and movies of studio personnel and quarters for small Middle Georgia towns draw favorable

comment for

W MAZ

,

Macon.

Peaches were sent to 60 agencies
over the country, each crate carrying a large cellophane card puffing
coverage of the Middle
up
Georgia market. Movies of
WMAZ's transmitter, studios and
workers are enjoying showings at
about 20 theaters within a 60-mile
radius of Macon.

WMAZ

WMT's

Baseball Evening

COOPERATING

with Cedar Rap-

ids civic organizations in promoting good will and raising funds
to support the local baseball club,

WMT

sponsored an evening of
baseball by selling tickets to the
game at a special reduced price
Baseball Boostthrough the
er Night recently. Two weeks bebegan a camfore the game
paign, using radio as the only advertising medium, to sell tickets
for the special game. Tickets could
be purchased only through
advertisers.

WMT
WMT

WMT

More Fun
of new house

FIRST ISSUE

*

Gadgets Galore

program

shoe stores, shoe dealers
sponsored a daily half-hour, Footwear Frolics, on KGVO, supplemented by a Cinderella Search in
which free shoes were given to
persons wearing a certain size.
Other promotional angles included
special shoe style talks on the daily
chatter program This and That,
and incorporation of the station's
Club Calendar of the Air in the
Footwear Frolics variety program.

city's

theme of Don Winslow of the
Navy, the company's program on a
five-station NBC network in the
Midwest. The package front depicts
a naval officer and a row of signal
flags, while the rear of the box

rtbs 19c

NATIONAL

,

Radio Package

VEGETABLES

*

and Jimmy Barber, merchandising and production
Missoula,
managers of K G V O
Mont., helped put over a busy Shoe
Week in Missoula recently. During
this annual cooperative sale of the

design for Kellogg's Wheat
Krispies packages follows the

IVORY SOAP
KELLOGG S FINE CEREALS

*

Shoes for Cinderella

NEW

MAXWELL HOUSE COFFEE
SUN VALLEY CORN
COCOMALT

L.\B

—

—

MARION DIXON

SOME

& Promotion

Clover
Pigs and Such
New Use for Wheat
Splash
Picnicking in Denver

Dallas, Wednesdays, elected
be-

own Governor, candidates

N. B.

KLZ's Third Picnic
25,000 tickets were issued
for the Third Annual KLZ Picnic,
held at Lakeside Amusement Park
near Denver July 31. Through spot
announcements giving locations
where free admission tickets might

soft

step

or-

gan of WTMJ, Milwaukee, You
Can't Beat Fun, is dedicated to
T. F. Flanagan, president of Penn
Tobacco Co. and Ruthrauff & Ryan,

be obtained, accounts now on the
air received a publicity break by
sharing in the ticket distribution.
At the picnic, featuring a variety
show provided by KLZ staff artists,
all youngsters under 12 were given
free ice cream and cupcakes.

KLZ

is awarding free air trips
Cheyenne rodeo to the jobber-salesman moving the most
Wheaties over a specified period
in connection with re-enacted major league baseball games.

to the

*

*

TO TEST

*

Big Sale

Bills

listener interest in the

General Mills baseball broadcasts

WHO

of Bill Brown,
a special Bill

sports editor,
Sale of
Wheaties and bananas was held in
cooperation with Des Moines grocery firms July 14-23. Sportscaster
Brown offered autographed baseballs and other baseball equipment
to kids sending the largest number
of Wheaties box tops. Four-color
posters, carrying his portrait and
a plug for the special, were distributed to cooperating grocers.
a£

"
'

Brown

:fe

in?

WWJ

The Dimes of

CAPTIONED

39,000 Dimes, a sixpage, four-color sheet recently issued by WWJ, Detroit, shows the
response to Ty Tyson's Man-in-theStreet broadcast,
sponsored by
Lakeside Biscuit Co. The brochure
opens to a picture of Announcer

Tyson surrounded by a crowd in
the Fox Theater. With
him is Earl Ebi, who plays the role
of Ace Branigan, G-Man of the
front of

sponsor of Johnnie Olson's Rhythm
Rascals show on WTMJ. The mimeographed piece, carrying sketches
of personalities in the show and

Air.

advertising blurbs for the product,
studio
are distributed to
guests and to audiences at personal
appearances throughout Wisconsin.

Co., Philadelphia, gives youngsters tickets to
the zoo for wrappers from its products, the first Zoo Party having
been held July 18 in charge of

WTMJ

Summer

Prizes
the July-August period
WKZO, Kalamazoo, Mich., is running a $2,000 contest for listeners.
Ten votes are given for every 10cent purchase as proved by evidence of purchase. Two programs
and a number of spot announcements are heard daily. The campaign has obtained a lot of new
business, mostly from advertisers
never on the air before.

DURING

Inside are listed other outstanding results of the broadcasts.

Parties at the Zoo

KRUMM MACARONI

Colonel Bill on WFIL. Newspaper
were used. The campaign

tie-ins

was planned by Richard A. Foley
Adv. Agency, Philadelphia.
#

*

#

Pet Recipes

PET MILK SALES

Corp.,

St.

Louis (condensed milk) offers a
cookbook during its twice-weekly
quarter-hour home economics program, Mary Lee Taylor, on CBS,
with broadcasted recipes.

WLAP

studios, along with congratulatory
advertisements by Lexington busi-

ness houses.
*

*

Millions in

*

Wheat

A CELLOPHANE

envelope partially filled with grain was attached
to a recent letter from
St. Louis, which identified the contents as representing "part of the

KMOX,

$25,000,000 wheat crop now being
harvested in KMOX's primary listening area."
*

*

WEEI

THE TITLE
piece of
deep in

*

in Clover

of a new promotion
Boston, is "Knee-

WEEI,

Clover" which stresses
that some 2,000,000 summer visitors are added each year to the
station's regular audience.
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DOWN ON THE FARMS went the mobile units of WDZ, Tuscola, 111., and KM A, Shenandoah, la., for pickups of sponsored programs last month. Clair Hull (left photo), WDZ manager, is shown interviewing an
Illinois farmer with Engineer Mark Speis at the right; the occasion was the resumption of the Farmer
on His Farm programs carried thrice weekly under sponsorship of the John Deere Harvester Dealers
of Illinois. In the right photo the KMA relay unit is picking up a broadcast from a harvester in motion
for one of the regular weekday programs sponsored by International Harvester Co.
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in order to be a

Again, a good radio station

do more than merely entertain i

a great

many

merchandise

\now the

1931,

_£l

and

dealer interest with

its

selling

sales

A program on

for better

is,

consequent preferential display

of

called

this part of the story of

sell

or worse,

still

it

the Nation's Station not only builds

through consumers but brings

impact

must

ultimately, of course,

Most merchandise

WLW representatives have

them personally

must, in the final analysis, entertain

and

for its advertisers.

urn

since

It

people

sold through stores

dealers

n hi

good advertising medium must

l

to

[===:3

WLW

your product strong

|C===1

WLW-land

....

248,700 times

—

on dealers

WLW

I

— the

an d shown

Nation's Station.

—

RCA 96-A

Let the

Limiting

Amplifier help you

answer

has been effeetivelv demonstrated that

ITthe RCA

96-A Limiting Amplifier

will

permit you to increase the signal strength

by

3

db — about the same thing

ling the

as

doub-

power of your transmitter.

The 96-A enables you to get an increased
signal without making your transmission
sound distorted. This

is

because of the

return time constant of the instrument

not fast enough to influence audio

fre-

quency tones, its action depends upon
vacuum tubes — easily replaced when necessary. It has been carefully engineered and
includes

many

The

find useful.
\\

fier

hy not

features the engineer will

install

price

an

is

reasonable, too.

RCA Limiting Ampli-

now— when maximum signals are needed

to overcome summer static. Write the near-

complete

est office for

details.

Be

RCA MANUFACTURING
1270

>-ivth

Avr.

.

Chi

CO., INC.,

CAMDEN,
1<>0

Praehtroc

N.
St..

J. •

N. K.

-

A

sure of reliable service

— use RCA

tubes

Service of the Radio Corporation of
Simla

I

TO Ninth

St.

-

Holl»

.1

:

America
1016

N.

IN THIS ISSUE:

Business Prospects

Survey of Spot

BROADCASTING
Vol.

15

AUGUST 15, 1938
WASHINGTON, D. C.

No. 4

•

Broadcast
Adv^rtKincT
W
#W
*

Published

Semi-Monthly, 25th issue

to this!

listen

MIDNIGHT!
call for

—

Station

first

— no

6

States

for assistance,

and Canada

M, or

muring

—

little

drama. Yet during

from

— have

listeners in

actually located

sensational

but further proof that at 11:55

A

Copy

February

puts on a short

27 missing people! .... Nothing

—

in

6 months of 1938, we have received

286 requests

40

WHO

11:55

at

"Missing Persons". IT- a simple

job of announcing
the

Every night

(Yearbook Number) Published

he Year

15c the

P M!

us rustics of being asleep after 7:30

But

s3o °

I

too, via

WHO;

WHO
Des Moines

.

.

at

any other time, you can locate

at

so/eft,

P M,

.

50,000 Watts

IOWA -PLUS
J. 0.

MALAND, Mgr.

FREE & PETERS,

INC.,

Representatives

KLZ

covers the entire
Denver-Rocky Mountain Region

• KLZ
bif:

•

For advertisers who require broad coverage

Rocky Mountain

-major portion of the

the Denver-

dMou Main

region and the enthusiastic cooperation of dealers

KLZ supplies
"We have
writes:

in this area,

Powell

in

both.

Concerning

received orders,

KLZ

*

of
:.

New

Mexico

.

.

.

and the

'

Kansas,

.'South-

sRe.s k v

touring

SandparU

Nebraska,

letters

from points as far distant as the Wyoming-Montana border, Eastern

Nebraska, Kansas and

region,

.vrosi .of -Co-lorv sic

coverage, Mr.

comments and

daytime ikcen-

\s

area iCB-S) embraces a

Dakol,

entire state of

Colorado.'*

560 Kc.

Under Affiliated Management With WKY — Oklahoma City And The
Oklahoma Publishing Co. — Represented By The Katz Agency, Inc.

WAAB
WEAN

CATAPULT..

Boston
Providence

Your sales campaign into

Bridgeport

WICC
{

WTHT
WNLC
WSAR
WSPR
WHAI
WLBZ
WFEA
WNBH

New Haven
Hartford

New

the

London

Fall River

New England

Springfield

TMPETUS,

Greenfield

Manchester

New

from the

initial

moment of activity, may be
given to your sales campaign
in New England by using

Bangor

Connecticut

to

northern

station

Maine, together comprise the
major New England market
a unit that is of tremendous
importance in all national
sales programs.
For comprehensive New
England coverage, reaching
effectively the largest mar-

market regions. These regions, situated from southern

within the means of
even a nominal advertising
budget
use The Colonial
Network for your campaign.

Bedford

the extensive facilities of

Lowell
WLLH j Lawrence
WBRY Water bury
WLNH Laconia
WRDO Augusta
Lewiston
WCOU Auburn

The

Colonial Network.

(

The

territory

Sixteen stations comprise

The Colonial Network, each
enjoying a popular
local following in one of New
England's large and active

—

kets, yet

—

COLONIAL NETWORK
21

BROOKLINE AVENUE, BOSTON, MASSACHUSETTS

EDWARD PETRY &
Published semi-monthly, 26th issue

CO., Inc., Exclusive National Representatives

(Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building, Washington, D. C. Entered as
second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 3, 1879.

WGBI— a regular station
with plenty
of regular listeners

An

impartial, authentic Starch personal-interview survey of the Scranton

and Lackawanna County radio audience,
fact the regular

wanna County

WGBI

audience

late last Spring,

practically all of

is

confirmed the

Scranton and Lacka-

—

as the results above show.

All of which proves that

— "If

you

WGBI

you, too, would listen to

.

lived in Northeastern Pennsylvania,
.

.

because

which delivers a satisfactory signal throughout

it

is

the

ONLY

rich area

this

station

(175,000

radio homes).

WGBI,

Scranton,

is

in

Pennsylvania's third largest city and centrally

located in the 17th largest metropolitan area in the United States. This

metropolitan area includes Wilkes-Barre and 37 other important towns in

Luzerne County as well as 32 important towns in Lackawanna, Susquehanna and Wyoming counties. And this is only part of WGBI's primary
coverage.
If the acceptance of your product or service

Pennsylvania,
effectively

WGBI—
1000

watts,

day

•

500

WGBI

and

WGBI

and economically. Make

Reprinted from

•

880

to

grow

exclusively can

WGBI

Scranton, a

watts, night

is

kilocycles
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Northeastern

do the job

MUST

on your

CBS

•

in

quickly,

list.

affiliate

Represented by John Blair

issue

8C

Co.

inse

moment

in Irwin Shaw's "Supply and

...
Whether

Demand,"

original radio

drama

tvritten for

Columbia

and action
it

be the

first

poetic

MacLeish's Fall of the City; or
by "Buzz" Meredith; or the

drama written
a

brilliant adaptation

theater. ((This

brightest sensation of the

for radio,

summer,

CBS

of

The

curtain

tops

its

CBS summer

guest

is

rises

on

Pretend.
in

to the eight-year- old

To

these, the nation

program
is

now

a living,

playbill with the
his

Mercury

only one of eight

dramatic programs heard each week; ranging from the new Four

Theater

Hamlet

Red Badge of

drama season — Orson Welles and

Theater. But the distinguished

Archibald

glowing re-creation of

Courage by the Columbia Workshop, the CBS
on an active

the cue!

is

Comers

for children of all ages,

Tefs

listening, eight times a

week,

millions oi the most comfortable, intimate theaters of the land.

SINGULAR FIRST PERSON
Orson Welles and

Mercury company

his

Their

theater's reigning First Persons.

"Julius Caesar", which opened

November, rocketed them

to

as

Holiday",

"The

venture,

first

recently as last

immediate

bulwarked by three consecutive

are the

was

success;

"Shoemaker's

hits,

Rock" and "Heart-

Cradle Will

break House". At Columbia's invitation, Welles and

and imagi-

his troupe bring their vivid originality

nation to radio. In First Person Singular, Orson

Welles writes, adapts,
stories

casts, directs

and

the great "first person"

acts in

of literature for radio. Old and new, from

Cities" to

"The

"The

Two

Tale of

Thirty-nine Steps", they are taken out, brushed off and

broadcast to the nation in

their original excitement and newness.

all

BRAVOS

FROM

THE

SUPERB Welles chose Bram Stoker's
"Dracula". .The offering was superh
... It was a happv meeting between an
expert cast and satisfactory material.
.

New
ELECTRIC

was
the
is

It

York Daily

seemed

as

the

if

News

"mike"

actually being held to the lips of

marooned

in

pirate

Ben Gunn,

as

it

day and age to victorious
round-the-world
... So it was with "Treasure

this

CONSUMMATE The work was consummately

fliers

.

.The characters

trically.

New

eerie

and

effective in the

dram-

narrative form, punctuated by
atizations, that

Welles used.

Memphis (Tenn.)

Press-Scimitar

VIVID

Welles' use of the

makes

radio

stage

.

.

.

drama

Before

person

first

... as vivid as

we know what

pening, the story has

prize-fighters and

Island".

PRESS

NATION'S

come

to

is

the

hap-

life.

Stockton ( Cal.) Record

lived elec-

York Times

Everything was well nigh

PERFECT

perfect. .Institutionally,
.

in the

cap of CBS.

it is

a feather

Radio Daily

GRATIFYING The gratifying thing
about the hour was that no illusions

were destroyed.

New

York Journal

VERY SWELL INDEED Welles wants
revive the story-teller's art.
rates

right through

the

He

to

nar-

dramatized

portions, drops an explanatory

STIMULATING CORNER Orson Welles
launched hisnewWABC seriesof Monday evening drama... Last night
made it clear this is to be one of the
most stimulating corners of radio all
summer. New York World -Tele gram

word

two into the midst of a tense scene
and the effect isn't choppy, as you
might imagine, but very swell indeed.

or

New

York Post

NEW HIGH

If you enjoy drama, try

Welles. He's hit a

new

radio high.

Cleveland Plain Dealer

THE

;tory

— sumr

sap, " This he

j±statm$nec

nphs, the Village School Ma'ar

e

almost legendary heroes of P;

Northrop

;h,

— are

slated into vivid
ieral

EDUCA

Theater's

many

irtrayaJs of

American

brought

to

li

drama, presentee

Radio Division.

of the varied job?

industrial life;

with the v

ectly from tunnels, laboratories, r

irkshops throughout the land. Prese!

Tliie great an<

or

LET'S

PRETEND

and

is

just

discovering,

THURSDAYS,

the

gold

5:30-6:00 p.

m

laiUte4

l

°

,

** .u«

.* *

aU
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TRANSRADIO NEWS
Radio's

Now

Number-One News

Available on Southern

Number-One Radio

Available September

]

Daily 8

RATES

A.M.

WATTS

•

%A#

If

England's

Station

News on WTIC

5 minute periods

P.M.

1

•

6 P.M.

AND FURTHER INFORMATION WILL

50,000

New

Transradio

1

Service

T

I

•

11

P.M.

BE SUPPLIED

ON REQUEST

HARTFORD,

f

CONN.

The Travelers Broadcasting Service Corporation

•

Member NBC Red Network and Yankee Network

W. Morency, General Manager
Representatives: Weed & Company

•

James

•

New

Paul

York

F.

Clancy,
Detroit

Business
Chicago

Manager
San Francisco

HITTING A NEW HIGH!
KNX

IS

THE ONLY WHOLLY

"he

new

KNX

NEW 50,000 WATT STATION

IN

THE

U. S

!

transmitter and vertical radiator—

the most advanced in design and construction in the

world

— stands completed.

Located in the center of 37-acre "Columbia Park,"

18 miles from the heart

of Hollywood, the

WHOLLY new

equipment makes KNX THE ONLY
50,000

WATT STATION

Only yesterday
studios,
is

IN

new

THE NATION!

KNX dedicated its magnificent new

"Columbia Square" Hollywood. Today KNX

new— from

the copper ground system under the

studios to the beacon atop the 490-foot transmitter.

The result— the most popular
California offers, day
listening area at

50,000 WATTS, LOS ANGELES.

station in Southern

and night,

no increase

far

more primary

in cost.

OWNED AND OPERATED BY THE COLUMBIA

BROADCASTING SYSTEM. Represented by RADIO SALES: NEW YORK CHICAGO
•

DETROIT

•

MILWAUKEE

BIRMINGHAM

•

LOS ANGELES

•

SAN FRANCISCO

:

mat*
Don't
Free

ever

&

on yon

think

man who

Peters
is

that

the
calls

merely working a

"peddler's beat". Follow

him

We're in the business of
ing time for our
tions, of course.

way

for a few days and you'd find

time

hour he puts

time

that for every

know

ive

to

is

list

sell

make

Exclusive Representatives
WGR-UKBW
Buffalo
Cincinnati
WCKY
Cleveland
WHK-WCLE
Columbus
WHKC
_

of

sta-

But the best

to

help

sell-

I

radio
radio

SELL MERCHANDISE.

\\

Davenport
Des Moines
Fargo

iH.

WHO

WDAY
WOWO-WGL
KMBC
WAVE
WTCN

Ft.

Wayne

Kansas City
Louisville

Minneapolis-St. Paul
Peoria
St. Louis
Syracuse

WMBD
KSD

WFBL

WKBN

Youngstown

Southeast

in as a salesman,

about

five

he spends

hours as a combi-

Next time one of us drops
give us

in,

some dope about any

WCSC

Charleston

WIS

Columbia

WPTF
WDBJ

Raleigh

Roanoke

Southwest

nation market analyst, detec-

job that's bothering you.

Ten

KTAT

research man, and pro-

to

gram

director! Because look:

while suggestions.

Tulsa

KOIIN-KALE

(and FREE,

foenm
CHICAGO

NEW YORK

180 K. Michigar

247 Park Ave.
Plaza 5-4131

Franklin 6373
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Portland
San Francisco
Seattle-Tacoma

KSFO
KVI

FREE & PETERS,
JOHNS &

Worth

Pacific Coast

one you'll get some worth-

tive,

Ft.

KTL'L

inc.

FIELD, INC.)

Radia Station JteftMseutatiues
DETROIT

SAN FRANCISCO

LOS ANGELES

ATLANTA

New Center Bldg

One Eleven Sutter
Sutter 4353

C. of C. Bldg.

Richmond 6184

Bona Allen Bldg
Jackson 1678

trinity 2-8444

BROADCASTING

•

Broadcast Advertising

BR OA DC AST

II

and

Broadcast Advertising
Vol.

15.

WASHINGTON,

No. 4

The Spot Picture
And Only

D.

C,

Is

AUGUST

15,

$3.00

1938

Bright for

—

general business conditions hold up, new records for spot
may be set.
In the planning stage right now are more spot compaigns
If

year at this period. A slump in business, however,
would mean the waste-basket for a lot of them because advertisers are still jittery from the effects of the late 1937 and
early 1938 depression.
Definite prophecies are difnew campaigns, either scheduled or
ficult at the moment because
in the works. Some agencies refuse
of the prevalence of sponsor
give out such data; others readand time - buyer vacations, to
ily supply it. A few typical quotamany of which were deferred tions are given.
to late summer because of inAppended to this commentary
than

tense

last

activity

during

the

slow early summer.

all

The result is that September is going to see a wild
scramble for choice station
time, with an unusually high
percentage of campaigns being placed during the month.
Ordinarily

many

of

a list of spot advertisers, with
available information that could
be obtained relative to their autumn plans. Station lists were unavailable in a great many cases for
the simple reason that schedules
were not complete.
is

these

Roundups
in

of time-buving ranks
principal centers follow:

lists

would have been drawn up in August, which actually has been unexpectedly dull as a time-buying
month.

Outlook

They Expect Big Things
careful check of agency and
advertiser ranks in the important
time buying centers reveals a general note of optimism, often tempered with an if or but. Most cheerful is the ever-optimistic Los Angeles.
Most cautious is Detroit,
where the collapse of auto production has discouraged those who
spend money for advertising. Detroit, however, is hoping for better
days and plans are being made for
autumn introduction of new model
autos. And even in this blackest
part of the spot picture it is stated
that 1938 auto time buying will at
least equal that of 1937.
In Canada the business slump
has not been so severe. Younger in
radio advertising experience, it has
not met the time-saturation problem. A definitely improved autumn
is indicated in all quarters.
These views of spot prospects
in the United States and Canada
were obtained by Broadcasting's
correspondents, who have been
combing the ranks of agency, sponsor,
transcription, representative
and station executives for more
than a month. Intensive effort was
made to get definite information on

•

coming

for

spot

broadcasting

and winter

is the
best in radio history, according to
New York agency radio directors
and time buyers, transcription manufacturers, station representatives
and station sales managers. Unanimously they point to inquiries
from hordes of national and regional advertisers regarding programs and times available, to the
congestion of the networks who
have little to offer during the more
desirable periods, to the improvement in business conditions which
should make for increased purchasing power and increased advertising appropriations.

this

A

BROADCASTING

NEW YORK
fall

But when they are asked about
business actually signed, it's another story. Advertisers are asking
for plans for spot campaigns agencies are querying stations regarding audience tested programs and
available time; hundreds of campaigns are being shaped up on
paper, but only a few new spot appropriations have been authorized
by advertisers and fewer still have
contracted for time. As one agency
executive phrased it: "Right now
in August we're making our plans,
but September will be the ordersigning month."

Broadcast Advertising

;

Autumn

ager returns from vacation, probably right after Labor Day. Most
of these campaigns, they say, have
been discussed and approved in
theory and the final authorization
of the completed schedules should
be forthcoming without further
preamble early next month.

Business Upset Can Spoil a Fine Season;
September to Be a Stirring Month of Time Buying
a

SPOT broadcasting will enjoy a good autumn better than
anyone would have believed possible three months ago.

A YEAR— 15c A COPY

A DETAILED list of spot
accounts placed and contemplated for the fall
and winter, based on a
survey by correspondents' of BROADCASTING in principal time

CHICAGO
A BANG-UP

fall for spot radio
the consensus of 50 Chicago advertising agencies and station representatives surveyed by Broadcasting. Of particular significance
to Chicago radio is the number of
new accounts using spot and extended use of spot by old accounts.
Foremost is the Kellogg account,
which was recently shifted from an
is

buying centers, will be
found on pages 58 to 72
inclusive.

This is not to imply, however,
that there will be any dearth of
spot business even if many of the
contemplated campaigns do not materialize. As the appended list of
spot advertisers clearly shows,
there's enough business already set
to insure against any slump in
spot this fall.

The flexibility of this medium,
the ease of adapting the sales appeal to meet local conditions, the
advantage of reaching each audience at the best time in each
community, the ability to select
stations that will cover just those
markets desired, so that the advertising of any product can be
perfectly correlated with its distribution, the use of spot for intensive coverage of a particular
market, to meet aggressive competition or to bolster slipping sales,
spot radio's value in testing the
pulling power of a new program,
its invaluable assistance in introducing a new product to the public
and in obtaining distribution
through dealers these and other
attributes have firmly fixed spot
radio among major advertising me-

—

dia.

Ironically enough, the delay in
the placement of much spot business is due to improved business.
Executives who worked night and
day to keep things going during the
recent recession and who spent

away from their offices
worrying about business are, now
their hours

that the tide has turned, enjoying
vacations which are well deserved
but which, unfortunately, are post-

poning approval of schedules.
Again and again, in asking for
plans for this account and that,

Broadcasting was told that spot
radio campaigns had been planned
and that business would be placed
as soon as the advertising man-

Eastern

agency to J. Walter
Co. and Hays MacFar-

Thompson

& Co. New to spot radio is
the Corn-Kix account of General
Mills placed through BlackettSample-Hummert, and that agency
is using spot instead of network
for F & F Laboratories this fall,
a reversal of last year's placements.
Still more impetus is given Chicago spot placements by the addition of Skinner Mfg. Co. (raisin
bran) and the new liquid dentifrice of Procter & Gamble, both accounts being handled' by H. W.
Kastor & Sons Adv. Co. Another
land

account is Lasto Products
(permanent wave) with spot being
placed by First United Broadcasters Inc., which will also place con-

new

siderable spot for Williard Tablet
Co., returning to spot this fall after
using none last year.

Another new Chicago account is
Bree Cosmetics (Gibbs & Co.)
handled by Ruthrauff & Ryan Inc.
The O'Cedar spot list will be considerably expanded over last year,
according to John H. Dunham Co.,
agency in charge.
Time buyers for large Chicago
agencies state that billings for this
fall will greatly exceed those of
last year. According to Gene Fromherz, time buyer of J. Walter
Thompson Co., that agency's Chias of
cago billings were up 125
June 1 and billings for fall indicate a gain of 150% over the fall
of 1937 without the Kellogg account. Hugh Raeger, of First United Broadcasters Inc., states that
"business is definitely up with billings 30% higher than last fall and
winter."
In looking back over a success-

%

ion h'nwed

on page 56)
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FCC

Quiescent Sawyer Leads Ohio Governorship Vote;
Daring Vacations Other Radio Men in Political Races
Chain Probe Likely to Begin ANOTHER figure prominently

Alleged Radio Prejudice
In Tennessee Is Probed
ACTION by the Senate Campaign

identified with radio won high political honors in the early August

plaint charging denial of radio time
"to Senatorial candidates and
others", filed July 29 by John R.
Neal, will be withheld pending a
recommendation by the FCC, ac-

Is

In October;

WITH

IRNA Meets

Independent Radio Network

Affiliates

extent of

scheduled to decide the
its participation in the

FCC's forthcoming "chain-monopoly" probe during its convention
at the Hotel Stevens, Chicago,
Aug. 16-17, practically no progress
was reported at FCC headquarters
on plans for the investigation.
This was due largely to the absence on vacation of most of the
commissioners and many of their
staff during the first two weeks in

August.

From

sources Broadcasting learned it is a "good guess"
that the chain-monopoly hearings
will start "some time in October".
It is expected at least 30 days noice will be given the participants.
The major networks will be represented by executive and counsel
[Broadcasting, Aug. 1] and the
IRNA convention in Chicago will
official

determine whether and how network affiliates shall be represented. IRNA comprises some 275 stations affiliated with networks other
than those owned or operated by
chains, and was originally
formed a year ago to handle the
musicians' union demands.
McNinch to Return
William J. Dempsey, special assistant to Chairman McNinch, who

the

has been assigned as special counfor the Chain-Monopoly Committee
Commissioners McNinch,
Sykes, Brown and Walker
was
vacationing in Maryland the second week in August but was expected back in Washington by
Aug. 15. Also expected back early
the week of Aug. 15 was Chairman McNinch, who spent July under observation at Naval Hospital
sel

—

—

in Washington and then went to
an unnamed seashore resort for a
two-week rest.
Commissioners Craven, Case and
Payne, away the week of Aug. 8,
also were expected back the week
of Aug. 15. However, no oral arguments are scheduled for the remainder of August nor are examiners' hearings due to resume until the first week in September, so

when Charles

primaries

vice-president of
Corp., operating

Crosley

Sawyer,
Radio

WLW, won

the

cording to Senator Sheppard (DTex.) chairman of the Senate com-

Democratic nomination for Governor Aug. 9 by defeating Gov.
Martin Davey by about 30,000
votes. Mr. Sawyer will face John
W. Bricker, Republican nominee,
the

in

November

elections.

endorsements by both AFL
CIO and in view of the large
he polled, political observers
him a good chance to win.
Mr. Sawyer is Democratic

,

mittee.

vote
give

In the first recrimination reported during the current political season, Mr. Neal, one of the defeated
candidates for U. S. Senator in the
Aug. 4 Tennessee primaries, declared in his complaint that "a

Na-

ranking Tennessee Federal office
holder has endeavored to close var-

With
and

tional Committeeman from Ohio
and was formerly Lieutenant Governor. He has long been counsel
for and a member of the board of
directors of the Crosley company.
In Nebraska, Karl Stefan, Republican member of Congress from
Norfolk and formerly with WJAG
there, was renominated without
opposition, but Foster May, news

editor

of

WOW,

Omaha, seeking

Democratic nomination for
Congress with CIO endorsement,
was defeated by Congressman
Charles McLaughlin by slightly
over 2,000 votes. Mr. May conducted a "front porch" campaign via
the

radio,
of

chiefly

WAAW,

using the facilities

Omaha.

W. Lee O'Daniel, the
Texas flour salesman who introduced himself as a candidate for
governor during his sponsored
broadcasts on WBAP and the Texas Quality Network, is assured
next November due to the overwhelming Democratic vote in that
state [Broadcasting, Aug. 1]. A
Election of

runoff

will

be

required

in

latter

August in the Wichita Falls district where Congressman McFarlane was topped for the Democratic nomination by Edward Gossett, young Wichita Falls attorney,
but Gossett's nomination and election seems assured in view of his
wide margin of votes and the report
third,

that
is

K.

C.

Spell,

who ran

throwing his support to

Gossett.
In South Dakota, Chandler Gur-

ney,

CHARLES SAWYER
onetime manager of WNAX,

Yankton, still owned and operated
by his family, is the Republican
nominee for U. S. Senator and will
be pitted against Tom Berry, Democratic nominee, in the November
elections. Having come within a
few votes of defeating Senator
Bulow in 1936 for the Senatorship,
young Mr. Gurney is also given a
good chance by political prognosticators to win the office this year.

geles (fruit cake), a seasonal user
of radio time, has reappointed Lisle

Sheldon Adv. Agency, that

city, to

direct its advertising, and in October starts a three-month cam-

paign,
using
five-minute
transcribed commercials on 10 California and Arizona stations. List is

now being made

up.

KNOX GELATINE Co., Johnstown, N. Y.,
on Sept. 16 starts participation in Women's
Magazine of the Air, on 5 NBC-Pacific
stations, Fridays, 2 :30-2 :45 p. m. Agency
is Kenyon & Eekhardt, New York.

begun

Co.,

sponsoring

•

Sunday

evening program featuring George
Jessel to the air on MBS again this
winter are under way, according
to B. L. Rottenberg, vice-president
Redfield-Johnstone,

of

New York

agency which last winter successfully presented the program under
the sponsorship of a number of individual advertisers, each of whom
inserted his own commercials locally. Mr. Rottenberg said that the

agency was also planning a weekly
musical program to be called Show
of the Week and to feature a different name orchestra each week
which would also be broadcast over
MBS under the local sponsorship
system.

"BIG MONEY"' sponsor will
be permitted to have a hand in the
proposed radio series of the Academy of Motion Picture Arts and
Sciences, the membership of the
organization in Hollywood voted
on Aug. 8. It was pointed out that
the program idea was originated
in order that the picture industry
might be presented to the public
in the best light. It was felt a
sponsor might attempt to dictate
policy.
Therefore, the Academy
concocting a program that will represent the cultural aims of the film
industry, will carry on its proposed
series without a sponsor. The program will go either CBS or NBC

of the baseball

Page 14

May Return

for returning the

No Academy Sponsor

New

York,
broadcasts
games of the Sacramento, Cal., team on KFBK, Sacramento. Broadcasts, which will
continue through the remainder of
the season are in the nature of a
test, according to Blayne Butcher,
time buyer for Lennen & Mitchell,
New York, Lorillard agency. If
they prove successful and if there
are any desirable baseball broadcasts available for 1939 the company may go in for this type of
broadcasting on a national scale
next year. A network program
starring Robert Benchley is being
planned for this fall, probably on
CBS, although the details have not
been completed.
has

PLANS

NO

stated.

LORILLARD

finished.

Jessel

Fruit Cake Lists 10
JONES GRAIN MILLS, Los An-

Lorillard Baseball
P.

radio stations to Senatorial
candidates and others whom he
suspects would criticize the Memphis situation over radio stations."
Although no names were mentioned
in his first communication with the
special Senate committee, the complaint arose from the refusal of
radio time to W. M. Fuqua, Nashville attorney directing a Shelby
county vote probe, according to
Tennessee newspapers.
The Senate committee immediately turned over the complaint
to the FCC and asked for a recommendation. The FCC is studying
the situation and intends to make
a report to the committee, Acting
Chairman Sykes told Broadcasting Aug. 12, although it is not yet
known how soon the study will be
ious

that vacations will continue to deplete the Commission's personnel
the remainder of this month.
Reports that Chairman McNinch
was seriously ill were again denied
by his office. After leaving the hospital, he spent part of one day at
his office before going to the seashore. He is not now ill at all, it

was

Expenditures Committee on a com-

and purely on

its

entertainment

value. It is reported that both net-

works are negotiating for the

se-

ries to start in fall.

COLGATE

-

PALMOLIVE

-

PEET

Jersey City (dental cream),
will sponsor a quiz show with Jim
Williams on CBS, Wednesdays, 7 :30-8
p. m., preceding its Gangbusters program on CBS. Agency is Benton &
Bowles, New York.
Corp.,

Drawn tor Bkoaduastinu by Sid Hix
"Better Get Rid of That Tenor, Mr. O'Baniel He's Costing You Votes!"
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A/ew A/-@£ Ptelident

Cultural Relations Plan
Of State Department Gets

Renewed

NAB

Support

ESTABLISHMENT within

the

State Department of a Division of
Cultural Relations, which among
other things will seek to cement
friendly relations between the
Americas, evoked from Neville Miller,
president, a renewed
pledge from the broadcasting industry to cooperate in Pan-Americanism.
In a letter Aug. 11 to Secretary
of State Cordell Hull, Mr. Miller
said creation of the new Division
is noteworthy and of interest to
broadcasters. "As president of the
NAB," he wrote, "let me pledge
anew the continued performance
of American radio stations and
netwoi ks as ambassadors of international good-will.
"Our purpose is not one of propaganda by radio. Ours is the purpose to provide a free medium
through which our neighbors to
the South will learn something of
our lives here and of our aspirations; through which in turn, we
may bring to American listeners
something of the lives and aspirations of our friends throughout

NAB

-

Pan-America.
"Through such a free and unbiased reflection of American and
Pan-American ideals, we believe
the bonds of democratic liberties
which bind us together will be
strengthened and broadened. And
to such an end American radio
stands united."

Appliance Drives
CALIFORNIA - OREGON Power
Utility

Medford, Ore., and Mountain
Power Co., Albany, Ore., to
encourage use of electrical appliances, are jointly sponsoring the

KMBC, Kansas City, and seconded
by Rev. W. A. Burk, S. J., director

MILLER MOODS

might describe the sequence of candid camera studies
President Neville Miller, as he discussed radio in general with
a group of broadcasters at the 12th NAB district meeting in Wichita,
Kan., Aug. 8. Photographs (except center shot) are by Herb Hollister,
KANS, Wichita, general manager, and NAB director who presided at
the meeting. Mr. Hollister is one of the industry's best known candid
cameriacs, having won first place in Broadcasting's camera competition
of

NAB

last year.

the

Miller Moulds NAB Districts
In Active National Campaign
Swing Around Nation Includes Meetings With
Groups in Syracuse, Kansas City, Wichita
SWINGING into action on,the new 1 in Syracuse by Col. Harry C.
NAB program of coordinating na- Wilder, president of WSYR, NAB
tional operations through regional
meetings,
Neville
Miller,
NAB
president, attended three district
meetings of the organization during the last fortnight, making his
first acquaintance with individual
broadcasters representing nearly
100 stations. The district meetings
were in Syracuse, Kansas City and
Wichita.
In the informal, off-the-record
sessions, copyright problems and
political broadcasting rules proved

the

Roseburg and KOOS,

Contract is for 22
weeks, having started Aug. 15.
Public Service Corp., Denver, sponsors the series on KVOD, that city.
Program, featuring Martha Moore
as commentator, is also heard as
live talent on KNX, Hollywood.
Transcribed series was produced
by Radioaids, Hollywood, with cutting by Recordings, and C. P. McGregor, transcription concerns in
that city.

Pure Oil
PURE OIL Co.,

to Place

Chicago (gasoplanning a fall spot campaign on a regional basis using an
undetermined number of stations.
Thornley & Jones, Chicago, is agenline), is

cy.

BROADCASTING

The

NAB

NAB

objectives of the
of Copyrights, including
transcription library service,
15 new subscribers were en-

Bureau

rolled.

Outlines

NAB

Objectives

Attending the sessions with Mr.
were Philip G. Loucks,
Washington attorney and former
Miller

NAB

managing

director,

who

re-

relinquished his post as
temporary reorganization counsel,
and Edwin M. Kirby, NAB's new
public relations director. Mr.
Loucks, fulfilling a committment
to attend a number of district
meetings even after his departure
from the Association, informed
broadcasters on current conditions
and trends on a question-answer
basis. Mr. Miller addressed each
session, outlining objectives of the
cently

reorganized

NAB, and Mr. Kirby

discussed public relations and educational broadcasting efforts.
The New York State (Second
District)

•

subjects.

original

and

KRNR,

salient

board was petitioned at two of the
sessions to make a thorough study
of both subjects. At the Kansas
City meeting,
resolutions
were
adopted advocating support of the

its

Marshfield.

WEW, St. Louis, reads:
"Resolved: That the Tenth DisNAB petition the
trict of the
board of directors of the Association to take positive action to develop the program of the Bureau
of Copyrights in conformity with
the original plan of organization
at the membership meeting held
during February, 1938; and, that
of

States

Falls,

-fiction

'

Co.,

thrice-weekly transcribed Woman's
Forum program on KFJI, Klamath

in

meeting was called Aug.

Broadcast Advertising

and district chairman. In
attendance were 25 representatives
director

of 14 stations,
well as the
ecutives.

NBC

NAB

Sydney Kaye,

and CBS, as

headquarters ex-

New York

attor-

the New York State
meeting of the status of national
and state radio legislation, and N.
accounting execuL. Kidd,
tive discussed uniform accounting
reports. Other matters included
the musicians' union, labor problems, FCC trends and regulations,
sales contracts, Congressional contacts, and educational and financial obligations of the NAB. Reso-

ney,

told

WSYR

were passed urging discontinuance of push button tuned
receivers without manual control
and lauding Harold E. Smith and
lutions

Deuel Richardson, of WOKO, Albany, for their services on behalf
of New York broadcasters on legislative matters.
At the Kansas City meeting of
broadcasters from the Tenth Dis(Missouri, Iowa and Nebraska) some 50 broadcasters were in
attendance. The meeting on Aug.
6 was presided over by John J.
Gillin
manager of WOW,
Jr.,
trict

Omaha, and Tenth District direcwas at this session that a

tor. It

formal

resolution

on

copyright

was adopted, along with a motion
on political broadcasting, the latter instructing the NAB board to
make a study of the whole subject to ascertain whether the organization

should recommend

changes in the law, the regulations adopted by the FCC in presumed pursuance of the law, or
both.

The copyright

resolution, offered

by Arthur B. Church, president of

members

of the Tenth District

express their complete confidence
in the future of the Bureau of
Copyrights and urge each member
of the District as well as each
member of the Association, to subscribe for the Bureau's library of
recorded music."

The Reservoir Plan
The "original plan" on the copyright bureau specified in the resolution is that designed to build up
a reservoir of public domain music,
and possibly other program ma-

which broadcasters would
and thereby have
a reservoir of performing material available in the event of a
hiatus under which ASCAP or
some other performing society
might withdraw performing rights.
The 15 stations subscribing to
terial, in

own

full rights,

NAB

transcription library ser20 hours of which are recorded, at $10 per hour, were:
WMT, Cedar Repaids; KMA, ShenKWTO-KGBX, Springandoah;
field, Mo.; WTMV, East St. Louis;

the

vice,

WMBH,
City;

KANS,
KFAB,
City;

and

WEW,

Wichita;
Lincoln;

WDAF,

WAAW,
Bluffs,

WHB,

Joplin;

WIL

St.

Kansas
Louis;

KOIL,

Omaha,
KCMO, Kansas
Kansas City,

Omaha;

KWOS,

Poplar

Mo.

The NAB transcription library
heretofore has had 105 subscribers for the 20 hours already recorded. The separate corporation
controlling the service is 100%
owned by NAB. The

original plan
contemplates a 100-hour library.
At the Twelfth District (Kansas-

Oklahoma) meeting held in WichAug. 8, discussion again centered on copyright and political
broadcasting, though a wide range
of subjects was discussed. Herb
Hollister,
general
manager of
KANS and NAB director and executive committeeman, presided.

ita

Mr. Miller delivered an address
before the Wichita Rotary Club at
a luncheon meeting, which was
his first
broadcast over KANS
radio speech since becoming the
NAB chief executive. His subject
was the Louisville flood and he
(Continued on Page 38)
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Hearst Southwest Stations Near Sale
KOMA, KTSA, WACO

KNOW

and

for

Sought

$750,000

SALE of the four Southwest
tions of Hearst Radio Inc. for a
total of $750,000 was nearing consummation, subject to FCC approval, as Broadcasting went to
sta-

press Aug. 12.
Disposal of the stations as part
of the Hearst Radio liquidation
plan required only the signing of
formal contracts, it was learned,
with Hearst representatives present in Texas to handle arrangements. The lineup was understood
to be as follows:

is the only Hearst station not
part of the liquidation project.
An offer of $150,000 has been
entered for KYA by a prominent
former broadcaster, whose name
was withheld, but no action of this

and

Hutchinson Named;
To Link With Mutual
FORMATION of Texas State NetBarrett,

was

in immediate sight as Broadcasting went to press.
Only Hearst station under defi-

nite

contract

sales

KEHE,

WCC

work

Inc., to comprise 23 stations
and to be headed by Elliott Roose-

date is
to Earl
subject to

second son of the President,
disclosed Aug. 10 coincident
with the issuance of a charter of
incorporation at Austin, Tex. In
addition to Mr. Roosevelt, the in-

to

velt,

was

Los Angeles, sold

Anthony

for

$400,000,
A deal

has been
Arthur O'Brien,
Seattle and Washington (D. C.)
attorney,
for
the
purchase of

made

approval.
with Col.

WINS, New York,

for

have not

but contracts
signed.

corporators are Harry A. Hutchinson, manager of KFJZ, Fort
Worth, owned by Mrs. Roosevelt,
and Raymond E. Buck, Fort Worth
.

$250,000,
yet been

who owns KTAT.
The stations constituting the
network are expected to be tied
into the Mutual Broadcasing System whose general manager, Fred
Weber, was due in Fort Worth in
mid-August for conferences.
attorney

KOMA, Oklahoma City—To
be sold to a syndicate of independent oil operators in Oklahoma City for $350,000 cash.

KOMA

Hearst

cost

about

$220,000 when purchased three
years ago.

KTSA, San Antonio— In

ne-

to be sold to Gene
O. L. (Ted) Taylor
for a reported figure of $300,000. Mr. Howe is publisher of
a group of newspapers in

gotiation,

Howe and

Texas

and

Mr. Taylor
Amarillo;
KFYO, Lubbock, and KRGV,
Weslaco. KTSA was purchased
by Hearst for approximately
$200,000 from the old Southwest Broadcasting System.
WACO. Waco, and KNOW,
with

operates KGNC,

Austin—To be

sold to

Richardson and
Roeser, wealthy

S.

W.

Charles F.
Fort Worth

operators, for $50,000 each.
These men, it is understood,
are backing the new Texas
State Network headed by Eliott
Roosevelt,
president of

oil

Hearst Radio Inc., and Neal
Barrett, Hearst Radio vicepresident.
It appears a certainty that upon
acquisition of
and
by the Richardson-Roeser group,

KNOW

WACO

Mr. Roosevelt will operate them in
conjunction with KFJZ, his Fort
Worth station. Mr. Barrett is joining Mr. Roosevelt in the Texas

Networw project, and will resign
from Hearst Radio.
The identity of the syndicate of

KOMA

men negotiating for
could not be ascertained, but it is
understood they are independent
operators, and published reports
that Jesse Jones is interested are
discounted. The Phillips oil interests were active in the bidding
several weeks ago, but they are

oil

said to have dropped out.

Active bidding

progress, it
is learned, for three of the four remaining Hearst stations WBAL,
Baltimore; WISN, Milwaukee, and
KYA, San Francisco, but the identity of the bidders is not disclosed.
Emile Gough, former general manager of Hearst Radio, sought last
is in

—

month

to

buy

WBAL

and WISN,

together with WCAE, Pittsburgh,
in a block for $2,100,000 on behalf
of unnamed backers, but the deal
could not be negotiated due to the
fact that
is not for sale.
WCAE, most successful of the

WCAE

Hearst
Hearst

stations,

is

Consolidated
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owned by
Newspapers

PENICK & FORD, will broadcast
CBS network this fall instead

a

Roosevelt Forms
Network in Texas
With 23 Stations

on
of

using a disc series as stated in an item

ELLIOTT ROOSEVELT

on page 36.

Key

FCC Authorizes
Daytime
Aurora,

Stations

Anniston, Ala.,
Fayetteville, N. C, Grants
THREE new local daytime outlets
111.,

were authorized for construction by
the FCC in decisions dated Aug. 2
and 3, bringing to 37 the total

number of construction permits for
new stations issued so far this
year. They will be located in Aurora, 111., Fayette, N. C, and Anniston, Ala.

the new Aurora
station comes shortly after the
Commission on June 28 denied a
similar application by Jules J.
Ruben, theatre man, who sought

The grant

of

250 watts daytime on 1040 kc. Its
operator will be Martin R. O'Brien,
public administrator of Kane
County, 111., and a member of the
county board of supervisors. It will
operate with 250 watts daytime on
1250 kc. In making the grant, the
Commission sustained Examiner
Irwin, and it was scheduled to be-

come

effective

Aug.

Goodyear Tire Acquires
Farm and Home Segment
GOODYEAR TIRE & Rubber Co.,
Akron,

O.,

Aug.

1].

has signed for the final
quarter-hour period of NBC Farm
& Home Hour, five days weekly,
starting Sept. 26 [Broadcasting,
since

its

Farm & Home Hour

this fall,

have

vamped

will
reser-

quarter-hour

final

its

news

into a regional

with local experts giving
weather, shipping, market prices
and crop conditions. The program
vice,

will be called

Goodyear

Farm

Ser-

Five regional offices, set up to
clear this information, will be established in the East, Midwest,
South and Far West. Of these,
Goodyear's sponsorship will cover
20 Blue stations out of Chicago;
14 out of New York, and 13 out of
City. The remaining two
divisions will be handled by NBC.

Kansas

Agency for

New

Goodyear

is

Arthur

York.

Walker

and

Waldo

W.

Primm,

seeking 1,000 watts daytime on
1340 kc. in Fayetteville. On Aug. 2,
however, it decided in favor of the
application of W. C. Ewing, wholesale fertilizer

Layman,

merchant, and Harry

chief engineer of

WFTC,

Kinston, N. C, partners, asking for
250 watts daytime on 1340 kc. in
that community. The station will
be known as WFNC. Examiner

Seward's recommendation was susmaking the grant, dated
to become effective Aug. 12.
In Anniston the new station

not renew its
transcription programs
after the expiration of the present
will

on Aug. 31. Recorded by
World, the programs have been
broadcast two or three times weekly on from 200 to 400 stations, the
list varying with the season, for
the past several years. Chevrolet
agency is Campbell-Ewald Co., Deseries

troit.

tained in

(WHNA) will be constructed and
operated by Harry M. Ayers, publisher of the Anniston Star. It will
operate with 100 watts daytime on
1420 kc. The Commission sustained
Examiner

Hill

in

making

the

grant, effective Aug. 13.

KDAL

SACHS

QUALITY

FURNITURE

Co., New York, will bring back to the
air Billy Jones and Ernie Hare, vet-

eran
for

"Happiness Boys" radio team,
two weekly programs on WMCA,

New
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York, placed direct.

Transfer Sought
of

the

license

of

KDAL,

Duluth, to Dalton A. LeMasurier, manager of the UniverNorth Dakota's station
sity of
KFJM at Grand Forks, and his
LeMasurier, is
Charles
father,
sought in an application disclosed

by the

was

FCC

Aug.

purchased

The station
from Earl C.

10.

Reineke, operator of WDAY, Farand the publishers of the Fargo
Formu, who still hold control in
1934 while it was operating at

go,

Minn. The purchase
was approximately $30,000.

Moorhead,
price

owned but commercially

operated, would affiliate. Under
present plans stations in Weslaco,
Corpus Christi, San Antonio, Austin, Houston, Gal-

Beaumont,
Waco,
Amarillo, CorsiTyler,
ca n a,
Longview, Paris,

veston,

Temple,

Sherman
lene,

Abi-

San Angelo,

Big Spring, Midland and Lubbock

would

join.

The

Mr. Barrett
[Broad-

station authorized in Wichita Falls
casting, Aug. 1] also

may

be

added.

Neal Barrett V-P.
Neal Barrett, Hearst Radio vicepresident and general manager of

KOMA, Oklahoma

City,

will

be-

executive vice-president of
the new network, according to Mr.
Roosevelt, and will headquarter at
Fort Worth, temporarily managing
from that city. He is expected to leave the Hearst organi-

come

Mr.

DeMusical

Co.,

Moments

TRANSFER

Dal-

zation, however.

Chevrolet Stops Discs

CHEVROLET MOTOR
troit,

WRR,

KOMA

Carolina Station
In a recent decision [Broadcasting, Aug. 1] the Commission denied an application by G. Frank

nicipally

new

vice.

Kudner,

12.

sustaining
Militantly
inception ten years ago

stations will be

and KGKO or KTAT in Fort
Worth. Dallas civic authorities on
Aug. 10 approved a one-year contract whereby WRR, which is mulas,

Hutchinson,

KFJZ, will
manager of

become

manager
the

of

general

the network, which is
scheduled to begin operations Sept.
15. Mr. Roosevelt said the chain
will furnish 17 hours per day of
live talent, over Class A AT&T
lines, with the arrangement similar to standard network contracts.
There will be a cash sustaining

program charge as well as free
commercial time, varying with
each station and market. Sales
offices will be maintained in Fort
Worth headquarters with national
business branches in New York,
Chicago and Detroit.
By Sept. 1 the network will occupy its own quarters in Fort
Worth. There will be seven studios and 18 offices in the building.
Other staff men already retained
include Steve Wilhelm, formerly
in advertising agency work in San
Antonio, as Texas sales manager;
Benton Ferguson, Fort Worth
newspaperman, and R. E. Dennison, Houston newspaper and advertising man, on the sales staff;
Kimsey, chief engineer;
Pruitt
Roy Duffy, formerly of KVOO,
Tulsa, production manager.
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Broadcast Advertising

Lips That Lisp
-^k -y EXT

on our program

I^Wl s tne charming Sandra
Lee
and what a
^ charming little bit she

—

'

I

Which sounds different than
reads, a phenomenon familiar

is!"
it

to radio craftsmen,

who

discovered
that things
aren't always what they seem.
Many are the tales of woe that
arise from phonetic trickery, just
as there are oft-told stories of mechanical slips like the one that occurred just a fortnight or so ago
when Charles Friedrichs, secretary
of the San Francisco SPCA, participated on a recent Uncle Char-

some

ago

years

18

Pet Club broadcast on KYA.
While he was extolling the virtues
of a brave puppy, Announcer Richard Wynne was all set with a
sound-effects record to imitate a
dog's bark. The KYA audience
heard Mr. Friedrichs:
"And now, Rover, tell the audience how glad you are to receive
this honor ..."
ley

and

Tongue Twitters Amuse Audiences,
But Bring Agony to Announcers
surprised, they heard a second
voice from the studio break in,
"That will be the end of the broadcast!" It was also the end of that
announcer's radio career.
Another favorite in the trade is
the one about the Miami minister
who was preaching a sermon on
the birth of Christ. "A lot of peosaid, "are complaining
being hot down here. It
was also warm where Jesus Christ
was born. And where was Christ
born?" The station announcer, not
listening to the sermon closely, but
noting the clock, broke in with
"Station WQAM, Miami, Florida".
Twisted names are an everpresent menace. Harry Von Zell,
introducing Herbert Hoover, was
ple,"

about

he
it

responsible for

"And now may

I

—

Similar announcers' nightmares
have dogged radio from its first
days, giving radio audiences their
best
belly
laughs and loudest
squawks. Stemming from the clas.sic, first publicly attributed to Norman Brokenshire and later to
scores s>f bedtime story narrators,
in which a worn announcer unwittingly thunders into a still-open
mike, "Well, I hope that puts the
little
to sleep!" these slips
still confound listeners and radio
men [Broadcasting, Sept. 15,
1936].
A lieutenant commander in the
British Navy, announcing a fleet
maneuver off the British Coast in

honor of King George VI, visited

several

vessels

in

line

of

duty.

At each stop several bumpers of
ale were lifted to honor His MajDescribing

the review, the
officer commented enthusiastically,
"The whole fleet's lit up. It's a
wonderful sight with little fairy
lights all about them. The big
boats are lit up with fairy lights.
In a minute they're going to fire
esty.

you how it
reacts on me." Then came a sound
like the popping of a cork, and excitedly he resumed:
"The whole fleet's gone. In fact,

some rockets.

it's

I will tell

vanished!

tastic

the

way

It's
it's

absolutely fan-

vanished!

It's

—the whole
of 200
ships— gone. All around me minutes ago —there they were,
vanished

fleet

all

lit

up. In fact, the whole damn fleet
was lit up. Now they're gone."
British listeners sat aghast. Un-

BROADCASTING
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room, agreed to put them on the
someone would be master of
ceremonies. Mr. Monahan agreed

air if

to the chore.

In the station at that time, as
many early installations, programs were often monitored
"blind" the control man could not
see the performers. Mr. Monahan
introduced all his notables and
consumed his allotted quarter hour.
in

—

.

on an NBC program, popped up
with another: "We will now take
you to Rome to hear His Holiness,
Pipe Poes ... I mean Pipe Poes".
Perspiring, he tried again, "His
Holiness, Pope Pius, speaking from
you to Vatican Citv". And a close
third was Ed Thorgersen, when
he was on NBC, with "We now
present the A & G Pipsies".
Harrison Holliway, manager of
KFI-KECA, Los Angeles, tells of
an interview about 10 years ago
between Monroe Upton, known on
the air as Lord Bilgewater, and
John Barrymore in San Francisco.
Mr. Barrymore was making a personal appearance in a local theatre in connection with a new picture. When the questioning was
concluded, he backed away from
the mike, not yet dead, and asked
clearly, "Where is that G
D
theatre anyway?"
During a winter meeting of
West Coast athletic officials several years ago in Portland, Mr.
Holliway also relates, a sports
writer of the Morning Oregonian
arranged for radio interviews with
Bill
Monahan, former graduate
manager of the University of California, "Pop" Warner, then at
Stanford, "Babe" Hollingberry of
Washington State, Bill Ingram and

several

There

other

was

gridiron

notables.

misunderstanding
about the time of the program, and
when the group arrived, the reporter was not there. Smoothing
out the situation, the announcer,
who was doubling in the control
a

Broadcast Advertising

his

—

Are You Makin' Any Money?

A "question and answer" commentator received a letter from a
listener asking how a radio compass station functioned in guiding
ships into port in foggy weather.
He turned the query over to the
station's technical department for
Luckily,
he
"woodthe
data.
shedded" the act before he went on
the air for wherever the technician had dictated "radio compass
station", the stenographer had substituted "radio comfort station".

—

came

-

to

President

Charles

Los Angeles

Curtis

to officiate at

Then he waited for something to
happen at least an announcer to
sign him off. But nothing did happen, so he assumed he was off the
air. Mr. Hollingberry then went
to work on the studio tom-toms,
and Mr. Warner went into his act

—

the center of the studio. In the

in

for 30 minutes instead of 15 Mr.
Monahan was not aware!

present, the President of the United States, Hoobert Heever". And
not to be outdone, Clyde Kittell,

and

Mike

whereupon Mr. Paige
boys played But Honey,

sea forces"

Vice

Just a Lot of

same democratic manner Mr. Monahan stepped to the mike and
crisply and deliberately announced
that the "ladies and gentlemen
have just heard 'Pop' Warner doing a Carlisle Indian dance, which
was a lot better than his talk,
which was after all just a lot of
". That he was programmed

this cue, Announcer Wynne
started his record
but instead of
a bark, out came an infant's cry.

At

Slip in the

When Mr. Warner first came to
Stanford he told a story of a slip
by an announcer reporting a Carnegie-Penn game. The commentator, a Carnegie alumnus, by sheer
will power remained impartial until the last minutes of the game,
when Carnegie had the ball on
Penn's 10 yard line and the score
was tied.
"McGimple goes

off tackle for
yards", reported the impartial
sportscaster. "Second down
and five to go for a touchdown for
Tech
McGimple goes through
again for four more yards

five

.

.

.

.

.

.

Third down and one yard to go
They're in the huddle they
come out of it up to the line of
scrimmage
The ball's snapped
.

.

.

—

—

.

.

.

the opening of the Olympic Games
in 1932. He had 17 words to speak.
They were mailed to him for "rehearsal" a month in advance. He
rode with them across the continent. He was checked and doublechecked when he arrived in Los
Angeles. Finally, standing before
100,000 solemn spectators and athletes,
the
Vice - President with
great deliberation uttered for history: "As Vice-President of the
United States I hereby open the
11th
Olympiad of the Modern
EREA." It was truly a "tremendacle spectous", as an announcer

commented.

Harry Flannery, news director
of KMOX, St. Louis, tells, among
others, the one on Elsie Hitz, who,
at a critical moment when she was
supposed to suggest, "Give the bell
a pull", astonished herself and demoralized the cast with "Give the
bull a pill". Another time, according to Mr. Flannery, Dr. Herman
Bundesen, broadcasting over a
Chicago station, picked up his
script with the last page first and
began a radio chat with "And so
ladies and gentlemen, good night".
And then there's the one about Ed

when he was with WIND in
Gary, announcing that a clothing
store sponsor was presenting its
Allen,

"greatest closing sale in history".
Little, now with CBS in
York, back in St. Louis once
was to follow a sound record of
machine gun fire with the announcement: "Machine gun fire,
cannons, the roar of bombing
planes. They're all in the story
about 'My Days in the War', by
Sergeant York in the Sunday
Globe-Democrat." But the operator
put the transcription, recorded at
78 r.p.m. on a 33 r.p.m. turntable,
and Mr. Little made his thrilling

Lee

New

to
in

McGimple again
Oh C

hard

.

Dui'ing

.

.

a

.

.

,

.

He

drives

he fumbled!"

coast-to-coast

CBS

broadcast of a Navy Day program,
in which pickups were made from
the Navy's airship Macon and
vessels of the Fleet off Long Beach,
along with several cutbacks to Los
Angeles studios, the announcer
concluded: "We will now take you
to our
studios in Los Angeles
where Raymond Paige and his orchestra will play an appropriate
Navy Day salute to Uncle Sam's

announcement after a putt-putt
that sounded like a motorboat.
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Last -Minute Scramble Begins

To Acquire Grid Sponsorship
Companies Monopolize Football Schedules;
Only Four Pro Teams Have Sponsors to Date
LATE placement of spot broad- and commentator [Broadcasting,
Oil

casting for the autumn has been
especially acute in the case of football, with both college and professional sponsorship in an uncertain
state during mid-August. Last year
football contracts had been in a
more advanced state at the same
period.
As in 1937, Atlantic Refining
Co., Philadelphia, will be an active
sponsor of college football games.
Although the complete Atlantic
schedule could not be obtained from
N. W. Ayer & Son, Philadelphia, it
has been announced that the company will sponsor the entire 1938
Yale schedule of home games on 11
Yankee stations, as well as the out-

of-town

Penn-Yale,

mouth and Duke-Pitt

Cornell-Dartcontests. At-

understood to have outbid Socony-Vacuum Oil Co., 1937
Yale sponsor, for the 1938 schedule. Socony is out of football this
lantic

is

season.

The Yale season opens in New
Haven Oct. 1 with the Columbia
by PennYale, at Philadelphia; Yale-Navy
Oct. 15; Yale-Michigan Oct. 22;
Yale - Dartmouth Oct. 29; YaleBrown Nov. 5; Cornell-Dartmouth
Nov. 12 at Ithaca; Yale-Harvard
Nov. 19. The Duke-Pitt game takes
place at Durham, N. C, Nov. 26.
game, followed

Oct

8

Bill
Slater will handle
accounts for Atlantic.

play-by-

Network Plans
Only one network broadcast with
a football slant has been signed to
date, the Liggett & Myers Tobacco
Co. football forecast, and scores,
on NBC Thursday and Saturday
respectively. The networks themselves will broadcast games Saturday afternoon, selecting contests
from different regions to spread
them around the map. Tidewater

Aug.

1].

chandise change of its call
KXBY, is using the kite
design
extensively.
D.
E.
"Plug" Kendrick, new vicepresident and general man-

from

ager, gave away to children
15,000 full-sized kites during
the last fortnight through 1
Park View drug stores. All
station calling cards are in
a miniature kite design, and
letterheads, contract forms
and other stationery carry
the kite insignia.
i

B. C. Remedy Co., Durham, N.
C, will sponsor Big Five football
games on WPTF, Raleigh, N. C,
and perhaps other stations.

Contracts for sponsorship of professional football games in Chicago
have been signed and those for
sponsorship of collegiate football
are being negotiated. General Mills,

sponsor of the
schedule on

Minneapolis (Wheaties), will spon-

may renew

sor 26 games of the Chicago Bears
and the Chicago Cardinals, beginning Sept. 11 when the Bears and
Cardinals open the season at Soldiers Field. Broadcast exclusively
on WJJD-WIND, the series will
include seven home games for the

and

Cardinals

WIND;

seven

away

nine

on

home games and

three

away

games

will be aired

Bears on
WJJD. Russ Hodges will handle
the Cardinals broadcast and Jimmy Dudley will air the Bears
games. Games played in Milwaukee and Detroit will be broadcast
direct, while other away from home
Blackett
Chicago,

Following its policy for the past
12 years, Tidewater-Associated Oil
Co. of California, with headquarters in San Francisco, will sponsor
all the major intercollegiate football games and a number of the
more prominent high school contests during the 1938-1939 season.
Although the broadcast schedules and stations and networks to

Kites from KITE
KITE, Kansas City, to mer-

-

the

for

Sample

-

from the

ticker.

Hummert

Inc.,

agency.
Preceding all Bears games, Dick
Hanley, former football coach of
Northwestern University and coach
of the East-West game, will be featured in a quarter-hour interview
series sponsored by the local Hardings restaurants on WJJD. Following the Bears games, Red Grange
will broadcast Dressing Room Interviews, a 15-minute series on
art's
WJJD sponsored by
Credit Clothing, Chicago.
It is understood that Kellogg Co.,
is

New

Northwestern

WBBM

last

U.

season,

this season, but reported negotiations could not be
confirmed at J. Walter Thompson
& Co., agency handling the ac-

Home and away games of
Northwestern U. were sponsored
on WJJD last season by Chicago
& Northwestern Railway Co., but
the contract has not been renewed
count.

for the 1938 season.

WMAQ-WENR

will likely continue the policy of broadcasting Big
Ten games played in and near Chicago on a sustaining basis feeding
some of them to WCFL, although
a few of the games may be sponsored.
will air the fifth AllStar-Pro football game from Soldiers Field Aug. 31 feeding it to
Mutual. The 1938 All-Stars from
various colleges were selected by
8,500,000 votes in conjunction with
a national poll run by the Chicago
Tribune.
For the past three seasons
has followed the policy of broadcasting unsponsored collegiate

WGN

WGN

games with Manager Quin Ryan
at the microphone and with all
games fed to the Mutual network.
The 1938 schedule has not been
drawn up and policy for the 1938
season

is

undecided.

Associated Oil Co. again will sponsor West Coast games.

Wadhams

Oil

Co.,

Chimes Over Broadway
Heard Hourly From NBC

Milwaukee,

again will sponsor the entire football schedule of Marquette U. on

WISN, Milwaukee. Alan
WISN, will announce.

New York

Giants, or Washington
Redskins, although all were involved in active negotiations.
Chrysler Corp. will sponsor
broadcasts of the Detroit Lions on

WJR,
and

Detroit, with

Harry
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Harry Wismer
as

NBC

chimes, famous musical traderecently adopted as dinner
gongs on the B. & O., Alton, and
New York Central lines, began
Aug. 11 tolling off the hours for
New Yorkers and out-of-towners
passing through Radio City and the
adjacent plaza and walks of Rockefeller Center. Synchronized with a
large ornamental clock overlooking
the plaza, the chimes mark each

mark

Hale, of
Scott-Te-

lander Adv. Agency, Milwaukee,
placed the account.
In addition Wadhams will sponsor games of the Green Bay Packers, professional team, probably on
a group of Wisconsin stations.
WTMJ, Milwaukee, is understood
to have the Packers' option.
In Cleveland the Rams games
will be carried on WGAR, it is reported, but no sponsor has been
announced. Last year Standard Oil
Co. of Ohio sponsored the games
and the firm has an option this
year which has not been exercised.
No sponsors have been signed by
the Philadelphia Eagles, Pittsburgh Pirates, Brooklyn Dodgers,

announcer

be used this year by Associated
are only in the tentative stages,
Harold Deal, advertising manager
of
Associated, stated that last
year's record schedule of stations
and games will in all probability
be duplicated.
All major networks and some
regionals will be used again this
year, it was hinted by the oil company, in bringing to the air audience the descriptions of the gridiron contests up and down the Pacific
Coast. These include NBC,
CBS, Mutual-Don Lee and the California Radio System. Last year
Associated formed special statewide networks in the Northwest to
carry some of its games. It is expected a like move will be made
this season, if necessary.
The oil company executives are
now in the progress of negotiating
with the networks and stations as
to time available, rates and game
schedules. Deal insisted that no
definite
reservations
have been
made on any network or station
yet, although some of the negotiations have reached the tentative
reservation stage.
It was stated by Associated that
the definite list of stations, networks and broadcast schedules for
the football season will not be completed until Sept. 1 or later. Sportscasters to handle the garrfes have
not been definitely decided upon,
but in all probability some of those
used last year will be re-engaged.
Meantime Associated recently
completed a spot announcement
campaign in the Pacific Northwest
for its fruit tree sprays and at
present is sponsoring a show over
KIRO, Seattle, titled "Let's Get
Associated with Washington". The
program is featuring Clifton Pease,
who relates the history of the
State of Washington and tells
about interesting spots to see in
the State. It is heard Tuesday and
Friday from 6:45 to 7 p. m., PST.

a. m. and 1 a. m.
To make the chimes audible in

hour between 8
streets about
has been set

Radio City, a system

up including a loudspeaker, three small clocks and the
large ornamental clock in the south
facade of the International Bldg.

The loudspeaker

STREET ENTRANCE

to the KSFO Annex to San Francisco's Palace
Hotel, dedicated with appropriate ceremonies Aug. 12. Under construction since June 1937, the new $250,000 home of KSFO includes two
floors with seven studios and 26 offices designed by the CBS architect,
William Lescaze. Inaugural broadcasts included San Francisco Showcase
starring Jack Meakin and Lud Gluskin orchestras, Tito Guizar, Joe Stafford's Pied Pipers, Simeone Sisters and Hollywood talent. There were
salutes by CBS affiliated stations over the Pacific CBS network.

August 15, 1938

is

installed behind

the grille of the large clock face,
where two of the smaller timepieces
also are located. The first small
clock turns on the chime system;
the second, a subsidiary control,
switches on the loudspeaker a few
minutes before the hour and cuts
it out immediately after the chimes,
which are located in NBC's main
equipment room in Radio City, have
sounded.
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<riv£

Day time P\&0imru--

I4,000 kejdu* -

^Aom 9n}i£tt£ State* !

National Representatives:

INTERNATIONAL RADIO SALES
Chicago,

New

York, Detroit,

The Prairie Farmer Station

Los Angeles, San Francisco

Burridge D. Butler, President
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(Chicago )

Glenn Snyder, Manager
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Aimless FCC Program Policy
Harassing Station Operators
Make Headway

Fails to

in Dealing

With Problem;

Pending Citations Involve Diverse Charges

UNREST

among broadcasters

over

the lack of consistent FCC policy
in connection with citations on
program complaints has developed
into a state amounting virtually
to some alarm in industry quarters.

Though the FCC is in its summer doldrums, it has made little
headway on the surface in dealing
the complaint problem. No
established policy yet has been
adopted although it is stated in the
Commission's behalf that it no
longer is issuing "temporary licenses" pending investigations of
complaints. The stop-gap procedure, it is stated, is that of thoroughly investigating complaints before taking action. The action, once
the complaints are found to have
merit, is to set down the renewal
application of the station for hear-

with

ing.

A

committee of three (Payne,
chairman, Sykes and Case) was
designated last March 9 to survey
the entire subject of complaints
and to make recommendations to
the full Commission. Thus far, it
is understood, it has held only one
or two meetings and is awaiting
further data from the FCC law
department before making definite
recommendations.

Two Dozen

A

search of

on Slate

FCC

records

made

by Broadcasting shows that some
two dozen stations have had their
renewals set for hearing most of
them in connection with program
complaints but several because of
purported technical violations, dis-

—

crepancies in transfer of control,
In addition, some 15 stations
hold temporary licenses pending
investigations involving complaints.
These temporary permits, it is
held, were issued prior to the
change in procedure several weeks

etc.

ago.

The new policy of designating
renewals for hearing because of
complaints, and after investigation,

apparently was inaugurated June
20 when WJJD, Chicago, was set
for hearing because of complaints
said to involve "certain patent
medicines". A formal press release was issued. While it did not
at first make known the products
causing the citation, in the appearance made public Aug. 4 the FCC
specified Cystex, internal remedy,
and Kolor-bak, hair preparation.
Purported "fortune-telling" programs having an alleged "lottery"
element and medical programs appear to dominate those under clos-

by the FCC in designating renewals for hearing.
The legality of the action of the
FCC in setting for hearing program complaints on so-called "lotteries" may be tested by certain of
the stations designated for hearing on that basis. Among some
lawyers the view is hela that the
FCC does not have authority to
initiate such actions but that the

est scrutiny
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authorities should take action in the first instance, and then
if the station is found culpable,
the Commission could act on the
local

station's renewal. [See article on
this page].
records on
search of the
stations whose renewals have been
set for hearing discloses that in

A

FCC

most instances the notices of hearing mention the actual programs
against which complaints were
made. A summary of the more
significant notices follows:

WMMN,

Fairmont, W. Va.—
So - called "fortune - telling programs" under sponsorship of Dr.
J. A. Meyers, titled The Unseen
Advisor, broadcast during the period Aug. 7, 1937 to Jan. 39, 1938.
(No hearing date set.)
KMPC, Beverly Hills, Cal.
Programs broadcast by or under
the sponsorship of "Mr. Robert
Noble" having to do with a pension plan; also the pendency of an

—

application requesting KMPC's facilities. (No hearing date set.)

Alleged Lotteries

KFPW,

Fort Smith,

Ark.— Pro-

grams broadcast by an individual
identified as "Cha" from March 7

March 15, 1938. (Set for hearing Sept. 19, 1938.)
KGGC, San Francisco Whether
programs broadcast by one D. C.
Kinkead under the title Cal King's
County Store Programs from Aug.
12, 1937 to Jan. 22, 1938 violate
the lottery provision of the Act;
whether programs broadcast by
Robert Noble or other parties on
behalf of a pension plan entitled
$25 Every Monday Morning were
in the public interest; whether programs broadcast by the distributo

—

tors of "Tampax" were in public
interest; whether programs broadcast under the sponsorship of the
Basic Science Institute were in the
public interest; whether labor pro-

grams

broadcast

ship of

CIO were

under

sponsor-

in the public in-

whether programs concerning the "California Pension Plan"
were in the public interest; and
also matters relating to whether
purported lease of the station and
terest;

assignment of license to S. H.
Patterson, William C. Grove, or
other parties

munications

violated the Comon
provision

Act

transfers and whether entry by the
station into a managerial contract
with S. H. Patterson was in accordance with the Act. (Set for

hearing Sept. 26, 1938.)
WAAB, Boston Whether pro-

grams

entitled

The

Kay

Plan

under sponsorship of
the Kay Jewelry Co. violated the
lottery section of the Communications Act; whether the program
entitled The Crusaders and the
broadcast

Authority in Lottery Complaint
Challenged by WMIN and WMBC

of the FCC over
programs alleged to violate the
"lottery" section of the Communications Act was challenged Aug.

JURISDICTION

2 in pleadings filed with the FCC
on behalf of WMIN, St. Paul, and

WMBC,

Detroit.

The

stations, cit-

ed for hearing on renewal of their
licenses because of broadcasts of
programs having a contest and
prize element, filed identical appearances through their attorneys,
Arthur W. Scharfeld and Philip
G. Loucks.
In stating in each appearance
that the stations desire to be heard
in connection with the renewals,
the attorneys, however, advised
that the appearances were being
filed under protest. In the case of

WMIN,

programs against
which complaint was made were
Prosperity Night and Irish Sweepstakes. The WMBC hearing was
based on announcements concerning a game called Finwald sponthe

sored by the
ture Co.

Finsterwald Furni-

Jurisdictional Dispute

The attorneys claimed in each
instance that the Commission "has
no jurisdiction in a proceeding of
this character to determine whether there has been a violation of
Section 316 of the Communications Act of 1934 [lottery provision] since said section is specifically penal in character and enforceable only by the appropriate
authorities in the district where
the offense is alleged to have been
committeed."
It was contended on behalf of
the stations, moreover, that nei-

August 15, 1938

ther the Communications Act nor
any other statute confers upon the
FCC any jurisdiction concerning
"the nature and character of the
program service" rendered by the
stations "or power of censorship
or authority to impose any restriction or fix any condition interfering with the right of free speech
bv means of radio communication."
The stations, the appearances continued, do not submit themselves
to any jurisdiction over programs
and save their right to object to
any hearing or any testimony that
may be developed at any hearing
with respect to such matters set
out in the Commission's notices.
In each instance it was contended that the stations had not been
operated "knowingly" or otherwise in violation of the lottery
section of the Act, but on the contrary the programs against which

charges had been made had been
sponsored by reputable business
establishments as a means of promoting listener interest and no
considerations were received by the
sponsors or the stations nor was
any consideration given by persons participating in the particular programs.
It was brought out that the stations are not now broadcasting the
complained against.
Moreover, it was said that programs similar to and identical with
those titled Finwald and Prosperity Night have been carried regularly by other stations licensed by
the FCC and are presently being
broadcast.
The
application has been
set for hearing on Sept. 23 and
that of
Sept. 16.

programs

WMBC
WMIN

director, or

ficer,

employe

utilized

the station "to
promote or oppose the interest of
any candidate in the 1937 mayoralty election" in Boston; whether
has used
the licensee of
the station "at other times to promote or oppose the interest of any
candidates for public office or has
used the station to promulgate the
viewpoint of the licensee or persons in control thereof, on public
questions in general, particularly
during any program identified as
an 'editorial', or release of the
Colonial Network News Service
Broadcast during certain periods
from 1937 to- 1938." (Set for hearing Sept. 30, 1938.)
the

of

facilities

WAAB

WBBZ,

Ponca

City,
astrological

Okla.—

programs
broadcast by one "Nada" in 1937
were in the public interest, together with routine determinations and

Whether the

engineering standards, as well as
alleged operation "point-to-point"
in violation of the Communications
Act. (Set for hearing Sept. 7,
1938.)

Diathermy Citation

—

FCC
Is

program sponsored by the "League
For Civic and Political Decency"
were in public interest; whether
the licensee of WAAB or any of-

WHBI, Newark,

N.

J.— Wheth-

er programs sponsored by Home
Diathermy Co. from Feb. 6 to approximately March 31, 1938 were
in the public interest and whether
program material broadcast over
the station on or about Dec. 20,
1937 "was obscene, indecent or
pi-ofane" in character and in violation of Section 326 of the Communications Act. (Set for hearing
Sept.

14,

1938.)

WMBC, Detroit—Whether broadcasts under the sponsorship of Finsterwald Furniture Co. relative to
a game entitled "Finwald" were
contrary to public interest or in
violation of the Communications
Act, particularly Section 316 dealing with lotteries and other simischemes.
lar
(Set for hearing
Sent. 23, 1938).
WMIN, St. Paul— Whether pro-

grams

Prosperity

titled

sponsored by

Night

W. N. Cardozo Fur-

niture Co. were contrary to pubinterest or in violation of the
Communications Act, particularly
Section 316 dealing- with lotteries
or other similar schemes. (Set for

lic

hearing Sept.

16, 1938.)

Others on Docket
In addition to these citations for
hearing on program complaints,
another 17 stations either are
scheduled for hearing or have had
hearings but are awaiting decision
on renewals designated for other
reasons, among them applications
of other stations for their facilities, purported transfer of facilities
without authority, protests
filed by other stations or experimental authorizations having a

bearing

on regular assignments.
these are WNAX, Yankton,
D.;
WRDO, Augusta,
S.
Maine; WMBO, Auburn, N. Y.;
WHEF, Kosciusko, Miss.; KTRB,

Among

KOBH, Rapid City,
KMAC, San Antonio, Tex.;
KDAL, Duluth, Minn.; KFQD,
Anchorage, Alaska; KGDE, FerModesto, Cal.;

S. D.;

gus Falls, Minn.

BROADCASTING

•

Broadcast Advertising

WMT

Gives Complete, Profitable

Coverage
of

of

A merica

s

22,000,000 Acres
Richest Farm Land
I

reach the prosperous farmers living on 22 a/2% of

Grade "A" land in the United States with profitable consistency and at lowest cost, your radio campaign
should include WMT. Figures recently received from
all the

Iowa State College show that 22y2
Grade "A" land lies within WMT's
This station

.

.

.

%

of the Nation's

%

millivolt line.

Iowa's largest in daytime coverage

.

.

.

covers a larger section of the Nation's richest farm area

than any other station and
in

WMT's

at

the lowest cost. Included

Radio Homes

V

2 millivolt line are 747,569

and a total population of 3,151,776.
Here's
consider

why many

WMT

Iowa

is

alert

and agency men

advertisers

an outstanding radio value

.

.

.

one of the most important agricultural
Union. The total annual farm income

states in the

regularly exceeds one-half billion dollars.

—

But that's not all Above the tall corn of Iowa rise
thousands of factory smokestacks, for Iowa is rich in
industries.

Her

total industrial

volume

is

richer

by ap-

proximately 100 million dollars than her great agricultural total.

Add

to this the fact that

WMT's V2

includes portions of Missouri,

millivolt line also

Illinois,

Wisconsin and

Minnesota. Truly a huge potential market!

Cash

in

on

this

profitable market. Avail

yourself of the few choice Fall spots

still

open. Write today for full details.
Courtesy of Des Moines Register

WMT-Cedar

Rapids-Waterloo
600 on the Dial

NBC Basic Blue
Mutual Network

The KATZ Agency,

Inc.

Representatives

Iowa Network
BROADCASTING

•
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TWO UNIQUE
RCA INSTITUTES
Builds

RCA Institutes
that

is

is

Man Power

employers in touch with

America's only school

graduates from their

exclusively devoted to courses of

Because

instruction of collegiate standing in the

science of electrical communication.

RCA

Organized in 1909,
has constantly kept

itself

for the Industry

visors are

its

key

RCA Institutes

own

States.

Board of Technical Ad-

men

in various phases of

the radio industry, the school has access

Institutes

attuned to the

to sources of information

which insure

If"

ir 'it i

needs of the industry.

an up-to-date and accurate curriculum.

progressed

It has

I! sss

The

with the industry, and has added instruction in

new developments

in advance of their

faculty of

RCA

had broad experience

sufficiently

commercial appli-

cial field.

The

Institutes has

commer-

in the

student receives a type

cation to insure an adequate supply of

of intensely practical training not gen-

one

erally afforded in institutions of higher

trained personnel. Television

example of

is

education. For

this.

full details

and par-

ll |i

The
tutes

is

student body of

RCA

ticulars,

Insti-

drawn from the entire United

States. It

is

usually possible to place

address

RCA

Inc., 75 Varick Street,
"

ftM

Institutes,

New York,

or

1154 Merchandise Mart, Chicago.

RCA

SERVICES OF
*

RCA REVIEW
Creates a Permanent Record of Radio Science

*

The

RCA

Review

to a current

a quarterly journal dedicated

is

and permanent record

The only Book of its Kind

of radio science

"RADIO FACSIMILE"
and

research. It

(Ready about October 15th)

published by the RCAJnstitutes

is

A

Technical

Press.

complete volume on a subject of great general
of radio at this time

interest in the field

— the

transmission and reception of recorded images.

The

editorial contents of

RCA

Review

consist of

New

original technical articles

— RCA laboratory

— history of radio
— facsimile programs antime — reprinted articles from
alyzed for the
technical publications — profusely illustrated.
bulletins not previously released

facsimile in photographs

articles written

by some of radio's leading technicians

and engineers. In

its

pages have appeared the

first

This volume
first

ment

public accounts of

many

most important

of the

very

of a subject
little

advances of various phases of electronics.

'
'

all

of

its

first

importance to

comprehensive

on which there

is

treat-

present

at

technical literature.

This new book
with

be of

will

engineers because

be distributed without cost

will

new paid subscriptions where preference to

Radio Facsimile"

is

indicated,

and with

a

second

orthird year subscription with which"Television"

To

new

RCA

Review there is sent without charge a
copy of "Television" Volume II, a 435-page volume with over 250 illustrations.
In .October, another important and timely book, "Radio Facsimile" will be
every

paid subscriber of

ready for free distribution to paid subscribers on record

"Television"

in respect to the

same subscription

carries assurance of the receipt of both

scription rates— United States

S3. 50.

To

year.

who

A

to

RCA

Street,

N. Y.

was not included. Address subscriptions
Institutes

Technical Press, 75 Varick

have not received

two-year subscription

"Television" and "Radio Facsimile." Sub-

and Canada:

1 year, SI. 50; 2 years, S2. 50; 3 years,

other countries: 1 year, SI. 85; 2 years, S3. 20; 3 years, S4.55.

RADIO CORPORATION OF AMERICA
RADIO CITY,
RCA

Manufacturing Co., Inc.

•

Radiomarine Corporation

of

NEW YORK

America National Broadcasting Company
•

•

RCA

Institutes, Inc.

•

RCA Communications,

Inc.

;

Signed AFM Contracts Asked
From Independents by INCIB

They All Use Radio
PROMPTED by the recent
landslide victory of W. Lee
O'Daniel, Fort Worth flour
merchant and radio-elected
Governor of Texas, eight
candidates in the Texas Democratic run-off elections Aug.

Deadline Delayed by Musicians, Committee Adds
Two Members In Personal Drive on Stations

WITH

the deadline laid

down by
of Mu-

burgh

Michigan, Ohio and Penn-

:

sicians for the completion of contracts between nonnetwork stations
unions exand their local
tended a month, from Aug. 1 to
Sept. 1, the National Committee of

sylvania; Jack H. Howard, WCPO,
Cincinnati
Indiana, Kentucky,
Louisiana, Mississippi and Tennessee; 0. L. Taylor, KFYO, Lubbock: Arizona, New Mexico, Oklahoma and Texas; Stanley Schultz,

Independent Broadcasters has embarked on a follow-up campaign to

ticut,

the

American Federation

AFM

insure the readiness of these independent stations to meet the new
deadline without further postponement. This nine-man committee,
which negotiated the standard
agreement for all stations not affiliated with the major networks
last spring [Broadcasting, May 1]
and which secured the month's
deadline postponement on Aug. 1,
has pledged itself to follow through
and to render individual personal
service and assistance to any station which wants or requires help
in concluding its contract.

Two new members were added
the

committee

this

task,

to
in

for assistance
Taylor, KFYO,
Lubbock, and Ralph R. Brunton,
KJBS, San Francisco, and the
country was divided into 11 zones,
each assigned to a member as his
personal responsibility. With the
goal of first securing from every
independent station, whether or not
it is exempt from the necessity of
0.

L.

employing union musicians under
the

limitation

$15,000

clause,

a

statement of its 1937 income and
expenditures for union musicians,
and second to see that each of the
179 non-exempt stations completed
and signed a contract with its local
union, the committee began an intensive two-weeks' drive on Aug.

:

WLAW,

Lawrence, Mass.; ConnecMaine, Massachusetts, New
Hampshire, Rhode Island and VerI L,
St.
mont; Edgar Shutz,
Louis: Arkansas, Kansas and Mis-

W

souri;

Minn.; Idaho, MinneMontana, North and South
Dakota and Wisconsin; Lloyd
Thomas, WROK, Rockford: Colorado, Illinois, Iowa, Nebraska and
Wyoming; Ralph Brunton, KJBS,
San Francisco: California, Nevada,
Oregon and Washington.
Rochester,
sota,

This zone plan of individual endeavor, to follow up the letters
sent out by the committee as a
whole to all independent stations,
was worked out by a subcommit-

composed of Thomas, Howard,
Lafount and Baker, who met with

tee

Stuart Sprague, attorney for the
independent stations, and Everett
Revercomb of the NAB headquarters staff who acted as the committee's secretary during their
meetings, in a two-day session in
New York on Aug. 1 and 2.
The first morning the group studied the returns already in, which
included a few signed contracts
and income and expenditure statements from approximately half of
the independent stations. That afternoon,

Thomas, Revercomb and

EVERY MINUTE

Advisory Capacity

On WTMJ's

Lloyd Thomas, WROK, Rockford,
chairman of the committee, em-

AFM

Jersey, New York and Utah
R. Smith Jr.,

Page 24
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WWSW,

Pitts-

ing out new station contracts. The
next day the subcommittee met
again to work out the details of
the drive.

Disc Supply at Issue

The lethargy of some stations in
returning certificates of income and
expenditures for musicians to the
committee and in beginning negotiations with their locals is largely
due, the committee believes, to their
ignorance of one fact: That unless
they do negotiate these contracts
they will lose their supply of elecand phonotrical transcriptions
graph records, representing i n

many

cases a major source of revThis will probably be the
main argument presented to the
stations, that, unless they sign up
liin sufficient numbers, the
censes to the makers of transcriptions and records will not be renewed after their expiration on
enue.

AFM

IS

A FEATURE
WTMJ, Milwaukee,

titled

Bargain-

a-Minute, is not only a new departure in commercial broadcasting, but a unique promotion geared
for these times to make sales for
merchants today "while the selling
is still hot in listeners' ears."
The program, broadcast every
weekday 8:30-8:45 a. m., is purely
an advertising program, making no
pretense about entertainment value.
The idea is based upon the fundamentally sound idea that bargain
news is spot news, an axiom which

department stores have capitalized
newspapers from time out of

in

mind.

also

was born

of

the idea that today's shopping public is price-conscious, bargain-seeking; and by the same token many

merchants

need cash and would
take to a fast-producing promotion
designed
bring quick-money
to
sales.

Bargain-a-Minute opens with a
stepping transcribed theme.
announcers, Bob Heiss and Bill
Evans, go to work on the sponsors'
wares, with a metronome ticking to
fast

Two
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Program Which,

Tough Ones

indicate that every

moment which

slips away is loaded with savings
for the housewife. At the end of
each sponsor's portion of the program a bit of music fades in for
punctuation. Each price is made to
stand out like a sore thumb by
means of a brief pause and the
sound of a ship's bell.
Each sponsor is allowed 100
words and can use as many "specials" as he chooses. Each sponsor
furnishes one or more of the most
intriguing special offering that he
can set up. These "specials" are
exclusive on WTMJ's Bargain-aMinute and are so advertised to
the listening public.
Spots on Bargain-a-Minute are
on a non-cancellsold by
able basis for a minimum of 13
times and the advertiser must use
at least three spots a week. Names
of
firms participating are announced at the opening of the program. Typical sponsors include two
department stores, men's and boys'
clothiers, bedding equipment concern, credit jeweler, coal company,
electric refrigerator outlet, used
car dealer and others. The promotion has been the means of cracking some new accounts, according
to
executives.

WTMJ

Silence and a Bell

The program

VALUABLE

'Bargain-a-Minute

developed by

WFAA

Sprague met with AFM President
Joseph N. Weber and reviewed the
progress to date, following which
Weber consented to the month's, extension and agreed to cooperate in
the drive for completed contracts
by keeping after the AFM locals,
some of which had previously
shown little or no interest in work-

Incidentally, Cracks
just

AFM

Frank

KROC,

Gregory Gentling,

8.

phasized that the committee's purpose was not to force the stations
to sign anything against their will,
but to assist them by explaining
any parts of the standard agreement that may not be clear, by
drawing on their own experience in
negotiating with the
executive board to aid the stations in negotiating their individual contracts,
and, if necessary, by taking part
in the negotiations. By letters, telegraph, telephone or in person each
committee member will be available
to any station in his district at
all times during the two-week period. The following week, from Aug.
22 to Aug. 29, the full committee
will spend in studying the returns
preparatory to their next meeting
with
officials on Sept. 1.
Committee assignments are as
follows: C. Alden Baker, WRNL,
Richmond, will cover Alabama,
North Carolina, South Carolina and
Virginia; H. Bliss McNaughton,
WTBO, Cumberland, takes Delaware, Florida, Maryland and West
Virginia; Harold A. L a F o u n t,
WELI, New Haven: Georgia, New

26 already have reserved a
hours on
and the Texas Quality Network. Total is divided into 60
quarter - hours and 10 halfhours.
total of 20

WTMJ

Sept. 15, and the supply of recorded music will be shut off.
Following the meeting the committee sent letters to all stations
that have not yet filed certificates
of income and expense, to all stations now negotiating with their
locals, and to all stations whose reports show them to be in the nonexempt class but who have not yet
begun negotiations. All letters
urged immediate action and offered
any assistance desired. While it is
too early to determine the effects,
the committee reports that from the
number of contracts now completed
or in the process of negotiation it
is
confident that a satisfactory
number of contracts will have been
completed by Sept. 1.

Effect of Wage Boost
While there has been no official
discussion between AFM and the
transcription
manufacturers regarding the terms of the new wage
[Broadcasting, July
scale
15]
which is to go into effect Sept. 15,
the effect of the increases in pay to
musicians has been the cause of
considerable thought by individual
recording companies, who feel that
increased costs may result in fewer
transcription campaigns. Another
possible effect is that smaller orchestras will be used by advertisers with a fixed appropriation,
which would defeat the AFM's expressed purpose of increasing employment for its members.
reaction is that when pressings of
one master disc can be used on an
unlimited number of stations, replacing individual musicians in each
broadcasting area, no price is too
high for men engaged in recording.
The musicians are also very
much opposed to recording all the
musical themes and bridges for a
dramatic series in a single transcribing session and later dubbing
the music into place, thus reducing
the length of recording time. But
transcribers call this fear greatly
exaggerated, since music is used as
a timing device in most dramatic
shows, and must be recorded together with the story so that it
may be stretched or condensed to
make each transcription come out
to exactly the right time.

AFM

New Orleans Situation
Completion of a contract between
WSMB, NBC outlet in New Orleans, and its local AFM union, on
Aug. 5, brought to an end fears
that the situation in this city might
prove a stumbling block that would
upset the whole series of negotiations between the AFM and the
network affiliates. After months of
haggling, station and union finally
got together on a contract that
represents concessions on both
sides, with the union giving way
on the chief cause of dispute and
agreeing to accept a contract that
became effective on the date of
signing, waiving its former insistence that the contract be made
retroactive to Jan. 17, date set for
contracts to go into effect.

all

WDSU, NBC's other New Orleans station, is expected to follow the lead of
and sign
without further delay, and

WSMB

WWL,

CBS

outlet,

which abrogated

its

contract in June, claiming unfair
discrimination that it should have
been bound by an agreement not
observed by its competitors and
which reduced its musical staff, is
expected to return to its former
status under the contract terms.
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Something

like

almon
"Today," said WOR's Mr. McCreedy,

RESULTS we ought

"its

to tell 'em."
«

"Meaning

.

.

.

V we prompted.

"A

school," said

less

than eight months on

"Sounds something

"What?" asked McCreedy.
in

eve-

"The food manufacturer
call

1,882 into sales. In fact, every dollar

"Oh,

'And

WOR

pulled $46.28."

yes.

But

his

name

gay

fact

as he

light flickered in

is

— he

got

McCreedy 's eyes

his sales

in less

than

months on WOR, popped up with
a 23% sales increase during a time when

five

everyone was retrenching for recession.

WOR

gets

But

don't

I

most of the

the one

credit for this.

know whether we were

re-

we

with the

.

.

.

The

housewives to

months he jumped

64%."

"That's the one
"Well, there's the beverage manufac-

"who

.

really isn't Sal-

WOR's

scanned the papers on his desk.

turer," he told us,

.

mon. Doesn't matter, though

9"

try his product. In 3

A

.

Salmon."

ningtime. pulled 17.111 leads and turned

spent on

Salmon," we

like

added.

McCreedy, "that

WOR,

sponsible for the two new plants he built."

WOR

who was

so pleased

job that he added sev-

eral other stations, isn't it?"

"Right," said McCreedy.

"Anything else?"
"Hell, I've got

talking

all

more

to

do than

night!"

WOR

sit

here

FCC
Of

Transfer
to Publisher

Permits

KHUB

KHUB,

Watsonville, Cal., goes into
the hands of new owners Aug. 20
by virtue of an FCC decision Aug.
10 authorizing transfer of the 250watt daytime station on 1310 kc.
to John P. Scripps, chief stockholder in the John P. Scripps
Newspapers Inc., publishing the
Watsonville Register and Evening
Pajaronian, Santa Ana Journal,

Ventura Star and Free Pi-ess and
Santa Paula Chronicle. It was purchased for $35,000, and Examiner
Irwin after a hearing had recom-

mended in favor of the transfer.
The station was initially licensed

W. Atkinson,

publisher of the
Watsonville newspapers in April,
1937, but Mr. Atkinson died the
same month. The Scripps interests
(not connected with Scripps-Howard) entered into negotiations with
Anna Atkinson, widow, to buy the
newspapers for $105,000 and the
station for $35,000.
to F.

Film Moguls Ignore Sponsored Radio Fred J. Hart Resigns
Hawaiian Stations
In Million Dollar Promotion Campaign From
FOLLOWING the FCC's recent
AN ADVERTISING

appropriation

of a million dollars, raised jointly
by motion picture producers and
exhibitors, will be spent this fall
for an institutional campaign built
around the slogan, "Movies Are
Your Best Entertainment". Full-

page copy will be run in every
daily newspaper in the country,
except in those few towns which
have no motion picture houses, beginning Sept. 1. A question game,
with 5,000 prizes totaling $250,000
including the first prize of $50,000,
is a major part of the promotion,
entry blanks being available only
at movie box offices.
All of the paid national advertising, which will be confined to newspapers, will be run within three
weeks, following which the contest
and local promotion are expected
to keep movie attendance up during the remainder of the year, ac-

cording to Jack B. Peters of Donahue & Coe, New York, agency selected to direct the campaign. In
response to a query regarding radio, Mr. Peters told Broadcasting
that the impossibility of buying desirable network time for three
weeks only had definitely ruled out
the use of this medium. However,
he added, the campaign will be
promoted on many programs using
motion picture stars as regular or
guest artists, such as the Maxwell

— M-G-M

House

programs.
Cooperating with Donahue &
Coe in the campaign which was
approved by producers and exhibitors at a New York meeting on
July 28, other advertising agencies
handling motion picture accounts
have combined their contribution
to the campaign: Biow Co., Blaine-

Thompson, Buchanan & Co.,
Walter Thompson Co., Lord
Thomas and Kayton-Spiero Co.

J.

&

action authorizing a transfer of
control of Honolulu Broadcasting
Co. Ltd., operating KGMB, Honolulu, and KHBC, Hilo, to Pacific

&

Theatres

Supply
J.

Co., Ltd.,

Hart,

manager

stations
headquarters

San

Fred

general
of the

with
in

Francisco,

announced his resignation from the
organization, effective Sept. 1. Its

San Francisco offices have been
Mr. Hart
closed and combined with those of John Blair &
Co., with L. D. West, manager,
moving into the offices of Lindsey
Spight, San Francisco manager of
the Blair representative organization.

Mr. Hart has disposed of his
stock in the company which is controlled by a group of theater men
but includes executives of the
Honolulu S ta r-Bulletin as 24%
stockholders. Mr. Hart has not
made known his future plans, but
at present he is interested in the
development of a Radioscope for
the detection and control of disease

by radio.

Texaco Discs Popular
THE cooperative plan for advertising by radio that the Texas Co.,
New York, is offering its dealers
on a cooperative basis [Broadcasting, July 15], is proving popular

with the Texaco retailers, according to Louis A: Witten of Buchanan & Co., New York, Texaco
agency. Although it has been less
than a month since the oil company's salesmen first started telling dealers about the campaign,
well over a hundred dealers have
had their local stations write to
the agency for sample records for
audition purposes,
and already
more than 25 dealers have signed
contracts for the series. Program,
a 15-minute transcription, Texaco
Circle Service Boys, may be ordered on a one, two, or three times
a week basis, as the dealer prefers.

New

KWEW on

the Air
new 100-watt outlet on

KWEW,

1500 kc. authorized last Dec. 31 by
the FCC to be constructed in
Hobbs, N. M., went on the air Aug.
8
the birthday of its owner, W. E.

—

Whitmore. Mr. Whitmore is also
the owner of KGFL, Roswell, N.
M., and was at one time owner of
KGGM, Albuquerque, and KICA,
Clovis, N. M. RCA equipment is
used throughout and Standard Library Service has been ordered.

Manager

The
in

largest primary

of

the

station

is

Ben

Parker; program director, Grady
Rapier; chief engineer, Floyd

Area of any radio station

Emanuel

;

advertising

manager,

Raymond Waters.

the United States regardless of size.

NEGOTIATIONS

are

on

between

Don Lee Broadcasting System, Los

Write for our new brochure

Angeles,

and

Republic

Productions

Hollywood, for sale to the latter
of the film serialization right to The
Phantom Pilot, sponsored five times
Inc.,

550 Kilocycles

NBC

Affiliate

K FY K

5000 day
1000 night

TWELVE

hours weekly of variety
have been signed by WIP,
Philadelphia, for Adams Clothes Inc..
the station's largest block sale of time

shows

Bismarck, North Dakota
National Representatives

weekly on that network by Langendorf United Bakeries, San Francisco.

Gene Furgason

&

Co.

in its history.
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Like Everything English, Except

I
•yr

i
I

JUST came

back from London
have been living for
the past year. I like the Eng-

where

I

lish,
the people, the things
they do, and the way they do it;
that is, most everything they do
and the way they do most everything. We hear a lot about the
English muddling through. Maybe
they do, but I have such a profound respect for them that it
seems that they are not muddling
but purposefully following through
a plan. If this impression is correct, the one thing that I didn't
like about the English shows up in
the worst light.
Anyway, here I was in England
for a year studying and working
hard and one of my favorite forms
of relaxation has always been listening to the radio. So I bought a
cheap set, paid my luxury tax,
then sent in my 10 bob to His
Majesty's government and proceeded to listen to some worthwhile
programs. When I realized they
were telling me what they wanted
me to know and not what was really happening, I tried to accept it

philosophically and say, well,
not at home, I'm in England.

I

am

And then I began to listen to the
peals of the Bow Bells. Actually I
became rather fond of the good old

Bow

Bells,

especially

when

I

it

me

took

three

to listen to a perfectly or-

ganized dramatization of the Count
of Monte Christo, I still tried to be
patient. When I tried to appreciate
the funny programs and found that
I could see little or no humor in
them, I still tried to think well,
after all, this is England.
I became a bit weary of the long
waits between programs. I seriously considered sending the BBC
some free samples of various cough
drops and catarrh cures because it
seemed that most of the laryngeal
infections were being carried' about

—

by the announcing

staff.

English gentlemen, they invariably
apologized after each coughing attack.

Fields

is

"Britain's

Baby". I had seen her in the music
halls and liked her myself but it
really did tax one's ability to re-

main

quietly

when Gracie

seated

did "Sally" and "Little Old Lady"
four times in three days. I should
have liked on many programs to
change the station but eventually
I laughed and quit "Cause I seen

they had me". If

I

would change

from the national program to the
Midland or the Scottish, the joke

was on me because

I

probably

would have heard the same program one or two weeks before. Oh,
I'll admit there were some advantages in that. I could hear something that I particularly liked a
second time but the percentage was
against it.
I have never liked to be thought
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ting there; for although she may
be perfectly human, I like to think
it's the sort of story she would not
enjoy.
As a means of pulling some gags,
this man was pointing to the good
features of cottages in a caravan
camp which when translated into
American means a trailer camp.
He was telling the young lady
stooge that this particular cabin
had had as inhabitants the previous
summer a honeymoon couple.
Shortly after their arrival, the
gentleman became quite ill. The
doctor was called and, upon completing his examination, gave the
wife a powder. She asked for complete directions as to administra-

husband but was told,
"That's not for your husband, miss,
tion to her

for you. If you would get some
sleep then your husband could also
rest, he's worn out." If one had
been a little more acute, the entire
it's

meaning might have been grasped.

THE AUTHOR

I wanted to see the sort
of place that housed the recipients
of ten shillings each from every
radio set possessor. Well, that was
worth it. I have seen the
and
the Columbia New York studios

monarchy.

NBC

but I was very ashamed to think
that we couldn't touch the BBC.
I was treated like a visiting Elk,
personally conducted about the
building, shown the brilliantly decorated, indirectly lighted rooms

which one seems to continuously
run into and out of. I saw huge
vases where fresh cut flowers are

is

WITH HIS

where

all
religious services are
held, with it banks of fresh cut
flowers, its indirectly lighted altar,

majestic furnishings.
saw the room more or less reserved for His Majesty's use. I
saw smoking rooms for the socalled artists. I saw created designs
on the clocks, each one of which
its

I

an American physician, who has

just re-

the Rockefeller Foundation.

A

radio fan of long standing, he

impressions, as a listener, of both the

"American Plan" and

the "English Plan" of radio are published herewith anony-

mously because,

as a physician,

which

his identity,

isn't vital to

he deems

it

improper

to divulge

the article, anyhow.

Plan Foreign Station

VADUZ TRANSMITTER

Ltd. has
been formed in London to acquire
concession to operate a broadcast
station in the independent Principality of Liechtenstein, according
to the New York Times. Organizers include David Allen & Sons
Billposting Ltd., says the Times.
Vaduz, Liechtenstein capital, is
about 550 miles from London. The
station would seek British advertising and presumably would complete with Radio Luxembourg
which is serviced largely by British
merchants, who are unable to buy
time on the government-operated

BBC.

CBS French

had a

four-lettered words were left to
the imagination.
Well, I guess one gets used to

places

because when I heard
this same story one week later, I
found I was not near as shocked as

I

it

was you can

see that a

anything

I

was

the

first

time.

Harps and Flowers
This is the first article of this
type I have ever written. I felt like
writing lots to the

BBC

but

I

used

to get a tremendous amount of satisfaction from reading "Curt Comments" in the Evening Standard.

They gave me a type of vicarious
I
would sometimes
satisfaction.
quietly wallow in pleasure at the
darts shot at the BBC. I didn't
realize until sometime later that
the

BBC was

absolutely

inpene-

trable.
I

loved that columnist

when he

would give thanks for having had
to listen to the Bow Bells for only
a total of one hour and eight minutes. I reveled in his compliment-

ing an occasional program and
suggesting that each listener dial
to this recommended program immediately for sure as fate as soon
as it became popular, the BBC

would
But I

withdraw it.
England and everything

immediately
like

—

English well, almost everything.
Then, because I st»U liked radio
I
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visited the

home

of this absolute

different face.

I

saw

where the ten shillings each
was put to use and when I got

home

I turned on the wireless but
found the same programs that I
had heard before and I thought,
it's just too bad you can't hear the
flowers and the indirect lighting.

But, then, I thought, television is
the answer, and so I went to see a
television show. I had read in the
English newspapers that England
was far ahead of America in television, so I thought I would see for
myself. After seeing jerky, rather

unclear programs which showed
plain, black programs of two to
five minutes duration, again my
faith was restored in America and
things American, for if America is
behind England in television, thank
Heaven we have sense enough to
hold off until a degree of perfection is reached.

Once a week there was a transAtlantic broadcast of dance bands,
and talking of blindfold tests, I am
sure a stopped-ear test could distinguish that one half-hour from
the rest of the week.
Well, I stayed the whole year,
still listening to the same type of
program, pretty well convinced
that the American idea of competition was the soundest in any enterprise and that while the BBC

may have

been

all right, if

who has already

New York
lots of

Amer-

Series

D. G. van ACKERE, French representative of CBS, is touring the
United States gathering material
for a series of 30 weekly broadcasts of a "symposium of America", which he will write and present on the 18 station network of
the French Government for worldwide broadcast. The series is scheduled to begin in September. M. van

Ackere,

few

As

left

Ray McNamara,

—

placed every day. I saw the room
completely outfitted in the style of

manorial Tudor where Lord Whossis broadcasts over a completely
hidden microphone to save 'is
Majesty's nerves. I saw the church

broken

wrist in a
organist of
WWL, New Orleans, surprised listeners at a private audition by
rapping out the classics and a
killer-diller or two using only one
hand and two feet and now continues uninterrupted his thricedaily quarter hours on WWL.
sling,

turned from a year's study in England under the auspices of

One could

not, however, be very offended at
this for since they were obviously

Now Grade

an American

Bells Irk

when I heard on
a "comedian's program" the following story I was certainly glad my
old gray-haired mother was not sit-

turned to the Britain's ethereal offerings for recreation. His

Tonsil Trouble

when

And Many Bow
of as prudish, but

be-

gan to hear them one to ten minutes at a time in lieu of some program which was scheduled to go
but missed the train as a result of
poor timing in the program setup.

Even
months

Twice*Explained Double Entendres, Oft'Told,

visited
will

and Washington,

tour the country, sight-seeing as
he goes, and stopping to inspect
parks, dams, Indian reservations
and points of historic interest to
get a picture of American life
which he can pass on to radio listeners in France and Europe.

Another Candidate
STUART HAMBLEN, conductor
of the seven weekly one-hour

Lucky

Stars program on KEHE, Los Angeles, has joined the ranks of hillbillys who have tossed their hats
into the political ring.

Hamblen

is

running for Congress as a primaries

candidate

for

representative

from the 11th California

District.

His sponsor, Star Outfitting Co.,
permits Hamblen to mention the
fact on his daily broadcast.

A HEARING has been
FCC on the proposed sale

ordered
of

by

the

WFAS, White

N. Y., 100-watt part-time station
on 1200 kc, to J. Noel Macy and Valentine Macy Jr., Westchester County newspaper publishers, for §25,500.
Plains,

adopted it, then American rawould die of its own weight.
And so I came on home.
Until you have listened to Brit-

ica
dio

ish broadcasts for a year, I hardly
believe it possible for one to appreciate the moving, joyous life of

any American radio program. But,
as I said, I like England and everything English

—

well,

almost every-

thing.
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For the seventh successive month of 1938,

work business increased over 1937
In Julv the

NBC Red Network

74°^ ahead of
interesting

its

to

advertising

vou

.

net-

to all-time highs.

closest competitor.

and important

NBC

volume ran

But even more

.

'inter

and Summer, advertisers

affirm their recognition of

NBC

as the

world's greatest broadcasting system. NBC
carries eight of the ten highest rated shows.

Sponsors

know

tained bv

NBC

that the audience main-

throughout the

Summer

guarantees a flying start for Fall programs.

Winter

AND Summer they

with Orders... NBC

is

say

it

the World's

Greatest Broadcasting System
A SERVICE OF

THE RADIO CORPORATION OF AMERICA

Lewis Reid to
J.

gram

KMBC

LEWIS REID, former prodirector of WOR, Newark,

on Aug. 2 was named program director of KMBC, Kansas City, by
Arthur B. Church, president. He
succeeds

gone

to

Frank Heyser, who has
Des Moines to assume pro-

duction of the

new General

Mills

program Caroline's Golden Store

WHO

with

Caroline Ellis over
starting Aug. 15. Mr. Reid, one of
radio's oldest microphone personalities, joined WJZ in 1922 as an-

nouncer and script writer, after
having toured the country for a
number of years with Elsie Janis
and her gang. In 1929 he joined
WOR and a year later was named
its program director. In 1935 he
resigned to head a talent unit in
London, handling a number of
broadcasts

for

Standard

Oil,

McCann-Erickson. Upon
his return he became a free lance
writer and producer and left that
through

work

to join

KMBC.

said, citing an experience
in one country in which,
tempting to tune i n

Blocking Out of American Broadcast
In Latin America by Germans Claimed
AMERICA'S

chief

competition in

South America is in the field of
radio, and its chief competitor is
Germany, Linton Wells, roving radio

reporter

NBC who

for
has just

returned from
27,000-mile

of Latin
America, told
New York newspapermen
and

Aug.

Stating that

United

station. When he went to investigate he discovered that a citizen
who wished to operate a broadcasting station had applied for permission to use W3XAL's wave because it seemed to be a good channel, and had received the right
to do so. Only in Argentina, Wells
stated, was there any visible evidence of an attempt to live up to
the Pan-American radio agreement.
Programs from the United States
are popular in Cuba and Central
America, he declared, and would
be popular in South America if
they could be heard there. President Roosevelt's "good neighbor"
policy has created a friendly atmosphere toward the United States
that was formerly lacking, he said,
although there is a tendency to let
this country make all the overtures
without reciprocation from the
Latin American. However, he stated that he saw no evidence of the
European doctrines of Fascism,
Naziism or Communism gaining
any foothold in South America.

States.

On June

25,

he said, he tried to

up a speech made by President Roosevelt, which had been anpick

in advance. As the
speech began, he reported, it was
blotted out by a German piano recital which went off the air immediately upon the conclusion of the
President's talk. This was in complete violation of all international
radio treaties.

vey

his honor

W3XAL,

NBC's shortwave transmitter, he
received a program from a native

nounced well

a

sur-

correspondents of
Latin
American
newspapers at a
luncheon given in

out programs from the

Treaty Violations
Mr. Wells

and Russia both broadcast
South America, but their signals
do not compare with those from
Germany, he said. Aside from GerItaly

2.

to

Germany sends

to

South America good programs that
come in with practically no interference, Wells said that Germany
is not content with that, but also
uses its powerful signal to block

he had
on at-

man

interference the chief handicap for American programs is the
ignorance or disinterest of officials
in charge of local broadcasting, he

" During
I

his four-month trip, made
mostly by airplane, Wells visited
every Latin American country ex-

Paraguay and Bolivia. Each
Sunday he broadcast a report of

cept

his experiences as part of the

RCA

Magic Key program, being heard
from Managua, Nicaragua; Pana-

GAMES
AT HOME

ma

City; Bogota, Colombia; Lima,
Peru; Santiago, Chile; Montevideo,
Uruguay; Buenos Aires, Argentina; Rio de Janeiro, Brazil; Caracas, Venezuela; Trujillo City, Dominican Republic; Port-au-Prince,
Haiti; Havana, Cuba.

11

AND AWAY

Serials Continue
programs of the daytime
serial variety, sponsored by five
Blackett-Sample-Humclients
of
mert, New York and Chicago, from

Three

THREE

10 to 10:45 a. m., Monday through
Friday, on a 19-station Red Network, have been renewed for another year, effective Sept. 26. Programs are: Mrs. Wiggs of the Cabbage Patch, sponsored from 10 to

10:15 a. m. by Midway Chemical
Co., Chicago, for Fly-ded and Aero
White; John's Other Wife, from
10:15 to 10:30 a. m., sponsored
the first three days of the week by
Affiliated Products, Chicago, for
Louis Phillipe lipstick, and the last

AVAILABLE FOR
SPONSORSHIP NOW

two by Wyeth Chemical Co., New
York, for Freezone; and Just Plain
Bill, 10:30 to 10:45, which is also
co-sponsored on Monday, Tuesday
and Wednesday by Kolynos Co.,
New Haven, for its dentifrice, and
the other two days by Anacin Co.,
Jersey City, for its headache tablets.

Nurse School Testing
PIERCE SCHOOL of Practical
Nursing,
pointed

Wm
lOOOWattsO
1
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ICC

fit el
•

u

Los

Angeles,

Faraon

Jay

has

Moss

apInc.,

Hollywood, to direct its advertising
and using radio for the first time
on Aug. 9 started a test campaign
on 13 California Don Lee stations.
Contract is for eight weeks and insitution is using weekly participation in

Early Morning News.

A BAD

September /)

thunderstorm recently forced
a temporary shutdown at WTAR,
Norfolk, Va., singeing beyond use more
than $200 worth of equipment. Lightning was so bad on the antenna that
engineers were not able to get to the
towers until the storm subsided.
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-;

"

.

.

.

has 'em by the ears

.

.

lots

.

of

excitement and action but nothing
criminal or gruesome."

NOW

—

Variety

AVAILABLE FOR LOCAL PROGRAMS
liuddif

and

—

Knock, knock, KNOCK!—Moo-o-o-o
Cock-adoodle-doo!
Pa, you git right up, must be ghosts,
place is ha'unted sure as ...
No, not haunted, Grandma! Just "Buddy and Ginger"
up to their uproarious, side-splitting pranks. So really,
wholesomely funny that this great kid program has
been backed by one sponsor for four years straight

Qinxjesi

.

.

.

.

and

going strong.

still

104 TRANSCRIPTIONS
NOW READY
Just released! The famous "Adventures of Buddy and
Ginger" can be your advertiser's local or national
transcribed program, except in seven mid-West cities
where it is now running. Excellent for bakery, milk,
cereal, clothing, sport goods, or department store advertisers. Three or five times a week. Now available for
instant use: 104 transcriptions now ready! More to

960,000
—

Bottle Caps

From One Broadcast

a show what a riot! A premium "plug" brings in an avalanche every time. Ideal for
any well distributed product. A complete show plus perfect merchandising tie-ups. Personal
appearances to support program, on request. Funny, exciting, mischievous "Adventures of
Buddy and Ginger" just released. Rush this coupon.

What

—

come

as desired.

RUSH THIS COUPON
A

rare opportunity for a

sells

smash program

merchandise. First come,

first

that really

served. If

interested in sensational radio response

you are

—rush

this

coupon—TODAY!

MID-WEST RECORDINGS,
24 South 7th

INC.

Street

Minneapolis, Minn.

Rush me

full

descriptive, illustrated material

about your newly released "Adventures of Buddy

and Ginger" program.

THEATRES JAMMED FOR PERSONAL APPEARANCES DESPITE FRIGID WEATHER
"Despite freezing weather, 4500 kids turned out to see Buddy and Ginger when they made a
personal appearance at the Eighth Street Theatre." Chicago Daily News. That's boxofifice
with a bang! Get the dope on "Adventures of Buddy and Ginger." Rush this coupon Today.

Firm Name.

Address—^

MID-WEST RECORDINGS,

Inc.

24 So. 7th Street
Minneapolis, Minn.

City-

State.

WNBC

STAR NAMES COYLE
AS RADIO CONTACT

Going Full Time

WNBC, New

f? * ADDS 2
lI

OUT OF
EVERY 10 RADIO
HOMES ON THE
NOW.... 9

PACIFIC COAST
ARE WITHIN 25
MILES OF A...
DON LEE STATION

Britain, Conn., plans
to begin by Oct. 1 operation full
time with increased power recently
finally authorized by the FCC, ac-

cording to an announcement Aug.
1 by Richard W. Davis, general
manager. The station has purchased an RCA 1 kw. transmitter
and amplifier and a two-element
array Truscon directional antenna,
now in process of installation. Approximately $20,000 is being spent
in new equipment. Now operating
with 250 watts day, the station
will use 1,000 watts day and 250
night on 1380 kc. Hillis W. Holt,
engineer, is in charge of construction, assisted
Holt,
S.

WNBC

WNBC

observed
versary July 15.

New Firm

time. 250

Watts daytime. 100

Watts nighttime.

1200 Kilo-

cycles. KVEC is the only radio

station to service this area.

Located in Marshfield, Coos
County, Oregon.
full

Operating

time. 250 Watts.

Kilocycles.

1390

KOOS is the only

radio station to service this
area.

WMAL, NBC

capital stock for
The
$ 3 00,00 0.
station, however,
is

WBIL, New York, and WPG, Atlantic City, with

New

Arde Bulova,

York watch manufacturer, as

pres-

and H. A. Lafount as vicepresident. The first two stations
are owned by the Bulova interests,
having been purchased for $300,000
and $275,000 respectively. WPG
will be purchased from the City
ident,

of Atlantic City for $275,000 if approval is obtained from the FCC.
It is planned to shift the 1100
kc. frequency, on which
operates full time except for 6 to 8

sharing with WBIL, into
in order to make WOV,
now limited time on 1130 kc, a
full-time outlet on
1100.
would vacate its 1130 kc. assignment since a 50 kc. separation is
m.,

WOV

required for stations in the same
metropolitan area. The proposed
to Bulova was apsale of
proved by the Atlantic Citv board
of commissioners July 7 [Broadcasting, July 15].

York after checking on the staactivities and conferences
with Nicholas M. Schenck and
other Loew Inc. executives. He
tion's

will continue to supervise produc-

Good News of 1938 which
resumes on the NBC-Red network
Sept. 1 under sponsorship of General Foods Corp. (Maxwell House
Coffee). Last season's production
organization will be in charge of
the program again. Ed Gardner
will produce the weekly show, with
Meredith Willson, NBC western division musical director, in charge
tion of

leasehold expires.

Mr. Coyle will be liaison officer
between the Star and NBC, handling special features for the newspaper over the station. Since its acquisition

of

WMAL,

the

the capital stock of
station has adopted

the background

WMAL,

announcement

The Evening Star Station.

Mr. Coyle has been night supervisor of NBC's Washington studios
and sports announcer. He joined
the announcing staff five years ago
after having worked for WTIC,
Hartford. He attended Trinity College in Hartford. Mr. Coyle this
year started a class in radio broadcasting at Catholic University,

Washington.
Charles (Bud) Barry, who joined
the WRC-WMAL announcing staff
in
February, 1937, has been
named to succeed Mr. Coyle as
night supervisor by General Manager Kenneth H. Berkeley.

Aided By Court Ruling,
Completes Towers
WITH Judge Mattingly of Prince

WOL

Georges County circuit court,
Maryland, refusing to issue an in-

WPG

Sidney in Hollywood
LEWIS K. SIDNEY, manager of
WHN, New York, who is also in
charge of M-G-M radio, has returned to Hollywood from New

by

Coyle
Presumably the
Star will acquire the station license
and operation in February, 1941,

Bulova Stations Formed
GREATER New York Broadcast-

WOV

lease

NBC.

Operate

ing Corp. has been incorporated at
Albany, N. Y. with a capitalization
of $850,000 to take over
and

being operated

under

chief engineer.
third anni-

to

The Star

Blue outlet, by
purchase of its

its

New York

California. Operating full

tivities.

recently acquired

when the

p.

San Luis Obispo County.

WRC and

WMAL,

by his brother, Rogers

WPG

Located in San Luis Obispo.

WILLIAM

E.
(BILL) COYLE,
for the last five years with NBC's
Washington stations
on Aug. 15 joins the Washington Star as director of radio ac-

junction
erecting

WOL from

restraining
its

towers near the Queens

Chapel airport, construction of the
towers was completed Aug. 11

and the new 1,000-watt Washington outlet will be on the air on
Sept. 1 as scheduled, barring unforeseen delays. Because the recently completed
antenna is also near the airport, the
court's decision was regarded as
particularly significant.
WOL, now operating with 100250 watts on 1310 kc, will operate
after Sept. 1 with 1,000 watts full
time on 1230 kc, using Western
Electric equipment and two 230foot Blaw-Knox towers. With
leaving the local category, the FCC

WRC-WMAL

WOL

on Aug. 4 announced filing of an
application by Lawrence J. Heller,
Washington attorney, asking for
authority to erect a new station in
the capital using the facilities
is relinquishing.

WOL

The series will continue
emanate from Hollywood.

of music.
to

BROADCASTING SYSTEM
The Nation's Greatest Regional Network
LEWIS ALLEN WEISS, General Manager
1076
Affiliated

West Seventh

St..

Los Angeles,

With

MUTUAL

Calif.

Represented By

JOHN BLAIR & CO.

Corn-Kix Expands

GENERAL

MILLS, Minneapolis,
(Corn-Kix), on Aug. 22 will start
Those Happy Gihnans on a split
NBC-Red and Blue network. Aired
in the afternoon, the series will be
broadcast on about 20 network staThe program is presently
aired five weekly in a quarter-hour
disc series using 30 stations with
fall
expansion likely. Blacketttions.

Sample-Hummert,
agency.
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New Reynolds

Chicago,

is

Test

REYNOLDS

Tobacco Co.,
Winston-Salem, N. C.
(George
Washington smoking tobacco), on
Aug. 10 started sponsorship of Bill
Dyer's sports broadcasts, heard six
days weekly on WCAU, PhiladelR.

J.

phia. In addition, the

company

is

using announcements in Polish on

WDAS, Philadelphia. Agency
Wm. Esty & Co., New York.

is

RADIO

program news and comment
was dropped by all Detroit newspapers by an agreement
7. Only schedules are

BROADCASTING

•

effective Aug.
carried.

now

Broadcast Advertising

BUSINESS EXECUTIVES
in

a recent poll found

LOUISVILLE
South

1st in the

10th in the United States*

Advertisers

who have used

WHAS

for years to cover the rich

Ohio Valley

market are not surprised.

WHAS
—

the vocal advertising

making

a

market

in

medium

of this

which you can

community has played

its

part in

sell profitably.

* August "Sales

EDWARD PETRY & COMPANY

BROADCASTING

•
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•

Management'

National Representatives
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Gregory Is Named
Manager of KDKA

J^**3 SAID

KMBC
244 druggists and grocers

in

Kansas City were asked

"If

Greater

Blank

New Transmitter to Be Built
By Westinghouse Station
ALTHOUGH no changes in operating policies are involved, closer
liaison between
and Westinghouse in the management of West-

NBC

inghouse-owned stations by

succeeded A. E. Nelson, recently
appointed sales manager of the
NBC- Blue in New York.
Messrs. Evans and Gregory have
been supervising: all Westinghouse
broadcast operations, including

KYW

and

NBC-managed) and

to use radio in their

coming campaign, what station would
you recommend as the most effective?"

is

Westinghouse Electric & Manufacturing Co., under Walter Evans,

KDKA,

Company decides

NBC

seen in the appointment of Sherman D. Gregory as manager of
KDKA, Pittsburgh, effective Sept.
1.
Mr. Gregory, now assistant
manager of broadcasting for the

Wayne

Fort

(

WBZ-WBZA
WOWO-WGL,

Westinghouse-oper-

ated). Recently their headquarters
were shifted from Chicopee Falls,

Mass. to Baltimore, where Westinghouse has occupied a new plant.
Mr. Evans also has charge of radio products, particularly sales of
shortwave and other equipment to

the Govei'nment.

New
According

They answered

52.5%

STATION B
37.7%
STATION
4.9%
STATION D.. 3.7%
STATION E
1.2%
.

C

.

.

tion that

is

been selected but it will be a new
one, he said.
Mr. Gregory, 33, will have
charge of the program and business activities of KDKA, reporting
to A. H. Morton, general manager

NBC-owned and managed staHe is one of the youngest

A

teur otierator, he was graduated
from the North Dakota School of
Mines in 1926 as an electrical engineer. He has been with Westinghouse since leaving; college, during

know the
in

sta-

food

Kansas City

he had charge of many
broadcast station installations.
Mr. Gregory was in Pittsburerh
Aug;. 8 to get acquainted with the
staff. William E. Jackson,
chief of local sales, has been acting manager of
since Mr.
Nelson left July 25 to take up his

which

KDKA

KDKA

New York

they see the goods move across the
counter!

That's

KMBC

"It's

why

they'll tell

you:

KMBC
KANSAS

CITY

The Program Building

and
FREE

&

Testing Station

PETERS,

Rines Buys WLBZ
APPLICATION was filed Aug. 9
with the FCC by Thompson L.

INC., National Representatives

Henry
Maine
price

•

August 15, 1938

Rines, operator of
Portland, and an important

P.

WCSH,

hotel owner.
$180,000.

is

The purchase

WLBZ was

founded as an amateur station and
is one of the few such stations still
operated by its founder. Minority
interests in the station are held by
Ralph Hornblower, of Hornblower
& Weeks, Boston investment bankers.

WBAL, Baltimore, has applied
FCC for a power increase to

to the

50,000
watts, using a directional antenna. It
now operates with 10,000 watts oil
1060 kc, but synchronizes with W.JZ
part time nights using 2.500 watts on

760

Page 34

duties.

Guernsey, of Dover-F o x c r o f t,
Maine, chief owner of WLBZ,
Bangor, asking for authority to
transfer ownership of the station,
a regional outlet on 620 kc, to

every time!"

OF

being desigmed

NBC station managers.
native
of North Dakota, and former ama-

.

in

is

KDKA

tions.

doing the big job

and drug products

Mr. Evans, a new

and equipment will be
built by Westinghouse. A site for
the proposed plant has not yet

of

.

Druggists and grocers

to

transmitter plant
for

KMBC

Transmitter

kc.

INDUCTED into his new post as
general manager of KDKA, Pittsburgh, is S. D. Gregory (left) being handed symbol of the Westinghouse-owned and NBC-managed
station by A. E. Nelson, retiring
manager who has been made chief
of sales of the

NBC-Blue Network

New

York. Gregory visited the
station Aug. 8 preparatory to as-

in

suming

his

new

duties Sept.

1.

WGAN MAKES DEBUT
AUGUST 3, JOINS CBS
AUTHORIZED

in

1936

but

its

construction held up by litigation,
the new WGAN, Portland, Maine,
500 watts daytime on 640 kc, went
on the air with test programs Aug.
3 and will be a CBS outlet. Creighton E. Gatchell is general manager.
Studios are in Portland's Columbia
Hotel. The station is controlled by
the publisher of the Portland

Press-Herald and Express, Guy P.
Gannett, who has applied to the

FCC for authority to take over the
controlling shares formerly held by
the late George W. Martin, who
originally projected the station.
Mr. Gannett, not connected with

New York publisher of the
same name, is president of the
operating company. Lawrence H.
the

Stubbs, with the newspapers, is asThe staff includes
Richard E. Bates as program director; Roger W. Hodgkins, chief
engineer; Sam Henderson, chief announcer; Rossell Dorr, Harold Falconnier and Carl DeSuze, announcsistant treasurer.

Warren H. Hamilton, Kenneth B. Woodbury, Curtis B. Plummer and Lewis R. Collins, operers;

ators.

New England Links
WHEN the new WCOU, Lewiston.
Maine, goes on the air on or about
Oct. 22, it will immediately be
linked with the Yankee and Colonial networks, according to John

Shepard 3d, president of the networks. Most recent New England
station to be linked to the regionals
was WHAI, Greenfield, Mass.,
which joined May 15. Mr. Shepard
announces that, contrary to earlier
reports, the new WBRK, Pittsfield,
Mass., is not a member of his networks but is merely linked for certain political speeches. The Lewiston station will operate with 100
watts on 1210 kc, and will be licensed to the publishers of LeMessager,

French language

daily.

KWBG,

Hutchinson, Kan., remained
throughout Aug. 5; by special
permission of the FCC, due to the
death of Mrs. W. B. Greenwald, wife
of the station's owner.
silent
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sm-es

cwn»

per

***

^

***
n
$270.10

S449.62

,

Total Retail

^
^ ^
^
^ ^

•

26 48

Restaurants
"

?3 62

Merch
General

^

1

71>9 7

Automotive
Filling

19.47

lQ Q4

Drugs

APP

U

68

37.63

iV

37.52

l6 03

Stanons

Furniture

COLORADO SPRINGS
In this area,

KVOR

THE home

station

is

The most
of

direct route into the

Colorado Springs and Southern Col-

orado, the

way

to turn this market's ex-

power most

traordinary spending

• With

ably into sales,
retail sales of

nearly $450 per per-

wealthy, liberal-spending Colorado

son,

Springs

is

an

homes

home

station

is

profit-

and

SOUTHERN
COLORADO

through KVOR, the

which

most

completely

H-TB

1

VOR LISTENING AREA
~
"BRH

serves and satisfies this region.

essential consideration in

western merchandising.
In food stores, for instance, Colorado

Springs spends at the rate of an average
city

nearly twice

its

excess of 44 larger
it

size,

cities.

and a
In

total in

drug

spends three times the U.

S.

stores,

aver-

age, a total greater than in 152 larger

GET THE FACTS
• Send

for
the
booklet
"Discoveries," just off the
press, which tells the impressive story of KVOR's
popularity and prestige in

Southern Colorado.
cities.

I

I

PRIMARY

SECONDARY

COLORADO SPRINGS
1000

WATTS

FULL TIME
Affiliated

with

WKY, Oklahoma

City

and the Oklahoma Publishing Company

NATIONAL REPRESENTATIVE

THE KATZ AGENCY. INC.
_

SIX-MONTH PROFIT
OF CBS INCREASES

Three More Get
Canada Licenses

stations, according to W. A. Rush,
Controller of Radio, Department
is
of Transport, Ottawa.
the call of a new 100-watt FrenchCanadian station owned by G.
Thos. Desjardins, located at Ste.

de la Pocatiere, Quebec, near
Quebec City on the south shore of
the St. Lawrence River. The station will operate on 1200 kc. At
North Battleford, Sask., a 100watt station license has been granted to C. R. Mcintosh to operate on

from

100

watts

to

250

B.

C,

watts;

CFRN, Edmonton, from 100 watts
to 500 watts; CHAB, Moose Jaw,
from 100 watts day and night to
250 watts day and 100 watts night;
CJRC, Winnipeg, from 1,000 watts
day and 500 watts night to 1,000
watts day and night; CKPR, Port
Arthur, from 100 watts to 1,000
watts.

Church Station Sold
CKFC, Vancouver, has changed
ownership from the United Church
of Canada to Standard Broadcasting System, with address 1504 Sun
Bldg. This 50-watt station was reported sold in February to the
Vancouver Sun, but the newspaper
at the time officially reported that
arrangements had not been completed.

license which
has also been

The shortwave

went with CKFC,
taken over by the new company.
There is no change in power as
yet, according to word from Mr.
Rush.

The

Canadian

Broadcasting

Corp.'s new 50,000 watt transmitter in eastern Canada will go on
the air as CBA and will be located
at Sackville, New Brunswick, oper-

ating on 1050 kc.

CBK

for Prairies on 540 Kc.

The new CBC transmitter

for the
Prairies will go on the air as CBK
on 540 kc, at present used by
CJRM, Regina, not far from the
proposed site of the new transmitter which has not yet been definitely fixed, according to Donald
Manson, chief executive assistant
of the CBC. Both CBK and CBA,
transmitter in the Maritimes at

FIRST VISITOR to record his voice on the "oral guest book" in the
new $100,000 Interior Department studios was Earl Godwin, veteran
Washington correspondent, NBC commentator, and president of the
White House Correspondents' Assn. Watching as Godwin recorded his
impressions of the swanky new government studios are (1 to r) Bernard
C. Schoenfeld, chief script writer, Shannon Allen, acting director of the
Department's Radio Section, Mr. Godwin, and Aubrey Taylor, assistant
director of the Division of Information of the Interior Department.

Modern Studio for Governmental Use
Is Opened in Interior Dept. Building
UNCLE SAM'S

first

big-time radio

studios, located in the north pent-

house of the new Interior Department Bldg. in Washington, were
opened for public inspection early
this month. The new studios, estimated to cost about $100,000, will
give offices and divisions of the Department of Interior completely
modern reproduction and amplification facilities, although transmission facilities will be confined to
regular private stations and networks, in keeping with govern-

ment

policy.

National

ticular localities. The
Park Service, the Office of Education and other divisions of the Interior Department which
already used radio extensively will
likely be the largest users of the

have

new

000 watt transmitters, it is officially stated. Type of radiators has
not yet been decided. Construction
of the two new transmitters is in

charge of G. W. Olive, chief CBC
engineer and H. N. Smith, CBC de-

ervision of the Radio Section of the
Department's Division of Informa-

sign and construction engineer.
No date has yet been set for the
approximate opening of either station, nor have station managers
been appointed yet. Both stations
will utilize the latest technical advances made in radio equipment
since the construction of the other
two CBC 50,000-watt stations built

tion.

last year

RCA

50,-

— CBL, Torono, and CBF,

Montreal.

Page 36

•

the

studios

will

Shannon Allen, formerly with
NBC and assistant director of the
radio project of the Office of Education, has been appointed director of the Radio Section and Ber-

nard

Schoenfeld,

former

chief

script writer of the Radio Project
and author of the CBS- Office of
Education Brave New World program, is chief script writer.

August 15, 1938

commercial broadcast stations,
which will handle the transmission
end.

To

aid

its

cooperative

work

with users of the Government studio, the Radio Section has distributed a pamphlet of suggestions on
building radio programs.
Quarters in the Interior Bldg.
include two studios, one 41x24%
feet, the other

22x13%

feet, offices,

reception room, artists' lounge and
observation gallery, in addition to
a control room fully equipped for
amplification and transcription. Offices and waiting rooms are furnished modernistically, and the visitor's gallery is equipped with padded theater-type seats. The studios,
of full floating construction, are
finished in dark-stained birch, with
acoustical treatment of walls and
ceilings by Johns-Manville. Control
is RCA throughwith six RCA velocity microphones in the large studio and three
RCA inductor mikes in the smaller
studio. Presto recording equipment
has been installed.

room equipment

out,

facilities.

Although

Under the new setup, the Radio
Section will be responsible for operation of the studios and will also
coordinate requests for time from
divisions of the Interior Department or the Public Works Administration, and will represent these
agencies in their relations with

.

Tentative plans call for direct
line connection with Washington
stations and through them with the
networks and the Interior Department studios will probably be used
as the origination point for many
Government broadcasts. However,
it is thought that present activities
will be limited largely to producing transcriptions for use in par-

be
available for use by other government departments, when such use
would be more convenient than
broadcasting direct from network
studios, they are primarily a development of the Interior Department, and are operated under sup-

Sackville, N. B., will use

A

cents per share on
and B stock of $2.50 par

2 amounted to $18,334,605,
compared with $17,640,184 during
the same period of 1937. After
time discounts and agency com-

Anne

Chilliwack,

Class

a cash divi-

25

July

CHGB

CHWK,

of

Aug. 1 informed its stockholders
that gross income from the sale of
facilities, talent and wires during
the first 26 weeks of 1938 ended

issued for Canadian broadcasting

ed to

dend

value, payable Sept. 9 to stockholders of record Aug. 26, CBS on

By JAMES MONTAGNES
THREE new licenses have been

1420 kc, but no call letters have
been assigned as yet.
The license granted to R. W.
Starratt for a station at Kenora,
Ont., has been assigned the call
letters CKCA and will operate
with 100 watts on 1420 kc.
Power increases have been grant-

ANNOUNCING

IN

Power Increases Given Others
By Dominion Authority

Rewarded by Stork
MR.

AND

FRAME R,

MRS.
the

WALT

Blessed

Eventer and Nan Grayson,
respectively, of
S W,

WW

Pittsburgh, are parents of a

born Aug. 7. Mr. Frahis chance to beam
for his family on the next
day's Blessed Eventer during which he announces new
babies in the Pittsburgh disgirl

mer got

trict.

missions, the income for the first
half of this year was $13,064,692,
compared with $12,401,238 during
the same period last year.
Net profit for the first 26 weeks
of this year was $2,578,192, compared with $2,523,813, the equivalent of $1.51 and $1.41 earning
per share respectively, calculated
on the 1,707,950 shares of $2.50
par value outstanding or to be
outstanding.
William S. Paley,
CBS president, pointed out that
the 1938 six months results "should
not be understood as foreshadowing the full year's results since
indications were that' the third
quarter profits would be substantially below those earned during
the third quarter of 1937."
The CBS balance sheet for the
first half of the year showed that
$560,210 was set aside for Federal
income taxes for the first half of
this year, compared with $530,797
for the same period last year.

NBC Yields Nearly Half
Of RCA Six-Month Gross
NEARLY

half

the gross insubsidiaries
during the first six months of 1938
was represented by time sales by
the two NBC networks, according
to an analysis of the RCA consolidated income statement for the six
months ended June 30 made pub-

come

Aug.

lic

a

of

total

from

all

RCA

of

and

its

2. The statement shows
gross income for RCA
sources during that period

of $45,254,304. NBC monthly time
sales reports [Broadcasting, July
15] showed that the two networks
grossed $21,023,674 before agency
commissions and discounts during
the same six-month period.
RCA's consolidated statement

does not break down income reports by subsidiaries, giving only
the total for the whole "RCA
family". The Aug. 2 report showed
that the $45,254,304 gross income
figure compared with $53,167,621
for the same period of 1937. Net
profit for the first six months of
this year was $2,524,756, equal after preferred
dividends to 6.6
cents per share on common stock,
compared with $4,647,385, or 21.9
cents per share, during the same

1937 period.

My-T-Fine Series
PENICK & FORD, New York
(My-T-Fine desserts), on Sept. 12
or

19

will

start

a

transcription

campaign on 11 eastern stations.
The program, titled The Mighty
Show, will be heard Mondays
through Fridays at 5:45-6 p. m. on

WLBZ WEEI WPRO WORC
WMAS WNBX WDRC WABC
WOKO WIBX WBRK. Agency is

BBDO, New

York.

THOMAS APPLEBY,

Washington

consulting radio engineer, is conducting a field strength survey for WDAS,
Philadelphia.
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ARE YOU "TUNED
THE WEST'S

MARKET?

L.nner California! A
responsive market with a radio
the McClatchy Stations
to sales results! Tests

.

.

.

rich,

beam

.

.

.

leading straight

prove that you can

"TESTING"

power! All four of Inner California's key

and exclusive coverage.

distributing centers

and Bakersfield

you

CAN

obtain

COMPLETE

that

coverage

.

.

.

because of their isolation

The McClatchy Broadcasting Company maintains a

Sac-

ramento, Fresno, Stockton

high

.

LARGEST

3«b

These people have tremendous buying

Francisco or Los Angeles stations

.

TO

.

NOT cover this great trading area with San
.

IN"

among

.

.

.

stand

KFBK SACRAMENTO

leaders in per capita retail

top rank merchandising

NBC-Red & Blue

the nation's

K

service

STOCKTON
WG
NBC-Red &

comparable

to the

best in the nation. For all

Blue

with Inner California's

whose popular

Red

&

"home network"

stations are regular

Blue outlets.*

Tune

in

on Inner

California for measureable
results!

Are the McClatchy Stations on
Pacific

NBC

sales!

Coast schedule? Are

YOU

marketing information

KMJ

FRESNO
NBC-Red & Blue

KERN

BAKERSFIELD

YOUR

The McClatchy

getting

owned and operated by the
McClatchy Broadcasting
Company
affiliated with

KOH

the Sacramento Bee, Fresno

PAUL H. RAYMER CO.
New York Chicago Detroit

this COMPETITIONPROOF audience? Spot or network, day or
night, 80^ of Inner California radio fam-

the benefit of

.

.

Stations,

.

are regular listeners to these

RENO, NEVADA

"home"

Bee and Modesto Bee

.

.

.

•

San Francisco

California Radio Sy
•

Broadcast Advertising

McClatchy

Sacramento.

Represented nationally by the

McCLATCHY BROADCASTING COMPANY
BROADCASTING

or wire the

Broadcasting Company,

CBS

provide an ideal set-up for

stations.

Inner California trading
area, sales helps, etc., write

NB C-Red & Blue

•

ilies

concerning the important

*For a complete coverage of alt California use the California Radio System,
which includes the McClatchy Stations
and popular station outlets in San
Francisco, Los Angeles, Long Beach
and Santa Barbara.
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CALIFORNIA
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Hollywood Hotel Returns
Sept. 9 With New Cast
WITH

William Powell, film actor,
signed as master - of - ceremonies,
and other talent lineup virtually
completed, Hollywood Hotel will
return to CBS on Sept. 9 under
continued sponsorship of Campbell
Soup Co., to be heard Friday, 5-6
p. m. (PST). Powell will also service as headliner in the dramatic
series to be featured on the weekly program.
Victor Young is to direct the
orchestra and be in charge of
music. He conducted for the Al
Jolson program last season. Vocalists contracted are Frances Langford and Jean Sablon. John McClain,

Hollywood

scenarist,

has

been signed as writer on the series.
Ken Niles will announce. Brewster
Morgan, who produced the series
last season, will continue in that

under supervision of
Diana Bourbon, West Coast manager of Ward Wheelock Co., agencapacity,

cy servicing the account. Ward
Wheelock, head of the agency, was
in Hollywood during early August.

NAB District Meetings
Miller's

Radio Debut

{Continued from Page 15)

WHEN

Neville Miller addressed the Wichita Rotary

paid tribute to the part radio
played in it.
One resolution was adopted at
the Wichita session to oppose the
FCC rule requiring reexamination
of operators whose licenses expire
while still engaged in active engineering pursuits at broadcasting

Club Aug. 8, it was his first
appearance before the business side of a microphone
since
assuming the NAB
presidency July 1, and resulted in something of a
"scoop"

—

KANS, Herb
100-watter in

for

Hollister's

It was offered by Kay
KFBI, Abilene, Kan.
Present at the New York meet-

stations.

Wichita.
KANS broadcast
the address, which dealt almost entirely with the Louis-

Pyle,

ing, in addition to those mentioned,

when
Mayor, was the

ville flood of last year,

Mr. Miller, as
generalissimo

and

were Edgar H. Twamley, and Clifford M. Taylor, WBEN, Buffalo;
William I. Moore, WBNX, New
York City; Dale Taylor, WESGWENX, Elmira; Samuel Woodworth, Samuel Cook, Robert Soule,

of the relief
rehabilitation forces
an

—

undei'taking which won him
national acclaim. Mr. Miller
makes his first formal radio
address Aug. 19 when he will
deliver
the
commencement
address at the P e a b o d y
Teachers College in Nashville, with at least one nationwide network to carry it.

Charles Phillips, WFBL, Syracuse;
I.
R. Lounsberry, WGR-WKBW,
Buffalo; Lee B. Wailes, WGY,
Schenectady; William Fay, J. W.
Kennedy Jr., WHAM, Rochester;
Clarence Wheeler and LeMoine C.
Wheeler, WHEC, Rochester; Scott
Howe Bowen, WIBX, Utica;

SPEAKS FOR ITSELF/
77

17

PERSON TO PERSON
.

INTERVIEWS
fARH AND TOWN

Charles Denny, WJTM, Jamestown; Richard E. O'Dea, WNEW,
York; Norbert O'Brien,
WTHT, Hartford; H. V. Akerberg,
WABC-CBS, New York; Keith
Kiggins, NBC, New York; Fred R.

New

WSYR.

Ripley,

Present at the Wichita meeting
Aug. 8, in addition to those men-

were Gene O'Fallon, KFEL,
NAB director; Jack Whitney, KADA, Ada, Okla.; Ellis Atteberry and Owen H. Balch, KCKN,
Kansas City, Kan.; Marcellus Murdock, E. F. Scraper, Milton M.
Mendelsohn and P. S. Clark, KFH,
tioned,

Denver,

Karl Troeglen, WIBW,
Topeka; E. E. Ruehlen, KVEB,
Great Bend, Kans.; N. E. Vance
Jr., and Merle H. Tucker, KSAL,
Salina, Kan.; R. K. Lindsley and
Wichita;

W.

K.

Phil

Pyle, KFBI, Abilene, Kan.;
McKnight and Jack Todd,

KANS,
KGGF,
Carrell,

WBBS,

Hugh

Wichita;
Coffeyville;

Powell,

Adelaide

L.

and W. E. Robitsek,
Ponca City; Milton B.

Garber, Enid.

At Kansas City Meet
In attendance at the Kansas
City meeting were: NAB President Miller, Mr. Loucks, Mr. Kirby,
Director Gillin, Arthur B.
Church, Karl Koerper, Mark Smith
and Chick Allison, KMBC, Kansas
City; Don Davis, John T. Schilling,
M. H. Straight, and Al Stine,
WHB, Kansas City; Harry Kaufman, Gardner Reames and V. S.
Batton,
WDAF, Kansas City;
William Ruess and Howard Peterson, WOW, Omaha; W. I. LeBarron, KGNF, North Platte, Neb.;
Wiley D. Wenger, KFNF, Shenandoah, la.; Herb Hollister, KANS,
Wichita,
Kan.;
D.
J.
Poyner,
WMBH, Joplin, Mo.; Paul A.
Loyet, Harold Fair and Fred A.
Reed, WHO, Des Moines; Rev. W.
A. Burk, S. J. and A. S. Foster,
St.
Louis; Ken Church,
KMOX, St. Louis; Chet Thomas,
KFRU-KXOK, Columbia-St. Louis;
Jesse E. Randall, A. L. McCarthy
and W. A. Bates, KWOS, Jefferson City, Mo.; Art Thomas,
JAG,
Norfolk, Neb.; R. T. Convey, KWK,
St. Louis; J. C. Rapp, KMA, Shen-

WEW,

ROOMS

$ROUf>s

IN

JUlCH SETS
ARE

new 1938 "Kansas Radio Facts"
the answer to your problems of
time, program, station, market and
economic data for Kansas. Facts, figures and breakdowns, never before
This
is

W

andoah; Don Searle, KOIL-KFABKFOR, Omaha-Lincoln; William
B. Quarton, WMT, Cedar Rapids;
Craig Lawrence, KSO-KRNT, Des
Moines; Gene O'Fallon, KFEL,
Denver; Ed Cunniff, KFAB, Lin-

LOCATED

coln; R. L. Rose, KWOS, Jefferson
City; Jack Neil, Larry Sherwood,
T. L. Evans and Lester E. Cox,
KCMO, Kansas City; C. W. Benson, E. P. Shutz and Paul Buck,

available in any survey, cram this new
second edition.
This living, breathing, cross-section of
Kansas is yours for the asking. Write
or phone for your free copy.

WIL,

Represented by

INC.

New York— Detroit— Chicago

Kansas

City,

Mo.

— San Francisco

WAAW, Omaha;
KITE, Kan sas City.

Coffee Series in East

SCHONBRUNN

A.

S.

York (Medaglia d'Oro

fed

CAPPER PUBLICATIONS,

Wy att,

Gene

Walter Myers and

Shapen,

New

Co.,
coffee), has

started Stars in the Making, a
quarter-hour musical program on
WOV, New York, from which it is

Ben Ludy, Manager
Represented by

St. Louis;

E.

F.

WALTER BIDDICK COMPANY
Los Angeles

—San

Seattle

Francisco

to

WPEN,

Philadelphia;

WELI, New Haven, and WCOP,
The company also sponsors
15-minute show five nights a
week on WBIL, New York. Panorella Agency, New York, is in
Boston.

a

charge.

NATIONAL

Dog Week,

Sept. 18-24,

will be observed by

programs on these
stations according to Robert Logan,
national

secretary of the

movement

KLZ KTSM KVRS KSTP KFSD

KFRO WDWS WCFL
XERA.
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in line
still

the

good old Summertime

IT's
yet Fall contracts are

now coming

in fast. For these Progressive

Adver-

appreciate that early contact

tisers

with our "Friendly Family" of 2,500,000

Italo-Americans will

result

in

greatly increased Fall Buying!

To

NOW -"The Italo-

"Fall In Line"

American

Way"

—

is

to

insure

preferred position in your forward

NEW YORK

•

1000

march

WATTS

to

Fall Sales in our Billion

Dollar Market!

PHILADELPHIA

NEW YORK

•

•

1000

5000

WATTS

THE INTERNATIONAL BROADCASTING

WATTS

J

d

CO*?

.

Trade Associations Adopt Standards
Of Cosmetic Advertising and Labeling

What's fer Supper?

WOW,

Omaha, made the AP
wires early in August with

TOILET GOODS

Assn. and the
National Retail Dry Goods Assn.
recently reached an agreement on
cosmetic advertising and labeling

a story which the press association described as a "wow
of a time" for the station's
translisteners. The
mitter line crossed a private

WOW

under the

circuit during

guidance

an

needed in determining
of advertising copy.

A

statement issued to members
of the Toilet Goods Assn. July 26
by H. Gregory Thomas, head of
the board of standards, notifying
them of the agreement, listed five
advertising claims "which should
not be published or distributed unless
approved by the board of

up, relates the AP, until the
homey talk could be cut off
to

is

acceptability

emer-

or sufficient-

by the advertiser",

along with 18 advertising claims
"which are not acceptable".

Act and

visions of the Wheeler-Lea amendment to the FTC Act, and under
the Copeland Act, certain sections
of which are immediately effective,

WOW

by switching
gency line.

Wheeler-Lea

TGA

standards of the
ly corroborated

prevent BALDNESS
and LOSS OF HAIR. (Such statements
may be acceptable when accompanied by
instructions for adequate massage with
the preparation to stimulate flow of blood
utilized to

attempt

to

to the scalp).
2. Claims
that any preparation which
can be applied to the skin as a cosmetic or
utilized as a mouth wash is ANTISEPTIC
unless it is a GERMICIDE. (Except certain preparations which, if utilized as a
wet dressing, ointment or dusting powder,
or in such other use as involves prolonged contact with the body may prevent infection).
that any POWDER will not
3. Claims

the pores.
4. All
claims for VITAMINS in cosmetics.
(This matter is now under investigation by the Federal Trade Commission, and the Food & Drug Administration )

HORMONES

for
in cos5. All claims
metics.
(The use of hormones has recently been the subject of a warning by

the American

tising claims include:

YOUTH

can be restored
1. Claims that
by cosmetics. (The use of cosmetics give a more youthful appearance
to the skin).
2. Claims that any preparation applied
to the skin

REJUVENATE any GLAND
prevent DOUBLE CHIN or
FLABBINESS of the facial muscles or
will restore the YOUTHFUL LINES of
the face or have any effect in altering
the shape or STRUCTURE of the face or
locally

AIN'T

will

cure

or

SCREWY

or

(Certain preparations approper manipulation, massage
to improve the fa-

neck

muscles.

plied

with

and exercise may tend
cial

contour).

Claims that the SKIN can be FED
OR NOURISHED by external application of a cosmetic.
(The Federal Trade
Commission has taken the position that
nourishment of the skin can only be supplied through the blood stream. This statement in our opinion represents at the
present time the attitude of the Federal
Enforcement Agencies, although it has
been the subject of considerable scientific
3.

A

^^

radio programs
u t of local Louisville
check
full-week's

showed

tbat Louisville

mercn

^

—«

—

controversy, and further research and experiments are now being conducted).
4. Claims that any preparation used externally can restore the natural oils of
the skin. (Dryness of the skin may be
relieved by the application of certain cosmetic preparations).
5. Claims that any preparation will reWRINKLES or CROWS FEET.
temporarily
(Certain
preparations
will
tend to reduce the appearance of wrinkles

move

and

a.

^

and crows

feet)

.

preparation
will
6. Claims
that any
permanently remove FRECKLES, MOTH

or other DEEP SKIN disor SAFELY PEEL the skin.
7. Claims that any preparation applied
locally will cure ACNE.
(Some preparations will cause skin blemishes temporarily to disappear).
8. Claims that any preparation will prevent or remove BLACKHEADS. (The use
of certain preparations together with the
proper care of the skin tend to prevent

PATCHES

colorations

co8t

'
,

WAVE

today!

WTOHI

„ N B C
AnN.B.C
.

.

Outlet.

REPRESENTS TIVESt

& PETERS.
free *
FREE

/JVC

backheads

from

forming

and

will

have

the effect of facilitating the easier removal
of the blackhead.
9. Claims
that any preparation which
can be applied to the skin in any way
as a cosmetic or used as a mouth wash
ABSOLUTELY ANTISEPTIC or that
is

any such preparation

will

DESTROY ALL

GERMS.

DEPILATORY
10. Claims
that
any
preparation containing a SULPHIDE can
safely be used for the removal of FACIAL
HAIR.
11.

cure

Claims

that

BALDNESS

any
or

preparation
cause HAIR

will

TO

GROW.

12. Claims that any preparation being
applied to the scalp is a cure for DANDRUFF. (Many preparations will assist
in removing the loose scales of dandruff,
and by regular use may help to prevent
the appearance of such loose scales)
13. Claims
that any preparation will
RESTORE the COLOR TO THE HAIR.
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of the finger nails when
externally or will NOURISH or
NAIL. (Certain preparations may be valuable in lubricating or
softening the nails temporarily).

applied

THE

FEED

Claims that any

PASTE

or

WHITE.
aid

will

TOOTH POWDER,

MOUTH WASH

WHITENESS

will

restore

(No teeth are
Claims that certain preparations
in preventing discoloration and
to the teeth.

restore lustre or brightness to the teeth
are acceptable).
Claims that any such preparation will
protect the surface of the teeth unless
the claim is limited to the open surfaces
of the teeth.
16.

TOOTH POWDER,
MOUTH WASH will prevent
PYORRHEA or RECEDING

Claims that any

PASTE

or

cure

or

GUMS.

(In conjunction with vigorous
such preparations will aid in
stimulating the gums and in keeping
them clean and healthy).
17. Claims
that any preparation commonly used as
will
STRENGTHEN the eyes or the nerves of
the eyes, or relieve strain of the eyes, or
restore
to the eyes, or have any
effect upon the eyes other than if the
preparation contains the proper ingredients to clean the eyes or allay irritation.
18. Claims that solutions or preparations
applied externally will dissolve FATTY
TISSUES and are effective as WEIGHT

massage

EYE WASH

YOUTH

REDUCERS.

Medical Assn.

Not Acceptable
The 18 "not acceptable" adver-

GUYS

Claims of any value for the use of
or HORMONES in the preparation of NAIL POLISH. Claims that
any nail polish will prevent or cure
14.

VITAMINS

15.

Advertising claims listed as "subject to caution" include:
1. Claims that any preparation may be

clog

DESE

(The preparations which affect the color
of the hair are in fact dyes or tints, and
not color restorers).

For Cautious Use

expressed the belief that under pro-

an orchestra broadcast, and an unidentified housewife and her
husband were cut in with an
animated discussion of what
the husband should eat. Telephone calls to
piled
phone

.

Plans Considered
By Survey Group
Benson and Miller Confer on
Joint Committee's Activity

PLANS for future operations of
the Joint Committee on Radio Research, in its quest for a cooperative plan to measure station coverage, were discussed informally Aug.
2 by John Benson, president of the
American Association of Advertising Agencies, and Neville Miller,
president, at a conference at

NAB
NAB

headquarters in Washington.
Also present were L. D. H. Weld,
research director of McCann-Erickson and chairman of the technical
subcommittee of the Joint Committee, and Paul F. Peter, NAB research director and former secretary of the Joint Committee.
Engaged in its exploratory study
for the last three years, the Joint
Committee is pressing for inauguration of an acceptable coverage
yardstick as soon as possible. The
committee is made up of five members each representing
A,
and Association of National
Advertisers. Several studies have
been released by the Joint Committee preparatory to development of
the coverage yardstick, including
1937 and 1938 estimates of receiving set ownership figures by coun-

NAB

AAA

ties.

Discussion in connection with
the cooperative coverage bureau,
which would be radio's counterpart
of the Audit Bureau of Circulation,
has centered about "listening area"
analyses as against technical field
strength studies. Agencies generally, it is understood, have been inclined to favor the former method
as a measurement of average station audience rather than the purely technical study.
Selection of a successor to Mr.
Peter as secretary of the Joint
Committee probably will be the
basis of the next meeting of the
Joint Committee. Benson has indicated he might desire to call a session early in September. There is
under consideration revision of the
Joint Committee organization so
that the secretary would become
the actual executive officer.
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Do

your musical

tastes

run to the sweet singing notes of the violin? Or the equally sweet and

cheerful ring of the cash register?

Or both? Your wishes

are well granted

when you bring

your radio campaign to World Broadcasting System.

For

WORLD

has mastered the art of radio marketing, whether you measure radio by

millions of listeners or millions of dollars.

Through

Western Electric Vertical-Cut Wide Range recording,

its

outstanding

WORLD

is

facilities

helping

and

many

its

famous

national, re-

gional and local advertisers to play sweet music * on their dealers' cash registers.

From January

to June,

1938, seventy- ?ix successful sponsors bought 17,876 hours

of station time to broadcast their

This six-month period

—

WORLD-produced programs on

the best in

WORLD

1937. That's sales music with a swing
crease their use of

WORLD

is

WBS

all its

history

—was

24%

ahead of the

transcriptions.
first

half of

own! When these wise time buyers constantly

Selective Broadcasting, there's a reason

helping them sing!

WORLD

—

in-

the song of sales which

with an up

isic

swim
Make

a note of

it.

Get the full facts today. Let

learn to play the same pretty tune

System, at 711 Fifth Avenue,

*

And by

An

World

office

air today to equal the

duction. Only
clusively

New York

City

registers.

(301 East Erie

tell

you how YOU,

World

on Western

too,

can

Write to World Broadcasting
Street, in Chicago).

the way, World-produced programs are quality programs. "Hearing

audition at any

on the

on your cash

WORLD

is

Believing!"

or World subscribing station will prove to you there's nothing

beauty and realism of World's Vertical-Cut recording and repro-

transcriptions are truly

Wide Range, because only World records

ex-

Electric equipment.

WORLD BROADCASTING SYSTEM
ATLANTA

•

CHICAGO

.

NEW YORK

•
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•
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•
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—
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30 Days Hath September
THE CHANCES

are that those who buy and
dispense spot broadcasting are going to need

—

and maybe a few
The reason lies in the fact
that sponsors and time buyers have more
plans in the making stage than the most optimistic would have dared predict a few months
ago, and these plans are going to materialize
of September's 30 days

nights

—this

year.

month.

next

Usually

they

are

pretty

—

from an Aug. 15 perspective.
months have been difficult ones

usually bright
last six

when not only program

•

some station managers, although the industry at large has not felt the depression as
severely as most other media. The next few
months, bolstered by political time, should be
surprisingly good ones. The only cloud on the
spot horizon is the fear of some advertisers
that the present upturn in business is too good

for

to last.

Myopia
IF THERE is one thing calculated to hasten
an early acceptance of facsimile, it is the elimination of radio program comment by the
newspapers especially advance notices giving
some detail of what's going to be on the air
that day or evening. After their sad circulation experiences in the past, newspapers know
they cannot eliminate program listings, but
now on the plea of saving white space many
are cutting out their radio news and comment
columns. This despite the fact that the pages
carrying radio schedules and news are more
than often preferred position for many adver-

—

•

A SUMMARY

paul brines
david h. glickman

listings but previews,

—yes,

and even advertising
will be brought directly into homes via facsimile. It can be done now, and fairly cheaply;
it's only a matter of better times, plus the
newspaper recalcitrance and
stimulus
of
reviews, photos

reader disgust, before facsimile attachments
to radio receivers will be as commonplace as
the sets themselves.

Dollars With Wings
HARRISON HOLLIWAY

got a fine

lot

of

publicity out of his crack that a can of film

the same as a can of beans to him when it
comes to giving free time for movie previews.
The broadcast industry is likely to realize the
meaning of those words when it sees every
daily newspaper in the country running fullpage advertisements in the million - dollar
white-space campaign the film moguls will
wage for three weeks this autumn.
They're after good will, these emperors of
the silver screen, and they're willing to pay
for it even if it costs a million dollars. Radio
will be invited to cooperate by donating valuable quotas of free time. That the medium
can boost film profits has been demonstrated
repeatedly, as in the case of M-G-M's Good
News series (sponsored), and the recent Irving Berlin show (free) promoting the movie
is

based on the composer's songs.
The average broadcast executive will likely
approve further donations of free time, if any,
with gnawing pangs in the pocketbook region.

The Price of ASCAP
IN

ABOUT

contracts

of

two years, the existing five-year
broadcasters with

ASCAP

will

Survey after survey has proved the radio
section one of the most frequently consulted
pages in the newspaper. Yet some myopic
publishers are trying to emasculate it further,
perhaps more out of jealousy at the ease with
which radio has ridden out the depression than

Already there are the usual and indisputable signs that ASCAP has started what appears to be another well-oiled campaign. There
for instance, the talk
casters pay through the
is,

ASCAP

of

making broad-

nostrils

for

anti-

The same story was utilized
prior to the 1935 extensions, over and over,
until the industry was brought to terms,
litigation.

there being no alternative.
It is encouraging to learn that

Well, we can only remind the publishers
that they once tried boycotting radio entirely,

his

with well-known results. If some of them still
regard radio as a competitor to be fought and

With that in mind, we might pause to figure out just what stations pay ASCAP for
the right to perform ASCAP music only by

what a rueful day
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them

5%

paying

tabulations

come

in

of "net receipts".

president,

Neville

Miller,

The 1937 FCC

[Broadcasting, June

15,

July 1]

handy by affording the basis for com-

parisons.

Net

sales of the average station

ASCAP

(assuming

contracts covering

programs (which some stations deduct in construing ASCAP's "net receipts") would leave
a balance averaging $165,022 per station. And
5% of that equals $8,251.10, which the "average station" pays into ASCAP's coffers, exclusive of the arbitrary "sustaining fee".

course, this average is somewhat out of
because of the discriminatory ASCAP
contracts. For example, newspaper stations
pay on an entirely different basis, since they
guarantee only to pay four times their sustaining fee, with the percentage fixed on programs using ASCAP music only. Networks
likewise pay on a different basis, and owned
and operated stations are accorded still different treatment.
But the rank and file of stations those not

Of

line

—

newspaper or network contracts pay on all of their "net receipts" from
station time. Based on FCC figures again, the
average station program expense is $47,245.
qualified for the

—

If that figure is used as the base, then the

average station is paying ASCAP 17.4%
which is the ratio of ASCAP payments on
commercial revenues.
Then comes the question: How much of the
expense of commercially sponsored programs
over the average station does this fee repre-

FCC

week of March 6,
was the week analyzed for program purposes, show there were 7,743.5 hours
figures for the

1938, which

of commercially sponsored music out of 21,542
commercial hours. Commercial music programs

represented about 35.9% of the commercial
hours. And that portion of the average program expense of a station is $16,930.

Getting back to the average fee paid to
by the average station ($8,251.10) it

ASCAP

more than a mere two or three-word
program listing without further details about
the nature of the program and the artists.

to get

the recent

of

attended the conference.

sent?

expire.

a real desire to conserve space. Many readers
are showing their annoyance at being unable

of the results

Telecommunications Conference
at Cairo is carried in the July RCA Review,
quarterly journal published by RCA Institutes
Inc. It is by Dr. C. B. Jolliffe, engineer in
charge of the RCA Frequency Bureau, who

royalties) were $177,960 during 1937. Subtracting receipts from the sale of talent and

tisers.

crushed,

from Europe.

International

this basis for the

well

placed by the end of August.
As explained in a nationwide roundup of
spot printed in this issue, the season looks un-

The

From Spanish America With Some At-

tention to Broadcasts

OFFICE:

CHICAGO OFFICE:

all

A STUDY of shortwave reception quality and
types of educational programs from foreign
stations, particularly from Latin America, has
been issued as a 40-page booklet by Ohio State
University. The study is by William Samuel
Hedrix and was made possible by a Rockefeller
Foundation grant. It is titled A Project in
the Reception of Cultural Shortwave Broadcasts

250 Park Ave., Telephone - PLaza 5-8355
BRUCE ROBERTSON, Editorial # MAURY LONG, Advertising

HOLLYWOOD OFFICE:

—

NAB's new

has made

ASCAP

He believes
first order of business.
starting his music shopping early.

in

found this is just 48.6% of the cost of presenting commercially sponsored musical programs, all of which do not use all-ASCAP
music.
is

The figures may not prove everything, but
they give the industry something to think
about.
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DON ROBBINS,

for nearly
two
sales manager

San Francisco

years

for the McClatchy radio stations in
California and sales representative for
the California Radio System, has resigned as of Sept. 1. His future plans
are indefinite. No successor has been

NOTES

named.

EDWIN
HANRAHAN,

JAMES

vice-presiC.
dent of Scripps-Howard Radio, has
transferred from Cincinnati, where
he supervised WCPO, to Memphis,
where for the next six months he will
be in charge of WMPS.

ALFRED

J.

WOR.

McCOSKER,

president

of
Newark, and chairman of
the board of MBS, sailed Aug. 6 on
the Conte di Savoia for Genoa, Italy,
where he will meet Mrs. McCosker.
They plan, to tour the Italian lake
region.

T. F. (Ted) ALLEN, former radio
director of the Republican National

Committee, and afterwards with J. J.
Devine and Associates, station representatives, on Aug. 1 joined WGNY.
Xewburgh, N. Y., as commercial manager. Peter Goelet. director and owner, has announced.

BISHOP
NON,

SYLVESTER

president of

KSL,

Q.
Salt

CANLake

Aug. 3 on the Aquitania
with Mrs. Cannon for a two month
tour of Europe.
City, sailed

DONALD WILLIAM FRANCISCO
IF ALL the nice things usually
written in biographies of successful figures in the business world
were arrayed on a single scroll,
the composite would offer an uncannily precise verbal portrait of
Donald William Francisco (Don
for short), newly-elected president
of Lord & Thomas and successor
to the veteran Albert D. Lasker.
Dark - haired, brown - eyed and
firm voiced, his is a dynamic and
personality. Broadshouldered, 5 feet, 11% inches tall,
this athletic looking chap is a born
sort of diplomat, too, for
leader.
he has the knack of saying the
right things at the right time.
His forte is negotiation, and he
thinks quickly and acts rapidly
after reaching a decision. He is interested in humanity generally and
all associated with Don Francisco
speak highly of him.
With all his personal success, he
has a fund of sentiment and admits that he is a "softie" in many
ways. His manner is friendly; his
smile warm and sincere.
Life began for Don Francisco on
Oct. 18, 1891 in Lansing, Mich.,
which makes him 47 years of age
18 days after he assumes his new
duties as president of Lord &
Thomas next Oct. 1. After his public and high school education in
that city, he attended Michigan
Agricultural College (now Michigan State College), completing the
horticultural course and receiving
his B. S. degree in 1914. He was
also awarded a scholarship in bacteriology. In 1917, he returned to

compelling

A

alma mater to be awarded an
honorary Master's Degree for his
work in advertising and merchandising of farm products.

his

Don

Francisco's early ambition
an artist and for many
years he made drawings for small
publications. In college he served
as news correspondent for three
leading Michigan dailies, Detroit
Free Press, Lansing Stale Journal

was

to be

—

and Grand Rapids Herald

illus-

trating a great deal of his copy.
He was also art editor of the college weekly and annual. He took
part in other campus activities too

BROADCASTING

•

and was president of

his Junior
the Junior Council, Hesperian Literary Society, Horticultural Society and Press Club. He
was also a Colonel in the R.O.T.C.
During summer vacations he
worked for a New York steamship
concern and there learned to study
and know people. One day near the
end of his college course, while
reading the Lansing State Journal,
he saw the advertisement of J. M.
Fitzgerald,
phrenologist,
so
he
went to Chicago to consult him. It
cost $13.50 to learn that he was
meant to be an executive.
Thereupon he accepted a job
with the California Fruit Growers
Exchange in New York as inspector. A few months later he organized a dealers service depart-

Class,

ment and became

its first

manager.

This department built and installed
window and store displays for
Sunkist dealers. Today it is being
utilized as a tie-in with the six
weekly half-hour transcribed radio
programs sponsored on 18 stations
nationally.
So successful was Don Francisco
in
establishing this department
that six months later he was made
assistant advertising manager of
the Exchange. The following year,
in May 1916, he was appointed advertising manager and transferred
to the main office at Los Angeles.
Before going to the West Coast,
though, he married Constance Little, debutante of Passaic, N. J.,
the date being Oct. 27, 1916. He
took his bride to Los Angeles and
for six years directed advertising
and trade promotion activities of
the Exchange, his work attracting
national attention.
In 1921 Albert D. Lasker, president of Lord & Thomas, invited
Don Francisco to join the agency
as co-manager of the Los Angeles

He

accepted and by 1927 was
vice-president
of
the
agency in charge of Pacific Coast
operations, holding that post until
his elevation to the presidency.
There isn't a single move made
in the entire West Coast division
of Lord & Thomas that he doesn't
know about, and much of the oroffice.

executive

Broadcast Advertising

AMORY

L.

HASKELL,

AVBNX, New

York,

president of
been apNew Jersey

has

pointed director of the
Council, formed early this year to
promote the state as an industrial,
agricultural and residential center.

ART

LINICK,

vice-president

of

WJ.JD, Chicago, underwent an abdominal operation in Chicago Aug. S.
Herb Sherman, commercial manager
of W.J.ID, is recovering from chest
injuries suffered recently when he fell
from a horse.
ganization's activity stems directly from his desk.
Always an advocate of radio,

Mr. Francisco has long recognized
the importance of broadcasting as
an advertising medium. He has aggressively sold this medium to
hesitant advertisers. The broadcasting industry knows him as a
man who believes that team work
between radio and other media

can produce unlimited results. He
has proved it with many campaigns, personally conducted as
well as supervised.
It
was Don Francisco who
brought radio into extensive use
during the 1934 California gubernatorial election campaign. His efforts were an innovation in pro-

gramming and were partly credited with defeating Upton Sinclair,
the EPIC candidate, in his race for
governorship of California.

He

al-

so directed the campaign which resulted in the decisive defeat at the
polls of the special tax on California chain stores in 1936, having organized the weekly California's Hour, heard for 39 weeks on

M. CRAIG, executive vicepresident of National Life & Accident
Insurance Co., operating WSM, Nashville, returned from a trirJ to Europe
Aug.

9.

WOODY WOODHOUSE,
Durham

commer-

WDNC,

of
Durham, N.
elected president of the
Junior Chamber of Com-

manager
C, has been

cial

merce.

MARION KYLE,

formerly Lord &
Thomas, Los Angeles, account executive, has joined the commercial staff
of

KMPC.

Beverly Hills, Cal., suc-

ceeding Robert Reynolds,
signed to play professional

LESLIE

L.

CARDONNA
WRVA,

sales staff of
ried Miss Betty

who

refootball.

Jr., of the

Richmond, mar-

Harvey

in late July.

PALMER BALDWIN,

E.

formerly

Addison Vars Adv. Agency, Bufand Baldwin, Urquhart Co.,
Niagara Falls, has joined WFIL,
Philadelphia, as program coordinator.

of

falo,

BOB SMITH

recently joined

WDAY,

Fargo, N. D., as salesman and Howard Nelson became new publicity director.

JOHN

WESG,

T.

CALKINS, manager

of

Elmira, N. Y., is recovering
from a recent gall bladder operation.

ROBERT ELLIOT, of the sales staff
of WGY, Schenectady, has been transferred to NBC sales in New York.
GEORGE M. BURBACH, director of
KSD,

St. Louis, and advertising manager of the St. Louis Post Dispatch,
returned from a European trip Aug.
11 on the Europa.

His secret of success
work is his hobby.

work,
Like so
many advertising men, he is an
enthusiastic
amateur photographer, and goes in for color movies.
He plays a good round of golf, but
isn't very serious about the game,
and says he enjoys it most when
Mrs. Francisco accompanies him.
He is also a great baseball fan.
Mr. Francisco has served as president of the Pacific Advertising
Clubs Association, Pacific Advertising Agencies Association and
Los Angeles Advertising Club. He
is past vice-president of the Associated Advertising Clubs of the
World, and formerly a director of
the
Advertising
Federation
of
America, Association of National
Advertisers and National Outdoor
Advertising Bureau. He is also
past chairman of the Advertisers'
Round Table of Los Angeles. He
has resigned as president of the
Hollywood (Cal.) Baseball Association, a post to which he was appointed early this year. He is a
member of Alpha Zeta, honor
is

for

the

agricultural fraternity; Scabbard
& Blade, college military honorary

that whole communities turned out
to participate in the shows, and 57
out of 58 California counties voted
against the tax.
Don Francisco leaves actual production of Lord & Thomas radio
programs on the West Coast in
the hands of the agency's constantly expanding radio department in
Hollywood. He will continue that
policy when he assumes the presidency of the firm. Edward Lasker
of Chicago heads the national ra-

society, and Alpha Delta Sigma,
honorary advertising fraternity.
Mr. and Mrs. Francisco live in
Pasadena, Cal., where they will
continue to maintain their California home, although stationed in
New York. They have one son,
Don Jr., 21, who is with the radio
production department of Lord &
Thomas in Hollywood. Young Don
was recently married to Miss Patricia Goodwin of Pasadena, and
they live at Santa Anita Rancho.

CBS-Don Lee Network. So
popular was this radio campaign,

—D.

dio department.
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MAJ.

GLADSTONE MURRAY

EDDIE GALLAHER,

and

KTUL
KTUL

tional and French CBC networks on
Aug. 17, 9:30 to 9:45 p. m. (EDST).
to tell listeners about plans for CBC
expansion for the coming winter.
This is one of their periodic Chatting
with the Listener programs.

DUDLEY

H.

FAY.

Publishing

Curtis

with

formerly

Co.,

Walter

J.

Thompson Co. and Time, has joined
the New York sales staff of CBS.
HORACE LOHNES, Washington attorney of Don Lee Broadcasting System, was in Los Angeles during early
August for conferences with Lewis
Allen Weiss and Willet Brown, general manager and assistant manager
respectively.

RICHARD CALHOUN

has resigned
as sales manager of R. U. Mcintosh
& Associates, North Hollywood transcription concern. His interest has
been bought by Mr. Mcintosh.

M. E. (Bob) ROBERTS, former
manager of KYA, San Francisco who
resigned several months ago to enter
the electrical business, has returned
radio as account executive at
to

KJRS, San

commercial

man-

KCKN, Kansas City, Kan..
and Mrs. Balch, are the parents of
a 7 lb. 3 ounce daughter, Priscilla
Ann, born July 26.
ager of

ADRIAN JAMES FLANTER
been appointed

to

direct

has

advertising

and publicity for WOV-WBIL, New
York, and has moved his offices into
the stations' building at 132 W. 43d
St.

NAT BRUSILOFF

program.

ELBERT HALING
JACK ALLEN COMFORT,
chandising director of WMT,

IRVING REIS, formerly director of
CBS Radio Workshop, now with

Paramount Pictures, married Meta
Aronson in Hollywood in August.
DON PRINDLE, Hollywood writer,
has joined Joe Penner as writer on
comedian's new series, which
Sept. 29 on CBS under sponsorship
of
General
Foods Corp.
(Huskies). Max Hayes, is also a
member of the writing staff, and Hal
Raynor has been retained as lyricistcomposer.
the

starts

has resigned as

musical director of WMCA, New
York, and will leave the station Aug.
25. His future plans have not been
announced, nor has the station appointed his successor.

KMPC,

nouncer,

of
formerly
has joined
Cal., as an-

Mo.,

Joplin,

VIRGINIA BARBER, who

recently
Cinema
resigned
from Associated
Studios, Hollywood transcription concern, to free lance, has returned to
that organization as continuity editor.

PEARSON,

Hollywood anGood News of
General Foods
Corp. (Maxwell House Coffee), which

nouncer on the
1938, sponsored

NBC
by

made

been

announcer of KMTR, Hollywood. Norman Paige, announcer, has
been promoted to producer, and Allan Berg, new to radio, added as
junior announcer.

pub-

following the recent resigna-

who has

W. FITCH Co., Davenport, la.
(shampoo), on Sept. 4 starts Fitch
Bandwagon on 41 NBC-Red stations, replacing Interesting Neigh-

A

bors.
will be

with

name

orchestra
heard each week, starting
different

Guy Lombardo. Others

will

Benny Goodman, Vincent Lopez,
Hal Kemp, Tommy Dorsey, Eddie
Duchin and Ben Bernie. Agency is
L. W. Ramsey Co., Davenport.

be
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Fla., recently

RICHARD SHARP, formerly with
Wesley Nash Adv. Agency, St. Louis,
has joined KMOX, replacing Richard

HARRY McILVAINE,
WTN.I, Trenton, N.

WCAU,

commentator,
Talent Pictures Corp., that

city,

as

director.

SIMS, Los Angeles Examiner

has started a weekly quarter-hour oddities in the news program,
titled Man Bites Dog, on KECA, that
city.

HERSCHELL

HART, radio editor
of the Detroit News, has joined the
editorial
staff
following
the
new
policy of that and other Detroit newspapers of eliminating

but program

all

listings.

CLAIR SHADWELL,

with WBT,
Charlotte, N. C. for the last 10 years,
recently

WRC-

join
Washington, D. C. He will
his post with the Washington
stations Aug. 22.

WMAL,
take
NBC

to

talent director of
Tampa, Fla., is the father of
a 7-pound girl born late in July.

KEYES PERRIN,
WBZ,

announcer of

Boston, and Mrs. Perrin are
parents of a 7 lb. son, born early in
August. Perrin made his debut on the
Blue Network's Little Variety Show
as a baritone soloist Aug. 12.

ANNABELLE ADAMS,

director of
the Homemakers Club on WIP, Philadelphia, was one of the judges in
the juvenile fashion show at Wild-

August 15, 1938

formerly of
has joined

Philadelphia.

with

WCAU,

Philadelphia, for the last five
years, has been appointed assistant
production manager of the station,
replacing Robert Gill, whose resignation takes effect this fall.

KMOX

raine Grimm,
and CBS featured soloist, July 30 in St. Louis.

KMOX,

St.

resigned

recently.

ALTON COCKE,

who

year was

last

radio director for the Dallas Academy
of Speech & Drama, has joined the

announcing

WACO,

of

staff

Waco,

RUTH FALBY,

receptionist

at

AVEEI, Boston,

JOE ALVIN,

assistant to Hal Bock.
western division publicity direcHollywood, is on a three-week
trip to New York and Chicago, planning exploitation of Coast network
shows.

NBC
tor,

left recently for LonEngland, where she will marry
Albert G. Falby Sept. 3.

BERT MILLER

FRANK McINTYRE,

July 21.

don,

KXBY,

Kansas

formerly

of

KFBI,

Abilene.
Kan., KBST, Big Spring, Tex., and
Tex.
KRGV, Weslaco,
has joined
KFRO, Longview, Tex., as newscaster
and special events announcer, replacing Paul Wilson, who resigned to join
Laurel, Miss.
City,

WAML,
GLENN RIGGS,

Aug. 12.

chief

Los AnDr. Horace

receptionist, and
Jamison, will be married
Vista, Cal., Aug. 27.
geles,

W.

JEANNE BEEH,

Mar

been

KYA, San

Francisco, succeeding Helen Hess, resigned.

JEFF BAKER,
WTAR,
of a

girl

Norfolk,

Va.,

announcer
is

at

father

the

born late in July.

LEE CHADWICK, continuity director of WTAR, Norfolk, Va., has been

NBC

of the
Hollyrelations department, is
of an 8-pound boy born

wood guests
father

the

ELWYNN

KDYL,
ceived

Bureau

QUINN,
Lake

Salt
his
of

pilot's

announcer at
City, recently relicense from the

Air Commerce, Washing-

ton.

VICTOR MILLER, musical director
WSYR, Syracuse, has been named
concert pianist for a fall program by
the Syracuse Symphony, at which he
will play Liszt's Concerto No. 1 in
E-flat Major
a composition he first
played in June, 1914, with the Berlin

—

GEORGE

BRENGEL,

last

announcing
lotte,

December, has joined the
staff
of WSOC, Char-

N. C.

WILLIAM
with

the
publicity

M. MILLER, formerly
U. S. Housing Authority
department,
has
joined

NBC's New York press staff.
LIN MASON, of WKRC, Cincinnati,
married Miss Lillian
Xenia, O., Aug. 6.

Marshall

named head

ALEXANDER BIDDLE

scenario

transferred

of the play casting and
committee of the Old Dominion Guild Players, who tour Virginia and North Carolina during the
winter season
playing one
night

stands.

ED DUKOFF
licity

director,

has resigned as pub-

WOV-WBIL,

New

York.

JOSEPH GILLESPIE,

of

WFIL,

the press
Philadelphia.
to

has

of

been

department

JAY FARAGHAN, recently
WFIL,
WBIG,

Philadelphia,
Glenside, Pa.

STAN

WIDNEY,
WHO, Des

ducer of

has

of

joined

announcer - proMoines,

the

is

father of a baby girl born Aug. 4.

formerly of

KOA,

Denver, has joined the announcing staff at NBC, San Fran-

cisco.

LES PAUL,

and

page

NBC's Radio City quarters

guide at
since

formerly with In-

Radio Sales, San Frannamed daytime recep-

ternational
cisco, has
tionist at

in

WLW,

of the
Cincinnati, production department, is
acting program director during the vacation of Owen Vinson.

Symphony.

J.,

J.

MORTON LAWRENCE,

BERNICE TYLER, KFAC,

former Hollywood
has joined National

wood, N.

formerly program
Greensboro, N. C,
Charleston, S. C.

as program department head.

BOB GARRETT,

WFLA,

F.

with the
of
AVFLA,
resigned to return to Panama where he will produce script shows depicting North
American horticultural subjects.
formerly

department

production

Tampa,

Hollywood writer, and Wanda Webster
of Taeoma, Wash., were married in
Tacoma Aug. 9.

EVERETT TOMLINSON, CBS

FRANK GRASSO,
Fitch Shifts

TOM MORTON,

of

resigned

WBIG,
WCSC,

has joined

announcer at
KDKA, Pittsburgh, and winner of a
recent audition competition at Radio
City, joins NBC as a New York announcer Aug. 15.

reporter,

Wichita Eagle, and
executive head of KFH, Wichita
CBS outlet, has assumed the acting general management of the
station, and is dividing his time between the newspaper and the station, which is half owned by the
newspaper. Mr. Murdock has taken
over the actual management of
tion of G. B. McDermott,
returned to Chicago.

has

chief

BERT

lisher of the

KFH

Out".

DON McNAMARA

publicity

Murdock Heads
MARCELLUS MURDOCK,

staff.

ERNIE SMITH,
director of

Tex.

"No

KFH

Berry and John Manning, have joined
the

WILLIAM E. DRIPS, NBC Chicago director of agriculture, visited the
West Coast in early August.

FRANK PELLEGRIN,

sales in that area.

WORL

VIOLET EVERS, of the
Louis, publicity department,

Hollywood producer-announcer,

Way

WORL

W. RAY WILSON,

resumes on Sept. 1, has been assigned
a part in the M-G-M film production,

motion manager of Creighton University, has been named national
sales manager of Central States
Broadcasting Co. (KOIL, Omaha,
and KFAB-KFOR, Lincoln) by
Don Searle, general manager. Paul
Hammon, former national sales
head, has been named local sales
manager, and Ed Cunniff, formerly
of KMA, Shenandoah, and KOAM,
Pittsburg, Kan., in charge of Lincoln operations, is in charge of

UPON

ARRIVAL in Honolulu
aboard the S. S. Lurline in July,
George W. Brett, sales manager of
The Katz Agency, New York, representative of KGU, Honolulu, and
Mrs. Brett were greeted off port
and bedecked with leis by R. S.
Thurston of the KGU staff.

RAY SWEENEY, continuity writer
of KMOX, St. Louis, married Lor-

-

Central States Promotions
sales pro-

SAM

HENDERSON, formerly production manager and chief announcer
of WORL, Boston, recently joined
WGAN, new Portland, Me. station,
along with Dick Bates, former
program director. George Crowell and
Bob Perry have replaced them at
and two new announcers, Jack

FREEBAIRN SMITH,

is back after three weeks in Canada
as player-manager of the Hollywood
Cricket Club.

TED

has resigned as
WBAP, Fort

Scheidker, who resigned to join Anfenger Adv. Agency, St. Louis.

signed.

CBS

of

re-

Beverly Hills,
succeeding Eddie Lyon,

THOMAS

director

Worth, to open a free lance writing
and publicity bureau in that city.

Cedar

the

WMBH,

publicity

mer-

Rapids, la., on Aug. 15 will marry
Beverly Shaw, daughter of Mr. and
Mrs. Harry Shaw, in Sarasota, Fla.
Miss Shaw was graduated from Stephens College in June 1937* Her
father was the former owner of
WMT, and now lives in Sarasota.

PAUL LANGFORD,

Francisco.

OWEN BALCH,

for the last five

years sportscaster with KTUL, Tulsa, has taken a similar post with
WCCO, Minneapolis. He has been replaced at
by Don Hill, formerly with WTAX, Springfield, Mo.,
Also new to the
staff is Hillis
Bell, handling his daily Handy Andy

Dr. Augustin Frigon, general manager and assistant general manager
respectively of the Canadian Broadeasting Corp. will talk over the na-

staff guitarist of

WJJD,

Chicago,
has gone to Hollywood,
where he is under contract to Republic Pictures Corp.

HARRIET

PRIPPS has joined the
secretarial staff of
Chicago,
to replace Anne Barrett, who has
shifted to an evening schedule.

WIND,

BARRY HOLLOWAY,

of
NBC's
press and special events division, resigns Aug. 29 to direct publicity for

Stephens College, Columbia, Mo.

GENE EDWARDS,
er for MBS on the

former announc-

West Coast, has
joined the announcing staff of WSPA,
Spartanburg, S. C.

RALPH CHILDS,
of WHBF, Rock

chief newscaster
Island, 111., will

marry Miss Muriel Preble Sept.

BROADCASTING

•

5.

Broadcast Advertising

itjl^n^

^kutNokrtli/ Makes
1%/TUCH

is

said about the value of voluntary circula-

tion to an advertiser.

Yet everyone seems to over-

look the fact that every radio audience

No

is

voluntary.

one tunes to a given station except of his own free

will,

nor stays tuned unless what he hears pleases him.

The map above

is

sands, outside of

undisputable proof that

WSM's

many

letter.

WSM

primary sphere of influence,

Why should this be?

May we show you how much

the purchasing power of
voluntary circulation can stimulate the sale of
your product?

National Representatives: Edward Petry

•

Broadcast Advertising

an entertain-

this

W
BROADCASTING

offers a service or

thou-

not only listen but are enough impressed by what they
hear to write a

Simply because

ment which these people want, and cannot find elsewhere. They tune to WSM because of a definite broadcasting character which experience has taught them to
be trustworthy. They represent a tremendous voluntary circulation built by the simple expedient of thinking in terms of what they want and need.

CLEAR CHANNE
50,000 WATTS

NBC
&

Co.
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—
women shoppers
FOR
Merchandise Exposition

is

Little I.Q. Prizes

the

Inc.
organized in

Manckandhiny

project being
Cleveland by Ethel Hawes
and Ben Lebin, radio team recentfrom WGAR. The
ly resigned
project will start operation about
Oct. 1

nate

SUCCESS

& Promotion

—
—

—

a two-hour afternoon program on
WCLE and at least a half-hour
morning series on WGAR.
The backers hope to attract up
to 400 women a day, combining
visible display with radio appeal.
A glass-enclosed kitchen and art
gallery will be attractions and an
auditorium seating over 1,000 is
contemplated.
Miss Hawes has
been with Cleveland stations for
more than a decade as saleswoman,
commentator and consultant. Mr.
Levin is a former city prosecutor
and radio commentator.

Too Good

broadcasts on NBC-Red for Stewart Warner Corp. Broadcast in cooperation with the National Outboard Assn. the contests are designed to promote boating as well
as lubricants. The offers involve no
purchases nor entry blanks. Contestants simply write their opinion
of Alemite lubrication.
*

+

WKZO

Phone calls to the station
Roanoke service in knots, ac-

feature.
tied

cording to the story, with 1,375
calls attempted in the first six minutes of the first program, and "beprovided too receptive
cause
a listening audience", the sponsor
was forced to switch to a different
type of program that would let Roanoke business men use their telephones.

WDBJ

*

*

*

News From WSAI

OFFERING

*

prizes

worth about $2,000, WKZO, Kalamazoo, Mich., circulated 20,000
newsprint blurbs to promote its
"Trade With WKZO Advertisers"
contest. Labels, wrappers, bottle
caps, sales receipts and other evidence of purchase of station-ad-

vertised products were exchanged
by listeners for votes in the contest.

Stamps and Pads
rubber stamps are offered kids during Don Winslow of
the Navy, an NBC show for Kel-

CIRCULAR

logg's
for a

Wheat

Krispies,

in

return

box top and a nickle. The
stamp has a Navy anchor down
the center and is flanked by initials
of the individual. Bottom of the
case is an ink pad.

KEHE's Nudists
NEW METHOD of spurring
sales

of

radio

Cincinnati,

time

during

tential clients.

recent

new

some of the

by Jack Gross, manager of KEHE, Los Angeles,
this month in the form of a
"nudist"

sales

contest

in

which station account executives were given clothing for
each bracket of strictly new
business signed and broadcast during the two weeks
between Aug. 1-14. The biggest urge to sales activity

was

the

clause

providing

account executives
at a dinner party
later in the month dressed in
the exact apparel their contracts earn them.

that

all

appear

The

WSAI

•

programs.
*

*

for the Contracts

KNOCKING

a home-run of apprea
full-page two-color ad in the Mil-

WISN, Milwaukee, ran
News-Sentinel

thanking

July

23,

advertisers for
their cooperation to the theme,
"Sales Mean Jobs", slogan of the
station

Co., Los Angeles
(petroleum products), on Aug. 30
as a promotion feature, will sponsor a special sales meeting over 10
NBC-Pacific Red network stations,
7:30-8 a. m. (PST). The breakfast
meeting will be broadcast by remote control from the Gilmore
Ranch House in Los Angeles, when
Earl B. Gilmore, president of the
concern, addresses his sales staff
on the Pacific Coast. Clarence Beesmeyer, executive vice-president of
the company, will be cut in from
San Francisco where a similar
meeting will be in progress. Members of the Gilmore Circus cast,
sponsored by Gilmore Oil Co., on
that network, will supply the entertainment features of the broadcast. Hixson-O'Donnell Adv. Inc.,
Los Angeles, has the account.
*

*

*

Box-Car Studio

OKLAHOMA CITY'S Humptygrocery store, General
Mills, and KTOK cooperated in

Dumpty

bringing a box-car full of Wheaties
40,000 boxes off the tracks to
the street in front of the store recently as part of the Ted Andrews
Appreciation Sale honoring KTOK's
Texas League Indiana baseball
announcer. Daily broadcasts were
carried direct from the car by
KTOK, and Wheaties were sold on
the spot, with 500 free baseball
tickets going to lucky purchasers.

—

—

*

*

*

WHOEVER

*

for kids 9 to 15
Sue's Question

sters in the studio audience. Prizes
of $5, $3, and $2 are awarded for

answers.
*

*

The Meaning of T
CARDBOARD "T" puzzle, distributed to advertisers by WFLA,
Tampa, Fla., in an envelope carrying the inscription "T is for
Tampa, and WFLA for Tampa
coverage"

the latest promotion
piece of WFLA, Tampa, Fla.
is

*

*

Spotlight and

A SPOTLIGHT

*

News

plays on a news

announcer from KDYL, Salt Lake
City, while Centre Theatre audiences watch and listen to five minutes of flashes, heard
also
by
KDYL listeners. Dramatic sound

August J 5, 1938

7-Up bottle caps. Grand prizes
of pinto ponies, bicycles and pedigreed Scotty pups will be awarded
at the conclusion of the series to
the

.

saving the

children

number

greatest

of bottle crowns.
*

*

*

Tickets for Wrappers
KIDO, Boise, Idaho, recently offered free carnival tickets
to the first 50 listeners calling at
the studio with the wrapper of one
of the nationally advertised products on KIDO's sponsor list, all the
tickets went in less than an hour,
after a single announcement, made
early in the afternoon, and phone
calls and personal visits continued
through the next day. Plugged
products included Jell-O, Lucky
Strike cigarettes, Woodbury soap,
Jergen's soap, Carter's Little Liver
Pills, Kellogg's Corn Flakes, Spry,
Hop Gold Beer, and Morning Milk.

WHEN

*

*

*

Learning About Radio

EDITORS

of the Juvenile

News-

paper of the Air, on WSYR, Syracuse, sponsored by a local ice
cream company, attend weekly lectures by WSYR staff members in
connection with the function and
business of radio. Supervised by
Servatius,

WSYR's

continuity

opening lectures featured
talks by Armand Belle Isle, chief
engineer, and Arnold Schoen, pubchief,

licity director.
*

*

*

Survey in Alberta

CJOC, Lethbridge, Alberta has released a folder based on a survey
of its area by Ross Federal Research Corp.

*

*

years old, Aunt
Box, conducted Sundays by Dorothy Stewart on WRC, Washington, D. C, carries a series of questions to be answered by young-

*

.

nights over KTSA
sponsorship of Seven - Up
Bottling Co. (soft drink), has led
William C. Byron, KTSA program
manager, to introduce a replica
show for juveniles titled Dr. I. Q.
Jr. Kids answer questions as two
announcers with portable microphones go through audience.
Awards range from 25 cents to .$2,
with sales orders on city stores
given as attendance prizes. Admission is gained by bringing seven

Ray

Hollywood, has issued a
four-page promotion piece titled At
Home
100 Miles Away. It reveals the result of a recent survey
of the listening audience of Santa
Barbara, Cal. Comparison figures
break down the results of the survey into day, evening and total
percentages. The 12x9 inch twocolor folder is illustrated with Santa
Barbara scenes. Back page
shows a picture of the new CBS
Hollywood studios and also contains an added sales message.
Associated Stamps
to the tie-in value of the

Quiz for Kids

EXCLUSIVELY

*

Home

KNX,

.

Veiled Lady's Pix
presented himself at
the studios of WOV, New York,
with a Wheaties box-top would
have his picture taken, according
to an offer on General Mills' Veiled
Lady, heard daily on that station.
Within three days so many people
and box-tops appeared that the
offer had to be dropped.

*

*

Far From

National Salesmen's Crusade. Reprints were furnished for bulletin
boards and window display.

effects are used.

Page 48

first issue listed

business and plugged
*

Thanks

summer slump was inaugurated

GILMORE OIL

ers,

waukee

merchandise

trade release of

WSA Eye Openappeared Aug. 1. The mimeographed publication is handled by
Wilfred Guenther, sales promotion
manager, and is designed especially for agencies, sponsors and poWSAI,

ciation,

Prizes

Sales Meeting on the Air

a 9x12 two-color illustrated
direct mail piece, How We Lost a
Program That Was too Good!, sent
to advertising agencies and local
advertisers, WDBJ, Roanoke, Va.
relates the wire-jamming results
of a recent listener-participation

NEW WEEKLY

and Water
TWENTY-FIVE outboard motors
are awarded weekly in a series of
contests during Horace Heidi
Oil

Keep

to

WITH

pro-

under

all

peal directed to women buyers.
The exposition is to be a center
for cultural, civic, welfare and national groups. A broadcasting studio will be equipped, with its own
announcers, engineers and staff orchestra. Preliminary plans call for

Q.

I.

Monday

cast

For Cleveland Ladies Krispie Prizes Gratitude
Who Said Hicks? Queries for Kiddies

and is designed to coordiforms of advertising ap-

of the Dr.

gram, staged in the Maj estic
Theatre of San Antonio and broad-

ALERT
free

distributed

Stamps

of

the

West, 18 Associated Oil Co. dealers
in Paso Robles, Cal., and San Luis
Obispo, are backing the promotion
with a weekly quarter-hour program, Call of the West, on KVEC,
in the latter city. This is being
supplemented with daily spot announcements. The stamps picture
historical and beauty spots of the
West, and are distributed free by
Associated Oil Co. dealers on the

West

Coast.

Not Really Hayseeds

"FARMERS
title

of a

Aren't Hicks"

new brochure by

is

the

WOW,

Omaha, showing results of a new
farm-audience survey, made for
the station by Ross Federal. Covering interviews with 1,429 men
and 1,372 women in every Nebraska
county, the survey was declared to
involve a new technique in audience studies. The brochure, in four
colors, depicted results of the study
both daytime and evening.

PICKETING late morning sleepKTOK, Oklahoma City, sent

ers,

two sandwichmen over city streets
with "unfair" signs to promote
NBC's Breakfast Club, which
started over

BROADCASTING
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KTOK

July 25.

Broadcast Advertising

RIGHT!
Local and national spot business
It represents

How
Of

In

In

important.

an unrestricted choice of stations regardless of network

.

.

and national spot quarter hours

on the

carried

three local network sta-

.

MAY

.

JUNE

.

.

.

.

.

WSAI
WSAI

carried

carried

57.8% more than

station

JULY

.

.

.

WSAI

carried

A, and

136.8% more than

station B.

106.2% more than

station

661.5% more than

station B,

62.2% more than
In

affiliations.

has the spot situation in Cincinnati changed, even in the past three months?

the local

tions

is

stations

A,
and

A

320.0% more than

station

281.8% more than

station B,

100.0% more than

stations

B

and

combined.

A,
and

A

and B combined.

All of the above tabulations are the result of one checked week in each of the three

months.

WSAI

carries baseball broadcasts

sponsored by General Mills and the Socony

Vacuum

Oil Co. Frankly, we do not think baseball should be excluded, but, for the purposes
of completely clarifying

what has come

to be

an extremely interesting situation in Cin-

cinnati, after eliminating the baseball quarter hours,

business has increased (even in the heart of

of

110%

over Station A, and

99.9%

many

tions

WSAI

local

•

to the point

where

and Socony Vacuum Oil

and national spot quarter hour units

as the other

two

.

.

.

.

.

.

it

has a lead

excluding the

WSAI

local

carries

network

sta-

COMBINED!

CINCINNATI
• National Spot Representative

NEW YORK

BROADCASTING

and national spot

local

over station B. In plain words

baseball time purchased by General Mills
as

summer)

WSAFs

Broadcast Advertising

TRANSAMERICAN

CHICAGO

HOLLYWOOD
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New Data on Engineering
Sought for NAB Booklet
IN PLANNING a revised edition
of the NAB Engineering Handbook
the NAB is asking engineers and
operators to send to Washington
headquarters information and suggestions to help make the book more
comprehensive.
subjects
suggested for development by the
NAB's engineering committee headed by John V. L. Hogan, which will
revise the Handbook, are:
1. Methods and formulae for engineering calculation. Is the information on attenuation in various
territories antennae, allocation sufficient or should it be expanded?
Should other subjects be included
such as power, amplifiers, etc.
2. Characteristics of equipment,
such as monitoring equipment,
turntables, pickups, cutters, recorders, measuring equipment, etc.?
of
3. Operation and upkeep
equipment.
4. Upkeep of records and logs.

Among

CONTROI

ROOM

W. HORN,

C.

director

research

of

and development, NBC. sailed for
Europe Aug. 10 on the Manhattan to
broadcasting

centers,

checking

on international exchange
Mr. Horn will be away
month, making stops in
France and Italy.

facilities.

visit

about a
England.

ARNOLD NYGREN,

engineer
of
Philadelphia, who sailed for
South America recently with Joe
Connolly,
press director, was
recalled early in August by the sudden death of his father. He flew back.

WFIL,

WFIL

WALLACE

WIGGINS,

S.

chief en-

gineer and program director of KVOE.
Santa Ana, Cal., is the father of a

born July 25.

girl

WILLARD DEAN

has returned to

the control room of WPTF. Raleigh,
N. C, after a minor operation.

SILVIO CARANCHINI.

Look

New Tampa Ownership
COMPLETE control of WDAE and

to

LINGO

the

Tampa

last

five

Times, operated for the
years under lease by
David E. Smiley and Ralph Nicholson, passed to Messrs. Smiley and
Nicholson early in August under a
deal completed with D. B. McKay,
owner.
now operates with
1,000 watts night and 5,000 day on
1220 kc, but was recommended by
Examiner Arnold last month for a
same
shift to 780 kc. with the
power. The Smiley-Nicholson partnership also has an option for the
purchase of the 100-watt WLAK,
Lakeland, awaiting FCC approval.

WDAE

for

Economy
and

engineer of
Schenectady, on Aug. 6 marlone VanDenplas of the
press department.

WHY.

Miss

ried

ROBERT PRELL,
California

student

electonics,

and

University

of
in
Fine,
geosame institu-

who majored

Spencer

physics student of the
tion, have joined
Universal
phone Co., Inglewood, Cal.

Micro-

BILL SCHWESINGER, transmitter
engineer of WSAI. Cincinnati, marTenia Guenther July

ried

EUGENE
of

KSL,

Salt

30.

PACK,

G.

Lake

chief engineer
City, read a paper

on "International Broadcast License
Engineering" before the I.R.E. meeting in Portland, Ore., Aug. 10.

OBRA HARRELL,

engineer of

WAGA, Atlanta, married recently.
JULINE SAVOLD, of WDAY, Far-

Efficiency

N. C, recently married.

go,

GILBERT McDONALD, engineer of
WOV-WBIL, New York, recently
married Beatrice Elberfeld.

and Experience Since 1897

Reliability
So

.

.

.

you're thinking about a

new

radiator! But

before you actually sign on the "dotted line" there
will

many

be

conferences and meetings

.

.

.

dis-

•

LEADS THE WAY

Write today

for

illustrated

between station owners, managers and
engineers
and then the all-important decision
.

.

in

There are a few

facts

LINGO efficiency, LINGO 5-year
LINGO reliability, LINGO
and

MAJOR

.

.

FIRST

.

fully

costs with-

to

in

broadcasting

PERFECT

ac-

of
sta-

automatic,

continuous

visible,

"HOME"

out obligation.

E.

facsimile

placed

MAJORITY

economy.

Write us your location, frequency and power

John

field

broadcasting.

insurance

protection,

will send complete details

SYSTEM

tual operation by the

not want to overlook ... be sure you are familiar

and we

NEW

open the

Facsimile

FIRST

about Lingo Vertical Tubular Radiators you will
with

to

"Home"

.

selecting a radiator.

feed

recorders, requiring neither

liquids nor carbon transfer sheets.

Lingo

&

Son, Inc.

Dept. 8

Camden, N.

J.

FIRST

develop
an
autosynchronizing
method which permits "HOME" facsimile recording in all AC or DC

LINGO
VERTICA

to

selective

matic

power

The FINCH laboratories

are open to

licensed broadcasters for demonstration,
by
5-6570.

appointment.

Call

Plaza
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cinnati Enquirer, has joined the engineering department of WCKY, Cin-

PAUL LEE,

former chief engineer of
University's Radio Workin at WSYR's transmitter while engineers vacation.
Syracuse

shop,

is

BRUCE

FCC

filling

F.

LONGFELLOW

of

the

has been transferred
from the New York to Boston offices.
Charles Osdin of the Portland staff
has been transferred to Grand Island,
Neb.
staff

field

JAMES

E.

FOUCH,

president

of

Universal Microphone Co., Inglewood,
Cal., has returned after an absence
of two months.

HOWARD CULVER,

formerlv of
Hollywood, has joined KMTR,
that city, as chief sound effects man.
has appointed William Hardie as chief sound truck technician.

KNX,

KMTR

JOSEPH McCORRA and Carl

Strom-

well are now jointly directing the engineering staff of WATR, Waterbury,

Conn.

GRAHAM

TEVIS, chief engineer of
St. Louis, fractured his wrist
a fall from a horse while he was
riding in the Colorado Rockies early

KMOX.
in

this

month.

FINCH
LABORATORIES, INC.

•

Cincinnati

areas.

TELECOMMUNICATIONS
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MATTOX,

B.

amateur and author of a Sunday column on amateur radio for the Cincinnati.

FIRST

detailed folder

cussions

of

JAMES

37

West 57th

New York

Street
City

THE

1938 national convention of the
Radio Relay League, organization of the nation's amateurs,

American

be held in the Sherman Hotel,
Chicago, Sept. 3-5, along with an

will

Amateur Radio Equipment Show.

BROADCASTING

•
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Don Lee Network
Resumes

New

Select

USG

Effort to

Site

a complete

Dickers for Joint Occupancy
Of Propos ed Night Club

FORCED

from downtown Los Angeles to
Hollywood and negotiations were
opened with NBC to take over the
on
Melrose Ave. when its new structure on Sunset Blvd. & Vine St.
was completed. After much dickering the deal went cold and NBC
announced it would continue to use
its old studios along with the new
which are scheduled to open in late
September. Other sites were offered
but they were turned down.
latter's present studio building

Dickering for Site

Although Mr. Weiss would not
commit himself, it is understood
negotiations are under way between J. H. Williams Co. and Don
Lee network for a lease to a piece
of property

Sunset Blvd. be-

on

tween El Centro and Argyle Aves.
Baron Long, Southern California
hotel owner, plans to erect a combination restaurant-night club on
the

property.

worked

out,

If

a

deal

can

Don Lee would

be

utilize

part of the ground floor and the
upper stories under a long term
lease. The property is located be-

tween the new $2,000,000 CBS studios and NBC's new structure. The
Don Lee network building would
occupy practically an entire block
and would be comparable to the
other broadcasting plants.

Mr. Weiss is eager to get his
plans under way so that the move
from downtown Los Angeles can
be made shortly after the first of
next year. Mutual-Don Lee has
long wanted to make its western
headquarters in Hollywood and
wr ith general conditions definitely
on the upswing will originate a
greater number of network programs from the West Coast than
ever before. Don Lee is the nation's
largest regional network,
with 29 owned and affiliated sta.

tions

in

California,

Washington

and Oregon.

It has occupied the
present headquarters in the Don
Lee Bldg. for more than 11 years.

Meanwhile

NBC

announced its
new modernistic executive and studio building in Hollywood will be
ready and in use by the end of
September. The new western divi-

answer to your

Sound Control

to seek larger quarters

and increased facilities to meet the
demand resulting from the heaviest
run of commercial commitments
for the fall and winter in many
years, Don Lee Broadcasting System, Los Angeles, West Coast outlet for Mutual, through its general
manager Lewis Allen Weiss, has
reopened negotiations for a new
studio building in Hollywood.
More than a year ago Don Lee
announced its intention to move

provides

problems
SOAP-BOX

finals at Akron
Bill Griffiths, sports-

Derby

Aug. 14 found

O

Mills-Socony
and Jackie
Hughes, 15-year-old radio and
screen personality, at the
microphones which fed Mutual Network. Griffiths, who has handled
previous Soap Box Derbies, described the eliminations while
Jackie did interviews with concaster

General

for

Vacuum

WJW,

on

WJW

testants.

Supreme Court Review
Of New Station Grant
To Superior Is Sought
SUPREME COURT

review of the
decision of the U. S. Court of Appeals for the District of Columbia,
sustaining the FCC grant ef a
new local station in Superior, Wis.,
was sought in a petition filed Aug.
2 on behalf of KDAL. Duluth. Action on the petition is not likely
until the fall term of the nation's
highest tribunal.
In the petition for a wrjjt of certiorari, Paul M. Segal, counsel for
KDAL, held that the questions presented are of nationwide application and of importance to and directly affect existing stations, particularly when there is an application for a new station in the same

;

and policy

studios of Station

WCCO, owned and

use of

used

USG

in

Perforated Surface acoustical treatment.

require-

units at various frequencies in

fidelity

each studio.

broadcasting

needs

critical

.

.

.

.

tomorrow's
both have

.

includes the

It

highly effective patented
floating wall

full

and ceiling con-

USG

struction that bars both ex-

developing through the

traneous noise and sound

been
in

.

years

fully

its

recognized by

system of sound insu-

travel

from studio to

studio.

and sound absorption.

In materials and methods,

The result is a system based
on vital exclusive features —

the USG system offers you wide

lation

unique in

its

use of

efficient

of application— plus

certainty of effectiveness.

will find

materials.

The

flexibility

USG

system of sound

it

You

worth while

to

obtain complete informa-

— and

control provides the desired

tion

number of sound absorption

asking.

Famous Players-Lasky Corp.

resentative of the stations.
•

was

ments of high

to in-

BROADCASTING

Insulation

PRESENT-DAY

tervene based on possible deterioration of service through economic

deny petitions

USG Sound

walls and ceilings, as well as between control rooms and studios.

floors,

sion headquarters will follow a design new to radio. Instead of a
single building housing a number
of studios, the plant will consist of
four individual sound stages similar to those used by motion picture studios. This will be in addition to the three-stoi-y executive
building. The plant, costing approximately $2,000,000, extends
from Vine St. to Argyle Ave., and
from Selma Ave. to Sunset Blvd.,
and in the early days of motion
pictures the site was occupied byT

to

operated by the

Columbia Broadcasting System, effective sound control was obtained through the

community. The Superior grant
was to Fred A. Baxter, former
mayor, and authorized a 100-watt
station on 1200 kc. KDAL operates
with 100 watts full time on 1500
kc, across the Bay from Superior.
Questions presented, according
to the petition, are whether the
FCC may grant a construction permit to Baxter without notice to or
hearing accorded KDAL; whether
it may grant an application for a
new station without making a
finding that the existing broadcast service is inadequate; whether
a station must as a matter of law
exhaust the remedy offered by Section 405 (petition for rehearing)
of the Communications Act before
suing out an appeal; whether
KDAL, which did not participate
in the proceedings before the Commission, should have resorted to a
petition for rehearing before suine
out an appeal and whether KDAL
should have intervened in the proceedings before the FCC in view of
the Commission's announced rule

modern

beautiful

In the

yours for the

it is

competition.

W.

Buys Mexican Outlet
E. BRANCH, San Diego, Cal.

radio

XELO,

engineer,

and

owner

United States
300

WEST ADAMS

and erect

a new transmitter. Louis Graff,
Los Angeles, is national sales rep-

Broadcast Advertising

ST.

CHICAGO, ILLINOIS

of

Negras, Mexico,
has purchased XEAC, 1000-watt
station in Tiajuana, Mexico. He

v

Piedras

will rebuild the studios

Gypsum Company

PLASTERS ROCKLATH* METAL
LATH SHEETROCK* FIBER
-

•

•

•

WALLBOARD SHEATHING INSULATING BOARD -INSULATING
•

•

US

6

WOOL ACOUSTICAL MATERIALS
•

PAINT PRODUCTS STEEL PRODUCTS ROOFING PRODUCTS SIDING PRODUCTS LIME PRODUCTS
•

•

•

•
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WSM,

the Suiinadd. of

BROADCASTING

Akron Lamp
(Diamond

Nashville

&

Mfg.

irons),

Akron

Co..

26

thru

sp,

Guenther-Bradford, Chicago.
Chilean Nitrate Educational Bureau,
New York (nitrate of soda), 26 t,
thru O'Dea, Sheldon & Canada v,
N. Y.
H. J. Heinz Co., Pittsburgh (strained
foods), 2 t weekly, thru Maxon Inc..
Detroit.

STATION ACCOUNTS
sp— studio programs
— transcriptions
sa—spot announcements
t

—transcription

announcements

ta

WGY,

Air

Conditioning

Corp., Youngstown, 13 t, thru National
Classified
Adv. Agency,

Youngstown.
John E. Cain,

Cambridge, Mass.
(sandwich spread), 4 weekly sp,
thru Chambers & Wiswell, Boston.
D. L. & W. Coal Co., New York,
weekly t, thru Ruthrauff & Ryan,
N. Y.
R. B. Davis Co., Hoboken, N. J. (baking powder, waxed paper), weekly
sp, thru Charles W. Hoyt Co., N. Y.
Firestone Tire & Rubber Co., Akron,
2 weekly t, thru Sweeny & James,
Cleveland.

General Baking Co., New York (Bond
bread), weekly sp, thru BBDO,
N. Y.
General Mills, Minneapolis, 5 weekly
t.
thru Blackett-Sample-Hummert,
Chicago.
International Harvester Co., Chicago.
3 weekly sa, thru Aubrey, Moore &
Wallace, Chicago.
Kellogg Co., Battle Creek
(Corn
Flakes), 4 weekly f, thru BlackettSample-Hummert, Chicago.
P. Lorillard Co., New York (Sensation cigarettes & Muriel cigars), 2
weekly t, thru Lennen & Mitchell.
N. Y.
New York State Bureau of Milk Publicity, Albany, 3 weeklv sa, thru J.
M. Mathes, N. Y.
RCA. New York, 6 weekly sp, direct.
Railway Express Agency, New York.
3-weekly sa, thru Caples Co., N. Y.

WBT,

WPTF,
Corp.,

sp,
thru Loekwood-Shackelford
Adv. Agency, Los Angeles.
Loma Linda Food Co., Loma Linda,
Cal.
(food products), weekly sp,
thru Lisle Sheldon, Adv., Los An-

Charlotte, N. C.

thru Beaumont & Hohman, Omaha.
Beaumont Laboratories, St. Louis
weekly, 2 t
(cold tablets). 5
t
weekly, thru H. W. Kastor & Sons
Adv. Co., Chicago.
Florida Citrus Commission, Tampa.
thru
Fla. (fruit),' 5 weekly
sa,
Ruthrauff & Ryan, N. Y.

WICC, Bridgeport
American Tobacco Co., New York
(Lucky Strike). 234 ta, thru Lord
& Thomas. N. Y.

Salt

Lake City

Sego Milk Co., Salt Lake City (evaporated milk), 2 t weekly, thru Gillham Adv. Agency, Salt Lake City.
Industrial Training Corp., Chicago,
13 t, thru James R. Lunke & Associates,

Chicago.

Joe Lowe Corp., New York
(Popsicles), 3 weekly t, thru Blackett-

Sample-Hummert. Chicago.

CKLW,

Windsor-Detroit

& Co., Chicago (pine tar and
vitabuilt tablets) sa and sp series,
thru Lauesen

&

WWNC,

Asheville, N. C.

B. F. Goodrich Co., Akron, O. (local
dealer)
(tires), 52 t, thru Branham Agency, Asheville.
National Dairy Products Corp., New
York (local dealer), daily /. thru
Branham Agency. Asheville.
Coca-Cola
Bottling Co., Asheville,
daily

direct.

t,

Dr. Pepper Bottling Co., Asheville, 52
sp, thru Branham Co., Asheville.

KPO, San Francisco
Montezuma

School for Boys. San
Francisco (school) 6 weekly sa, di-

rect.

Los Angeles (petroleum products)
6 weekly sp
(renewal), thru Hixson-O'Donnell

Richfield Oil Corp.,

Adv., Los Angeles.

KMA,

Shenandoah,

la.

Procter & Gamble Co., New York
(Oxydol), 5 t weekly, thru Blackett-Sample-Hummert, Chicago.

Pinex

Fort Wayne,
Russel M.

Co.,

daily, thru
Chicago.

KMPC,
Wilson

&

Ind.,

Seeds

4 sa
Co.,

Beverly Hills, Cal.
Los Angeles (meat

Co.,

packers), 3 weekly sp, placed direct.
Benj. Franklin Life Assurance Co.,
San Francisco (insurance) 6 weekly
sp, placed direct.

WEAF, New York
I.

Fox. New York (furs). 3 sp
weekly, thru Biow Co., N. Y.
J.

WHN, New
York,

Corp.,

thru BBDO, N. Y.
Dr. W. B. Caldwell. Monticello. 111.
(Syrup Pepsin), 260 t, thru Cramer-Krasselt Co., Milwaukee.
Kellogg
Co.,
Battle
Creek
(corn
flakes), 36 t, thru J. Walter Thompson Co., Chicago.
sp,

WOV, New York
New

t,

(Avalon cigarettes), 39

Louisville

Salomon, Chicago.

Medaglia D'Oro Coffee Co.,
weekly sp, direct.

&

Greene

Co.,

Brown & Williamson Tobacco

Foley

Cotton Oil Co., New Orleans (Scoeo), 17 sa weekly, thru
Fitzgerald Adv. Agency, New Or-

International Harvester Co., Chicago,
3 sa weekly, thru Aubrey, Moore
& Wallace, Chicago.

Co.,

KSL,

Southern

leans.

&

Orangeburg, N. Y. (BelAns), 91 ta, thru Anderson, Davis
& Platte, N. Y.
John E. Cain, Cambridge, Mass.
(mayonnaise), 65 sa, thru Chambers & Wiswell, Boston.
Lever Bros.. Cambridge (Spry, Lifebuoy), 261 sa, thru Ruthrauff &
Ryan, N. Y.
National Dairy Products, New York
(Sealtest). 260 t. thru McKee &
Albright, N. Y.
Bell

Atlanta (Merthru James A.
Co., Atlanta.

156

bread),

ita

ly

Interstate Transit Lines, Salt Lake
City (transportation), 5 sa weekly,

Raleigh, N. C.

American Bakeries

Los Angeles (bottled water), week-

geles.

Schenectady

&

Refrigeration

KFI, Los Angeles
Drinking Water

Sparkletts

I.

York

Fox, New York (furs), daily sa,
thru Kashuk Adv. Agency, N. Y.
J.

Oshkosh B'Gosh, Oshkosh, Wis. (overweekly,
Chicago.

3

alls),

P. Lorillard Co.,

Lennen &
Black

Flag

Ruthrauff

Co.,

2

Baltimore

(insecti-

OshKosh

Fargo, N. D.

B'Gosh,

(overalls). 156 sp,

Oshkosh.
Wis.
thru Ruthrauff

& Ryan, Chicago.
Kellogg Co.. Battle Creek (cereals),
36 t. thru J. Walter Thompson Co.,
Chicago.

WFAA-WBAP,
Kellogg

Dallas-Ft.

Worth

Battle Creek
(Cornflakes). 4 t weeklv. thru J. Walter
Thompson Co., Chicago.
Firestone Tire & Rubber Co., Akron,
2 t weekly, thru Sweeney & James.
Cleveland.
Sears Roebuck & Co.. Chicago. 5 t
weekly, thru Blackett-Sample-Hummert, Chicago.
Co.,

Benrus Watch

Boston

New

York. 365
Tarcher. N. Y.
Rit Products Corn.. Chicago (dyes),
65 sa, thru Earle Ludgin, Chicago.
sa.

Co..

Brown &

thru

WKRC,

Cincinnati

Florida Citrus Commission, Lakeland
(citrus fruits). 14 sa, thru Ruthrauff & Ryan. N. Y.

,

•

WDAY,

Firestone Tire & Rubber Co.. Akron
(Firestone tires), 26 t. thru Sweeney & James, Cleveland.
Allis-Chalmers Mfg. Co., Milwaukee
(farm machinery). 54 sp. thru
Bert S. Gittins Adv., Milwaukee.

A. Stuart Co.. Marshall. Mich,
(proprietary), 5 sp weekly, thru
Benson & Dall. Chicago.
R. B. Davis Co., Hoboken. N. J. (baking powder). 2 sa weeklv. thru
Charles W. Hovt Co.. N. Y.

WOR, Newark
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Ralston Purina Co., St. Louis (cereals & feeds). 104 t, thru Gardner
Adv. Co.. St. Louis.
Schluderberg - Kurdle Co.. Baltimore
(meat products), 260 sa, thru
Brown-Alexander, Baltimore.
Jacob Ruppert, New York (beer I. 90
sa, thru Lennen & Mitchell. X. Y.
Philadelphia Dah-y Products Co. (ice
cream). 26 2-weekly sp, thru Scheck
Adv. Agency, Newark.

F.

,

Procter & Gamble Co.. Cincinnati
( Criseo )
5 t weekly, thru Compton Adv., N. Y.
National Porcelain Co., Trenton, N.
J. (ash 'trays and candlesticks), 5
sp weekly, direct.
E. L. Knowles,
Springfield,
Mass.
(Rub-Ine), 3 t weekly, thru O'Connell & Samuel, Springfield.
Journal of Living Publications Corp.,
New York (V-Bev), 3 sp weekly,
thru Franklin Bruck Adv. Corp.,
N. Y.
Firestone Tire & Rubber Co., Akron
2 t weekly, thru Sweeney & James
Co., Cleveland.
Firestone Tire & Rubber Co., Akron
(tires and tubes), 2 t weekly, thru
Sweeney & James Co., Cleveland.

Md.

Salisbury,

WNAC,

t

3 sp weekly, direct.
Firestone Tire & Rubber Co., Akron,
2 t weekly, thru Sweeney & James,
Cleveland.
Pet Milk Co., St. Louis. 2 sa weekly,
thru Gardner Adv. Co., St. Louis.
cide )

WSAL,

Atlantic Refining Co.. Philadelphia.
11 sp (football), thru N. W. Aver
6 Son. Philadelphia.

New York

(Sensaweekly, thru
Mitchell, N. Y.

Muriel).

tion.

thru

t

& Ryan.

International Harvester Co., Chicago
(farm equipment), 3 sa weekly,
thru Aubrey, Moore & Wallace,
Chicago.
Kester Solder Co., Chicago, 13 sp,
thru Aubrey, Moore & Wallace.
Chicago.
Publishers Service, Chicago (AVoman's World magazine). 26 sp. thru
Albert Kircher Co., Chicago.
Quaker Oats Co., Chicago (puffed
wheat and rice),. 5 t weekly, thru
Fletcher & Ellis. N. Y.
Firestone Tire & Rubber Co.. Akron
(Firestone tires), 2 t weekly, thru
Sweeney & James Co., Cleveland.
Rit Products Corp.. Chicago ( tints &
dyes), 4 t weekly, thru Earle Ludgin, Chicago.
Lewis-Howe Co., St. Louis (Turns),
5 t weekly, 39 t, thru H. W. Kastor & Sons Adv. Co., Chicago.

Williamson Candy Co., Chicago (Oh
Henry). 6 weekly t. thru John H.
Dunham Agency, Chicago.

THE JUNGLE room of Chicago's Sportsman's Club, agency men
gathered Aug. 3 to feast on muskies allegedly caught by George Roesler,
Chicago manager of CKLW, Naylor Rogers, of International Radio
Sales, and Gene Fromherz of J. Walter Thompson Co., during a recent
Wisconsin vacation. Muskie eaters and tellers of tall fish stories are:
Front row (1 to r), Frank Avery, Neisser-Meyerhoff Howard Hudson,
H. W. Kastor & Sons Adv. Co.; Frank Ryan, managing director, CKLW;
Lynn Werner, U. S. Adv. Corp.; Homer McKee, Erwin-Wasey & Co.;
second row, Gene Fromherz, J. Walter Thompson Co.; R. F. Pietsch,
Gale & Pietsch; G. R. Stewart, John H. Dunham Co.; Naylor Rogers;
Haan Tyler, John H. Dunham Co.; Ken Shepard, K. E. Shepard Adv.
Co.; back row, Walter Niffen, H. W. Kastor; George Roesler, CKLW.

IN
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KHJ, Los Angeles
O' Cedar Corp. Chicago (mop & polish )
5 weekly ta, thru John H.
Dunham Co., Chicago.
.

KGO, San

Francisco

;

Montezuma
Francisco

School
(school)

for

2

Boys,
sa

San

(only)

direct.

WJZ, New York
I.

BROADCASTING

Fox, New York (furs). 2 sp
weekly, thru Biow Co., N. Y.
J.

•

Broadcast Advertising

Ban on Endorsement

'Kudu*

NEW

ban at
continuity
Norfolk, Va., has

WTAR,
WILSON

&

Los Angeles

Co.,

(meat

KM

the advertised product. Contract
started Aug. 1. with placement direct
by V. E. (Tony) Whan, sales pro-

motion manager.
Corp..

Harrison,

Mellow Melodies,

N.
a

Heusen

J., has started
half-hour variety

show, on WMCA. New York. Wednesday evenings. Using Do You Remember? as a theme, the program
ties up events and characters of past
years with the popular music of those
days. A] Fairbanks, sales manager of
the company's package department, is
featured on the program as tenor so-

facial

clothier),
city.

Hour,

Stuhlman
&
Kelly,
and
church,
Zahrndt, St. Louis agency handling
the account. An enlarged network is
proposed for the coming season.
Los Angeles, using radio for the firs'
time, and placing direct, on Aug. 15
starts for IS weeks participation six
limes weekly in the combined Housewives Protective League and Sunrise
Salute programs on KNN. Hollywood.

:(>.">

perature reports at 11 :55 p. m. daily,
placed through Scheck Adv. Agency.

Newark.

W.

MacDONALD.

Montreal, cigarette manufacturer, started a 5-weekly
test program. Minute
i/steries. Aug.
2 on CKCL. Toronto. Tandy Adv.
Agency. Toronto, handles the account.
C.

M

GENERAL FOODS

CORP..

New

York, will sponsor a series of 1'ti halfhour programs in Jewish, starring
Molly Picon. Tuesday evenings on
WMCA. New York, beginning Dec. (i.
Series was placed through Advertisers' Broadcasting Co., N. Y.
ARCABE Inc., New York, on Oct.
12 will start a test series of two tenminute programs weekly on W.IZ.
New York, for its hand lotion. Other
spot

may

stations

Agency

is

be

White-Lowell,

added

later.

New

York.

GEBHART CHILI POWDER
San Antonio,

Co.,

an extensive
Chicago advertising campaign Oct. 1,
using radio and "L" carcards. Agency is Grant Adv. Agency. Dallas.
G E N E R A L MILLS. Minneapolis
(Gold Medal Kitchen Tested flour),
was to start a test campaign on
WHO. Des Moines, Aug. 15 using
will start

Caroline Ellis, a five-weekly quarterlive dramatic serial with plans

hour
for

possible

expansion

in

Blackett- Sample-Hummert.
agency.

the

fall.

Chicago,

is

Inc..

BENJAMIN FRANKLIN Life Assurance Co., San Francisco (insurance) an occasional user of radio
time, placing direct, is sponsoring the
six-weekly quarter-hour World Wide
Slews on KMPC, Beverly Hills. Cal.
Contract is for Pi weeks, having
started Aug. 3. Baron von Egidy is
commentator.
R-WAY SALES

Co.. Los Angeles
(electric hairbrush), a frequent user
of radio time, placing direct, is using

SI

Will continue the Suchs Amateur
a Sunday series on WENR, Chi-

HOOD LAX
Co.,

BONDS

same station for weather reports at
9 a. m. and 11
p. m.. and tem-

SACHS. Chicago (retail
Wade Adv. Agency, thit

B.
to

KLIX Inc., Los Angeles, (KLIX KerTheodore B. Creamer Adv., Hollywood. July 27 started using five stations
in
Los Angeles County in a four-week
test campaign. A regional fall campaign
is
planned.

PHILADELPHIA

Starting July 2i>, Philadelphia Hairy
Products, for its Dolly Madison and
Aristocratic Ice Cream, is using the

York
Briggi

to

nels), to

bulk

Co.

New

Co..

product),

N. Y.

cago.

plans for the new Lutheran
series on a special Sunday hookup were to be decided in mid-August
at a conference of the Lutheran Hour
Executive Committee, on behalf of the

FOOD

neckpajamas,
McCall Co., N. Y.

cosmetic

(Eve-Lifts,

Hour

DO(i

New York (Van

shirts,

PRODUCTS

MASTIN

FINAL

17

Chicago.
Corp.,

Paris (Diadermine,
cream), to Wales Adv. Co., N. Y.

& Varley,
MORRIS

loist.

Program was placed direct.
Rapid Transit Co,
during August is broadcasting announcement twice daily three days a
week on KYW. Philadelphia, placed
through Barnes & Aaron agency.

collars,

Kirkenrlale to Agency
to

BONETTI FRERES,

BREWING

DOELGER

l'ETER

& Ry^n,
PHILLIPS- JONES

Ruthrauff

wear), to Chester H.

been imposed on copy in
which the announcer is called
upon to give personal endorsement to a product or
service. The ban does not restrict such testimonials enadvertiser
but the
tirely,
must enter into a separate
agreement with the announcBeer
er agreeable to him.
and bread accounts, which
had employed this method,
forced the new ruling.

pai-kers ), using radio for the first
time in a six-week test campaign, is
sponsoring the quarter-hour thrice
weekly
Let's
Hare a Parti/ on
PC. Beverly Hill, Cal. Studio
audience participates, and at each
broadcast sponsor serves samples of

Agency Appointments
PURE MILK CHEESE Co., Chicago,

Corp.,

preparation),
N. Y.

New York

SELMA PRODUCTS,
that

Co.,

vertising.

Adv.

Hollywood

(Ri-Muv

Morgan
to Raymond R.
to direct its national adStarted July 27 for 13 weeks

remover)

hair

,

city,

on KSFO. San Francisco, with
weekly quarter-hour program.

BEL PAESE SALES

KIRKENDALE,

A.

for

two years with ScrippsHoward Radio Inc., resigns effective Sept. 1 to become managing
last

director of Interstate AdvertisingAgency, Cleveland. W. B. Dye,
space buyer for the agency, has

been promoted to commercial manMr. Kirkendale during the
last six months has been commerager.

manager of WMPS, Memphis,
and before that was in charge of
sales and production at WCPO,
cial

James

Cincinnati.

Hanrahan,

Scripps-Howard vice-president, has
shifted his headquarters to

Mem-

phis.

(Intestinal

Metropolitan

to

WILLIAM
the

a

five-

THE SECOND

Midwest Broadcast-

ing Conference will be held Dec. 1-3
at the Medina Athletic Club. Chicago,

according to
Harold Kent,

an announcement byhead of the Chicago

Radio Council.

New York

(Bel
Paese cheese), to Philip Ritter Co., N. Y.

VADSCO SALES
to

l<»x)

Co..

Corp.,

Lawrence

C.

New York

(Quin-

Gumbinner,

New

York.

MISS

CHARM SALES

(external
reducers)
Adv., New York. I.
executive.

PETER DOELGER

Co..

New

to

Casper

R.

Gwirtz,

York,
Pinsker
account

WRITER BIDDICK

COMPANY

Brewing Corp., Har-

N. J., to Leonard F. Winston. New
York. Currently sponsors half-hour weekly
show. Mellow Melodies, on WMCA, New
York.
rison,

E. R. SQUIBB & Sons. New York (drug
products), to BBDO. New York, for institutional advertising.

INDUSTRIAL TRAINING
to
its

James

R.

Lunke &

complete account

Corp., Chicago,
Associates, Chicago,
including radio and

trade publications.

LOS ANGELES
SAN FRANCISCO
SEATTLE

transcribed announcements weekon KGER, Long Beach, Cal. Contract is for 13 weeks, starting Aug. L
Firm will also start a thrice-weekly
program on KFWB, Hollywood in

18
ly

September.

MENNEN
nounced

Co..

New

new

a

has

York,

an-

Quinsana

product,

deodorant powder, whose advertising
will be handled by II. M. Kiesewetter
Adv. Agency. No promotion will be
placed for several months.

PROCTER
is

Sade
& GAMBLE'S Vic
now heard three times a day in

the New
tion on

<(•

York

WOK

at

by

area;

S:30

a.

in.,

transcripat 11:15

and al
in., on
NBC-Blue W.TZ
1:15 p. m. on CBS (WABCL The
program, in the interests of Crisco.
replaced Houseboat Hannah on
on Aug. 1.
a.

I

I

.

WOR

MADISON PERSONAL LOAN

Co.,

New

York, on Sept. 11 will start a
26-week schedule of four different
shows on WHN, New York, totaling
17 quarter-hours weekly. Elton Britt
and His Yarieti/ Shoir will account
for six quarter-hours; racing results,
four days, 5 :45-6 p. m.
UP news. 6
quarter-hours, and Madison Neios Reporter will be heard
Sundays at
2:45-3 p. m. Klinger Adv. Agency.
New York, is in charge.
;

FTC

Stipulations

STIPULATIONS

i n v o 1 v i n g alunfair representations on
behalf of
products
have been
agreed on by the Federal Trade
Commission with Vince Labora-

legedly

tories,

ujeed 8

compnny

BROADCASTING

R.

Warner

Co.)

radio receivers; E. Fougera & Co.,
New York, on claims for Roche's

Embrocation; with Donalds Ltd.,
Jersey City, on claims for Vapex.

RflPf0 STATION
REPRESENTATIVES
NtUJ YORK • CHICAGO
oeTKcn-ski* ram/Cisco

New York (Wm.

on claims for Vince; RCA
Mfg. Co., Camden, on prices for

&

I

•

DON

GOULD of the Ross Federal
Research, survey organization, San
Francisco, has been transferred to
Minneapolis as branch manager.
Broadcast Advertising

Imagine

guy trying to tell me
Western Electric

this

that

didn't introduce stabilized feed back'
August 15, 1938

•
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CAPLES, president of Caples
New York, was in Los Angeles

R. C.

Co.,
in early

August with E. F. Bader.
of the agency.
conferred with W. M. Jeffers, president of Union Pacific Railroad Co., in Sun Valley, Idaho. The
railroad sponsors the weekly quarterhour Strange as It Seems disc on 15

West Coast manager

He

Tribute to history, No. 1 . .We thought
we'd show you here a picture of our first
studios, 'way back in 1925, but we couldn't
.

Maybe

find one.

it's

just as well.

STEBBINS, Los Angeles manager of Erwin, Wasey & Co., has
been appointed executive vice-president of the agency in charge of Pacific Coast operations. He succeeds the
late Louis Honig, of San Francisco.
Mr. Stebbins, a member of the firm
for 20 years, will continue to make
Los Angeles his headquarters.
H. A.

stations.

PATRICK SHANNON,

JAMES FONDA,

Lord & Thomas,
Hollywood producer, married Margaret Brayton, radio actress, July 29 in
Santa Ana, Cal.

An-

geles.

MEL ROACH,

production

FARAON JAY MOSS

Inc.,

Los An-

agency, has moved to new of1112 Hilldale Ave., Hollywood.
Firm, formerly known as Faraon Jay
Moss & Associates, was recently reorganized and Ross Marshall elected
president and general manager. Madeline Moss heads the radio department.
J. H. Critser is in charge of producgeles

fices at

Tribute to history, No. 2. ..This is a composite photograph of all our other studios
since that time. All pictures were taken at
night without lighting effects.

Maybe that's

tion.

just as well, too.

C.

CHURCH MOORE,

formerly gen-

manager of Faraon Jay Moss &
Associates, Los Angeles, and D. L.

eral

Frick, formerly production manager,
have established their own agency under the firm name of Moore & Frick,
with headquarters at 815 S. Hill St.,
that city.

LICHTIG & ENGLANDER,
wood

film talent agency,

ROBERT CORENTHAL

manager

of Allied Adv. Agencies, Los Angeles,
is in New York and Chicago. He returns Aug. 22.

Holly-

GUESTS

of Bing Crosby, John U.
executive vice-president in charge of radio, J. Walter

Reber

department and placed Sam
in charge as manager. He was
on the production staff of
Hixson-O'Donnell Adv., Los Angeles.
Mr. Kerner is now in St. Louis conferring with executives of Gardner
Adv. Co. on a proposed fall network
program based on the "Jeeves" stories by P. G. Wodehouse.
Tribute to history, No. 3

.

.

.

Our new

studios in the Palace Hotel are pretty
swell, but they weren't finished in time
to get pictures in this advertisement, so

we posed

Norman, late of Eddy Duchin's band, and now with KSFO's
Jack Meakin, as his wife, on our new maspretty Patty

ter control console.

It's

a very slick master

control console ... or have you noticed?

See next month's KSFOcus
with

for

what goes

it.

SMALL

Co.,

(left),

Thompson Co., New York, and
Thomas H. Mclnnerney president
National Dairies, that city,
planed into Hollywood July 29 as
guests of the crooner for opening
of Del Mar Turf Club of which
Bing is owner. National Dairies
formerly sponsored the Sealtest
Sunday Night Party on NBC. Firm
is also the parent organization of
Kraft-Phoenix Cheese Corp. which
sponsors Kraft Music Hall with
Bing on NBC-Red. While in that
city Mr. Reber conferred with Danny Danker, manager of the agency's radio production department.
of

radio

formerly

Named V-P

Belding

DON BELDING,

for 15 years associated with Lord & Thomas Inc.,
Los Angeles, has been appointed a
vice-president, and also manager
of the agency's
office in that city.

The appointment

Hollywood talent agen-

was announced
by Don Fran-

has moved to its own building at
8272 Sunset Blvd., Los Angeles. Robert Braun heads the radio department.
cy,

cisco, newly-elect-

ed president, who
on Oct. 1 takes

MIKE NIDORF,

vice-president of
Rockwell-O'Keefe, talent agency, hs.s
taken charge of the West Coast of-

headquartered in Hollywood. He
will supervise radio along with other
departments.
N. H. PUMPIAN, radio director of
Henri, Hurst & McDonald, Chicago,
married Miss Bee Weston of Spencer,
Ind., Aug. 4.
SIDNEY GARFINKEL Adv. Agency, San Francisco, on Aug. 1 moved
to larger quarters in the new Central
Tower. Ancil Johnson, formerly with
the San Francisco Call-Bulletin, has
been added to the staff as production
manager.

over his new
duties with headquarters in New
York. Also ap-

fices

KENNETH WEBB, New

York

ra-

dio executive of BBDO, is in Hollya three-week trip.

wood on

Mr. Belding
pointed a vice-president was John
Wheldon, for many years manager
of the agency's San Francisco offices, who
continues in that capacity. Belding, formerly a newspaper publisher, was first employed
by the agency in 1923 and has been
active in practically every phase
of the business. During the last 10
years he has been particularly active in the Union Oil Co. and California Fruit Growers Exchange
accounts.

AGENCY

ADV.

is

the

new name

of DeRouville Adv. AgenAlbany, N. Y., recently bequeathed
to Horace L. Hevenor by the late
George S. DeRouville. Officers include Horace L. Hevenor, president
and treasurer, Veronica N. Hevenor,
vice-president, and Anne M. White,
cy,

secretary.

"THE AUDIENCE STATION"

SAN FRANCISCO
KSFO

-

Russ Building, San Francisco

560 KC
5000W day 1000W night
PHILIP G. LASKY, General Manager
.

.

.

.

.

.

National Representative:

WM. GANSON ROSE,
moved

has

the

to

Cleveland,

Tower

Terminal

Bldg.

BENSON & DALL,

Chicago,

moved from 360 N. Michigan
S.
Lasalle
8435.

WILLIAM

St.

A.

;

telephone

to

has
327

Wabash

INGOLDSBY

Co.,

Los Angeles, is now located in larger
at 257 Werdin Place.

offices

FREE & PETERS, Incorporated

EDWARD

COLUMBIA BROADCASTING SYfTEM

oria, 111., has moved its Chicago office
to 333 N. Michigan Ave., tel. Franklin 0951, under management of Douglas M. Smith.
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New

re-

York.

TOM REVERE, New

York

L.

SEDGWICK

Co.,

Pe-

vice-

president of Benton & Bowles in
charge of radio, is in Hollywood to
line up fall network shows for the
agency's clients. He will confer with

William Baker, West Coast manager,
who was to return to Hollywood Aug.

New York.
MRS. FLORENCE BRUCE, former
partner of Bruce & Paine Adv.
Agency, New York, has joined the
15 after a fortnight in

Wright Personnel Service Agency

to
specialize in radio, advertising, publicity and editorial placements.

EASTERN STATES

Adv. Agency
has been formed at 71 W. 45th St.,
New York, with Edward B. Gotthelf,
formerly head of his own agency, as
president, and Jack Rauch, who was
president of Vox Co. of Advertising,
as secretary and treasurer.

WILLIAM

L. O'BRION, for two
years time and space buyer of Kimball, Hubbard & Powel, New York,
on Aug. 1 assumed a similar position with Bowman & Columbia, New
York.

ROBERT
radio

York,

WILSON

C.
director of
has joined

Jr., formerly
Inc.,

New
&

Maxon

Wilson,

Powell

Hayward, New York talent and production agency, as manager of the radio department. Robert
succeeds him at Maxon.

KENNETH
eral years

B.

Allison

CARNEY,

for

Jr.

sev-

program manager of NBC,

San Francisco, sailed Aug. 4 for
Honolulu where he has been named
radio

director

for

Bowman-Holt-Mc-

Farlane-Richardson Ltd.

MAJ.

EDWARD

C.

FLEMING,

for-

merly with several railroads and at
one time in the U. S. diplomatic
corps, has been elected vice-president
of Grace & Bement Inc., Detroit
agency, and will serve as consultant
on organization procedure and on pub.

lic

and industrial

relations.

EDWARD DUKOFF Associates,

HEVENOR

KSFO

has

as assistant to Mr. B. M.
Reiss, Reiss Advertising Inc., New
York, effective Aug. 15, to become advertising manager of the Terminal
Radio Corporation, 80 Cortlandt St.,
signed

has added a

Kerner

former pro-

duction director of KVOO, Tulsa, and
later with Don Watts Adv. Agency,
that city, has joined Caples Co., Chicago, as account executive.

PAT O'MALLEY, formerly account
executive of KFWB, Hollywood, has
joined Allied Adv. Agencies, Los

also

New

York, has been appointed to handle
all trade paper publicity for the Yankee and Colonial networks. Jay Goldsen, formerly with M. B. Zwerick.
political publicity firm, has joined
Dukoff as copy chief.

Staff Changes
changes of Blackett-Sample-Hummert, Chicago, include the following: John C. Jensen has resigned from the radio department to join New York Export
Agency; Marvin Harms, formerly
of Young & Rubicam, has been

B-S-H

PERSONNEL

named account executive of Proc& Gamble (Dreft) replacing
Gene Bannvart who has not an-

ter

nounced his plans; George McGivern has been promoted as assistant
to Tom Milligan on the Procter &
Gamble account; Jack Loucks has
been named chief space buyer with
George Stanton as his assistant.

BROADCASTING

•

Broadcast Advertising

JOHN* BLAIR &

Co. has taken over

KGMB,

Honothe representation of
lulu, and KHBC. Hilo. which closed
their San Francisco office Aug. 1. L.

NATIONAL

the Blair partner in that city.

LINDSEY SPIGHT.
manager

San Francisco
John Blair & Co., and

of

KJBS".

Aug.

CFCN,

and Saskatchewan

JOSEPH HERSHEY McGILLVBA,
Chicago, has been appointed exclusive
representative of KRK1>,
national
Los Angeles.

NEW

$100,000 studios of WFBR, Baltimore, will occupy the entire second floor of the new Radio Center, being built by Morris A. Mechanic,
Baltimore theatre operator, on East North Ave. The new building, affording 18,000 square feet of floor space for WFBR studios and offices,
late in
will also house the Center Theatre. Construction will be finished
November, and WFBR expects to be occupying its new quarters shortly
after Thanksgiving.

JOHN LIVINGSTON,

formerly Los
International
Radio Sales, has succeeded J. Leslie
Fox as Pacific Coast manager of IRS
and will divide his time between San
Francisco and Los Angeles. Livingston will headquarter at KEIIE. Los
Angeles, and KYA, San Francisco.

Angeles

manager

of

WFBR PLANS NEW QUARTERS
Will

Occupy

WCSC in 3-Year
& Peters Contract

Free
CLAIMED

Thanksgiving/

No Windows

to be the longest non-

cancellable contracts in national
representation, three -year contracts have been signed with Free
& Peters, by G. Richard Shafto,
president of WIS, Columbia, S. C,
and John M. Rivers, president of
WCSC, Charleston, S. C.
In commenting on the new contracts Mr. Shafto and Mr. Rivers
said that all phases of the radio
industry need stabilization now
more than ever before, and that
long-term representation contracts
make for greater stability. James
Free, of Free & Peters, said he
was gratified with the voluntary
action by WIS and
being
convinced that as time goes on
there will be more and more long-

WCSC

term agreements "because this will
not only have a stabilizing effect
on the national representative picture but will create such confidence
that both the station and the representative will reap benefits of
loyalty and morale."

Texans Aid Cause
TEXAS radio stations have assisted materially in raising funds for
the flood sufferers of the recent
high waters at San Saba, Texas.
When flood was at its height,
KGKO, Fort Worth, sent portable
equipment and John Rosser, public events man, to flood area for
first-hand flood broadcast. WFAA,
Dallas, has broadcast numerous
gratis spot announcements, urging
contributions to be sent to the
American Red Cross. Most recent
sign of whole-hearted cooperation
came Aug. 8 when the facilities of
the Texas Quality Network, comprising four stations, were donated
to the cause. W. Lee O'Daniel, who
recently won the Democratic nomination for governor of Texas in a
sensational radio campaign, made
the appeal.

BROADCASTING

•

Baltimore, will occupy
cost
studios, estimated to
about $100,000, in the modernistic
Radio Center, which will also house

new
the

new Center

built

more,

Theatre,

being

on East North A*ve., Baltiby Morris A. Mechanic,

president of the New Theatre.
Construction is expected to be finished late in November.
studios, to cover the
The
entire second floor of the building
with 18,000 square feet for stuwere laid out and
dios and offices
planned by W. A. Clarke, NBC
manager of technical service, under supervision of O. B. Hanson,
chief engineer of NBC. Armand
Carroll, Philadelphia architect, has
been commissioned to draw the
plans and supervise construction.
Actual construction work will be
done by Carl W. Schmidt, Baltimore contractor.

WFBR

—

—

No Windows
The Radio Center

at All

will

have an

impressive facade, with a neonThe
tower.
central
illuminated
grand foyer will be thickly carpeted and walls paneled in striking detail. Corridors of the entrance lobby will be used to display advertisers' products. Five
studios are provided, four with individual control booths, and a master control room using the most
modern equipment. All the studios
will incorporate the latest developments in floating soundproof conlighting and air condicontrol equipment
will be used.
Studio "A", largest of the five,
will be 56x32 feet, with a 20-foot
struction,
tioning.

ceiling,

RCA

and

will

New

Entire Floor of

WFBR,

WIS,

has been

W

appointed eastern Canadian exclusive

ditions in Alberta
provinces.

KGGC,

transcription companies licensed by Music Publishers' Protecpublished in BroadAssociation,
tive
casting, Aug. 1, should have included
E. V. Brinckerhoff & Co., New York,
which was omitted through an overand will
sight on the part of
be included on their future lists.

LIST

Toronto, recently

representative of CFRX, Edmonton.
Calgary, and CFQC, Saskatoon, recently visited the three stations to study their markets and con-

and

NBC

2.

.TACK SCATTER.

KQW

general manager of new company. The firm has secured the transcription rights on the program I
Want a Divorce, currently sponsored
by Sussman &
in the West on
Fine Foods).
Wormser Co. (S &

named

Director, radio time buyer of
the Pacific Coast offices of J. Walter
Thompson Co.. were principal speakers at a symposium on "The Purchase
and Sale of Radio Time" in Oakland.

Anue

Cal.,

Transcription Recording

recently formed, has opened offices in Hearst Bldg., San Francisco.
Ray Lewis, account executive with
KFRC, San Francisco for the last
two years, and before that with
Co.,

West. San Francisco manager, has
Spight,
joined offices with Lindsay
I>.

accommodate an

audience of about 200, with a large
observation booth for clients. Studios "B" and "C", both 20x30 feet,
will be used primarily for small
combination musical programs and
playlets. Studio "D", 13y2 xl4 feet,
will be used for transcription programs and speakers. Studio "E",
16x14 feet, will serve as a combination speaker and audition studio.
Built entirely without windows,

Broadcast Advertising

Building
in

offices will

R. CARLSON and HenK. Parnes now represent R. U.
Mcintosh & Associates, North Holly-

WILLIAM
ry

wood transcription concern, in the
Midwest and are headquartered in the
Lawrence
Chicago.
Hotel.
Drake
O'Connell and Edward J. Samuel
have taken over the New England
territory and have established offices
175 "State

St.,

Springfield, Mass.

HOLLYWOOD

Plans

the studios and

MPPA

at

About

of

be com-

air-conditioned and artificially illuminated. In addition to
the studios, the new quarters provide space for an artists' lounge,
and offices for station executives,
pletely

Radio Productions,
has been organized in Hollywood with
temporary headquarters at 729 3/10
N. Western Ave. Recording equipment
manufactured by C. C. McDonald,
that city, has been installed and firm
will build and transcribe programs.

McDonald

is

also

technical

director

which is headed by E. R.
Rood as general manager.
of the firm,

man-

AMERICAN RADIO FEATURES,

ager, musical director, production
men, continuity writers, engineers,
announcers, news room, director of
women's programs and special
events. Space will also be provided for a musical library, cutting
of recordings, and a shop for
maintenance and repair of tech-

Los Angeles, has prepared audition
transcriptions of Tailspin Tommy and
Judge Puffle. from the newspaper
strips of the same name.

sales

nical

department, program

equipment.

The expansion program, based
on WFBR's recent CP for a power
boost by the FCC to 5 kw. day and
1

kw. night, also provides for con-

struction

of

a

new

transmitter.

Although bids have been received,
no contracts have been let, and
definite plans

for the

new

trans-

mitter house and equipment have
not been made public.

Flood Defied by KNEL
To Serve Brady Victims
DURING

heavy rains around BraTex. recently, Brady Creek
swelled to flood stage and drenched
the KNEL transmitter. On the
fourth day of rain, with water
rising into the plant, Engineer
dy,

Marion Crawford and Announcers
John Sloane, Forest Cox, and Pel
Jarvis, and Clinton Newlin, commercial manager, raised the transmitter off the floor to keep the station on the air.

However, the Brady power plant
later was flooded, cutting off power
to KNEL, and forcing the station
off the air. Another power line,
running about 600 feet from the

transmitter, was spliced in by
Omer Holland, a lineman who waded through water to connect the
plant with the 2300 volt hot line.
Within three hours after being off
returned and broadthe air,
cast reports on flood conditions,
with a grounded antenna, since
the water had risen two feet up
the regular antenna.

KNEL

R. U. McINTOSH & Associates, Hollywood, is producing and cutting a
65 episode, quarter hour feminine appeal show, Green House, written by
Eleanor Thompson, Hollywood writer. The firm has started a library service.

ALLEN ALSOP EDDY
-

Radio Re-

-

New

York, has opened
in Ottawa, Ont., to

cording Corp.,

an affiliate office
handle the firm's Canadian business.
L. L. Booth

is

in charge.

CHARLES MICHELSON now

rep-

& Price, Los Angeles
production concern in the East, with
offices at 545 Fifth Ave., New York.
C. E. Meredith is no longer associated with the Los Angeles concern.
resents Mertens

CHICAGO division of RCA Mfg. Co.
began making musical recordings in
early August for the first time in
a year and five months. Under its

three-month trial license with AFM,
it is understood that the RCA plant
output
turned
out under the new agreement were for
the Beatrice Creamery Co., Chicago,
which on Aug. 19 starts an half-hour
weekly disc series titled Meadow Gold
will increase considerably its
of recordings. First platters

for its Meadow Brook ice
cream and butter, featuring Francis
X. Bushman on WCAE and KLZ.
Lord & Thomas, Chicago, is agency.

Roundup

STANDARD RADIO,

Chicago,

is re-

leasing its mid-August dance selections in four groups, including Hawaiian tunes, quartet arrangements by
the Royal Rogues, Jo Stafford vocalizing with the Bluestone Swing Salon
Quintet and Chester Gay in swing on
the electric organ.

NEWSPAPER

cartoon rights to the
Charlie Chan series have been sold by
Irving Fogel & Associates Inc., Hollywood, to the McNaught Syndicate,
New York, with art work to be done
by Alfred Andriola.
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Prospects for Spot This Fall Are Bright
Schedules Running
Late, Survey
Reveals
(Continued from page 13)
ful summer one agency executive
explained the prominence of spot
broadcasting during the recession
by saying, "Radio is a good depression media, and spot is the
most economical use of radio."
Spot placements on Canadian
stations have gained slightly despite the fact that Procter & Gamble has replaced its spot with a
network show, according to Weed
& Co., representative firm. Considerable new spot business for
foreign language stations is being
placed this fall by Chicago agencies, and in addition to mail order
accounts Mexican stations have acquired general advertising through
Chicago agencies.

be about the same time as
was the case last year, although
the New York show will take place
fall will

On

two weeks

later.

possibility

was voiced by one time

this basis, the

buyer that the spot campaigns
might be more spread out this year
than last, to keep enthusiasm as
high as possible right from the
time of the introductions until the
National Show and the localized
shows.
Spot copy for the car makers
may be expected to be more "alive"
than it was last year. In contrast
to the 1938 presentations, the forthcoming new cars will bear definitely important design changes which
will make apt subject matter to
talk about and drum up interest.
But the solidity and continuation
of original announcements will not
be determined until the cars are
presented and initial reactions figured. Caution will prevail, regardless of anticipations.

ALTHOUGH

The general attitude in most Detroit advertising agencies for radio this fall
and all other media
as well
ing.

—

—

is

one of watchful waitlocal employ-

Worried by a

ment drop to figures close to those
of 1933, these agencies are at present burrowed deep in conservatism
and are waiting to see the extent
of the anticipated rise in fall business before they recommend widening expenditures to their clients.
Spot radio appears to be finding
favor in many space and time buyers' eyes because it is sufficiently
flexible to be extended or curtailed
in rapid order. However, no com-

mitments of any importance are
being made, although at least one
important agency stated its belief
that its spot business this fall no
small proposition at any time is

—
—

expected to equal the total for last

autumn.
The biggest spot splurge of the
year in the Detroit agencies comes,
as usual, when the new automobiles

Morgan, head of Raymond R. Morgan Co., Hollywood advertising
agency and program builders.

—

He pointed out that with desirable network time at a premium
for fall and winter business, more
and more spot radio will be used
nationally. "Prospects for fall are
excellent and we are looking forward to a very busy season," he

declared.

Besides

returning

the

to

net-

works many advertisers plan to
supplement this with special spot
campaigns on the West Coast, and
nationally too. Other advertisers
will have two or more West Coast
network programs and in addition

said.

David Hillman, president of

use spot radio in selected markets.
It was pointed out by agency executives that many advertisers are
seasonal and conduct only short
campaigns. In many cases they too
will increase coverage to include
more stations and a wider market.
Several accounts will double spot
coverage on the Pacific Coast.
An influx of radio advertisers
who have never before used that

the recession has had

marked effect on the West Coast
market during the last six months,
Pacific Coast agency executives and
time buyers are optimistic about
prospects for fall and winter. In
the opinion of many the next 60
days will see a decided increase in
the use of spot radio by many national
It

and regional advertisers.
is the concensus of agency

executives that the country is definitely on its way out of the recession and advertisers realizing it
are more buoyant. They are gradually loosening their purse-strings,
and will give radio a goodly share.
Broadcasters, station representatives,
transcription
producers,
program builders and others in the
business of broadcasting on the Pacific Coast are of that opinion too.
Like the agency men, they declare
a prosperous fall and winter is in
store for radio and state that many
national and regional advertisers
have signified their intentions to

geles, primarily a regional agency, stated that more spot radio will
be used this fall by clients of his
agency than in the past.
"Our clients are increasing their

radio appropriations and making
elaborate plans for fall," he said.
"In some instances budgets have
been increased as much as 50%
over that of last year. Some of
our clients who have never before
used radio are including that med-

is in prospect. A few will
devote their entire budgets to radio in fall and at the first of the
year branch out to include other
media along with broadcasting.
Extensive spot and transcribed
announcements, and quarter-hour
transcriptions, augmenting live talent programs on local stations, will
swell the volume of spot business
in the Los Angeles area.

ium in their fall program."
Ted Dahl, account executive of
Allied Adv. Agencies, Los Angeles
and San Francisco, concurs with
Mr. Hillman that fall will see a

decided increase in the business of
broadcasting. "General business
conditions are improving," he said.
"Along with it advertisers are
learning how to make radio more
profitable. I feel certain that it is
going to be a good fall and winter
for radio. Many of our regional and
local clients are increasing their
radio appropriations."
Radio budget increases of from
25 to 50% over that of last year,
are being made by many clients of
Stodel Adv. Co., Los Angeles, according to Ed Stodel, who heads
the agency.
Alvin Wilder, head of the Los

Optimism Abounds

Two

national agencies, placing
West Coast accounts nationally,
stated that spot broadcasting has
proved so effective for certain of
their clients that current transcribed campaigns scheduled to end
this month will be continued
through the year and plans for
expansion are being discussed. Similar reports were made by Los Angeles agencies who are placing regional campaigns. One agency reported that two of its regional accounts are planning to go national
by mid-September, using spot announcements and transcribed quarter hour
kets.

programs

in selected

Hill-

man-Shane Adv. Agency, Los An-

medium

LOS ANGELES

DETROIT

"Our heavy use of spot broadcasting during the past year is the
best answer to queries about our
attitude on that subject," said Ray

use spot broadcasting extensively
for various campaigns this fall. No
particular trend was predicted
live
and transcribed announcements, quarter-hour transcriptions
and live talent shows will be used
all depending upon the need, they

Angeles agency bearing his name,
says that radio is an indispensable
media and that his clients will use
more spot this fall than in previous months.

mar-

are introduced. Thousands upon
thousands of spots are scheduled
by the auto agencies and companies to ballyhoo the introduction of
the forthcoming models. Although
schedules are not going to be completed this year until the last possible moment, in order to gauge
better the extent of the market,
there is every reason to believe
that the spot radio end of the introductory promotions will equal
previous years.

Soon to Begin
This introductory copy will be
first heard, from present indications, as early as the last part of
August. Introductions of one or two

makes may come by the

first

of

September* but no wholesale tide
of presentations will be forthcoming until the latter part of next
month. On this basis, therefore,
there is no reason to expect any
volume of time orders from the
agencies effective before the middle
of September.
Automobile introductions this
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MAJOR MARKET

Spot Stations, new plan of starepresentation, was explained to a group of
New York advertisers, agency executives and broadcasters Aug. 4 at a luncheon given by William G.
Rambeau (lower left), originator of the idea. Those
present included: Reggie Schubel, Biow Co.; Bernice
Judis,
Dorothy Cocks, Lehn & Fink; Frank
Smith, John Walker, Robert Donnelly and C. A. Wiggins, General Foods Corp.; Hugo Bell, Lehn & Fink;
tion
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WNEW;

& Finney; Ralph Robertson,
Colgate-Palmolive-Peet; V. E. Carr, Ward Baking
Co.; Fred Cartoun, Longines-Wittnauer Co.; Charles
Silver, Arthur Rosenberg Co.; Blavne Butcher, LenFred Kammer, Street

&

Walter Neff, Neff-Rogow; Edward
Bowles; Herman Bess, WNEW;
Don Higgins and Gary Rand, Time; Bruce Robertson,
Broadcasting; George Ramel, Tide; Myron A. Elges,
nen

Mitchell;

Stewart, Benton

Allan

W.

&

Kerr, also

BROADCASTING

Wm.
•

G.

Rambeau

Co.

Broadcast Advertising

Time buyers of J. Walter Thompson Co.. Los Angeles, expressed the
belief that business in general is
picking up and as a result advertisers are more confident in the future, and will use more radio, spot
as well as network. This opinion
was also expressed by account executives of Lord & Thomas, that
who also prophesied a good
season for spot radio.
Gene Ramsey, executive of Chas.
H. Mayne Co., was optimistic and
stated that many clients of that
agency will continue their present
schedule for the time being, but
others were planning fall spot campaigns. He said that a better feeling exists generally, and with business on the upward climb, more
spot radio will definitely be used.
Other account executives interviewed were just as enthusiastic;
many frankly stated that their

city,

were undecided on fall plans
and were watchfully waiting, but
as a whole Southern California
clients

agencies predicted that this fall
will be one of the busiest for ra-

This optimism was expressed
almost without a single discordant
dio.

July Network Billings Decline 6.3%;

Seven-Month Billings 4.2% Over 1937
COMBINED

billings for the coastto-coast networks for July showed
when compared with
a loss of 6.3
those for the same month last year,
the totals being $4,493,175 for
July, 1938, and $4,797,320 for July.
1937. For the seven-month period
of the year, however, 1938 billings
are 4.2% ahead of last year, with
combined cumulative billings for
Jan.-July inclusive 1938 totaling
$42,440,323 as compared with $40,714,312 for the same seven months
of 1937.
July's drop under last year's figure is due to a decrease of 31.2%

%

CBS

in

July. 1937 to
$1,367,357 in July, 1938. This was

year to $2,958,710 for
this Julv, and Mutual's 64.7% gain
from $101,458 last year to $167,108
this year. Despite this larere percentage decrease, July, 1938, was
the second best July in CBS history, surpassed only by July, 1937.
July

last

All

perspective the rathe San Francisco
metropolitan area gives an indication of being a rosy one during
the latter portion of 1938. The consensus of agency time buyers, stapicture

tion
is

in

managers and

sales

that the broadcasting

managers
business

will enjoy its most fruitful season
this fall and winter.
Some agency executives went so
far as to state this fall would top
all past sales records for air spon-

sorship. All those interviewed were
extremely optimistic and in many

instances were

shows

readying

more

than ever before.
present indications San
Francisco once again will come into its own as the point of origin
for any number of regional network broadcasts. As far as could be
ascertained no new transcontinental shows are planned, but a considerable amount of production will
be done for XBC, CBS. MutualDon Lee and California Radio System.
Many radio sponsors have already increased their budget for
broadcasting or are planning such
a move in the next few months.
Some accounts have increased their
air time from 10 to 300'7. Robert
Davis, San Francisco manager of
Allied Advertising Agencies, stated
that 10 of the retail accounts his
agency handles here will show a
minimum increase in radio advertising in the fall of 25%. Of this
40 % will be spot announcements
and 60 r f studio programs.
Caryl Coleman, radio director of
Botsford, Constantine & Gardner,
who has been in radio here for
more than 10 years, forecast San
Francisco's best fall in history. His
agency, he stated, probably will
double the amount of radio shows
it had on Coast networks last year.
Rufus Rhoades & Co., one of the
most recent to add a radio department, was enthusiastic about the
upturn in the broadcasting business. Richard Holman, radio executive,
stated the company would
this year

From

'

BROADCASTING

Show

Increases

•

MBS

Gross Monthly

Cumulative totals for the year
date show all network billings
ahead of last year's. NBC's advertising billings for this period have
risen from $22,655,557 in 1937 to
$23,982,384, a gain of 5.9^. CBS,

Time Sales

% Gain
19SS

19ST

over 19S7

NBC
Jan.
Feb.

March
April

May
June
July

$3,793,516
3.498.053
3,806,831
3.310,505
3,414.200
3.200.569
2,958.710

7.19b
6.1
6.3
1.0
6.2
6.6
9.3

53,541.999
3,295.782
3.614,283
3.277,837
3.214.819
3.003,387
2.707,450

Jan.
Feb.

March
April

May
June

S2.879.945
2,680,335
3,034.317
2,424.180
2,442.283
2,120.235
1.367.357

21.1%
18.4
18.5

—5.4

—

4.6

-14.4
-31.2

$2,378,620
2.264,317
2.559.716
2.663,478
2.560.558
2,476.576
1,988,412

MBS
Jan.
Feb.

March
April

May
June

with $16,948,652 so far this year

Julv

have a

last year,

$

269.894
253,250
232.877
189.545
194.201
202.412
167.108

—

9.0
5.9

—5.3
25.6
72.4
64.7

$

Hassell

fall

Smith,

San

Francisco

of Long Advertising Service, one of the city's biggest time
buyers, likewise forecast a recordsmashing fall season. A number of
his radio clients, he stated, plan
an increase in time, others now
dormant will return to the air and
a number of first-timers are currently being groomed for broadcasting.

manager

"Business

is
definitely looking
radio," said Walter Burke,
radio executive of McCann-E rickson in commenting on the prospects
for the autumn season. Standard
Oil Co. of California, major occount, is in its 11th year of radio
advertising and most of the other
accounts which are spread over stations in the West are either continuing "as is" or adding to thenbudget for radio. In addition other

up

in

new shows are

in the offing.

A record fall for radio was also
foreseen by Marigold Cassin, radio
time buyer of Erwin, Wasey & Co.
"All of the advei-tisers we currently have on the air will remain on,"
she said, "and in addition some of
the others who dropped radio are
coming back. It looks like a great
windup in 1938 for radio."

CANADA
While most autumn and early
winter radio campaigns will not be
signed until late August, practically all Canadian advertising agenthis autumn will be
a good one for radio. The least optimistic stated that this season's
campaign will be on a par with
cies believed

Broadcast Advertising

"We

can definitely in-

best in the history of the business.
Some of the larger stations have
not at the moment a single spot to
sell .... The excellent crop prospect is entirely responsible, and we
anticipate all forms of advertising,

including newspapers, to jump all
advertising schedules for late 1938
and 1939."

Some Recession Noted
While Canadian business in general has not felt the severe setback
noticeable in the United States dur-

Now

that business is better
the international border,
Canadian business should improve.
What happens in the United States
follows in Canada, with less severity as a rule. Latest Dominion

ness.

across

of Statistics survey

shows

•154.633

a year ago, speaking well for employment conditions which have
been ahead of a year ago except
for June which showed a slight
drop.

117.388
101,458

who

increase this

announcements and

states:

form you that the bookings over all
stations in Western Canada are the

the

stated.

spot

who

213.748
232,286
247,431
200,134

programs. Several accourtts placed
through this agency are planning
to increase their radio time, he

definite

in

of
ordinarily
wait till late August but are booking early this year to get preferential time placements. An idea of
how tight time is going to be in
the West this autumn is given by
H. C. Skinner, manager of the Winnipeg office of Norris-Patterson,

Bureau
26.3%

and a large number of
time buyers stated that time is going to be hard to obtain on most
Canadian stations during the next
few months. Woe to the advertiser

both

number

ing the early part of 1938, there
has been a slight decline in busi-

CBS

July

to

From every

dio

in

more than enough to offset NBC's
gain of 9.3%, from $2,707,450 in

note.

SAN FRANCISCO

dropped

which

billings,

from $1,988,412

compared with $16,791,677, has
shows $1,509,a gain of 0.9%.
287 for 1938 to date, 19.1% ahead
of last year's $1,267,078. With all
signs pointing to the best fall in
network history, there is now no
doubt that 1938 will pass all previous years in network revenue,
even if August should follow July
in showing a decrease as compared
with last year.

is

the early booking by a
advertisers who would

leaves his radio campaign off
too long, opine these agency executives, for that advertiser is going
to find that time will be hard to
buy during the best hours of the
day.
The early summer has not been

good with broadcasting stations, but
as if overnight the latter part of
July saw a change in the advertisers' view, and agencies were
swamped with inquiries about radio campaigns and survey services
to make surveys of various sections
of the Dominion. A number of advertisers who have never tried radio are now working on plans for
national coverage and a number of
big advertisers in other media have
started or are planning test programs in key cities. Radio is to be
used this year as a supplement to

of economic conditions
averaging slightly higher, and the

trend

number on

down 31% from

Canadian

The

Broadcasting

expects as many network
shows as during the past winter
Corp.

when

it

began importing United

States network shows. It has already booked for September and
October six American originating

network shows which have been off
during the summer in Canada,
though some of them were running
in the United States. All Canadian
originating network shows have not
yet been booked, but three are definitely on for revival in the autumn.

Many Canadian advertising
agencies are averse to announcing
plans of their clients until the programs are on the air or a few days
previous, being unwilling even to
give names of their clients and
whether or not they will use radio. But all state they have numerous shows in the planning stage or
have contracts about to be signed,
or radio campaigns already signed.
What They Think

newspaper advertising by several
national advertisers, according to
one leading agency executive.
Many fall radio campaigns are
not settled in July or even early
August because national advertisers wait for the reaction of the Canadian National Exhibition at Toronto. This fair, the world's largest annual exhibition, celebrates its
Diamond Jubilee this year from
August 26 to Sept. 10, and according to its attendance, the interest
its exhibits arouse in the Canadian
public, which attends two million
strong during- the two weeks, Canadian advertisers to a certain extent gauge their fall campaigns.
Everv important advertiser exhibits at the C. N. E.
The bumper grain harvest expected in the Canadian West this
year accounts for the optimistic
reports from many agencies, and

relief

Opinions

of

agency

executives

include:

Don Henshaw

—A.

of

McKimm

"There is
Ltd., Toronto office
have
definite trend to radio.

We

a
a

of new accounts, and expect our radio placements will be
close to 40 per cent ahead of last
vear."
C. W. McQuillan of Cockfield-

number

Brown & Co., Toronto office
"Business prospects are very good.
Time will be scarce on many stations."
T. J.
Son of

Henry

of N.

W. Ayer &

Toronto office
"Radio will be hot this fall, with
business prospects very good."
G. A. Phare of R. C. Smith &
Son, Toronto "There will be a big
fall and winter in radio in Canada.
1938 has so far been better than
last year, and we expect a bigger

Canada,

—
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business this fall than during the
early part of this year."
R. R. Faryon of the Toronto office of Lord &, Thomas of Canada
"Radio will be greater than ever

Autumn and Winter

Plans of Spot Advertisers for

—

We

before.

have two

volume."
Miss Betty McCracken of

—

J.

J.

Gibbons, Toronto office "More
surveys and investigations are being made by advertisers than ever
before. Prospects are good."
Miss F. M. Wright of A. J.

&

Denne

Toronto

Co.,

Acme

new cam-

paigns, one of which is new to radio, and a revival of a couple of
old radio accounts. In Montreal we
have two new radio accounts. Spot
broadcasting will be extended in

—"Radio

prospects are better than last year.
A number of advertisers will start
signing around August 15, the Canadian National Exhibition being
a factor in appropriations. United
States business conditions will reflect in Canadian radio advertising."
G. H.

Feeds, Forest Park,

111.

Will continue Sept. 1 with sis
weekly spot announcements varied
with 15-minute discs and live stock
quotations on WIRE
WHIG
WLS WIBA KATE
for 52
weeks. Stations may be added to the
list during the
fall
months. K. E.
Sheppard Adv. Agency, Chicago, is

WOWO
WHO

agency.

Acme White Lead &

Color Works,

Detroit
use spot to supplement its
series featuring Smilin Ed McConnell
on 28 NBC-Blue stations. Henri,
Hurst & McDonald, Chicago, is agen-

Will

cy.

Aero Industries Technical

—

D. S.

Grow

of

Grow &

Pitcher

Broadcasting Agencies (transcrip"Our radio
tions), Toronto office
business is double that of last year
and going up definitely. We have
signed up two new advertisers, one
with coast-to-coast schedule and
the second to cover two provinces."
N. P. Colwell of Joseph Hershey
McGillvra, Toronto "The change

—

—

from

non-exclusive to exclusive
station representation early this
year has changed the outlook of
the advertising agencies towards
radio, and prospects look better

than ever."
H. G. Gonthier of the Montreal
office of Vickers & Benson Ltd.,
states— "The outlook for 1938-39
exceptionally bright. Conditions
could be better but there is more
confidence in every branch of business and a better and more philosiphical attitude on life on the part
of the masses."
is

if

Payrolls!

WAIR

amazement
response

constant
ers.

Industries!

over

Advertisers
express

New York

On

Oct.

is

WAIR

is

often

at the quick,

from

listen-

a sales producer

there ever was one.

3 will start participation

Hollywood Sound Stage,

five days
York. Agency
H. ML Kiesewetter, New York.

weekly on

WHN. New

American-Chiffon

Now
iery on

Winston-Salem, North Carolina
National Representatives
Sears

&

Ayer

using spot test for silk hosand plans a spot cam-

•

Broad-

American Cranberry Exchange,
New York
Confines its advertising of Eatmore
cranberries to the late fall and early
winter holiday season, and is expected
to follow its habit of previous years
and use spot announcements and participation in domestic science programs on a number of stations in November and December, placed through

BBDO, New

American Home Products

Co.,

Using Easy Aces transcriptions on
absut 35 stations in addition to NBCBlue, for Anacin. Plans to continue
this schedule without change. Agency
is Blackett - Sample - Hummert, New
York.
Institute,

Joliet, HI.

This cooperative institute will soon
start a test in the Cleveland area and
plans to use spot on a probable national basis during the fall. BBDO.
is

Co.,

New York

Will use cooking school participaon one or two stations. Agency
Chas. W. Hoyt Co., New York.

tion

American Products

time to be selected. Presba-Fellers
Presba, Chicago, is agency.
Co.,

&

New York

Last winter used about 60 stations
for a spot announcement campaign
for Lucky Strike and may start simschedules

this

Lord & Thomas,

fall.

New

Agency

is

York.

Armstrong Cork Co., Lancaster
Has renewed The Heart of Julia

WBS

Blake.
lineoleum,

on

August 15, 1938

transcription series for

20

Berry Bros., Montreal
To renew programs which ran

this

past season for from 6 to 13 weeks
over CHS.T. St. John. CHNS, Halifax, CFCO, Chatham, CFAC. Calgary for paint. Agency is Ronalds
Adv. Agency Montreal.

New York

use five-minute news programs on a large list of stations for
Nucoa. Hellman's mayonnaise. Over
200 stations were used last year for
oue-minute transcriptions. Agency is
Benton & Bowles. New York.

Will

Beverwyck Breweries, Albany
Considering a campaign of quarter
or half-hour programs along the eastern coast, especially in New England
and New York. Account is handled by
Peck Adv. Agency, New York.

Beatrice Creamery Co., Chicago

cream and
butter will start a half-hour weekly
disc series Aug. 19 on WCAE and
KLZ featuring Francis X. Bushman
in a show titled Meadoic Gold Roundup.
Lord & Thomas, Chicago, is
ice

Dew

Corp., Buffalo

Plans to start advertising in Canada this autumn over a number of
Ontario stations. Type of program or

number
Agency

stations

of
is

Boericke

Ellis

&

Adv.

not yet decided.
Co., Toronto.

Runyon, San Francisco

Will continue its transcribed musical program on KSFO throughout
the fall on behalf of Eopa products
(medical), which is broadcast twice
weekly. Howard E. Williams Agency,
San Francisco, handles the account.

agency.

Bauer

&

Black, Chicago

Will use spot this fall on an undetermined number of stations. Agency is Blackett-Sample-Hummert, Chi-

&

Bell

Co.,

Orangeburg, N. Y.

of stations in a test

Bell-Ans indigestion
by Anderson, Davis

Dr. Bell

campaign for

remedy,

&

250 WATTS
1420 KC

placed

Platte, N. Y.

Wonder Medicine Co.,
Kingston, Ont.

Starts in October with thrice-weekly
transcriptions for 26 weeks on CBL,

Toronto,
CKY, Winnipeg, CFNB,
Fredericton. Transcriptions prepared
by Dominion Broadcasting Co., Toronto.

Bell-Brook Dairy Co.,
San Francisco
Plans

to

continue

throughout the

season with its juvenile amateur
show Uncle Harry's School Days on

fall

KYA

days a week. The agency

five

Long Adv.

Service,

is

San Francisco.

Co., Cincinnati

_For its household products will use
15-minute disc series four times weekly on a national basis, stations and

ilar

York.

Meadow Gold

York.

Blue

New York

Will continue programs and spot
announcements on five local stations.
Agency is Alvin Austin Co.. New

its

New York

York.

San Francisco

Barney's Clothes,

agency.

American Molasses

New

White-Lowell,

Recently renewed its live talent
program House of Melody over 12
stations of the Mutual-Don Lee network in California. The agency is
Charles R. Stuart, San Francisco.

list

Newark

is

A

is

New

Will use one-minute announcements
five or six times weekly on a small

York.

American Laundering

York.

:30-9 :40

m., for toiletries.
spot schedule
be started later in the fall.

of America,

Co.,

Best Foods,

may

For

WWVA

for fall. First United
casters, Chicago, is agency.

BBDO, New
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Chicago

paign

American Tobacco

WAIR

Co..

New

W.JZ.

Wednesdays and Fridays. 9

Bank

Albers Bros. Milling Co., Seattle

on

Reiser,

Benrus Watch

Using spot announcements, time
signals and station breaks on 15 stations east of the Mississippi, and will
add to the list before the end of the
year. Agency is Brown & Tarcher,

New York

Inc.,

start

Agency

Chicago,

DIA
DIU

Arcabe

p.

in

Franwhich

advertise their particular makes of
autos. The agency is McCann-Erickson, San Francisco.

nouncements in selected territory.
Agency is R. H. Alber Co., Los An-

Will continue throughout the fall
with Good Morning Tonite over six
NBC-Red network stations on the
Pacific Coast. Contract was recently
renewed. Account handled by Erwin.
Wasey & Co., San Francisco.

E. M. Putnam of Ronalds Adv.
Agency, Montreal office "We do
not care to make any statement regarding the radio advertising outlook at the present time except
to say that we expect that all our
present contracts will be renewed."

with

of spot

Oakland,
automobile finance
department. All the major automotive
dealers in the San Francisco Bay
district, who are clients of the bank's
finance department, are given joint
space on the spot announcements to

Lee

Institute, Glendale, Cal.

Alkine Laboratories,

fall

list

KYA. San

call attention to its

This aircraft school is planning a
national campaign using spot an-

expect a pretty heavy
fall and winter in radio in Canada.
Advertisers are now all conscious
of radio. We have found that children's periods are now nearly all
filled up
on numerous Canadian
stations."

currently pretentious

announcements over
cisco and KROW,

Tour Escort & Aline.
featuring Brick Holten and Al and

geles.

—"We

Will carry on through the
its

Will

MacDonald of Richardson
& MacDonald Adv. Service, Toronto

Anglo-California National Bank,
San Francisco

stations,

real
f
TlCgi

Ready!

have for the asking
YOUnewcan32-page
book showing
a

the most startling survey in
Chicago Radio History, field intensity
surveys and data that
prove these stations America's
greatest publicity investment!

WGES-WCBD-WSBC

Studios in

Albert Lea

Chicago

and

Austin

MINNESOTA

through

York.
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Blue Suds Mfg. Co., Detroit

Has been and

will continue to follow an irregular schedule of spot announcements over Detroit stations.
Agency is Whipple & Black Adv. Co.,

Detroit.

Borden

Co.,

Low Cost Radio

New York
ice

;

Radio advertising will
be resumed next spring. Agency is
Pedlar & Ryan, Xew York.

of the season.

Dairy Delivery

Borden's

Advertising:

cream

has
WOR's Uncle
Don daily since early March, and has
been using spot announcements on the
same station will go off at the end
Pioneer Division's
been participating in

WFBR

offers national advertisers the

choice of several

Co.,

San Francisco
Plans to continue

autumn

throughout the
three daily newscasts by

its

John B. Hughes titled Borden's Last
Minute Xews on KFRC. KFBK and
KM.J. San Francisco, Sacramento and
Stockton

respectively.

ticularly

enthused

Client

parresults ob-

over

SUCCESSFUL PARTICIPATION

is

tained and there is possibility more
time may be purchased this coming
season. Account placed through McCann-Erickson, San Francisco.

Bowey's

Chicago

Inc.,

On

Oct. 5 will start Terry &
Pirates, quarter-hour disc series

on

Dari-Rich,
tions.

five

the
for

Midwestern stabe expanded
Stack-Goble Adv.

The campaign may

during

the

fall.

Agency

Inc.,

Chicago,

Bowman

Dairy

is

Chicago

Co.,

M.

national advertiser with a limited budget:

Co., Chicago, is agency.

New York

Breitenbach Co.

J.

Programs with a ready-built following and
tested appeal offer a short cut to the

agency.

Will continue Musical Clock series
on WGN, Chicago, during the fall
with possible expansion. J. Walter

Thompson

PROGRAMS

"Everywoman's Hour"

(Pepto-Mangan)
Will use spot announcements on 80
stations through the winter. Agency
is Morse International, New York.
'

Bristol-Myers Co.,
Will continue

its

periods weekly on
Minit-Rub, placed

New

Rubicam,

three

WOR,

noon news
Newark, for

through Young
York.

Mum

schedule
for
is Pedlar & Ryan,

Agency

Bristol Co.

Renews

deodorant.
York.

New

of Canada, Toronto

Wallace's Tea Time
Topics* five weekly on CFRB, Toronto, for Sal Hepatica, Mum. Expected
Clair

to
renew Ingram's Shaving cream
program over CFCF, Montreal,
CKCO, Ottawa, CFPL, London and
CKWX, Vancouver, which ended in
July. Agency is Ronalds Adv. Agency,

through Friday

Ralph Power's "Morning

6:30

9 A. M.

Maryland" Program

Monday

"Dinner Rhythms, PART

through Saturday

II"

M. Monday through Saturday
George Van Dorn and his Red Network Broad-

7:40 to 8

Brocton Wine Cellars,
Brocton, N. Y.
Planning a spot campaign for its
Peerage wines and grape juice in a
of eastern cities, proto be either local live shows or
transcriptions. Agency is Peck Adv.

to

in

"Dinner Rhythms, PART I"
6:30 to 6:45 P. M. Monday through Saturday
Featuring Ralph Powers and Transcribed Music

Montreal.

selected

Monday

&

Has used transcribed announcements
on four stations during the summer
months and will leave the air in the
fall to return next year with a similar

Half Hour,

New York

P.

casting Orchestra

list

grams

New York.
John Brown Colleges

Agency,

of Cal.,

Los Angeles

For rates

Currently using six weeklv halfhour educational talks on KFOX.
Long Beach, Cal., and a similar program on KMPC, Beverly Hills, Cal..
each week, will continue same through
fall.
Expansion plans not decided
upon. Lisle Sheldon Adv. Agency,
Los Angeles, has account.

Buick Motor

(Announcements on the two above programs interchangeable)

Co., Flint,

IN

and

details, address

WFBR, Baltimore or Edward

Petry

&

Co.

BQLTimORE

THEY LISTEN TO-

Mich.

Used around 100 stations last year
for spots announcing
1938 models,
and although plans are not yet completed for 1939 is expected to schedule
spots again. Meanwhile will probably
continue practice of furnishing dealers with copy
for
outlet-sponsored
time. Agen(*y is Arthur Kudner, De-

I
mi!i!Vji!i:ii]»!][i]:i»iii]!iii!iii^itami[i]:

BASIC

NBC

RED NETWORK

troit.
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&

Brown

Self-Locking

Williamson Tobacco

Dr.

Corp., Louisville

Tilting

Heac

Avalon

For

Plantation

is

using

half-hour

tran-

cigarettes

Party,

series,
which will probably
expand nationally. Stations recently
added
are
KPRC WGBI
WFBG WERE. Others carrying the

scribed

WHP

series

KPO KNX KOMO KOA

are

KOIN KHQ KSL.

The program

WLW

Cannot be
Acoustically

Overloaded

outstanding

phone

achievement

construction

address

public

for

amplification without feedback.

overloaded.

acoustically

MU-2

models.

W. K. Buckley

and

club

Maximum
Cannot be

Made

constructed

two
two

in

with

diaphragm crystal units using four
diaphragms. MU-4 uses four dual
diaphragm crystal units and eight diaphragms.
Black and chrome. Complete
dual

three-prong

interchangeable

LIST PRICES

Bunte
MU-4

$29.50

$39.50

For

I

Dept. 0-10

I

Licensed

Ltd.,

Bros.,

Chicago

its

Calavo Growers of California,
Los Angeles
Will use participation and home

Inc

youngstown, Ohio

Under Bush Development

economics programs,
supplementing
this with day time spot announcements in selected markets. Campaign
date has not been set, it depending
upon maturity of the avacado crop.

Co. Patents

u

will

Agency

Lord & Thomas, Los An-

is

geles.

MOST

POWERFUL
STATION

and
DeCanfall.

California Fruit Products,

Hollywood
Will participate in home economic
programs in selected markets in a fall
and winter campaign, to start probably in September. Recently used fiveminute transcribed commercials on
KSC.J, Sioux City and KGKO, Fort
in a test. Gerth-Knollin Adv.
Agency, Los Angeles, has account.

Worth,

California Pension Plan,

Hollywood
using four-weekly half-hour
5 California Broadcasting

on

System

(KFWB, KERN,

stations

KM J, KWG, KFBK)

and also on
KYA, San
Francisco. Will continue through Nov.
8 with new stations being added to
the list. Cinema Adv. Agency, Los
Angeles, has account.

KMTR,

and

Hollywood

California

campaign
special
test
in
a
starting in early October. Major markets will be used, with placement

gram

Carter Medicine Co.,

continue its one-minute announcements on a large number of
stations across the country for Carter's Little Liver Pills, through Street
& Finney, New York, and Spot
Broadcasting, New York.

George W. Caswell & Co.,
San Francisco
The oldest continuous radio advertiser in the West is off the air for
the time being. No definite plans for
a return. The agency is Long Adv.
Service, San Francisco.

Chalybeate Mfg. Co., San Francisco
throughout aupresent series of spot
and is conannouncements on
sidering increasing its radio time. Ac-

Plans to continue

&

WATTS

NATIONALLY
CLEARED CHANNEL

creased his radio appropriation more
than 20% for fall and winter. Will
add more stations to list starting in
September. Allied Adv. Agencies, Los
Angeles, has account.

Canada Starch

Co., Ltd.,

Montreal

three

continue.

Hour amateur show

Spelling

bee

starts

Canada Dry Ginger

September, using six announcements daily on small stations in upstate New York. Agency is Casper

in

Pinsker,

PROGRAM

SERVICE

New

York

K V

THE

Page 60
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PETRY & CO.,
Chicago

Nat'l

Representatives

Detroit

San Francisco

O O

OKLAHOMA" — TULSA
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New

York.

Chevrolet Motor Co., Flint, Mich.
Now using 196 stations for its
Musical Moments program, on a onea-week basis. Earlier this year around
350 stations were scheduled at one
time, and expectations are that a rise

CKCH.

Ale,

Oct.

is

Campbel-Ewald

Co.,

Detroit.

Childs Restaurants, New York
Will continue three programs weekon WOR, Newark. Agency is
ly
Blackett-Sample-Hummert, New York.

Chilean Nitrate of Soda,

New York

Last year the company used quarter-hour transcriptions on about 10
southeastern stations
ber will be used this

;

the

same num-

fall

for a half-

hour program. Agency is O'Dea, Sheldon & Canaday, New York.

China Kiln, Detroit
Using spot announcements over
most all Detroit stations. Agency
Whipple & Black Adv. Co., Detroit.

alis

New York

Will continue its widespread use of
local programs, chiefly news, placed
through J. M. Mathes, New York.

EDWARD

San Francisco.

end of this August. Expectations are
also that the introduction of the 1939
models in the fall may bring the usual
considerable number of spot announcements on a nationwide basis. Agency

COLUMB US

New York
Will use about 10 stations in the
east for programs and announcements.
New York, is now carrying
7 quarter-hours and 18 spot announcements a week. The business was
placed direct by the company through

WNEW,
Sam

COMPLETE NBC

Co.,

Dr. F. E. Campbell, Los Angeles
Using daily spot announcements
and quarter-hour programs on six
Southern California stations, has in-

8 on
CKAC, Montreal, and CHRC. Quebec. Agency is Vickers & Benson.
Montreal.

More population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive coverage in Kansas, Missouri and Arkansas.

KRFC

Miss Charm Sales Co., New York
Planning an announcement campaign for its reducing cream to start

Canadian Fur Trappers Corp.,

25,000

its

may come after the present curtailed
summer schedule is completed at the

Hull.

Covers the Heart of the Triangle

New York

Will

Angeles.

& Thomas, Los

weekly starts September 1 on

Denver

West

—

Los Angeles
Will use a transcribed musical pro-

treal,

Louis
Dallas and

using the NBC-Red network
featuring Hal Burdick in
the Night Editor and plans to remain on the air throughout the remainder of the year. Because of time
conflict may have to make a change,
but that is indefinite at present. Also
will place spot business throughout
various sections of the East, using
transcribed versions of Night Editor
a 15-minute show. Account placed
through Tomaschke-Elliott, Oakland.

Walnut Growers Assn.,

weekly transcriptions
in
September on CKY. Winnipeg,
C.JIC. Sault Ste. Marie. CFCH North
Bay, C.TKL, Kirkland Lake, CKGB.
Timmins, and continues transcriptions
on CBM. Montreal. Sports broadcasts
on CKSO Sudbury and CKAC Mon-

St,

Now

in the

count handled througn Rufus Rhoades

Now
talks

Starts

between

Cardinet Candy Co., Oakland, Cal.

tumn with

through Lord

THE

half

announcements and participating programs will probably be used
for its products division. Agency is
Lord & Thomas, Los Angeles.

Toronto

candies will use spot this
fall,
probably on a national basis.
Erwin, Wasey, Chicago, is agency.

ASTATIC
Microphone Laboratory,

BBDO, New

Co.,
York
Now using time signals on 148 stations and will continue to add to the
list. Agency is the Biow Co., N. Y.

locking

ex-

and lemons,

ploitation of oranges

New

Bulova Watch

connector and 25-ft. cable.

MU-2

is

ronto.

small

with

WNEW,

Will increase twice weekly live talent shows over CFRB, Toronto, which
have been running all summer to five
weekly in autumn, and use transcribed spots over 32 other Canadian
stations during the autumn and winter months for proprietary products.
Agency is Tandy Adv. Agency, To-

micro-

in

night

installations.

Exchange, Los Angeles
With $1,000,000 to spend for

Spot

recently started variety
New York, from 11

12 nightly. Agency
York.

MICROPHONE

California Fruit Growers

as well as

its

111.

kee, is agency.

grams on some 20 stations for Avalon cigarettes and Big Ben tobacco,
to

Dual Diaphragm

B. Caldwell, Monticello,

five-weekly
continue
present
hour transcribed Sunkiat Time
weekly 30-minute recorded Boy
tective series on 18 stations in
ada and United States through

show on

MULTI-UNIT

An

is

broadcast live on
and WGN.
Russell M. Seeds & Co., Chicago, is
agency.
Will continue with no major change
its schedule of news and sports pro-

W.

Will start Monticello Party Line,
five weekly transcriptions, Sept. 26 on
about 45 stations in a national campaign. Cramer-Krasselt Co., Milwau-

Dornfeld.

Canadian National Carbon
Toronto

Co.,

Continues till end of year with one
minute dramatized spots over 15 western Canadian stations for Everready
batteries. Adds 4 northern Ontario
stations to list with one minute dramatized spots in September. Agency is
Clark E. Locke, Toronto.

5GH90
WATTS DAY
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Christian American Crusade.
Will continue its present six-weekly
quarter-hour talks on KFOX. Lous
Bench, Cal., and KMPC, Beverly
Cal.,

Hills,

and

mid-September

in

add other California stations to the
list, using transcribed as well as live
talent programs. Agency is Uhl Service Adv., Los Angeles.

Chrysler Corp., Detroit
Last year made available spot recordings for Chrysler dealer use at
time of new car announcement, and
likely will follow same procedure this
fall, although definite decision has not
yet been made. No factory spot program contemplated. Agency is Lee Anderson Adv. Co., Detroit.

Clorox Co., Oakland, Cal.
This company will

continue using

announcements throughout the
fall
on one Chicago station. It is
problematical whether it will increase
time at the present. Account
its
placed by Erwin, Wasey & Co., San

spot

Cosray Cosmetics, Los Angeles
Used participating programs locally

AN EXAM

PASSES

Los Angeles

Mrs. Dalberg Wins Honors

On Quiz Program
MRS. TAMARA DALBERG,

wife

Examiner Melvin Dalberg
the FCC, answering all but part
of

of
of

one question in the Umbrella Court
quiz program on WRC, Washington, easily won top honors over five
other contestants in the Aug. 9 program. Sponsored by the Washington Post with questions based
largely on news items appearing
in that newspaper, the program has
been a highly successful promotion
feature for several months. It
takes its name from the fact that
the questions, prepared by members of the newspaper's staff, are
taken from an inverted umbrella.
An audience watches the program
in the
dios.

WRC-NBC

Washington

ronto.

Consolidated Drug Trade Products,

Chicago
Will use a big national spot campaign during the fall with its advertising appropriation about the same
as 1937 when it is said to have spent
1.(11 11 1,
radio getting
will]
fifths of the business. Benson

schedule through fall and in
increase its Southern California coverage with additional stations. Elwood J. Robinson Adv. Agency. Los Angeles, has account.
present

January

Colgate-Palmolive-Peet Co.,
Jersey City
Quarter-hour, weekly musical show
for Halo shampoo now on
will expand in the fall
and
on a possible national basis. Benton

WTAM

WMAQ

&

Bowles-Chicago, is agency.
Plans to use some one-minute
nouncements for Palmolive Soap
dental cream. Myrt <f Marge
Supersuds atid Hilltop House for
soap are heard on six stations

an-

and
for
the

by

transcription in addition to CBS and
the California Radio System. Agency

Benton & Bowles, New York.
For Colgate tooth powder the
quarter-hour series titled Stepmother
continue on a CBS network
will
throughout the summer. It is understood that the Dale Carnegie series
is

on NBC-Red for Colgate shaving
cream which left the air July 9 will
return in the fall. Benton & Bowles,
Chicago is agency.

Coca-Cola

&

Chicago,

is

fourDall,

case last spring to over 10 other Canadian stations. Agency is A. J.

Denne &

Will resume

New

York.

16 stations, through Geyer, Cornell
Newell. N. Y.

placed

broccoli,

New

Neff-Rogow,

&

Associates

Los Angeles

With

offices in several Southern Calcities, for its optical depart-

ment is using six-weekly 10-minute
and quarter-hour news broadcasts on
KFOX. Long Beach and KRKD. Los
Angeles, in addition to a weekly halfhour studio program on KFSD, San
Diego. Will increase schedule on Sept.
1 adding more stations. Wesley
cy, Los Angeles, has account.

Agen-

R. B. Davis Co., Hoboken, N. J.

W

one-minute

use

ill

transcribed

dramas twice

daily, daytime and evening, five days a week, on about 30
stations for a fall campaign for Co-

COmalt to begin Oct. 3, placed through
M. Mathes, New York.
Will use cooking schools on 15 stations, through Chas. W. Hoyt Co.,
New York, for baking powder.

J.

Day & Night Heater

Co.,

Los Angeles
been using daily

time signals

and spot announcements on 7 Pacific
Coast and midwest stations and will

Deisel-Wemmer-Gilbert Corp.,
sponsoring Neios Comes to Life
drama for T30 minutes weekly over
and
GAR. Spot plans for fall
not yet completed. Agency is Brace

Beemer, Detroit.

& W.

MBS

Aua'jjry

Coal Co.,

In addition to

its

New York

via

fj'atMpy

Healthful Bleep and

S'xoM All Qutaide Moused

network broadcast

The Shadow

will be heard
on five stations,
through Ruthrauff & Ryan, New York.

on

mmom

MOW HOTEL

W

WJR

COHDITJOiMED

AT WA&JiMOTOM'S

Detroit

Now

transcription

Lobbiea

f< flaabiuasib
-£"<

PuMiy Ameuibbj

Alao

Atlanta

Co.,

M

substantially increase its activity during fall, adding stations to the list as
new markets are opened. Agency is
Hixson-O'Donnell Adv.. Los Angeles.

New York
Will use radio this fall, though
plans are indefinite. Agency is Gussow. Kahn & Co., New York.

through

Harry Davis

D. L.

Josephine Culbertson Cosmetics,

Boston

York.

Has

spring and early summer, and is now
planning a fall campaign. The former series will probably be resumed
and in addition spot announcements
and live talent programs will be used
on approximately 20 other Pacific and
intermountain stations as new territory for its product is opened. General Adv. Agency, Inc., Los Angeles,
has account.

Co.,

participation in Al-

WOR,

&

Currier's Tablets, Los Angeles
Used a weekly quarter-hour live
talent program on 10 Pacific Coast
Don Lee network stations during

its

McCann's Pure Food Hour on
Newark, this fall for Andy Boy

fred

7

Crowell Publishing Co., New York
Will continue its Jean Abbey and
Carolyn Price local live programs on

Co., Toronto.

D'Arrigo Bros.

agency.

Continental Baking Co., New York
Will use local women's programs
and spot announcements on ten or
more stations, through Benton &
Bowles.

Foster Dack. Toronto
running weekly transcriptions
for Mecca Ointment on CFRB, Toronto, which may be extended as was the

Xow

ifornia

SI. !'."»(

Coast Federal Savings & Loan
Assn., Los Angeles
Currently using spot and five-minute commercials on KFI. that city
and KNX, Hollywood; will continue

:

stu-

Francisco.

Cluett Peabody & Co. of Canada
Kitchener, Ont.
Will start in fall quarter-hour program in key cities from coast to coast.
Agency is Cockfield Brown & Co., To-

in spring as a test and is planning an
extensive regional campaign to start
in Sept. Stations and type of program
to be used has not as yet been decided
Heintz, Pickering &
upon. Agency
Co.. Los Angeles.

Made

siovsiai

JDelit/iiLfully C'cau-

Sponsoring Singin' Sam transcriptions on about 102 stations, will continue the program and add to the list.
Agency is D'Arcy Adv. Co., St. Louis.

ioxialole .By 'I"ie QuleS:

Commercial Credit

jMaUuratly Ventilated

Co.,

Z'te&x,

Baltimore

Now

using a dramatic program, It
Happened So Quick, on WBAL, Baltimore, will expand to about 50 stations,

via

transcription.

O'Dea. Sheldon

Agency

& Canaday,

Commercial Milling

Co.,

.

Washed

and 'juii-iu
?ieleaed

Ojti

flow QJ

Ah
Bediooim
i'vwy lloo/, If

is

X. Y.

Detroit

Inactive at this time and plans for
future uncertain. Earlier this year
used participating time in women's
programs over WJR.
and
KDKA. Agency is Karl G. Behr Adv.
Agency, Detroit.

•-Jingle slomsix iiostx

!

Double slovaw

$8

hoisx

|>4

All vdih baih, of voiicse

WTAM

I

7ke

c/ii/i

Co-Hdttifrmd

Consolidated Cigar Corp.,

New York

WABHIMV'l' O

Will continue use of announcements

on four stations, and
through Erwin, Wasey &
York.

may

add.

Co.,

New

He could

Conti Products Co., New York
Planning a fall schedule of spot announcements on about six stations for
soap and creams. Agency is Bermingham Castleman & Pierce, New York.

BROADCASTING

new Yoax

•

only afford a rowboat before

his

company's

CKAC, Montreal

Broadcast Advertising

CKAC

sent

83

1

S'litft

/Wilis

M,

D.

C.

vrfWJSt
M'Jiiuy Hill #-2336

sales skyrocketing!
(Canada's Busiest Station)
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R. U. Delapenha & Co., N. Y.
Begins twice weekly participation in
G-retchen McMullin's Cooking School
on WNAC, Boston, and WEAN,
Providence, in September, to advertise

Hartley's

Adv.

Co.,

D. L.

York,

& W.

Running

Gotham

Marmalade.

New

is

in charge.

Coal Co., Buffalo

York.

Denalan Company, San Francisco
Has found its radio spot announce-

KFRC

and

KFWB

in Cali-

fornia particularly successful for dental plate cleanser and plans to increase its radio time and number of
stations considerably during the fall.

Rufus Rhoades
is

&

Co.,

DeSoto Motor Corp., Detroit
Believed planning to use spots over
considerable list of stations for 1939

model

announcements.
Getchell,

Agency

is

J.

Detroit.

Detroit Creamery Co., Detroit
Is continuing sponsorship of Green
Hornet series over
Michigan

Radio Network
is N. W. Ayer &

WXYZ,
and WSPD.

Agency

Co., Detroit.

Detroit White Lead Works, Detroit
Skits building up to commercial
plugs are being used in around 20
cities
is

in

transcription

form.

Agency

Simons-Michelson Co., Detroit.

Dodds Medicine

Dodge

Clothes,

New York

using 12 spot announcements
weekly on KRKD, Los Angeles and
plans to add other Southern California stations this fall. Advertising
Arts Agency, Los Angeles, has account.

Peter Doelger Brewing Corp.,
Harrison, N. J.

Co.,

the
another production either in September
or October on one of the Pacific Coast
networks. Used 12 stations on CBS
Coast chain in Spring. May increase
that number when they return to the
air. Network not chosen yet, nor is
type of show. Account placed through

&

agency.

is

Gardner, San

Will

Dr. Edwards' Olive Tablets,

tions,

Columbus

tions

Will use spot announcements on 15
or 20 stations, starting early in the
fall,
through Erwin, Wasey & Co.,
New York.
Electric Appliance Society of
Northern California, San

Francisco
an important factor in the
periodic advertising campaigns conducted throughout the year by this
organization. Approximately the same
Radio

is

of air time will be used this
fall as last, with the possibility of a
slight increase. Account placed thru
Jean Scott Frickelton, San Francisco.

Eno (Canada)

J. C.

Toronto

Ltd.,

use daily five times weekly
transcribed spots throughout autumn
over 20 Canadian stations. Agency is
Tandy Adv. Agency, Toronto.

continue

Will

continue

its

Co.,

New York

participation

in

Martha Deane's program on WOR,
Newark, and may use announcements
on other stations in New York and

New

England. Account is handled by
Xeff-Rogow, New York.

Co.,

its

Voice

the
of
transcrip-

WBS

twice weekly on about 80 staareas.
Agency
Co., Cleveland.

farm

in

& James

Sweeney

Fischer Baking Co.,

is

New York

Continues its seven quarter-hours
weekly on WOR. Newark, sponsoring
four morning broadcasts of Transradio
news and three afternoon
broadcasts of Women in the Ketcs,
New
Neff-Rogow,
through
placed
York.

Fitzpatrick Bros., Chicago
Currently using Meet the Missus
on 5 stations for Kitchen Klenzer

and Automatic Soap Flakes. May expand this fall with no network
planned. Neisser-M'eyerhoff,
is agency.

Chicago,

Flexo Glass Co., Chicago
use a group of Midwestern
stations in a fall spot campaign consisting of participations and trannumber of stations undeseriptiens
Will

;

Esquire

Los Angeles

Inc.,

Newly organized and

will use radio
almost exclusively, utilizing a group
of Southern California stations to introduce
Yorker brand of beverages in that market. On Aug. 1 started for 13 weeks' participation sis
times weekly in Housewives Protective
League on
Hollywood.

termined. Presba, Fellers
Chicago, is agency.

KNX,

& Ryan, New

week period over six stations of the
CBS on the Pacific coast, its live
talent show featuring Knox Manning,
commentator. Has found radio an ex-

medium

by Sidney
Fran-

San

cisco.

Laboratories, Chicago

Will use spot only on a national
basis this fall for its cough lozenges
on about 25 stations, time and pro-

grams not yet selected. Program titled Jennie Peabody used last year
on 44 CBS stations will not be renewed this season. Blackett-Sample-

Hummert, Chicago,

&

F.

agency.

is

M. Schaefer Brewing
Brooklyn

Co.,

On

Sept. 14 will resume program
on WEAF, New York, featuring Leo
Reisman's orchestra. No other radio

Agency

planned.
York.
is

is

ies,

use

station

to

break

announce-

stations, coast
advertise its proprietar-

through
Nelson-Gilliam
New York.

Asso-

ciates,

Fels

&

mon, Chicago,

is planned for
cough remedy and

agency.

is

Ford Motor Co., Detroit
Has not completed new model

in-

troduction campaign plans, but may
follow practice of earlier years in
scheduling large number of spot announcements when 1939 car announcements are made. Agency is N. W.

Ayer &

Co., Detroit.

Peter Fox Brewing Co., Chicago
using

Presently

15-minute,

seven-

weekly impersonation show featuring
Bill
Anson following baseball on
WGN, Chicago, and after the baseball season plans to start a half-hour
and
show featuring Anson on

WGN

two other stations yet

&

Schwimmer

be chosen.
is
Chicago,

to

Scott,

agency.

Fox West Coast Theatres

Corp.,

A

consistent user of spot announceand quarter-hour transcribed
programs, has increased its radio appropriation 50% over that of last
year and on Sept. 1 will start its
fall

WPEN WBNX.
New

WEBR

Agency

is

Young &

York.

campaign using Los Angeles
Hillman-Shane Adv. Agency,

stations.

Los Angeles, has account.

Co., Philadelphia

Continues its use of foreign language announcements for Fels-Naphtha soap, using announcements in
Polish and Jewish on
WGES

Rubicam,

& Honey

ments

ments on some 35 or 40
coast,

Chicago

Los Angeles

New York
Will

Pine Tar

BBDO, New

Fellows Medical Mfg. Co.,

to

Co.,

for Yitabuilt tablets on 10 stations in
the Midwest and East using announcements, five-minute discs, five and 15minute live shows. Lauesen & Salo-

for merchandising its

product. Account handled
Garfinkel Adv. Agency,

F & F

York.

&

Foley

Fall spot campaign

Euclid Candy Co., San Francisco
Recently renewed for its fourth 13-

cellent

Presba,

Will use spot announcements on 50
stations in August, through Ruthrauff

has account.

geles,

&

Florida Citrus Commission,
Orlando, Fla.

New

Hillman-Shane Adv. Agency, Los An-

Eastern Nu-Enamel

Rubber

Akron
Farm, quarter-hour

Will

Durkee Famous Foods,
San Francisco
Dropped live talent show for
summer but plans to return with

Toronto

Continuing through fall and early
winter with spot campaign over stations throughout Canada, varying from
three times weekly to daily. Agency is
A. J. Denne & Co., Toronto.

York,

&

Firestone Tire

Planning use of programs on a few
local stations. Alvin Austin Co., New

amount

Advertising its beer with a weekly
half-hour evening variety show, Mellow Melodies, on WMCA, New York,
placed direst.

Botsford-Constantine
Francisco.

New York

Eastern Wine Corp.,

Now

San Francisco

agency.

Stirling

den, Mass., and Peaslee-Gaulbert Co.,
Louisville, paint-manufacturing subsidiaries, will use announcements and
five-minute programs on a total list
of about 40 stations next spring.
Agency is J. Stirling Getchell, New

two

weekly 15 minute
sketches on CKAC, Montreal. Agency is Tickers & Benson, Montreal.

ments on

Devoe & Raynolds Co., New York
Wadsworth-Howland & Co., Mai-

Frankenmuth Brewing Co.,
Frankenmuth, Mich.
Sponsored Arabian Hour over quar-

WXYZ

earlier this
ter-hour periods on
year, but has no radio plans at present. Agency is Drum Agency, Detroit.

Friars of St. Christopher's Inn,

Graymoor Monastery,
Garrison, N. Y.
Will continue the weekly Ave Maria
Hour, dramatized lives of the saints,
on about 150 stations by transcriptions in addition to the live program
to aid in their
work in rehabilitating homeless men.

on Inter-City network

is

your best bet

Placed direct.

Friskies

TRANS RADIO
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Dog Food

Co., Seattle

Off the air during the summer but
will return in the fall with a transcribed drama program over a number of stations in the West. There is
a possibility that radio time will be
considerably increased. The agency is
Erwin, Wasey & Co., San Francisco.

BROADCASTING

•

Broadcast Advertising

Gallenkamp Stores
San Francisco

Now

year over the

second

the

in

NBC-Red network

Gunther Brewing Co., Baltimore
Through Erwin, Wasey & Co., New
York, is using sports and news pro-

Co.,

grams, on WBAL, musical programs
on WJSV and WFBR, and announcements on WCAO. The list may be
expanded.

on the
Pacific Coast with its Professor Puzsatisfactory
had
such
zletcit.
Has
"cash-in" results from radio that it
may increase radio budget for the fall
stations

Hampden

and winter. Account placed through
Long Adv. Service, San Francisco.

Gas Appliance Society of
fornia, San Francisco

A

Cali-

phia,

user of radio, this organization plans at least two extenperiodic

of

KRE,

San Francisco.

Gebhart Chili Powder
San Antonio

Co.,

mid KARK and will
use a spot series on one Chicago station this fall. Grant Adv. Agency,

WIOD

Chicago,

is

Gemma

agency.

Packing

New York

Co.,

(Gemma

oil)

Using three quarter-hours weekly
on WBIL, New York, to run for 52
weeks, placed direct.
Will use a
this

for

fall

few children's programs
Bond bread. Agency is

BBDO. New

York.

Ltd.,

an increase
McCann-Erickson,

fornia,

weeklv

radio

its

San

time.

Francisco

is

agency.

stations,

Agency

run

to
is

A.

months.
Toronto.

three

for

McKimm,

General Electric Co., Schenectady
For its keyboard touch radio which
requires no aerial or ground connecuse

will

spot radio this fall.
in the works and no

Plans are now

details are available.
Inc.,.

New

Agency

Plans

is

Maxon

York.

General Foods Corp.,

Frosted Foods.
Planning a schedule of one-minute

announcements for Certo. The
not complete. Agency is Ben-

is

ton

&

Bowles,

New

York.

General Mills, Minneapolis
Will continue sponsorship of PaCoast League baseball games
over a group of stations in California,
cific

and Washington until the
conclusion of the season in the late
fall. Account placed through Westco
Adv. Co., San Francisco.
Plans use of spot to supplement its
one-hour, five-weekly program on a
Oregon

split

NBC-Red and

Blue

network

now broadcasting Betty & Bob, Arnold Grimm's Daughter, Valiant Lady.
of All Churches. The quarterhour five-weekly disc series, Those

Hymns

Happy Gilmans. now on about 30
Korn Kix breakfast food,
be expanded in the fall. Korn

stations for
will

WGN,

Kix

is also sponsored on
Chicago, in a test campaign that may be
extended nationally. Program is titled Curtain Time, a half-hour Fri-

day evening dramatic

Armstrong

series

continue in the

Red

Goodyear Tire

stations.

mert, Chicago,

for

series.

The Jack

Wheaties

will

fall on about 20 NBCBlackett-Sample-Humis

city
will

and

agency.

BROADCASTING

•

& Rubber

Akron

and
add

Co.,

«

in the fall, on
basis. The busi-

Will use spot radio
dealer-cooperative
ness is placed direct.
a

Ltd.,

Powd'r-Base

its
is

Hudson Adv.

will

as
is

Co.,

York, and transcribed on WGY,
Schenectady, and WBZ-WBZA, Bosfor oil
burners. Willard G.
Myers Adv. Agency, New York, is

Agency,

New

York.
Co., Cincinnati

Will supply transcriptions for local
placement by dealers for a fall campaign for Gruen watches, handled by
McCann-Erickson, New York.

Guaranty Union Life Insurance

ton,
in

charge.

KGMB
HONOLULU
KHBCHILO

Beverly Hills, Cal.

Used from three to seven weekly, 5
and 15-minute live and transcribed
news commentary and other types of
programs on 75 stations nationally

First in Coverage
First in Listener

Preference
First in Advertising

during the past year. Has doubled its
radio appropriation for 1938-39 and

Volume
FRED

will substantially increase list of sta-

concentrating mainly in California with an insurance
agent tie-in. Will also continue with
tions during

fall,

announcements on the Don Lee
network morning news broadcasts.
Stodel Adv. Co., Los Angeles, has ac-

spot

San

Francisco

HART.

J.

President
Office, Callfornian

Hotel

Representatives:

CONQUEST ALLIANCE COMPANY
New

York, 515 Madison Ave.
Chicago, 203 N. Wabash
C.

729

S.

P.

MacGREGOR

Western

Ave.,

Hollywood

count.

Oakland, Cal.

At present using spot announcements and participating programs on
various stations in the Pacific Northin Southern California for
Par soap, but is contemplating a net-

west and

FERTILE FIELDS

work program on the Pacific Coast
this fall. Agency is Tomaschke-Elliott.
Oakland.

Gordon Baking Co., Detroit
Will sponsor live local programs
throughout Michigan for its Silvercup bread. Agency is Young & Rubicam. New York.
Gospel Broadcasting Assn.,
Los Angeles

programs

two stations, through Young &
Rubicam, New York, for Birdseye

list

hours

14

using
that

other stations to the list in fall, having increased its advertising budget.
Agency is Stodel Adv. Co., Los An-

New York

to use participating

on

spot

currently

Louis

Will start an extensive announcefor Bromo Quinine in
the fall, using several announcements
daily on about 70 stations from coast
to coast. Agency is Stack-Goble Adv.

Co.,

on KEHE,
Hollywood,

Gordon Allen

General Dry Batteries of Canada,
Toronto
Started in August with daily dramatized spots over 14 western Canadian

tions,

is

St.

ment campaign

Toronto.

geles.

in

Grove Laboratories,

Gruen Watch

Globe Investment Co., Los Angeles
With six offices in Southern Cali-

General Brew Co., San Francisco
Will continue spot announcements
and time signals on nine stations in
the West and is at present considering

Co., Toronto.

Gilson Mfg. Co., Guelph, Ont.
Starting with weekly Queer Quirks
show over CFRB, Toronto, for furnaces, washing machines, refrigerators, during the autumn and winter
months. Agency is R. C. Smith & Son

KFWR,

New York

General Baking Co.,

of

and

schedule

New
General Motors of Canada,
Toronto
Will renew starting September national network commentator Beverly
Baxter by shortwave from London,
England, which was discontinued during the summer months. Agency is

MacLaren Adv.

Will continue daily spot announce-

ments on

distribution

fall,

its

Will resume its last year's schedule
of a quarter-hour live show, on WJZ,

Berkeley, Cal.

will be used in each
which will include spot an-

Friekelton,

expand

Harvey-Whipple, Springfield, Mass.

New Home

California

campaign,
nouncements and 5 and 10 minute
transcribed announcements. The radio budget calls for approximately
the same expenditure as last fall. AcScott
count placed through
Jean

early

the

for

change and

widened. Agency
New York.

sive air campaigns this fall. The first
campaign will stress the modern new
gas ranges and the second other gas
appliances. Approximately 20 stations
in

New York

Sales Corp.,

Will use participation programs on
WAAB, Boston, and WIP, Philadel-

Has increased its radio activity,
using transcribed programs on 15 stations nationally in addition to Old
Fashioned Revival Hour on 35 Mutual-Don Lee network stations. Will
substantially increase coverage with
live talent and transcribed programs,
to include approximately 75 stations
during fall and winter. R. H. Alber
Co., Los Angeles, has account.
Gray Remedy Co., Toronto
extend in autumn news broadcasts now used several times daily

May

CKOC, Hamilton. Agency
nadian Adv. Agency, Toronto.
over

Griffin

At

CBS

Mfg.

Co.,

is

Ca-

Brooklyn

conclusion of its summer
program for shoe polish, will be
the

the air until late fall when local
programs will be started on a
few stations in Florida. In February
a spot campaign will start for the
country at large. Agency is Bermingham, Castleman & Pierce, New York.

off

live

Grocery Store Products Sale

Co.,

New York
Will start a midwestern spot campaign for Fould's macaroni this fall,
using spot announcements and participating in domestic science programs. Agency is Ruthrauff & Ryan,
New York.

Broadcast Advertising
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;

Will

continue

10-

six-weekly

its

H & H

Angeles

Oil Co., Los

Hancock

morning news broadcasts on
and KERN
through fall. Chas. H. Mayne Co.,
Los Angeles, has account.
tainute

KFXM

KFOX, KFSD.

Hemphill Diesel Engineering
Schools, Glendale, Cal.

Health Aids, Jersey City
Will continue its Health in the
Headlines programs, live on
and transcribed on WFIL
and possibly add other
stations for V-Bev, Serutan and the
Journal of Living. Agency is Franklin Bruck Adv. Corp., New York.

WOR
WAAB

WGN WPRO

Health Products Co., Newark
Will use announcements on 75 stations for Feenamint, and announcements on 30 stations for Dillard's

Aspergum. Agency
Co.,

New

is

Wm.

Esty

&

approximately 15 stations nationally
and will substantially increase list of
stations during fall and winter. R. H.
Alber Co., Los Angeles, has account.

Hickock Oil
Will resume

WFAA

KPRC WWL WBRC WIRE KMOX
and 18 announcements weekly on
WFBR, placed through BBDO. New
York.

Heinz

Co., Pittsburgh

TransAir

turing

Dr.

Angelo Patri,

child

year

cialist, since the first of the

greatly

increase the

Agency

is

H.

Maxon

list

Inc.,

Heinz

J.

&

Co.,

in

New

spewill

;

the

fall.

York.

Toronto

Chicago.

Kaye, San Francisco

radio in the past. Account handled by
Long Adv. Service, San Francisco.

Hoffman Beverage

Newark

Co.,

Will continue its late evening quarter-hour news broadcasts on' WOR,
Newark, for its sparkling soda and
other beverages throughout the fall
and winter, dropping its announcement campaign on a number of New
York stations at the end of the summer. Agency is BBDO, New York.

Household Finance

Chicago

Co.,

Using quarter-hour five weekly live
spot programs to supplement its CBS
network show It Can Be Done featuring Eddie Guest. Spot series may expand during the fall. BBDO, Chicago,
agency.

is

Hudson Motor Car
An indefinite number

Co.,

Detroit

of dealers and
distributors are placing spot advertising in promotion of factory-sponsored
brake tests in their cities during this
period, but no factory-placed time is
appearing nor is any contemplated for
immediate future. Agency is
the
Brooke, Smith & French, Detroit.

Imperial Oil Ltd., Toronto
carry coast-to-coast network
broadcasts of all major Canadian
hockey games through the season as
MacLaren Adv.
last year. Agency
Co., Toronto.

Will

:

Industrial Training Corp., Chicago
using

Is

and 15-minute discs

five

The Camera Speaks on 80

titled

to

100 stations and plans to expand the
list during the fall with a new program to be used. James R. Lunke &
Associates, Chicago,

agency.

is

George A. Hormel

Co.,

Chicago
Using one-minute live announcements thrice weekly on K D K A
KOA. Aubrey, Moore

WTAM WGY

Wallace, Chicago,

is

scription

live

talent

agency.

Austin, Minn.

International Silver Co., Toronto

Will
continue
to
advertise
its
canned foods with a daily quarterhour program on WCCO, Minneapolis, placed through BBDO, Minneapo-

Will carry CBS show over 30 Canadian stations starting Sundays in
October. Agency is Young & Rubicam, Toronto.

show over

CKLW, Windsor, which is to be recorded and used on transcriptions over
a large number of Canadian stations
this autumn and winter. Agency is J.
J.

Toronto.

Gibbons,

Hydrox Corp.
of

of Chicago

Used spot announcements in behalf
Hydrox Cola over WJR placed by

WKY

Drum

Agency, Detroit. Present plans

unavailable.

all

New

Los Angeles

interviews

is

Chicago,

Co.,

J.

Walter
Gene

with

^^^

Mass.
E. L. Knowles, SP" 11
Will advertise Rub-Ine with a fiveminute transcription, Reporter of Odd
Facts, placed through O'Connell &
Samuel, Springfield, three times weekly on WOR, Newark.
Chas. B. Knox Gelatine Co.,
Johnstown, N. Y.
Using participating programs on six
stations, but expects to run the list
up to 18 for fall. Agency is Kenyon
Eckhardt,

New

York.

Kraft-Phenix Cheese Corp.,
Chicago
Plans fall campaign of 20 and 30word station break announcements in
Des Moines, St. Louis, New York
and the New England States for OkeDoke cheese popcorn. In addition to
Kraft Music Hall on NBC-Red, the
plans a possible fall spot campaign for its miscellaneous products.
Walter Thompson Co., Chicago, is
agency.

firm
J.

& Owen

Kress

Co.,

New York

spot campaign for
Glyco-Thymoline proprietary, al-

Considering
its

a

though no details have been settled.
Peck Adv. Ageney, New York, is in
charge.

Krueger Brewing

Co.,

Newark

Will continue its Krueger News
Reporter three times a week on 8 stations of the Yankee Network. Agency
Young & Rubicam, New York.
:

POPULAR STATION

THIS

WINS,

York, and plans to continue without
change, for Flemex, Baby Flemex and
Ready Rub. Advertising is handled by
Klinger Adv. Agency, New York.

Jell-Well Dessert Co. Ltd.,

DOLLARS "POP" SALES
ON

and

KVOO. Agency

Thompson

Jadwiga Remedies, Brooklyn
Has announcement schedules on

WHN, WMCA

sports

WAVE WKRC WTAM WBNS
WHIO WSPD KDKA WLEU
WBBM WTMJ WDAF WIBW KFH
WEBC WCCO WD AY KFYR WMT
WHO WLW WDLW WBOW W.I AX
WIOD WFLA-WSUN WSB WFAAWBAP KARK KWKH W.IDX WMC

lis.

new

Starting

of

series

WTIC WCSH WJSV WCAO
WHP WEEU WPTF WTAR WDB.I
WSYR WGY WOKO AVIBX WIRE
on

&

International Harvester Co.,

&

Co., Battle Creek, Mich.
Plans to use expanded spot campaign in the fall with possibility of
network program for Corn Flakes. Currently using five and 10-minute tran-

Kellogg

Fromherz time buyer.

•

using transcribed prostrained baby foods fea-

for

Inc.,

its

Optical firm currently not using
radio time, but plans for a spot announcement campaign over a San
Francisco station this fall. Has used

Has been
grams

Toledo

C'a.

five-weekly quarterhour transcribed children's adventure
series, Black Flame of the Amazon,
on 10 midwestern stations in October,
after a summer lay-off. Agency is

Hirsh

New York

Used one-minute transcriptions on
15 stations in the spring for cereal
and will return about the samp time
next year. Agency is Erwin, Wasey
& Co., New York.
Will
continue its announcement
campaign for Shinola, using 10 announcements weekly on
WOAI

J.

Used spot and five-minute dramatranscribed announcements on

tized

York.

Hecker Products Corp.,

H.

Cleaner Co., Des Moines

Will use spot this fall on an undetermined number of stations. John
H. Dunham Co., Chicago, is agency.

!

Used participation programs and
spot announcements in test campaign
and on Aug. 1 started for 52 weeks
a twice-weekly quarter-hour adventure
serial. The Green Hornet, on three
California Don Lee network stations

KFXM),

(KHJ, KGB,

KFRC, San

Francisco, to the

Agency
Los Angeles.
Oct. 31.

is

Lord

& Thomas.

Detroit.

Johns-Manville Corp.,
Will continue

adding
on

list

Later Bros., Detroit
Will use radio again starting probably in September, although complete
plans have not yet been divulged. Used
new program sponsorship over Michigan Radio Network until July. Agency is Charles A. Mason Adv. Agency,

New York

Lambert Pharmacal

Co., St.

Louis

present schedule
of five-minute transcriptions featuring Gabriel Heatter on about 10 sta-

Will continue the transcribed version of its MBS program, True Detective Mysteries on about ten or 12

Walter Thompson

stations to advertise Listerine shaving cream. Agency is Lambert & Feas-

tions.
Co.,

Agency

New

is

its

J.

York.

Jones Grain Mills, Los Angeles

New

ley,

York.

A

seasonal user of radio, in October starts a three months campaign
on 10 California and Arizona stations,
using five-minute transcribed
commercials. Lisle Sheldon Adv. Agency, Los Angeles, has the account.

*Down highway and byway

—
market —
money goes—
country lane

all

—

Jules Chain Stores Corp.,

city

road and

New York

WNEW,

where your advertising

that's

falo

and Louisville

to

food products. Agency
Agency, New York.

"pop" buying inertia for
advertised
on KFH, the Voice of
products
to

Klix

the Wichita Eagle.

KFH

Inc.,

is

•

its

•

KANSAS

Htziic Sujajalementatu,

CBS

tion

Ann

in

Columbia Broadcasting

Los Angeles

System's

shows

Chats

Edward
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Petry

&

Co.,

Inc.

audience

in 23
densely populated counties in
which the radio population is 4,782,460. Tell
these prospects about

KNX
Norma

your product

With Her

Neighbors on KFI
and
Young's Happy Homes on KHJ. In
addition is using 18 spot announcements weekly on
and 6 weekly
on KMTR. Agency is Theodore B.
Creamer Adv., Hollywood.

KEHE

recent survey
has a regular

WDRC

listening

Woman's Forum on

W arner's

WDRC!

Use

introduce Klix Kernels, a toasted soy bean appetizer, is planning an
extensive regional fall campaign. Has
a test on 5 Southern California stations, using twice weekly participa-

;
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advertise

Klinger Adv.

To

WICHITA

Mathnal IQepteientativei,

HARTFORD, CONNi

Will use quarter-hour programs on
New York; WAAT, Jersey
City, and may also use radio in Buf-

through the rich Wichita

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM

BROADCASTING

National Representatives

PAUL

•

H.

RAYMER COMPANY

Broadcast Advertising

Lamont. Corliss

New York

Co..

Will use participating programs on
about S stations, for Danya lotion,
through J. Walter Thompson Co.,
Xew York.
In September will resume participation in cooking schools for Nestle
cocoa. Twenty stations were used last
year, through Cecil. Warwick & Legler. New York.

&

La Rosa

V.

New York

Sons,

Autumn Accounts

JJ gt of

On

Texas Quality Group

AUTUMN

signed by
Texas Quality Network as of Aug.
15 follow.

accounts

ALLIS-CHALMBERS MFG.

Co.,

MilSere-

waukee, on July 22 began Sunrise
naders on 2 stations, Tues., Fri., 6 :45-7
Bert S. Gittins, Milwaukee.
a. m. Agencv
BEWLEY MILLS, Fort Worth, continues
Chuck Wagon Gang on 3 stations, Mon.
Sun.. 9-9:15
thru Fri., 11:15-11:30 a. m.
Cy Leland. Fort Worth.
a. m. Agencv

ing classical Italian singers. Agency
Commercial Radio Service. New
is

:

BURRUS MILL & ELEVATOR

Co.,

Fort Worth, continues Lightcrust Doughboys on three stations, Mon. thru Fri.,
Walter
J.
m. Agency
12 :30-12 :45
p.
Thompson Co.. N. Y.
:

CRAZY MINERAL WATER

Co.,

Min-

continues Jack Amlung's
Orchestra on 2 stations, Mon. thru Fri.,

eral Wells, Tex.,

York.

Lasto Products Co., Chicago

Now

12 :45-l

using spot announcements on
for its "personand
alized permanent wave" and plans a
spot campaign for fall. First United
Broadcasters, Chicago, is agency.

WWYA

KMMJ

&

Lea

Perrins,

New York

Will use live spot announcements
for its sauce in a national fall campaign on 30 stations beginning Sept.
26. Schwimmer & Scott, Chicago, is
agency.

p.

Direct.
Co.,

ra.

DR. PEPPER
The Pepper Uppers on

Dallas,
3

New York

Co.,

Will use news and sports programs
spot stations
or a split network. Radio advertising
will be limited to the East. Agency is
Bermingham, Castleman & Pierce,

on either

New

or eight

six

York.

&

Thos. Leeming

Esty

&

New

Co..

&

Lehn

York.

Fink Products

New

Co.,

York

Sponsored Helen's Home five days
weekly on four stations of the Texas
Quality Network during the past

&

Honey

Hinds

winter.

Almond

resume in the fall.
For the company's Tussy cosmetics,
spot announcements will be used in
one or two cities. Agency is Wm.
Esty & Co., New York.

Cream expects

to

San Francisco

Leslie Salt Co.,

Will carry on a spot announcement
campaign during the fall over
a group of stations in Texas. Account
placed through Erwin, Wasey & Co..
test

San Francisco.

Lever Bros.
Will

Co.,

Cambridge, Mass.
chain-break

use of
for Spry.

continue

The largest
year was about

announcements

station list used last
80. Agency is Ruthrauff

EMPLOYERS CASUALTY

continues Employers Casualty Program on
3 stations. Sun.. 2-2:15 p. m. Agency: Ira
De Jernett Agency, Dallas.
FRITO Co., San Antonio, has renewed
Frito Rhumba Kings on 3 stations, Sun.,
1-1:15 p. m. Agency: Erie Racey Adv.

Agency, Dallas.

HAWK

& BUCK

Fort Worth, continues The Red Haicks on 3 stations, Mon.
Sat., 12 :30thru Thurs.. 6 :30-6 :45 a. m.
12 :45 p. m. Direct.
IMPERIAL SUGAR Co.. Sugarland.
Rhythm Rally. Melody
Tex.,
continues
Souvenirs and Songs to Remember on 3
stations.
Mon., Wed.. Fri.. 10:30-10:45
Tracy-Locke-Dawson, Inc.,
a. m. Agency
Co.,

Lewis Cigar

I.

Co.,

Newark

Using two quarter-hour sport summaries six days weekly and a Sunday
evening five-minute period of baseball
scores on WINS. New York, for Seidenberg and Flor de Melba cigars.
Fall plans are uncertain. Agency is
ililton Lewis Adv. Agency, Newark.
Libby, McNeil

&

Libby

Co.,

Chicago
from Liberty

magazine,

WLW WCAU WMCA WLS
KFBK KFWB KFOX KMJ KWG
KERN WHB. Fall plans include

on

spot announcement series for its general
line
of products.
Walter
J.
Thompson Co., Chicago, is agency.

Thos.
Starts

shows

in

Montreal,

J.

three

Lipton,

weekly

French for

CHRC.

Dallas.

TEXAS TEXTILE MILLS.

Dallas, continues Texas Mill Wheels on 3 stations,
Tues., Thurs., Sat., 8-8:15 a. m. Direct.

Lindsay Ripe Olive

Toronto

Recently concluded a spot campaign on 14 stations of the Yankee
Network and WEEI. Bostdn. Home
economics participation programs
were used. Gretchen McMullen on
•

on
Quebec.

its tea

Hull, CHLN. Three Rivers,
Sherbrooke. Agency is Yickers

CKAC,
CKCH,
CHLT,
& Ben-

BROADCASTING

•

Walter M. Lowney

Montreal

Many

Luden's Inc., Reading, Pa.
Will sponsor news, announcements
and chain-breaks on about 50 stations for Luden's cough drops this
winter, beginning in October. Agencv
is J. M. Mathes, New York.

Dials?

Co.,

Sept.
talent

& Storage
Los Angeles

Lyon Van

Co.,

Using a weekly quarter-hour transcribed program on five California stations and will continue on the same
schedule through the fall and winter.
Chas. H.

Mayne

Co.,

Advertising Lipton's Tea with an
announcement campaign on WIBX.
N. Y..

Utica,

placed through

Young

& Rubicam. New York.
Local Loan Co., San Francisco
Pulled its program off the air last
winter when the recession set in, but
with the current upturn in business
and economic conditions in all probability will return this fall, either using
a spot campaign or a network show.
The agency is Long Adv. Service, San
Francisco.

Longines-Wittnauer

Co.,

New York

W. C. Macdonald, Montreal
Started test program Minute Mysteries for cigarettes on Aug. 2 to run
five times a week over CKCL Toronto with monetary prizes for correct
solutions. Agency is Tandy Adv. Agency,

Toronto.

New York

For Muriel

cigars and Sensation
the Mutual and
transcribed versions of the program will be added on
three stations. For the company's
smoking tobacco. Bob Elson's sports
review on
Chicago, will be
used. Agency is Lennen & Mitchell,
cigarettes,

now on

Don Lee

networks,

WGN.

New

York.

Lowe

Corp.,

New York

Using transcriptions of Popeye the
Sailor for Popsiele on 38 stations in
addition to 28 Don Lee
will continue to the end of the summer.
Agency is Blackett-Sample-Hummert,

Counts
Most!

Continues

Next
What Kind

Madison Personal Loan
New York

Co.,

of Folks

use of quarter-hour
news broadcasts twice daily on
four times daily on
and three
times a day on WMCA. with a halfhour night club show broadcast from
a different night club every night, also
on WMCA, and may add other broadeasts. Agency is Klinger Adv. Agency,
New York.

Turns Those

its

WHX

Maidenform Brassiere
New York

WNEW,

Dials?

Finally
Where

Co.,

Do They

quarter-hour

WOR

of the account.

Man O'War Publishing Co.,
New York
Now using announcements and
programs on three stations, will continue these and may add others.
Agency is Metropolitan Adv. Co., New
York.

Martinson Coffee

New York

Co.,

Turn Those

;

Will use spot announcements on
three stations, through Albert FrankGuenther Law. New York.

Dials?
Friendly responsive priarea folks turn

mary

523,310 dials our way.
Our primary population
area
it's

is
3,051,400, but
those 523,310 dials

tuned by folks who respond to Eleven Sixty
which have given good
old

WWVA

punch

Will continue its use of time signals and announcements on about 85
stations throughout the fall and its
quarter-hour Donald Novis program
three times weekly on the Michigan
Network. In September company will
start Dr. Preston Bradley. Chicago
clergyman, in a daily series of news
commentation on WBBM. Chicago.
Advertising is handled by Arthur
Rosenberg Co.. New York.

What

account.

definitely return to
in the fall
but otherwise has not determined its
radio plans, according to Charles
Silver, time buyer of Arthur Rosenberg Co.. Xew York, agency in charge

Lipton, Hoboken, N. J.

J.

That's

Los Angeles, has

cisco.

Thomas

How

12 a weekly onehour live
French show over
CKAC, Montreal, for chocolates. A.
McKim, Montreal, is agency.
Starts on

During the spring used a weekly
musical
program on
WOR. Newark, and daily announcements on several other stations will

ules

its

Set Fall

!

famous
Sched-

NOW!

National Representatives

UJK20
KALRmnzoo

JOHN

BLAIR & CO.
CHICAGO
NEW YORK
SAN FRANCISCO
DETROIT
.

.

.

.

.

Columbia Station

GRflnD RAPIDS

BATTLE CREEK
590
lOOO
On the
IVatti,

dlaJ(_

2

Michigan* N 17e^ Mcvzket

;

New

son, Montreal.

York.

Yankee and Marjory Mills on WEEI.
The company may renew its radio
advertising in the fall. Account placed
through Lord & Thomas. San Fran-

Joe

quarter-hour

Co.,

Lindsay, Cal.

P. Lorillard Co.,

Will continue Short Short Stories.
thrice weekly 15-minute disc series of
adaptations

:

& Ryan,

N. Y.

New

stations,

New York

Co.,

For Baume Bengue. will sponsor
weather reports and announcements
on 70 stations. For Pacquin lotion,
one-minute announcements on 30 stations will be used. Agency is Wm.

Son,

Will continue its participation in
Martin Block's program on WNEW,
New York, and its announcements on
WQXR, New York, for Hotel Bar
Butter, placed through Neff-Rogow,

continues

TQN

plus 20 stations of the special Dr. PepperDixie Network, Sun., 5 :30-6 p. m. Agency
Tracv-Locke-Dawson, Dallas.
Co., Dallas,

;

Frank H. Lee Hat

&

New York

:

:

Will return to WOR, Newark, in
October for a six-month campaign
for their macaroni products, sponsoring a half-hour weekly series featur-

Frederick F. Lowenfels

Representative:

CHICAGO

•

HOWARD

NEW YORK

WILSON CO.
KANSAS CITY

H.
•

6o

K x1^>cj^cJJJx-

York.
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Manhattan Soap

Co.,

New York

Will advertise its Sweetheart Soap
with quarter-hour transcriptions in
selected eastern seaboard towns outside of network areas and one-minute
announcements in 125
transcribed
cities, covering a territory extending
north from New York as far as Portland, Me., as far west as St. Louis
and as far south as Memphis. Agency
is Peck Adv. Agency, New York.

Mantle Lamp,

Co.,

Chicago

camWill start a
paign in the fall on about 90 American and Canadian stations for its
kerosene mantle lamps consisting of
15-minute and half-hour live and
national

spot

transcribed shows. Presba, Fellers
Presba, Chicago, is agency.

Maple Leaf Milling

Co.,

&

Toronto

Starts a women's morning transcription series over a coast-to-coast line up
of stations in September, and a children's evening transcribed show over
a smaller number of stations throughout Canada in October. Agency is
Cockfield, Brown & Co., Toronto.

Marney Food

Co.,

Los Angeles

Will continue throughout the fall
with its participating program Marco
Spelling Bee, featuring Tom Breneman over KSFO, San Francisco. Account placed by Long Adv. Service,

San Francisco.

Canadian

Will

sponsor

high-school

on
J.

broadcasts

football

WFAS,

games

of local
this fall

White Plains. Agency is
Stirling Getchell, New York.

Gibbons, Toronto.

slightly

Modern Packing

larger

Agency

McRosky Mattress

is

Co.,

Account

through Emil Brisacher

&

Staff,

San

Francisco.

Miles Laboratories, Elkhart, Ind.
Will use considerable spot to supplement its Alka Seltzer National
Barn Dance on NBC-Blue network
and its Uncle Ezra on NBC-Red network. The Uncle Ezra series which
has been broadcast three times weekly on NBC-Red will be discontinued
until Oct.
15.
Wade Adv. Agency,
Chicago,

Miller

is

agency.

Brewing

Co.,

Milwaukee

Using German band program over
WTM.T and sports review over
WCFL. Agency is Rickerd, Mulberger
& Hicks, Milwaukee.
Mitchell Finance Corp.,
Currently using 12 hours weekly on

KFWB,

and 7 spot announcements
KFVD, Los Angeles. Will
continue same and add other southern
on

California stations to its list by Sept.
1 using quarter-and half-hour live talent programs, as well as spot an-

nouncements. Agency

is

Morey

Using

programs

WOR,

WMCA

Los Angeles

Co.,

John Morrell

&

Ottumwa,

Co.,

Now

transcription, and on six
stations, through Federal
Adv. Agency, New York. The program was heard during the spring
for Premium Soda crackers, through

la.

McCann-Erickson, and will probably
switch back in September after a 13week run. Stations carrying the tran-

scriptions are WBRC KOA WDRC
WSB WHO WSMB WFBR WNAC
WWJ KSTP WDAF KSD WOW
WGR WHAM WGY WFBL WBT
WPTF WLW WTAM WKY KVOO
KDKA W.TAR WIS WMC
WFAA KPRC WTAR WTMJ.WSM

quarter-hour discs in New York State
and Pennsylvania beginning Aug. 15.
Henri, Hurst & McDonald, Chicago,
agency.

San

Co.,

by

NBC-Red

supplement its Boo Becker
series on NBC-Red for Red Heart
Dog Food with spot in New York
and the Southwest. For its hams,
will
use spot
announcements and

Mountain Copper

National Porcelain Co.,
Trenton, N. J.

Francisco

Has

already started

its

spot

fall

sta-

tions in the West, using for the most
part participating agricultural programs on rural stations. The present
campaign calls for a 10% increase in
radio advertising over last year. Al-

Adv. Agencies, San Francisco,
placing the account.
lied

E. B. Muller

&

gram

CKLW

in

Co.,

household prowill continue
Charles A.

and
Agency is

indefinitely.

Mason Adv. Agency,
and

placed

National Lead Co., San Francisco
Recently completed spot announce-

ment campaign over KINY, Juneau,
Alaska on behalf of its paints. Plans
to remain off the air for a while,
possibly returning in fall. Account
handled by Erwin, Wasey & Co., San
National Transportation Co.,

Co.,

New York

for

and poultry

livestock

its

Wade

Adv.

Agency,

Chicago,

Musebeck Shoe Co., Danville, 111.
Has renewed Quin Ryan's Sunday
night sportscasts on

WGN,

WOR,

Co.,

Considering use of radio through
Atherton & Currier, New York, for

Chicago,
weeks and will use Standard
Radio's Donald Novis Sings, a quarter-hour transcription,
on
and WTMJ. Plans include expansion of the series to markets in Texas and the southwest. Sehl
Adv. Agency, Chicago, is agency.

WLW, KEHE

Mutual Citrus Products
Anaheim, Cal.
Has been using an average

Natone, Los Angeles
Advertising plans not completed, but
contemplates using live spot announcements in a fall campaign as new
markets are established for Sav-a-Nal,
a manicure wax. Agency is JanesMorton, Los Angeles.

for 52

ber. Agency
Los Angeles.

is

its tonic.

Mayne

Chas. H.

Co.,

available

New

Departure Mfg. Co.,
Bristol, Conn.
Has made no definite spot plans for
the

fall,

to

dealers

stations

for

Thomas,

New

troit.

Nash model

intro-

duction are not completely formulatbut possibility is that radio will
have place in program with spot an-

7
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York,

qn

10

to

brakes. Lord
the agency.

20

&

is

Geyer, Cornell & Newell.
Leonard Division has

made anto dealers on
factory cooperative plan
will probably continue to do so next winter
when 1039 refrigerators are announced.
Agency is Geyer, Cornell & Newell.

tune

WGR
between

or
5

in

WKBW

and 7

P.

M.

says Ross Federal

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO

nouncements available

BROADCASTING

10

BUFFALO STATIONS

ed,

nouncements. Last fall announcement
recordings by Boake Carter were used
over large station list. Agency is

out of

Listeners to

Represented by

;

•

use a 13-week an-

coaster

records

containing 16 one-minute Kelvinator
announcements during the year just
passed, time costs for which were in
eluded in factory cooperative funds
where dealers chose to use them. Although no definite figures are available, understanding is that a large
number of retail outlets used these
records. Indications are that similar
policy will be continued during coming
season, with factory again unlikely to
do any direct placing of time. Agency is Geyer, Cornell & Newell, De-

Plans for new

may

but

nouncement campaign

Nash-Kelvinator Corp., Detroit

Made

New York

Natural Chemicals,

of three
five-minute transcribed commercials a
week on six stations nationally, supplemented by spot announcements.
Will continue this schedule to Septem-

Page 66

is

Will continue, its weekly quarterhour on WHN, New York, for Parmelee cabs and has no other plans at
present. Agency is World Wide Adv.
Corp.. New York.

tions

EW ORLEANS

radio

Will use considerable spot this fall
on an undetermined number of stafeeds.

N

other

fall.

Burlington, Wis.

handles the account.

WWL

No

direct.

planned this

Francisco.

Detroit.

Murphy Products

will continue and may add
others, through Metropolitan Adv. Co.

Will participate in Martha Deane's
women's program on WOR, Newark,
for its ash trays and candlesticks,

is

Port Huron, Mich.
participating
over

sponsoring

Wife for
tions

Will

is

New York
Dan Harding's
Shredded Wheat on 32 sta-

National Biscuit Co.,

count.

Is

on

Participating and women's
programs will be used with concentration on California stations. Agency: Alvin Wilder Adv., Los Angeles.

Advertising plans not completed, but
contemplates using minute live spot
and time signal announcements on Pacific Coast stations as new markets
are established for Vita-Foot. StellarMillar Agency, Los Angeles, has ac-

Alvin Wilder
Institute,

Los Angeles

products.

WEAN WCOP WABY KQV WGES

Adv., Los Angeles.

Modern Living Health
New York

Bros.,

and WPEN. Agency is Commercial
Radio Service Adv. Agency, N. Y.

announcement campaign over 10

Los Angeles

Nassour

Will continue present weekly participation in the quarter-hour Woman's Forum on KNX, Hollywood and
is
planning an extensive fall campaign for its oil shampoo and other

San Francisco
recently renewed its Sleep Serenade for another 13 weeks on KPO,
San Francisco.
placed

New York

Co.,

Using a half-hour transcribed variety program of chiefly Italian music
with announcements in both English
and Italian for its Balboa Oil, broadcast
Sunday mornings on WICC

Has

Milk Foundation of Toronto
Extending dramatic spot series now
on CFRB Toronto 6 weekly to cover
all Southern Ontario. Agency is J. J.

stations,

than last winter's list.
Neff-Rogow, New York.

daily

Mayflower Service Stations,
White Plains, N. Y.

New York

McCoy's Products,

Will advertise its cod liver oil tablets with participation programs and
announcements on a selected list of

FREE & PETERS

•

Broadcast Advertising

Pacific-Gillespie Co., San Francisco
anspot
Recently concluded a

New York

State Milk Publicity
Bureau, Albany, N. Y.

campaign on two San
Francisco stations, KFRC and KSFO,
and may return to the air this autumn. The agency is Rufus Rhoades
& Co., San Francisco.

nouncement

Continues its one-minute daytime
announcements on IS stations within
State to advertise milk, placed
through J. M. Mathes, Xew York.
the

New York Telephone
New York
Continues
ship

of

week on

its

Co.,

Pan-American Coffee Bureau,
New York

participating sponsor-

May use radio in its fall campaign
through Arthur Kudner, New York.
No definite plans have been made.

Martha Deane five days a
WOR. Newark, handled by

BBDO, New

York.

Pelican Lake Packing Co.,
Houma, La.
for spots
Using WW.T and
and short programs. Possibility of extension of this list in the fall. Agency is Whipple & Black Adv. Co., De-

North American Accident
Insurance Co.,

Newark

WEXL

Will continue its use of spot programs, chiefly news, on WLW,
and KFI and will add other stations,
beginning in October. Franklin Bruck
Adv. Corp., New York, is agency.

WMCA

Oakite Products,

troit.

Penick

New York

O-Cedar Corp., Chicago
Plans a national spot campaign on
22 stations for fall. John H. Dun-

ham

Ogilvie Flour Mills Ltd., Montreal
Renewing with extensions number of
morning and evening transcription
programs over Canada-wide number
of stations. Extending weekly vox pop
shows which proved highly successful
over CFRB Toronto, CKSO, Sudbury. CKGB Timmins. Will renew
for this winter Sunday afternoon program in which no commercials are
used, only a "'sponsored by" credit.
Agency is J. J. Gibbons Ltd., Toron-

Olds Motor Works, Lansing, Mich.

Oshkosh, Wis.

Will use Lew, & Martha, quarterhour transcriptions five weekly on 13
stations in the East and Midwest.
Ruthrauff & Ryan, Chicago, is agency.

Used spot announcements at new
car time last year over around 125
stations. No announcement plans completed yet, but outlook is for some ratime when 1939 models are announced. Agency is D. P. Brother &

Co., Detroit.

Omar

Mills,

5000 Watts

Omaha

Using 15-minute transcriptions titled Mother Randall's Blue Ribbon

KMA's Summer
increases

KMBC

KMBC, Kansas

dio

Co.,

Ltd.,

New York

WIBX WBRK.

the monitor panel at a demonstration by Midland Television
City, Arthur B. Church (left), president of
and a principal stockholder of Midland, J. R. Duncan, chief television
engineer, and G. L. Taylor, president of the company, study the 441-line
television image of Caroline Ellis, who begins Caroline's Golden Store
for General Mills, Minneapolis, on WHO, Des Moines, Aug. 15.
Inc. at

to.

Oshkosh Overall

Ford

WLBZ WEEI WPRO WORC WMAS
WNBX WDRC WABC WOKO

BEFORE

Co., Chicago, is agency.

&

Will use 11 eastern stations for a
quarter-hour program, The Mighty
Show, starting in mid-September, for
My-T-Fine dessert, through BBDO,
New York. The discs will be heard
five days weekly at 5:45-6 p. m. on

continue its present schedule
of participation in home economics
programs on about a dozen stations,
through Calkins & Holden, New York.
"Will

Melodies beginning Aug. 15
weeks on
KOB

WHO

WNAX KDFN WOC

Johnston Co., Chicago,

Oneida

for

Peoples Credit Jewellers, Toronto
Plan to operate similar community
sings and game broadcasts over Ontario stations as last winter. Definite programs have not yet been lined
up, nor number of stations. Agency
is MacLaren Adv. Co., Toronto.

39

KMMJ WOW

Peters Shoe Co., St. Louis
Will continue It's a Fact on NBCRed network in California during the
Service,
fall. Agency is Long Adv.

KOA.

Lyle T.
agency,

is

N. Y.

Ltd., Oneida,

San Francisco.

another series of
Peggy Tudor programs, quarter-hour
transcriptions, again this fall for Tudor Plate table silver, similar to those
used a year ago and last spring, running 13 weeks on about 35 stations,
through BBDO, New York.
Is expected to use

Pfeiffer

Brewing

Co., Detroit

proman-in-the-street
gram over WXYZ. and is expected to
continue through the baseball season.

Sponsoring

Agency

is

Martin, Frank

&

Atherton,

Detroit.

Mail

425%

— 930 Kcs

NBC BLUE
An

Representatives

increase of 425 percent

vertisers

Howard H. Wilson Co.

mail

good deed

for

response
its

is

summer

in

ad-

KMA's
clients.

KMA

can
graphic proof that
stimulate and sell during the hottest months of the year. Blue network programs
plus live talent shows are daily increasing
KMA's already high popularity. Advertisers
who use KMA's facilities will reap consistent
results from the four state area that it serves.
is the only station that can fully cover
It

is

KMA

its

market.

Write

us

direct for station

and

market dat*

r4l

7*

J.

Cy Rapp

7*~

— Manager

BROADCASTING

Earl E.

•
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—

-

Philco

THE PICK OF THE

RADIO
STATIONS IN WESTERN CANADA

these stations are
C.B.C. basic outlets.

THIS

Canada. Agency is Hutchings
Co. of Canada, Toronto.

B. J. Palmer, pres-

will

Adv.

ident

WHO

Orlando, Fla.

Tall

Plans

to continue throughout the
using a home economies participating program on KSFO, San Francisco, to advertise canned grapefruit
and grapefruit juice. Long Adv. Service, San Francisco, handles the account.

may

CKY

Winnipeg

return this

&

Pilgrim

western Canada's Most

is

Powerful Station

Agency

fall.

Eekhardt.

New
Co.,

is

CKX

radio coverage.

Saskatchewan
listen to

CKCK Re 3 ina
82.7%

delivers

Regina Audience

of

CHAB Moose Jaw
72.6%

delivers

of

Moose

Jaw

Audience

Alvin Austin Co..

New York

Alberta

York.

Will start a fall campaign of live
and transcribed programs on approximately 100 stations for its cough remedy.
In the Midwest, five weekly
quarter-hour live shows using local
talent and 30-minute Saturday evening live shows have started on WLS
WCCO and will be
used on other stations yet to be
chosen.
In the Bast, five weekly
quarter-hour discs titled Pinex Merrymakers have started on
KDKA

WLW KMOX

with

WWVA WHK WJR

other stations to be added.

In

South and Southwest, four and
five
daily
announcements will be
aired on stations to be selected. Russell M. Seeds & Co.. Chicago, is agenthe

cy.

These three stations afford
the only 100% coverage.

OCA
.

.

70%

delivers

.

Edmonton
of

CFAC
.

.

.

CJOC
.

.

.

of

Calgary

Audience

Lethbridge

86%

delivers

Calgary

65%

delivers

Edmonton Audience

of

Lethbridge Audience

Plymouth Motor Corp., Detroit
Expected to duplicate last year's
program in scheduling spot announcements over stations in major market
areas to announce new cars. No other
radio plans manifested. Agency is J.

Co.,

In addition to sponsoring Voice of
Experience on Mutual network, will
use transcriptions of that program
on about 15 stations. Agency is Erwin, Wasey & Co., New York.
Expected to renew two transcription
series which were used this past season over 33 and 23 Canadian stations
respectively.

Agency

is

& Pratt, New York, places
the business which continues throughout the year.
Marschalk

Producers Distributing Agency,

New York
Will again advertise Norbest turkeys with 23 five-minute broadcasts

WOR.

on

Newark,

before

Christmas and

New

ThanksYears, in-

terviewing rioted chefs about their
favorite turkey recipes and offering
to listeners sending in the
best recipes of their own. Similar
series have proved unusually successful in both 1936 and 1937, "according
to J. Wilkes, account executive at Edwin M. Phillips Co., New York, agency in charge.

Plans for extension of present modiadvertising program contingent
this fall on general business eonditons. Used the Varsity Show and
Kathryn Cravens over national networks last winter, but now inactive.
Plans for new model introductions not
yet completed. Agency is McManus.
John & Adams, Detroit.
fied

Procter

& Gamble

Co.,

Cincinnati

Pedlar & Ryan, New
York, is planning the use of Frenchlanguage programs on a Montreal station for Chipso and Calay (Canadian
name for Camay), and English programs on a station in Vancouver. For
Dash, ten stations on the Coast will

Ronalds Adv.

Agency, Montreal.

Will continue to sponsor The Answer Man three quarter-hours weekly
on WOR. Newark. Aeency is McCann-Erickson, New York.

Pure Oil
Plans a

Road

of Life transcriptions and

announcements.
Spot series titled Houseboat Hanna
will continue on about 20 stations
added
1
for Lava soap. On Aug.

KFYR, WFAA, WOW,

WNEW

to

spot list broadcasting The Goldbergs
to the CBS
for Oxydol and
network carrying the program. Spot
campaign for The Goldbergs will be
expanded in the fall in yet undeter-

mined markets. Blackett-Sample-Hummert. Chicago, is agency.
The only Ivory soap spot for the
fall is the expansion of localities for
foreign language programs. Agency is
Compton Adv., New York.
transcriptions
of
continue
Will

Carson Robison & His Buckaroos on
Radio Luxembourg for its Oxydol export. Agency is Erwin. Wasey & Co.

fall

gional

Chicago

Co.,

snot campaign on a reusing an undetermined

basis
of stations. Thornley & Jones
Inc.. Chicago, is agency for the Pure
(Til account.

number

Through

carry

New

Provident Loan Society of
York, New York

Stirling Getchell. Detroit.

KTUL

Lydia E. Pinkham Medicine
Lynn, Mass.

WNOX WMC WMPS
WFAA WCPO WKY KPRC KRXT

giving,

Pontiac Motor Co., Pontiac, Mich.

Pinex Co., Ft. Wayne, Ind.

WJSV WBZ

In

New

New York
Continues its announcement schedules on KFRC

turkeys

Will use live programs on two or
three local stations and is considering
a national spot campaign. Agency is

.

WHO

Chicago

its refrigerator purifier is ushalf-hour weekly live show on
Chicago, titled Jack Hallen's
Review featuring puzzles of biography.
To continue throughout the fall, the
series may be extended to other stations. Schwimmer & Scott, Chicago,
is agency.

Pilot Radio Co.,

.

(trac-

Plambeck,
farm editor.

Ken-

WBBM,

completes the Manitoba

.

Case Co.

For

Brandon

The people

SweepIowa
at

has added a
prize of a $142
tractor plow. Tallest stalk will be selected by Herbert

York*.

ing

and

Postal Telegraph-Cable Co.,

tors)

Last year used a few spots in the
South and a program on KNX. and

yon

of

agency.

in the

State Fair in latter
August, and the J.

Brooklyn

Piel Bros.,

Corn

its

announcements or participating
programs in New England only. W.
K. Cochrane Adv. Agency. Chicago, is
spot

National

stakes
I.

Will start a fall campaign for
French fried popcorn consisting

WHO,

of

Des Moines,

Dr. Philips Canning Co.,

fall,

Manitoba

trophy

be given
along with a $100
first prize by Col.

all

•

Pop'O Products, Chicago

sections of Canada for Philco radios.
United States Philco network program, if developed, may be piped to

Canada—

In Western

#

Products, Toronto

Plan to promote dramatized spot
announcement campaign in certain

Quaker Oats

Co.,

Chicago

Using participation on

WJR.

nnar-

ter-hour thrice-weekly series on WBT.
100-word announcements six weekly
on WFBC. WTAR.
A to continue through fall. Plans for expansion are indefinite. Mitchell-Faust Adv.

WRY

Co.. Chicago, is asencv.
Will sponsor D'Vfc Trncn on a total
-IP,
stations for Puffed 'Wheat.
Pnffprl Ripp. comnnspd of pi) uns'tpfifie'l
number of NBC-Rpd stations

of

and the rubers bv tranwv'nti'vn. Aunt
.Tem nii Pnnesike Flour will share the
timp *-akinfr over one or both commercial pnv,i"nr>ornp"fs oiio dav a
w°ck, pvoVioWv F"'dav. Agency is
Shormail K. Ellis. New York.
P^r F"l-0-P»n nonltrv fppo= a
hnlf-hm-iv Satnrdnv rnornb *? livp c-liow
;

1

V" u

*-,+lprl

O"

Warm

is

-nrPSPv»tl\

broadest on TVER and

in Spntprnb Q r
pnin^ :,i ^l livp pno transerihed s«rSoc will b Q p-n-mnrlpo" fo 1f» o*-hor
t^n<-;o.,lc- in thp Pntt
Sontli S>Tld ~\V '1
a

1

w" s

t.
Benton & Bowles-Chicago is
"onpy
TVct for Vqrina breakfast fo<"><l on
rhici<"X a rM.arr-vr-hnv,
thripp W pp^1tt show pallprl "We Thp
ooncieHnsr of irt f PrviPW c W'
~WT ir />t

a

WRBM.

A New

Columbia

British
For

maxi

mum

cov rage
use

at

minimum

cost

CKWX

Vancouver
basic

(not

CJAT

CBC)

Trail

Canadian Representatives

ALL-CANADA
RADIO FACILITIES
TORONTO - MONTREAL - WINNIPEG
CALGARY - VANCOUVER
U. S. Representatives

WEED &
NEW YORK
CHICAGO

1938

-

CO.
DETROIT
SAN FRANCISCO

Studio Recorder

As streamlined

Radiotone PR-20

*

sho,-,r>P"C

W'll wntlnii(i rlnrino- thp fall

with thp r,os«ihili f "^ of pyr>nns on on
n f her
stations.
Rpnton & Bowles
Pliiooo-o. also handles thp Earina acCUMlt.
;

in

action

the RADIOTONE PR-20 allows
every changeover at the
flick of a finger
insideout to outside-in cutting,
change from 78 to 33 Ys
RPM, lines-per-inch from
90 to 125. Micrometer adjustment of cutting head
gives close control. This
16-inch Studio Recorder
offers
the maximum of
operating-ease plus unbeas

-

appearance,

—

lievable fidelity.

KFRU
COLUMBIA, MISSOURI

RADIOTONE

A

"w"

Write for

information.

PR-20 is vibraand "wow"-free betion-free
heavy construction,
cause
of
specially - balanced
synchronous
motor and live-rubber drive. The
PR-20 is not high - priced in
spite of its many advantages.

i

\

A

*

A

Kilowatt on

630
KFRU

Sales Message over
Covers the Heart of Missouri

-

Radiotone, Inc.

7356 Me'rose Ave., Hollywood, Calif.
620 N. Michigan Blvd., Chicago, III.

SURVEY FIGURES
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Broadcast Advertising

Dog & Cat Food
Los Alamitos, Cal.

Dr. Ross

Quality Bakers of America,

New York
advertising canithrice-weekly transcribed program. Speed Gibson, on
more than 40 stations nationally, having renewed the series for 26 weeks,
effective Sept. 20. Organization sponsored the series on the same list of
stations last fall. Placement is direct,
with cooperation of National Radio
Advertising Agency. Hollywood, producers of the program.

Will continue
paign with the

i

lll
|

!

:

I

J

New York

Co.,

the station

list

carry-

to 10. Future
Caples Co..

announcements

ing spot

Ready Foods

Chicago

Co.,

Using spot for Perk dog food on a
few Midwestern stations and the list
may be slightly expanded in the fall.

Mason Warner

Chicago,

Co..

is

agency.

Re mar Bread

P ans

.

Oakland. Cal.

Co.,

through fall and
win er with audience - participating
shoT.-. Remar Rumpus on KSFO once
weekly. Placed by Sidney Garfinkel
Adv. Agency. San Francisco.

.

Rumford Chemical Works,

of Pacific Coast stations. Will substantially add to list regionally with

Providence, R. I.
Will continue spot announcements
on about 15 stations for baking powder. Agency is Atherton & Currier.
Xew York.

an early fall campaign. Howard Ray
Adv. Agency. Los Angeles, has account.

Royal Typewriter

New York

Co.,

St.

to continue

nationally,

45

Agencies, Los

Royal Lace Paper Works,
Brooklyn

Continues in fall sports broadcasts
originating at CFRB, Toronto, to Ontario network six times weekly, and

about 25 stations. Agency is Lawrence
Gumbinner Adv. Agency. Xew
York.

Will

start

a

two

WEAF. Xew
through
York.

at CFCF. Montreal, to Maritime network three times weekly with exten-

sion to six weekly

New York

&

Mitchell.

D ;ing a ten-minute snorts program
days weekly on WCAU. WFIL.
WIP and Polish announcements on
WDAS. all of Philadelphia, for
George Washington smoking tobacco.
Agency is Wm. Esty & Co.. Xew York.
Products

Rit

Has

originating

is

now over CKY, Winniwhich may be extended. Agency
McConnell, Baxter & Eastman,

Corp.,

Ross Federal Research Corp. Survey,
Reveals— Janesville, Wisconsin

Chicago

TESTS
to*

started a fall spot campaign of

]

1st

Rival Packing Co., Chicago
Will use spot this fall, but plans
are indefinite. Charles Silver Co.,
Chicago, is agency.

Riverbank Canning
Will

Co.,

New York

a quarter-hour musical
program on 8 Xew England stations
for its food products, placed through

use

Klinger Adv. Agency,

Roaman's Dept.

Xew

Store,

Janesville has been picked as the best market for
radio tests of all cities under 100,000 population in
the East North Central States comprising Ohio, Indiana, Illinois, Michigan and Wisconsin.

York.

New York

Considering use of participation
programs on four or five stations,
through Albert Frank-Guenther Law.
Xew York, for its mail order busi-

Roos

ii

.,

,

Bros.,

This same survey (See August 1st issue of Sales
Management) reveals that Janesville has been picked
as the BEST MARKET FOR RADIO TESTS OF ALL

our cr omQ :

ness.

•

Hamilton, to
network,
and

Toronto.

;

i

CKOC.
Quebec

transcriptions
peg,

Xew

agency.

|

at

and

Ontario

one-minute announcements on 20 stations 10 in the South and 10 in Xew
England. Earle Ludgin. Chicago, is

*

sea-

J.

six

(

when hockey

son starts. Continues live talent show

five-minute musical
evenings weekly
on
York, in September,

Lennen

Co.,

Port Credit, Ont.

C.

program

Lawrence Starch

St.

Planning to
resume
five-minute
transcriptions for Roilies this fall on

Ruppert Brewery,

the list to
Allied Adv.
Angeles, has account.

increase

will

mid-September.

by

Reynolds Tobacco Co.,
Winston-Salem, N. C.

R.

[

Germaine Press, Chicago

Using quarter and half-hour live
and transcribed talks on 36 stations

Planning a test campaign this fall
in
about ten cities, using stationtested programs. Agency is Buchanan
Co.. X. Y.

New

plans are indefinite.
York, is agency.

.

and time signal announcements and
five-minute live programs on a group

.

Has reduced

1

Continues with minute dramatized
spots through end of year on 10 Canadian stations. Agency is E. W. Reynolds & Co.. Toronto.

Currently using thrice weekly spot

its

Railway Express

[

Rolex Watch Co., Toronto

Co.,

San Francisco

Ross Federal Research Corpora-

asked

tion

207

agency

manufacturer executives
test

cities

to

and best media

a

hypothetical

item

WWNC
Full

Time

NBC

to

drug,

25

cent

and

WCLO

station in the center of the Nation's Dairy

for

mass

be distributed through

variety

and department

stores; 237 cities are mentioned.

See August

1st

issue of

SALES

is

the only station in Janesville

30,000

and the only
and Swiss

Cheese Industry.
During the past 12 months 167 local and national
WCLO clients cashed in on this rich market where
retail store sales totaled $85,200,000 last year.

Potential

audience,

cur

primary

area,

253,500

people.

Make your product as popular as WCLO in the
Southern Wisconsin region with a WCLO schedule.
If you need station and market data, write at once.

MANAGEMENT.

C.

under

pick

cisco.

ASHEVILLE, N.

IN THE UNITED STATES
POPULATION.

CITIES

renewed its Sportslites
featuring Ernie Smith, three nights
weekly on KYA. San Francisco, and
plans to continue through the rest of
the
Account placed through
year.
Emil Brisacher & Staff, San FranRecently

Affiliate

1,000 Watts

The Onfc Blanket Radio
Coveid^e °f Prosperous
Western North Carolina

"The Quality Market
of The Southeast"

||

BROADCASTING

WCLO The

1

HOMER HOGAN, Manager
Address

all

communications

Homer Hogan,

•

Voice of Southern Wisconsin

to

Janesville, Wis.

Broadcast Advertising

WCLO

is

owned and operated by

Janesville Daily Gazette.
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Co., Chi.

Salerno-Megowen Biscuit

mer &
S.

(coffee)

hours weekly on WBIL, New
through Panorella Agency, New

A. Scherer Corp., Los Angeles

Covers California with branch offapproximately 99%

appropriation to radio. Firm has increased its appropriation 20% over that of last year; now
using 7 stations consistently and will
add to the list, increasing its spot announcement and time signal usage dur-

Candy

Will use spot on a regional basis
during the fall on an undetermined
list of stations. Oscar L. Coe & Associates, Chicago, is agency.

Tandy Adv. Agency, Toronto.

is

Scudder Food Products Inc.,
Monterey Park, Cal.
continue using participation
times weekly in the combined
Housewives Protective League and
Sunrise Salute programs on KNX,
Hollywood, and add other California
stations to its list during fall. Emil
Brisacher & Staff, Los Angeles, has
account.

Will

six

KA
V

SAN JOSE

H

CALIFORNIA

Cash in on Santa Clara
Valley's largest Prune and

Seaboard Finance
With offices in

KQW

Use

to

California's

sell

5th Radio Market.

42,960 Radio
1

Homes

Radio Station

Sears,

Roebuck

news sponsorship over
is

Charles

&

Co.,

Chicago

1

& Company

mert, Chicago,

is

agency.

Show
GO!

Ready

to

drama of modern life ever
produced. Actual Night Court cases, Actionized by Kurt Foreman, veteran police
reporter. All the thrills, action, suspense,
drama, romance and heart interest of the
,
,
prey, caught in the
typical crime series, but clean, construcith * he vict
whol?s ome
»*
set
circumstance,
trap
free!
!
r of
'
'
close, not headed for prison or the electric
chair, but on the way back to decency.
with the aid of the Court Assistance Project. A show any child can listen to, that the most critical will approve, because,
like every Mertens and Price production, "it leaves a good taste in the mouth."
Finest, fastest

"Night Court"
.

Human

.

-

m

f

-

Alan D. Grigsby, international authority on marriage problems and human
relations, with Frank Nelson as commentator and announcer and an all-star Hollywood cast dramatizing carefully selected
letters with a diversified appeal. Recognized on both sides of the Atlantic for the
matrimonial wrecks he has averted, the
suicides he has avoided, the heartbreaks he
has healed, Dr. Grigsby operates with an
Advisory Council of 27 ministers, priests,
Dr.

"Your Family
Counselor!!"
Heart throbs of a nation,
with a kindly specialist

diagnosing and prescribing.

rabbis,

welfare

workers,

jurists,

psychi-

Chicago,

MacDonald-Potter,

fall.

using

present

on KQW,
Monterey,

7-Up Ontario

spot

San

Toronto

Ltd.,

Continues with spot announcements
twice daily over CKCL and CFRB,
Toronto. Has used more Ontario stations in past. Agency is Vickers &
Benson, Toronto.

.

.

Scintilating

.

.

.

All America and Canada Open.

to

Any Agency

and Price, Inc.
RADIO CLASSICS

1240 South Main

Street,

Los Angeles, California

MAKE US YOUR HOLLYWOOD PRODUCERS
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agency.

Smith-Douglas Co., Norfolk, Va.
In December will start a 20-week
schedule of five-minute spots, six days
week, on WPTF, Raleigh, for tobacco fertilizer. Agency is Lawrence
Fertig & Co., New York.

a

Socony-Vacuum Oil
New York

Corp.,

Sports and news programs on

five

stations will be continued
may add
others. Agency is J. Stirling Getchell,

Will use a spot campaign on a nabasis during the fall. Russell
Co., Chicago, is agency.

tional

M. Seeds &

Sinclair

For

H

Mfg.

H

&

Co.,

Toledo

fall

Chicago,

on

is

Glendale, Cal.

Soil-Off Co.,

With

radio appropriation having
been increased, on Sept. 8 will start
for 13 weeks a weekly quarter-hour
program featuring Fletcher Wiley,
commentator, on 7 CBS Pacific Coast
stations.
Currently is using transcribed
announcements on KDYL,
Salt Lake City; KGB, San Diego;
KGO, San Francisco and other West
Coast stations which will continue.
List of stations will also be increased

during
fall.
Hillman - Shane Adv.
Agency, Los Angeles, has account.

Sperry Flour

Co.,

San Francisco

Will continue through the fall its
drama serial Dr. Kate, Monday
through Friday on NBC-Red network
on the Pacific Coast. Account placed
through Westco Adv. Co., San Francisco.

Stag Beer,

an

agency.

Si-Noze Co., Chicago
Will use some spot this fall for its
hay-fever remedy on a number of stations yet to be chosen. Frankel-Rose
Co., Chicago, is agency.

Sitroux Co.,

WEBC

Louis

St.

Plans to continue buying news in
packages, 6 to 44 weekly periods, five
to 15 minutes each. Now on seven
stations in Missouri, Southern Illinois,
Arkansas and Oklahoma. J.

Thompson

Walter

Co.,

Chicago,

is

agency.

Standard Air Conditioning,

New York

Will advertise its cleansing tissues
through participation in women's programs in New York, Chicago and
Pittsburgh during the fall, placed
through Franklin Bruck Adv. Corp.,
New York.

Tells

York.

cleaner will use spot

undetermined number of stations. John H. Dunham Co.,
this

New

New York
Will continue

ment

evening announceon KDKA. PittsYork.

its

campaign

burgh, through

BBDO, New

Standard Brands,

New York

Will use a quarter-hour, five-a-week,
daytime serial transcribed program.
Visiting Nurse, for Roval Baking
Powder, on WFAA, WOAI, KPRC
and WTAG, through McCann-Erickson, New York.

Your

AMERICA'S

or Advertiser.

Mertens

is

Poughkeepsie,
N. Y.
Co.,

agency.

A. Sheaffer Pen Co.,
Ft. Madison, la.

Brand New

.

H. W. Kastor

Will use spot announcements,
weather reports, time signals, on
about 100 stations, running from
October to March, for cough drops.
Brown & Tarcher, New York, is the

is

announceand
Jose
Calif, but will inKDON,
crease air advertising to five stations
in Northern California this fall. It
is planned to use audience participating shows in addition to spot announcements. Account placed through
Allied Adv. Agencies, San Francisco.

At

ments

SECOND PORT
DULUTH & SUPERIOR

15-minute Audition Episodes Expressed Prepaid on Request

be added.

;

Story In

sociologists,

may

7-Up Bottling Co. of San Fran-

AND IF DESIRED WILL ANSWER EVERY LETTER
RECEIVED PERSONALLY BY MAIL AT A COST WELL WITHIN ANY
REASONABLE PROOF-OF-PURCHASE BUDGET.
atrists,

six

WHO

with the possibility that other

Adv. Co., Chicago,

agency.

cisco

using Rare

News, a quarter-hour
show on KGNC

stations

Agency

Martin Senour Paint Co., Chicago
Plans to use some spot during the

Omaha

is

live

Smith Bros.

Detroit.

W.

Here's Your Fall

WWJ.

bran

raisin

& Sons

Mason Adv. Agency,

A.

of

WOC

Co., Detroit

Semet-Solvay

its

weekly

Expects to continue radio activity
in fall, although for the present has
discontinued its weekly Sunday night

several

mid-August, 23 stations were
Grandma Travels, a
broadcasting
series
transcribed
quarter - hour
(Broadcasting, July 15). The campaign is stressing markets in Missouri
Blackett-Sample-Humand
Texas.

Representative. ;

Blair

Los Angeles

Bits

Mr. Sutton has his new
yacht Happy Days moored at
Ocean City.

By

Mutual Don Lee
Network Schedule
Full

John

Co.,

California
cities,
has been using five stations
consistently during the past year and
will substantially increase that number during fall and winter, using spot
announcements and time signals. Company has increased its radio appropriation 20% over last year. Smith &
Bull Adv., Los Angeles, has account.

Apricot crop in years.

For

since July 4 has landed 12 of
the fighting monsters, largest
weighing about 80 lbs. His is
believed to be the record individual take of this season.

Toronto

Co.,

Skinner Mfg. Co.,

Washington radio attorney,

Following successful tests of a women's chatter program over CFRB, Toronto, for Hershey chocolates, the program is to be enlarged this fall to
cover more Canadian stations. Agency

Smith

Chicago

Co.,

&

M. Screaton

S.

George Sutton,

fishing,

pects to start a spot campaign in the
fall. First United Broadcasters, Chicago, is agency.

&

Schutter

Md., now the leading port in
the world for white marlin

York,
York.

Scott Powders, Chicago
Has discontinued quarter-hour live
talent shows on four stations, but ex-

ices, and devotes
of its advertising

is

WOV, WPEN,

WCOP,

to program, time and
network, but will use spot on 8 stations to supplement network program,
particularly
in
Midwest. BlackettSample-Hummert, Chicago, is agency.

Undecided as

Sutton's 12 Marlin
FISHING out of Ocean City,

Is using a quarter-hour weekly program in Italian on
and five quarterWELI,

Scott, Chicago, is agency.

ing fall and winter. Agency
Bull Adv., Los Angeles.

Skelly Oil Co., Kansas City

New York

A. Schonbrunn Co.,

S.

Sponsoring Question-Air half-hour
series on WMAQ, Chicago, with plans
to expand to split NBC-Red network
in the fall with outlets in Milwaukee,
Des Moines and Minneapolis. Sehwim-

And on the
IRON RANGE IT'S

WTCN
OWNED AND OPERATED
by

W MFG

St.

HIBBING

WHLB

Paul DispatchPioneer Press

The Minneapolis Tribune

VIRGINIA

BROADCASTING

•

Broadcast Advertising

Sterling Furniture Co.,
re-

turn with spot announcements or a
transcribed show this fall. Account
handled by Long Adv. Service, San
Francisco.

Stewart- Warner Sales Co., Toronto

for radio

Reynolds

Sucher Bros., Detroit

troit.

Superior Pant Mfg. Co., Toronto
angler

is

Maj. Glad-

stone Murray, general manager of
the Canadian Broadcasting Corp.,

who
off

last

year landed a 533

Liverpool,

Nova

Scotia,

tuna

lb.

Plans using a spot campaign in Toronto, Hamilton and Ottawa this autumn and winter. Agency is Ellis
Adv. Co., Toronto.

and has

Superior Sea Foods Co.,

been named an alternate member

Canadian team in the International Tuna Tournament at Liverpool Aug. 27-29. He was schedof the

a business tour of the
Maritime Provinces in mid-August.
uled

for

Standard Oil Co. of
San Francisco

Will continue throughout the Fall
and Winter seasons its Standard

Symphony Hour over NBC-Red

netthe Pacific Coast, on the air
without a break for 11 years. The
Standard School Broadcasts, sponsored on NBC-Red on the Coast since
1928, will be resumed in September.
Recently renewed time signals on 16
Coast stations three times a day, 7
days a week. McCann-Erickson, San
Francisco, handles the account.

work on

Standard Oil of

New

Los Angeles
Used participation in KNX, Hollywood, programs during March and
is planning a nine-month campaign to start in early September for
its Seafresh Seafoods. Campaign will
be concentrated in Southern Cali-

April,

fornia. Type of
to be used has

Cal.,

New York

Star Outfitting Co., Los Angeles
and San Francisco
A consistent user of spot and live
talent* programs for the last seven

not been announced.

Agency is Hillman-Shane Adv. Agency, Los Angeles.
Co.,

hairbrush, and
its Southern California
coverage with additional stations
starting in September, placing direct.
Live talent and spot announcements
will be used.

Cal., for its
will increase

electric

Sussman, Wormser &
San Francisco

cisco.

Swift

&

Co.,

creased

City,

Stanfields, Truro,

Nova

Scotia

facial pads and nail polish
has started a quarter-hour twice daily
its

disc series

on

vice,

Toronto.

THAT

Radio
gional

is

fall

Texas
Will

fers.

Agency

its

is

1260

Deposits

dealer

banks

CBS AFFILIATE

Tillamook, Oregon

$19,000,000

in

gives

dominant

Mississippi.

in

reach

the

coverage

Schedule
active

WJDX

Mississippi

Market!

•

NBC

Owned and Operated By

LAMAR
LIFE

Last season used quarter-hour participations on home economics programs.
Account placed by Botsford, Constantine & Gardner, San Francisco.

INSURANCE

COMPANY
JACKSON, MISSISSIPPI

Cover
Canada's
Metropolis

with

FC
MONTREAL
—superior enter—world-wide sporting

Wise programming

tainment

—Transradio news—are some

events

reasons why the survey conducted by Might Research Bureau,

Canadian affiliate of Ross-Federal,
shows CFCF the "most listened to"
station by a vote of

BOOST SALES
THE

5000

»o,oooW£

*\

jpOOV/A
CO.

•

a

insured

Mississippi's

in

increased

WJDX

New

Co.,

Off for the summer months but will
return to both
and CBS Pacific
Coast networks in the fall season. It
is possible that more radio time than
heretofore used will be contracted.

Kansas

SH
REVE PORT, LA.
Represented h/THE BRAN HAM

Covering that rich area between
Butte and Spokane

—

1937 according to F.D.I.C. reports.

Tillamook County Creamery Assn..

49.8

WITH

kc.

1937

BANK DEPOSITS UP

New York

Buchanan

in

158%.

of

of the

WATTS

BROADCASTING

five-year gain

Broadcast Advertising

o

Station "A"

.

.

Station

.

.

.

.

.

.

B'

Others

NOW

KGVO

Co.,

RISES
Mississippi farms

totaled $177,810,000

Austin Camp-

and

May expand

evening map,
Primary and Secondary)

MONTANA

Cash income of

York.

CBS

MISSOULA

MARCHES ON!
CASH INCOME

cooperative
campaign in September, using a 15minute transcription series, Texaco
Circle Service Boys, once, twice or
three times weekly as the dealer prestart

GROWING MARKET

Markets
Farm Audience

MISSISSIPPI

being considered in a recampaign for its termite

control. Agency is W.
hell Co., Los' Angeles.

339,500 of 'em
(See

N.B.C.

fall

NATION'S FASTEST

Plus Coverage

5000
Watts

Terminix Co. of So. California,
Los Angeles

transcribed and live announcements in dealer campaign with names
of local dealers broadcast. Agency is
J. Walter Thompson Co., Chicago.

IN

THOSE "D"

THEM

and

after a summer lay-off following a
nine week series on the CBS Pacific
Coast network. In all probability will
increase its radio time and may use a
script show on one of the coast networks. The agency is Botsford, Constantine & Gardner, San Francisco.

Starts

September commercial announcement campaign for underwear
several times daily for 13 weeks over
Canada-wide list of stations. Agency
is Richardson & MacDonald Adv. Ser-

WAAF

Plans to return to the air this

Chicago

WHB, WDAF, KMBC,

and

Teegarden Products Corp.,
San Francisco

present
test campaign for general meats, now

on

WHIP

expects to expand the account nationally contingent on the test. MacDonald-Potter, Chicago, is agency.

Plans fall spot campaign in South,
West Coast and New England for
Allsweet margarine. Will use fall spot
announcement campaign in South for
Jewell shortening.

advertising appropriation.
Allied Adv. Agencies, Los Angeles,
has account.

Co.,

Currently sponsoring the quarterhour dramatic show, J Want a Divorce on NBC-Red network on the
Pacific
Coast.
Plans to continue
through the autumn. Agency in charge
is Emil Brisacher & Staff, San Fran-

years, will increase its radio activity
du ring fall. Sponsor has been using
an average of 12 stations during the
past season, with quarter to one-hour
daily programs, and will add to the
list of California stations, having inits

Los Angeles

Currently using IS transcribed announcements on KGER, Long Beach,

Jersey,

Will continue its Esso News Reporters on 15 stations indefinitely
without change, through Marschalk
& Pratt, New York.

program and stations

Sur-Way Sales

For

transcrip-

November

Using Detroit stations to promote
its coal, fuel oil and gasoline business.
Agency is Simons-Michelson Co., De-

AN ARDENT

BPS

yet.

Tabex Corp., Chicago

may

Off the air at present, they

Continues dramatic spot
campaign to end of
over 20 Canadian stations
division. Agency is E. W.
& Co., Toronto.

THE VOICE OF MISSISSIPPI

Will start a radio test for Tootsie
Rolls
this
fall
through Franklin
Bruck Adv. Corp., New York, although plans have not been completed

San Francisco

tion

New York

Sweets Co. of America,

Sterling Coal Co., Detroit

Will use radio spot time this winter in Detroit. Agency is Charles A.
Mason Adv. Agency, Detroit.

CFCF(NBC&

SHORT

WAV E

26.8
15.9
7.5<

CFCX

AFFILIATE)

Representatives
U.S.A.:

Weed & Company

Canada:

All

Canada Radio Facilities
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Tidewater Associated Oil Co.,
Will use sports and news broadcasts on Yankee Network and eight
other stations. Agency. Lennen &

New

Mitchell,

Tivoli

Co.,

WGIL.

ing the
agency.

York.

Brewing

Townsend Plan, Chicago

Dr.

Using quarter-hour series, transcribed and live, on WCFL, WEBQ.

Detroit

with plans for expansion durBurton-Keith. Chicago, is

fall.

WMBC.

Truly Warner Stores Corp.,

New York

Using

KEHE KFEL WBEX WLW
CKAC KRLD WWYA WSYR and

sponsoring the weekly quarter
hour Townsend Radio Club on 11
California Don Lee network stations,
will continue the series having renewed Aug. S for 39 weeks. In addition on Aug. 10 started for 52 weeks
a weekly transcribed version of that
program on NEMO. Tiajuana. Mexiico and NEPM. Piedras Negras. Plans
to expand during fall through Lisle
Sheldon Adv. Agency, Los Angeles.

expand

tions. First

in the fall to 50 staUnited Broadcasters, Chi-

cago, is agency.

Will use spot announcements on
about six stations,
through John
Thomas Miller. New York.

Univex Camera

New York

Co.,

Using spot programs and announcements in about 20 markets. Agency
Simons-Michelson Co.. Detroit.

John F. Trommer, Brooklyn

men's wear. The company occasionally sponsors special events. Agency
is Donahue & Coe, New York.

Using daily spot announcements on
for its beer. Has no plans
for expansion. Agency is Cecil, Warwick & Legler, N. Y.

Has no radio plans at present, but
may use an announcement schedule.

Underwood-Elliott -Fisher, Toronto

New

THEY'RE TUNING

IN

WATL

ATLANTA

IN

Extending autumn and winter Sunday afternoon piano recitals by Er-

1

son

president J. J.
Seitz. which have been running in
Toronto for several years, to cover
CFCF. Montreal, as well as CBL. Toronto. Agency is J. J. Gibbons, Tonest

Seitz,

of

ronto.

Union

On

Oil Co.,

Los Angeles

8 will begin a series of
weekly
quarter-hour
programs on
Woman $ Magazine of the Air on the
NBC-Red network on the Pacific
Coast, advertising its fly spray and
glass cleaner. Agency handling the
is

Lord & Thomas, San Fran-

cisco.

Union

Pacific Railroad Co.,

Omaha

A consistent user of radio time, is
using a weekly quarter-hour transcribed serial, Strange as It Seems.
on 15 stations nationally which will
continue
through
fall
and
early
winter. Agency is Caples Co., Chicago.
United Air Lines, Chicago

In 'Washington^

No

plans for fall spot, but planning a spot campaign for next spring

and

summer.

Co.,

Chicago,

Walter

J.
is

Thompson

Co.,

Chicago

Using quarter-hour man-on-street
five
weekly
series on
and

WWJ

WEBC

with fall plans for possible
expansion. Neisser-Meyerhoff. Chicago, is agency.

United Biscuit

Co.,

Chicago

Beginning Sept. 26 will start the

Lone Ranger on WTM.T and a program on WMAQ. Chicago, yet to be
chosen. Sherman K. Ellis & Co.. Chiis

Consistent with the atmosphere of a distinctive location,
the luxurious comfort, dignified service, and superior cuisine of the

Hay-Adams House

blend into an environment that
parallels the tastes of discrimi-

nating travellers.

;

CetnfiAitjdij CUn-C(mdition£xt

DOUBLE

New York
Will use some radio this coming
winter for Super Pyro anti-freeze. but
no plans will be made until late in
August, according to B. M. Nussbaum.
account executive at Lambert & Feasley, New York, agency in charge.

U.

SIXTEENTH AT H STREET

WASHINGTON, DC.
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Co.

of

York.

Vadsco Sales Corp.,

New York

Mutual and
Yankee network program, the company will use, for Quinlax cough
remedy, a few stations for transcriptions of the program. Network and
spot stations will total 25. Lawrence
C. Gumbinner Adv. Agency is in
In

addition

to

August 15, 1938

sponsorship

of

the PacificCoast. Agency is Fitzgerald Adv.
Agency. New Orleans.

Participating on WOR's Martha
five days weekly
will
continue without change. Agfncy i^
Calkins & Holden, New York.
;

West End Brewing

Co.,

Utica, N. Y.
Will continue its heavy schedule of
chain break announcements throughout New England, placed through
Compton Adv.. New York.

A heavy user of spot announcements during 1937. Using no radio at
present and fall advertising plans not
completed. J. Walter Thompson Co.,
Los Angeles, has account.
'

its

W.

G.

B.

Oil

Clarifier

Inc.,

Kingston, N. Y.
Will use five, ten and 15-minute
spots on about six stations this fall
for oil filters, through Willard G.

Myers Adv. Agency,

White King Soap

Vick Chemical Co.,
Greensboro, N. C.

New

York.

For

the

company
on about

cough-drops,

its

Interna-

New

Vocational Service, Glendale, Cal.
Used spot announcements and quarter-hour programs on a group of stations nationally and will increase its
coverage in fall with an extensive
spot campaign. Agency is R. H. Alber
Co., Los Angeles.

Walker-Gordon Laboratory

Co.,

Willard Tablet Co., Chicago
Plans fall spot campaign on 40 stations in South and Midwest using five
or 15-minute transcriptions. First
United Broadcasters, Chicago, agency.

Williamson Candy

Plainsboro, N. J.

J.

Walsh

Ltd.,

Toronto

September

transcription
series Famous Diamonds of the World
over Dominion-wide selected stations
in

for its diamonds. Agency
Adv. Co., Toronto.

Wander

Co.,

is

MacLaren

Chicago

Will use spot on 14 stations as it
did last year to supplement its Little
Orphan Annie program on NBC-Red
network for Ovaltine. Blackett-Sample-Hummert, Chicago, is agency.
Co.,

New York

Testing on W.JZ. New York, five
days a week, a serial. Jane Arden.

Weco Products
J.

plans

Co.,

Chicago

include

Walter Thompson

spot.
Co., Chicago, is
fall

WTMJ

Chicago,

MONTANA

z

agency.

is

Windsor House

Hollywood

Ltd.,

Will use participating and women's
a regional campaign for
List of stations and
starting date of fall activities has not
been decided. Alvin Wilder Adv.. Los
Angeles, has account.

programs

in

toiletries.

its

Workman Packing

San

Corp.,

Francisco

announcements over
spot
stations in the West but
plans to increase its radio expenditure in the fall and may use a network program on the Pacific Coast.
Using

scattered

.

Agency

:

Tomaschke-Elliott. Oakland.

Rudolph Wurlitzer Mfg. Co.,
N. Tonawanda, N. Y.
For its musical instruments and
courses in musical instruction will
start thrice-weekly quarter-hour discs

on

WMAQ.

Chicago.

Aug.

15 with

possibility of expansion. Sehwimmer
Scott, Chicago, is agency.

2STATIONSij
for

BUTTE.

or

any

Blue

other

I

added
station

•

Member
Pacific

Northwest Coverage Group

KFPy—Spokane
KXL —Portland

KRSC— Seattle

KPFA HELENA

BROADCASTING

price of

-rrie

NBC— Red
without

NET

I

KDKA

&

agency.

KG R

Chicago

100-word transcribed spot announcements on seven stations recentlv adding
and
with fall
plans for spot on 30 stations on a
national basis. John H. Dunham Co.,

which may be expauded to NBC-Blue
network. A few stations will carry
transcriptions of the program. Agency
is Sherman K. Ellis, New York.

Tentative

Co.,

For Oh Henry candy, now using

Continues its announcement campaign on WNAC, Boston, for its
acidophilus
milk.
placed
through
Young & Rubicam. New York.

Starts

Los Angeles

Co.,

continue its thrice - weekly
transcribed program Lady Courageous
on 10 stations nationally, having renewed the series for 13 weeks effective July 8, with an additional 13
weeks option. Agency is BarnesChase Co.. Los Angeles.

Will

will use spot announcements
80 stations, through Morse
tional.
York.

S.

New York, to direct advertising for
the American Republics Line, operating steamships between New York
and South America. Radio may be
among the media used.

continue

drama Haicthorne House

charge.

Maritime Commission,
Washington
Has appointed Arthur Kudner Inc.,

HAY-ADAMS HOUSE
Opposite the White House
Overlooking Lafayette Park

Campbell-Ewald

is

U. S. Industrial Alcohol Co.,

rates
•

Boston

to
serial

NBC-Red network on

on

Western Growers Protective Assn.,
Los Angeles

New York

Co.,

Ward Baking
Co.,

Expected to conduct its usual semiannual one cent sale of Rexall drug
products in October and November,
advertising the sale with five quarterhour
transcriptions.
played
once
daily during the week of the sale on
about 200 stations. Street & Finney.
New York, is the agency for the account
the time is bought through
Spot Broadcasting, New York.

Hay-Adams

make any other choice
poor economy.

Agency

agency.

United Drug

Rubber

S.

Maurice

agency.

United Biscuit

cago,

U.

Sept.

account

the

Co.,

Deane program
Utica Knitting Mills, Utica, N. Y.

Using announcements and sports
programs on WSAI, Cincinnati, for

WNBX

Oil

Plans

and 15-minute transcrip-

five

& Snowdrift
New Orleans

Wesson

Engineering Institute,
Chicago

tions on
will

Now

Now sponsoring a sports review over
\V VV J and has just concluded a vaPlans for
riety program over
fall
not yet completed, but indications are that radio will continue to
play a part in them. Agency is MacManus, John & Adams. Detroit.

Utilities

•

Broadcast Advertising

KVOO

and

Now on

WAF1

Gala Inauguration
WAPI,

Programs Mark Event
and Birmingham

Special

In Tulsa

INAUGURATING

a

new

experi-

ment with directive antenna arrays, designed to suppress mutual
interference, KVOO, Tulsa, and
WAPI, Birmingham, on Aug. 9 began full-time operation on the
1140 kc. channel, under special
FCC authority. The event occaelaborate

sioned

dedicatory

pro-

ily.

grams in both cities.
The Tulsa event proved the occaby
Oklahoma notables and important
sion for a celebration attended

figures in broadcasting. Striking
tribute was paid to William G.
Tulsa oil magnate and
Skelly,
philanthropist, who owns the station, and to William B. Way, its
general manager. KVOO, 25,000watt
outlet, began its 18hour per day operation after a
number of years of part-time performance at night, and simultane-

NBC

ous davtime operation with
CBS 5,000 watt outlet.

WAPI,

In a letter of congratulation to
Mr. Way, E. O. Sykes, FCC actingchairman, said: "'I very well remember in the early days of the

Radio Commission we authorized
synchronous operation at night of

two

stations

(KVOO

and

WAPI). Had we known then what
we do now about directional antennas, I am sure that experiment
could have been made a success. I
am delighted that the listening
audience of these two stations will
now have the benefit of continuous
programs both day and night."
In a one-hour dedicatory program over the NBC-Blue network,
NBC President Lenox R. Lohr
praised the service of
and
also used the occasion to reiterate
the right of "freedom of the air".
"It is only by the jealous guarding of these rights that advances
celebrates tonight
such as
are made possible," he said. "And

I

"JA.VUOPEE" was the by-word at the celebration of the Tulsa
inaugural of full-time operation Aug.

KVOO

KVOO

we must continue to guard them if
our form of government is to sur"Radio in America is not a chanpropaganda. The American

nel for

audience is not compelled to listen
to one program, dictated by a Government agency. The listener has
the right to select any of the
wealth of programs offeied by the
keenly competitive system of American broadcasting. The thumb and
forefinger on the dial become a
censor that, under our commercial
system of broadcasting, cannot be
disregarded. We could not long remain a free people if these fundamental rights were nullified. Our

I

form of government demands free-

dom

|

expression for survival."
A message of congratulation
from NAB President Neville Miller was read over the network by
Ed Kirby, NAB public relations
director. Also present on behalf of
NAB was Philip G. Loucks, Washington attorney ana reorganization
counsel of the Association.
During the evening's ceremony
brief addresses were made by a
score of radio executives. Among
those present were Niles Trammel
and William S. Hedges, NBC vicepresidents; Edgar T. Bell and Gayle
Grubb,
WKY, Oklahoma City;
Harold V. Hough, WBAP-KGKO,
of

BROADCASTING

station's

a group of

"Kvoopeers" at the home of William G. Skelly, station owner and oil
man, preparatory to the banquet. Left to right: William S. Hedges, NBC
station relations vice-president; William B. Way, KVOO general manager; W. G. Skelly, KVOO owner; Niles Trammell, NBC Chicago vicepresident, and Edward Petry, president of Edward Petry & Co.

1939 Baseball

•

KELLOGG

Fort Worth; James Moroney and
Martin Campbell, WFAA, Dallas;
Arthur B. Church, KMBC, Kansas
City

Edward

;

Petry

&

tives;

Herb

Co.,

KLRA,
KTUL,

Battle

Creek,

games

on WBBM, Chicago, during the
1939 season. J. Walter Thompson
Co., Chicago, is agency. The games,
which were jointly sponsored this
season
by Socony-Vacuum and
General Mills (Wheaties), will in-

representa-

Hoi lister, KANS,

Wichita; Marcellus Murdock, publisher, Wichita Eagle and general

manager,

Co.,

Mich., will sponsor baseball

Edward

Petry,
station

KFH; Ed Zimmerman,

home games of the Cubs
and Sox and broadcasts from the
wire of games away.
clude the

Executives of
Tulsa, including William
T. Gillespie, general manager, also
Little Rock.

were present.
Mr. Skelly, in his address over

Radio Service Stations
THE AUTO radio listener is now

the network, inadvertently alluded

"KVOR" (Colorado Springs station owned by the Oklahoma Puboperating
interests
lishing
Co.

to

WKY, Oklahoma

Citv).

Afterward

he told his "live" audience that the
"slip" was intentional, since he desired to show proper affection for
his contemporaries. Several suc-

ceeding sneakers jokingly alluded
to the incident.
The Tulsa Tribune published a
special edition Aug. 9 devoted to
the

KVOO

dedication.

NBC-AFRA
AN OVERALL

salary

in-

was granted to announcers
employed by NBC in New York
for sustaining programs under the
terms of an agreement signed
Aug. 12 by NBC and American
Federation of Radio Artists. The
crease

contract calls for a 40-hour fiveday week, with minimum salary
of $250 monthly for senior announcers and a graduated scale of
from $110 to $175 monthly for
junior
announcers,
network to
make pro-rata deductions for time
within this period taken for commercial work. The contract calls
for sick leave and vacations in line
with regular network policy; arbitration of disputes, although NBC
reserves the right to hire and fire
as -it sees fit, subject only to state
and national laws; and contains a
no-strike clause. Signing of this
contract, which does not touch on

commercial fees, and which
fects only announcers at

NBC

New
city

York,

afin

permitted

singer-actor

the fourcontract signed

and CBS with AFRA last
month [Broadcasting, July 15] to
go into effect Aug. 14.

by

NBC

Broadcast Advertising

dios

new

its

stu-

Here is
president and

and antenna Aug.

Hugh

6.

A. L. Halff,
general manager of the station,
speaking during dedicatory program carried over Texas Quality
and NBC-Blue networks.

New San Antonio

Plant

along his route, Joseph J.
Weed, president of Weed & Co.,
station representatives, has discovered through a recent survey of the
motoring audience. Along with
water, air and road data, service
stations now tell tourists which stations can be heard best in the areas
they will cross. Some ,of the comtions

panies are printing station logs on
their sectional road maps.

Is

Sign

10Vc

receiving service from gasoline sta-

WOAI DEDICATES

Dedicated by WOAI
COMPLETION of the new $50,000

vive.

'

Shown here are

9.

Three thousand persons in the
audience joined with Stanleigh
Malotte, organist, in singing favorite songs of the South. Speaker
Bankhead was introduced by his
daughter, speaking from CBS studios in Hollywood. Oliver Naylor's
band provided the music.
WAPI, using directional antenna under a recent FCC grant now
operates full time on 1140 kc,
which it formerly shared nights
with KVOO, Tulsa.

Signs

Lauded by Sykes

these

Birmingham,

celebrated
both the inauguration of full-time
operation and its 16th anniversary
Aug. 9 with a special program
from the stage of the Alabama
Theater before a packed audience.
A half-hour of the show was relayed to CBS, including an address
by Rep. William Bankhead, Speaker of the House of Representatives, who read a passage from
"Jim Bludsoe" to prove that his
daughter Tallulah was not the
only talented member of the fam-

Service

Directive

WAPI

Staged by

Full-Time

studios and 425-foot vertical radiator of WOAI, San Antonio, was
celebrated Aug. 6 in an all-day

dedicatory

program

in

which

radio and advertising
notables took part. Specially prepared programs went on the air
from the new studios, including
broadcasts to NBC and Texas
Quality Network. On the NBC

prominent

program, Texas' Governor, James
V. Allred, cited WOAI's contribution to radio progress in the Southin

WOAI

facil'-

ties include three entirely new studios, a new control room utilizing

three-panel console and new
speech input equipment, revamping of the auxiliary 5,000-watt
transmitter located in the studio
proper, a new rehearsal and audia

room and an entirely new private and general office setup.
The new auditorium accommodates 200. The auditorium, known
as Studio A, Studio B and Studio
C are grouped around the control

tion

to

Resume Video

work on W2XBS,
experimental television transmitter atop the Empire State
Building in New York, is progressing satisfactorily and that the network's experimental video broadcasts will probably be resumed bereports that

its

fore Sept.

1.

HARRY

G. KOSCH, general counsel
for Allied Theatres of New York, is
preparing an anti-ASCAP bill similar
to that of the State of Wastington,
for introduction before the New York
State Legislature next January. Theaa per seat fee for
ters pay
the right to perform copyright music.

ASCAP

west.

Improvements

NBC
NBC

Mr. Kosch says.

KTFI, Twin

Falls. Idaho, is expected
by Oct. 1 when
to be linked to
lines can be brought into that city.
KSEI, Pocatello, its twin station,
also owned by O. P. Soule. of Salt
last
Lake City, was linked to

NBC

NBC

March.
so engineers can watch from
one point. During the dedication
day some 4,000 visitors inspected

room

the

new

facilities of

August 15, 1938

WOAI.
•
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Label Contest
KSFO, San

Francisco, has
started a contest among the
for
station's 85

employes

package tops, labels and
slips proving purchase of
sponsors' products and services. Whoever produces evisales

dence of the biggest dollar

volume of purchases of the
advertised items
prize of $5. Runners-up win $3 and $2 restation's

wins a

first

spectively.

The Joy

SNAKES

of Pets

a program
Aug. 4 on WICA, Ashtabula, 0.,

dominated

when representatives of the Cleveland Reptile Society broadcast on
the station. Robert T. Jones, president of the group, along with his
wife and son, told about the fun
folks can have with cuddly little
crawlers.

Xb tk FOREIGN RESIDENTS

fuhdL PROGRAMS
Malone's Epic

I.Q.'s of

WITH LISTENERS

submitting
verses, an epic poem based on the
history of the United States is
taking shape under the guidance
of Ted Malone as a feature of his
Between the Bookends program on
WOR-Mutual. Mr. Malone, who
suggests subjects to his listeners,
is shaping the work to follow the
course of American history. Employing a simple meter, easy to follow, he hopes to build the epic at
the rate of about four stanzas a
week into the world's longest poem.

On

the

with a dozen
semi-pro riflemen competing, is
sponsored each Sunday by KYOS,
Merced, Cal., and described by
Manager Johnnie Crews. Riflemen,
sponsored by merchants in each
community at a cost of $5 per
broadcast, compete for prizes offered by KYOS.

BIDDING FOR

*

*

tourist business, a

vacation-bound young couple motor up Minnesota's North Shore,
discussing scenic beauties and advantages of sponsoring resorts en
route on the weekly quarter-hour,
North Shore Travelogue, of KDAL,
Duluth.

OF METROPOLITAN

^

!^

*

*

*

Kiwanis Leisure
DOWNTOWN Kiwanis Club of

WB N X
1000 Wins

St.

Louis recently took over At Your
Leisure,
program devoted
to spare time hobbies of St. Louis

KMOX

YORK

DAY AND NIGHT

«7Ae Station that SfteaJu 1/ouA JltuUfUaae.

KRLD

Range

Reports From Resorts

NEW YORK

store. Howard Bogarte,
announcer, questioned 12
Dallas co-eds on colleges and college life, in groups of three at each
of four programs during the week,
the girls vieing with a dozen outsiders.
Each day's winners got
prizes, with final contest between
all winners on day of the annual
Fall Style Revue.

department

SHOOTING MATCH,

*

people.
scripts
ture.

Co-Eds

TESTS

for college co-eds
were featured on the broadcast by
KRLD, Dallas, of the annual A.
Harris College Co-Ed Week and
Fall Style Revue for the Dallas
Q.

I.

Kiwanians now dig up
and speakers for the fea-

parents solve the prob-

shortwave

Myron Fox

direct

NBC

broadpickup by

from the high-

wire on which Billy Crowson balanced and played an organ 200 feet
above Main Street during "Covered
Wagon Days", July 22-25—

W.

Va., rea Pocahontas coal mine
Bluefield,

moted from
an interview between Announcer
Ed Kitts and John J. Lincoln,
president of the Pocahontas Operators Assn., with Chief Engineer
Pat Flanagan handling the pickup.

colleges.

Mike Takes The Farmer
North Dakota with

TOURING

his

transcription equipment,
Earl Hodgson of the North Dakota
Agricultural College extension service records programs on visited
farms, telling of farm development and crops, for the daily Man
in hue Country feature of WDAY,

portable

Fargo.

quiz,

KMOX,

A

Case of
Louis,

For the Blind
artists

are

of

Drama

technique in dramatic productions is that of The Story of

Rural Quiz

AGRICULTURAL

BLIND

Month

NEW

on
St.
Saturdays, brings together teams
from Missouri and Illinois rural
communities to compete for cash
prizes.
Charley Stookey,
farm editor, conducts the program.
Prizes are also given for questions.

RADIATORS

with

cast,

with students from girls schools,
boys
schools
and coeducational

KMOX

VERTICAL

inated a coast-to-coast

when WHIS,

lem of where to send their sons and
daughters to college, two students
from different colleges will be interviewed daily the week of Aug.
22 during Feature Foods, a participating morning series on WGN,
Chicago. Helen Joyce and Martha
Crane will conduct the interviews

Questions,

LEH IGH

of this broad-

came out recently
when KDYL, Salt Lake City, origbusiness

AND—

Which College?

TO HELP

UPS AND DOWNS
cast

featured

on

Month,

the

a

five

weekly series

quarter-hour morning series on
NBC-Blue originating in Chicago.
The show will present a serialization of a drama lasting just one
month from beginning to end. Original romances, comedies, mysteries
and adventure serials will be presented in succeeding months, the
vehicle for August being "This is
Sylvia" by William Meredith.

Wynn Wright

will direct the series
will be used

The Seeing Blind, an half-hour
daily program on WHIP, Hammond, Ind. The series is a variety
show produced and given by blind
artists under the direction of Mila

and a different cast
each month.

Baker. It has created a strong
tener following, according

author and lecturer," is conducting
Something to Live For, new series
devoted to "those people, who, despite disappointment and heartbreak, have found something to

lis-

to

WHIP.
re

Hope
DR.

according to WMCA,
York, which broadcasts the
half-hour programs each Saturday
live

your

for the Heartbroken
R. TRATTNER,

ERNEST

for,"

New

SOUND EFFECTS
opto

evening.

NORTHWEST'S LEADING RADIO STATION

W

\

\

111

\ \ \ \ \ \
.25.000 WATTS

I

i

WMMMW,
NEW

TRANSMITTER

INCREASED

A

complete, quality catalog of unsurpassed
sound effect discs, flawlessly recorded from /ire
and released on quiet, unbreakable Victrolac
pressings. Preferred by leading networks and
stations throughout the world. Write for catalog.

Sicmda/idRajdw
180 N. Michigan Avenue,
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Tips on Perishables
notes on fruits
and vegetables and tips to the
(housewife on obtaining them at
I their best are the substance of The
\Hoxie Fruit Reporter on WHO,
iDes Moines, each morning. With
Ernie Sanders at the mike, the
program outlines menus and canning programs for each "green
grocery" product as its season
(comes.* Hoxie Fruit Co., wholesale

KGFW

INTEKESTING

I

j

distributors, is sponsor.

|

*

*

TEACHING

cartooning by radio
the latest in the line of novelty
broadcasts coming out of San Francisco. Tony D'Orazi, cartoonist, is
teaching his art by air, calling the
series Tony O'Dare the Cartoonist
of the Air. He broadcasts a quarter hour lesson in cartooning for
children Tuesdays and Fridays

\\s
i

i

from 5:15

to 5:30 p.

m. (PST) on

KGO, with another spot on the
Woman's Magazine of the Air, at
I

2:30 p. m. Thursdays.
*

*

*

Programs on Trial

PROGRAMS

go on trial before a
with the listening audience as jury, in Court of Public
Opinion, heard weekly on WJNO,
West Palm Beach. Conducted
throughout in strict accordance
with judicial procedure, orchestras,
news broadcasters and
soloists,
comedians are presented in evidence to prove the merit of challenged programs.
real judge,

Who Wrote
LISTENERS try to

It!

spot famous

quotations on William Winter's
Quotation-Location on WBT, Charlotte, N. C. The audience identifies
by chart quotes posed by Mr.
Winter and mails answers. Perfect
scores are announced on the following week's program.

*

*

*

WBT Another
bureau of information,
answering listeners' questions on
any subject except law, medicine
and religion, is the idea of the
weekly half-hour What Would You
Like to Know? carried on WBT,
Charlotte, N. C, under the direction of William Winter.
Ask

RADIO

*

*

*

soloists,
fied

the Eugene V. Debs Memorial Station in New York City, moved
into new modernistic studios at 117
W. 46th St., in early August, occupying four studios, one of which will
accommodate an audience of 100. At
the same time it announced plans for
University of the Air programs
its
this fall, to include debates, forums,
symposiums, interviews, musicals and
dramatics of an educational character.

WOR

joins the farm parade Aug. 15
with the inaugural of Voice of the
Farm, a new Monday and Friday
12 :15 p. m. series to be handled by
Everett Mitchell as m.c, with authorities on farming as guests.
KOIN, Portland. Ore., announces a
new rate card (No. 6) with several
adjustments effective Sept. 1. New
rates quote evening quarter hours at
§65. evening five-minute spots at $50.
daytime quarter hours at .§32.50 and
daytime five-minutes at $27.50. KOIN
quotes onetime rates only and does
not offer frequency discounts.
WROK. Rockford, 111., has established a remote studio in the Smith

of the various acts,
identi-

teams and groups

with Grand Slam Revue, re-

started at KDKA, Pittsburgh, and fed to NBC-Blue on
Thursdays, presents a different set
of entertainers each week, with
the studio orchestra, directed by
cently

Maurice Spitalny.

Dedicates Studio

Kearney,

10 opened its new remote
studios in Grand Island. Studios

Aug.

Think of

director; Walter Ely and
Lee Gustaf son, engineers; Al
Brown, Gray Sterling, Harley Hub-

Jewish Market

Merchandising

Information

Service

•

WLTH

•

NEW YORK

tinuity

Ray Harrison, B. Bone, J.
Kahn and Bob Minnick, announcers.

bard,

WROK

studio.

COOPERATING

with the Washington Police Department, WRC. Washington, carries a daily Missing Per12 midnight, listing
sons Bureau at
names and descriptions of persons reported as missing to the police. The
new service supplements the previous

WRC

made
arrangement under which
the announcements upon request of
the police department.

CALL

letters

CFOS

have been

as-

to Howard Fleming of the
Owen Sound Sun-Times. Owen Sound.

signed

Ont.. for a 100-watt station to operate on 1370 kc.

KSFO, San

Francisco, has signed
with International News Service for

A

news
news broadcasts

series
periods.
will be launched
on the station before the end of the
current month, it was stated.
its releases for

of

WHBF.

Rock Island, 111., will hold
third annual soft ball tournament
Aug. 21, 28 and Sept. 4 under the
direction of Ray Anderson. Sponsored
by the station, the tourney has attracted 28 teams and the winning
team will be given an all-expense trip
to Chicago to see a major league
game.

KATE,

Albert Lea. Minn., has estabown Twin City offices in
Tower, Minneapolis, with

lished its
the Rand

Radio

Stations,

Any mortgages
YOO SAY? _
-what!? th cm ?
Here in this fertile Red River Valley, our average
farmer is too prosperous to know much about
mortgages and such. His farm tonds and buildings
are worth 33% more, on the average, than those in
the rest of the West North Central area [$927*18 as
against $695*62]! And he's got cash to pay for
anything he wants

WD AY

is

with

its

makes

together

it

desirable for

Affiliated
FREE and

NATIONAL
REPRESENTATIVES

SOUND PROJECTS COMPANY
•

N. B. C.

PETERS, INC.

See Your Dealer or Write

.

E3

new low price

everyone.

station that serves the entire,

WDAY.iNc

Program

operation

ONE

.

Ad-

Producers^—
Use this machine to
sell prospects on their
own ground. Its completeness and simple

the

rich Red River Valley— and the only chain station
within 190 miles! .
Why don't you send for
AY
story?
the whole WD

Agencies,

vertising

•

JEWISH
ADVERTISING

are equipped with RCA apparatus
and new transmitter is a Collins
300F. William Baker is now manager of KGFW, having succeeded
Clark Standiford, former half owner who sold his interest to K. H.
Dryden. The other half is owned
by Mrs. Hugh Brown, wife of the
publisher of the Kearney Daily
Hub. The station staff includes
Emma Baker, program and con-

ATTENTION

BROADCASTING

about

manager.
Lloyd Thomas,
Mrs. Rena Staas, formerly with WLS.
Chicago, is in charge of the Freeport

Aldea R. Grimes in charge.

St.

you are thinking

WROK

Plays 10, 12, 16 inch
records. Operates on
AC DC current at dual
speeds.

3140 W. Walton

If

recently

Neb.,

transferred to new ownership and
management, on Aug. 9 dedicated
its new studios in Kearney and on

Bldg.. Freeport, 111., a community of
25.000 just 29 miles away. Full time
is
lines were installed and
now carrying about three hours a
according
to
Freeport.
day from

its

Never the Same

SHOWCASE

WEVD,

•

*

Program That Draws
I

KGFW,

with the Fargo Forum

FARGO
N. D.

940 KILOCYCLES
5ooo WATTS DAY
loo©

WATTS NIGHT

Chicago
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Moody MBS Series
Farnsworth Shows
Corrigan's Return
MOODY BIBLE INSTITUTE,
Is Vividly Covered Chicago (religious), will start a Visual Equipment
half-hour Sunday afternoon series
MR.

E.

PRESIDENT

H

RIETZKE

OF CREI

Networks Pick Up Aviator on
Boat and Follow Closely

NEW

Radiomen .
this new booklet

las

.

sent to you

48 pages
It

gives our tested
plan for a future in Practical Radio Engineering. Write
today.

One-Year Residence Course
in

Practical Radio Engineering

BEGINS SEPT.
now forming

19th

complete one-year
engineering course.
Modern equipment.
New building. Send for complete details.
Building and laboratories open daily for
inspection. Visitors welcome.
Class

his

his

return

to

famous "wrong

Ireland was thoroughly covered by the national networks and a number of local sta-

of interesting
facts and illus-

trations.

reception to Doug-

on

America from

Just off the
!

Corrigan

way"

p J|J? J
press

YORK'S

for

CAPITOL RADIO
ENGINEERING INSTITUTE

tions.

Beginning July 31 with a conversation between Corrigan at sea on
the Manhattan and George Hicks
in

New

York, broadcast on

NBC-

move of the "wrongwas reported to the ra-

Blue, every

way"

flyer

dio audience.

On Aug.

NBC

broadcast a description of Corrigan by a fellow
passenger on the Manhattan and a
two-way conversation between the
flyer and his brother Harry, in
New York. Aug. 3 CBS put another ship-to-shore conversation on
the air. The next day Hicks and
John Wolf of CBS boarded the
ship off the Massachusetts coast
and each put on several broadcasts
describing the boat's progress and
its entrance into New York harbor.
Mutual joined in on Aug. 3 with
Al Josephy's description of the official reception committee's preparations and a conversation, shipto-shore, between
Corrigan and
2,

the Mayor's aides, and also covered the arrival on Aug. 4.

Scoops and More Scoops

DepJ. B-8

3224 16 h Street, N. W.
WASHINGTON, D. C.

to

flight

On Friday, MBS scooped the
other networks with a pre-parade
interview with
Corrigan,
after
which it joined NBC in describing
the flyer's triumphal progress up
Broadway to the City Hall, which
was also broadcast by WNYC. All

Sept. 25, 2-2:30 (EST), on seven
Mutual stations with the program
originating at WMBI, Chicago, by
the Institute. The series will feature lectures by Will H. Houghton,
president of the Institute, and
music of student chorus. Stations

WHN

carrying the program are

WSAI CKLW WAAB WFIL WOL
WCAE. Station list may be ex-

panded during the
Critchfield

&

fall.

Agency

is

Co., Chicago.

and WNYC broadcast
welcome by Mayor LaGuardia and the luncheon given by
the New York Advertising Club.
WMCA carried the Mayor's recepnetworks

the

official

CBS returned that evening to
describe the scene at the Yankee

tion.

Stadium and

MBS

broadcast from

the Lewisholm Stadium and the reSocieties.
Irish
ception
of
the
broadcast the banquet of
the Dublin Society the following
evening, Aug. 6, from 10:30 to midnight, at which Terry Long, station's Irish sports announcer,
served as toastmaster.

WBNX

WAAT,

Jersey City, utilized
Newark Airport for

wire to
broadcast and

showed that

n

e

wsree

WAAT

1

reach the

a

shots

mikes were

flier

Feature was handled by Bob Becker, special

advancement in
television as developed by Farnsworth Television, was demonstrated
in Los Angeles Aug. 3 to scientists,
capitalists and the press. George
Everson, secretary, and for 12
years active in the firm's progress,
put on the demonstration at 214 S.
Vermont Ave., that city, in the
studios of Television Inc. It was
similar to that staged by Farnsworth

features director, assist-

Frank Reynolds and Pat
Rosano. The WAAT crew followed
Corrigan

throughout his stay

in

Newark and where lines were not
available use was made of a Presto
recording outfit.
Boston, Newark, Baltimore and
Washington were equally alert in
bringing to listeners the wild receptions given the ocean flyer. Sev-

interviews emanated from

planes in flight and other stunt programs were carried by stations,
with occasional portions being fed
to networks.

GENE & GLENN,

song-and-patter
radio team, returned Aug. 8 for their
series in four years over NBCRed, to be heard Mondays through
Saturdays at 8 :15 a. m. The team recently has been broadcasting locally
over
Pacific Coast stations.
first

NBC

BRITISH

Broadcasting

Corp.

will

shortly begin clearing a site adjacent
to its Broadcasting House in London
for an office and studio extension
which will be ready in late 1940.

"The Crystal

Specialists Since

1925"

SCIENTIFIC
LOW TEMPERATURE

in

Philadelphia some months

ago.

The Farnsworth equipment, manufactured in San Francisco and
brought to Los Angeles for the
demonstration, made pickups from
both live and inanimate subjects.
The pictures, each consisting of
441 lines, were transmitted at the
rate of 30 per second. Direct transmission brought a clearly defined
reproduction to the receiver's 9x12inch screen. Pictures were clear,
sharp and comparable to motion
Sound too was
They reproduced in black

picture projection.

and white with a greyish tone
background. Everson also was televised explaining the progress made
by Fai*nsworth since the first experiments in Los Angeles 12 years
ago. Only one camera was used,
precluding an unbroken continuity
of action.

Says 50 Miles

by

ed

eral

New Prices!
New Products

Shows Company's Progress

THE LATEST

clear.
its

as he stepped
from an American Airlines transport plane arriving from Boston.
first to

Demonstration in Los Angeles

Is Possible

While the Los Angeles demonstration was around 75 feet, Everson

declared

that similar quality
could be obtained
over distances up to 50 miles from
a transmitter. He said that German scientists are utilizing Farnsworth patents and are making re-

and

definition

markable progress in quality. He
pointed out that German engineers
have achieved a 700-line image
televised on a screen 6%
feet
square and that their progress is
far ahead of that in England.
Mr. Everson indicated that commercial television in the United
States only awaited authorization
by the government. He also
claimed that scientific television is
sound and practical so far as
broadcasting is concerned. Everson
expressed the belief that "the next
nine months will see very definite
activity in the commercialization of

-

television".
"I believe that in five years television receivers will be as common

as radio receivers are now," he
added. Everson expressed the opinion that the first receivers, with a
9xl2-inch screen, will retail for
from $350 to $450. Smaller models,
with a 5x6-inch screen, will cost
about $200.

CO-EFFICIENT CRYSTALS
Approved by FCC

communication components will not
to date without a copy of the 1938 Bliley Catalog
describes the line of Bliley Crystals, Holders and
for all frequencies from 20kc. to 30mc.
special interest are the high frequency crystal units,

Your
be up
which

Ovens
Of

files

of radio

types M02 and M03, for frequencies above 7500kc.
Designed to provide greater stability and reliability under
severe conditions, they are particularly adapted for mobile
and portable applications.
Write for your copy today just ask for Bulletin G10.

Two for $75.00

$40

Two Way Communication

Supplied in Isolantite Air-Gap Holders in the 560-1500 Kc. band. Frequency Drift guaranteed to be 'less
than three cycles" per million cycles
per degree centigrade change in
temperature.
Accuracy "better"
than .01%. Order direct from
nter- office,

BLILEY ELECTRIC CO.
UNION STATION BLDG.
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ERIE,

remote studios,

office

to

office,

house to garage. Hundreds of other uses.
Simple to install. Any number of 'phones
on same line.

—

Microphone Division

UNIVERSAL MICROPHONE

PA.

424 Warren Lane, Inglewood,

BROADCASTING

•

CO., LTD.,
Calif.,

U.S.A.
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Ultra-High Bands
Granted Extension
FCC Order Covers
ALLOCATIONS

in the ultra-high
frequencies from 30,000 to 300,000
kc. to specific services, including
the various broadcast services, were
extended from Oct: 13 to April 13

FCC

Exempted

on Aug.

2.

from

the

extension

were

noncommercial educational
broadcast stations which already
have received allocations as of Oct.
13, and emergency service stations
including municipal and state police, marine, fire and forestry.
Insofar as allocations to broadcast services in the bands below
60,000 kc. are concerned, such as
two television channels, relay
broadcast stations facsimile and
high-frequency broadcast stations,
the six-month postponement order
does not definitely mean that allocations to these services will not be
affected prior to the new date. The

Commission is free to make allocations any time it is ready to those
services but it has until the new
April date to do so if it requires
the time.
Dispute Over Ultra-Highs
Virtually

all

of

New KNX

Services in

30,000-300,000 kc. Class

by the

THE LATEST

the

present

bi-oadcast services, such as relay,
facsimile and high-frequency broadcasts (both frequency and amplitude modulation) are in the band
below 60,000 kc, along with the
noncommercial educational stations.
Above 60,000 kc. there are five
television bands of 6000 kc. width,
relay channels for pack relay transmitters and other general experimental broadcast operations. These
are in the band from 60,000 to
108,000 kc. In the bands above
144,000 kc. to 300,000 kc, where
a number of experimental television services were tentatively included, some dispute has developed
and it was largely because of developments at the June 20 ultra-

high frequency hearings with regard to these frequencies that the
six-month postponement was decided upon.
It was pointed out the action will
permit more time to consider the
record of these recent hearings and
to work out allocations on a more
orderly basis.
Insofar as the order relates to
services other than the emergency
service and non-commercial educational broadcast stations, which
are allocated as of Oct. 13, the
order will provide:
1. Extension of existing licenses
of all general experimental stations
which authorizes the use of any
frequencies above 30,000 kc. until
3 a. m.
(EST), April 13, 1939,
permitting operation in exact ac-

IN

WITH

formal dedication of the
$350,000 KNX, Hollywood,
transmitter in Columbia Park, Torrance, Cal., tentatively set for Sept.
10, CBS West Coast headquarters
will be the most modern and complete radio plant in the world, according to Donald W. Thornburgh,
vice-president in charge of the network's Pacific Coast operations.

new

"The new CBS facilities in
Southern California represent an
investment of approximately $2,000,000 and incorporate all the
most recent radio discoveries," Mr.
Thornburgh said. "We are elated to
be able to place the new transmitter in operation so soon after dedication of our new Hollywood studios at Columbia Square. They give
us now the only complete new
throughout
broadcasting station
in the world."
Located four miles from the Pacific, on land which the King of
Spain granted in 1785 to Juan Jose
Diminguez, one of the early California Dons, in 1785, the Torrance City Council designated the
37-acre transmitter site as Columbia Park. The white and red concrete building resembling in exterior design a swank country club,
sits back from the highway approximately 30 yards, facing a
lawn landscaped with trees and
flowers. Some hundred yards to
the rear of the building is the 490Ideco vertical radiator, built
by International Derrick &' Equipment Co.
Quake Resistant
foot

The transmitter structure is
two sections, separated by
a six-inch expansion joint, and will
built in

withstand a far greater lateral
shock than has ever been recorded,
according to James Middlebrooks,
CBS engineer in charge of construction. He declared it is pracdisaster-proof, and in case
of emergency insures Los Angeles
county of communication with the
tically

The transmitter can
operated independent of outside supply sources. It has its own
well and water supply. In case of
outside world.

be

power interruption in the two lines
each of which carries 16,500 volts,
a 185-horse power gasoline generator has been installed to supply automatically 5 kilowatts of power.
There is also an emergency receivset.

A polysided room houses the new
RCA Model 50 D, 50,000 watt
transmitting apparatus. In front of

for

—

Quakes

a 40-foot panel stands a control
console at which the operation engineer is stationed. A walk bordered by a railing and glass shield
leads completely around the room.
To the rear of the panel is a well
to the foundation floor of the building. This gives full view to the
equipment in operation, with exception of the large transformers,
which are housed in a concrete
vault for safety purposes. Two
wings branch off the central section of the building. One provides
office
space for engineers. The
other includes a laboratory, storage
room and bachelor apartment for
engineers at the plant.
Every precaution has been taken
for the safety of the employes and
visitors. Every piece of metal in the
building has been grounded. Each
door leading to live power has been
equipped with both an automatic
electrical and a mechanical switch,
which grounds the power. A safety
fence approximately 50 yards in
diameter has been erected around
the base of the tower.
The entire transmitter building
is of functional design and includes
the most recent developments in radio science, such as the negative
feedback, which reduces harmonic
distortion and carrier hum to a
minimum. The transmitter, Middlebrooks predicts, will operate at
75% efficiency, as compared to 26%
for the average plant.
The 490-foot Ideco tower is constructed to withstand lateral earth
shocks, and winds of 120 miles per
hour. It is a uniform cross-section,
guyed, vertical steel tower, supported by a porcelain insulated base
on a concrete foundation. A copper
mat of 130,000 feet of wire at the
foot of the mast aids the conductivity of the radio waves. At the
top of the tower is a beacon which
flashes 20 times per minute, and
which, on a clear day, is visible
20 to 30 miles. Other safety lights
are located on the six guys which
support the tower, and all beacons
are automatically illuminated by a
photoelectric cell

when

visibility be-

comes dim. The transmitter plant
is

entirely

RCA

equipped.

THOS. LEEMING &

Co.,

Interest

Acquired by Paramount
For Movie Experiments

Plant Includes Innovations; Building

Has Expansion Joint

ing

DuMont Video

TRANSMITTERS

INTEREST which motion picture
producers have consistently shown
in the development of television
took tangible form last week when
Barney Balaban, president of Paramount Pictures, announced that
this company had arranged to purchase an interest in Allen B. DuMont Laboratories and to advance
funds to this company for further
experiments in video broadcasting.
The DuMont organization, which

has been manufacturing cathode
ray tubes for use in scientific instruments and especially in televi-

cameras and receivers, last
demonstrated model video receiving sets to the public in a New
York department store, picking up
one of NBC's experimental television broadcasts. DuMont also has
an application before the FCC for
sion

May

a television transmitter for experimental use in the New York metropolitan area.
Details of the arrangement be-

tween Paramount and DuMont
were not available. All requests for
information at DuMont were referred to Paramount, which refused to augment

nouncement.

In

its

questioning, however, a

an-

official

answer

to

direct

Paramount

Broadcasting that the
step was made "to allow Paramount's picture and theatrical
official told

technique to be applied to television

new

whenever and however

medium

entertainment

velops." It

this
de-

was

also disclosed that
extremely interested
in the possibilities of sight broadcasting as theatrical entertainment,
with paid audiences viewing televised plays or sports events in the-

Paramount

is

atres.

The only other
company to have a

film producing
television affili-

RKO

ation is
Radio Pictures, a
subsidiary of RCA and hence allied
with the experiments of that company and NBC in the manufacture
and use of television broadcasting
equipment. Warner Brothers Pictures is a major stockholder in

Transamerican

Broadcasting

&

Television Co., but this organization so far has devoted its attention to sound broadcasting without
entering into the sight transmission field.

New York

(Baume

Bengue, Pacquin lotion),
on Oct. 17 will start a musical program on WABC, New York, featuring Richard Maxwell. The program
will be heard Tuesdays, Thursdays
and
Saturdays at 9-9 :15 a. m..
through Wm. Esty & Co., New York.

cordance with the existing Rules
Regulations governing the
operation of stations in the Experimental Service.
2. Requirement that all stations'
operating within the frequency
band 30,000-60,000 kc. do so upon the additional and express condition that no interference shall be
caused to stations operating in the

and

emergency service or non-commercial

educational broadcast bands.

The Commission explained that
the

protestants

at

the

June

20

hearing stipulated that they had no
objection to allocations by the Commission for frequencies between
30,000 and 60,000 kc.

BROADCASTING

•

TO BUILD its new transmitter plant, KNX, Hollywood, spent $350,000 and incorporated many innovations. It is to be dedicated Sept. 10 and is the latest
unit in CBS's Southern California facilities. Equip-

Broadcast Advertising

ment

is

RCA

throughout. The 490-foot Ideco vertical

uniform cross-section tower, designed to withstand
lateral earth shock and 120 m-p-h wind, was built
by International Derrick & Equipment Co. of Cal.
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York research firm, has been retained by two networks and several advertising agencies to conduct a series of advertising surveys, including one at the New
York World's Fair. The first "mass
interrogation" survey on radio,
will be done at Chautauqua, N. Y.,
Aug. 22-27, using transcriptions to
find a new method of rating programs on the air and under con-

Listeners will be asked to fill in
questionnaires giving their opinions and reasons for their votes.
While the Chautauqua audience is
probably above the national mental
average, similar tests will be made
at the Trenton State Fair, among
the Atlantic City crowds and, next
winter, in Florida. This is the first
work of the kind the organization
has done, and these early tests are
preliminary to the big job at the
World's Fair, where rest halls will
be equipped to canvass the public's

sideration.

tastes in radio.

Surveys Planned to Find
How Advertising Works
MILLER FRANKLIN & Co., New

First class experienced announcer with
operator's license. Local western station.

Write Box A76, Broadcasting.
Combination man, salesman-announcer,
September first. Salary and commission.
Experience
necessary.
Prefer
Western
man, single, good references. Give comtnformation

plete

KIUP,

letter.

first

Durango, Colorado.

Wanted

Wanted

Situations

— Experienced

radio advertising
man for 250-watt station in Ohio. Must
have references as to character and previous employment. Permanent position for
right man. Boozer, sport not considered.

Box A73, Broadcasting.

of most comprehensive

musical and dramatic files south of New
York. References. Box A67, Broadcasting.

A

go-getting Sports announcer, specialin Hockey and Baseball broadcasts
which you can see, is looking for position
in your station. Results guaranteed. Finest
izing

Salesman Wanted
Here's a splendid opportunity with a
square-shooting outfit for experienced local
time salesman. Prominent Southern net-

sonable

work

Broadcasting.

outlet will pay liberal weekly salary
commission to right man. Native of
South preferred. Station has no house accounts. You can reply in absolutely complete confidence. Box A65, Broadcasting.

references. Neither smokes nor drinks. Reasalary. Hard worker. Box A64,

plus

First

Situations

Wanted

licensed

engineer,

class

operator,

employed in small station, desires change.
Will go anywhere. Box A38, Broadcasting.

Station

Manager Available

man

can prove his ability by virtue
of successful present performance. Agency
background prior to station managerial
experience has fortified him with complete
marketing knowledge from sales promotion, programing, production and writing
This

experienced

Box

change.

sires

$6000 and "make-good"
A45, Broadcasting.

Employed

all

around

announcer.

— Miscellaneous
Antiques —Curios

News

26.
Single. 5 years experience
including writing. For good reasons, wants
change to eastern or southern station. Box
A69, Broadcasting.

specialty.

Versatile university trained lady. Good
broadcasting voice for singing or announcing. Continuity writer. Music and dramatic
ability. Best references. Will go anywhere.
Box A68, Broadcasting.

production, publicity. Now
employed. Two college degrees. Fine record.
Wants creative program-building
position with progressive station. Box A63,

Successful

Wanted

to

local

station

executive

sales

management proposition. Ten years
Can invest up to thousand
Not interested in ordinary sales

position.

Box A71, Broadcasting.

Engineer, First Class Radiotelephone liCollege. CREI graduate. Have designed and built radio equipment. Will
work for any progressive station. C. C.
cense.

Parnell, Sledge, Mississippi.

COMMERCIAL MANAGER — Age

Write

request,

bargain collectively with

Guild of Radio Announcers &
as the exclusive
representative of all announcers, production employes, and assistant directors in respect
to rates of pay, wages, hours of employment, and other conditions of employ-

Producers

ganda" [Broadcasting, March 15].
Mr. Novik was served with a summons to appear before the Council's special committee on Aug. 10,

ment.
Post copies of the Board's order in conspicuous places throughout its plant for

but counsel for the city contends
that the committee can do nothing
without the approval of the Mayor
and, pending settlement of this
question and of the Mayor's approval, the hearing has been postponed. When Mr. Novik appears,
other witnesses called will include
James R. Angell of NBC; Alfred
William S.
J. McCosker, WOR;
Paley, CBS; F. A. Willis, CBS;
Walter Neff of Neff-Rogow, and

30

days.

AS THEY

did at their last two conventions, officers and spokesmen oi
the National Association of Music
Merchants and the National Piano
Manufacturers Association, meeting
in Chicago the first week in August,
again reported that the music business is good and that radio has
proved a spur to appreciation of

music and

other radio executives.

is

helping

sell

instruments.

'

f»

f*

»#••••

w

r

Buy

full

particulars.

Box A51,

Broad-

WANTED
5 Kw. or

1

Kw. Trans-

mitter, not

more than

3

years

old.

particulars

to

Send

full

Box A62,

BROADCASTING

35,

For Rent

—Equipment

equiDment, RCA TMV-75-B
field
strength
measuring unit
(new),
direct reading
Estiline Angus Automatic
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillators,
etc.
Reasonable rental. Allied Research Laboratories, 260 East 161st Street,

Approved

manager or salesmanager. Ex-

cellent 10-year record. Local and national
sales
ideas and promotion.
Successfully
built two stations to highly profitable basis.

Family man. Splendid reference
Station.
Available September
A48, Broadcasting.

•

.

Western
Box

first.

;

FOR SALE

Maga-

zine.

references.

Page 78

Upon

American

casting.

replies

Station

:

;

station operator will buy
or substantial interest, or will lease or
manage radio station in good market.
Prepared to make sizeable investment.

Excellent record speaks for itself.
Available in two weeks.
answered. Box A75, Broadcasting.
Best

Probe Delayed

complications arose to
postpone the questioning of Morris
Novik, director of WNYC, New
York, by the City Council, following charges that the station has
broadcast "Communist propa-

Box

sober.
All

Cease discouraging membership in the
Guild or any other labor organization and
in any other manner interfering with,
restraining, or coercing its employees in
the exercise of their rights under the National Labor Relations Act
Offer reinstatement with back pay to
three employes, as follows
James F.
Clemenger, $216
Richard Blayne, $988
and Anton Leader, $385.

charm".

Experienced

experience.
dollars.

The agreement, which settles
charges of unfair labor practices
filed by the union several months
ago, provides that Knickerbocker
Broadcasting Co.:

Photo Reproductions

—

Broadcast Operator 6 years operating
experience, engineering degree, now employed radio manufacturing company, desires change to progressive station. Box
A70, Broadcasting.
desires

—

Save money on publicity photos. Same
quality or better than your originals at
quantity
prices.
Photo Post Cards a
specialty. Graphic Arts Photo Service, 295
Market Street. Hamilton, Ohio.

Would like to locate in Middle West
Box A57, care Broadcasting.

area.

Two days later lightning
struck again and destroyed
the new layout. Once again
replaced the equipment and now waits to prove
the adage, "the third time is

all

Announcer, continuity and copy writer,
fine tenor voice. Broad knowledge of merchandising, advertising and sales promotion.

same place, new equipwas immediately installed in the same location.
ment

Old glass. Dolls. Curios. Coins. Indian
Stamps. Catalogue 5c.
relics.
Minerals.
Indian Museum, Northbranch, Kansas.

Continuity,

Broadcasting.

bonus.

For Sale

Broadcasting.

A72,

2, the National Labor
Relations Board issued an order
against the Knickerbocker Broadcasting Co., (WMCA) New York,
pursuant to a stipulation entered
into April 21 by counsel for the
company, the NLRB, and American Guild of Radio Announcers and
Producers.

and national

to intelligent selling in local
field.

engineer.
Now
employed as assistant program director
and announcer. 23 years old, married. De-

Licensed,

made

decision

public Aug.

LEGAL

Continuity manager desires change. 13
years head of commercial and sustaining
script writing departments of high power
network station in million population

Owner

\

A CONSENT

IN

in the

WNYC
(Cont'd.)

Engineer, considering change, desires
opportunity develop new station anywhere.
nine years radio, C. R.E.I,
28, married,
trained. Western Electric a specialty. Now
with CBS regional in East. Personal interview when possible. References. Open.
Box A66, Broadcasting.

metropolis.

ABOUT a month ago lightning struck and destroyed antenna meters and tuning devices of the directional antenna of WFLA, Tampa,
Fla. Secure in the belief that
lightning never strikes twice

a

Help Wanted and Situations Wanted, 7c per word. All other classifications,
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

Help Wanted

CONSENT DECISION
ON WMCA REACHED

Struck Twice

WFLA

ADVERTISEMENTS

CLASSIFIED

;

;

10 Kilowatt Broadcast Transmitter. In good condition, complete
with all power equipment. RCA
Model A-10-A. For information apply

Box No. A-74, BROADCAST-

;

New York

August 15, 1938

ING.

City.

BROADCASTING

•

Broadcast Advertising

WHBC, Canton, O., applied to the
FCC Aug. 6 for modification of its
CP to replace present composite equipment with RCA 250-watt equipment

Poppele Describes Mike

With Versatile Qualities
A MICROPHONE

that

can

be

either directional or semidirectional or multi-directional at
the flick of a switch was described
by J. R. Poppele, engineering director of WOR, Newark, during an
address to the Radio Workshop of

New York

University on July 26.
This new microphone is not yet on
the market, he said, but is now being tested by WOR-Mutual engineers in broadcasting the summer

symphony concerts from
Hood Dell in Philadelphia.

Robin

Especially designed for musical
programs, the instrument can be
adjusted to pick up sound from all
directions or from the front and
back with the sides dead, or from
the front only. Mr. Poppele also
gave the students a brief history
of the engineering side of broad-

casting from the early days to the
present, explaining why the K and
call letters came to be assigned
to all U. S. stations, how the directional antenna was developed to
avoid interference of high-powered
stations and to lay down a strong
signal in a station's major market
area, and glimpsing into the future
of such recent developments as facsimile an d television.
BERT
and Harry Ruby,
Hollywood song writers, have been

W

KALMAR

signed to do a series of tabloid musical productions for the Burns d Allen
series scheduled to start Sept. 30 on
97 CBS stations under sponsorship of
Liggett & Myers Tobacco Co. (Chesterfield). John P. Medbury, Harvey
Helm and William Burns, writers on
previous Burns & Allen sponsored
programs, have been signed for the

new

series.

throughout, including new transmitand 492-foot vertical antenna, and
move the transmitter to Hills &
Dales Road, just outside Canton.
ter
to

made

RCA

input and
microphone equipment and a 321foot Biaw-Knox self-supporting vertical radiator are being installed for

speech

transmitter,

NEW

transmitter is to be erected on
Waterbury, Conn., recentpurchased by WATR. The

a site near

WATR

Jansky

HObbyUIOOD'S SH1RRT

stallation of its

There

CHAMBERS

and

Nat. 4048

National Press Bldg.

Washington, D. C.

no substitute for experience

is

PAUL

GODLEY

F.

Qonsulting "Radio Engineer

982 National Press Bldg.
Washington, D. C.

Phone: Montclair (N.

2-7859

J.)

THE

courts having sustained the
decision authorizing WATR,
Waterbury, Conn., to change fre-

FCC's

quency from 1190 kc. to 1290 kc,
and to increase its power from 100
to 250 watts, using directional antenna, the Commission on Aug. 3 advanced the date of completion from
Oct.

1938, to April

3,

3,

JOHN BARRON
Specializing in Broadcast
Allocation Engineering
Eerie

1939.

UNIVERSAL MICROPHONE

Co.,
Cal.,
is
distributing a
neon trigger light for increasing ease,
visibility and accuracy in observing
the stroboscope while in rotation. It

PAGE & DAVIS

Consulting Radio Engineer

Radio

Consulting

and

Munsey

Washington, D. C.
Telephone NAtional 7757

Engineers
District

Bldg.

8456

Building,

Washington,

D.

C.

Inglewood,

HECTOR

HERBERT

Engineer

INTENSITY SURVEYS
STATION LOCATION SURVEYS
CUSTOM BUILT EQUIPMENT
SAINT PAUL, MINNESOTA

ROBERT

EARL CULLUM,

North
Telephones

S.

RAINS

Special Consultant

JR.

Taxes

Accounting

Consulting Radio Engineer
2935

Engineer

Design of Directional Antennae
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.
NEW YORK CITY
2S0 E. 161-st St.

FIELD

A.

WILSON

L.
Radio

Consulting

Co.,

Munsey Building

Henderson Avenue
3-4039 and 5-2945

—Washington,

D. C.

Telephone: Metropolitan 2430
Robert S. Rains
Former Special Consultant
Federal Communications Commission

RCA

100-watt ultra-high frequency

transmitter.

STARBIRD
new Hollywood
Mariposa

St.,

turing

new

a

boom. Firm

is

Electronic Products,
firm located at 1839y2
that city, is manufactype of microphone

headed by George A.

Starbird, engineer
equipment. 0. H.

and designer of the
Nance Jr. is sales

promotion manager.

RADIO

set

Canadian
1937-38
ers

SKIFTER

Radio

DALLAS, TEXAS

KLZ, Denver, has purchased an
100-F

R.

Consulting

unit are also in Quincy.

few blocks or minutes
and CBS and all

severely bruised.

Radio Engineers

D. GILLETT
Consulting Radio Engineer

American Corp., to specialize in marine, aircraft and police transmitters.
Main factory and offices of the new

NBC

tumbled over the

out,

McNARY

GLENN

high frequency transmitter, W5XD,
operating on 31.6 meg., on top of the
Tower Petroleum Bldg., Dallas. Ray
Collins, technical supervisor, reports
tests to date are satisfactory.

GATES RADIO & SUPPLY

a

fell

National Press Bldg., Wash., D. C.

has completed in100-watt apex ultra-

Quincy, 111., has announced addition
of a second manufacturing unit, Gates

Only
from

Bailey

SERVICE OF BROADCASTING

connects with any AC plug and is
fitted with a push-button switch. The
device can be used in conjunction
with instantaneous or wax recording
machines. Universal also manufactures wax and instantaneous recorders in portable professional, school,
college and other models.

mm

&.

nouncers conducting programs through
a buzzer system and no operators in
the studio building during broadcast
periods. The setup was designed byDallas,

Marshall

embankment and was

An

Organization of
Qualified Radio Engineers
Dedicated to the

WFAA,

vacation in

his

DIRECTORY

control room is at present located
three buildings away from the studios, and operates directly, with an-

Harold Thomas.

from

Alabama and Georgia, Melivin Myer,
assistant station manager of WFLA,
Tampa, was traveling within 50 miles
of Tampa when the rear door of his
car came open and his 6-year old son

PROFESSIONAL

WDAN,

Danville, 111., which
the new
building studios in Danville's Hotel Wolford and a transmitter building on the edge of the city. The 250watt daytime station on 1500 kc. will
be operated by the Danville Commercial-News, a Gannett newspaper, and
expects to be on the air by Oct. 15.
is

ly

RETURNING

pay

licenses

issued

Government

by

during

THOMAS APPLEBY

Out West

R. D.

Comdr. usnr)
Consulting Radio Engineer
(LT.

Its

MARTIN

Consulting Engineer

ALLOCATION PROBLEMS
DIRECTIONAL ARRAYS DESIGNED
ANTENNA & FIELD MEASUREMENTS
STATION LOCATION SURVEYS
National Press Bldg., Wash., D. C.

7

Field Surveys
Over all Transmitter and
Antenna Testing
Spokane, Wuh.
S. Howard St.

the
the

year, for which listen$2 per radio, totaled 1,104,-

fiscal

207, compared with 1,038,500 during
the preceding fiscal year, reports the

film studios.

Canadian Resources Board.
Luxurious modern rooms, suites
and apartments with full hotel
service.

ASSOCIATED

Hollywood headquarters for
agency men,- radio executives
and radio stars.
Rational Tariff

RECORDED

FREQUENCY MEASURING SERVICE

PROGRAM SERVICE

Many

Quality Programs

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

for

MEASUREMENTS WHEN YOU NEED THEM MOST

Commercial and

at

Sustaining Uses.

Broadcast Advertising

any hour every day in the year

COMMUNICATIONS, Inc.
Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

66

•

measuring service of great

R. C. A.

25 West 45th Street
New York City

BROADCASTING

stations find this exact

BROAD STREET

NEW
August 15, 1938

YORK, N.

•

Y.
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—

;

FEDERAL COMMUNICATIONS COMMISSION
JULY 30 TO AUGUST
Decisions

.

.

.

CP change

equip.

Baltimore,

KTRI, Sioux

:

CP new

granted license for

sta-

tion
WSAU, Wausau. Wis., granted license for CP increase D to 250
WPIC,
:

w

;

WCOU,

Sharon. Pa., granted mod. CP
Lewiston, Me., granted mod. CP
;

radiator,

WMSD,

etc.;

granted

mod.

C.

trans.,
Ala.,

Sheffield.

move

license

Muscle

to

;

DESCRIPTION of a hit-run
motorist broadcast by KFAM,
St. Cloud, Minn., received by
another driver as he passed
the sought-after car on the

satellite

Plains,

N. Y., auth. transfer control to Valentine
E. Macy Jr. and J. Noble Maey
WDEL.
Wilmington, Del., mod. CP increase D to
;

kw; WIP, Philadelphia, CP amended
move trans., new antenna, increase 1
1

to
to

;

Rapids,

10-13-38.

AUGUST

NEW.
NEW.
ville.
N.
NEW,

3

Martin R.

O'Brien. Aurora. 111.
1250 kc 250
D.
Co., FavetteC.
Granted 1340 kc 250
D.
Harry M. Ayers, Anniston, Ala.
Granted CP 1420 kc 100
D.
KBTM. Jonesboro, Ark. Granted vol.
assign, license to Regional Bcstg. Co.

w

—Granted CP

Cumberland Bcstg.

—

—

w

w

—

—

SET FOR HEARING NEW, SpringBcstg. Corp., O.. CP 1310 ke 100 w

field

unl.

NEW,

;

Samuel

J.

Sumter,

Brody,

w

C. CP 1310 kc 100-250

S.

unl. ; KEX.
CP directional, change
increase to unl., Simul.-

Portland,
Ore.,
1180 to 1160 kc,

WOWO; WTMV, E. St. Louis, mod.
cense N to 250 w WRAW, Reading, Pa„
CP increase to 250 w WIRE. Indianapomod. CP increase N 1 to 5 kw NEW,

li-

;

;

lis,

;

Enrique Abarca Sanfeliz, San Juan. P. R.,
CP 5S0 ke 1 kw unl. NEW. Bernard
Goldsmith. Metuchen, N. J., CP 1420 kc
100 w D
WHB. Kansas City. CP move
;

;

new

equip., antenna, increase to
directional
Winona.
Minn., mod. license to 250
unl. ; WTEL.
Philadelphia, mod. license to 1500 kc unl.
Omaha, vol. assign, license to
Central States Bcstg. Co.
South
Neb. Bcstg. Co., Hastings, CP 920 kc 1-5
kw directional
Albert S. and Robert A. Drohlich, Sedalia, Mo., CP 1500 kc
trans.,
10 kw

unl

KWNO.
w

;

;

WAAW,

NEW,

;

NEW,

:

w unl.
MISCELLANEOUS—Issuance

Examiners' Reports
WKEU,

Ga.

Griffiin,

.

— Examiner

.

.

Dal-

berg recommended (1-688) that applic. CP
change 1500 kc 100 w D to 1310 kc 100250 w unl. be denied.
KATE, Albert Lea, Minn.— Examiner

recommended

Hill

crease 250
granted.

w D

WTAQ,

Green

w

recommended

Hill

D

crease

to 5

NEW,
Kan.

kw

Wis.— Examiner

(1-693)

that applic. in-

Emporia Bcstg.
Seward

— Examiner

CP

that applic.
be granted.

Co.,

Augusta,

Emporia,

recommended
w D

Me

recommended

trail

crushed

his

fender.

S h e r i ff Art Mclntee of
Stearns county commented
that he believed the hit-run
driver never would have been
found without KFAM's help.

1370 kc 100

— Examiner Arnold
WTAD. Quincy.
—Examiner Bramrecommended (1-696) that applic.
change D
kw be granted.
WRBL, Columbus, Ga. — Examiner Dalberg recommended
(1-697)
that
WRDO,

ing

be granted.

(1-694)

company.
American transcriptions will be
handled by American Transcription Agencies, Savoy House, Synney. This business was formerly
conducted in Australia by 2GB,
lar film producing

and found
Olson, who had struck and
injured two boys, straighten-

went on the

(1-689) that applic. into 100-250
unl. be

Bay.

AUSTRALIA'S second national
chain system came into being this
month with the organization of the
Macquarie Broadcasting Network,
composed of 15 outlets in the six
states, operating on an initial capital of $1,000,000. The project is
headed by Sir Hugh Denison, publisher of the Sydney Sun, who is
also closely aligned with Cinesound
Studios, the Antipode's only regu-

road, brought apprehension
Henning Olson, Eagle
of
Bend, Minn., when the vigilant listener reported seeing
the fleeing car to Deputy
Sheriff J. F. Adams. Acting
on the tip, Sheriff Adams

kw.

Shoals City.

ORAL ARGUMENTS— Ex. Rep. 1-664,
King-Trendle Bcstg. Corp., Grand Rapids,
and WSBT, 10-13-38
Ex.
Rep. 1-680,
WNEW, 10-13-38; WRSP, Wisconsin

AUSTRALIAN GROUP
ORGANIZE NETWORK

Flight Is Futile

;

WIS, Columbia, S. C, exp. auth.
station at Sumter
WFAS, White

5

INCLUSIVE

12,

;

;

MISCELLANEOUS—WCAO,
City, la.,

NEW, Greenville Bcstg. Co., Greenville, N. C.
SET FOR HEARING NEW. WJMS,
Ashland, Wis., CP 1200 kc 100-250 w unl.
KRSC, Seattle, CP increase 250 to 500 w
N.

Bern,

—

AUG. 2
granted

New

Frank,

key station of the new network.
Miss Grace Gibson, former Los Angeles radio figure, recently returned

111.

hall

to unl. 1

applic.

mod.

kw

CP

unl.

w

1200 kc 100-250
to 1330 kc 1
directional
be granted.

N

—

WNLC, New London, Conn. Examiner
Irwin recommended (1-698) that applic.
mod. license D to unl. be granted.
NEW, U. S. Bcstg. Co., Washington
Examiner Dalberg recommended (1-699)
that applic. CP 1310 kc 100 w unl. be
dismissed with prejudice.
NEW, Chester Howarth. Clarence Berger, Wallace, Idaho
Examiner Bramhall
recommended
(1-700)
that applic.
CP
1420 kc 100-250 w unl. be granted.

—

NEW,
Goldsboro,

Eastern
N. C.

recommended

w

kc 100

WHP,
1-5

that applic.

CP

1370

unl. be granted.

Harrisburg, Pa.

recommended
to

Bcstg.
Co.,
—Carolina
Examiner Bramhall

(1-702)

kw

NEW,

Berry
— Examiner
applic. increase

that

(1-704)

be granted.

P.

W.

Spencer, Rock Hill,

S.

C.

Examiner Dalberg recommended (1-703)
—
that applic. CP 1500 kc 100 w D be
granted.

WNAX,
berg

Yankton,

recommended

S.

D.

—Examiner

(1-705)

that

trip in the States, will be
associated with transcription sales.
Dr. Ralph L. Power, 2GB's representative in the United States for
the last four years, has been reappointed in the same capacity.
World Broadcasting System of
Australia, agent for the American
producers, is also affiliated with

from a

that applic. renewal

(1-695)
license be denied.

Dal-

applic.

Sound
Featureradio
Macquarie.
Productions (N.S.W.) Pty. Ltd., of
Sydney, a record processing and
pressing factory, has been incorporated in the Macquarie company
as the Australian Record Co.

that transfer
renew license be granted
control to S. D. Bcstg. Corp. be granted.
;

NEW,

100-250

WATR.
ceipt
oral

CP

of

HOT FROM THE BALLOT FRONT

Waterbury. Conn., ordered on rejudgment from Federal court

of

argument in Pottsville Bcstg. Co.
case postponed in accordance with Federal
court
decision
Associated Radiocasting
Corp. denied motion to dismiss and return
applic. National Life & Accident Insurance Co. and Earle C. Anthony Inc. to
increase to 500 kw.
8

MISCELLANEOUS — NEW, Tacoma
Tacoma, Wash., granted auth.
WRTD. Richmond, Va.,
same WBNX, New York, denied petition
cancel oral argument Ex. Rep.
1-661
WHBL. Sheboygan, Wis., denied immeBcstrs..

take depositions

;

;

;

applic. increase power
Oklahoma City, granted CP move
new radiator.

action

diate

KOCY,
trans.,

on

MISCELLANEOUS

9

— WTCN,

Minnepo-

lis,
granted CP change equip
KDKA.
Pittsburgh, granted license for CP change
equip
KLBM, La Grande. Ore., granted
mod. CP change equip. KGVO, Missoula.
Mont., granted license for CP increase D
1 to 5 kw
KRIC. Beaumont, Tex., granted license for CP new station 1420 kc
100-250 w unl.
;

;

;

;

AUGUST 10

KHUB.
voluntarily
Scripps.

Watsonville, Cal.— Granted auth.
assign
license
John P.
to

AUGUST

10

MISCELLANEOUS — NEW, Eugene
DeBogory. Dallas, denied as in default applic. CP 1500 kc 100 w D
NEW, Voice

C

;

C

Spartanburg. S.
S.
dismissed
without prejudice applic. withdrawal facsimile applic.
the following, originally set
for hearing, were withdrawn without prejudice: NEW, Larry Rhine, San Francisco;
WGTM. Wilson. N. C. WCAZ. Carthage.
111.
KWTO. Springfield, Mo. KARK, LitRock, granted extension for amendtle
ment; Charles L. Jaron. Fergus Falls,
Minn.,
granted auth. take depositions;
KPRC, Houston, granted extension temp,
auth. 5 kw; WJBO. Baton Rouge. La.,
granted extension temp.
auth.
Simul.WMIN. Minneapolis, granted
auth. take depositions
NEW, Michael J.
Mingo. Tacoma. Wash., same; WPRA.
Mayaguez. P. R., denied order for denial

of

In

Washingtonians a firsthand account of Kentucky's red-hot
primary fight between Senator Alben Barkley and Gov. "Happv"
Chandler Aug. 6, Paul Porter, CBS
Washington counsel and a native
Kentuckian, went into the State
and bv telephone established a onestation hookup with WJSV, CBS
interviewing

both

candidates on election night. With the
cooperation of WHAS, Louisville,
over which election returns were
sponsored all evening by a local

WTAW

;

;

of

WTAR

request

argument granted
Baptist

Church.

Page 80

argument

oral

for

10-13-38

Pontiac

•

:

NEW,

to

;

oral

First

Nathan

Northern Kentucky were aired
from the Covington studios.
The WCKY Louisville crew included Mendel Jones, production
manager; Bev Dean, Joe Graham
and Charles Topmiller, while the
home studios were in charge of
Elmer H. Dressman, continuity director, Elmer Baughman and Jack
Foster.

During the Ohio primaries Aug.

of the candidates.

9,

until 1

promotion manager, were in charge
of these broadcasts of results gathered by Post reporters in Hamilton
county and thoughout Ohio.
WREC, Memphis, claimed a big
scoop on the Aug. 4 Tennessee primaries with on-the-spot broadcasts,
arranged by Hoyt B. Wooten, pres-

carrying returns compiled
by staff members, along with com-

ident and owner of WREC, in
cooperation with WLAC, Nashville;

ment and interviews direct from
campaign headquarters. Lines were
also installed to the home of Senator Barkley in Paducah and the
Governor
executive mansion of

WDOD,

WCKY,

Cincinnati, also gave
special coverage of the Kentucky
voting on its five-hour G r u en
Watch Election Party, sponsored
by Gruen Watch Co., Cincinnati.
Starting at 8 p. m. the Gruen pro-

gram remained on
a.

WCKY

m.,

Chandler

in

Frankfort.

In addition to returns gathered
carried
by its own staff,
Transradio Press summaries from
time to time, as well as individual

August 15, 1938

WCKY

Chattanooga and WROL,
Knoxville. Over special leased
wires WREC gave its listeners accounts of the trend of voting in the
four large cities of the State. In addition, the station also set up its
own United Press bureau and another in the office of the Chief of
Police

in

Memphis

county returns.

for

city

and

Empire Bcstg.

Inland

mended

Pas-

Co.,

—

Examiner Hyde recomSeattle
(1-708) that applic. change 1370
to 1420 kc 100-250

w

w Sh.-KRKO

be granted.
Tucson,

unl.

w

CP

that applic.
unl. be denied.
(1-707)

kc 100

100-250

recommend— Examiner Bramhall 1310
kc 100

Wash.

KEEN,

reports from the 120 county chairmen of each of the two senatorial
candidates. Local returns from

WCKY, cooperating with the
Cincinnati Post, broadcast returns
from a special studio set up in the
editorial room of the Post. Mendel Jones and Frank Koester, Post

;

;

w

brewery, Interviewer Porter
handled two half-hour and one
quarter-hour broadcasts for the
Washington station on election day,
including pickups from the homes

;

;

ed

kc

1310

that applic.
be denied.

NEW.
co,

Use Unique Pickups to Bring Returns
Brisk Kentucky Gubernatorial Race

TO BRING

station,

AUGUST

nl.

Stations

;

AUGUST

706)

Mountain Top Trans Radio Corp..
(IHill recommended

—Examiner CP

Denver

to

— Examiner

KVOA,

Ariz.
(1-709)
to

nold recommended
transfer control
Co., Phoenix, be granted.

that

KVOA

Applications

.

.

AUGUST

WTFC,

KTAR

Ar-

applic.
Bcstg.

.

3

—CP

new antenmove trans., studio.
KRIC, Beaumont, Tex. License for CP
as mod. new station.
WKBH, La Crosse, Wis.—License for
CP new trans.
KWJB, Globe, Ariz.—License for CP.
KUTA, Salt Lake City License for CP.
WGL, Fort Wayne, Ind. License for
Kinston, N. C.

na,

—

—

—

CP change equip.
W3XP, Philco Radio & Telev. Corp..
Philadelphia — License for CP television.
AUGUST 8
WHBC. Canton, O.
Mod. CP new

—

equip., increase power, re trans., antenna,
studios.

WBRE,
CP change

—

Wilkes-Barre, Pa. License for
equip., increase power.

AUGUST

WPG.

Atlantic

12

City— Vol.

assignment

license to Greater N. Y. Bcstg. Corp.,
change hours spec, to unl., move to
York, use
trans., asks

WOV

WBIL

WBIL

facilities.

WBAL.

Baltimore

WHDH,
new

KFPW,
D
to

Boston

and

—CP
new
increase

tenna, change to unl.,
unl..

CP

New

—CP

trans., anto 50 kw.
increase 1 to 5 kw

trans., antenna.

—

Fort Smith, Ark. CP increase
to 250 w, new antenna.
KLUF. Galveston. Tex. Vol. assign. CP

KLUF

—

Bcstg. Co.

KDAL, Duluth— Auth.

to

transfer control
Dalton A. and Charles LeMasurier.
KWEW, Hobbs, N. M.—License for CP

new
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Broadcast Advertising

NETWORK ACCOUNTS
(

EDST

time

Ail

Louis
Pet Evaporated Milk), has renewed
Your Pet Parade, Sat. 9:30-10 p. m.
EST starting Oct. 1 on 54 CBS
stations. Gardner Adv. Co., St. Louis,
St.

i

I

is

agency.

PHILIP MORRIS &

Y.
Co., N.
Jones cigarettes) on Aug. 1
started •Jolin Hughes' News & 1 lews
on 4 Mutual-Don Lee stations in
Northern California, Mon. thru Fri.,
(PST). Agency:
7:15-Y:30 p. m.
Biow Co., N. Y.
(..faul

ALLIS-CHALMERS
waukee

Mfg. Co., Miltractors ), on J uly 22 began

(

Sunrise Herenaders on Texas Quality
Network, Tues. & Fri., 6:45-7 a. m.
(CST). Agency: Bert S. Gittins,
Adv., Milwaukee.

FEXDRICH, Evansville, Ind, (cigars), on Oct. 2 starts IS moke Dreams
on .21 NBC-Blue stations, Sun., 33 :15 p. m. Agency
Ruthrauff &
H.

:

Ryan, Chicago.

GENERAL

MILLS, Minneapolis
(Corn-Kix), on Aug. 22 starts Those
Happy Unmans on 12 NBC-Red stations, Mon. thru Fri., 1 :45-2 p. m.
Agency
Blaeuett- Sample -Hunimert,
:

Chicago.

WHEATENA

Corp., Rahway, N. J.
Sept. xii starts a ehilireu's program ieaturing Ford Rush
on 12 MliS stations, Mon.. Wed., Fri.,
5 :45-b' p. m., and repeats. Agency
i

on

cereal),

Rough Edges

Klein Smooths

Via Transcription

New Business
PET MILK SALES Corp..
i

REHEARSALS

DISC

unless otherwise specified)

RECORDINGS

be used to
smooth out production of all live
will

shows produced by

talent

BBDO,

Chicago, according to Henry Klein,
radio director of the agency. This
technique is being used by Mr.
Klein in the production of It Can
Be Done, a Wednesday evening
CBS series featuring Eddie Guest.
The players are assembled on Tuesday morning for an hour rehearsal
with sound and at the end of the
hour they record the dramatic portion of the show.
Mr. Klein spends the remainder
of the day playing the transcription, picking out flaws and planning methods of heightening the effectiveness of each scene. On Wednesday morning the cast hears the
transcription, notes its errors and
makes further suggestions. Sound
and musical effects can be blended
smoothly and the entire rehearsal
completed in record time, according to Mr. Klein.

You may not have

known it...But it's a
-Aim.

i
r

i

CHAS. H. PHILLIPS Chemical Co..
New York, on Sept. 26 renews for 52
weeks Lorenzo Jones on 23 NBC-Red
stations.

Mon. thru

m. Agency
mert. N. Y.

a.

:

Fri..

11 :15-11 :30

Blackett-Sample-Huin-

i

&

Roiirbaugh

Gibson

Adv.

Agency,

-Philadelphia.

YADSCO SALES

New York

Corp.,

(Quinlax), on Oct. 9 starts Court of
Human delations on 8
stations,
Sun., 4 :30-5 p. m. Agency
Lawrence
C. Gumbinner Adv. Agency, N. Y.

MBS
:

LAMONT. CORLISS &

Co.,

New

York (Nestles Eveready cocoa), on
Oct. 4 starts Quite by Accident on 2
NBC-Red stations (\\EAF, W'MAQ).
Tues., 7 :30-8 p. m. Agency
Cecil,
Warwick & Legler, N. Y.
:

Renewal Accounts

AXACIN

Co., Jersey City (Anacin
headache tablets), on Sept. 29 renews
Just Plain BUI on 19 NBC-Red stations, Thurs., Fri., 10:30-10:45 a. m.
Agency Blackett - Sample - Hummert,
:

KOLYNOS

Co.,

New Haven

(tooth-

paste),' on Sept. 2(3 renews Just Plain
Bill on 19 NBC-Red stations, Mon.
Tues., Wed., 10 :30-10 :45 a. m. Agency
lilackett-Sample-Hummert, Chicago.
:

WYETH

CHEMICAL

New

Co.,

Vork (f'reezone), on Sept. 29 renews
Jonn's Other Wife on 19 NBC-Red
slauns, Thurs., Fri., 10:15-10:30 a.
m. Agency
mert. N. 1'.
:

Hlackett

-

Sample

-

Hum-

RICHFIELD OIL

Corp., Los An
(petroleum products) on Aug.
renewed for 52 weeks Richfield
Reporter on six NBC-Red Pacific
Coast stations, daily 10-10:15 p. m.
Agency Hixson-O'Donnell Adv., Los

geles

14

:

Angeles.

WANDER

Co., Chicago (Ovaltine)
on Sept. 26 renews for 39 weeks trail-,
scribed Little Orphan Annie on 12

Mutual-Don Lee California stations,
Mon. thru Fri.. 5 :45-6 p. m. Agency
Blackett-Sample-Hummert, Chicago.
:

LIGGETT & MYERS TOBACCO
New York

Co.,
rettes),

on

(Chesterfield

ciga-

Paul
Whiteman and His Orchestra on 95
CBS stations, Wed., 8:30-9 p. m. (rebroadcast 11 :30-midnight). Agency:
Newell-Emmett Co., N. Y.
CHRYSLER Corp., New Yfcrk, on
Sept. 15 renews for 52 weeks Major
Sept.

28

renews

Boices on 80 CBS stations, Thurs..
9-10 p. m. Agency
Ruthrauff &
Ryan. N. Y.
:

AFFILIATED PRODUCTS,

Chicago
(Louis Phillipe lipstick), on Sept. 26
renews Johns' Other Wife on 19
NBC-Red stations, Mon., Tues., Wed..
10:15-10:30 a. m. Agency: BlackettSample-Hummert, Chicago.
CHEMICAL Co., Chicago
(Fly-ded, Aero White), on Sept. 26
renews Mrs. Wiggs of the Cabbage
Patch on 19 NBC-Red stations, Mon.
thru Fri., 10-10 :15 a. m. Agency
Blackett-Sample-Hummert, Chicago.

MIDWAY

Network Changes
PHILIP MORRIS & Co., New York
(Philip Morris cigarettes), on Aug.
replaced Front Page News with
The Psychic Detective on its CBS
Johnny Presents program. The first
case in the new series was that of
Jack the Ripper, who was finally captured through a series of dreams re-

13

ported

Biow
F.

to police. P-M
Co.,
York.

agency

is

the

Des Moines,

la.

New

W. FITCH

Co.,

(shampoo), on Sept. 4 replaces InNeighbors with the Fitch
Bandu-agon on 41 NBC-Red stations.
7:30-8 p. m.
KELLOGG Co., Battle Creek (Krispies), on Aug. 15 starts Don Winslow of the Navy on 10 NBC stations
T
teresting

(W JZ WBZ-W BZA WFIL W BAL
WMAL WSYR WHAM WEBR
T

T

KDKA),
p.

m.,

Mon. thru Fri., 4:30-4:45
adding six stations on Sept. 26

(WEAN WICC WHK WSPD
WXYZ WJTN). On Sept. 26 will be
broadcast 5-5:15 p. m. on WENR
WLW WREN KOIL KMA. Agency
:

Hays MacFarland &

Co., Chicago.

Gates Remote Equipment
"Does a Better Job at a Lower Cost"
GATES RADIO & SUPPLY CO.
Quincy,

BROADCASTING
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Broadcast Advertising

NONE OF US ARE ROBOTS
We don't oil our joints or wear tin suits.

Just because

mean that
may be
more of us and we may have more facilities to work
with, but we're just as human as you are.
Our friends who visit our plant have a chance to
know us. It's important because any firm is just
the sum of all the people who work for it. If they're
we're part of a large organization doesn't

we're any different from other people. There

capable, sincere and on their toes, you'll want to do

business with them. That's

who we

why we want

to tell

you

are.

First, we have research men whose work has
brought you more efficient and less expensive transmitters, tubes, microphones and antennas.
Then, we have experienced engineers who have
known broadcasting since that powerful little fifty
watter was fired up in Pittsburgh. We have young
engineers who distinguished themselves in school
and whom we were glad to hire.
Also, we have trained accountants to help us operate efficiently. We have a skilled and careful purchasing department. We have salesmen who know

and know broadcast engineering, too.
We have foremen who take pride in making fine apparatus. And we have factory workers who are among
the highest paid in the industry. We're proud of that
because it enables us to keep skilled workers with us.
That's who we are. That's why, when you buy RCA
equipment you're buying from the men who can design, make and sell you what you want.
their job

An Advertisement

of

RCA MANUFACTURING COMPANY, INC.
111.
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KQV's Broadcasts
Of Pirates Games
Enjoined by Court
General Mills, Socony Secure
Injunction Pending Suit

A PRELIMINARY

injunction

to

put a stop to alleged "pirating"
of baseball broadcasts by KQV,
Pittsburgh, pending action in a
$100,000

damage

suit,

was

issued

Aug. 8 by Federal Judge F. P.
Schoonmaker, of the U. S. District
Court.

The injunction was asked

jointly by Pittsburgh Athletic Co.,

General Mills, Socony-Vacuum Oil
Co. and NBC, suing KQV Broadcasting Co. for damages resulting
from its "unauthorized" play-byplay broadcasts of Pittsburgh Pirates games, both at home and away
[Broadcasting, July 15, Aug. 1].

Judge Schoonmaker,

KQV's

in

view of

stipulation July 12 that

had discontinued and would not

it

re-

sume

broadcasts of out-of-town
games, did not extend the injunction ruling to include away games,
since "there appears to be no danger of imminent injury to the
rights of the plaintiffs."
By the ruling, KQV is enjoined
from broadcasting play-by-play accounts of Pirates games in Forbes
Field before "official termination"
of the contests; inducing any subscriber to news reports of the
games to give away or sell these
accounts, or in any way using them
while the game is in progress; interfering with the "exclusive
rights" of General Mills' and Socony-V a c u u m' s broadcast privileges; rebroadcasting
descriptions of the games; and advertising such broadcasts, among
other regulations. The injunction
order also called for posting of
$10,000 bond by KQV.

KDKA

Property Right
opinion, Judge Schoonmaker declared that, since General Mills and Socony-Vacuum have
contracted with Pittsburgh Athletic
Co., owner of the Pirates, for cosponsorship of exclusive play-byplay broadcasts, they have a propis inerty right with which
terfering, despite the station's contention it is within its rights in
broadcasting descriptions secured
by its own observers stationed at
vantage points outside Forbes
Field. Observing that both defendant and plaintiffs are using baseball news as material for profit, the
court described as "unfair competition" KQV's use of its facilities
"for giving out the identical news

In

his

KQV

obtained by its paid observers stationed at points outside Forbes
Field for the purpose of securing
information which it cannot otherwise acquire."

The communication of news of
games by the Pittsburgh Athletic Co. or its licensed news agencies, Judge Schoonmaker held, is
not a general publication and does
ball

property right in
not destroy
the reports, and he cited the socalled "ticker cases" to support his
view. On the unfair competition
feature of the case, he cited INS
vs. AP (248 U. S. 215), which
holds that transmission of news
for commercial use in competition
with a complainant is "a very different matter" from spreading
such information "for any legitimate purposes not unreasonably interfering with the complainants'
its
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Late News and Personal Notes
D. D. DURR, Southern California
advertising manager of Tide Water
Associated Oil Co., Los Angeles, has
resigned effective Aug. 15 to become

chairman of the newly-formed Los
Angeles Newspaper Publishers Assn.
His successor is Nat A. McKown,
transferred from San Francisco where
he was assistant advertising manager
of Associated, working under Harold
Deal. McKown will have charge of
Associated advertising in southern
California, Arizona and Nevada.

SAM

MITCHELL,

C.

advertising

manager

of the Kelvinator division of
Nash-Kelvinator Corp., resigned this
month and planned to take a lengthy

vacation. Walter Jeffrey has been
designated acting advertising manager.

WANDA WEAVER,

formerly

of

Buchanan & Co., Chicago, has been
named an account executive of Ruth-

& Ryan,
BILL RING,

that city.

rauff

KGBX,

KWTO-

formerly with
has returned to the

staff of
the Springfield, Mo., stations, after
a brief interlude as a night club

Karl Zomar, who conducted

emcee.

KWTO-KGBX

Man-on-the-Street
broadcasts and the
Scrapbook of Radio Poetry, has resigned.

the

KWTO-

news departments, takes over

the Man-on-the-Street broadcast, while
is handling the radio
poetry book.

Merwyn Love

MILTON WEINBERG,

president of

Milton Weinberg Adv. Co., Los Angeles,

was

to leave in
to contact
activities.

New York
radio

BISHOP,

R.

director

tions

mid-August for
clients on fall

THOMAS HUTCHINSON,

NBC's

program director, returns
to New York Aug. 15 from a European inspection tour, during which
television

he studied television practices in
England, Germany, France and Hol-

Wilder Shifts Personnel
and additions to the
personnel of two New
York state stations and one in
Vermont have been announced by
the Central New York Broadcasting Corp. headed by Harry C. Wilder. Charles Denny, formerly commercial manager of WSYR, Syracuse, leaves his post to become genexecutive

manager

eral

town, N. Y.

WJTN,

of

Steinbruch, of
New York City, goes to WNBX,
Springfield, Vt., as general manager, replacing Phil Hoffman, who
goes to Syracuse as national sales
manager for all three stations involved
WJTN, and

— WSYR,

WNBX.

Baker to W. Va. Network
ALLEN BAKER, formerly with
the old WPHR, Petersburg, Va.,
C.

and recently with the same station

now

operating in Richmond as
WRHL, has joined the West Vir-

Network as national commermanager, effective Aug. 12. He

ginia
cial

holds that post at WCHS,
Charleston key station where he
will headquarter. Other stations in
the group are WBLK, Clarksburg,
also

WPAR, Parkersburg.

and

Baker started

WGH,

KOCY, Oklahoma

placing the late J. C. Warner. D. F.
Schmit has been named to succeed
Mr. Ritter as manager of research
and engineering at the company's
tube plant.

WALTER

ZIVI, of Selviar Broadcasting System, Chicago agency, has
written a play about an advertising
agency and its troubles with a radio
client called "Come Blow Your Horn".
The play is enjoying a successful
summer run at Oconomowoc, Wis.

president of Henri.

Hurst & McDonald, Chicago, and
N. H. Pumpian, director of meadia.,
gave a preview in Cincinnati Aug. 12
of the Smilin Ed McConnell show, a
Sept. 16 for Ballard
Co.,
Louisville
(Oven
Ready biscuits). The -p review was attended by 25 of the firm's sales executives.
series

&

to

begin

Ballard

EDGAR P. KAMPF, formerly with
NBC master control, has joined E. V.
Brinckerhoff

&

New York

transcription company, as vice-president
in charge of engineering.
Co.,

years

at

Changes

tury Sporting Club vs. Transradio
Press Service case, in which the
New York Supreme Court apnlied
the principles of unfair competition
to a broadcast of the Louis-Farr
fight and entered an injunction.
"The fact that no revenue is obtained directly from the broadcast
is not controlling, as these broadcasts are undoubtedly designed to
aid in obtaining advertising business," Judge. Schoonmaker declared, in speaking of KQV's contention that it was not unfairly
competing with the sponsors be-

cause

from

August 15, 1938

it

its

obtains no compensation
Pirates broadcasts.

at

Newsport

KOCY

City, recently
purchased by new interests, will
begin operation with entirely new

equipment about Sept. 1, Manager
M. H. Bonebrake announced Aug.

A

11.

Collins 250 100-watt trans-

mitter is being installed, together
with a 172-foot self-supporting
steel Truscon radiator, atop the
Plaza Court Bldg. Studios are being completely revamped, and
about $10,000 will be spent. Ed
Flynn, formerly of E. Katz Agency, Detroit, has joined the KOCY
sales staff. Mr. Bonebrake, formerly sales manager of WKY, Oklahoma City, has been succeeded at
that station by Bob Chapman, formerly of the national advertising
department of the Daily Oklahoman
and Times.

Ken Douglas Heads KTOK
KEN DOUGLAS, formerly of
WBAP,

Fort Worth, has been ap-

pointed general

Oklahoma

rights to make merchandise of it".
He also cited the recent 20th Cen-

Mr.

radio about five

in

EUGENE W. RITTER has been
promoted to general manager of the
RCA Mfg. Co.'s Harrison plant, re-

HENRI,

James-

Herman

ago
News, Va.

B.

Richmond,

CHANGES

land.

W.

public rela-

WRVA,

of

on Aug. 15 served as a judge in the
contest to select "Miss Virginia" who
will go to Atlantic City to enter the
national
competition for the title
"Miss America".

KWTO

Floyd Sullivan, head of the

KGBX

WALTER

manaeer

of

KTOK,

by Harold V.
Houeh, owner. He succeeds Joseph

W.

Lee,

City,

who has been transferred

to Fort Worth, and presumablv
will be assigned either to

or

KGKO,

WBAP

both of which Mr.

Hough

directs. It is expected Mr. Douglas
will become managing director of

the

Oklahoma Network, keyed from

KTOK.

RADIO ATTRACTIONS

Inc.,

New

recently formed to distribute
transcribed radio programs, has been
appointed exclusive distributor for
Atlas Radio productions in the Eastern states. John McCosker, formerly
with WOR, Newark, has joined the
organization and will cover Virginia,
West Virginia, Delaware, Maryland

York,

and the District of Columbia.

Radio Industry Leaders
Aid N. Y. College Course
A 16-WEEK survey course in the
theory and practice of radio broadcasting will be started Sept. 28 by
the College of the City of New
York, conducted by Seymour N.
Seigel,

program

director,

WNYC,

New

York's municipally owned
station. Designed as a practical
training course for young men and
women intending to make a career
of radio, the curriculum will cover
the entire field of program buildproduction, publicizing and
presentation, presented in a series
of lectures by Dr. Siegel and a
number of experts in the various
phases of broadcasting who will
appear as guest lecturers. Trips to

ing,

NBC, CBS, MBS and WNYC will
supplement the classroom sessions.
Guest lecturers include: Isaac
Brimberg, chief engineer, WNYC;
Orrin E. Dunlap Jr., radio editor,
New York Times; Homer Fickett,
March of Time, BBDO;
Bert Greene, secretary to Alfred
McCosker, president, WOR; Felix
Greene, foreign representative,
British
Broadcasting Corp.;
J.
Harrison Hartley, assistant direc-

director,

tor of special events,
Hayes, assistant
S.

manager,

MBS;

frich, assistant

NBC; John

production
Stockton Hel-

manager, script de-

partment, NBC; Dr. Herman Hettinger, professor of merchandising,
Wharton School, U. of Pennsylvania; George W. Johnstone, director of public relations and special
features, MBS; Pat Kelly, chief
announcer, NBC; Dr. Clyde Miller,
Columbia University, secretary of
the Institute for
Analysis; George Mitchell, assistant corporation counsel, City of
New York; Herbert Moore, president, Transradio Press Service;
Gerald Morris, superintendent of
telegraph, N. Y. C. Police Department; Victor M. Ratner, director
of sales promotion, CBS; William

Propaganda

Robson, director, Columbia Workshop, CBS; Julius Seebach, director of

program operations, MBS;

Dr. Frank Stanton, manager, research di vision, CBS.

Don Lee-Mutual Change
Pacific Coast Personnel
PREPARING for a heavy fall
schedule of coastwide as well as
transcontinental sponsored programs, Don Lee Broadcasting System, Pacific Coast outlet of Mutual,
has reorganized and made personnel changes at KHJ,' Los Angeles.
Van Newkirk, for the last year
special events director, has been appointed director of program operations for the entire network. This
eliminates the position of program
director at present held by Jack
Joy, who leaves the station Aug.
22. Charles Penman, for the last
eight years program director of

WJR, Detroit, will become head of
the KHJ production department on
that date. He succeeds Ted Bliss
resigned. James Burton, chief announcer, takes on additional duties
of studio operations director.
Wayne Griffin, continuity editor,
will also become public contact
man of the production department.
Jaime del Valle, head of the
KHJ transcription division, has
been promoted to television program director of the station, working under Newkirk and Harry R.
Lubcke, Don Lee television direcEd Robinson, asistant to del
Valle, has been placed in charge

tor.

of the transcription division.
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the story of

"MID-STREAM
WLW

has

available

for

sponsorship the

Stream", the powerful day-time
In

written

serial

"Mid-Stream" we have developed

successful treatment that

makes

it

a

new

a

listener-tested

up to night-time standards.

pace-making

top feature.

show "Mid-

It

is

and tempo;

spirit

a

the story of the dramatic

I

struggles

and family problems facing

mid-stream of their

j

In

is

it

made WLW's

duction that have
has

lives.

a

husband and wife who are

—

a

can really stretch your budget

"Mid-Stream"

great creative reputation.

proven program.

the

the thoughtful, careful writing and pro-

been listener-tested during the past three months on both

Mutual network

at

Won't you

let us

by producing daytime

WLW and

the

show you how you
serials

in

Cincinnati

with the facilities of

W LW-THE

NATION'S STATION
CINCINNATI

»

>e

highest efficiency circuit

•and the RCA
Proves if in
pet

of any commercial 5 kw.
plus successful
tret nsmittei

—

air cooled tubes.

r

oal service

Shown here

is

RCA

5-D installation

at

Station

WBRC

No

IDLE CLAIMS are these

every one of them

is

a fact

—

— a fact

proved by actual service! That's

why
a

if

new

5 kw. transmitter, the

RCA

you all it has done for the 9 sta-

tions now using

it.

And that means

the finest in performance
Here's

how

RCA 5-D looks at Station WBNS. Other inWGAR, KDYL, WIRE. WLB. WRC and TGW.

the

stallations at

are valuable to you

you're thinking of getting

5-D is your wisest choice. It will do
for

And these features

— plus

Simple to adjust
no complicated

—

circuits

Long tube life
low operating costs

—

Full

power

No water

in

the antenna

cooling

— lower

installation costs

Vertical chassis construction.

great savings in operating costs!

Ask

for full data

RCA

5-D, the

on the

first all air

cooled 5 kw. transmitter.

Use

RCA Tubes in your station

— for finer performance.

One

of the 9 stations

now employing

the

RCA

5-D

is

RCA MANUFACTURING
\<-u York: 127!) Sixth

WJDX.

RCA

5-D's high efficiency circuit

pleasing the owners of station

Transmitter installation illustrated.

CO., INC.,

Chicago: 589
Avenue
San Francisco: 170 Sinth Street

CAMDEN,
E. Illinois Street

N.

J. •

A

and low operating costs are

KGKO. Installation shown above.

Service of the Radio Corporation of

Atlanta: 490 Peachtree Street. N. E.

America

Dallas: Santa Fe Building

Hollywood: 1016 N. Sycamore Avenue
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fair

enou
Just in case you haven't heard, we'd like to
let

you know that a corner of the WOR -market

by the Fair — the World's
Fair to be quite complete about it. And we
have it on the oath of more statisticians than
we particularly care to know that $1,000,000,000
in new cash will be added to the $6,000,000,000
is

to be occupied

now

spent for things in the

WOR -market. We

symphony of crickets to
new tune when the thing really gets
going and about 80% of the people in our market

start going

back and forth to the

Fair visitors will

Fair.

These

heighten an old sound in the

neighborhood. It will be the hard, high tinkle
of coin changing hands,
directed your

and what coin

way can be

pretty

mined by what you do on
give

much

WOR

next eight or nine months. If

will

be

deter-

during the

all this

doesn't

you the same kick we got that day long

we stumbled on Granny's

expect even the dusk

ago when

take on a

serve closet,

you might just

secret pre-

as well go

home and

pull the blanket over your head. Fair enough.
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National Representatives:

INTERNATIONAL RADIO
Chicago,

New

York., Detroit,

Los Angelet, San Francisco

The Prairie Farmer Station
Burridge D. Butler, President

(Chicago )

Glenn Snyder, Manage

Listening Habit and..

Buying Habit

.

Are Linked Together

in

New

Purchase of products with which they have

'.

WNAC
WTIC
WEAN
WTAG
WICC
WNLC
WCSH
WLBZ
WFEA
WSAR
WNBH
WHAI
WLLH
WLNH
WRDO
WCOU

Boston

characteristic of the people of

New

England

become

familiar

England. Hence, when the

is

name

Hartford

Providence

and story of your merchandise have been impressed on the residents

Worcester

of that extensive territory from Connecticut to Aroostook your sales

(Bridgeport

(New Haven

campaign

New London

Manchester

ing
in

all

New

Bedford

Greenfield

(Lowell

(Lawrence
Laconia
Augusta
(Lewiston

(Auburn

under way.

paign,

facilities for

reach-

England, sixteen stations giving complete local coverage

every major market. Each station

Fall River

New

well

The Yankee Network provides comprehensive

Portland

Bangor

is

commanding an

is

a vital factor

in

any sales cam-

enthusiastic audience receptive to

Yankee

Network's popular programs. This strong and exclusive combination
assures you the largest

New

England audience

it is

possible to reach

with a network broadcast.

To

sell

New

England you must

tell

New

England.

And

your mes-

sages can be given most economically and effectively through the
16-station facilities of

The Yankee Network.

THE YANKEE
NETWORK,
EDWARD PETRY

INC.

.

Jis'r^M^AVs^

& CO., INC., Exclusive National Sales Representatives

Published semi-monthly, 26th issue (Year Book Number) published in February by Broadcasting Publications, Inc.. 870 National Press Building;, Washington, D. C. Entered as
second class matter March 14, 1933, at the Post Office at Washington, D. C. under act of March 3. 1879.

/
Mid-Summed

jbcdlti in,

During

summer

the

broadcasting

time

over

stations,

the

regardless

affiliations,

WWJ

with

WWJ

of

second
their

commercial

all

was

sold

Monday through

fourteen hours daily,

comparison

months

and

solidly

Friday.

third

In

Detroit

power or network
week show that
time sold by 5 5.3%;

the figures for a recent

led the second station in

the third station by 90.1%!

Such an impressive
both the
national

sales

staff

of

representatives.

sales

factor for radio advertisers to

is

a

tribute to

WWJ

and to this station's
However, the significant

Georqe
New

York

P.

WWJ's

looking operation and constant effort in the interests
of

its listeners.

WWJ

from the

prestige

This policy has been maintained at
start.

The dividends

and popularity for the

radio advertiser,

WWJ

is

who
in

on your

fall

constitute the greatest

Red Network

Representatives

Hollingbery

Company

Chicago
Detroit
San Francisco
Atlanta
:

Kansas Cit

has paid in

and for the

and winter schedules and

homes of Detroiters
buying power elements

America's Fourth Market.
Basic

it

station,

well reflected in this sales record.

place your sales message in the

Established Aug. 20, 1920

National

is

eighteen-year-old heritage of fine programs, forward-

Place

record

remember

Station

M
TELEVISION

TOUR
provides

new thrills for Radio City visitors

Regular tours now
opportunity

to see

offer

how far

Visitors

appear before the camera and in

the receiver see televised images of other tour
guests. This fascinating tour
it

Television has advanced

may

how

television has

equipment used

in

shows

all

who take

advanced from the crude

experiments but a few years

ago, to the efficient apparatus of today.

For the

now

first

time,

all visitors

to

may

Radio City

obtain a clear idea of the wonders of Tele-

vision.

They may take

a special television tour or

The

NBC

Television Tour

is

not only of in-

tense interest to laymen, but everyone

who

see the television exhibits along with the regular

this step into the future, in this glimpse of

NBC

row's miracle of the

All

Studio Tour, at slight extra cost.

who take

this tour visit

see the television

boom microphone,

studio fights, the

control board with

its

— not just as

but actually operating

a

con-

tomor-

air.

Station executives visiting

New York

are cor-

dially invited to take this tour.

They

NATIONAL BROADCASTING COMPANY

museum

The World's Greatest Broadcasting System
A SERVICE OF THE RADIO CORPORATION OF AMERICA

keys, switches, lights.

also see a television receiver
exhibit,

tele-

They

vision studio in operation.

camera, the

an experimental

is

nected with radio will find a real fascination in

television.*

AURELS

Sales management
rates Charlotte as the best test

market for

mont
radio.

cities

of our size in this part of the country and rates
"radio" as the preferred

medium

in

far greater

anywhere

half million persons in

area alone.

3,

far,

It is

a-half millions.

1938

Charlotte

a

WBT's daytime primary

virtually an undivided

Almost everybody

in

— 79.1% of

•

Chicago

•

radio time,

all

receive almost
rates are

area

April

Milwaukee

•

toWBT.
a share

WBT time,

of the audience.

And

lower than for almost any

•

•

you expect

you

other 50,000 watt station

Pied-

Detroit

this

week of

when you buy

•

York

in

the

the largest

the families were listening

CHARLOTTE, N. C.
50,000 WATTS
Owned and operated by the Columbia Broadcasting System.
New

in

of the audience. But

WBT's

two-and-

The

—

study ever made

When you buy

more than two and

itself

listen to

— Crossley, Inc. found that on a five-day

average

America.

Here's why. There are

when they

of the day, every day of the

than can be accomplished almost

else in

in

WBT

34,888 telephone interviews spread over 1 4 hours

We're proud of the tribute but we warn radio
be

And

coincidental

the market.

advertisers that results here are likely to

listens to

in

America!

A CBS STATION

Represented by Radio Sales:
Birmingham • Los Angeles • San Francisco

is fact that 18,837 admissions were paid by eager fans attending Cleveland
Open. Northern Ohio goes for sports in a big way, does have money to spend. Moral: Smart
advertisers consider well smart sports programs to sell their products in this market.

Tip To Advertisers

Modem

Covered WagOn is WGAR's Studio On Wheels. Completely
equipped for short wave broadcasting, it enables
to handle
outdoor events regardless of location or weather conditions.

WGAR

"RICHEST OPEN" RICH PRIZE FOR
CLEVELAND'S

FRIENDLY

STATION

golf's most brilliant stars concluded four blazing
days of battle for ten thousand dollars prize money
awarded in the Cleveland Open, richest, of American
golf championships, there was one among the winners
who had not been listed in the official entries. It was

When

a radio station.

With mobile

units,

pack transmitters, a studio on wheels,
game and described play

plus a staff which knows the
in

WGAR

expert fashion, Cleveland's alert

John Q. Public 20-odd broadcasts

—

had given

a dramatic, accurate

account of the par-smashing siege. Only station to attempt
it also was first to announce
and runners-up over the air.

the stroke-by-stroke progress,

the finish, present winner

Well-rounded sports staffs like that of Cleveland's
Friendly Station are few and far between, and a blessing
to sports-minded sponsors. Evidence is comment of General

Manager John

Patt.

"Top-notch football, hockey and

basketball series are being snapped

up

fast!"

WGAR

Ky Laffoon in exclusive broadcast over
told how it feels to win
$3000 by a single stroke. Left to right: E. B. Odenkirk, Tournament Manager; Franklin
Lewis,
sports editor; Laffoon, and Mrs. Laffoon. Below: Guldhal (at mike), Mangrum, Harrison, Ghezzi and Snead, all "in the money," greet
listeners.

After Last Putt

WGAR

WGAR

Man Of All
who recall

SportS
his

is

WGAR's

diamond

Tris Speaker,

exploits, idol of the

his vivid, colorful descriptions over

idol

of old-time fans

younger generation for

WGAR's

mike.

ill® A DC AST NIC
I
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ASCAP Monopoly

Miller Asks Probe of

TAISHOFF

By SOL

New

Deal Committee of Price-Fixing Restraints,
Impediments to New Music and Plans to Boost Fees
Tells

INVESTIGATION

by the

Federal Monopoly Committee
of the entire music copyright
situation, with particular emphasis on ASCAP and its
"price-fixing" restraints, is
being requested by Neville
Miller, president of the NAB,
in a letter to Senator Joseph

O'Mahoney (D-Wyo.)

C.

chairman of the joint Congressional-Departmental committee.

Asking the Committee

in

the name of the radio industry to extend its aid to thousands of citizens who "are
helpless because of the operations by a monopolistic copyright pool", Mr. Miller charged
that the art of creating new

l||

music has been

ASCAP

named

He

"stifled".

as the "self-

perpetuating monopolistic
Mr. Miller's request constituted his first open attack on
the copyright front, as promised when he assumed the

NAB

presidency in July. The
action had been discussed and
approved by the

NAB

board of

di-

rectors last June, shortly after ap-

pointment by Congressional mandate of the Monopoly Committee,
which has plenary powers.

;

I

Reviews Copyright History
of

In pointed words, Mr. Miller told
the "vicious results" achieved

ASCAP. Accompanying

by

his let-

|

a weighty "factual statement" of ASCAP copyright history. This was prepared for the
NAB by Andrew W. Bennett, forter

i

mer
\

I

is

special assistant to the attor-

ney general assigned to the ASCAP
anti-trust suit still pending in the
Federal District Court in New
York. Mr. Bennett now is in private practice and has handled
special copyright assignments for

NAB, among
Mr.

Miller

over the ever increasing

monetary demands

He

of the "pool".

told of recriminations

and

of

announced

by ASCAP

intention

of

"enforcing reprisals against the
industry in the form of drastically
increased license fees".
Whether the Monopoly Committee, which has the official title of

Temporary

National

Economic

Committee, will pursue the NAB
suggestion must await formal action by the group. The chances are
considered good, particularly in
light of the widespread notoriety
given ASCAP in recent *years in
Congress and in the couz-ts. The
Federal Trade Commission once
investigated ASCAP on monopoly
grounds and several court cases
now are pending including the Department of Justice anti-trust suit
in New York, as well as a halfdozen state anti-ASCAP statutes

others.
told the

committee

that broadcasters are the largest
users of music in the country. The
industry, he said, is seriously concerned over the "impediments to
development of new music" as

BROADCASTING

•

charge of anti-trust; Senator William E. Borah (R-Ida.); William
0. Douglas, chah'man of Securities
& Exchange Commission, with

Edward

his
C. Eicher

(D-Iowa.); Garland S. Ferguson,
chairman, Federal Trade Commission; Senator William H. King (DUtah) Isadore Lubin, chief statis;

tician,

Labor Department; Herman

general counsel, Treasury Department; Richard C. Patterson Jr., Assistant Secretary of
Commerce and former NBC execuOliphant,

and B. Carroll
Reece (R-Tenn.). Leon Henderson,
New Deal economist, is executive

tive vice-president;

secretary.

The Committee has not yet
dates for

launching

of

Chairman O'Mahoney, now
oming,

set

hearings.
in

Wy-

Membership of the Committee
Chairman O'Mahoney;
Rep. Hatton W. Sumners (D-Tex.),
vice-chairman; Thurman W. Arnattorney-general in

inquire into the entire motion pic-

in litigation, all of which
to give substance to the

appear
Miller

request.

old,

assistant

Text of

NAB

Publishers.

The attached factual statement
is. supported by the records.
Stripped of camouflage, the facts
establish the truth of the foregoing and demonstrate the vicious
results achieved. The radio industry is the largest user of music
in the United States. It is seriously concerned over the impediments to the development of new
music as well as over the ever
increasing monetary demands of
the "pool". Many recriminations

Broadcast Advertising

is

Letter Asking

The radio industry urges that
your Committee extend its aid to
the thousands of citizens of the
United States who at present are
helpless because of operations by a
monopolistic copyright pool. The
art of creating new music has been
stifled. The incentive of all but a
few of our citizens to exercise their
artistic and creative ability has
been destroyed. The control over
the development of the new music
of the nation has become vested in
the hands of a self-perpetuating
monopolistic group. This group is
represented by the American Society of Composers, Authors and

ture industry structure, which, of
course, has copyright implications
by virtue of large-scale ownership
of music publishing companies by
such producers as Warner Bros,
and M-G-M. No actual inquiries
have yet been authorized by the

Committee.

NBC

Commissioner Jerome Frank as
alternate; Rep.

expected to return early
this month and call a meeting of
his committee shortly, and perhaps
schedule hearings to begin in latter September or early October.
Meanwhile, a number of "studies"
are under way for committee consideration, among them a request
made in July that the Committee

includes

group".

|

well as

A YEAR— 15c A COPY

$3.00

1938

1,

Denies Dickering

Meanwhile, on another copyright
front, seeming harmony between
networks and independent stations
momentarily was shattered when
an apparently inspired story was
(elsewhere) that NBC,
vice-president and general counsel, A. L. Ashby, was
secretly negotiating with ASCAP
for copyright contract renewals.
Present contracts with ASCAP do
not expire until Dec. 31, 1940. On
Aug. 24, following publication of
the story, NBC President Lenox
R. Lohr issued a blanket denial,
stating it was NBC's policy to
make no move independently, but
to work in closest cooperation at
every step with affiliates and the
NAB. Copies were telegraphed to
NAB President Miller, Samuel R.
Rosenbaum, WFIL, Philadelphia,

published

through

its

chairman

Independent Radio
and to Mark

of

Network

Affiliates,

Ethridge,

WHAS, Louisville, forpresident, and vice-chair-

mer

man

NAB
of

IRNA.

ASCAP Monopoly

have been hurled at the industry
because of its efforts to combat
the increasing power of the combine whose officials repeatedly have
announced their intention of enforcing reprisals against the industry in the form of drastically
increased license rates. Yet in the
face of these threats, the industry
believes it is charged with a duty
in the public interest, convenience
and necessity to lend its aid in
exposing practices which deprive
the great mass of our citizens of
rights accorded them by existing
laws. As in the case of every monopoly prosecuted by the United
States under the anti-trust laws,
many excuses in defense of their
practices have been advanced as
reasons why the monopoly should
be continued, even though the
Congress has decreed monopoly by
combination to be illegal. Assistant Attorney General Thurman
Arnold, now in charge of the AntiTrust Division of the Department
of Justice, stated in a public announcement August 1st that
"The Sherman Act is not a
method of directing or plan-

Inquiry

ning the future; instead, it is
means of keeping a competitive situation open so that
those who can offer services
at less cost are not impeded
by agreements, boycotts, blacklists, expulsions from societies
or organized activities of any
character. The economic conditions are surveyed not with an
idea of planning a solution,
but tvith the idea of keeping
a

the situation
straint."

free

from

re-

This declaration by Mr. Arnold
represents a restatement of the
law repeatedly expressed by the

Supreme Court
sions and

in

anti-trust deci-

our belief that it
should be enforced unqualifiedly
without discrimination or mental
reservation. The National Association of Broadcasters will be happy
to cooperate with your Committee,
to the end that the creative genius
of the masses may be stimulated
by the return of the right to display their talents in a market freed
from restraints created by a priceit

is

fixing pool and their works
available to the public.

September

1,

1938

•

made
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Texas Co. Places
Disc Series on 111
New Spot Drive on
Two Boston Stations
TEXAS Co., New York, will use
111 stations for its cooperative
transcription campaign, which
starts early in September. NBC is
Also Tests

making the

13 quarter-hour discs,

which feature the Jesters Trio,
Jean Ellington, singer; Johnny
Gart, accordionist, and Ben Grauer,
announcer. Texaco dealers pay half
the cost for time, while the company pays the other half and supplies the transcriptions.
York, has
Co.,

New

&

Buchanan
completed

arrangements with these stations:
KSUN KGLU KCRJ KGAR KOY
KWJB KHUB KIEM KTRB KSRO
KVCV KARM KVOE KERN KFSD

KTKC KID KFXD KSLM KMED KAST
KRNR KFJI KOOS KIT KXRO KGY
KELA KVOS KPQ KMO KOMO KSUB
KSL WHDF KFPL WFOR WCOC KLCN
KVOL WORM KLRA WDZ WMSD KWOS
WCLO KTHS WTBO WEED WCLS
WCBS KOSH WOW KOA KFH WBNS
CJIC WAIR KOVC WMF KIDW KGHF
WOC WPAD WJMS WBEO KLPM
WKOK KWTN KDNT KRLH KIUN
WCHV WSAU KVOR KFKA WBAL
KDAL WSNJ WMBS WBLK WPAR
WJSV WMFJ WMT WKBB KGLO KMA
KSAL WOMI KWNO WOLS KABR
KSOO WIBU KDFN KVRS KUMA KGKY
KRGV KOB KFRO KFXM KQW KVEC
WREN KICA KPRC KTSM WGCM
WCAZ.

Announcement Test
In addition to an hour CBS show
and the above dealer-cooperative
spot campaign on 111 stations,
on Aug. 29 Texaco started a test
spot announcement series on
WEEI and WNAC, Boston. Titled
Texaco Treasure Hunt, the pro-

gram informs the public of dormant bank accounts, whose owners
or heirs have died or forgotten the
existence of the accounts. Three
spot announcements daily are
heard, six days weekly, for a period
of three weeks. If the test is successful, the company plans to extend the idea nationally, through

Buchanan &

Co.,

New

York.

On Oct. 5 Texas Co. starts a
big variety program on 95 CBS
stations, Wednesdays, 9:30-10:30
p. m., titled Texaco Star Theatre.

Old Gold Hockey Games
PROFESSIONAL hockey games
of the Chicago Black

Hawks

will

be broadcast this season for the
first time under commercial sponsorship on
for P. Lorillard
Co., New York (Old Gold cagarettes). Beginning in late October,
will air 18 Sunday and six
Thursday evening home games of
the Hawks with Bob Elson giving
play-by-play descriptions. During
the final period of each match Elson will interview players and experts
of
the
National Hockey

WGN

WGN

League.

AFM

Moves Date to
As Locals Continue
DEADLINE

daily to the

mittee

THERE'S

always something
new under Washington's radio sun! Many an eyebrow
was lifted Aug. 16 when the
FCC announced that KPDN,
Pampa, Tex., had been granted special temporary author-

operate additional
hours from Aug. 15 to Aug.
27 "for political expediency".
It was the first time a reason of that nature had been
given on the Commission's
official records.
to

•

September

AFM

and the com-

headquarters.

Exchange

of Contracts

Under these circumstances

it

is

believed almost certain that by
Sept. 23 enough stations will have
signed to satisfy the union and to
permit the final exchange of contracts that will put the standard
agreement into operation and complete the series of negotiations
that for more than a year have
occupied much of the time and attention of both the broadcasters
and musicians.
Completed new contracts received
at
headquarters during the
two weeks ended Aug. 27 included
those from the following stations:

1,

tract in accordance with the general
employment plan. This is
said to have been the only city in
which major difficulties were encountered in bringing the contracts
to a conclusion.
Meanwhile, in New Orleans, negotiations are still in progress between the union WDSU, NBC af-

WSAU WEAU KWBG KRSC KXA
WORL WBNYWDWS WOPI
KGGM WBTM WTAD WRJN

WWL, CBS

and

filiate,

Nearly All Time
Is Sold by WCAM
1300 of Its 1500
Maxwell Group

City Leases

Hours

to

BLOCK

purchase of virtually all
Camden,
of the time of
for a 10-year period at $20,000 per
year, was announced Aug. 29 by
Mack Radio Sales Co., of Camden,
which made the arrangement with
the City of Camden, licensee of the

WCAM.

station.

WCAM, operating on 1280 kc.
with 500 watts and sharing time
three ways, is authorized to use a
total of 1500 hours per year. Of
this time, 1300 hours have been
sold

by the City of Camden

The contract

stipulates that the

maintain the station and
equipment and supply operating
personnel, thus technically retaincity

ing actual license control of the
station and presumably qualifying
it to continue as the licensee. Mack
will act as sole sales agent in
charge of time sales and program
development.
City Retaining Control

Under this arrangement, it was
stated. Mayor Brunner of Camden,
feels the city retains actual control of the station and ownership

H.

manager

of

was

also learned that the controversy between WIL, St. Louis,
and the
local in that city has
been satisfactorily concluded and
that this station is now under con-

Skelly Turns to Discs
SKELLY OIL Co., Kansas City,
no network show this fall,
according to Blackett-Sample-Hummert, Chicago agency in charge.
Instead, the oil company will use
a quarter-hour disc series five days
weekly on 18 stations east of the
Rockies and west of Chicago. The
series is titled Captain Midnight
and is a dramatized aviation program designed for children.
will use

1938

Mr. Eaton

Hooper, promotion
Mack, declared that
studios and offices of WCAM have
been completely reconditioned and
rearranged. The entire program
schedule will be changed, he said.

Tangee Plans Net Series
GEORGE W. LUFT Co., Long
Island

City,

Credo Harris remains as director of the station. Mr. Coulson as

N.

Y., will use an
to pi'omote its

NBC-Red program

Tangee cosmetics. Starting
date for the new campaign has

line of

been set for Oct. 3, with a special
network of five stations having
been selected. The 7:30-8 period
Saturday evenings will be used. A
52-week contract has been signed.
Tangee's agency is Cecil, Warwick
& Legler, New York.

manager

will supervise
activities under Mr.
Harris. Joe Eaton, program director, has been elevated to commer-

executive

station

all

cial manager and Bob Kennett,
formerly program director of
and WSAI, on Aug. 22 joined the

WLW

station as

program

director.

Mr. Eaton joined WHAS nine
years ago, comjf^tt^.
ing from Omaha.
fflWk

He

served as
announcer,
then as assistant
commercial manager and then

K

first

chief

f

Wk

\
2fe

IB

program director
of the

Louisville

Kennett
WLW-WSAI

Mr.
left

Richard

AFM

Courier- Journal and Times, operating the 50 kw. station.

to the

Mack company.

week.

was stated that more
contracts were coming in every
it

with

Louisville,

W. Lee Coulson as executive manager, was announced Aug. 26 by
Mark Ethridge, vice-president and
general manager of the Louisville

Mr. Coulson

day, those reaching the union after
Aug. 27 had not been examined,
but were being held pending the
return of
President Joseph
N. Weber from the AFL convention in Atlantic City early next

though

Al-

WHAS,

of

staff

affiliate,

of the equipment.
Incorporators
of
the
leasing
company are L. M. Maxwell, of
Collingswood, president, and Aaron
Heine, secretary - treasurer. Mr.
Maxwell is a former radio man,
having; been a station representative for the past seven years. Mr.
H^ine is a New Jersey attorney
and a newcomer to radio.
Coincident with the arrangement,

WTRC WAIR WIND WJIM.

Coulson and Eaton Get
Promotions at WHAS as
Kennett Joins Station
REALIGNMENT of the executive

with the expectation that they will
be concluded shortly, now that
WSMB, which had proved the
stumbling block in previous negotiations, is signed up under the
provisions of the standard agreement covering all affiliates of the
major networks.

AFM

AFM

FCC Candor

Page 10

by the American

5%%

It

ity

set

Federation of Musicians for the
completion of contracts between
its local unions and the nonnetwork broadcasters has again been
postponed, from Sept. 1 to Sept.
23. Deadline had previously been
set back a month, from Aug. 1,
to give the committee representing these independent broadcasters
more time to get the stations and
unions
together.
The intensive
drive made by the committee (described in detail in Broadcasting,
Aug. 15) has met with considerable
success, and many contracts have
been completed while the great
majority of these stations which
have not signed are in negotiations
with their locals.
Of the 179 stations which have
incomes exceeding $20,000 annually and so are obliged under the
standard agreement to employ
union musicians, expending a minimum of
of their incomes
above the $15,000 blanket exemptions, those in New York, Chicago
and other large cities are already
employing musicians and have contracts with their locals. Of the remainder, a considerable number of
contracts have already been completed and more are coming in

23
to Sign

Sept.

last October
ican in

----

*

Mr. Kennett

and joined Transamer-

New

York. Later he was
transferred to Hollywood in charge
of programs at KFWB, which post
he left to join WHAS.

AFRA

in St. Louis

before NLRB Trial
Examiner J. J. Fitzpatrick in St.
Louis, which began Aug. 4 and
concluded Aug. 12, on the petition
for certification as the
of
bargaining agent for 120 announcers, singers and actors of four St.
Louis broadcasting stations were
climaxed Aug. 16 when the respondents, KMOX, KSD,
requested permission to
and
file briefs and appear for oral argument before the NLRB. The St.
Louis hearings largely involved
two questions, whether free lance,
part time radio artists should have
equal privileges and rights within
the union with full time, regularly
employed personnel, and whether
announcers should be included in
the same union as station artists.

HEARINGS

AFRA

KWK

WEW,

The NLRB informed Broadcasting
Aug. 30 that the examiner will

make no

public report on the hearings and that the NLRB contemplates no action on the request
pending receipt of briefs, but that
the matter is now before the Board.

McNeil Promoted
ROBERT McNELL, for the

last

two years time buyer for BlackettSample-Hummert, New York, has
been appointed assistant to George
Tormey, vice-president and account
executive. He is succeeded by Lester Schoeder, who has been in the
media department since early in
the year.

BROADCASTING
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Broadcast Advertising

Media and the Advertiser's Dollar

They Do Listen

Comparative Study of Newspaper -Magazine -Radio Costs
Reveals Radio's Lower Rates to Reach More Families
INTELLIGENT

advertisers

have

conquered their awe at the astronomical figures involved in the gross
coverage claims of media. It isn't
how many people might be reached
by a given sales message in a
given vehicle that determines the

wisdom

of media selection today,
but how many people actually are
reached. It isn't how many copies
of a publication are circulated, but
how many people read an advertisement on such-and-such page.
Shrinkage of the available advertising dollar makes it more necessary than ever to know in advance
in how many homes an advertisement will really be registered.

Radio has always had more than
share of vast circulations to toy
with, and it has had the right to
cite constant gains in gross audiences by the million. Now, however, by concentrating on the size
and cost of the actual audience of
its

—

and by quotindividual programs
ing from publishers' own findings
as to the actual readership of individual sales messages
radio has
set up an irrefutable measure of
the only advertising function that
matters actual delivery of an advertisement to a prospect.*

—

magazine page. There are
homes in the minimum evening primary listening
areas of the 58 stations used by

white

21,000,000 radio

CAB rating for the
period ending June 21, 1938 (when
this analysis was conducted) is
22.5%f. Therefore, at least 4,725,000 radio families actually heard
the broadcast (22.5% of 21,000,000
radio homes). Program cost per
broadcast is $15,750 for time and
approximately $15,000 for talent.
This time charge is at gross rates;
actually, a sponsor would earn discounts up to 12.5% on the network every 13 weeks, plus an annual discount of another 10%.
Thus, 4,725,000 families are actually reached each week for less than
$30,750; a cost of less than $6.50
per 1,000 listening homes.
this advertiser.

Cost of Newspapers
If this same advertiser were to
take a full page in only one news-

paper of largest circulation in each
of the 58 cities on his CBS hookup,
he'd have to spend $42,890 for a
gross

circulation

of 9,616,370

thousands of additional
markets, coast to coast.
In how many of the 9,616,370
homes receiving this newspaper advertisement will the message actually be read? Dr. Gallup, in his
extensive studies of newspaper
readership [see Editor & Publisher,
Feb. 8, 1930] has found that a
"better - than - average"
half-page
ad will be read by only 10% of the
total circulation. No data have been
in literally

advanced for full-page efficiency,
but a generous estimate, for a very
potent page, would be four times
this, or

40%. On

this basis, the ad-

vertisement would reach 3,846,548
families, at a cost of $42,890. This
means 1,000 actual reader-homes

Without discounts, the radio
gross cost was estimated at $30,750
per week. For about the same
money ($31,600) —but allowing
nothing for artwork or preparation, which are comparable to the
talent cost included in the radio
figure
the advertiser could buy
one black-and-white full page, in
five leading magazines. For this

—

Made

for Advertiser

Clearcut evidence of the relative
efficiency of newspapers, magazines
and radio is provided in studies
recently completed by the CBS

Market Research Division. These
studies were made by the network
at the invitation of one of its leading clients, and
for publication.

were not intended
But Broadcasting

regarded them as so significant

to

the entire advertising business that
it
obtained special permission to
present them to its readers here.
All calculations are limited to actual cost of net family circulation
which each medium delivers to an
individual advertiser (instead of
the total circulation of the whole
medium). Six radio programs of
different length are checked against
six advertisements of different size
in newspapers and magazines, to
determine costs per 1,000 homes
actually delivered. Three examples
of "better-than-the-average" adver-

and three of "average" advertising are examined for each
medium.
Methods by which the summary
in the accompanying table was de^
tising,

rived are explained in detail herewith. Only those research studies
and figures generally accepted were
used as bases. CBS researchers say
they welcome additional specific
data from publishers, whenever,
available, for future analytic comparisons.

CBS first takes a "better-thanthe-average" full hour evening program, compares it with a "betterthan-average" newspaper page and
a "better-than-average" black and
*There is also, of course, the qualitative question of impact, or manner
in which this delivery is achieved.
This study, however, contines itself to
a factual measure in terms of the delivery itself.

BROADCASTING

•

credited such an ad only 10%
2,404,092 actual readers could be
reached for $21,445 ($8.92 per
1,000). For about the same sum as
is spent for the radio half-hour, a
black-and-white half-page could be

bought in seven leading magazines.
truly outstanding, it might
If

—

15% of all readers double
the figure set by magazines themreach

and

selves,

duplication

:

Studies

Cost per 1,000 Families Actually Delivered by

Radio, Newspaper and Magazine Advertising

NEWSPAPERS

RADIO
1

%
%
%
%

Full Page

daily.

On the other hand, those 21,000,000 radio families have developed
their daily listening habits irrespective of political thought or income level. Further, his individual
advertisement would reach, at
most, the trading area surrounding the given city. His radio program, emanating from that city's
transmitter, hurdles city boundand state

lines in all

message

is

direc-

heard

t Use of CAB ratings as the basis of
analysis indicates radio's conservatism
toward its own data in this study, for
CAB investigations are confined to
telephone homes in comparatively large
cities, and are based on "unaided recall" identification, some time after
the program has been heard. Both
factors tend to depress the figures on
actual audience, since a "forgetting"
element has been introduced, and since
listening (heavy as it is in all cities)
tends to increase as one progresses insmaller communities. Also, the
to
CAB makes no check of listening in
the 6,000,000 radio-equipped U. S. automobiles.

Broadcast Advertising

—$23.10

Half Page ___ 22.30
Half Page __ _ 21.65

compares with radio's
weekly gross of 21,000,000 homes
for
His advertisement,
$30,750.
moreover, would tend to miss Democratic readers if it appeared in a
Republican paper, and would tend
to miss class readers in a mass

tions, so that his

$ 9.35
8.46
4.59

"Average" Advertising

Hour Evening__$8.61
Hour Evening— 6.42
Hour Daytime— 3.33

copies. This

aries

MAGAZINES

A. "Better-than- Average" Advertising
Hour Evening— $6.50
Full Page __. $11.15
Full Page
Hour Evening__ 5.54
Half Page ___ 8.92
Half Page
Hour Daytime— 2.23
Half Page
8.96
Half Page
B.

1

Dealer

Cleveland Plain

for $11.15.

Full Page ___ $15.59
Half Page
15.73
Half Page ___ 16.42

sum of $31,600, he could get a combined gross circulation of 13,512,471. This does not take into consideration the unfortunate factor
of duplication, which obviously occurs when a family receives two
or more of these five magazines.
Dr. Gallup, Percival White and
Daniel Starch have conducted studies, sponsored by magazines, which
indicate that the "average" blackand-white page is read by only 7%

assuming

— or

actual listener-homes via 62 CBS
stations for $2,818.50 ($2.23 per
1,000).
A "better-than-average"
half-page ad in the top newspaper
of each of these 62 cities would
cost $22,052.40 and might reach
2,461,551 families ($8.96 per

A

1,000).

phenomenal

"Average" Advertising
These three sets of comparisons
are all concerned with "better-thanaverage" advertising. CBS also
worked out the figures on "average" programs and "average" insertions. Just as the CAB average
ratings are lower than for individual top shows, so the percentis below that conceded in the three instances al-

ment

ready

—

—

magazine

half -page might reach 25% of total
readers; comparing cost-per-1,000
for five leading periodicals on that
basis gives an average of $4.59 for
this advertiser.

age of readership

—

reader
actual

reader-homes
($846
per 1,000).
A "better-than-average" 15-minute daytime program, with a CAB
rating of 6.3%, delivers 1,260,000

of the periodical's total circulation.
Assume that a particular advertiseis far above average
nearly
four times as good and concede
it 25% readership. This means, at
most, 3,378,117 actual readers for
$31,600, at a rate of $9.35 per
1,000, for readers of a magazine
page almost four times better than
average.
This method of analysis is followed by CBS in comparing five
other radio programs with corresponding efforts in newspapers and
magazines.
A "better-than-average" half-hour evening program,
rated by the CAB at 17.6%, delivers 3,696,000 actual listener-homes
via 58 CBS stations, at a cost of
$20,501.50 per week ($5.54. per
1,000). Conceding 25% readership
to a "better-than-average" halfpage in one newspaper for each of
these 58 cities though Gallup has

no

2,547,500
for $21,550

cited.

CAB

gives all full-hour evening

shows an average rating of 18.1%.
Therefoi'e an average hookup of
76 stations would deliver 837,200
actual listeners at a total cost of
$33,050, which means a rate of
$8.61 per 1,000. An average page
in one paper in each of these 76
cities would cost $47,882.52. If a
"better - than - average"
half-page
would reach 10% of the circulation,
an estimate of twice that for this
"average" full page would be decidedly generous meaning 2,072,120 reader-homes at $23.10 per
1,000 actually delivered. For a sum
comparable to his radio investment,
the advertiser could buy a blackand-white full page in each of five
leading magazines. The "average"

—

(Continued on page 47)
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Books Record Grid Schedule

Atlantic

OCT. 20
South Carolina-Clemson, Columbia,

S.

C,

WFBC.

OCT. 21

Lists

168 Contests

in

Completing Eastern

Campaign
MOST EXTENSIVE

schedule of
play - by - play football broadcasts
ever lined up by a single sponsor,
comprising 168 games, will be
carried from Sept.
23 through Dec.
3 by 71 stations
in the East and
New England for
Atlantic Refining
Co., Philadelphia,

according

Phi a d
1

e

1

Son,

ph

i

a,

agency handling
the Atlantic account. [Broadcasting, Aug. 15, 1938].
Mr. Rollins

The company last year sponsored game broadcasts of 21 teams
for a total of 163 games on 65 stations [Broadcasting, Oct. 1, 1937],
using 44 announcers, as well as
several forecast and gossip programs through the grid season.
The present series will call for the
services of 40 announcers, all of
whom are scheduled to meet soon
in a three-day session with Les
Quailey', head of sports activities
for N. W. Ayer & Son, to receive
training designed to bring uniformity in description techniques.

Uniform Announcing
"During the last several years
has been found that many listeners like to tune from one game to
another," commented Joseph R.
Rollins, advertising director of Atlantic. "In the course of a single
afternoon they may listen to parts

a

half-dozen

Once

games.

a

definite style is established, it will

no

longer

be

necessary' for the
listener to waste several minutes
of each game in getting used to
the manner in which the various
announcers handle the technical
angles of a football contest."
Several important games in the
1938 schedule, which includes 12
night contests, will be carried on
extensive networks. The Duke-Pitt
meeting Nov. 26 will be heard on
38 stations; Yale-Harvard, Nov.

on 25; Yale-Navy, on 22, and
Penn-Cornell, on 18.
Other activity along the radio
football front includes Eddie Dooley's Last Minute Football News,
Thursdays and Saturdays, 6:306:45 p. m. (EST), over 51 NBC
19,

stations,

gett

starting Oct. 6 for Lig-

& Myers

Tobacco

Co.,

New

York

(Chesterfields) [Broadcasting, July 15]. The program also
will be carried on 7
stations
in the Mountain and Pacific Coast

NBC

groups. Agency
Co.,

New

is

Newell-Emmett

York.

New

Cities Service Co.,
York,
will sponsor Grantland Rice's football talks again, and is once more
offering free football guides to
listeners, through its service stations. The company has distributed
a million of the guides each fall in
years past, and last spring gave

out 500,000 sports guides. Lord &
Thomas, New York, is agency.
Exclusive broadcasting rights to
all games in the 1938 s, hedule of
the Western Inter-Provincial Football Union were granted to four
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September

The List

A

list

SEPT. 23
Temple

-

WRAW.

Albright,

I,

WIP,

Philadelphia,

SEPT.

24

Brown-Conn. State, Providence,
VPI-Duke, Greensboro, N. C,

WJAR.

WDNC,

WBT, WSJS.
Holy Cross-Providence, Worcester, Mass.,

WEEI, WORC, WMAS, WDRC. WPRO.
Maryland-Richmond,

Park,

College

WCAO, WJEJ, WSAL, WRNL.
Pittsburgh,

Pitt-West Virginia.

WLEU. WTBO, WFBG, WOR.
Florida-Stetson, Gainesville, FJa.,

Md.,

WCAE,

WRUF.

WJAX, WIOD.
Virginia

V.M.I.,

-

Va.,

Charlottesville,

WRVA, WLVA, WSVA, WCHV, WBTM,
WDBJ.
Akron-Wabash, Akron, WADC.
Muhlenberg - Upsala, Allentown, Pa.,
WSAN.
OCT. 1
Carlisle,

Dickinson-Muhlenberg,

WSAN.
Wayne-Akron,

Detroit,

Albright-Geneva,

Richmond,

WADC.

Reading,

Pa.,

Richmond,

N.

Ithaca,

Y..

WESG.

WFBL,
KYW,

WDEL.
WDNC,

Valley, Lancaster, Pa.,

Georgia Tech-Mercer, Atlanta, Ga.,

WSB,

WTOC, WRDW.
Mass.,

WPRO.

WMAS WDRC,

WEEI, WORC,

Penn-Lafayette,

Philadelphia,

W C A U,

WPG, WGBI, WEST, WKOK, WHP.
Penn State-Maryland, State

College, Pa.,

KDKA, WCAO, WJEJ, WSAL.
Ohio

Columbus,

State-Indiana,

O.,

WBNS, WTAM.
Temple-Pittsburgh,

WIP,

Philadelphia,

South Carolina-Georgia, Columbia,

S.

C,

WFBC.
Miss.,

State-Florida,

State

College,

WRUF, WJAX, WIOD.

Virginia-Washington
ville,

Va.,

OCT.
Brown-Lafayette,

8

Brown-Rhode Island

Providence,

R.

R.

I.,

WJAR, WEST.
Delaware-Randolph-Macon, Newark,

Florida

-

Gainesville,

Sewanee,

WRUF, WJAX, WIOD.
Pitt

-

&

Lee,

Charlottes-

WRVA, WLVA, WSVA,

WCHV, WBTM, WDBJ.

Carnegie Tech-Davis Elkins, Pittsburgh,

WWSW.

Del.,

WCAE,

Pittsburgh,

Duquesne,

Fla.,

WLEU, WTBO, WFBG.
F. & M.-P.M.C, Lancaster, Pa., WGAL,
WORK.
Holy Cross-Manhattan, Worcester, Mass.,
WEEI, WORC, WMAS, WDRC.
Georgia

Dame,

Tech-Notre

Atlanta,

N.

Ithaca,

Y.,

WFBL, WGR, WHEC, WIBX, WESG,
WNBF, WOKO, KYW, WWSW.
Wake Forest-Duke, Winston-Salem, N.
C, WDNC, WBT, WSJS.
Tampa,

Tampa-Florida,

WRUF,

Fla.,

WJAX, WIOD.

&

Gettysburg-F.

WGAL, WORK.
Tech

Georgia

M.,

Gettysburg,

Auburn,

-

Pa.,

Atlanta,

Ga.,

WSB, WTOC, WRDW, WFBC.
Holy

Worcester,

Cross-Georgia,

Mass.,

WEEI, WORC, WMAS, WDRC.
Lafayette-N. Y. U., Easton, Pa., WEST.
College Park, Md.,

Maryland- Virginia,

WDBJ.

WBNS, WTAM.

Penn State-Bucknell, State

College,

KDKA, WEEU.

Syracuse-Maryland,

Pa.,

WSYR,

Syracuse,

WGY, WCAO, WJEJ, WSAL.
Ohio
O.,

Columbus,

Richmond,

Farmville,

Ohio

-

WRNL.
Allentown,

Muhlenburg-Villanova,

Pa.,

Columbus,

State-Chicago,

Penn

-

Notre Dame-Carnegie Tech, South Bend,

KDKA.

Albright-Moravian, Reading, Pa., WEEU.
Muhlenberg-Ursinus, Allentown, Pa.,

WSAN.

_

Baldwin-Wallace

-

Akron,

Berea,

WSAN, WIP.

WADC.

WPG,
WOR, WKOK. WNAC,
WTIC, WEAN, WTAG, WICC, WSAR,
WNBH, WLLH, WNLC, WSPR, WBRY.

WCAE, WLEU, WTBO, WFBG.

Pitt-Southern

Akron-Xavier, Akron, WADC.
Penn-Yale, Philadelphia, WCAU,

WHP,

WGBI,

Wittenberg-Carnegie
O.,

Tech,

WWSW.

Springfield,

Richmond

-

Delaware-Lehigh, Newark, Del.,
Yale-Michigan,
New Haven,

Carnegie

Tech-Holy

Cross,

Va.,

Pittsburgh,

WRUF,

Allentown,

M.,

WSAN, WGAL, WORK.

Pa.,

WEEU.

Albright-Catawba, Reading, Pa.,
Duke-Georgia Tech, Durham, N.

C,

WDNC, WBT, WBIG, WSJS, WSB,
WTOC, WDBJ, WRDW, WRVA, WLVA,
WSVA, WCHV, WBTM.
on,

Pa.,

&

Jefferson, East-

WEST.

Temple-Georgetown, Philadelphia, WIP.
South Carolina-Villanova, Orangeburg,
S.

Northwestern-Ohio State, Evanston,

111.,

WBNS, WTAM.

Wisconsin-Pitt,

Madison,

Wis.,

WCAE,

Furman-Citadel, Greenville, S. O, WFBC.
Villanova-Center, Philadelphia, WIP.
Yale-Navv, New Haven, Conn., WNAC,

WEAN, WTAG, WIIC, WSAR,
WNBH, WLLH, WNLC, WSPR, WOR,
WBRY, WCAO, WJEJ, WSAL, WFBL,
WHP, WPG, WGBI, WOKO, WCAU,
WKOK.
WTIC.

Lehigh-Penn

WWSW.

State,

Bethlehem,

Pa.,

KYW.

OCT. 29
Richmond-Washington & Lee, Richmond,

Va., WRNL.
Bucknell-Albright,

L

WEEU.

w is b u r g,

e

WWSW.

Delaware-St.

the British

programs

of

superior

stated

"Even if the present facilities
are suppressed," the statement declared, "listeners will still be able
to tune in by shortwave to the
United States of America and listen to advertisers of American
goods. The number of shortwave
sets at present in use in the British Isles is estimated at more than

stead of British ones.
"Thus will British manufacturers be deprived of a legitimate and
profitable advertising medium and
British employes lose their means
of existence to the advantage of
their foreign contemporaries without any possible benefit to this
country."

Pa.,

WJAR.
WADC,

Brown-Tufts, Providence, R. I.,
Akron-Carnegie Tech, Akron,

Newark,

Johns,

WDEL.

Del.,

Vanderbilt - Georgia Tech, Nashville,
Tenn.,
WSB, WTOC, WRDW, WBT,

WDNC.
F.

&

WGAL,

M.-Drexel, Lancaster, Pa.,

WORK.
Mass.,

Worcester,

Cross-Colgate,

WEEI, WORC, WMAS, WDRC.
Lafayette-Ursinus, Easton, Pa.,
N. Y. U.-Ohio State, New York,

WEST.
WBNS,

Furman-Davidson,

S.

WTAM.
Pitt-Fordham, Pittsburgh, WCAE,
WLEU, WTBO, WFBG.
Greenville,

O,

WFBC.
&

Virginia-William

Mary,

Charlottes-

ville, Va., WRVA, WLVA, WSVA, WCHV,
WBTM, WDBJ.
Penn State-Syracuse, State College, Pa.,
KDKA, WSYR, WGR, WHEC, WGY,
WIBX, WESG, WNBF.

Muhlenberg-Gettysburg,

a million. This number is increasing daily and it is evident within
a comparatively short time every
set in the country will be of the
shortwave type.
"With the rapid progress now
being made in improving the technical qualities of shortwave reception we shall eventually find the
majority of listeners tuning-in to

American

C, WFBC,

Holy

WLEU, WTBO, WFBG.

WIP.

Philadelphia,

OCT. 28

WJAX, WIOD.
&

WDEL.
WNAC,

Akron,

Teachers,

KDKA, WEEI, WORC, WMAS, WDRC.
Syracuse - Cornell, Syracuse, WSYR,
WGY, KYW, WESG, WNBF, WGR,
WHEC, WIBX.
Dickinson - Delaware, Carlisle, Pa.,
WDEL.
Muhlenberg-F.

Va.,

OCT. 23
Villanova-Detroit,

Richmond,

V.M.I.,

WRNL.

Lansing,

E.

Richmond,

WRNL, WDBJ.

15

State

State-Syracuse,

WSYR. WGY.

Richmond-Roanoke,

WSAR, WNBH, WLLH, WNLC, WSPR,
WOR.

Temple-Bucknell, Philadelphia, WIP.

Akron-Western

Michigan
Mich.,

Ohio,

Pittsburgh,

Methodist,

WTIC. WEAN, WTAG, WICC, WBRY,

OCT. 14
OCT.

O.,

WCAU,

Columbia. Philadelphia,

WPG, WHP, WGBI, WKOK.
Ind.,

WBNS, WTAM.

Hampden-Sydnev
Va.,

Calif.,

State-Southern

entertainment value, but in this
case it would be American artists
and employes who would benefit in-

1938

State,

WSB, WTOC, WRDW, WFBC, KYW,
WRVA, WLVA, WSVA, WCHV, WBTM,

Growing Popularity Among
popularity in Great
Britain of American sponsored radio programs was cited in a statement issued last month by the radio defense committee of the Incorporated Society of British Advertisers Ltd. The statement urged
that the British Government not attempt to stop broadcasting of sponsored programs in English from
continental stations which sell time.
As reported in the New York
Times of Aug. 29, the committee

Providence,

State,

WJAR.

I.,

Cornell-Penn

WCAO, WJEJ, WSAL, WRVA, WLVA,
WSVA, WCHV, WBTM.

Sponsored American Programs Achieve
GROWING

Philadelphia,

College,

WIP.

OCT. 22

Lafayette- Washington

WCAE, WLEU, WTBO, WFBG.
New Haven, WNAC,
Yale-Columbia,
WTIC, WEAN, WTAG, WICC, WSAR.
WNBH, WLLH, WNLC, WSPR, WBRY,
WOR, WSYR, WGY.
Mississippi

Temple-Boston
Philadelphia,

Florida-Miami, Gainesville, Fla.,

Holy Cross-Rhode Island State, Worcester,

7

Christian,

WADC.

WGR, WHEC, WIBX,
WNBF, WOKO.
WBT, WSJS.
F. & M. -Lebanon
WGAL, WORK.

Texas

WEEU.

Pa.,

Randolph-Macon,

Va., WRNL.
Cornell-Colgate,

-

Colgate-Duke,
Buffalo,
WGR, WFBL,
WHEC, WIBX, WESG, WNBF WOKO,
WDNC, WBT, WBIG, WSJS.

of stations and
schools included in the Atlantic
Refining Co. schedule follows:

complete

OCT.
Temple
WIP.

WDEL.

2.

Games

of

Delaware-Ursinus, Newark, Del.,
Duke-Davidson, Durham, N. C,

it

of

the schedule, starting Sept.

N.

to

W. Ayer &

independent broadcasting stations
at a conference of Canadian union
officials and broadcasters Aug. 15
Winnipeg. CJRC, Winnipeg,
at
CJRM, Regina, CFCN, Calgary,
and CFRN, Edmonton will carry
the broadcasts of the 24 games in

Allentown,

Pa.,

WSAN.

WCAU, WPG,
WHP. WGBI, WKOK, WCAO, WJEJ,
WSAL.
Yale-Dartmouth, New Haven, WNAC,
WTIC, WEAN, WTAG, WICC, WSAR,
WNBH, WLLH, WNLC, WSPR, WBRY,
WOR, WFBL, WOKO, KYW.
Penn-Navy, Philadelphia,

NOV.
Ohio

WBNS, WTAM.
La

5

Columbus, O.,
Philadelphia, WEEU.

State-Purdue,

Salle-Albright,

Pitt-Carnegie

Tech,

WCAE,

Pittsburgh,

WLEU, WTBO, WFBG.

WDEL.
Jacksonville, Fla.,

Delaware-P.M.O, Atlantic
Florida-Georgia,

City,

WRUF, WJAX, WIOD.
Army-F.

&

WORK

WGAL,

struction)

Georgia

M.,

West

(Western

N.

Point,

Tech-Kentucky,

Atlanta,

WTOC, WRDW, WBT, WDNC.
Holy

Y.,

Union Recon-

.

Cross-Temple,

WSB,
Mass.,

Worcester,

WEEI, WORC, WMAS, WDRC, WIP.
Penn State-Lafayette, State

KDKA, WEST.
Michigan-Penn,

College, Pa.,

Ann Arbor,

Mich.,

WCAU, WPG, WHP, WGBI.

Sunbury High-Lewistown High, Sunbury,

WKOK.

Pa.,

Syracuse-Colgate,

WHEC,

WIBX,
WESG, WJAR.

BROADCASTING

Syracuse, WSYR,
WGY, WGR, WNBF,

(Continued on Page 61)
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Nets,

Consult on Policies

to

Affiliates

Agreement With IRNA Brings Harmony in Negotiations;
Committees Named; FCC Inquiry Seen Oct. 10
REVISION of network - affiliated
station relations whereby the outlets themselves will be consulted
through committees on all matters
of policy, has been agreed to in
substance by NBC, CBS and MBS
with the permanent Independent
Radio Network Affiliates.

Coming as a prelude

to the

FCC

chain-monopoly inquiry which gets
under way this fall, preliminary
agreements have been reached with
the major networks by the IRNA
Executive Committee on a harmonious basis.
In speedy fashion, IRNA organized itself as a permanent section
of the
at a special convention in Chicago Aug. 16, held its
preliminary conversations with the

NAB

major networks five days later,
and reported the matter informally to the FCC, all within a fortnight. Formal network acceptance
of committees designated by IRNA
to carry on the unprecedented deliberations is expected to come at
a conference of network executives
with Samuel R. Rosenbaum, chairman of IRNA and head of its
executive committee, shortly to be
held.

Date of Hearing
Meanwhile, action by the FCC
chain-monopoly committee on a
definite date for the hearings was
being awaited. It appeared the
date might be Oct. 10 or Oct. 17,
since it hardly would be possible
for the Commission to give the
requisite month's notice and still
draft its detailed bill of particulars by setting a date any earlier.

Chairman Rosenbaum, after conthe newly elected

sultation with

Ethridge, WHAS,
Louisville, vice-chairman of IRNA,
and L. B. Wilson, WCKY, Cincinnati, treasurer, named the three
committees designated to confer
with networks on matters of policy.
officers,

Mark

The NBC committee comprises
Rosenbaum, chairman, Paul W.
Morency, WTIC, Hartford; Walter
J. Damm, WTMJ, Milwaukee; Wil-

WW

liam J. Scripps,
J,
Detroit;
Robert T. Convey, KWK, St. Louis;
Edwin W. Craig, WSM, Nashville;
Harold V. Hough, WBAP-KGKO,
Fort Worth; E. B. Craney, KGIR,
Butte, and Mr. Wilson.

The CBS Committee comprises
Ethridge,
Callahan,

chairman,

Vincent

F.
Orleans;

WWL/ New

Arthur B. Church, KMBC, Kansas
City; John A. Kennedy, WCHS,
Charleston, W. Va.; I. R. Lounsberry, WGR-WKBW, Buffalo, and

W.

C.

Myers,

KOIN,

Portland,

former NAB president.
The committee conferring with

MBS

to

correlate trade practices

and general policies of that network with its affiliates comprises
John Shepard 3d, Yankee Network, chairman; Gene O'Fallon,
KFEL, Denver; Lewis Allen Weiss,
Don Lee Network, and H. K. Car-

WHK-WCLE,

penter,
The status of the

MBS

Cleveland.

committee

somewhat from those

of the
other groups, since the cooperative nature of MBS does not present the same problems as between
network and affiliate. In respect to
trade
and competitive
general
practices, however, the effort is to
differs

networks in agreement.
A review of events leading up to
IRNA formation as a permanent
entity was given William J. Demp-

have

all

sey, FCC special counsel for the
investigation, at an informal con-

ference Aug. 26. Messrs. .Rosenbaum, Wilson, and Kennedy, designated as a committee of three,
explained the purpose of the IRNA
structure and informed him the
group intended to participate in
the investigation. Networks and
IRNA were agreed that a firsthand report of these activities
should be given the FCC through
its

special counsel.

up

separate
committees for the three networks.
For example, in the case of CBS,
the question of optional time differs from that of NBC and Mutual.
CBS contracts generally provide
for clearance of time on 28 days
to

set

Recent revisions in CBS
contracts, however, permit cancellation of commercials for local

notice.

public

service

mulgating new

policies, will

submit

their IRNA committees
and consult with them on all matters having to do with operating
practices.

them

to

Matters which would come within the purview of the committees
in their dealings with the net-

works,

according

to

Mr.

Rosen-

baum, would include:
(1) Network control of station
time; (2) interference between local requirements and network demands; (3) station break announcements; (4) commercial announcements during network programs;
(5) length and character of commercial announcements; (6) acceptability of commercial copy and
products;
general program
(7)
content;
responsibility 'for
(8)
clearance
of progrants
at
the
source; (9) tseatment of political
broadcasts, both sustaining and
commercial; (10) the entire copyright problem including ASCAP
renewals and network responsibilities;
(11) ownership of stations

by network companies

in competi-

with

independent affiliates;
the whole question of network licensing by the FCC.
The precise position to be taken
by IRNA at the forthcoming intion
(12)

quiry, Mr. Rosenbaum made clear,
will depend on the outcome of the
conversations of
committees

with the networks.

Because of the varying nature
network-affiliate
problems it

was decided

A

IRNA

Policy Committees
of

ident, and their associates in connection with setting up of procedure for the functioning of the
newly-created policy committee.
tacit understanding will be sought
whereby the networks, before pro-

programs

of

out-

standing importance.
Mr. Rosenbaum will have further conferences with Lenox R.
Lohr, NBC president, and Edward
Klauber, CBS executive vice-pres-

cided
said.

has been deappearance, he
It

to file an
George W. Norton

Jr.,

presi-

dent of WAVE, Louisville, has
been designated special counsel for
IRNA and will file an appearance.
It is expected that two or three
members of the IRNA executive
committee will testify, supported

by perhaps two dozen affiliates selected because of geographic and
competitive conditions.
After the IRNA convention in
Chicago, attended by 85 station
owners or executives and with
proxies from a total of 150 affiliated stations, arrangements immediately were made for conversations with the major networks on

AS IRNA ORGANIZED AT SPECIAL CHICAGO CONVENTION

IRNA OFFICERS — Designated

at
the Chicago convention of the affiliates group are (1 to r) Samuel R.
Rosenbaum, WFIL, Philadelphia,
chairman; Mark Ethridge, WHAS,

NAB

Louisville, and former
president, vice chairman, and L. B. Wilson,
Cincinnati, treasurer.

WCKY,

Aug. 22 in New York. In addition
to the three officers, members of
the executive committee of IRNA,
all
of whom participated, were
Messrs. Craig, Lounsberry, Scripps,
Craney,
Kennedy,
Church and
Shepard. Present for the networks
were for NBC, President Lohr, and
vice-presidents
Niles
Trammell,
Frank M. Russell, and William S.
Hedges. For CBS there were Mr.
Klauber, vice-president Herbert V.
Akerberg, and John J. Burns, special CBS attorney retained for the
FCC inquiry and former general
counsel of the Securities and Ex-

change Commission.

Appointment of the

IRNA

policy

committees was discussed in detail and tentatively accepted by
the networks, pending recounting
of the whole development to FCC
Counsel Dempsey.
Collective Action

The Chicago convention, originally scheduled for two days but
completed in one, acted on the plan
for a permanent

organization. It

was agreed IRNA should be set up
as an agency which could serve on
a collective basis on policy for netaffiliated stations but not attempt to negotiate individual con-

work

tracts

between stations and net-

works.
Setting up of the organization
on a permanent basis was viewed
by many who attended the sessions
as the "most constructive move"
yet

made in intra-industry activiwas emphasized that IRNA,

ties. It

serving as a subordinate unit of
the NAB, would in no wise conflict with the functions of the major trade association. It was agreed
also that there was no hope of accomplishing the entire objective
overnight and that there is no idea
of disturbing the present fundamental system of broadcasting.
Copyright was discussed freely
during
the
executive
sessions.
Strong sentiment existed for clearance of copyrighted music at the
source whether it be a nationwide

(Continued on page i9)
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The Movies: Space Buyers but Time Beggars
MAYBE

are

broadcasters

suckers

for

Or perhaps they have more

stories.

sob-

of the

kindness than their contempoBut if ever a streamlined,
triple-tonguing Gabriel were needed to arouse
the brethren of broadcasting, it is now!

milk of

human

raries of the press.

First, the movie producers and exhibitors
(who, incidentally, control most of ASCAP's

repertoire) chip in a million-dollar kitty to
promote pictures exclusively in the newspa-

which have space for sale. The combined
and exhibitors, including our old
ASCAP-bolting acquaintances the Warner
Bros., disclose they will slather a handful of
hundred thousands in the daily press. And
even Philco, which wouldn't be in the set manufacturing business were it not for what the

pers,

producers

bi-oadcasters transmit,

makes a grandiose pub-

licity splash about newspaper campaigns and
about how newspapers can do the job, with-

out realizing they're selling themselves kind
of short.

In this sudden surge of entertainment dollars to the printed page,

ignored? The answer

is

why

should radio be

simple.

The movies

don't have to buy time. Broadcasters give

it

away, as
formance

taining, sweet or sour.

few weeks ago which started
a box-office stampede for Alexander's Ragtime
Band. Sheet music and record sales are soaring. And broadcasters are paying ASCAP
a

about $5,500,000 a year for the right to perthat kind of music when ASCAP
doesn't "restrict" the numbers.
Unfortunately, the memory of both the
broadcaster and maybe the motion picture
man is short-lived. It was just three years
ago that Warner Bros, bolted ASCAP and decided to license its own music to radio, since
it had one-third of the popular catalog. Just
six

—

months

later

it

crawled back

'em, join 'em.

Newspapers generally, along with other
media and industry, have felt depression
pangs in recent months. Publishers got together and decided to cut down puff-stuff.
Newsprint costs hit a new high, and they said
they wanted to save space. Many papers have
cut out program columns, but not programs,
because the public wouldn't stand for it.
Whether that trend has contributed to the
movie trek to newspaper advertising we can

in the fold

because the networks and many stations
barred the use of Warner music. Popularity

Warner songs

only guess. We'll do the same in the case of
Philco. And after reading the press release of
Philco, as to why it is using newspapers, we
would commend to its advertising heads an
elementary study of the medium that has

almost nil. But
Worse than that,
Warner pictures lost prestige. Box office receipts shrank because Warner pictures lost
their life-blood, the radio "plug". One of its
musicals turned out to be a colossal flop when

of

became

the audience didn't mind.

it

made

would have been a bonanza with normal
it

away.

Philco Philco.

There isn't any recrimination over these
new and inspired trends. Broadcast advertising is getting on nicely because it gets advertisers most of the best results for the least.

radio help.

But radio does more than give

It

Miller Challenges Enemies of Private
Competitive Radio in Peabody Address
THE GAUNTLET
down
plan

was

thrown

enemies of the American
of broadcasting by Neville
to

Miller, president of the NAB, in
his first nationwide broadcast address since assuming that post
1.
The occasion was commencement at Peabody Teachers
College Aug. 19, at which Mr. Miller was the main speaker. His
theme was freedom of radio and
the speech was carried over NBC-

July

Blue.

WITH

the motion picture industry
announcing plans to spend a mil-

prospective educators, to visit their
local radio stations and secure a
copy of the new book on educational broadcasting which the
will shortly place in the hands of
all its station members in order to
help them solve the problem of educational broadcasting. He said radio cannot do the job of educa-

lion

NAB

broadcasting

"Any

invasion of our free, comAmerican broadcasting from any quarter whatsoever will meet with all the resistance at my command," said Mr.
Miller, "and I believe with the resistance of the people who own and
use the 30,000,000 radio sets op-

throughout

America

to-

Mr. Miller asserted that the industry welcomes and needs government regulation to prevent confusion in the air and that the NAB
takes the stand that stations must
operate in the public interest or
forfeit their franchise.

"But if an agency of Government seeks to dictate what shall
and what shall not be broadcast,"
he said, "then that is another
matter. For that agency is abandoning the democratic pattern and
is assuming the technique of the
totalitarian state which determines
what people shall hear, what they
shall say, what they shall read
and think. I can imagine, as you
can imagine, what would happen
in this country should such a thing
run headlong into the American

independence of spirit which de-

mands both

the right to listen and
the right to be heard.
"American radio has never been
locked to the goosestep of a dictator.
Here radio h..s never
stopped to sell hatred, to merchandise prejudice of race or religion
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Others Must Help
"Radio, is after all, a mirror of
the genius, of the talent and the
thought of the American people.
Its, level can be no higher than the
general level of education and culture in the country. It will never
be any better as an educational
medium than the educators who
use it; it will never be any better
as a vehicle of drama than the
playwrights and actors of the theatre; and it will never be any
more intelligent as a forum on
public affairs than the people who
do our thinking on public affairs.
"If we would increase and widen
the cultural and educational effectiveness of radio, more than
the allotment of time and the de-

velopment of new program tech-

1938

—
—

Greatest Year", Joseph
Bernhard, president of Warner
Bros. Theatres recently told the
annual meeting of executives and

tures'

of Warner Bros. Philadelphia theatre zone that the fund
would be split three ways $600,000 for newspaper advertising,
$250,000 for prizes in a national
Movie Quiz contest, and $150,000
for other expenses.
He declared that "this division of
the expenditure is evidence that
the motion picture business is not
only a powerful ally to other industries, but that it is also the best
friend the newspaper business has
among large advertisers."
Motion picture producers and exhibitors, raising the funds jointly,
will collectively sponsor the advertising, which will appear in practically every daily newspaper in
the United States. The campaign,
amounting to about 5,000 lines in
each newspaper, will begin Sept. 1,
and will include a review of the
history of the industry.
Ernest B. Loveman, advertising
manager of the Philco Radio &
Television Corp., Philadelphia, outlining the nationwide newspaper
Philco is
advertising campaign
starting about Sept. 1, said the
firm is concentrating on newspapers.

managers

alone and

the intelligent cooperation
of teachers.
"Let the next enrichment of the
radio art come from educators,
versed in the background and tradition of the teacher; skilled in the
preparation and the presentation
of material;
able to command
wider audiences among the masses
of our people with the cooperation
and joint responsibility of American broadcasters," he said. By radio let us permeate throughout the
strata of American life, the information and the inspiration which
will move forward the whole base
of American civilization.

dollars in special advertising

campaigns mostly in newspapers
with no mention of paid radio advertising to promote "Motion Pic-

needs

petitive system of

erative
night."

Motion Picture Industry
Purchases White Space;
Philco Uses Newspapers

and with your help it never shall."
Mr. Miller invited his listeners,

tional

Editorial

runs movie gossip columns, commercial or susIt merchandises and
publicizes and gives "premieres" to the movies.
It falls for the pap published in the moviesubsidized journals trying to elbow into radio,
evidently on the theory that if you can't lick

in the case of the Irving Berlin per-

form

An

—

NEVILLE MILLER,

in

collegiate

cap and gown, as he addressed the
graduating class of the George
Peabody College for Teachers in
Nashville Aug. 19. The address
was fed to the NBC Blue by WSM,
with Jack Harris as announcer.
WSIX, Nashville local, broadcast
the exercises locally with Jim Turner, program director, handling the
microphone.
niques are called for. We must,
through the spread of education to
all sections of our population, pave
the

way

for the acceptance of such
me make the point
clear: radio will continue to do its
part to elevate the level of American taste; to popularize things
cultural; to bring the questions of
the day straight and instantly to
the American fireside, but radio
cannot do the job alone."

programs. Let

AMERICAN TOBACCO
Insurance Series
SERVICE LIFE INSURANCE
Co., Omaha, will soon start a quarter-hour thrice-weekly live series
on 10 or 12 Midwestern stations.

Buchanan-Thomas Adv.
Omaha, has the account.

Agency,

Co.,

New

York (Half-and-Half smoking tobacco), will sponsor Ben Bernie
his orchestra and Lew Lehr,
comedian, on a national CBS network on Sundays. The program
will start Oct. 2, to be heaz-d at
5:30-6 p. m. Agency is Young &
Rubicam, New York.

and
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Protection of Radio
THE ONLY

sure method today of
protecting a radio program idea is
to divulge it to no one. Even then
the same idea may be conceived
quite independently by another,
because no one person has a
monopoly on thought. It is readily
apparent that this method, al-

Written Contract

A

have submitted manuscripts which
were never received or were lost.

A Mere

Idea
Cannot Be Copyrighted

Can a mere idea be copyrighted ?
No! However, if the idea is ex-

,

pressed in a radio script consisting
of dramatic or dramatico-musical
material or in a lecture, sermon
or address, the Copyright Office
will issue a certificate of registration upon the deposit of one copy
with an application for registration and a $1 fee. The copyright
gives the owner no exclusive rights
to use the title of the script or to
the ideas expressed, although the
use of certain titles can be enjoined if by reason of extensive
use they have acquired a special
meaning to the public.
It does give him exclusive rights
as to his manner of expressing the
ideas and no one can thereafter
broadcast, perform or copy the
script without his permission. The
advantages of registration are (1)
* Partner since 1936 in the law firm
Crawford & Sprague, New York special
counsel for National Committee of Independent Broadcasters in 1938 American
Federation of Musicians negotiations and
;

NAB

for
in various copyright matters
associate
counsel
previous
seven
years and in important cases of Kreymborg v. Durante, Uproar v.
Texas
Co., etc; with New York law firm Hunt,
Hill & Betts prior to 1929
graduate of
;

NBC

NBC &

New York
ber
tion

can

University Law School
memAdvertising Club. AssociaNew York, Ameri;

New York

Bar of City of
Bar Association,

of

sawyers

Association,

New York
Federal

County

Communi-

cations Bar Association
author of "Free]iom of the Air", Air Law Review.
;
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Requisite
Declares Legal Authority
By

STUART SPRAGUE*

though sound theoretically, is valueless in practice, because the creator is unable to realize any profit
from an idea unless it is put to
use, which cannot be done without
divulging it. In disclosing it, he
should protect himself as much as
he can.
As most radio program ideas
will require dramatization before
they can be broadcast, it is advisable for the idea man to put his
thoughts into radio script form. If
he himself cannot do this, he
should engage an experienced radio writer for the work on some
suitable
written
profit - sharing
arrangement signed by both parties.
Preferably, such an agreement should put the ownership of
all rights in the idea man, so that
only he can sell the material.
Aside from the better protection
afforded, which will be discussed
later, a practical sales advantage
is to be gained, because many networks, stations, advertisers and
agencies which will not listen to
just an idea will consider finished
radio scripts.
copy should be
kept because the submitted script
might be lost; in fact, many companies insist upon this protection
for the author because of experience with persons who claimed to

Program Ideas

HOW CAN I protect my radio program
idea? That question, or variations of

it,

put to Broadcasting and its editors
almost weekly. To supply expert legal
thought on this highly controversial subject, Broadcasting asked the writer, who
is widely recognized as an authority on
is

radio

performing

possible light

throw all
on the problem. He has
rights,

to

had extensive experience in handling
the problems involved in copyright.
MR. SPRAGUE
prima

facie proof of authorship,
proof that the work was created not later than the date of
registration, (3) statutory damages and counsel fees allowable in
case of infringement, and (4) psychological effect of the term "copyright" on the public and on poten(2)

or actual infringers.
should be stated that it; is not
legally necessary to copyright radio scripts as they are protected
tial

It

by our

common law until such
made for publi-

time as copies are

cation or sale. Public performance
does not amount to publication.
The advantages of this common
law protection are (1) perpetual
term until publication, (2) no registration formalities, (3) protection even if not in dramatic or lecture form and (4) no expense. In
practice, only a small percentage
of radio scripts broadcast are
copyrighted, due, no doubt, to the
expense and trouble of copyrighting.

Written Contract as
Protection to Originator

Some

believe that certain rights

can be secured in a plan, idea or
script by merely mailing it in a
postpaid sealed envelope addressed
to the sender or some responsible
third party, the receiving party
merely keeping the package unopened. In the writer's opinion all
that can be said for this protection scheme is that it furnishes
some evidence that the idea, plan
or script was conceived or written
not later than the postmark date.
It creates no rights that the creator of the idea would not otherwise possess. A sworn affidavit of
the creator to the script or idea
with a county clerk's certificate
affixed (to disprove any contention
that the affidavit was dated back)
would seem about equally effective.
The important thing to bear in
mind is that the rights of the parties are established by the negotiations with the prospective purchaser rather than by the affidavit
or the mailing of the idea or plan.
Should the originator of a program idea or plan submit it to a

Broadcast Advertising

station or an advertiser without
having placed it in some literary
form, he cannot object to its use
unless he has a contract. The Contract may be verbal and in some
instances its terms need not even
have been discussed, the courts
implying a contract where the circumstances indicate that the idea
man had no intention of making

a gift of the idea for the commercial advantage of the other party.
The jury may decide on the facts
of the case to award a reasonable
sum to the plaintiff; an award
equal to defendant's profits would
be excessive although proper
enough in a copyright case.
On the other hand, they may
conclude that the idea was not
original or that the plaintiff had
no intention of securing financial

compensation when he submitted
it or that the defendant made no
use of the idea, or that the plaintiff gave the defendant full discretion as to what, if anything,
should be paid for the use of the
idea, in any of which cases no recovery should be allowed.
If a program idea is submitted,
both the party submitting it and
the party to whom it is submitted
should want it expressed in writing in as much as possible for then
neither party can later be confronted with the contention that
the program idea was quite different from that actually submitted
even though the idea was also orally discussed, as it usually will be.
Occasionally originators of sales
or program ideas have been known
to submit a formal contract requiring the payment of a percentage of increased sales and to insist upon the contract being signed
before divulging any details. If
one were looking for the best way
of killing off a prospect, this would
be it. No sane advertiser could be
expected to put his name to a contract that might tie his hands from
using other similar ideas created
by other idea men or by his own
advertising department.

Because of a number of coui't
decisions allowing recoveries for
the alleged use of slogans or plans,

many

advertising agencies have
devised a form of protection
against unfounded suits a document which they require the idea

—

man

to

sign.

A

person

might

hesitate to sign this form because
it seems to make the agency the
sole arbiter as to whether the
idea is original or not and what
price should be paid. However, if
the person knows the agency's
reputation for fair dealing, he
should rely on it and sign the

agreement because no reputable
agency could afford to jeopardize
its business standing by using an
idea without paying the originator.

Holdings of the Courts on
Rights of Idea Creators
Various courts have held that a
contract to pay for the use of an
idea lacking originality ig unenforceable. There are decisions that
an idea for increasing profits by
merely raising the price of the
article
sold lacked novelty and
that an idea of rearranging the
weight of an automobile to equalize the strain upon the springs
lacked novelty. Courts have held
that a plan for insurance sales
could be used by the company to
which it was submitted, as no
steps had been taken to protect
the plan from escape or disclosure;
that a slogan submitted to and
claimed to have been used by a
department store justified a jury
verdict for the idea man; that the
submission of ideas or plans to an
agency on a speculative basis, the
agency submitting them to an advertiser, who, however, did not
justified
verdict
use
them,
a
against the agency for the value
of services performed at the agency's request on the theory that the
prestige of the agency was enhanced in the eyes of the advertiser;
that when an advertiser
agreed to consider an idea only on
the understanding that the use to
be made of it and the price, if any,
to be paid for it, were to rest
solely in the advertiser's discretion there could be no recovery for
the use of the idea thus submitted
as the creator relied solely upon
the good faith and sense of fairness of the advertiser in paying
for the idea; that an agency which
creates an advertising plan for a
client, but which is unable to reap
its benefits because the client engages a different agency to use
the plan, is entitled to a verdict.
It is evident from the decisions
handed down thus far that the law

furnishes a remedy in situations in
which the idea is original and is

submitted and used under conditions

which make some compen-

sation not only expected but also
virtually necessary. However, since
the law always favors the diligent,
persons who put their ideas into
the most tangible form possible
and who protect them as suggested in this article are more apt to
meet with success in both negotiation

and

than persons

litigation

who have mere

intangible ideas or

plans.
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Four Hearst Stations
In Texas Near Consummation
Sale of

Sale of

Texas to Handle Arrangements;
to Hart Group in Negotiation

to

KYA

WITH

E. M. Stoer, comptroller of
Hearst Radio, in Texas to consummate arrangements, sale of the four
Hearst Southwest stations for approximately $750,000 is anticipated
shortly.

Stations involved in the transactions are KTSA, San Antonio;
KOMA, Oklahoma City; WACO,

Waco, and

KNOW,

conversations

were

in progress for the sale of

KYA,

San Francisco, at a reported figure of $150,000 to a group headed
by Fred J. Hart, former owner of
KQW, San Jose, and until recently president and general manager
of Honolulu Broadcasting Co., oper-

ating

KGMB

KHBC,

and

Hilo.

Stoer in Charge

.

as practically completed.
Messrs. Richardson and Roeser are
financially interested in the new
Texas State Network venture,
headed by Mr. Roosevelt and with
Neal Barrett, Hearst Radio vicepresident, as executive vice-presi-

dent.

KOMA

Con-

Austin.

tracts covering their disposition,
subject to customary FCC approval, already have been drawn.
Mr. Stoer has been in Fort Worth
for the last fornight, conferring
with Elliott Roosevelt, Hearst Radio president, and with the prospective purchasers.

Meanwhile,

garded

With the recent promotion of
Joseph V. Connolly, chairman of
the board of Hearst Radio, as head
of other Hearst enterprises, the
task of consummating sales negotiations for the Hearst stations

has been assigned Mr. Stoer, it was
learned. Presumably, he does not
plan to take up the KYA negotiations until after the Texas affairs
have been cleaned up.
Two of the ten Hearst stations

The

in Negotiation

Southwest Hearst
is understood to be
of consideration by a

fourth

KOMA,

station,
in process

syndicate of individual oil operators in Oklahoma City for $350,000.
Some doubt is expressed regarding
this transaction, however. The only
name thus far mentioned is that of
Harrison Smith, Oklahoma City
industrialist.

has been definitely asserted in
the past by Hearst executives that
WCAE, Pittsburgh, is not on the
market. Owned by Hearst Consolidated Newspapers, the station is
under different ownership than the
others, which are 100% owned by
Hearst Radio.
The remaining two Hearst staIt

tions,

WBAL, Baltimore,

and

WISN, Milwaukee, have

been considered by a number of groups but
up to this time all offers have been
rejected. There is a possibility, it
is understood, that these stations
also will be withdrawn from sale.
In any event, this matter has been
discussed though no definite conclusion has been reached.'

—KEHE, Los Angeles, and WINS, O'Daniel Returns to Air
New York—already are under
On Texas State Network
contract, subject
FCC approval.
sales

KEHE

was

to
sold to

Earl C. An-

thony, operator of KFI and KECA,
Los Angeles, for $400,000. Purchase of WINS was arranged by
Col.
Arthur O'Brien, prominent
Washington State and Washington, D. C, attorneys for $250,000.
Apparently some hitch has developed in the WINS sale. Col.
O'Brien, it is learned, has not perfected the sales contract and has
not been in conversation with
Hearst officials for some weeks.
Similarly, his Washington attorneys are said to be unaware of the
status of the arrangement. Because of this, it is reported new
negotiations have been undertaken
looking toward the sale of the New
York outlet to other parties or individuals. Here again, it is understood, Hearst officials do not desire
to begin conversations until the
Southwest deals are consummated.
Contracts covering the sale of

KTSA, CBS
and O. L.

Gene Howe
Taylor, Texas

outlet, to

(Ted)

publishers and broadcasters, for
$300,000 already have been entered.
All indications are that the arrangements will be completed
shortly.

Sale of

WACO

and

KNOW,

like-

wise CBS outlets, to S. W. Richardson and Charles F. Roeser, millionaire Fort Worth oil operators,
for $50,000 each likewise was re-
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W. LEE O'DANIEL, governordesignate of Texas, is expected to
continue his commercial broadcasts
in behalf of his flour brand, according to advices from Texas, although it had been reported that
he would have a half-hour broadcast each Sunday night on the new
Texas State Network for "Fireside
Chats" and in addition purchase
commercial time for his flour.
Mr. O'Daniel's phenomenal campaign was waged almost entirely
by radio and his statewide popularity sprang largely from commercial broadcasts over the Texas
Quality Network. In behalf of the

was

stated Aug. 26 that
several of the stations declined to
give Mr. O'Daniel time for "Fireside Chats" because it was held he
is in fact only a candidate for office and not until after the November elections will be governorelect. If the station or stations give
him time before the November
latter, it

elections, it

was

held, then

under

the law they would have to give all
other political candidates time
under the same conditions.
It was also stated on behalf of
TQN that the network has been
unable to clear acceptable time for
Mr. O'Daniel to resume his Hillbilly Flour broadcasts.
Texas State Network, of which
Elliott Roosevelt is the president,
scheduled to begin operation
is
Sept. 15 over a 23-station hookup
in 22 Texas cities.

1938

PETER PAUL

W M P S,

Memphis

donated time Aug. 26 to a
coal dealer, a Turkish bath
proprietor, a furnace sales-

chewing gum. The series follow successful tests in seven eastern cities.
coal

man, a fur coat store and a
winter underwear salesman

—to

The Mound

prove there are harder
jobs than peddling
ice boxes to Eskimos. Representatives of each firm were
given carte blanche to deliver commercials for their
respective businesses on the
local broadcast, which immediately followed the NBCBlue interview with Jim Moran from Juneau, Alaska,
where he ostensibly had gone
to sell ice boxes to Eskimos.

Birmingham station.
For its Ten Crown,

Educational Grant
City

Paves Way for a Long Range
School-Radio Development

WITH

the granting of a construction permit by the FCC Aug. 16
to the Board of Education of New
York City for an educational
broadcast station to operate on
41,100 kc. with 500 watts power
unlimited time, which will cooper-

WNYC,

New York municate with
ipal station, a long range development of educational
broadcast ^programs suitable for
use in metropolitan schools took

shortwave

shape.

definite
1].

[Broadcasting,

transbe constructed by the
Board of Education at 29 Green
Place, Brooklyn, has been given the
to

W2XRG

call letters

Western

Electric

,

and

will

have

equipment

throughout. It will supplement and
extend the experimental classroom

program

WNYC

service

supplied

by

during the last school year
in cooperation with the High
School Principals Assn. of New
York City. The development carries on a two-fold program that
involves increasing WNYC's facilities as well as the additional service of the special shortwave transmitter. The program is a joint venture of the Board of Education
and the municipal station.

Solves the Time Problem
will include one medium-sized studio for dramatics
and speakers and a large auditorium-studio seating 250 persons
Facilities

for special

programs at Brooklyn
When com-

Municipal High School.

pleted, the studios will serve as the
official studios of the
Board of
Education and as auxiliary studios for
The new setup will solve the
problem of supplying programs to
schools at times when they can be
heard most conveniently. The shortwave station can rebroadcast at
several different times a program

WNYC.

which has already gone on the

When

five-weekly

the firm will

live

announce-

WTCN KFEL WGST
WDAF WAAB WMAL WJR
WAVE WSMB WIP WGBI WBRE
WSOC WSJS WFMD WRVA

ments

on

WDBJ

and an unselected

station.

Agency

for both products
Platt-Forbes, New York.

is

Texas Quality Network
To Observe Anniversary
TEXAS QUALITY NETWORK
celebrate its fourth anniversary Sept. 10 with a series of pro-

will

grams originating

member

WBAP,

stations

in the studios of

—WFAA,

Fort Worth;

Dallas;

KPRC, Hous-

and WOAI, San Antonio. The
annual meeting of TQN station officials
was to be held in Fort
Worth Aug. 30, when final plans
for the celebration were to be
ton,

.

..

The new high-frequency

mitter,

includes five one-

WHO WTCN KOA WGST WSM
WREC KMBC WOW WCSH
WJAR WTIC WFBR WCKY
WHK WAVE WNEW WEAN
WKBN WCAE WBEN WGBI
WHP WFAA KTUL WPTF
WSOC WSJS KSD WBBM WWL
WMBG WDBJ WBEO WJMS
WHDF CJIC and an unselected
place

Aug.

list

minute transcriptions a week on

selling

To New York

Naugatuck,

Inc.,

Conn., is launching two spot series,
37-station
a
campaign for its
Mounds candy bar and an 18-station
campaign for its Ten Crown char-

perature hovering around 100
degrees,

Stoer Goes

PETER PAUL PLANS
TWO SPOT SERIES

Out of Season
WITH the Tennessee tem-

only the facilities of

air.

WNYC

were available, many classes missed
the program designed for them,
since classes in the same subject
over the city meet at different
times throughout the day.

formulated.
When the Texas Quality Network was organized in 1934, the
now disbanded Southwest Broadcasting System was in operation.
In spite of this, however, TQN was
a success from the outset and currently carries, or has scheduled,
more than 35 quarter-hour and
half-hour programs for national
and regional advertisers. Sustaining service includes broadcasting
of the Texas Farm & Home ProCollege
gram from Texas A &
six days weekly.

'

M

Lohr Denies ASCAP Deal
BLANKET denial of published reports (elsewhere) that NBC is negotiating with ASCAP on renewal

'

i

,

music copyright contract
was issued Aug. 24 by NBC President Lohr. His formal announceof

its

ment follows
"It is the policy of the National
Broadcasting Company in any discussion of licensing arrangements with
the American Society of Composers,
Authors and Publishers, to make no

move independently, but to work in
the closest cooperation at every step
with its affiliated stations, the Indepent Radio Network Affiliates and the
National Association of Broadcasters.
"A printed statement that A. L.
Ashby,
vice-president and general counsel, had approached
regarding preliminary discussions for
a separate contract with the networks
is untrue and without the slightest

NBC

"

ASCAP

foundation in fact."

THE

Lutheran Laymen's League,

for several years a user
of radio on a special MBS hookup,
St. Louis,

returns

to

the

air

this year on
stations, using

AMERICAN CIGARETTE & CIGAR

Co., New York, has appointed Young
& Rubicam, New York, as agency for

using 59
the 1-1:30 p. m. period on Sundays, with repeat at 4:30. Agency
again is Kelly, Stuhlman & Zahrndt,

Pall Mall cigarettes.

St.

Oct.
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Deutsch Ready to Start Disc Network
Employing ERPI wide-range

15 Is Picked for
World Transcription

Sept.

first

WBS

major market "wax

network", embracing some 30 outstanding stations as basic outlets,
will get under way in mid-September as the World Transcription
System.
Tentatively scheduled to begin
operation Sept. 15, the new network will function as a subsidiary
of World Broadcasting
System,
pioneer in spot transcription broad-

taking into account time differentials, also has made transcription spot a desirable medium for
particular types of national and
regional advertisers with peculiar
merchandising situations. It is
vice,

presumed
sales

Already,

it

portant

WTS

have contracted
with WTS. By

Mr. Kendrick

Sept. 15, the tentative
starting
date, it is expected at least 30
basic stations will

aligned. The network will be
offered in a block to advertisers in

be

same

fashion as the wire
only essential difference being f he transmitting medium. Discs instead of wire lines
will be used,

the

chains,

will

intensify its
particular

that

will function as a subsidiwhich will continue

regular transcription library
and other operations. Mr. Deutsch,
however, heads both organizations,
with Mr. Kendrick in immediate
charge of WTS. All other executives and officers of WBS will function for WTS, under present plans.
Last June, Mr. Deutsch and Mr.

PERCY

L.

DEUTSCH

some instances it will be
in others 10%. This fee

7%%

and

will cover
cost of production of masters and

discs.

"More than 20 leading broadcastin the larger markets have
already signed with World in this
latest move to develop more naers

tional transcription advertising for
stations," Mr. Deutsch announced
Aug. 30. "A complete list of member stations will be announced
shortly."

Sambrook outlined preliminary

WTS

dinner in
Washington attended by more than
a score of prominent broadcasters.
The session was held coincident
with the FCC hearings on proposed
new regulations.^ At the Independent Radio Network Affiliates convention in Chicago last month,
Mr. Deutsch and his associates
held further conferences with key
broadcasters. It was following this
session that he decided to proceed
with the plan.
plans

for

at

a

;

New York

Simultaneously, it was learned
that A. J. Kendrick, vice-president
of WBS in charge of Chicago operations, will move to New York
about Sept. 15 to assume immediate supervision of WTS. Read
Wight, Mr. Kendrick's chief assistant in Chicago, will take charge
of that office. Mr. Kendrick has
been active in contacting stations

I

on the new venture, along with
A. B. Sambrook, station relations
manager. It is expected his assignment will include field operations as well as general supervision at New York headquarters.
Under the plan, basic stations
will pay WTS a percentage of
their card rates to cover mechanical costs. The percentage will vary,
depending upon the importance of
the market and the station, but in
no event will be less than 5%. In

Campbell Dickering
CAMPBELL SOUP Co., Camden;
planning a

network series to
start this autumn, with Edwin C.
Hill as commentator. The program
is understood to
have been submitted to NBC by Ward Wheelock
Co.,
Philadelphia, the Campbell
agency, but no contract had been
signed by the network as Broadcasting went to press. The commentary program would be in addition to the new Hollywood Hotel
program starting Sept. 9 on 70
CBS stations and the Amos 'n'
Andy series on NBC-Red.
is

BROADCASTING

•

Ninch, convened Aug. 30 for the
first time in several weeks to make
plans for an active fall session.
Chairman McNinch returned to
his desk Aug. 29 after having
been away continuously since early
July. In excellent health and ruddycomplexioned after a fortnight's
sojourn at a New Jersey beach, the
Chairman planned to have things

going full swing Sept.
diately after Labor Day.

6,

imme-

Broadcast Meeting

its

the

Kendrick to

Routine Matters Are Decided
At FCC Quorum Session
A QUORUM of the FCC, presided
over by Chairman Frank R. Mc-

WBS

ary of

was

markets

in

trade sphere.

casting and in large measure responsible for its development.
Percy L. Deutsch, president of
WBS, has worked on the plan for
several years, and while he withheld details, he informed Broadcasting, Aug. 30 that his organization has definitely decided to
proceed with the venture.
learned, two dozen stations in im-

WTS

efforts

In Harness Again

re-

cording methods, quality of
transcriptions has always been of
highest calibre. General public acceptance of transcriptions led to
the development of the wax network project. Flexibility of ser-

System
RADIO'S

ChairmanMcNinch

Exclusion of Radio From Paid Portion
Of Movie Drive Is Criticized by NAB
ACTION

of the motion picture industry in restricting its new ad-

campaign to newspapers
was challenged Aug. 30 on behalf
of the broadcasting industry by
vertising

Ed

Kirby,

director,

In

a

NAB

public

relations

z

letter

to

Howard

Deitz,

Metro-Goldwyn-Mayer official and
chairman of the "Movies Are Your
Best Entertainment" campaign,
Mr. Kirby questioned the logic of
the Deitz statement outlining reasons why the motion picture campaign was restricted to printed
media.

The NAB public director revealed that the trade association
will undertake a "complete review
of the situation". Paul Peter, research director of the NAB, will
make a "comprehensive study of
all practices, relations and cooperative connections between the two
industries," he said.
"Upon these findings, the broadcasters hope to evolve a sounder
and more equitable relationship
which will insure at least that the
privilege it has extended will not

be abused or ignored," he said.

Confusion on Media

The letter made clear that there
was no complaint against the press.
Mr. Kirby said that recent conversations between leaders of both
press and radio have given promise
that "a new and more far-sighted
and wholesomely competitive activity is possible" between the two
media. He added, however, that
the press, advertisers, and the public would regard the NAB as re-

Broadcast Advertising

its duty "if it did not take
exception to the farreaching implications involved in. your statement."
"We do not seek to divert one
penny of your present appropriation,
but what we do attempt
frankly, is to clarify the confused
thinking of your committee in its
appraisal of the radio medium,"
the letter said.

miss in

Movie Use of Radio
"The radio industry has never
taken the position that the motion
picture industry should ever spend
a dollar in radio at the expense of
a dollar pulled out of a newspaper
appropriation. We have observed
motion picture promotion
that
especially requires newspaper art
and notice and permanence of display for playing dates and location.

"We

have likewise been of the

opinion that radio brings a new
dimension and a new characteristic to motion picture exploitation and we have felt too, that
radio in many areas was reaching
new audiences for motion picture
theatres,
was developing

new

tastes
through new approaches
possible only through radio.
have felt that such new and additional contributions to motion
picture merchandising were deserving of some economic return,
the same way in which the newspapers justly charge for and earn
a fair return for the services they
render in the visual field.

We

"Even
fails to

though your statement
reflect such an evaluation

of radio's effectiveness, the vigor-

On Aug. 29, four members of
the Commission held a meeting to
consider telegraph and telephone
matters. For the following day a
meeting was scheduled on routine
broadcast matters. Present were
Chairman McNinch, and Commis-

Brown and Craven.
Other members were vacationing
away from Washington. All were
expected back, however, immediately after Labor Day.
A meeting of the so-called ChainMonopoly committee, for the purpose of establishing a date for
formal hearings on the broad netsioners Sykes,

work

inquiry,

was anticipated

in

September. The committee,
comprising Commissioners McNinch, Sykes, Brown and Walker,
probably will meet without the
presence of the last-named member. It is expected to, consider a
bill of particulars for the hearing
early

set a date now Jikely to
be Oct. 10 or Oct. lj. ^Meanwhile,
William J.' Dempsey;™ special counsel for the committee -has been
devoting his full time t'o'~ prepara"
tions for the hearings;.

and also

ij

ous activity on the part of producers and exploitation .men to
secure plugs for stars, stories;"andsongs indicate very clearly indeed
that radio offers* a hew and important value in the exploitation
of motion pictures and motion pic-,
ture personalities. In fact, the record of the past few years will indicate, we believe, that motion picture people have been more alert
to the promotional value of radio
than have broadcasters themselves.
Otherwise it is to be doubted if
broadcasters would have permitted
many of the indulgent Hollywood
.

,

exploitations to have come through
their transmitters, without cost

and with

"We

little

restriction.

believe the attitude of your

committee will be very
hundreds of local
throughout the country
been receiving generous
to

tive

disturbing
exhibitors

who have
and

effec-

cooperation from their local

stations. We believe your
statement will be very disturbing

radio

to radio advertisers who are investing large sums of money in
motion picture personalities in the
belief that such talent would attract not only the movie-going
public but would reach as well
larger sectors of the mass market,

both movie-goers and non-moviegoers through radio.
"In light of past cooperation,
the statement of your Committee

most disappointing, and in view
of future relations between radio
and motion pictures, it is most
is

alarming."

September

1,
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PWA Grant to WOI
PUBLIC Works Administrator

Superpower Date
Again Postponed

Harold L. Ickes on Aug. 27 announced approval of a PWA proj-

Now May Be Submitted
To FCC Up to Sept. 6
A THIRD postponement — this time

a 400-foot antenna,
ground system and connecting electric lines at WOI, the Iowa State
College station at Ames. Total cost
of the improvements is estimated
grant
at $13,640, including a
of $6,138. This is believed to be
the first such project to be approved by the Public Works Administration.
ect to install

Briefs

—for

briefs

summing

arguments on the
rules
and regulations

so-called

until Sept. 6

up

held

was

before the FCC
authorized Aug.

PWA

hearings
last June,
29 by the

"Superpower" Committee

which

conducted the hearings.
Originally due Aug. 1, the FCC
on its own motion authorized post-

ponements to Aug. 15 and Sept. 1.
The last postponement, to Sept. 6,
was authorized after the matter
had been raised by Louis G. Caldwell, Clear Channel Group counsel.
However, the postponement, it was
stated, was on motion of the committee.

Clear Channel Pleas

At the hearings, the Clear ChanGroup, represented by Mr.
urged revision of the
proposed provision in the new
rules which would limit power to
a flat 50 kw. on clear channels, as
a means of opening the way for
power grants up to 500 kw. The
group also vigorously opposed any
further "breaking down" of clear
nel

Caldwell,

channels.

The Regional Group, represented
by Paul D. P. Spearman, advocated
a maximum power of 50 kw. both
on economic and technical grounds
and duplication on so-called Class
I-A channels, claiming greater service would thereby be provided.

The

case

of

independents,
presented by George 0. Sutton, in
large measure was similar to that
of the regional presentation.
local

Havana Hiatus
In addition, WOR, Newark, and
WCAU, Philadelphia, made individual pleas for Class I-A channel
assignments as against the I-B, or
duplicated clear assignments proposed for them under the Havana
treaty providing for a wide scale
reallocation of channels and power.
Individual
applicants
also
presented cases in their own behalf
for assignment on certain clear
channels and for horizontal increases in power.
Actual reallotment of assignments must await ratification of
the Havana Treaty, covering assignments among the four nations
of the North American continent

which is not expected until December at the earliest. The treaty
itself does not become effective
until a year after three of the four
nations have ratified it and the
fourth signifies

its

intention of so

doing. The United States and Cuba
already have ratified and Canada
is expected to do so shortly. The
Mexican Congress does not convene until December, at which time
it is expected it will act favorably.

Post Toasties on

CBS

GENERAL FOODS

Corp., New
Toasties), on either
Oct. 1 or 8 will begin a new halfhour variety show built around
Joe
E.
Brown, film comedian.
Weekly program will be released
over CBS and emanate from Holly-

York

(Post

wood. Time is now being cleared.
Talent will include comedians Gill
and Demling, with Margaret McCrae, vocalist. Harry Sosnick's orchestra will also be featured. Agency is Benton & Bowles, New York.
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McFarlane Again Loses
In Texas Run-off Vote
REP. W. D. McFARLANE, perTHIS

is a picture of the moon. It
a very good moon picture. The
detail is poor and there seems to
be some motion. Herb Hollister, the
cameraman, explains this by saying that he wasn't focusing on the
moon, but on the top of the KANS
transmitter, a difference of some
240,000 miles. It might, but isn't,
captioned "Moon Over Wichita".
Caption or no caption, it's a neat
innovation in candidery by one of
radio's foremost lens genuises.

isn't

New Good News

Series

WITH

Louis K. Sidney, M-G-M
executive in charge of radio directing activity, General Foods Corp.,

New York (Maxwell House
on Sept.
of

series

coffee),

was to start the 1939
its Good News program

1

sistent critic of radio and of the
FCC in Congress, was defeated for
the Democratic nomination in the
primary run-off Aug. 28. Ed Gossett, 35-year-old Wichita Falls attorney, led the incumbent by about
3,000 votes, after having failed to
procure the necessary majority in
the primary last month.

Mr. McFarlane, who had President

Roosevelt's

backing,

made

numerous speeches during the

last

sessions of Congress attacking the alleged "radio monopoly" and in criticism of commercial
broadcasting and of FCC regulation generally. An application for
a new regional broadcasting station in Wichita Falls, in which his
father originally was said to have
been interested, recently was granted by the FCC over three competitive applications.

several

on 70 NBC-Red network stations,
Thursdays, 9-10 p. m. The series will
be known as Good News of 19S9 and

John

format

Of

Pitts

WHMA,

Is

Manager

at

Anniston

will follow that of last season. Talent lineup will remain virtually the
same. Fanny Brice,

JOHN

Frank Morgan and Hanley Stafford will be featured along with
guest artists. Meredith Willson's
orchestra and Max Terr's chorus
again will augment the musical

at Anniston, Ala.,
the new
scheduled to go on the air Oct. 15,

setup.

Opening program

will

have

Louis B. Mayer, M-G-M first vicepresident,
speaking and Robert
Young as master of ceremonies.
Ed Gardner, who produced the series last season, continues in that
capacity with Al Kaye as assistant.
Writers are Sam Moore, Phil Rapp
and Morey Amsterdam. Marcella

PITTS, Southern manager
World Broadcasting System in
Atlanta, will become manager of

of

WHMA

according to Harry M. Ayers, publisher of the Anniston Star, licensee. It will operate with 100 watts
daytime on the 1420 kc. channel.

WHMA,

according to Mr. Ayers,
will use Collins equipment.

Mr. Pitts
izers of

was one

WSFA,

of the organ-

Montgomery, and

assistant radio director

has been with WBS for the last
five years, during which time he
has toured the South. Chief engineer will be James Cobble, of
Knoxville. Other personnel has not
yet been selected.

Agency Affiliation Begun
By Morgan and Goodkind
AN AFFILIATION between Ray-

Langendorf News
LANGENDORF UNITED BAKE-

Knapp is
of M-G-M.

mond

R. Morgan Co., Hollywood
advertising agency and radio producers, and M. Lewis Goodkind,
Chicago agency, effective Sept. 1,

was announced by Ray Morgan.
The Chicago offices, located in the
Palmolive Bldg., will be known as
Goodkind & Morgan. There will be
no change in name of Raymond R.
Morgan Co. in Hollywood. Goodkind & Morgan will represent and
service

accounts

Morgan

of

Raymond

R.

Co. in the midwest; the reverse applying for Goodkind &
Morgan western business.
Raymond R. Morgan Co., founded several years ago, handles accounts of several regional and national advertisers. Mr. Goodkind,
for nine years with Lord & Thomas
and formerly radio service manager of that firm's Chicago headquarters, formed his own organization a short time ago. Calvin R.
Holmes is vice-president of Good-

kind

1938

& Morgan.

ART TAYLOR NAMED
TO POST AT KRIC
ART TAYLOR, formerly
KARK,

Little Rock,

of

has been ap-

commercial manager of
local which began operations in Beaumont, Tex., last
month, according to W. L. Waltman, general manager. Mr. Waltpointed

KRIC, new

man

joined the station last June,
supervising its construction. He
was formerly of KALB, Alexandria, La., which he built in 1936.
Afterward he was with KBIX,
Muskogee, Okla.
Other personnel includes William McClanahan, program direc-

WSAU, Wausau,
and KALB, Franklin
Whitehead, continuity director, formerly of KBIX; James F. Manformerly of

tor,

Wis.,

chief

ship,

engineer, formerly

of

KBIX and KALB;

Albert Donaldson, formerly of KFXR,
Oklahoma City, and Richard Haynes,
announcer; O. W. Jones, and John
McDaniel, engineers; James McGrew, announcer and salesman;
John Kury, office assistant and announcer; Beau Beaumier, sports

announcer; Malcolm Scaife, Spanish announcer, and Peggy Brent,
handling women's programs.
KRIC has installed 1007c Western Electric equipment and a 154
ft.
Ideco Shunt excited radiator.
Studios are in a one-story brick
building in downtown Beaumont,
completely insulated with Celotex
Acusti tile.

Oppose Lamour Suit
NBC Artists Service and NBC
have

a motion with the CaliState Labor Commission
asking for dismissal of action
brought by Dorothy Lamour, Hollywood radio singer and film actress. Motion asserts that the Labor
Commission does not have jurisdicfiled

fornia

tion.

Miss

Lamour

filed

a

com-

plaint with the Commission Aug.
15 asking arbitration of her contract difficulties with the agency
and voiding of her contract. In the
petition she asserts the agency
failed to give proper management

and obtained her signature to an
inequitable contract. Miss Lamour

NBC

Chase

&

Coast Don Lee network stabe heard Tuesday
and Thursday, time not announced,
and originate from KHJ, Los Angeles. Franklin Bingman, will be
narrator and Carroll O'Meara,
producer. Don Clark is to write
the series. This program will supplement the five weekly quarterhour Phantoyi Pilot series sponsored by Langendorf Bakeries on
cific

!

\

\

Sanborn program.

New Avalon Program
BROWN & WILLIAMSON TOBACCO

RIES, San Francisco (bread &
cake), on Sept. 6 starts sponsoring a twice-weekly quarter-hour
dramatization of news events, similar to March of Time, on 28 Pa-

\

receives $675 per broadcast on the

3

Corp., Louisville, on Sept.
starts a variety program, Sat-

urdays, 7-7:30 on 54

NBC-Red

,

[

i

sta-

t

s

tions, promoting its Avalon cigarettes. Agency is Russel M. Seeds
Co., which recently placed a combined disc-live half-hour program

I

I

&

on seven stations for Avalon and
Bugler tobacco [Broadcasting,
July 15].

tions. Series will

22 California and Washington

Don

Lee network stations. Young
Rubicam, Hollywood, is agency.

BALLARD & BALLARD
Louisville

Co.

&

Inc..

(Oven-Ready biscuits),

which will start Smilin' Ed McConneU
on NBC on Sept. 16, has also contracted for five-a-week quarter-hour
participation in the Martha Deane

program on WOR, Newark. Agency is
Henri, Hurst & McDonald, Chicago.

>

[

Heads Albany Sales
EDWARD KENDALL JOHNSON,
formerly of WSAY, Rochester, has
been appointed sales manager of
WOKO and WABY, Albany, by
Harold E. Smith, general manager.
Mr. Johnson succeeds Aaron Kellert, who has been assigned as
"special agent" of the two Albany
stations, Mr. Smith declared.

THE END
viewed in a
20,

ium,

of

the

CBS

'{

[
;

g

i

J

i

r

world was preprogram on Aug.

originating at the Fels PlanetarPhiladelphia, through WCAU.

i

c

Alan Scott, commentator, and Wagner Schlesinger, assistant director of
the Planetarium, described the terrifying scene.
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—

Chain Stores Proving Active
In Booking Time for Autumn
Stations Scheduled by 59 Groups,
With Kroger System the Heaviest Buyer
weekly
Morey Mercantile Co., six
By PAUL BRINES
NATIONAL survey of radio ad- 15-minute newscasts weekly.
DETROIT, WJR—K r o g e r Food
vertising by chain grocery stores

Fifty-Nine

;

which Broadcasting conducted in
mid-August indicates that 59 stations are airing 255 quarter-hour
disc and live shows weekly, in addition to numerous spot announce-

ment schedules and participation
programs. More than 58 national,
regional and local chain grocery
stores are advertising by radio, the
survey showed.
Leading the field among 200 sta-

which

tions queried in the survey,

was limited to chain grocery stores,
was Kroger Food Stores with 99
quarter-hours weekly on 16 stations
nationally. Second was Independent
Grocers Ass'n. with 30 quarterhour programs weekly on nine stations, while Atlantic & Pacific and

Safeway Stores are using extensive
announcement schedules, according
to the survey.
Cities, stations

Farm

two quarter-hour

shows weekly Beverly's Market,
15-minute live shows weekly.
;

ALBUQUERQUE,
Food

Stores,

six

Sprat

Stores, six 15-minute newscasts weekly
Briardale Food Stores, two 15minute weekly programs of household
hints
Independent Grocers' Ass'n.,
three 15-minute live shows weekly.
;

;

—

WD

AT I. G. A.,
N. D.,
three 15-minute programs weekly.
FARGO,

FORT WAYNE,
Kroger Food

WOWO—

Ind.,

15-minute
dramatic disc shows weekly and an-

nouncement

Stores,

five

series.

billy

KFBB

Mont.,

Buttray Food Stores,

six

weekly

WTIC—First

Conn..

National Stores, six 15-minute variety

shows weekly.

HOT SPRINGS,

Ark.,

KTHS— Stew-

art Stores, one 15-minute
ly

and announcement

show week-

series.

WIRE — Kroger

INDIANAPOLIS,
Food

;

LITTLE

ROCK,

KLRA

Ark.,

Kroger Food Stores, 10 quarter-hour
script shows weekly.

WHAS — Kroger

LOUISVILLE,
Food Stores,
shows weekly.

15-minute

five

script

—

Kroger
Wis., WIBA
Food Stores, 10 quarter-hour script
shows weekly
Central Wisconsin
Food Stores, announcement series.
MEMPHIS,
Kroger Food
Stores, two 15-minute programs week-

MADISON,

;

WMPS—

with audience participation.

ly

MINNEAPOLIS, WCCO — Western
Grocery Co., six 15-minute shows of
news and gossip weekly I. G. A.,
one 15-minute disc weekly.
MINNEAPOLIS,
United
Food Stores, three 10-minute counsellor programs weekly.
MANCHESTER, N. H.,
First National Stores, eight announcements weekly Atlantic & Pacific, six
announcements weekly
Cloverfarm
Stores, five weekly announcements.
YORK CITY,
Bohock Stores, six 15-minute participating programs weekly Bernice Stores,
six 15-minute participating programs
;

WTCN

—

WFEA

;

hill-

shows.

HARTFORD,

Kroger Food Stores, 10 quarter-hour disc shows and 19 time signals weekly.
ments

;

GREAT FALLS,

Stores, five 15-minute dramatic

WNEW—

NEW

;

weekly.

OMAHA,

WOW—

Hinky Dink Stores,
announcements weekly
United
Food Stores, two 15-minute live shows
weekly plus children's show on Saturday
Paxton & Gallagher, daily
six

;

;

WKZO—Lib- participations.
OKLAHOMA CITY, WKY— G. A.,
erty Market, six announcements weekthree 15-minute script shows weekly.
ly
and five-minute price listings
Michigan Super Markets, 60 weekly
PENSACOLA, Fla., WCOA— Sears
announcements.
Stores, weekly announcement series
KANSAS CITY, WDAF — Buehler Kinney Stores, week-end announcements.
Bros.,
104 announcements weekly
Milgram's, .324
PHILADELPHIA. WIP—Baltimore
weekly
announceKALAMAZOO,

live
six

KGGM—

Barber's
quarter-hour disc

Mich.,

weekly; Hammond's Food

shows

CANTOR'S

;

TIPS

KFYR—

Comedian Says BBC

ston

;

BOISE,

Ida.,

KIDO— Safeway

Food

Stores, sponsors special events such as
sports and civic affairs.

WICC—

BRIDGEPORT,

Conn.,
Giant
Shopping Center, 24 spot announcements weekly.

WGR-WKBW—

BUFFALO,

S.
M.
(Red & White), six 15minute script shows weekly six quarter-hour shows weekly featuring cook-

Flickinger

;

ing recipes;

three 15-minute daytime
shows weekly with Clinton Buehlman
;

30-word announcements weekly
Larkin Stores, one 15-minute live
show weekly and announcements six
days weekly
Donahy-Faxon, 23 announcements weekly.
Mohican Markets, six announcements weekly S. M. Flickinger, weekly announcements of week-end specials.
six

WBEN—

;

;

BUTTE,
Food

Mont.,

Stores, 20

KGIR — Safeway

announcements week-

ly.

CHATTANOOGA,
Four 15-minute

Tenn.,

WDOD—

shows weekly.
CHICAGO,
Kroger Food
Stores, eight script shows weekly.
CINCINNATI,
Kroger Food
Stores,
three
15 - minute interview
shows conducted from the stores each
script

WBBM —
WKRC—

week.

CLEVELAND, WHK—Kroger Food
Stores,
spot
announcements daily.
WGAR, Fisher Bros. Co., 10 announcements weekly.

COLUMBIA,
&

Pacific,

DAYTON,
cific,

six

S.

C,

WIS—Atlantic

daily announcements.

WHIO—Atlantic
one-minute

&

Pa-

announcements

per week.

DENVER, KFEL— Safeway

Stores,

announcements. KLZ, H. A. Marr
Co. (Red & White), six 15-minute
live
shows weekly
Safeway Food
Stores, four newscasts weekly
Miller
Groceterias, one 15-minute disc show
;

;

BROADCASTING
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PITTSBURGH, KDKA — Kroger
Food Stores, 10 quarter-hour disc
shows weekly WCAE, Kroger Food
Stores, 18 announcements weekly.
READING, Pa.,
Keystone
Grocery Co., six disc shows weekly.
;

WEEU—
RICHMOND, Va., WRVA—Mono-

gram Food Stores, one quarter-hour
live show weekly.
ROANOKE, Va., WDBJ Kroger
Food Stores, 10 quarter-hour script

—

shows weekly Mack Stores, two 15minute live shows weekly.
S.
ROCHESTER, N. Y.,
;

WHEC—

M.

15-minute daytime shows weekly and musical clock
participation
Hart Food Stores, 12

TO JOHN

And

Polish

tould
Sh<

Up

Look

to

;

announcements weekly; WHAM,
Brewster Gordon & Co., five 15-minute
live shows weekly.

—

IGA

weekly,

One

SAN ANTONIO, WOAI— Six

day-

SALT LAKE CITY, KSL
Stores, 6 quarter-hours
Girl in a Million.

time announcements weekly.

WGY — Schaeffer

SCHENECTADY,

15-minute short story disc
weekly and musical clock participations six
days weekly
GrosbergGalub, 12 announcements weekly
Super-Markets, three 10-minute discs
weekly plus participations.
ST. JOSEPH, Mo.,
Jack
Sprat Food Stores, six 15-minute
discs weekly.
ST. PAUL,
Atlantic & PaStores,

;

KFEQ—

KSTP—

announcement schedule.
ST. LOUIS,
Kroger Food
Stores, 10 script shows weekly.
ST. PETERSBURG, Fla.,
cific,

KMOX—

WSON—

Firestone

Service

15-

three

Stores,

minute script shows weekly Seybold
Baking Co., 3 script shows weekly.
;

SYRACUSE,

WSYR — American

weekly variety proSuper-Markets, three 15-minute disc shows weekly.
TAMPA, Fla.,
I. G. A., three
15-minute
variety
shows weekly
Maas Bros., three weekly 15-minute
variety shows.

BULL

three

;

WFLA—

America

the Dull Spots

three

Flickinger,

grams

cials.

N. D.,
Win& Newell Co. ( Independent
Grocers Ass'n.), three 15-minute disc
shows weekly
six five-minute discs
titled Cook's Corner weekly.

Markets, 42 announcements weekly
WFIL, Giant Tiger Markets, six 15minute shows weekly.

Stores,

Stores, six 15-minute daytime shows
weekly Safeway Stores, 18 spot announcements weekly and daily spe-

BISMARCK,

;;;

;

I.

KFBI — Clover

Kan.,

Stores,

WHO—Jack

DES MOINES.

discs weekly.

and chain store

sponsors follow:

ABILENE,

Stores, five 15-minute discs weekly.

—

—

;
;

;

—

TOLEDO, WSPD

— Kroger Food
WIBW— G.
shows weekly.

shows weekly.

by the London Daily Mail
to give a few ideas for "brightening" British radio, Eddie Cantor,

Stores, five disc

during a recent visit there, made
the following suggestions to our
British cousins. Whether BBC officials liked it or not, this is what

D. C,
Sanitary Grocery Co., 42 time signals
weekly
District Grocery Co., six
weekly announcements.

they read:
"People asked

Wholesale Grocery Co., three 15-minute disc shows weekly Atlantic & Pacific, nine announcements weekly
Independent Grocers Assn., 10 announcements weekly.

ASKED

England

what

me when
I

I

would

brighten British radio.

was
do

TOPEKA,

WHEELING, W.

selves; the talent spotting. Let the

BBC:
"Keep constant watch for those
who show signs of that

people

name stars themselves are not always necessary to make a good

this a 'preview broadcast.' I see how the people in this
small audience react, then, for the

program.

Get records of our
broadcasts in America; study them.
I think there are valuable ideas in
them. Make records of rehearsals
and let players listen to their own
voices, their own sense of timing.

Monday broadcast, I cut what they
don't like, build up the things they
do enjoy. That is idea Number One
for the B.B.C. to copy. Now for

programs.

Broadcast Advertising

which, with proper hanmight make them stars. Big-

quality
dling,

call

United

WWVA—
;

air.

We

Va.,
;

I'll tell

those in the studio. Clean out the
dull jokes and heavy dialogue in
advance, along the lines of preview
broadcasts.
in the
States threw out all our old joke
with their accumulation of
files
'chestnuts' years ago.
"Have more variety in the variety
Eliminate encores and use this time for extra

WMAL

;

in
to

some more:
"Take the padding out of programs. A lVz-hour program I
heard the other night could have
been done better in half an hour.
Pay a little more money to encourage good writers. Cater more for
the listening audience and less for

A.,

I.

WASHINGTON,

you.
"First, I must let you into the
secret of one invaluable idea I put
over in America. I broadcast every
Monday for half an hour. To get
that half - hour perfect I
run
through the program every Sunday evening before about 1,000
people, but it doesn't go over the
"I

Kans.,

three 15-minute live

"And now

one, perhaps

unpopu-

BRITAIN'S new broadcast

lar,

tain is Frederick Wolff
president and vice-chancellor of
Queen's University, Belfast, who
becomes director-general of the
BBC Oct. 1, succeeding Sir John
Reith, now of Imperial Airways.

the millions of British listeners if
they would be willing to pay another 2 shillings on their license
fee if they could be assured that
way of getting better programs.

chiefOgilvie,

suggestion for the

Maybe, after

all,

last.

Ask

your present 10

shillings is not enough.

During an hour and a half
program there are seven or eight
minutes of applause. Cut that by
half and there's time for another
turn. It might even be wise, as in
one of our great American proturns.

grams,

to

eliminate

applause en-

tirely.

"Now

about

the

artists

them-

"After that I must offer you a
pat on the back. One thing you
have done well is television. You
are so far ahead of us in America
that we can hardly hope to catch
up on you. We are merely playing
around with it. You have accomplished more in the past two years
than we have in five."

This Broadcasting Business
2— Geographical

* No.

Sales:

Distribution of Radio

1935-1937

By DR. HERMAN S. HETTINGER, Ph.D.
Wharton School of Finance and Commerce

HOW

country and in a few comparaseries of analyses of
broadcast operating statistics for 1937,
based on data compiled by the FCC
for that year and shoiving trends since
the 1935 survey of the Department of

Second of a

*

Commerce,

The

writer,

radio's

first

economist, is former director of reand the author of
search of the
several volumes dealing with broadcast economics.

NAB

saturation, explains the 19% increase which has occurred since
1935 in California. A generally
similar situation is also to be noted
in some of the more important
New England and Middle Atlantic
States.
4.

University of Pennsylvania

have different portions of
the country fared as to radio advertising volume since 1935? Does
the apportionment of the radio advertising dollar among the different states change much from year
to year? How is radio advertising
divided in some of our major markets? These are some of the questions which the current portion of
the analysis of the recently released FCC figures as to the broadcasting business attempts to answer. Important conclusions which
can be drawn from the accompanying tables are as follows:
1. The greatest increase in radio
advertising since 1935 has occurred
in the agricultural portions of the

on the Pacific Coast than in other
portions of the country and, therefore, has more nearly approached

In spite of an increase in the

number

undeveloped sections. For
most part, it has paralleled
roughly the growth of the agricultural income. Whereas, the net
sales of stations as a whole rose
approximately 56% since 1935 (as
against 48.6% for the medium as
a whole), radio volume in the West
North Central States gained 72%,
increased 71% in the West South
Central States, and increased 70%
in both the South Atlantic and
Mountain States.
greatest gains were in
2. The
the following States: Nebraska,

tively

the

116%; Louisiana, 112%; Florida,
97%; West Virginia, 94%; Connecticut, 86%; Minnesota, 85%.
The increase in Connecticut can
be partly explained by the placing
of WTIC, Hartford, on full-time
operation shortly before the beginning of the period under consideration. Undoubtedly part of the
gain in Florida was due to a rise
in tourist business during the winter months.
3. The fact that radio advertising grew earlier and more rapidly

of commercial stations in

operation from 564 to 624, and a
56% rise in station receipts, the
distribution of the radio advertisthe various
ing dollar
states has changed but little since
1935. The radio dollar follows markets more than anything else. In
1935 the correlation between national and regional time sales and

among

In Leading American Markets

Of Broadcasting
1937 Net Sales

States

UNITED STATES
New England
Maine

New Hampshire
Vermont

Rank

(net

buying
power) 3

sales )

SALES

(

& talent
to total

net sales 4

National

and

600,830

53

.74

)

2,977,308
646,335
1,105,619

36
31
86

3.65
.79
1.35

$17,926,589
9,660,264
2,914,967
5,351,358

57

74
22

21.95
11.83

Connecticut
Atlantic

New York
New Jersey
Pennsylvania

East North Central
Ohio
Indiana

$19,990,231
7,074,042
1,457,829
6,180,421
3,714,294
1,563,645

New York, Northeast
New Jersey
Chicago
Cincinnati
Detroit
Angeles

Los

St.
Louis
Pittsburgh
Minneapolis-St. Paul _
Cleveland
San Francisco-Oakland
Baltimore

Kansas

City,

Mo.-Kan.

Buffalo-Niagara
Des Moines, la.
Washington, D. C. ___
Albany-Schenectady-

work
$8,656,665
5,673,617
4,003,466
3,020,019
2,828,256
2,470,147
2,243,548
2,043,492
1,917,352
1,650,932
1,604,920
1,592,564
1,246,400
1,200,525
1,153,123
1,103,862
1,082,964
-

Troy
Milwaukee

980,340
956,560
882,001
818,261
816,723

Dallas. T.
Seattle, W.
Portland, O.

35.5
34.2
7.0
32.8
56.8
45.7
53.7
42.8
53.6
42.4
7.0
42.3

15

34.8
45.8
38.3
36.5
17.3
25.6
12.5
33.2
19.8
36.6
18.3
24.2
21.0
33.0
24.5
55.9
10.2

39
12
21
19
27

34.3
19.7
31.9
24.6
33.9

6.7

41.3
30.1
25.8
31.8

59.0
39.0
38.0
49.6
34.3

1

2
14

4

6
4

7

8
9
10
11
12

13
14
15
16
17
18
19
20
21
22

Local

29.7
20.0
54.7
30.7
25.9
28.7
33.8
24.0
26.6
21.0
35.4
33.5
31.6
37.3
29.2
29.2
29.5

1

2
3
5
6

network

3
5
8

10
11
9
7

13
16

20
35

47.4
29.7
46.3
14.9
60.3

8.7
9.9
8.6
6.7
8.0
8.7
3.1
10.0
8.9
10.9
8.6
2.6
2.4
8.7
8.7
8.8
4.2

4.9
1.2
16.5
9.5
4.1

Providence-Fall River-

New

Bedford

Atlanta
Rochester
Louisville

Houston

Oklahoma City
San Antonio
Nashville

Omaha-Council

New

Orleans

Fort

Worth

Bluffs

Columbus
Memphis
Spokane
Birmingham
Allentown-Eas tonBethlehem, Pa.

_

786,144
736,075
720,123
714,157
665,826
655,456
652,063
637,932
627,445
618,663
498,467
470,721
468,263
465,866
299,044

23

97,866

38

24
25
26
27

28
29
30
31
32
33
34
35
36
37

28
24
33
22
23
34
41

45
25
18
49
29
31
65
32

40.5
33.0
31.0
36.1
23.8
29.0
31.3
35.1
37.5
30.3
16.8
21.8
25.5
38.1
23.4

16.5
39.4
47.4
33.0
33.3
35.2
27.8
34.7
32.0
37.2
38.5
30.6
30.0
24.1
19.6

43.0
27.6
21.6
30.9
42.9
35.8
40.9
30.2
30.5
32.5
44.7
47.6
44.5
37.8
57.0

1.1

24.8

74.1

7.7
1.5
0.2
0.1
5.8
3.3
5.4
7.0
2.7
2.0
8.6
7.2
0.6

12.5
7.1
2.7

only metropolitan districts with more than two stations in t
Among the first 38 metropolitan districts, according to buying power, are the following
which have only two stations Indianapolis, Denver, Toledo, and Akron.
-These markets are metropolitan districts as defined by the 1930 Census.
:
Rank in buying power for the consumer trading area as set forth in the International
Magazine Company Buying Power Index. While not completely comparable to metropolitan districts it is enough as to make the comparative rankings significant.
'While this item is labelled "talent and miscellaneous sales" on the FCC summaries,
the vast majority of it undoubtedly represents talent and program sales.
l

This

includes
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September

1,

1938

100.0
7.00
.48
.12
.15
4.17
.95
1.13

6.55

54
60
74

24.49
8.66

24.86
8.46

59
31
54

1.79
7.57
4.55
1.92

1.63
7.38
5.43
1.96

72
85
55
65

11.98
2.50
2.23
4.25

10.86
2.11
2.24
4.07

50
81

.49
.25
.97
.73

116
92

$7,699,189

71

9.39

8.62

) 1,411,852

84

1.73

1.67

1,082,964
923,409
670,635
1,123,457
329,292
1,015,856
1,141,724

46
71
94
68
75
72
97

1.33
1.13

1.51
1.03

$3,288,809
950,033
1,570,134
556,225
212,417*

54
27

4.03*

74
28
56

$6,266,211
302,280*
1,050,722
1,188,873
3,724,336

Nebraska
Kansas
South Atlantic
Maryland

53

21.77
10.57
4.56
6.64

3.57

.47
.29
1.34
.90

Dakota

District of

1

Sales: 1935

$9,785,444
2,042,269
1,821,734
3,473,621
384,025
236,223
1,096,369
731,203

South Dakota

-

.75

)

)

Delaware

Non-

% Station Time

|

>

Regional

Net-

Total
1937

>

Rhode Island

North

program

%

6.53

West North Central
Minnesota
Iowa

% TOTAL TIME

Rank

193 5
56
46

Massachusetts

Middle

% Gain Over

$81,649,718
$ 5,330,092

Missouri

Net Sales

Market-

Station Net Sales
Estimated1

Station 1

Michigan
Wisconsin

1

and for

GEOGRAPHICAL DISTRIBUTION

Illinois

1937 RADIO ADVERTISING

trade by states was 83.4%
local time sales 79.2%.
5. With the exception of clearchannel stations located in smaller
cities and trading areas, radio advertising by markets closely follows buying power. The first 25
cities as to radio advertising volume include 20 of the first 25 cities
as to buying power, rated according to International Magazine Co.'s
Buying Power Index.
6. The influence of the use of
clear channel stations for regional
coverage is illustrated in the relative ranking of a number of clearchannel station cities as to radio
advertising and buying power respectively. Cincinnati ranks third
in radio receipts and 13th in buy(Continued on page 22)

retail

I

Columbia

Virginia
West Virginia
North Carolina
South Carolina
Georgia
Florida

South Central
Kentucky
East

Tennessee

Alabama
Mississippi

West South Central
Arkansas
Louisiana

Oklahoma
Texas

Mountain
Montana

$3,027,614
361,185
193,335

Idaho

Wyoming

1,126,634

Colorado

New

Mexico
Arizona

Washington
Oregon
California

1.24
1.40

4.09
1.43
1.72
.68
.26

70
67
112
51
68

7.68

7.03

1.29
1.46
4.56

.35
.94
1.50
4.24

70
73
50

3.71
.44
.24

70

$8,335,539
1,831,996
998,432
5,505,111

Pacific

1.27
.35
1.12
1.11

1.16
1.92
.68

210,559
333.629
802,272

Utah
Nevada

.66

.82
1.38
.36

1.38
.26"

53
61

19

.40
.24
1

.13"

/ 1.13

.98

.09
.42
.95

10.21
2.25
1.22
6.74

12.31
2.11
1.32
8.88

.41

45
66
44

3.36

used by the FCC, are gross sales less customary promotional discounts
as well as agency commissions.
=FCC figures for 1937 and Census of Business data for 1935 have been compiled on a
slightly different basis so that only a rough comparison is possible between them. FCC
net sales are as defined previously and include talent as well as time sales. The 1935
state figures are gross receipts by stations from the sale of time only, but before agency
commissions have been deducted this being a more conventional method of treating sales
though not necessarily a more logical one. It has been necessary to put data on a
comparable basis as far as possible. Since this could not be accomplished completely the
resulting percentages of growth since 1935 are in the nature of estimates. However, they
are sufficiently accurate to indicate general trends.
3
Time sales only prior to deduction of agency discounts.
4
Combined with Arkansas (Estimated .27).
'Combined with Mississippi (Estimated .36).

'Net

sales, as

;

;

"Includes Nevada.

'Combined with New Mexico.
"Combined with Wyoming.
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A

would stand

station that

out in

ANY

territory!

KOIN.
OREGON

.

.

covering the rich market of

WASHINGTON

and Southern

offers

NOT ONLY

PRESTIGE

.

.

.

AND AUDIENCE PREFERENCE

Built by a long-standing "listener-first" policy

under which every precaution

is

taken to eliminate the broadcasting of anything that might be considered objectionable. No spot medical, dental, liquor, beer, wine or "small loan" advertising
is

accepted.

ADVANTAGE OF CBS AND KOIN PRODUCTIONS
KOIN

is

the only outlet in

its

market for Columbia's

these with excellent productions

from

its

own

fine

programs and supports

studios. It consistendy maintains

the largest production staff in the Pacific Northwest and releases programs regularly to

both

.the

Coast and nationwide Columbia networks.

TECHNICAL PERFECTION
Under

direction of one of the best radio engineers in the United States

and maximum volume. Tower

KOIN

540 foot
"IDECO" anti-fading half-wave vertical radiator with 22 acres of copper ground.
Transmitter high-fidelity, high level 100% modulated without distortion.
delivers

.

.

.

BUT ALSO

appearance"

a signal of perfect quality

who have heard KOIN's "personal

the loyal friendship of 50,000 people

talks in five seasons of public relations

is

activities

.... NO WONDER

KOIN IS ONE OF THE TOP RANKING STATIONS IN THE UNITED STATES
FOR LOW "COST PER SALE"!

THE JOURNAL
THREE REASONS WHY THIS MARKET SHOULD BE
INCLUDED IN EVERY SPOT SCHEDULE
.

Because it's a good, dependable market with
high average earning
power.

Because 95% of all
homes have radios

—

(see
1938
Committee

report

on

of

Radio

Because KOIN is so outstanding a station,

Joint

Re-

search).

FREE

%
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The Minutes
From

to

2800 Dozen BREAKING
Month by
New York

Tubes a
Radio Alone
By JOSEPH M.
Advertising

Mgr.,

New York and Philadelphia, solely
by radio, over-shadowed both.
Minit-Rub is a counter-irritant,
boxed attractively, and sells in two
sizes at 35 and 60 cents. People
with chest colds, charley horses,
tender tendons and sore muscles
are prospects for it. But if you
know the drug field, you know that
there are a lot of counter-irritants.
So many, in fact, that when we
first considered the launching of
Minit-Rub in New York, the job
looked almost hopeless.

was by no means Minit-Rub's

for consumer attention as
it had been tried months previously in various parts of the Midwest.
But it was the product's first bid
for the metropolitan New Yorker's
attention and to attract it is no
mean feat! Competition was keen,
but we believed in the basic worth
of the product.
first bid

—

Why

Minit-Rub Used Radio

What'll

counter-irritant

we

use to launch Minitthe next question. Going into a huddle with our agents,
Young & Rubicam, and Station

Rub was

WOR, we came up with Transradio
news as the logical program to
present Minit-Rub to Greater New
York.
We picked radio because we
wanted to reach the most people
in the shortest period of time; in
other words, create volume demand
at the lowest cost per advertising
dollar.

We

picked Transradio news beof its consistent audience
pull and sales record. On the other
hand, the launching of Minit-Rub
was news and we thought a close

cause

among

good one, too,
from -— But let

a

.

tie-up with an authentic news
broadcast would be wise. Further
thought convinced us that Transradio news was popular with the
housewife, buyer for the entire

family.

The periods

12:30 and 4

p.

selected

were

m.

But yet to be decided was the
type of commercial and where it
should be spotted. As Transradio
does not permit commercial plugs
to interfere with its straight news
broadcasts, we decided to give the
commercial its own news value by
tieing it in closely with the seasons
of the year, holidays and events of
long-time national interest. Particular pains were taken to keep the
commercials brief, clear and, above
all, to pack them with as much interest and color as the news program.
For instance, during: the fall and
winter months of 1937, Minit-Rub
was plugged over WOR as a help
for chest colds. Fall and winter
sports, as well as holidays and
other events of timely interest were
used as "hooks" for the commercials carrying the Minit-Rub message. The application of Minit-Rub
for chest colds was stressed during the fall and winter but its other
uses; i. e., the relief of muscular
pains, etc., were limelighted from
time to time.

Two commercials were devoted to
each broadcast; a lone: one immediately following the delivery of the
major news event, and a short one
just before the close of the broadcast. Extreme care was used in
wording these commercials. Both
the agency and ourselves, as well
as WOR, endeavored to keep them
free from any words or ideas which
What The Broadcasts Did
That the listener not only appreciated

this

consideration but
listened carefully to the commercials was proved over and over by
the steady climb of Minit-Rub sales
almost from the day of the first
broadcast.
Beginning April 26, 1937, on
WOR, with no distribution i n

Greater

New

York, and using no

other promotion to aid our radio
advertising over WOR, Minit-Rub
sales climbed from nothing to a
sale of more than 2,800 dozen tubes
per month in the New York metropolitan area. Though no attempt
was made to influence the sale of
Minit-Rub in other major eastern
markets, the
broadcasts created an immediate demand for Minit-Rub in the Philadelphia territory
and a total Philadelphia sales volume 25% of that for Greater New

WOR

•

ALLEN
September

this scald-

Young 8C Rubicam and WOR, and
them they emerged with a formula. It was
and in no time at all the reports began to come
Mr. Allen pick up here. After all, it's his story.

the listener.

Page 22

dumped

the three of

might directly or indirectly offend

MR.

an ample

a job that has

is

ing spud in the laps of

Bristol-Myers

MRS.

It

new

quota of aches and pains. Bristol-Myers Co.

Simpson's divorce and
Joe Louis' tapping Mr.
Braddock to sleep mayhave been big news in
1937, but at Bristol-Myers the introduction of Minit-Rub to Greater

York.

1,

1938

WLS, NBC RENEW
AFFILIATION PACT

RENEWAL
through the sophisticated crust of Metropolitan

with a

ALLEN

Debut

of M.init*Rub's

Considering the

fact

that this
in the

amazing job has been done

face of a severe business recession
and in one of the most competitive markets on earth with the help
of no promotion other than radio,
the story of Minit-Rub's success is
not only proof that a good product
will sell, recession or no recession,
but is tribute to radio in its forward march as one of the major
selling media of the day.

tract with

of

affiliation confor a three-year

its

NBC

period from Oct. 1, was announced
Aug. 23 by Burridge D. Butler,
president of WLS, Chicago.
Under the arrangement, NBC
has purchased a half interest in
the new WLS transmitting plant,
thus reversing the present situation
under which
uses the
transmitter, since the stations
share time on the same clear channel. The new transmitter is scheduled to begin operation Oct. 1, delays occasioned by labor difficulties
in connection with the construction of the new vertical radiator

WLS

WENR

having been overcome.

The new RCA transmitter is being constructed at a cost of $250,000, along with a 600-foot vertical
Truscon radiator. The plant is located on a 40-acre tract near U. S.
Route 45 at 183d St. Details of
the new contractual arrangement
were not disclosed. The arrange-

ment was

consummated

by

Mr.

Butler and Glenn Snyder, vicepresident and general manager of
WLS, with Niles Trammell, NBC

Texas Democrats Propose
State Promotion Through
National Radio Coverage

Chicago vice-president.

"CREATION

dies), on Sept. 12 will start a 13week spot announcement series of

of a national advertising fund, to run several million

and designed to promote
Texas as the nation's new empire

dollars,

of opportunity, will be considered
Sept. 13 at the Texas State Democratic convention. Proponents of
the plan, said to include Gov.-Des-

Big Bunte List

BUNTE

BROS.,

Chicago

(can-

two announcements weekly on the
following stations:

WBBM WMBD

WCBS WTAD WIRE WGL WFAM
WGBF WBOW WHO KSCJ WOC
WMT WKBB KFH WIB.W WTMJ

O'Daniel, favor allotment of the bulk of whatever
fund is decided upon for a nationwide radio campaign.

WIBA WTAQ WHAS WCKY
WXYZ WOOD-WASH WFDF
WJIM WIBM WKZO WELL
KMOX KWTO WMBH WOW
KFAB KGNF WHK WSPD WCOL

The Tarrant
Worth) delegation

Kansas City yet

ignate

W. Lee

tion, at a recent

county

(Fort

to the conven-

meeting, adopted

resolution proposing that the
next
legislature
appropriate
a
"suitable amount" to "advertise
Texas over the world". Tarrant
county is Mr. O'Daniel's home district,
and the action apparently
was premised upon his amazing
success in the Democratic primaries, which has been generally described as a 100% radio victory.

a

The whirlwind six-week campaign
had been waged by radio, but Mr.
O'Daniel,

as

a

flour

distributor,

had won a wide following throughout the state, appearing personally
over the air as the head of his hillbilly

troupe for several years.

While no

definite amount has
been stipulated for the Texas cam-

paign, a
000 has
ents are
not only

figure of possibly $6,000,-

been mentioned. Proponadvocating the campaign
because of Mr. O'Daniel's
success, but also because the feel-

ing exists in Texas that the state
headed for a boom that will
eclipse those of both California

is

and Florida.

New Wheatena
WHEATENA

Series

Corp., Rahway, N.
sponsor a new Mutual
show, featuring Ford Rush, his
son, Silent Slim, and the Tinkle
Toy Band. The program starts on
Sept. 16, and will be heard three
evenings weekly, through Rohrabaugh & Gibson, Philadelphia,
keyed from WFIL.
J..,

will

WADC WHIO,

plus a station in
to be chosen. ErCo., Chicago, is agen-

win, Wasey &
cy with Holland C. Engle in charge
of the account.

Broadcast Business
(Continued from page 20)
ing power; Des Moines, 16th and
35th; the Albany-SchenectadyTroy area, 18th and 39th; San Antonio, 29th and 41st: Nashville,
30th and 45th.
7. Though it is not possible to
make a complete comparison of
1935 and 1937 volume for all of
the cities appearing on table dealing with metropolitan districts, a
roufh indication of the comparative growth in broadcast advertising for a number of them can be
obtained. This is as follows: Chi-

70%

Detroit, 35%
Los An16%; Philadelphia, 37%;
Boston, 36%; St. Louis, 55%;
Pittsburgh, 84%; Cleveland, 64%;
San Francisco, 55%; Baltimore,
57%; Buffalo, 32%.

cago,

;

;

geles,

8. Experienced broadcasters will
note that the principal factor affecting the relative importance of

talent and program sales in different markets seems to be the energy
and enterprise which individual
station managements have put into
the building and sale of programs.
9. Talent and program sales are
concentrated in the larger markets
as would be expected. More than
90% of total station sales of this

type occur in the 96 metropolitan
districts
of the country, while
nearly one-third of the sales take
place in New York, Chicago, Los
Angeles and Philadelphia, the four
largest markets of the country.
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ANNOUNCING

W€N€W

T&CAS STATENETWORK
TEXAS STATE NETWORK
's

'

s

'™ijt

23

STATIONS
For Complete Coverage of

The Prosperous Texas Market

Affiliation

with

Mutual Broadcasting System
*
On

September 15 the Texas State Network, with key stations in Dallas and

best the nation affords through affiliation with the Mutual Broadcasting

Fort Worth, will inaugurate service to
23 stations located in 22 major cities,
furnishing 17 hours per day of live
talent over Class A AT&T lines. This
new network makes possible, for the
first time, complete coverage of the
rich and responsive Texas market.

System, will enhance the high degree
of local preference already enjoyed by
the affiliated stations of the Texas

Network.
For complete,

State

and economical coverage of the prosperous Texas
market, use the Texas State Network
the largest and most complete
regional network in America

High calibre programs produced in
our Texas studios, augmented by the

WRITE, WIRE

.

.

— Very

!

I nc.

ELLIOTT ROOSEVELT, President

Detroit,

Chicago

I

.

.

Key

BROADCASTING

•

Stations:

Executive Vice-President
Fort

KFJZ

Worth

or

Network

Exceptional
Production

Facilities

.

Texas State Network,
I

Flexible

*

Affiliated Stations
KFJZ and KTAT,
Fort Worth

WRR,

General Offices:

Lines

effective

OR 'PHONE FOR INFORMATION

NEAL BARRETT,
19 W. Lancaster,

A

Class

.

.

Dallas

KCMC,

TeiarVana

KFRO, Longview
KGKB. Tyler

KXYZ, Houston

KAND,

KABC, San Antonio

WACO. Waco

KGNC,

KTEM. Temple

Amarlllo

Corsicana

KFYO, Lubbock

KNOW,

KBST, Big Spring
KGKL, San Angelo
KRBC. Abilene
KPLT, Pari.
KRRV, Sherman-Denison

KRIC, Beaumont
KLUF, Galveston
KRIS, Corpus Christ)
KRGV, Weslaco
(Rio

Austin

Grande

Valley)

New York,
Worth, and WRR, Dallas

Business Offices in

KTAT, Fort

Broadcast Advertising
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Modern Chemical

Amer icanT obacco Names

AMONG THE FALL SPOT CAMPAIGNS

Latham as Head of Unit;
Weaver His Successor
JOHN

R. LATHAM, former agency radio time buyer, on Aug. 22
was named president of the American Cigarette and Cigar Co., New
York, makers of Pall Mall cigarettes and a subsidiary of American Tobacco Co., succeeding Albert
H. Gregg, who became chairman of

the board.
Mr. Latham, who will be 32 in
January, was director of spot radio operations for
Young & Rubif

cam,

Inc.,

until

October,

last

when he became
assistant to
George Washington Hill, Jr., vicepresident of the
American Tobacco Co. He joined
Mr - Latham
& Rubicam in 1933 and two years later
assumed charge of spot placements.
Pat Weaver, manager of the
Young & Rubicam radio department, has resigned from the agency to succeed Mr. Latham as as-

Young

sistant to Mr. Hill.

Advertising plans of the company for Pall Mall, according to
Mr. Latham, include a half hour
program over a 52 station NBC
Red Network Mondays 9:30-10
p. m. to start Sept. 5. Eddie Duchin
and His Orchestra will be featured.
The agency is Compton Advertis-

New

York.
Coincident with Mr. Latham's
appointment, Robert Barnes was
named vice-president in charge of
advertising and sales. Louis H. Lee
has resigned as advertising maning, Inc.,

ager.

Mr. Latham pioneered in the use
of local programs for national
spot when with Young & Rubicam.
He adopted the practice of spending much of his time in the field,
visiting stations, talking with managers, salesmen, announcers and
talent and learning policies and
practices.

Texaco Drama Series
TEXAS Co., New York (Texaco
gas and oil), on Oct. 5 will start
Texaco Star Theatre, a full-hour
variety program each Wednesday
night on 95 CBS stations. Originating in Hollywood, the program
will be directed by Max Reinhardt
and produced by Bill Bacher. Talent will include David Broeckman's
30-piece orchestra, a 12-voice chorus, Adolph Menjou as m.c, singers

Kenny Baker and Jane Froman,

SINCE publication of a list of spot
advertisers and their plans for the
autumn [Broadcasting, Aug. 15],
new information has been received
about campaigns and contemplated
schedules. The following items supplement the Aug. 15 list:
Basic Science Institute,

Los Angeles
Using 3 to 6 quarter-hour live talent
programs weekly on four California
stations and will increase the list in
September. This will be supplemented
with spot announcements, following
present schedule. Smith & Bull Adv.,
Los Angeles, has account.

Beauty Counsellors, Detroit
Has completed 15-minute program

WJR

future plans not yet deover
termined. Agency is Charles A. Mason
;

Adv. Agency, Detroit.

Bonds 17 Dog Food
Los Angeles

Co.,

Dr. Hess & Clark Inc., Ashland, O.
Begins weekly half-hour on WLS,
Chicago and WHO, Des Moines for
26 weeks, starting Sept. 1. Agency is
N. W. Ayer & Son, Philadelphia.

Honor Brand Frosted Food
New York

James Lumbers

Toronto
Expect to extend to Ottawa and
other Ontario cities hour morning
program now six times weekly over
CKCL Toronto. Agency is Ellis Adv.

;

Bromo-Seltzer Ltd., Toronto
Starts a live talent show on CFRB,
Toronto, early in October. Agency is
J. Walter Thompson Co., Toronto.

California Baking Co.,

San Francisco

Now

presenting two weekly halfbroadcasts over KSFO, San
Francisco, this company contemplates
increasing broadcasts to three 30-minute periods weekly, probably by midSeptember. Agency handling the account is Leon Livingston Adv., San
Francisco.

Minneapolis,

Portland,

for

Bran

and one-minute spot announcements on 21 stations for Rice
Krispies. Agency is N. W. Ayer &
;

Son, Chicago.

&

Son, Brooklyn
Sponsoring five - weekly 5 - minute
program on WOR, Newark, with further spot plans now in preparation.
N. W. Ayer & Son, N. Y., is agency.

La Mont

Corliss

&

Co.,

Toronto

Renewing Ask Another

CFRB,

over

in October
Toronto, and starting a

new type program on CKAC, Montreal. Agency is J. Walter Thompson
Bros.,

early

October,

Wreath

in
rings.

Service,

Hamilton.

Agency

is

for Bridal
Ferres Adv.

Mary Pickford Cosmetics,

Curtice Bros. Co., Rochester, N. Y.

New York

Fall plans being discussed, but no
definite plans made public yet. Agency
is N. W. Ayer & Son, Philadelphia.

While much discussed as a prospective radio account, the company

Folger Coffee Co., San Francisco

KFBK

and KWG,
After testing on
on Sept. 15 starts for 13 weeks using
five-weekly five-minute live talent Today's Best Buys on KNX, KSFO,

KFPY, KGB, KDYL, KIEM, KOY,
KGHL, KQW, KFBK, KMJ, KFJI,
KOIN. Other stations will be added

has
not
completed
manufacturing
plans and will use no radio before
1939. Agency
of

New

is

Meyenberg Milk Products

Co.,

Salinas, Cal.

Maxwell House Coffee
Good News program on the Ontario,
Prairie and British Columbia CBC
networks and CBM, Montreal, on October 6. Agency is Baker Adv. Agen-

Molson's Brewery, Montreal
Goes on a new schedule over CKAC,
Montreal, late in September. Agency
is
J. Walter Thompson Co., Mon-

is

Raymond

R. Morgan Co., Hollywood.

KFWB, KFOX, KMJ, KERN,

KFAC, KEHE, KMPC, KROW, KLS,
KPMC. Other California stations will
be added during the year. Smith &
Bull Adv., Los Angeles, has account.
Co., Peterborough and
Saskatoon

new Dick Tracy
on 12 Canadian stations, both
and western Canadian
branches of the firm combining appropriations for this campaign. Stations include CJOR, Vancouver,
Starts Sept. 12 a

series

the

eastern

CFCN, Calgary, CFRN, Edmonton,
CFQC, Saskatoon, CKCK, R e g n a,
CKY, Winnipeg, CBL, Toronto, CBO,
Ottawa, CFCF, Montreal, CHSJ, St.
i

and two other Maritime staAgency is Lord & Thomas of
Canada, Toronto.
tions.

Thos. D. Richardson Co.,
Philadelphia
Participating in Mary Mason Home
Forum on WRC, Washington Martha
Deane on WOR, Newark and Mar;

;

on Yankee Network in
England. Agency is N. W. Ayer
Mills

jorie

New
& Son,

Philadelphia.

Farms

cy,

start

Toronto.

sponsoring twice-daily time
signals, 6 days a week on WOR, Newark, and weekly quarter-hour Farm
Talk on WGY, Schenectady. Agency
is N. W. Ayer & Son, Philadelphia.

Spurrway Mfg.

Los Angeles

Co.,

Using radio for the first time on
Sept. 30 starts a 13-week test campaign on KNX, Hollywood, using
thrice weekly participation in Sunrise
Salute. Lou Landfield Agency, Los
Angeles, has account.

Supplee- Wills-Jones Milk Co.,
Philadelphia
Sponsors The Lone Ranger thriceweekly on WFIL, Philadelphia, starting Sept. 5. Agency is N. W. Ayer &
Son, Philadelphia.

Tip Top Tailors, Toronto
Will increase Sept. 5 its spot announcements on 13 stations to three
also plans
weekly for eight weeks
some live talent shows on larger stations. Agency is McConnell, Eastman,
Toronto.

Henry K. Wampole

&

Co. Ltd.,

Perth, Ont.

treal.

renew

transcription
Expected to
spots which ran last winter and
spring over 29 Canadian stations from
coast-to-coast and 2 Newfoundland stations for cod liver oil and antiseptic.

Charles Ruggles and
Merkel, and guest stars. The
show will run for 39 weeks, through
Buchanan & Co., New York, of
which Louis Witten is radio di-

Una

Agency

rector.

is

Ronalds Adv. Agency, Mon-

treal.

Miles Back in Fall

Webster-Eisenlohr

MILES LABORATORIES,

Sponsoring
quarter-hour

Alka-Seltzer)
on
Oct. 1 renews the National Barn
Dance for 52 weeks, Sat. 8-9 p. m.
(CST) with repeat broadcast 10-11
p. m., on 54 NBC-Blue stations
with eight stations to be added in
the near future. On Oct. 23 the
firm will start Uncle Ezra in a
thrice weekly half and quarterhour series, Sun. 4-4:30 p. m.
(CST) on 35 NBC-Red stations;
Tues. and Fri., 9:45-10 p. m. on
40 NBC-Red stations. Wade Adv.
Agency, Chicago, has the account.

Elkhart,

New York

Co.,

Now

;

Will

comedians

DR.

KHJ, KFRC, KGB, KFSD, KGFJ,

Campbell-Ewald Co.

General Foods, Toronto

Agency

65%

of its advertising appropriation to radio will continue spot
and time signal announcements, using
from 1 to 10 daily on KNX, KFI,

York.

Using radio for the first time on
Aug. 29 started for 12 weeks, daily
participation in combined Housewives
Protective League and Sunrise Salute
programs on KNX, Hollywood. Milton Weinberg Adv. Co., Los Angeles,
has account.

as market opens.

is

Los Angeles
Devoting

Sheffield

Hamilton, Ont.
Starts a new schedule on a number
of eastern and western Canadian stations

Chicago,

National Funding Corp.,

Toronto and Montreal.

Levy

Associates,

John,

Kirkman

Co.,

hour

WO

KSTP,

Detroit,

KOIN,

and

Kahn &

agency.

Quaker Oats

Kellogg Co., Battle Creek
Sponsors Captain Tim Healy thriceweekly on WOR, Newark, and WLW,
Cincinnati, for Pep daily one-minute
transcriptions
on
W, Omaha,
Flakes

Currently using six weekly participation in combined Housewives Protective League and Sunrise Salute
programs on KNX, Hollywood, having started Aug. 15 for 13 weeks.
Firm's first radio and future activities not decided. Placed direct.

Co.,

Co., Toronto.

WJR,

ert

Corp.,

Spot campaign being prepared, but
no information ready for release.
Agency is N. W. Ayer & Son, N. Y.

Chicago

Co.,

Will start 32 spot announcements
and a weekly quarter-hour disc on
WJJD, Chicago, for Softeen, a liquid
silk cleaner, beginning Sept. 4 in a
test campaign that may expand to a
number of Midwestern stations. Rob-

Ind.

Page 24
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September

Inc.,

New York

and

six-weekly
broadcasts
on

news

Dallas, and KCMO,
City, respectively. Agency is
Ayer & Son, Philadelphia.

WRR,

,

I,

daily

George Weston

Ltd.,

Kansas
N.

W.

Toronto

4 community
sing Sunday evenings on CFRB, Toronto, with possible additional stations
Successfully used
biscuits.
for its
Continues

CLEVELAND

reunion in August brought together the heads of three
stations, all widely known and popular figures in the
broadcasting industry. Left to right are John F. Patt, WGAR, Cleveland; Leo Fitzpatrick, WJR, Detroit; Leo B. Tyson, KMPC, Beverley
Hills, Cal. George A. (Dick) Richards is president of all three stations.
jointly

1938

owned

to

Sept.

shopper-grocer broadcasts in Atlantic

Coast provinces this summer and may
extend these to other parts of Canada in the autumn. Agency is Richardson & MacDonald Adv. Service, Toronto.
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Typical of KDYL's showmanship are the six live audience
shows weekly in this popular
Salt Lake City radio playhouse.
KDYL also broadcasts from five
downtown theatres every week.

No expense
to

or effort has been spared

make KDYL's broadcasting

the

finest

gion.

in

intermountain re-

Increased power, coupled with

long-standing
in

the

service

undisputed

radio showmanship,

more than ever the

leadership

make

logical

KDYL
medium

for sales-seeking advertisers.

Representatives:
Chicago

-

JOHN BLAIR & COMPANY

New York

-

Los Angeles

BROADCASTING

•

Broadcast Advertising

Detroit
-

-

San Francisco
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WLW -WSAI
Dunville

Stiffen Policy;

New Radio Section

Head

Headed by de Wolf

Named

Sales

Excludes Certain Accounts; Jennings Resigns
Join Kastor; Biggar Rural Program Head

WITH THE

appointment Aug. 22

of Robert E. Dunville as director
and WSAI by
of sales for
James D. Shouse, vice-president

WLW

was learned
Jennings, who had

and general manager,

it

that Robert G.
relinquished that post, will join the
H. W. Kastor Adv. Agency in Chicago Sept. 6.
Appointment of Mr. Dunville,
who has served as assistant to Mr.
Shouse and as general manager of
WSAI, came following Mr. Jennings'
formal resignation.
Mr.
Dunville joined the Crosley organization Dec. 1 and first served as
Mr. Shouse's assistant. He was at
KMOX, St. Louis, as assistant
general manager, having served
there also under Mr. Shouse. He

was formerly promotion manager
of the Gardner Motor Co., St.
Louis, later becoming its advertis-

ing manager.

New

Account Policy
Coincident with
the new appoint-

ment, Mr. Shouse
announced a revolutionary change
in policy for the

Crosley

stations

regarding acceptability of accounts.

A

number

Mr. Jennings
of accounts already have been cancelled and notification given others that contracts would not be renewed.
Mr. Dunville's initial undertaking, therefore, will be replacing
several hundred thousand dollars
worth of cancelled business according to Mr. Shouse.
No transcriptions will be accepted if the programs are available from
or Mutual, it was
stated. If
time is not available when the original live talent
shows are aired, the station will

NBC

WLW

not

Four Years of Service
Jennings, son - in - law

Mr.
Powel

WLW

Shouse. Accounts which the FCC
has indicated might be acceptable
to
smaller stations but which
might not be for larger ones will
be rejected. Several proprietary
accounts already have been notified
of cancellation.
Religious and charitable programs will not be accepted as
commercials. If such organizations
have a message or program of
sufficient public interest, time will
be available without cost.

Page 26

•

September

1,

president

Crosley,

Crosley Radio

Corp.,

of

the

has served

January was made sales manager
by Mr. Shouse.
What Mr. Jennings' capacity
will be with the Kastor Agency
'

has not yet been disclosed. It was
stated at Chicago headquarters,
however, that he would join the
agency shortly after Labor Day.
It is presumed he will enter the
radio department.

Appointment of a successor

to

Mr. Dunville as general manager
of WSAI probably will be made
shortly by Mr. Shouse. Meanwhile,
Mr. Dunville will continue supervision over the regional sister-station of
In another move to bolster the
Mr. Shouse
rural service of
announced Aug. 29 appointment of

WLW.

WLW,

George

veteran proChicago, to
the Crosley executive staff, effective Sept. 12. Mr. Biggar, wellknown in the industry, will devote
his entire time to rural program
service, including supervision of
the Artists Bureau and the bookunits.
ing of
Prior to joining WLS in 1924,
Mr. Biggar was with Sears, Roebuck & Co., which formerly operated the station and is one of the
veterans of American radio.

gram

D.

Biggar,

director of

WLS,

WLW

ALONG with
appointment
the
of John F. MerDirecrifield as
Agricultor of
ture for

WLW,

Mr. Shouse announced the 500
kw. station on
Merrifield

Division

Oct. 1 will inaugurate a comprehensive farm ser-

Every 15 minutes during the
Top 0' the Morning program from
Suninformation of importance
and value to the farm areas of
the Midwest will be broadcast.
6 to 8:15 a. m., daily except

Com-

signed.

the

sales

manager

of

WLW and WSAI,

WIL, Musicians Union
End Lengthy Negotiation
With Aug. 24 Agreement
AFTER

months of bargaining,
Louis 100 watter, and the
local musicians union on Aug. 24
came to terms regarding employment of staff musicians. The local
union had demanded retention by
the station of musicians for the
handling of transcriptions and recordings outside the quota established under the agreement beand the independent's
tween
committee, and this, in large measure, precipitated controversy.
WIL musicians were called out
by the local July 13. The following
week Edgar Shutz, commercial
manager, and two members of the
musicians local conferred in New
York with Joseph Weber, American Federation of Musicians president. Mr. Weber, however, tossed
the matter back into the lap of
the local. The deadlock was still
on when Lloyd Thomas, WROK,
Rockford, chairman of the negotiating committee for independent
stations, came to St. Louis Aug.
13 to try to iron out the difficulties.
Weber again was
President
brought into the situation by telephone and all parties involved finally agreed as to the amount of
money to be spent by the station
for musicians for the next two
years.
Union "platter - turners"
were left out. After drawing up of
a two-year contract, however, Mr.
Shutz still refused to sign it until

WIL,

five

St.

AFM

certain changes were made. The
agreement, satisfactory both to
the station and the Union, was
reached Aug. 24, and the musicians
returned to work the following
day.

Polident Using 13

WERNET DENTAL MFG.

(Polident), has started
a test campaign of participation
in news programs on 12 Pacific
Coast stations and a series of 100-

word

his time visiting Midwest farmers
to get their viewpoint on current
problems and issues. Between now
and Oct. 1, when the new schedule
gets underway, he will devote his
time to assembling data for broadcasts. He attended Iowa State Col-

lege

announcements

Providence.

Thomas,

Agency

New

is

on

new

section.

In announcing establishment of
the Division of International Communications Aug. 19, Secretary
Hull named Thomas Burke, an officer of the Bureau of Foreign and
Domestic Commerce of the Commerce Department, as its chief.
Jesse E. Saugstad, a member of
the State Department staff, was
named assistant chief.

Growth

of Activity

Setting up of the new division
was authorized at the last session
of Congress because of the rapidly
increasing demands on the department growing out of expansion of
communications generally. The new
division under three separate secwill handle telecommunica(radio, cable, telegraph and

tions,

tion

communications), aviaand shipping.

telephone
tion

In connection with telecommunications, the

hands

new

division will keep

national matters but will
take a "firmer hand" in international matters, it was indicated. It
will coordinate its operations with
the FCC, and the various military
off

and civil departments having to do
with any aspect of telecommunications.

Mr. deWolf, who has been delegate or technical advisor at international radio conferences held
during the past decade, joined the
State Department in 1922. In 1935
he was named to succeed Dr. Irvin Stewart in the Treaty Division
when the latter was appointed a
member of the FCC. Mr. Otterman
was a delegate to the Inter-American Radio Conference in Havana
last year and has been a technical
advisor on other delegations. He
likewise is an attorney. Mr. Keating has been in the Department
for a number of years and has
been attached to the Treaty Division for the last decade.

Co.,

New York

ginia will be broadcast, he said.
Mr. Merrifield formerly was
with the Agricultural Foundation
of Sears Roebuck & Co. and WLS,
Chicago. He will spend much of

1938

International

succeeding Robert G. Jennings, re-

of congratulations
goes to Robert E. Dunville, left,
from James D. Shouse, vice-president of the Crosley Radio Corporation in charge of broadcasting,
upon his recent appointment as

day,

Weather and market reports,
Four-H Club lesson assignments,
and Four-H Club news of Ohio,
Indiana, Kentucky and West Vir-

of

munications of the State Department.
Mr. de Wolf, who has been the
Treaty Division attorney in charge
of all aspects of communications,
including radio, takes over the
same functions but with expanded
powers under the new division.
Harvey B. Otterman, chief assistant in the Treaty Division, becomes Mr. de Wolf's first assistant. Joseph T. Keating, another
Treaty Division lawyer, also joins

HANDSHAKE
of

the station in various capacities
for the last four years. He has
been a vice-president of the company for the last year and last

WLW

restrictions. Only bona fide offers
will be accepted, however. Proprietary accounts will come in for
careful scrutiny, according to Mr.

FRANCIS C. de WOLF, State Department attorney, on Aug. 19 was
named by Secretary of State Hull
to head the Telecommunications
Section of the newly established

Mr. Dunville declared that while
has been
considerable
business
and will be cancelled, it has already developed that the drastic
move will not materially affect
WLW's revenue. Much of the
business rejected has been replaced with new accounts, he said.

accept

the account or transcription to be broadcast at a later
hour. This does not affect business
available only through transcriptions, except for evening hours. In
the future
will not accept
transcriptions after 7 p. m. Until
this policy became effective, about
22% of WLW's business was transcription. The new setup reduces
that figure to about 12%.
Accounts offering articles for
direct sales to listeners will not be
accepted. Sample offers may be
made by clients subject to

State Department Division
Has Expanded Powers

To

WPRO,

Husband &

York.

at Ames, and graduated in
1932 with a degree in agricultural
economics. After his graduation he
joined Swift & Co. and remained
in that post until a year ago when
he came to Cincinnati to do special
agricultural work.

Penick & Ford Drive
PENICK & FORD Ltd., New York
one-minute transcribed announcements in New England and
one or two other sections of the
country in a fall campaign for
Vermont Maid syrup through J.
Walter Thompson Co., New York.
For its My-T-Fine Dessert it starts
The Mighty Show, circus serial,
on 11 CBS stations, Sept. 12, Mondays through Fridays, 5:45-6 p. m.
(EDST), through B B D 0, New
will use

York.
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WKY Sells

WKY

reaches

ALL

Oklahoma whose enthusiasm and

the people in

operation you need to put your product across, once you put

it in.

co-

The power

Oklahoma City Jobbers Control
Oklahoma's Wholesale Business

of

WKY

to

move merchandise

is

no mystery

Oklahoma jobbers and

to

dealers
Oklahoma

... no vague, intangible
understand.

statistic.

WKY

is

a force they

FEEL, an argument they

Generating this potent selling force for your product, your jobber

population,

City, 43rd in the U. S. in
is

31st in wholesale

in the

state;

85%

of the

wholesale drug business

and your dealers in Oklahoma

is

WKY's

invariably predominant listening audi-

Oklahoma
only

ence,

the most important and most profitable

portion of Oklahoma's active

volume.

Oklahoma City's wholesale food volume
is more than six times that of any city

City

station

gives

entire

handled by

WKY

jobbers.

which

state's

is

is

the

Oklahoma's

leading, most influential jobbers the sell-

ing support they can feel in their market.

purchasing power.

Jobbers, dealers, consumers

.

.

.

WKY sells

all three.

OKLAHOMA CITY

7

REPRESENT AT IV E — THE KATZ AGENCY, INC.

Owned

And

Operated

By

The

Oklahoma

Publishing

Company

;

Sponsors, Buyers
Hear Market Plan

;

Kellogg

Co., Battle Creek, Mich,
(corn flakes),
use a network
program this fall, it is understood

may

Carr Outlines Coverage Data
At New York and Chicago

from

TWO

promote

of the largest groups of radio executives of advertising agen-

ever assembled to witness a
presentation
for
an individual

cies

station heard

Eu-

gene Carr, assistant manager of

WGAR,

™m A Jh
men

New

i

™*
Mr. Carr

cy

Cleve-

land, present the
story of the station and the market at luncheons
n
York
Aug. 18 and Chi-

cago Aug.

23.

About 80 agen-

listened

to

the

graphic

story of the Cleveland market and
of WGAR's coverage at the luncheons. The unusual "auditions" were
arranged by Edward Petry, president of Edward Petry & Co.,
station representatives for WGAR.
It was estimated that the spot
time placed by those present totaled between $9,000,000 and $10,000,000 annually.

More Information Needed
Mr. Carr said that the station
believes time-buyers

want more

in-

formation about markets and audiences than stations usually supply; and added that a file-folder,
incorporating and enlarging on his
presentation will soon be mailed to
the agency radio executives. The
folder will contain graphs and
charts on the population and the
economic setup of the northeastern
Ohio market; on WGAR's position
in that market; on the service
renders to its advertisers;

WGAR

and several success

stories of those

advertisers.
Guests at the New York luncheon
included Richard G. Pratt, Chas. W.
Hoyt Co.; G. C. Castleman, Bermingham, Castleman & Pierce; Tom
Carson, Erwin, Wasey & Co.; Ed

Krug, Arthur Kudner Inc.; John
E. Wiley, Fuller & Smith & Ross;
Gene Cogan, Paris & Peart; Harry
Holcombe and Almon Taranto of
Wm. Esty & Co.; Frank Silvernail and W. E. Steers, Pedlar &
Ryan; Murray Carpenter and Wm.
Maillefert,
Compton Adv.; Al
Moss, Peck Adv. Agency; Regina
Schuebel, Biow Co.; C. E. Midgeley Jr., C. P. Newton and Eldon

Hazard of BBDO; Charles S. SilArthur Rosenberg Co.; Tyler
Davis, Kenyon & Eckhardt; Rich-

ver,

ard Nicholls, Vick Chemical Co.;
George Duram, Morse International Fletcher Turner, J. M. Mathes
O. B. Bond, Joseph Katz Co.; Ed
Stewart, Benton & Bowles; R.
Bunbury, N. W. Ayer; Elizabeth
Black and C. T. Ayres, Ruthrauff
& Ryan; C. A. Snyder, J. Stirling
Getchell; Harrietta Schweizer,
Carter Coal Co.; James M. Nelson, Ralph H. Jones Co.; O. W.
Schloss Jr. and F. H. Conrad,
;

McMann-Erickson; Frank B. SawFrank B. Sawdon Co.; Mort
Heineman and M. J. Kleinfeld,
Franklin Bruck Adv. Corp.; Linnea Nelson, J. Walter Thompson;
don,

W.

A. Forbes, Platt-Forbes P. H
Gould, WFBR; and Edward Petry,
Al Young, Carl Doty, H. Ringgold,

;

Lawrence

Christal and

ward Petry

Field,

Henry

Tom Harker
& Co.

I.

of Ed-

Attending the Chicago luncheon
were Jack Laemmar, E. A. Palmer
and R. P. Crane of Blackett-Sam-
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May Use Net

TWONGUE

KELLOGG

reliable sources. The transcription series
on 48 stations
[Broadcasting, July 15] used to

Kellogg's

All - American
cancelled after

Baseball Contest was
five weeks, but spot announcements
plugging the contest have been
continued on more than 50 stations broadcasting baseball under
Kellogg sponsorship. J. Walter
Thompson Co., Chicago, is agency.

ple-Hummert; Walter Schwimmer
of

Schwimmer &

Marvin

of

J.

Scott;

Richard

Thompson
BBDO; Frank

Walter

Co.; K. A. Krentel,

Steel, McJunkin Adv. Co.; Louis
Nelson, Wade Adv. Co. R. Stewart,
Haan Tyler, Miss Caryl Johnson
;

John H. Dunham Co.; Miss
Evelyn Stark, Hays MacFarland
& Co.; Roy Dodge and Mrs. Pearl
Hornburg, Albert Kircher & Co.;
Hugh Raeger, First United Broadof

casters;

Hugo

Vogel,

Beaumont &

Hohman;

Jack North, Aubrey,
Moore & Wallace; Ralph Cushing
and V. M. Volino of Fred A. Robbins & Co. Howard Hudson, Walter Kniffen and Bob Etienne of
H. W. Kastor & Sons Adv. Co.;
Miss June Rollinson, Russell M.
;

Seeds & Co.; L. C. Paul, Frank
Ferrin and Dave Dole of Henri,
Hurst & McDonald; Clarence Byers and Frank Reed of Stack-Goble
Adv. Agency; Bert Cavanaugh of
Roche, Williams & Cunnyngham.;
A. K. Bucholz and Walter Husted,
Ruthrauff & Ryan Inc.; Holman
Faust and Bert Faust of MitchellFaust Adv. Co.; John Tyson, Benson & Dall Inc.; Ogden Kniffin and
Jack Price of Sherman K. Ellis &
Co.; John Richardson, Sawyer Biscuit Co.;

Nate Perlstein and Philip

Ford Hour Leads

TISTER

Canada Recalls Recent
Errata Resume
KEN SOBLE, manager of CHML,
Hamilton, became "Sister Moble"
when Milton Allison of Plainfield,
In

Ind., vacationing in Toronto, appeared on Soble's Sunday, Aug. 21,
amateur program, became excited,
and answered Soble's "Are you going to do some impersonations for
us?" with "Yes, Sister Moble" instead of "Yes, Mister Soble". Soble

retorted with: "That is like some
of the tongue twisters you read
about in Broadcasting," referring
to an article in Aug. 15 issue.
Soble has been "Sister Moble" to
the industry in Canada ever since.
Incidentally Soble's amateur program starts its fourth year on

August

28,

and has grown from a

one-station presentation to a sponsored program of the Royal Canadian Tobacco Co., Toronto, now
going over CKCL, Toronto; CFRB,

Toronto; CKCO, Ottawa; CFRC,
Kingston; CFCF, Montreal, and
extended Sept. 25 to CFPL, London;
CFCO, Chatham; CKLW,

Windsor; CFCH,

North

Bay;

CKSO, Sudbury; CJKL, Kirkland
Lake; CKGB, Timmins; CFLC,

CHML,

Prescott, and

Hamilton.

New Molle Show
CUMMER PRODUCTS Co.,

Bed-

ford, O., on Sept. 20 will start for

Molle shaving cream a new audience participation program, Battle
of the Sexes, featuring Frank
Crumit and Julia Sanderson. Replacing the Parks Johnson-Wally
Butterworth Vox Pop show, which
shifts Oct. 1 to

Kentucky Club

to-

bacco on NBC-Red, the new program presents a battle of wits be-

tween men and

women competing

Morris Jr. of Morris-SchenkerRoth; Merrill Blackburn, Critchfield & Co.; Miss Holly Shively
and Miss Rena Nelson of Lord &

The program, to be
Tuesdays, 9-9:30 p. m.
(EDST), on NBC-Red, was placed
by Stack-Goble Adv. Agency, Chi-

Thomas.

go.

Elliott

for cash prizes.

heard

Roosevelt Slated to Conduct

Opening of New Texas State Network
AN ELABORATE

dedicatory pro-

gram, with
ably to
monies,

Elliott Roosevelt probact as master of cerewill
launch the newly

formed Texas State Network Sept.
15, when the state hookup will tie
into Mutual Broadcasting System.
be a double-barrelled event,
since MBS observes its fourth anniversary on that date.
A four-hour broadcast, with programs originating from New York,
Washington, Chicago, Fort Worth
and Los Angeles, will mark the inaugural. The addition of the 23station Texas group will give MBS
a 107 station network from coastIt will

to-coast.

Mr. Roosevelt, president of the
Texas Network as well as executive head of Hearst Radio Inc., announced the chain will offer a consolidated program of 17 hours of
broadcasting daily. AT&T Class A
lines have been contracted and programs will be originated from Fort

to Fort Worth
tive vice-president of

moved

is

execu-

TSN. H. A.
Hutchinson, manager of KFJZ, is
general manager of the new net-

work.
In

addition

to

the

MBS

pro-

grams, purely state features will
be originated for the Texas Network, according to Mr. Roosevelt,
the majority from KFJZ. He said
the network will seek to service
Texas smaller stations with features covering the whole field of
education, entertainment and news.
A news contract has been entered
into with UP.
In the new Fort Worth outlet
there will be five major studios for
network operations with an additional unit to be completed after

November 1. Stations in the network are: KRBC, Abilene; KGNC,
Amarillo; KNOW, Austin: KRIC,
Beaumont; KBST, Big Springs
KRIS, Corpus Christi; K A N D,

WRR,

Corsicana;

KTAT,

Worth through KFJZ, Rooseveltoperated station, or KTAT and

and

WRR,

Dallas. General offices are in
the Trinity Life Bldg., Fort Worth,

KFRO, Longview;

with business offices in New York,
Detroit, and Chicago.
Neal Barrett, vice-president of
Hearst Radio and general manager
of KOMA, Oklahoma City, has

laco.

1938

and

Galveston

;

Dallas;

Fort Worth;

KFJZ
KLUF,

KXYZ, Houston;

KFYO. Lubbock: KPLT. Paris; KGKL, San
Ane-elo; KABC, San Antonio;
KRRV. Sherman; KTEM. Temple;
KCMC, Texarkana; KGKB, Tyler;
WACO, Waco, and KRGV, Wes-

In

Name Response

Hooper Measures Sponsor
Recognition by Listeners

ABILITY

of radio advertisers to

impress their product names upon
listeners

is

measured

in

C.

E.

summary

Hooper's semi-annual
of findings on evening radio programs. Ford Sunday Evening
Hour is high, with 96.4% of its
listeners able to identify the product advertised, while others run
as low as 40%. Other highs are
Lux Radio Theatre, 95.9; Lucky
Strike Hit Parade, 95 Philip Mor;

Russ Morgan, 94.9; Lucky
Strike's Melody Puzzles, 93.3; JellO's Jack Benny, 91.8; Cities Serris'

vice

Concert,

90.8;

Molle's

Side-

walk Interviews, 88.6; Chase &
Sanborn Hour, 88.2; Voice of Firestone, 84.5; Vick Open House, 80.9.
Covering the period JanuaryJune, 1938, and based on nearly
500,000 coincidental telephone
the survey of evening programs finds Charlie McCarthy in
first place with an average listening audience of 35.4% of radio
homes interviewed, and Jack Benny second with 30.4%. Lux Theatre and Kraft Music Hall are
next, nearly tied at about 25%.
For the first time the Hooper
report includes two new sections,
in which records made by programs are shown in detail and are
shown in averages by nine different commodity groupings and by
nine types of entertainment. These
latter are comedy-variety, variety,
non-serial drama, serial drama,
specialties,
symphony - semiclassical music, dance orchestras, commentators, miscellaneous. The
calls,

product group averages show a
range of popularity from a high
of 16.6% to a low of 6.6%, and in
entertainment types, from 19.2%
to 4.6%.
During the week ending Aug. 13,
Hooper reports average radio sets
in operation during evening hours
was 18.2%; this compares with
17.6% for the corresponding week
one year ago, which marked the
low point of listening for 1937, and
with 21.0% for the week ending
July 23, 1938.

National Funding Spot
NATIONAL FUNDING Corp.,
Los Angeles (finance), which devotes 65% of its advertising budget
to radio, will use more than 36,000
spot and time signal announcements during the coming year on
California
stations,
having renewed its schedule for 52 weeks
effective Aug. 15. Firm will continue to use from 1 to 10 spots or
time signal announcements daily

KFRC, KHJ, KGB, KFSD,
KGFJ, KFI, KFWB, KFOX, KMJ,

on

KERN, KPMC, KLS, KROW,
KMPC, KEHE, KFAC.

Other sta-

be added to the list.
Smith & Bull Adv., Los Angeles,
has account.
tions

will

Benchley for Old Gold
LORILLARD Co., New York,

P.

(Old Gold cigarettes), will use a
CBS network for a show
featuring Robert Benchley, to start
Nov. 20. The program, to be heard
Sunday evenings, 10-10:30 p. m.,
will also have a name orchestra,
which has not been selected. Agency is Lennen & Mitchell, New York.
60-station
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KSFOCU
SUPERLATIVES come
to

the

KSFO

visitor

to

easily

new

the

studios, formally dedi-

cated August 12 and housed
in their

own new

adjoining

San

structure

Francisco's

historic Palace Hotel.

They complete the picture
begun a few brief months
ago with the opening
great,

new

mitter

on the shores

of the

.

5,000-watt trans-

San

of

Francisco Bay, to render a

broadcasting entente worthy
of KSFO -CBS leadership in

Northern

and

California

clearly contributing to

it.

KSFO

"THE AUDIENCE STATION"
PHOTOGRAPHIC

SAN FRANCISCO

HIGHLIGHTS

KSFO... Palace Hotel. ..San Francisco

can only

560 KC.SOOOWday... 1000W night
PHILIP G. LASKY, General Manager

I

5

National Representative:

try to tell

the story of these new
studios, in many ways

most modern in

lerica.

FREE & PETERS, Incorporated
COLUMBIA BROADCASTING SYSTEM

THESE SPACIOUS STUDIOS REFLECT KSFO'S
LEADERSHIP IN NORTHERN CALIFORNIA
Key

QOQDOa

DQOQQD
OODOOS^DQDDDQ
QQQQQ9 3QQQQQ
aaaaDa DQsaoa
OQOQaa OQOOQQ
QDOOaO QQDOD9
89QQD0 OO0D03
QQSQQQ aODQOO
QOSQQQ QQQQQD
o apaaa aop aap

Photos and Main
KSFO Studios
(Photo numbers at right)
to

Floor Plan,

1, 2,

Double Height Studios,

la, 2a, 3a, 4a, 5a,

Control

Rooms, 7
Studio

Audition Room, 6

6,
7,

8,

9,
10,
11,
12,
13,

5

Transcription Studio, 8
Press Studio
Master Control Room, 2

Echo Chamber
Lobby, 4

Check Room
Receptionist, 4

Musicians' Lounge

14, Switchboards
15, Stairs
16,

Elevator

17-33, Offices
34-41, Second Floor, not

shown
42,
43,
44,

if

about two floors

pended

studios,

sound locks, susemergency power and things

of

square

feet,

but the important thing is perfection of
reproduction. Here, perhaps better than anywhere else, the whole tonal range is given its

like that,

3,

4,
5,

Organ Studio,

1

• We could go into detail, we had more space,

Storage

Sound Effects
Sound Locks
Emergency Power,

3

proportionate values. And electrical transcriptions are broadcast from their own vibrationless,

sound-locked studio. We hope you'll see these
new KSFO studios. But see them or not, we know
you can use them for intensive spot or network
coverage of Northern California at lowest cost
per listener.

ONE OF AMERICA'S MOST MODERN STUDIOS
(MAIN FLOOR PLAN)

Recreator Draws
Salesroom Mobs,
And Sells Autos

Private Operators

Lauded by Murray
Says Stations Are Important
Part of Canadian Radio

Ticker Drama a Drawing Card
For Beverly Hills Dealer
&

Bull Advertising, Los Angeles

OFTEN

a radio station effectively
demonstrates to an advertiser,
through mail response and other
proved formulae, the listener's interest in its program. But here's
an instance where both the station
and the advertiser got an unusually dramatic demonstration.
For two years KMPC, Beverly
Hills, Cal., has been recreating
and broadcasting exclusively on the

West

Coast, the

major league base-

games, receiving

ball

its

informa-

via Western Union wire reports direct from the playing fields
in the East. From the beginning
these games caught in a big way
and two coincidental surveys

watching Hal Berger, KMPC, Beverly Hills, Cal., sports
announcer, re-create a big league baseball game in showroom of sponsoring auto dealer, who was pleasantly surprised when sales jumped.

SPECTATORS

tion

showed an audience as high as
32%. It was a good bet for a sponsor.

Was Anyone

Interested?

At the beginning of the 1938
season Marshall & Clampett, Los
Angeles, De Soto and Plymouth
dealer, took over sponsorship of
these broadcasts. After about a
month of broadcasting, the sponsor
and station decided to put on a test
that would satisfy their curiosity
as to just how much real interest
there was in these recreated games.
The upshot was
^JfiS^fe
that the games
jflHHB\
|fl»W*'*u "«l
were broadcast
for one
t

h e

week from

cl

o

w ntown

showroom

&

shall

instead
the

The

-r

m

.

wk

of Mar-

Clampett
of

KMPC

dios.

*

from

stulistening

audience was invited to visit the

showroom

KMPC

and

see

Mr KuU
-

Hal

Berger,

sports announcer, recreate
a ball game from a piece of paper.
The transfer of the broadcast from
the studios to the showroom was
publicized over
on the regular program the preceding week.
Meanwhile the sponsor cleared
the showroom of all cars and replaced them with 800 chairs for
the anticipated audience. The showroom windows were decorated and
a public address system installed
in the store. A platform with a
desk and a table for sound effects
was provided for Berger, the announcer. The stage was set. But
frankly, neither the sponsor, sta-

KMPC

nor this agency knew whether
a broadcast of this type would

ing day saw the crowds increasing.
On the last day 1,100 persons
packed the showroom and more
than 500 were turned away. Each
day before the game, a quarterhour was devoted to interviews over
the air of sports celebrities in Los
Angeles. Included were stars of
baseball, tennis, automobile racing
and the ring, with radio and film
personalities as special guests
throughout the week. To create the
general atmosphere of a baseball
game, peanuts and pop were supplied free to those attending. The
payoff is reflected in the box score:
Total
Total

five-day attendance
cars sold

4,800
12

During the week following the
showroom broadcasts, Marshall &
Clampett received 2,837 letters
commenting on the recreation. This
provided the sponsor with a good
mailing list and each writer was
sent a booklet containing interesting baseball information. In the
back of each booklet were three
self-addressed postal card coupons.
With it was an offer of a commission to anyone who would return
the card with the name and address
of a prospective automobile buyer.
If the prospect was sold in 60 days
the writer received a cash commission. The idea caught on immediately. Within a week 26 cards were
returned. From these 12 cars were
sold. As a result of this valuable
mailing list salesmen of the firm
are still selling cars. So pleased
and satisfied is the sponsor, a seasonal user of radio, that radio will
be used on a year-round basis. And
so radio scores another big victory
a more enthusiastic audience, a
tremendously happy sponsor and
for the station, the compensation
of a job well done.

—

tion,

draw an audience,
when one man at a

particularly
desk, with a

piece of paper in his hand, had to
carry the whole show, minus all. of
the usual attractions that accompany a studio audience broadcast.
didn't figure on the powerful hold that big-league baseball
and Hal Berger have on the fans
of Southern California
and the
curiosity that had been aroused as
to how he recreated these games.
The broadcast was set for 1 :30
p. m., and at 12 noon the first day
the 800 seats were occupied. By

We

—

game time another
women had crowded

150

men and

into the room,
occupying every inch of standing

room. Several hundred persons
were turned away. Each succeed-
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radio stations that are
doing good jobs in their communities, and there are lots of them,
are an important part of the pattern of Canadian broadcasting,"
Gladstone Murray, general manager of the government-owned Canadian Broadcasting Corp., told
listeners in Canada over a coast-to-

FRANK BULL

By

Smith

By

"PRIVATE

Quaker Installs Lines
AFTER two years of operation

on

a "tailor-made" basis, the Quaker
Network, comprising 17 Pennsyl-

vania stations keyed from WFIL,
Philadelphia, on Sept. 1 begins
operating with full time telephone
lines, according to Roger W. Clipp,
co-ordinator of the network and
business manager of WFIL. Under tentative plans WFIL will feed
several hours of sustaining service
to the chain beginning Sept. 10.
On that date, the network is expected to broadcast the opening
gun of the new political compaign
in the Keystone state. Some 100
political broadcasts tentatively are
scheduled over the network before
the November elections.

1938

HOWARD PILL,

WSFA,

BUYS BASEBALL CLUB
ANOTHER
tered

the

radio executive enof the baseball
when Howard E. Pill,

ranks

magnates
general manager

of

WSFA,

gomery, Ala., in August was

Montelect-

ed president of the Montgomery
Bombers of the Southeastern
League. Mr. Pill headed a group
purchasing
the
club
outright.
Other officers are William H. Le-

Grand

Jr.,

vice-president;

coast network Aug. 17, from Halifax, on the CBC Chatting With the
Listener programs. He also reported the activities in the building of the two new 50,000 watt
transmitters, CBA, Sackville, N.

and CBK, near Saskatoon.
Continuing the discussion about
private stations, he said:
"Related to the subject of the
high-power chain is a question I
am being asked. What will be the
fate of the privately-owned stations, many of which have been
B.,

real pioneers in radio?

When I now define the posiaccurately, I am merely restating the policy laid down by the
board of governors.
tion

Cliff

and Sam Dur-

president,

den, directors.

Several months ago the Birmingclub of the Southern

ham Bears

League was purchased by Thad
Holt, chief owner of WAPI, Birmingham. The Cincinnati Reds have
been owned for several years by
Powel Crosley Jr., operator of
and WSAI, Cincinnati. The

WLW

Detroit Lions pro football club is
owned chiefly by G. A. (Dick)
Richards, president of WJR, Detroit, and WGAR, Cleveland, and
owner of KMPC, Beverly Hills,
Cal.

Credit Firm Placing
COMMERCIAL CREDIT Co., Balhas started a series of
quarter-hour transcriptions, heard
Sunday mornings, titled It Happened So Quick. The programs are
dramatizations of motor accidents,
and on each station a local traffic
commissioner gives a cut-in safety
timore,

talk.

A

partial

list

of

stations

being used, through O'Dea, Sheldon & Canaday, New York, follows:
KSL WTMJ WCSH

WSM

WJAR WIS WPTF WBT KSTP
KSOO KTHS WOR WHAM KIDO
WJR WDRC WICC WJAX KFYR
KOH KGHL WJSV WFLA WIOD
KVOO KMOX WDAF KOMO KHQ
KOB WJDX KOY WCAU WCAE
WFBL WOKO KLZ KVOR WEEI
KSFO KFBK KFI WFEA KGW
WOAI WFAA.

P &

G's 13 on

PROCTER & GAMBLE

it

tions.

Friendly Relations

Green, treasurer; Gordon Persons,

WSFA

Indeed,

has been suggested to me that the
CBC is inspired by a ruthless determination to extinguish these sta-

NBC
Co., Cin-

cinnati, has scheduled Life Can Be
Beautiful, for Ivory soap, and
Houseboat Hannah, for Lava, to
start on the
networks dur-

NBC

ing September. The addition of
these two five-day-a-week serials
brings P & G's total on NBC to
13 quarter-hour shows, or 67 quarter-hours
weekly. Agencies are
Compton Adv., New York, and
Blackett - Sample - Hummert, Chicago, respectively.

"Private stations reflect and encourage local interests in a way
impossible for CBC stations. Moreover, they provide, or should provide, alternative programs, and the
valuable stimulus of competition.
Again, private stations are being
invited to cooperate in enriching
the whole Canadian program tradition."

Mr. Murray referred to increased
exchanges between the CBC execu-

and those of the BBC, and
that plans are now under way for
similar exchanges with radio executives of Australia, New Zealand,
South Africa and India. "Relations
with United States broadcasters
are increasingly cordial," he stated.
"Perhaps the best sign of this is
the growing appetite of all three
chains, NBC, CBS and Mutual for
tives

CBC programs on their networks. We are so actively in touch
with the headquarters of the three
more

chief American networks and their
principal subsidiaries, that there is
already in existence a kind of unofficial program board for North
America. Plans are in hand
for a series of programs to be
titled The Pageant of States and
.

.

.

Provinces."

'Today's Best Buys'

FOLGER COFFEE

Co., San Francisco (coffee), after sponsoring the
five - weekly five - minute Today's
Best Buys on KFBK, Sacramento

and KWG, Stockton, for several
weeks in a test, on Sept. 15 will
expand the list to include 13 or
more West Coast stations through

Raymond R. Morgan Co., Hollywood agency handling the account.

KNX KSFO KFPY
KGB KDYL KIEM KOY KGHL
KQW KFBK KMJ KFJI KOIN.
List includes

NORMAN BROKENSHIRE,

recent-

heard on a noon program on WOR,
began a Sunday quarterhour, 7:45-8 p. m. (EDST) Aug. 28
on that station, featuring an Hawaiian orchestra.
ly

Newark,
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You can get

it

NOW!
Western

Electrics

new 5 KW
ready

-with the Doherty Circuit- is

immediate delivery

for

Improve your service to

clients

and

listeners

with this pace-setting transmitter!

ASK YOUR ENGINEER about
these outstanding features:
Doherty Circuit increases power amplifier efficiency

more than 100%, from the usual 30%

to over

60%,

requiring less primary power and greatly reducing
operating costs
circuit

.

.

.

.

.

.

improved

stabilized feed-back

engineered to permit increase to

10KW,

50KWor 500KW by adding standardized apparatus.
For

details, write the Distributors

Co., Graybar Building,

:

Graybar Electric

New York.

In Canada and

Newfoundland: Northern Electric Co., Ltd. In other
countries: International Standard Electric Corp.
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Jansen Leaves

KVI

Post

To Head KGU, Honolulu
EDWARD JANSEN,
manager

of

commercial

KVI, Tacoma, has

re-

signed to accept the post of sales
and production director of KGU,
Honolulu. He sails shortly after

SHOULD COMMENTATORS BE OPINIONATED?

Sept. 1 with his
wife and 8-monthold daughter to
take up his new

Now

duties.

News Commentator

KMOX,

"THIS

32,

Jansen began
KVI as a
part-time anwith

nouncer in 1929
under the late E.
M. Doernbecher,

Mr. Jansen
daughter,
Mrs. Vernice Boulianne, now manages the station. Previously he was
an actor, but in 1928 he was
stricken with infantile paralysis
while playing the rabbi in "Abie's
Irish Rose." Upon his partial recovery, he joined KVI and became
one of the Northwest's most popular announcers and later one of
Tacoma's most enterprising young
business men. His resignation was
the occasion of a tribute of several
columns in the Tacoma News-Trib-

whose

WHO Hearing Ordered
THE APPLICATION of WHO,
Des Moines, for special experimental authority to increase its
power from 50,000 to 500,000 watts,
or equivalent to that used by
and under similar terms, was des-

WLW

ignated for hearing without date
by the FCC Aug. 23. Because the
whole issue of experimental highpower is involved in the
case
heard before the so-called Superpower Committee of the FCC in
July, it is not expected that the
actual hearing date on the
application will be set until it adjudicates the Crosley case. The
application was designated
for hearing before the FCC, rather
than an examiner. Best estimates
are that the Commission will not
decide the
case finally for
several months
perhaps a half

WLW

WHO

WHO

WLW

—

year.

New

Plant for

INVOLVING

an

KRLD

expenditure

of

more than $100,000, KRLD, Dallas,

installing

is

new

entirely

transmitting equipment and plans
to begin operating with the new
facilities

November.

in

A W-E

10,000-watt transmitter has been
purchased, with all connections for
increasing its output to 50,000
watts, along with a 465-foot Blaw-

Knox guyed

A

radiator.
transmitter house, with sleeping
and housekeeping quarters, is being constructed approximately 12
miles from the city limits, under
direct
supervision
of
Tom C.
president, and execuGooch,
tive head of the Dallas Times-Hervertical

KRLD

ald.

Technical work

vised by Roy
chief engineer.

HARRY W. FLANNERY

By

is

being super-

M. Flynn,

KRLD

I
I

(Pine Balm cough remedy), will soon start a spot announcement series on an undeter111.

has been pre-

say, "No."
say, "No,"

despite the fact
a news commentator
has been on the air for six

that

I

who

am

years, making his own most violent attacks, until the last two
years, on one issue and personality
after another.
I say "No," because of my experience in the past and because

have come to realize that an
opinionated news commentation is
not necessary and that, after all,
I am not on the air as a crusader
to set the world right, nor as a
sage sent forth to save the world
with my wisdom. I am on the air
to sell a product.
Once upon a time, I thought a
news comment program had to
bristle with opinion, that it would
not attract any attention and would
be as unsavory as dish water unless spiced with the pepper of
fearless statement. The mail that
I

resulted from following out this
idea made me even more firm in
my belief. Many people, of course,
objected to what I said, but there

were always more who, it happened, applauded me for my courage in setting the ignorant and the
sinful upon the right paths. I was

man with big stuff."
sponsors were kind souls,
too. They looked at the mail and
a

"little

My

"That

remarked,

means

they're

And

what's more, the
people who complain about what's
said will tell other people and
they'll all listen to hear what you
say next."
But though the sponsors were
generously minded, reading letters from people who didn't like
listening.

the

program began to have its efon me. Some of them, I must

admit, even

cello,

Louis

sented unseen and unheard by the
sponsor until after broadcast. All
of the opinions expressed in it are
strictly those of the commentator,
and not necessarily those of the
sponsor, nor is the sponsor responsible for them."
Radio listeners are familiar with
sentences like that introducing and
concluding programs of comment
on the news, the motion pictures
and other topics of the day. People in radio also know that many
commentators have been forbidden
to discuss such issues as labor and
capital, politics and even certain
personalities of the day, and that
the products of one famous commentator's sponsor were even boycotted by a group because of remarks made about that group.
Should a news commentator give
his
own opinions honestly and
vigorously? Should he speak out
on the political, social and other
issues of the day?

fect

Pine Balm Scheduling
DR. W. B. CALDWELL, Monti-

St.

PROGRAM

made me

feel that I

might be mistaken on some issues.
After all, I began to feel, I'd have
to be a wise person indeed to know
enough to form the one and only
right opinion on political issues

that

men have

studied for years,

mined group of stations. Kelly,
Stuhlman & Zahrndt, St. Louis, is

on social problems that have been
debated for centuries and on economic matters that have yet to be

agency.

solved.
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Maybe, after all, I wasn't so
smart.
Sarcastic Westbrook Pegler put
the case well. He wrote an article
about "the deep-thinking, hairtrigger columnist or commentator
who knows all the answers offhand
and can settle great affairs with
absolute finality three or even six
The intellectual
days a week.
.

landmarks

.

.

.

.

.

who know econom-

the Constitution, law, politics,
history, the CIO and the
AFL, housing, international relations, birth control, the infield fly

ics,

war,

Fascism,

rule,

zism,

inflation,

Communism, Naagriculture

and

phrenology."

Even though my sponsors were
considerate, the letters had pricked
my balloon of self importance and
sent me crashing to the good old
solid ground. They made me think.
Now I know there are many who
talk about the freedom of speech,
of individual liberty and of the
necessity of maintaining the fundamentals of democracy. That's all
right for them, but not for me.
That's all very well, but my job
is not to evangelize the world, not
to be the Billy Sunday or Aimee
McPherson of news commentators,
but to sell my sponsor's product.
For instance, there was the re-

—

mark made by one complaining
listener. It was typical, too.
"If your meat is as rotten as
your commentator," he wrote, "I

want any of it."
That was one man among the
many offended today. There were
the piles of letters from others
who had complained in the days

ALL-PURPOSE

index

is

the pro-

gram board devised for KVOO,
Tulsa, by Ken Miller, news editor
and assistant to William B. Way,
general manager. Improvised to
provide a standardized system of
program indexing the Miller method makes possible an instantaneous
check on commercials, sustainings,
contract durations, talent and all
other data on the station's pro-

gramming and sales operations.
Some 3,500 individual cards are
required to keep a program schedule for one week. The board contains about 1,200 individual card
pockets, with a minimum of three
cards in each. One contains the
name of the program, starting date,
length of contract, time of broadcast; another shows similar data
for NBC-Red programs; a third,
for NBC-Blue being fed at that
time, and possibly another covering local fill-in, if required. Shown
in the picture is Ruth Dickens, assistant in KVOO's traffic department.

don't

gone by. Eventually,

appeared,

it

I would, in my bold
march of
opinion, step on the toes of every
possible customer of my sponsor,
and well, I wouldn't be on the
air at all then.

—

But how could I construct a
worthwhile program of news comment without opinion? That was
my problem. For some time I
thought no one would care for a
program of this kind without opinions and that if I therefore had
no listeners, there would be no one
on the other end to influence
toward my product. I could, of
course, present a news program,
stating the facts only, but I was
supposed to be a news commentator, not a newscaster.
Finally there came the obvious
realization that there are two sides
business
to every question.
therefore was to study each issue
as thoroughly as possible and then

My

present the arguments both pro
and con. I could state each with as
much fire as ever and leave it to
the listener to form his own opinion. Thus I would compliment the
listener, instead of antagonizing
him and, since I would always
state his side of the case, I might
gain a reputation for being fair
and honest and win a following
who believed my commercial arguments as well as my news comments.

For two years, I have dropped
the banner of the crusader and
taken up the task of making the
news picture clear and to try to

make
and

its

personalities

then,

when my

live.

Now

talks

with

Dickering for
NEGOTIATIONS are

KGY
in progress

the sale of KGY, Olympia,
Wash., to interests headed by J.
Elroy McCaw, manager and part

for

owner of KELA, Centralia, Wash.
The purchase price is reported to
be $25,000, but the deal has not
yet been closed. Owners of KGY, a
100-watt outlet, are Louis Wasmer,
operator of KGA and KHQ, Spokane, and Archie Taft, operator of

KOL, Washington. Mr. Taft

re-

cently purchased 30% interest in
KRKO, Everett, Wash.

friends and articles in the news-

papers and magazines arouse me,
I am sorely tempted to speak out
and set the world aright once
more. I am moved to take advantage of the fact that my copy has
never, in six years, been censored
by anyone and that my sponsors
never apologize for my opinions
by one of those "disclaimer" statements. But, when the luring finger
beckons, I think over this argument I've made here today and tell
myself that my duty is to stick to
the straight and narrow path that
leads to the most sales for my
sponsor's product.
Or, on second thought, does it?
After all, this is my side of this
issue only. Certainly there's plenty
to be said against my stand
and maybe I'm wrong again.
.

.

.

M—m—mh.

But this time I'm not selling any
meat, beer, breakfast food, tomato
juice or dog food, and perish the
doubt therefore. Today, I can, for
once, speak out in biased argument. Today I can hew to the line,
let the chips fall where they may.
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Certainly advertising

the

last

men

often shape the

fat;

decade they have worked more and'h

have made more and more use

of

than any other type of radio. ©

We

cessful spot broadcasters use these
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SO
MRP
IN DO
mrp
IN DO

Atlanta

IN

Atlanta
/mania.

WFRR

Ka

W
A AR
W nJ\o

Dosion

WMAP

Dosion

WTPP

WRFM
VV DEtlN

DUIIaiO

\A/P flR

Cleveland

WfAn

jjanas

Wonr

ron worm

won

L/enver

WU/u

Kansas City

ViPV

utile nocK

KM

Los Angeles

Lob
DO
MRP
IN DO
MRP
IN
DO
PRQ
ODO
MRP
IN DO
PRC
ODD
MRP
IN SO
MRP
IN DO
MRP
IN DO

K.LOA

Los Angeles

In

WnAo

Louisville

\X7T T

U
WLLrl

Lowell- Lawrence

W

Milwaukee

1

Houston
Indianapolis

XT
1
; 1 _
Nashville

1X7C»TD

New Orleans
New York

WbMU
i

justing time, thereby increasing

its

• They

volume

faster

MRP
do
one
OBO

MBb
MRP
IN DO

Minneapolis -St.Pa ul

Warn

WnN
W An
KGW

lore within the walls of time... radio time.

IN

ueiroit

MJ

KSTP

mi

mrp
DO
MRP
IN DO
MRP
IN
DO
MRP
IN

Dnugepori

WFR1UT
wr DIV1

the manufacturer's branded merchandise. • In

a»o

OUIIalO

WTR
VVBC

)f

1 1 rv)

don

vv

at

1

1

INortolK

(

NBC
NBC
NdC
NBC
MRP
IN DO

KEX

Portland, Ore.

Moo
NBC

WLAN
WRTD

Providence

IN

Richmond, Va.

NBC

oau La&e oity

PRC
ODD

WOAI

San Antonio

NBC
NBC
NBC
NBC
NBC

rortland, ore.

KOMO

Seattle

KJR

Seattle

KHQ
KGA

Spokane

WMAS

Springfield

CBS

KVOO

Tulsa

NBC

KFH

Wichita

CBS

Spokane
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THE YANKEE NETWORK
THE COLONIAL NETWORK
TEXAS QUALITY NETWORK
jio^caciiiou uijougiiout the United States
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is

more than a coincidence
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bought into the music publishing field), hotels,
taverns, dance halls and even bootblack parlors and barber shops, have complained about
ASCAP's arbitrary demands for tribute and
its questionable tactics. Radio added its voice
about a decade back when ASCAP began to
intensify its drive, the industry becoming its
chief source of revenue to the tune of about
$5,500,000 annually.

ASCAP

has managed to get just about what
has demanded because of the provision of
law which leaves the courts no discretion but
makes mandatory the assessment of a $250
fine for innocent infringement of a copyrighted
musical composition. That has been ASCAP's
chief legal weapon; it has backed it up with
it

as adroit and skillful a lobby or public relations organization as any industry boasts.
Certainly it is within the province of the
joint legislative-departmental committee to inquire into all phases of ASCAP's operations.
is to

recommend

leg-

ameliorate monopolistic situations
or tendencies. And it has an antiquated, quarter-century old copyright law to deal with
when it comes to the music situation.
We trust the committee, on the basis of Mr.
Miller's plea and information available to it on
ASCAP's background, will make this study
one of its first orders of business this fall.
to

Network and Net
WHATEVER

Profit

the arguments to the
there is much to be said in favor of
plan of Independent Radio Network
for a policy-partnership with the

contrary,
the basic
Affiliates

networks.
After all, the networks are only as strong as
their outlets. Conversely, American radio could
not have attained its present commanding
stature, and the network outlets their importance to the community and the nation, were
it not for the spadework, leadership and resourcefulness of NBC and CBS and the men
who have guided their destinies, and, later,
the appearance of MBS as a full-fledged chain.
It would be dodging the fact if it were not
pointed out that IRNA, now permanently set
up, is using to advantage the scheduled net-

work-monopoly investigation

to reconcile certain differences with the networks. Yet, some
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have justifiable complaint about chain
Copyright clearance is a case in
point. Affiliates have the right to participate
by the networks
in policy determinations
when they have no control over the programs
fed them, though held responsible under the
law. There is much to be said for responprocedure.

the acseeking
a Federal Monopoly Committee inquiry into
ASCAP. For a quarter-century, motion picture exhibitors and producers (until they

islation

• paul brines
• david h. glickman

affiliates

Order

EVERYONE in radio should welcome
tion of NAB President Miller in

The committee's function

1938

lished by Harcourt,

The

girl

Eileen

is

Brace

&

Co.,

New

York.

McKenny, secretary to

George Bijur, president of George Bijur Inc.,
agency headed by the former sales
promotion director of CBS. The author is
Ruth McKenny, who on Aug. 26 was guest on
Cal Tinney's // / Had the Chance program
on NBC-Blue.

Advertising
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is
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book whose central chara girl in an advertising agency, the
novel My Sister Eileen has just been pubacter

Broadcast AdvertisingMARTIN CODEL,

Inc.

sibility at the source for all

program material.

And

equally significant is the question of
network commercials. Affiliates, we believe,
have the right to counsel with the networks
on the kind of commercials scheduled, on station-break spots, and on other advertiser demands. If affiliates are in agreement with the
networks on sound advertising and trade practice policies, the sponsors and their agencies

won't attempt arbitrary or roughshod tactics.
Network broadcasting goes back only to
1926. It has grown with amazing swiftness, as
has broadcasting itself. The FCC inquiry can
result in accomplishment or failure, depending
upon the manner in which the industry conducts itself and the attitude taken by the Commission. The industry and that means affilmust
iates plus networks plus independents
not regard the forthcoming proceedings as a
field day in which to troop out all grievances.
The FCC is not (or at least should not be)

—

—

interested in individual controversies peculiar
to a particular station on a particular netIt is interested in broad industry policompetitive practices and program services, which converge to make a showing of
best possible public service.

work.
cies,

Individual

station

contracts

with the net-

works obviously must be left to individual negotiation. Such factors as the importance of
the station to the network and of the market

must be taken into account,
no pattern that fits all affiliates.
On matters of basic program and commercial
policy, however, IRNA should be able to work
in complete harmony with the networks for
the entire group of network affiliated stations.
And in this sphere, MBS figures along with
NBC and CBS, because industry policies should
be uniform all down the line.
IRNA has entrusted its affairs to an able
group of men. It was perhaps an oversight
that there is no 100-watt station man on the
executive committee, though two of the members have locals as well as regionals. The committee appears to have the right approach.
We believe it can be depended upon to avoid
the pitfalls that might develop in its zeal to
work out the most favorable arrangements
with the networks preparatory to stating its
to the advertiser

and there

is

definite position in the inquiry.

SPEECHES of religious and broadcast industry leaders at the banquet celebrating the fifteenth anniversary of National Religious Radio, held May 23 in New York have been published under the title The Church in the Sky
by the Federal Council of the Churches of
Christ in America, New York.

AFM's New Spree
MANY

AFTER
months of trying negotiations,
broadcasters got together with the American
Federation of Musicians on reemployment of
unemployed musicians. For
it was
a
favorable deal; on the part of most stations,
large concessions were made, particularly when
the unemployment problem was not of radio's

AFM

making.
Out of the arduous dickerings came definite
commitments. One of these was that when contracts were consummated, there would be no
restrictions placed upon tranand recordings. Transcribers who
with Joseph N. Weber, AFM president,

penalties

or

scriptions
sat in

are authority for the
would be no reprisals.

statement that there

AFM

Like a bolt out of the blue,
has proclaimed a 250% increase in scale for musicians

employed by transcribers,

effective Sept. 15.
a breach of faith. They
say it will result in prohibitive manufacturing
costs. Some producers may be forced out of
business. If invoked, the new scale inevitably

Transcribers

call

it

would compel increases in prices to advertisers
for tailor-made campaigns and boosts in costs
to broadcasters for library services

—

that is,
the present quality and size of orchestras
were maintained. Spot radio would be placed
in an unfortunate competitive vise.
if

Obviously, higher costs would have a depressing effect on spot campaigns. Moreover, higher
costs would unquestionably result in use of
smaller orchestras both for advertisers with

and for library

fixed budgets

rather

difficult to reconcile this

services.

It

with the

AFM

is

position of alleviating unemployment and of
spreading work. If transcribers decided to

spend the same amount for fewer musicians,
would tend only to aggravate the purported

it

unemployment crisis.
It seems to us this situation is one with
which Independent Radio Network Affiliates,
as the group which negotiated the basic contract with AFM, might well take up through
its newly-created permanent executive committee. AFM made a good deal with the broadcasting industry. But, given a finger,

it

now

wants the hand. And next might come the
body, unless steps are taken to checkmate this
spree, springing from its newly-acquired bargaining power.
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WILLIAM

—

CBS,

former manager of
Utah, and onetime technician with KSL, Salt Lake
City, is now commercial manager of
the new KUTA, Salt Lake City, under

KSUB,

Cedar

City,

Frank C. Carmen, managing director.
Program manager of the station, which opened Aug.
Anderson.

MYRON

BENNETT

J.

Lois

is

1,

manager.

GEORGE MOORE,
of

lege

young men are sent to coland there are determined lads

who go

to

And

college.

some speculation as

to

there

is

whether the

youths who fight for their own education get further in this hardboiled world than those who have
their book-learnin' wished upon
them, via the paternal purse.
In Sherman Delos Gregory we
find a brilliant
tive who might

young radio execu-

have been stymied
after his freshman year in high
school had he been inclined to take
the easy road. Instead he became
a trouble-shooter for his hometown telephone company out of
school hours and continued a long
series of jobs until he had finished
high school and emerged from college with the coveted degree of
electrical engineer.
But let's get this thing in chronological order to show how "Greg",

as he is best known by his colleagues, has qualified himself to become general manager of
in
Pittsburgh, a post he takes over
Sept. 1
just a few weeks before
his 34th birthday.

KDKA

—

He was born

Wessington
Springs, South Dakota, Sept. 18,
1904, an only child. When he was
six the family moved to Pierre
where they lived from 1910 to 1924.
This period covered his elementary
school years and two years of his
attendance at the South Dakota
School of Mines. Then he lived in
Rapid City from 1924 until he was
graduated with his technical dein

Upon graduation he
Westinghouse Electric

joined the

& Manufac-

turing Co., taking the training
course prescribed for graduate engineers. In 1927 he dramatized the
opening of the electrified steel
mills of the United States Steel
Corp., in Homestead, Pa., by having the late Judge Elbert H. Gary
pass his hand three times over a
silver sphere in his New York office.
This started a 5,000-horse-

power motor

in

Homestead and

put the new mills in operation.
Also in 1927, Gregory handled
the controls for the first successful
transcontinental broadcast over the
networks of NBC. During his first

two years with Westinghouse he

was

instructor in radio at the
night school of Carnegie Institute
of Technology. One year of his
practical training and experience

was devoted
In his

to television.
latest position, assistant

manager

of radio broadcasting for
Westinghouse, "Greg" has had
charge of program supervision for
the four Westinghouse-owned sta-

tions (KDKA, KYW, WBZ,
WBZA). In 1933 he was transferred to the Chicopee Falls plant
of Westinghouse and last spring to
Baltimore when Westinghouse radio division moved to the Maryland
city. He is listed in Young Men of
America, the equivalent of Who's
Who for the older generations.
In appearance, the new
boss stands an even six feet tall,
is
erect with a rather military
bearing, dark complexioned, weighs
175. His deep voice is always low,
under control and soft-spoken, although positive. There's nothing
frivolous about Gregory. He says

KDKA

gree in 1926.

Family funds were limited and
illness of the mother took all the
surplus. If young Sherman was going to have an education he would
have to get it for himself. So after
the telephone job put him through
high

school, he obtained employment at the School of Mines in
charge of all electrical work. He
also ran the college radio station,

WCAT,

which students said stood
for "wildcat", and between times
acted as chauffeur for the president of the college.
He served a three-year enlistment in the South Dakota National
Guard, the term overlapping high

BROADCASTING

college, the service including identification with both artillery and engineering divisions.

•

comparatively little but is so sincere that it counts. Yet he's no
grouch. A good listener with a responsive and ready smile, he has
the attitude of a thoughtful, friendly executive. Conservative rather
than demonstrative, when a new
idea is proposed, his first question
is apt to be "What will it c"»+-?"
He asks for advice and sugges-
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the

WAGA,

Wicker,

of the sales staff
Atlanta, married Elizabeth

WAGA

home

ARDE BULOVA

counsellor, Aug.

27.

Primrose,

Symphony

manager

WIBW,

Topeka, Kan., painfully injured Aug. 14
when he dislocated his hip, was' confined to his home for several days, but
has returned to his desk.

HERBER SMITH,

of

formerly account

executive
Blackett-Sample-Humof
mert, Chicago, has joined the CBS
Hollywood sales staff in a similar capacity.

OSCAR REICHENBACH

CBS,

of

Hollywood, sales promotion department, has been transferred to San
Francisco to work several months
with Arthur Kemp, Radio Sales Inc.
representative.

W. GLADSTONE MURRAY,

genermanager of Canadian Broadcasting Corp., and R. H. Thomson, president of Northern Broadcasting Co.,
al

CFCH, North Bay, CJKL,
Kirkland Lake, and CKBG, Timmins,
made a ten-day aerial tour of Northern Ontario and Northwestern Quebec
operating

to inspect the general radio situation
in Northern Ontario.

DAVE NOWINSON,

publicity director of KSO-KRNT, has resigned to
join the writing staff of KFI-KECA,

Los Angeles.

He was

licity director for
in radio work in

formerly pub-

Look magazine, and

Chicago. Mary Litradio editor of the Des Moines
Sunday Register, has succeeded him
tle,

but will continue her newspaper woi'k.

WAYNE WELCH, KSO-KRNT,

FELIX GREENE,

Co., with headquarters in New York,
returned from a visit to England on
the Normandie on Aug. 15.

BOB KENT,

GERALD

C. GROSS, chief of the
International Section, sailed Aug.
American
Merchant for a
19 on the
vacation in France, wT here his three
children have been attending school
during the last winter and spring.

PAUL W. MORENCY,

general manager of WTIC, Hartford, and secretary of Travelers Broadcasting SerCorp., left Chicago for
17, after attending the

Aug.

manager

of

Minneapolis, was recently
elected to a committee in charge of
the 1938 4-H Clubs Annual Banquet
in Minneapolis in September, an event
sponsored each year by business and

men of the state
champion 4-H club workers.

for

from anyone, weighs this
testimony against his own knowledge of the particular problem under consideration, then makes his
tions

decisions.

Fraternally, he is a Mason, and
golf is his favorite recreation. His
wife was formerly Elizabeth Reigler, of Ben Avon, near Pittsburgh,
and they are the parents of little
Betty Louise and James Allan

Gregory.

Denver

IRNA

From Denver

he goes to Los
Angeles for a vacation, returning to
meeting.

Hartford after Labor Day.

RALPH ROBERTS, manager
KWLK, Longview, Wash., has

of
re-

signed to become special events and
news reporter at KOL, Seattle.

M. F. (Woody) WOODLING, former manager of KYOS, Merced, Cal.,
now manager of KWLK, Longview,
Wash., on Aug. 1 married Miss Georgette Sorenson, of Merced.

JOHN

KENNEDY,

President of
A.
the West Virginia Broadcasting System, and Mrs. Kennedy, on Aug. 21
became the parents of a nine pound
eight ounce son, David Lee. They

now have two daughters and two
sons.

ROONEY PELLETIER, manager of
CBM. Montreal, goes to London, England, BBC headquarters, to study British broadcasting early in October. In
exchange the BBC is sending to the
CBC Lance Siefking, considered the
most distinguished and experienced of
BBC program producers. The two will
remain as exchangees during the winter months.

EDITH MARTIN,

secretary

to

W,

A. Wilson, general manager of WOPI.
Bristol, Tenn., was married Aug. 14
to W. A. Wilson Jr. Seeond Wilson

Edwin, who

is credit manager of
was married a week earMary Elizabeth Hayes of Bris-

the station,
lier to
tol.

JAMES

EARL

own

pro-

FCC

manager

professional

of sales

manager of KWBG,
Hutchinson, Kan., according to an announcement by W. B. Greenwald,
president and general manager.

and

GAMMONS,

manager

merchandising and publicity
of KFH, Wichita, has been named

motion,

Collins, Colo.

H.

North American

representative of British Broadcasting

son,

Des

Moines salesman, has been named sales
promotion director for the Iowa Network succeeding Gladys P h e n d e r
Greenburg, who has moved to Fort

WCCO,

NBC

board.

vice

BEN LUDT,

for Europe
17. William
solo violinist of the
Orchestra, was also on
sailed

on the Normandie Aug.

assistant general

has been ap-

pointed general manager of KOVC,
Valley City. N. D., in a reorganization of staff which also placed David
B. Mills in the post of commercial
manager while Robert E. Ingstad continues as program director. Thomas
Elliott has been made merchandising

and

Aug.

KIDO

ARCH MADSEN,

school

sailed*

C. G. PHILLIPS, manager of
v
Boise, Idaho, early this summer elected president of the Boise Ad Club,
was recently elected commander of
John Regan Post No. 2 of the American Legion, in which he has been active for more than 15 years.

C. L. EANES, for the last nine years
connected with Albuquerque newspapers and at one time with newspapers in Texas and Florida, has
been named manager of KOB, Albuquerque.

SOME

president of

until mid-Septem-

Queen Mary.

NOTES

SHERMAN DELOS GREGORY

having

ber,

PALEY,

S.

Europe

in

is

Le GATE, sales promotion
of the Dayton Daily Neios

WHIO,

Dayton, has been transferred to the Miami Daily News and
WIOD, that city. All are properties
of

W.

former Gov. James M. Cox.
J.

SCRIPPS, manager

Detroit,

addressed

the

of

WWJ,

Council

Youth group Aug. 24 at a meeting

WWJ

for
in

auditorium, discussing new
developments in high frequency broadcasting and demonstrating his talk
with a shortwave equipment setup.
the

PALMER

E.
BALDWIN, formerly of
the Baldwin-Urquhart Agency, Niagara Falls, has been named by Manager Donald Withycomb to coordinate the activities of sales, production

and program departments of WFIL,
Philadelphia, and Josephine Canaday,
of Washington, D. O, has joined the

WFIL press department.
CARTER M. PARHAM,

of

WDOD,

Chattanooga, recently married Willie
Lee Kittrell.

September

1,
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ROBERT

M. STEFFENS, formerly
KGRV, Weslaco, KXYZ, Houston
KRLH, Midland, has joined
KFRO, Longview, Tex. John C. MacDonald, program director of KFRO,
of

and

Aug. 15 for a vacation trip which
him to Chautauqua, N. Y.,

left

will take

JULIAN BENTLBY,
Farmer

Prairie

news

editor of
head of the

and

where he

will visit the preliminary
audience-testing program surveys being
conducted by Miller-Franklin, observing audience reactions and gathering
ideas for new shows to be broadcast

WLS,

Chicago, was injured Aug. 12 when his car overturned
near Menominee, Mich., while he and
Mrs. Bentley were returning from a
vacation. Mrs. Bentley was uninjured,
but he sustained cuts and shock requiring hospital treatment.

news bureau

of

EDMUND LINEHAN

DOUG ROMINE,
Rock, Ark.,
Aug. 9.

has been ap-

but

continue

will

WCOL

traffic.

SUMMER DIDOES

staff.

is

EARL MULLIN,
the staff of

of the

NBC

press

has been transferred to

department,

Lenox R. Lohr,

president.

JOHN CONRAD, formerly of WIBW,
Topeka, Kan. and public relations director of KWK, St. Louis, for the last
five years, has joined WLW-WSAI,
Cincinnati.

PAUL WILSON,

formerly of KFRO,
Longview, Tex., has joined WAML,
Laurel, Miss, as program director.

BILLY TRACY,

formerly of
Mississippi City, has joined
Laurel, Miss.

LEW KENT,

WMAZ,

of

marry Miss Ruth
Manchester, Ga., Sept. 3.

will

WGCM,
WAML,

Macon, Ga.
Conradi of

VERNE SAWYER,

chief announcer
of KGVO, Missoula, Mont, resigned
recently and will retire to his recently
acquired ranch in the Flathead Valley.
Special events details will be handled
for
by Al Davis.

KGVO
DWIGHT

(Doc) WILLIAMS, of
WTMJ, Milwaukee and formerly with
WCAU, Philadelphia was married in
Milwaukee in August to Virginia Jane
Olson, of Boston, daughter of Arthur
Olson of the Olson & Kelly Agency,
Milwaukee.

ELLIS HARRIS

KFJM,
KDAL, Du-

formerly of

Grand Forks, has joined
luth, replacing

Vince Lonergan.

WTAR,

JEFF BAKER,

of
Norfolk,
the father of a daughter, Virginia Lee, born recently.

Va.

is

ELEANOR

PITTS, graduate

of

the

of Oregon, has joined
Sacramento, Cal., as director
of the KROY Guild Players.

University

KROY,

JOHN PAVLIS,
Rapids,

la.,

Evelyn

ried

Ken

Hastie,

was married
ry,

WMT,

of the
Cedar
sales staff, recently marFawcett, of Cedar Rapids ;

WMT

to

traffic manager,
Louise Black, of Per-

la.

Newark,
Aug.

conduc-

Jr.,

Pure Food Hour, on

tor of the

WOR,

the father of a girl born

is

ALEX BIDDLE

Jr., scion of Philadelphia's socialite family, has completed four weeks in the press department of WFIL, Philadelphia, and has

been moved on to continuity work.
of

WOAI, San

Antonio, received a commission as lieutenant colonel on the
staff of Gov. Allred of Texas during
the
dedication broadcast over

WOAI
NBC Aug.

6.

RUSS DAVIS, head of the KWTOKGBX, Springfield, Mo., announcing
has

been

president
the Springfield Archery Club.

staff,

LOU BOLTON

of

elected

CJRC, Winnipeg,

and Jimmy Freedman

codirectors of Crawford-Winslow
Curtis, Los Angeles talent agency.

RUTH BERNARD,

traffic

&

manager

Don Lee Broadcasting System, Los

Angeles,

has

returned

after

a

months absence following ar auto

five-

ac-

cident.
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September

1,

musical director

will

marry Bettie

Smith, formerly of Winnipeg, in Toronto Sept. 1.

SUSAN AGAR, who
a

casting

woman's

CFRN, Edmonton,
years,

has been broad-

feature

for

the

completed

recently

over
ten

last

a

trip

through eastern Canada and eastern
United States gathering material for
her autumn programs.

LOU CROSBY, Hollywood announcer
on the CBS Lum & Abner program,

left

RUSSELL HIRSCH,
vocalist
of
WCOA,

announcer and

Pensacola, on
5 leaves for Cincinnati to attend the University of Cincinnati.
Sept.

ELLIS HARRIS, formerly with
KFJM, Grand Forks, N. D., has
joined the production staff of KDAL,
Duluth.

FRED JESKE,

Timekeeper

at

WSYR,

Syracuse, celebrated his 15th
year in radio August 22. Congratulatory telegrams included greetings
from Syracuse's Mayor Rolland B.

sponsored by General Foods Corp., is
recovering from an appendicitis opera-

Marvin and other

tion.

tor of the Philadelphia Daily News
and well known in Philadelphia and
New York for her journalistic and
radio
work, has been signed by
Philadelphia to start a new
type of Women's Club of the Air pro-

HOWARD CULVER,
tion

director

of

sound producHollywood,

KMTR,

MABEL LOVE,

has recovered from injuries received in
an auto acicdent.

WPEN,

WARD BYRON,

gram.

Hollywood writerNew York for confer-

producer, is in
ences with
executives on the
proposed radio serial, The Adventures
of the Masked Phantom.

NBC

LOLLIE MAE CRICHLOW,

secre-

tary for the past two years to James
Pate, general manager of WACO,
Waco, and
Austin, married
Kenneth Edmondson, manager of a

W.

KNOW,

Waco department

store,

Aug. 27. Miss

Crichlow resigned, Miss Faye Garrison taking the post.

WHITE

ROBERT

E.
of WBZWBZA, Boston, has been appointed
chief announcer.

SARAH DRENNAN,
WSB,

formerly secre-

Lambdin Kay, manager of
Atlanta, married Ralph Deans,

to

prominent Atlanta

recently.

florist,

RALPH HATCHER,
director of
ing an infected

sales promotion

Norfolk,

nurs-

is

hand after an automobile door was slammed on an already injured thumb.

CHARLIE SPRENKLE,
is

the

of

father

WWSW,
of

a

boy

born Aug. 22.

GEORGE BRENGEL, formerly with
the NBC New York staff, WAIU, Columbus; WTAM, Cleveland, and
WGBB,

Freeport, N. Y., has joined
Charlotte N. C.

WSOC,
ART ARDELL,

formerly

of

KNX,

Los Angeles, and WINS, New York,
has joined the announcing staff of

WIND,

have been appointed radio department

of

EDDIE HOUSTON,
of

Pittsburgh,

KEN McCLURE, newscaster

At

WOR

WTAR,

9.

of radiomen are illustrated in these photos.

Lowell MacMillan, WREC, Rochester, being drawn by a breeches
buoy from a Coast Guard cutter to shore and describing the sensation
on the air, including a frank description of a case of wet pants as the
rope sagged and pockets acted as scuppers. In center is John Fritsch,
announcer of WBAL, Baltimore, with part of catch of 120 hardhead,
kingfish and flounders taken off Ocean City, Md. At right Joe Creamer,
promotion manager of WOR, Newark, is contemplating Taffy, prize
cocker spaniel owned by Bob Catherwood of the
sales staff, during
a vacation at the Catherwood summer place in Jersey.

tary

ALFRED W. McCANN

KARK,

ROSS MULHOLLAND,

handle

to

of KARK, Little
the father of a girl born

HARRIS OWEN,

manager, has been named to succeed
Mr. Linehan as assistant program di-

Jack Chase, of the University
of Iowa, has joined the announcing

is

Little Rock musician and band leader, joined
Little Rock, Ark., as musical director Aug. 15.

program director of KSOKRNT, Des Moines, succeeding Ranny Daly, resigned. Dick Teela, traffic
pointed

rector,

KFRO.

by

Gary.

.

EDWARD DUKOFF Associates,
York,
paper

has

New

been

retained as
trade
relations counsel for WFAA,
Dallas. The
organization functions
similarly for the Yankee and Colonial

Networks.

HENRY

J O S Y L N,
KPDN, Pampa, Tex.,
KGNC, AmariUo.

1938

formerly with
has joined

city

former women's

DRAKE BINGHAM,

WKY

dignitaries.

formerly

edi-

of

KOMA,

Oklahoma City,
has joined KTUL. Tulsa as news editor, succeeding Erv Lews, who has
and

WLS, Chicago.
RITA BUSSER, secretary
gone to

John
manager of

Vorpe,

to

advertising
Cleveland, married
John Kurt, assistant traffic manager
of General Dry Batteries Inc., Lake-

T.

WHK-WCLE,

wood, O., Aug. 27.

GUY WALLACE,
Cleveland,

WHK-WCLE.

of
the father of a boy born

is

Aug. 14.

FRANCIS PETTAY,
WKRC, Cincinnati, has
WCLE,

formerly
joined

of

WHK-

Cleveland,

DONALD

MacLEAN. free lance
writer and former NBC announcer,
has joined the faculty of the Cornish
Theatrical School in Seattle as instructor in radio writing and production.

HEATH and Pat
C.
Hayes, both new to radio, on Sept.
MARION

NBC to act as field reprethe civic concert serbooking NBC talent for concert

1 will join
sentatives in
vice,

appearances.

SYLVIA PRESS, publicity
WINS, New York, has

director

resigned
temporarily succeeded by Dorsey Owings. Irve Tunick, assistant to
Louis Tappe, WINS continuity chief,
has also resigned to join the Departof

and

is

ment

Adult
Bureau, Washington.
of

Interior,

Education

RALPH CHILDS,
Island,

will

111.,

Preble Sept.

of WHBF, Rock
marry Miss Muriel

5.

COURTNEY CARRELL,

formerly
Gaile Northe, fashionist at WFAA,
Dallas, has resigned to take a similar
position with the Texas State Network, which will start operation Sept.
15.

formerly of

WHKC,

Columbus, John
Reynolds, new to radio, and Don Paevey, a member of the Federal Radio
Workshop in Cincinnati, have joined
the announcing staff ef WKRC, Cin-

and

•

cinnati.

WALLY SHELDON,

formerly of
Allentown, has joined the announcing staff of WCAU, Philadelphia, to fill a vacancy created by the

WSAN,

resignation of Robert Knox.

JAN SAVITT, music
KYW, Philadelphia, is

director

of

recuperating
from a streptococcic infection of the
throat. He was stricken Aug. 12, the
day he was to lead the
Top
Hatters orchestra in a week's engagement at the Stanley Theater in Pittsburgh. Bill Smith and Dorsey Anderson, of the orchestra, also are recuperating from injuries received when
their car overturned en route to Pittsburgh.

KYW

JOSEPH LITTAU,

for four years a

NBC, has become

conductor of
conductor of the
staff

WNYC

Concert Or-

chestra.

RAYMOND MICHAEL

of

WMMN,

Fairmont, W. Va., has joined the announcing staff of WLW-WSAI.

JAMES McKIBBEN

has resigned as

program director of KVEC, San Luis
Obispo, Cal., and on Sept. 1 returns
to Hollywood to do free lance writing.
Overton Wilkinson, chief announcer,
has also resigned.

HUGH

(Bud) ERNST Jr., formerly
manager of 20th Century International Radio Newsreel, Hollywood transcription concern, has been appointed
production manager of
Hollywood. He succeeds Al Jarvis, who resigned to manage Vido Musso's orchestra. Mr. Ernst at one time was manager of KMPC, Beverly Hills, Cal.
Hanson Hathaway, special events reporter and news editor of
has
taken on additional duties of continuity supervisor, also directing station
publicity.

KMTR,

KMTR,

CHARLES MCLAUGHLIN, formerwith WGN, WCFL and WMAQ,

ly

Chicago, has joined WJBK, Detroit,
replacing Ed Longweli; who left to
take a position in Indianapolis. Newell
Davis, formerly of
and WOR,
New York, has replaced Don Wille,
who has been transferred to the continuity staff to write a program to be
featured on WJBK.

WMCA

EDITH TODESCA, CBS

Hollywood

manager, was a guest
the convention of Theta
Sigma Phi, woman's honorary journalistic sorority, in Los Angeles Aug. 18.
production
speaker at

Her

subject

Women

was "Opportunities For

in Radio."

RAY VAN RIPER,
and

Hollywood radio
writer under contract to
and Russell Dyke Lewis, film

film

M-G-M,

dance director, have announced their
engagement.

DAVID

S.

BALLOU,

Hollywood pro-

ducer of Thrills Behind the Newsreels,
has returned to his West Coast headquarters after three weeks in Chicago,
where he conferred with agency executives on the transcribed serial.

ARAM REJEBIAN,
has

joined

KVEC, San

BROADCASTING

•

the

new

announcing

to

radio,
of

staff

Luis Obispo, Cal.

Broadcast Advertising

—
RAYMOND MICHAEL, formerly of
WMMN, Fairmont, W. Va., has
as
WLW-WSAI,

joined

Cincinnati,

announcer.

Tails in

EVELYN PORTER,

secretary

to

Robert E. Dunville, general salesmanand WSAI, was marager of
ried Aug. 27 to Harry Rauch, man-

WLW

ager of a Dow
nati suburbs.

GEORGE

Drug

store in Cincin-

an-

sports

at

a

testimonal

game

baseball

Aug. 24, with fans, businessmen, players, umpires and sponsors as donors.

HOMER

CANFIELD,

Hollywood

ra-

weekly
program,

columnist, has started
commentary
quarter-hour

a

dio

KECA, Los

Angeles.
announcer and actor, has resigned as
Chicago president of American Federation of Radio Artists effective

Radio Logic, on

CARLTON BRICKERT, NBC
Sept. 28.

HOWARD SWART,

Hollywood producer, is in Chicago to audition his
~N~ewlyweds, transcription serial of 050
quarter-hour episodes. Show ran for
several years on CBS-Pacific network
as a live talent program.

FRED WAGNER,

Hollywood writer,

in Chicago with audition transcriptions of a proposed new radio serial,
is

WOWO's

Recipe

— For Classy Announcers
RECIPE

for a good announcer, acto

Wayne,

Whoa-Whoas!,

W WO WG
-

house
L, Fort

Ind., calls for:
skillet, buttered

with pleas"In a
ant voice and good, but not too precise diction, place your plain everyday self. Add a quart of enthu-

siasm and two level cutds of salesmanship and mix thoroughly.
"Now, in another pan grate finely the product to be advertised and
flavor (do not use artificial flavor)
with conversational style. Next
pour the contents of this pan over
that in the skillet. Place the covered skillet over an open flame
and boil down, seasoning to taste.
Serve piping hot any hour of the
day. A good test of the results is
to carefully

watch and see

if

your

guests ask for more."

CAMPBELL SOUP

Co.'s

Ryan Quits CKLW Post
To Join Hudson Bay Co.
FRANK RYAN,

general manager
MBS Detroit
outlet, leaves that post Sept. 1 to
of

cording

organ of

HIGGINS,

nouncer of WTCN, Minneapolis, was
presented with a Lincoln sedan, a set
of golf clubs, a wrist watch and other
gifts

NO PUPPY DOG

Hollywood

Hotel will have Herbert Marshall as
master-of-ceremonies for the first six
broadcasts, to be succeeded on Oct. 21
by William Powell.

CKLW,

Windsor,

become public relations director of
The Hudson Bay Co., with headquarters in Winnipeg. He joined
in 1936 after nearly 10
years with Cockfield, Brown & Co.,
Toronto, where he established one
of the first radio departments in
the Dominion. He retains his finan-

CKLW

cial interest in

No

successor

CKLW.

Institute of the

National Retail Lumber Deal e rs
Assn., Rochester, N. Y., is planning a
nationwide promotion to stimulate
home building and remodeling, based
on the results of a building industry
field study by Trade-Ways Inc., New
York.

Plans

on his committee include Sam Hutton of Erwin, Wasey & Co.; McCulloch Campbell, Lord & Thomas
Inc.; Alvin Long, Long Adv. Ser-

James

C.

M.

Pitts, J.

Gerth-

Knollin,

Knollin Adv. Agency, and

Edmund

Walter Thompson Co.

Others active are Hunter H. Vinton
of Gerber & Crossley Inc., Seattle;
August J. Bruhn, McCann-Erickson Inc., Los Angeles, and Richard
P. Milne of Milne & Co. Inc., Seattle. Miss Frankie Coykendall of
Botsford, Constantine & Gardner,
Portland,

MERCHANDISING

AAAA

convention of the new Pacific Council, American Association
of Advertising Agencies, will be
held at Del Monte Hotel, Del Monte,
Cal., Oct. 20-21 inclusive. David
M. Botsford of Botsford, Constantine & Gardner, San Francisco,
chairman of the Council, will be in
general charge. San Franciscans

vice;

contemplated at
replace Mr. Ryan.
is

time to
Supervision of the station, it is
understood, will rest with one or
more members of the board of
directors of Western Ontario Broadcasting Co., whose president is
M. G. Campbell, president of the
Kelsey Wheel Co., Windsor.
this

Pacific

FIRST

is

in charge.

RALSTON PURINA

Co., St. Louis
(Ry-Krisp), which has been sponsoring the weekly Marion Talley program
on NBC-Red for the last three years,

discontinue the series effective
Sept. 19. Firm, through Gardner Adv.
Co., is reported seeking a new series
to replace the present program.
will

One Man's Empire.

ERNEST BUSHNEDL, program
executive of Canadian Broadcasting
Corp., is going to England to attend
an international radio meeting.

HAL HUDSON,

who formerly wrote

Baines, sponsored by William Wrigley Jr. Co. on
CBS when the serial emanated from
Hollywood, has joined 20th Century
Fox Film Corp. as writer.
scripts of Scattergood

NORMAN

SPER,

NBC

CENTURY
OF RESULTS

Hollywood

commentator, will be principal speaker at the Rice Institute football banquet staged by the Houston
(Tex.) Junior Chamber of Commerce
Sept. 20.
football

JOE MATTHEWS,

of KITE, Kansas City, will marry Margaret Schmact,
secretary to Ivan Streed, production
Rock Island, 111.,
manager of

WHBF,

in

September.

DUANE W. HOISINGTON,

KHBG,

Okmulgee, Okla.,
Paulyne Schaller Aug. 28.

ARCHIE HALL,

of

married

formerly of

KVOD

and KLZ, Denver, has joined KRKD,
Los Angeles, as announcer. He succeeds Ralph Robertson, resigned. Carl
Baily; formerly of KGFJ, Los Angehas

les,

KRKD,

also joined
the staff
replacing Don Austin,

03^ earS

of

on

leave.

RAY DADY
St.

has returned to

KWK,

Louis, with his Sidelight

News

the

of

series.

WALTER

D.

CORNING,

formerly

WMPS, Memphis, and WCPO,
Cincinnati, has joined the program
staff of WNOX, Knoxville.

of

COLUMBUS

WESTINGHOUSE RADIO
STATIONS, INC.

5CTU0

WATTS DAY
BROADCASTING
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•
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own highway
FOR ITSWPTF,

safety
Raleigh, N. C,

drive,

plans this fall to exploit data
designed to reduce accidents
and make the public more appreciative of driving hazards. A
full-hour broadcast will inaugurate the safety programs, originating at Hotel Sir Walter in
Raleigh at a citizens' mass meeting
headed by Gov. Hoey, the Council
of State, and Manager Richard
Mason. This opener will be followed through the fall with: Saturday morning remotes from a
busy street corner outlining traffic
•rules

and violations; weekly

interof the local

views with members
police department and the State
Highway Patrol; safety dramas,
with material furnished by the
state high department and in which
state officials will participate; special safety programs to a network
of public schools in the state; safety messages included by
sponsors in each of their proof
grams; and adoption by
a safety slogan to be used as a
station break with the regular station identification.

WPTF
WPTF

Jewish Vox Pop
CALLED the first Jewish vox pop

program in the country, Now It's
Your Turn, presented twice-weekly on WORL, Boston, presents Englanguage discussions of questions of interest to the Jewish race.
Sponsored by Morrison & Schiff
Co. and Kasanof's Paramount Baking Co., the quarter-hour is conducted by Ben Bantzoff. Participants are given tickets to the
lish

Shawmut

Theatre, where the in-

terviews originate, and gifts from
the sponsors.
*

*

*

Notables Explain
prominent figures
discuss important topics of the day
Forums of WCNW,
on the
Brooklyn. The programs, arranged
by Charles Drake, educational di-

NATIONALLY

WCNW

rector,

AFTER

a studio orchestra and
Preis had built up a large following with a daily quarter-hour
of luncheon music, KTSA, San
Antonio, recently formed the Quarter to One Club and sponsored
Wednesday night dances on the

Rex

roof.
Membership
cards, sent to listeners upon request, bring a reduction in admission charge to the hotel's facilities.

Hotel

WCNW,

something you don't
want for something somebody else
doesn't want is the idea of White
Elephants, listener participation
twice-weekly feature conducted by
John Jaeger on WNEW,
York.

New

Blind Golf
world's blind golfing

championship was broadcast
Aug. 20 by WEBC, Duluth,
after WEBC and the Duluth
Herald & News Tribune ar-

ranged
Clint
thian,

match between

a

Russell,

blind

Dulu-

and Dr. W. H. J. Oxenham, blind English war
veteran of Hove, Sussex,
England, both of whom have
been hailed as champ blind
golfers by Robert L. Ripley.
Proceeds of the match, for
which Mr. Ripley was invited
to be official refereee, went
to charity. The contest was
broadcast from start to finish,

and

followed

Page 40

newsreel
its

•

*

*

AN INCREASE

cameras

progress.

September

1,

Till

Ray

Servatius,

Kalamazoo, Mich., took

its

news-

the street, and after
broadcasting a brace of headline
news events, gave spectators a
chance to come to the mike to ask
about the stories of major interest.
An editorial board received news
stories
on the street, checked,
edited and broadcast the items during the program. The program
was planned by Program Director
Merlin Stonehouse, with Wally
into

Rodda announcing.

sponsors of Walt Framer's Blessed Eventer on
Pittsburgh, announcing births, after sending gifts to babies all over
the United States, broke the record

WWSW,

recently when Walt received notice
of the birth of a baby in Canton,
China, to Mr. and Mrs. Kwok Ying

Fung, who had been married

in

Pittsburgh. Ten days after the
baby was born, the Fungs fled the
Canton bombings and went to
child,

receive

custom

Todd Clyde

the

sponsor's

dictates.

Ohio's History

PREPARED

by

Federal

Workshop No.

1 of

the

cation

program,

It

WPA

Radio

Edu-

Did Happen

Here, dramatizes the the early history of Cincinnati and the Northwest Territory weekly on WSAI,
Cincinnati. The quarter-hours are
presented through cooperation of
the Workshop, the Cincinnati
Northwest Territory Celebration

*

*

RECREATING

Program
scenes drawn from

penalty

suffered by Bill
director of
WRBL, for betting with Sports
Editor Jack Gibney against the
Columbus Redbirds. Kellogg's, in-

program

program and

in a fast moving variety
show built to please both the visual and listening audience. Actors,
who are children from five to 15
years old, will be completely cos-

cidentally, got some good promotion out of the stunt, suggested by

the business

manager

all productions and are
intensively coached during a three

tumed for

training program before
being allowed on the program.

month

Crime Challenge

DRAMATIZING

actual case his-

tories culled from files of penal institutions all over the country,

Police

Executives

Assn., Northeastern District, on
Aug. 8 aired the first of its weekly

Challenge to Crime, on
WBAX, Wilkes-Barre. Designed to
destroy admiration for the gangster type, each broadcast is followed by a discussion of the case
series,

by some prominent

officer.

Houses of the Week
by 30 members
of the Salt Lake Multiple Listing
Bureau, Houses of the Week,
thrice-weekly building pusher of
KDYL, Salt Lake City, gives each

COSPONSORED

participating realtor a plug for
one of his model homes. The program, built as goodwill promotion
for the Bureau, works on a rotation plan, with program staggered
throughout the week on a varying
schedule.
*

*

*

Farm Talk

FARMERS
their

fields

programs
Rockford,

speak as they work in
on the weekly farm
broadcast by WROK,

111.

With the

WROK mo-

farmers and their wives
are interviewed while they are hay*

threshing,
*

and

*

Vacationers' Helper

ROAD INFORMATION, along

BUT

a two-time winner was Byron
Parker, The Old Hired Hand of
WIS, Columbia, S. C, who won a
dinner bet from Frank Burger,
conductor of the WIS early morning Sundial, on a fan mail contest,
then made good his boast that he
could draw more mail on a night
broadcast, when WIS operates
with 1,000 watts, than could Sundialman Burger on 5,000 watts
during the day. Here he is surrounded by stacks of his fan letters
11,421 of 'em all from his
single quarter-hour evening broad-

—

—

cast.

Americans and Charity
music by American composers and talks on governmental departments and functions by a civic leader, We Americans will begin Sept. 7 on WHK,
Cleveland. Thursday Night Jamboree, sponsored by the Emergency
Division of Charities and Relief in
Cleveland, an organization providing some 18,000 families with food
and clothing, starting on
Sept. 1, features studio acts. Ad-

HIGHLIGHTING

WHK

mission to the studio for the Jamboree broadcasts is a can or jar
of produce of some kind, to be distributed to the needy by the char-

the
Old
Testament,
Children's
Chapel, on WGL, Fort Wayne, Ind.
presents Hilary Denley Kuhl doing
all the characterizations in each
story, with youngsters' viewpoint

with the latest detour news and
weather prophecies, are carried on
the Stop and Go program of

ity organization.
*
*

CKLW,

stressed.

ed by

HOW

*

.*

*

Nursing News
TALKS about the nursing profession, interviews with personalities
in the medical world, and musical
entertainment are featured on
Nurses Hour, started recently on
WPEN, Philadelphia, by the Nurses
League Club of Philadelphia.

1938

of the team.

talent

harvesting,
ing,
cooking.

Bible

a bowl of Kellogg's Corn
Flakes on the busiest corner of
downtown Columbus, Ga., during
the Saturday noon rush hour, was

Dougherty,

WWJ, Dehas established the Jewell
Play-House, a children's theatre
featuring Michigan's best child

ranks.
*

EATING

the

*

Kids Troupe

bile unit,

*

WSYR,

courts.

Committee and WSAI, and dramatic talent is drawn from WPA
*

continuity

Syracuse, N. Y., tells of factors of
marital discord leading up to severance of the bonds. Highpoint of
each program is a portion devoted
to the airing of the opinions of an
unbiased jury of six persons, all
unfamiliar with the individual
cases prior to the broadcast. Author Servatius gathers his material
from Central New York

Pennsylvania

Event in China

will

WSYR

and presented on

chief,

troit,

in the

Hong Kong. The

Reno

to

on the divorce problem,
Death Do Us Part, written by

production manager of

number of
voluntary news contributions from
townspeople resulted when WKZO,
cast

Road

SERIES

JAMES JEWELL,

*

Kalamazoo's News

gifts, as

Your Hands

kill-

answer.

SWAPPING

FIRST

(mercy

Euthenasia

"Should

ings) be legalized?"; "Should wiretapping be legalized?" Listeners
are urged to phone the station and
submit questions on the discussed
topic while the program is on,
which the speakers will attempt to

Fung,
Off

and Roger Wayne, program

present discusdirector of
sions on questions like "Which has
contributed more for aviation: the
Hughes or the Corrigan flight?";

THREE

Dancing Club

Gunter

M<f PROGRAMS

Windsor-Detroit, conduct-

Frank Burke

6 p.

m. daily,

Monday through Friday.
*

*

*

Doings of the Distinguished
BIRTHDAY biographer Durward
Howes, on his weekly Birthdays in
The News feature carried on NBC-

Homey

*

Tips

TO REMOVE

inkspots from
and answers to other
domestic problems, along with
humorous patter, are featured on
the thrice-weekly Backfence Bureau of WWSW, Pittsburgh, with
listeners submitting problems and
tablecloths

Pacific network, discusses the lives

studio audiences supplying the answers. The show, written by Bud

and

Trautman,

achievements

people.

of

well-known

is

announced by John

Davis.

BROADCASTING

•
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Strictly Students

Lung Irony
WHEN THE manufacturer
of an "iron lung" resuscitator brought his apparatus to
Missoula for a demonstration,

KGVO

announcer Floyd
in it and de-

Day climbed

scribed his reactions to listeners during a special remote broadcast. Announcer
Day had some difficulty in
expressing himself, however,
since the mechanics of the

"lung" forced him to breathe
in spite of himself and often
interrupted his discourse in
the middle of sentences. The
broadcast was supervised by

events

announcer
Verne Sawyer and news director Lee Nash, of KGVO.
special

WHEN

CITY

reopen,

schools

Kids Make News

*

*

Lever Bros. Returns

WPTF,

Paid Newspaper Column

LEVER BROS.

microphones

KOIN-KALE,

marks. The series will
run for several weeks, with various
school champions named and a winner selected from the finalists.

newspaper their own column of
radio chatter. The column, written
by Lester Halpin, publicity director, includes news of coming network and local productions along
with personal chatter about the

on CBS during September Al Jolson Show for Lifebuoy soap, Imx
Radio Theatre for Lux soap, Big
Town for Rinso soap, Big Sister
for Rinso, and Aunt Jenny's Real
Life Stories for Spry. The fourth
year of Lux Radio Theatre, directed by Cecil B. DeMille, will begin Sept. 12 on 59 CBS and 25
CBC stations, Mondays, 9-10 p. m.
Both Big Sister and Real Life

Raleigh, N. C. will install
in school buildings to
broadcast spelling matches, especially planned for radio presentation. Only students will be permitted to appear, and these will be
selected by instructors according
to classroom

*

*

*

Career Advice

SUCCESSFUL

people advise

Young America on the choice of a
career and how to start their lifework on Carving a Career, twiceweekly feature of WFIL, Philadelphia, created by Margaret Schaefer,

WFIL

program

director.

Brotherly Boosts

THRICE-WEEKLY ten-minute
FI F T E E N-y ear-old Joe Cook comments on what youngsters in the
Superior-Duluth region and the
rest of the country are doing to
make news on the Saturday morning quarter-hour Junior News Review on KDAL, Duluth. Beside his
news commenting, young Cook interviews one of his fans on each
program.

KOIN-KALE Sponsor

Fraternal Newspaper of WSYR,
Syracuse, N. Y., gives lodges and
civic organizations time to air fraternal notes, plans and events, and
has turned into a great goodwill
and audience builder.

Portland, Ore., to
secure notice beyond the regular
radio schedules published by the
Oregon Journal, run as paid advertising on the radio page of the

studios.

prizes aggregating $50
are offered for the best name for
the column and a 100-word letter
on "The type of news I would prefer to read in the column". Judges

Eight

Mayor Joseph K. Carson Jr.,
Ed Smith, president of the Portland Ad Club and C. Roy Hunt,

are

manager
of

of

KOIN

and president

KALE.

WABC, WEAF

and

WJZ, New

York,

now

starting their broadcasting
day at 6:30. On Oct. 3
Newark, will open the day at 6 :25, with
a news program.

are

WOR,

Co.,

Cambridge,

Mass., will bring back five shows

Stories will resume Sept. 19, the
former on 57 CBS stations, Monday
through Friday, 11:30-11:45 a. m.,
and the latter on 48 stations Monday through Friday, 11:45-12 noon.
The Al Jolson Show, started by
Lever Bros, in March 1937, will resume Sept. 20, Tuesdays, 8:30-9
p. m. on 60 CBS stations with
Martha Raye, Parkyakarkus, guest
stars and an orchestra. Big Town,
with Edward G. Robinson and
Claire Trevor, will also begin Sept.
Tuesdays, 8-8:30 p. m.

20,

(EDST). Agency

Ruthrauff

is

&

Ryan, N. Y.

*

Parents' Faults

COLUMBIA Pictures Corp., Hollywood, is negotiating with John
Boylan, KFI, Los Angeles, writer
of Parents On Trial, to do a screen
story with that title. The weekly
KFI half-hour is an indictment of
parents for juvenile delinquency,
is approved by Los Angeles
county social and civic organiza-

and

tions.
*

*

*

What's Up?
CURRENT news and announcements of Cincinnati clubs and nonon
along with
musical interludes, Monday through
Friday on WSAI, Cincinnati.
Groups are invited to take advantage of this free service by formal
letters from the station.
profit organizations are carried

The

Bulletin

Board

Babies and Mothers
to newborn babies and
their mothers is Stork Express of
WOWO, Fort Wayne, carrying
Bob Wilson's congratulatory commentaries and lullabies by Mary
O'Rear. Listeners are invited to
notify Stork Express of births in
their neighborhoods for the daily
afternoon programs.

TRIBUTE

DAYTIME COVERAGE
KSD CENSORSHIP
PROTECTS

KSD HAS A GREATER DAYTIME

LISTENERS

AND ADVERTISERS
AGAINST THE UNWORTHY

LARGEST

POPULATION COVERAGE AREA THAN
ANY OTHER ST. LOUIS RADIO STATION

PUBLIC DOMAIN

RECORDED LIBRARY
in

the

LANG-WORTH
FEATURE PROGRAMS
420 Madison Ave.

New

The Distinguished Broadcasting Station

WORLD

York

Station

KSD—The St. Louis Post- Dispatch
POST-DISPATCH BUILDING.

ST. LOUIS.

MO.

FREE & PETERS, INC., NATIONAL ADVERTISING REPRESENTATIVES
LOS ANGELES
SAN FRANCISCO
NEW YORK
DETROIT
ATLANTA
CHICAGO
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KDKA,

the Suiinaii. of

BROADCASTING
KFRC, San

STATION ACCOUNTS
sp— studio programs
— tram scrip tions
sa—spot announcements
t

announcements

tar— transcription

WHO,

Phillip Morris & Co., New York (Paul
Jones cigarettes) 2 sp weekly, thru
Biow Co., N. Y.

Des Moines

National Radio Revival, River Forest,
(religious), weekly t, direct.
111.
Florida Citrus Commission, Lakeland,
Fla., 6 sa weekly, thru Ruthrauff &
Ryan, N. Y.
Broadmoor Hotel, Colorado Springs,
10 sa, 7 sa weekly, thru Hathaway
Adv., Colorado Springs.
Nashua Variable Power Co., Nashua,
la., 3 sa weekly, direct.
Mantle Lamp Co., Chicago (Aladdin
lamps), weekly sp, thru Presba,
Fellers & Presba, Chicago.
Flex-O-Glass Mfg. Co., Chicago, weekly sp, thru Presba, Fellers & Presba, Chicago.
Duluth Chamber of Commerce, 6 sa
weekly, thru Stewart-Taylor Co.,
Duluth.

WHN, New

York

West

Disinfectant Co., Long Island
City, 5 sp weekly, thru Moser &
Cotins Inc., N. Y.

Wilbert

Products

Inc.,

(shoe polish),
weeks, thru W.

3
I.

New York

weekly, 13
Tracy, N. Y.
sp

American Beverage Corp., Brooklyn
(Cel-Ray
weeks,
N. Y.

tonic),

3

t

Humbert

thru

weekly, 13
& Jones,

Madison

Personal Loan Co., New
York, 17 sp weekly, 26 weeks,
through Klinger Adv. Agency, N. Y.
Alkine
Laboratories,
New Brunswick, N. J., 5 sp weekly, daily sa,
26 weeks, through H. M. Kiesewetter Adv. Agency, N. Y.

WAAB,
Book Theater

Boston

Assn.,

Boston

KNX, Hollywood

Francisco

A. Sherer Co., Los Angeles (auto
loans) 54 sa weekly, thru Smith
and Bull Adv. Co., Los Angeles.
Industrial Training Corp., Chicago 4
t
weekly, thru James R. Lunke
& Associates, Chicago.

S.

(pub-

and sellers), 13 sp, thru
Chambers & Wiswell, Boston.

lishers

Division of Savings Bank Life Insurance, Commonwealth of Mass.,
renewal 52 participating sp, thru
A. W. Ellis Co., Boston.
Friend Bros., Boston (baked beans),
52 sp, thru Ingalls Adv. Co., Bos-

Progressive Optical System, Oakland,
2 sp weekly, thru Emil Reinhardt,

Oakland.
Chalybeate Co., San Francisco (antiseptic) 3 sp weekly, thru Rufus

Rhoades & Co., San Francisco.
Western Sportswear Co., San Fran6 sa weekly, thru Frank
cisco,
Wright & Associates, San Francisco.

Roma Wine

Francisco, 1
Co., San
weekly, thru James Houlihan,
Inc., San Francisco.
Garden Nursery, Seattle, 3 t weekly,
thru Northwest Adv. Agency, Seat-

Meyenberg Milk Products Co., Salinas, Cal. (ice cream mix) 6 sp
weekly, thru Milton Weinberg Adv.
Co., Los Angeles.
Los Angeles Electric Appliance Stores,
Los Angeles (appliances) 3 sp
weekly, thru Dan B. Miner Co., Los
Angeles.

George Belsey Co., Los Angeles

(elec-

5 sp weekly, thru
Hixson-O'Donnell Adv. Inc., Los Antric appliances),

geles.

Rio Grande Valley Citrus Exchange,
Weslaco, Tex., (grape fruit juice),
6 sp weekly, thru Leche & Leche
Adv. Co., Dallas.
Chicago Engineering Works, Chicago
(technical school), weekly sp, thru

James R. Lunke & Associates, Chicago.

New York (Wor-

sp

Lea

tle.

cestershire sauce), 2 sa weekly, thru
Schwimmer & Scott, Chicago.
It Manufacturing & Distributing Co.,
Los Angeles (cleanser) 3 sp week-

WOR, Newark

ly,

Commercial Credit Co., Baltimore,
weekly sp, thru O'Dea, Sheldon &
Canaday, N. Y.
Oxo Ltd., Montreal (beef cubes), 5
sp weekly, thru Platt-Forbes, N.
Y.
Journal of Living Publications Corp.,
New York, 3 sp, weekly, direct.
Ballard & Ballard Co., Louisville

(Oven Ready
thru Henri,
Chicago.

biscuits),

Hurst

sa

series,

& McDonald,

KHJ, Los Angeles
Lewis-Howe

Co., St. Louis (Turns)
5 ta weekly, thru H. W. Kastor &
Sons Adv. Co., Chicago.
Klix Inc., Los Angeles (food products), 3 sp weekly, thru Theodore
B. Creamer Adv., Hollywood.
First Federal Savings & Loan Assn.,
Beverly Hills, Cal. (finance) 14 sp,
thru Elwood J. Robinson Adv.
Agency, Los Angeles.

KJBS, San Francisco
National Ice & Cold Storage Co., San
Francisco 11 weekly sa, direct.
California School of Beauty Culture,
San Francisco (school), weekly t,
thru S. L. Kay Adv., San Francisco.

&

Perrin Inc.,

thru Gerth-Knollin Adv. Agency,

Los Angeles.
Peter Paul Inc., San Francisco
(Mounds candy) 5 sp weekly, thru
Emil Brisacher & Staff, San Francisco.

WKRC,
McCormick

Cincinnati

Sales

Co.,

Baltimore

thru Van Sant,
Dugdale & Co., Baltimore.
York, 70
Watch
Co.,
New
Bulova
weekly sa, thru Biow Co., N. Y.
Kroger Grocery & Baking Co., Cincinnati, 3 weekly t, thru George
H. Hartman Co., Chicago.
Falls City Beer Co., Louisville, 7
weekly sa, thru W. J. Smith Co.,

(Tea), 2 weekly

sa,

Louisville.

Lever Bros. Co., Cambridge (Spry),
7 weekly sa, thru Ruthrauff &
Ryan, N. Y.

& Gamble Co., Cincinnati
(Camay), 6 weekly sa, thru Pedlar
& Ryan, N. Y.

Procter

KFI, Los Angeles
Lyons Van & Storage Co., Los Angeles (furniture, moving & storage),
weekly t, thru Chas. H. Mayne Co.,
Los Angeles.
Bulova Watch Co., New York (timepieces), 14
Co., N. Y.

sa

weekly,

thru

Biow

Chicago.
Oakite Products Inc., New York
(Oakite cleanser), 13 sp, starting
Sept. 15, thru Calkins & Holden,
N. Y.
Rival Packing Co., Chicago (dog food)
186 sp, thru Charles Silver & Co.,
Chicago.
Rumford Chemical Works, Providence,
R. 1. (baking powder), 18 sa weekly, thru Atherton & Currier, N. Y.
Ralston-Purina Co., St. Louis, 117 t,
starting September 5, thru Gardner
Adv. Co., St. Louis.
O'Cedar Corp., Chicago (polish,
mops), 39 t, starting Sept. 6, thru
John H. Dunham Co., Chicago.
Williamson Candy Co., Chicago
(O'Henry candy), 260 t, started
Aug. 15, thru John H. Dunham
Co., Chicago;
Atlantic Refining Co., Philadelphia, 9
sp, (football), Oct. 1 to Nov. 24,
thru N. W. Ayer & Sons, Philadelphia.

KWKH-KTBS,

cago.
Sears,

Engineering

mert, Chicago.
Florida Citrus Commission, Lakeland,
sa series, thru Ruthrauff & Ryan,
N. Y.

WNAC, Boston
Walker Gordon Laboratory,

Plainsbo ro, N. J. (milk products), renew
117 sa, thru Young & Rubicam, N.
Y.
Pine Bros., Philadelphia
(Or a sol
mouth tablets), 60 sa, thru McKee & Albright, Philadelphia.
First National Stores,, Somerville
Mass. (chain store), 234 sp, thru
Badger & Browning, Boston.
Grove Laboratories, St. Louis (Bromo
Quinine), 308 sa, thru Stack-Goble
Adv. Agency, Chicago.

Rumford Chemical Works, Rumford,

Ont.

J/1

151

Co.,

A3 H

WMCA, New

A4O0S1

Institute,

Wingham,

York

thru Advertisers' Broadcasting
N. Y.
Dentists Supply Co., New York, 2 sp
weekly, direct.
Franciscan Friars, St. Christopher's
Inn, Graymoor, N. Y. (refuge for
homeless men), weekly sp, direct.
Community Opticians, New York, 5
sp weekly, direct.

WOV-WBIL, New York
S.

(Gemma

New

3

Oil),

sp

Pan-

York

weekly,

52

weeks, direct.

Modern Packing

WRR,

-MIX

Pan Crust Plato
Drawn
'But Commissioner,

Chicago.

1938

Co.,

Brooklyn (Bal-

bo Oil), 6 sp weekly, direct.

$1*

1,

New York

Schonbrunn Co.,
(coffee), weekly sp, through
orella Agency, N. Y.
Packing Co.,
A.

Gemma

Chicago

September

thru

sa,

Co.,

Beach, Cal.

Longines-Wittnauer Co., New York
(watches), 6 sp weekly, r>2 weeks,
thru Arthur Rosenberg Co., N. Y.
Household Finance Corp., Chicago, 6
sp weekly, 52 weeks, thru BBDO,

•

.Brockton,

sp,

Ont.,

Sales Co., Los Angeles (electric
hairbrush),
18 weekly
ta,
placed direct.
Guaranty Union Life Ins. Co., Beverly Hills, Cal. (insurance), 12 weekly sp, thru Stodel Adv. Co., Los
Angeles.
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thru

Foods Corp., New York
(Maxwell House Coffee), weekly

Sur-Way

WBBM,

sa,

General

(Maitland Stoves), 13 sp, direct.
Imperial Tobacco Co., Montreal
(Sweet Caporal Cigarettes), 50 t,
renewal, thru Whitehall Broadcasting Ltd., Montreal.
Standard Engineering Institute, Toronto (trade school), 30 sa, thru
R. C. Smith & Son, Toronto.

KGER, Long

Co.,

Mass. (WalicoBar), 60
Bennett & Snow, Boston.

Chicago (trade school), 10 t, thru First
United Broadcasters, Chicago.

Western Foundry

.

Washburn Candy
•£>

Utilities

Roebuck & Co., Chicago, t
thru Blackett-Sample-Hum-

series,

R. I. (baking powder). 116
Atherton & Currier, N. Y.

Pieroni Bros. & Co., Boston (restaurants), 18 sa, thru F. Lewis, Boston.

Shreveport

Chilean Educational Bureau, New
York, 26 t, thru O'Dea, Sheldon &
Canaday, N. Y.
Procter & Gamble Co., Cincinnati
(Ivory), 3 sa, thru Compton Adv.,
N. Y.
Industrial Training Corp., Chicago, t
series, thru James R. Lunke & Associates, Chicago.
Tennessee Brewing Co., Memphis, 72
sa, thru Lake-Spiro-Cohn, Memphis.
CSO Laboratories, Dallas, 39 sa, thru
Ratcliffe Adv. Agency, Dallas.
Kellogg Co., Battle Creek, 36 t, thru
J. Walter Thompson Co., Chicago.
Grove Laboratories, St. Louis, 156 sa,
thru Stack-Goble Adv. Agency, Chi-

ton.

CKNX, Wingham,

Pittsburgh

Quaker Oats Co., Chicago (Full-oPep foods), 39 weekly sp, starting
Sept. 24, thru Benton & Bowles,

How Can We

for Broadcasting by Sid

Houston (Crustene Shortening), 35 sa, direct.

Hix

Webster-Eisenlohr,

Prove Our Claims
Won't Take a Dose?"

for

Super-Lax

if

Dallas

Co.,

You

BROADCASTING

New York

cigars), daily sp, thru N.
& Son, Philadelphia.

•

(Girard

W. Ayer

Broadcast Advertising

;

WFIL Names F & P

A

APPOINTMENT

of Free & Peters
Inc. as national sales representatives for WFIL, Philadelphia, was

ARTHUR KEMP,

account executive
of Radio Sales, Inc., Chicago, is now
in San Francisco, making his headquarters in the CBS-KSFO studios
in the Palace Hotel. He will operate

announced Aug. 24 by Donald
Withycomb, WFIL general manager. The appointment will in no

way

affect

New York

the status of

WFIL's

headed by Jack

Is

Ad Club Instructors
SPEAKERS in the twice-weekly

SWELL GUY

Gov. Aiken

of

Say Radio

Vermont,

Men

A FEW

more politicians like
Gov. Aiken of Vermont would be

appreciated by broadcasters.

When

Stewart,

on Aug. 16, an electrical storm
threw power supply out of com-

HAL

W. HOIG,

resentatives, effective at once.

formerly in financial
advertising with the Chicago Tribune
and more recently in the merchandising department of Marshall Field &
Co., has joined the Chicago office of

KATE,

Albert Lea, Minn., has appointed Gene Furgason & Co. as na-

Free

&

mission during his broadcast over
WQDM, St. Albans, Vt., Gov. Aiken
did not heap any recriminations
upon radio or his enemies, as politicians have done in the past; he
simply waited until power was restored, then finished his speech.
Next day he was scheduled to
broadcast again over the same station from Swanton, Vt., but a belated parade cut off much of his

tional representative.

named representative

WKAT,

lentown, Pa.

Radio Sales for the
14 CBS-Pacific stations and will stay
on the coast for some time.
in the interest of

GEORGE

P.

appointed

been

has

HOLLINGBERY

sentative

KOVC,

of

Co.

national repreValley City,

office,

national sales manager,
Mr. Withycomb declared. Simultaneously, WFIL issued a new rate
card effective Sept. 1. In addition
to rate charges, the new card was
designed for simplicity.

N. D.

GEORGIA BROADCASTING SYSTEM (WATL, Atlanta; WRBL, Columbus; WGPC, Albany) has appointed Sears

& Ayer

as national rep-

Miami Beach, Fla., owned by
Frank Katzentine, has appointed

Weed &
it

New

Co.,

York, to represent

nationally.

N. HYLAN Jr., for the
engaged in research and
past
promotion for Radio Sales Inc., New
York, joins the sales staff Sept. 1.

WILLIAM

Peters.

GENE FURGASON &

NEW

$120,000

U.

of
S.

Co. has been
WSAN, Al-

Coast

Guard

radio station is under construction on
a 27-acre tract near Lake Michigan
north of Chicago.

time. He confined his remarks to
the remaining time, then humbly
asked Chief Engineer E. J. Regan
if he would give him a lift back
to

St.

Albans in his equipment-

loaded car.

advertising and selling courses of
the Advertising Club of New York,
starting Oct. 24, include L. D. H.

Weld, McCann-Erickson
Kudner, Arthur K u d n

Thomas

F.

Arthur

;

e r

Inc.

RCA; Edgar

Joyce,

Kobak, Lord & Thomas, and Arthur Pryor Jr., BBDO.

U1QLTER BIDDICK

COMPANY

LOS ANGELES
SAN FRANCISCO
SEATTLE

§
m

year

J.

WYTHE WALKER,

formerly of

& Television Corp., Chicago, has started his
own firm at 309 W. Jackson Street,
Transamerican Broadcasting

Chicago.

Mr. Walker

represents

WHB, Kansas City.
WILLIAM S. WRIGHT,

formerly
account executive of KMPC, Beverly
Hills, Cal., and Southern California
representative of Five Star Weekly,
has been appointed Los Angeles manager of Joseph Hershey McGillvra,
station
representatives,
with headquarters at 527 W. 7th St., that city.

CFJC, Kamloop, British Columbia,
has appointed All-Canada Radio Facilities

as exclusive station represen-

tatives.

ED BOWERS,

formerly of Paul H.
Chicago representative
firm, and more recently with the Russell M. Seeds Co. Inc., Chicago agency, has joined the MBS sales staff

Raymer

Co.,

that city.

ROBERT

BARRETT

J.
Jr., head of
the Chicago office of
is convalescing in the Michael Reese hospital, Chicago, following a mastoid operation Aug. 23.

WOR,

WILLIAM

K. DORMAN, manager
John H. Perry Associates, New
York, has been elected treasurer and
business manager of the American
of

He will continue his duthe Perry organization, which
Pensacola, and several

Press Assn.
ties in

owns

WCOA,

Florida newspapers. Charles Emde,
advertising director of the association,
has been elected vice-president in
charge of advertising and sales.

weed

e comrany
MPfO ST0T/OJV
R£PKESEf/mnV£S
new

vork

-

I

c/tictieo
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JOBBERS PETROLEUM

Co., Seatdistributors of Hancock Oil Co.
products in Washington, is using 7
weekly spot announcements on KJR,
that city, placing thru Chas.
H.

CROSLEY DEFENDS
'MEN ONLY CASE

tle,

9

THE SUIT

against Bristol-Myers
Pedlar & Ryan, advertising
agency, and NBC for damages of
$100,000 alleging infringement of
the title "For Men Only", will be
defended by Crosley Radio Corp.,
according to an announcement Aug.
26 by James D. Shouse, vice-president of Crosley, and general manager of
and WSAI.
The action was brought in the
Supreme Court of New York by
Beth Brown, alleging infringement
of the title for the broadcast program of that name which originally was developed by
with
rights subsequently transferred to
NBC. Bristol-Myers sponsored the
program for its product Vitalis
with the account placed by Pedlar
& Ryan. Miss Brown claims she
wrote a book several years ago

Mayne

Co., Los Angeles. Contract is
for 52 weeks, having started Aug. 1.

DOWNTOWN DOLLAR DAY

Co.,

AS-

SOCIATION, Los

STANDARD BRANDS, New

York

(Royal baking powder), will start

WBS

its

transcriptions of Visiting Nurse
Sept. 5. The programs will be

on
heard

days

five

weekly

WFAA WOAI WTAG,
Cann-Erickson,

MENNEN

Co.,

on KPRC
through Mc-

New York.
New York (Brushless

shave cream), has taken an option on
the NBC-Blue network for Thursday
evenings, 7 :30-8 p. m. Agency is H.

M. Kiesewetter, New York.
DR. ROSS Dog & Cat Food

Angeles, on Sept. 10 adds WDSU.
Orleans, to its spot schedule of

rhymed announcements placed by
Howard Radio Adv. Agency, Los Angeles. The list also includes KEEN,

KALE, KJBS, KFAC, KIEV, KGB.
VADSCO SALES Corp. New York

(Qumlax cough remedy), which starts
Court of Human Relations Oct 9 on
Mutual, on Oct. 16 will add
and KSTP via transcription. Agency
is
Lawrence C. Gumbinner, New
York.

KWK

PRODUCTS

Inc., Chicago (bird food), which last
year sponsored Canary Chorus on
Mutual, will have a similar program
this winter under the title American
Radio Warblers starting Oct. 16. The
show will be heard Sundays on 7
Mutual stations, through Weston-Barnet Co., Chicago.

GRUEN WATCH

Co., Cincinnati, on
Sept. 5 will start Gotham Gazette,
a comment program on New York happenings, on
New York. The
show will be heard Mondays through
Saturdays at 11-11 :10 p. m., through

WABC,

McCann-Erickson,

New

York.

to

Adv. Agency

Inc.,

Los Angeles, has

account.

HAGGARTY STORES

J.

Los Angeles

WLW

Inc.,

women's ap-

(exclusive

parel

shops), has appointed HixsonO'Donnell Adv. Inc., that ctiy, to direct its advertising, and on Sept. 11
starts for 52 weeks using thrice-weekly spot announcements on KFI, Los
Angeles. This is the firm's first radio.

CARY SALT

Co.,

Los Angeles,

(bus service), a

Los An-

subsidiary

of

Santa Fe Railway, placing direct, is
sponsoring the weekly half-hour Do
You Want to Be an Announcer f on
KMTR, Hollywood. Contract is for
13 weeks, starting Aug. 18.

New York
Erickson

has

Inc.,

appointed

Co.,

of

McCann-

direct radio adverand on Sept. 20 will start on
WJZ, New York, with a weekly halfhour program, Around the World in

New

to

York.

York furusing four spot announcements

WQXR,

New York, as a
and may add other stations as
the season progresses. Agency is Gussow, Kahn & Co.
weekly on
test,

ROYAL BAKING

support to Nationally Advertised

Brands Week.

Co.,

Raleigh, N.
117 quarter-

C, has purchased the
hour disc series titled The Adventures
of Ace Williams from W. E. Long Co.,
Chicago agency, and will start the
series Sept. 5 on WPTF, Raleigh. The
Observer's
Club,
commercial tie-in
with the series, will start on WPTF
Sept. 12.

See the August 29th issue
of

Drug Trade News

for

the details.

WWNC
ASHEVILLE, N.

WHAS
50,000 watts.

820

CBS

EDWARD PETRY & CO.
National Representatives

•

Time

NBC

Affiliate

1,000 Watts

The Only Blanket Radio

Nationally cleared channel.
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Full

C.

Outlet.

kc.

September

I,

WINTER PEAR GROWERS

KNX

rier, is

100%

$3,000, which would make it subject to federal jurisdiction.

Coverd^e of Prosperous
Western North Carolina

"The Quality Market
of The Southeast"

1938

NEON TUBING

silhouettes the
vertical radiator of
WXYZ, Detroit, atop the Maccabees Bldg. Tower stands 280 feet

new Truscon

Izzard Co., Seattle, is agent.
Co., Indianapolis (shaving cream), will sponsor Gabriel Heatter in a Sundav evening series on
WOR, Newark, starting Oct. 2. The
program may be expanded to a Mutual

BARBASOL

above the roof and with the new
lighting system can be seen by airplane pilots flying at 5,000 feet,
more than 60 miles away.

network. Agency
Co., New York.

COPPER ROOFS

its

sponsoring

Co.,

How

Salt
to

use of radio.

Lake
Keep a

LOS ANGELES

Electric Appliance
Stores. Los Angeles county association of stores, and an occasional user
of radio time, is sponsoring the thrice-

roofing products.

weekly quarter hour, Your Friendly
Counsellor, with Ben Sweetland, on
KNX, Hollywood. Contract is for 13
weeks, starting Aug. 22. Dan B. Miner
Co., Los Angeles, has the account.

MacFADDEN PUBLICATIONS,
New

(True Story Magazine),
early in August used a series of spot
announcements on the Arizona NetYork,

work, placed direct.

PHILIP MORRIS Co., New York,
has signed John B. Hughes, commentator, for five weekly newscasts for
Paul Jones cigarettes on four northern California Mutual-Don Lee stations. Agency is Biow Co., New York.

UNION OIL

Co.,

Los

of California,

Angeles, has taken quarter-hour participation

in

Woman's Magazine

of

the Air on NBC-Pacific-Red for window cleaner and fly spray, to run
from Sept. 8 to Dec. 1. Agency is

Lord

& Thomas,

Hollywood.

IT

MANUFACTURING &

firm's first use

Co.,

Chicago, has started a five-weekly
quarter-hour series featuring Norman
Ross on WMAQ, Chicago. MeJunkin
Adv. Co., Chicago, has the account.

coincidental Ross Fed-

CHML more

MARKET

of radio.

FELTMAN & CURME STORES

eral Survey proves
stations B and C combined.

CANADA'S

Distribut-

(household
Los Angeles
which recently appointed
Gerth-Knollin Adv. Agency, that city,
to direct its national advertising, on
Sept. 2 starts for 52 weeks thriceweekly participation in Sunrise Salute on KNX. Hollywood. This is the
ing
Co.,
cleanser),

New four day hour-by-hour

5th

&

Co., Los Angeles, to direct its advertising and on Aug. 29 started for 12
weeks daily participation in the combined Houseicives' Protective League
and Sunrise Salute programs on KNX.
Hollywood. This is the firm's first

Roof Over Your Head twice-weekly
on KDYL, Salt Lake City, using The
Dreamers, NBC Thesaurus group, to
push

Erwin, Wasey

(ice cream mix)
Co., Salinas, Cal.
has appointed Milton Weinberg Adv.

A. Blees has been appointed general sales manager in full
charge of U. S. sales and service of
Nash Motors division of Nash-Kelvinator Corp. He has been in charge of
all
Nash advertising prepared by
Geyer, Cornell & Newell Inc.
is

is

MEYENBERG MILK PRODUCTS

WILLIAM

City,

of

Washington, Oregon and California
have appropriated $55,000 for an advertising campaign, including use of
radio, to center around New York.
Chicago, Philadelphia and St. Louis.

on
Hollywood. Lou Landfield
Agency, Los Angeles, has account.
geles

WLW

ern New York. Action was taken
because the case involved more
than the statutory minimum of

(Old S. F. Steak Sauce), using radio
for the first time, in a test campaign
Sept. 30 starts for 13 weeks twiceweekly participation in Sunrise Salute

SANTA FE TRAILWAYS,

also

Counsel for
procured federal jurisdiction for the case Aug.
27, when it was shifted to the
Federal District Court for South-

Co.,
Ltd.,
Montreal, has been on the air in Canada since July 12 with a disc series,
according to Whitehall Broadcasting
Ltd., Montreal.

HARRY JAY TREU, New
Druggists Give

tions.

IMPERIAL TOBACCO

SPURRWAY MFG.

"For Men Only" and

seeks an injunction to stop the program. In selling the rights to NBC,
Crosley agreed to save all parties
harmless in the event of any ac-

City, is agency.

tising,

KENTUCKY!

titled

Hutchinson, Kans.,
on Aug. 22 started a quarter-hour live
show on KITE, Kansas City, and
plans to expand the series in rural
markets. Ferry-Hanly Co., Kansas
Co..

CONSOLIDATED EDISON

LOUISVILLE!

WLW

KNX
KECA KEHE KFWB KFAC KMPC
KRKD KIEV KFOX. Hillman-Shane
.1.

Los

Co.,

New

AMERICAN BIRD

Angeles, to call atDollar Day on Sept. 10
will use 400 spot announcements on
12 or more southern California stations in a three-day campaign starting Sept. 7. From five to ten spot announcements daily will be used on each
station. Schedule is now being made
up. Stations include
KFI KH.T
tention

listened-to

#iT¥|Vr¥

than

HAMILTON

Vlll*lL ONTARIO

BROADCASTING
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ALAMO LUMBER

with three
Antonio, will
sponsor' nightly quarter-hour newscasts on KTSA, San Antonio, for one
vear, and plans merchandising tieups
with its yards in 31 Texas towns in
addition to San Antonio. Agency is
Coulter, Mueller, Grinstead & Winers.
San Antonio.
yards

retail

Co.,

GENERAL ELECTRIC

Co., Cleveland, has signed Phil Spitalny and his
girl orchestra for a new NBC-Red series of Hour of Charm to start Oct.
3. Previously institutional, the weekly
programs will promote the sale of
lamps this year. Agency is Maxon

Cleveland.

Inc.,

NATIONAL PORCELAIN

Co., TrenN. J. (ashtrays), has appointed
Charles Dallas Reach Agency, Newark, to direct advertising, and on Aug.
29 started five-day-a-week participation in the Martha Deane program on
ton,

WOR, Newark.
CHICAGO MOTOR CLUB,

Chicago,
show on
half-hour
a
that city, during September
possibly using two periods, Saturday
morning and Sunday evening. Aubrey,
Moore & Wallace, Chicago, has the
account.
start

will

WBBM,

SPOT ANNOUNCEMENTS promotthe New Tork State Fair have

ing

running 12

been

times

WSTR WFBL WGT

a

on

week

WHAM.

and

The Fair, held at Syracuse Aug. 29Sept. 10. draws special broadcasts on
CBS and NBC when Governor Leh-

man and

other

New

Mathes,

appear. J. M.
handles the ac-

officials

Tork,

count.

ALLIS-CHALMERS

Mfg. Co., Milthe broadcast by

waukee, sponsored
WROK, Roekford, 111., of the Trask
Bridge picnic, hailed as the world's
biggest one-day farm outing, Aug. 31.
shortwaved the program via
its mobile unit and also parked its
public address trailer on the picnic
site for use by the crowds.

WROK

S

VICTIM OF

San

in

—

^

85 per month
*

Buys*155
PROMOTION PIECE

—

Of WCKY Audition

FRIENDS of Teviah Sachs, vicepresident and general manager of
the Gruen Watch Co., josh him
these days about the surprise conjured up at his expense by L. B.
Wilson, president and general manager of WCKY, Cincinnati. Mr.
Sachs was scheduled to address
a national sales conference of
Gruen salesmen. L. B., conspiring
with Frank M. Smith, Gruen advertising executive and former
sales

manager

of

WLW and WSAI,

among

concealed a microphone
some flowers on the speakers' table.
Unknown to Mr. Sachs, his talk
was broadcast over WCKY, and
recorded in full.

Next day Mr. Wilson

called on

the Gruen executive, taking with
him the transcription, and announcing that he had a big idea
for a new Gruen radio program.
"On this transcription you're going to hear one of trip greatest
voices in radio," Mr. Wilson enthink the
thused. "We at
man is a 'find'. And the program
contains a splendid story of the

WCKY

watch business. It's bound to sell
more watches for G^u^n than anvthing else that could be devised."
"I'll

commented Mr.
know I'm not going

listen."

Sachs, "but I
to like it."

Agency Appointments

CHAMBERLIN

r

L. B.

Gruen Executive Skeptical

LABORATORIES.

Moines (hand lotion), to Harold
berlin Adv. Agency. St. Paul.

THOS. COOK & SON

-

WAGONS - LITS,

New York, to Buchanan & Co..
CRAZY WATER CRYSTALS.
Wells.

Tex.,

&

Rogers

to

Des

Cham-

S.

N. Y.
Mineral

Smith.

GEBHART CHILI POWDER

Dallas.

San

Co.,

Antonio, to Grant Adv.. Dallas.

BREWING

PITTSBURGH
burgh. Pa.,
Pittsburgh.

Pitts-

Co..

&

Smith. Hoffman

to

Smith,

CAMPW^LL CEREAL
(Malt-O-Meal)

Co..
Minneapolis
H. W. Kastor & Sons,

to

,

Chicago.

m

DOMINION STORES

Ltd.,

eery chain), to J. Walter
Montreal.

PETER

BREWING

DOELGER

Harrison, N.

J.,

Toronto (pro-

Thompson

Co.,

Corp.,

Leonard F. Winston,

to

N. Y.

BLACKSTONE
York

PRODUCTS

'Tf-ty-Lax),

H.

to

New

Co..

W. Kastor &

Sons. N. Y.

BROWN SHOE

Co..

St.

Louis,

to

Leo

Burnett Co.. Chicago. Radio may be used.
P. SMITH SHOE Co.. Chicago (Smith
Smart shoes), to McGivern-Child Adv.
Agency. Chicago. No radio planned for
.T.

the present.

LOCAL BUSINESS
Convincing Copy it it
Artwork -fc-fr-fr

Attractive

Captivating Colors ititit
Join 52 Stations now prof-

Send
complete details and

iting
for

by

this

plan.

UDGA

Tnc.. St. Paul
(stomach tablet* i.
Guenther-Bradford Ik Co.. Chicago. No
is planned for the present.
JOSEPH MALOUF Co.. San Francisco
(Wearnruf sHtis). to Sidney Garfinkel
Adv. Agency, San Francisco.
MERFELD - SATKTN MORTUARY. Los
Angeles, to Hugo Scheibner Adv., Los An-

to

radio

geles.

ART METAL WORKS. Newark
lighter, electric shaver)
Co.. N. Y.

DRACKETT

free samples!

Co.,

,

to

Cincinnati,

to

BBDO,

New

I

York City

:

STATE:.
PASTE

one studio can become a true-to-

program over many other

But

stations.

Piping pro-

in the early days of network programs, there

were many technical and practical problems that had
to

Connecticut

-

STATION:
CITY:

people in the radio business

be solved. Telephone research engineers developed

43rd Street

Hookup

THREE

MANAGER

to

grams has become a regular practice.

John P. Kane

Chicago.

West

life

(Ronson

Adrian James Planter
132

I T is no mystery
how live talent in

COUPON ON PENNY POSTCARD

BROADCASTING

telephone cables. Today, trained telephone personnel

WELI, New Haven; WNBC, New

travels

Britain;

•

special equipment, special switching panels, special

Connecticut stations have
been linked to form a new regional
network, which reports it is already
carrying a number of commercials.
Called the Connecticut Broadcasting System, the hookup comprises

WATR,

Waterbury

Broadcast Advertising

and

and

delicate instruments guard every
syllable of a

from

sound

network program, as

it

station to station.

.

September

I,

1938

•

Page 45

:

FAR AON JAY MOSS

Inc., Hollyleased offices at 1112
Hilldale Ave., that city.

wood agency, has

GEORGE McGARRETT

of

Lord

&

Thomas New York radio department,
was in Hollywood during mid-August

ROBERT COLLINS,

former

president in charge of the

oh a combined business and pleasure
vice-

New York

George H. Hartman Co., has
joined the radio division of N. W.
Ayer & Son, New York. Mr. Collins
has been engaged in radio writing,
production and
merchandising. He
formerly was a member of the copy
department of J. Walter Thompson
Co., and before that with the Chicago
office of Trade-Ways.
EARL PALMER, former assistant
office of

advertising manager of Celotex Corp.,
Chicago, has been named assistant to
Jack W. Laemmar, time buyer of
Blackett-Sample-Hummert, that city.

DONALD

H.

LONG, who

has han-

dled publicity in the London office of
W. Ayer & Son, has been transferred to the New York office to work
on radio and general publicity. He replaces Joseph Keeley, who recently
resigned to join J. M. Mathes, New

N.

York.

LEO LESLIE,

formerly publicity director of Storyk Bros., New York
dress manufacturer, has formed Leslie Associates, an advertising and publicity firm, at 169 W. 26th St., New

York.

ROBERT WELCH,

Young &
department, and Tem-

Rubicam

of the

radio
pleton Fox, radio actress, were mar-

Aug. 12 in New York's Little
Church Around the Corner.
H. W. KASTOR, head of H. W. Kastor & Sons Adv. Co., Chicago, was in
Southern California during August on
a combined vacation and business trip.
GENE TURNEY, operator of amateur station W2APT, has joined H. A.
Marsh Adv. Agency, New York, to
handle technical service to manufacturers in the radio and electrical inried

dustries.

trip.

HANSEN,

K. K.
Russell

was

York,

vice-president

Comer Adv.

C.

of

New

Co.,

in Los Angeles during
to inaugurate the twice-

mid-August
weekly Casa Loma Autograph Album
on
that city. Featuring Glen
Gray's orchestra, the program is listener and audience participation. Originated by Hansen, it is remoted from
Palomar dance pavilion, Los Angeles.

KEHE

ROBERT

HIXSON,

M.

vice-presi-

dent of Hixson-O'Donnell Adv. Inc.,
Los Angeles, has returned from three

weeks

Alaska on a combined busi-

in

ness and pleasure trip.

EDDIE GOULD,

time buyer for McConnell, Eastman &
Toronto,
Co.,
made a trip in August through Western Canada, calling on stations in the
interest of Tip Top Tailors, operating
clothing stores throughout Canada and
now increasing its radio appropriation.

Wm.

joined that division of

New York.
ED BAUER, formerly

Esty

&

Co.,

with the Rus-

M. Seeds

Co., Chicago, on Aug. 29
joined the sales staff of Mutual Broadcasting System in Chicago.

ARTHUR

DECKER

L.
has been
executive vice-president of
Henri, Hurst & McDonald Inc., Chicago agency. Mr. Decker has been with
the agency since 1927.

elected

PRESTON
ri,

SELZ, formerly

Hurst & McDonald

has joined

the

Sherman K.

&

Ellis

Inc.,

Hen-

of

Co. there.

formerly

of

the

move

its

Co.

offices

Chicago,

Inc.,

919 N. Mich-

to

igan Ave. in mid-September.

HELEN RAYMOND,
Carlos Franco of

UNKNOWN

IN

secretary

to

Young & Rubicam's

station relations division, has resigned
to go to the West Coast.

ALMOST

IS

BILL MEREDITH former continuity director of WLS, Chicago, and

more recently of the NBC continuity
department, has joined the radio department of Presba, Fellers & Presba,

CHINA ?

its

now

showing its Christmas
Once Upon a Time, consisting

ORIGINATED

IN

children.

FIRST of a monthly series of promotion brochures, plugging three of its
Ozark Mintranscribed
programs,
strels, The Second Year, and All in
The Family, was recently issued by
Broadcasters
Mutual Transcription
Service, 818 S. Kingshighway Blvd.,
St. Louis, subsidiary of Technisonic
Recording Laboratories, operated by
J. M. Althouse and Cha's. E. Harrison.

PERRY CRANDALL,
Radio Recorders

White Labs on 50

S THE

WHITE LABORATORIES, New

ONLY NBC

CLEAR

formerly

of

Hollywood has

home.

UNIVERSAL

York (Feenamint), on

Sept. 6 will
start a schedule of daily spot announcements on 50 stations through-

out the country. Agency

Esty &

Radio Programs

Inc.,

New

York, is offering Over the Backyard Fence, half-hour program for
one-man production designed to accomodate six non-competitive advertisers. The series is planned for broadcast six days weekly, and includes
beauty hints, fashion news and other
features.

Pacific

Agency Shift

MARKET BUILDERS,

Los Angeles advertising agency,
has been reorganized with Fred G.
Swartz continuing as president. A.
J. Cornelson is vice-president and
treasurer, and Harrison M. Dunham, secretary-attorney. Lee Cooley
continues as radio director, with
John B. Kiefer appointed his assistant.

Edwin

duction

manager;

Church is proLee S. Woodruff, merchandising director and
Dorothy Richards, office manager.
Earl D. Morton has been added as
account executive. Hume Seymour
and Stuart Klingelsmith, account
executives, have left the agency.

THE

RALEIGH,

Inc.,

assigned by C. P. MacGregor,
transcription concern in that city, to
write completing episodes of the Crimson Trail series. He succeeds Roy
Grandey, who resigned because of illness, and has returned to his Seattle

S.

FTC Complaint

THE

— THAT WPTF,

series,

of 26
quarter-hour dramatized fantasies for

Chicago.

IT

tailored

PACIFIC

Buchen Co., Chicago agency, has
joined The Lyle T. Johnston Co., that
city, to head the agency's farm and

BUCHANAN &

CHOP SUEY

to

of

industrial divisions.

-THAT

an-

service

KGFW KRMD WSLI
WALR KMED KOAM. Standard is

WFM.T KGNO

Chicago,

department

radio

KEN BARBER,

will

Chicago,

transcription

been

KENNETH FICKETT, formerly of
the BBDO radio department, has
sel

STANDARD RADIO,

nounces the following new subscribers

Co.,

New

is

Wm.

York.

Federal

Trade Commission

has issued a complaint charging
that Best Foods Inc., New York,
misrepresents the contents of its
Nucoa oleomargarine by claiming
it is churned in fresh pasteurized
milk and that its flavor and nutritional values are equal to those of
butter.

CHANNEL STATION Of AS

MUCH AS
IN

5,000 WATTS,

NORTH

SOUTH

CAROLINA,

2,300,000
New Englanders
comprise the potenlistening audience of station

CAROLINA

tial

or

VIRGINIA ?

RALEIGH, NX.
5,000
FREE
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WATTS-CLEAR CHANNEL

& PETERS, INC., NATL

REPRESENTATIVES

WLAW
Lawrence, Massachusetts

680 Kilocycles
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Watts

Broadcast Advertising

New Firm Offering

Advertiser's Dollar

The

(Continued from page 11)

page

rated

is

by

Free Radio Music

as

publishers

reaching 7% of total circulation,
but CBS concedes this page more
than twice that— 15%. For $31,600,

message

advertiser's

the

then,

would deliver 2,026,870 readers, or
$15.59 for 1,000.
The typical evening half-hour
radio program uses a network of
58 stations, and CAB rates it at
8.5%. Thus it reaches 1,785,000 actual listener-homes for $11,476.50,
or $642 per 1,000. While Gallup
estimated a 10% readership for a
better-than-average half-page in

CBS

grants the same
figure to an average ad in those 58
cities, where 961,637 readers would
be delivered for $21,445, or $22.30
per 1,000. For slightly more than
the radio cost, a black-and-white
half -page could be bought in four
leading magazines. If those magazine-sponsored studies are right,

newspapers,

7%

of the total circulation would

a better-than-average full
page.
By practically quadruple
generosity, CBS concedes the same
success to this average half-page,
734,174 reader-homes
could be reached for $11,550, at a
rate of $15.73 per 1,000.
Final comparison, by the same
method, ranks an average 15-minute daytime radio program against
an average newspaper half-page
and the average half-page readership rate for five leading magazines. Percentage of efficiency
credited to each medium in this
case is: radio, 4.3%; newspapers,

read

whereby

10%; magazines, 7%

—latter

two

being at least double the only available estimates, while radio's is supplied by
cost per

CAB.

Results, in terms of
1,000 actual listener- or
reader-homes: radio, $3.33; newspapers, $21.62; magazines, $16.42.
At every point in its analys's,
CBS has been careful to adhere

minimum data

in weighing the efficiency of radio, and
equal care has been taken to extend generous concessions to the
strictly to

other media's estimates. As a result, there is here presented, for
the first time in public print, an
actual dollars-and-cents evaluation
of the three major media.

ARCHIBALD MacLEISH,

Pulitzer

prize-winning poet whose poetic
drama, Fall of the City, was presented by the Columbia Workshop in April
1937, is working on the final draft
of another verse drama, Air Raid, to
be presented over CBS, probably late
in September.

WJBY
GADSDEN, ALA
.

.

intensified coverage

of Alabama's
industrial area

SECOND
.

.

.

COMPLETE
Merchandising Service

I
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Davis Flays ASCAP Royalties;
Offers "Perpetual Licenses"

AN

AMBITIOUS project directed
toward ultimate solution of the raandio copyright problem was
nounced Aug. 15 by Kenneth C.
Davis, former Seattle attorney, in
a seven-page letter sent to all stations in the United States and
Canada.

Announcing

formation

of

the

music publishing firm of Davis &
Schwegler, in Los Angeles, Mr.
Davis said his plan looked toward
use of music by radio, "without
payment." The plan is to amass
some 50,000 available songs, which
he claimed was twice the number
controlled by ASCAP, and to give
radio
a perpetual license to use
our music at no charge whatso-

it

to us too, as

we

will not turn

around and charge you five and
one half million dollars after you
have created a demand for the

Get Your Share

Mr. Davis said Mr. Schwegler
during September will make a
trip around the country and will

With

KGMB - KHBC
HONOLULU

Corp.,

Endicott, N. Y., on Nov. 15 will
start sponsorship of Behind the
Scenes in Sports, featuring Bill
Stern. The quarter-hour program

Fiscal

CONQUEST ALLIANCE

WGY

CO., INC.

New York, 515 Madison Ave.
Chicago, 203 N. Wabash Ave.
JOHN BLAIR & COMPANY

WCCO KSL WBZ-WBZA WTAM
WJR WMAQ KFAB KOA KJR.
Kahn &

Year 1937-8

Representatives :

heard once a week live on
York, and via RCA
transcriptions
on
KDKA
A"-encv is Gussow,
New York.

HILO

* Retail Sales:

will be

WEAF, New

Market*

$142,186,243.47

personally explain the project.

Arco Skate List
ARCO TUBULAR SKATE

HAWAII'S

In

songs."

San Francisco, Russ Building

Co.,

'

ever."

He

said

that within

the

next

months he and his associate,
Paul Schwegler, a former football
star, would place some 3,000 programs, musical and dramatic, upon
phonograph
and
transcriptions
records. These would be sold, or
six

rented to stations as a complete
library service. The copyrights on
such recorded tunes, he said, will
provide "free perpetual use to radio." If stations purchase these
transcriptions, Davis & Schwegler
will grant them the right to use
all its phonograph records and all
its popular sheet music.

SERVICE

(according toWebster)

:

the condition or occupation

of a servant

[

and

to act truly as the servant of

its

.

"This will mean local and affilistations broadcasting local
programs can cease paying ASCAP
altogether for such programs", Mr.
Davis stated, because the tunes on
our transcriptions, the music on
our phonograph records, and our
published popular music, are all
controlled by us and will be given
*"
to you copyright free. * *
Mr. Davis explained he was
formerly managing director of the

listeners

WSYR.

the constant goal of

is

Only

ated

Washington State Association of
Broadcasters and that he was author of the Washington State antiASCAP law, which served as the
pattern for enactments in several
other states.
He criticized stations for yielding to the pleas of song pluggers,
declaring that radio has made
their music popular and that the
same publishers procure some
$5,500,000 a year in copyright
royalties.
The composers themselves, he said, profit but little. He

charged ASCAP was controlled
by its publisher membership and
thousands of non-ASCAP
said
song-writers now are being or-

by keeping

this definition ever in

mind has

WSYR been able to win and hold the respect
and confidence of a

critical public.

Sound programming
brings

lence)

the

finest

and

education, news

(plus technical excel-

entertainment,

in

sport to over a million

friendly listeners.

Furthermore, two years ago

an

intelligent

WSYR created

program board of

listeners

its

to double-check all programs, to criticize

and

Such a unique policy builds firm

to suggest.

public favor.

ganized.

Regarding network programs,
Mr. Davis said that such music
eventually will be cleared at the
source. "That is inescapable," he
said.

He added ASCAP has no

right to collect from affiliated stations where the network has paid
once. A little heard of decision of
the Federal Court in California
and several decisions of the Supreme Court, he contended, sustained this view. Mr. Davis said
that his organization plans to buy
time on a '"national radio hookup
in order to exploit our new songs."
"If radio time is so valuable to
us in the exploitation of our new
songs, and if it is worth buying,"
he said, "why give it free to the
ASCAP publishers? Why not make
them pay for it, at least in free
performing rights? If you are going to give it to them, then give

Broadcast Advertising

WSYR
It

is

now

games

only

the

"Chiefs"
.

carries both

ball
.

.

Syracuse

games

and

.

NBC

Red and Blue
station

.

to

Syracuse

.

Sunday

the

carry

programs.
Syracuse

University football

Services

of

four

Syracuse

Churches. These are but a few of the exclusive ways in

which

WSYR

truly serves

its

listeners.
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CBC

Shifts

Managers

PETER AYLEN, manager of the
Canadian Broadcasting Corp.'s
50,000-watt

CBL, Toronto, has been

moved

a

to

position

similar

at

CBR, Vancouver, while J. R. Radford, manager of CBR, is being
transferred to CBL, the changes
take place Oct. 1. The moves
were made in accordance with a
new policy of staff mobility designed to broaden the national out-

to

CBC

executives. They were
announced at the close of the third
annual CBC national program conference in mid-August.
look of

Methods Explained

~Bkc Scde&way.

to-

CchUqI IWlhoU.

SEARS
n

VE R

ILLINOIS
SPRINGFIELD

I

ii-iinoisI

5 T H T E

JOURNAL

TELEVISION program methods
in England are markedly different
from the methods employed in
American experimental studios, de-

Thomas

clared

NBC

television

H.

2nd

director,

he returned recently from a
six-week inspection tour of European television projects.

as

said the difference arises pri-

marily from different conceptions
of the purpose of the new art, with
British producers seeking to give
"a simple and straightforward
visual account of what is taking
place in front of the cameras", and
American experimenters stressing
camera mobility to pick up different angles and give variety to the
image.
Another observation on visual
broadcast development was entered
at a press luncheon in New York
Aug. 23 when Marshall Wilder,

returned from a two months' tour
of Europe, that television will
never take radio's place in the public life nor as an advertising medium. Television will act only as a
supplement to radio because people cannot and will not look at
pictures more than three or four
hours daily, he declared. He point-

MARKET

Transmission

in

England

is

in-

ferior to that in this country, he
commented, not because the English have slipped, but because of
the great strides made in recent
months by American engineers.
However, German television is
the finest in the world, according

Hutchinson,

program

director of the television laboratories of National Union Radio
Corp., Newark, who also recently

ILLINOIS

reported that television sets incorporating all-wave radio are
selling there for about $200. He
says that most of them carry a
9-inch picture, while a year or two
ago 12-inch was more common.

Mobility Sought in America;
British Less Spectacular

He

WCBS

American studios, he predicted.
Mr. Wilder, who attended the
Olympia radio show in England,

the

Contrast in Visual

Mr. Wilder. More work is being
done there than in England, and
both transmission and reception
to

Sheffield

"Now we

(England) Weekly Telegraph
shan't be long before we

have the radio going."

are superior. Germany will start
regular transmission of television

programs about Oct.
ed out that English and German
manufacturers both recognize this
and have incorporated all-wave

1,

and also

plans to send pictures by telephone
over short distances of one and

two miles.

radio in their television receivers.

RCA

Diversity of Angles

Commenting on the
in program treatment

differences

in England
and the United States, Mr. Hutch-

inson said:
"In televising an item of entertainment in the studios, for instance, British producers evidently
assume that a singer is more or
less static. Accordingly, they move

cameras about much less
than we do. In the NBC experimental studios at Radio City we
have favored extreme mobility of
cameras. We use as many cameras
as we can on a single subject and
try to pick up different angles to
give variety to the image.
"We have, of course, been helped
by our instantaneous switching
system, which enables us to cut
from one camera to another withtheir

out the loss of a split second's
viewing. The British use a super-

imposed fade, which although it
has advantages for certain types
production, requires considerably more time for switching."
Much of the difference in Engof

and American program methMr. Hutchinson pointed out,
is due to the fact that in England
television must maintain a daily

lish

ods,

schedule for the public, while in
the United States it still is in an
experimental stage. This makes
for greater freedom and eventually more satisfactory service in

Institutes Offers
Training in Television
RCA INSTITUTES, 75 Varick St.,
New

York, on Sept. 6 will start

its

courses in television engineering.
For persons who have had no previous training in radio engineering, the course requires a period
of two years in the day school or
five years in the evening school at
a cost of $870. Special television
units of six months duration in the
day school or one year in the evening school are available to applicants with adequate technical background at $60 per unit.
With the inauguration of televi-

RCA

sion field tests,
Institutes assigned two of its instructors to the
engineering group in charge of the
experimental work. These instructors have had immediate contact
with development and have studied
at first hand the problems with
which the new art has been confronted. Concurrently other members of the school staff have been
engaged in the preparation of lesson material and construction of
special television demonstration

equipment.

WITH

a coaxial cable

now

laid be-

tween London and Birmingham, the

BBC

expected shortly to begin a
television station in the latter city,
reports the Manchester Guardian.
is

new day
in

four
Virginia
profits!

RICHMOND
iMv.niyi\j

>t

MM'

'

•

I

'Mind

if I listen to

CKAC?

.

.

.

It's

my

favorite

station, too!"

PAUL

H.

RAYMER
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Montreal (Canada's Busiest Station)
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;

;

Nets, Affiliates to Consult
(Continued from page 13)
of the authority of such commitnetwork or a two-station hookup.
tees was to be determined.
Should the conclusion be reached
"The committee also was inas a result of the FCC deliberastructed to prepare and present to
tions that responsibility should be
the Commission at its hearings,"
placed at the source, according to
said the IRNA chairman, "a case
the view of some broadcasters, it
setting forth the views of the afwould automatically mean that
filiates as a group on the subject
networks would have to assume reof networks broadcasting. What
sponsibility for clearance of music
the nature of this case will be will
for their affiliates. Revision of
ASCAP contracts to accord with depend to some extent upon the
kind of assurances which can be
such a principle obviously would
received by the committees from
ensue.
the networks on the subject of
Following adjournment of the
elimination of modification of pracChicago session, Mr. Rosenbaum
tices regarded by the affiliates as
explained that in addition to the
being undesirable from the point
85 broadcasters present there were
of view of the listeners in the loletters from other stations indicatcal area."
ing that 150 network outlets were
Neville Miller, NAB president,
present or expressed approval of
IRNA out of 260 network affiliated was present at the convention and
assured the delegates of the parent
stations. Membership of an affiliate
organization's cooperation. At the
in the NAB automatically makes
next board meeting of the NAB,
him a member of IRNA but NAB
membership will be necessary to
he said, action would be taken accepting the establishment of IRNA
procure IRNA representation, he
as a section of the NAB and makdeclared. At present there are 211

which are NAB members
and 49 which are non-NAB mem-

affiliates

bers.

Community

of Interest

Outlining results of the sessions,
Mr. Rosenbaum said the pending

network investigation was discussed and it was recognized that
affiliates "have a common interest
with the networks to protect and
preserve the American System of
network broadcasting." On the
other hand, he related, a number
of subjects were discussed "in respect of which it was asserted that
the views of the affiliates should
be taken into consideration by the
networks in the formation of net-

ing available to it office facilities
and the executive staff at headquarters.
An appropriation of
$2,000 to cover the necessary disbursements and operating expenses
also will be sought.
Ralph Wentworth^ of Langlois &
Wentworth, New York transcription producers specializing in a
public domain library, outlined to
the convention the scope of his
company's activity and discussed
copyright generally. It is 4 understood he will be asked to address
the next meeting of the
board of directors on the subject.
Present at the Chicago IRNA

NAB

Ahoy, Lubbers!
BROADCASTERS attending
the IRNA convention in Chicago Aug. 16 came by rail,
motor, air and one came by
water. He was Stanley Hub-

—

AUGUST

...

1938

WBIG's

in

area
shows
.
an increase over August
1937, in retail clothing of

bard, president and general
manager of KSTP, St. Paul,
who dropped the anchor of
his new yacht within sight
of the Stevens Hotel, convention headquarters, overlook-

ing Lake Michigan. Mr. and
Mrs. Hubbard used the boat
as their temporary residence
while in Chicago.

.

10%;

ladies

wear,

10%

.

ready

to

department

;

store,

definite

retail

drug,

increase

5%

furni-

;

best in five years

ture,

automobile,

mess months;

best

in

tobacco,

six

corn

and other crops, best in

Edward W. Hamlin, KSD E. B. Craney,
KGIR, KPFA, KFPY Harry Stone, WSM
;

;

L.

WJR

WCKY

Wilson,

B.

Leo

;

Fitzpatrick,

Wm. B. Way, KVOO
WDAF.
KFEL Stephen

Gene O'Fallon,

Again we say ....

P. Wil-

;

WPRO; Harold E. Smith, WOKO,
WABY; William Fay, WHAM; Martin
Campbell,
WFAA, WBAP Donald G.
Graham, KOKO, KJR, KGW, KHQ, KGA,
KEX Hoyt B. Wooten, WREC Peggy
Stone, Hearst Radio
Campbell Arnoux,
WTAR; Paul W. Morency, WTIC H. W.
Don
Slavick, WMC; Leon Levy, WCAU

lis,

"WBIG,

WHERE BUSINESS

;

GOOD"

IS

;

;

radio adver-

;

up 35%.

tising

Dean

H.

;

;

Fitzer,

forty years

;

;

A

;

Elias,

S.

WDOD
L.

Mark

;

NAB

Miller,

Ethridge,

WJAR;

Burbaut,

WPRO;

Norman

John

;

Herb

Thomas,

A.

WHAS Neville
WJAR M.
;

Boyle,

J.

Geo. P. Hollingbery
Natl. Reps.

William Cherry, Jr.,
KANS Theodore

Hollister,

Streibert,

Company

;

;

WOR Lambdin Kay, WSB.
John J. Gillin, Jr., WOW; B. Bryan
Musselman, WCBA
Allan T. Simmons,
WADC John Shepard, 3rd, Yankee Network
Clarence Wheeler, WHEC
John
A. Kennedy, WCHS, WPAR Albert Swin-

C.

Columbia Station!

;

WWNC;

;

Write

;

Edney

Ridge

;

Director

;

;

;

Jr.,
KRLD E. Kendall Johnson
WOKO, WABY; Robert S. Maslin, Jr.
WFBR; Glenn Snyder, WLS Edgar L

sky,

for

;

COLD FACTS'

;

Bill,

WMBD
R. Lounsberry, WGR
W. R. Ringson, WRDW Wm
WMT E. C. Reineke, WDAY
Hubbard, KSTP; John J
WTAG Franklin D. Schurz
I.

;

WKBW

;

;

B. Quarton,
Stanley E.
Storey,

;

;

WSBT W. H.
KLRA
;

Chilton,
John Rivers,

Summerville,
;

WGST

;

A. C

WIS

G. Richard Shafto,

WCSC.

session Aug. 16, were:
H. J. Brennan, WJAS
George L.
Young, WSPD; H. K. Brennan, WJAS;
C. Robert Thompson, WCOL
Edgar H.
Twamley, WBEN Kenneth B. Johnston,
WCOL; Geo. R. Hahn, KSOO Clarence
Leieh, WGBF, WEOA
Luther Hill, KSO,
KRNT, WMT Walter Haase, WDRC C.
M.
Everson,
WHKC Walter Evans,
WOWO, WGL; Martin L. Leich, WGBF,
WEOA Joe P. Wilkins, KFBB Wra. W.
Behrman,
Robert T. Convey,

GmnsboroIC.

;

work policies.
"The view was expressed that

;

;

in order to enable the affiliates to

come forth sincerely and cooperate
with the networks in expounding
the merits of network broadcasting

as practiced in the United
States, some measure must be devised to satisfy the affiliates that
their views with regard to network
operating policies will be given

proper consideration."
Mr. Rosenbaum then explained
that the executive committee was
instructed to confer with the networks and seek to reach an agreement on the setting up in each network of a "board of policy" which
would have nothing to do with the
board of directors of the network
corporation but would have control
over the formation of network policy and in which the affiliates of
each network would have adequate
representation. He added the scope

;

;

;

;

;

;

KWK

WBOW

;

S.

;

Reed,
C. Swartley,

;

;

;

:

Miss N. G. Mason, WIRE
WIRE Ted Matthews,

Gene Pulliam,

WNAX P. A.
WHO Donald Withycomb, WFIL
Norton, Jr., WAVE; J. O. MaWHO Clarence T. Hagman, WTCN
;

Loyet,

MORE THAN

;

;

;

;

G. W.
land,

;

;

Now,

for the first
time, the complete
story of the great

Northwest market.
52 pages of facts

and pictures

ARTFO RD,CO
UNITED
PRESS
Is

NEWS

a Better Buy!
It's

the

ONLY COMPLETE
NEWS SERVICE
available to radio.

is

TACOHA

;

;

I

Me us 4

**0RE THAN

;

WSGN S. E.
Adeock, WROL W.
WOWO,
WGL Richard H. Mason, WPTF Wm.
J.
Scripps, WWJ;
Walter J. Damm,
WTMJ; Earl J. Glade, KSL Edwin W.
Craig, WSM
J. Leonard Reinsch, WHIO.
Hugh P. Powell, KGGF; Arthur B.
Church, KMBC James D. Shouse, WLW
Dwight

;

your best bet

Write or Wire

—

free.

GREAT
r

1

1

HIS book

tells

definitely

one of America's

you why

KVI

Your copy

is

you why the Pacific Northwest

covers
free.

TEt

WSIK \l>IO

Rates,

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM
National Representatives
H. RAYMER COMPANY

PAUL

BROADCASTING

•

Broadcast Advertising

FREE AND PETERS

markets.

more completely,

is

Tells

at lower cost.

post card addressed to either

KVI studio brings it to
Tacoma— Olympic Hotel,

for Availabilities

and

it

A

first

you.

KVI, Rust Building,

Seattle,

Washington.
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;

THIRTY THOUSAND

;

persons

at-

Community Sing and ConDevou Park, Covington, Ky.,

tending the
cert at

Aug. 17, remained at the park bowl
to listen to the broadcast of the Ambers-Armstrong fight on
Cincinnati. Cooperating with a citizens'

AIR

WCKY,

SPLASH

YOU

ings

flung,

dough

CKTB.

.

of

.

•

•

cars,

than

WA\b|

67% mo re

audience

homes and 59

/o

fou^

An

er,aUinone

at the park, and announcements were made that the concert audience could hear the fight if
they remained in their seats.

THIRTY-ONE

teams from the DavenMoline and Rock Island communities entered the third annual softball tournament sponsored by WHBF,
Rock Island, which began late in August and will end with the championport,

St.

tilt
Labor Day night at the
Rock Island ball park. Participating

ship

teams are charged a $5 entry fee
spectators pay 25 cents admission and
members of the winning team get an
all-expense trip to Chicago to take in
a major league baseball game. Ray Anderson, special events manager of
has charge of the Softball
contests, as well as the annual basket;

WHBF,

MOTULE

unit VE9DZ of C.TRC,
Winnipeg, was recently sent to Recrina
for remote control broadcasts from
the Re^na Agricultural Exhibition
over f.TRM. Regina, sister station of
C.TRC Tt was the first appearance
of a mobile broadcasting unit in Repin*. The unit was in charge
of
CTRC's chief studio engineer. Ken
Cameron, with Don Wright and Clair
Chambers as announcers.

of those
u ^TVZTZ
So
..

at

visitors are invited.

wirea

.

counties, co
cover
other 93
e
powf
buying
use
8
u k
Iveutucky
Qutlet.
the bulk of
p

WAVE-P-

loudspeakers

partitions built more than a century aero, and useful in radio stations.
The building which bouses tbe new
studios is set in spacious grounds with
lawns, hedges and shade trees. A neon
S'Vn calls attention to the studios and

^

^

trate;

"

committee sponsoring the concert, L.
B. Wilson, president and manager of
WCKY, arranged for installation of

for

Catherines. Ont, moves
into new studios Sept. 1. according to
an announcement of E. T. Sandell
owner of tbe 100 watt staHon. Housed
in a mansion built in 1823, the new
studios inherit the thick walls and

and hollows
late! bills
^ountamsu
lucky
can vise
93
t
hand, you market
fc
muc
Lou isri»e
not m«*
KeDtUCk
but
"costs,
to safes!

horsetrough,

the mike, the
broadcast featured interviews with
dunkees as they lay in the trough.

^jSfat^

JeuTn
seUm
to your
l

public

Mnntp Rosenwald

unpopuy^.r^vWuaUy
amidst t&e >
he Ren

^

the

Amarillo citizens who failed to don
western attire for the Old Southwest
Daux celebr.i+ion. was broadcast recently bv KONC, Amarillo. With

BUYING
A1R-0R
PEOPLEI
xTTou're

in

hy splash account of dunk-

&

^.^

CKAC.

Montreal, has air conditioned
and rebuilt its studios with the latest
Johns-Manville products and a Westinsrhoi'se air conditioning system. A
new Or<rntron eleetr'c organ has been
installed in one studio.

CBR. Vancouver,

recently completed
new studios, reported by eastern executives as among the finest on the Pacific coast. The new studios are modernistic in design, and provide visibility from the control rooms to all parts
of the new building.

*H0W FORCIBLE ARE THE

RIGHT WORDS!

Old Testament, Job, VI, 25

HOBBY

Olin

of

operator at
transcribing

Brown,

control
Dallas, is

WFAA,

popular books and
pamphlets into Braille for use of
the blind. Here he is working on a
Braille machine furnished him by
the American Red Cross. One of
the pamphlets which Brown transcribed, Amateur Radio Operator's
Examination Manual, was used by

a blind youth at Fort Worth who
later obtained his amateur operator's license.

20th CENTURY Radio Productions,
Hollywood, has prepared audition
transcriptions of four new shows. //
It Had Been You, an audience participation
series
written by Fred
Gehrmann and Tom Bleecker Suspicion, a listener participation program by Willis M. Parker; Exclusive
Story, newspaper dramas authored by
Howard W. Fisk, and 20th Century
Juvenile Revue by Peter Potter.
;

KENNETH

H.

BERKELEY,
WRC-WMAL.

gen-

eral manager of
Washington, D. C, has announced the
start of six new programs on the
Washington
stations, to be followed this fall by ten more, all written and produced under direction of

NBC

Fred Shawn, assistant manager. The
programs include The Sports Detective,
audience quiz on sports subjects

Petticoat

;

Lane,

thrice-weekly

fashion chats by Frances Witte Man
About Hollywood, thrice-weekly movie
;

star

gossip

;

Camera Club

O.

W. Holmes, "The Autocrat

a Fact, with Bill

human interest

Crago's

Put not your trust in money,
but put your money in trust.

It's

of

stories

the Air, giving ex-

pert advice on photography through
interviews with ace professionals and
amateurs, and Missing Persons Bureau, daily midnight feature carried
in cooperation with the Washington
Police

Department.

Rre^.kfpst Table"

*The

KFH

ability of

rich Wichita

in SAN JOSE

Want

tising dollars in the trustworthy

to

people

has inspired advertisers to put their adver-

this

If CALIFORNIA

to forcibly impress its

market with the right words

reach

53,000

harvesting

NBC

nounced recently.
key in

KIT, Yakima, Wash., which increased

WITH TELEPHONE

KFH

Ha lie

Mationai /2ejate3entatitses,

Edward

Petry

&

CBS
Co.,

recently

KTSA

tonio, by sending the
sound
truck to the scene and recording the
event. The following night the transcriptions were broadcast, and
listeners heard a full hour description
of the maneuvers by Charles Belfi,
along with speeches of reviewing officers, including Gov. James D. Allred,
Gov.-designate W. Lee O'Daniel, and
other high officials.

KTSA

BROADCASTING

•
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a

part

White Top Mountain Music

of
the
Festival,

Southwest Virginia, WRVA, Richmond, claimed a scoop after it had
packed recording and remote equipment into a studio car, driven 320
miles to White Top, and there transcribed highlights of the festival. Next
day the transcriptions were edited,
filled in with explanatory announcements, and broadcast. Walter R.

in

Bishop,

WRVA

public

festival officials,

home,
field

relations director of
the pickup with

who arranged

and Leonard White-

of the technical staff, did the

work.

the

the problem of securing an appropriate antenna for broadcasting a local golf tournament, Armand G. Belle Isle, chief engineer of
WSYR, Syracuse, N. Y., used an ordinary 30-foot bamboo fishpole as an
effective extension. Complete coverage
of the four-day meet was broadcast
from the links by pack transmitter.

farm
largest

'A Blind Spot" for All

KQW,

Outside Stations
the only

want to
IF you
Cover Rich
Central Pennsylvania'

You MUST Use

Mutual Don Lee
Network Schedule
Full

WFBG

Representatives

Inc.

John
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lines restricted

KTSA, San Antonio,
managed a broadcast of
Texas National Guard maneuvers at
Camp Bullis, 20 miles outside San Anto official calls,

Clara Valley.

KANSAS

•
Supplement atu

WEAF, NBC-Red

its power to 1,000 watts Aug. 14, is
planning new studios. Station is owned
by Karl E. Haymond, operator also
of KMO, Tacoma, and managed by
James A. Murphy.

station in the Santa

WICHITA

New

York, also began its broadcast schedule an hour earlier, beginning Aug. 22.

crop in years?

Get on

York, on Aug. 15 began

broadcasting day at 6 :30 a. m. to
bring early-rising commuters weather
forecasts, time signals, news bulletins
and road information,
anits

hands of

powerful selling media.

and bowling tournaments.

ANSWERING

of the

KA
*

ball

WJZ, New

Biair

Altoona

& Company

BROADCASTING

•

•

Pa.

Broadcast Advertising

—
WMT.

WHEN

Golden Silence
bona fide
offer to buy five minutes of
silence daily for a four-week
trial. The program would be
preceded and followed by a
30-word commercial, and at
midpoint interrupted with a

what

trolman Lynch of the Police Department's Honor Legion were shot Aug.
14 by a crazed assailant, TVNYC,
New York, which was broadcasting
the legion's annual memorial services,
picked up the sound of shots, shouts
and calls for ambulances. Tommy
Cowan, chief announcer, who was
handling the broadcast, signed off the
meanwhile, Joseph O'Mara, enair
gineer on duty at the studios, had
heard the indications of tragedy and
notified police headquarters. Eight
minutes later the station broadcast
an explanation of the unscheduled
Co.'s Singing Lady, Irene
Wicker, made her last radio appearance of the present series on Aug. 11,
and departed shortly thereafter for a
European vacation. Don Winsloic, for

Kellogg's Krispies, has taken over the
NBC-Blue period in which Miss
Wicker has been heard.

WMCA, New

York, has issued a new
rate-card, effective Oct. 1, increasing
its rates approximately 20%. The station's rates have not been increased
since 1935 despite a power increase

and improved production and studio
facilities.

Cal., which operates
as a 24-hour station, will inaugurate
a 24-hour news service Sept. 1, using
INS for hourly flashes.

Fort Worth,

scheduled to
open a Dallas studio and offices about
Sept. 1, with Phil Griffith as the Dalis

las sales representative.

KGYO,
new

Missoula, Mont., is installing
studios to be ready for occupan-

cy about Nov. 1. Manager Art
is supervising construction.

Mosby

KTHS, Hot

Springs, Ark., was heaped
with congratulations recently for its
part in the apprehension of Earl
Young, murderer of Betty Schnaidt,
Sioux Falls, S. D. high school girl.
Cooperating with KSOO, Sioux Falls,
KTHS broadcast a detailed description of Young, who was believed to
be heading South, and the following
day, after the criminal's capture and
death at the hands of Hot Springs
police,
gave full details of the
hunt on a quarter-hour program fed
over special leased wire to KSOO.

KTHS

KIDO,

insists is a

Boise, Idaho, for the

Western

Idaho State Fair, held in Boise Aug.
23-27, built a complete crystal studio
layout on the fairgrounds, with news
room, recording studio and speaking
studio, and broadcast about two hours

programs daily beside originating several regular programs from
the remote setup.

of special

STEAK DINNER

KOIN,

Port540-foot
tower Aug. 11 marked the end of a
three-day regional convention of the
Institute of Radio Engineers.

new

DYNAMITE
IN

CHICAGO

!

Get the impartial survey that
all prejudices on Chicago radio! Write for it read
with an eye to fall business!
The sensational truth about a
market you can't touch withblasts

—

out

WITH
eral

C. A. McLaughlin as genmanager, Indianapolis' new

outlet, originally assigned the call
letters
which has been

WGVA,

FCC
authority to

changed by

WIBC,

and meantime Donald
Withycomb and George Jaspert, general and local sales-

return Ford Sunday Evening

Hour

(EDST).
As guest

conductors, in addition

Mr. Ormandy, John Barbirolli,
Jose Iturbi, Fritz Reiner, Wilfred
Pelletier, and Franco Ghione will
appear for intervals of several

weeks.

Richard Tauber, Jussi Bjoerling
and Beniamino Gigli, European
artists new to American radio, will
be soloists on the programs, along
with John Charles Thomas, Gladys

recently
man-

WHK

WCLE,

Mr. McLaughlin

and
Cleve-

land.

The new
daytime

station, a 1,000-watt
outlet on 1050 kc, will be

THE

preliminary injunction granted Aug. 8 against KQV, Pittsburgh, pending the suit of Pittsburgh Athletic Co., General Mills,
Socony- Vacuum Oil Co. and NBC
against the station for "unauthorized" play-by-play broadcasts of
Pittsburgh Pirates games covers
both home and away games, and
not merely home games, as stated
in Broadcasting (Aug. 15). Although Federal Judge F. P.
Schoonmaker declared early in his
opinion that in view of certain
stipulations by KQV a preliminary
injunction was apparently unnecessary as for the away games, in
the decree he stated definitely that
the injunction extended to include
all Pittsburgh Pirates games.

operated by Indiana Broadcasting
Corp.,

for its fifth successive season Sept.
11 on 93 CBS stations, with Eugene Ormandy conducting the first
eight of the weekly series of concerts by the Ford Symphony Orchestra which will extend until
June 4, 1939, Sundays, 9-10 p. m.

McLaughlin

sales
ager of

is

Ford Symphony on CBS
To Run Sept. 11- June 4
FORD MOTOR Co., Detroit, will

Mr.
until

was

signed,

manager respectively, can't
decide what to do about it.

expects to

ready

to go
into operation the
week of Sept. 12.

be

that
"This period of peaceful silence is coming to you through
!" The
the courtesy of
agency refuses to name its
client until the contract is

100%

of the stock of

which

BOOST SALES

owned by Glenn Van Auken,

Indianapolis attorney. RCA equipment is being installed throughout
and studios and offices are being
constructed on the sixth floor of
the Indianapolis Athletic Club.

IN THIS RICH

5000
DAY

Peters Shoes Air

PETERS SHOE

MARKET

WATTS

a
subsidiary of International Shoe
Co., started Aug. 26 for 13 weeks
using a transcription campaign on
a group of stations nationally. The
thrice-weekly quarter-hours Federal Agent, were produced by 20th
Century Radio Productions, Hollywood, and cut by Aerogram Corp.,
that city. Placing direct, the firm
anticipates using approximately 40
stations in its campaign to promote
Weather Bird Shoes.
Co., St. Louis,

1000

WATTS NIGHT

ON OR ABOUT

OCTOBER

FIRST

KTUL
"YOUR FRIENDLY
COLUMBIA STATION IN TULSA"

Swarthout, Richard Crooks, Lawrence Tibbett, Kirsten Flagstad,
Elisabeth Rethberg, Richard Bonelli, Lauritz Melchior and Lily
Pons. Programs will be supplemented by the 26-voice Ford Mixed
Chorus, and intermission talks by
W. J. Cameron, public relations
counsel of Ford Motor Co. Agency
is N. W. Ayer & Son, New York.

Manhattan Soap Campaign
MANHATTAN SOAP Co., Brooklyn

(Sweetheart soap), about Oct.
start weekly quarter-hours

will

1

on

New York

stations

WABC,

WJZ, and WEAF, to run for three
months. At the same time, about
75 stations throughout the Northeastern section of the country will
carry one-minute transcribed an-

nouncements. Peck Adv.
New York, is in charge.

Agency,

on the grounds of

the transmitter plant of
land, Ore. under the

Indianapolis Outlet

announcement

to

KLS, Oakland,

RGKO,

it

brief

;

KELLOGG

New

WFIL, Philadelphia, has

LIEUT. McDonald and Pa-

sounds.

Pittsburgh Injunction

McLaughlinHeadsWIBC,

TO LET rural listeners actually see
Cedar Rapids, la.,
a broadcast,
has started taking its entire noon
show to small town celebrations over
the state for personal appearances. The
hour show is sold to individual towns
as a crowd-puller for its events for a
price merely sufficient to cover the cost
of transportation and station lines,
while the station in return plugs the
event on the air and stages the show.

EARNERS!
SPENDERS!
• Consistently active industries
keep money flowing freely in
the territory covered by WAIR.
Tap this rich, receptive market
through the sales power of

WAIR

means
Business
in

BBLTimORE
Am&uccA Stk Market
Retail Baled,- -mom than

$300,000,000

GsuutalLf

Winston-Salem, North Carolina
National Representatives

WGES WCBD WSBC
-

-
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Sears

&

Ayer
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:

NETWORK ACCOUNTS

Happened Again
ANNOUNCER of a Detroit
It

station,

form,

excellent

in

was busily

broadcast. Calling
a bystander to the mike, he
the-street

remarked, "Now young man,
tell us your name and your
occupation and the outstanding feature about your busi-

"My name

is

WJBK. And we

at

Cambridge,

Co.,

(Rinso soap), on Sept. 20 begins Big Town on 60 CBS stations,
Tues.. 8-8:30 p. m. EDST. Agency is
Ruthrauff & Ryan, N. Y.

be fixed by Mr. Alexander
and representatives of the NationConference of State Liquor
al
Administrators and the Monopoly
Control States. Following the suggestion of Mr. Alexander at its St.
Paul meeting June 13, NCSLA
adopted a resolution authorizing
the conference "to meet for the
purpose of advocating uniform
alcoholic and beverage advertising
regulations for the entire country
on the basis of the FAA rules and
to

regulations."

Co., Chicago
(tissues),
on Oct. 3 starts Her Honor, 'Nancy
James, on a CBS network, Mon. thru
Fri., 12:15-12:30 p. m. Agency: Lord

& Thomas,

Chicago.

VICK CHEMICAL

Co., Greensboro,
N. C, on Sept. 25 starts Seth Parker
on 55 NBC-Blue stations, 7 :30-8 p. m.
(repeat 12 midnight). Agency: Morse
International, N. Y.

LEVER BROS.

Co.,

Cambridge,

(Lux soap), on Sept. 12 resumes for the fourth year Lux Radio
Theatre on 59 CBS and CBC stations.
Mon., 9-10 p. m. Agency Ruthrauff
& Ryan, N. Y.
Mass.

:

LEVER BROS.

Co.,

Cambridge,

Mass. (Lifebuoy soap), on Sept. 20
resumes Al Jolson. on 60 CBS stations, Tues., 8:30-9 p. m. (repeat 1212:30 a. m.). Agency: Ruthrauff &
Ryan, N. Y.

GENERAL FOODS

Corp., New York
(Sanka coffee), on Sept. 27 resumes
We, the People, with Gabriel Heat-

on 51 CBS stations, Tues., 99 :30 p. m. Agency
Young & Rubicam, N. Y.
ter,

:

LOS ANGELES SOAP

Co., Los An(White King Soap), on Aug. 2
started for 10 weeks participation in
Early Morning News on 13 California Don Lee network stations, Tues.,
Thurs., Sat., 7 :45-8 a. m. Agency
Barnes-Chase Co., Los Angeles.

geles

WERNET DENTAL

Mfg. Co.,

New

York

(Polident), on Sept. 6 starts
for 10 weeks, participation in Early
Morning Neivs, on 13 California Don
Lee network stations, Tues., Thurs.,

7:45-8

Sat.

a.

m.

Husband & Thomas

(PST). Agency:
Co.,

N. Y.

INSTITUTE OF APPLIED

Science,

(correspondence school), on
Sept. 13 starts for 13 weeks Don Wilkie in crime talks on 13 California

to the Lower
ST. LAWRENCE

Don Lee network stations, Thurs.,
8:30-8:45 p. m.
(PST), starting
Mon., Nov. 14, 9 :15-9 :30 p. m. Agency
Matteson Fogarty - Jordan Co.,
:

Chicago.

Says the Editor of an Eastern

Canada Newspaper
Golfe

nay District I noticed that
from morning till night all the
Saguenayan radio sets were
tuned to C.JBR. This is the

and'sntiuaote.
Jet t&Z

afifaodc*

FOREIGN RESIDENTS

voice

of

a
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Corp., New York
Oct. 10 starts Al

(Grape-Nuts), on
Pearce and His Gang on 79 NBCRed Stations, Mon., 8-8:30 p. m. (repeat 10:30-11 p. m.) Agency: Young
& Rubicam, N. Y.

PET MILK

Co., St. Louis (evaporated milk), on Oct. 1 starts a program with talent still to be selected

on 53 CBS stations, Sat., 9:30-10 p.
m. Agency
Gardner Adv. Co., St.
:

September

MODERN FOOD PROCESS

Co.,

Philadelphia (Thrivo dog food), on
October 16 starts Dog Heroes, Sun.,
3-3:15 p. m., on 11 NBC-Blue stations.

Agency

The

:

Clements

Co.,

Co., Chicago.

BROWN

& WILLIAMSON TOBAC-

CO

(Avalon)

Corp., Louisville
Sept. 3 starts variety

NBC-Red
Agency

:

on

program on 54

stations, Sat., 7-7:30 p. m.
Russel M. Seeds Co., Chi-

PROCTER & GAMBLE
nati
Life

Co., Cincin(Ivory soap)., on Sept. 5 starts

Inc.,

N.Y.

PROCTER & GAMBLE

Co.. Cincin-

(Lava), on Sept. 26 starts
Houseboat Hannah on 23 NBC stations, Mon. thru Fri., 10-10:15 a. m.
(repeat 5-5:15 p. m.) Agency: Blackett-Sample-Hummert, Chicago.
nati

LUTHERAN LAYMEN'S LEAGUE,
St. Louis, on Oct. 23 starts Lutheran
Hour on 59 MBS stations, Sun., 11:30

m.

p.

AMERICAN BIRD
cago

(bird

Agency:

(repeat 4:30).

Stuhlman & Zahrndt,

St. Louis.

Products,

STANDARD BRANDS

Canada on Sept. 6 starts Spotlight Parade, with Canadian talent, on 36
CBC stations, Tues., 9-9:30 p. m.
Agency
J. Walter Thompson
Co.,
Ltd., of

:

Montreal.

tual

11 :45-12 noon.
Co., Chicago.

Sun.,

stations,

Agency

Weston-Barnet

:

Philadelphia (Thrivo dog food),
Oct. 16 starts Dog Heroes on

Bedford, O. (Molle shaving cream), on
Sept. 20 starts Battle of the Sexes
on 34 NBC-Red stations, Tues., 99 :30 p. m. Agency Stack-Goble Adv.
Agency, Chicago.
Co.,

:

GENERAL ELECTRIC

Co.,

Cleve-

land ( lamps )
on Oct. 3 will start
Phil Spitalny and his all-girl orchestra in Hour of Charm on 53 NBCRed stations Mon., 9-9 :30 p. m. Agency Maxon Inc., Cleveland.
,

Co.,

on
11

NBC-Blue
Agency

stations, Sun., 3-3 :15 p. m.
Clements Co., Philadelphia.

:

GENERAL

MILLS, Minneapolis
Corn Kix )
on Aug. 22 started
Those Happy Gilmans, its debut as a
live talent program, on a split NBCRed and Blue network. On Sept. 5
and WBZ-WBZA will be added
(

CUMMER PRODUCTS

Chi-

on Oct. 16 starts

food),

American Radio Warblers on 7 Mu-

MODERN FOOD PROCESS

Philadelphia.

,

WGY
to WMAQ, WLW, KDKA. On Sept.
12 KYW joins the network and
WTAM, KSD, WRC and WFBR will
be added Sept. 26.

WHEELING STEEL

Co., Wheeling,

on Sept. 11 resumes Musical Steelmakers on 17 Mutual stations, Sun. r
5-5 :30 p. m. Direct.

:

AMERICAN
New York

Cigarette & Cigar Co.,
(Pall Mall cigarettes) on

Eddie Duchin

Oct. 3 starts

His

v-ttd

Orchestra on 52 NBC-Red stations,
Mon., 9 :30-10 p. m.

DURKEE FAMOUS FOODS,

Chi-

on Sept. 26 starts Madame
Courageous on a split NBC network
of 19 stations,
Mon., Wed., Fri.,
10:30-10:45 a. m. Agency: C. Wencago,

del

;

Muench &

TEXAS

PEPSODENT Co., Chicago, on Sept.
27 starts Bob Hope in a variety program, Tues., 10-10:30. p. m. on 53
NBC-Red

stations.

STANDARD OIL
San

:

LEVER BROS.

GENERAL FOODS

LEVER BROS.

Corp., New York
Sept. 29 starts Joe
stations, Thurs.,

CBS

Agency

m.
p.
Bowles, N. Y.
7 :30-8

:

Co. of California,

on Oct. 6 starts
Standard School on 12 NBC-Pacific
stations, Thurs., 11-11:15 a. m. Agency McCann-Erickson, San Francisco.
Francisco,

(petroleum
products), on Oct. 5 starts for 39
weeks Texaco Star Theatre, on 95
CBS stations, Wed., 9:30-10:30 p. m.
Agency Buchanan & Co., N. Y.
(Huskies), on
Penner on 72

Lord &

:

Renewal Accounts

New York

Co.,

Agency

Thomas, Chicago.

Co., Chicago.

Benton

&

Co.. Cambridge, Mass.
(Rinso), on Sept. 19 renews Big Sister on 57 CBS stations, Mon. through
RuthFri., 11 :30-ll :45 a. m. Agency
rauff & Ryan, N. Y.
:

'

Co.,

Cambridge,

(Spry) on Sept. 19 renews
Aunt Jenny's Real Life Stories on 48
CBS stations, Mon. through Fri.,
11 :45-12 noon. Agency Ruthrauff &
Ryan, N. Y.
Mass.,

:

&

PHILIP MORRIS &

Co.)

(cigarettes), on

Co.,

New York

Sept. 23 renews for

weeks What's My Name? on 3
Mutual stations, Fri., 8-8:30 p. m.
Agency Biow Co., N. Y.

OF METROPOLITAN

large

one

NEW YORK
1000
'Ike.

Station. tUat

1938

:

all

population.
But
.
PEORIAREA has a
population
rich,
concentrated
of
605,646!
PEORIAREA is
the home of rich farms and
.

.

.

.

692,000

.

industrial
plants.
station
covers
this

Only
rich

market— WMBD.

WBNX
I,

Muench

Kelly.

Louis.

right

woman."

QUEBEC

Elm-

:

GENERAL FOODS

South Dakota's a good one,

1000 Watts

RIMOUSKI

DURKEE FAMOUS FOODS,

hurst, N. Y. (margarine) on Sept. 26
starts
Madame Courageous on 20
NBC-Blue stations, Mon., Wed., Fri.,
10 :30-10 :45 a. m. Agency : C. Wendel

13

B R

J

Sun.,

m.-12 noon. Placed direct.

Can Be Beautiful on 23 NBCRed stations, Mon. thru Fri., 4 :304 :45 p. m. Agency
Compton Adv.

Free

C

a.

other media.

(Hays-MacFarland

imagine the pleasure that comes
to Saguenay homes each day
when they hear the morning
prayer, followed by numerous,
varied,
well-chosen
programs
throughout the day, and in the
afternoon
announced by the
clear cool

(KFBK, KWG, KM.I, KERN),

11

cago.

You may

time.

Assurance Co., San Francisco (insurance),
on Aug. 21 starts for 52 weeks The
Gay '90 Revue, on 4 California McClatchy Broadcasting System stations

medium was 3%d (about
6 cents), as against 1/5%
(29
cents) to 6/3% (86 cents) for the
broadcast

"HELLO. MISS STARK"

only station, excepting those in
Quebec and Montreal, which
full

An

analysis
of replies revealed that the total
cost per response through the
station.

:

"Motoring through the Sague-

operates

ment over the

.

Chicago

Du

line of toilet preparations,

whose advertising was keyed with

KLEENEX

national liquor advertising
conference since repeal open to
industry members and the public
was tentatively called for "early
autumn" by W. S. Alexander, administrator of the Federal Alcohol
Administration, as he addressed a
meeting of the National Alcoholic
Beverage Control Assn. at Portland, Ore., Aug. 24. The exact date

Le Progres

power against that of six publications. The product was a wellcoupons inviting readers to send for
samples. The sample offer was
made in one 100-word announce-

Mass.

FIRST

is

comprehensive test which
pitted broadcasting advertising
against the printed word, 3ZB of
Christchurch, New Zealand, demonstrated its low cost of pulling

LORILLARD Co., New York (Old
Gold cigarettes), on Nov. 20 starts
Robert Benchley on 60 CBS stations,
Sun., 10-10 :30 p. m. Agency
Lennen & Mitchell, N. Y.

LEVER BROS.

Ad Meeting

Liquor

A

IN

known

:

was the

BENJ. FRANKLIN LIFE

Cost of Radio

work, Tues., Thurs., Sat., 12-12:15 p.
m. Agency Benton & Bowles, N. Y.
P.

specialize in

14 newscasts a day"
truthful reply.

unless otherwise specified)

:

Bob

Longwell. I'm announcer

ED ST

New Business
GENERAL FOODS Corp., New York
(Diamond Crystal salt), on Oct. 4
starts Kate Smith on a CBS net-

interviewing

watchers during a man-on-

ness".

time

(Ail

Low

I}

YORK

WATTS DAY AND NIGHT

Sptaki tjou*

Jlotufuaqx.

&

Peters,

Inc..

NEW

Nat. Reps.

WMB V

t»*, °/"^t

^m

*

BAYUK CIGARS

Inc., Philadelphia,

on Sept. 27 renews Inside of Sports
on 18 Mutual stations, Mon. through
Ivey &
Sat., 7 :45-8 p. m. Agency
:

Ellington, Philadelphia.

FRITO

(confecCo., San Antonio
on July 31 renewed Frito
Rhumba Kings for 52 weeks on Texas Quality Network, 1-1 :15 p. m.
Sun. Agency Erie Racey Adv. Agentions),

:

PEORIA

Dallas.

cy,

NETWORK

BROADCASTING

{Continued on page 53)
•
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The Other
A

Fellow's Viewpoint

events heralding the
season 1938-39 have impelled me
to issue the following list of don'ts
for KTHS:
1. Don't accept any network offerings of movie premieres, arrival
of new ocean liners, anniversaries
of hotel dining rooms on sustaining
basis. The movie industry has just
announced a million dollar advertising campaign, all to be spent in

newspapers. Is any ocean steamship line spending its advertising
with radio in the same proportion
as in other media? Who cares
whether the Hottentot Room of
Hotel Goofus is five years old?
2. Don't accept any network of-

New

of the

York World's Fair. Admission

will

be charged. Exhibit space is being
paid for. Why not radio?
3. Don't broadcast any of the
transcription libraries' movie gossip scripts. Let's talk about radio
gossip, if

we must

Don't

4.

talk.

broadcast

sustaining

any platter propaganda talks put
out by labor and manufacturing
groups to serve their own ends.
Let the two sides meet in a good
old-fashioned debate with honest
English words.
5.
Don't let the news services
over any of the publicity

slip

from
etc.,

value

manufacturers,
unless there is genuine news

mean genuine.
A. Cisler, Mgr.,
KTHS, Hot Springs, Ark.
I

S.

Aug.

New

Here are some points that I
would like to see you bear down
on:

Why, oh why, do radio performers or stars say at the close
of their programs "Thanks for listening, etc." They don't take this
attitude at stage performances,
and it certainly smacks of an apology for doing an amateurish job
on the air rather than a professional one.
good radio perform-

for listening". It's the listener who
should be thankful.
Why, with the newspapers taking the attitude they do toward
radio, do we have so many dramatic serials of newspaper life,
making heroes of reporters, editors, and newspapers in general
thus building up our worst competition at the expense of radio.
Another trick some radio actors
have is saying "I advertised in the
paper for so and so" or "I read in
the papers". Why should not radio build up its shows to prove the
effectiveness of radio advertising
and radio news, which according
to surveys, is the most popular
service radio has to offer today.
Let's toot our own horn, for no
one else is going to do it for us.

A.

Radio

Outline

stations.

Shown

PACIFIC COAST Borax Co., New
(20 Mule Team Borax), on

Sept. 30 renews for the ninth consecutive year Death Valley Days on
30 NBC-Red stations, Fri., 9:30-10
m.(repeat 11 :30-12)
p.
Agency
:

McCann-Erickson, N. Y.

reverse side of the

U.

S.

cally

by

state, city,

Corp.,
Pittsburgh, on
Oct. 2 renews Passing Parade on 61
CBS stations. Sun., 7:30-8 p. m.
:

Young & Rubicam, N. Y.
York

STANDARD BRANDS, New

(Fleischmann's Yeast for Health), on
Oct. 3 renews for 13 weeks Getting
the most Out of Life on 15 NBC-Blue
stations,
Mon. thru Fri., 11 :45-12
noon.
Co.,

Agency:

Walter Thompson

J.

in

carries a

each

The

city.

complete log of

stations, alphabeti-

call letters,

with frequencies

and powers shown. Printed on white ledger paper
that permits the use of ink.

Mailed

flat.

Ddeal ft

New

stations,
:

Mon., 9-9:30 p. m., PST.
Fitzgerald Adv. Agency, New

Advertising Agencies

In mapping spot and network

campaigns

Cincin-

(Drene shampoo), on Aug. 26
moved Jimmy Fidler on 54 NBC-Red
stations from 10:30-10:45 to 7:157 :30 on Fridays
the Tuesday show
continues at 10 :30. Agency H. W.
Kastor & Sons Co., Chicago.

M

;

LYDIA

E.

.

^A_>-

PINKHAM MEDICINE

Radio Advertisers
In mapping markets and
campaigns

—

Station- Sales and Engineering
In defining coverage, market and

Lynn, Mass., on Sept. 5 replaces

MBS stations, on
26 increasing to 65 stations.
Agency: Erwin Wasey & Co., N. Y.
of Experience on 9

Station Representatives

Sept.

In mapping stations

KELLOGG

Co., Battle Creek
(ceon Aug. 8 increased Howie
Wing, transcribed serial, to five-weekly, Mon. thru Fri., on 13 California
Don Lee network stations, 6 :45-7
KOL and KALE, 5:30-5:45
p. m.

reals),

;

p.

m.

N. Y.

PEPSODENT

broadcasting

Your Hollywood Newsreel with Voice

GULF OIL
Agency

stations

map

and

all

county outlines, time zones

and Canadian broadcast

Snowdrift Sales
Orleans, on Sept. 27 renews
Hawthorne House on 5 NBC-Pacific

Co.,

also are

and the number of

nati

York

of the United States and

18, 1938.

Network Changes
PROCTER & GAMBLE Co.,

(Continued from page 52)

Inches)

Canada, showing the location of

WESSON OIL &
Co.,

Map

%

J.

KGVO,
Aug.

Mosby, Mgr.
Missoula, Mont.

(31 by 21

Orleans.

Network Accounts

Map

A

Agency

15, 1938.

Improved
Radio

Outline

ance needs no apology or "Thanks

filler

Hollywood,

—and

.

EDITOR, Broadcasting:

Current

(sustaining)

.

Why, Oh Why!

Station's Don'ts

EDITOR, Broadcasting:

ferings

.

Single Copies 35c

Chicago (antiseptic), on Sept. 19 renews Candid Lady
on 5 NBC-Pacific stations, Mon.
through Fri., 2:15-2:30 p. m.. PST.
and on Sept. 26 moves to 3:15-3:30.
Agency
Lord & Thomas, Los AnCo.,

10 or

More Copies 25c Each
10%

:

geles.

Discount in Quantities
of 50 or

More

PROGRAM

MART

PRESS-RADIO
360

^. QkUiif^.

SPONSOR
SATISFYING

FEATURES,
(Zsz+uocl,

'"ma.

INC.

(S&^cr
-

J

v
SHOWS FOR
STATIONS & AGENCIES
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KGKO
Open,

Dallas

Studios

Griffith in

OPENING

Dallas

of

for
an-

Fort Worth, was
nounced Aug. 24 by Harold V.
Hough, general manager. Simultaneously, he announced the appointment of Phillip Griffith, formerly
with Tracy-Locke-Dawson, Dallas,
to assume charge of sales in Dallas. Howard Carraway, formerly
with WMC, Memphis, and WSMB,

KGKO,

New

Orleans,

was named

nouncer and production

chief anman for

the Dallas unit.
With the opening of the new
studios in the Thomas Building,
now operates from studios
in three Texas cities
Fort Worth,
Dallas, and Wichita Falls. The sta-

KGKO

—

NBC Blue outlet.
Seth Parker for Vick
VICK CHEMICAL Co., Greensboro,
tion is

an

N. C, will return Seth Parker to
the air in a new program to start
Sept. 25 on NBC-Blue. Agency is
Morse International, New York.

WHN

QUALITY

DISCOVERS THE STARS

T
DISCOVER THE CUSTOMERS

ELECTRI CAL
Ex-Congressman

TRANSCRIPTION

GEORGE COMBS
Tt

PROCESSING!

Jr.

"Editorial Slant on
+
the ISews"
if
7:30-7:45 P.M. Daily
response to only two
George Combs broadcasts
in which he offered to give
listeners maps of the world "5^
which would better enable
them to follow the trend
current events, more "
of
than 5000 responses were
In

Quality recordings require quality processing. That's

why

tion manufacturers

specify

CLARK

For 20 years

leading transcrip-

and radio

stations

ft
.

pressings.

CLARK

has been the

standard in electrical transcription and

phonograph record processing. Both

wax and
skillful

right

acetate "masters" get careful

supervision.

when

They come out

WHN!

.

THEY LISTEN IN THE MORNING
As WHK Found Out When a Mystery Tune Contest

Charge

studios

received at
That's real audience reaction
the sort of reaction
.

.

—

your product needs!

CLARK does them.

—say CLARK.

For quality processing

By

Was Staged by
GEORGE SCHNEIDER

Standard Drug Stores

Radio Director, Gerst Adv. Agency

WHEN

the question arose concerning the listening audience of the
7:30 a. m. program sponsored by
the Standard
Co., Ohio's
largest drug chain, as radio director of Gerst Adv. Agency, Cleveland, I suggested a Mystery Tune

Drug

contest.

Although

the Standard

Drug Morning Variety Clock had

WHK for

been heard on
200 consecutive

more than
week-day morn-

the idea of a contest when
listeners are preparing to
leave for work was regarded as
rather a severe test of the proings,

most

MYSTERY Tune contest winners
are being selected here by Robert
G. Gwyer, advertising manager of
Standard Drug Co., Cleveland, and
Mickey Meyer. In center is one of
the placards mounted in all of
Standard's 52 stores. No mention
is made on the placard of the Mystery Tune contest, which is promoted exclusively on the air.

gram.
Nevertheless, a Mystery Tune
contest was presented, with seven
sets of tickets to a local downtown
theatre as prizes. Annabelle Jackson, a well-known pianist heard
regularly on the Variety Clock,
played the Mystery Tune, which
was far from easy to identify.
Lines Were Busy
It

was announced that

the first

seven persons telephoning the correct title to the station would be
the winners. In less than a minute
all eight night lines, which were
connected at that time, rang simultaneously and continued for more
than 30 minutes. A new plan had
to be devised. The following day a
private line was installed in the
studio with the studio end of the
conversation on the air. This enabled contestants to know when
the seven correct titles had been
received, but brought a flood of
complaints for hours afterwards
from persons who knew the title
but were unable to get the line. It
was estimated by telephone company officials that more than 500
persons attempted to call at the
same time.
After this flood of protests, I
decided to conduct the contest one
day each week, devoting the entire
half-hour to four difficult mystery
tunes, alternating organ and piano
and separating each one with a
vocal number. This plan made it
necessary for the contestants to
listen to the entire half-hour program, including six short commercials. The first 100 persons mailing
in the correct titles each received
a card entitling them to one quart
of Standard Drug ice cream. Although nearly 500 correct answers

to each contest were received, the
time of the post-mark determined

the winners.
It was decided people do listen
to early morning programs; people
who have jobs and money to spend.
Increased sales of items advertised on the Standard Drug Variety Clock verify this.

Arizona Station Deal
SALE of controlling interest
KCRJ,

in
kc. in Jerome,
disclosed in an applica-

local

on 1310

Ariz., was
tion made public by the FCC Aug.
approv23. Conditioned upon
al, Charles C. Robinson, operator
of the station, proposes to assign
the license to Central
Broadcasting Co., in which Mrs.

FCC

Arizona

Delia Tovrea Stuart would be 60%
stockholder, Mr. Robinson 20% and
Irvin W. Hubbard 20%. Mr. Robinson and Mr. Hubbard now run
the station. The consideration was
$10,000. Mrs. Stuart has extensive
holdings in Arizona, including interests in the Tovrea Packing Co.
of Phoenix. She is the wife of W.
P. Stuart, Collector of Internal
Revenue at Phoenix and publisher
of the Prescott (Ariz.) Courier,
also an applicant for a new local
station in Prescott.

Mutual Reelects
OFFICERS and directors of MuBroadcasting
System,
tual
stock of which is owned by

all

WGN

Inc.

and Bamberger Broadcasting

Corp. (WOR), were all reelected
at the network's annual meeting
in Chicago Aug. 17. Officers are
and ChiW. E. McFarlane,
cago Tribune, president; Alfred J.

WGN

McCosker,

WOR,

chairman

of

board; Fred Weber, general manager; T. C. Streibert, WOR, first
vice-president;
E.
M. Antrim,
and Chicago Tribune, executive secretary and treasurer. With

WGN
E.

A complete, quality catalog of

The Station
of the Stars
1540 BROADWAY

N E

W
2.

I

A R K

•

HIGH

6

•

N

Affiliated with Metro-GoldwynMayer Studios and Loew's Theatres

ST.

2-0880

September

Sfdfida/idRadio

1938

CHICAGO

W. Wood

Jr.,

manager

they comprise the board,

of

WGN,

all

mem-

bers of which were reelected.

AMERICAN TOBACCO
J

180 N. Michigan Avenue,

1,

1

Bound effect discs, flawlessly recorded izomlite
and released on quiet, unbreakable Victrolac
pressings. Preferred by leading networks and
Stations throughout the world. Write for catalog.

n.v. c.
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unsurpassed

\

j

Co.,

New

York (Luckv Strike cigarettes), on
Aug. 24 added WHN, New York, independent outlet, for Kay Eyzer's
Musical Klass, heard weekly on 81
NBC-Red stations. Agency is Lord &
Thomas, New York.

BROADCASTING

•
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Five More Cases
In Appeals Court
WOAI Again Files Plea in
Texas Case; Other Actions
WITH THE

filing

fortnight of five

during the last

new appeals from

FCC

decisions affecting broadcastnumber of pending
cases involving the radio regulatory body was increased to 22.
second appeal from the decision of the FCC granting the application of the Hunt Broadcasting Association for a new local in
Greenville, Tex., was filed Aug. 15
by Southland Industries Inc., opering, the total

A

ating

WOAI, San

The

Antonio.

station claims that with the new
on
Greenville outlet to operate
1200 kc, objectionable interference
operwill be caused since
ates on 1190 kc. The first appeal

WOAI

filed

by

WOAI

was dismissed by

the U. S. Court of Appeals for the
District of Columbia because there
was pending and undetermined before the Commission a petition for
rehearing. The Commission since
has denied the petition for rehearing with the result that the new

appeal has been

Appeal

in

Texas Case

Shreveport, on Aug. 15
appealed from the FCC decision of
June 28 granting the application of

Wichita Broadcasting Co., Wichita
Falls, for a new station on 620
kc. with 1,000 watts until local sunset and 250 watts night, unlimited
time. KTBS, operating on 1450 kc,
with 1,000 watts, claimed it had
filed an application for 620 kc. and
that the Commission in granting
the Wichita Broadcasting Co. application without giving consideration to its application, erred in law.
8, WRTD, Richmond,
from the FCC decision
WRNL, Richmond, an in-

On Aug.
crease in

Held

Within

SCRIPPS, manager
Detroit, was host the
J.

night of Aug. 20 at the Fort
Shelby Hotel to nearly 200
artists,
engineers and salesmen.

WWJ

The

was in celebration of
18th birthday, the station
claiming to have been the first in
the United States to broadcast
regularly scheduled programs of
entertainment. It was started Aug.
20, 1920. Sales Manager Harry
Bannister acted as m. c. and introaffair

WWJ's

duced James Jewell, WWJ's new
manager of production and programs. Six members of the crew
that worked on the early

WWJ

were

present.
They
were Fred Lathrop, the station's
first operator; Mr. Scripps, who
started the station while a young

broadcasts

amateur;

Walter

Hoffman,

WEBC

A Few Weeks

NEVILLE MILLER,

Historic Event

WILLIAM
of WWJ,

Directors to Meet

paid
president of the NAB, expects to
call his first meeting of the Association's board of directors for latter September or early October, he
indicated Aug. 22 on his departure
for a holiday at Cape Cod, where
his family is spending the summer.
Mr. Miller plans to remain at the
resort
Sept.

until

after

first

Labor

Your

Tells

Story In

AMERICA'S

SECOND PORT
DULUTH & SUPERIOR

Day,

And on the
IRON RANGE ITS

5.

Appointments of committees,

WMFG
RIBBING
WVIRGINIA
H LB

notably one on copyright, probably
be made by Mr. Miller preparatory to the board meeting.
The NAB executive has been devoting his primary attention to
matters of transcendent industry
importance such as copyright and
general legislation.
will

now

chief engineer; Eddie Boyes, assistant chief; Ty Tyson, veteran
sports announcer, and George W.
Stark, veteran Detroit News reporter.

filed.

KTBS,

appealed
granting

NAB

YEAR PARTY
by WWJ to Celebrate

18

power from 500

to 1,000
watts and an increase in hours of
operation from daytime to unlimited time. Operated bv the Times
based
Dispatch Radio Corp.,

WRTD

appeal on the ground that there
is no need for increased service,
as
that the operation of
proposed would result in uneconomic use of the frequency and
that the operation as proposed
would affect WRTD by depriving
it of program material and operating revenue and "will jeopardize
or destroy the ability of WRTD to
carry on in the public interest."
WRTD contended also that the
its

WRNL

THEY RE TUNING
IN ATLANTA

IN

W AT

Jolly Time in Autumn
AMERICAN POP CORN Co.,
Sioux City,

Time pop-

(Jolly

la.

corn), will soon start a five-minute Sunday afternoon disc series
on about 30 stations. Coolidge Adv.
Co., Des Moines, is agency.

grant was' invalid because
sulted

it reaffirmative: vote of

from the

only three of the seven commissioners.

The KSD-KFUO,
troversy

St.

Louis con-

for

full-time operation
bobbed up in the Couit of Appeals
again with the filing of appeals by

both stations. KFUO, operated by
the Evangelic Lutheran Synod, on
Aug. 10 appealed from the FCC
decision of March 4 denying its
application for increase in hours
on the 550 kc. channel from a few
hours a week to half time. On the
following day, KSD, operated by
the St. Louis Post-Dispatch, appealed from the same decision, having sought full-time operation on
the 550 kc. channel. The Commission granted KSD's renewal application providing for status quo as
between the two stations on the

frequency.
In addition to 19 cases pending
in the U. S. Court of Appeals for
the District of Columbia, now in
recess until October, there are two
petitions for certiorari pending in
the U. S. Supreme Court (the socalled
Saginaw and Red River
cases) and one, the Heitmeyer case
pending in the District Court of

«06r

1t3p Tire

CROP JUST
VAW OTTf
Our Red River Valley hayseeds can do a heap of
"splurging" on the premium prices they get for
wheat alone. Yet their total form income makes
their wheat money look like "pocket" money! All
grain crops combined, in fact, make up only JO% of
Widely varied
the Valley's farm income [1936].
crops account for the other 7<>%!
together, it makes a really BIG buying
adveras
to let loose in Fargo
tisers well know! Are you feeling any gains from
it? If not, write WDAY!

Added
power

all

—

WDAY

Washington.
"HELLO, JACK LAEMMAR"
(Blackett-Sample-Hummert)

2>MWo« iou MARKET
(^"^^l

Yep,

?

445,000

people in Idaho.
But
there are 605.646 in
PEOR AREA! Concentrated, too,
in
an area where both rich
farms
and
large
industrial
plants keep buying power higher
than average.
alone
covers PEORIA RE A)
.

.

.

WDAY. ~Z
inc
E3

N. B. C.

I

WMBD —

Free

&

Peters,

'nc
Nat. Reps.

W$W\0

'

Affiliated
FREE and
PETERS INC.

NATIONAL
REPRESENTATIVES

with the Fargo Forum

FARGO
N. D.

940 KILOCYCLES
Sooo WATTS DAY
looo WATTS NIGHT

IS NETWORK
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Late Personal and News Notes

Paul in Demand
SPONSOR of Paul Wesley,

PAT O'MALLEY,

singer on WAIR, Winston-Salem, N. C, wanted to
be convinced and asked lis-

hymn

SAN JOAQUIN BAKING
no, Cal.

teners for their reactions to
proposed discontinuance
of the program. Hundreds of
cards asked that Mr. Wesley
be kept on WAIR. Favorite

from 2

its

among them

all

KARM,

program.

KYOS,

KGDM,

KTRB,

GLOBE INVESTMENT

Co.,

Los

rect its advertising and general sales
promotion, will devote 70% of its
appropriation to radio.

CARL

MILLER, technician of Associated Cinema Studios, Hollywood
transcription concern, is recovering
from a crushed vertebrae received
when an amplifier fell on his shoulder.

FRANK

SEITZ, president and
general manager of WFAS, White

THE

major networks are already
laying plans to send announcers and
engage sports writers for complete
coverage of the 1940 Olympics, recently shifted from Tokyo to Helsingfors. First broadcast from Finland in
connection with the games was heard

A.

N. Y., on Aug. 27 married
Marie Antoinette Nannariello.

Plains,

AL CHANCE, formerly
Washington, and WXYZ,
joined WbBM, Chicago,

of WJSV,
Detroit, has

as

an an-

nouncer.

RAY COX,
WHO, Des

NBC-Blue Aug. 7, with Paavo
Nurmi and other Finnish athletic

sound effects engineer of
Moines, married Guenevere Shelton, of Des Moines, Aug. 27

on

luminaries featured. CBS on Aug. 18
carried a similar relay from Helsingfors with Nurmi as chief speaker.

KINNANE,
P.
(Ace)
well-known in Tennessee sports circles,
has joined the sales staff of

WNOX, Knoxville.
JOHN MURPHY, formerly of
WMSK, Dayton, has joined WTOL,

CHARLES

Angeles (finance), having appointed
Alvin Wilder Adv., that city, to di-

is!

EDWARD

BAKING Co., Sacramento, Cal. (Old Home bread), thru
Ewing C. Kelly & Co., that city, is
using from 5 to 10 daily transcribed
one-minute announcements on KPBK,
and other Northern
California stations. C. P. MaeGregor,
Hollywood transcription concern, cut
the discs.

We

formerly of Free
& Peters in Chicago, has been named
commercial manager of KVI, Tacoma.

Toledo, taking over the 5-daily quarter-hour news programs sponsored by
Nugent Furniture Co., Toledo.

KHSL, KVCV

radio

EARL IRWIN,

Agency, that

PIONEER

here at the
postoffice, and a large crowd
gathers every morning to
enjoy the program. Everyone
enjoys them very much, and
no one complains about having to wait for their mail.
Please keep Mr. Wesley on."

He

(Betty Ross bread), is using
5 daily one-minute tranannouncements on KMJ,

placing thru Ennis-Anderson
city. C. P. MaeGregor,
Hollywood transcription concern, cut
the discs.

a great deal to our community. By a coincidence the
train bringing our daily mail
arrives at the time of Mr.
Wesley's broadcast. Rather
than miss his program, we
delay putting up the mail
a

Co., Fres-

to

KTKC,

was from

grams by Paul Wesley mean

have

month

scribed

the postmistress of a neighboring small town: "The pro-

until after the

for the past

on the Los Angeles staff of Allied
Adv. Agencies, as account executive,
has returned to KFWB, Hollywood.

in the Little Brown Church
Vale, near Nashua, la.

in

the

JUST, field engineer at
Syracuse, is chief flight engineer for the Merrill Phoenix-Harold
Allen endurance flight in connection
with the New York State Fair in
Syracuse.

WSYR,

WILLIAM C. ROBBINS, of the staff
of WLW, Cincinnati, himself an expert pistol shot and student of firearms, will handle the microphone for
Sept. 3 at the National Rifle
& Pistol Matches at Camp Perry, O.

MBS

EDWARD TOMLINSON,

new

on the

rivet to go into place
exhibit building at the

authority
economical and cul-

political,

tural life in Latin American countries,
on Aug. 21 started a new series of
weekly broadcasts on NBC-Blue titled
What's Neio in South America?

CKAC, Montreal, has released a 20page booklet describing ,127 available
dramatic sketches, morning programs,
musical and variety features, talks
and recordings 13 available orches;

tra leaders

;

49 available

soloists.

FORREST W. CLOUGH,

free lance

writer of Dallas, has joined the continuity

and publicity departments of

KFJZ, Fort Worth, and Texas

State

Network.

ALLAN WILSON

has resigned as
head of production and sales of domestic programs for Conquest Alliance Co., New York, to engage in free
lance writing and production. He is
now working on a 65-installment serial for an unnamed sponsor, which
will be transcribed in New York. Mr.
Wilson joined Conquest Alliance a
year ago, after nine years of agency
and production work on the west
coast.

TO BOOST

prosperity, WJBK, Detroit,
plans to feature Detroit on,
Parade, imaginary parade reviewed
by a commentator who describes outstanding features of Detroit business

organizations.

STAR RADIO

Programs,

New

York,

its new catalog, describing and summarizing all its programs.
Copies have been sent to all stations
in the United States and Canada.

has released

3~or a

(^Pevfecl

ON

Herald & Exchange from standard
to tabloid size, but no change of its
radio gossip column conducted by Ulmer Turner has been announced.
Sept. 1 the Chicago

aminer was

(Pa cation

Radio Waves Heat Rivet White
were put to a

RADIO WAVES

to

New York

World's Fair was heated by radio.
The demonstration took place on
the fair grounds in the presence of
executives
and newspaper
Participating were (left to
right) Joseph D'Agostino, RCA exhibit coordinator; H. C. Bonfig,
commercial vice-president of RCA
fair

men.

Mfg.

Co.;

Robert

Shannon,

vice

president and general manager of
the same company; John de J. Almonte, assistant to the president
of NBC.
Mr. Shannon held the rivet suspended in a concentrated field of
radio waves, and in little more
than a minute it was white-hot. It
was driven into place by Mr. Bonfig. The oscillator unit of a regular radio transmitter was set up
on the framework of the building.
The output of the oscillator, usually directed into an antenna, in this
case was directed into a coil of
wire. Thus, instead of being broadcast over a wide area, the radio
waves were concentrated in a field
at the center of the coil.

MORE

than 90% of the dollars spent
on radio during the recent Arkansas
primary, reports KARK, Little Rock,
was represented by time bought on
the Arkansas Network, comprising

KARK; KCMC,

Texarkana

;

KUOA,

Siloam Springs; KELD, El Dorado;
KOTN, Pine Bluff; KFPW, Ft.
Smith; KBTM, Jonesboro
or
;

WREC,

WMC

Memphis.

UNDER

auspices

of

the

Citizens

Committee on Public Information, a
has startChicago. Titled Why
Buy Now?, the Aug. 9 program featured George W. Mason, president of
Nash-Kelvinator
Corp.
Lawrence
Whiting, vice-president of the Chicago Assn. of Commerce, and Elmer
Wieboldt, president of the local Wieseries of social discussions

ed on

Enjoy Chicago's outstanding

Aug. 16 when the last
on RCA's

use

WENR,

;

program

of

summer

sports

and

entertainment while living in the
midst of beautiful surroundings
at

7

out of

10

boldt stores.

Listeners to

BUFFALO STATIONS

Chicago's Finest Hotel.
tune
A.

S.

Kirkeby,

Managing

Director

WGR
between

or
5

in

WKBW

and 7

P.

M.

says Ross Federal

Jlacliitone
MICHIGAN AVENUE, CHICAGO

WTCN
OWNED AND OPERATED
by

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO
Represented by

St.

Paul DispatchPioneer Press

The Minneapolis Tribune

FREE & PETERS
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WOULDN'T
and glorious

feeling

if

time

every

notified

be a grand

it

you were
a

radio

schedule came up for consideration!

ft

Or

let's

suppose

you

were psychic, and could detect
each

new

advertising campaign

intended for your trade area!

you shout your good story!
accounts

roll

wrong with

in!

ft

But

this picture.

ft

Then wouldn't

And
there's

You

wouldn't the

one

thing

probably aren't

psychic,

are

ft

So what's

you going

the next best thing?

to tell schedule-making time

buyers what you have to
sell

ft

it?

We

ft

Easy!

don't

How

.

.

.

how

you

well

Through Broadcasting!

mean

telepathic powers.

sell

Broadcasting has

that

Nor

that

keyholes. It's simply that

it

specializes in

Broadcasting

is

read, cover to cover, by nearly every national

radio
ft

advertiser

and

advertising

Naturally, that includes the fellows

agency,

who

are

busy buying time right now.

-0

BROADCASTING
J^&oadcast

*
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New KNX Transmitter
To Make Debut Sept. 16

FORMAL

opening of the new NBC
Hollywood studio and executive
building on Sunset Blvd. and Vine
St. has been tentatively set for Oct.
1 by Don E. Gilman, western divi-

FORMAL dedication of the new
$350,000 KNX, Hollywood, transmitter located in Columbia Park,
Torrance, Cal., will take place
Sept. 16, according to Donald W.

sion vice-president. Construction is
on schedule and it is likely two of
the four audience studios, each
with seating capacity of 350 persons, will be put in service in late
September, he said.
Being erected on a five-acre site
at an approximate cost of $2,000,000, the unit designed structure

Thornburgh, CBS Pacific Coast
vice-president. Governmental, civic
and business leaders of Torrance

ABC OPENS STUDIO
ON COAST OCT.

vice-presiPacific Coast
operations, from Hollywood (center) was on hand to join in the

town Los Angeles to Hollywood
[Broadcasting, Aug. 15]. Negotiations have reached the blue print
stage, with architects submitting
layouts to Lewis Allen Weiss and
Willett Brown, general manager
and assistant manager, respectively. Although more than a score
of sites have been offered the network, most acceptable continues to
be that on Sunset Blvd. between

NBC

turned over to KFWB, which is
owned and operated by Warner

'

of

ing System, West Coast outlet of
Mutual, is going ahead with plans
to move headquarters from down-

and termed one
G, built by
of the most technically perfect on
the West Coast, will eventually be

WASfUKSTOWS

charge

festivities.

NBC will continue to use its
present headquarters on Melrose
Ave. and retain its two remote studios, El Capitan Theatre on Hollywood Blvd. and Studio G on Warner Bros. Sunset Blvd. lot. Studio

AT'

Dumm,

dent in

fall,

mmom

WAS

I.

W. Thornburgh, CBS

and for television studios.
With increased Hollywood origination of network programs this

CDNDITIOMED

IT

a happy occasion for W.
president (left) and
Philip
G.
Lasky, vice-president
and general manager (right) of
Associated Broadcasters Inc., operators of KSFO, when the station's new $250,000 studios and
executive
offices
were officially
opened in the Palace Hotel Bldg.,
San Francisco, on Aug. 12. Donald

will typify the latest in RCA radio
engineering and modern studio construction, he stated. Architecture
a modern adaptation of the
is
classical.
The building will be
known as Hollywood Radio Center
and besides four studios, patterned
along lines similar to the motion
picture unit plan, it will include a
three story central structure for
executive and administrative offices. The four studios will provide
only for immediate needs. Provisions have been made for ample increase in studio and office facilities

AH

CBS west coast execubanquet that evening at
the Torrance Civic Auditorium and
broadcast over KNX and the Columbia Pacific network. Approximately 800 persons are expected.
Bill
Goodwin, CBS Hollywood
announcer-producer, will be master-of-ceremonies and Lud Gluskin, the network's Pacific Coast
musical director, is preparing a
special program. Charles Vanda,
CBS West Coast program director,
is
arranging details. The transwill honor
tives at a

El Centro and Argyle Aves. It

is

located between the new $2,000,000
CBS studio building and NBC's
new structure.

Bros.

Meanwhile Don Lee Broadcast-

Ask Anyone

RCA

mitter plant is entirely
equipped and was erected under
supervision of James Middlebrooks,
CBS engineer in charge of construction. He also supervised construction of the network's Hollywood studios and those of KSFO,
the CBS San Francisco affiliate,
officially dedicated Aug. 12.

R.

Another for Heatter
SEMLER Inc., New York

B.

(Kreml hair tonic), on Oct. 4 will
Tuesday evening news pro-

start a

gram featuring Gabriel Heatter,
on Mutual (WOR, WGN). Heatter's Tuesday evening show, We
the People, for
General Foods
(Sanka), concludes at 9:30 and
the Semler quarter-hour starts at
9:45, so the latter will be broadcast from the CBS Playhouse and
picked up by WOR. Agency is Erwin, Wasey & Co., New York.

Royal Back on Air
ROYAL TYPEWRITER Co., New
York, will use about 30 stations
this fall in 11 cities, for spot an-

MODEM

HOII
il

yieep and

In Toledo!

nouncements, station breaks, and
participation programs. This is the
first
radio used by the parent

—"To what

designed to produce the greatest
possible per dollar results. The
schedule may be increased later in
the winter. Agency is Buchanan
& Co., New York.

65%
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Blair

& Co.

some

years,

and

is

serial, now heard on WJZ, New
York, on Sept. 26 will expand to
a 14-station NBC-Blue network,
and on Oct. 10 will add NBC
transcriptions on WJAX

WCSH WKBN WGY.

WFAM

In addition,
a station in Birmingham will be
used, either on the network or via
transcription. Agency in charge is
Sherman K. Ellis & Co., New York.

KFRU

* National Representatives

WSPD

in

Ward Going Net
WARD BAKING Co.^s Jane Arden

of uaiunv

MUoiy

•

name NBC commer-

and

NBC
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big

—smart showmanship— plenty
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1

1
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cials
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Double

—and

will say:

Vsmkltated Be&ioouiss

asid sJmtas Qji ll'/ary i'loo/, If

most?"

WSPD

Com-

FiW:0J

Washed

Nasally

station do you listen

company

5000 Day

COLUMBIA, MISSOURI
A Kilowatt on 630
A Sales Message over KFRU

1000 Night

Covers the Heart of Missouri

TOLEDO, OHIO
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WDAN PICKS STAFF;

FCC

TAKES AIR OCT. 15
SCHEDULED

the new WDAN, Danville, 111.,
which the FCC last spring authorized the Danville
15,

Com mercial-News
construct, has
its executive staff which
to

completed

will be headed by
E. C. Hewes, pub-

Telecommunications

P.

Gannett chain.
The

Richardson

station

will

operate with 250 watts daytime on
1500 kc.
Station manager will be C. R.
(Duke) Richardson, until recently
head of the Richardson Adv. Agency, Danville, who will also be commercial manager. Chief engineer
is
Perry Esten, formerly with
WHEC, Rochester, and WABC,

New

York. Program director is
Donald Glasgow, formerlv with

WCLS,

Joliet,

111.

Continuity

di-

William J. Adams, forwith KQV, Pittsburgh,

rector is

merly

WEBR,

Buffalo,

WHEC, Rochester,

KFI-KECA, Los

and

and

Studios

Angeles.
offices will be

in

Danville's Hotel Wolford and are
being built with the aid of JohnsManville
acoustical
engineers.

RCA

transmitter and speech imare being installed, with a
321-foot Blaw-Knox vertical radiator and Lapp base insulators.
put

M-G-M Picks

Series

cies

M-G-M, Hollywood, will produce a
new series of short subjects based
on John Nesbitt's weekly CBS
Passing Parade program sponsored

do not become effective until Sept.
1, 1939. Pending ratification of the
new regulations and until Sept. 1,
1939, applications for use of the
international frequencies can be
considered by the FCC under the
Madrid radio regulations which
prescribe that they may be used
provided no interference is caused

Gulf Oil Corp. Subjects will
deal with unusual happenings. Nesbitt and his radio talent set-up
will be utilized in the group of six
two-reelers, released monthly. Nesby

.

bitt

handle the commentary.

will

so selected.

The terms of the new regulations

JNIVEfcSITY OF ILLINOIS
300,000 population in

pri-

area.

Highest

power

per
in

capita

Illinois

buying

(Cham-

3.

paign).
of the University of
Illinois (12,000 students).

4.

Heart of rural

Home

NEWS OAZETTE
STATION

^

Illinois.

W DWS

REPRESENTATIVE

not under any circumstances let anyone
you
the
500,000
people who live within a
fifteen mile radius of our
transmitter. THEY CANNOT DELIVER.

By right of conquest
they belong to us. We
have conquered them by
giving them for the past
ten
years,
the
Radio
Programs they like. They
have
rewarded
us
by
their loyalty to WBRE

my

name
a-goin' to advertise
and address 'cause my friends
would kid me to death.

and

you want your

if

dio messages to
these
folks
vou

think I was gittin'
mighty uppity with radio
broadcasting and everything!" So dad-gum it, that's
the way WBAL's doing it!

They'd

use

WBRE.

anybody
thing

get

DON'T
you

tell

rato

MUST
let

any-

different.

Now

operating on 250 watts
with our new RCA transmit-

More

ter.

power

—

same

rates.

Glad Rag Tests

GLAD RAG PRODUCTS

Corp.,
cloth), has
started a test campaign of spot an-

New York

(cleaning

nouncements on KSD, St. Louis.
Future plans depend on results of
the current advertising, placed, by

Donahue &

NATIONAL

Coe,

New

York.

cornhusking contest, to

farm
NBCNov. 3,
Blue during the Farm & Home Hour.
Huskers from 11 Midwestern states
be

held

a South Dakota
will be broadcast on

on

will compete.

A SALES "GUSHER"
FOR EVERY ADVERTISER

Association of Broaddecided at its
summer convention at Banff in
mid-August that no mid-winter
meeting will be held. Between 20
and 25 western broadcasters were
present at the convention and discussed the investigation now being
made by the Canadian government
on transcription importations
[Broadcasting, Aug. 1], the increased fees of the Canadian Performing Rights Society under a
new government bill placing the
payments on broadcasters only instead of broadcasters and small
users of broadcast music as restaurants, and the merchandising of
programs. Gordon Love, CFCN,
Calgary, was reelected president.
casters

2.

Do

sell

Ave. Tell 'em to blow their
horns and I'll come a-runnin'
ready to pull as much corn
as they want. But I ain't

WESTERN

mary

GOOD RADIO
STATION SHOULD
HAVE. ESPECIALLY FRIENDLY
LISTENERS

Canadian Session

Jack Chertok.

1.

A

Baltimore, for rates. Paui
Girard, program manager,
finally wrote spots that satisfied the prospective sponsor,
but the farmer refused to
give his name or address. Mr.
Girard's wonderment brought
the explanation: "Just tell
folks to drive out Pimlico
Road 'til they come to a big
corn field past Belvedere

to existing stations.

Basil Wrangel has been assigned
to direct the series under producer

WE'VE GOT
EVERYTHING

A MARYLAND farmer,
wanting to market 80 acres
of sweet corn, asked WBAL,

Conference

held in Cairo last February under
which additional channels were
made available for international
broadcasting.
Action was taken by the FCC at
a meeting Aug. 23 with three of its
members present. They were Acting Chairman Sykes and Commissioners Brown and Craven. The
frequencies selected were 6170,
6190, 9650, 9670, 17,830, 21,570
21,590, 21,610, 21,630 and 21,650.
The FCC stated that because of
existing congestion in all of the
bands allocated for international
high frequency broadcasting, applications for frequencies other than
these ten and 25 already allocated to stations in this country
will not be in order. Under the
terms of the international regulations, any country may use any
frequency in the international band
provided no interference is caused
to other stations operating on those
or adjacent channels. By filing
with the Bern Bureau the notification on the use of the frequencies,
this country procures a prior
right. Three months are permitted
in which to begin construction of
stations to operate on the frequen-

lisher of the
newspaper, one
Frank

Corny Broadcasting

Bands

frequencies
for use in international broadcasting by stations in the United States
were selected by the FCC Aug. 23
with notification given the Bureau
of the International Telecommunications Union in Bern, Switzerland, of their selection. Action was
taken pursuant to the new regulations adopted at the International

to begin operating
on a regular basis on or about Oct.

of the

Ten More

Selects

International
TEN ADDITIONAL

SEAfcS

AND AY

*1;%F

(

IOWA PLUS /

50,000 WATTS, C EAR

BROADCASTING
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eral years, Shreveport has taken

even firmer hold on the

title

an

"Oil

Capital of the South" with the re-

cent discovery of oil at the city's

very doors. Advertisers in this pros-

perous area are finding
nation's

it

one of the

most responsive markets

... a literal sales "gusher."

Jn

the Center

AL N E!)

{rat

center of the oil industry for sev-

Newfoundland

o f

plans to build a new 10,000-watt
broadcasting station at Mt. Pearl,
about five miles from St. John's, on
the site of the old Admiralty station
used during the war.

ER.

WHO
DES MOINES

GOVERNMENT

iSsaa.

A

(Canada)

10,000

ofr

the World's t

WATTS COS

t||

\

Greatest OIL

mmmTco

and Gas Area

1,000 WATTS "HOC

SHREVEPORT

CHANNEL
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NBC

on Oct. 16 will launch its second season of Great Plays, to be presented each Sunday in cooperation
with the American Library Assn.
Staging a panorama of theatrical history, the series has been recognized by
teachers and students throughout the

Agency Moves
FULLER & SMITH & ROSS, New
York agency, on

Sept. 16 moves to
new quarters at 71 Vanderbilt Ave.
The new phone will be MUrray
Hill 6-5600.

country.

PROFESSIONAL
&

Bailey

McNARY

An

Organization of
Qualified Radio Engineers
Dedicated to the

CHAMBERS

and

National Press Bldg.

SERVICE OF BROADCASTING

Nat. 404«

Washington, D. C.

National Press Bldg., Wash., D. C.

There

is

no substitute for experience

GLENN

D.

PAUL

GILLETT

Naval Academy

in

CLASSIFIED

982 National Press Bldg.
Washington, D. C.

Hadio Engineer
words for box address.

Phone: Montclair (N.

J.)

nis of the School of Speech,

from which Edgar Bergen
was graduated, made the
award to Charlie in person.
Rest of the program came
through from Hollywood as
usual.

ADVERTISEMENTS
^tlT^f £™

Consulting Radio Engineer

Consulting

buildup since Bing
Crosby took his troupe to
Spokane last winter to perform while he was awarded
an honorary degree of Doctor of Music by Gonzaga, his
alma mater, was the broadcast from the Northwestern
U. campus Aug. 28 of the
awarding of a special honorary degree of "Master of
Innuendo and Snappy Comeback" to Charlie McCarthy
during the regular Chase &
Sanborn program. Dean Den-

at
1906. Joining the
construction corps of the Navy, he
received an M.S. from M.I.T. in
1909. He resigned after 17 years
in the Navy, including service in
the World War; in 1920 entered
private business; in 1924 joined
Western Electric; in 1927 was
made manager of the acoustics department of ERPI; vice-president,
1928-36, and executive vice-president until advanced to the presidency in 1937. Mr. Drake is survived by his wife, two children,
two brothers, and two sisters.

GODLEY

F.

BEST

Products and a former commander
in the U. S. Navy, died at Chatham, Mass., Aug. 24 after a long
illness. Mr. Drake attended Harvard University, and was graduat-

Annapolis

Radio Engineers

Charlie's Degree

York,
Research

55, president of Electric

ed from the

DIRECTORY
Jansky

Whitford Drake
WHITFORD DRAKE, New

2-7859

Help Wanted

JOHN BARRON
Earle

PAGE & DAVIS

and

Consulting

Muntey

Washington, D. C.
Telephone NAtional 7757
Building,

HECTOR
Consulting

R.

Radio

Engineers

Bldg.

District

Salesman Wanted
8456

Washington, D. C.

SKIFTER

Radio

HERBERT

Engineer

Consulting

FiaO INTENSITY SURVEYS
STATION LOCATION SUWOTS
CUSTOM BUILT EQUIPMENT

WILSON

L.
Radio

260 E.

1

NEW YORK

6 1 st St.

Here's a splendid opportunity with a
square-shooting outfit for experienced local
time salesman. Prominent Southern network outlet will pay liberal weekly salary
plus commission to right man. Native
of
South preferred. Station has no house accounts. You can reply in absolutely complete confidence. Box A65, Broadcasting.

Engineer

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.

SAINT PAUL, MINNESOTA

ROBERT

EARL CULLUM,

— Position
announcer,

with small station as
either
salesman, or both. Box
A85, Broadcasting.
.

CITY

S.

RAINS

Speetal Consultant

JR.

Accounting
Taxes
Munsey Building Washington, B. C.
Telephone: Metropolitan 2430
Robert S. Rains
Former Special Consultant
Federal Communications Commission

Consulting Radio Engineer

—

North Henderson Avenue
Telephones 3-6039 and 5-2945
2935

DALLAS, TEXAS

Wanted

Situations
Wanted

First

A.

Wanted

(Cont'd.)
j

Consulting Radio Engineer
Specializing in Broadcast
Allocation Engineering

Situations

National Radio Employment Bureau All
departments except talent. Complete information free. Paramount Distributors,
Box 864, Denver, Colorado.

class

licensed

engineer,

operator,

Available on short notice: Chief Engineer of many years experience charge
of
N. Y. metropolitan area regional station,
also consulting work, etc. Desires
position
of responsibility with any progessive
staEast 31 married, children. Box
a'22 1?
A78,
Broadcasting.
>

Announcer, actor and time salesman
with wide experience. Skilled in production and programing. Has appeared
regularly
on
major networks. Impressive
references. Will go anywhere. Puts opportunity ahead of salary.
Box A60
Broadcasting.
Sales or management work for station
serious difficulty, by veteran with unusual record. Must have fairly free hand
substantial reward for business increases.
Enjoy enormous repeat business. Three
stations profited from increases of 100%
in

400%,

Experienced announcer, singer will go
anywhere.
Moderate
salary.
Recording
available. Box A83, Broadcasting.

cessful Midwestern station manager. Desires particularly station that can be built

For Rent
5 years
ing.

—

Services of good announcer.
experience. Box A84, Broadcast-

Experienced
Will

single.

announcer,

go

anywhere.

'TAeif

COM DR. USNR)
Radio Engineer
ALLOCATION PROBLEMS
DIRECTIONAL ARRAYS DESIGNED
ANTENNA & FIELD MEASUREMENTS
STATION LOCATION SURVEYS
(L.T.

Meiret Miii

Station owners,
sales

.

managers and
comb every

gineers

.

chief enissue of

Broadcasting.

National Press Bldg., Wash., D. C.

.

managers,

Box

Attention

A79,

Experienced continuity and script writer,
music director and arranger, college graduexcellent references. Box A92, Broad-

ate,

casting.

Program Director, now employed, seeks
position. Can capably handle management, production, programming, writing, announcing. Will travel.
Box A81,
Broadcasting.

Broadcasting.
desired by suc-

up. Best of references. Experience of a
decade includes all departments, with emphasis on selling. Also several years in
agency work specializing in radio. College
graduate, married. Replies held in strict
confidence. Box A82, Broadcasting.

continuity

Broadcasting.

Consulting

Box A89,

700%.

West coast opportunity

writer, arranger, pianist. College graduate,

THOMAS APPLEBY

'

employed in small station, desires change.
Will go anywhere. Box A38, Broadcasting.

You can

New

Licensee

time and money if you
don't fully understand the broadcasting
business. We have an experienced crew,
Manager - Salesman - Operator - Programmer.
We can build your station, arrange the
program schedule, and sell business to
guarantee you a profit from the start.
Address Box A91, Broadcasting.
lose

better

Wanted
One

Engineer,
cense.

RCA

class

first

Institute

radiotelephone ligraduate. Employed

in
small station, desires change, would
like to locate in Eastern area. References.

Box A93. Broadcasting.

to

Buy

of the 150 red-ink stations to buy

or manage.

Box A88, Broadcasting.

Want More Profit From Our
We will either buy your station

Station
outright,

it on a guaranteed income to you,
or manage it on a percentage basis. Six
years successful operation by ManagerSalesman, Operator-Programmer. We will
guarantee your profits. Address Box A90,

lease

Experienced
radio
writer.
producer,
announcer, newscaster, desires transfer
his inspiration to your station or adver-

FREQUENCY MEASURING SERVICE
Many

stations find this exact

measuring service of great

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at

any hour every day in the year

R. C. A.

COMMUNICATIONS,

Inc.
Commercial Department
A RADIO CCRPORATION OF AMERICA SERVICE

66

BROAD STREET
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YORK, N.

tising agency.
transcriptions.

Now aired daily. Sample
Box A86, Broadcasting.

Broadcasting.

—

Station Managers!! Man 29, with 11
years Los Angeles sales and advertising

experience desires
go anywhere

Will

announcer's
!

ing.

Script

writer,

college

degrees,

3

Capable RCA graduate holding second
radiotelegraph and first class radiotelephone license desires position. Inexperienced but acquainted with almost all
phases of radio communications. Box A80,
Broadcasting.

Western

Electric 12-A 100 watt
transmitter, good condition. KGFF,
nee, Oklahoma.

radio

Shaw-

years

on N.Y.C. stations. 25 years old. Married.
Desires change to eastern or northeastern
advertising agency or station. Box A77,
Broadcasting.
class

For Sale

position.

Box A87, Broadcast-

For Rent

—Equipment

equipment, RCA TMV-75-B
field
strength
measuring unit
(new)
direct reading
Estiline Angus Automatic
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillators,
etc.
Reasonable rental. Allied Research Laboratories, 260 East 161st Street,

Approved

;

;

New York

BROADCASTING

•

City.

Broadcast Advertising

J
i

.

NBC

Sets

Atlantic Schedule

W2XBS

(Continued from page 12)

AFTER a lapse of two months devoted to overhauling equipment,
NBC and RCA engineers on Aug.
23 resumed experimental television
broadcasts from W2XBS atop the
Empire State Bldg.

in

New

York.

Six one-hour transmissions are
scheduled weekly for a four-week
period. Film and live talent are

Tuesdays

and Fridays

to 9 p. m. Test charts and
still pictures, of no entertainment
value but designed to assist experi-

Clemson-George Washington,

Villanova-Auburn, Philadelphia, KYW.
Akron-Illinois Wesleyan, Akron, WADC.
Drexel-Muhlenherg, Philadelphia, WSAN.
Randolph-Macon-St. Johns, Richmond,

WRNL

Va.,

New Haven, WNAC. WTIC,
WEAN, WTAG, WICC, WSAR, WFBL,
WNBH, WLLH, WNLC, WSPR, WBRY,
WOR, WOKO.

programs

New

some sections of

in

Jersey and on the north shore of
Long Island beyond Brooklyn.
The purpose of the series of tele-

NBC

casts, said C. W. Farrier,
television coordinator, is to test
changes made in studio and trans-

mitter equipment. At the end of
the four-week series, said Mr. Farrier, W2XBS will again go off the
air for further modification and

improvement.

WWSW

C.,

tion )

NOV.

Of

11
Mass.,

Worcester,

Cross-Brown,

Holy

WEEI, WORC, WMAS, WDRC, WPRO.

NOV.

12

Akron-Toledo, Akron, WADC.
Albright-Lebanon Valley, Reading,

WEEU.
Cornell

Ithaca,
WHEC, WIBX,

Pa.,

N.

Dartmouth,

-

Y.,

WESG,
WFBL, WGR.
WNBF, WOKO, WNAC, WTIC, WICC.
WSAR, WNBH, WLLH, WNLC, WSPR,
WTAG, WEAN, WOR, KYW. WBRY.
Delaware-Drexel, Newark, Del.. WDEL.
Svracuse-Duke, Syracuse, WSYR, WGY,
WRVA. WLVA, WSVA, WBTM. WDJB,
WCHV. WBT, WDNC, WBIG, WSJS.
Florida-Marvland,

Gainesville,

Fla.,

WRUF, WJAX, WIOD, WCAO, WJEJ,
WSAL.
F. & M. -Geneva,- Lancaster, Pa., WGAL,
WORK.
Tech-Alabama,

Georgia

Atlanta,

Ga.,

WSB. WTOC. WRDW.
Rutgers-Lafayette,

New

WEST.

J.,

WBNS, WTAM.
Penn-Penn

State,

N.

Brunswick,

Champaign,

State,

Illinois-Ohio

Philadelphia,

111.,

WCAU,

WPG, WHP, WGBI, WKOK, WWSW.
Nebraska-Pitt, Lincoln, Nebr., WCAE,
WLEU, WTBO, WFBG.
Temple

-

Villanova,

W

Philadelphia,

WSAN.
Furman-South
C. WFBC.

Greenville,

Carolina,

I

P,
S.

V.P.I.-Richmond, Blacksburg. Va.,WRNL.
Carnegie
Tech - Duquesne, Pittsburgh,

KDKA.

NOV.

18

Miami-Duquesne, Miami, Fla.,
(Western Union Reconstruction).

WWSW

C, WDNC, WBT, WBIG, WSJS,
WFBC, WRVA, WLVA, WSVA, WCHV,
WDBJ, WBTM.
Georgia

Atlanta,

Tech-Florida,

WSB. WTOC,
WIOD.

Ga.,

WRDW, WRUF, WJAX,

Lafayette-Lehigh,

Easton.

Pa.,

WEST.

Maryland-Georgetown, College Park, Md.

WCAO, WJEJ. WSAL.
Ohio State-Michigan, Columbus,

NOV.
Brown

Columbia,

-

24

Providence,

WJAR, WOR.
&

Maryland-Washington

WCAO, WJEJ, WSAL.

Lee,

Clemson-Furman, Clemson,

film studios.

Virginia-North Carolina,
Luxurious

Richmond-William
Va.,

WRNL.

&

Charlottesville,

Mary,

-

North

N. C,

Raleigh,

State-Carnegie

WWSW

NOV.
Kehrlein

Florida

-

Auburn,

Tech,

(Western Union

26

Jacksonville,

Fla.,

WRUF, WJAX, WIOD.

Managing Director

Holy

WHISPER -OFF

Cross-Boston

College,

•'ODD BOULEVARD"

WBT,
•

WBIG,

Worcester,

WMAS, WDRC.
N.
C, WDNC,
WSJS, WCAE, WLEU,

Mass., WEEI, WORC,
Duke-Pitt,
Durham,

Broadcast Advertising

carrying

tape,

pro-

grams which are engraved upon it
by a sapphire stylus. The technique

of

is

used extensively in Europe.

(UP)
THE

it.

was in Frost that Fire Chief
Maland became interested in raIt

MARK

OF ACCURACY, SPEED

and purchased the first receiving set operated in southern Minnesota. He put the set in his general store there, and his business
place soon became the headquarters for farmers and townspeople
just getting the radio bug. This
original
set
was discovered in
Frost shortly before the celebration and was presented to the
manager during one of the
two special broadcasts carried by
WHO, on which Glen Parker,
announcer, was master of ceremodio

AND INDEPENDENCE IN
WORLD WIDE NEWS

COVERAGE

WHO

UNITED PRESS

WHO

nies.

MOST

THE

POWERFUL
STATION
between

Louis
Dallas and
St,

Denver

Covers the Heart of the Triangle
25,000

Reconstruction)

BROADCASTING

prove

Richmond,

Muhlenberg,

Carolina

millimeter

the Frost
(Minn.) Volunteer Fire Department is J. 0. Maland, manager of
WHO, Des Moines, and vice-president of Central Broadcasting Co.,
whose former business associates
in the little Minnesota town bestowed upon him a lifetime commission during the Volunteer Firemen's first annual celebration Aug.
19 and gave him a gold badge to
chief

WATTS

UNLIMITED TIME

WEEU. WSAN.

for

agency men, radio executives
and radio stars.

Mary O.

Minn.

WFBC.

Reading, Pa.,
Manhattan-Villanova, New York, KYW.
Penn-Cornell, Philadelphia, WCAU,
WPG, WHP, WGBI, WKOK, WFBL,
WGR. WHEC, WIBX, WESG, WNBF,
WOKO, KDKA, WEEI, WORC, WMAS,
WDRC, WPRO.
F. & M.-Ursinus, Lancaster, Pa., WGAL,
WORK.
Albright

HONORARY

Baltimore,

S. C.,

tainable from the new method in
comparison with recorded, transcribed
and studio productions.
Sound is broadcast from a seven

I.,

WRVA, WLVA, WSVA, WCHV,
WBTM, WDBJ, WBT, WDNC.

rooms, suites
and apartments with full hotel
service.

Hollywood headquarters

R.

Va.,

modem

Fla.,

WBNS,

WTAM.
Pitt-Penn
Pittsburgh,
WCAE,
State,
WLEU, WTBO, WFBG.
Lansing,
Michigan
State-Temple.
E.
Mich., WIP, WGBI, WKOK.
Akron-John Carroll, Akron, WADC.
Muhlenberg - Moravian, Allentown, Pa.,
WSAN.
Yale-Harvard,
New Haven, WNAC,
WTIC. WEAN. WTAG, WICC, WSAR,
WNBH, WLLH, WNLC, WSPR, WBRY,
WOR. WFBL, WGR, WHEC, WNBF,
WESG, WIBX, WOKO. KDKA, WCAU,
WPG, WHP, WGAL, WORK.
Boston University - Villanova, Boston,
Mass., KYW.

few blocks or minutes
NBC and CBS and ail

3

Gainesville,

Frost,

19

N.

a

demonstrating "tape transmission"
to be heard over WQXR, New
York, on Sept. 1. Act 1 of Bizet's
opera "Carmen", sung by the
Wagner Association in Amsterdam, was broadcast from sound
tape, using the station's high-fidelity equipment, of the quality ob-

was

FIRE EATER JOE
Heads Fearless Volunteers

Columbia, S.
(Western Union Reconstruc-

NOV.

Only
from

WLVA, WSVA,
WNAC, WTIC.
WSAR, WNBH.
WBRY, WSYR,
WSB, WTOC,

WRUF, WJAX, WIOD.

Carolina-Duquesne,

South

Upsala-Albright, Newark, N. J., WEEU.
Washington College-Delaware, Chestertown, Md., WDEL.
Duke-North Carolina State. Durham,

HObbyilJOOD'S SfflBRT

DEC.
Florida-Temple,

WQXR Tests Tape
AN EXPERIMENTAL broadcast

WJEJ, WSAL,

WTBO, WFBG, WCAO,
WOR, WFBC, WRVA,
WCHV, WBTM, WDBJ,
WEAN, WTAG, WICC,
WLLH, WNLC, WSPR,
WPG, WGY, WCAU,
WRDW, WGR.

Yale-Brown,

from 8

menters, are carried Tuesday, Wednesday, Thursday and Friday
afternoons from 3 to 4 o'clock. Picture signals are carried on 46.5
mc. and associated sound on 49.75
mc.
Because a temporary antenna
located on the north side of the
Empire State tower is being used
in radiating the television broadcasts, good reception is limited to
the area to the north of the building and defined roughly by the
Hudson River on the west and
Long Island Sound to the east, but
it will be possible, according to O.
Hanson, NBC vice-president
B.
and chief engineer, to receive the

Greenville,

C, WFBC.

S.

A

,

Television

Programs From

broadcast

.

NATIONALLY
CLEARED CHANNEL

COMPLETE NBC

PROGRAM

SERVICE

More population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive coverage in Kansas, Missouri and Arkansas.

EDWARD
New

York

PETRY & CO.,
Chicago

Nat'l

Representatives

Detroit

San Francisco

K V O O

THE

VOICE

OF

O

K L

A H O M A
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"

1938

—T
•

U L S

Page 61

;

Self-Locking
Tilting

Head

UNIVERSAL MICROPHONE

Co.,

Inglewood, Cal., will stage its annual
interdepartmental boat race at Balboa, Cal. Sept. 5. Among those entering auxiliary power cruisers in the
race are James R. Fouch, president
Les
Earl E. Griffin, chief engineer

Cannot be

;

Willyard, technician and Bob Griffin,
purchasing agent. Ralph L. Power,
publicity and advertising director, will
fire the starting gun.

Acoustically

Overloaded

WMF.I, Daytona Beach, Fla., recently installed a new 148-foot Wincharger

MULTI-UNIT

manufactured by Wincharger Corp., Sioux City, la.
vertical mast,

Dual Diaphragm

WSMK,

MICROPHONE
An

outstanding

phone
public

achievement

construction

address

for

night

installations.

in

and

Maximum

amplification without feedback.

Cannot be
acoustically
overloaded.
Made in two
models. MU-2 constructed with two dual
diaphragm crystal units using four diaThragms. MU-4 uses four dual diaphragm
crystal units and eight diaphragms. Black
and chrome. Complete with three-prong
interchangeable locking connector and 25-

MU-4

$29.50

Dept. 0-1

transmitter

consulting
J.
engineer and manufacturer, announces
the purchase of a new plant at 6429
S. Lavergne Ave., Chicago, adjacent
to the Chicago Municipal Airport.

$39.50

WSLI,

Jackson, Miss., has purchased
250-G 250-watt transmitter
together with
miscellaneous
transmitting equipment.

RCA

an
Inc.

Licensed Under Brush Development
Co. Patents

fier.

D.

W.

AMERICAN

Red Cross doctors gave NBC Hollywood engineers a few
pointers in first aid during a meeting at the studios on Aug. 23. Here
they are being schooled in artificial respiration. On the ground (left to
right) are J. F. Morris and Bob Brooke, studio engineers; F. M. Figgins and J. H. Brown, maintenance supervisor and engineer respectively; J. E. Kay, C. L. Norman, C. H. Lorenz and C. E. Sorensen, all studio
engineers. Kneeling (left to right) are M. S. Adams, field supervisor;
R. G. Denechaud, M. O. Smith and M. F. MacKenzie, studio engineers;
S. C. Hobart, control supervisor; P. A. Greene and A. L. Capstaff, studio engineers; and D. A. DeWolf, Hollywood engineer in charge. Dr.
Albert Gordon, was speaker at this meeting, the third of a series
describing and demonstrating methods of resuscitation and first aid.

RCA

WNBC, New Britain, Conn., has purchased an RCA 1-E 1,000-watt ampli-

Youngstown, Ohio

1

its

ANDREW,

VICTOR

ASTATIC
Microphone Laboratory,

move

to

Detroit, is making surveys
for a new location at which a new
Blaw-Knox 178 ft vertical self-supporting radiator will be installed.

LIST PRICES

MU-2

permit

WJBK,

cable.

ft.

Dayton, has applied to the
for modification of its construc-

tion

1500 feet and supplement its present
Collins transmitter equipment. The
same 3-element 180 foot directional
antenna will be used.

micro-

club

FCC

ONAN &

SONS, 43 Royalston

Ave., Minneapolis, manufacturers of
alternating current generating plants,
are announcing new models of 2,000
and 3,000 watt, water cooled,
generating units.

AC

KDKA,

RADIOSCRIPTIONS

kw. crystal-controlled Westinghouse
transmitter on 1020 kc, from one hour
after sunrise to one hour prior to
sunset, for 30 days from Sept. 30 to

ton transcription firm, has completed
equipping a complete recording truck
with Universal recorders, two complete
amplification channels,
microphones and a 200-watt
public
address system with 1 kw. gas gene-

Pittsburgh, on Aug. 20 was
authorized by the FCC to operate a
1

RCA

rator. An
sound camera
carried. Bayard Keough and

Coar are

found.
to be the "northernmost direcantenna in the United States,"
the two new 179-foot Blaw-Knox vertical radiators of KABR, Aberdeen,
S. D., were placed in operation in
July under the direction of John Barron, 'Washington consulting engineer.
Station recently shifted from local
status to regional, operating with 500
watts night and 1,000 day on 1390
transmitter is emkc. A new
ployed, and Mr. Barron designed the
phasing equipment.

99

to

you are planning equipment changes
write for catalog

BR20

it

will

describing this

New WFAA-WBAP Mast
Dallas-Fort Worth,
plans to begin operation about Oct.
1 with
which

•

September

1938

new

vertical

radiator,

its

and Dallas.

WMRO

are the call letters assigned
by the FCC for the new local in
Aurora, 111., authorized early in August by the FCC [Broadcasting, Aug.

amplifier.

151.

The

PERFECT

mechanically

electrically, magnetically and
balanced cutting head. Produces

—

clear crisp recordings
brilliant highs and full
bass. No rubber or substitutes, nothing to
deteriorate. Guaranteed day in and day out for
uninterrupted service every day for years.
Records freq. 30 to 10,000 cycles and over.
Impedance 15 ohms. Requires
14 db. input
level, 2 or 3 watts. Climatically sealed. For
replacement or new installations.

+

U. S.

I,

its

engineers claim will
greatly improve the coverage pattern of the clear-channel station.
A Truscon 653-foot uniform crosssection mast is being erected at the
present transmitter site, about
equidistant between Fort Worth

Longview, Tex., has installed

pay you

GATES RADIO & SUPPLY COMPANY

Page 62

electrically

new Gates

development.

QUINCY,

and

NEW UNIVERSAL FULL FREQUENCY
CUTTING HEAD

That's what broadcasters have been saying about the new
Gates 20-B Console type speech input equipment. And it
is a beauty, the most beautiful piece of apparatus that
ever graced a modern broadcasting studio. Performance?
Well such things as a perfectly flat curve, inverse feed
back, hum free operation plus the use of only linear
standard components throughout harm no equipment
and that's the way the 20-B is built.
//

Co.,

WFAA-WBAP,

laboratory product recently introduced by Nash Radio Products Co.,
5437 Lisette Ave., St. Louis, is said
by the producers to relieve the surface
tension on records and transcriptions
and also to reduce scratch noises. The
product is packaged in 2-ounce, 8ounee. and gallon containers.

new Gates compressor

J.

in charge.

tight, air-conditioned
heated.

NEW

a

R.

Inglewood, Cal., has remodeled its recording division, installing new studios, coating and test rooms and storage space. The new studios are dust

WE

KFRO,

also

is

UNIVERSAL MICROPHONE

SAID

A BEAUTY
AND DOES IT PERFORM!!

Washing-

RCA
RCA

KDKA.

test a new transmitter site for
Westinghouse plans to begin erecting
a new station as soon as a site can be

tional

"IT'S

Inc.,

ILL., U.S.A.-

Patent No. 2005154

f*-\ l4*uveAAcd MicsiOfdi&tte. Ga. Jltd.
INGLEWOOD, CALIFORNIA, U.S.A.
r

"Oht Agents

-

Frazar &

Co..

7 Front St. San Francisco

BROADCASTING

•

Broadcast Advertising
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Transcribed Hearings
WOL, Washington, has been
transcribing the proceedings
of the Dies committee's Coninvestigation of
gressional

FRANK

L.

KELLOGG, FCC

spector, has been transferred
Francisco to Los Angeles.
!

G.

un-American activities daily
under the direction of Fulton Lewis Jr., Mutual Network commentator. Radioscriptions Inc., Washington

field in-

from San

STANLEY McALLISTER, CBS

New York manager of construction
and building operations, visited the
West Coast late in August to inspect
San
the new CBS Hollywood and
Francisco studios and transmitters.

COHAN, CBS technical direcHollywood checking the new
transmitter, which will be dedicated Sept. 16.

transcription firm, records
which are
colloquies,
the
then edited by Mr. Lewis and
used as part of his daily
MBS broadcasts.

E. K.

tor, is in

KNX

JOSEPH BAUER,
\

KFRO,

of

Long-

view, Tex., resigned recently to return
to Denver and join Western Electric
Co. Grady
Sheppard, formerly of
KICA, Clovis, N. M., replaced him
on the
engineering staff.

KFRO

TED KENNEY,

KDKA,

of

Pitts-

burgh, is the father of an 8%-pound
girl, Virginia Ann, born recently.

EUGENE
neer of

T.

GOLDRUP. chief engiand KHBC, Hono-

KGMB

San Francisco.

lulu, recently visited in

KELLOGG FALLS, formerly a radio
operator with Braniff Air Lines, has
joined KVRS, new station being constructed at Rock Springs, Wyo., as
operator and announcer.

ROGER JENKINS
gineering staff of
Fla.

NBC,

has joined the enLakeland,

WLAK,

anticipating

Coast originating
preparing to open

heavy

a
fall

its

schedule

West
and

new Hollywood

studios in early October, has transferred three studio engineers there.
They are John F. Morris and H. F.
Hicks, of Chicago, and J. R. O'Kelly,

New

I

Dedicating

New Transmitter
EXPLOITING its new
KDYL,
installation,

transmitter
Salt

Lake

on the air Sept. 5 with
5-D 5,000-watt transmit-

City, goes

RCA

an

400-foot Blaw-Knox
radiator and a complete
speech input system of RCA and
equipment.
A new transmitter building
housing the equipment, designed
along the most advanced and ap-

a

ter,

new

vertical

WE

proved

has been completed

lines,

and is landscaped with shrubs and
a sunken garden fronting U. S.

Highway

50.

Publicizing the

KDYL

new

installation,

presented a complete section in local newspapers carrying
stories of the station's achieve-

ments from

its inception in 1922,
double-truck spreads with pictures
of the new transmitter and the entire staff of the station. An* inten-

campaign throughout KDYL's
is backing up the
air exploitation. The latter included a salute by NBC, and a threeday inaugural celebration conducted from the station's own Radio
Playhouse. Opening program, presented before an audience of 400
sive

coverage area

York.

Personality

+

PORTLAND OREQON
-

Member

is

is

illustrated

Standards

NEVER BEEN A LINGO FAILURE. Upon

Engineering InstiWashington, D. C, has issued a

50-page

§

illustrated catalogue of its
plant and radio engineering courses,
on the occasion of the opening of its
handsome new building at 16th St.

Write

and Park Road.

copy of

FRANK

V.

BECKER,

chief

engi-

neer of WFIL, Philadelphia, is planning a two month tour of Europe late
this fall to study television in England and on the continent.

of

Free!
today
this

/oWcr—"New

for

your

for Vertical Radiators'*.
In your request please
state

the best proof!

Since 1897 JOHN E. LINGO & SON, Inc.,
has been constructing and erecting vertical
structures. They are in service throughout
the United States and in all the U. S. possessions. As early as 1926 Lingo tubular
steel towers were installed for the U. S.
Government. In spite of tropical hurricanes
there HAS
and wear of the years
.

CAPITOL RADIO
tute,

the best teacher

-LINGO STABILITY

guests, included salutations by outstanding civic leaders, and during
the course of the program Governor Blood threw the switch
turning on the new transmitter.

KXL
§

KDYL

location,

and frequency of

power
station.

.

.

this record of experience and achievement
of stability . . . we present the Lingo
"Tube" Radiator to fulfill your requirements with maximum efficiency at a miniof cost.

mum

Pacific

Northwest

Coverage Group

f

RESULT

John

E. Lingo

&

Son, Inc.

Dept.

B9 Camden, N.

J.

§

vwve
§

KFpy

Spokane

t

KRSC

Seattle

KGIR

Butte

§
§

KPFA

Helena

§

|
§
§

S777T-1
MEMPHIS
SELLS THE

MID-SOUTH
Owned and operated by
THE COMMERCIAL APPEAL
"The South's Greatest Newspaper

NBC RED NETWORK
REPRESENTED

BROADCASTING

•

IVERTICA
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m^m

Decisions

.

argument

.

AUGUST

15

MISCELLANEOUS—WMIN,

Paul,

St.

;

;

KYOS,
exceptions 1-962
Merced, Cal., granted continuance hearing
vol.

to

file

;

10-24-38.

license to

assign,

ORAL ARGUMENT SCHEDULED—

Oct.
WKEU, Griffin, Ga. Albert Lea
20
Illinois
Bcstg. Co., Albert Lea, Minn.
Columbus
Oct. 27
Bcstg. Corp., Quincy
Bcstg. Co., Columbus. Ga.
:

;

AUGUST 16

Memphis,

temp. auth. 5 kw N
granted license for
KRKO, Everett, Wash.,
and Everett Bcstg. Co., Everett, Wash.,
and NEW, Cascade Bcstg. Co., Everett,
granted
continuance
hearings
WAZL,
Hazleton, Pa., and WILM, Wilmington,
Del., granted continuance hearings
NEW,
NBC, granted CP international station
NEW, Board of Education, New York,
granted CP educational station 41.1 me
500 w
KMJ, Fresno, Cal., granted exgranted extension

Ariz.,

;

;

;

;

;

tension facsimile.

AUGUST 30

MISCELLANEOUS— KWEW,

Hobbs, N.
granted license for CP new station
Fort Worth, granted mod. license
KGKO Bcstg. Co. WBDW, Terre
to
Haute, denied joint hearing with Commodore Bcstg. Inc., Harrisburg Bcstg. Co.
and Orville W. Lyerla WEBQ, Harrisburg,
111., denied motion dismiss and deny as in
default applic. Orville W. Lyerla, Herrin,
KGDE, Fergus Falls, Minn., granted
111.
continuance KGBX, Springfield, Mo., denied continuance KGB, San Diego, grantoral ared pet. intervene KEHE applic
M.,

;

KGKO,

;

;

;

;

;

10-27-38
WPRA, MayaR.
WNLC, New London Eastern Carolina Bcstg. Co., Goldsboro, N. C.

gument scheduled
guez, P.

:

;

;

Examiners' Reports

.

.

.

SET FOR HEARING—WSJS, WinstonCP move trans., new radiaincrease D to 250 w
WMBC, Detroit, CP change 1420 to 600 kc, increase

NEW, Press-Union Pub. Co., Atlantic
City Examiner Hill recommended (1-710)
that applic. CP 1200 kc 100-250 w unl. be
granted.

to 250
Ariz., CP

NEW, F. W. Meyer, Denver Examiner
Dalberg recommended (1-711) that applic.
CP 1310 kc 100-250 w unl. be granted
should appli. No. B5-P-1951 be denied.
W4XH, Voice of South Carolina, Spartanburg, S. C. Examiner Dalberg recom-

Salem, N. C,

tor,

;

N

w; NEW, M.

Eastern

Nevada

C. Reese, Phoenix,
1200 kc 100-250 w unl.
NEW,
Bcstg. Co., Ely, Nev.,
CP 1500 kc 100 w D NEW, Cuyahoga
Valley Bcstg. Co., Cleveland, CP amended to 1500 kc 100 w D W3XAU, Philadel;

;

;

mod.

phia,

WOLS,

license

add

to

mc.

118.3

C, renewal

Florence, S.

license.

;

particulars in 4137
KSAL, Salina,
Kan.,
KELA, Chehalis, Wash., KROC,
Rochester, Minn., and
KSEI, Pocatello,
Idaho,
granted auth. take depositions
WORL, Boston, granted continuance argument; WRNL, Richmond, Va., granted motion accept answer of
in 1-552
WSAY, Rochester, N. Y., granted auth.
Intervene applic.
MBS extension auth.
;

WRNL

transmit programs to Canada, and dismissed MBS petition to deny WSAY petition.

AUGUST 23
Albuquerque,
granted exten-

Ore.,

sion auth. operate simul. KGB, San Diego,
Cal., granted motion in part withhold action on applic. Earle C. Anthony Inc. for
;

CP

KECA

move

San

to
license

Diego,

KECA

and

applic. assign
to Worcester
Bcstg. Corp., San Diego and denied answer
of
to motion, hearing continued
with applic.
assign, license from
Hearst Radio Inc. to Earle C. Anthony
Jnc. ;
La Crosse, Wis., granted license for CP new trans. ; WGL, Fort
Wayne, granted license for CP change
equip. KUTA, Salt Lake City, granted license for CP new station ; WBRE, WilkesBarre, granted license increase D to 250
W3XP, Phila delphia, granted license for
:
CP new television station ;
Jersey
City, granted CP
new antenna, move

KECA

—

mended

that applic. renew license

(1-712)

be dismissed.
F. Gross, Lansing, Mich.
Dalberg recommended (1-713)

that applic. voluntary assignment of license to WJIM Inc. be granted.
WAYX, Waycross Bcstg. Co., Waycross,
Ga. Examiner Hill recommended (1-714)
that applic. voluntary assignment of license to Jack Williams be granted.
W9XAT, Geo. W. Young, MinneapolisExaminer Hyde recommended (1-715) that
applic. renewal license be dismissed with
prejudice.
KOY, Salt River Valley Bcstg. Co.,
Phoenix, Ariz. Examiner Hyde recommended (1-716) that applic. mod. license
1390 kc to 550 kc be granted.
NEW, Roberts-MaeNab Co., Livington,
Mont. E x a
i n e r
Berry recommended
(1-717) that applic. CP 1310 kc 100-250
w unl. be denied.
KMED. Mrs. W. J. Virgin, Medford,
Ore.
Chief Examiner Arnold recommended (1-718) that applic. increase power
250 w to 1 kw be denied.
W1XEQ, E. Anthony & Sons, New BedExaminer Irwin recommended
ford, Mass.
(1-719)
that applic. renewal license be
granted.
NEW, Juan Piza, San Juan, P. R.
Examiner Hyde recommended (1-720) that
applic CP 4797.5, 6425, 8655 kc 1 kw unl.
be denied.
KFEQ, St. Joseph, Mo. Examiner Dal(1-721)
that applic.
berg recommended

—

—

—

m

—

MISCELLANEOUS—KOB,

and KEX, Portland,

—

WJIM, Harold

Mervel M.
Valentine, Laredo, Tex., denied motion to
deny applic. Laredo Bcstg. Co. as in default, dismissed opposition and granted petition Laredo Bcstg. Co. to accept appearance in 5230 WMEX, Boston, denied bill
of

—

— Examiner

AUGUST 20

MISCELLANEOUS— NEW,

KEHE

WKBH,

—

—

mod.
ltd.

2V2 kw D

lie.

to

2V2 kw-500

w

D-LS

be granted.

;

w

WHOM,

f.rans.

KFRO, Longview,

granted
petition take depositions
NEW, Radio
Enterprises, Hot Springs, Ark., granted
continuance hearing applic. Hot Springs
C of C for vol. assign, license NEW, Sentinel Bcstg. Corp., Syracuse, granted petition intervene Civic Bcstg. Corp., Syracuse; NEW, Bowling Green Bcstg. Co.,
Bowling Green, Ky., granted petition intervene WEBQ hearing; W3XAU, Philadelphia, granted mod. license to add international frequency; CBS, granted extension
auth. transmit programs to Canada
NBC
same.
;

Tex.,

;

;

;

;

SET FOR HEARING—WTOL,
mod. license D to unl. WHO, Des
;

exp. auth.
Institute,
tion
;

new

equip.

Toledo

Moines

NEW, Moody

Bible
Chicago, CP educational staBrooklyn, applic. renewal,
;

WCNW,

mod.

CP

move

trans.

extension

commencement

date

Applications

St.

na,

move

;

continuance

Page 64

•

studio, trans.

WGTM, Wilson, N.
change 1310 kc 100 w

—

KIT,

new

Yakima,

Wash.

hearing;

WAPO,

September

I,

new

trans.,

for

CP

—License for
—w
for

increase

WDEV,
to

— Auth.

Rines.

WSMK,

1938

Dayton

—Mod.

D

Niagara

Falls,

WFMJ,

kc 250 w D.
—1260
Mod. CP new

Y.—CP

N.

Youngstown

antenna approval,

station, further asking
trans, and studio sites.

NEW,

Co.,

Sweetwater Radio, Sweetwater,
1310 kc 100 w D, amended to
250 w.

Texas

— CP

1210

kc

Worth

Fort

Bcstg.

— Mod.

license

to

Co.

Kearney, Neb.— License for CP
as mod. increase power, move trans., new
equip.

1

to

5

KFAR,

for

increase

To

this end, the attached proposed
regulations are suggested as a basis
for discussion at the meeting to be
held Sept. 19.

The proposed
1.

Pine

Bluff,

to unl.

WGRC, New

Albany,

Ind—Auth.

Lee Harris.

WCBS,

Springfield,

111.

—CP

trans-

and Charles

new

trans.,

antenna, change 1420 kc 100-250 w to 1290
kc 500 w 1 kw D, move trans., amended
re antenna, increase to 1 kw N & D.

WEED,

Rocky Mount, N.

C—Mod.

li-

—Vol. assign,
cense
Central Arizona Bcstg. Co.
KWJB, Globe, Ariz. —Mod. CP move stuKCRJ,

Jerome,

Ariz.

li-

—

Boston
Mod. CP increase
power to change name to Yankee Network
Inc.

KAWM,
change

Gallup, N.

trans.,

M.—License

antenna,

increase

for

CP

power.

rules follow:

Pending the acquiring

of

more

complete information regarding the
character and effects of the radiation
involved, the terms "radio communication" or "communication by radio",
and "apparatus for the transmission
of energy or communications or signals by radio" as used in Sections 3
and 301 of the Communications Act
of 1934, as amended, are considered
not to extend to or include apparatus
which generates a radio frequency
field and utilizes only a small part of
this field in the functioning of the apparatus, provided
(1) That such apparatus shall be
operated with the minimum power
possible to accomplish the desired
purpose.
(2) That the best engineering
principles shall be utilized in the
generation of radio frequency currents so as to guard against interference to established radio services,

N

—Mod. CP new
—
Ark. —Mod. license

maintain communications by radio.

to

particularly on the fundamental and
harmonic frequencies.
(3) That the total field at any
point a distance of Lambda / 2 Pi
from the apparatus shall not exceed

Fairbanks, Alaska

WNAC,

WDEV.

comment

AUGUST 23

WCHV,

that

The Commission is now considering
a draft of proposed regulations which
are designed to govern the operation
of low power devices utilizing radio
frequency currents. However, before
taking final action it is desired that
the Radio Manufacturers Association
and other interested parties be given
the opportunity to study these proposed regulations and
thereon.
Accordingly, an informal conference
will be held before the Chief Engineer
of the Commission in the offices of
the Commission in Washington, D. C,
beginning at 10 a. m., Sept. 19, 1938.
It unquestionably is the desire of all
reputable manufacturers to cooperate
fully with the Commission and thus
assure the possibility of full development of radio communications. For
this reason, it is felt that the manufacturers of devices which employ radio frequency currents as essential to
their operation and which may cause
interference to radio communications,
will design their apparatus to operate
in accordance with rules and regulations promulgated by the Commission

kw.

station for approval antenna, trans, site.
Charlottesville, Va.
Mod. license

remains

to be decided
particular function
does not appear to fall within the
scope of the proposed rules since
there is no interference factor involved.
The text of the FCC announcement follows:

—

—

AUGUST 27

CP

against,

though

NEW, Larry Rhine, San Francisco CP
1420 kc 100 w unl., asks KGGC facilities.
KGVO, Missoula, Mont. Mod. license

dio.

—

Station

increase

Niagara Falls Gazette Pub.

to

transfer

Waterbury, Vt. Invol. assign,
Lloyd E. Squier and Wm. G.

Ricker, d/b Radio

—

NEW,

cense to unl.

CP

AUGUST 16
license

AUGUST 20
WJEJ, Hagerstown, Md. CP
to 250 w.

fer control to S. A. Cisler Jr.

CP new

P.

—

control to
cense to Columbus Bcstg. Co.

D

equip., antenna, etc.
KINY, Seattle License for

Me.

trans.

Columbus, Ga. Auth. transfer
J. W. Woodruff Sr., change li-

CP

—

—

etc.

new

install

WRBL,

CP

unl.

tenna, increase 250 to 500 w.
KNX, Los Angeles License for

Henry

power, to

KOTN,

NEW, Panama City Bcstg. Co., Panama City, Fla.—CP 1200 kc 100-250 w unl.
KGNO, Dodge City, Kan. CP new an-

to

devices which throw signals only
20 to 50 feet. Chief Engineer Jett,
however, explained that it desires
to drop a line of demarcation between actual radio services and
those in the radio control category
lest the latter get out of hand.
The informal conference will be
with the Radio Manufacturers Association, on behalf of set manufacturers, and with all other interested manufacturing groups.
Whether broadcasters will desire
to appear, particularly in the light
of complaints against push button
control sets on the ground that
smaller stations are discriminated

to unl.

Antonio License
move trans., increase power.

control

The FCC does not propose to
license use of these radio control

etc.

—License

Lewiston, Me.

station 1210 kc 100

Bangor,

To Draw Standards

1240 kc 500 w.
License for CP new

KONO, San

WLBZ,

devices.

to

equip., increase power.

WCOU,

conference to
consider proposed rules to govern
use of low-power radio frequency
devices which probably do not radiate more than one-billionth of a
watt but which nevertheless have
interference implications if not
properly controlled, was ordered
by the FCC Aug. 30 to take place
Sept. 19 with Chief Engineer E.
K. Jett in charge.
Sudden influx of radio control
devices of this character such as
phonograph record players, socalled "mystery control" attachments for radio receivers, garage
door openers, remote flood light
switches, and burglar alarms made
the conference call advisable. Simultaneously, the FCC released
proposed regulations to cover such

KGFW,

AUGUST 26
new

AN INFORMAL

KGKO

C—CP

KLUF, Galveston
antenna, increase power,

;

;

FCC to Meet With Industry September 19
On Use of Low- Power Radio Apparatus

KGKO,

.

15

KFQD, Anchorage, Alaska—License for
CP change equip.
WIBM, Jackson, Mich. —CP new anten-

power

Louis,
granted withdrawal without prejudice facsimile applic.
WOV, New York, dismissed without prejudice applic. CP 1100
kc 5 kw unl.
WPG, Atlantic City, dismissed without prejudice applic. CP 1130
kc 5 kw unl.
KTOK, Oklahoma City,

granted

.

.

AUGUST

—

AUGUST 25

MISCELLANEOUS — KSD,

INCLUSIVE

30,

;

:

;

;

MISCELLANEOUS — WREC,

KGLU, SafFord,
CP new station

Detroit

take depositions.

granted postponement hearing to 9-28-38
NEW, Peter J. Caldarone, Providence,
KROC,
granted pet. take depositions
Rochester, Minn., denied motion squash appearance and default applic. W. A. Steffes,
Minneapolis WMC, Memphis, granted extension

WMBC,

;

TO AUGUST

continuance oral
granted auth.

granted

Chattanooga,

.

13

15 microvolts per meter.
(4) That the apparatus shall conto such engineering standards
as may from time to time be promulgated by the Commission.
2. For the purpose of facilitating
compliance with said conditions, the
Commission will inspect and test such
apparatus submitted to it, and on the
basis of such inspection and test,
formulate and publish findings as to
whether or not such apparatus does
or does not comply with said condi-

form

tions.
3. If

the radio signals emitted by
such apparatus cause interference to
radio reception at a distance beyond
Lambda / 2 Pi from the apparatus, a
license for operation from the Commission is required.
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BOTH ARTIST AND SALESMAN
Combination Rare to Radio Is Discovered
KEHE as Fans Aid Sponsor SearchBy JACK GROSS
Manager, KEHE, Los Angeles

DURING

a decade in. radio I have
found that salesmen generally look
on artists as tempermental butterflies who get their jobs through the
ingenuity and hard work of the
account executive who are greatly overpaid and who are willing to
cooperate with the sponsor only to
;

;

the extent of assuring themselves

a weekly check.

On the other hand, I find that
the average artist looks on the radio account executive as an illiterate ogre who sits in an office awaiting telephone calls from business
executives who call to insist on the
right or privilege of sponsoring
Dick Dare, the artist in question^
who collect nice commissions for
this sitting; and who stay up late
dreaming program stunts and copy
that will cheapen the artist in the
eyes of his listeners.
Imagine my surprise, during the
conversation I'll relate shortly
conversation which may be a forecast of a new type of cooperation

—

in radio.

Wanted, a Sponsor

The other day Jack Owens, a
young man whom many readers of
Broadcasting will remember for
his work on the NBC Breakfast
Club out of Chicago four years ago,
dropped into my office.
"I want a sponsor," he said immediately.
"Who doesn't?" I questioned.
"I mean," he said, "I'm going to
get a sponsor. I'm going to build
up a demand for a sponsor. I'm going to build up such a demand that
the person or persons finally selected to be my sponsor won't be able

say no!"

to

"Wait a minute Jack,"

I

said.

"I don't follow you. You say that
you're going to build up a demand,
for a sponsor. Who's going to make

the

demand? You?"

"No; My listeners are! This is
the idea. I know the salesmen
honestly have tried to sell my

program. Naturally I feel it ought
to be sold
and immediately. And

—

naturally too, being the center
of the program, I'm conceited
enough to believe the program
would do a mighty fine job for
a sponsor. But somehow or other
there's
been a lack of proof
•convincing enough to sell a business house on sponsoring me. I'm
going to correct that. I'm going to

at

A SENSATIONAL

give your salesman proof enough
for ten sponsors, proof that I can
sell the goods.
"Starting Monday," Owens continued, "with your permission I'm
going to explain to my listeners

why

I

ought

definitely

sponsor.

Now— and

—

me

who, or

of business, they

would

like to see sponsor me. I'm going
to ask them to state in their letters
whether they will honestly support

a

sponsor

whom the majority
my program."

of

them want on

In brief here's what happened:
Owens went on the air with his
idea. The mail response was surprising. Eight out of ten "listeners

who have written thus far are
anxious to help Owens gain a sponsor.
ed,

They have

stated, as request-

whom

they would like to see
foot the bill (and get the commercials). And with the voting five
days old at this writing, sponsor
favoritism for Owen's program
runs in this order: a bakery, a
dairy, one of several food manu-

Aug.

submit song titles and lyrics six
days a week for his vocal-piano
act. If the song is sold (and two
have, most notably "It's Round-Up
Time in Reno" to Republic Pictures for the film Manhattan Merry-Go-Round)
the listener who
sends in the lucky title gets 10%
of the royalties.
Thirdly, Owens argues he ought
to have a sponsor if for no other
reason than to use a part of the
money to have orchestra arrangements and recordings made for the
songs. Listeners, having taken an
active pai't in the writing of those
songs, are not hard to convince of
this. And lastly, because of the
other three points, his audience is
far above the average in loyalty
and for that reason would most
probably be loyal supporters of any
product Owens sells more so since
they declare themselves.

—

FIRST annual

Two for $75.00

convention of the

Commonwealth Broadcasting Network recently held in Sydney, Ausdecided to organize a profor the importation of overseas artists, transcriptions, and features, and to build

gram department

^*tUt3

Supplied in Isolantite Air-Gap Holdin the 550-1500 Kc. band. Frequency Drift guaranteed to be "leee
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from
ers

EVER

SEE IT?

It's a

combination plow and

portable cannon. You're out furrowing the

back lot when up springs a tiger. Quick as a wink
you unhitch the horses, aim the plow, touch it off,
and boom, the tiger is killed just before the Marines
arrive. It is Patent No. 35600. Then there's the
device for tipping the hat to ladies without using
the hands. You merely bend the body and the

,

tralia,

Oil A

Approval by FCC

FROM

27.

In all fairness it ought to be
stated that the program, Owens
himself, and the urge back of his
idea are all rather unusual*. In the
first place he is KEHE's No. 1 mail
puller. Since the first of the year
to Aug. 5, he has received 14,211
letters and post cards. Secondly,
his program is a natural mail puller because he asks listeners to

Anzac Program Plan

CO EFFICIENT CRYSTALS

TIGER

facturers, and cosmetics. The voting will continue to and include

'The Crystal Specialists Since 1925"

SCIENTIFIC
LOW TEMPERATURE

PATENT No. 35600

have a

here is the
I'm going to

backbone of the idea
ask my listeners to tell

what type

to

INVENTION

and market outstanding Australian
features. More than 20 stations
are linked in the chain, headed by
Stuart P. Doyle.

giant does the rest.

little

These inventors had good intentions but they
missed the point. Gadgets alone don't do any good.
They must accomplish some really useful purpose.

We

don't use trick gadgets in our broadcasting

equipment. We're aiming for results, not complications.

We

stick to time-tested

methods unless we

something which offers definite advantages to
the user. For example, we introduced the Velocity
Microphone which provides better studio quality.
We gave you the Uni- Directional Mike to reduce
pickup of unwanted noise. We've contributed many
other new ideas which provide definite advantages.
find

Among them

is

the

RCA

air-cooled five kilowatt

transmitter. It eliminates the

plumber from the

radio station. It simplifies operation and reduces
maintenance. And the circuit of the 5-D transmitter
is

by

far the

most

But we avoid

efficient

ever used commercially.

We think you want reliand inexpensive to operate,
class performance. That's what

gadgets.

able equipment, simple
•

-

NBC scholarship for advanced instrumental study at the National Music
Camp, Interlochen, Mich., has been
awarded to Mildred Post, 17 yearold cellist of Milwaukee, Wis. The
scholarship of $200 provides board
and tuition for a full season at the
camp from which NBC has broadcast

/« / •

124 JACKSON AVENUE
University Park

HYATTSVILLE, MARYLAND

and capable of first

we

offer you.

AN ADVERTISEMENT OF

THE RCA MANUFACTURING CO., INC.

a series of concerts.
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Buy Now and Win

« ^/ TITH

leading chain departcooperating,
stores
another Nationally Advertised Brands Week will be
observed Nov. 5 to 12 to promote
The trade
advertised products.
journal Chain Store Age is sponsoring the event in cooperation
with manufacturers of national
another nationwide
brands.
In
merchandising tie-up, 185 newspapers, 254 radio stations, and magazines, with combined circulation of

W» /

ment

more than

48,000,000, will partici-

pate in a similar week, Sept. 1-10,
for drug products, according to

Drug Trade News and Drug TopMacaroni Manufacturers Aswill
observe National
Spaghetti-Noodle Week, Oct. 9-15
to push members' food products.
The New England fishing industry
also will recognize National Fish
Week, Oct. 6-15.
Nationally Advertised Brands
ics.

sociation

Week

will get off to a flying start

on Sept. 1 when Bruce Barton,
Republican Congressman from New
York and board chairman of
BBDO, is the principal speaker on
a program to be broadcast on the
NBC-Blue network.

monthly Swingaree sponby Globe Investment Co.,

sored
Los Angeles, on KEHE, that city,
and staged at Rendezvous Ballroom, Balboa, Cal., rated a threepage picture layout and story in
the Aug. 30 issue of Look, national
publication. More than
swing enthusiasts from all

pictorial

parts of southern California participated in the two hour program
which started at 6 a. m.
*

*

*

$100 For An Idea
AN eye to broadening the

WITH

services, KIRO, Seattle, is offering $100 to listeners for

scope of

its

suggestion best representing
public need which may be
served by radio. Program ideas, as
well as suggestions on anything
from pet philanthropies to pet
peeves, providing they represent
an urgent general need, are wanted.
the
the

*

*

*

Slants on KSFO
folder in two colors
picturing the new studio and transmitter layout of KSFO, San Francisco, and stressing its CBS affiliation, is being distributed by the

FRIENDS BROS.,

Boston (bakery

started
Friends' Student Radio Club,
weekly half-hour programs on
division),

Aug.

on

28

A

WAAB,

group of 30
Boston.
schools in Boston have formed
these clubs, each with 25 members and an additional 25 in junior
clubs.

Weekly

from

dues

each

member

consist of 4 wrappers
from Family broad, guaranteeing
60,000 wrappers a week. Ingalls

Adv. Agency, Boston,
*

*

is in

charge.

*

Free Samples

SAMPLES of products advertised on WCKY, Cincinnati, are
being given away at the station's
booth at the Pure Food and Health
Exposition, staged at the Cincin-

Aug. 23 to Sept. 5 by the
Cincinnati Retail Grocers and Meat
is also carDealers Assn.
rying numerous broadcasts from
the exposition grounds and producing a nightly stage show as the
event's free attraction.

nati Zoo

Batter Up!
address card, with
a miniature baseball bat tied to it,
is the latest direct-mail promotion
stunt of KANS, Wichita, Kan.
Card, puffing the National SemiPro Baseball Congress in Wichita
by using a baseball-shaped address
sticker, also declares in two colors
that "KANS can and will really
go to bat for you".

HEAVY-PLY

*

*

kinds were
entered by Toronto boys and girls
at the annual Mutt Contest staged
by Canada Starch Co., Montreal,
through its twice weekly Crown
brands sports program on CBL,
Toronto. Every entrant had to present as entrance fee a Crown
Brands Syrup label, and there were
nine classes in the contest including the best behaved class, dog
with longest tail, dog with loudest
bark, etc. Three prizes were given
in each class in the form of sports
equipment, and a silver loving cup
as grand prize. Close to 10,000 witnessed the contest which went on
the air on a regular Friday evening program. Each entrant was
given a ticket to a movie and a
junior membership in the Toronto
Humane Society. Vickers & Benson, Toronto office, handled the account and the show.
*

all

*

*

A

community sing, 50 races with
300 special prizes donated by Gen-

eral Mills, plus all the watermelon
visitors could eat
nearly a carload featured the afternoon's activities, watched over by a special
corps of police assisted by 50

the
advertislists

potential advantages to
ers in its service area in Cold
Facts, a two-color mail piece, recently distributed by the station.

Boy

adults and

Scouts.

TO MARKET six Mutual tested
programs — WAAB's Marriage
Clinic,
WLW's Musical Steeplechase, WHB's Angels in Blue,
WOR's Say It With Words, WGN's
Curtain Time and KHJ's Hollywood Whispers MBS has mailed
a 20-page color brochure, "Napoleon Bonaparte's Boots", plugging the productions, to 2,000 agencies and clients. Curtain Time has
been sold to General Mills.

—

shelved the idea
when it was submitted by Phil
Lalonde,
managing director of
CKAC, the Montreal station will
hold its first Radio Program Week
Sept. 11-17, with a record list of
new sponsors and enough sustaining material to fill in any time
left. At the start of the Week, the
French daily, La Presse, will devote a section to radio programs,
photos and broadcasting features.
*

#

*

Tips to Auditors

RCA MFG.

Co. (RCA-Victor Dioffering in connection
with its KGO, San Francisco, prois

When You

gram, Music You Want
Want It, an 80-page

OFFICIALS and salesmen

of Ballard & Ballard, Louisville, were guests
at an audition in
Cincinnati, of Smilin' Ed McConnell, whom the
company is sponsoring for its Oven-Ready Biscuits this fall, and who
returns to Cincinnati Sept. 15 to broadcast two
network shows
from
this season. Pictured here is Mr. McConnell (collar unbuttoned and tie untied), with (front row, 1 to r) Frank W. Ferrin, radio
director of Henri, Hurst & McDonald, who handled the account; Thurston Morton, vice-president of Ballard & Ballard; Mr. McConnell; Fred
Borries, president of Ballard & Ballard; Bud Wolf, executive of Kraft
Phenix Cheese Co., and Jc hn Weatherspoon, manager of the Ballard &
Ballard Oven-Ready division. W. B. Henri, president of the advertising
agency, is standing in the rear. Others in the group, who also attended,
are salesmen and representatives of the Louisville firm.

WLW,

NBC

WLW
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Any

handbook

containing a series of charts and
notes identifying various musical
instruments. Book is intended for

WHBF

and paying into
the prize fund an amount equal to
1% of the value of individual
sales slips filed in the contest. To
encourage cooperation of civic and
social
organizations,
contestants
are allowed to enter their "votes"
both for themselves and their organizations. The winning group
will receive $200 in cash, in addition to the individual prizes. Within the first 5 days of the contest
some 330 individuals and 40 organizations had entered.
*

*

*

Plugs Coverage
KFYR, Bismarck, N. D., has published a brochure describing its new
coverage pattern resulting from installation of a new transmitter and
radiating system. Because of highcondily favorable propagation
tions, the station is procuring phenomenal coverage, according to

"IT'S

made by

studies

turn to

Mondays

R.F.D. No.

1,

heard

throuerh Fridays; and
Four-Corners Theatre, on Tuesday evenings.

The

Syracuse Awards
the "Forward Syracuse" campaign, WSYR, Syracuse,
during the last two weeks in August will give a $25 weekly prize to
the person coming the greatest distance to make a purchase in the
city, along with $5 to the person
making the sale. Reasonable rules
prevent vacationists, traveling
salesmen, and sharpshooters from
cashing in on the two weekly
awards. Special 5-minute programs
Aug. 23 and 30 will announce winners and carry prize presentations.
The stunt is plugged daily on the
air

and

in local

newspapers.

*

*

*

Busy Dollars
its

promotion of

"Forward Syracuse!" campaign a movement to hasten progress in business and industry

the

—

WSYR

gives "busy dollars" on its
daily street quiz. Each "busy dollar" brings $1.25 in merchandise
and goes to the subject correctly
answering a "Busy Dollar question" prepared by Chief Quizzer
Fred Jeske.
*

*

*

Program Idea Booklet

CKAC, Montreal, has issued a
booklet with 127 French-Canadian
program ideas divided into classifications,
and with biographical
notes of the script writers and the
musicians. The booklet has been
widely distributed in Canada to
advertisers
using the Montreal
market.

For Brand

THE FARMER'S

engineers.

PROMOTING

BILLING

talk!" announces CBS' promotion
piece on its three rural programs,
The Farmer Takes the Mike, heard

Sundays;

its

brochure includes also a survey of
listeners completed last June, together with testimonials from advertisers and a pictorial review of
the station's market. The slogan
used is "The Regional Station with
the Clear Channel Coverage."

*

CBS

*

*

KFYR

students' use.

Rural Voice of

business firm may parbuying regular adver-

ticipate by
tising on

INTENSIFYING

CKAC's Radio Week

ALTHOUGH CBS

vision)

15-week Buy Now contest being
promoted by WHBF, Rock Island,

—

—

Program Plugger

WITH its new "kite emblem" dominating the layout, KITE, Kansas
City has published a two - color
eight-page illustrated folder urging clients to "Soar to Success with
KITE" and its new manager, D.
E. (Plug) Kendrick.
Straight Goods
Greensboro, N. C.

300 dogs of

Melons and Wheaties
KROC, Rochester, Minn., combined
its
free Watermelon Feast for
3,500 southeastern Minnesota kids
with a Wheaties promotion at
Mayo Park in Rochester, Aug. 19.

*

Kite in the Sky

WBIG,

OVER

is offered to listeners for the greatest number of sales slips and labels from purchases of products
of participating advertisers in the

111.

Mutts Before the Mike

Schools and Clubs

dollars in cash

and $1,000 worth of merchandise

the

Slips

SIX-PAGE

station.

& J^tomotion

Brands — C Notes for Ideas — Food Fair Samples —
Mike
From
Minnesota Feast —

WCKY

Swing Session

RECENT

5,000

Aietchandi&inj

HUNDRED

FIVE

New KNX

as "the only 50,000
watt station in America with entirely new broadcasting and transmission facilities", KNX, Los Angeles has issued a two-color illustrated brochure calling attention
to its new studios and transmitter,

Columbia

itself

Square

and

Columbia

Park.
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.

dots on n
distributors?

•

dealers?

O
stations.

mnp

warehouses?

•

Every radio

would

advertiser

map

his appropriation often restrict

.

.

.

have more

like to

but the limitations of

him.

your program does not necessarily require Broadway and

Hollywood big name

talent,

we

using the talent and production

add more

stations

.

sacrificing caliber or

If

markets?

•

a radio advertiser they generally represent radio

"dots" on his radio station

If

. .

you haven't

.

by using a

you

facilities

of

will find that,

WLW,

on your map

dots

.

.

.

by

you can
without

quality.

definitely decided

may we show you
afforded

.

believe

on your program

the savings in talent
"listener

WLW -THE

tested"

for

fall,

and production

program produced by

NATION'S STATION

CINCINNATI

CY!

"To provide you with the

finest

mitting tubes, at the lowest possible cost,"
is

a creed with RCA.

And

RCA accomplishments

BROADCAST ECONOMY
The

RCA

with

Two

ing design

each rated at
500 watts by
C.

may be

used as

final r-f

OF SIGHT TRANSMISSION
The

RCA

U.H.F. power amplifier with maximum
ratings at wave lengths
as short as two meters.
With reduced ratings

Iff

it

may be operated

important

at

wave lengths down to
one meter. Excellent
for use in transmitters
intended for line of

PAYS

TO BUY

ULTRA-HIGH FREQUENCY
APPLICATION
RCA's

RCA

sensational

acorn family, used
chiefly

by amateurs,

is

an outstanding advance in ultra-high fre-

quency communication. Illustrated here
is

the

RCA

956,

a

super-control r-f pentode which controls
gain in r-f and permits
a reduction in cross

con-

modulation. Other
members of the acorn

tribution to the industry and as such, belong
in this parade of prog-

family

ress.

954 and 955.

the

are

RCA

sight communication.

RCA presents

IT

lengths down to 1%
meters. Power input
and output capability
for 1 % meters is many
times that of any other
tube available.

RCA

designed primarily

territory

between 3 and 1 % meters. These tubes are
rated at 1200 watts
max. input for wave

steadily,
engineers designed the
1852 and 1853 primarily for use in the
picture channel amplifier circuit of television receivers. While
these are not transmitting tubes they are an

for use as a push-pull

W

enormous

With interest in television mounting

832 gives

ance at frequencies
from 100 to 300 MC.

1

quate power of the

TELEVISION AMPLIFIERS

exceptional perform-

Is

cooled tubes RCA
offers the 887 and 888
which make possible
the opening with ade-

the air-

the design advantages
of water-cooled tube
construction, eliminate the expense water
cooling incurs.

stage in 1 kw.
transmitters.

LINE

is

cooled power tube
available in two types
— 891-R and 892-R.
These tubes provide

of these tubes,

F. C.

In the field of water-

Another RCA achievein money-sav-

ment

combines high
economy.

are the result!

HIGH POWER U.H.F. TRANSMISSION

833

efficiency

these recent

the

Magic

Key, Sundays, 2 to

3 P.

M.,

E.

D.

S.

1

.,

on the

NBC Blue

Network

First in

^
^

foremost
finest in

metal
in

glass

performance

dio Corporation of America
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SPEAK YOUR MIND
Demand and

Get Actual Station
Coverage Data of the Denver-

0.5 millivolt line (daytime)

CBS Primary

Rocky Mountain Region

Listening Area

(daytime)

How

do you

coverage data presented

KLZ

like to

have your station

provides two thoroughly reliable

and accepted methods of station coverage measurements.
listeners'

Study.

For those

who

More

established

by

their liking.

technical
field

CBS

minded

strength

Take your

4th Listening Area

buyers

find

areas

measurements more

choice,

KLZ

to

has both with

separate daytime and nighttime coverage areas.

Where people
areas indicate

classes

where they do

listen to

—KLZ

is

KLZ

and these

the livest, most

a

jump ahead with a

makes

KLZ

the

most listened

Denver

merchants

structure

and most

to

know

broad coverage and enthusiastic efforts

Rocky Mountain

region's

biggest

serves.

it

of

KLZ's

to play to the

audience.

They,

along with a dozen new network and national sponsors, in addition to

renewal of practically

all

year give significance to the statement that
the most effective, economical
in the

medium

of past

KLZ

is

for advertisers

Denver-Rocky Mountain region.

KLZ o8^we^
560 Kc.

program

direct appeal to all

talked about station within the area which

prefer to think in terms of

response there's the

A

interesting station to listen to.
that's just

?

UNDER AFFILIATED MANAGEMENT WITH WKY — OKLAHOMA CITY AND THE
OKLAHOMA PUBLISHING CO. — REPRESENTED BY THE KATZ AGENCY, INC.

Neighbor -to -Neighbor Contacts
WAAB
WEAN

W

I

Providence

CC/

WTHT
WNLC

England's

Bridgeport

\ New Haven

Local Stations

Hartford

New London

WS AR

Fall River

W PR
WH A

OIXTEEN

Springfield

S

I

Bangor

its

vicinity,

and con-

comprise The Colonial

Network.

Manchester

New

local stations, each enjoying the friendship

fidence of the people in

Greenfield

I

WLBZ
WFE A
WNBH
WLLH {
WBR Y
WLNH
WRDO
WCOU i

Each

station

is

established and closely identified with the

Bedford

and

interests

Lowell

ciated with

Lawrence

Waterbury

The

Laconia

tion

affairs of its

its

community; hence each

service area in a

bond

locality of these stations

with coverage of the

Augusta

New

is

station

of neighborliness.

of vital importance in connec-

England market. As shown by the

network reaches major trading areas from

stations

Auburn

southern Connecticut to northern Maine, covering more sales

listed,

the

asso-

is

Lewiston

tory than

The

New

with

Boston

you can reach through anv other network

at

terri-

such low

cost.

COLONIAL NETWORK
21

BROOKLINE AVENUE, BOSTON, MASSACHUSETTS

EDWARD PETRY &

CO., Inc., Exclusive National Representatives

Published semi-monthly, 25th issue (Year Book Number) published in February by Broadcasting Publications. Inc., 870 National Press Building, Washington, D. C. Entered aa
second class matter March 14, 1933, at the Post Office at Washington, D. C. under act of March 3, 1879.

THE MOST SOUGHT-AFTER GIRL

THE WORLD...

Who

is

IRKS

IN

FOR CBS

she? Annie Oakley, of course — the "free-ticket"

girl.*

This has been the best year in history for getting Annie
Oakleys to sports events.
sports are

Annie

is

now

getting

ever before.

It

should have been the worst, since

enjoying their greatest paid audiences. But

more front-row

How— and

for

seats for

whom?

more people than

For the nation's

millions,

through Columbia's dominant schedule of exclusive
broadcasts.

The next page

"*Annie, the world's greatest markswoman, could shoot a hole
through anything thrown in the

air.

At

the height of her popularity,

the custom of punching holes in free tickets began. This prompted

a wag, when handed a
must have worked on
them.

was

The

pass, to

this."

comment: "Ah, Annie Oakley

His remark has long outlived both of

photograph shows Annie at the age of 15, when she

already

known

as "Little Miss Sure-Shot."

gives up-to-date details

The CBS microphone shifts with the tennis spotlight from Germantown and the Davis
Cup matches, to Forest Hills and National Championship Singles. CBS will be the only
network

Columbia swings
of

cups,

after

titles

stadium broadcasting the entire semi-finals and

finals this

weekend.

into a Fall season

and championships

heaviest

the

at the

Summer

sports

schedule in network history. Columbia continues to broadcast, exclusively,

more

listeners

sports events to

than ever before. Tennis at

Forest Hills. Polo at

Golf at

more

Meadowbrook.

Oakmont and Westmore-

land. Racing at Belmont. Football
at

the country's leading stadia.

Columbia

row seats

is

there

for

— with free, front-

At the Oakmont golf course, just outside Pittsburgh, CBS reports each day's play
of Johnny Goodman's defense of his title in the National Amateur Championships,
September 12 to 16, with a broadcast of the entire finals match on September 17.

America's millions.

—

Completing a full racing schedule for CBS which included the Kentucky Derby and
major events at Hialeah, Jamaica, Aqueduct, Empire City and Saratoga — Bryan Field is
currently "at the post" at the Belmont Track.

The
all

Open Polo Championship was played on September 1 1 before a record
36,000 people, and broadcast by CBS to millions. Granted exclusive rights to

National

crowd

of

games under U.

S.

Polo Association auspices,

CBS

brings polo "to the people."

TED HUSING-In
H
Columbia's weekly football schedule begins on September 24 with the MinnesotaWashington battle, continues each Saturday with such major games as Harvard vs. Army
(Oct. 15), Army vs. Navy (Nov. 26 ), the Orange Bowl Game (Jan. 1 st) and many others.

his 11 years with

Columbia, Ted Husing has become
radio's foremost and most popular
sports announcer. Tennis, football,
polo, track, soap-box derbies and
special events find

him equally expert.

BRYAN FIELD- From coast to coast
the nation's favorite race caller, Bryan

noted for his crisp descripachieved through more than
250 broadcasts of the Sport of Kings.

Field

is

tions,

HARRY NASH- Long a golf expert
on the Newark Evening News, Harry
Nash is calling the hooks and slices
this year for CBS and the nation at
the National Amateur and Women's
Amateur Championships.

d

|S

i

When

the golfing sorority gathers at the Westmoreland Country Club, outside Chicago,

at the

end

of this

day's play of the

month,

CBS

and the nation

will

be on hand

for the result of

Women's Amateur Championship from September 19

to

24

each

at

home

100 miles away

SANTA BARBARA
Angeles.

and unusually

find in a day's walk;

city (of large

two good local radio
ates,

is

stations.

although neither

Yet, first choice
a station in

100 miles north of Los

wealthier city than you would

It is a

This miniature

is

is

a

attractive.

buying power) has

Both are network

Columbia

affili-

outlet.

of Santa Barbara radio audiences

Los Angeles— which

away. First choice

is

is

nearly 100 miles

KNX!

1000 Santa Barbara

listeners, in a recent study,

SAHTA " OfllCA B (*CH
J

chose the stations they listen to most. Here are the

"first choice" by

45.8%;

Station B,

Los Angeles, named as "first choice" by

29.2%;

Station C,

Santa Barbara, named as "first choice" by

11.8%;

Station D,

Santa Barbara, named as "first choice" by

8.4%.

KNX, Los Angeles, named as

This proof of KNX's popularity one hundred miles

from home (further

details will be sent to all

who

are interested) gives increasing credence to those

major surveys of the Los Angeles audience which
repeatedly show that

KNX is first in popularity, with

more quarter-hour periods of top
than

all

listener-interest

other Los Angeles stations combined!

KNX UOLUMBU SQUIRE
•

-

PAPIH

CP
W.

Santa Monies

results in percentages:
Station

TJ» 1 1

LO

.

WHAT

your hat?" asked Alice,

"They

you

are all those cities

just pulled out of

a curious light in her eye.

are fourteen cities in the

WOR-market

that

have

more than 100,000 people each, including the 1st, 3rd and
18th greatest markets on earth," said the White Knight.
"Please don't tease me," said Alice.
couldn't cover

"Who

THAT

many

"One

station just

"WOR

you?" demanded the
not only covers that many cities,

but sixty-one others with more than 25,000 people each."

"Well, then, hasn't

"Oh, you
Knight.

"Why

"Of

are

"WOR
"And

ARE an

it

has!"

so secretive about it?"

has about 4,500,000

they

ALL

"Certainly not.

anything else?"

exasperating person," cried the White

course,

you

WOR got

homes

W OR?"
T

listen to

They

don't

ALL

kist,

WOR does for Bristol-Myers, Sun-

Tydol, Lamont-Corliss, Atlantic Refining and a

of other national advertisers-, one

"But,

still,

I

always thought

Alice, bringing one small foot

it

lot

would think they did."
was a market," said

down

stubbornly to em-

phasize the point.
"Primitive notion," sneered the White Knight, "And,

cities."

said anything about teasing

White Knight.

time. But with the job

that

own

radios."

exclaimed Alice.
listen at the

SAME

anyway, you're starting the argument

"Not unless

YOU

want to,"

all

said Alice.

over again."

—

:

%

'

*\NsM, fat oouyttt tor
With 165 cumulative years
of experience in radio and
advertising,

hardly sur-

it's

prising that Free

&

Peters

is

the best-equipped firm in the
field,

with

to help you wrestle
your radio problems.

Not that experience
thing.

is

every-

But now that radio

settling

down

into the hard

competition of adult

worth a

lot to

radio can't

is

know

sell

thetical fans to

life, it's

that even

those hypo-

Eskimos

—

to

fcnaw (tow!

know who tried it, and when,
and why it didn't work.
.

It's

your pocket

dollars in

.

.

to

know you can

(again hypo-

thetically)

fans in Flor-

ida-

sell

who buys them, and

what stations they

listen to,

and what times they listen,
and what kinds of programs
will fetch

CHICAGO

NEW YORK
247 Park Ave.
Plaza 5-4131

Franklin 6373
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Columbus
Davenport
Des Moines
_
Fargo
Kansas City
Louisville
_
Minneapolis-St. Paul
Peoria
Philadelphia
.

WMBD

WFIL
KSD

Louis
Syracuse

St.

WFBL

WKBN

Youngstown

Southeast
WCSC

Charleston

Columbia

WPTF
WDBJ

them.

man's job".

.

.

We've got

.

experience. Yoiive got problems. Can't

we help you?

JOHNS &

Wayne

Ft.

KMBC
WAVE
WTCN

Raleigh

—

Roanoke

Southwest

Don't "send a boy to do a

(and FREE,

180 N. Michigan

WHKC
WOC
WHO
WDAY
WOWO-WGL

WIS

FREE & PETERS,
pMuim.

Exclusive Representatives
WGR-WKBW
Buffalo
Cincinnati
WCKY
Cleveland
WHK-WCLE

KTAT
KTUL

Ft.

Worth
Tulsa

Pacific Coast
KOIN-KALE
—
KSFO _
San

Portland
Francisco
Seattle-Tacoma

KVI

inc

FIELD, INC.)

iUulia Station RepieseuUUiues
DETROIT
New Center

Bldg.
Trinity 2-8444

SAN FRANCISCO
One

Elc en Sutter
Suttc
4353

LOS ANGELES

ATLANTA

C. of C. Bldg.

Bona Allen Bldg.
Jackson 1678

Richmond 6184
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Project Starting With 25 Stations

Fifteen Others Ready to Join as Affiliates of World
Transcription System, WBS Adjunct, Says Deutsch
WORLD Transcription Sys- programs on the networks have ule. It
him his whole camsells

tem, long-planned major market "wax chain" subsidiary
of World Broadcasting System, will begin operations
Sept. 15 with a list of 25 afstations, located in as

filiate

many major

markets.

Fifteen additional stations

have expressed a desire to be-

come members of
scription

this tran-

system and will

probably sign up as affiliates
.within the next few weeks,
according to Percy L. Deutsch,
president of WBS, who said his
goal is a total of 75 stations covering the country's 75 principal markets. Membership in
is being
limited to one station in a market.
Stations already allied with this
first disc system are: WOKO, Albany; WBAL, Baltimore; WGR-

WTS

WKBW,

nati;

Buffalo; WCKY, CincinCleveland; WHKC,

WHK,

KGKO, Ft. Worth-DalKMBC, Kansas City; KHJ, Los
Angeles; WREC, Memphis; WIOD,
Miami; WISN, Milwaukee; WLAC,
Nashville; KOMA, Oklahoma City;
WCAU, Philadelphia; WCAE,
Columbus;
las;

Pittsburgh; KOIN, Portland, Ore.;
WHAM, Rochester, N. Y.; KDYL,
Salt Lake; KTSA, San Antonio;
KGB, San Diego; KFRC, San
Francisco; KWK, St. Louis; KHQKGA, Spokane, and WFBL, Syracuse.

Low Cost and Package

been largely responsible for retarding the growth of this medium of
advertising in comparison with net-

1

scriptions,

comparison

in

to the
offset

wages of network musicians,

these other charges, but the new
American Federation of Musicians
wage scale, which goes into effect
Sept. 15, wipes out this differential.

World Transcription System,
says Mr. Deutsch, offers^ the national advertiser a major market
spot campaign on the same basis
as he is offered a network sched-

work radio. These handicaps have
been the mechanical costs of producing programs, which the networks absorbed but which have
been passed along to the advertiser
using transcriptions, and the previous impossibility of buying a
spot campaign in a "package" similar to those offered by the networks. The labor involved in lining
up stations for a spot campaign,
the multiple billing and checking
have made the buying of spot radio a much more arduous task
than securing a comparable network schedule and to that extent
gave the networks the inside track.
Advertisers sponsoring musical

BROADCASTING

•

paign in package form, with one
organization preparing his program, securing his stations and
sending him a single invoice for
the entire job. It also absorbs the
mechanical costs of production,
which, as in the case of the networks, are assumed by affiliates.
Stations affiliated with WTS pay
this organization for commercial
programs which it has sold and
produced for them a sliding scale
of commissions based on the onetime quarter-hour evening rate of
the affiliate. Class A stations, with
rates of $80 or more, will pay
15%. Class B stations, whose rates
are between $50 and $80, will pay
20%. Class C stations, with rates
of less than $50, will pay 25%.

Henceforth World will offer two
types of service to advertisers. One
service, which
will be the
gives the advertiser selectivity of
market but which requires him to
use
stations in the markets
chosen. The other is a continuation
of the present form of transcription service, giving the advertiser
complete selectivity of both markets and stations. But whereas the
set-up absorbs the mechanical costs and gives the convenience
of package buying and billing, the
other method requires the sponsor
to pay for his own production costs
and to deal individually with the
stations or their representatives.

WTS

WTS

WTS

Not a Representative

FCC Conference Is Planned
On Industry Financial Data

In this connection Mr. Deutsch
is
emphasized the point that
a system, offering group services, and not a station representative organization. It will not at-

PURSUING

tempt

plan to establish

The new developments confirm

a permanent policy of collecting annually basic operations data for the
broadcasting industry, the accounting department of the FCC is completing its preliminary drafts of
forms and will call a conference
with the industry later this month.
Chief Accountant William J.
Norfteet, it was learned, probably
will invite the NAB accounting
committee, headed by Col. Harry

the prediction by Broadcasting in
FCC
its July 15 issue that the

its

Wilder, president of WSYR,
Syracuse, to confer about Sept. 26
with his staff on the proposed procedure. By that time it is expected
the Commission will be in a position to prescribe the specific information it will seek for these industry analyses, which would cover
C.

Purpose of WTS, as outlined to
Broadcasting by Mr. Deutsch, is
to remove from spot broadcasting
two major handicaps which have

;

paid for talent only in addition to
the time charges. Transcription advertisers have been billed for studio
time, talent, the cost of the master
record and the pressings and musical royalties in addition to the cost
of station time. To some extent the
lower wage scale of musicians employed in the production of tran-

commissions, says Mr.
Deutsch, will be divided two ways:
50% to go for mechanical costs
and for promoting the network,
and the other 50% as a sales commission for business originated and
placed by WTS.
These

financial program and employment
data. The plan does not encompass
the mooted "uniform system of accounting" but likely would require
similar data from all stations and
networks without, however, prescribing the type of bookkeeping
forms that should be kept.

Following these discussions the
FCC accounting department plans
to call an industry-wide conference
for discussion of the whole subject,
probably by mid-October. The department then would submit the

FCC. It is expected
approval will be forthcoming,
since there appears to be agreement that industry data should be
collected on an annual basis.
entire plan to

FCC

Broadcast Advertising

would

collect

permanent

industry

data.

The data

would

to be collected

cover revenue on an annual basis,
plus employment and programming
data. Last summer the FCC for
the first time collected such data
by questionnaire for use in connection with the hearings on proposed new rules and regulations.

The new procedure is expected to
be different. More than likely, the
information sought will be of a
more complete nature and will be
requested on the basis of regular
forms to be decided upon.
Calendar Year Figures

Under present plans

the data
would be sought on a calendar year
basis, but would not be requested
immediately but perhaps several
weeks or even months later.
The NAB accounting committee
has been active in connection with
the plan. Mr. Wilder has been in
frequent conferences with Chief

Accountant Norfieet.

Members of the NAB accounting committee, in addition to Col.
Wilder, are E. M. Stoer, Hearst
Radio; Frank White, CBS; Mark
Woods, NBC; E. E. Hill, WORC;
L. A. Benson, WIL, and Harold
Wheelahan,

WSMB.

WTS

to

individual

sell

nor in any

stations

way compete with

the
established exclusive representative
structure, he said, pointing out that
the member stations already signed

with

WTS

are

represented by a

number of representative firms,
who will continue to act for these
stations in all

non-WTS

operations.

Campaigns, not individual
tions, will be the primary
goal of the

WTS

sales

stasales

new wax system. The
staff

will

be

divided

two groups: The creative and
program staff and the market
analysis staff, which will function
into

cooperatively to give the national
advertiser the kind of program he
needs to do a sales job in the markets in which his products are or

can be sold.
A. J. Kendrick, vice-president of
WBS in charge of Chicago opera-

moves to New York Sept. 15
take charge of system opera-

tions,

to

tions.

ness

Reed Wight will become busimanager of Chicago opera-

tions and Pat Campbell continues
as the West Coast head.
The idea of a wax system is
not a new one, Mr. Deutsch said,
having been in the back of his mind
as long ago as 1929 when he named
his transcription business not

World Broadcasting Company, but
World Broadcasting System. But,
while the idea had never been forgotten, it has taken nine years for
its application to be practicable as
well as logical.
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Hearst Properties
In Texas Sold for
$400,000 Figure

Copyright Slated
For NAB Session

Ted Taylor Group Buys KTSA;

A MEETING

WACO, KNOW
CONTINUING

to Oil

its

Proposal for Federal Inquiry
Before Executive Committee

policy

of

li-

and

WACO, Waco —have

been

for approximately $400,000,
subject to FCC approval.
E.
M. Stoer, comptroller of
Hearst Radio Inc., on Sept. 12 confirmed sale of these stations. It
was learned that negotiations are
going forward for disposal of
sold

KOMA, Oklahoma

and KNOW were sold
for approximately $50,000 each to

WACO

the Frontier Broadcasting Co. S.
W. Richardson and Charles F.
Roeser, millionaire Fort Worth oil
operators, are president and vicepresident, respectively, of the com-

pany with Harry A. Hutchinson,
general manager of the new Texas
State Network, as secretary-treasurer. Messrs. Richardson and Roeser are financially interested in the
Texas State Network of which Elliott Roosevelt, president of Hearst
Radio, is president.
Elliott Roosevelt

Stays

was learned that Mr. Roose-

velt will continue as president of
Hearst Radio and its active operat-

ing head. Widely current reports
that he proposed to leave that post
to devote full time to Texas State
Network were denied at Hearst
headquarters.
Applications for transfer of the
three Texas stations shortly will
be filed with the FCC, Mr. Stoer
declared. Now pending before the
FCC is an application for transfer
of KECA,
Los Angeles, from
Hearst Radio to Earl C. Anthony,
operator of KFI-KECA, for ap-

proximately $400,000.
It was learned that an option
for the purchase of
by Mr.
Hart and his associates is now in
force and has some two months to
run. It is confidently expected this
deal will be closed.
Negotiations are going forward
for the sale of KOMA, Oklahoma
City, but several weeks may elapse
before any definite arrangement is
made. Four different interests are
negotiating, it was established,
but nothing approaching a final
deal has been reached.
It was understood that Emile
Gough, former vice-president and
general manager of Hearst Radio,
is
considering an offer to sell

KYA

Milwaukee, WINS, New
York, and WBAL, Baltimore. This

WISN,
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The executive committee, among
other things, will discuss the matter of seeking action by the Federal Monopoly Committee, of which

KYA, San

Francisco, to interests headed by
Fred J. Hart, former general manager of Honolulu Broadcasting Co.
(KGMB), for $150,000.
KTSA was sold to the Sunshine
Broadcasting Co. for approximately $300,000. O. L. (Ted) Taylor,
general manager and part owner
of KGNC, Amarillo, KFYO, Lubbock, and KRGV, Weslaco, is president of the company, with True
Snowden, Atchison, Kan., his associate in both newspaper and radio enterprises, as vice-president,
and Gene Howe, Texas publisher
and station owner, as secretarytreasurer. The station operates on
the 550 kc. channel with 5,000
watts day and 1,000 watts night
and is a CBS outlet.

It

said.

City, at approx-

imately $350,000, and

executive

ville Miller for the week of Sept.
26 to discuss the entire subject of
copyright. The six members of the
committee were advised by telegraph Sept. 13 by Mr. Miller of
the call, and, barring conflicting
plans of members, it will be held
Sept. 26 or shortly thereafter, he

quidating Hearst Radio properties,
three additional Hearst stations
KTSA, San Antonio, KNOW, Austin,

the

of

committee of the NAB tentatively
has been called by President Ne-

Men

Senator O'Mahoney (D-Wyo.) is
chairman, in connection with
ASCAP [Broadcasting, Sept. 1].
Referring to this matter, Mr. Mil"Control Yourself, Carruthers

— The

Drawn for Broadcasting by Sid Hix
Sponsor Insists That You Be Impartial."

ler said:
"A letter

on

the

subject

of

ASCAP

Auto Industry Delays Promotion Plans;
Spot Buying at Last Minute Foreseen
INDICATIVE

of the attitude

among Detroit automobile manufacturers is the fact that only
broad lines of general promotional
activity radio included have been
laid for the forthcoming new model
announcements, even though the
announcements will be bunched in
early and mid-October.
Indications are fairly definite
that network shows sponsored by
the Detroit manufacturers will be
at a very minimum during the
fore part of the ensuing model
year, and that attention will be
concentrated in a radio way on
spot announcements. This grows
out of the attitude already mentioned a desire to wait until the
last possible minute to see what
customer reaction is likely to be,
and to make no commitments of
importance until the outlines of
the buying are clearly defined.
Despite newspaper enthusiasm
over prospects for the coming
model year, the auto producers are
fairly well agreed that there will
be no sensational advance, but
rather a slow, steady and consistent one. Meanwhile, advertising
budgets are being held within very

—

—

—

tig-ht limitations,

and

all

mediums

be cramped at the announcement season. The evident program
of most manufacturers is to get
rapidly into production in order to
replenish the short dealer field
stocks, to give the 1939 cars a fair
send-off, and to do absolutely nothing beyond that in either a production or promotional way until the
outlook is clearly shown.
Almost all manufacturers are
will

proposal, however, was understood
to be in a preliminary stage.
A transaction for the sale of
WINS to Col. Arthur O'Brien,
Seattle and Washington, D. C. attorney, for $250,000 apparently has
been discarded. Other negotiations
involving the station are believed
in prospect.
Current indications are that

planning good-sized spot announcement campaigns as an integral
part of their model announcements.
The only network shows definitely
scheduled are the Ford Sunday
Evening Hour, which resumed
Sept.
on CBS, and Major
11
Bowes, which continued for Chrysler through the summer on CBS
and will go on indefinitely. Prof.
Quiz, by Nash, is not being renewed on CBS by that manufac-

when the present contract
runs out. Hobby Lobby, of Hudson,
wound up during the summer.
The sum total of the spot programming is apt to suffer if Musical Moments is discontinued by
Chevrolet. Some radio promotion
turer

likely to come, and in all probability there will be large-scale
spot campaigns in all areas when
is

the new Chevrolets are announced,
but no schedules have yet been set.
Plymouth division of Chrysler
Corp. is the first producer to announce 1939 cars. The Plymouth
announcement, due in about a
week, will be heralded by spot announcements over a list of around
100 stations, on an average basis
of two a night from Sept. 22 until
the first week in October.
Nash has indicated it will again
use Boake Carter on spot transcriptions once more during announcement period next month.
These spots are being booked over
about 100 stations.

Ford Motor's Spots
Ford Motor

Co., Dearborn, Mich.,
used 25 spot announcements in a
ten-day campaign, runniner Sept.
1-10. Stations were
and

WNEW

WMCA, New York; WBRY,

Waterbury; WELI, New Haven,
and WGNY, Newburgh, N. Y.
Agency is McCann-Erickson, N. Y.

Olds Buys Football
MICHIGAN Network will carry
play-by-play accounts of

all

Michi-

withdrawn from the market. On

gan State College football games
this year, sponsored by Olds Motor
Works. The Olds company spon-

the other hand, because of the policy of disposing of stations if the

The

transactions are considered worthy,
the stations may be sold some
time in the future.

with WJIM, Lansing. The Michigan
State College station, WKAR, will
carry independent broadcasts.

WBAL,
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alone: with

WISN, may

be

sored

the games
home games

last year also.
will originate

had been drafted with the
intention of forwarding it to Senator O'Mahoney. However, due to
the fact that a meeting of the executive committee was to be held

was
in the very near future,
it
thought wise to defer the sending
of the letter until the entire question had been thoroughly discussed
at the meeting."
Members of the executive com-

mittee are

Mark

Louisville,

former

Ethridge,

NAB

and Edwin W. Craig,
ville,

WHAS,

president,

WSM,

Nash-

clear-channel representatives;

Walter J. Damm, WTMJ, Milwauwee, and Frank M. Russell, NBC
vice-president

representing

WRC,

Washington, regional representatives; John Elmer, WCBM, Baltimore, and Herb Hollister, KANS,
Wichita, local representatives.
In addition to copyright the committee
discuss
is
expected
to
NAB's participation in the chainmonopoly investigation of the FCC,
national and state legislation, and
numerous other subjects accumulated since Mr. Miller assumed office last July. It will be his first
meeting with the committee as

NAB

heaa^

Labor Standards Board
Is
Sought by AGRAP
APPOINTMENT

of a board of
labor standards for the broadcasting industry is urged in a letter
written to Elmer F. Andrews,
Wage and Hour Administrator of
the Department of Labor, by Gerald Dickler, general counsel for
the American Guild of Radio Announcers & Producers. The letter
points out the "necessity for extensive wages and hours regulation
among radio broadcasters whose
low wages and long hours are far
from commensurate with the ability of the industry to pay or its
avowed desire to serve the public
interest." Further observing that

AGRAP,

although

affiliated

1

with

neither AFL nor CIO, has been
recognized by the National Labor
Relations Board and has negotiated contracts for announcers, production men and engineers with
NBC, CBS, MBS and a number of
independent stations, the letter recommended that Roy S. Langham,
CBS production man who is president of the Guild, be named labor
representative
on the proposed
board. A reply has been received
from Mr. Andrews promising that
the matter will be given immediate
attention.
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17 Tentative Date for Net Study

Oct.

By SOL TAISHOFF
Formal Notices for Chain-Monopoly Study Will Go Out
Within a Week; Committee Handles Early Details
FINAL preparations for the chain-monopoly investigation,
expected to begin Oct. 17, are being made by the FCC, with
formal notices to go out to the industry within the next week.
Bringing his committee of four commissioners together for
the first time since last summer, Chairman Frank R. McNinch
hopes to have all machinery in motion for the hearings by
Sept. 17, with the call for the hearings and the full bill of particulars outlining the scope of the investigation released to all
parties. While Oct. 17 is the probable date for launching of the
inquiry, the Commission
it a week until Oct. 24.

may

defer

The committee, whose other
members are Commissioners Brown,
vice-chairman, Sykes and Walker,
held

session

Sept. 12 reviewing preliminary aspects of the
its

first

preparatory work handled by Mr.
Dempsey and other branches of the
FCC collaborating with him. Another meeting was planned Sept.
14 [after this issue had gone to
press], when the formal date may
be

The

of particulars, however, probably will not be released
until later in the week, Mr. Mcset.

bill

informing Broadcasting

Ninch

Sept. 13 that
at that time.

it

was

"in the rough"

Planning for Congress

While there is no formal mandate from Congress, the chairman
hopes to have definite legislative
recommendations for changes in the
Communications Act before the
next session convenes Jan. 3. These
presumably would be based not
only on the outcome of the chainmonopoly inquiry, which in effect
is
an industry-wide survey, but
also on the June hearings having
to do with proposed new rules and
regulations.

Chairman McNinch in his testimony before the House Rules Com-

.

Independent Radio Network Affiliplans to participate. Chair-

ates

man Samuel R. Rosenbaum, president of WFIL, Philadelphia, already has announced that IRNA
will file an appearance. NAB is expected to participate for the industry as a whole. Certain transcription groups likewise have indicated
they will be present. It is presumed
several educational groups and possibly "audience" groups recently
formed may file appearances.
It was also reported that CIO
planned to participate, not because
of any complaint against networks
but on the ground that in some
cities stations have refused to give
or sell them time. What bearing
that would have on the hearing is
conjectural, but under the McNinch
policy it is assumed all will be permitted to testify.

No

Special

Fund

Mr. Dempsey has worked with
the regular FCC staff in preparing for the hearing. Unlike the
investigation conducted
by the FCC, in which $1,700,000
was spent, the chain-monopoly inquiry resolves itself largely into
regular rather than an extraordinary activity of the Commission
because there is no special appro-

AT&T

mittee at the last session on the
Connery Resolution to investigate
the industry, stated that the FCC,
as a result of its chain-monopoly

priation for it. The objective, as
clearly stated by both Chairman

would have legislative recommendations to make at the next
session. To some extent, opponents of the Connery Resolution relied upon this statement to block

vey of

inquiry,

the strenuous efforts of its supporters to jam the Congressional investigation proposal through.

Meanwhile, networks and other
broadcasting groups were preparing for the inquiry. In addition to
the major networks, some 20 regional and State groups will be invited to tell their story, under present plans.
It is expected the committee will
limit its invitations to network organizations in issuing its call for
the hearing. However, all groups
in the industry or having any bearing upon it will be privileged to
file appearances, following Chairman McNinch's "open door" policy
which throws the hearings wide
open. Despite that, it is felt the

hearings will not run more than
a month or six weeks.
For example, it is known that
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McNinch and Mr. Dempsey, is to
make an impartial fact-finding surindustry operations with
particular reference to the netall

works, which, under existing regulations, are not licensed or subjected
to
individual
regulatory
process.

Once the hearings are completed,
committee proposes to delve

the

the task of drafting legisla-

into
tive

amendments,

they are
deemed advisable, and of writing
new regulations to cover networks
or of revising existing regulations
on station operations generally, or
if

both.

Because of time limitations, the
committee may be unable to complete
tions

its

legislative

recommenda-

when Congress convenes

in

which case the committee might
favor an interim report to Congress outlining the nature of the
inquiry, with the recommendations
to be submitted later.

Networks Lay Plans
The networks view the inquiry
•

as their first opportunity to tell the
story of network broadcasting in a
comprehensive manner. They are
not viewing it with alarm in any
sense, according to network spokes-

men.

CBS has retained John J. Burns,
former general counsel of the Securities & Exchange Commission,
as its chief counsel. His chief lieutenant will be Duke M. Patrick,
former Radio Commission general
counsel and regular Washington
attorney for CBS. Mr. Patrick now
is devoting his primary preparatory work to the question of duplication of network programs.
Messrs. Burns and Patrick will be
assisted by Joseph H. Ream, gen-

CBS in New York,
and Paul A. Porter, Washington
eral attorney of
staff counsel.

NBC's case is being handled under the supervision of A. L. Ashby,
vice-president and general counsel,
of

New

sey

Jr.,

York, and Philip

J. HennesWashington attorney, for-

merly on Mr. Ashby's

staff.

So far

McNinch and Dempsey Visit Networks
During Unannounced Trip to New York
TO SEE

first

hand "what makes

the wheels go round" in network
broadcasting, FCC Chairman Frank
R. McNinch, and William J. Dempsey, FCC special counsel for the
network-monopoly inquiry, made a
surprise visit to New York over
the Sept. 9 weekend. Mr. McNinch
is also chairman of the
special
committee of the FCC which will
conduct the inquiry, beginning

next month.

Chairman

McNinch,

who

had

other business in New York, devoted a portion of Friday to his
network "educational tour". At
CBS he was shown around the studios, master control and offices by
William S. Paley, president, Edward Klauber, executive vice-president, and Harry C. Butcher, Wash-

Broadcast Advertising

ington vice-president. The next
day Mr. McNinch slipped over to
Radio City and with Philip J. Hennessey Jr., attorney, and a regular NBC guide, took in the sights.
The chairman displayed greatest
interest in the new CBS sound
effects machine, an ingenious precision device that simulates everything from a collision to a cough.
He also witnessed a number of rehearsals and at NBC saw a television performance, among other
things.

Mr. Dempsey remained over the
weekend and made a more comprehensive tour to acquaint himself with the mechanics of network operations. At NBC he was
shown around by President Lenox
R. Lohr and Mr. Hennessey, and
also saw a television performance.

as known, outside counsel has not
been retained.
Preparations for MBS are being
handled by Louis G. Caldwell,
Washington attorney and former
Radio Commission general counsel,

and his associate, Reed T. Rollo.
George W. Norton Jr., president
of WAVE, Louisville, and counsel
for IRNA, will file the appearance
for that organization and presumably will handle

FCC

its

case before the

with Mr. Rosenbaum, himself

an attorney.
Policy Consultations

Meanwhile, Mr. Rosenbaum

re-

ported amicable relations with the
major networks on the plan whereby affiliates will be consulted on all
matters of policy. The three committees appointed by IRNA to
serve with each network have been
accepted, he reported [Broadcasting, Sept. 1]. Mr. Rosenbaum declared the affiliates thus for the
first
time have a "consultative
voice" in the formulation of trade
practices and operating policies of
the networks, this being accomplished without hampering the networks in any fashion. It is mutually felt, he said, that this cooperative plan, if satisfactorily conducted, will result in improved
public service by the networks and
affiliates, and a firmer and more
satisfactory relationship between

networks and affiliates.
Following conferences with key
network officials, it was concluded
that the affiliate committees working with each network can serve
their purpose by submitting ideas,
or having ideas submitted to them,
without the need of constant conferences in New York. The contacts each way would be between
appropriate officials of the network
companies and the members of the
representative committees through
their chairmen. Each committee
would make its own arrangements
to distributed information, gather
facts and hold meetings. When
members of the committee are in
New York they likely will review
with network executives subjects
currently under discussion. In that
manner, the expense and inconvenience of special trips would be minimized. It has been tacitly agreed
that IRNA will not act as a collective bargaining agency for any individual affiliate with regard to
business dealings between affiliate
and network in matters involving
compensation, rates, or other questions of private contract in which
the public does not have an interest.

Smith Bros. Spots
SMITH BROS. Co., Poughkeepsie,
(cough drops), in mid-November will start a schedule of
spot announcements on 40 or 50
stations, and participation seven
days weekly in the Yankee Network's news program. Agency is
N. Y.

Brown & Tarcher, New York.
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Five Spot Series Six New Stations, One a Day Regional, Big Dedication Arranged
Texas State Network
Placed by Kastor Are Granted Permits in FCC Decisions By
For Its Debut Sept. 15
Campbell, Grove, Lewis-Howe,
G, Beaumont Use Spot

P &

PROMINENT

users of spot
FIVE
radio have announced fall schedules placed through H. W. Kastor
& Sons Adv. Co., Chicago. Two of
the firms, Campbell Cereal Co.,
Minneapolis, and Grove Laboratories, St. Louis, recently appointed
the Kastor Co. as agency. On Sept.
10, Grove Laboratories appointed
the agency to place its spot radio
for Bromo Quinine, the Fred Waring show which begins Oct. 8 on

NBC-Red network remaining with
Stack-Goble Adv. Agency, Chicago.
According to M. H. Petersen, recently appointed radio director of
H. W. Kastor & Sons Adv. Co., the
following spot schedules have been
placed. Beginning Oct. 3 one or two
chain break announcements will
start daily on the following stations for Bromo Quinine

WFBR
WBZ-WBZA WB EN WMAQ
WFAA WHO WJR WTIC KMBC
KFI WMC WKY WCAU WCAE
KWK KSTP KPO WGY WWL.
:

Campbell Cereal Co., Minneapo(Malt-O-Meal), on Sept. 26 will
start quarter-hour discs titled Tina
& Tim, a script show in Swedish
dialect, five times weekly on WCCO
and thrice weekly on the following:
lis

KNX KPO KGW KOMO WFAA
KRLD WDAF KPRC WOAI WHO
WLS WBBM WJR WTAM KDKA
WKRC.
New P & G
Procter

nati

new

use announcements on the
Jimmy Fidler show on NBC-Red
for P & G's Drene. Announcements
will be used on WMAQ, Chicago,
and WTMJ, Milwaukee, on the netto

compensate

Drene, a quarter-hour show featuring Jerry Cooper will be broadcast Sundays, 9-9:15 p. m., on
WENR, Chicago, for Drene. Teel
will also be advertised by quarterhour discs of Jerry Cooper on the
following stations: Mondays, 7-7:15
p. m., WBBM, Chicago; Wednesdays, 6:45-7 p. m., WMAQ, Chicago;
Tuesdays, 9-9:15 p. m.,
WMBD, Peoria. The spot schedule
begins Oct. 5.
Lewis-Howe Medicine Co., St.
Louis (Turns), will continue its
Vocal Varieties show on NBC-Red
using quarter-hour discs of the
same title beginning Sept. 26, once,
twice or thrice weekly on the following stations: WBZ-WBZA

WHEC WCAU WRVA WJR
WMAQ KDKA WSB WMC KRLD
KSFO KFI WAPI KVOO WKY
WSM,

with the possibility that
be added.
Turns will also use quarter-hour
dramatizations of Liberty short
stories featuring Bert Lytel in a
live talent shown on WJZ with
discs of the show on
EI, to be-

WOR

may

WE

gin Sept. 26.

began

ment

The following

stations
daily spot announceschedules for Turns on Sept.

two

WENR WKRC WBT WCCO
KMOX WFBL KYW KDKA WSB
WBT WWL KMBC KTRH KSFO
12:

KFI KREC WSMB. Turns has
started sponsorship of Rural
9:30-9:45 p. m., live talent

also
Mail,

show

on Texas Quality Network.
Beaumont Laboratories, ft. Louis
(Four- Way cold tablets), on Oct.
10 and Oct. 17 will start 15-minute
transcriptions titled Four Stars
Tonight, once or twice weekly on
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effective Sept. 16.

Springfield, Vt., and
N. Y., is presiMr. Wilder holds 2,700
dent.
shares, the other stockholders being Tom Rourke, president of the
National City Bank, Troy. 600;
Samuel E. Aronowitz, president of
the Bank of Green Island, New
York, 600; Dr. J. L. Meader, president of Russell Sage College, Troy,
600. In making the grant, which is
effective Sept. 16, the Commission
upheld the recommendation of Examiner Hill, and at the same time
denied the application of Lawrence
E. Miller for a new 250-watt daytime station on 930 kc. in Pitts-

WJTN, Jamestown,

Mass.

Southern Outlets

The new

station in Petersburg,
Va., with 100 watts night and 250
day on 1210 kc, will replace the

WPHR

which last year was
Richmond after sale to
the publishers of Richmond Newsold

WM

Two

WNBX,

cuse,

New

Co., Cincinliquid dentrifice),

show and

casting Co., of which Harry C.
Wilder, operator of WSYR. Syra-

field,

will

work

are affiliated. An application for
the same facilities in Petersburg
by Mr. Bryan was denied and an
identical application by Havens &
B G,
Martin Inc., operating
Richmond, was denied as in default. In making the grant, effective Sept. 16, the Commission sustained Examiner Bramhall.
The new station in Gastonia, N.
C. (WGNC), 100 watts night and
250 day on 1420 kc, will be licensed to F. C. Todd, head of F.
C. Todd Inc., dealers in textile machinery and supplies. A rival application by Broadcasters Inc. was
denied as in default. The Commission sustained Examiner Seward's
recommendations, and the grant is

Dentifrice

& Gamble

(Teel,

NEW

broadcasting stations,
SIX
one of them a daytime regional on
950 kc, have been authorized for
construction by the FCC during
the last fortnight. In several instances the stations will have interlocking ownership with existing
outlets, although in several others
operators of existing stations seeking new stations were denied in
favor of local interests.
The new stations will be built
in Troy, N. Y.; Petersburg, Va.;
Gastonia, N. C; Charleston, S. C;
Columbia, S. C, and Vernon, Tex.
The new station at Troy, N. Y.,
will be a daytime regional, operating? with 1,000 watts on 950 kc. It
will be licensed to Troy Broad-

moved

into

by John Stewart
Bryan, who is also president of
William & Mary College. The successful applicant was Petersburg
Leader, headed

in

South Carolina

The new station at Charleston,
S. C, to operate with 100 watts
night and 250 day on 1210 kc,
Y. W. Scarborough, president of the Atlantic
Coast Life Insurance Co., and J.
W. Orvin, the other leading stockholder in the insurance company,
as partners. The Commission sustained Examiner Berry in making
the grant, which became effective
Sept. 10, and the decision flatly rejected the opposition filed on behalf of WCSC, the present station
in Charlestown on the grounds (1)
that there is sufficient business in
the community to support a new
local station in addition to the existing regional, and (2) that a
second station in the town should
properly be operated by local residents, particularly since "WCSC is
owned and managed for the most
part by persons who reside in other
will

be

licensed

to

communities."

The new station in Columbia, S.
C, to operate with 100 watts night

WSB WMAQ WTIC WHO WNAC
WJR KMBC WLW WTAM WCAU
KYW KDKA WFA\ KRLD pnd
the show will be broadcast live
twice weekly on WLW, Cincin-

and 250 day on 1370 kc, will be licensed to Carolina Advertising
Corp., whose officers are A. B.
Langley, president of the Carolina
Life Insurance Co. and former
State legislator, president; and A.
Haltiwangeris, vice-president of
Carolina Life Insurance Co., vicepresident. Each will own 49 shares
of stock. In making the grant, effective Sept. 16, the Commission
sustained Examiner Hill, upholding
also his recommendation against a
new 100-watt station on 1200 kc.
in Columbia sought by Columbia
Radio Co., chief stockholder in
which was G. Richard Shafto, gen-

nati.

eral

Newspaper

Corp., publisher of the

Petersburg Progress-Index, which
has interlocking ownership with the
Norfolk Ledaer-Dispatch, Norfolk

and

Virginian-Pilot

Richmond

Times-Dispatch, with which WTAR,
Norfolk, and WRTD, Richmond,
the following stations: KFI.

Four-Way

KPO.

cold tablets will also

sponsor one-minute transcribed announcements five or 10 weekly beginning Oct. 10 and <~»ct. 17 on the
following stations: WAPI

WBRC
W.TAR WSB WHO WWL WCAO
WBZ-WBZA WMC WSM WLAC
WJR WOOD WHB KWK wow
WFAA KRLD KTRH WKW
WGY WFBL WKY KVOO WRVA.
KSFO WDRC WCAE

In

addition

Four-way

cold

sor

WD AS

this spot radio,
tablets will sponperiods of Mxisical

to

15-minute
Clocks six days weekly on the
lowing-

stations:

KFI

fol-

WFBR

WBZ-WBZA KSTP WTAM KYW
and

will sponsor a live talent quar-

ter-hour
time on

show twice weekly dayand WLS, Chica-

WMAQ

manager of WIS.
The new station in Vernon,

Tex.,

near Wichita Falls, operating 100
watts full time on 1500 kc, will
be known as KVWC and will be
licensed to a partnership consisting of R. H. Nichols, publisher of
the Vernon Daily Record, as president; W. H. Wright, general manager of the Pease River Flood Control District and secretary-treaurer of the Texas Watershed Association, as secretary;
Stewart

Hatch, former newspaper reporter
and recent law student, as treas-

pate.
In

to Mr. Roosevelt,
to officiate in Fort Worth,
headquarters of the new 23-station network, W. Lee O'Daniel,
Texas' Governor-designate and his

Examiner Seward.
Denied were the applications of
Southern Broadcasting Corp., New

tained

Orleans,

seeking the facilities of
New Orleans, whose li-

WBNO,

All of the above spot schedules
will probably be expanded during
the fall and winter, according to

cense was renewed; C. Bruce McConnell, seeking a new local station in Indianapolis to take over

Mr. Petersen.

the facilities of

WKBV,

Richmond,

addition

who was

band, Gov. A 1 1 r e d of
Texas, and many radio and movie

hillbilly

were to participate. The
Texas program was to take place
from the giant revolving stage of
the Casa Manana at Fort Worth,
celebrities

while other portions of the inaugural were to come from MBS outlets

in

all

MBS,

sections.

observing its fourth
to bring out that it
was formed as radio's first cooperative nonprofit network, comprising
four stations. Now, with the 23
stations of the Texas Network, it
has 107 affiliates coast-to-coast and
in Hawaii. MBS went transcontinental on Dec. 29, 1936, adding the
in

birthday,

was

Don Lee

chain.

During the six-hour sessions,
programs were to be offered from
New York, Fort Worth, Chicago,
Hollywood and Cincinnati. Among
the stars to participate were William Gaxton, Shirley Ross, Bob
Hope, Fred Keating, Alfred Wallenstein, Morton Downey, Everett
Marshall, and Henry Weber.
Using AT&T lines, the Texas
Network plans to serve its 23 affiliates in 22 cities with 17 hours
of programs daily. Neal Barrett,
vice-president of Hearst Radio and
general manager of KOMA, Oklahoma City, is executive vice-president, and William A. Huchinson,

general manager.

Idaho Commission Plans
Spot to Move Produce
SPOT RADIO probably will be
used by the Idaho Fruit and Vegetable Commission in its projected
national campaign to advertise
Idaho potatoes, prunes and onions,
Win Cline, president ©f Cline Advertising Service, Boise, handling
the campaign, informed Broadcast-

ing Sept. 8.
While no decision has yet been
reached regarding the definite campaign, Mr. Cline said it contemplates use of spot broadcasting.
"We do know that any radio advertising used will be spotted in
certain markets and that no network facilities will be employed,"
he said, indicating that more specific information will be available
in about a month. Decision to proceed with the campaign followed a
ruling by the State Supreme Court
holding a special advertising tax
law constitutional.

urer. In making the grant, effective Sept. 16, the Commission sus-

go.
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NEW

THE
Texas State Network,
headed by Elliott Roosevelt, was to
be dedicated Sept. 15 along with
observance of the fourth annivei*sary of Mutual Broadcasting System, with a special six-hour transcontinental broadcast in which various MBS outlets were to partici-

Ind.,

whose

license

was

also

re-

newed. Also denied was the appliof Madison Broadcastingheaded by William C. Forrett,

cation
Co.,

licensee of WIBU, Poynette, Wis.,
seeking a new 250-watt station on

1450 in Madison, Wis. Another apby Shirley D. Parke
seeking a local on 1310 kc. in Yakima, Wash., was denied.
plication
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Painless Commercials to Mark
Atlantic Refining Grid Series

iisSS?^ s±Tl

ASSOCIATED OIL

Co., San Francisco (petroleum products), annual
sponsors of Pacific Coast football,
is holding its yearly sportscaster's
convention in that city. Conclave
started Sept. 14 for three days,
with Harold Deal, Associated ad-

Two-Day Training Course for Announcers Features
Extensive Schedule of Football Contests
By

J.

FRANK BEATTY

ATLANTIC REFINING
adelphia

oil

Co., Phil-

and gasoline sponsor,

starts its 1938 schedule of 168 playby-play football broadcasts with the
attitude that it is the listener's host
for the afternoon and that the commercial angle should be treated accordingly.
To insure uniformity in announcing of games to be broadcast on
74 stations, Atlantic and N. W.

Ayer

&

agency, staged a
two-day announcers conference at
Philadelphia Sept. 8-9. Les Quailey,
veteran spotter for Ted Husing
and recently in charge of Ayer
football broadcasts, presided at the
Son,

one of the most elaborate
in the company's history. Besides
the football information booklets,
the company is planning a series
of listener and dealer tieups which

paign

its

sessions.

The Atlantic schedule [Broadcasting, Sept. 1] will be handled
by some two score announcers, aided by spotters who will aid in supplying names and other details.
Much of the time at the Philadelphia conference was taken in drilling announcers and spotters in
best methods of working together
and in stressing the Atlantic-Ayer
policy of inoffensive commercials.
Uniform Style
In telling the announcers about
the commercials, Joseph R. Rollins,
Atlantic advertising manager, said
that development of a style pattern for all announcers would enable listeners to get a clearer picture of the games.
"It has been found during the
last several years that many listeners like to tune from one game
to another," Mr. Rollins said. "In
the course of a single afternoon
they listen to parts of a half-dozen
games. Once a definite style is established for Atlantic announcers it
will not be necessary for the listener .to waste several minutes of
each game trying to get used to
the style of the announcer trying
to figure out how he handles the
technical angle of the game."
As part of its merchandising
campaign, Atlantic is supplying a

is

include

Forty meetings among its 20,000
dealers and distributors in Atlaneastern territory, at which
tic's
dealers and distributors will be
coached in the use of display material, which consists of banners,
stickers, posters and similar aids.
A dealer contest, with $2,000 in
prizes, for best window display
and best driveway display, to be
staged in both October and November.

Newspaper

spotlight advertising
on the day of games, placed on radio pages.
Postcards for dealers to send
customers, and football balloons
which dealers may buy if they
wish.
White space in college alumni
publications and game programs.
In addition, local stations carrying Atlantic games will stage their

own merchandising campaigns.
Les Quailey occupied the entire
session on the afternoon o£ Sept. 9
with a lecture and roundtable on
aspects of football announcing. Taking typical plays
charted on a blackboard, he called
on announcers present to describe
the action. Their versions were distechnical

vertising manager, presiding. Approximately 25 football announcers
from Portland, Seattle, Spokane,
San Francisco and Los Angeles,
are attending the session.

cussed and suggestions made on
terminology and phraseology.
For example, considerable discussion developed over the method
of describing the direction of a
play. Grid authorities explained
that the direction is always based
on the defense position, rather than
offensive.

Mr. Quailey explained the workings of the famous light box which
he used for years as spotter for

Ted Husing on CBS. He told how
he handled buttons which flashed

names

of players for Husing and
spotted players with a binocular on a tripod.

how he

Tieups Are Explained
Slater, veteran sports announcer who will broadcast .Yale
Bill

games for Atlantic

this fall, voiced
preference for the more informal
cardboard chart, with names of
players listed in formation, along
with substitutes.

Wallace W.

Orr and John H.
went into detail in
explaining merchandising and promotional tieups. Mr. Orr reviewed
the merchandising aspects and Mr.
Breiel urged announcers to quote
local newspaper sports writers as
Breiel, of Ayer,

authority

for

controversial

com-

ment about players and teams. Mr.
Breiel urged them to work along
with the newspapermen, taking the
position that the two media should
go side by side in their handling of
football rather in different directions.

Plenty of Sports

The Ayer sports program for
clients this

station

its

year will total 21,936
hours of play-by-play

sports broadcasts.
The baseball
schedule covered 5,325 station
games, using 75 stations, and the
football schedule 640 station
games, using 74 stations.
A special sports bureau is maintained by Ayer in its radio department. Mr. Quailey is in charge of
football and also directs announcers in all sports. He is credited

with having trained more sports
announcers than anyone in broadcasting, having started his radio
sports career in 1929. James N.
Peterson, former athlete, is in
charge of baseball.
Contrary to the situation that
prevailed some years ago, Ayer
and Atlantic encountered little difficulty this year in obtaining permission from colleges for football
broadcasts. This was attributed to
the Atlantic policy of minimizing
the commercial aspect of the broadcasts.

To insure carrying out of its
the sponsor and agency

policies,

send Mr. Quailey on a tour of
stations during which he will work
with Atlantic announcers. In addition, transcriptions will be made
of some of the games. Offering of
will

(Continued on Page

59)

—

book to listeners, distribthrough its dealer outlets.
The book includes schedules, forecasts, codes and general football

football

uted

information.

A

graphic presentation of Atlancommercial policy was given
by C. H. Cottington, Ayer vicepresident, who supplemented an address with a transcribed continuity based on a typical game.
tic's

No
In

all,

Blurbs During

Game

Atlantic will present 12

commercial announcements during
an average 140-minute football
broadcast, the announcements to
consume not over 12 minutes. Most
of this continuity will consist of
historical information and sports
data, in which the commercials will
be painlessly inserted.
No mention of sponsor or product will be made during actual
playing of games, except during intermissions or between periods.
The Atlantic merchandising cam-
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STUDENTS

W. Ayer football announcing school, held Sept. 8-9 in the Ayer
announcers and their aides with stations on which they will broadcast:
WSAN, Allentown, Pa.; Carl Kent, WADC, Akron; Jack Barry and Claude
Herring, KDKA, WWSW, Pittsburgh; Les Quailey, N. W. Ayer sports executive; second row, Tom McMahon,
WSYR, WFBL, Syracuse; Billy Phillips, WBRE, Wilkes-Barre, Pa.; Woody Wolf, WCAU, Philadelphia;
Jimmy Thompson, WFBC, Greenville, S. C; Lee Kirby WBT, Charlotte, N. C; John Niblett, WBNS, Columbus; Byron Saam, WIP, KYW, Philadelphia; in rear, Marcus McMahon, WSYR, WFBL, Syracuse; Marcus
Bartlett, WSB, Atlanta; Jack Ingersoll, WJAR, Providence; Jerry Gerard, WDNG, Durham, N. C; Ed Hill,
WGAL Lancaster, Pa.; Jimmy Murray, WCAE, Pittsburgh; Dan Riss, WRUF, Gainesville, Fla.; Met Davis,
WRNL, Richmond, Va.; Joe Handlan, WCHV, Charlottesville, Va.; Herman Reitzes, WDEL, Wilmington,
Del.; Dick West, WEST, Easton, Pa. Not present, Bill Slater, Yankee; Brady Goss, WEEU, Reading, Pa.
at the Atlantic Refining-N.

galleries, Philadelphia, included these
Front row (1 to r), John Van Sant,

Broadcast Advertising
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Federal Library
Opposed to Music
Clearance Survey

Springfield, 0., on Sept. 12 started
thrice
weekly live
talent programs on WLS, Chicago
and KITE, Kansas City, and six

Objections Facing

to

Study by

WPA

THE PROPOSAL

of the Florida

Broadcasters Association to use
"white collar workers" in
clearing of public domain music,

WPA

might result in "embarrassment"
to the normal conduct of the music
division of the Library of Congress,
according to Martin A. Roberts,
Chief Assistant Librarian.
In a letter to Rep. J. Hardin
Peterson
(D-Fla.)
Mr. Roberts
wrote that uncertainty exists as to
the results that might be obtained
in relation to the expense. He declared it would be difficult to express an opinion as to the desirability of the project. There is, he
added, "good reason to believe that
if it were put into effect, the result might not only [be] a definite
duplication of work in the Library,
but possible embarrassment to the
normal conduct of certain of its
administrative processes."
The Florida association, of which
W. Walter Tison, president of
WFLA, Tampa, is head, adopted a
resolution last June advocating the
project. Rep. Peterson gave it his
support and wrote the Library re,

garding

it.

Library Facilities
In responding to Rep. Peterson's
inquiry, Mr. Roberts said a careful consideration of the project and
its
relation to the Division of
Music of the Copyright Office, had
been undertaken, hence the delay in
his reply. He continued:
"The purpose of the Resolution
appears to be the 'nationwide employment of musical research, and
musical arrangers of music now
in the public domain.'

"In connection with carrying out
this

project,

the

following

is

planned

"The making of a permanent
partment (apparently in the

deLi-

brary of Congress) 'handling music
in the public domain, by a filing
system, involving research, determination of status of copyrights,
filing of regular composition, also

new and modern arrangements

of

each and every selection found to
be in the public domain.'
"There is already in the Library
of Congress a Division of Music
which handles music, both copyrighted and in the public domain. As of June 30, 1937, its collections numbered 1,063,722 volumes and pieces of music. The bulk
of these musical scores represent
copyright deposits transferred to
the Music Division from the Copyright Office. These copyright deposits have been supplemented by
the purchase of many thousands of
American and foreign publications,
not received by copyright, to form
one of the most representative collections of music in the world.
"The material in our Music Division is completely classified according to form and filed under
composer. In the Copyright Office
there already exists an instrumentality for the ascertainment of the
copyright or noncopyright status
of musical compositions. It therefore seems hardly necessary to es-

new department with attendant duplication of effort. By
(Continued on page 60)
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KFRU

KFEQ

following

the

Workers

IN A second

quarter-hour

weekly five-minute

Points

PERPETUAL MUSIC
LICENSE FAVORED

Nurseries Account
GOOD & REESE NURSERIES,

KFKA KFYR.

firm of Davis & Schwegler,
Los Angeles, announced gratification over reaction to his plan to set
up a new music organization which
would offer radio "a perpetual license" at no charge. [Broadcasting, Sept. 1.] Mr. Davis said that
more than 200 stations had written
him pledging support and urging
his organization to pursue the program.
Along with the letter was sent
a circular for composers and musi-

WMMN CKLW
stations:
WWVA

The

series

may

be

expanded according to R o y E.
Dodge, radio director of The Albert Kircher Co., Chicago agency
in charge.

Communists Buying

NEW YORK

State Communist party will spend about $7,200 during
election campaign,
the
starting with quarter-hour pro-

coming
grams on WMCA, New

York, to

run from Sept. 19 through Nov.
27. A little later, foreign language
programs on one New York stawill be broadcast in Jewish,
Spanish, German and Italian, and
a few upstate stations may also
be used.

tion

Two

Magazines Test

THE

Poultry Tribune, Mt. Morris, 111., (magazine), will start a
spot announcement series in midOctober on 10 stations. Candid Eye,
Philadelphia (magazine) will start
a similar test on 10 stations at the
same time. Both campaigns are
likely to be expanded nationally if
the tests are successful, according
to Roy E. Dodge, radio director of
Albert Kircher Co., Chicago, the
agency in charge.

KATE SMITH

turns author this
summer, and her autobiography Living In a Great Big Way, will be pub-

October as a Blue Ribbon
was originally planned to
make the title Hello Everybody.
lished

book.

in
It

GOOD NEWS
for the
started

it

M-G-M
its

was

to this group,

by that title
second season on Sept.
series

under sponsorship of General
Foods Corp. (Maxwell House coffee),
on 70 NBC-Red stations.
1,

Start of the 1939 edition of the sewas preceded by a press dinner in Hollywood. It was attended
by stars of the program, network
and agency executives and many
well known newspaper and magazine writers. Left to right (seated)
are Louis K. Sidney, radio director of M-G-M, who is also manager of WHN, New York; William Baker, vice-president and Hollywood manager of Benton &
Bowles Inc. Standing are John
M. Nicholson, General Foods Corp.,
Hollywood radio representative, and
Robert Young, film actor and master-of -ceremonies for the fi r s t
broadcast.
ries

ADAM HAT
will

open

its

STORES, New York,
prize-fight series on

NBC-Blue on Nov. 2, with the
Henry Armstrong-Ceferino Garcia
15-round bout for the welter-weight
Agency is Glicksman Adv.
Co., New York.
title.

Block Sale of Time, FCC AuthorityOver Advertising Disputed in Appeal
RIGHT

of the FCC to regulate
against advertising of proprietary
medicines
was challenged and
claim that block sale of time by a
licensee is "unobjectionable" was
made Sept. 10 in a brief filed in
the U. S. Court of Appeals for the
and
District of Columbia by
WARD, Brooklyn stations ordered
deleted last year by the FCC in a
decision from which they had ap-

WLTH

pealed.
In a voluminous brief tracing
the history of the Brooklyn situation,
Attorneys Paul M. Segal,
George S. Smith and Harry P.
Warner contended the FCC order
terminating the licenses of
and
and giving their facilities to WBBC, a third Brooklyn

WLTH

WARD

time-sharing station, "is a flat
abuse of the power given the Commission by the law and directly
flaunts the caution" imposed by
the Court upon the Commission in

WCFL

the so-called
eral years ago.

case of sev-

The deletions were ordered, it
was argued, by such a "juggling
of orders, corrected orders, referenda and meetings as to require
detailed analysis to reveal the essential nullity of the Commission's
action." It was added that the

Commission

made

no

adequate

findings that the stations had failed
in their duties or that the successful station is better equipped to
perform them "but the Commis-
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9,

new

shows on

live

letter to all stations

Kenneth C. Davis, West
Coast attorney and member of the
Sept.

attempted to dispose of the
appellants through something bordering closely on invective."
In support of its contention that
the Commission is without authority to regulate the broadcasting of
advertising of proprietary medicines, the brief stated the jurisdiction of the FCC in the administration of broadcasting is limited to
its licensing activities and regulations incident to them. "The statute gives the Commission no authority whatsoever to regulate advertising," it was contended. "This
is confirmed by the legislative history of the act and the several
provisions within the statute."
sion

FTC Not FCC

Rules Ads

Pointing out that the law specifically

prohibits

the exercise of

any power of censorship by the
Commission, the brief contended
that the broadcast of commercial

medical programs cannot by any
stretch of the imagination be construed as "obscene, indecent or
amount to profane language." Stating that the jurisdiction of the
Commission to safeguard the "public health and safety" was doubted,
the attorneys sought to show that
such a protection is afforded by
the Federal Trade Commission.
"The proper tribunal to regulate
broadcast advertising is the Federal

Trade Commission," it was
(Continued on page 65)

cians

inviting

them

to

join

the

project.

Answering some of the inquiries
he had received following the Aug.
15 letter, Mr. Davis said it is not
necessary for stations to buy records and transcriptions from his
organization in order to obtain
sheet music free. He said his organization will furnish free sheets,
copyright free, regardless of
whether the station purchases transcriptions or records from them.
He said also that in addition to
public domain music, Davis and
Schwegler will record popular new
music. He said his organization
will cooperate with the
or
any other organization but declared
that the problem is essentially one
for private initiative.

NAB

Anti - ASCAP Measures
Before Supreme Court
BOTH SIDES of anti-ASCAP legenacted in several States
are before the Supreme Court for
consideration by virtue of the appeal Sept. 7 by ASCAP from the
decision of the Federal court in
Washington dismissing its litigation in that State. There is also
pending in the highest tribunal the
appeal of the State of Florida
from the action of the Federal
court in New Orleans raising the
same technical question of jurisdiction of the Federal court to consider the constitutionality of the
state laws. In the Florida case,
there also is a technical question
growing out of the death of At-

islation

torney General Carey Landis since
the Federal court's action.
In the Washington State case,
ASCAP attorneys contested the
Federal court's ruling that it
lacked jurisdiction because ASCAP
had failed to show that the statutory minimum of $3,000 was involved in order to make it subject
to federal jurisdiction. The issue
also is involved in Florida's appeal
from the New Orleans court de-

j

cision.

Music League

to

Buy

AMERICAN MUSIC

League, New
York, developed by B. A. Rolfe and

James

F.

Gillespie for the benefit

Young

American composers,
plans to use radio within the next
two months. In the belief that
American music is ignored in favor
of works of European composers,
only new American compositions
will be played on the program. An
85-piece band is now being assembled, and chorus and soloists will
also be heard. Advertising agency
and network are yet to be chosen.
of

AMERICAN TOBACCO

Co.,

New

York, on Sept. 15 was to appoint a
new agency for Cremo and Roi-Tan
cigars. The business has previously
been handled by Lawrence C. Gumbinner Adv. Agency.
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Pacific Marketers Turning
greater extent than its magazine
and newspaper lineage would indicate. This leaves San Francisco
still the leader in regional business
but behind Los Angeles in Eastern
volume.
A few accounts are largely responsible for this change. The California Fruit Growers Exchange
(Sunkist), placed by the Los An-

Appreciate Flexibility:
Several Campaigns
In The Making
By LINDSEY SPIGHT
Pacific Coast
John Blair

SPOT

V

broadcast-

like

Horace

Greeley's

young

ing,

&

has been
going West for a
lot of years. But
man,

only recently has
the West been returning the favor
and sending spot
business east of
Mr. Spight
the Rockies in
any considerable volume.
Two years ago, in an article in
Broadcasting, the writer estimated that the total volume of Pacific Coast spot business did not exceed $900,000 for the preceding
year. Of that amount, approximating 5% of the national total, not
more than 159c was for release on
midwestern and eastern stations.
Still

on the Spot

The

big contributors to spot
broadcasting on the Pacific Coast
two years ago are still in there
pitching. Standard Oil Co. of California is in its sixth year of timesignal releases to the tune of about
$100,000 annually. General Mills
and the Sperry Flour Co., handled
on the Coast by the Westco agency
of San Francisco, still continue
with Jack Armstrong for 30 weeks
during the winter months and
broadcast Pacific Coast and Western International League baseball
during the summer. This last season's
baseball
sponsorship was
shared with the Goodrich Rubber
Co.
Associated Oil Co. for more than
a decade has been broadcasting intercollegiate
football, principally
over the Coast regional networks
but also utilizing spot. Other intercollegiate sports, notably basketball and track, are becoming increasingly important in Associated's annual advertising plans.
These accounts, along with the regional food advertisers, breweries
and seasonal spot users continue
to be the leaders in Pacific Coast
regional sponsorship of both spot

and network time.
Two years ago we estimated that
more than half of the total volume
of $900,000 originated in the

San

Francisco Bay district, with the
balance divided about equally between Southern California and the
Pacific Northwest. Today this situation is radically different. Total
volume has increased sharply to
approximately $1,500,000 actually
placed in the last 12 months, and
the geographical origin and disposition of this business has made an
even greater change.
Almost half of the Coast's total
spot business now goes to stations
east of the Rocky Mountains. Los
Angeles now originates as much or
more of this eastern business as
San Francisco. Seattle also continues to originate spot broadcasting, both national and local, to a
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geles office of Lord & Thomas, went
on the air last November with
daily half-hour transcriptions in
the early morning for an important list of stations in Eastern and
Midwestern markets. Its original

six-month contracts have been re-

newed and a number of additions
made to the original list. The
Calavo growers, also placed by
Lord & Thomas, used radio for the
time last year, testing both
spot announcements and women's
participating programs.
first

The availability of desirable
transcription talent and program
ideas in Hollywood has been a factor in the growing importance of
Los Angeles as a spot originating
center although not to the same extent that it has affected transcontinental commercial programming.
Two cases in point are the StokelyVan Camp Charlie Chan transcriptions, placed last year out of the
Hollywood office of the Raymond
R. Morgan Co., and the Manhattan
Soap Co. transcriptions of Thomas
Conrad Sawyer, placed by Milton
Weinberg from Los Angeles.
Both the foregoing accounts of
national companies were placed nationally at least in part by coast
agencies. In addition there is an
increasing tendency on the part of
national companies to handle strictly Western releases through Western agencies or the coast branches
of national agencies handling those
accounts. Examples in point are
this year's placement of the Firestone farm series of transcriptions in the West from Firestone
Los

Radio

apples, melons, lettuce, pears,
salmon, potatoes, prunes, avacados,
oranges, lemons, grapefruit and
even onions. In some cases more
than one product was handled by
the same association. In others,
such as apples, there were two asNorthwest
sociation
accounts
Fruits,
handled by the Izzard
sell

—

agency in Seattle, and Washington Boxed Apples, handled between
the San Francisco and Seattle offices of J. Walter Thompson Co.

A

similar situation applies to
pears, California Bartletts, just
now reaching the peak of their
selling season, is strictly a California organization with headquarters in Sacramento and its advertising is in the hands of the San
Walter
of
Francisco
office
J.

Thompson. Spot radio may still be
included in this year's plans but
the volume will not be large.

The Washington, Oregon,

Talent and Programs

Coast headquarters in
geles; placement of the

to

Cali-

fornia Pear Bureau, handled by
the Izzard agency in Seattle, includes most of the closely-graded,
well-packed tonnage of fall and
winter pears grown in the three
States. The principal markets for
these pears and the only ones unare
der consideration for radio
New York, New England, Philadelphia, St. Louis and the Twin

—

—

Cities.

Prospective Idaho Campaigns

A year and a half ago the Idaho
Legislature passed a State marketing bill providing for an advertising assessment on Idaho potaapples, prunes and onions. It
called for a three-year marketing
tos,

are

many

others.

Last year Pacific Coast marketing associations used spot radio to

Broadcast Advertising

utilizing

proved its legality and
good prospective account

another
is

avail-

able.

In addition to Federal aid under
for marketing crop surthe
pluses, the State of California has
two laws which have contributed
to the recent growth of association
advertising. One is a crop control
program and the other marketing
program requiring joint action on
the part of a strong majority of
the growers in any agricultural
industry. One of the chief objectives of each of these cooperative
marketing programs is an assessment on tonnage to obtain funds
for national advertising.
As this is written, there is a
good possibility that two new accounts of this type will be available this year. They are California
dried apricots and dried prunes.
These are not to be confused with
the California Apricot & Prune

AAA

Growers Assn. (Sunsweet), which
a brand marketing association
with voluntary membership of Santa Clara county growers and handled by the Alvin Long agency of
San Jose. Sunsweet markets less
than 30% of California's tonnage
of apricots and prunes and has
is

campaigns

with these two
successful
groups of growers, annual cooperative industry appropriations
of probably $125,000 for apricots
and $250,000 for prunes will be
available for advertising. Furthermore spot radio will undoubtedly
obtain a substantial percentage of
these appropriations as the growers committees working on these
campaigns are using radio extensively in publicizing the need for
a statewide marketing program. If
successful, one of the first moves
will be the appointment of an advertising agency or agencies.
One of the oldest and most successful cooperative marketing associations on the Pacific Coast is
that of the walnut growers (Diaare

acher.

ment. Sunkist and Calavo have
already been mentioned but there

summer

Some More Prospects

aco transcriptions regionally by
the Los Angeles office of the Buchanan agency, which has the account nationally; and the recent
Far Western release of both live
broadcasts and transcriptions for
Peter Paul Mounds through the
San Francisco office of Emil Bris-

eral review of the immediate outlook for spot. However, aside from
the perennial Gardner Nursery account out of Seattle, which will
probably spend $100,000 this fall
and another $200,000 next spring,
most Coast business for Eastern
stations will be from cooperative
marketing associations. This interand
rather complicated
esting,
highly specialized advertising is
largely a Pacific Coast develop-

set last

spot radio as the backbone of the
campaign. However, before even
the first schedules were concluded,
the legality of the legislation was
attacked and the bill has been in
the courts ever since. But on Aug.
30 the Idaho Supreme Court ap-

If the current signup

An-

Broadcasting, in its Aug. 15
issue, included reports on many
Pacific Coast accounts in its gen-

were

ules

not been a consistent user of radio.

new Tex-

Cooperative Marketing Accounts

program with available funds of
about $125,000 annually to cover
products. The appropriation
all
was to be jointly handled by the
Cline agency of Boise and the
Portland office of Botsford, Constantine & Gardner. Initial sched-

STUART HAMBLEN,

Los Angeles

cowboy radio singer and conductor
seven weekly one-hour
of
the
Lucky Stars program on KEHE,
was nominated to run for Congress as Democratic candidate from
the 11th California District in the
Aug. 30 primaries. Hamblen, bitterly opposed in the primaries by
all but one newspaper in his district, did all his campaigning on

KEHE.

His

sponsor,

Star

Out-

Co., permitted him to use
part of the daily broadcast for
campaign talks. Last week of the
fight for nomination he purchased
six quarter-hour periods of his
fitting

own. Hamblen, rated California's
"King of the Cowboys", is waging

campaign in true hillbilly style.
Photo shows him making a campaign talk.

his

mond Brand) handled by McCannErickson. They have never been
radio users except for a short
transcontinental series in 1932.
But this year, inspired by the success of Sunkist with spot radio,
they will go into an extensive list
of midwestern and eastern metropolitan markets with half-hour
Sunday morning transcribed programs to be handled by the Los
Angeles office of Lord & Thomas.
Other industry association accounts, in which organization problems make advertising predictions
hazardous at this time, include
Western Growers (lettuce and melons), olives, peaches and raisins.
The salmon industry which used
{Continued on page -W)
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Exchange of

AFM

who asked not

Contracts

Slated for Sept. 23

Goodness Gracious!

Windup

HAILING

expected to be concluded
with the exchange of
contracts signed by individual nonnetwork broadcasters and their local unions, which have been drawn
up in accordance with the standard
agreement negotiated last spring
international board
by the
and the National Committee of
Independent Broadcasters.
With more than 70 completed
contracts already received, and
with practically all the rest of the
casters

is

on Sept.

23,

AFM

NCIB, headed by Lloyd Thomas,

WROK,

fewer men.

stations and locals in negotiation,
both the union and the broadcasters are confident that by the 23d
they will be able to wind up their
parleys and put the new arrangement into effect on a national
scale.

As in the case of the Independent Radio Network Affiliates, it is
expected that there will be a few
cities in which negotiations will
not have been completed by the
deadline, but that there will be
contracts from a large enough
number of cities to satisfy the
and allow the general exchange of contracts, with the remainder to be cleaned up as rapidly as possible afterwards. Exchange will be handled by the

AFM

chairman, for the nonnet-

work broadcasters, and Joseph N.

AFM

Weber,

president,

for

the

The same line of reasoning will
probably apply as well to the pro-

grams made for sponsors.

musicians.

Extension Promised

No

action on the temporary licenses granted to the manufacturers of phonograph records and
transcriptions by the
will be
taken before the meeting with the
NCIB on Sept. 23, although the
licenses are dated to expire on
Sept. 15, it was stated at
headquarters. It is
understood,
however, that if the negotiations
between the nonnetwork stations
and the union are brought to a
satisfactory conclusion the
will offer to extend these licenses
for a year, or quite possibly a year
and three months, giving them a
new expiration date at the end of
1939, or approximately the same
time as the expiration of the
union's standard agreement with
the
affiliate stations,
which comes to an end the middle
of January, 1940.

If prices

are raised too sharply these advertisers will turn to other media.
Therefore the transcribers will
probably trim their programs to

KTUL

announcer rethey were
invited by Ahrens Bros., the
owners, to come down and
slake their thirst on the
".
so folks, come
house
out and drink all the Ranger
Beer you like. While you hurry over, we'll hear from the
transcribed Ranger Musicians
a medley of stirring tunes."
And with that the studio
plugged in with the fine
listeners

—

.

.

tune, Onward
tian Soldiers!

march

must

still take a loss until the expiration of his existing contracts
for station library services, and at
that time probably lose many of
his customers who will prefer to
use the less expensive phonograph
records than to increase their expenditures for sustaining transcriptions to such an extent. The
probable solution to this dilemma
will be neither the absorption of
the increase nor the raising of
prices, but the use of fewer musicians on each program. Twentypiece orchestras will be replaced
with groups of ten men or fewer;
smaller units will be replaced by
soloists or duos; there will be an
increase of dramatic and comedy
programs using no music at all.
The net result will be that the
makers of transcriptions will spend
the same amount of money for
musicians, but they will pay it to

a year, or well before negotiations

minded

manufacturer to absorb, as it is
his profit. If he raises
his prices to cover the increase, he

Chris-

the advertising budgets of their
and again the result will
be the same amount spent for musicians but paid to a fewer number.
As several manufacturers have
pointed out, this is in direct contradiction to the stand maintained
throughout its entire
by the
negotiations with the broadcasters,
that the desired result was not increased pay for members now employed but increased employment
for the thousands of musicians
fit

clients

AFM

without work.

Breach of Faith Charged

Some recorders have hurled
charges of a breach of faith at the
union, stating that its dealings
with the broadcasters were largely
predicated on the continued unrestricted supply of transcriptions
and phonograph records and that
by increasing its wage scale the
was in effect cutting off the
supply of recorded music and so
breaking its word. In answer to
these charges a union spokesman,

AFM

AFM

AFM

it

is

that date the

new wage

musicians engaged in the production of records
[Broadcasting,
July 15] goes into effect in accordance with the action taken at
the AFM national convention in
Tampa last June. This change from
a per day to a per piece basis will
raise the average musician's return from a full day's work on
transcriptions from $50 to $108, it
has been estimated. What effect
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AFM

officials, it was stated,
will be glad to discuss the problem
with the transcribers, to help them

The

work

out satisfactory solutions
necessary, to present their
viewpoint to the next
convention, but that is all they can do.

and,

if

AFM

IRNA

or the

NCIB

did

was that the union would not act
to cut off the supply of recorded
music from the stations, adding
that this promise has been kept.

question, however, has albeen raised by individual
transcribers and is almost certain

This

ready

come up again when Weber
meets with the NCIB on the 23d.
While it is doubtful if it will be
allowed to cause a complete breakto

down

on

scale for

voted for the new scale, which
they believe will benefit them. If
it should prove a hardship instead
of a benefit, it can be changed by
the action of a later convention,
next year or in some future year.
But, until a national convention is
again in session, and that will be
next year, neither the president nor
the international executive board
nor anyone else has any power to
change the scale that has been
voted in, regardless of the effect.

make any promise to
maintain its current wage schedule. What it did promise, he said,

the expiration date
licenses, but that

unchanged. Its prime responsibility is to itself.
Specifically, the spokesman continued, the 98,000 members of the
AFM, through their elected delegates at the Tampa convention,
profits

AFM

To the makers of transcriptions
and phonograph records the most
important thing about Sept. 15 is

AFM

ployer or makes it necessary for
him to lower the quality of his
product and perhaps render it unsaleable thereby, that's his lookout and not the concern of labor.
If the change should result in
lowered employment for labor,
then that's labor's lookout, and
need not concern the employer.
Labor, in other words, can not be
expected to regulate its wages in
order to allow the employer to
keep his product, market and

either the
the

network

of their

mine the wages for which it will
work and the conditions under
which it will work. A wage increase for his employes is one of
the standard business risks and if
it results in a loss for the em-

Deny Breaking Promises
Claims that the increased scales
are in any sense a reversal of
promises made to the broadcasters
during their negotiations with the
union were specifically denied, the
union spokesman saying that at no
time during the conferences with

AFM

not that

di-

with the recorders had begun, and
that from the AFM viewpoint there
was absolutely no breach of faith.
The fundamental right of labor,
the union maintains, is to deter-

the

more than

quoted

recently carried a program of remoted speeches
with transcribed musical fillins from the studios. As the
program was well under way,

KTUL

such an increase in the cost of
producing transcriptions for libraries and for commercial use is
a question that every transcriber is
pondering seriously.
Conversation with a number of
leading manufacturers of transcriptions shows the consensus to
be somewhat as follows: Obviously
the increase is too great for the

be

new Tulsa Brewery,

of the

Nonnetwork Stations and Union Voice Confidence
Drawn-Ont Negotiations Will Come to an End
FINAL phase of negotiations between the American Federation of
Musicians and the country's broad-

the grand opening

to

Broadcasting that
these changes in wages had been
under consideration for more than
told

rectly,

BLUE AND RED

safety signs, shown here on a Toledo bus and posted
at the entrance of a Toledo office building, incorporated the call letters
affiliation with safety mottoes for
of WSPD, Toledo, and its
Safety Week, Aug. 22-27, conducted by the station in cooperation with various civic and state safety organizations. Posters, windshield stickers and outside bus and streetcar cards covered Toledo during the drive. Through the week, after the program was officially opened
by vice-Mayor John Q. Carey and Jay E. Thompson, secretary of the
carried brief addresses from representaToledo Safety Council,
tives of cooperating organizations and spot announcements with sound
campaign covered every branch of public and personeffects. The
al safety
on the highway, in the home, in the factory and on vacation.

NBC

WSPD

September 15, 1938

WSPD

—

WSPD

of negotiations it is certainly
that the independent
committee will strongly urge the
union officials to do all in their

probable
power

jump

modify this material
wages on the basis that

to
in

an increase in the cost of
manufacture of transcriptions is
bound to work a hardship on the
many stations largely dependent
on recorded music. The phonograph
record manufacturers will also
such

protest against the

BROADCASTING
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wage

increases.

Broadcast Advertising

1

A New Kind
Many Advantages Are
Claimed for

New

Roster Method
By CHESTER E. HARING

of

level

the

family

interviewed.

5.4% are classed as A, or families
of substantial wealth, 20.2% as B,
or comfortable middle-class, 45.0%
as C, or skilled laborers, and 29.4%
as D, or unskilled laborers. 58.8%
of these families are telephone sub-

Market Research Division
Hooper-Holmes Bureau

Director,

comTHERE forhasYankee been
Network a
just

pleted

new kind of study of the listening audience in Metropolitan Boston. This is known as the
roster method, which many authorities say produces the most accurate records of programs listened
to, except automatic machines.
The study was conducted by the
Hooper-Holmes Bureau Inc. Each
afternoon, and evening

morning,

•

of Station Measurement

for the entire week of July 31
the full-time salaried employees of
this Bureau interviewed personally
over 200 radio owners who had
used their radios during the preceding evening, morning, or afternoon. During the week a total of
4,380 such radio homes named
every quarter-hour period they had
listened to in the preceding portion
of the day. In this the memories
were aided by a complete roster of
all the programs broadcast by each
of Boston's eight station during the
preceding portion of the day.
Probably the finding of this
study of greatest interest to station owners is the tremendous
size of the daytime audience. This
is much larger than most radio
users and sellers suspect certainly larger than most rate cards indicate. As a matter of fact, the
study disclosed a total of 29,638
quarter-hours of listening during

scribers.

Obviously, the 41% radio listeners who are not telephone subscribers are never reached by coincidental or other surveys conducted by
telephone. If these non-telephone
subscribers follow the same habits
in their listening as the telephone
subscribers, it. is safe to follow the
findings of telephone surveys which
cover only about one-half of the
listeners. But, unfortunately, for
stations who have invested their
money in telephone studies, there
is a vast difference in the habits
of these two parts of the audience.
If they were identical, we would

expect
vidual

listeners to an indito be approximate-

all

program

59% telephone
41% telephone
ly

subscribers and
non-subscribers.

Actually the Girl Alone audience
on
at 4:45 p. m. Wednesday was 30% telephone and 70%

WNAC

non-telephone. One Man's Family
on
at 8:00 p. m. Wednesday was 75.6% telephone and
24.4% non-telephone. For Men
Only at 9:45 Thursday evening the
relationship is 93.3% and 6.7%,
and for Mary Marlin and Pepper
Young's Family at 3:00 and 3:30,
respectively, on Thursday the relationship is 67.6% and 32.4%.
Thus it is seen that ratings and
audiences computed from telephone
surveys covering only half the
total can be very deceiving. They
may show the true position of a
particular program or a very false

WNAC

picture.

heavy rain.

News Programs Popular
The popularity and interest in
news broadcasts is again demonstrated by this detailed study of
Boston for an entire week. During
the week studied 241 news programs of quarter-hour length were
broadcast. And, during these 241
periods 26.6% of the sets being
used were tuned to these news
broadcasts. This also varies during
the day. In the morning, for instance, 21.2% of the sets in use at
the time of news broadcasts listened to news; in the afternoon
this percentage drops to 17.7% of
sets in use, but in the evening
42.0% of the sets in use at the

time of news broadcasts were
tuned to these news broadcasts.
Weather reports are close in
popularity, for during the entire
week 31.2% of the sets being used
at the periods of weather broadcasts were tuned to these broadcasts. (Again we should not forget
that this study covers Boston's
hottest week.)
This study was conducted in 20
towns within 10 miles of the Boston City Hall, and all interviews
were controlled as to the economic

BROADCASTING

•

WCAU

By

the

Hour

Key

New

Station of

PENNSYLVANIA Network, covering 16 stations in the State with
WCAU, Philadelphia, as key, was
formed Sept. 8 and started operating Sept. 10, 9:30-10 p. m., with
a statewide broadcast for the Republican State Committee.
Lines have been installed to all
the stations. Offices will be in the
Bldg., Philadelphia. The
network has signed the Republican
State Committee and will handle
all its political broadcasts during
the coming campaign. A number
other programs now being
of
planned will be carried.
The Pennsylvania Network consists of WAZL, Hazleton; WEST,
Easton; WGAL, Lancaster; WORK,

WCAU

WSAN, Allentown; WFBG,
WLEU, Erie; WHP,
Altoona;
WJAC, Johnstown;
Harrisburg;
WRAW, Reading; WGBI, ScranYork;

WKOK,

WBRE,

Sunbury;

WRAK,

WilliamsWKBO, Harrisburg. All
port;
Pittsburgh stations are optional.

Wilkes-Barre;

Week

for the

Is

Chain; Accounts Signed

ton;

TOTAL QUARTER-HOURS OF LISTENING

Atlantic Account

Leon Levy, president of
WCAU, and prime mover of the
project, told Broadcasting Sept.
Dr.

10 that decision may be reached
later to establish the network on a
permanent basis. While Pennsylvania Bell lines now are leased on
a month-to-month basis, the chain
can be linked permanently if feas-

—

the week. Of this total, 26.7% was
morning listening, 38.8% afternoon
listening, and 34.5% evening listening. This means 65.5% daytime
listening against 34.5%
evening
listening.
Perhaps it should be
mentioned in this connection that
the survey was conducted during
Boston's hottest week of the summer, following several weeks of

Pennsylvania Net
Has 16 Stations

ible.

The Atlantic Refining Co.

foot-

keyed through
over the chain, will run unThanksgiving and the network

ball account, to be

WCAU
til

lines will be
at least, Mr.

retained until then,

Levy asserted. More-

over, several other commercials are
in prospect.
6 AM

Under the arrangement, WCAU
assumes all responsibility for lines
and maintenance. Stations on the
network pay to WCAU 15% of
their established rates for commercial business to defray overhead,
aside from customary agency com-

7

Chicago Paper Exploits
New Format Via Radio
THE Chicago Herald & Examiner,
which recently changed its format
from standard to tabloid [Broadcasting, Sept. 1], on Sept. 12 began a daily sponsored broadcast on

WMAQ, Chicago, designed to introduce its new format and its feature writers to radio listeners. The
series is aired at 6:45 p. m., CDST,
15-minutes five days weekly with
the possibility of seven days weekly if time can be cleared. Ulmer
Turner, radio editor and newscaster of the Examiner, directs the
show and plans interviews with
Warren Brown of the sports department; "The Dowager", society
commentator; Gordon Sessions,
columnist; Charles N. Wheeler, political news authority; O. M.
Smucker, financial news expert.

WENR, NBC-Blue

outlet in Chi-

Politics,

IOWA'S

New

Style

Republican

Party

strikes a new note in political broadcasting with its five-

The

missions. Whether sustaining service eventually will be offered the
stations will depend upon future
developments, Dr. Levy declared.

Parks

Family,
started Sept. 13 to run for
eight weeks preceding the

weekly

November

elections, originatat KMA, Shenandoah,
carried by the Iowa

ing

and

WAAW,

Sale Deals for
Are Called Off

KWBG

Broadcasting System. The serial is a dramatized version

TWO

political thought, interpreted through the life of a
typical family. The program

of

is

heard

Monday

through

Friday, 8-8:15 p. m.

KWBG,

MELVILLE SHOE Co., Boston
(Thorn McAn shoes), on Sept. 6
started a New England campaign,
news

Radio Fanfare with special
emphasis on WENR-WLS programs and stars. Promoted by William Ray, head of NBC-Chicago
px-ess department, the show features Charlie Lyon as commenta-

Lang

six

piped to WEAN. In addition, both stations are carrying announcements on Sunday mornings,
and one-minute announcements on
every evening. Agency is
Neff-Rog ow, N. Y.

One radio

star

is

interviewed

on each show.
KOMA, Oklahoma City, on Sept. 9
was authorized by the FCC to withdraw without prejudice its applicaheretofore set for hearing requesting authority to increase its
power from 5,000 to 50,000 watts.
tion

Broadcast Advertising

deals,

WAAW,

Melville Shoe Test

using

tor.

sale

station

applications dismissed without
prejudice. They involved the proOmaha, and
posed sales of

cago, has started a Friday evening
radio gossip and news show titled

WENR

radio

pending since early this year, have
been called off by parties involved,
and the FCC, through Commissioner Brown, has ordered transfer

by Fred
weekly on

bi'oadcasts

mornings

WNAC,

WNAC

Cracker Jack on 1
CRACKER JACK Co., Chicago,

Hutchinson, Kan.
Omaha Grain Exchange last
March had entered into a deal with
Central States Broadcasting Co.

(KOIL,

Omaha, KFAB KFOR,
-

Lincoln)

WAAW

for
B. Greenwald, operator
KWBG, had entered into a deal
the same month to sell that local
station to John P. Harris, publisher
of the Hutchinson News & Herald
for $47,500.
$55,000.
of

A.N

to

sell

W.

UNNAMED

sponsor was recent-

ly refused the privilege of conducting

on

Sept. 26 will start five weekly one-

minute transcribed announcements
on 11 stations in the South. John
H. Dunham Co., Chicago, is agency.

"straw-votes" on NBC. on the theory
that for each controversial subject introduced, small pressure groups would
dominate the showing, and no accurate index could be obtained in any
case.
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Shepard Prohibits Network Billings Slip During August Food Products in Front
Of WBS Disc Sponsors
Free Movie Plugs But 8-Month Figure Still Tops 1937 FOOD
and food beverage adverOthers Follow Suit As Result
Of Broadcasting Editorial

A BAN

on "free publicity" for the
motion picture industry has been
instituted by John Shepard 3d,
president of the Yankee Network
and head of the National Association of Regional Broadcast Stations.

almost

In

identical

letters

to

NBC

and MBS, Mr. Shepard Sept.
notified them that he had issued

6

NBC

instructions to his stations on

(WNAC,

MBS

on

WICC)

WEAN

and WICC) and
(WAAB, WEAN and

to discontinue "the carry-

sustaining program
which contained publicity or puffs
for the motion picture industry,
such as premiers from Hollywood
or elsewhere."
Since appearance of the editorial
in the Sept. 1 issue of Broadcasting on the motion picture campaign, numerous letters of commendation have been received. In
reported
several
cases
stations
they no longer will carry sustaining motion picture broadcasts in
the light of the developments.
Donald Withycomb, general manager of WFIL, Philadelphia, announced a "complete and sweeping
ban" on all free movie publicity.
He said his ruling sounded the
death-knell for some 65 minutes of
such material weekly on WFIL.
KSO and KRNT, Des Moines, will
broadcast no more movie premiers,
Luther L. Hill, vice-president and
general manager, stated Sept. 10.
Mr. Shepard referred to the recent action of the motion picture
industry in spending the entire appropriation of approximately $1,000,000 in other media and ignoring radio entirely. He said he believed the time had come when
broadcasting "should refuse on
sustaining programs to carry any
more free publicity for the motion
picture industry; and there has
been plenty of it in the past."

ing

of

any

The networks were asked

to co-

operate by notifying him promptly
of any scheduled program falling
in the category he mentioned, "provided it is not evident in the program listing that the program in
question is a plug for the motion
picture industry."
In conclusion Mr. Shepard said
he was "tired of being slapped on
both sides of the face" and expressed the view that both NBC
and MBS some day "will take the

same

attitude".

Royal Goes Spot

ROYAL TYPEWRITER

Co.,

New

York, on Sept. 19 starts a spot announcement campaign, and will use
Musical Clock programs on WHN,
New York, and KYW, Philadelphia. On WMCA, New York, the
program will be High School Reporter, five days a week. Placed for
52 weeks through Buchanan & Co.,
New York, the announcements will
be heard on
WCFL

WBBM

WGN
WEEI WGAR WHK WT AM
KDKA WGY WOKO, and two or
WFIL KFI KNX WBZ WBZA
-

AUGUST

combined billing of the
three major networks totaled
$4,529,590, a loss of 6.4% as compared to billings for August, 1937,
which totaled $4,836,886. This is the
second consecutive month that this
year's network billings have fallen
below those for the same month of
a year ago, July having been 6.3%
under July, 1937. For the year to
date, however, 1938 leads 1937 by
3.1%, this year's eight-month total
being $46,971,173 and last year's
total for the same period being
Despite the decline
$45,551,198.
registered in the two
summer
months, it seems fairly safe to prediet that for the entire year 1938
will be well ahead of 1937, since all
networks are expecting recordbreaking fourth quarters
Individually, NBC reported gross
August billings of $2,941,099, a
gain of 5.6% above the $2,784,977
total achieved in August, 1937. For
the cumulative eight-month total,
ikeWiS
Sh
n
FcEq
figure of $26,923,483 L
1938 l
being
5.8% above the $25,440,534 total
for the same period of 1937. Mu,
v ,v
j
j,
tual also showed gams for both the
month and the year to date, leading the field from a percentage
standpoint. For August, MBS billings totaled $164,626, topping last
year's figure of $96,629 by 70.4%,
For the eight-month period, MBS
totaled $1,673,913 this year and
$1,363,707 a year ago, a gain of

%

i

.

rL

i

,

BROADCAST

over NBC of an
adaptation of the Eugene O'Neill
Pulitzer Prize play "Beyond the
Horizon" on July 28 is under investigation by the FCC because of
allegations of "numerous expressions of profane language."
Last month, it was learned by
Broadcasting, FCC Secretary T.
J. Slowie addressed a letter to one
of the NBC affiliates stating that
its attention had been directed to
the particular broadcast. The station was asked to supply the date
and time on which the program
was broadcast along with a certified verbatim transcript and a statement whether the program was
sponsored or sustaining. If sponsored, the request was made for a
certified
copy of contracts o r
agreements entered into on it.
So far as known, only one Midwestern station was asked by the
FCC to furnish the data, although
the program was broadcast over a
nationwide network as a sustaining
feature. The station advised the
FCC that inasmuch as the program was a network sustaining
feature, it did not have copies of
the continuity, but that it was requesting NBC to forward the material direct to the Commission.
This NBC is understood to have
done.

No

official

comment was

has been notified to that
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it

was found the continuity was not

sufficiently objectionable to justify

action

September 15, 1938

and that the

month

re-

by CBS, which totaled
$1,423,865 in August, 1938, ahead
of all other Augusts except that of
1937, when the network has gross
billings of $1,955,280.
Combined
with the 31.2% drop in July this
was enough to pull this year's
cumulative total 2.0% below that
of last year, with January-August
billings of $18,373,777 for 1938 and
$18,746,957 for 1937.
_,

,

,

.

Monthly Time Sales

Gross

% Gain
1938

Breakdown

1937

NBC
j an

7.1%

» ~Z !«
* -

i"
Aug?

"

'

$3,541,999
3,295,782

ISftSS'

6.2
6.6

- J.sw.no
" 2 941 099

9.3
5 6

3,214,819
3,003,387
2,707,450
2 784 977

'

'

'

'

'

Feb.

March
April

18.4
18.6

- H^.iso -5.4

-

May

2,442,283
2,121,495
1,367,357
1.423,865

June
July

A »e-

-

—

4.6

-14.3
-31.2
-27.2

$2,378,620
2,264,317
2.559,716
2,563,478
2,560,558
2.476.576
1,988,412
1,955,280

-»
_—_

9
3

^

232^77

April

May

|«

________

Ju 'y
Aug.

meeting of

*

—

213,748

5^9

247U31

189,545
194.201

—5.3
25.6

200,134
154,633

167,108
164,626

64.7
70.4

101,458
96,629

Travers

the

Vice-Presidents
Network

Inc.,

at

a

its

president,

and Mr. Travers,
director of comproduc-

mercial

were

also
elected vice-presidents of Colonial
tion,

Mr. Harlow
Mr. Harlow has been with Mr.
Shepard almost from the start of
WNAC, Boston, which with WAAB,
Boston, and WEAN, Providence,
are the Shepard-

Network.

owned

stations.

Originally a concert artist

who

gained fame as a
tenor, he gave up
this

come

field

an

beexecu-

to

tive although still
active in music,

choral
Mr. Travers
work. Mr. Travers
joined
in 1927 upon graduation from Brown University. His
ability won a transfer to WNAC,
and a rise to his present post.
especially

WEAN

complainant
effect.

HORLICK'S MALTED MILK
Corp., Racine, Wis., has started a
spot test of two daily transcribed
announcements in the following

markets:

WOWO WGBF KFH

WIBA KSCJ

2

189
2,084

205
9,700

In addition, there were twelve
advertisers who used a total of
in August.

announcements

1,677

WFAB

Leaves the Air;

WEVD

will cease operation within
the next 30 days under an FCC deSept. 16, which
cision, effective
authorizes the assignment of its
license to the Debs Memorial Fund
Inc., licensee of WEVD, New York.
The decision authorizes purchase
facilities by the
of the
operators for $85,000.
Now using 1,000 watts on 1330
kc, which it shares four ways

tion,

WFAB

Named WEVD

board of directors
Sept. 1, elected Roy Harlow and
Linus Travers as vice-president
under John Shepard 3d, who was
reelected. Mr.
Harlow, assistant
to

6,128

Ratified
Sale to
WFAB, part-time New York sta-

mr«
MBB
March

8

Foods and Beverages
Financial & Insurance
Household Appliances
Laundrv Soaps & Cleansers
Tobaccos

TOTAL
21.1%

$2,879,945
2,680,335
3,034.317

-

Station Quarter-Hours
1,084

Automotive

CBS
Jan

August business

Farm Equipment
ft

June
1

6.1

3.414,200
3,200, 569

May

of

follows:

$3,793,516
3,498,053

.

Feb.

again were the chief WBS
sponsors during August, buying
6,128 station quarter-hours. Laundry soaps were second, with 2,084
periods, followed by automotive
advertisers, with 1,084.
In all, 9,700 quarter-hours were
used in August by advertisers in
seven different classifications. This
is an increase of 10.5% over August, 1937, and 19% over July,
1938. For the first eight months of
1938 total station time was 89,354
quarter - hours,
an increase of
14.5% over the same period in

tisers

1937.

° ver 1937

Horlick's Spot Test
forth-

FCC in connection with disposition of the incident. It is presumed, however, that

advertance.

KGGM

27.2% de-

ported

Investigates Harlow,
Yankee
Drama Continuity YANKEE

coming from the

I

to balance the
cline in billings for the

FCC

Food Stores and SafeStores, both in Albuquerque, N.
M., report that Broadcasting was hi
error in listing
as carrying
heir advertising in its Sept. 1 survey
of radio advertising by chain grocery
stores. Broadcasting regrets the in-

HAMMOND

.

These gams, however, were not

three others not yet selected.

way

^

^QOQ £V

enough

with plans for expansion. Roche, Williams & Cunnyngham Inc., Chicago, is agency.

with

and

WEVD, WBBR, Brooklyn,
WHAZ, Troy, N. Y., WFAB

thus turns over

week
tion

its

36 hours per

WEVD,

enabling that stato
to operate 86 hours weekly.

The contract terms

call

WEVD

WFAB

for merger

within 30
into
days of the effective date in order
to give time to complete contracts
and arrange for transfers of accounts.
will continue to share
of

WEVD

with WBBR and WHAZ, whose allotments of time remain the same.
was purchased from Paul
A. Harron and Joseph Lang, operators of WHOM, Jersey City. Mr.
Harron is also former part owner

WFAB
of

WPEN-WRAX,

Philadelphia.

Film Group Plans Show
USE OF its entire list of contract
players will be made by Republic
Productions, Hollywood film studio,
in the weekly half-hour radio show
now being prepared for sponsorship. Program will be divided into
a musical variety and serial drama,
with either Gene Autry or Roy
Rogers as master-of-ceremonies. It
is being written by Beverly Barnett, formerly head of the studio's
Hollywood publicity department,
who conceived the idea of a weekly

program.

Owen Crump, formerly

KFWB,

Hollywood, has joined
Barnett to produce the series. Barnett will also handle the business
end of the program as well as coproduce with Crump.
of

AMERICAN MEAT
believes

in

plugging

m o r n n g spot
WGAR. Another
i

Co.,
its

Cleveland,
daily early

announcement

on

spot has been pur-

chased an hour earlier, calling attention to the spot to follow later.
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Broadcast Advertising

NAB

Film Plug Action
In Pennsylvania

Copyright Drive
Promised Third District Group

Active

State Group Urges Stations
Take Suitable Steps

Miller Tells of Plans for Aggressive Campaign;

A RESOLUTION

Music, IRNA, Audit, Publicity Discussed

COMPREHENSIVE plans of the
new NAB to perform aggressively

ticable,

for the industry on all radio fronts
to some 50 Eastern
broadcasters Sept. 10 by Neville
president, and memMiller,
bers of his headquarters staff.

organiconfidence in the new
zation and in Mr. Miller and declared he was gratified to hear
Mr. Miller say that he intended
moving slowly on the copyright

were outlined

NAB

Addressing the
meeting of

NAB,

comprising

sta-

WCAU

sey and Delaware, Mr. Miller
declared the new
organization pro- Mr. McCullough
posed to make copyright its first
order of business but that other
radio problems would not be ignored. He declared the plan was to
make haste slowly and to be fully
informed on all aspects of radio's
problems before embarking on any
controversial undertakings.
Clair McCullough, general manager of the Mason-Dixon Group
and Third District director, pre-

meeting which was
followed by state meetings for
Pennsylvania and New Jersey.
at the

Among

who addressed the
session were Edwin M. Spence, secretary-treasurer, Ed Kirby, NAB
others

public relations director, and Paul
F. Peter, research director. Each
outlined phases of his particular
operations and asked for the cooperation of stations.

Primer and Speakers' Bureau
Mr. Kirby told of plans of the

NAB

release shortly a "radio
primer" outlining the fundamentals of broadcasting by the American plan and also an educational
pamphlet. The primer, he said, will
be distributed to impart to people
in all walks of life a basic knowledge of what American radio is
doing. He said the
planned to
set up a national speakers' bureau
and to have state bureaus function
under it. Those designated as
speakers would be expected to appear before Rotary, luncheon and
other local clubs to tell radio's
to

NAB

story.

Mr. Peter, as research director,
explained that his office was attempting to gather basic data on
various phases of radio activity so
it will have the answers to
the
questions most often asked. He implored broadcasters
to
respond
promptly to the questionnaires
now being sent them in order to

make

available the best possible
cross-section of industry data.
Isaac D. Levy, part owner of
WCAU, Philadelphia, and a stormy
figure in
activities largely
due to copyright, made his first
appearance at an
session
since he rejoined the organization
earlier this year. He reiterated his
opposition to the "per piece" method of copyright performance on
the ground that the cost would be

NAB

NAB

The present percentage
he said, is far more prac-

prohibitive.
basis,

NAB

Asked by Chairman McCullough

tions in Pennsylvania, New Jer-

sided

although he declared the

were too high. He expressed

about the licensing efforts of the
Society of European Stage Authors & Composers, Mr. Levy ex-

the Third Dis-

BROADCASTING
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is in litigaplained that
tion with that organization. He
said SESAC originally held certain foreign catalogs which were
not essential in radio performance
but that several "hillbilly" catalogs were procured in an effort to
force stations to take its license.
in the
SESAC is suing
Federal District Court in Philadelphia and on Sept. 22 the court will
motion to disact on the
miss the proceeding. Mr. Levy said
that even if the court should decide against the dismissal,
proposes to fight the SESAC ac-

WCAU

WCAU

WCAU

tion.

The musicians situation came in
for discussion, with Frank Smith,
general manager of
Pittsburgh, and a member of the independent station negotiating committee, outlining the status of the
negotiations. He asked independent
stations to follow through on filing
their contracts with the committee
ahead of the new Sept. 23 "deadline" set by A. F. of M. About
50% of the independents thus far
have sent in their certificates and
about 10% the actual contracts, he
declared.

WWSW,

Dilemma
broadcasting was

Political

Political

dis-

cussed by President Miller. He said
the present confusion probably can
only be cleared up by action of
Congress and consultation with the
FCC. The dilemma, he said, grows
out of the fact that the law and
the regulations are ambiguous.
While "nobody has been hurt as
yet" because of the political section, he said it does not mean that
"we can't get hurt" and for that
reason he was desirous of seeing
the situation corrected.
Samuel R. Rosenbaum, president
of WFIL, and chairman of Inde-

pendent Radio Network Affiliates,
explained the whys and wherefores
of IRNA. He also discussed the recent action of the organization in
establishing itself as a permanent

group, functioning under the NAB,
and its plan to participate in the
chain - monopoly investigation of
the FCC. He suggested that nonnetwork stations take steps to
express their views at the investigation.

The question of setting up

a

yardstick on station coverage was
raised by William H. Appleby,

commercial manager of WPG, Atwho has been fostering
a private organization to undertake the task. Declaring he has
found lots of reaction in favor of
such a move, he said that a great
lantic City,

Broadcast Advertising

broad-

casters "to take such steps as may
be appropriate to restrict the
amount of free publicity given
motion pictures by radio" was
adopted by the Pennsylvania Association of Broadcasters at a meeting in Philadelphia, Sept. 9. The
resolution was offered by Samuel
R. Rosenbaum, president of WFIL
and chairman of Independent Ra-

front.

first

trict of the

costs

asking

to

PERCHED

on piano, Harry Lytle,
announcer at WOSU, Ohio State
University outlet, Columbus, demonstrates how a swing session has
to be conducted to please today's
crop of college swingsters. Recently the University business office
was driven as wild as Enthusiast
Lytle when all 13 phone trunks

coming

the

into

campus

were

clogged for an entire evening by
calls
for
request numbers for
WOSU's 3-hour Saturday Night
Dance Party, sponsored t>y OSU
Council of Fraternity Presidents.
of advertising money has
been diverted to other media because of radio's failure to set up a
counterpart to the Audit Bureau
of Circulations in the publishing

amount

field.

dio Network Affiliates.
C. G. Moss, manager of

WKBO,

Harrisburg, was reelected president of the Association. Clifford
Chafey of WEEU, Reading, was
reelected vice-president, and C. R.
McCullough, general manager of
the Mason-Dixon Group, was reelected secretary. Dr. Leon Levy,
president of WCAU, Philadelphia,

was elected treasurer.
The newly-elected officials were
named to serve as an executive
committee until the next meeting.
A committee of three, comprising
Messrs. Rosenbaum, chairman, McCullough and Arthur Simon, manager of WPEN, Philadelphia, was
named to draw up by-laws to be
presented to the association at its
next regular meeting.
The resolution on the motion picture situation developed after a
general discussion. It follows in

Mr. Appleby specifically asked
Mr. Peter regarding the status of

full:

the efforts of the Joint Committee
on Radio Research which for the
last three years has been considering the whole matter of an audit
bureau. After outlining the difficulties encountered in the project,
Mr. Peter said it was his view that
the
membership had not
shown sufficient interest in the
project. The complexities of the
problem are numerous, he declared,
adding his view that it is "vital".
Present at the session, aside
from the
representatives,

Association of Broadcasters deplores
the discourtesy displayed by the Motion Picture industry in the announcements made recently in connection
with the present promotional drive
that it is concentrating its expenditures on publicity in other siedia than
radio the Association calls this to the
attention of all broadcasters and invites each one to take such steps as
may be appropriate to restrict the
amount of free publicity given motion

NAB

NAB

were J. Richard Bauman, WILM;
J. Robert Gulick, WORK; Howard
Frazier, WSNJ; Gorman Walsh,
WDEL; Ralph R. Brunton, KJBSKQV, an NAB director; C. G.

WKBO; A. W. Dannenbaum
and Pat Stanton, WDAS; Isaac
D. Levy, Dr. Leon Levy, and Ken

Moss,
Jr.,

Stowman, WCAU; B. B. Musselman, WCBA;
Clifford
Chafev,
WEEU; Theodore C. Streibert,
WOR; George Jay and W. V. Person,

WRAK;

Melvin Lahr,

Roy Thompson, WFBG;

WJAC;

WKOK;

J. C.

Tul-

Walter 0. Miller,
WGAL; Frank Megargee, George
Coleman and Jerry White, WGBI;
Col. J. H. Steinman, WGAL; Leonard Kapner, WCAE; N. L. Wilson
and Ray White, WAWZ; Samuel
Rosenbaum and Roger W. Clipp,
WFIL; Douglas Hibbs, WTEL;
Hugh Brennen Jr., and John Laux,
WJAS, KQV and WHJB; Ed Dumbauld, WMBS; Elwood Anderson,
WEST; Bob Horn, WCAM; William Appleby, WPG; A. Heine,
WCAM; Leslie Joy, KYW; John
W. Norton, NBC; Paul F. Harron,
WHOM; Miss Hyla Kiczales and
Arthur Simon, WPEN; Benedict
Gimbel, Jr., James Allen, and Clifford Harris, WIP; Frank R. Smith
ly,

Jr.,

WWSW;

WBRE;

S.

R.

Baltimore,

Sydney Kaplan,

WCAM,

and Joseph M. Nassau, WIBG.

"Resolved, That the Pennsylvania

;

pictures by radio."

Present at the sessions were
Joseph M. Nassau, WIBG; A. W.
Dannenbaum, Jr., and Pat Stanton,
WDAS; Elwood Anderson,

WEST;

S.

R.

Baltimore,

WKOK;

Basse Beck,

WBRE;

Clifford

Cha-

WEEU; Sam

Rosenbaum and
Roger Clipp, WFIL; Frank Megargee, George Coleman and Jerry
White, WGBI; Ed Dunbauld,
fey,

J. Robert Gulick, WORK;
Douglas Hibbs, WTEL; George
Joy, and W. V. Person, WRAK;
Melvin Lahr, WKOK; Col. J. Hale
Steinman, WGAL and Walter Miller, WGAL; C. G. Moss, WKBO;
B. B. Musselman, WCBA; Miss
Hyla Kiczales and Arthur Simon,

WNBS;

Frank Smith, WWSW; Dr.
Leon Levy, Isaac D. Levy, and

WPEN;
Ken

Stowman, WCAU; Roy

Thompson,

WJAC;

WFBG;

J.

Benedict Gimbel

C.
Jr.,

Tulley,

James

and Clifford Harris, WIP;
Hugh Brennen, and John Laux,
Allen

WHJB-KQV;

Joy, KYW,
WCAE.

Leslie

and Leonard Kapner,

Lea & Perrins on 28
LEA & PERRINS, New York
(sauce), on Sept. 26 will start a
spot campaign of two weekly night-

announcements on WFBR
WGSD WEEI WBEN WKRC
WBBM WGAR KRLD KLZ WWJ
KPRC WFBM KMBC KNX
WAVE WREC WIOD WCCO
WWL KOMA WOW WCAU KGW
KTSA KGO KOMO KMOX WRC.

time

Schwimmer &

Scott, Chicago,

has

the account.
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Program

College

MORE

People

KYW

Series Uses a Mythical
Mr. Public as a Foil
DESIGNED to demonstrate how
the benefits of 200 years of learning may be made available to the
average person, The University of
Pennsylvania Question Box has
successfully completed its inaugural 14-week run on KYW, Phila-

Even the Top-Notchers Have
Their Phobias

School of the Air, dedicated to the

TONGUE-twisters more than often cause confusion among even the

discovery, development and rewarding of talent among the grammar
school and high school students of

delphia.
The idea of bringing outstanding authorities to the studio, let-

ting them speak and then querying them through a "common people's spokesman" originated with
Leslie Joy, general manager of

KYW, who was

instrumental in
securing appointment of a radio
committee by the University of
Pennsylvania. Previously the University had been cool to radio, but
after conferences with Dr. James
T. Young, of the University's political science department
Dr.
Herman S. Hettinger, assistant
professor of marketing and wellknown writer on broadcasting
problems; Edmund H. Rogers, Penn
alumnus and partner of the Je-

most lingually proficient announcers. Among embarrassing moments
recalled by Andre Baruch was the
time he announced that a Marine
Roof program was originating on
the "Maroon roof." David Ross,

CBS

GUEST SPEAKER

program

publicitv representative, a weekly
quarter-hour covering a variety of
subjects was conceived.

Avoiding Usual Flaws

The discussions revealed

several

factors likely to hurt the average
educational program, among them
the professorial manner, the mental
gap between college professors and
the ordinary man, the common "educational nrogram formula". The
Question Box approached the problem with the idea of giving the
ordinary person a chance to ask
questions and do some thinking of
his own. To do this, "John Public"
was created and executed by Mr.

Crowley.
Dr. Young, together with John
Public, presented a diversified list

weekly guests. Among them
were Dr. S. S. Huebner, nationally known authority on insurance
L a w s o n Robertson, four
times U. S. Olympic and Penn
track coach; Hiram S. Lukens, of
of

;

the University's Towne Scientific
School. Hon. Roland S. Morris,

former Ambassador to Japan and
a member of the Pennsylvania faculty, has agreed to open the series
next fall if it is renewed.
Guests were arranged so that
two similar speakers did not follow each other. On questions of
"Family Budget", "Freedom of
Speech and Press", "The Foreigner, a Future Citizen", "Your Home
and Its Taxes", or "Social Security", John Public could be argumentative in his style, while in a dis-

cussion on "Chemistry and the Average Citizen", "Legal Aid" or any
technical subject he had to switch
from arguing to questioning in order to bring out the desired points.
Each script was visualized in a
first meeting with the guests. Then
it was rewritten with an eye to
the microphone rather than the
classroom. In its final form, the
script was a discussion that could
easily be an informal pallor talk
in any ordinary home with a distinguished visitor.
Mail response showed that people were listening, according to
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calls
final

University of

Pennsylvania Question Box was
Leslie Joy (center), manager of
KYW, Philadelphia, and host to
the program during its recent 14week run. With Mr. Joy are Jerry
Crowley, the "John Public", peoQuestion
ple's champion of the
Box (left), and Dr. James T.
Young, of the University's Political Science department.

poet-announcer, recalls rereferring to Tito Guizar as

"Tito Guitar and his romantic guizar." Anathema to Carlyle Stevens,
who won a diction award, were
words ending with "st" followed by
other words beginning with the letter "s", such as "these analysts'
statistics."

And

Ed

Wynn had

a field day kidding Graham
McNamee, when they were on the
Fire Chief program together, recalling how the announcer called

many

gasoline "gas-o-loon".

RADIO GOES TO SCHOOL

:

rome B. Gray Adv. Agency; and
Jerrv Crowley, advertising and

of the

on the_

LOW COST

table

model

RCA

con-

trol cabinet for schools, incorporating
a high fidelity receiver, phonograph

turntable,

microphone,

monitoring

and switch controls

loudspeaker,

for

20 classrooms, has been announced by
W. L. Rothenberger, in charge of
RCA-Victor's commercial sound activities. The new unit (MI-6718) permits
of

distribution

radio

broadcasts,

re-

corded music and announcements to
any or all classrooms, and provides
two-way communication between the
principal's office and any classroom by
throwing a single switch. A program
from any point in the school may be
picked up and rebroadcast over the entire

American School

of the

Air

will

start its tenth consecutive season Oct.
10. The first semester of the 1938-39
terms will be heard each school day,
Monday through Friday, from 2 :30 to

3 p. m. (EST). The National Education Assn. will again cooperate in preparing programs.

SEEKING

the cooperation of schools
for its new
fall series of broadcasts of great plays,
manteachers'
is distributing a
ual outlining the plays and giving
supplementary reading material for
students. Seventy state teachers' colleges, heads of college drama departments and several groups of parents
and teachers have already indicated
their support. The first program of
the new season is scheduled for Oct.
16, and the series will embrace the
period from early Greek tragedies to
the newest Broadway hits.

and theatrical institutions

NBC

WITH

own

studios in the CleveEducation Building,
500-watt shortwave educabroadcasting
station
(41,500
tional
kc. ), begins operating this month, its
personnel consisting largely of supervisory and teaching staff of the local

land

its

Board

of

WBOE.

J. D. Woodward has been
retained as engineer in charge, according to an announcement by H.
M. Buckley, assistant superintendent
of Cleveland schools.

schools.

WTIC,

Hartford, has turned over a
Friday evening quarter-hour weekly to
Connecticut State College's history
department to present History in the
Headlines, conducted by Prof. Andry
Schenker.

with Indiana State
Teachers College, WBOW, Terre
Haute, broadcast a daily half-hour
from the College's exhibit in the Education Bldg. at the Indiana State
Fair in Indianapolis, Sept. 3-10, with
radio students of the school handling
newscasts, interviewing celebrities and
the fair to listeners. The
college paid wire tolls and donated
space in its fair booth, while

describing

WBOW

charges. W. W. Behrand Horace
man, head of
Capps, program director, worked out
the arrangements with Dr. Clarence

made no time

the University.
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WBOW,

Morgan, radio director of the college,
and John F. Sembower, director of

FOLLOWING the custom inaugurated last year, WSXWJ, Detroit ultrahigh frequency adjunct of WW.I, has
again extended its facilities to the Deand on
troit Board of Education,
Sept. 6 Frank Cody, superintendent
of schools, started the school year
with a special broadcast, for the first
time in history addressing all the Detroit schools, teachers, pupils and parents simultaneously. The program also
was carried by
Detroit.
music education experiment
designed primarily for small schools
is being tried this year by KIEM,

WWJ,

RURAL

Cal.. with daily music lesson
outlines sent to teachers in Humboldt County schools and early afternoon broadcasts of the lessons for reception in schools with radios. Teachers use the lesson outlines and phonograph or piano if the school has no
radio. Outlines, prepared by Marie
Ostrander, rural supervisor of music
for Humboldt County schools, provide
catalogued selections of records used,
along with supplementary data, included in the broadcast, which can be
secured by individual teachers.

Eureka,

institution".

Cooperating with

WSB.

the Journal station in broadcasting auditions will be WTOC,

Savannah; WMAZ, Macon, and
Augusta. The 20 State
winners in music and spoken Eng-

WRDW,

be selected in auditions to
receive a free trip to Radio City
and the New York World's Fair.
The high school winners will receive scholarships to leading Georgia colleges.
lish will

NYU Workshop

Opening

NEW YORK UNIVERSITY

Ra-

dio Workshop, under the direction
of Douglas Coulter, CBS assistant
program director, will open its fall
session Sept. 19 with four noncredit evening courses for adults
in planning,

writing and producing

radio broadcasts. The faculty will
include William N. Robson, director of the CBS Workshop, teaching "Writing for Radio," Earl McGill, CBS casting director, "Labor-

atory Course in Radio Production
and Direction"; and Robert S.
Emerson, CBS assistant in production, "Radio Production". Mr. Coulter's course will be "Program Planning and Building and Special
Broadcast Problems." This is the
first year the Workshop has been
offered during the regular academic
course, having previously been conducted during the summer.

BILL COYLE,

radio director of the

Washington Star, owner of
Washington, will conduct a

WMAL,
class

in

radio broadcasting technique to be offered this fall by Catholic University,

Washington.

Walter

Kerr,

former

member

of the Northwestern Universchool of speech, has joined the
C. U. faculty to teach classes in playwriting, radio script writing and play
sity

direction.

COLLEGE

of the City of New York
offering a practical training course
in radio this fall, conducted by Dr.
Seymour N. Siegel. director of programs of
New York municipal station, and opening the facilities
of the station to enrollees for actual
broadcasting experience. Exnerts in
particular fields of radio will appear
as guest lecturers for the course,
which is to be given Wednesday evenings.
is

WNYC,

SAFETY

for children on the streets

is

NBC-Red
No School

network's new
Today, heard
Saturday mornings. "Jolly Bill"
Steinke will present stories and music.

featured

urogram.

KYW. Several sponsors wanted to
take over the program, but it was
declared doubtful that any proposal to sponsor such a program
should be accepted unless it came
from a company of comparable
standing with an institution like

Georgia, will open its eighth annual series over WSB Oct. 17. The
project will again be directed by
Louis T. Rigdon, its founder, and
Edythe Miller, known as "Georgia's Nightingale".
Today, the School of the Air has
a membership of over 300,000 students in 400 Georgia public schools,
and has won from State Superintendent M. D. Collins designation
as "the South's largest educational

COOPERATING

public relations.

system.

CBS

School of the Air

To

Start Eighth Season
THE Atlanta Journal's WSB

Directs Appeal to

Common

WSB

TWISTERS

in

PADEREWSKI.

the

noted

and former Polish premier,

pianist
will be

heard for the first time in America
Sept. 25 in a recital from his villa in
Switzerland during the RCA Magic
Key program on NBC-Blue.
,

TEACHING TEACHERS

about

education via radio was the mis-

WLS

sion of William R. Cline,
ecutive (left, leaning over

when he conferred with

exdesk)

Illinois

State educators on plans for the
Prairie Farmer-WLS School Time
program this fall. Seated is John
A. Wieland, state superintendent
of public instruction. Standing are
other state school officials. In addition to the regular School Time
series, WLS, in collaboration with
the state, will also inaugurate a
Monday night series called Know
Your Schools, featuring discussion
of school subjects by county superintendents.
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Broadcast Advertising

Emphasizing the
Listening Incentive

Need in Pedagogy
Via Radio
By

WALLACE SWINK

University of Kentucky Studios

ONCE

took a course in comparative psychology. One of
our experiments was to build
a maze of small passageways.
A white rat was released at one
entrance to the maze, and the number of wrong movements and the
time taken to reach a goal at the
other end were recorded. This was

I

a sort of intelligence test for rats.
The faster they learned the maze
with the least amount of errors,
the more intelligent they were sup-

posed to be.
But there was always one necessary form of procedure connected
with the experiment that bothered
me. I asked the professor "Why
place food at the end of the maze?"
"Why?" he asked, "Well, you
wouldn't expect the rats to run the
maze without a motive!" I reflectremembered a few
ed awhile
times I went to sleep in his class,
and then said, "It's a wonder you
wouldn't give your students the
.

.

have

often heard educators
the naive statement, "Well,
if you don't want to study, what
are you doing in school?" Chase &
Sanborn might just as well say "If
you cannot appreciate the truth of
our advertisements, you have no
business drinking our coffee." I
wonder how long they'd stay in
business.

make

I

if

Apply Ad Technique
it would be a good idea
every college professor were

—

Chase

&

Sanborn coffee would
taste on a cold day in January?
Yet that sort of thing is precisely
what our educational overlords are
trying to pan off on innocent students. "Study", they say, "Study
hard for six or eight years and
maybe, some day, you'll be a fa-

—

mous
to

doctor."
don't know

put the

We once had a series of lectures
on child psychology given over the
air here at the studios. They were
quite well written as far as lectures go, and covered some very
salient facts
but in common
parlance, they just "laid an egg".
Why? Because our listeners had no
motive for following the maze of
ideas until they could reach the

species Lepidoptera gained from
hearing the expressionless voice of
a professor who, never having appeared in front of a microphone
before, was so completely frightened you could hear him gasp between sentences?
If this was education, then radio
had better stiek to entertainment

.

—

and so it did; that is, until some
one got the happy idea that perhaps both entertainment and education could be used together.
After all, is there anything about
entertainment that is fundamentally uneducational?
But how could one make the
habits of the species Lepidoptera
entertaining? Well, I dare say it
can be done, if several million people flock to buy a worthless patent
medicine just because it's connected with a few hillbilly songs. Of
course, I don't mean that putting

AS THE

is

.

.

conclusion that might help them in
raising their children. They became
tired of running up the blind alleys of big words before the talk

was two minutes

old.

Mr. Sulzer, U. of K. director of
radio, said, "Swink, put some umph
in this." Well, I figured the profes-

knew what he was talking
about and I read one of the scripts.
It was a treatise on the basic
motives that prompt human activThere it was right there. If
these were the basic motives, why

ities.

more

knowledge and understanding,
There's a

lot

more

to

telling the student to

do much

it

it

again becomes appar-

or less a matter of selling

just like soap

than just laying facts

or motor cars.

whose idea

umph

in

it

was

educational

The idea probably just
grew, but if any one person was

continuity.

responsible, he probably got the inspiration after listening to some

professor read French verbs over
the air.
If we were going to educate by
radio, we must first discover the
meaning of education. Was it exemplified by a perfunctory knowledge of French verbs learned by
repeating slowly after the professor on the air? Was it a knowledge
of the voracious habits of the

BROADCASTING
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on

and

a platter

gorge himself. While a few hors d'oeuvres

up the educational diet, dressing the same
new dish with a fancy name is what really

to spruce

old mutton as a

turns the trick. These excerpts from Mr. Swink's address at the

meeting of the National Association of Educational Broadcasters at the University of

Kentucky Sept.

the radio-education problem, based

on

5-6, offer his slant at

his

experience both as

an educator and as continuity writer for the U. of K.
the umph in educational continuity would involve such a thing
as "You've just heard Ace and
his

Troubadors playing Flat Foot

Floojie with a Floy Floy. We will
now hear Dr. Glotz, who will talk
briefly on how to cure falling
arches." This business of creating
a motive for listening is a bit more
involved than that. And after all
is it the purpose of education by
radio to cure falling arches? Is
it the function of radio education
to inform the people of the habits
of the species Lepidoptera? Have
we not a more extensive task? Isn't
there a crying need, not for knowledge, but for education? In other
words, teaching people how to live
with their fellow men.

How

is

radio

need? The answer

supplying that
lies in putting

umph

in educational continuties by
taking the listeners into the actual situation thru vivid dramatic

—

cherish the idea of watching the
great Louis Pasteur making smallpox cultures on the eve of great
discoveries? That's teaching life
dealing out in sharp dramatic
blows the qualities that make a
genius.

Broadcast Advertising

—

studios.

not use them to prompt people into listening to the program. A list
of these motives was given but out
of them I culled the ones which
seemed apropos for radio and listed
them. First, ego satisfaction; and
second, activity in progress. Other
minor ones were sex and hunger.
These first two were the main mo-

upon which I must work if I
wanted to promote human activity
in the form of absorbing a working knowledge of how to understand your children. Every advertising man knows how to use both
of these. He knows that the most
tives

important thing to man is the
sound of his own name, or in a
more practical way, the sound of
words which tell him of things connected with his own ideas and ex-

The second
as Woodworth calls

istence.

is
it,

built

up

—or

"activity in

progress".

for certain that she could handle
the brat if she had the chance.
But anyway she wanted to hear
what the doctor had to say and

—

she did.

Create Real Situations

The script accomplished its purit gave
pose. It created a problem

—

the incentive for solving the prob-

lem

—and

finally

showed a way

to

a solution. But more than that it
portrayed the need for an understanding of these facts in such
cases. It made the listeners realize
that a scientific discovery is not
something to be learned by rote
to get a grade, but a dynamic solution to very real problems.
A professor of Money & Banking
once said to his class ... "I know
this subject matter seems hard to
you, but if you were in business
and had to know it for your own
immediate good, you'd see how
quick you'd learn it." Never a
significant statement was ever
made by any man! The only deplorable thing about it was that the
professor never made the slightest

more

attempt to try to create that real
situation in the imaginations of
his students so they, too, could have
an immediate motive for learning.
in educational
Putting

umph

—

continuity is precisely that creating a real life situation in the
imagination of the listener so that
motives are aroused to command
his undivided attention to the
things to be learned.

Columbia U. Course

NEW RADIO

course of Columbia
University, designed to present a
large-scale and comprehensive survey of the radio world, will have
26 guest lecturers, representing all
branches of the industry, including

BBDO;

Arthur

Pryor

Kesten,

CBS; Orson Welles; John
CBS; Walter Pier son,

Carlile,

Jr.,

Paul

CBS; Lewis Titter ton, NBC;
Frank Stanton, CBS; D wight
Clarence Goshorn,
Bowles; Douglas Coulter,
CBS; Jack Johnstone, Biow Co.;
Anne Hummert, Blackett-SampleHummert Felix Greene, BBC;
Franklin Dunham, NBC; Merrill
Thomas
Denison, radio writer;
Hutchinson, NBC television; Sidonie Gruenberg, child study expert; Cesar Saerchinger, former
European director, CBS; Voice of
Experience; Upton Close, CommenWeist,

actor;

Benton

&

;

Universal Note

presentations.

No student likes to read about
General Washington's maneuvers
in the Revolutionary War, but who
wouldn't like to go back and shake
hands with the old boy perhaps
be invited to dinner at Mt. Vernon,
or maybe accompany him on one of
his battles? What lad wouldn't

—

sor

school season gets under way,

ent that educating by radio

believe

forced to spend one year in the advertising game before he was permitted to teach. He'd soon find out
that no matter how much a person
needs an education, merely telling
him a" series of facts isn't enough.
He must create the all powerful
motive not a motive that assures
gratification ten years from now,
but one which makes the student
want to learn right now!
What do you think would happen to the advertising man who
would write copy in the middle of
August telling how nice a cup of

I

in Education

.

same consideration."
I

Umph

all the meaty details with a
few flourishes added for dramatic
effect, about some unfortunate little boy whom they would be sure
was the little brat next door.
The script would start out with
the mother talking to one of the
psychologists at the university. Of
course the mother would talk just
like the brat's mother next door.
She would confidentially explain
her case which would fade into the
drama. And after the climax, it
would fade out into her plea for
help a plea which had already
been answered in the minds of
every listening mother who knows

giving

Any production manager knows
what build up and movement
means to drama. I knew that in
order to get this idea over, I must

—

it
so I decided to advertise.
took a woman's propensity for
gossip as my theme. Of course, gossip is nothing more than another
manifestation of ego satisfaction. I
to
also knew that women liked
hear how much better off they were
than others, so I went to the files
of the child guidance service and
took out some case histories and

sell
I

wrote them up in dramatic

foi'm,

tator; Sterling Fisher, CBS; Clifton
of Informntion,
Please;
Rudy Vallee, Margaret

Fadiman

Cuthbert,

NBC. Erick Barnouw

di-

rects the course.

ROBERT

E. FREER, of Ohio, has
been reappointed by President Roosevelt as a member of the Federal Trade
Commission. Mr. Freer is vice-chair-

man

of the

FTC.
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KXOK offers a newapproach to valuable sales in St. Louis, the
nation's eighth biggest market. An entirely new station in
market giving St. Louis new entertainment, attracting new listeners — and making new sales for its advertisers. With the backing of a great publication, the St. Louis
Star-Times, KXOK presents advertisers unequalled opportunities for reaching and holding the St. Louis audience.
this rich
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FCC

WLW

Will Decide

New

Before Adopting

Case
Rules
NBC

Closed in Superpower Proceedings;
Comes Out Flatly in Favor of High Power

Record

Is

WITH

the filing of briefs by a
half-dozen of the parties involved,
the formal record on the superpower hearings of last June was
closed Sept. 6.
The whole question of new broadcast allocations, including use of
power in excess of 50,000 watts
and retention of clear channels as
such, is involved in the proceeding. Hearings were held June 6-29
before the FCC Superpower Committee on proposed new rules and
regulations designed to conform
with the Havana allocations treaty.
With the closing of the written
record it became evident that the

Superpower Committee proposes to
dispose of the
power case

WLW

before

tackling revision of rules
and regulations. Hearings were
held before the same committee
July 18-29 on the
application for renewal of its special experimental license to operate with
500 kw. Presumably the theory is
that the
case can be handled
independently and need not be decided simultaneously with revision
of rules and regulations.

WLW

WLW

Drafting of Reports

George B. Porter, assistant general counsel,

FCC

who served

counsel

WLW

WLW

Ninch as ex-officio member.
While it is admittedly difficult
at this writing to predict the time
of the committee's action on the
rules and regulations, the report is
expected to be available by midit

is

not an-

ticipated that final action will be
taken by the FCC on either the
rules and regulations or the
matter until well after the first of
the year.

WLW

NBC Favors Superpower
The report on the proposed
cations

exhibits of which
color, as well as a

allo-

expected to be a nonlegal document, on the theory that
the hearings were more adminisis

than judicial. It is posthe report will follow the
form of the Craven social and economic treatise of early this year
[Broadcasting, Feb. 15]. The
engineering and accounting departments as well as the law department are collaborating with the
committee in the preparation of the

trative
sible

two reports.
While the briefs filed with the
FCC Sept. 6 by respondents were

BROADCASTING
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many were

in
number of refsubmitted on be-

erence tables, was
half of the Clear Channel Group
by Louis G. Caldwell, its counsel.
National Association of Regional
Broadcast Stations, represented by
Paul D. P. Spearman, submitted a
65-page brief supporting its contentions against superpower and in
favor of clear-channel duplication.

WLW

brief filed by Duke M.
Patrick, chief counsel for Crosley,
was of about the same length.
Other briefs filed included those of

The

National Independent Broadcastrepresenting local stations;
ers

and those of
and WQXR.

as chief

both at the superpower hearings and the
proceeding, and Ralph Walker, senior
attorney who assisted him, are understood to be handling the preliminary drafts of the Superpower
Committee's findings in both cases.
It would not be surprising if the
Superpower Committee acted on
the
matter early in October,
submitting its findings in a committee report. Exceptions to those
findings and oral arguments before
the full FCC would be in order
under the procedure established.
Members of the Superpower Committee are Commissioners Case,
chairman; Craven, vice-chairman,
and Payne, with Chairman Mc-

November. However,

nessey Jr. and Henry Ladner, came
out flatly in favor of superpower.
It was the network's first unqualified expression of that sort. CBS.
on the other hand, filed no brief
but may be represented in oral arguments following release of the
committee's report.
A report of some 300 pages, including more than 60 full-page

WOR, WCAU,

WHKC

NBC,
power

in discussing the superissues, said it stood squarely

alongside those

"who have urged

adaptation of Erin's

Wearing of the Green has
been banned on
G E S,
WSBC, WCBD, Chicago and

W

WE MP,

scores

largely summations of evidence,
there were surprises. NBC, for
example, in its brief filed through
its counsel, A. L. Ashby, P. J. Hen-

NBC

Restricting Swing

SWING

of

Milwaukee,
phone

calls

the country's population.
"If the Commission," the
brief states, "by a positive regulatory prohibition, limits the power
of dominant clear-channel stations
to 50 kw., it necessarily imposes
quantitative and qualitative limitations on broadcasting service particularly during night-time hours,
which are the most valuable hours
both in terms of audience (a social consideration) and revenue (an
economic consideration)."

after

and

letters protested against the
liberties taken with the traditional Irish melody. The

same policy regarding other
swing tunes is being enforced
on the stations where there

any

possibility of offending
sentimental
ties
of
other
nationalities or races.
is

Effect on Competition

Alluding to the low standards
technically that would be established under limitation on power,

NBC
the Commission to modify the absolute limitation on power contained in Rule 31.2 so as to permit the operation with power in
excess of 50 kw. by any Class I-A
station which proves upon a hearing that such operation will best
serve the public interest."
NBC said it takes this position
notwithstanding the fact that its
business is conducted
through some 150 stations of all
classes out of which total not more
than 16 stations, divided between
two networks, are potential Class
I-A stations. NBC added that its
regional and local affiliates deliver
primary service day in and day

network

out,

each to

its

own

area

"and

there is no satisfactory substitute
for primary service in urban
areas." It added, however, that the
combined nighttime coverage of all
regional and local stations in the
United States is only 18.2% of
the country's area and 58.8% of

Rosenbaum Discounts Kiggins
THE

"superpower" issue became a
matter of concern among NBC affiliated stations
during the last
fortnight after Keith Kiggins,

NBC

station

had sent a

relations

letter to

manager,

NBC

affiliates calling their attention
to
NBC's support of a change in FCC
regulations to permit use of power
in excess of 50,000 watts.
After receipt of Mr. Kiggins'
letter, Samuel R. Rosenbaum, president of WFIL, Philadelphia, and
chairman of Independent
Network Affiliates, declared Sept.
all

Radio

7

that

many NBC

affiliates

had

taken exception to the letter. He
expressed the view that the letter
was "probably due to excess enthusiasm very naturally felt by Mr.
Kiggins on behalf of his company."
Mr. Kiggins' letter was accompanied by a copy of the brief which
NBC filed with the FCC in behalf
of KPO and in connection with proposed new rules and regulations in

which the superpower issue

is

in-

said that after careful
consideration and mature deliberation as to all phases of this matter "we have arrived at the conclusion that the interest of the entire industry would best be served
by a modification of existing rules
so as to perrnit operation with
power in excess of 50 kw. by any
Class I-A station which proves upvolved.

It

on a hearing that such operation
will best serve the public interest."
Mr. Kiggins pointed out, as did
the
brief, that in the early

NBC

radio conferences of 1923 and 1924,
5 kw. operation was regarded by

Broadcast Advertising

9

Letter

some as superpower and as a menace. "To have fixed, at that time, a
ceiling of power at 1 kw. would
have blocked the development of

broadcasting, with a result that
many people of this country would
have been denied adequate radio
reception and radio would not have
become the valuable advertising
medium which it is today," it was
stated.

"We believe that to fix at this
time a ceiling of power at 50 kw.
will, for similar reasons, prevent
the development of broadcasting
and will be just as detrimental, as
explained in the enclosed brief, to
regional and local stations as to
clear channel stations."
T n commenting on the letter, Mr.
Rosenbaum said that IRNA has
constituents among clear channel
stations as well as those which are
regionals and cannot enter into the
controversy as an organization.
"As far as Mr. Kiggins' letter
affiliates is concerned,"
to
Mr. Rosenbaum said, "in which he
expressed the view that superpower
is in the best interest of t^e 'entire industry', it can only be said
that the brief filed by NBC, a
copy of which was enclosed in Mr.
Kiggins' letter, makes no claim for
and particularanyone except
in
San
ly for its station

NBC

NBC

KPO

Francisco. The expression in Mr.
Kiggins' letter to which many
NBC affiliates take exception, is
probably due to a little excess enthusiasm very naturally felt by
Mr. Kiggins on behalf of his com-

pany."

first

effect

would

advertisers require national coverage. It pointed out NBC's business
is primarily national advertising.
"But any unfavorable repercussions
in the field of national network
advertising will have an adverse
effect upon local advertising and
local and regional stations, and
finally the listener," it is stated.
said that its
In conclusion,
experience has been that previous
power increases have not created
unfair or intolerable competitive
conditions within the industry. It
said it was not unmindful of the
possibility that 25 Class I-A sta-

NBC

each operating with power
kw. or more, might bring
about changes in present methods
of network operation, but it added,
it
was not at all apprehensive
about changes which signify the
continuing improvement of broadtions,

of 500

service and the developof broadcasting as an indus-

casting

ment

NBC A filiates Disagree on Superpower;

the

said

probably be felt in competition
with other media for national advertising revenue because national

it is willing to conto such changes. Rather it is
concerned lest a limitation on

try because

form

power deprive a large number of
listeners dependent upon secondary
service

the

of

benefits

of

higher

power and preclude the entire industry from keeping pace with excompetitors because of its
all' parts of the
country.
ternal

inability to serve

Regional Position
In the regional brief, Mr. Spearman renewed his plea against 500
kw. and for duplication of stations
on clear channels.

the argument
maximum power should

Supplementing
that 50 kw.

be specified in the new broadcast
rules, NARBS contended that the
operation of Class II stations, or
those with power up to 50 kw.,
should be permitted on an unlimited time basis on the same frequencies occupied by Class I-A stations,
or those using minimum power of
50 kw. Under the proposed regulations there would be no duplication on the 25 channels set aside
for Class I-A operation. Mr. Spearman contended this could be done
legally without violating the North
American Regional Broadcast
Agreement signed at Havana last

December.

At

the

same time the

NARBS

brief asked that maximum regional
power be fixed at 5,000 watts and
that regional stations which are
now free from interference beyond
their one millivolt nighttime contours "be protected from interference to the same geographic areas
which they now serve."
It was contended that operation
(Continued on page 58)
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Examiners Upheld
In Four of Five
Survey Indicates 628 Reports
Sustained, 125 Reversed
RECOMMENDATIONS of F C C
examiners have been upheld by the
Commission in more than four out
of five docket cases pertaining to
broadcasting that have been decided since the Commission was
founded in July, 1934.
Out of 939 docket cases heard
and reported by the examining staff
under Col. Davis G. Arnold, chief
examiner, up to Sept. 1, 1938, an
analysis of the docket reveals
628 examiners' reports were sustained, 125 reversed, five sustained
in part. Fourteen were neither sustained nor reversed, either being
dismissed or requiring no action.

Many Reports Pending
As

1, there were 167
reports still pending
Commission action, a few of which
were decided during the first two

Sept.

of

examiners'

September and many
in
of which will be finally disposed of during the remainder of
this year. For the most part, the
early September decisions also sustained the examiners.
On a percentage basis, 83.4% of

weeks

more

the cases heard by examiners and
decided by the Commission resulted
in decisions upholding the exam-

recommendations.

iners'

versals ran 16.6%.
Among the 939

The

re-

cases

docket

heard and reported up to Sept. 1,
53 involved proposed transfers of
ownership. The examiners recommended granting of 35 and denial
Actually, the
27, denied or
dismissed only eight and had 18
or

dismissal of

18.

Commission granted

left to

be decided.

The examining

staff

consists of

eight examiners with Ralph Walker having recently switched over
to the legal staff and Tyler Berry
coming over from the law department to take his place. The records
of the individual examiners since
the Commission was founded are
shown in the box in the adjacent
column.

Quaker Farm Discs
QUAKER OATS Co., Chicago
(Ful OTep poultry feeds), on Sept.
24 will start an half-hour disc series to be broadcast Saturday noons

WLS WMC KWTO WGY KYW
KDKA WMT WIOD WJAX KFEQ
WSUN. The series began on WLS

on

several

months ago and was ex-

panded

to the

above markets following a successful test. The discs
consist of interviews relating to
agricultural problems. Benton &
Bowles, Chicago, has the account.

Morrell Fall Spots

JOHN MORRELL &

Co., Ottumwa, la. (Red Heart dog food,
hams), has started a series of 20
spot announcements and participations weekly on the following sta-

KDKA WBEN
WGY WGBI WFLB WJSV WRC.

tions for its

hams:

For Red Heart dog food, the Bob
Becker series on 23 NBC-Red stations is supplemented by participations

on

WOR WFAA

Henri, Hurst &
cago, is agency.
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Examiners' Records: July, 1934

by the FCC

Cases

•

KPRC.

McDonald,

Chi-

KXOK, in St. Louis,

DISPOSITION OF FCC DOCKET CASES
-

Sept. 1,

To Debut

1938
Not

Total

Examin er

Reported

Davis G. Arnold
Tyler Berry
John P. Bramhall
Malvin H. Dalberg
George H. Hill
R. H. Hyde
Robert L. Irwin
.

.

P.

.

.

.

.

.

.

.

.

.

.

.

W. Seward

Ralph Walker
Totals

Sustaine

Pending
Sustained Sustained Commission
Action,
Reversed
in part or Reversed

24
65
117
164
163
90
52
156
108

9

2

43
67
110
124
59
32
103

4

1

21
29
13

3

939

1

3

11
6

1

1

1

81

20
19

2

6

628

125

5

14

13
17

29
22
22
18
14
32

167

KXOK, owned and

operated by the
Louis Star-Times, will go on
the air Sept. 19, according to Ray
V. Hamilton, manager of Star-

St.

Times radio properties, which

include, in addition to the new stain Columbia, Mo., and
tion,
two shortwave experimental stations in St. Louis. On the commercial staff in charge of sales is Walter E. Weiler of St. Louis. Weed

KFRU

&

FCC Bar Association Recommends Big
Change

in Practice,

FAR-REACHING changes in the
proposed new rules of practice and
procedure of the FCC, designed to
anchor responsibility with the Commission itself rather than with
subordinates, were recommended
Sept. 12 by the Committee on Practice and Procedure of the Federal
Communications Bar Association.
The report of the committee,
published in the Journal of the organization, was sent for criticism
to its membership of attorneys
practicing before the FCC. Replies
were requested within 30 days,
after which the executive committee will shape the final report for
submission to the Commission by
Oct. 15.

The committee suggested that
the Commission be requested to
hold an informal conference or
hearing presided over by one or
more commissioners, at which time
suggestions and recommendations
of the Bar Association could be
presented and discussed. Under the
plan originally outlined by the
FCC, the proposed changes would
be discussed at an informal conference with the Rules Committee
of

FCC

department heads.

Tighten Formal Procedure

The committee, comprising four
Washington practitioners before
the FCC and two of New York,
suggested a number of drastic
changes in

FCC

pi-ocedure. It

urged

that the practice before the Commission in the future conform more
closely to the new Federal rules of

procedure which become effecthis month for the Federal
courts and which have been adopted by the Supreme Court. Tightening up of all provisions dealing
with formal matters before the

Procedure Rules

cedure, examiners presumably are
not designated by the Commission
but are assigned in routine fashion.
All of the examiners' reports contain recommendations to the Commission whereas, under the suggested procedure, the examiners
would be instructed as to whether
they should make recommendations
and as to the precise issues to be
covered.

1934 Rules

New

rehearing, notice to applicants and
general procedure also is suggested.

The FCC's proposed rules were
made public July 11, at which time
they were submitted to the Bar Association for criticism. They were
drafted by the Rules Committee of
the FCC, made up of department
heads, and are designed to supersede regulations which have been
in
force and substantially unchanged since the FCC was created
in 1934. The Bar Association's committee comprises Arthur W. Scharfeld, chairman; Frank Robertson,
former FCC assistant general
counsel; Donald C. Beelar and
Carl- A. Smith, Washington members, and S. F. Landon and Chester
H. Wiggin, of New York. The latter two were unable to participate
in deliberations of the committee
or preparation of the report, it
was stated, but gave "valuable

suggestions" which were reflected
in

it.

Urge Motion Docket

civil

tive

Commission is proposed.
Repeal of the controverted "twoyear rule" which prevents FCC
legal employes from practicing before the Commission for two years
after their retirement from government service, suggested in the
Commission's

original

draft,

was

given the support of the Bar committee. It suggested deletion of a
sentence which it claimed was unnecessary but otherwise placed its
stamp of approval on this controverted nrovision.
Possibly the most provocative
suggestion in the committee's report was that, in order to have
FCC practice conform with other
administrative agencies, the Commission itself specifically designate
the person, examiner or commissioner who is to preside at hearings and also the subject matter to
be covered. Under existing pro-
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In suggesting that the new Federal rules on court procedure be
applied to the FCC provisions, the
committee declared that they could
be readily applied to the communications practice and also would
tend to facilitate the handling of
matters by attorneys in general
practice who are already familiar
with the Federal court rules. The
committee supported the suggestion that a Motion Docket be set
up within the FCC but recommended that a commissioner be
designated to preside rather than
any other FCC employe. It was
held that this development would
be an "important innovation"
which would tend to overcome the
disadvantages of the present method of handling motions, petitions
and other pleadings.
In connection with the suggested

new procedure regarding handling
of cases by examiners or commissioners, the committee said its pro-

(Continued on page A6)

Co.

the national representa-

is

tive.

KXOK, 1,000 watts
time on 1250 kc, will mark
the first granting of a full-time regional license in a metropolitan
area in several years.
Departing from the usual dedicatory program, KXOK will begin
its operations by carrying the first
feature of its regular Monday
schedule, when it goes on the air
at 6 a. m., Sept. 19. Executives of
the station announced the opening
programs would be typical of those
to be heard in regular operation.
Opening of

full

To Build Own Shows

Now Used

procedure for petitions or

19

Sept.

No Gala Inaugural Scheduled;
Weiler Named to Head Sales

KXOK

will operate independent-

network connections although
frequent interchange of programs
will be carried with KFRU. The
ly of

policy of the station will be to
originate and build its own shows,

using live talent, rather than to
depend on recorded features.
Programming, is under the supervision of Allen Franklin, pro-

WLW,

gram

director, formerly of
Cincinnati. Blaine Cornwell,
KVOO, Tulsa, is production
ager, and Bruce Barrington,

WEBQ,

Harrisburg,

111.,

is

from
manfrom
news

editor and commentator.
Staff personnel includes

Jerry
Burns, from KITE, Kansas City;
Paul Aurandt, from KOMA, Oklahoma City; Bert Metcalf from
WAAT, Jersey City; Bob Lyle,

WTAZ,

Springfield, 111.;
Betty Arnold, from WLW, Cincinnati; Harry Colman, from KVOO,
Tulsa; Lloyd Anderson, from
WILL, Champaign, 111.; the Barnes

from

family,

from

WWL, New

Orleans;

Buchan, from WEW, St.
Louis; Jack Beck, of St. Louis.
Carl Rossow, St. Louis conductor has been signed as musical director of the station. The musical

Alex

staff

will

include

Norman

Paule,

Clark Sparks, June Curran, Jeanne
Renard, Francis E. Jones, the Mast
Sisters and Corleen Davis.

KXOK

are locatThe studios of
ed on the fourth floor of the StarTimes Bldg., 12th and Delmar
Boulevards. Three in number, they
are of the isolated wall type as
designed by the NBC Engineering
Sm-vey Service. They are acoustically treated with U. S. Gypsum
Co. materials and are air conditioned throughout.
The RCA transmitter is located
in Venice, 111. The two towers for
the antenna system are Truscon
self-supporting radiators, 180 feet
high.

SPORTS

EDITORS

American
of
college publications will predict the
results of each Saturday's big football
games in Campus Capers, to be heard
Saturdays at 1 :30-2 p. m. on NBCRed, start ing Sept. 24.

KXOK. new

St.

Louis station, will

carry nine midwestern football games
under sponsorship of Greisedick Bros..
St. Louis.
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!

— 23

!

STATIONS

22 MARKETS

IN

COMPLETE COVERAGE
OF RICH AND RESPONSIVE

SELL
The PROSPEROUS

TEXAS MARKET

TEXAS!

W.TH
Texas, larger in area than

all

of

New
If

you want

sales,

sales are being

ness

go

made

after sales

where

— TEXAS. Busi-

maps and surveys show one

clear

fact that no sales-minded executive
can afford to overlook: Texas is the
largest bright-spot market in America!
Texas offers advertisers more custom-

with money to spend than any
other state in the Union.

ers

If you want complete, effective and
economical radio coverage of the richest markets in Texas, use the new

WRITE. WIRE

England, is a prosperous
region made up of many rich and

Texas State Network. TSN, with 23
stations in 22 major Texas cities, is the
first network to offer advertisers such
complete coverage. 99.3% of Texas'
radio

homes are

responsive markets served by the

I

in the area served by

Network

the Texas State

Complete coverage

Texas State Network. Texas in 1936 had a spendable income of $2,300,000,000.00
(billions) and in 1937 retail sales
stations of the

totaled $1,666,880,000.00!

only one advantage that TSN offers. Get the facts
about TSN's many advantages. Learn
how you can do a low-cost selling job
with America's most flexible regional
is

possible for the first time complete radio coverage of this great
state, with a population in excess
of six millions

OR 'PHONE FOR INFORMATION

Texas State Network,

Inc.

President

NEAL BARRETT, Executive Vice-President
GENERAL OFFICES: 1119 West Lancaster, FORT WORTH
Business Offices in

New

York, Detroit and

Chicago

.

.

.

Key

Stations:

KFJZ

or

lo-

cated in 22 major markets, makes

network

ELLIOTT ROOSEVELT,

TSN,

with 23 stations strategically

KTAT, Fort Worth, and

WRR,

Dallas

Purported Results
Of News Surveys
Belittled by NAB
Miller Describes Articles
Misleading, Unauthorized

PUBLICATION

of

Store Strike in Frisco
Cancels Advertising of
Several Local Stations

SAN FRANCISCO'S

purported re-

news broadcast survey
conducted by the NAB last June
drew a strong denial Sept. 3 of
their veracity from Neville Miller,

sults of the

NAB

president.
In a statement issued from Centerville, Cape Cod, Mass., where he
was vacationing, Mr. Miller declared that no such survey had
been released by the NAB, which
was the only agency in radio empowered to make the release. The
published reports indicated that
13% of the news broadcasts were
"biased".
In addressing the
district
meeting in Philadelphia Sept. 10,
attended by some 50 broadcasters
of Pennsylvania, New Jersey and
Delaware Mr. Miller challenged
the accuracy of the published reports, asserting they painted the
blackest possible picture.
The actual results of the survey
will not be released, he declared,

NAB

an intelligent report can be
He added, however, that
it
was his view that the news
broadcast situation is "very
healthy" and that broadcasters
have nothing over which to be
alarmed. "If the report had been
any better they w ould have said
that it had been doctored and that
nothing could have been that per-

The survey was undertaken by
NAB last June in a move initiated by Mark Ethridge, former
the

NAB

president. In a letter, he rethat all stations submit
scripts of all news broadcasts for
the week of June 20. Mr. Ethridge
had stated that the charge had

quested

been made in quarters "which cannot be ignored" that a great many
stations are putting "biased news
broadcasts on the air."
Script Tabulation

was understood within the industry that the report would not
It

be released generally unless occasion was found for it. The actual
tabulation of the script was turned
over by the
to a research
group at Columbia University. This

NAB

work,

it is

understood, was sunnle-

mented by Crossley Inc., research
organization, which made transcripts of news broadcasts in a

number

of cities.

"Leak" of the purported results
of the survey caused consternation
within the industry because specific
stations were mentioned in connection with alleged bias. The reports
were published the end of last
month in the New York World-

Telegram and Motion

Picture

Daily.

Mr.

statement

follows

in full:

"Word has reached me here that
there has been published in certain
sections of the press, a survey of
radio news broadcasting, purporting to be a report of a survey
conducted by the NAB. No such
survey has been released from the
headquarters of the NAB, the only
agency in radio empowered to release such an association report.
Any report, purporting to oe based
on the findings of such a survey, is
unauthorized and misleading.
"All shades of public opinion

Page 28

•

and KJBS.

Accounts suspending their radio
advertising for the duration of the
strike included:
KPO Joseph Magnin Co., sponsoring the live talent audience par-

—

COWS

had their inning, and outing as well, as the annual fair season
got underway. Milking derbies were rampant, as stations gave udderby-udder accounts. Red Joyner (left), of WHKC, Columbus, safe behind
an optical defense, watched Betty Angel win the Ohio milkmaid championship in front of the WHKC booths. Jack Harris (right photo), of
WSM, Nashville, covered the Tennessee Dairy Festival at Pulaski in
which Gov. Browning (at udder), and Mayor Cummings of Nashville
staged a battle of the squirts interesting to lookers and listeners alike.

MRS. TUCKER'S SHORTENING
Finds Radio

Its

A
INTERSTATE

Cotton
Co., Sherman, Texas,
ers of Mrs. Tucker's
has relied chiefly on

No.

1

Oil Refining

manufactur-

Shortening,
radio to attract attention to the celebration
of the silver anniversary of its
product during 1938, and to increase sales throughout the year.
The company began the manufacture of Mrs. Tucker's Shortening back in 1913. When 1938 rolled
around, it was only natural to feature the product's silver anniversary in all advertising, including
billboards,
newspapers,
24-sheet
cooking schools in which the short-

ening was featured in cake-baking
contests, and on three quarterhour programs weekly on WFAA,
plus spot announcements
placed on scattered smaller radio
stations in Texas and Colorado.
Dallas,

Radio Promotion Leads
Of all media used in the 1938
campaign, the
program,
Mrs. Tucker's Smiles, now in its
sixth year on that station, and the
spot announcements on other stations have proved most successful.
Since the beginning of the year,
two continuous special offers have
been a part of the radio campaign.
One offers listeners a four-pound
carton of Mrs. Tucker's Shortening
in exchange for a quarter minted
in 1913, the year the company began making the shortening. This
is a saving to the customer
vary-

WFAA

—

have freely attested to the fairness
of American l-adio in its handling
of news, political candidates, and

"Radio is pioneering in a new
field. There naturally will be differences of opinion as to standards
and policies. Broadcasters do not
propose, however, to await investigation, but do propose to give
careful consideration to every problem of the industry and to criticisms from within and from without.

"But we assuredly will not accept any judgment in regard to
news 'bias' which is not based on
a full study of the problem including the standards by which news
'bias'
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is

to

be adjudged."

Medium

in

—

—

bought by listeners. Many
listeners report they are collecting
a whole set of Mrs. Tucker Silver
been

Anniversary spoons.
Periodic promotion contests have
been staged on the programs since
the first of the year, independent
of the two offers mentioned above.
Silver Anniversary Theme
First of these wr as a contest for
a recipe for "Mrs. Tucker's Silver

Anniversary

Cake."

Even

Who's

Dancing

nights,

8:15

to

KSFO—

C. H. Baker Shoe Co.,
sponsoring Don Allen, the Hollywood Reporter, Tuesdays, 5:30 to
5:45 p. m.
C. H. Baker Shoe Co.,
sponsoring The Magic Isle, transcribed quarter hour, Wednesdays
and Fridays; and Star Outfitting
Co., spot announcements.
Star Outfitting Co., spot

KFRC—

this

second prizes, etc. During Januarv
alone more than 6,000 cake recipes

we^e received.
The second

special promotion,
duriner April, featured another contest, the only requirement of which
was that listeners submit a sen-

tence of not more than 25 words
on "Why I Prefer the Creaminess
of
Mrs.
Tucker's
Shoi-tening".
More than 3,000 sentences were received. These two contests drew
approximately 10,000 entries.
Third special radio promotion,
during May, was the offer of a
Mrs. Tucker Silver Anniversary
spoon free to every housewife celebrating her silver wedding anniversary during that month. Three
hundred and ninety housewives
wrote in for spoons.
During June, month of brides,
the radio programs carried another
free offer, this time one of a pound

—The

Emporium, spot an-

nouncements
Federal Outfitting
Co., spot announcements; and Sherman, Clay & Co., two-hour tran;

scribed classical concert seven
nights a week, 10 to 12 midnight.

Heatter for Bank
MODERN INDUSTRIAL Bank,

New York, on Sept. 7 started
twice-weekly sponsorship of Gabriel Heatter, on WOR, Newark, to
be heard Mondays and Wednesday
evenings. Rogers Peet Co., men's
clothing chain, which has sponsored Heatter five nights a week,
is now on Tuesday, Thursday and
Saturday, but on Sept. 27 will drop
Tuesdays in favor of R. B. Sender,
which will sponsor Heatter, for
and WGN, ChiKreml, on
cago. In addition, the commentator
on
is heard for Barbasol on
Sundays, on General Foods' We,
the People on CBS on Tuesdays,
and via transcription for JohnsManville Corp. Agency for Modern

WOR

WOR

Industrial Bank
Pratt, New York.

&G

P

the

contest reflected the "25" and the "silver"
angles of the entire campaign.
Twenty-five silver dollars were
first prizes, 25 silver half-dollars
in

show
Sunday

8:30.

KJBS

with

prizes offered

Tonight

announcements; and Frank Moore
Shoe Co., spot announcements.

the sales territory—of
from 10 to 20 cents on a carton of
shortening. To date
featuring
this silver anniversary angle on
the radio program only the company has received 10,240 quarters,
which means that 40,960 pounds
of shortening had been sold up to
August 15 by this single offer.
The other offer is a "Mrs.
Tucker Silver Anniversary Spoon"
for 10 cents and a trade mark from
any size carton of the shortening.
This amounts to an outright sale
to the customer. The spoons are
specially - made,
with the Mrs.
Tucker trade mark stamped on the
handles. More than 22,000 have

ing

ticipating

KYA—

Promoting

Silver Anniversary

controversial issues.
Miller's

KYA

KFRC,

until

fect."

including KPO, KSFO,

tions,

written.

7

department

store strike, which effected approximately 6,000 workers, dealt a blow
to all the local advertising media,
including radio. The department
store operators have a joint agreement that when a strike is called
effecting their business, they will
cancel all advertising. Repercussions thus were felt by local sta-

as

is

Marschalk

&

Italian Serial

PROCTER & GAMBLE

Co., Cin(Ivory soap), on Sept. 12

cinnati
started

a new Italian language
program, Ivory Masques, on WOV,
New York, piped to WCOP, Boston, and WPEN, Philadelphia. The
series, succeeding Ivory Tower, is
heard five days weekly, but not as
a continuous story; it is a group
of radio plays, each to take from
four to six weeks for completion.

Agencv

is

Compton

Adv.,

New

York.
carton of the shortening to every
bride who would send in written
proof of her marriage during June.

Four

hundred

and

five

Texas

brides began married life in June
with a free carton of Mrs. Tucker's
Shortening on their pantry shelves.

The special silver anniversary
promotions on the radio programs
have been so successful that advertising in all other media is
being patterned after it. The campaign has been handled by Wilson
Crook Advertising Agency, Dallas.
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ONECONTRACTDUZZIT
TOP END
and TIP END
The

o'

TEXAS

THREE

outstanding

stations

under the

same management

... in

Texas' two important,
isolated markets.

NOW

OFFERED

AT
ATTRACTIVE
COMBINATION
RATE
LOWER VALLEY

'TEXAS

4 T %£

For detailed information contact their
national representative

HOWARD

K.

Kansas City

Chicago

WILSON CO.
New

York

1
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Shown above
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a busy scene in the

tions, located in the heart of

This

is

main

downtown

one of the many services

of the

office of

New

is

CommunicaStreet.

Radio Corporation of America.

HE POWER
station

RCA

York, 66 Broad

of a broadcasting

not measured in

kilo-

watts alone, but in ability to

The world-wide
Communication services of RCA may

hold an audience.

seem to have little connection with your
station's

of

power

power. But

when you think

in terms of audience, rather

than kilowatts, the connection

is

clear.

At the Riverhead, Long

Island, receiving station of

tions are scores of antennas.

This

is

RCA

Communica-

the point of reception of Euro-

pean features that are heard on hundreds of American radio

All radio broadcasting

communications
was

a pioneer.

a field

RCA

stations.

stemmed from
in which RCA

research in this

field has constantly led to

improve-

ments

programs

in transmitting radio

more power to your station. RCA
Communications each year brings
.

.

.

scores of overseas features to

mitter.

..
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your trans-

your
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TOWNSEND DIRECTS

NEW CASTLE

WKST,
WITH

main studios and

This Broadcasting Business

offices lo-

cated in the magnificent local Scottish Rite Cathedral Bldg. and with
transmitter house halfway between
New Castle and
Ellwood City, the

* No.

Wharton School

on

under the general

management

o f

Mr. Townsend
W. Townsend,
part-owner and manager of WJW,
Akron.
Station manager and program
director will be Arthur W. Graand
ham, formerly with
other Ohio stations. Herbert S.
Kirk, with the Universal Sanitary
Mfg. Co., New Castle, will be commercial manager. J. Leonard Tayannouncer, will
lor, former
be chief announcer and continuity
chief. Mr. Townsend and Fred W.
Danner, of Akron, each owns 80

WJW

WJW

shares of the stock in the Keystone Broadcasting Co., licensee,
while Mr. Kirk owns 40 shares.
Mr. Townsend is a lieutenant in
the U. S. Naval Reserve who
gained wide fame several years
ago as a liaison officer for the Settle-Fordney stratosphere balloon
flight in charge of the station at
Akron, and also handled the flights
of the dirigibles Akron and Macon.
He is an experienced radio operator and still holds a first class license.

The new WKST will operate
with 250 watts daytime on 1250
kc. It will have studios in New
Wilmington and Ellwood City, and
will carry INS news and NBC
Thesaurus. Western Electric equipment is being used throughout
along with a three-quarter wave
Lehigh shunt-fed tower. Installation is being directed by McNary

& Chambers, Washington

consult-

2.

writer, radio's first
former director of reand the author of

economist, is
search of the
several volumes dealing with broadcast economics.
well did your station do as
compared to the average for your
class, or for stations situated in

NAB

HOW

works.
3. Unlimited time regional stations on national networks fare
more than twice as well as those
not on networks.
regional
4. Unlimited
stations
on regional networks only, have
the largest average sales of any
regional transmitter other than
those unlimited regional stations
situated in cities of one million
ponulation and over.
5. Unlimited time local stations
affiliated with national networks
enjoy average revenues of 52.8%
greater than those not affiliated
with any network. The location of

communities of similar size? Complete information on this subject
has been made available for all
classes

stations

of

the

for

first

time in figures recently comniled
hv the Federal Communications

Commission and summarized here.
Some of the more important
facts revealed by these figures
with regrard to available revenues
by classes of stations are as follows
1. Average gross revenues of 50
kw. stations from the sale of time
have increased more rapidly since
1935 than those of any other class.
These rose 55%. as compared to
a 51% increase for lower powered
clear-channel (5-25 kw.) and high
powered regional stations com:

1937 Average Net

these stations in major markets is
probably a more important reason
*It has been necessary to estimate the
increase for the last two classes of stations because of the fact that gross time
sales are given only for transmitters with
net sales of more than $25,000 annually.

and Over

Size of

tso.ooo- loo.ooo- 50,0001,000,000 250,000 100,000

Clear channel
50 kw. & over unlimited $936,240 $808,787 $542,952 $274,382
50 kw. & over part time
337,821 261.194 239.241
High-powered regional
319,174 145,463
Regional
Unlimited
323.650 232.607
154.000
106,650
Part time
128.922
81,083

Dav time

4M00

94,655

84,085

}

Community
25.00050.000

10.00025,000

1

Under
10,000

Oshkosh Fall Plans
OSHKOSH OVERALL Co., Oshkosh, Wis., on Sept. 26 starts the
following shows on these stations:

WLW,

half-hour live Sunday show

called

Sing

WBT,

thrice-weekly

Time;

WMAQ

and

quarter-hour

hem & Martha; WHO,

thrice-weekly 15-minute live show
of Levi & Martha;
and
two daily transcribed an-

WD AY

WOW,

nouncements. Ruthrauff
Chicago, is agency.

100,574
28,432

75.600

52.024
'

25.84/1

51,336

1937 Average Net

$56,585
32.501
21,629

$47,592

53.694
34.667
29.122
20,790

26.840
20.706
15,120

14.765
12.067
13.198

$68,423

)

55,747

41,630
J

Sales of Stations

50.451
27.152

1

(A) Stations Affiliated With National Networks
CLASS OF STATIONS
Unlimited
Part-time
Day
Clear channel
over

275,769
$837,769
175,731
275.163
232.319
187.356
53,613

50 kw. and
5-?5 kw.

High-powered

regional

Regional
Local

Total

$459,451
142,226

$583,463

105.551

232.319
174.284
52.212

$83,117
33.305

(B) Stations Affiliated With Regional Networks Only
Unlimited
Part-time
Day

& Ryan,

CLASS OF STATIONS

Thom McAn News
MELVILLE SHOE

Corp., New
York (Thom McAn shoes) is sponsoring a series of 312 fifteen-minute news commentaries, Thom McAn Shoe Reporter, which started
Sept. 6 on
Boston, and

WNAC,

Providence.

Unlimited
Part time
Day time

The programs

are heard Monday through Saturday, 7:15-7:30 a. m. Neff-Rogow
Agency, New York, handles the
account.

Clear channel
kV
and ° Ver

i°25

kw

Hiah-pZwered regional""-

l

and

'

$252,871

$86,265

o-A-^r-^-Wn

Unlimited

-

and talent*
4.

,

,

less

*
frequency

Day

Part-time

.

Regional
Local

$82,344

$85,670

$52,688

22,454

(pancake flour), on Sept.
12 stained a daily series of transcribed spots on six stations in

cy, Mich,

selected

H.

Midwestern markets. John

Dunham
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Co.,

•

Chicago,

is

agency.

CLASS OF STATIONS
Clear channel
50 kw. and over
5-25

x

Unlimited

Part-time

$837,769

$459,451
142,226

kw.

High-powered regional
Regional
Local 1

The FCC

Day

$67 048
29^877

Total

t!8
,
»3»^.4bd

232,319

91,964
26,521

41,711

...

definition

agency commissions.
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—

—

paragraph.
3. The average revenues of local
unlimited

stations illustrate particularly well the influence of the
size of market on advertising volume. The revenues of stations in
cities one million and over are
twice those of the average network-affiliated local stations and

those

as

of

stations

located

of

net sales

is

gross time and

$56,020
18.828
talent

sales

less

in

towns under one million population.

Though

information

is

not

available for a complete comparison with 1935, several trends seem
certain. The average revenues of
clear-channel stations in cities under 250,000 have shown the greatest relative increase in their class.
Regional stations have gained be-

40% and 50%

tween

in cities over
while their average revenues have increased but slightly in
towns of smaller size. Average revenues of local stations have increased markedly in cities over
one million and in communities
between 50,000 and 250,000 popu-

50,000,

There has been

lation.

little

in-

crease elsewhere.

AMERICAN BIRD PRODUCTS,
Chicago (3-Vees birdseed), on Oct.
16 wil1 start a quarter-hour transcribed spot series on WSM, KTRH
and WTCN to supplement its MBS
network show which starts the
.r -io „„„„ TT^T nn
noon rnol, On
same Clay, 11.40-1Z
i

....

KOIL

WHK WHB WRR

WGN

(D) All Stations

McKenzie Using Six
Mckenzie milling Co., Quin-

as compared to larger cities, especially in view of the fact that
fewer of them are affiliated with
networks.
2. The comparatively high average revenues of part-time regional
stations in towns under 10,000
population $50,451 is indicative
of their use by advertisers to cover
rural markets beyond the immediate trading areas in which they
are located. This fact may also explain the strong position of the
stations discussed in the preceding

weeks the network show

kw.
High-powered regional
.

Unlimited time regional statowns from 10,000 to 50,000 population do remarkably well
1.

tions in

with a rebroadcast on KFEL
at 3:45 p. m. EST. Signed for 52

Clear channel
50 kw. and over
5-25

ness.

WGN
KWK

Any Networks

(C) Stations 35,120
Not Affiliated With

CLASS OF STATIONS

$162,010
48 073

$40,911

3 :483
,
i
sales
as A
defined by the FCC are gross sales
of, ?times
similar discounts as well as agency commissions.

Tt3\
*Net

Community

3-Vees Places Discs
Total

""

Regional

Size of

Analysis of average station revenues by size of community reveal
additional facts not generally appreciated in the broadcasting busi-

4.

T.ocal

ing engineers.

tional networks.
7. The
181 stations whose annual sales are less than $25,000
have an average net sales of $15,544. They represent 29% of the
commercial stations and account
for 3.4% of the revenues of broadcasting business. They are the
marginal fringe of radio.

more than seven times as great

by

Sales

1,OOOJ)00

CLASS OF STATION

Though complete data are not

available, there is some reason to
believe that the average revenue
of regional and local stations not
affiliated with networks have risen
slightly faster than those on net-

The

Commerce.

S.

WEAN,

Commerce

bined, an estimated rise of 39%
for regional stations and one of
43% on the part of lower stations.*

* Third of a series of analyses of
broadcast operating statistics for 1937.
based on data compiled by the FCC
for that year and showing trends since
the 1935 survey of the Department of

or
2

about Oct.

of

of Finance and

University of Pennsylvania

by the
FCC, will go on

discs

S.

Station Revenues
HETTINGER, Ph.D.

last

March

air

HERMAN

au-

Pa.,

thorized
the

3—Average

By DR.

new WKST, New
Castle,

for this situation than is the mere
fact of network affiliation.
6. Unlimited local stations affiliated with regional networks only,
do almost as well as those on na-

232.319
137.370
35.975
discounts and

will origi-

nate at
and will feature canary songs with background organ
music. Weston - Barnett, Chicago,
has the account.

National Tea on 3
NATIONAL TEA Co., Chicago,

on

Sept. 12 started an extensive number of spot announcements on these
three Chicago stations:

WGN

WBBM

WLS.

The

recently
placed its account with StackGoble Adv. Agency, Chicago.
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OF THE

ST. LOUIS

MARKET

of a good ordinary hammer may
flatten lead and not phase Platinum. To a Trip-

One blow

AS*

hammer Lead and Platinum

are alike— it flattens

both with the Frequency of its blows.
Impressing prospective Buyers by Radio

good deal

The method

like flattening metal.

Triphammer

the

applies.

It

is

a

of

the successive

is

impressions of Frequency which treats all
prospects alike and converts them into Buyers.

A
St.

Coincidental Survey recently completed in
Louis by R. L. Polk and Company revealed

KWK

during some periods of the day
had
as much as forty-two per cent of the audience.
But regardless of audience a Station must have its
rates adjusted to the success factor— Frequency.
has done this. During some
In St. Louis
periods of the day you can buy three quarter
for the price of one on its prinhours on
that

KWK

KWK

cipal competitive station.

KWK

is

That

the Triphammer of the

is

St.

why we

say

Louis Market.

THOMAS PATRICK INCORPORATED
HOTEL CHASE

ST.

Representative PAUL H.

New

York

Chicago

LOUIS

RAYMER CO.
San Francisco

!

AFRA

to Start

Mutual Negotiations;

Spud Marathon
WOR-MUTUAL will carry

Will Hold First Convention Nov. 14
PLANS for the first annual convention of the American Federation of Radio Artists, to be held in
St. Louis the week of Nov. 14, are
under preparation at the union's
national headquarters in New
York, although the complete convention program is not expected to
be completed until next month.
Only definite part of the agenda
is the election of officers and of
15 directors, as called for in the
constitution.
The
organization's
full board of 45 directors is set up
on a stagger basis, with members
elected for three-year terms so
each board will consist of 15 new
and 30 continuing members. Provision for the annual convention
was made because AFRA, unlike
Actors' Equity and the Screen
Actors' Guild, is not concentrated
in a single center but spread out
over the entire country and the
convention is practically the only
way the members have of considering national problems.

The nominating committee, appointed by the national board to
receive and prepare nominations,
includes actors, singers and announcers (three branches of talent
represented by AFRA) from all
sections of the country, consisting
of: Carleton KaDell, Los Angeles;
Jack Moyles, San Francisco;
Maurice Cliff er, St. Louis; Virginia
Payne, Chicago; John MacBryde,
William Adams, Carol Deis, Claude
Reese and Robert Waldrop, New
York. Don Phillips, president of
the St. Louis local, will act as host
to the convention, with Steve Tammany handling publicity for the
event.

Dickering With Mutual
Since

number

the

of

AFRA

members who

will attend the session can not be estimated at this
time, it was said, no decision can

be made regarding hotel accommodations. Each local is entitled to
one delegate for each 25 members

executive secretary of AFRA, who
added that the provisions of the

a

description of the potatopicking contest between Gov.

Lewis 0. Barrows of Maine
and Gov. Berzilla W. Clark
of Idaho, a feature event of
the annual International Potato Picking Contest. Held at
Fort Fairfield, Me., on Sept.
28, the scene will be described by Dave Driscoll.

standard agreement have been put
into effect and are working very
smoothly at both networks. Tom
Tully has been engaged by the
union to look over all network
contracts for sustaining artists to
see that all provisions of the
standard contract are being observed and that all sustaining
artists are
members. The
announcers' contract at NBC is
also working out well, Mrs. Holt

AFRA

said.

No

gesture

will

be

made

towards a
in good standing as of Sept. 1,
which would mean some 230 dele-

gates, as the national membership
just under 6,000, having been

is

swelled considerably following the
completion of a contract with NBC
and CBS covering all sustaining
artists employed by these networks. Provisions have been made
for proxy voting, however, so less
than that number of delegates may
be present.
Negotiations for a similar contract with Mutual will be started
shortly, according to Emily Holt,

similar contract with
CBS, she said, as long as the announcers of this network are satisfied with their present affiliations
with the American Guild of Radio
Announcers & Producers, independent union organized at WABC,
New York, early last year.

Negotiations between

AFRA

and

the American Association of Advertising Agencies to work out a
standard contract covering actors,
singers and announcers employed

on commercial programs, were
scheduled to resume Sept. 13, A
series of preliminary conferences
had been held last winter, but
were broken off in the spring pending the completion of the sustaining contracts with the networks.

During the summer the AAAA circularized its membership with a

A

NETWORK FEATURE FOR LOCAL SPONSORSHIP!

questionnaire to determine the existing rates of pay and conditions
of employment of commercial talent and also the wishes of the advertising agencies regarding a continuance by the
of its meetings with AFRA.
Queried by Broadcasting as to
the results of this survey, John
Benson,
president, said that
while he was at this time unable
to divulge the details of the re-

AAAA

Fulton Lewis

Jr.

AAAA

they

were overwhelmingly
having the AAAA continue
to
negotiate a standard
agreement, which would then be
submitted for agency acceptance.
The hearing held in St. Louis by
the National Labor Relations
Board to determine whether announcers should be grouped with
actors and singers for the purposes
of collective bargaining and union
representation has been completed
and the evidence and the examiner's report sent to Washington.
plies,

in favor of

NOW AVAILABLE!
50 Stations Coast to Coast.
interested in the

Lewis,

Jr.,

is

People everywhere are

news from Washington

.

.

.

Fulton

the only daily commentator from the

Nation's Capital offered on any network! His network

program

is

now

available

Mondays through Fridays

for

at

7

local

sponsorship,

P.M., E.S.T. To be

and rates immediately!

National Representatives

new program

WM.

G.

RAMBEAU

NEWS
before

it

uncovered the FarnsworthJapanese spy activities, finally turning Farnsworth over to the United
States government authorities.

!
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spot

Corp., Chicago, on Sept. 12 started
national spot campaign using

one-minute

transcribed

announce-

ments five weekly on 22 stations.
John H. Dunham Co., Chicago,

lOOOWATTf

mo kc:

AFFILIATED WITH MUTUAL BROADCASTING SYSTEM
•

soon start a fall

a

9 He

predicted the outcome of the
primaries in Pennsvlvania, Oklahoma, Iowa, Colorado, Tennessee,
Kentucky, Mississippi and Virginia

York.

campaign of one-minute transcribed
announcements daily, using 33 stations on a national basis. O'Cedar

# He

carry the rest

will start Oct. 11, to

be heard Tuesday and Thursday
afternoons for 26 weeks, originating at WNAC, Boston. Agency is
Brooke, Smith, French & Dorrance,

cago, will

predictions.

9 He

Bangor,

Two New Campaigns
WILLIAMSON CANDY Co., Chi-

Fulton Lewis, Jr., has become nationally prominent for his uncanny

Page 34

CO.

mission,

New

happens!

predicted that Governor Landon would carry Maine and Vermont
and that President Roosevelt would

Com-

Me. (potatoes),
will use 17 Mutual stations for a
twice-a-week program, Girl From
Maine, featuring Marjorie Mills,
who conducts a participating series on the Yankee Network. The

sure you get this program, write, phone or telegraph
for full information

Maine on Mutual
MAINE DEVELOPMENT

handles both accounts.
Survey, Broadcasting,

[See Spot

Aug.

15].

WMFR,

High Point, N. C, 100-watt
daytime station on 1200 kc, has been
authorized by the FCC to go to full
time with the same power on the same
frequency, effective Sept. 16.

BROADCASTING

•

Broadcast Advertising

A PROFITABLE MARKET
for

FOOD

COiOfi
ADq
C<*Pif<
O.S.

AV>*AG1

~$68

and

DRUG

S3

fl

Per CQ
PiU

age

~$10

Colorado Springs, a productive market

advertisers,

has an annual food

city of its size.

Its

bill

for

With

Per c
apit Q

KVOR

food and drug

nearly twice that

purchases in

times the national average.

*Pif<

coto

Advertisers

£

Per Cc

of the

aver-

retail

drug stores are three

this

market's noteworthy

is

the

HOME STATION

and with the vital selling force of KVOR, food
and drug advertisers have both an active big-spending market
and an effective result-producing medium for covering this area
record for buying

to
Colorado Springs

and

economically and profitably.

Southern Colorado
KVOR LISTENING AREA
KITCAI&M

SUMMIT/

COLORADO SPRINGS
CBS
AFFILIATE
Affiliated

with

1000

WATTS

I

COLORADO
AM*!

FULL TIME

WKY, Oklahoma

I

A

ZR.MS0

SPRINGS

WHO
PUERLO

City

and the Oklahoma Publishing Company

NATIONAL REPRESENTATIVE
cards and letters were received by
KVOR from all over Southern Colorado in
response to one program during its recent
187

alent hunt.

THE KATZ AGENCY. INC.

9

L_J PRIMARY

CZ3 SECONDARY

—

WLS

Shifts Staff

Expands

Activities

Kalar

Now Program

Cook

Assistant

APPOINTMENT
lar,

manager

Director,

Manager

of Philip B. Kamusic
of the
as program director

WLS

department,
succeeding George C. Biggar, who
has joined WLW,

was announced
Sept. 12 bv Glenn

Snyder,

WLS

general manager.
Other executive

changes also were
announced by Mr.
Snyder, including
appointment o f
George R. Cook,

Mr. Kalar

business manager
1928 as assistant
manager, William R. Cline, sales
manager, to take over direction of
all sales promotion, Grace E. Casof

WLS

since

and

sidy, as traffic

office

manager,

and Harriet H. Hester as educational director.

Simultaneously, Mr. Snyder announced reorganization of the program department with Dan B.
Hasmer elevated from the continuity department to assistant pro-

Frank

gram

Baker

as

director,
continuity director, Roderick Cupp,
production director, and George
Menard, farm program director.

Expanded Operations
Mr. Snyder announced that the
changes in the executive department were necessitated by enlarged
operations of the station and by
the fact that he has been devoting
considerable time in assisting Bur-

WLS

president, in
ridge D. Butler,
the executive management of KOY.
sister station.
Phoenix,
program director
The new
is a native of Iowa and has had
considerable stage and motion picture experience. He lived on a
farm and attended country school
and has first-hand knowledge of
farm problems. He came to Chicago in 1926 and his first experience in radio was as a singer. He
for
has been featured over
more than eight years and is credited with the origination of many
successful programs, including
Song Portraits, Old Music Chest,

WLS
WLS

WLS

Songs We Forgot To Remember,
and Bob Davis and His Happy
Texans.
Mr. Cook,

WLS

new

assistant
manager, has been
with
1931.

WLS

since

For the past

year he has undertaken almost
the entire responsibility for
the plans and
erection
of
the
Mr. Cook
new
transmitter which goes into operation
in October. As soon as the transmitter is finished, Mr. Cook's first
responsibilities will be remodeling
studios
and modernization of
in the Prairie Farmer Building.

WLS

WLS

Mr. Cline, who came to WLS in
1931 as an announcer and continuity writer, has been promoted
rapidly. In 1933 and 1934 he managed the WLS office at the Chicago Century of Progress. He entered the sales department and in
1935 became sales manager. As
head of the promotion department
he will supervise such regular

WLS

activities
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The

Prairie

HARMON

AS A NATION LISTENS

.

.

By

I.

MOSELEY

WAIR, Winston-Salem, N. C.
THAT RADIO is a leading force
in raising the cultural standard of
America there should be no doubt,
yet occasionally there pops up an
attempt to disprove radio's accomplishments. Lately groups of news-

papers have attempted to discredit
the wide coverage and effectiveness of radio and, in turn, prove
themselves the greater. They've
gone extreme in proving their
greatness without taking heed of
those things only radio can do.

Frank R. Kent

either completeignored radio or was guilty of
an incomplete study of his subject
when he wrote " As a Nation
ly

—

Reads" for April's Readers Digest.
Neither radio nor the publishers
should find fault with Mr. Kent's
statement that "anything that promotes clarity of thought and dispels clouds of mental confusion is a
distinct national service." Mr. Kent
overstepped his grounds and on
to the sensitive toes of radio

when

he said: "If there is a better way
of accomplishing these things than
that of good reading it has not yet
been suggested."
In defending radio let's look in-

Farmer-WLS
fairs,

and

The new

Time,

School

all special

traffic

state

events.

and

office

man-

ager, Miss Cassidy, started her
career with the advertising department of Sears, Roebuck & Co. In
1924 she joined the staff of WLS,
then operated by Sears, and has
been associated with the station
since.

Like Mr. Kalar, Mr. Hosmer
brings to his new job a thorough
background in both stage and radio work. He has appeared in
stock companies and in motion pictures. In 1928 he was with KFH,
Wichita, and in 1935 joined WLS.
Mr. Baker, new continuity director, joined WKZO, Kalamazoo, in
1931 for his first radio experience
after dramatic stock company work.
He served with several Chicago
stations and joined WLS in 1936.
The new production director, Mr.
Cupp, has been associated with
WLS for the last year. He got his
start in radio at KFRU, Columbia,
Mo., as a continuity writer and in
1934 joined KTUL, Tulsa, as continuity chief.

Mr. Menard, new farm program
a native of Iowa. He
graduated from Notre Dame in
1933 and his first experience in
radio came the following year
when he sang for Uncle Ezra on
WLS. He became an announcer
and continuity writer at WROK,
Rockford, in 1935 and joined the
director, is

WLS
As

staff last June.

educational director, Miss
Hester will take over direction of
the
School Time series
which returns to the air Sept. 26.
For the past three years she has
been supervisor of musical educa.

WLW

tion in rural schools in Winnebago
County, 111., and also taught music in rural education this summer
at Northwestern University.
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those things about which Mr.
failed to inform himself.
Surely he didn't fathom the significance of the age-old phrase,
"preaching from the house-tops".
Many have spoken that phrase, yet
few have realized how closely it is
related to radio. In biblical times

to

Kent

preaching

—

was

done

—

from

high

points or house-tops to afford a
large audience opportunity to hear
the message. Today the American
system of broadcasting affords the
greatest means of mass communication the world has ever known.
Many millions can hear and be
swayed by a single voice. It's the
means through which millions can
invite the finest in drama, education, and music into their homes

—

—

homes completely without these
things just 12 years ago. Lectures,
concerts, and drama
educaall
tional, and factors in culture
were
available to only a few living in
the larger cities. In changing this,
radio contributed what, in all
probability, will amount to the
greatest means of lifting the cultural standard of our nation it will
know for many years to come.

—

Better

—

When Heard

If radio defends itself properly
and proves itself as the greatest
present day cultural medium it
must cite examples of ways in
which it excels. The Psychological
Laboratory at Harvard furnishes
radio with a fine piece of evidence.
Doctors Allport, Cantrill, and Carver in their study of auditory and
visual impressions found that facts
are better understood and more interesting when heard over the radio than when read on a printed
page. Aside from the Harvard findings this can be proven by the
fact that the majority of colleges
teach by the lecture method. Imagine, if you can, a hard-boiled top
sergeant giving commands printed
on a sheet of cold, unalive paper
and you'll have a comparison between a radio and the printed message. No amount of imagination
will allow a belief that the printed
command can possess the warmth
and power of the sergeant's crisp-

spoken "squads right." NBC, in
Look at Radio Together",
has put it: "No writer no matter how great has ever succeeded in influencing his readers so
swiftly and as overwhelmingly as
an orator influences his audience.
No playwright has ever conveyed
to a reader, through his printed
lines, the force and beauty which

ly

"Let's

—

—

emerge from the same

lines

when

spoken on the stage." Even the
most prejudiced must admit this.
Cultural Standards

And what has

radio,

with

all

these powers, done to raise our cultural standards? Who dares overlook Dr. Walter Damrosch and his
teaching of many millions of school
children
to
appreciate classical
music; CBS' American School of

the Air, presenting historical happenings in a manner making them
alive, understandable, and real far
beyond that ever possible for a
cold, impassive printed story? Who
can say The March of Time has
not made news more interesting,
more easily absorbed and, consequently, more educational?
Addresses by the President of
the United States have brought us
closer to and given us a better
understanding of our Government;
numerous dramatic groups have
presented the great plays, from
Shakespeare to O'Neil; NBC's National Farm & Home Hour has
taught farmers better living
through information; Dr. Fosdick,
Dr. Poling, Rabbi Wise, and many
other religious leaders have made
us more tolerant of religions other
than our own; the coronation of a
king has been presented to us in
detail at the moment it was going
on several thousand miles away;
an abdicating king was able to tell
us his reasons for giving up his
throne and so on and on.
In licensing radio stations our
government demands it be in the
public interest. Licenses can be revoked upon failure to provide
worthwhile service. Newspapers,
with their 'freedom of the press'
can publish cheap, trite, and unwholesome material without accounting to anyone beyond its readers. Not so with broadcasters. The
American system of broadcasting
guarantees culture!
So, to bring radio's defense to a
conclusion for a whole let's revise
the writings of one of radio's critics, Frank R. Kent. From "
As
a Nation Reads" let's change the
title to one more correct and let it
be " As a Nation Listens".

—

—

—

MANKATO STATION
PICKS PERSONNEL
HEADED

by Bob Kaufman, one-

time program executive with CBSin Chicago and formerly
manager of KMA, Shenandoah, la.,

WBBM

the staff of the new KYSM, Mankato, Minn., which went on the air
in July with 100 watts night and
250 day on 1500 kc, has been completed. The station is now operating on a 19-hour-a-day schedule,
broadcasting from five studios, the
largest of which has a seating capacity of 150.
Commercial manager of the station is Charles Kennedy, formerlv
with WLS, Chicago, and KOY,
Phoenix. John Jacobs, formerly
with KMOX, St. Louis, is day program director, and Jack Holbrook,

formerly with WHIP, Hammond,
Ind., is night program director.
Chief engineer is H. D. Kimberly,
formerly with Central States
Broadcasting System (KOIL, Omaha; KFAB-KFOR, Lincoln, Neb.).
Other staff members are Max
Robinson, announcer; Anthony
Thill and James Houts, engineers;
Cecil Smith, formerly with WHIP,
and Woodrow Eberhart, operators;
Benita Just, head of music library;
Alys Collins, women's continuity;
Bess Lyman, continuity; David
Wilburn, formerly with WLS, continuity; Charles Worcester, farm
editor; Bob Kunkel, sports editor;
Sullivan, women's editor;
Gene Newhall, commentator; Viola
Ventura, news editor; Margaret
Kesson, office manager; Evelyn
Landkamer and Mildred Benken-

Ellen

dorf, traffic.
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Advertising Agency Executives Vote

BROADCASTING

No.

Publication

1

For the Promotion of Radio Stations

fttoltltmt
the

A

leading radio station on

the magazines which in their opinions

know which

offered the best advertising values for

West Coast* wanted

to

advertising trade publications should be

used for

its

and regional

promotion

the promotion of radio stations.

in the national

The

station

authorized

agency to conduct a comprehensive
vey

of

advertising

agency

its

sur-

The

naires listing the 12

most prominent ad-

vertising trade publications

showed
total

completed

BROADCASTING

mentions

.

.

.

No.

1

survey

No.

1

in

must medium.

executives

throughout the United States. Question-

Agency

$

fields.

7indtna3:

Method;

$

$

were mailed.

executives were invited to check

Conclusion :
corded the No.
tion's

its

list;

BROADCASTING,
1

position

received the

No.

ac-

on

this sta-

1

share of

national promotion budget.

*Name

on request.

BROADCASTING
^Broadcast
* Advertising'
Any

I

magazine

thai provides

blanket circulation of directly
interested readers at economical

cost deserves top ranking on

your promotion

list.

In

the radio

advertising industry, that

azine

is

mag-

BROADCASTING.
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THE NEXT
The World Tra
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scription System
N

outstanding group of stations, each dominant in

ilider

lies

a

ts

in the civic life of the
effectiveness,

new plan

now

its

market, each

community, and each offering the utmost

joins with

World

in

making

available to adver-

for buying selected markets, combining

all

the flexi-

f and other desirable features of spot broadcasting with the
control

,

lation.

and economy of network-radio. Write or phone for

effici-

full in-

Address World Broadcasting System, 711 Fifth Avenue,
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Firing Line
THEY

--

in

radio

calling

experience" or "lack of precedent".
All

For

which trite talk makes us weary.
has been used as camouflage by raenemies since radio became important
of

it

dio's

enough to warrant attention of the politicians,
the publishers and the movie magnates, not to
mention the public. Ever since, these effusions
have been directed at radio.
We feel it is time that radio face its problems as the full-grown, able-bodied and indispensable industry that it is. It should look to
the 1939 "firing line", which forms when Congress convenes next January, and when the
antis again become articulate through their
Charlie McCarthies on the floors of Congress.
Certainly, radio's adversaries haven't used
half-measures. Neither have these groups
(mainly parasitic) that constantly seek royalties or more royalties from it, though privately
they might admit it's like taking candy from
a baby.

The 1939 line-up, it ah'eady appears, will be
somewhat different, both offensively and on
our side. The industry has a revamped trade
association, better financed and with new manpower, to front for it. The new regime receives

its

baptism with the new session of

Congress.
On the other side, there

is

But there is the prospect of a new alignment, possibly more formidable then the existent ones, a possible alliance of the antiradio press and the motion-picture industry.
There remains a strong element among newspaper publishers, despite reports to the contrary, chronically opposed to radio. These nonstation-owning publishers are interested, in
the final analysis, in their balance sheets.
They are convinced that substantial national
lineage, like cosmetic, automotive and to a lesser extent tobacco, has left the newsprint field
forever.

atmosphere and

quiet the agitators.

Under the heading of purely industry affairs
comes the chain-monopoly inquiry of the FCC;
reopening

negotiations

of

with

ASCAP

for

when the present
more dickering with

musical copyright contracts

one expires Dec. 31, 1940;
AFM on new employment contracts; an industry-wide session with the FCC on new allocations, plus the hitherto futile
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They ascribe the

loss to radio's alien-

ation of these budgets.

The movies

like radio because they
diminution of box-office receipts. They are fearful of television. They
have tried to buy into radio, but have never
approached control. We wonder, as do others
in radio, whether the new million-dollar newspaper advertising campaign of the movies is
the forerunner of an anti-radio publishermotion picture producer "axis".
This is only a partial picture of the 1939
Firing Line for radio. Can anyone doubt radio's status as a full-fledged industry, having
more than its share of private and public
troubles ? Radio may be a profit-making industry (for its well-fed, well-clothed two-thirds)
but there isn't any other we know about with
so many grey-haired young men.

have

felt

don't

a

the usual motley

will be the
expected oratorical pyrotechnics against all
things radio at the next session probably by
the same clique of anti-radio agitators (though
their numbers already have been depleted by
recent primary campaigns). And as usual, we
suspect, they will feed from the same propaganda trough. Of course, there will be the
same hue and cry for a Congressional investigation of radio. It may be successful this time.
So, for the dozenth time, we say that an inquiry, based on projected new legislation,
to cleanse the

quest for longer

September 15, 1938

CBS Symphony under direction of Howard Barlow, is the subject of a book of the same title by Schima
Kaufman [Thomas Y. Crowell Co., New
York]. CBS cooperated in publication of the
volume, furnishing the repertory of the concerts and radio timings of all compositions in
the author's program notes, a feature regarded as unique by the publishers. An introduction dealing with the broadcasts has been
written by Davidson Taylor, assistant to the
vice-president in charge of CBS broadcasts
and original producer of the programs, which
are now produced by James Fassett.

STUDY

of the development of radio

program

U. S. educational institutions,
Education by Radio in American Schools, by
Dr. Carroll Atkinson, has been published in
limited edition and is available through Radio
Survey Project, George Peabody College for
Teachers, Nashville [$2 per copy]. Summaries
in the book, gathered by questionnaires, are
recommended as valuable to stations building
up balanced educational radio programs. Dr.
Atkinson is also preparing another publication,
Development of American Radio Education.
policies in 2,111

odically.

Department of Commerce has released
of American Industry, second series
[U. S. Government Printing Office, 20 cents],

U.

S.

Sto7-ies

a compilation of the 32 weekly Commerce Department programs carried on CBS since January, 1937. Twenty-three other programs are
available

in

the

volume,

first

published

1937, through the Supt. of Documents,

in

Wash-

ington, D. C. [10 cents].

of innovations that do click connote a healthy,

worthwhile condition. More and better progress
will continue as long as broadcasting is con-

ducted by broadcasters and doesn't become
subservient to or a "second fiddle" operation
of some other industry.

Guests at the

Game

ATLANTIC REFINING

Co. has been in busidecades, with considerable

some seven
and hopes to enjoy many, more years
of prosperity. Through that period it has developed good will and pleasant relations with
ness

success,

No

crew of anti-radio agitators. There

would do much

• paul brines
• david h. glickman

licenses, and a host of big, medium and small
problems which can be expected to sprout peri-

'39

an "infant
industry" just going through the "growing
pains" of "adolescence". They try to charge
off mistakes to its "extreme youth", its "inpersist

Everybody's Music, three-year-old con-

cert series featuring the

Broadcast Advertising
MARTIN CODEL,

RADIO
BOOK SHELF
The

Published by

Backsliding

WHEN

smugness and self-satisfaction begin,
it be with an individual or "an industry, it usually means progress has stopped
and that a tailspin is about due.
Notwithstanding talk of monopoly and stagnation and whatnot on the part of radio, current events certainly tend to disprove any
stoppage of progress in radio. For example, in
this issue we report the formation of World
Transcription System, a brand new enterprise
designed to stimulate spot broadcasting. About
the same time, the new Texas State Network
gets under way. A new state network in Pennsylvania also makes its bow. And MBS, which
began as a four-station network, observes its
fourth anniversary and now boasts a list of
whether

107 stations.
In radio there's always something new. To
be sure the industry is probably beset with
more schemes and plans that never get to first
base than any other, but the small percentage

its public.

In recent years Atlantic has been catering
to the public's love of sports events

by broad-

than
take advantage of intent listeners, Atlantic
has assumed the attitude that it is host and
that listeners are its guests at the games.
As a new football season is about to get
under way, this biggest of all football sponsors is leaning over backward in an effort
to cultivate good will and to avoid leaving a
bad taste in the mouths of its millions of
guests. This policy has paid dividends according to both Atlantic and its agency, N. W.
Ayer & Son, and even greater care is beingexercised in the 1938 campaign.
Atlantic and Ayer earn the gratitude of the
entire advertising and broadcasting industries
by their courage in resisting the temptation
to stuff sports-eager ears with a relentless
casting

play-by-play

accounts.

Rather

barrage of slam-bang plugs.
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•
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:

PHILIP

J.

NBC

HENNESSEY

former

Jr.,

attorney, on Sept. 1 began the
private practice of law with offices
in the Woodward Building, Washington.

N

OTE

agency and radio work in
for six years, has joined

S

staff

LAWRENCE W. LOWMAN,

CRAIG MAUDSLAT, new

to

radio,

has joined KFAC, Los Angeles,
account executive.

as

WEIR. CBC

commercial manhis Toronto office

ager, is back at
after several months illness.
I.

SHOWERMAN, NBC

E.

sales

assistant
the father of a girl,
second child, born in

manager,

Judith,

his

is

HENRY HOWARD

graduate
of the Yale Law School, has joined
NBC's legal department as junior attorney in the New York office.

ED REES.

SEVENTEEN

years ago the Saturday Evening Post carried what
was probably the first piece of national advertising copy on radio.

A

DeForest ad told of "news and

entertainment" that could be picked
up out of the air on an instrument
that could be purchased for about
'$25.

In the modest little town of
(population, 250),
Frost, Minn,
28-year-old Joseph Oscar Maland,
general store proprietor, mayor,
justice of the peace, assistant postmaster and town sage saw that ad.
He envisaged a boon to the farmer
and remote dweller. He immediately contrived to get for rural Minnesota its first set and did so by
cranking up the Lizzie and driving to St. Paul, 150 miles away.
He sat on the doorstep of an electrical jobber from whom he bought
appliances for his general store
ahead of
until- he got his gadgets
a waiting list of orders.
That was the onset of one of
radio's most notable careers. For
from that day on, Joe Maland began to devote all his energies to
radio more particularly to rural
radio. Today he is vice-president of
Central Broadcasting Co., and manager of WHO, Des Moines, 50,000watter, one of the front-rank stations of the country and an aspirant for 500,000 watts. He is
thoroughly sold on high power as
a means of reaching the rural listener, for he hasn't forgotten those
days at Frost when the elite of the
countryside huddled about his improvised receiver straining their
ears to pick up a squeak from
at Pittsburgh, a howl from
at Hastings, Neb., or perhaps a gurgle from
(now

—

—

—

KDKA
KFXX

WCCO,

WLAG

Minneapolis).

Joseph Oscar Maland was born

March 6, 1893, the
son of a general merchant doing
business as Maland Bros. After his
early schooling in Elmore, where
his father operated several stores,
young Joe attended high school in
Minneapolis, then enrolled at the
University of Minnesota. Practically from the start he interested
himself in publishing pursuits. For

in Wells, Minn.,
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LEWIS, CBS

vice-

president in charge of programs, is the
father of a girl, born Aug. 31.

JOHN

H.

MacDONALD, NBC

bud-

get director, is giving a 16-week course
in business organization and management at the New York Business Institute.

CARL I. WHEAT, for the last two
telephone rate counsel of the
FCC and formerly chief counsel of the
years

Railroad Commission of California,
has announced resumption of private
practice of law with offices in San
Francisco and Los Angeles.

ALAN TRENCH,

former salesman at
Pittsburgh, has returned to
the staff from Gulf Oil Co.

WWSW.

MONTE MYER.

August.

JOSEPH OSCAR MALAND

B.

in

New York

the
Philadelphia.

WFIL,

of

WILLIAM
CB*S

New York vice-president in charge of
operations, was in Hollywood during
early September for
conbusiness
ferences with Donald W. Thornburgh,
Pacific Coast vice-president, and W.
Arthur Rush, director of Columbia
Management of California Inc.

E. A.

SULLIVAN,

JULES JAMES

a

Jr.,

manager

European

of

Transradio Press, addressed the Toronto Progress Club Sept. 8 on the

The speech was

former manager of
W. Va., has been
merchandising
manager of

WBLK,

Clarksburg.

named

KITE, Kansas City.
LEONARD COE, formerly

KFJZ.

of

Fort Worth, has joined KFRO, Longview, Tex. to handle local accounts.

JAMES

CURTIS,

R.

president

of

he started the
humorous monthly Ski-U-Mah with
$25, during his sophomore year. It
paid his way through school. As
business manager, he earned an
average of $150 per month, aside
from plenty of duebills on the best
tailor around the campus. Result:
Joe was just about the best-dressed

European

*
lad about.
Joe also was advertising manager of The Gopher, the University's annual, and associate editor
of the Minnesota Daily. He was
asked to resign, however, when he
started the humorous magazine,
which was a private enterprise and
had its office away from the campus. It is today still one of the leading college humor magazines in the
country.
Upon leaving college with a B.A.
degree, Graduate Maland, who had
won an honor citation for a thesis
on economics, joined the Mac

panied by Mrs. McCosker, after an
extended vacation in Europe.

Chicago, will sail Sept. 16 for a vaca-

AL LEARY,

WILLIAM

example, in

1911

Martin Advertising Agency in Minneapolis. He had had many dealings with Mr. Martin while associated with the school papers. The
agency is now the Minneapolis
branch of Erwin-Wasey, and Mr.
Martin is still its head.
After a year with Mac Martin,
Advertising Agent Maland joined
the Dakota Farmer as advertising
salesman and layout man. He remained on that job for about a
year. Then back to the farming
country he went, now pridefully
possessed of enough big city experience to take over an interest
in his father's general stores. He
headquartered in Frost.
In appearing before the so-called

Superpower Committee of the FCC
in June in connection with new

situation.

broadcast by

CKCL.

RANDOLPH BRUCE,

WRTD.

of

Richmond,

will
marry Miss .Hilda
Deane, of Charlottesville, Ya., during

the

week

of Sept. 15.

ALFRED

McCOSKER,

president
of WOR, Newark and chairman of the
board of MBS, returned to New York
Sept. 5 on the lie de France, accomJ.

manager

of

CKCL,

To-

ronto,
will
vacation the last two
weeks of September in California, flying from Chicago to San Francisco
and later to Los Angeles. He will be
a guest of the American Legion con-

vention in San Francisco.

FRED

WQAM.

home

in

"Hi-Ami", his
at
Highlands, N. C.

summer

deeply and led me to follow developments in radio very closely.
This led to my becoming farm pro-

gram
olis

WLAG.
WCCO) on

director of

(now

MinneapSept.

1,

became president of
the Northwest Radio Trade Association, an organization of 600 radio jobbers and dealers.
"In November, 1928, I became
commercial manager of WLS, Chicago, a station which has always
placed its chief emphasis on ser1923.

I

later

to the rural population. In
1930 I became sales manager of
the Columbia Farm Network, a
group of seven basic stations and
14 supplementary stations in the
Middle West, utilized primarily to
reach these rich agricultural sections. On Jan. 1, 1931, I became

vice

WOC

man

at Davensales manager of
at Des Moines, two
port, and
stations which were then operating

mass communication impressed me

simultaneously by synchronization
on a clear channel. I later became
a director, and in 1934 vice-president of Central Broadcasting Co.,
operating the 50,000-watt
and the 100-watt WOC."
So much for Joe Maland's radio
background from Joe Maland himAn extremely affable and
self.
likeable chap, he is one of the most

allocations as spokesfor the Clear Channel Group,
Joe Maland told his own eloquent
story about his interest in rural
radio
"While here (in Frost)," he told
the Committee, "I secured the first
regular broadcast receiving set in
Southern Minnesota and entered
on the sale of radio sets to farmers
and others in the vicinity. The potential value of this new means of

broadcast

Broadcast Advertising

WHO

Longview, was selected by the
Gregg County Democratic Convention
as delegate to the Texas Democratic
Convention, held in Beaumont

Sept.

13.

RALPH GRAM, formerly in charge
of radio activities of Ringling Circus,
has joined WQDM, St. Albans. Vt.
as commercial manager.

HARRY KOPF,

salesman of

NBC.

tion in Italy.

and

dent,

New York

S.

PALEY, CBS

presi-

Mrs. Paley. returned to
from Europe on Sept. 5 on

the lie de France.

LEO FITZGIBBONS,

formerly of
has joined KSOMoines, replacing Wayne
Welch, who now heads the promotion
department of the Iowa Broadcasting
System.
JACK MAURER. WHK, Cleveland
salesman, is the father of an eight
pound boy born Aug. 29.

KOIL.

Omaha,

KRNT, Des

W. BORTON, president of
the Miami Broadcasting Company,
operators of
Miami, has returned to his desk after spending two
months

KFRO.

WHO

popular figures in radio.

He

is

ac-

the affairs of the NAB,
having served several terms as a
director. He also is a member of
the Joint Committee on Radio Research, which has as its objective
a cooperative method of measuring
station audience and coverage to
be the counterpart of the Audit
Bureau of Circulations in the publishing field.
Mrs. Maland is the former Olga
Holt of Elmore, Minn. They were
married in 1917. She is an avid
radio fan herself and keeps posted
on the most intimate problems of
broadcasting from the operations
end. She is Joe's severest radio
critic, he avers.
tive

in

Aside from being one of radio's
better

known homely

philosophers,

Joe Maland is the uncrowned milking champion of the industry, having out-jerked all other competitors on at least two occasions at
NAB conventions in Chicago. Hobbies include farming, for he maintains two farms one in Minnesota and another in Iowa. Horticulture and hogs are an avocation.

—

He is a member of the Des
Moines Club and Town and Country Golf Club and is a Mason. His
fraternity is Delta Chi.
the Lutheran Church.

September 15, 1938

•

He

attends
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RUSS DATID,

musical director of
Louis married Jean Chassels, singer with the Hurmonettes, radio ensemble,
Aug. 13. Joe Todd,
KSD continuity supervisor, also married Dorothy Schulenburg, daughter
of E. A. W. Schulenburg, media director of Gardner Advertising Co.
Sept. 3; and Peggy Denyvan, secretary
to
Program Director Frank
Eschem, has announced her engagement and coming marriage to Louis
W. Bennet, of Tulsa, Okla.

KSD,

BEHIND
CLAUDE DORSET
in

formerly located
City, Kan.,

Des Moines and Kansas

has been appointed director of the new
Transradio Press bureau for Connecticut at WTIC, Hartford.

St.

HAVE TYSON,

formerly chief anof
supervisor

ELIZABETH HART, formerly of
WORL. Boston, on Sept. 19 will join

WFIL.

and night
Philadelphia,

director

and

the staff of NBC, Chicago, as commentator and announcer on topics of
interest to women. William E. Lawrence, page boy of NBC-Chicago, has
been promoted to the production department as assistant to Fred
Schweiker, in line with NBC'c policy.

activities for the last seven seasons as

nouncer

is now program
manager of WTN.T.
Trenton, N. J. The new job starts immediately upon his return from the
Steel Pier in Atlantic City, where
Tyson has been in charge of children's

"Daddy Dave".

KIERAN BALFE

MRS. FLOYD

B. DEAN, staff pianist
of "WGN. Chicago, is the mother of
a baby girl born recently. Jane Harrington, of the
music-transcription department, is recovering from an

ROBERT BOWMAN,

recently.

formerly

of

WHIO,

Dayton, and KHJ, Los Angehas joined WTOL, Toledo, as prodirector and production manager and Miss Cecil Tenia, formerly
of WWJ, Detroit, has come to

les,

gram

WTOL

as hostess.

WILLIAM JOLESCH,

formerly with
the Ennis (Tex.) Daily Netcs, and
a graduate of the University of Texas
and the School of Journalism of Columbia University, has joined WBAP,

Fort Worth, as director of publicity.

BOB DRAIN,
WSBT-WFAM,

program director of
South Bend, married

McGraw

Miss Pat

recently.

DUNCAN McLEOD.

KOIN-KALE,

Ore., has joined
land.

JOHN
program

of Forest Grove,

Port-

MacDONALD. formerly
of KFRO, Long-

C.
director

view, Tex. resigned recently to join
the new WPIC, Sharon, Pa. in a similar capacity. Frank
Mclntyre has
been named acting program director of

KFRO.

MARGUERITE

T. HOOD, formerly
music and radio work at Columbia
University and Montana State University, has joined the production staff
in

KGTO, Missoula.
"DUTCH" SCHMIDT,

of

booker, has been signed to handle all
personal appearances of talent from

KSO-KRNT, Des

Moines,

cently arranged by the
rectors of the station.

EDWARD ANDRUS,

PROGRAM

chiefs enjoy light tackle fishing in Pacific Northwest. Left
photo shows Joseph Lampietro, musical director of KOIN, Portland,
who directs CBS The Castilliuns from that station, with a prize trout
caught in the Nehalern River near Portland; his chief, Charles (Chuck)
Meyer, is one of Oi'egon's leading anglers. Right photo shows John I.
Edwards, production manager of KFI-KECA, Los Angeles, striking
a striking pose while fishing in the Snake River of Idaho last month;
he admits, though, that nary a fish did he catch try as he would.

JOHN BYRNELL.

until

program

redi-

of

WCLE

Program Director
secretary to
Russell W. Richmond, replacing Marjorie Osborne, now sustaining traffic
manager. Ruth Chase, secretary to E.
L. Gove, technical supervisor of United Broadcasting Co., married James
L. Bennett Sept. 3.
to

WILLIAM E. COYLE, radio director of the Washington Star, owner of
WMAL, has won the gold prize for
second highest honors in freshman debate at Washington College of Law.
Award was by Sigma Nu Phi fraternity.

fourth

KELA,

merly with KHQ. Spokane, recently
married Miss Louise Hansen of Spokane.

DICK DOWNIE.

newscaster with
KELA, Centralia. Wash., returned to
Washington State College Sept. 5 to
conclude his studies. While there he
will be with KWSC. Pullman, which
is owned by the college.
PAUL LUTHER, formerly of the announcing staff of CBS, Chicago, has
resigned to free lance.

BOB LABOUR,

former announcer of
WJJD, Chicago, has been named program director of WIND, Gary, Ind.

JOHN

CORRIGAN.

formerlv
of
WCBS. Springfield, 111., has joined
KWOS. Jefferson City, Mo. as program director and Bert Coulsen, formerly of
Pittsburg, Kan., has

KOAM
KWOS

joined the

JOHN

B.

announcing

staff.

HUGHES,

commentator,

KFRC. San

newscaster and
recently resigned from

Francisco, and was signed
by Consolidated Radio Artists as a
free lance artist. He is continuing
his newscasts on the Don Lee net-

work

for Borden Milk
cigarettes.
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and Paul Jones

A.

who came
ing,

program director
Centralia, Wash, and for-

-

'

comics.

learn

of

anniversary on the air as
reading Miami Herald

"Uncle Mac,

Greensboro, N. C. has joined
Norfolk, Ta.

WTAR,

director of pro-

grams and advertising at WQAM,
Miami, this month celebrates his

WSJS. Winston-Salem, and WBIG,

PAULE CORBIN.

of

Kendeall and Ann Novotay, both new
have joined the WHKradio,
to
office service department, and
Tirginia Leininger has been promoted

HENK
formerly

formerly

WNYZ. Detroit and WTOL, Toledo
and Wm. Esty Adv. Agency in New
Tork, has ioined the announcing staff
WHK-WCLE, Cleveland. Alma
of

NORMAN MacKAT.

talent agency

has been appointed

WWSW.

an announcer on the staff of
Pittsburgh, relinquishing his publicity
duties to H. B. (Bud) Trautman.
formerly publicity agent for the Pittsburgh Playhouse and the Keene (N.
H. ) Summer Theater.
,

WGN

appendectomy performed

sales

TAN RIEMSDIJK.

C.

May

to this country in

to

American methods of broadcastand who is now in NBC's news

GLENN RIGGS, recently appointed
to the NBC senior announcing staff,
has been presented with a gold ring
engraved with the initials of his former associates on the announcing
staff of KDKA, Pittsburgh. Joining
in the presentation were Bill Sutherland, Ed Schaughency, Bill Hinds,

Garroway, Bob Shield,
Dare Fleck.

Dave

Bill

Beal, and G.

LLOYD

G. TENARD, sales and merchandising director of WCKY, Cincinnati, recently addressed the Ohio
Talley Druggists Assn. at the Homestead Twin Lanterns Country Club,
speaking of radio-newspaper cooperation in promoting Nationally Adver-

Brands Week.

tised

MORT LAWRENCE

became

assis-

tant production manager of WCAU,
Philadelphia, Sept. 9, replacing Bob
Gill, who resigned to continue his
studies at Carnegie Tech.

DALE

ARMSTRONG,

Hollywood

commentator, has been signed by RKO
Radio Pictures to portray an announcer in the film The Miracle
Backet.

GEORGE SNELL
tor.

ager

is

program

George Provol production manand Ted Kimball manager of

public relations in a revision of the
executive setup of KDYL. Salt Lake
City, announced early in September.

ELAINE STERNE CARRINGTON,

HOLLY NOBLE, CBS New

author of Pepper Young's Family, has
been engaged to w'rite six half-hour
dramatic sketches for Dr. Christian,

publicity

Jean

Hersholt,
Oct. 4.

which

re-

CBS
BILL JOHNSTONE,

York

writer, on leave for two
months, has rejoined the network as a
member of the KNN, Hollywood, publicity

Ed Sammis. CBS New

staff.

York feature

editor,

was

in

Hollywood

KYA, San

cently joined

formerly associated with various San Francisco
agencies, has been given a temporary
assignment in the
production
department.

KYA

FRANCIS

C.

O'KEEFE. partner in
New York, has an-

Rockwell-O'Keefe.

nounced his resignation,

JOHN FITZGERALD,

CLINTON JONES, KNX.

Hollywood, assistant hews editor, married
Elinor Argabrite in Los Angeles Sept.
10.

AL SIMON, publicity director of
WHN. New York, is writing a weekradio column, Twisting the Dials.
for 68 newspapers.
ly

PAUL WEICHELT,
Press-Radio

gram

firm,

secretary
of
Features, Chicago promarried Louise Dickson

Sept. 3.

HANS MUENZER.

concert violinist,

has joined the musical staff of WGN,
Chicago, as concertmeister of the
WGN-Mutual orchestra directed by

Henry Weber.

MORT LAWRENCE
duties

manager

as

of

WCAU,

MARTHA PERCILLA

WGPC,

Albany, Ga.

and secretary
Watson.

to

BILL LAWRENCE, CBS Hollywood
producer, has been made the i.OOL855th member of International Itinerant Migratory Workers Union (Hoboes of America), by Jeff Davis, pres-

signed from

ORTILLE WEIMER,

of

WAAW,

Omaha, has been named program direcBurdette M. Smith, with KSOO.

tor.

Sioux Falls, S. D., for the last eight
years, has joined the
staff as

WAAW

farm service department, and Paul R. Fry, Omaha and
Chicago agency man, has been made
promotion manager.
director

of

the

MARGARET H A N L E Y,

formerly

with the accounting

KYA, San

department of
Francisco, has resigned to

become secretary of the CBS sales
department in San Francisco.

September 15. 1938

to return to the

stage.

LANSING LINDQUIST,

former con-

W'NBX,

Springfield.

tinuity chief

at

has been transferred to WSYR,
Syracuse, as assistant program direc-

Tt.,
tor.

WSIX,

formerly
of
has joined

Nashville.

JENNIE SCHRITER has joined the
secretarial staff of WTAR, Norfolk.
Ta.

LEE GRANT
musical
York.

was

director

JACK SWIFT,

of

recently

named

WMCA. New

announcer of

WSUN,

Petersburg, Fla.. has returned to
the University of Florida at GainesSt.

DATE NOWINSON,

formerly

con-

tinuity editor and publicity director
of the Iowa Broadcasting System, Des
Moines, has joined the script department of KFI-KECA, Los Angeles, and
will write special custom built shows.

ville.

GENE REYNOLDS, formerly

BOB MOORE,

KOMA,
WBAP,

joined
pianist

Manager Stewart

sponsored by Delaware, Lackawanna
& Western Coal Co.
DALE GROOM, formerly of WJR,
Detroit, has joined WRTD, Richmond.

KEHE

has

as. staff

ident.

Los AnSan Francisco as production manager of KYA.
He succeeds Jerry Mohr, who re-

his

Sept. 12.

GEORGE BARBER,
WDOD, Chattanooga,

KEHE.

assumed

assistant production
Philadelphia.

BOB LEMOND

staff of
geles, after five months in

CBS

of the
special events division, and Ruth E.
Riegel, photographic model, have announced their engagement, and plan
to be married early in the winter.

early in September.

announcing

effective Oct.

15.

radio actor who
has been heard on March of Time,
Valiant Lady and other network programs, has been chosen to succeed
Orson AVelles as The Shadoic, resuming on WOR-Mutual Sept. 25 and

has returned to the

Francisco.

JOHN GILLINGHAM.

new
direc-

and special events division, late in
September will marry Jetty Philips,
who is coming from Holland.

featuring
turns to

ROBERT FORWARD, formerly with
KSAN (KGGC) San Francisco, re-

Oklahoma

City,

Fort Worth.

of

has joined

GURDON

MOOSER, chief accountant at KYA. San Francisco, recently
returned to his desk after an appendectomy.
formerly of KHJ, Los
Angeles, has joined KARM, Fresno,
Cal.. as announcer-salesman.
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THE WEST'S

IS

MARKET.

.

A PLUS or
It's a plus
it

ONLY if you are covering

adequately by use of

"home

McCLATCHY

work" ... the
stations! It's a

its

minus

if

net-

.

radio

"sell" California

CALIFORNIA

you're trying to

included

.

.

.

with

PLETE

its

or night, their audience
is

mento, Fresno, Stockton and Bakers-

among the

COMPETITION-

PROOF!*
Their exclusive coverage
of this isolated trading

The

80%

McCLATCHY

stations

number

area

of the radio families of this great

trading area
teners".

among

their "regular

Owned and

.

.

.

whose center

is

from San Francisco as Baltimore is
as far

lis-

from

operated by the

.

vide a perfect set-up for

New York

.

.

stations pro-

"TESTING".

The McClatchy Broadcasting
pany maintains

these

Corna

top

rank merchand ising serv-

KFBK

ice

SACRAMENTO

NBC-Red & Blue

K

comparable

to the

best in the nation. For all

WG
STOCKTON
NBC-Red &

marketing information

Blue

concerning the impor-

KMJ

FRESNO
NBC-Red & Blue

KERN

tant Inner California
trading area, sales helps,

BAKERSFIELD

NB C-Red & Blue

nation's leaders

in per capita retail sales.

.

coverage of the

Spot or network, day

ket.

.

McClatchy

that the

outlets offer

West's third largest mar-

four key distributing centers: Sacra-

field ... all

with the Sacramento Bee,

ONLY COM-

the

means

NBC Red & Blue

Network

ONLY when INNER

is

affiliated

.

regular

be done! You'll really

can't

.

Fresno Bee and Modesto Bee

San Francisco or Los Angeles stations
it

MINUS FOR YOU?

a

McCLATCHY Broadcasting Company

reach this rich, productive market with

alone:

LARGEST

3fi&

KOH

etc.,

RENO, NEVADA

write or wire the

McClatchy Broadcasting

CBS

Company, Sacramento.

Represented nationally by the

PAUL H. RAYMER CO.
New York Chicago Detroit
•

•

San Francisco

*For a complete coverage of all
use the California Radio
which includes the McClatchy
and popular station outlets

nia

Francisco, Los Angeles,
and Santa Barbara.

.

Califor-

System,
Stations

in San
Long Beach

McCLATCHY BROADCASTING COMPANY A\VAMENTO
ORN A
%

C a

I

i

o

f
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Use of Radio

Pacific Marketers'

In First

(Continued from page 17)

problems inherent in any kind of
cooperative marketing program.

radio substantially for the
time last year will probably
repeat with a similar program for
the coming season. The account is
spot
first

Summarizing

the outlook for
Pacific Coast business for eastern
stations this year, it seems conservative to say that it will be substantially greater than ever before. Percentagewise, much of the
increase will come from Southern
California but there will be business in volume from all up and
down the Coast. It was in anticipation of this that our own organ-

by the Seattle office of J.
Walter Thompson with spot radio
placements made from the San
directed

Francisco

The

COVERING
Tournament

the International
at Liverpool,

Scotia, in latter

Tuna
Nova

August were these

three angler-broadcasters

(1

to r)

:

Raymond Camp, New York Times,
heard weekly in game and fish commentaries on NBC-Red; Bob Edge,
Mutual's game and fish commentator, and Bob Anderson, of the Halifax staff of CBC. Each did a radio
turn from the tournament, which
brought big game anglers to Nova
Scotia from the United States,
Britain and Cuba and which was
won by the Cuban team.

Insurance Account
LIFE INSURANCE

SERVICE

office.

has
been one of its most important assets in serving accounts of this
character. Despite general overproduction of agricultural comflexibility of spot radio

Y

Sunsweet prunes and Sunkist citrus fruits. Consequently, magazine
and transcontinental radio entails
considerable

waste

local distributor connecshipping costs and seasonal
competition from locally grown

factors,
tions,

series on Midwestern stations, was
premature.

seem limited only by organization

radio advertising plans, and
such advertising as it is doing is
being placed direct, according to a
statement by C. C. Buchanan, of
its

Buchanan

& Thomas Adv.

Co.,

Omaha

resented in that territory as well
as in San Francisco.
When it is realized that coast
spot business for stations east of
the Rockies has increased no less
than 300<7<- in the last two years,
the prediction of a further large
increase this year may seem unduly optimistic. But that's the way
it looks from where I sit and perhaps more looking and less sitting
will help to bring it about.

circulation.

agency. Mr. Buchanan advises Broadcasting that the report carried in the Sept. 1 edition,
stating that the company will soon
start a thrice weekly live talent

Omaha, has not yet decided

low as both CBS and NBC owned
and managed stations are well rep-

Placement of all media is largely
made on a spot basis due to price

and vegetables.
In campaigns of this type plans
frequently changed almost
are
from day to day. It is not uncommon for announcement copy to be
wired to some Eastern station and
be on the air the following day in
order to take immediate advantage
of some price condition or temporary oversupply. The possibilities of spot radio billing from as-

Co.,

ization opened offices in Los Angeles a year ago and in Seattle
the first of this year. Edward Petry & Co. opened an office in Los
Angeles this spring and other national representation firms may fol-

modities, few of the Coast's specialty crops are marketed on a full
national basis. This is particularly
true of the brand accounts such as
Big
and Blue Diamond apples,

fruits

sociation

accounts

of

this

WAPI, Birmingham,

has started Alabama Motorways each morning at
8 :10, to give travellers, tourists and
trucksters information about highway
and travel routes and news on road
construction and detours.

type

WTBO... and
WTBO

djone serves
Maryland's second

market

richest
A

Gordon Baking Co. Cited

population of
639,960 which annually
total

FTC Complaint

Under New Amendment
COMPLAINT

FIRST
on radio advertising constituting an unfair
and deceptive act and practice in
commerce in violation of Sec. 5 of
the Federal Trade Commission Act
and within the terms of Sec. 12,
one of the new sections added by
the Wheeler-Lea amendment passed
last March, was issued by the FTC
Aug. 31 against Gordon Baking
Co., Detroit, and Long Island City,
N. Y.
Other complaints against radio
advertising have been issued by the
FTC under Sec. 5, since approval
h e e J e r-Lea amendment
of the
March 21, but this is the first case
involving Sec. 12, which makes unlawful, as an unfair or deceptive
act or practice in commerce within
the meaning of Sec. 5, the dissemination of false advertisements.

W

The
[Broadcasting, July 15].
Wheeler-Lea amendment permits

FTC to proceed in issuing a
complaint ignoring the question of
"unfair competition", as required
the

before.

The

FTC

don Baking
firm's

complaint against GorCo., encompassing the

radio,

newspaper and

cir-

cular advertising, charges the company represents that each onepound loaf of its Silver Cup Bread
contains two-thirds of a pint of
fresh whole milk, when such is not
a fact. The milk is alleged in the
complaint to be condensed milk,
and present in a quantity less than
the equivalent of two-thirds of a
pint of fresh whole milk. The company is given 20 days to answer
the complaint, and hearing on the
charges has been set for Oct. 7.
The FTC on Sept. 8 announced
that Cities Service Oil Co., New
York, had agreed to cease allegedly misleading claims for its gaso-

and oil.
Bunte Bros., Chicago, has been
ordered to cease packing candy in

line

a manner said to involve lottery
and gift methods. Pro-Ker Laboratories, New York, has been ordered
to cease certain claims for its hair
preparation.
Sears Roebuck & Co., Chicago,
has agreed to discontinue allegedly misleading claims for its Vitamin E Capsules and radio receivers. Radio sets are not to be labeled "all wave" when, incapable of
reception over the entire broadcast
range.

spends $177,939,000
depends entirely upon

THEY RE TUNING
IN ATLANTA

IN

W AT

WTBO for satisfactory
radio service. WTBO offers the one way

\

to reach this prosperous section at small

cost

.

.

.

That's

why

To National

WTBO
NO NETWOR.K.

is

a

Advertisers

MUST medium

STATION SELVES THIS

CITY

800 KC250WaHs

NATIONAL REPRESENTATIVE
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rPHE

size of

WSM's

voluntary audience has been

by network shows which are available from
many sources, but from the unique manner in which we
handle the sustaining and commercial broadcasts
built not

originating at

Commercial copy must meet these standards: 1 # Is the
product meritorious? 2. Are the claims for it truthful?
3- Are they in good taste? This is the all inclusive test
broadcast.
of a

WSM

WSM.
Is it in the

The

continuities for all these broadcasts are subjected to

careful scrutiny

and

editing. Unless

WSM standard it

with the
by our own

is

copy

is

in keeping

blue penciled and rewritten

staff.

Public Interest ?

—

This self-imposed censorship has a two-fold purpose
to justify the faith of one of the largest voluntary radio
audiences in America and to protect the good name of
the products we advertise to them.

w
National Representatives: Edward Petry

CLEAR CHANNEL
50,000 WATTS

&

Co.

Bar Group Proposes Rules Changes
(Continued from page 26)
posal conforms with
of other commissions
trative agencies. Its

practice

practice be revised so as to pre-

and adminis-

vent them from appearing only in
cases pending before the Commission at their time of separation

the

specific

pro-

was that the examiner or
commissioner who is to preside at
posal

from service was approved by the
Bar Committee with the exception

a hearing "must be specifically
designated to do so by order of the
Commission and such order of reference will include the name of the
official to hear the matter as well
as the manner in which he is to
make his report and the subject
matter and issues his report is to
cover. Neither the present regulations, nor those proposed by the
Rules Committee of the Commission make any provision for the
designation of officials to preside
at hearings and your committee
has incorporated such a provision
in the belief that it is in conformity
with the intent of the Communications Act and will provide the basic
order for conducting each and
every proceeding."
The Rules Committee proposal
that the three-year-old provision
preventing attorneys from FCC

that it suggested that one sentence
be stricken as unnecessary. This
sentence prescribed that the provisions of the rule would not apply
t< any person practicing as an attorney in behalf of any municipality or state or the Federal Government in any proceeding before
the Commission.

Placing Responsibility

Throughout

the

new

proposed

rules, the committee suggested that
in hearing procedure all actions be

taken "by order" of the Commission, thus placing the responsibil-

upon the Commission itself
rather than upon subordinates. It
pointed out that, in general, when
the Commission requires information to be filed by an applicant, it
ity

should be called for in the application form and that in the exceptional case where additional data
may be deemed essential to the
Commission's consideration of the
application, the request should be

made pursuant

to

"specific

and

formal action of the Commission."

New Protest Procedure
Regarding the question of temporary licenses and complaints, the
committee suggested that where
there is pending before the Commission any application, investigation
or proceeding, the licensee should be

duly notified and furnished with a
copy of any complaint or communication relating to it. In this connection, the committee said, "the committee earnestly believes that any
such licensee who is made the subject of a complaint should be given
opportunity to answer a complaint
in the same manner as other licensees of the Commission, as for example, common carriers. Such opportunity is more in accord with
orderly procedure and in many
cases would eliminate needless investigations
ings."

and

misunderstand-

A new procedure in connection
with protests involving broadcast
applications also is suggested.
Among other things, the committee
recommended that an application
granted without a hearing and protested be designated for hearing
and heard in the same manner as
if originally designated for hearing. In view of the requirements of
a protest and of opportunity for
filing a motion to strike such a protest and for hearing on it in the
new Motion Docket, it held that the
application should be heard in the
regular manner. Along the same
line, the committee suggested that
the procedure regarding designation of applications for hearing be
changed to clarify the new procedure. Initial pleadings would be

appearances. The appearance of a party respondent would
disclose the nature of his interest.
Under the new procedure the first
notice would not fix the hearing
date. It was held that with this
new procedure, many frivolous applications might be eliminated.
Holding of informal hearings or
conference
rather
than formal
hearings, in connection with the in-

called

vestigation of any matter which
the Commission has the power to
investigate, was suggested by the
committee. In such fashion, it was
felt, the Commission might save
time and money by conferring with
parties involved on non-controversial matters which might be cleared
up in that fashion.

New Hearing

Plan

Substantial changes in the procedure in connection with issuance
of subpoenas and taking depositions also were advanced by the
committee. A new procedure on petitions for rehearing also was suggested for the purpose of clarification. In this connection, it was
pointed out that at present the
rules do not state what relief may
be requested in a petition for re-

hearing and "an anomalous situaarises where a petitioner in
form requests a rehearing while
actually desiring reargument or reconsideration." The committee said
tion

the provision for petitions
should be broad
enough to include requests for any
of the kinds of relief indicated.
There also should be provision for
filing an opposition to such petiit

felt

rehearing

for

tions,

Yes,

400%

sir,

—and

increase in sales

one month! That's the statement

in just

of one

WIBW

a daily

program for over two

advertiser

who has used

"Stress this product for a
see

if

years.

month and

you can boost our normal

they told us.

ume was

We

knew

sales,"

their sales vol-

already satisfactory.

We

also

knew

that

listeners

farm and small town Kansas

had confidence

WIBW

—
WIBW —

were our neighbors
in

advertised

products.

them and they bought!
ately

that they

bought

We

it

stated.

Finally, the committee suggested
that the new rules should become
effective Jan. 1, 1939; and remain
in effect until revoked, modified,
amended or supplemented by further order of the Commission.

told

Sales immedi-

jumped more than 400%/

Let

this

personalized

great

selling

force help increase your sales in Kansas.

Ben Ludy, Manager
Represented by

Represented by

CAPPER PUBLICATIONS,
New York
Kansas
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we ask

could

for

anything more!
UUST

ten days

using our

facilities

Survey

our

of

ago a prominent National Advertiser*
completed a personalized cross-section

Italo- American

the Advertiser's

Agency

market.

sent in

a

Two days thereafter

13- week

renewal

of the

5-minute show across the board!

it

Needless to say,
tive

we were very happy.

nature (and also a "bug" for

survey revealed.

And

this is

Being

facts),

of

an

inquisi-

we asked what the

what we learned:

many new Italian retail outlets opened
many stores which handled the product

Not only were

•

up, but the

.

reported largely increased sales for which the retailers

gave

Could

You

full credit to

the Advertiser's Italian broadcasts!

we ask for anything more — in fact, could a Sponsor!

too will find this

same response when you

advertise

"The Italo- American Way!"
'>v

NEW YORK

•

PHILADELPHIA

NEW YORK

•

1000

•

Name

gladly given on request.

WATTS

1000

5000

g
*

WATTS

WATTS

THE INTERNATIONAL BROADCASTING CO^?

^

.

PICKED BY

***THERE'S NO
SUBSTITUTE FOR
LOCAL OUTLETS

FORD

Ron Gamble, WJR, Named

to

Announce Program

MRS. ALMAROBISON LAFOUNT,

PICKED

by Ford Motor Co. and
N. W. Ayer & Son executives from
61 aspirants whose voices were auditioned and recorded in CBS stations throughout
the country, Ron
Gamble, 23-yearold member of the

announcing

staff

of

WJR,

to

handle

Detroit,
has been selected

the

Ford Sunday
Evening Hour
program which
resumed on CBS

Mr. Gamble

Sept. 11.

He succeeds Truman Bradley,
now in Hollywood. Young Gamble

WJR

joined
only last March, coming from WHIO, Dayton. He got
his first radio experience at WKZO,
Kalamazoo, while attending Kalamazoo College and for a time
worked with WJIM. The contestants for the Ford berth were
known to the selection committee
only by number, and three
announcers were among the first
choices. The other two were John
Stinson and Franklyn Mitchell.

WJR

KDKA

Changes
GREGORY, new
KDKA, Pittsburgh,

Staff

SHERMAN

D.

manager

of

has

Derby Sproul as
manager and Clarence

appointed

program

Mrs. H. A. Lafount
Dies in Washington

Pettit as public relations director,
both of whom were brought from

Denver by A. E. Nelson, Mr. Gregpredecessor and now sales
manager of NBC-Blue. G. Dare

wife of Harold A. Lafount, former Federal Radio Commissioner,
died Sept. 8 in the Washington
Sanitarium after an illness of three
months. A native of Montpelier,
Idaho, she was 54 years old. The
funeral took place from the home
of Mr. Lafount's father in Salt
Lake City Sept. 11.
Mrs. Lafount came to Washington from Salt Lake City in 1927
when Mr. Lafount was first appointed a member of the original
Radio Commission, on which he
served until the FCC was formed
in 1934. They have lived in the
capital since that time. Mr. Lafount is now an executive officer
of the Bulova radio interests and

Washington representative

of

World Broadcasting System.
Mrs. Lafount had been active in
civic and social work for many
years. She was a graduate of Utah
State Agricultural College, and
during her years in Salt Lake City
was active in various auxiliary organizations of the Church of Jesus
Christ of the Latter Day Saints
(Mormon) and also on behalf of
the Children's Hospital.

She is survived by her husband,
two brothers, a sister and four

—

daughters Mrs. Elsie Richards,
wife of the U. S. Customs representative for western Europe, residing in Paris; Mrs. Lenore Romney, Washington; Mrs. Constance
Scowcroft, Ogden, Utah, and Mrs.
Ruth Colby, Los Angeles.

ory's

Fleck has been placed in charge of
all

1WT ANUFACTURERS sell through retailers

.

.

retailers pick 100 per cent metropolitan

locations

and open neighborhood branches. Of

course they dol For the entire structure of mer-

chandising

is built

on the foundation theory that

the closer the product

is

identified with the con-

sumer, the easier and more permanent the sale

KDKA

program

listings,

day

books, announcer assignments, studio schedules and traffic. William
E. Jackson, acting manager of the
station pending Mr. Gregory's arrival, has resumed as sales manager. Bill Deal will continue as
Mr. Sproul's assistant on continuity. Richard Hogue, of the NBC
guest relations staff in New York,
was also appointed to the announcing staff, along with W. B. McGill,
in charge of sales promotion.

SAGALL, managing

Buy your radio on the same sound logic. Buy
Don Lee for the only complete, local coverage of
the West Coast. Twenty-eight primary local sta-

director of
of London, is reported
to be sailing for the United States in
latter September to introduce Scophony's large-screen television receiv-

primary Pacific Coast

and contemplates the possible formation of a Scophony Corp. of America
backed by American capital.

.

.

.

S.

Scophony Ltd..

ers,

tions in the twenty-eight

markets.

On Don

Lee your message becomes

part of the listeners intimate

community

life

.

.

Kq

immediate action.

LEE

SAN JOSE

KQW

"THE

A

Available

West Seventh

St.,

Los Angeles,

MUTUAL

<£

•
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sum-

N. Y., following a cerebral hemorrhage the night previous. President
of the National Republican Club
from 1914 to 1916 and a delegate
to the Republican National Conventions of 1916, 1920, 1924 and 1936,
Mr. Sheffield was appointed Ambassador to Mexico by President Coolidge in 1924, serving during the
troublesome Calles regime until
1927. Interested in welfare and education, he was a trustee for the
Carnegie Endowment for International Peace, former chairman of
the board of trustees of Barnard
College, and a member of the
boards of Babies Hospital, Presbyterian Hospital and Trudeau Sanitorium. His successor on the boards
of RCA and NBC will be elected at
the next regular board meeting, on
Sept. 30.

Frank Atlass

FRANK ATLASS,

retired Chicago
industrialist and father of H. Leslie Atlass, CBS vice-president, and
Ralph Atlass, president of
and WIND, died in Chicago Sept.
2. He was 70. His widow also survives.

WJJD

Farm Program

For Announcements
Rates.

Full Mutual Don Lee
Network Schedule

CO.

Representatives

John

Page 48

2 at his

mer home on Upper Saranac Lake,

GE Commentator
DOROTHY THOMPSON, political
last year for
Mall cigarettes, will appear
each Monday night starting Oct. 3,
on Hour of Charm. Sponsored by
General Electric Co., the program
will be broadcast on the NBC-Red
network, through Maxon Inc., New
York.

commentator heard

Calif.

JOHN BLAIR

Local

At Regular

Represented by

Affiliated with

AGRICULTURAL

DAILY"

The Nation's Greatest Regional Network

LEWIS ALLEN WEISS, General Manager

and NBC, died Sept.

IB CALIFORNIA

BROADCASTING SYSTEM
1076

scanning,

Santa Clara Valley's
Farmers With

Sell

DON

mechanical

.

a friendly suggestion from a neighbor that calls
for

employing

James R. Sheffield
JAMES R. SHEFFIELD, member
of the board of directors of RCA

Blair

& Company

Pall
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Southern

New

England, with

its

consistent billion

dollars

of spendable

income, offers a juicy piece of business to any advertiser.

matter of record that the surest
responsive market

Here

is

the

way

is

through

WTIC

rates

way

this

And

it's

TRANSRADIO N EWS
NOW AVAILABLE

a

to assure a really choice cut in this

area's

— with

on

— WTIC.
advertisers —

most popular station

listeners

and

WTIC
15

8

A.M.

1

P.M.

Minute Periods

(DAILY)

6 P.M.
In Listener Popularity by more than 2 to
In

FIRST

In

Number

of

Number

of National Spot Advertisers

WATTS

Network Advertisers

The Travelers Broadcasting Service Corporation

General Manager

W. Morency,
Representatives:

Weed

BROADCASTING

Broadcast Advertising

•

11

&

Company

P.M.

Rates

WTIC

50,000

Paul

1

and further information
supplied on request

will

be

HARTFORD,

CONN.

Member NBC Red Network and Yankee Network

James
New

York

F.

Clancy,
Detroit

Manager

Business
Chicago

San Francisco

September 15, 1938

•

Page 49

—

1

KSFO, San

THE Su6ln.Q.±i OF

Francisco

Peter Paul Inc., San Francisco (Ten
Crown Gum-Mound Candy) 5 weekly sp, thru Emil Brisacher & Staff,
San Francisco.
Oxo, Ltd.. Montreal (beef cubes
sa weekly, thru Platt-Forbes, N. Y.
Lewis-Howe Co., St. Louis (Turns
10 ta weekly, weekly t, thru H. W.
Kastor & Sons Adv. Co., Chicago.
Beaumont Laboratories, St. Louis (4way cold tablets) 10 ta week] v.
thru H. W. Kastor & Sons Adv.
Co., Chicago.
Atlantis Sales Corp.. Rochester (Coleman's Mustard) 5 sa weekly, thru
J. Walter Thompson, N. Y.
Vadsco Sales Corp., New York ( Quinlax), weekly sp, thru Lawrence C.
Gumbinner. N. Y.
Chrysler Corp.. Detroit (Plymouth),
10 sa weekly, thru J. Sterling
Getchell, Chicago.
Oneida Community, Oneida, N. Y.
(Tudor Plate silverware) 2 sa
weekly, thru BBDO, N. Y.
Duart Sales Co., Ltd., San Francisco,
12 t weekly, thru Howard Williams
Agency, San Francisco.
Dr. Phillips Grapefruit Juice, San
Jose, 6 sp weekly, thru Long Adv.
Agency. San Francisco.
H. C. Capwell Co.. Oakland, 54 sa
weekly, thru Tomaschke-E 1 1 i o 1
Agency, Oakland.
Selma Products Co., Los Angeles. 5
sp weekly, thru Raymond R. Morgan, Los Angeles.
Florida Citrus Association, New York,
7 so weekly, thru Ruthrauff & Rvan.
N. Y.
."

BROADCASTING
WNAC,

STATION ACCOUNTS
sp—studio programs
—transcriptions
sa —spot announcements
t

transcription a n noun cements

to

WFAA-WBAP,

Dallas-Fort Worth

Mills, Beaumont, Tex., 2
t weekly.
15 weeks, thru Freitag
Adv. Agency, Atlanta.
Standard Brands Inc., New York
(Royal baking powder), 5 t weekly,
17 weeks, thru McCann-Erickson,
N. Y.
Wander Co., Chicago (Ovaltine), 5
t weekly. 39 weeks, thru Blackett-

Comet Rice

Sample-Hummert, Chicago.
Lehn & Fink Products Co., New York
(Hinds Honey & Almond cream), 5
weekly,

sp

&

Esty
General

13

weeks,

thru

Co., N. Y.
Mills. Minneapolis

Wm.

(Whea-

30 weeks, thru
Blackett-Sample-Hummert. Chicago.
Purina Mills, St. Louis (Startena),
3 t weekly, thru Gardner Advertising Agency, St. Louis.
Mrs. Baird's Bread Co., Dallas, (Mrs.
5

ties),

t

weekly,

Baird's Bread) 5 t weekly, thru
Tracy-Locke-Dawson, Inc., Dallas.
Peter Paul, Inc., Naugatuck, Conn.,
(Mound's candy bar) 5 ta weekly,
thru Platt-Forbes Inc., N. Y.
Babcock Brothers, Dallas (auto accessories), 5 sp, weekly, thru Albert Couchman Adv. Agency, Dal-

Drug

(wholesale drug
weekly, direct.

Corp., Dallas
supplies), 3 sp

daily

sa, Sept. 19-Sept. 16, 1939,
thru Commonwealth Adv. Agency,
Boston.
Cold Spring Brewing Co., Boston
(Ale), renewal 364 sa, Sept. 26Sept. 24, 1939, thru Harry M.
Frost, Boston.

WAAB,

Co., Chicago.

H.

Hood &

P.

(Hood's milk

Lynn, Mass.
cream), 3 sa, thru

&

Harold Cabot & Co., Boston.
Revere
Construction
Revere,
Co.,
Mass. (Pleasure beach), 24 sa, thru
David Malkiel, Boston.

WDRC,
Koppers

Hartford

New York (coal),
thru BBDO, N. Y.

Co.,

6 sa

Co., Detroit,

26

Indianapolis

Allis-Chalmers Mfg. Co., Milwaukee,
20 sa weekly, thru Bert S. Gittins,

Milwaukee.

Bunte

Bros.,

thru Erwin,

thru Cecil, Warwick & Legler, N. Y.
Atlantic Refining Co., Philadelphia,
football games, thru N. W. Ayer &
Son, Philadelphia.
Maltex Co., Burlington, Vt. (cereal),
weekly sp, 6 weekly sa, thru Saml.
C. Croot, N. Y.
Gambarelli & Davitto, New York
(wines), weekly sp, thru De Biasi
Adv. Agency, N. Y.

KDKA,

Dr. Frank B. Robinson. Moscow, Id.
(religious), weekly t, thru Izzard
Co., Seattle.

Southern

Californians,

12

thru

t,

Los

Angeles
Hol-

BBDO,

Chicago. 26 sa weekly,
Wasey & Co. Inc., Chi-

Murdock Co., Los Angeles
(Monarch canned products), 5

ciates,

sp,

thru

Roy Alden &

Ball
Inc.,
Los Angeles
(furs), 2 sa weekly, thru Nellie L.
Walsh Adv. Service, Los Angeles.

Lake City
Omaha, 52 sp,
Beaumont & Hohman, Omaha.
Salt

thru
Dr. Pepper Bottling Co., Salt Lake
City, 600 sa, thru Gillham Adv.
Agency, Salt Lake City.
Peter Paul Inc., San Francisco, 60 ta,
thru Emil Brisacher & Staff, San
Francisco.

Denalan
teeth

Co.,

Francisco

San Francisco

cleanser)

2 weekly

Rufus Rhoades &
cisco.

KQW, San

(opticians), weekly

Co.,
San
t,
direct.

Jose

Santa Cruz Hotel & Restaurant Owners, Santa Cruz (association) 5 sa,

Co.,

(false-

sa,

thru

San Fran-

tee,

Prune Pro-Rate CommitSan Francisco (organization)

4

sp, direct.

KFOX, Long

Beach, Cal.

Benj. Franklin Assurance Co., San
Francisco (insurance), 4 sp weekly

sa,

KFH,

Wichita

Wrigley Jr. Co., Chicago (chewing gum) 260 sa, thru Neisser-Mey-

erhoff, Chicago.
Florida Citrus Commission, Lakeland.
Fla., 20 sa, thru Ruthrauff & Ryan,
N. Y.
Industrial Training Corp., Chicago,
13 t, thru James R. Lunke & Associates, Chicago.
Horlick Malted Milk Corp., Racine.
Wis., 60 t, thru Roche, Williams &
Cunnyngham, Chicago.
Firestone Tire & Rubber Co., Akron,
26 t, thru Sweeney & James, Cleve-

land.

Allis-Chalmers

Mfg.

WGN,
93

t,

Inc.,

Milwaukee

Co.,

(tractors), 15 sp,
Gittins, Milwaukee.

thru

Bert

S.

Chicago

Chicago (Dari-Rich),
thru Stack-Goble Adv. Agency
Inc.,

Chicago.

John Morrell & Co., Ottumwa, la.
(Red Heart dog food), 13 sp, thru
Henri, Hurst & McDonald, Chicago.

WMCA, New

York

Alkine Laboratories, New Brunswick,
N. J., 10 sa weekly, 39 weeks, thru
H. M. Kiesewetter Adv. Agencv,
N. Y.
American Jai-Alai Corp., New York,
6 sa weekly, 13 weeks, direct.

WABC, New York

direct.

Globe

New York

Co.,

Wm.

direct.

California

Baking

thru BenBowles, N. Y.
Keystone Mfg. Co., Philadelphia, Pa.
(San Giorgio Macaroni), weekly sp,
thru Aitkin-Kynett, Philadelphia.
Rev. Glenn H. Davis, Philadelphia,
weekly sp, 13 weeks, direct.

Bowey's

Jose, Calif.

Optical

Company, New

d'ltalia

&

ton

i

Progressive

(Ali

Continental

Louis

St.

Oil

Oil), 6 times
26 weeks, thru Pettinella
Adv. Co., N. Y.
Health Products Corp., Newark
(Feen-a-mint), 5 sa weekly, 39
weeks, thru William Esty & Co.,
N. Y.

(Dyanshine) 3 sa weekly, thru Anfenger
Adv. Agency, St. Louis.
Co.,

Edible

York

Pacific Stages,

KYA, San

KECA, Los Angeles

Asso-

Los Angeles.

KDYL,
Union

WOV-WBIL, New York
Planters

(Wonder Bread), 35

Reid

weekly

I

weekly,

KHJ, Los Angeles

cago.

Maurice

Pittsburgh

Carleton & Hovey Co., Lowell, Mass.
(Father John's Medicine), daily sa,
26 weeks starting Oct. 3 thru John
W. Queen Agency, Boston.
Duquesne Brewing Co., Pittsburgh,
104 sp. starting Sept. 23, thru Walker & Downing Pittsburgh.
Royal Typewriter Co., New York,
daily sa, 13 weeks starting Sept. 22,
thru Buchanan Co. N. Y.
Kellogg Co., Battle Creek (All Bran),
39 sp starting Sept. 12, thru Kenyon & Eckhardt, N. Y.

lywood.

thru J. Stirling Getchell, N. Y.
Rumford Chemical Works, Providence.
R. I., 3 sa weekly, thru Atherton
& Currier, N. Y.

WIRE,

Lamont, Corliss & Co., New York
(Ever Ready cocoa), 5 weekly sp,

(political),

sa,

Mills, San Francisco,
5 t
weekly, thru Westco Adv. Agency,
San Francisco.
Hartz Mountain Products, New York,
(bird seed) weekly sp, thru George
H. Hartman, N. Y.
P. Lorillard Co., New York (Sensation cigarettes) 2 sp weekly, thru
Lennen & Mitchell, N. Y.
Crowell Pub. Co., New York, (magazines), weekly sp,
thru Geyer,
Cornell & Newell, N. Y.
White Laboratories, New York (Feena-mint) 5 sa weekly, thru William
Esty & Co., N. Y.
Oxo Ltd., Montreal (boullion cubes)
3 sa weekly, thru Platt-Forbes,
N. Y.
Peter Paul Inc., San Francisco (Ten
Crown gum) 3 sa weekly, thru Emil
Brisacher & Staff, San Francisco.

Educational Alliance, New
York (Popular Educator Magazine), weekly sp, thru Walter E.
Thwing, N. Y.

National

Sons,

Plymouth Motor Car

Francisco

General

Barton Mfg.

Boston

Cranberry Canners Inc., South Hanson, Mass., 4 daily sa, thru Harry
M. Frost Co., Boston.
D'Arrigo Bros. Co., Boston (broccoli),
weekly sa, thru Harold F. Lewis
Adv. Agency, Boston.
Peter Paul Inc., Naugatuck. Conn,
(chewing gum), 5 weekly sa, thru
Platt-Forbes N. Y.
Moody Bible Institute, Chicago, weekly sp, 26 weeks, thru Critchfield &

weekly,

KFRC, San

(Feen-

a-Mint), 195 so, Mon.-Fri., Sept.
6-June 5, thru Wm. Esty & Co.,
N. Y.
Vadsco Sales Corp., New York (Quinlax), 26 weekly t, Oct. 16- April 9,
thru Lawrence C. Gumbinner, N. Y.
R. H. White Co., Boston (department
store), 59 sa, Sept. 19-Oct. 1, thru
Chambers & Wiswell, Boston.
Community Opticians, Boston, 312

las.

Southwestern

WOR, Newark

Boston

White Laboratories, Newark

t

Investment Co.,

Los Angeles

(finance), 5 sp weekly, thru Stodel

Manhattan

WTMJ, Milwaukee
Krier Preserving Co., Belgium, Wis.
(Serv-U-Rite vegetables), 13 sp,
thru Olsen & Kelly Agency, Milwaukee.
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Soap

Co.,

New

(Sweetheart soap), weekly
Peck Adv. Agency, N. Y.

Adv. Co., Los Angeles.

sp,

York
thru

WJZ, New York
Arcabe Inc., New York (Creai^ oi
Pine lotion), 2 sp weekly, thru
White-Lowell, N. Y.

BROADCASTING

•

Broadcast Advertising

:

WBT,

Charlotte, N. C.

Acme White Lead & Color Works,

Solder Firm Gets 787,264
Replies

New

Orleans (mayonnaise), 39 sp,
Fitzgerald Adv.
Agency. New Orleans.
Carolina Baking Co., Atlanta (O'Boy
bread), 78 t, 3-weekly, renewal,
thru Freitag Adv. Agency, Atlanta.
Fairmont Tobacco Board of Trade,
Fairmont, N. C. (Fairmont tobacco), 77 daily sa, direct.
L. Grief & Bros., Baltimore (Chatham
Homespun suits), 39 sp, 3-weekly,
thru Cahn, Miller & Nyburg, Baltimore.
Commercial Credit Co., Baltimore
(financing) 13 weekly t, thru O'Dea,
Sheldon & Canaday, N. T.
Firestone Tire & Rubber Co., Akron
(tires), 26 t, 2-weekly, renewal,
thru Sweeney & James, Cleveland.
3-weekly, thru

,

-

Soap

Manhattan

New

Co.,

York

(Sweetheart soap), 26 ta, thru
Peck Adv. Agency, N. T.
Bit Products Corp.. Chicago (dye),
52 ta, 4-weekly, thru Earle Ludgin

ba, Fellers

&

Presba, Chicago.

Atlanta.

Page Williamson

(Duo-Therm

Inc.,

Charlotte
39

Heaters),

3-

t,

weekly, direct.

Beeman's Laboratories, Atlanta (BGO
-remedy), 39 sp and 39 sa, 3-weekly,
thru Harvey-Massengale Co., Atlanta.

E.

R. Partridge Co., Atlanta (Carhartt overalls), 39 sa, 3-weekly,
thru Harvey-Massengale Co., Atlanta.

WSM, Nashville
American Bird Products Co., Chicago
(canary seed), 30 sp, thru WestonBarnett, Chicago.

Manhattan

Soap

Co.,

New

York

(Sweetheart soap), 26 ta, thru
Peck Adv. Agency, N. Y.
Peter Paul Inc., Naugatuck, Conn.
Mounds candy ) 62 ta, thru PlattForbes, N. Y.
Pinex Co., Fort Wayne, Ind. (proprietary), 65 sp, thru Russell M.

make consumers hardware store
conscious, according to Hardware
Retailer.

Kester, claiming to be the first
solder manufacturer to advertise its
product, began magazine advertising in 1898 which continues to the
present day. The company began
its radio campaign in 1933, offering samples to listeners. To date
787,264 requests for samples have

been

filled.

KFI, Los Angeles
Wilshire Oil Co., Los Angeles (petroleum products), weekly sp, thru
Dan B. Miner Co., Los Angeles.
Commercial Credit Co., New York
(loans & insurance), weekly t, thru
O'Dea, Sheldon & Canaday, N. Y.

Omaha,
Lines,
Transit
Interstate
(transportation) 5 sa weekly, thru

Beaumont & Hohman, Omaha.
KNX, Hollywood
Chicago Engineering Works, Chicago
(technical school), weekly sp, thru
James R. Lunke & Associates,
Chicago.
Johnson, CaTvell

& Murphy, Los An-

geles ( Kellogg' s ant paste) 6 sp
weekly, thru William A. Ingoldsby
Co., Los Angeles.
Klix Inc., Los Angeles (processed
soy beans) 2 sp weekly, thru Theodore B. Creamer Adv., Hollywood.
Coast Federal Savings & Loan Assn..
Los Angeles (finance) 6 sp weekly,
thru Elwood J. Robinson Adv.
Agency, Los Angeles.

Seeds Co.. Chicago.
Ralston Purina Co., St. Louis (feed),
104
thru Gardner Adv. Co., St.

%

Louis.

Commercial Credit

t. thru O'Dea, Sheldon
N. Y.

WDOD,

13
Canaday,

Co., Baltimore,

&

Chattanooga

W.

B. Caldwell Inc., Monticello.
111.
(Syrup Pepsin), 5 t weekly,
thru Cramer-Krasselt Co., Milwaukee.

Plvmouth Motor Corp., Detroit, 26
thru

J.

sa,

Stirling Getchell, Detroit.

KGNC,

Amarillo, Tex.

Hay-No

Laboratories, Dallas (Hayso, thru Neal Furgeson
Co., Dallas.

No), 150
General
Kix),

Mills,
Minneapolis
(Corn
5-weekly t. thru Blackett-

Sample-Hummert, Chicago.

STATION

or

Circle of Friends

•

WNEW, New

York

Siegel System Sales Corp., New York
(voice training), 6 sp weekly, di-

,

(

Dr.

6 Years

Co., Chicago,
sponsoring 30 minutes of the fourhour Grand Ole Opry show from
WSM, Nashville, along with time
on WBZ, Boston; KMOX, St. Louis,
and WCCO, Minneapolis, is helping

Inc., Chicago.

Ralston Purina Co., St. Louis (Purina
Chows), 120 t, 3-weekly, thru
Gardner Adv. Co., St. Louis.
Comet Rice Mills, New York, 45 sp,
3-weekly, thru Freitag Adv. Agency,

in

KESTER SOLDER

Rumford Chemical Works, Providence,
R. I. (baking powder), 18 sa weekly, 26 weeks, thru Atherton & Currier, N. T.
Mantle Lamp Co., Chicago (Aladdin
Lamps), 26 t, 2-weekly, thru Pres-

SAMPLES

KESTER

Detroit (paint). 39 weekly t, thru
Henri, Hurst & McDonald, Chicago.
Wesson Oil & Snowdrift Sales Co.,

With increased power
with
RCA broadcasting equipment
.

.

.

a

new pace

.

type

latest

.

.

KDYL

sets

in radio progress in the west.

rect.

Philip Morris Co., New York (Paul
Jones cigarettes), 6 sp weekly, thru

Biow Co., N. Y.
Ford Motor Co., Dearborn, Mich., 25
sa, thru McCann-Erickson, N. Y.
C. F. Mueller Co., Jersey City (macaroni), 6 sp weeklv, 39 weeks, thru
Kenyon & Eckhardt, N. Y.
O'Cedar Corp., Chicago (mops and
polishes), 5 sa weekly, 8 weeks,
thru John H. Dunham Co., Chicago.

CKNX, Wingham,

Always the leader in showmanship and popularity in this territory,

KDYL now

offers to

merchandisers a larger audience reached by
stronger, clearer signals

...

all

of which

adds up to better opportunities for
seeking advertisers.
After

Ont.

all, isn't

sales-

successful

sell-

ing merely a matter of keeping

Tuckett Ltd., Hamilton. Ont. (Buckingham cigarettes), 156 t, thru McLaren Advertising Co., Toronto.
Richards Glass Co., Toronto (Rolls
Razor), 13 sa, thru A. McKim Ltd.,
Toronto.
Chicago Vocational Training Corp.,
Hamilton, Ont. (trade school),
weekly t, thru Norris - Patterson
Ltd., Toronto.

old friends and

KDYL

ones?

making new

can help you do

that.

COMMERCIAL

MANAGER AVAILABLE
Five and a half years experience selling national and
local advertising. Now operating good station very profitably in Middle West. City over 160,000. Go anywhere.
Good reasons for change. Best of references.

Write or wire Box A-98

BROADCASTING

•

BROADCASTING.

Broadcast Advertising

THE POPULAR STATION
Salt Lake City, Utah

NBC

Representatives

JOHN BLAIR & COMPANY
Chicago

-

New York

San Francisco

-

-

Los Angeles

Seattle

RED

Detroit

NETWORK
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FARMS

SHEFFIELD

Noxzema Gets Quiz
NOXZEMA Chemical Co., New

York,

York, starting Oct. 1 will sponsor
Professor Quiz, originator of radio's ask-me-another, on a CBS
network. Assisted by Announcer
Bob Trout, the professor, previously sponsored by Nash-Kelvinator,
will be heard Saturday evenings at
8:30-9 p. m. Agency is Ruthrauff
& Ryan, New York.

GENERAL

MILLS,

Minneapolis

(Wheaties), after a survey of the
Italo-American market, has
renewed on WOV, New York, for another 13 weeks its current five-weekly
show, The Veiled Lady, featuring
Diana Baldi. Retailers survey gives

New York

credit for the greatly increased
sales to Wheaties' Italian broadcasts.
Renewal also included
Philadelphia, fed the program from
full

WAITER BIDDICK

WPEN,

COMPANY

Blackett - Sample - Hummer,
handles the account.

WOV.

Chicago,

DOMINION LINSEED OIL

Co.,

To-

ronto (cereals and bread), is expanding its usual autumn live talent weekly program from CFRB, Toronto, to
cover five or six additional stations in
Ontario and Quebec. Agency is R. C.
Smith & Son Ltd., Toronto.

JULIUS GROSSMAN SHOES Corp.,
New York, is again sponsoring Com-

hOS ANGELES
SAN FRANCISCO
SEATTLE

mentator Jacob Tarshish as The Lamplighter on WOR,
Sundays, 12:3012 :45 p. m. Sterling Adv. Agency,
N. Y., has the account.

is

using

Co.,

New-

AVGY, Schenectady,

for a farm service program, giving
weather, crop and soil reports each
Monday evening. William B. Duryee,
assistant to the president of Sheffield,
and former New Jersey Secretary of
Agriculture, speaks on the programs.
In New York, the company continues
its
announcement schedule without change. Agency is N. W. Ayer
& Son, New York.

WOR

PHILADELPHIA COKE

Co., Phila-

delphia (Koppers Coke) will use spot
news broadcasts to supplement newspaper and outdoor advertising in its
1938-39 campaign. N. W. Ayer & Son,
Philadelphia,

is

agency.

MAURICE BALL

Inc..

Los Angeles

announcements on KECA, KH.T and
KEHE. Other Southern California
stations will be added to the list.

TAMBLYN

Ltd.,

Camrose,

Alberta, have placed the transcription
series
Jerry
the. Circus
over
of
Vancouver; CM AT. Trail;

CKWX.

CJOC, Lethbridge; CFAC, Calgary;
CKBI, Prince Albert; CFQC, Saskatoon;

Jaw

;

don.

KCK, Regina; CHAB. Moose
CKY, Winnipeg CKX, BranThe Winnipeg office of Norris;

Patterson Ltd. handles the account.

W. SCOTT FARON,

for the past
three years advertising and publicity
director of Ross Federal Service and
Ross Federal Research Corp., New
York, has been appointed advertising
manager of the Glass. Container Assn.,

New

of America.

York.

LUER PACKING

(furriers), which recently appointed
Nellie L. Walsh Adv. Service, that
city, to service its account, on Sept.
4 started a 13-week campaign, using
from two to 21 spot and time signal

G.

BYERS FLOUR MILLS,

Toronto

(On-

chain druggists), is starting a
six-weekly Criss Cross Clues program
over CKCL, Toronto. Associated
Broadcasting Co. Ltd., Toronto, handles the account.
tario

Co., Vernon, Cal.
(meats), has appointed Glasser Adv.
Agency, Los Angeles, to direct its advertising and is using six-weekly par-

combined Housewives

ticipation in the

Protective League and Sunrise Salute
on KNX, Hollywood, in a test. Contact

for five weeks from Aug. 29.
the firm's first radio.

is

This

is

C. FILSON, outdoor clothier of
Seattle, recently inaugurated a series
of 52 weekly broadcasts of the tran-

C.

show Federal Agent on KINY.
Juneau, Alaska. The program advertises the Seattle company's Alaska
dealers, through Milne & Co. Adv.,
scribed

Seattle.

BROWN'S BREAD

Toronto

Ltd.,

(Ontario chain bakers), starts a new
series of Speed Gibson transcriptions
over CFRB, Toronto, Sept. 15, and
may extend to one other Ontario station. McConnell Eastman Ltd., Toronto, handles the account.

GENERAL MILLS,

Minneapolis

(Corn-Kix), has added the following
stations to the list carrying Those
Happy Gilmans. quarter-hour disc
[Broadseries:
casting, Aug. 15]. Blackett-Sample-

WSM WREC WBT

Hummert, Chicago,

agency.

is

PROCTER & GAMBLE

Co., Cincin-

has appointed Compton Adv..
New York, to direct advertising of
Fluffo, a vegetable shortening sold
nati,

only in the South. Some radio will be
used starting late this month.

ANTROL

LABORATORIES

Los Angeles

Inc.,

using radio for
the first time on the Pacific Coast, on
Sept. 12 started for 13 weeks, six-

KFYR HITS THE BULLS-EYE

OF
SALES IN THE GREAT NORTHWEST!
From the

rich

Black Hills of

Red

will find

KFYR

Snarol

has appointed Howard Ray Adv.
Agency. Los Angeles, to direct its national advertising and on Sept. 12
started for 26 weeks a thrice-weekly

Dog Food),

program

"hill-nellie"

KFAC,

is

that city.

Chicago (Perk

Co.,

using man-on-street par-

ticipations on

WTAQ, WMT. WHBF.

with

two weekly 15-minute
South Bend.

WTAD.

W SBT-WF AM,

discs on

Warner

Mason

the bull's-eye (or wide-awake advertisers.

,

SILVER FOAM GRANULATED
SOAP Co.. Los Alamitos, Cal. (soap),

READY FOODS

hitting

)

weekly participation in the combined
Sunrise Salute and Housewives Protective League programs on KNX.
Hollywood. Agency is J. Walter
Thompson Co., Los Angeles.

quarter-hour
Miraudy, on

River Valley of Eastern North Dakota to the

Western South Dakota you

(

Chicago,

Co.,

is

agency.

Agency Appointments

Write

for

proof that

the

New KFYR

KFYR

Service Review for 1938.

It

KRIM-KO

Co., Chicago (chocolate beverages), to H. W. Kastor & Sons Adv. Co.,
Chicago. Radio will probably be used on
a spot basis.
LONZ WINERIES, Middle Bass, O.
(wines & champagnes), using radio, to
Gerst Adv. Agency, Cleveland.

contains

has the Largest Primary Coverage of any Radio

COMPAGNIE PARISIENNE,
(perfumes),

nio

Station in the United States, regardless of size.

W. Radio Adv.

radio

STEEM ELECTRIC IRON
(steam

55

KILOCYCLES

NBC AFFILIATES

Meyek Broadcasting <b.
/3

C*ri^~asi-e*£~

,

Si/rrffi ZXclJ:o£4__

5000 DAY
1000 NIGHT

irons),
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FURGASON

fil

CO

AntoN.

to

to

Co.,

St.

Schwimmer &

Louis
Scott,

Chicago. On Sept. 12 started six weekly
quarter-hour morning discs called Morning
Rhythm on WCFL, Chicago.

STRAUS & SCHRAM

Co.. Chicago (furniScott, Chicago.
the firm will start an
half-hour show called Riddles in Rhythm
on WBBM, 6:30-7 p. m.

ture),

to

Schwimmer &

Beginning Sept.

18,

HAAS BARUCH &

A/cutf'w-juL

San

advertising

Co., Seattle.

Co.,

Los Angeles

(Iris

Coffee), to Robert Smith Adv. Agency,
Portland. Ore. Mel Smith, vice-president of
the agency, is servicing the account and
will establish Los Angeles offices.

BROADCASTI N G

•

Broadcast Advertising

WFBR's NEW PARTICIPATION PROGRAM
GROW

& PITCHER Broadcasting
Agencies in Toronto is moving Sept.
15 to new and larger quarters at 1410
Concourse Bldg. A recording unit is
being added by the firm, which imports transcriptions from the United
States. Jack Brydges. who has been
operating a recording studio in the
Royal York Hotel, Toronto, is moving* in with his equipment as the recording unit of the organization. Two
salesmen are being added.

HARRY

D. FIELDS and his brother,
Leo E. Fields, have purchased the entire assets of Roger Laswell Radio
Corp., Hollywood program building

Harry Fields continues as vicepresident and general manager. Leo
Fields has been named president, succeeding Roger Laswell. The firm will
continue at 6253 Hollywood Blvd.,
and will add to its personnel. Among
its recent radio productions are the
unit.

Manchu, The Cohens and
Cinders. Hopalong
Morgan and Sweet-

serials Fit

the Kelhjs, Ella
Cassidy, Melody
heart Time.

R. E. McGUIRE, after an extensive
survey of transcription studios in
Hollywood, has joined the Toronto office
of All-Canada Radio Facilities
Ltd. as program manager. Mr. McGuire was formerly with the Lethbridge office of All-Canada.

3£AUTY\

STANDARD RADIO
sale of its
brary of

announces the
Donald Novis Special Li-

100

selections

WRC-

to

WMAL. WDAF, WJDX,

FOOD!

and the sale
Sons of the Pioneers to
and KICA. Several new masters of
Gene Austin and Art Tatum, blind
were recently recorded by
pianist,

WBCM

of its

Standard.

FAMILY!

j

i

BRUCE GILBERT

Productions,

new

Hollywood producing unit, has been
established at 1742 Laurel Canyon
Blvd., and will specialize in custom
built shows. Bruce Gilbert, well known
in California radio and advertising,
heads the firm, which is producing a
300-episode quarter-hour series, The

conducted

Masters. Each episode is complete in
itself and dramatizes masters of the
arts. Electro-Vox Recording Studios,
Hollywood, is cutting the series.

"JANET PARKER"

RADIO

department of
production
Walter Biddick Co., Los Angeles, has
acquired from Glasser Adv. Agency,
that city, all transcription rights to
the half-hour dramatic program. Tell
It To
talent,

The Marines.

in

Series,

luf

A

live

sparkling, vital

ducted by a

sponsored by
currently
Seven-Up Bottling Co., Los Angeles,
on the Don Lee network.
is

and

is

program

for

women, con-

woman who knows

her subject

gifted with a charming voice! "Miss

a graduate of the University of
Maryland; holds a Master's Degree in Home
Parker"

Berkeley, will move into its new
$25,000 studios, located on San Francisco Bay, about Oct. 1.

KRE.

is

Economics; has had six years of practical

experience with women's groups.

7

out of

10

Participation costs as low tis
for complete rates

Listeners to

and

$15.60

—

write

details.

BUFFALO STATIONS
tune

WGR
between

or
5

in

WKBW

and 7

P.

in

BOD

THEY

Lit

M.

says Ross Federal

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO
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BASIC NBC. RED

Represented by

NETWORK

FREE & PETERS
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;

TO
BACK
dominated
-

SCHOOL

-

theme

a series of four
weekly programs, sponsored
by a local department store,

by KVI, Tacoma, Wash.

carried

started off with a
series
special remote pickup from Wright's
Park, scene of the annual Field

The

Day winding up summer playground activities, and included
Rkymin' Ruben and the Three R's,
quarter-hour of rhymes, songs, and
commercials in verse aimed at the
housewife; Treasure Hunt for tiny
tots, in which a familiar fairy
told and kids win
for detecting mistakes
Brush the Cobivebs, quiz program
for high school students; and Back
to School, offering prizes to grade
schoolers for the best letter on
why or why not he wants to return

story

wrongly

is

prizes

to school.

fittf PROGRAMS
Rinkydinks

INVERVIEWS

with patrons of a
local roller skating rink, with grinding wheels and all, are carried on the
Man on Skates program originated
by WGIL, Galesburg, 111. In conjunction with the program WGIL
staged a contest to elect Galesburg's roller skating queen. Technical arrangement incorporates a
pole pivoted from a pipe
midfloor, with the microphone
cable taped to the pole, and a crystal microphone carried about the

bamboo
in

floor.

Hot Dogs!
FIFTY-FOUR mile Bunion Derby
between Centralia and Aberdeen,
Wash, is being sponsored Oct. 9
by KELA, Centralia, and KXRO,
Aberdeen, with prizes of $150 going to the winning man and woman
contestant. About 200 marathon
walkers are expected to enter the
contest, with

men walking one way

and women the other, and
front of the

in

lines

KXRO

finish

KELA

and

Both stations will
carry short wave and remotes with
pickups from small towns en route.
studios.

Head Work

MENTAL PROCESSES

to the tragedy are explained in

the

new program, Psychology BeNews on WMCA, New

hind the
York.

daily during the fall meeting, Sept.
3-Oct. 8, with Rex Davis,
sports announcer, handling the programs. Latonia Race Track is also

text

of

new

the

Cuts

Short

to

WNEW, New

early morning
Reno feature on

York. His current
on How to be Rude in an
Automobile has found favor with
series

listeners, and several hundred copies
of his Rules for Rudeness

have been distributed. Short Cuts
to Reno is a part of his regular
morning three-quarters of an hour.

New Announcers

For

WOULD-BE

radio announcers step
through their paces on Radio An-

WWVA

most

economically

managing director. Four
applicants participate in each

your sales story

number

gram

director.

to the largest

of people with

buy your product

to

broadcast, and a winner is selected
through audience mail and decision
of judges, including Mr. Smith,
Paul J. Miller, production manager, and Wayne Sanders, protell

money
in

the

Dancers' Dirt

SOUTH CENTRAL AREA

WCKY

using

and dining couples in
of the Palace Hotel, new home of KSFO, San Francisco, are interviewed by Bob Garred on the new KSFO program,
Boy Meets Girl.

Room

*

ACTUAL

cases in Cleveland's Domestic Relations Court are dramatized on the thrice-weekly Court

Reporter

using

popular

big

the

pioneer station

Pectoral

WHAS
LOUISVILLE, KY.
50,000 watts
.

.

.

820 kc

.

.

.

cleared channel

CBS

.

.

Outlet

Nationally

.

.

.

.

Courier-

Journal and Louisville Times
Station.

EDWARD PETRY & COMPANY
National Representatives

Theme

program

•

WGAR,

make

their verdicts,

is

a

WGAR

mail puller. Wayne Mack,
dramatic director, produces

the

series.
*

*

gram

of

WSAI,

Cincinnati.
is that of

The heart beat
Charles Woods, who comments on highlights in Cincinnati news of the week and

presents four interviews with
central figures in the local
headlines. Mr. Woods places
the mike over his heart to
pick up the sound. News interviews for the series are
recorded at the scene of the
news break, with John Conrad of the special events department covering the city
for Woods with portable recording equipment.

September 15, 1938

For Home Folks
Pensacola, Fla., has started a series of cooperative programs
based on the district's renewed
home-building activity. Titled The
Homebuilders' Hour, the program

WCOA,

is heard at 7-8 p. m. Wednesdays,
and acquaints prospective home
owners with the available facilities
for financing new homes or repairing their present ones. Various
contractors and building supply
companies participate in the series.

*

#

*

Old World Revels

IMAGINARY visits to old world
resorts like Naples, Venice, Valencia, Florence and Como are conducted on the new musical travelogue Continental Nights, on
WBIL, New York. The romantic
fantasy weaves continuity around
an orchestra of troubadours and
features Nicholas Cosentino, tenor.
Narrator Charles Berry also writes
the continuity.
#

Wide End Runs

TWO TEAMS

of former collegiate
stars will attempt to score against
each other by correctly answering
factual football questions on the
weekly half-hour radio football

We Want

a

Touchdown,

starting Sept. 21 on WOR-Mutual,
9:30-10 p. m. (EDST). Program
features George Trevor, sportswriter, as referee.

ACTUAL

beat of a human
heart is used as the identifying theme of Pulse of the
City, new local news pro-

porter broadcast proved to be a
tremendous success and also a tie
for the two contestants above. Eric
Norman, right, the reporter, and
Grandpa Fuller, the challenger,
had to wear ladies hose as the result of a bet over their respective
popularity with listeners. To vote,
listeners had to purchase a pair of
hose. Here they are, hiding their
embarrassment behind the microphone.

*

Gotta Problem?
THAT anybody's personal problems are interesting to everybody
is the theory behind a street series
on WSMK, Dayton, O. Listeners
send in their domestic and personal
problems; folks along the street
try to solve them. Sidney Ten
Eyck handles the daily quarterhour show and says its crammed
with fun and heartaches.

Hold That Pose!

DESIGNED

expressly for camera
nuts, Candid Camera Revue on
WSUN, St. Petersburg, Fla., provides a variety show and an opportunity for cameramen to wander through the band, audience
and studio for plain and fancy
shots. Photographers are briefly
interviewed while they work.

*

*

Program Chatter

PROGRAM information for each
broadcasting day is highlighted on
Personality Parade, new thriceweekly quarter-hour of KVI, Ta•

coma-Seattle. Using CBS publicity
releases, the program describes the
most interesting features of attractions scheduled for the same day
and the next, along with human interest stories of stars and their

programs,

and

ends

up with a

question corner to answer listeners' queries.

"HELLO. WILL KING"
(J.

M. Mathis.

Inc.)

\p)Uiy<m iau MARKET

Service for Motorists
about the latest automobile
designs, safety tips and touring
suggestions are featured on the
all-automobile program, The KOIN
Roadmaster, on KOIN, Portland,
Ore. The new program supplements
another weekly half-hour motoristsafety feature, Speed Incorporated,
dramatizing a fatal accident as

Yep. Vermont's O.K.
000 population, five
tions.
BUT ... did
alone
that

WMBD
"PEORIAREA"

NEWS

taken from state

Page 54

of

Cleveland, conducted by Eleanor
Lennick, young attorney who originated the idea. A problem case on
each broadcast, with listeners invited to

HOSE promotional scheme used bv
WIBW, Topeka, for its Street Re-

*

*

Domestic Squabbles

game,
by

program and

quarter-hour

minute

10 spot announcements
daily to publicize the fall meeting
and new features at the course.

DANCING

the Rose

great

*

wives,

WWVA,

can

*

with Jim Grouch telling how to become unpopular rather than how
to win friends and in general taking the gloomy view of life, is the

How to Lose Friends
ADVICE to husbands and

nouncers, Inc., new half -hour show
on
Wheeling, W. Va., presided over by George W. Smith,

you

*

Horse Talk
WCKY, Cincinnati, through an exclusive arrangement with the Latonia Race Track, is broadcasting
feature races direct from the track

leading

up

Stove Stories
interviews with housewives using Roper Dri-Gas ranges,
with the user pointing out advantages of the stove on the broadcast and talking about what the
man of the house prefers to eat
and how she prepares his favorite
dishes are carried on the weekly
Kitchen Chats program sponsored
by Roper Dri-Gas dealers on WDZ,
Tuscola, 111. Each dealer-sponsor is
allowed to choose a locale for the
Kitchen Chat.

RE MOTE D

files.

BROADCASTING

?

Got 359,radio

you
covers

sta-

know
the

that has
And the
population?
605.646
second richest county in the
U. S. in value of Cereal Crops!

Free

&

Peters,

Inc.,

Nat. Reps.

wmmn
jjg

•

PEORIA

NETWORK

Broadcast Advertising

Safety School
Safe Driving School of the
Air on WFIL, Philadelphia, will
be conducted along regular classroom lines with cooperation of the
Pennsylvania Motor Police. Student motorists are enrolled by

and get charts

to follow the
broadcast instructions, which will
be handled by police instructors.
Examinations and diplomas will
climax the course, which includes
all phases of driving, safety, high-

mail,

way and

traffic

About School
was the response

All

GREAT

SO

problems.

to
series over

School Information
WQAM, Miami, that the Mark Department Store installed a special
school information booth in the
children's wear department. The
its

Roger
of
sales defive minutes daily of

program,

brain-child
of the

WQAM

Herndon

partment, is
information to parents regarding
the opening of school. All material
County
is supplied by the Dade
School Board, and there is a safety
tiein with the Miami police.

Famous Nutmegs

DESIGNED

to reveal the surpris-

ing number of well-known personalities
who live in Connecticut,
Hall of Fame, consisting of interviews between guests and Ralph
Delia Silva, is carried weekly on
WTIC, Hartford. First six weeks'
guests include Geraldine Farrar,
Gene Tunney, Vaughn De Leath,
Faith Baldwin, Ursula Parrott and

Lawrence Tibbet.

SENSING

dramatization of current events,
Five Star Final returned to
WMCA, New York, and the InterCity Network Sept. 6 after being
off the air six weeks. The program,
heard five night weekly from 7:157:30 p. m. and Sundays from
9-9:30 p. m., is directed by Philip
Barrison, with incidental music by
Lee Grant, new musical director of
WMCA. Scripts, written by Milton

at the
in

which sponsored prize fights from
Madison Square Garden on NBCBlue last year, will resume the series on Oct. 5, on an expanded net-

work

of 37 stations. The fights are
broadcast most Friday evenings,

times.

The agency

Co.,

New

York.

is

casting, program
technique, and en-

gineering facili-

Jeffries finally bailed out. And to
his listeners Mr. Marget brought
the dramatic story of Jeffries' descent, from the time his "wings"
failed to slow him down so he
could pull the ripcord on his parachute until he disappeared from
sight as he plummeted to death a

WLW Farm Show
TWO-HOUR

farm program, Boone
County Jamboree, featuring
stars and guests from the net-

WLW

its

bow

in

and more
exchange of probetter

"jalopy" race provided the
a few moments later
when one of the racers crashed
through the infield fence about 75
feet
away, turned turtle, and
landed in a ditch, pinning
the driver underneath. The driver
was uninjured, but KVOX listeners heard the whole works, grind,
crash, screams and all. A short
time later, a daredevil attempted
to drive a car through a 12-inch
brick wall, failed, and went to the
hospital with four broken ribs.
Meanwhile, a plane was climbing
high overhead, with Jimmy Jeffries, "bat wing man" aboard. In
the midst of a hard rain, Daredevil

works, makes

He

will also
consider means of
ties.

frequent

thrill

Mr. Berkeley

grams

between

the United States and European
countries, according to NBC.

While in Europe, Mr. Berkeley
will attend the meeting of the International Broadcast Union, to be
held in Brussels in October. In addition to Brussels, he will visit

New Columbia Workshop
WITH

the directing job of each
play farmed out to various members of the CBS producing staff
each week, the Columbia Workshop
resumes its weekly half -hour
broadcasts Sept. 15, to be heard
Thursdays from 10 to 10:30 p. m.
(EDST). First play to be produced
will be "Outward Bound" with
Martin Gosch as director, Charles
R. Jackson writing the adaptation

and Bernard Herrman composing
the musical background. The Sept.
22 production will be an original,
"Joe Swing Retires", a fantasy
based on the origin of swing music,
written by Hilda Cole, formerly of
the
CBS publicity department.
Sept. 29 will bring "The Lighthouse Keeper", translated from the
French by Max Wylie, CBS script
and continuity director.

LISTENER
FIRST PREFERENCE
IN

Moscow, Stockholm, London, Paris,
and Rome. Mr. and
Mrs. Berkeley will sail from New
York Sept. 21. Dr. Max Jordan,
NBC European representative, will
accompany them on their conti-

5000

Berlin, Geneva,

WATTS DAY

nental tour.

KSO Power

1000

Boost

KSO, Des Moines, on Sept. 8, was
authorized by the FCC to increase
its power from 500 watts night
and 2,500 watts until local sunset
to 1,000 watts night and 5,000
watts local sunset, on the 1430 kc.
channel. In so doing, the FCC sustained the recommendation of the
examiner after hearing.

WATTS NIGHT

ON OR ABOUT

OCT.

1ST

KTUL
•

TULSA

•

YOUR FRIENDLY COLUMBIA

STATION

IN

TULSA

Emery

Auditorium Sept. 16. Guest stars
on the premiere include Hoosier
Hot Shots, featured on National
Barn Dance and with Uncle Ezra
on NBC, and Helen Diller, Canadian cowgirl yodeler. New show,
which includes the new half-hour,
Boone County Courthouse, is supervised by George C. Biggar, supergrams.

Fights
STORES, New York,

tour Europe and
study continental
methods of broad-

A

first

visor of

Adam Resumes

H. BERKELEY, manager of WRC-WMAL, Washington,
D. C, has been selected by President Lenox R. Lohr of NBC, to

stretch of the race track.

Roger.de Koven and Jea n Ellyn.

Glicksman Adv.

KENNETH

Fargo, N. D., might provide something outside the ordinary variety
of spine-tinglers, Manny Marget,
manager of KVOX, Moorhead,
Minn., commandeered a tractor
from a farm exhibit at the expostraddled the hood and
sition,
drove to the rail at the home

Lewis, feature the original cast, including Lois Jesson, Joe Boland,
George Reid, Wendell Holmes,

at varying

Day

that Thrill

Red River Valley Fair

recent

Berkeley

Assigns

To Study Europe Radio

Marget Mounts Mechanical
Plow at Exposition

short distance away.

Five Star Final Back
BILLED as radio's oldest news

ADAM HAT

NBC

TRACTOR THRILLS

NEW

NBC

will

WLW

farm

originate

service pro-

Farm & Home

Hour

broadcasts again
agricultural shows in
states, according to the
nounced by William E.

year at
10 different
schedule an-

this

Drips,

NBC

director of agriculture. Although definite dates for several of the broadcasts have not yet been set, the present schedule calls for origination of
the network program at the National
Percheron Show, to be held at Pomona. Cal., Sept. 16-Oct. 2 National
;

Catholic Rural Life Conference, Vincennes, Ind., Sept. 26
Pacific International Livestock Show, Portland,
Ore., Oct. 1-9
Southeastern Exposition, Atlanta, Ga., Oct. 2-9; National
Dairy Show, Columbus O. Oct. 8-15
American Royal, Kansas City, Oct.
17,
19; National Cornhusking
18,
Contest, Minnehaha County, S. D.,
Nov. 3
Farmers' Union convention,
Madison, Wis., Nov. 17
National
Grange convention, Portland, Ore.,
Nov. 19; International Livestock Exposition Chicago, Nov. 28-Dec. 2;
American Farm Bureau Federation
convention, New Orleans. Dec. 12-17.
;

;

FOR HIGH-FIDELITY
REPRODUCTION

;

.
broadcasts mustbefully protected against faulty acoustical
conditions. And whatever may
cause these difficulties .wherever they originate . . . J-M
Acoustical Engineers can eliminate them effectively and
. .

.

;

;

.

economically with J-M SoundControl Materlalsand Methods.
For complete Information on
this free

J-M

Service

P. LORILLARD Co., New York (Old
Gold cigarettes), which will sponsor
Robert Benchley on CBS starting
Nov. 20, will use WHN, New York,
in addition to WABC, through the
WHN-M-G-M tie-up. Agency is Lennen & Mitchell, N. Y.

and on

J-M

Materials, write
Johns-Manvllle, 22 E. 40th St.,

these

New York

City.

WWSW,

Johns-Manville
SOUND-CONTROL MATERIALS AND
ACOUSTICAL-ENGINEERING SERVICE

BROADCASTING

•

Pittsburgh, will carry awayof the professional
Pittsburgh Pirates football games under sponsorship of Oldsmobile dealers.

from-home games

Broadcast Advertising

Our Time Buyer says come
.

right in

he's always glad to consider another

Western

Electric

equipped station"
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;

Beulah Karney

is

KEN MacGREGOR, Benton &

Petersen to Kastor

back!

M.

H.

PETERSEN

(Pete)

on

Sept. 6 was named radio director
of H. W. Kastor & Sons Adv. Co.,

Mu-

Chicago, having resigned from

ATHERTON W. HOBLER.
dent of Benton

&

Bowles,

presi-

tual's

York,

office

New

Hollywood for several weeks to
confer with William R. Baker Jr.,
vice-president and West Coast manis

in

ager of the agency. He will remain
through Oct. 15, attending the opening of three new CBS shows which
the agency will produce for clients.
James Rogers, New York vice-president of the agency, was in Hollywood
during early September to confer with
John W. Nicholson, West Coast radio
representative,
and Fred Hawkins.
Southern California sales manager of

General Foods Corp.
Inc..

Holly-

wood, with four network shows emanating from the West Coast this fall,
has doubled its office space at 6253
Hollywood Blvd., and will also add to
its production staff.

ROBERT GARDNER,

formerly of
Chicago, and Dorothy Mallinson. formerly of Ford. Browne &
Mathews, that city, have joined the
radio
department of Ruthrauff &
Ryan. Chicago, under the direction of
Ros Metzger.

WLS.

HAPPY KITCHEN

,

ROBERT
J^ITl ^Hhhhhhb

d^^lflfl f[

BIG SEASON

only

hold

HERTS

J.
has resigned as
vice-president and secretary of Albert
Frank-Guenther Law Inc. to manage
the New York office of Al Paul Lefton Co.

has

radio diof Black-

1933;
rector

Mr. Petersen

Sample -Hum-

ett-

mert, that city, 1934-1935; national

manager of Hearst Radio
New York (now International

sales

Radio Sales), 1936-1937; a member of the MBS-Chicago staff from
1937 until Sept. 6. Mrs. Betty Babb
continues in the Kastor radio department and H. H. Hudson remains as assistant to W. B. Kastor in charge of media.

EVERARD MEADE,

who recently
resigned from the Hollywood production
join

Young & Rubicam

of

staff

Ruthrauff

& Ryan,

that

SHERMAN
Scotland

to

K. ELLIS, president of
that name, is now in
attend the opening of the

new Hiram Walker

distillery

there

Sept. 15.

in January, has been returned to his former post of talent
buyer, to be assisted by Therese
Lewis. His headquarters will be in
New York, with Joseph R. Stauffer, brother of Donald Stauffer,
continuing as talent buyer in the
Hollywood branch. Bill Stuart of
the publicity department, has returned to the Coast office after
spending the summer in the agency's New York headquarters.

WH

in a similar capacity, has taken over
his new assignment. He will produce

the

DISCOVERS THE STARS

YOU

Quaker Oats.

the East for

radio executive of
Russell M. Seeds Co., Chicago, is in
Hollywood auditioning transcription
shows.

Thomas,

&

DISCOVER THE CUSTOMERS

in

charge of radio, was in Hollywood during early September to confer with

Tom

McAvity, radio manager

HAROLD BARNES,
New York

icam

was

in

Ex-Congressman

there.

Young & Rub-

account

^GEORGE COMBS

executive,

"Editorial Slant

Hollywood during early Sep-

tember to confer with Tom Harrington, West Coast manager.

ERWIN, WASEY &

homemakers as

has closed

the food authority

its

Co.,

Philadelphia

New

of the Middle West.

Personality

HAPPY KITCHEN

+

f

daytime audience of
at remark-

KMBC

Spokane

•

Inc..

York, will move to 71 Madison

jf

KELSO NORMAN

ORGANIZATION, San Francisco advertisingagency, has moved to offices in the
newly completed Central Tower build-

KFPY

win the tremendous

ED KRUG,

formerly with the Cleveland B. Chase Co., industrial films,
has joined the radio department of
Arthur Kudner Inc., New York.

CLIFFORD SUTTER,
ecutive

ably low cost!

in

the

News"

account exPhiladelphia office of

In response to only two
George Combs broadcasts
in which he offered to give
listeners maps of the world
which would better enable
them to follow the trend

current events, more
than 5000 responses were
received at WHN!
That's real audience reacthe sort of reaction
tion
your product needs!

-fr

+

of

ing.

Washington

*

7:30-7:45 P.M. Daily

York,

Ave. Sept. 16.

1

a happy buy, to

the

*

Jr.

on

office.

FULLER & SMITH & ROSS
New

OLMSTEAD, who
Young & Rubicam's

office

to

CBS Al Jolson Show, sponsored
by Lever Bros. (Lifebuoy), and supplants Ben Larson, who is now handling the Tommy Riggs program in

been in

Staff Shifts

new business department since
transferring from the Hollywood

city,

LASKER, Lord
EDWARD
Chicago, vice-president

Recognized by a mil-

is

from 1929 through

Francisco.

the air in KansasCity!
lion

CLARENCE

TOM WALLACE,

the agency of

time houseeconomist on

full

Y&R

Chicago

JULIA MEDLOCK.

formerly radio
director for the San Francisco Chronicle, recently opened a radio agency,
with offices in the Shreve Bldg., San

with Beulah Karney,

-

FURMAN

B.
Inc., foreign
language radio advertising agency, has
moved to new quarters at 117 W. 46th
St., New York.

the new position.
In radio for many
years, Mr. Petersen was assistant
sales manager of

NBC

handling.

NORMAN

accept

to

Inc.,

BENTON & BOWLES

Chicago

Bowles producer, has been transferred
to the Hollywood office, where he will
work with Don Cope. Chester MaeCracken will produce Pretty Kitty
Kelly, which Mr. MacGregor has been

.

«

.

.

+

—

W. Ayer & Son since February,
1937, has been transferred to the New
N.

Member
§ Pacific
§

York

of

with R.

Los Angeles, and more recently with W. K.
Cochrane Adv. Agency, Chicago, has

Northwest

Coverage Group

office.

CECIL DOWNS, formerly
U. Mcintosh & Associates,

§

been named vice-president of
United Broadcasters, Chicago.

First

SAMUEL

Adv.
O'CONNELL &
Agency, Springfield, Mass., added the
following to its staff Ernest A. Chappell,
account executive in Boston
Frank Mack, account executive in
Western Massachusetts and Northern
Connecticut territory, with headquarters in Springfield
Miss Margharet
Emerson, special representative, with
headquarters at 175 State St., Spring:

I

KRSC

Seattle

;

KGIR

Butte

§

field.

KMBC

I

K X

OF KANSAS CITY
FREE & PETERS,
Page 56

•

Nat'l Rep's.

KPFA

t
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L

CULBRETH

SUDLER

and

Hal

Wright, account executives, have resigned from the staff of Philip J.
Meany Co., Los Angeles. Sudler is establishing his own agency in that
city. Wright at the present time is
vacationing in New Mexico.

Helena
Portland
§

W.
of
is

F.

Dan

CARLEY,
B.

Miner

the father of a

account

executive

The Station
of- the

Stars

1540 BROADWAY
H. V. C.

National Repre8entatives

Edward Petry &

Co., Inc.

Affiliated with M etro- Got dwy itMayer Studios anil Coew's Theatres

Los Angeles,
boy born Aug. 2S.
Co.,

BROADCASTING

•

Broadcast Advertising

—
Garner Gets New Post
With Chicago Rep Firm
RICHARD W. GARNER has been
FREE & PETERS announces tue
signing of a noncancellable three-year
contract with WDAY, Fargo, N. D.
Three-year contracts were recently
signed* by the firm with WIS and
WCSC [Broadcasting, Aug. 15].
R. J. (Bob) BARRETT Jr., head of

station promotion manager
of John Blair & Co., Chicago. In
the sales and advertising departments of Procter

named

& Gamble from

the Chicago office of WOE, is slowly
convalescing in the Michael Reese
Hospital, Chicago, following a severe
toid operations

McKINNEY, head of the representative firm of that name, has appointed Norbert L. O'Brien, commerto head the
cial manager of
New York radio division. Mr. O'Brien,
who joins McKinney on Sept. 19, will
be succeeded by Glover DeLaney, formerly sales manager of WRAK. Williamsport, Pa. In addition, C. W. Erwin, formerly in publication sales has
been appointed to direct McKinney's
Chicago radio activities, and took
charge there on Aug. 29. Mr. Erwiu
is the son of C. R. Erwin, one-time
president of Lord & Thomas
founder of Erwin, Wasey & Co.

FOLLOWING

the

resignation

K. Craig as manager

of

and

CBS has consolidated
with the San Francisco
department. Personnel
Henry M. Jackson, sales
includes
m a n a g e r Clyde F. Coombs and
Charles E. Morin, salesmen.
San Francisco,

that

office

network

sales
;

GENE FURGASON &

Co. announces
representative contracts with the following stations WATR. Waterbury.
:

WBRK,

Conn.;

!

WABI.

Pittstield,

Bangor, Me.;

KMPC,

Tenn., and WRNL,
Richmond, have appointed J. J. Devine & Associates, New York, as
national advertising representatives,

WOPI,

j

;

|

!

Bristol,

Sept. 10.

effective

j

ing the Blair organization, he was
Chicago manager of Joseph Hershey McGillvra, station represenHe attended Ohio
firm.
tative
State University and received a
B.S. degree from Brown University in Providence.

The position of station promotion manager is new to representaaccording to Mr. Blair. Mr.
will have charge of all
presentations to agencies, will
standardize station coverage maps

Garner

promotion manager

&
KUTA,
Blair

Co.,

of

WFLA WQAM.

Hall to Ross-Federal

DONOVAN' HALL

Mr. Hall,

Ltd.,

as

manager

of the pro-

who

for both
theater and

tivities

the

marketing

re-

search
divisions,
has formerly been
with Frederick

Salt

ronto office
cilities

York.

will take charge
of promotional ac-

John

has joined the Toof All-Canada Radio Fa-

New

Corp.,

Chicago.

McGUIRE

has been ap-

pointed national advertising manager and publicity director for the
Ross-Federal Service Inc. and RossFederal Research

representative.

R. E.

Mr. Hall

Blank

&

Co.,

New

York importers; W. E. Long Adv.
Agency, Chicago; and Lever Bros.
Co.

gram department.

KARK

points of the Southwest to

make

pickups, with Dale Alford handling playby-play.

SOUND EFFECTS

Form New Rep Firm

FORREST

U. DAUGHDRILL,
formerly with Lloyd Abbott & Co.,
investment brokers, and Joseph
Bloom, attorney, have formed a station representative firm, Forjoe &
Co., with offices at 19 W. 44th St.,
New York. Mr. Bloom is president and Mr. Daughdrill viceoresident and general manager. The
firm has been appointed to handle

i

time.

He has always insisted upon personally supervising the shipment
of the melons, from the initial job
of selecting them in the patches
and thumping them for quality, to
bedding them in the washtubs. The
melon crop heretofore has been
shipped late in August but because
of Mr. Carter's indisposition, there
won't be any shipment though it
is rumored the loss will be made
up next year.

—

Crosley Motion Denied
Corp., Cincin-

was denied its motion for a
move from the State to Federal

that

follows

of

last

season,

with film talent being featured in
dramatic resumes of current motion pictures. Production setup remains the same, with Frank Woodruff

Walter Thompson

of J.

Co.,

Hollywood, continuing as supervising director. Sanford Barnett is
writer of the frame work and interviews for the weekly one hour
program. George Wells is dramatic
adapter. Charles Forsythe is in
charge of sound effects. Mel Ruick
announces. Lou Silver directs the
orchestra.

mm
THE VOICE OF MISSISSIPPI

5000
Watts

it by
Beth Brown, novelist. Miss Brown,
author of a novel, For Men Only,
contended that the radio program
property,
of that name, a

court in the action against

N.B.C.

WLW

violates her rights. Also accused in
the suit are Bristol-Myers Co.,

New

York,

gram

now sponsoring the proNBC, on whose

Red network
Pedlar

it

& Ryan,

is

program started on

RECESSION

broadcast; and

Vitalis agency.

WLW

The

in 1935
on a sustaining basis, was bought
by the agency and tested on the
Line in June, 1937, then
moved to the NBC-Red network in
asked that
January, 1938.

WLW

WLW

the suit be transferred to federal
court, but was denied on the ground
that the agency's location in New
York justified the trial of the case
in a state court.

NO

STILL

for Vitalis;

Jackson and
trade

sippi

among

surrounding Missiscontinues

its

territory

the nation's active business

areas according to Forbes Magazine business pictograph of August
15th which spots Jackson as the
center of the South's "best territory" and second in the United
States.

Invest

your

advertising

WJDX— the

dollars

that
speaks with dominant appeal in
the active Mississippi market area.

with

Discs

station

ACME WHITE LEAD &

Color
use
quarter-hour discs of Smilin' Ed
McConnell on

Works, Detroit (paints),

WRVA

will

WSMB WBT WJR

to

supplement

its series

Owned and Operated By

on

28 NBC-Red stations starting
Sept. 27, Tues. and Thurs., 10:3010:45 a. m., rebroadcast in afternoon. Henri, Hurst & McDonald
Inc., Chicago, is agency.

E

LAMAR
LIFE

\

INSURANCE

II

COMPANY
JACKSON,

I

V.iSSISSIPPI

J

Gene Dyer stations WCBD,
and WSBC, Chicago, and
WEMP, Milwaukee; and WTAD,
and

111..

WTMV,

KFRO,

E. St. Louis,

Longview, Tex.

VICTOR KNIGHT,
CBS Eddie Cantor

j>,

was learned that while the

It

melon crop this year is excellent,
Mr. Carter suffered a severe summer cold at the usual shipment

ries

WGES

Ouincy,

complete, quality catalog of unsurpassed
sound eHeot discs, flawlessly recorded izoift
and released on quiet, unbreakable Vicbrolac
pressings. Preferred by leading networks and
stations throughout the world. Write for catalog,

Star-Telegram and WBAP have
sent giant Texas melons bedded in
individual galvanized wash-tubs to
a wide circle of friends.

uing as producer and narrator,
Lever Bros. Co. (Lux soap), on
Sept. 12 started for the fourth consecutive year, its Lux Radio Theatre program on 59 CBS and CBC
network stations, Mondays 9 to 10
p. m. (EDST). Format of the se-

the

111.,

A

directly to the illness of
G. Carter, Fort Worth publisher-broadcaster and civic leader.
For a dozen years Mr. Carter and
his associates of the Fort Worth

Amon

Acme Adding

LION OIL

for
the
Refining Co.,
fourth successive season will sponsor
broadcasts of the University of Arkansas football games over KARK,
Little Rock, and the Arkansas Network.
crews will travel to all

traced

CROSLEY RADIO

j

sive

mystery of 1938 has been solved,

nati,

Lake City, has named
Joseph Hershey McGillvra as exclu-

'

— On Texas Melons
THE TEXAS watermelon "famine"

tem,

WOW WBNS WSPD WWVA
WOKO WMMN KTHS KTRH
WMBG KDYL WGBI WJAX

Lux Theatre Under Way
WITH CECIL B. DeMille contin-

COLD

So Friends Lose Out

and market data. Among stations
represented by John Blair & Co.
are the Don Lee Broadcasting Sys-

G. OAKES, former head
of the San Francisco office of Joseph
Hershey McGillvra, has been named
manager of the firm's Chicago office,
to replace Richard W. Garner, now
station

W.

tion of markets
Mr. Garner
and radio stations for the firm's
Chicago office. Just prior to join-

HARLAN
i

H.

search and valua-

Mass.;
Bever-

ly Hills, Cal.

;

joined

tion,
of J.
Sales,

Radio

Garner

sively in radio re-

J. P.

WTHT.

1935, Mr.

K a s t o r & Sons
Adv. Co. in 1936,
where he devoted
his
time exclu-

which resulted from two masperformed recently.

illness

through

1933

CARTER'S

producer of the

Camel Caravan,
snonsored by R. J. Reynolds Tobacoo
Co., has written a song titled The
Pie-ei/ed Piper. Knight is a member
of the music publishing house responsible for the song, Flat Foot Floogie.

PAUL WING, NBC

means Soilness

spelling master,

author of a novel with a radio
background. Take It Away, Sam, published by Dodd, Mead & Co., New
York.

is

L

180 N. Michigan Avenue.

CHICAGO
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May Decide

WORLD'S GREATEST TOBACCO MAR.K.ET!

WLW

Case Before Rules

(Continued fr oto par/e 25)
of 500 kw. stations would "seriously affect stations in other classes and in particular regional stations in an economic way." Reasons against operation of clear
channel stations with 500 kw.

fan**'
Tobacco

we

all

is

and our

power were

selling high,

own good

favorite station

is

The 65-page

recited.

reviewed

the testimony of
witnesses in connection with superpower operation, with the intent of showing the economic injury that would result.
brief

radios,

WGTM.

Need

of

High Power

the Clear Channel Group
Mr. Caldwell based his argument on three main contentions;
The inadequacy of existing
(1)
broadcast service in the United

In

brief,

REPS'- Bryant

,

Griffith

a

nd

States; (2) the necessity for preserving clear channels, and (3) the

Brunson, Inc.

necessity for increased power for
clear channel stations. Each division was broken down into chapters. Technical as well as economic
and social phases of broadcasting
were covered, with the contention
that there would be no adverse
economic consequencies to local or
regional stations by increased

power.

Four main contentions
made by Mr. Patrick in the

were

WLW

brief supporting power in excess
of 50 kw., and contesting claims
of economic
reactions to other
classes of stations. Existing inequalities have been shown in both
the quantity and quality of reception available to large areas and
substantial population in the country, the brief held. An effective
method of dealing with these equal-

has been demonstrated by
under actual operating conditions, Mr. Patrick held.
"It has been demonstrated under actual operating conditions,"
ities

WLW

WAVE

WLW

the
brief concluded, "that
the method employed, namely that
of using higher power on dominant
clear-channel stations, has benefited
all listeners and has not adversely affected the service, revenues or
operating conditions of other stations located in the primary service
area of the dominant clear-channel station."
In behalf of NIB, Mr. Sutton
asked for the 50 kw. limitation on
power and for duplication on all
of the existing clear channels east
of the Appalachian Mountains and
west of the Rockies. He contended
the public generally would benefit
from such a policy. All of the country now receives at least a secondary service from at least one clear
channel station, he argued. The de-

(ALONE)

CAN
SELL
LOUISVILLE:
to
rfne before
cam e one of ft.

The program

*~'~%£L
~
«fted u « g n

that

show, produced
local daytime
•

u,e,
com mercial 6 by

WAVEU ««

dealers sa.d

ba.JA

products
increused the

Som e said 200%;
Louisville.

.

•

What cau

s

« do

E

fo

^ ^%

for

^^^

,

)

L „»i9viUe

^™

ta *.
but •
T

y

can d o

it

rf

WOR,

5Q%

afoue,

gree to which improved reception
can be rendered to the areas now
dependent upon secondary coverage
from clear channel stations, he
concluded, "is wholly dependent upon the number of existing clear
channels which the Commission
makes available for duplication in
the future."

m

AnN .B.C. Outlet.

^

WCAU

File Pleas

Pleas for Class I-A or clear assignments, rather than I-B or duplicated clear assignments were
made on behalf of
and
in briefs filed by Frank D.

WOR

WCAU

Scott and

Ben

S.

Fisher, respec-

Both stations are slated for
I-B operation under the projected

tively.

new

allocations.

To classify

WOR

as a I-B stawhile other New York clear
stations are made I-A, would be
"an unjust discrimination and an
abridgement of the purpose and intent of the Communications Act",
Mr. Scott contended. Moreover, he
said such a classification, with
and WGN, stations on adjacent channels, as Class I-A "is illogical and highly undesirable, because such a plan fails to take
advantage of the unique capabilities of these three frequencies for

WOR

Mr. Scott asked that the
channel of 710 kc. be placed in the
I-A classification. Finally the FCC
was asked to "eliminate the power
restriction in the proposed rules as
to Class I-A stations."
In behalf of WCAU, Mr. Fisher
asked that the number of I-A assignments be increased to 26, if
necessary to accommodate the Philadelphia station. He held this could
be done without prejudice to any
other station, and argued the
United States should not penalize
itself by a policy of adopting only
a minimum number of I-A stations. WCAU, he said, represents
an investment of more than $1,600,000, which "is perhaps not
equalled by any other individual
broadcasting station in America."

Breakdown Sought
Attorneys Arthur W. Scharfeld
and Philip G. Loucks filed briefs
on behalf of WQXR, New York,
and WHKC, Columbus, both seeking changes in proposed channel
classifications under the Havana
Treaty and the proposed new
rules. For WHKC, it was proposed
that the 640 kc. channel of KFI,
Los Angeles, slated for I-A operation, be reduced to I-B or Class
II status to

duplication.

make it available for
The argument was

that 640 kc. may be utilized simultaneously at night by a 1,000-

watt station in
(WKBN), using
antenna and

KFI

Youngstown, O.
a non-directional
with 50,000 with-

out objectionable interference.
operating
The plea for
on the 1550 kc. channel was that
it be shifted from a Class III or
regional assignment to a Class I-B
or duplicated clear assignment,
with permissible power up to 50
kw. It was contended that research now in progress and proposed, constitutes the type of activity the law seeks to encourage;
that the program and advertising
provide a broadpolicies of
cast service which should be expanded; that the channel is especially suited for distant sky-wave
coverage and should be maintained
clear for that purpose; that to
deny the change would wipe out
the present and future value of
the research, and, finally that to
adopt the recommendation would
permit further research and improved service, would not prejudice
the interest of any station, and
would not interfere with the effective enforcement of the Havana
agreement.

WQXR

WQXR

tion,

WLW

I-A

n

NORTHWEST'S LEAD ING RADIO STATIQ H

\\

\

w.
LIFELIKE
OFFERS

\

\|f

I

I

RECEPTION
\ \ \ \ \ \
,25,000 WATTS

NEW

TRANSMITTER

INCREASED

The Commission
preempt at least 28

classification.

was urged

to

rather than 25 frequencies for I-A
under the terms of
the Havana Treaty. Specifically,
classification,
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PLAYERS LISTEN
To Disc Account
In

KWKH

Home

Game

of

Shreveport

KTBS,

and

Shreveport,

unique party in their
studios recently when players and
Shreveport-Texas
officials of the
League Ball Club were invited to
hear the play-back of a recording
made of the broadcast of their
game played the night before. This
is said to be the first time any ball
club has been able to listen to a
description of its own game, and

La., held a

both players and officials enjoyed
it thoroughly.
The broadcast was handled by
Jerry Bozeman, regular KWKHKTBS sports announcer. One of
the players, who only recently became a father, was particularly

A FINE POINT

in gridiron techQuailey (top,
right), instructor of Atlantic Refining football announcers, as he
shows Bill Slater, Yankee Network,
how a spotter should jot down position of ball, downs, and yards to
go. Among key figures in the Atlantic campaign are Joseph E. Rollins (bottom left) Atlantic advertising manager, and Wallace W.
Orr (right), executive of N. W.
Ayer & Son, join the two score announcers at the Atlantic football
school, held Sept. 8-9 in Philadelphia.

nique

absorbs

Les

thrilled

,

WCOU in

WCOU,

using RCA equipment
throughout and a 200-foot Lingo
tubular radiator. Mr. Howe, a
stockholder in Twin City Broadcasting Co., licensee, formerly was
in charge of the branch studios in
Lewiston of WCSH, Portland, and
formerly was with WHDH, Boston,
and WFEA, Manchester, N. H.
Chief engineer of the station is
Leslie Hall. Other staff members
include Roger Levenson, formerly
with WLBZ, Bangor, announcer;
Varney Paulsen, formerly with
WNYC, New York, announcer;
Lancelot F. Pike, formerly with
WRDO, Augusta, WCOP, Boston,
operation,

WDAE, Tampa,

'

and

WGAR,

Cleve-

Guy Landouceur,

formerly with WCSH and WFEA,
director of French programs; Conrad T. Beardsley, formerly with
the RCA engineering staff, first
engineer; Donald Mason, former
amateur of Auburn, Me., construction engineer. Chief owner of the

which covers a large
French-speaking population, is
Jean B. Couture, publisher of
Le Message?; French language
newspaper.
station,

PAUL DOUGLAS
the

A SALE

wiU announce the

new CBS Burns

&

Allen program which starts Sept. 30 under
sponsorship of Liggett & Myers Tobacco Co.
(Chesterfield cigarettes).

called

him

(Continued from page 15)
awards for best announcing performances is being considered.
Atlantic and Ayer officials pointthe whole
sports
designed to develop
good-will rather than to do an actual job of direct selling. Experience in past seasons has shown the
ed

out

that

campaign

is

;

effectiveness of this policy, it was
declared.
In addition to the instruction sessions at the Sept. 8-9 meeting, the

announcers were conducted on a

Luncheon meetings were held
both days as well as evening dinners, winding up with a dinner and
broadcast on
at which
Bradford Brown, veteran comedian
and now studio director of N. W.
Ayer, was master of ceremonies.

deal with the publishers

Alamosa Daily Courier having been called off last May, Leonard E. Wilson, owner of KGIW,
Alamosa, Colo., has applied to the
FCC for authority to sell the station to E. P. Allen, former Kansas City bank examiner whose chief
interest now is the operation of
farms. The purchase price for the
100-watt station on 1420 kc. was
not divulged. Mr. Wilson is also
chief owner of KIDW, Lama, and
KOKO, La Junta, both Colorado
locals.

manager. Mr. Spencer now

First two programs of the new series
are scheduled to originate from New
York, with the balance from Holly-

owns 100 out of 300 shares, the remainder being held by Mr. Edwards' estate. The purchase price

wood.

of the 52 shares

is

$1,200 cash.

smHRTisr

5th

MARKET
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Staff.

The evening was

set

aside

for

the

WWVA

Home Coming Jamboree
-

280th public presenta-

of this show famous
from coast to coast. And
what happened? Friendly

WWVA
home"

"came

listeners

in droves!

More than

6,000 "fans"

were thrilled

to

finger-tips

over the victory of THEIR
Talent Team many hailing
from distances well over 200
miles. And in the evening

—

Jamboree cast in
was a day of days

"Friendly Voice From
Out of the Hills of West

Virginia".

Even as intimate as we are
with our loyal listener

^/iSUDRESS

marvelous
Radio
Station, we sometimes find
it extremely difficult to pass
the story along and make it
stick. Some always say "Too
good to be true!"
friends,

and

support

of

their

THEIR

But you can't fool a sales
curve. Loyal listeners send
it soaring high for many a

WWVA

advertiser!

How

about you, Mister?
Only
from

a

few blocks or minutes
and CBS and ail

NBC

National Representatives

film studios.

JOHN BLAIR

Luxurious modern rooms, suites
and apartments with ful! hotei

NEW YORK

service.

DETROIT

Hollywood headquarters for
agency men, radio executives
stars.

.

.

.

Kebrieifl

jf^ss'^sg Director

'.

HISPES-OFF
Y £V

.

& CO.

CHICAGO

SAN FRANCISCO

mm
5.000

Mary O.

.

Columbia Station

.

HAMILTON

Talent

the

and

at the

HQiifayiDOQD f s

Tuckett's Tobacco sponsor evening Transradio News; People's
Credit Jewelers renew time signals; International Silver
Broadcast and Ken Soble Amateur Broadcast contracted for.
These are among the 36 national advertisers using . .

T¥T|ff ONTARIO
f
wXUtEJm

Game between

action. It

and radio

CANADA'S

noon featured a Mush-ball

WWVA

Buying KVOE Control
AUTHORITY to purchase controll-

KVOE

was

4,228 paid to see the famous

WCAU

ing shares in Voice of Orange Empire Inc., operating the 100-watt
KVOE, Santa Ana, Cal., from the
estate of the late J. S. Edwards, is
sought in an application filed with
the FCC seeking transfer of 52
shares to Ernest L. Spencer,

27,

Home -Coming Jamboree
Day at WWVA. The after-

tion

tour of the Atlantic refining plant
at Point Breeze, Pa. Demonstrations of Atlantic products were
given.

August

Saturday,

the

Being Sold

of the

Atlantic Grid Plans

by Bernard R. Howe as
director, the new
Lewiston, Maine, authorized last May
by the FCC to operate with 100
watts on 1210 kc, is now in full

land, announcer;

KGIW

Operation

HEADED

when Bozeman

"papa" and told fans how much
the baby had gained in the past
week. He asked for a repeat on
Bozeman's description of a "two
bagger" hit during the game.

They
Came!

BGi,' LET

RD"

WATTS
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KMAC Partnership Okeyed WELI Gets Full Time;
W. DAVIS, manager of
KMAC, San Antonio, on Sept. 16 New Troy Station Grant

HOWARD

WELI, New Haven, was awarded

becomes half owner of that station
with W. W. McAllister, present
owner, under a decision of the FCC

fulltime operation on 930 kc, as a
regional station, and Troy Broadcasting Co. was authorized to establish a new station at Troy, New
York, on 950 kc. with 1,000 watts
day, in decisions announced Sept.
12 by the FCC. The application of
Lawrence K. Miller for a new station at Pittsfield Mass., on 930 kc,
was denied.

Sept. 6 authorizing the transfer
for a consideration of $13,000. At
the same time the Commission
granted a renewal of license to
KMAC, which had been cited for
improper registry of licenseeship.
The partnership agreement be-

tween Mr. Davis and Mr. McAllis-

who

WELI,

which Arde Bulova
and Harold A. Lafount hold in-

president of the San
Antonio Building & Loan Assn.,
and has other interests, has been
in effect since April 30, 1937.
ter,

is

in

along with Patrick J.
Goode, of New Haven, now operates on 900 kc. with 500 watts
daytime only. It moves to 930 kc.
with 250 watts night and 500 watts
local sunset, unlimited time. Stockterests,

holders of the Troy company include Harry C. Wilder, operator
of WSYR, Syracuse, WJTN,

WNBX,

N. Y., and
Springfield, Vt., as president and
treasurer, along with several citizens of T roy.

Jamestown,

Orphan Annie Back

WANDER

Co.,
Chicago (Ovalon Sept. 26 starts Orphan
Annie on 47 stations including
15 of NBC basic Red,
and
the Don Lee network. To supplement the NBC series, Monday thru
Friday, 5:45-6 p. m. (EST), discs
will be broadcast on the following
stations beginning Sept. 26 with
Honolulu and Hilo to be added

tine),

WLW

590"^
^1000
^^^^^

QntktdiaJL

<Watti

WOR WWL KDYL KOA
WDAF WHEC WLW WJAX WMC

MklmadS WYTettMcUikd
HOWARD

Representative:

CHICAGO

NEW YORK

•

later:

KPRC WOAI WBAP KSTP WHO

WILSON CO.
KANSAS CITY

H.
•

WSB.

Blackett- Sample -Hummert,
Chicago, is agency.

Federal Library
(Continued from page 16)
consulting the records in the Music
Division and the Copyright Office
it is possible to determine whether
any piece of music in the library
is still protected by copyright or
is in the public domain. If in the
public domain one can either copy
the work himself or obtain a photostatic or microfilm copy from our
reproduction service in the library.

"The resolution also provides
that each and every member so
found in the public domain and so
arranged shall become the property of the Library of Congress
and available to the general public
by copying or photostats at the
user's expense. (This section is not
clear as to its meaning.)
"Every copy of music in our collection whether in the public domain or otherwise, is the property
of the Library of Congress (the
United States). It is understood
that all material in our collections
belonging to the public domain, is
open to the use of the public, and
is available to the public either by
copying or by photostatic prints or
by microfilm at the user's expense.
"The Resolution proposes that
the specific task of finding what
material belongs to the public
domain shall be accomplished by
a "nationwide research bureau
which shall have the privilege of
assigning musicians in every section of the country to make study
of folk songs, their origin and determine

if

such numbers shall be

credited to the public domain, or assigned to the public domain.
"The determination of
should constitute private or pub-

what

property would appear to be
primarily a legislative function.
Once the legislative branch has
pointed out the line of demarca-

lic

MOST

THE

POWERFUL
STATION

tion,

the

question

as

to

whether

given

musical composition has
maintained or lost its original character as intellectual property is apparently one for the courts to dea

cide, in the exercise of the judicial

function of passing upon questions
involving the determination of
vested rights."

PHILADELPHIA

Coke Co., Phila(Koppers coke), on Sept. 19
starts a six-day weekly schedule of 13
news broadcasts daily on WDAF,
Philadelphia. Three minutes of news
will be broadcast every hour on the
hour, from 8 a. m. through 8 p. m.
Agency is N. W. Ayer & Son, Philadelphia

between

Louis
Dallas and

r

Denver

NATIONALLY
CLEARED CHANNEL

COMPLETE NBC

PROGRAM

SERVICE

Page 60

VOICE
•

connected.

Ownership
apparatus,

of

which

the reproducing
costs between

$1,200 and $1,500 per installation,
remains with the parent company,
which will derive its income from
commissions paid by the stations
for commercial programs sold and
produced by the company. If the
stations desire it a sustaining program service may be developed at
a later date, but for the present
the company will concentrate on
sponsored shows, Mr. Miller said,
adding that a dozen stations have
already been signed up for the net-

work.
A brochure describing the process states that tape transmission
was developed by James A. Miller
in cooperation with the N. V. Phillips Co. of Eindhoven, Holland. The
tape is seven millimeters wide and
carried two programs, engraved on
a coating of the tape by a sapphire
stylus. Possibility of hearing the
program as it is recorded makes
playbacks unnecessary and ease of
cutting and editing makes it possible to correct mistakes without
rerecording the entire program,
the folder states.
"Tape transmission" apparatus
now installed in the British
is
Broadcasting Corp. the Norwegian
Broadcasting Co.; Swiss Post OfHilversum, Holland; Studio
fice;
No. 43, Paris; Sidney, Australia,
;

and

J.

Walter Thompson

Co.,

Eng-

according to the booklet,
which states that 35 "tape" programs a week are broadcast by
Radio Luxembourg. Directors of
the Miller Broadcasting System
are: A. H. Diebold, Lincoln Epworth, C. M. Finney, E. F. Hummert, Hunter S. Marston, James
A. Miller, George R. Smith and
Jacques Vinmont. Office and studios are located at 113 W. 57th St.,
New York.
land,

jfo dt£

aft/bAoacA

FOREIGN RESIDENTS

its

policy of last year,

Chicago, will broadcast a se-

ries of inter-collegiate football games
as sustaining features and will offer
none of the games for sponsorship
will
[Broadcasting, Aug. 151.
broadcast the games most favored in
Midwestern public opinion.

WGN

More

population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive coverage in Kansas, Missouri and Arkansas.

EDWARD
New

K V

"THE

broadcast Sept. 1 on WQXR, New
York, when it carried the first
act of the opera Carmen from a
tape recording made in London by
the Millerfilm process now being
introduced into this country by the
Miller Broadcasting System. Plan
of the company, according to David
D. Chrisman, commercial manager,
is to set up a tape network along
lines similar to those used in organizing the Mutual Network, with
which Mr. Chrisman was formerly

FOLLOWING

and sctt/ataiZe.

Covers the Heart of the Triangle
WATTS

A TAPE-RECORDED program was

WGN,

'

25,000

Tape Reproducing

delphia.

St.

UNLIMITED TIME

WQXR Broadcasts

OF

York

PETRY & CO.,
Chicago

Nat'l

Representatives

Detroit

San Francisco

O O

OKLAHOMA"— TULSA
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NAB SEEKING DATA
ON FILM PROGRAMS
FOLLOWING

through on

its

plan

to study the motion picture-broadeasting situation, the
Sept.

NAB

13 completed draft of a questionnaire to all stations seeking detailed information on movie pro-

grams.
Drafted by Paul Peter,

NAB

re-

search director, the questionnaire
will elicit data on both commercial and sustaining programs sponsored by motion picture organizations or exhibitors locally or nationally as well as all programs

having any

with motion pictures and the aggregate time devoted to them.
The stations will be asked what
programs they now carry which
advertise the motion picture industry and whether they are spot
or network, and whether these individual programs are placed by
independent theaters, chains or
producers. Data also will be sought
on programs sponsored by other
clients which feature motion pictie-in

ture theaters, music or gossip.
In the sustaining field, complete
data will be sought on the number
of such programs carried, whether
they are handled in cooperation
with local, regional or chain theater organizations.
While it is felt that it might be
difficult

Fr.

Chief Don-ha-wit
DISTINCTION of being the
first white man to be adopted as an honorary chief of
the Oneida Indians has fallen
on Hartley Mc Vicar, announcer of CFPL, London,
Ont. Responding to his new
name, Don-ha-wit, which
means Chief Morning Star
and which was given him because "his voice came over
the trees as in the old days
had come Don-ha-wit in the

dawning when 'the people'
rose to pray". Mr. McVicar
now counters a "hello" with
"Sha-go-lee", the traditional
greeting of one Oneida to anand gravely nods his
head beneath a huge eagle
feather head dress.
other,

Coughlin Placing

FATHER

Charles E. Coughlin, Detroit radio priest, is scheduled to
return to the air Nov. 6 with his
annual series of talks. The programs are to be heard Sundays,
4-5 p. m. Some difficulty in completing the station lineup has been
met because of Sunday afternoon
pro football commitments. While
details of the program plans have

not been announced, it is understood that Fr. Coughlin has some
surprises in store. Included in the
list of stations already signed is
the Colonial group of 14 New
England outlets. Aircasters Inc.,
Detroit, is agency for Fr. Coughlin.

ALICE MASLAN'S Woman

of

program on WJZ,

Tomorrow,

New

York,

since December, 1937, is being turned into
a Monday-Friday participating program,
the first time an
key station in New
York has carried a participating program.

NBC

N. J., on Sept. 26 will start 14
five-minute news periods weekly on
WMAQ, Chicago, featuring Ford

Pearson with UP news highlights.
Additional time periods are under
consideration. Ward Wheelock Co.,
Philadelphia, has the account.

ASSOCIATED RECORDED

PROGRAM SERVICE
Quality Programs

CANADIAN

Broadcasting Corp. presents a musical panorama of "Canada's
five main geographical divisions in the
fifth World Concert, to be heard in

this country

sustaining

Campbell Soup Test
CAMPBELL SOUP Co., Camden,

Sunday, Oct. 23, 2:30-3
m. (EST), on NBC-Red, and to be
relayed to 45 countries throughout the
world through RCA. The concert will
be presented under auspices of the International Broadcasting
Union at
Geneva.

for

Commercial and
Sustaining Uses.

p.

25 West 45th Street

New York

City

procure an aggregate
amount of time de-

to

figure on the

voted to motion picture programs
in each category, stations will be
asked to supply an aggregate
figure for a given week. In a covering letter, NAB will explain that
the data is sought in an effort to
develop a broad industry policy in
the handling of matters with the

motion picture industry. The survey was undertaken after Ed
Kirby,

NAB

public

relations

di-

had written Howard Dietz,
chairman of the "Movies Are Your
Best Entertainment" campaign

rector,

questioning its action in restricting
advertising campaign to newspapers and forsaking radio en-

CANADIANS

its

tirely.

Using 50

Institute

UTILITIES Engineering

Institute,

Chicago (instruction), on Sept. 12
started

a

AND THEY

and 15Opportunity Pro-

series

of

five

minute discs,
gram, dramatizing airconditioning,
three to six times weekly on

DO LISTEN!

WHAM WSGN WEW KGIR KOL
KMO KFPY KEHE KFEL WBEN
WLW CKAC KRLD WWVA
WSYR. The

to be increased
to 50 stations in the near future.
Agency is First United Broadcasters,

CAN HEAR
TOA/lGhT/

Typical Toronto radio audience
one evening half hour.

list is

CFRB

Chicago.

That's

WEBC
Tells

ALL

Your

U. S.

STATIONS

SECOND PORT
DULUTH & SUPERIOR

ALL OTHER CAN. STATIONS

NOT IDENTIFIED

Twelve years of continuous service by CFRB
has made it Ontario's premier station. Years

BROADCASTING

typical

co-incidental

al

12

added

to

with the Columbia network have
popularity.

its

Before placing your advertising in Canada's
richest province, get all the facts regarding

CFRB. CFRB

is

the key to Ontario sales!

program.

YEARS OF CONTINUOUS SERVICE

BUILT THIS LISTENER APPEAL

•

with only one

of being the only Ontario station regularly
survey in Toronto for
one commercial program, with plenty of commercial opposition, shows CFRB listeners outnumber all others^— and outnumber all Canadian stations by more than 4,401. This is just
one proof of the popularity of CFRB. For
further proof ask us about our (1) mail
response, ( 2 ) sales results, ( 3 ) other survey
figures, (4) the length of life of our average

WMFG
HIBBING
WHLB
VIRGINIA

—

affiliated

A

And on the
IRON RANGE IT'S

it

of the population of Canada
represents 36% of the buying power!

And you can reach this market
station
CFRB, Toronto.

Story In

AMERICA'S

and

29%

Broadcast Advertising

CFRD

TORONTO
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Make Study
Of Symphony Economics

Hettinger to
DR.

HERMAN

S.

HETTINGER,

assistant professor of the Wharton
School of Finance & Commerce of
the University of Pennsylvania,
and a specialist in radio economics,
on Sept. 15 assumes direction of a
national survey of the financing of
symphony orchestras. The work is
being undertaken under the auspices of the National Orchestral
Survey Committee and financed by
the Carnegie Corporation.
The study will last for one year
will be designed to determine
of improving the financial
position of symphonic music. The
work will be a part-time undertaking and Dr. Hettinger will continue his teaching and radio work.
He also is establishing a new
course in market research in the

and

means

Graduate
Wharton

Department
with

School,

of the
particular

emphasis on radio.
HELLO. MISS SCHUEBEL"
(The Biow Co.)

WffU

sou MARKET

?

Look at PEORIAREA! Packs
in almost half again as many
people as in the whole state of
New Mexico. People who buy.
too! Per capita retail sales are
above U. S. average
about

—

$491.00 annually. You can cover
PEORIAREA with ONE station

— WM BD.

Free

&

Peters.

WHLBt)

group that since spring has
been cooperatively sponsoring You
Said It each Monday evening from
8 to 8:30 in a nationwide CBS network, renewed the program for
three more than the scheduled 26
broadcasts, which concluded Aug.
29. Since a number of the sponsoring brewers, including J. F. Trom-

PEORIA

iS NETWORK

Other Fellows'

tion,

in New York and NarraganBrewing Co. in New England,
withdrew their support, curtailing
the network to 24 stations, the

mer
sett

question of continuing through the
fall remains unanswered while the
association is attempting to line up
further support. Not only do the
brewers wish to continue on a national scale and to have the large
talent costs pro-rated among as
many companies as possible, but
CBS also does not want to hold
such a choice period for so few
stations. It was understood that
unless at least 49 stations are lined
up within the three-week period,
the program would go oif the air
after the broadcast of Sept. 19.
Account is handled by the U. S.
Adv. Corp., Toledo.

Another Chain
EDITOR, Broadcasting:
In Broadcasting of Sept. 1 I
note story written by Paul Brines,
caption "Chain Stores Proving Active In Booking Time for Autumn."
If you had included Norfolk on
this list there would have been 60
stations instead of 59.
The D. Pender Grocery Co., one
of the largest wholesale chains in
this territory sponsor a 15-minute

program, once weekly, known as
Women in the News, with Winder

managing editor of the
Virginian Pilot, as commentator.
This program has been running
for two years with great success,
and the company also uses spot anR. Harris,

nouncements spasmodically.
thought that you would

Mennen Net
MENNEN Co., New

information.

John W. New,

ing cream),

Plans
York (shav-

now

negotiating for
network time for an audience participation show to feature John B.
is

days in October, on either Sunday
afternoon or Monday evening.
Agency is H. M. Kiesewetter, New
York.

I

this

like

3,

Sales Manager,
Norfolk, Va.
1938.

WTAR

Keystone in Italian

KEYSTONE MACARONI

Co.,

Philadelphia (San Giorgio macaroni),
has started a half -hour
weekly musical and variety show
in Italian, which, originating at
WPEN, is piped to WOV, New
York; WCOP, Boston, and WELI,

New

Haven. Agency

is

Aitken-Ky-

nett Co., Philadelphia.

Cranberry Campaign

AMERICAN

Cranberry Exchange,
York, will use spot radio in
about 25 cities, starting in mid-October. The list is now in preparation, through BBDO, New York.

New

FIELDS

Planters' Using Spots
PLANTERS' EDIBLE Oil Co.,
New York, is sponsoring six quarter-hour musical programs weekly

on

WOV, New

York, and

Philadelphia.

Pettinello
York, is in charge.

New
FRANKENBERGER'S

men's

and

WCHS

WDRC
'THE ADVERTISING TEST STATION
THE ADVERTISING TEST CITY"

IN

HARTFORD, CONN.
UNITED

June

15, July 1],
Dismissal had been requested by
plaintiff's attorneys in a statement
declaring the suit had been begun
in good faith, but that it had been
found on "further investigation of
the facts, particularly of the files
of the FCC, that the allegations
could not be- substantiated" and
that "the assertions made against
Sen. Bone were without foundation." The suit charged that Sen.
Bone used his public office in connection with KIRO activities and
against KOL, a charge which he
categorically denied in his answer
to the suit.
In a statement issued coincident
with the withdrawal of the suit,
Archie Taft, president of KOL,
said the suit was begun in good
faith and based upon information
reported by former representatives
and by other persons not directly
interested "who, for what now appear to be reasons of their own,
volunteered what at the time
seemed to be facts." He added that,

upon investigation, particularly of
the files of the FCC, "we found
that the allegations could not be
substantiated. We also found that
the assertions made against Senator

Bone

were

without

founda-

tion."

Senator Bone, upon being apprised of the withdrawal, said he
was glad to know what had happened. He said he could not do
anything but commend "the sense
of
fairness which induced the
plaintiffs in this action to act honestly upon the facts they discovered. If they believed the former
statement I can't blame them for
filing the suit."

NEWS

WMEX

Grant Affirmed

PETITIONS

of three Boston stafor rehearing in connection
with the decision authorizing
Boston, to operate on the
tions

WMEX,

1470 kc. channel with 5 kw. unlimited time, in lieu of its present

assignment on 1500 kc, were
denied Sept. 6 by the FCC, Commissioner Sykes dissenting. Simultaneously, the Commission dismissed the opposition of WMEX.
The action reaffirms the FCC grant
to WMEX. A 20-day period, during
which appeals may be noted, remains before the action can become
final. The stations requesting the
rehearing were WNAC,
and WCOP, in Boston, and WLAC,
Nashville, which operates on 1470
local

WAAB

kc.

a Better Buy!
It's

the

ONLY COMPLETE
NEWS SERVICE
available to radioWrite or wire us for
availabilities
rales of news,

and
pro

grams and spots!

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM
-

National Representatives
H. RAYMER COMPANY

PAUL

Seattle, their wives, CBS and KIRO
was dismissed in Superior Court
at Tacoma Sept. 2. [Broadcasting,

WPEN,

WCHS,

Is

Damages

SUIT of Seattle Broadcasting Co.,
operating KOL, for $250,000 damages for alleged conspiracy, against
Senator Homer T. Bone (D-Wash.)
Saul Haas, collector of customs in
Seattle and part owner of KIRO,

Agency,

boy's store, Charleston, W. Va., new
to
radio, has signed with
Charleston, for a quarter-hour sportscast six times weekly for one year,
beginning Sept. 19. The sale, handled
by
Manager Howard L. Chernoff, is one of the largest local contracts ever signed by the station.

PRESS

Suit for

Dismissed by Court

Is

VIEWPOINT

Sept.

Kennedy and Bob Hawk. The program will start within the first 10

Inc.,

Nat. Reps.

KOL

Brewers Uncertain
BREWERS' Radio Show Associa-

Harriett Wilson Hurt
HARRIETT WILSON, Los Angeconductor of Singing Strings,
instrumental sextet, under contract
to Don Lee Broadcasting System,
that city, was seriously injured in
an automobile accident on Sept. 4
when two persons were killed. Confined to Cedars of Lebanon Hospital, Los Angeles, Miss Wilson is
under treatment for fractures of
both arms, facial, and internal inles

juries.
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Chicago Schools
Plan Renewal of
Radio Education
Council

Total

Broadcast

to

Radio Council will
broadcast 14 quarter-hour educational programs weekly on seven
Chicago stations during the first

CHICAGO

according

semester,

to
director. New RCAequipped studios will he opened in
the Builders Bldg. about Oct. 7
where school programs will be auditioned and from which the Council's programs may later emanate,
Mr. Kent said.
greater interest in the Chi-

Harold Kent,

A

cago Radio Council, under whose
auspices the Midwest Broadcast
Conferences and Workshops have
been given [Broadcasting, June
15], was reflected Sept. 2 in an editorial of the Chicago Herald
Examiner. Titled "Radio in Home and
School" the editorial stated:

&

"The Chicago Board of Educapioneering in the field of
bringing radio lessons into the
classroom as well as into the home,
announces an expansion of its programs on the air, beginning with
tion,

the fall term of the public schools.
There are to be 13 weekly broadcasts, seven during school hours,
for children of the elementary

grades; the remainder, Saturdays
and Sundays, aimed to reach students of high school age at home.
"Radio has been proclaimed as
the greatest of all modern inventions. Thus far, however, it has
fallen short of realizing its vast
possibilities as a cultural force and
as a means of providing mass education. Its use in the classrooms of
Chicago's elementary schools will
bring to the pupils specially
trained teachers selected for their
ability to dramatize and vitalize
their material. Coming at a time
when fatigue has begun to set in
and the children are restless, such

broadcasts

should

prove

inspira-

•

tional.

Home

Hill Pact Signed
Soup Co., Camden, N.

(tomato juice), has signed EdC. Hill for a two-a-week series
of human-interest news comment.
The program will be heard on the

J.

win

NBC-Red network Monday and
Wednesday evenings

Of 14 Programs a Week

school

Ed

CAMPBELL

Cooperation

"Success of the programs in the
home will depend to some extent on
the cooperation of parents, though
high school students are intelligent
enough to appreciate their opportunity. As an extension course, the
home broadcasts also should prove
of value. Adults, as well as young
people whose formal education has
been discontinued, will be enabled
in this way to get new viewpoints
and cultural background."
On Sept. 6, Miss Louella Hoskins of the Radio Council began
classes at the Chicago Teachers'
College where she conducts a twohour weekly required course in the

at 7:15-7:30,

Amos

'n'
immediately following
Andy, under the same sponsorship.
Agency is L. Ward Wheelock, Phil-

adelphia.

use of radio in the classroom. The
new course of instruction is designed to aid the teachers in utilizing the material broadcast. The
children are to be furnished background material before they hear
the broadcasts and their reactions
to the programs are to be charted.
Tentative list of programs for
the first semester follows:
For broadcast during school
hours at 2:30 p. m., starting Oct.

WJJD — Mondays,

on

3

newscasts

for fifth and sixth grades and of
general interest to upper four
grades of elementary school; Tuesdays, 15-minute science series for
seventh and eighth grades, one per

month

in each scientific field; Wednesdays, social studies consisting
of one 15-minute program weekly
on Illinois and Chicago history;
Thursdays, literature for seventh,
eighth and ninth grades, designed
to improve reading, speaking and
writing; Fridays, choral appreciation of familiar songs with commentator. Other programs include:
Primary Hour, 1 :30 p. m., Mondays, WAAF, for kindergarten and
lower grades.
Intermediate Sour, Tuesdays, 1 :30
p. m., WCFL, for third through fifth
grade pupils, designed for study of
citizenship and sociology.
School Boom Chats, Sundays, 11

WGN,

m.,

a.

featuring Dr.
superintendent of

Johnson,

Wm.

series

WJJD

or

Saturday,

WLS,

See

activities.

Occupational Education, WBBM,
weekly series using
mobile
unit from industrial sites.
Student Life, WGN, featuring high
school students in extemporaneous dis-

WBBM

MONTANA

KGVO

Political campaigns, now getting under way, will add to the confusion at your station with requests to clear half or three quarter
hour periods for political speakers
orders to relay delayed
broadcasts to other stations.
.

.

.

You might as well install a Presto renow and be prepared to collect the
extra money that comes in election year.
corder

With a Presto recorder you can shift, delay, rearrange programs
at will ... fit extra programs into any open spot in the schedule
broadcast them regardless of when they come to you.
.

.

.

WBBM,

Monuments

to Men, probably on
weekly series of dramatized
biographies. One hour of educational
programs will be broadcast on WIND,
Gary, during the school season. Under the direction of Superintendent

WENR,

W.

J.

Jones,

the series will feature

programs for the classroom as well as
high school bands and glee clubs.

Two

Presto type 6-D recording turntables and one type 85-E
equalizing amplifier will enable you to record and play transcriptions continuously for an hour, or more if necessary. The
equipment is portable. It may be used in your control room to
record from the wire lines or from your studios or it may be
used outside the studio with your regular remote equipment.

WJAR
NBC Red

Rhode

Chances are that the Presto installation ivill
pay for itself before election day. And you
can pay for it as it makes money for you.

Island's

Leading Station

ASK FOR DETAILS OF OUR MONTHLY PAYMENT PLAN
map,

Primary and Secondary)
MISSOULA

revenue.

cussions of their problems.
Behind the Scenes,
Sunday
evening series of discussions of administrative problems of education.

Markets

evening

minute program offered you at the busiest time in the
You may have to waste hours trying to shift
programs around or lose several hundred dollars in extra

11

features school

talent in dramatizations of high school

Farm Audience

CBS

tomorrow

last

H.

339,500 of 'em
<

find yourself in

evening schedule.

Chicago

5000 Watts

THEM

A

of

High School Hour,
a. m.,

Plus Coverage

THOSE "D"

this fix

talks on local
school problems. Begins Oct. 1.
in

schools,

_

THAT

You may

NOW 5000
WATTS
1260

kc.

Covering that rich area between
Butte and Spokane

weed

e

compnny

RflP/0 STATION
REPRESENTATIVES
NEW YORK • CHIC/IGO
peraoir-SM r/UAfeisco

CBS AFFILIATE
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RMA

standards
the FCC by the

television

were submitted to.
Radio Manufacturers

Standard in Canada

Late Personal Notes

on Television

PROPOSED

FRANK W. PURKETT,

vice-presi-

ing Department in the light of
present experimental development
of television. The standards suggest that a television channel shall
be not less than 6,000 kilocycles
in width; that the sound and picture carriers be separated by approximately 4% megacycles; that
the sound carrier shall be higher
than the television carriers and
that it shall be standard to use a
frame frequency of 30 per second
and a field frequency of 60 per
second, interlaced, with 441 lines
per frame. A number of other technical suggestions for television
standards also were advanced.

formerly con-

and general manager of AssoCinema Studios, Hollywood
ciated
transcription and production concern,
since it was bought from the former
Freeman Lang Enterprises several
years ago, has resigned. No successor
has been announced by Mark L. Gerstle of San Francisco, who is chairman of the board. Mr. Purkett, who
is also vice-president of the Association of Radio Transcription Producers
of Hollywood Inc.. will free lance in

sumer education director of the Don
Lee Broadcasting System, Los Ange-

program production and continue to
act as personal manager of Cliff Edwards, film and radio actor.

Los Angeles radio, has joined KVEC,
San Luis Obispo, Cal., as staff an-

dent

Association

on Sept. 12 with the approval of
the RMA board of directors. The
manufacturers' proposal will be
considered by the FCC Engineer-

EVELYN BLEWETT,

ROBERT G. JENNINGS,
WLW-WSAI general sales

formerly

manager,
on Sept. 12 assumed his new post
with H. W. Kastor & Sons Adv. Co.,
Chicago, where he is an executive
working on radio and new business,
assisting Harry Cohen and Henry
Kastor.

EDWARD DAVIS

resigned

as

head of new business of H. W. Kas& Sons Adv. Co., Chicago, and
has not announced his future plans.

MISS MILDRED M. RAMSAY,
headquarters
tary

to

Consumer Educa-

WOLFE PREGER

has been appointed production supervisor of Macquarie Radio Players, Sydney, Australia. He succeeds Bruce Anderson,
resigned.

LEE HOAGLAND,

known

well

in

nouncer.

AL CARR

WDRC.

has joined

ford, as night control

Hart-

FRANK BINDT,

formerly of KLX,
Oakland, has joined KRE. Berkeley,
as relief announcer-operator.

NAB

A

former government stenographer, she
left a secretarial post with a Washington law firm to accept the new
position.

MAURY GAFFNEY, CBS

sales pro-

motion department, sailed for PanaSept. 10 on the Sengalese Prince,
to be away two weeks.

ma

ROBERT ESTES.

announcer, formerly of WCSC, Charleston, S. C,
writer, of
Jack
Phifer,
continuity
and
New York, have joined WDNC, Durham, N. C.

STERLING

V. COUCH, program diand Ray Barrett, announcer of
Hartford have been made
"Admirals of the Flagship Fleet" by
American Airlines in recognition of
their work during National Air Mail
rector,

WDRC,

at

KGVO,

periods

relief engineer
Missoula during vacation

the

of

engineering

regular

has returned
Anaconda, Mont.
staff,

his

to

home

New

York, has set its fall schedules in
Canada, using large CBC networks
for One Man's Family, Dr. Stidger
Spotlight Parade, and The Big
title for Chase &
Sanborn Hour). In addition,
French programs will be heard on
five stations in Canada, Dans Ma
Tasse de The for Tender Leaf tea,
and Rionsensemble for Fleischmann's Yeast for Health. J. Walter

Show (Canadian

Thompson Ltd., Montreal, placed
the business, and in addition will
use 30 CBC stations for Kraft
Music Hall, and two programs for
Breweries Ltd., Monof Black Horse ale. A
quarter-hour English variety show
will be heard on 5 Quebec stations
National

treal,

man.

maker

nights weekly, and five French
will
carry a half-hour
weekly program. The account has
also been sponsoring Canadian
baseball games.
five

stations

in

Changes

Call Letter

of

Sept. 12 joined the
of
as secreMiller, president.

staff

Neville

the Foundation for
tion, that city.

HENRY MAGINNI.
has

tor

Washington, on

has been made vice-president of

les,

STANDARD BRANDS,

ORIGINALLY

Record Deal Unannounced
A STATEMENT that the meeting
of the CBS board of directors on
Sept. 6 was "purely routine" dashed
expectations of a
definite
an-

regarding the network's acquisition of the American
Record Co., which has been under
consideration for some time. By
acquiring the record concern, which
makes discs under Brunswick, Columbia and Vocalian labels, CBS
would be able to compete with NBC

nouncement

in the transcription as well as the
network field and could also take

advantage of the name by recording Columbia artists on Columbia
discs, a

natural tie-up.

assigned
KTFL,
the call letters of the new 250-watt
daytime station on 1310 kc. in
Tulsa have been changed by the
FCC to KOME. The station is not
yet on the air and no definite starting date has been announced by
Harry Schwartz, president of the
Tulsa Federation of Labor and
business manager of its monthly
Unionist Journal, to whom the
FCC awarded a construction permit last June 28. The FCC has
also announced the changing of the

KGGC, San Fran-

of

call letters
cisco, to

KSAN.

HAL NICHOLS,
Long Beach,

KFOX,

owner of

Cal., as a hobby collects
print, sheet music. His

out of
includes more than 10,000
popular song hits of the last 40 years.

old,

library

Week.

Woodbury's Program
JOHN H. WOODBURY Co., Cincinnati (soap), will feature Charles
Boyer, film actor, in the first 13
broadcasts of its Hollywood Playhouse program when the series resumes Oct. 2. Tyrone Power, who
headed last season's show, will return to the program Jan. 1, on
completion of Boyer's engagement.
Series will be heard on 46 NBC-

BOUND
To Give
Greater Value
has been prohave contracted for

we

new

believe answers

filing

in

not
in

cut

any

2

or
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charge

Inc.,

New

Full

Time

fl

r

NBC

r

^Iroadcast

U.

all

Shows number

and

Canadian

stations

per city

S.

U

each

county,

province

each

Lists

by
frequency,

station

letters,

state,

city,

power

Shows time zones
on

Printed

Mailed

white

use of

permitting
fl

of

names

and

Outlines

call

paper

ledger

ink

flat

PRICES:

C.

Single copies, 35c

10 or more, 25c each

Affiliate

10%

discount on 50 or

more

Casting

The Only Blanket Radio

BROADCASTING

Shows

state,

York.

1,000 Watts

31" X 2l'/»"
stations

Harry Sosnick again
of music. Agency is

ASHEVILLE, N.

way.

^

in gold

'

WWNC
Coverage of Prosperous
Western North Carolina

broadcast
\dverfcinpr

Advertisingf

National Press Bldg.

POSTPAID
(Your name

J

||

The binder is pictured above. It
holds 24 copies (one year's issues).
It is your perfect reference book
of the year's business of broadcasting.

PRICE
5°
$

advertising world

series will follow that of last

Lennen & Mitchell

—

binding wire does
mutilate the copies

for the broadcast

season, with

and library needs. It
is
neat
and convenient. It is
bound like a book
looks like a
book in every respect except that
you can snap each current issue
for a year into the cover and
remove it at will. The narrow
your

Map

Blue stations, Sundays, 9-9:30 p.
m. (EST), with a Pacific Coast
rebroadcast on 18 NBC-Red stations, 7:30-8 p. m. Format of the

A NEW BINDER
duced, and we
a supply, which

Radio Outline

Washington, D. C.

National Press Bldg.

"The Quality Market
of The Southeast" ~

Washington, D. C.

25c extra
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:

Big Program Arranged
For New Plant at KNX
WITH government, civic and busifrom

Disputes

all

program director, arranged a special program for the occasion.
The transmitter plant, entirely
RCA equipped, was erected by CBS
at a cost of $350,000 under direction of James Middlebrooks, the
network's engineer in charge of
construction. Engineers in charge
of the transmitter, have just completed a four-week study of the
new equipment and declare signal
intensity is higher than predicted.

New Texas
HAROLD

C.

years

five

Station
SCOTT, for the
with

KXBY

last

(now

KITE) in Kansas City, has been
named manager of the new KSAM,
Huntsville, Tex., authorized last
May bv the FCC to operate with
100 watts daytime on 1500 kc. Mr.
Scott also formerly served with

KGNC,
KOCA,

Amarillo;

KFYO, Lubbock;
and

KGGM,

Albuquerque. Chief engineer of the
new station, which begins operating on or about Sept. 25, is B. A.
Texas staSmith, formerly with
tions KGKB, Tyler, and KRBA,
Lufkin. The new station will use
a composite transmitter. It will be
Kilgore,

to Sam Houston Broadcasting Co., of which H. G. Webster, local banker, is president. The
other stockholders are C. N.
Shaver-, president of Sam Houston

licensed

Teachers College, and his
a student at Columbia U.

State
son,

Authority

(Continued from page 16)

parts of
Southern California attending,
KNX, Hollywood, was to dedicate
its new 50,000-watt transmitter at
Columbia, Park, Torrance Cal.
Sept. 16, at a banquet and entertainment in Torrance Civic Auditorium. With Donald W. Thornburgh, CBS Pacific Coast vicepresident and Mayor William H.
Tolson of Torrance as principal
speakers, the ceremony was to be
broadcast over the complete CBS
Pacific Coast network. Approximately 800 were expected to attend the banquet. Bill Goodwin,
CBS Hollywood announcer-producer, was to be master of ceremonies.
Charles Vanda, CBS West Coast
leaders

ness

FCC

"

PATENT

No. 2.125,977, covering an
invention designed to "transmit ultrahigh frequency waves over distances
greater than the line of sight between
the transmitter and receiver*' and thus
make possible the transmission of television beyond the horizon, has been
issued by the U. S. Patent Office to

Dr. Vladimir K. Zworykin, RCA's inventor of the Kinescope and Iconoscope.

GET RESULTS
IN THE

WORLD'S GREATEST
OIL PRODUCING AREA
WITH

argued. "It both declares and enforces concerning what is proper
and improper. The Communications Commission has no jurisdiction to regulate broadcast advertising.

Its

exercise

is

an unwar-

ranted assumption of power."
Apropos its contention that the
sale by a licensee of a station of
periods of time during which the
user of the time not the licensee
controls the text and content of
the broadcast is unobjectionable
and in accord with the universal
practice, the brief contended that
this practice is approved by the
Commission so long as the programs are meritorious. It was argued that it is an abuse of regulatory power to apply this and discriminatory standards to the programs cited in connection with the

—

—

Represented

BROADCASTING

CO.

•

Show

screen, stage
and radio singer, will star on Vocal Varieties, originating at
Cincinnati for NBC-Red, beginning
Sept. 15, for Lewis-Howe Co., St.
Louis (Turns). The variety program, directed by William Stoess,
includes The Smoothies, the Da-

Get Your Share

WLW,

vore Sisters, and the Eight Men,
and is heard Tuesdays and Thursdays, 6:15 p. m. (EST) on NBC,
with special outlet over
only
at 10:15 p. m. This schedule will
be in effect until Sept. 27, when
the program will be broadcast 7:157:30 p. m.

WLW

WRITTEN

specially for radio by Alfred Kreymborg, the noted poet, the
poetic
allegory.
The Planets, was
broadcast over NBC-Blue Sept. 12. a
repeat of its June 6 performance. The
work will soon be released in book

HAWAII'S

In

$142,186,243.47

Market*

With

KGMB - KHBC
HONOLULU

HILO

* Retail Sales:

Fiscal

Year 1937-8

Representatives

CONQUEST ALLIANCE

CO., INC.

New York, 515 Madison Ave.
Chicago, 203 N. Wabash Ave.
JOHN BLAIR & COMPANY
San Francisco, Russ Building

form.

two stations.
To support this contention, the
attorneys brought out that more
than 200 stations are affiliated with
and CBS. These chain companies maintain contracts with

NBC

affiliated stations which are
uniform for all stations on each
network. It added that these contracts have been filed with the
Commission and that it is thoroughly familiar with them.
Pointing out that during these
network programs the network
company supplies the program,
talent, announcer and everything
but the actual transmitting equipment, the brief stated that the
network collects from the advertisers and remits only a part of
that compensation to the station,

their

retaining the balance. Terms of
the network contracts, together
with citations of such cases as the

KMBC,

Mae West, and KVOS
were made to support the
contention that the Commission

cases,

has no jurisdiction over block sale
of time so long as the programs
are meritorious.
The claim was made that the
Commission erred in law by reserving the ruling on a motion of
the appellants for dismissal of the

WBBC

application. The record, it
was contended, showed that the
Commission never acted on the

"reserved ruling" on this motion.
Finally, it was contended that
the opinion of the Commission ordering deletion of the two stations
with three-fourths time to WBBC
with WVFW, also of Brooklyn, to
retain its one-fourth time, did not
constitute a lawful basis for a
valid order. It was pointed out that
the new hearing "de novo" or back
to the beginning, were held in
March, 1937. At that time the
Commission consisted of Messrs.
Prall, chairman, Case, Sykes, Stewart, Walker, Brown and Payne. It
was brought out that neither Commissioner Payne nor Commissioner
Walker attended any of the hearings or had any connection with
them and that at the most only five
commissioners participated.
Commissioner Stewart's term
expired on July 1, 1937, and Chairman Prall died three weeks later,
July 23. When the commissioners
commenced their meetings in the
fall of 1937, it was held, there
were only three commissioners
who had any connection with the
case Sykes, Case and Brown. It
was held that the decision was illegally adopted by referendum and
not by consultation and a full and
free discussion by the Commission
sitting as a body.

—

LA.
SH REVElyXWl
PORT.
BRAN HAM

Turns' Variety

JERRY COOPER,

Broadcast Advertising

5U5IC AND
VZCtVZ LATER ?
.

sir, there's no pinching of Red River Valley
dollars when Susie wants a new fur coat— or when
Si wants anything, either! Because listen!: WDAY's
audience buys ONE -THIRD of all retail purchases
made in North Dakota, South Dakota and Minnesota

No,

COMBINED
neapolis

and

[except the counties containing MinSt. Paul}.

WD

Station
AY is the ONLY
that's not all.
station that covers the entire Valley. Make us

And

prove

it,

boys!

WDAY.inc
N. B. C.
Affiliated
FREE and
PETERS INC.

NATIONAL
REPRESENTATIVES

—z

with the Fargo Forum

FARGO
N. D.

940 KILOCYCLES
Sooo WATTS DAY
loo© WATTS NIGHT
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Continental Spots

CONTINENTAL
York

("Wonder

Baking

Co.,
will

announcements on
stations to announce a

Agency

&

New

Bowles,

or

8

spot

price reduction.

New-

use
10
one-cent

bread),

Benton

is

York.

Bowen May

Oyster Shell Renewing
OYSTER SHELL Products Co.,
New Rochelle, N. Y., will renew con-

of WIBX,
Scott Howe Bowen, former station
representative, to Emile Gough,

Orleans, during a recent manon-the-street program singled
out one John Barry, a bartender, for a few questions.
After the interview, Mr. Dupre asked Barry if that was

PROFESSIONAL

former Hearst Radio vice-president, and Curt Willson, also formerly of Hearst, were declared to
be in progress Sept. 10. While a
preliminary contract is understood
to have been reached, details remain to be worked out. WIBX
operates on 1200 kc. with 250 watts
local sunset and 100 watts night.

he wanted to say. "No,"
responded Mr. Barry, "I want
to ask Marie Vicknair up in
Reserve, La. if she will marry me. I didn't have the nerve
to ask her face to face!"
now declares that
Miss Vicknair has promised
to let them know her decision
after she has had time to
"think it over."
all

DIRECTORY

A COURSE

in "Modern Radio Theory
and Practice," starting Oct. 4 at 7 :30

WWL

Jansky& Bailey

McNARY

A n Organization of
Qualified Radio Engineers
Dedicated to the

CHAMBERS

and

Radio Engineers
Nat. 4048

National Press Bldg.

SERVICE OF BROADCASTING

looking toward
Utica, N. Y., by

sale

HENRY DUPRE, special
events director of WWL, New

with most of the stations
now carrying its spot announcements. The list will total about 36,
through Husband & Thomas, N. Y.
tracts

WIBX

Sell

NEGOTIATIONS

Dear Miss Dix:

m. (EST), will be conducted over
Boston shortwave station
6040 kc.) by C. D. Belcher, former
Federal radio' inspector at Boston.
Technical in nature, the enrollees will

p.

W1XAL,

be furnished blueprints to follow the
lecturer and will submit questions.

Washington, D. C.

National Press Bldg., Wash., D. C.

ADVERTISEMENTS

CLASSIFIED
There

no substitute for experience

is

Help Wanted and Situations Wanted,

PAUL

GLENN

D. GILLETT
Consulting Radio Engineer

GODLEY

F.

Hadio Engineer

(Consulting

982 National Press Bldg.
Washington, D. C.

7 c per word. All other classifications,
per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

12c

Phone: Montclair (N.

J.)

Help Wanted

2-7859

Texas

station

desires

announcer

ticket.
State experience, picture,
etc. Box A102, Broadcasting.

JOHN BARRON
Consulting Radio Engineer
Specializing

Consulting Radio Engineers

Broadcast and

in

Engineering

Allocation

Munsey

Earle Building, Washington, D. C.
Telephone NAtional 7757

HECTOR

R.

Washington,

SKIFTER

Radio

Consulting

Engineer

SAINT

BUILT

PAUL,

EOUIPMENT
MINNESOTA

ROBERT
EARL CULLUM,

A.

Radio

Consulting

JR.

Telephones

Radio show producer, with outstanding
merchandising radio programs, needs high
caliber, time salesman to contact stations
and advertisers. Give full details of past
employment, age, experience, education.
Confidential. Box A108, Broadcasting.

WILSON

S.

Situations

RAINS

Engineer

C.

Telephone: Metropolitan 2430

ROBERT

S.

"TAey A/evet Mili . . •
Station owners, managers,

Comdr. USNR)
Consulting Radio Engineer

ALLOCATION PROBLEMS
DIRECTIONAL ARRAYS DESIGNED

ANTENNA

Radio Operator: First class radio telelicense, R.C.A. graduate. Good references.
Desires apprentice position in
small station anywhere. Box A106, Broad-

MEASUREMENTS
STATION LOCATION SURVEYS

National

Press

Bldg.,

Wash.,

D.

C.

A96, Broadcasting.

Attention New Licensee
You can lose time and money if you
understand the broadcasting
have an experienced crew.
Manager- Salesman - Operator - Programmer.
We can build your station, arrange the
program schedule, and sell business to
guarantee you a profit from the start.
Address Box A91, BROADCASTING.

casting.

Chief engineer desires change, six years
experience, telephone,
telegraph license,
transradio operator. Experienced commen-

Box A103, Broadcasting.

Operator, announcer, some experience,
desires connection with progressive station.
Salary secondary to opportunity.
Voice recording. Box A104, Broadcasting.

Radio

Engineer

and

announcer,

first

licensed employed in small station,
desires change. Location not important.
class

managers and chief engineers comb every issue of

Young former announcer wishes return
to

announcing.

acting on

Now

writing,

producing,

NBC. Go anywhere

for oppor-

on

Box A95,

Recording
Broadcasting.

tunity.

request.

Chief engineer available as chief engineer or operator with progressive station.
Ten years experience, five years as chief
engineer three different stations. 5 kw.
construction and directional antenna exdependable,
graduate,
perience.
College
clean habits, excellent record and referBox
Personal interview desired.
ences.
A101, Broadcasting.

Capable

RCA

graduate

holding

second

radiotelegraph and first class radiotelephone license desires position. Inexperienced but acquainted with almost all
phases of radio communications. Box A80,
class

Broadcasting.

Broadcasting.

YOUNG NEWSPAPER MAN,
with

New York

man

desires

interesting

combination position under capable station
manager. Six years transmitter engineer
1 Kw. Radiotelephone First. Two years announcing. A.M. degree speech and EngBusiness college training. Employed
lish.
summer engineer NBC 50 Kw. Available
October 1. Box A94, Broadcasting.

STATION MANAGER' AVAILABLE
years successful management experience, plus specialized training in pro-

Ten

sales

FIELD

&

dialectician and comedian, hill-billy type,
desire spot with station of rural appeal
where artist bureau can be organized.
Photos, audition recordings available. Box

We

Box A109, Broadcasting.

(Lt.

GROUP OF 7, including announcer,
novelty musicians, former NBC songstress,

Versatile young
_

Federal

THOMAS APPLEBY

ing.

RAINS

Former Special Consultant
Communications Commission

DALLAS, TEXAS

tele-

anywhere to obtain
Box A105, Broadcast-

tickets will go

don't fully
business.

Wanted

phone

tator.

Special Consultant
Accounting .... Taxes
Munsey Building—Washington, D.

Henderson Avenue
3-6039 and 5-2945

North

2935

L.

C.

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.
NEW YORK CITY
260 E. I6lst St.

SURVEYS
STATION LOCATION SURVEYS

CUSTOM

HERBERT

D.

8456

(Cont'd.)

Young man holding both phone and
graph

operator's position.

Consulting Radio Engineer

INTENSITY

FIELD

District

Bldg.

with
salary,

National Radio Employment Bureau. All
departments except talent. Complete information free. Paramount Distributors, Box
864, Denver, Colo.

PAGE & DAVIS

Wanted

Situations

Times,

recently
con-

experienced

tinuity writer, excellent publicity man, licensed broadcast engineer, is eager for
association with enterprising station. Box

gram production and

A99, Broadcasting.

Wanted

Available on short notice
Chief Engineer of many years experience charge of
N.Y. metropolitan area regional station,
also consulting work, etc. Desires position
of responsibility with any progressive station in East. 31, married, children. Box
A78, Broadcasting.

management.

sales

Just completed direction of national survey for $10,000,000 concern contemplating
new coast to coast network. Personally
studied operations of 214 stations, noted
successful methods, also weaknesses. This
knowledge available for building up successful station or regional network. Age
38, family. Have unusual business and political connections. Salary and percentage
of profits. Box A100, Broadcasting.

to

Buy

:

FREQUENCY MEASURING SERVICE
Many

stations find this exact measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year
R. C. A.

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66
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NEW

YORK, N.

As former owner of radio

stations, with

fourteen years of broadcasting experience,
am qualified to manage your radio staA personal interview will convince
you. Box A107, Broadcasting.

Want More Profit From Our
We will either buy your station

Station
outright,

it on a guaranteed income to you,
or manage it on a percentage basis. Six
years successful operation by Manager-

lease

Salesman, Operator-Programmer. We will
guarantee your profits. Address Box A90,
Broadcasting.

I

For Rent

tion.

—Equipment

equipment, RCA TMV-75-B
(new),
measuring unit
strength
field
Estiline Angus Automatic
direct reading
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillaReasonable rental. Allied Retors,
etc.
search Laboratories, 260 East t61st Street,

Approved

Swap 8 years radio, newspaper experience for paycheck and security. Pay own
Formerly
anywhere,
immediately.
fare
Assistant
continuity - production.
L
Production Manager WMC. News editor,
writer,
sales,
programming, announcer.
Box A97, Broadcasting.

W W

;

;

New

BROADCASTING

•

'

York

City.

Broadcast Advertising

;

CBS

has completed arrangements to
continue into the fall and winter the
weekly Mercury Theater on the Air
hour, conducted by Orson Welles, according to W. B. Lewis, CBS vicepresident in charge of broadcasts.
Time of the program has been shifted
from Mondays, 9-10 p. m., to Sun-

Squirrel Tragedy

NOTE
York, has issued a new
No. 12, effective Sept. 1.
According to the accompanying letter
signed by Arthur Hull Hayes the
new rates are designed to conform
with the discount system used on all
other CBS owned and operated stations. The system allows a discount

WABC. New
rate

card,

three or six times per week in
addition to a weekly dollar volume
discount, as well as discounts for 26,
39 and 52 consecutive weeks. There is
also a new low rate for time prior
to 9 a. m.

for

PROBABLY

the "commutingest" sta-

WDRC,

HartFranklin Doolittle travels 35 miles to work each
morning and the same distance home
each night. William F. Malo, commercial manager, commutes from a distance of 40 miles, as does Italo A.
Martino, chief engineer, and Mr. Doolittle's secretary, Miss Reichel. Russell
promotion manager,
sales
Shailer,
Wallives 43 miles from the station
studio manager, is 42
ter Haase,
Eric Williams, salesman,
miles out
has a 23-mile trek to work and two
stenos trarel 12 miles each morning
and night.
tion in the country is
ford. General Manager

;

;

WRTD,

Richmond,

for

second

the

consecutive year, has secured exclusive broadcasting privileges covering
all events at the Virginia State Fair
Sept. 26-Oct. 1 and will have its own
broadcasting booth on the fair grounds.

A FIVE-YEAR

renewal contract for
Transradio Press Service has been
signed by WIP, Philadelphia, which
was one of the radio news service's
first clients. Contract, which calls for
the complete wire service and additional coverage of sports, women's
features and local news, was signed
Sept. 7 by Benedict Gimbel Jr. for
WIP and by Herbert Moore for Transradio.

AL HARRISON,

radio sales manager of United Press, has announced
the sale of

j

UP

news

service to

KVCV,

Redding,
Cal.
WGAN, Portland,
Me.; KLBM, La Grande, Ore., and
the newly formed Texas State Network.
;

WJJD,

Chicago, has started a Sunday afternoon series of commentaries
on political developments in Europe
called European Roadivays, featuring
Judge -John Gutknecht of Chicago's
Municipal Court.

I

WBBM,
i

i

[

on Sept. 7 anfor nightly overtime
operation to give listeners last-minute
news coverage of European crises,
extending its schedule until 2 :15 a.
m., 45 minutes beyond its usual signChicago,

nounced plans

J. Oren Weavnews editor, which revealed that major news stories from
Europe break between 11 p. m. and
2 a. m., CDST. the new schedule was

off.

er,

After a survey by

WBBM

announced by

J. L.

entered

sadness

of

Mary Ann LeMay's morning

Woman Commentator
on

WISN,

feature

Milwaukee,

re-

days, 8-9

cently as she described the
antics of a bewildered grey
squirrel perched atop an electric light pole about 15 feet
from her studio window. The
and
society
city humane

PAUL DORSEY,

to take pictures and
do a series of broadcasts for NBC.

Japanese front

IN

civic

tant

daily

morning Feature Foods

WGN,

Chicago, includes short

its

Hour,

LeMay watching

and describing, but terrified
at the traffic and hullabaloo,
the creature jumped to the
street and died under the
wheels of a passing car.

phytes broadcast play-by-play, complete with between-inning chatter, an

game

in

Athletic

Park.

WSIX,

Nashville, started full time
leased wire Transradio News Sept. 1,
with George Barber doing the newscasting.

DEDICATION

the

of

new

WEVD
New

building at 117 W. 46th St.,
York, originally planned for Into September, has been postponed until October pending the decision of the FCC
regarding WEVD's application for the

facilities and time of WFAB, which
36 additional hours
would give

WEVD

of operation' weekly.

KGGC, San

Francisco, which* recently

KSAN,

changed

its call letters to
moved from its old quarters in
studios
Olympic Hotel to its
offices in the Furniture Mart.

new

has
the

and

The

now

operating on a 24-hour
was off the air approximately three days while the move
was being made.

station is
schedule.

KSAN

HOLLYWOOD

radio trade is planning a weekly luncheon meeting similar to that staged by Association of
Motion Picture Advertisers,
York. Industry problems will be discussed and there will be weekly outof-town guest speakers. Private dining
room at Radio Center Restaurant, Columbia Square, will be utilized.

MAJOR

the functions of that non-profit organ-

tions.

TOM FIZDALE

Inc., New York, has
been assigned to handle publicity for
Pet Milk Co.'s Saturday Night Serenade on CBS, thru Gardner Adv. Co.
Tommy Riggs & Betty Lou and Girl
Alone, both sponsored by Quaker Oats
Co. on the NBC-Red network, through
Ruthrauff & Ryan
Pepsodent Co.'s
Boh Hope on the Red, and Her

for

Kleenex. Both the latter were placed
by Lord & Thomas.

FIRST

picnic will be held Sept.

fully

cording to Niles Trammel, vice-president in charge of the Central Division. In charge of the roundup is Bud
Smith, of NBC sales department, who
says that 300 are expected to attend
the celebration.

"HOME"

PERFECT

to

ac-

in

of
sta-

liquids nor carbon transfer sheets.

FIRST

develop
an autosynchronizing

selective

matic

safety both in the home
the
Santa Barbara
(Cal.) Ambulance Service is sponsoring
a
nightly
five-minute
drama

method which permits
simile

recording

power

areas.

Emergency Call, on KTMS, Santa
Barbara. With cooperation of the po-

FIRST

highway,

to

in

"HOME"
AC

all

open the

fac-

DC

or

NEW

field

broadcasting for AIRCRAFT, POLICE, and other mobile
services. Demonstration by appointment. Call Plaza 5-6570.
facsimile

in

department, actual case histories

are utilized.

feed

recorders, requiring neither

STRESSING

lice

automatic^

continuous

visible,

and

1

WQXR, New

York, during the winter
broadcast monthly luncheons of
the Foreign Policy Assn., at which
timely international affairs are discussed by prominent authorities.
will

KGGM,

Albuquerque, scheduled in
April to become a CBS outlet early

FINCH

TELECOMMUNICATIONS

join the network on
Sept. 25. The station has a power of
1,000 watts on 1230 ke., and will be
a member of the mountain group.
this

fall,

will

37

LABORATORIES, INC.
57th St., New York City

W.

ALLIED
RECORDING EQUIPMENT
PERMANENT AND PORTABLE RECORDERS
Designed especially for radio stations and commercial recordEngineered and manufactured with laboratory
precision by men who understand recording problems.

ing studios.

"CLEEN CUT"

RECORDING BLANKS

;

Nancy James, on CBS

placed

MAJORITY

broadcasting

facsimile

20 at the Medinah Country Club, ac-

New

Honor,

SYSTEM

tual operation by the

Perry
the Hospital Service Corp., explained

field

broadcasting.

Facsimile

FIRST

social discussions of imporlocal problems.
On Sept. 14,
Addleman, executive director of

NEW

open the

to

"Home"

in

ization.

OPEN HOUSE for prospective sports
announcers was held recently by
WHLB, Virginia. Minn., as five neobaseball

FIRST

and

NBC-Chicago

exhibition

veteran newspaper-

color photographer for covers
of Time, sailed Aug. 31 for the Sino-

rescue the squirrel,

Miss

with

m.

man and

hook and ladder apparatus
tried to

p.

Meet

the

Critical

A GOOD BLANK

requirements of professional
IS

recording.

THE FOUNDATION OF

GOOD

RECORDING.

Van Volkenburg,

CBS

assistant
manager in Chicago.
In the event late night reports indicate important news developments,
will stay on the air all night.

WBBM
WBBM

UP

uses

and INS news

ser-

(U.E)

PROMPT

vices.

THE

DYNAMITE
IN

DELIVERIES

Our newly enlarged manufacturing

CHICAGO

MARK

ties

permit

orders the

us

to

same day

Write for 8 page
Recording".

OF ACCURACY, SPEED

fill

—

AND INDEPENDENCE IN
WORLD WIDE NEWS

facili-

blank

of receipt of order.

bulletin,

"Fine Points

in

ALLIED RECORDING
PRODUCTS COMPANY

COVERAGE

126-132

out

WGES WCBD WSBC

New

-

BROADCASTING

all

!

Get the impartial survey that
blasts all prejudices on Chicago radio! Write for it read
with an eye to fall business!
The sensational truth about a
market you can't touch with-

-

and ship

•

UNITED PRESS
Broadcast Advertising

W.

46th

St.

York City

Cable Address: Allrecord
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THE PICK OF THE

radio
STATIONS

WESTERN CANADA

IN

Canada

In Western

these stations are
C.B.C. basic outlets.

all

—
Langendorf on 22
LANGENDORF UNITED BAKERIES, San
started
fornia

Francisco, on Sept. 6
22 Cali-

News Dramas on

and Washington Don Lee
network stations. Series, heard
Tuesday and Thursday, 6:15-6:30
(PST), features Franklin
p. m.
Bingman as narrator, with a dramatic cast. With inauguration of

new program, Langendorf

the

its

heard

Monday,

Friday, 6:15-6:30

In

re-

five-a-week quarter-hour
Phanton Pilot series on the same
network to three weekly. It is now

duced

Wednesday and
p. m. Agency is

Young & Rubicam, Hollywood.

Manitoba
CKY
is

Winnipeg

western Canada's Most

Powerful Station

and

CKX

Folger Revises List

FOLGER COFFEE

Co.,

San Fran-

cisco (coffee), has revised the list
of west coast stations set for its

weekly five-minute Today's
Best Buys, which starts Sept. 15
for 13 weeks. Placing thru Raymond R. Morgan Co., Hollywood,
five

now includes KWG, KNX,
KSFO, KGW, KHQ, KGB, KDYL,
KIEM, KOY, KGHL, KQW,
KFBK, KMJ, KMED, KFOX,
KOH. A question and answer con-

Brandon

radio coverage.

"Groceries," with 154
in the form of grocery orders, will be conducted during the campaign.
test

titled

weekly prizes

Saskatchewan
The people

listen to

CKCK

Regina

.

82.7%

delivers

.

CHAB
.

.

.

Regina Audience

of

Moose Jaw
72.6%

delivers

WHN, New

York, on Sept. 15
Voices of Yesterday, composed of dramatizations built
around the recorded voices of celebrities of the past. The first is
Williams Jennings Bryan, to be
followed by P. T. Barnum, Theodore Roosevelt, Thomas A. Edison,
starts

ing outside the studio after
address
on
C S C,
Charleston, S. C, condemning Mayor Maybank of
Charleston, candidate for
Governor in the Democratic
runoff primaries, W. Bagot
Searson Jr. was forced to
ask police protection as he
left the studio for his home

W

his

in

Meggett,

S.

Sarah Bernhardt and others. Robert Vincent of New York owns the
large collection of recorded voices,
which exist in the form of crude
wax cylinders and old phonograph
records. For the broadcasts, they
are transferred to modern transcriptions.

C. Following

the speech, Mr. Searson and
his father discovered May-

bank sympathizers gathered
outside the Francis Marion
Hotel, in which the WCSC

Penner for Huskies
GENERAL FOODS Corp., New-

Amid
located.
shouted threats, the Messrs.
Searson returned to the studios and asked to broadcast
a request for help. Station
are

studios

however, secured a

officials,

police escort for the party.

list

completes the Manitoba

.

Revived by Recordings

Guard for Speaker
WITH hostile crowds gather-

of

Moose

GEORGE McCALL,

Hollywood commentator on CBS Screenscoops, sponsored by P. Lorillard Co. (Old Gold),
has been signed by Universal Pictures Corp., to produce a weekly news
feature titled Hollywood Highlights.

WDNC, Durham, N. C, on Sept. 13
was granted an increase in day power
to 250 watts, the FCC reconsidering a previous action setting
the application for hearing.

from 100

Jaw

Audience

Alberta
These three stations afford
the only 100% coverage.

KfrT£
250 WATTS
1420 KC

Paul Wing Returns
CUMMER PRODUCTS Co., BedO. (Energine), has started
sponsorship of Paul Wing's Spelling Bee, replacing Spy Secrets,
which started on July 31. The latter itself replaced Radio Newsreel. Paul Wing has been NBC's
master since January,
spelling
1937. The program is heard on the
Red network on Sundays, 5:30-6
p. m., through Stack-Goble Adv.
Agency, Chicago.

ford,

New Kleenex Serial
INTERNATIONAL Cellucotton
Products Co., Chicago (Kleenex),
on Oct. 3 starts Her Honor, Nancy
James, on 40 CBS stations, Mon.
through Fri., 12:15-12:30 p. m.,
EST, featuring Barbara Weeks in
the story of a woman who undertakes to solve the social, civic and
personal problems of a typical
American town. No spot will be
used to supplement the show, according to Holly Shively, time
buyer of Lord & Thomas, Chicago
agency in charge.

York (Huskies), on Sept. 29 starts
Joe Penner on 72 CBS stations,
Thursday, 7:30-8 p. m. (EST),
with a West Coast rebroadcast,
5:30-6 p. m. (PST). The talent
lineup last year under sponsorship
of R. B. Davis Co. (Cocomalt), will
be heard, including Roy Atwell,
Gay Seabrook and Dick Ryan. Ben
Pollack is to direct the orchestra.
Hal Raynor will write Penner's
specialty songs. Don Cope, Benton
& Bowles, will produce, with Don
Prindle, Max E. Hayes and Richard MacNight handling writing
assignments.

Hospital Sponsor

ALTADENA HOSPITAL,

Altadena, Cal., using radio for the first
time, through Bogardus Adv. Service, Pasadena, Cal., has started a
weekly quarter-hour transcribed

dramatic serial The Country Doctor, on KFWB, Hollywood. Con
tract is for 39 weeks having started Sept. 4. This is said to be the
first time in Southern California
that radio has been utilized by a
hospital to publicize its service.
Sutter Hospital, San Francisco, is
using thrice weekly spot announcements on KFRC, that city, for a
similar purpose.

New

CJCA Edmonton
70%

delivers

.

of

CFAC
.

CJOC
.

.

delivers

Sept. 13 extended for
six months from Sept. 15 the effective date of Rule 981 requiring
all relay, international, television,
facsimile, high frequency and experimental broadcast stations to
have a frequency monitor in operation. The extension was authorized
because monitors meeting the re-

Calgary

65%

delivers

.

Monitor Order Extended

THE FCC

Edmonton Audience

of

Audience

Calgary

Lethbridge

86%

of

Lethbridge Audience

quirements

are

not

t

For

maximum

coverage

at

Brown, featuring Florence Free
man, Alan Bunce and Bennett Kil
pac. The program will be heard
five mornings weekly, starting}
Sept. 26. It

Young Widder
Blackett
York.

have

£

CKWX

CJAT

•

CBC)

WTCN

Trail

Canadian Representatives

ALL-CANADA
RADIO FACILITIES

OWNED AND OPERATED

TORONTO - MONTREAL - WINNIPEG
CALGARY - VANCOUVER

by

Studios in
St.

U. S. Representatives

WEED &
NEW YORK
CHICAGO

1938

-

CO.
DETROIT
SAN FRANCISCO
-

Albert Lea

SURVEY FIGURES
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and

Austin

-

title!

Agency isjfr
Hummert, New! \

Jones.

Sample

-

EARNERS!
SPENDERS!

minimum

Vancouver

(not basic

tested]

to

be approved by the FCC but shall
have an accuracy of at least onehalf of the tolerance allowed for
the class of station with which
used.

cost use

•

was previously

on transcriptions under the

commercially

available. Monitors do not

British Columbia

Wheel

W. Va.

(Cal- Aspirin, Haley'
M-O), will use an NBC-Red net
work for a serial, Young Widder
ing,

.

Sterling Serial

STERLING PRODUCTS,

Paul DispatchPioneer Press

K Consistently active industries
keep money flowing freely in
the territory covered by WAIR.
Tap this rich, receptive market
through the sales power of

WAIR
Winston-Salem, North Carolina
National Representatives

The Minneapolis Tribune

Sears 8C Ayer

MINNESOTA

BROADCASTING

•

Broadcast Advertising B

READY
WLS
October

will
its

OCTOBER

IN
have

new

operation in
50,000-watt R. C. A.
in

high-fidelity transmitter

radiator rising

586

and

vertical

feet in the air.

This installation will include all the
latest improvements in radio broadcasting developed up to the present
time. The giant vertical radiator
has been erected on a site selected
and tested for proper location and

high soil conductivity by Jansky and
Bailey to insure greatest possible

coverage and freedom from fading.
Special wide range, wire circuits will

carry the programs

from the

high-fidel-

equipment
to the new transmitter insuring the
most perfect reproduction of programs.
ity studio

WLS, long known
its

for

service, will give

listeners in its present

coverage area better
reception, and will
Above, the new Truscon 586
ft. Tower, now being erected.
In

circle,

new

extend

its

area in

all directions.

coverage

transmitter bouse,

just completed.

National Representative!:

INTERNATIONAL RADIO SALES
Chicago,

New

The Prairie Farmer Station

York. Detroit,

Los Angeles, San Francisco

BROADCASTING

Burridge D. Butler, President
•

Broadcast Advertising

(Chicago )

Glenn Snyder, Manager
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WIBW

Buys New

For Transmitter

Site

Plant

WIBW, Topeka,

recently purchased
land on a 138-acre farm near Kiro,
Kan., as a site for its new 5,000
watt transmitter plant, to be constructed at a cost of about $60,000,
including a new 445-foot vertical
antenna. A modernistic fireproof
transmitter house with basement,
will be built on the land, accord-

Ben

to

ing'

Ludy,

manager

of

WIBW.

Stevenson Heads ERPI
KENNEDY STEVENSON, for

after

tests

lasting

several

weeks.

CBK. new

50,000-watt

CBC

station,

be built between Watrous and
Manitou Beach, about 50 miles southwill

east of Saskatoon, Sask., reports the
CBC.
equipment will be used.

RCA

of Western
which he has been
associated for 24 years, on Sept.

years

1

was

cal

Your Job Today

to

prepare for a better

radio job tomorrow!

CREI

controller

is

elected president of Electri-

Research Products

WE

Inc.,

He

controlled.

which

succeeds

Whitford Drake, who died Aug. 24.
Mr. Stevenson was born in Chambersburg, Pa., in 1883 and was
graduated from Princeton with
Phi Beta Kappa honors as a civil

Pacific Facsimile

FACSIMILE broadcasting was
given

its

Sept. 2

training insures your future

Radio wants you— and needs you—
for those important new jobs that
new equipment and methods have
created. But, you must have TRAINING FIRST. CREI courses in Practical
Radio Engineering will give
you the ability to qualify for a
better job. Today's your chance to
send for our important story
book*
let sent FREE on request.

CAPITOL RADIO
ENGINEERING INSTITUTE
Dept. B-9

3224 16th St., N. W.
Washington, D. C.

Pacific

when

Coast premiere

the first public dem-

onstration of apparatus used by
the McClatchy Broadcasting Co.
was displayed at the California
State Fair. G. C. Hamilton, general manager of the McClatchy radio stations and newspapers, announced that within a short time

KFBK,

/fS

Finch Equipping Plane

And Boat With Facsimile
FINCH

Electric, with

engineer in 1905.

Transmitter equipment will be
Western Electric throughout. Plans
for the structure are now being
completed, and bids will be asked
immediately. The farm site was selected

T.
10

and

Sacramento,

KMJ,

Fresno, will begin nightly broadcasting of a facsimile newspaper
under experimental FCC licenses
on their regular wave length. Mr.
Hamilton calls the facsimile newspaper The Radio Bee. RCA equipment is being used. Fair visitors
were given a pamphlet describing
facsimile operation on a questionanswer basis prepared by the McClatchy Co.
.

THREE

attorneys in law
radio passed
the recent District of Columbia
Bar examinations. They are Verne
junior

offices specializing in

R. Young, former FCC minute
clerk and for the last three years
office manager of Loucks & Scharfeld;
Maurice M. Jansky, law
clerk in the offices of Horace L.
Lohnes, and Joseph Pratt, brother
of Elmer Pratt, Washington attorney.

Telecommunications LabNew York, has acquired
a boat and an airplane which are
now being equipped with apparatus
for two-way facsimile communications between these mobile units
and the land for demonstrating the
oratories,

BLILEY ELECTRIC

Co., Erie, Pa.,

has issued a new catalog covering precision quartz crystals and mountings
for all frequencies

from 20

30

kc. to

mc. A quick reference table gives information on the type of crystal, characteristics, and type of holder available for any frequency within the
range in which quartz crystals are
supplied. Copies of the catalog (G-10)
can be procured from the company.

WSIX,

Nashville, will house its mounit in a new white streamlined
truck. The new unit will be
ready for service about Oct. 1.
bile

Dodge

TO ACCOMMODATE

the growing
interested in television, the Hollywood Television Society has moved its weekly public

number

of

those

demonstration and meeting from 763
North Gower St. to Plummer Park,
that city. New quarters at 7377 Santa

Monica

accommodates

Blvd.,

more

than 150 persons, according to George
H. Seward, president. Executive offices of the Society remain at 763

North Gower

St.

RCA

Mfg. Co., Camden, N. J. has
issued brochures on its 300-A radio
frequency phase meter, 13-D volume
indicator,

and economy

line speech in-

put equipment.

JOHN BARRON.

Washington consulting radio engineer, has designed
the antenna and is handling bids for
the new WFM.I, Youngstown, O., auto
thorized last April by the

FCC

with 100 watts daytime on
1420 kc. and to be licensed to William F. Maag Jr., publisher of the

mobility of this form of radio. The
which
ship,
a
31-foot cruiser,
sleeps eight persons and has a
cruising range of 18 knots, has
been christened Miss Facsimile. It
will be equipped with a 100-watt
transmitter coupled to specially designed dipoles which will enable it
to transmit and receive pictures
between the ship and shore. Similarly the airplane is being fitted
as a sky laboratory for pictorial

between

communication

and

air

ground. Through its experiments
with these mobile laboratories the
company expects to demonstrate the
value of its equipment for the
transmission of maps and other
pictorial information needed by the
pilots.

Construction of the company's
facsimile transmitter, W2XBF, in
New York, is just about complete
and as soon as negotiations for a
site have been completed, the transmitter will be installed and experimental operations started. First
broadcasts of the unity, which comprises the new Armstrong fre-

quency modulation system,
probably occur about Oct. 1.

will

operate

Youngstown Vindicator.

A

studio loca-

tion is still being sought and work
on the station will start shortly.

UNIVERSAL MICROPHONE

Co.,

WPTF, Raleigh, N. O, has applied
to the FCC to increase its power from
5,000 to 10,000 watts and to operate
full time on 680 kc, a clear channel
on which the dominant station now is
KPO, San Francisco.

Inglewood, Cal., has started to manufacture and distribute a new full-frequency cutting head as part of standard equipment on all of its recording
machines and also as a separate catalogue item. It can also be used on
Universal recorders issued previously.

WESTERN ELECTRIC

equipment
has been ordered for the new WSTP,
Salisbury, N. C, which the FCC recently authorized for construction with
100-250 watts on 1500 kc. Opening
date remains to be fixed after the FCC
passes on proposed transmitter site.

MPLETi

AUDAK

Co.,

500 Fifth

Ave.,

New

York has issued catalogue insertion
sheets giving detailed specifications of
the new Audak line of Microdyne
Pickups, including relayed frequency
and compensated microdye types.

OF PRECISION

8-16

OCCIDENTAL

College, Los Angeles,
for its public speaking and radio
courses, has bought a master wax re-

QUARTZ CRYSTALS

PROFESSIONAL
MODEL PICKUP

cording machine from Universal Microphone Co., Inglewood, Cal.

Broadcast Station and
Other Uses Where Quality
Reproduction Is Demanded.
for

AMAZING QUALITY

HOLDERS and OVENS

Tru-Tan

Model

B-16 adapts the

Head Design

exclusive Offset
ing
ter

20 KC. TO 30
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of

records

— attaining

up
a

to

inches

16

finer

Astatic
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life-like

and longer record service.
cueing-in.
Free
from
arm

tion

in

play

diame

reproduc
Fool

proo

resonance
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range
frequency
characteristics
Laboratory tested. Beautifully finished in

modernistic

black

and
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Full

year

guarantee.

The amazing studio quality of recordings
made on the RAD I0T0N E PR-16 PortRADIOTON E the outable has made
standing success amonq Radio Stations.
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information today.

—

Write

for
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0-12

Licensed

<r

BLILEY ELECTRIC

$27.50

ASTATIC MICROPHONE LABORATORY,

Inc.

Youngstown, Ohio
under Brush

Development Co.

Patents

Radiotone^, Inc.
620
7356

N.

Michigan

Melrose

Ave.,

Chicago
Hollywood, Cal.

Blvd.,

ERIE, PA.

BROADCASTING

•

Broadcast Advertising

j

"We have

U% ike

CONTROL

not spent
0ft&Grf° n repairs

ROOM

HANSON, NBC

chief engineer,
Sept. 8 to spend three
weeks at the Hollywood studios, now
under construction.

O. B.

left

or maintenance!!'

New York

FRANK RIDGEWAY has been
named chief engineer of WTOL, Toand George Enk has joined the

ledo,

engineering

staff.

ED JACKER,

WSBC, WGES

chief

and

engineer of
WCBD, Chica-

the tip of his index
go, recently
finger while repairing the water pump
at the transmitter. The doctor has
grafted the finger tip and claims it
will grow in successfully.

eoi*-'

lost

ARTHUR BREARLEY, KEHE,

Los

Of

started a
weekly quarter-hour amateur photographer's program, In the Studio

Angeles,

technician,

has

19,

mi©*

Darkroom.

I

!

HIRAM PERCY MAXIM Memorial
Amateur Station W1AW, at New-

EDMUND

ington, Conn., was officially dedicated Sept. 2 by Dr. E. C. Woodruff, president of the American
Radio Relay League, the "ham" organization founded by the late inventor. Here Dr. Woodruff is shown
unveiling a tablet to Maxim's memory in the lobby of the station,
which cost $18,000 and which has
five transmitters and an antenna
array designed for communicating
with amateurs everywhere.

Chief Engineer John M. Baldwin in

RCA

district enFROST,
gineer, was assigned to KDYL, Salt
Lake City, in latter August to assist
tests of the station's

final

new

5,000-

AGAIN DISAPPROVED
I

!

ANOTHER

declaration of policy
by the FCC that it looks askance
upon "class allocations" of broadcast facilities to particular groups
or creeds, was made Sept. 6 in a
decision denying the application of
the Young People's Association for
the Propagation of the Gospel for
a new station in Philadelphia. The
religious organization had requested a new 1,000-watt station to
operate on 1220 kc. daytime.
Where the facilities of a station
are devoted primarily to one purpose and the station "serves as a
mouthpiece for a definite group or
organization, it cannot be said to
be serving the general public," the
formal decision stated. "That being the case, if one group or organization is entitled to a station facility for the dissemination of its
principles, then ofcher associations
of equal magnitude would be entitled to station licenses on the
same grounds. Obviously, there are
not a sufficient number of broadcasting channels to give every
group a station license. The Commission has accordingly considered
that the interests of the listening
public are paramount to the interest of the individual applicant in
determining whether public interest would best be served by grant :
ing an application."
This principle, the FCC stated,
has been upheld by the courts in a
number of cases, including the Chicago Federation of Labor case.

New Name

for Quiz

COLGATE - Palmolive

- Peet
Co.'s
weekly half -hour quiz program fea-

Jim McWilliams will be
Colgate Ask-It-Basket. The
for Colgate dental cream,
will start Oct. 5 on CBS, through
Benton & Bowles, N. Y.
turing
titled
series,

BROADCASTING

•

„

J.

C8 a6le»»

watt transmitter.

LOUIS

J. LINK, chief engineer of
St. Petersburg, Fla., has mar-

WSUN,

ried Sylvia Dillman.

GEORGE LUCKEY,
WLAW, Lawrence,

chief engineer
Mass., during
returned recently to
WORL, Boston, where he was located
before going to
of

the

last

year,

WLAW.

BRIDGES,

control operator of
Fort Worth, is the father of
his
birthday, July 18.
born
on
a boy

J. E.

WBAP,

CLASS ALLOCATIONS

JoW

s?^ e

vie-

it to *

'

cos*.

\ ectr

ic*l

MEREDITH KOERNER, of*WSBTWFAM, South Bend, recently announced his marriage last February
Donna Goldsmith of Goshen, Ind.

AL GENGENBACH
WCAU, Philadelphia, is
a

girl,

engineer

of

the father of

Fredica Joan, born Aug.

JACK R. POPPELE,
of WOR, Newark, was

to

4.

chief engineer
to address the

East Orange (N. J.) Rotary
Sept. 14 on the operation of
and Mutual.

Club

WOR

WQAM,

GENE RIDER,

Miveteran
ami, staff engineer, has completed an
80,000-word novel, which is being considered by New York publishers. Story
deals with radio.

J*(othcr than the price oj one light bulb which

burnt out ajter 14 months of service.)
'

PAUL BRAKE,

with a long record
as engineer in air, ship and land radio, has joined WQAM, Miami, as
control room and maintenance man.

Radio at Exhibition
RADIO was represented at
Press

Day luncheon given by

FACTS

-

not just figures of speech!
WRTD

Thank

the
the

directors of the Canadian National
Exhibition at Toronto Sept. 2, with
R. E. L. Moore of the New York
office
of Transradio Press and
Peter Aylen, manager of CBL, Toronto at the speakers table. The
following also attended Roy Thomson, CFCH, North Bay, CJKL,

you, David Bain, Chief Engineer of
for "backing
us up" on facts that we have been repeating in these very columns
for several months.
publish your letter because we honestly be-

We

lieve every alert engineer should read it . . . and then be glad to
know
about this amazing, new-type Radiator that bases its
records of high efficiency and low cost on
.
.
.
and not just

MORE

FACTS

figures of speech!

—

"New Standards for
Vertical Radiators". Sent FREE on request. Be sure
to state location, frequency and power of station.
Write for detailed folder

:

Kirkland Lake, and CKGB, Timmins; George Taggart and Ruper
Lucas, CBC executive staff; E. J.
Rees, general European manager
of Transradio Press; Frank Chamberlain, of the Toronto office of

Transradio Press; Hector Charlesworth, former Canadian radio commissioner;
James Montagnes,
Broadcasting. Transradio Press
had an exhibit at the Exhibition
from Aug. 26 to Sept. 10, with teletype receiving and transmitting
equipment in constant operation,
attracting much attention. Jack
Thompson, of the CKCL, Toronto,
announcing staff, broadcast newscasts daily from the exhibit, which
brought big crowds. The exhibit
was in charge of R. E. L. Moore

and E.

J.

Rees.

Broadcast Advertising

John

E. Lingo

&

Son, Inc.

Dept. 9

Camden, N.

J.

LINGO
VERTICA
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FEDERAL COMMUNICATIONS COMMISSION
.AUGUST 31 TO SEPTEMBER
Decisions

.

.

.

31
NEW, C. Bruce McConnell, Indianapolis
"WKBV, Richmond, Ind. C. Bruce McConnell denied CP 1500 kc 100-250 w spec.
granted renewal.
NEW, Y. W. Scarborough and J. W.
Orvin, Charleston, S. C. Granted CP 1210
kc 100-250 w unl.
NEW, Young People's Assn. for Propagation of Gospel, Philadelphia Denied CP
1220 kc 1 kw unl.
KMLB, Monroe, La. Denied CP change
1200 kc 100-250 w unl. to 620 kc 500 w

—

;

—

—

—

unl.

Leonard A. Versluis, Grand Rapids, Mich.
Denied CP 830 kc 500 w D.
KLUF, Galveston—Granted vol. assign,
to

—

KLUF Bcstg. Co.
SET FOR HEARING

—

KGGC, San

Francisco, assign, license to Golden Gate
Bcstg. Corp., vol. assign. CP; WBOW,

Terre Haute, CP change 1310 to 1200 kc
WJBC, Bloomington, 111., mod. license to
unl. WJBL, Decatur, 111., CP change 1200
to 1310 kc, increase D to 250 w, change
to unl.
WNAC, Boston, renewal license
NEW, Jules J. Rubens, Aurora, 111., granted withdrawal applic. for rehearing etc.
KFPW, Fort Smith, Ark., reconsidered
action and removed applic. renewal license
from hearing docket and granted same;
;

;

SEPTEMBER

NEW,

—Denied

Madison Bcstg.

CP

KMAC, San
renewal and

Des

P. Stuart, Prescott, Ariz., denied rehearing applic. CP 1500 kc 100 w
unl.,
dismissed demurrer by Southwest
Bcstg.
Co.;
WNBX, Springfield, Vt.,
granted pet. remove applic. CP from hearing docket and grant same
KPQ, Wenatchee, Wash., denied rehearing and reconsid.
applic.
change freq.,
increase
power NEW, Church of Jesus Christ of
Latter Day Saints, Salt Lake City, denied
rehearing applic. shortwave station NEW,
Great Lakes Bcstg. Corp., Cleveland, denied rehearing applic. CP 1270 kc 1 kw 5
kw LS and dismissed
opposition to
petition
NEW, Louisville Bcstg. Co.,
Louisville, denied rehearing applic. WISN,
Milwaukee, denied leave to amend applic.
;

;

;

WCLW

;

:

directional antenna
WATR, Waterbury,
Conn., retired to closed files CP granted
2-3-38
for auth. move trans. ; WTBO,
Cumberland, Md., denied dismissal without
prej. applic. transfer control and dismissed
applic. with prejudice.
;

SEPTEMBER

—

MISCELLANEOUS
Tex.,
KG A,

granted,

1

KOCA,

Kilgore,

take depositions
granted pet. accept re-

auth.

Spokane,
spondents answer to WLAC appearance;
NEW, Larry Rhine, San Francisco, granted

intervene KGGC applic.
KPAC,
Arthur, Tex., granted auth. take

pet.

Port

;

SEPTEMBER

2

Kan.,

son,

applic.

WAAW,

;

;

SEPTEMBER

Granted

increase

CP

denied as in default
unl.

F.

;

w

1420 kc 100-250

C.
unl.

SEPTEMBER

CP

;

KVRS,
KTUL,

Tulsa, granted mod.

licenses

WQAM, KONO,

KGFW,

KIT;

CP

WHP,

;

CP apex

frequencies

O, granted CP new

WFTC,

;

radiator,

Kinston, N.

move

trans,

WAAB, Boston, granted conNEW,
tinuance hearing renewal applic.
Associated Arkansas Newspapers, and RahearSprings,
Ark.,
dio Enterprises, Hot
ing continued indefinitely or until hearing
on applic. Hot Springs C. of C. vol. assign,
WHBI, Newark, renewal hearing
license
WDRC, Hartford, Conn., dispostponed
applic.
increase
without
prej.
missed
power.
WDNC, Durham, N. C. Granted reconsideration and grant without hearing apand studio

;

;

;

;

;

w

hearing

;

;

casters Inc.
kc 100-250

Philapostponement
petition
for CPs granted KNX,

;

;

1420

Todd granted

—

9

plic.

NEW, Northwestern Bcstg. Co., Vernon,
Tex. —Granted CP 1500 kc 100 w unl.
NEW, Carolina Adv. Corp., Columbia,
S. C.
NEW, Columbia Radio Co., Columbia — Carolina Adv. Corp. granted CP 1370
kc 100-250 w unl.
Columbia Radio Co.
denied CP 1200 kc 100 w unl.
NEW, Havens & Martin, Petersburg,
Va. NEW, Petersburg Newspaper Corp.
NEW, John Stewart Bryan, Petersburg
;

trans., new
to 250 w.

move

increase

D

WGBI, Scranton
plic.

radiator,

equip.,

ap-

increase power.

Applications

.

.

;

Petersburg Newspaper Corp. granted CP
1210 kc 100-250 w spec.
Havens & Martin denied as in default
John Stewart
Bryan, denied.
;

;

—

MISCELLANEOUS
WQDM, St. Albans, Vt., granted auth. withdraw without
prej. applic. increase time etc.
NEW,
Skagit Bcstg. Assn., Bellingham, Wash.,
dismissed without prej. applic. new station
KOMA, Oklahoma City, dismissed
without prej. applic. increase to 50 kw
NEW, Phil-Co Radio Service, Washington,
D. C, denied as in default applic. experi;

;

station
WDAE, Tampa, Fla.,
NEW, R. C. Atwood, Port Angeles, Wash.,
and NEW, Inland Bcstg. Co., Pasco,
Wash., all granted requests oral argument
WCBA, Allentown, Pa., denied continuance hearing
WSAN, Allentown, same
KFRU, Columbia. Mo., denied motion consolidate argument KVOD and KFEL on

mental

;

AUGUST

.

Waterbury, Conn.
to

Mountain Top Trans Radio Corp.

SEPTEMBER
Y.

;

Pittsfield,

increase power.
Publix Bamford Theatres. Ashekw
ville.
1
N.
CP 1430 kc 500
unl., amended to 1 kw
& D.
KTEM. Temple, Tex. Mod. license D to
unl., 250 w D.
KCMC, Texarkana, Tex. CP change
1
1420 kc 100-250 w to 1340 kc 500
kw D.

NEW,

O—

;

Troy

Bcstg.

Co.,

:

;

—

Corp., Va.,

new

station.

w

N

—

—

SEPTEMBER

w

2

WLAK, Lakeland, Fla. —License for CP
NEW, John F. Arrington Jr., Valdosta,
Ga. —CP 1230 kc 250 w unl.

increase power.

KOOS,

Marshfield, Ore.

—CP

SEPTEMBER
WSAI,

Cincinnati

WPTF,

—

—-CP

new

trans.

8
increase

—
—
CP new
kw unl.

N

to

5

Raleigh, N. C.

kw ltd to 10
WSGN, Birmingham —-CP move

increase 5

new

trans.,
change 1310
unl. to 1290 kc 1 kw.

WMFJ,

kc

Daytona

CP new
KGIW, Alamosa,

Col.

—Vol.
—

trans.,

100-250

Beach, Fla.
trans., antenna.

for

trans.,

w

—License

assign,

cense to E. L. Allen.
KSAN, San Francisco License for
new antenna, move trans., studio.

li-

CP

license

etc.

KGBX,

;

Springfield,

Mo., dismissed without prejudice applic.
1230 kc 1 kw unl.
NEW. Midwest Bcstg.
Corp., Provo, Utah, granted withdrawal
without prejudice applic. CP 1210 kc 100
;

w

SEPTEMBER

;

Neb.,

CP

1370

kc

100-250
Corp.,
100-250 w

MISCELLANEOUS— KGO,

San Francisdenied rehearing applic. increase power,
voting "No"
WLAC. Nashville,
WNAC-WAAB, Boston and WCOP, Boston, denied petitions rehearing re applic.
change assignment, increase power,
etc.
(Sykes dissenting)
KMPC, Beverly
Hills, Cal., remanded to docket for further hearing applic. for renewal of license.
;

WMEX

;

7

WMFR, High Point, N. C — Granted
mod. license to unlimited.
NEW, Shirley D. Parker, Yakima, Wash.
—Denied CP 1310 kc 100-250 w unl.
MISCELLANEOUS — WSFA, Montgomery, Ala., granted withdrawal applic. mod.
license without prejudice
NEW, N. B.
;

Egelard,

Roland,
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•

la.,

u
:

The convention voted a resolution commending the U. S. delegaTelecommunications Conference at
Cairo, Egypt, for the support it
gave amateur representatives.
Special tribute was also paid Robert Anderson of Harrisburg, 111.,
winner of the CBS award for his
heroic amateur radio work during
the Ohio river flood last year.

F:

,,,

:

!(

p

Interest in Code Contest
interest was shown by the
amateurs in the telegraphic code
receiving contest. John Huntoon,
W9KJY, Glenn Ellen, 111., retained
his title of world's fastest amateur
receiver by receiving 48 Continental Code words per minute, four
words less than his speed of last
year when he won the title. Judges
of the contest were F. E. Handy,
manager of
communications
ARRL; T. R. McElroy, world's
champion radiotelegrapher, and H.
E. Fulton, manager, RCA Communcations Inc.

Keen

.

Of

interest to the convention was a television demonstration given Sept. 3 by Marshall
P. Wilder of the National Union
Radio Corp., Newark tube concern. Using an English receiver
with special tubes, Mr. Wilder explained the principles of television
and told the amateurs that television sets could be built for $150.
Speakers at the convention included John L. Reinartz,
special

Amateurs

co,

SEPTEMBER

of
Sept. 3-5. Guest
Richard E. Stoddart,
engineer hero of the recent Hughes
'Round-the-World flight [Broadcasting, Aug. 1], who spoke to the
convention and was presented with
six recordings of his flight taken
off the air by W9JUG, known to all
amateurs as the "Little Brown
Jug."
Hotel,

honor was

granted

plea

take

from

all

over

the

world attended the convention to
meet for the first time many
friends with whom they had talked
short wave. From Cuernavaca,

;

Craven

man

H. E. Hartig, Minnesota
U, "Waves on Transmission Lines
and Antenna."

Olney

KRMC, Roberts-MacNab Co., Jamestown, N. D., CP move trans., change 1370
kc 100-250 w to 900 kc 500 w 1 kw D unl.
unl.

enthusiasts attended the national
convention of the American Radio
Relay League at Chicago's Sher-

cance";

6

HEARING—NEW,
Bcstg. Co., Olney, 111., CP 1210 kc
w unl. NEW, Nebraska Bcstg.
FOR

Freemont,

H

managing secretary ARRL, "The
Cairo Conference and Its Signifi-

unl.

SET

Work on Ham's Behalf
MORE than 3,000 amateur radio

Mfg. Co., who discussed "The Harmonic Generator"; J. D. Kraus,
Ann Arbor, Mich., speaking on "Directive Antennae"; K. B. Warner,

San Frangranted motion take depositions re-

newal

[•:

RCA

3

MISCELLANEOUS—KGGC,
cisco,

Commended

For

CP

unl.

12

NEW, Lawrence K. Miller,
Mass. WELI granted mod. license to 930 kc 250-500 w unl. directional
Lawrence K. Miller denied CP 930 kc 250
w D Troy Bcstg. Co. granted CP 950
kc 1 kw D.
WFBR, Baltimore Granted continuance
hearing on applic. Fredericksburg Bcstg.
Troy, N.

J.

kw, directional, move trans.
WHDF, Calumet, Mich. Mod. license to

W. Meyer.

:

Cairo Delegation

etc.,

;

applic.
and F.

31

— Auth. transPape & Co.
fer control
W.
WMMN, Fairmont, W. Va. — Mod. CP
for new antenna.
increase power
WKAT, Miami Beach, Fla. —License for
WBRY,

National Meeting
Held by Amateurs

tion to last winter's International

— Denied

rehearing

;

WELI, New Haven

Hutchin-

transfer control, withdrawn without prejudice at request of
applic.
Omaha, applic. assign
license withdrawn without prejudice at
request of applic.
NEW, Springfield.
Bcstg. Corp., Springfield, O., applic. 1310
kc 100 w unl. withdrawn without prejudice
at request of applic. KVI, Taeoma, granted acceptance answer as respondent in
applic. Tacoma Bcstrs., Tacoma, for CP.
;

license

W. W.

Davis.

w 2% kw LS to 1 kw LS.
NEW, Southern Bcstg. Corp., New Orleans
WBNO, New Orleans — Southern
Bcstg. Corp. denied as in default CP 1200
kc 100-250 w unl. WBNO granted renewal
license and CP change 1200 to 1420 kc,
100-250 w unl.
WFAB, New York—Granted auth. vol.
assign license to WEVD.
NEW, Broadcasters Inc., Gastonia, N.
C.
NEW, F. C. Todd, Gastonia— Broad-

depositions.

MISCELLANEOUS — KWBG,

— Granted

—

granted

WFIL,

;

re antenna,
equip
WJMS, Ironwood, Mich., granted
CP new equip WIBM, Jackson, Mich.,
granted CP new antenna, move trans, and
studio; WTAR. Norfolk, Va., granted CP
Harrisburg, granted
change equip.

500

;

NEW, W.

Madison, Wis.
unl.

Howard W.

Moines

;

ing applic. satellite station
delphia,

assign, license to

Antonio

vol.

McAllister and

KSO,

w

Detroit,

granted petition intervene applic. MBS
WFBR,
transmit programs to Canada
Baltimore, granted motion continue hear-

8

Co.,

1450 kc 250

13

MISCELLANEOUS — WJBK,

;

WKBV

NEW,

SEPTEMBER

depositions re applic. Edward Breen, AlNEW,
len R. Loomis II, Fort Dodge, la.
Orville W. " Lyerla, Herrin, 111., granted
auth. take depositions
WMBC, Detroit,
granted motion postpone hearing and take
for depositions.
;

AUGUST

INCLUSIVE.

13,

FROM CONVENTION hall of the American Radio Relay
3, NBC broadcast a shortwave pickup. Interviewing Dr.

League Sept.
James M. B.
announcer Durward Kirby

KE1GE, of Cuernavaca, Mexico, is
(holding mike), while from left to right are T. R. McElroy, world's
champion radiotelegrapher (in shirt sleeves) W. E. Russ, NBC engineer (with pack transmitter)
R. H. G. Mathews, of ARRL (taking
notes); W. H. Cummings, NBC engineer (with tiny transmitter.)
Harde,

September 15, 1938

;

;

Mexico, came Dr. James M. B.
Harde (KE1GE) and the delegate
from Napian, New Zealand was
John Shirely (ZL2LQ).
The convention hosts were members of the Chicago Area Radio
Club Council whose chairman is G.
L. Dosland, W9TSN. Founded in
1914 by the late Hiram Maxim,
inventor of the Maxim silencer, the
ARRL claims 28,000 members
among the country's 45,000 licensed
operators.
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Broadcast Advertising
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—

'

GROVE LABORATORIES.

NETWORK ACCOUNTS
EDST

(Ail time
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NBC-Red

stations,

m. Agency
Agency, Chicago.
p.

Peet Co.,
Jersey City. N. J. (dental cream),
on Oct. 5 starts Colgate Ask-it Basket
-

j

j

I

on

I

p.

I

CBS

60
m.
y.

Sr.

stations,

Agency

Benton

:

-

7 :30-8

Wed.,

&

Bowles,

New

Corp.,

York (Post Toasties), on Oct. 8 starts
Joe E. Brown on 73 CBS stations,
Sat., 7:30-8 p. m. (repeat 11-11:30
Agency Benton & Bowles,
p. m. )
.

:

Standard Time
The autumn shift from daylight saving time to standard
time will take place Sept. 25.
As usual networks will adjust their schedules to the

Adv.

Stack-Goble

:

NOXZEMA Chemical Co., New York,
on Oct. 1 starts Professor Quiz on
CBS, Sat., 8:30-9 p. m. Agency:
Ruthrauff & Ryan, N. Y.
STANDARD BRANDS. New

change, having been on daylight time for five months.

York

Fleischmann's Yeast for health), on
5 started Dr. William Stidger
on 29 CBC stations. Mon. through
(

Fri. Agency
Co., Montreal.

Thompson

Walter

J.

:

ADAM HAT STORES, New

York,
on Oct. 5 resumes its prize fight broadcasts on 37 NBC-Blue stations, Fridav evenings. Agencv Glickman Adv.
Co., N. Y.

RIO GRANDE OIL

Co., Los Angeon Sept. 15 renews for 52 weeks
Calling All Cars on 3 CBS-Pacific
stations. Thurs.. 8 :30-9 p. m.. and on
Sept. 22 will shift to Fri.. 7:30-8
m. Agency is Hixson-OTJonnell,
p.
les,

Los Angeles.

:

CROWELL
(Woman's

PUB. Co., New York
Home Companion), on

Sept. 16 starts for 52 weeks, Carolyn Pryce, commentator, on 13 California Don Lee network stations, Fri.,

:

9:15-9:30 a.
Geyer-Cornell

;

&

Agency:

Newell, N. Y.

PAUL

PETER

(PST).

m.

Inc.,

7:45-8 a .m. (PST).
Agency Emil Brisaeher & Staff San
Francisco.
Thurs.,

'

Sat.,

:

,

HARTZ MOUNTAIN

1

;

!

Products Co.,
New York (bird seed), on Aug. 30
started for 52 weeks, participation in
Feminine Fancies, on 27 Pacific Coast
Don Lee network stations, Tues.,
3:05-3:15 p. m. (PST). Agency:
George H. Hartman Co., Chicago.

KELLOGG

Co., Battle Creek, Mich.
(Pep cereal), on Sept. 12 started
Captain Tim Healy's Stamp Club on

2

(WOR, WLW),

Mutual stations

Mon., Wed., Fri., 6 :45-7 p. m. Agency
N. W. Ayer & Son, Philadelphia.

Commis-

Bangor, Me. (potatoes), on Oct.
11 starts for 26 weeks Girls From
Maine on 17 Mutual stations. Tues..
Thurs.. 2 :15-2 :30 p. m. (repeat 2 :45-3
Brooke.
Smith,
Agency
m. )
p.
French & Dorrance, N. Y.
sion,

.

Naugatuck,
Conn. (Ten Crown gum), on Aug. 29
starts for 20 weeks, participation in
Early Morning Neics, on 13 California Don Lee network stations, Tues.,

!

MAINE DEVELOPMENT

:

STERLING PRODUCTS.

Wheeling
(Cal- Aspirin, Haley's M-O), on Sept.
26 starts Young Widder Brown on 22
NBC-Red stations. Mon. thru Fri.,
11:30-11:45 a. m. Agency: BlackettSample-Hummert, N. Y.
CAMPBELL SOUP Co.. Camden,
N. J. (Campbell tomato juice), on.
Sept. 26 starts Edwin C. Hills Human Side of the Xews on an NBCRed network. Mon., Wed., 7 :15-7 :30
L. Ward Wheelock,
p. m. Agency
:

Philadelphia.

MEXNEX

Xewark

Co.,

(cosmetics),

on Oct. 4 starts for 52 weeks Through
the Sport Glass with Sam Hayes,
commentator, on 7 CBS Pacific Coast
stations, Tues.. 9 :30-9 :45 p. m.
(PST). Agency: H. M. Kiesewetter
Adv. Agency, N. Y.

EX-LAX MFG.

Brooklyn (proprietary ) on Sept. 12 starts 112 participations in Yankee Xetwork Xews,
7 a week, on 17 Yankee stations.
Agency: Joseph Katz Co., X. Y.
Co.,

,

SMITH BROS.,

Poughkeepsie, X. Y.
(cough drops), on Xov. 14 starts 133

Yankee Xetwork
Xews, 7 a week, on 17 Yankee stations.
Agency
Brown & Tardier,
participations in
:

p.

Y.

CHARLES

troit

(religious)

COUGHLIN.

E.

De-

on Nov. 6 starts pro-

gram on 14 Colonial stations, Sun..
Agency
Aircasters Inc..

4-5 p. m.
Detroit.

:

FRANCISCAN FRIARS

the

of

Atonement, Garrison, N. Y., on Sept.
11 starts program on 5 Colonial stations,
Sun., 4-4:30 p. m. Agency:
Donald Peterson, N. Y.

MILES LABORATORIES,
(Alka-Seltzer),

:

SWIFT &

Co., Chicago (Sunbrite),
starts Sunbrite Smile Pasplit stations, 8 :30-9

on Sept. 30
rade on 25
a. m., repeat 11:30. Agency:
Goble Adv. Agency, Chicago.

NBC

Stack-.

Winnipeg

CKX, Brandon

;

CKCK,

;

Regina; CHAB, Moose Jaw; CFQC.
Saskatoon
CKBI, Prince Albert
CJCA. Edmonton; CFAC. Calgary;
CJOC. Lethbridge CFJC. Kamloops
CKOV. Kelowna. and CJAT. Trail.
Agency Cockfield Brown & Co., To;

;

;

:

LANGENDORF UNITED BAKERIES. San Francisco (bread & cake),
6 started Langendorf's Xeics
Pacific Coast Don Lee
network stations. Tues.. Thurs., 6 :156 :30 p. m., and reduced its five weekly Phanton Pilot, dramatic serial, to
three, Mon., Wed., Fri.. 6:15-6:30
p. m. (PST). Agency: Young & Rubicam Inc. Hollywood.
on) Sept.

Drama, on 22

Renewal Accounts

STANDARD BRANDS. New

Gulden Serenaders quartette Oct. 5 on NBC-Blue, Wed. and
Fri.. 6 :30-6 :45 p. m. (EST). Agencv
Chas. W. Hoyt Co., N. Y.
tard), starts

:

York

Tenderleaf Tea ) on Oct. 5 renews
One Man's Family on 30 CBC stations. Wed., 8-8 :30 p. m. Agency
J.
Walter Thompson Co.. Montreal.
GENERAL FOODS Corp.. New York
,

(

Xew York

Kolynos toothpaste), on Sept. 26 renews Our Gal
Sunday on 30 CBS stations, Mon.
through Fri., 12 :45-l p. m. Agency
Blackett-Sample-Hummert, X. Y.
Products Inc.,
Wallace Hopper

27 renews Romance of Helen Trent
on 30 CBS stations, Mon. through
12:30-12:45 p. m. Agency:
Fri.,
Blackett-Sample-Hummert, N. Y.

GOSPEL BROADCASTING ASSN.,
Los Angeles (religious), on Sept. 4
renewed for 52 weeks Old Fashioned
Revival on 28 Pacific Coast-Don Lee
network stations. Sunday, 6-7 p.' m.
(PST). Agency: R. H. Alber Co., Los
Angeles.

QUAKER OATS

Co.,

Chicago (puffed

wheat & rice), on Sept. 26 renews for
39 weeks Dick Tracy, transcribed serial, on 4 Pacific Coast-Don Lee network stations (KHJ. KFRC, KOL.
KALE). Mon. thru Fri., 5:30-5:45
m. (PST). Agency: Fletcher &
p.
Chicago.

JERGENS

INTERSTATE BAKERIES

BAYUK CIGARS.

Sales

GENERAL MILLS

Inc.,

San Fran-

cisco (Wheaties), on Sept. 26 renews
for 26 weeks. Jack Armstrong, transcribed dramatic serial, on 13 California Don Lee network stations,

Mon. thru Fri., 6-6:15 p. m. (PST).
Agency is Westco Adv. Agency, San
Francisco.

Network Changes

LAMBERT PHARMACAL

Co.,

New

York (Listerine). on Sept. 30 moves
Grand Central Station from Tues.,
9-9:30 p. m. to Fri., 10-10:30 p. m.
and adds 25 CBS stations, bringing
total to 50. Agency
Lambert & Feas:

ley,

N. Y.

F.
W. FITCH Co., Des Moines
(shampoo), which on Sept. 4 started
Fitch Bandwagon on NBC-Red, added
11 stations to those originally scheduled making a total of 52 stations,
Sun., 7 :30-8 p. m. Agency
L. W.
Ramsey Co., Davenport.
:

BROWN

& WILLIAMSON Tobacco

Ky. (Bugler tobacco),
on Aug. 27 added
for Plantation
Party, previously on 2 Mutual staCo., Louisville.

tions
p.

WOR

WGN WLW).

(

m. Agency

:

Sat.,

M.

Russell

10:30-11

Seeds, Chi-

cago.

AGENCY
CBS

for

Lux Radio

and CBC,

is

J.

Theater, on
Walter Thomp-

son Co., New York, instead of the
agency erroneously named in Broadcasting, Sept. 1.

Corp.,

Philadelphia

(KHJ, KFRC, KGB, KPMC).

Tues.,

Thurs., Sat., 7:15-7:30 p. m. (PST).
Ivey & Ellington. PhiladelAgency
phia.
:

Co.,

WOODBURY
on

York,
Oct. 2 renews
Hollywood Playhouse, for Woodbury
soap and cosmetics, and Jergens Journal, for lotion, on 64 NBC-Blue stations.
(repeat
Sun., 9-9:45 p. m.
10:30-11:15). Agency: Lennen &
Mitchell, N. Y.

(Phillies), on Sept. 13 renewed for
15 weeks Inside of Sports, on 4 Calistations,
fornia Don Lee network

RIO GRANDE OIL

-

New

Corp.,

Los Angeles (bread), on Aug. 31 renewed for 52 weeks Lone Ranger on
8 Southern California Don Lee stations, Mon., Wed.. Fri., 7 :30-8 p. m.
(PST). Agency: Scholts Adv. Service,
Los Angeles.

"The Crystal Specialist! Since 1925"

SCIENTIFIC

LOW TEMPERATURE
[COEFFICIENT CRYSTALS
Approved by FCC

*IA

Two for $75.00

^lUfUcfa

Supplied in Isolantite Air-Gap Holdin the 550-1500 Kc. band. Fre-

ers

quency Drift guaranteed to be "les»
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

Los An-

(petroleum products), on Sept.
15 renewed for 52 weeks, Calling All
Cars, on 3 California CBS network

geles

KARM,

stations
(KNX.
KSFO),
Thurs., 8:30-9 p. m. (PST), starting Sept. 29, Fri. 7:30-8 p. m. AgenHixson-O'Donnell Adv., Los Ancy

ICE

[O SI

Hi

124 JACKSON AVENUE
University Park

HYATTSVILLE, MARYLAND

:

geles.

NEW UNIVERSAL FULL FREQUENCY
CUTTING HEAD

(La France, Satina), on Oct. 3 renews Mary Margaret McBride on 40

CBS

stations. Mon., Wed.,
12:15 p. m. Agency: Young
cam, N. Y.
Co.,

Fri.,

&

The

mechanically

Oakland

(candy bars), on Sept. 27 renews
Xight, Editor on 7 NBC-Pacific stations, Tues.. 8:15-8:30 p. m. for 52
weeks.

Agency

:

Tomasehke

-

Elliott,

Oakland.

Choose

—Gates Speech Equipment
Broadcast Advertising

PERFECT

electrically, magnetically and
balanced cutting head. Produces
clear crisp recordings
brilliant highs and full
bass. No rubber or substitutes, nothing to
deteriorate. Guaranteed day in and day out for
uninterrupted service every day for years.
Records freq. 30 to 10,000 cycles and over.
Impedance 15 ohms. Requires 4- 14 db. input
level, 2 or 3 watts. Climatically sealed. For
replacement or new installations.

12-

Rubi-

FOR YOUR NEW STUDIOS

•

(Edna

cosmetics. Hill*s nose drops), on Sept.

U. S.

BROADCASTING

:

(Anacin,

AMERICAN HOME
New York

(Pond creams and powders),
on Oct. 3 renews for 52 weeks Those
We Love on 33 XT BC-Blue stations,
Mon., 8 :30-9 p. m. Agency J. Walter
Thompson Co., N. Y.

:

CARDIXET CANDY

CHAS. GULDEN, New York (mus'

Elkhart,
Uncle Ezra

from Seattle to the British Columbia
and Prairie networks of the CBC. for
Alka Seltzer. Tues., Fri.. on CKY.

Elkhart,

on Oct. 23 reMimes Uncle Ezra on 32 NBC-Red
stations. Sun., 5-5 :30 p. m., and on
37 NBC-Red stations, Tues. and Fri.,
10 -.45-11 p. m. Sponsor also on Oct. 1
renews Xational Barn Dance on 54'
NBC-Blue stations, Sat., 9-10 p. m.
Agency Wade Adv. Agency, Chicago.

1

on Oct. 18 starts

ronto.

FR.

Ind.

MILES LABORATORIES.
Ind.,

AMERICAN HOME PRODUCTS,

Ellis,

:

|

New

Co.,

York

8:30-9

Sat.,

Sept.

GEXERAL FOODS

LAMONT CORLISS &

Louis

(Bromo Quinine), on Oct. S starts
Fred Waring and Pennsylvanians on

unle

New Business
COLGATE PALMOLIYE

St.

—

:

;

—

Patent No. 2005154

lAniueAAtd MicAxyxlto+ie.

Co-., Jltd.

INGLEWQOD, CALIFORNIA, U.S.A.
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—

—
WGAR

Aietckandfolnj & J^iomotlon

—

—

Hollywood,
KNX, new

—

KNX

page promotion

Food for Guesses

exploit

to

transmitter at Torrance, Cal., has released a
large four-page, two-color,
highly illustrated brochure, titled
Hitting a New High. Copy relates
merits of the new equipment and
states that "KNX is now the only
50,000-watt station in America
with entirely new broadcasting and
transmission facilities". Pictures
studio building at Coof the
lumbia Square, Hollywood, and
at
Columbia
transmitter house
Park, Torrance, as well as of newequipment, are included in the fourits

piece.

THE

Kelso Market Basket, spon-

sored by Kelso, Wash, merchants
over KWLK, Longview -Kelso,
Wash., bids for the housewives'
attention each morning by presenting a mysterious announcer from
one of the sponsor's stores. A market basket is offered to the housewife who first guesses the identity
of the announcer. The guessing is
done over the telephone and the
conductor of the program answers
the phone over the air, thus keeping housewives informed of the
progress of the guessing.
*

How

Get Candidates
promotion

to

AN ILLUSTRATED
sales

titled

letter,

How

to

Win

Friends and Influence Voters in
Six Easy Cartoons, has been mailed
to California candidates for public
office by KGER, Long Beach, Cal.
A definite comparison between the
various media used to reach the
public is made. Copy stresses the
value of voice personality and radio's personal touch. Station rates
are quoted. Letter is accompanied

showing how KGER
reaches three different markets for

by

statistics

%

WNOX's Column
PAID ADVERTISING is Ten-Ten

Topics of WNOX, Knoxville, daily
radio chatter column running in
the Knoxville News-Sentinel. The

column calls attention to WNOX
programs, both local and network,
and although no advertisers' names
are mentioned, all commercial pro-

grams are included for comment
from time to time. For filler mate-

WNOX

offers a weekly prize
of $1 for the best "Initial Idiocies",
rial,

descriptive phrases formed from
the initials of station personnel.

the price of one.

THIRTY-TWO

color pages, yellow,
blue, of the market

KFI Pushes a Program
KFI, Los Angeles, as part of its
promotion campaign, is mailing a

data brochure, More Than Tacoma
—
More Than Seattle, issued by

series of attractive two-color illustrated broadsides to 1500 agency

on

executives and prospective sponsors on the West Coast. Custom
built features of the station, ready
for sponsorship, are being stressed.

Slogan used is The Best Buy Is
KFI. First broadside released calls
attention to Broadway Memories
program on that station.
*

*

*

Fancy Fire
commendable brass,

SHOWING

Arthur B. Church, president of
KMBC, Kansas City, recently sent
cellophane-wrapped book matches,
carrying a late-summer KMBC
message, to advertising executives
over the country and requested
that they pass the petite lucifers,
particularly suitable for women's
handbags or bridge tables, on to
their wives.
*

*

*

Program Pusher

WORKING on the slogan, "Whether it's network or local, the programs of WCCO are always network

caliber", a promotional brochure, No Slack in the Line, recently published by WCCO, Minneapolis-St. Paul, pictures the station's production facilities and personnel and lists local programs
which have gained national attention.

Work Reward

Safety

AUTOMOBILE Safety League of
America has awarded WDRC,
Hartford, Conn., the Certificate of
Merit for its cooperation in promoting safety information during
National Automotive Week.
currently sponsors its own campaign, carrying highway and water
travel safety announcements daily.

WDRC

Page 74

•

orange and

KVI, Tacoma, give statistical data
KVFs two "great" markets
Seattle and T a c o m a its eight
"plus" markets and four "extra"

—

listener areas, along with station,

program

and

personnel

Drugs

sored in

Oil

list,

276 pledge cards with independent
druggists and managers and executives of Marshall Drug Stores,
Standard Stores, Weinberger's and
officials of the Northeastern Ohio
Druggists Assn. Among drug leaders heard on
programs
were Robert Gwyer, advertising

pilots at the British American Oil
Co. special Jimmie Allen training
base, climbed into the cockpit to

WGAR

Drug Stores;
secretary of the
Weinberger chain; Dorothy Messing, advertising manager of Marshall Drug Stores; and C. S. Stonebraker, president of the Northeastern Ohio Druggists Assn., who was
featured on a musical salute to the
Week which was piped to the ballroom of Hotel Statler where several hundred members of the association were gathered.
also used spot announcements to
plug the plan and erected a drug
promotion display in the studio
manager

WGAR

lobby.
*

is

WHO

*

*

WPEN,

State Fair
copies of
Speaking of Radio, two-color illustrated folder of station personalities and programs were distributed
to fairgoers by WHO, Des Moines,
from its Crystal Studio on the fairgrounds during the Iowa State
Fair.

Kitchen Capers
Gretchen's Kitchen,

home economics program conducted
by Gretchen McMullen, Yankee
Network has issued an 8-page twocolor brochure stressing price coverage and the merchandising tieup
as part of the program.
*

*

*

Rate Contrasts
promotional piece

KGVO,

from

tory, using

ABC

figures.

of 1,000 a day for the two
of the fair. In Windsor,

weeks

CKLW

sponsored the Jimmie Allen air
races, attended by more than 8,000
young air cadets who listen in
regularly to the program over the
station. Grow & Pitcher Broadcasting Agencies, Toronto, placed the
series.
*

*

*

Swing's Dividends
SWING in advertising pays dividends, according to the unique success of the Musical Clock swing
show, produced for the past year
and a half, over KEHE, Los Ange-

under the direction of the
Stodel Adv. Co. National recognition of this fact was given in the
Aug. 30 issue of Look, picture magazine, which featured three full
pages of photos taken at the mid-

summer Musical Clock Swingaree
and Dancing Party, broadcast from
six to eight a. m., on June 17, from
the Balboa Rendez Vous Ballroom,
beach resort.

*

Words Everyday

*

& G

Wrappers
Co., Cinoffer of two

cinnati, is making an
pliofilm bowl covers for

three P
soap wrappers and ten cents
in coin. The offer is announced on
The Guiding Light, broadcast five
days weekly on the NBC-Red network, through Compton Adv. New
York.

& G

*

elee

taxis

of

WHN
is

promote

using
its

WGN,

Chicago, has issued a 24-

booklet

called Everyday
Words compiled from a five-minute
sustaining program of the same
name broadcast each morning by
Helen Hardin and Announcer Lewis
LaMar. The book contains an original program script and correct
pronunciations of words commonly

page

used in everyday speech.
*

*

*

A Boost for KTUL
PUSHING its recent power

*

York,

to

"WHN

*

*

PROCTER & GAMBLE

car-

slogan,

has the hit shows!" Network programs to be carried by
the station this winter, Good News
of 1939, Robert Benchley, and Kay
Kyser's Musical Klass, will be

mentioned.

boost
Tulsa, has
issued a ringbound brochure carrying color maps of its day and night
coverage, listener and advertising
statistics and lists of its sponsored
is also issuing a
programs.
monthly house organ, That Air
Business, to push its wares.
*
*
*
to 5,000 watts,

KTUL,

KTUL

WSAI's Signboard
KSFO's Education

ON THE

of each month
Francisco, compiles a
list of its educational programs for
the following 30 days and mails
copies to libraries, boards of education and individuals requesting
the service.
first

Jj=

*

WSAI,

Cincinnati has completed a
big electric signboard at a downtown intersection which it will use
to promote one commercial pro-

gram each week.

sfc

WLW's

Story
WLW, Cincinnati, has issued a
16-page 11x14 inch two-color brochure, These
Things,
Too,
We
Think Are Part of the Story of
WLW, reviewing the technique, fapersonalities

cilities,

and program

coverage of the station.
*

*

*

Birmingham

Salaries
WAPI, CBS outlet in Birmingham,
Ala., has mailed a promotion letter
showing that among various groups
salaries are higher in that city

than in

Missoula, Mont., directed
to agencies and time buyers, contrasts costs and circulation of
KGVO's advertising with space
rates in newspapers of the terri-

manipulate the controls at the rate

Philadelphia, cover the
in those cities. The
eastern stations will make the same
announcement for the Dyer stations. This idea may be expanded
to other Italian markets.

market

Italian

KSFO, San

At Iowa

on a Canadahad a chance to try
out its lessons on a training plane
equipped with instruments at the
Canadian National Exhibition, Toronto. The training plane remained
on the ground and the youthful
Co.

les,

have been completed by which Gene Dyer's Chicago stations WCBD, WGES and
WSBC will announce twice daily
that WOV, WBIL, New York, and

cards in the subways and in Parmmail-

THIRTY THOUSAND

TO PROMOTE

*

ARRANGEMENTS

WHN, New

Radiogram

*

September 15, 1938

*

Italian Courtesy

illustra-

ing to gi'ocers in its area a weekly
"Colonial Network Radiogram" in
a merchandising tie-up with the
Prince Macaroni Co.'s Laugh Parade, heard two evenings weekly.
Grocers are urged to participate in
silverware
camthe pi'ogram's
paign, which is exploited through
the stores.

NEW

of Standard

W. Evans,

C.

The Hits
Colonial

British-

American

wide spot

tions.

COLONIAL NETWORK

air cadets, spon-

Canada by the

Sept. 1-10,
Cleveland, carried special broadcasts and placed

Bowls For P

Markets Galore

Cadets at Fair

JIMMIE ALLEN

WGAR,

Knoxville Nuggets Yank Chef
Salary Levels
Story of a Station

Snagging Votes

Plugs Drugs
Nationally Advertised
Week in northern Ohio

PUSHING

New

York.
*

#

*

Fact Manual
WIBW, Topeka, recently published
1938 Kansas Radix) Facts, a ringbound 30-page color brochure outlining station coverage,
and personnel.

programs

PRODUCTS of advertising clients I
of
Grand Rapids,
Mich., are displayed in this specially constructed cabinet in the lobby
of the studio reception room. Lighting of the cabinet is arranged to illuminate the lobby and elevator entrance to the studios, day and
night, greeting each visitor to the

WOOD-WASH,

station.

BROADCASTING

•

Broadcast Advertising

CUT PRODUCTION

AS

MUCH AS

ONE HALF
Save

production

costs

with

WLW

staff

talent on script shows and shows needing

no Hollywood and Broadway big names.
Fresh, new voices, tomorrow's stars
the
greatest independent source of talent in
America.

—

STAFF DRAMATIC AND SPOT TALENT CAST
OF 50 PEOPLE. FITS ANY SCRIPT. SPECIAL
TALENT TO INDIVIDUALIZE YOUR SHOW
EASILY AND ECONOMICALLY ADDED. 53
MUSICIANS.

NATIONALLY KNOWN CON-

DUCTORS, ARRANGERS, DIRECTORS.

WLW

origination for Mutual Network every Tues"True Detective"
day at 10:00 p. m. E.D.S.T. by Lambert & Feasley for Listerine.

Example

of

Let us show you how economically
show can be produced in Cincinnati.

WLW-produced dramatic show.

YOUR

ADD MORE
STATIONS WITH
WLW now originating many network hits
now obtaining maximum audience
tions

showmanship, such
Co.,

for

by economical production without
Inc.,

McDonald,

Russell
Inc.,

&

Some

agencies

sacrificing big

as: H. W. Kastor &
M. Seeds Co., Inc.,

Lambert

!

network appropriatime

Sons Advertising
Henri, Hurst

&

Feasley, Inc.

Send Script for FREE AUDITION
the judge.
We cast your script—produce your
—audition—furnish you with FREE recording. Listen
—studv cost— then decide.

You be

'VOCAL VARIETIES"—WLW

origination for N.B.C.
Tuesdays and Thursdays 7:15 p. m. E.D.S.T.,
H. W. Kastor & Sons Advertising Co. for Turns.

show

Example

WLW

WLW

IS

of

WLW-produced

musical show.

SOURCE OF NEW IDEAS

SEVERAL SUSTAINING SHOWS,

such as

"Midstream" and "Mad Hatterfields," with ready
built audiences now available for your fall campaign.
Large and permanent production and idea
staff constantly suggest new themes, treatments novelties.

—

THE NATION'S STATION

*

CINCINNATI

New RCA Low
Microphone

is

Distortion, Uni-Directional Velocity

scarcely larger than a Standard Velocity

Microphone... handier to use... more effective than ever!
The

first

Uni-Directional Velocity Micro-

phone was created by RCA nearly two years
ago. Its many advanced features were instantly recognized by engineers. RCA will
shortly offer a new microphone of the same
type — in reduced size — a size that makes
it much more adaptable to general use,

much

RCA

Microphone

is

may be

unwanted sound

in

placed close to the

wall in small studios so that studio space

may be used more effectively.
The output of this new microphone
even higher than before.

It offers

is

excellent

scarcely larger

broadcasts; does not obstruct artist's view.

the 77-B.

It's

It

In brief, the

new 77-B approaches

the

operates on the same principle as the origi-

specifications of the universal microphone.

nal Uni-Directional Velocity Mike;

Write to the nearest

it is in-

valuable to broadcasting stations because

Use

RCA MANUFACTURING CO,
127(1 Sixth Av

the rear, and

uniform frequency response and inherently
low distortion. Is easy to carry on remote

than a standard velocity microphone.

New York:

eliminates pick-up of

Uni-Directional Velocity

easier to handle.

The new

helps reduce echoes in large auditoriums,

>U

St.

RCA

INC.,
.

Atlanta:

it

Tubes in your station

CAMDEN,

N.

490 Peachtrec

N. E.

St..

J.
.

•

A

office for

advanced

in-

formation and prices.

— for quiet, reliable performance.

Service of the Radio Corporation of

Dallas: Santa Fo Building

-

San Francisco: 170 Ninth

St.

-

America

Hollywood: 1016 N. Sycamore Ave.

BROAC^ASTING
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•

OCTOBER

No. 7

Advertising'

Year

$3.00 the
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'

Any

SU B J ECT

advertising person

please)

a dollar (quiet,

must have had one or two

qualms about

enough

who has

it.

in the

without having

professional

There are professional qualms

life

of any advertising person

WOR

remind him, especially

in this hair -lessening business of making money.

But, ever since we've been old enough to
better,

know

we've kept a dollar flattened beneath

the glass of our desk. Freudian? Yes, we've

been told that. The point

— that

them

4,262,000

are soundly

bill.

Here at

WOR,

minds us that

it

good look at a dollar

for instance, a dollar re-

doesn't take very

many

of

Of course, maybe
a dollar.

a buffalo nickel.

do.

American and perfectly legitimate

grow so rapidly at

why more

why

WOR. Good

national

through the hands of
station.

We

Both of which

reasons, as far as we're concerned,

too,

a

radios.

whoop about

a

Same even with

days of the Great Confusion, there's nothing
<is

into the majority of about

homes with

you don't give

lars

quite so exclamatory

send 50,000 perfectly good watts

marked "Urgent"

in these

is

to

1938

WASHINGTON,

|roadcast
S4.00 the

1,

spot

WOR

dol-

reasons,

dollars

pass

than any other

Another reason would be the dollars

returned for every dollar spent

— on

WOR.

-WOR

Year

D. C.

NEW
—One

of the 49
of special insulators
used in
the

Left

Mf TRANSMITTER

pairs

cables
the

which

stabilize

}86 foot
Cost $325 a

tower.
pair.

il

• WIS' new 50,000 watt high-fidelity
R.C.A. transmitter

is

rapidly nearing

completion. The tower is up — the
building is finished— landscaping has
begun. Engineers expect to start

power

tests the first

week in

October.

When finished, our studio equipment,
wire circuits to the transmitter, and
the transmitter itself will be widerange

586
on a

M
ft

high-fidelity throughout.

The

foot Truscon vertical radiator

is

by Jansky and
maximum radiation. The

site selected

Bailey for
transmitter includes all new developments for maintaining peak modulation

and

WLS

Gets Results

signal intensity at all times.

— Now Even More So

Than Ever Before.

L.

The Prairie Farmer Station
Burridge D. Butler, President

(Chicago )

Glenn Snyder, Manager

1

The table of percentages given below

is

the result of a

week's survey to determine the relative popularity of
eight Boston radio stations. Interviews included persons

income groups

in

all

in all

20 neighborhoods throughout Greater

Boston.

The survey was made by the Hooper Holmes Bureau, Inc.,
of New York, a national organization employing inspectors
trained in obtaining accurate information. The bureau has
done survey work for National Broadcasting Company,

The Latest Boston

Station

Popularity

Columbia Broadcasting System, World Broadcasting System,
Inc., and for many nationally-known users of radio time.
The universally accepted "roster" method was used, each
roster including the accurate program listings of all Boston
radio stations. Slightly over 200 personal interviews were

made

for

each period (morning, afternoon or evening)

throughout the week.

immediately preceding

Broken

Percentages

Sunday, July 31, 1938 thru Saturday, August
.

MORNING

WNAC WAAB

WEEI

WBZ

On

each

6,

the inspector asked

call,

the radio had been used, limiting

his

his call.

Down by Hour

Periods

1938

WHDH WMEX WCOP WORL

Out-of-Towr»

and Short

Wave

TOTAL

Stations

30.7

**

2.4

2.7
2.1

7:00- 8:00

34.7

8:00- 9:00

37.6

10.7

14.7

18.5

8.3

5.7

2.4

9:00-10:00

16.2

14.9

24.2

31.7

6.5

1.7

3.5

1.3

10:00-11:00

35.3

6.6

31.5

1.0

6.2

4.3

3.0

2.0

J

11:00-12:00

29.3

8.0

26.2

20.8

6.1

3.0

3.2

3.0

.4

3.5

210.

1

5.9

if

query to the period

%

100%
100%
100%
100%
100%

AFTERNOON
1:00

45.4

6.5

14.4

19.0

3.6

4.2

4.5

2.4

1:00- 2:00

34.6

7.0

33.2

15.6

2.9

1.7

3.7

1.3

12:00-

100%
100%
100%
100%
100%
100%

2:00- 3:00

16.8

37.5

6.8

22.9

2.5

2.0

9.9

1.5

3:00- 4:00

27.2

57.6*

4.7

5.8

1.0

1.9

1.2

.6

4:00- 5:00

15.8

61.9*

3.0

11.5

1.7

4.2

.9

1.0

5:00- 6:00

26.8

36.4

15.2

8.1

2.6

5.5

3.4

2.0

6:00- 7:00

40.1

23.3

8.2

19.0

2.6

2.9

2.1

1.7

.1

7:00- 8:00

47.6

13.3

15.2

15.1

2.4

3.1

2.0

I.I

.2

8:00- 9:00

71.2

4.2

15.3

5.1

1.8

1.9

**

**

18.9

1.5

.9

**

**

10.2

**

4.2

**

**

.6

4.1

**

**

.5

100%
100%
100%
100%
100%
100%

3.0

2.3

1.2

.1

100%

EVENING

9:00-10:00

26.1

5.5

47.0

10:00-1 1:00

46.6

7.8

30.6

11:00-12:00

ALL DAY
AVERAGE
The

42.5

9.0

19.4

24.5

**

33.9

21.2

20.1

15.1

3.1

WAAB audience

between 3 and 5

Write

for folder giving

.5
.1

accounted for by the play-by-play broadcasts of the National League baseball games four
afternoons during week of survey. **Station not on air.
large

is

complete survey analysis

—

a valuable guide for every agency

and

advertiser in buying broadcasting accurately for the Metropolitan Boston area.

NETWORK,
THE YANKEE
EDWARD PETRY
& CO.,

INC.

e

u

bos?on°massachX set tI

INC., Exclusive National Sales Representatives

Published semi-monthly, 25th issue (Year Book Number) published in February by Broadcasting Publications, Inc., 87« National Press Building, Washington, D. C. Entered as
second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 8, 1879.

A NEW GROUP OF

Bup&i Sound

CUecti.

—including exclusive shots of

new Douglas
DC-4 plane

the

IN

NEW YORK!

A

complete stock of all
Standard Super-Sound EfQJTANDARDS SOUND EFFECT CATALOG
new

just

been enriched by 10

double-faced releases, Nos. 57 to 66 inclusive. Like

new group

releases, this

and

has

is

all

previous

taken from LIFE and includes: shots of the DC-4

D-2 Douglas transport planes in all phases of flight; harbor

background

during busy working hours; pursuit airplanes in power dives, barrel

crashes and burns; the largest mass airplane
planes,

seaplane

effects,

broadcasts; heavy truck
sirens; surf;

a new montage

and motorcycle

and a variety

of

flight

effect

effects;

for

rolls,

— 450 Navy

introducing

news

outboard motors; explosions;

code transmission

Write for complete catalog or

ever staged

mediate delivery to the
metropolitan area and faster
service to Eastern points. Our
representative, Mr. Robert
McCullough,

sheets.

is

available for

consultation on your sound

problems.

BUILDING
PHONE: CIRCLE 5-4895
R.K.O.

effects.

new supplementary

fects carried to provide im-

TAILORED TRANSCRIPTION SERVICE
0£

TIlB

04iM^

supplement
individual

©

The

transcr ^P t i° n service

choose specific types

tion to

its

own

which enables a sta-

talent resources

and

of talent to

fit

in with

its

program needs.

Only

which guarantees
one hundred musical selections each
transcription service

and every month.
transcr ^P^ on sery i ce

which offers com<r
plete coverage of popular music
98 per cent of all current popular tunes are released
monthly by Standard!

Th6 0wl(4>

0^
w

—

ma or

independent service unhampered
by network strings and complications
or time-selling and commission schemes.

TIlB

i

QmJLh,

—

<r

service OIierincJ turntable equipment

Th6
<r

which becomes station property.

you more because
it fits you beffer. Why not ask us to measure you for a
and see how much
Tailored Transcription Service
you can save!

Tailored Transcription Service saves

—

An® uouk

^n&4iA&Uptton>l

up

ta StaHxbaSiA?

180 North Michigan Avenue

•

6404 Hollywood Boulevard

Hollywood, California

Chicago,

Illinois

^^^^^^^

•

_*

Many

regional radio groups are merely hookups for piping sponsored shows. The Texas

State

feeds

Network is a full-fledged net system. TSN
its 23 member stations regular schedules

of both sustaining

and commercial shows

Above: Movie Star Shirley Ross greets the
TSN audience as Elliott Roosevelt acts as

origi-

nating on TSN. In addition, TSN stations
Mutual service. Network features on
stations they can tune in any time are making a
hit with the 99-3% of Texas listeners served by
TSN. There is an audience of prosperous Texans
waiting for your show over the only network
that covers Texas with 23 primary areas.

C. on inaugural broadcast September 15.

M.

receive

BOB HOPE flew from Hollywood to add
humor

to

TSN's

first-broadcast party.

GENE AUTRY,

Texas cowboy

his songs to the big

"

PASS

THE

BISCUITS, PAPPY" sang

Boys on the

TSN

W.

TSN

star,

added

show.

Lee O'Daniel's Hillbilly

opening show, after the governor-nominate
himself greeted

all

Texas.

EVERETT MARSHALL
Worth

to

add

GEORGE

returned to fort

his bit to the

TSN

MBS

FISHER,

movie reporter, came from
Hollywood to talk to TSN

send-off.

listeners.

Texas State Network,
ELLIOTT ROOSEVELT, President
Affiliated with
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KFJZ and KTAT,
Forf Worth

WRR,

Dallas

KFYO, Lubbock
KABC, San Antonio KBST, Big Spring
KGNC, Amarillo
KGKL, San Angelo
KXYZ, Houston

New

York, Detroit and Chicago

KCMC, Texarkana
KPLT, Paris
KFRO, Longview
KRRV, Sherman-Denison KGKB, Tyler
KRBC, Abilene

KAND,

inc.

NEAL BARRETT, Executive Vice-President
1119

West

... Key

Lancaster,

Stations:

Corsicana

WACO, Waco
KTEM, Temple

FORT

KFJZ

or

KNOW,

WORTH
KT AT,

'Fort

Austin

KRIC, Beaumont
KLUF, Galveston

Worth, and

WRR,

Dallas

KRIS, Corpus Christi

KRGV, Weslaco
(Rio

Grande

Valley)

Large dots indicate

cities

from which

NBC

has originated broadcasts during crisis— Sept. 10 to Sept. 26.

THIS COULDN'T HAPPEN IN 1914
But today, through the miracle of
radio, all America hears history made

European correspondents of American
newspapers and press services have

ports of the

across Europe's seeth-

graphically depicted on-the-spot scenes

by

as they occurred in war-conscious cities

have added to the wealth of information America has heard.
Once again NBC has recognized and ful-

.

.

.

follows

it

Mi map:f

.

weeks—from September 10 to Hitler's historic declaration on
September 26—NBC has brought, and
NBC's affiliated stations from coast to
In less than three

have broadcast, 89 vivid short
wave pick-ups from the cities indicated
on the map above— cities where another
chapter in world history is being written. Both sides of the grave Czechoslovakian question have been radioed
to American homes. Hitler
Chamberlain
Benes
Hodza
Mussolini
i
Litvinoff— all have spoken over NBC
Networks— all have been heard by millions of American radio listeners.
coast

.

.

. .

.

.

.

.

.

.

.

.

.

.

.

.

have painted accurate pictures of

dramatic, high-strung, angry crowds

.

.'.

cial

Press Radio bulletins, based on re-

NBC

AP,

the

UP

and INS, broadcast
they've been re-

moment

ceived,

have expressed expert opinion on the

filled—and will continue to fulfill—its

From city to city across
map of Europe NBC

obligation to serve the public interest,

the whole seething

covering with complete neutrality

has switched, taxing man's ingenuity
and resources, keeping its finger on the
throbbing pulse of Europe to bring

phases and viewpoints of the situation.

entire situation.

America history

as

it's

made!

To keep this country in instantaneous
touch with every new development, NBC
has spared neither time, nor man power,
nor money. Sponsors of commercial
programs have graciously stepped aside,
permitting cut-ins on their time or relinquishing it entirely. Hundreds of spe-

all

NATIONAL
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COMPANY
The World's Greatest Broadcasting System
A SERVICE OF THE RADIO CORPORATION OF AMERICA

An exact measurement
of comparative net
cost in Cincinnati radio

THE

Crossley coincidental study

in

Cincinnati* supplies time-

buyers with an exact tool for measuring station-effectiveness...

an exact measurement

of

comparative net cost

in

Cincinnati radio!

Crossley, Inc. found that WKRC, Columbia's Key Station for Cincinnati,
led

all

local

network stations

in

Cincinnati

in

first

place mentions-

morning, afternoon and evening for the entire week.

In

the morning,

WKRC had 27% more

nearest local network competitor.
all

the local network stations

day,
its

WKRC had 80% more

first

In

first

the afternoon, the lead

combined

all

of the other local

— was

its

— over

158%. For the entire

place mentions than

nearest local network competitor and

than

place mentions than

23% more

ONE OUT OF THREE

network stations combined.
Survey

fay

Crossley, Inc.: conducted for

days of the

14 hours of the day, ail seven

Yes, advertisers prefer

WKRC. So do dealers. Because
week

listeners prefer

WKRC and

that

means

sales!

of April

— that's

3, 1938. 38,81

550

Kilocycles

•

Owned and

completed

the equivalent of

every three radio homes

WKRC

1

calls

one out of

in ail

Cincinnati I

COLUMBIA'S STATION FOR CINCINNATI
operated by the Columbia Broadcasting System. Represented nationally by Radio Sales.

REPORTING
MILITARY

MANEUVERS
WITH MILITARY
DISPATCH
UNITED PRESS

ace war correspondents, Webb
Miller, Edward Beattie Jr., Reynolds Packard,
Eleanor Packard, Robert H. Best are now at the
European Front reporting minute-to-minute developments of the most dramatic news story since
the World War.

Behind
staff

army of UNITED PRESS
every vital news center.

this line is the

men

in

Good reasons why UNITED PRESS

is consist-

ently scoring the most sensational series of
beats in modern history.

news

PRESS
UNITED
NEWS
ONLY

RADIO'S

Photographs from top

to

WEBB MILLER,
EDWARD BEATTIE JR.,

bottom:

REYNOLDS PACKARD,
ELEANOR PACKARD &
ROBERT H. BEST.

COMPLETE

SERVICE

"over the Columbia Broadcasting System
and
With

THROUGH WGAR"

sleek racing planes hurtling through space at speeds of

than 300 miles an hour

.

.

.

more

with flying notables from the earth's

four corners constantly dropping out of the sky

.

.

.

with excitement

and confusion which naturally come when 200,000 human beings at
one time decide to take a look, radio undertook no pipe-cinch job when
it

went

to

work

world an eyewitness account of Cleveland's

to give the

1938 edition of the famed National Air Races.
But when CBS officials deemed the big event network entertainment,
they also indicated their faith in the staff of youthful veterans which

man

Cleveland's

WGAR. And

following eight hours of broadcasting

during the three-day period, orchids in bountiful quantities were

bestowed upon General Manager John Patt's originating station. Said

Elmore Bacon, radio
the

WGAR crew

First for

editor of the Cleveland News, "it remained for

to give a

CBS and

calm and interesting description."
(with many exclusives) were the arrival

WGAR

of Jacqueline Cochran who outflew nine men to capture the Bendix
Trophy; the landing and greetings of "Wrong Way" Corrigan; interviews with Fred C. Crawford, Thompson Trophy donor, and its winner,
Colonel Roscoe Turner; Major Alexander Seversky, holder of the eastwest transcontinental record, and others. It is big-time performance
such as this that is causing more and more advertisers to write two
words into their schedules ".
through WGAR."
.

atWGARmike

Perched high on special platform above the

Los Angeles-Cleveland dash

stands at National Air Races, WGAR's Dave
Baylor follows Thompson Trophy Race for CBS.

AviatriX COChran
after

.

in 8 hours, 10 minutes, 31.4 sec.

WGAR

At Each of Four Pylons were
mobile units. Announcers described progress of
the races as planes banked around the markers. Note guy wires of pylon at left.

BR OA DC AST HQ
Broadcast Advertising
WASHINGTON,
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How

a Foreign

Change

Little

Officials

but Monitoring

over Europe
any, immediate effect upon broadcasting operations in the United

have

little, if

States.

That is the composite judgment of Washington's radio
officialdom, particularly with
this country in the position

Without excepthe view was expressed
that there is no cause for
alarm for radio, and that
even if Europe plunges into
another conflict broadcasting
operations in this country will
in all likelihood continue subof a neutral.
tion,

stantially

unchanged.

Under the

so-called war
section of the Communications Act of 1934 (606) the

President
possible

is

given broadest

powers in connection

with communications. By proclamation he can suspend or

amend

_

existing

OCTOBER

regulations

governing

a 1 1 communications, including broadcasting.
He can take these actions whether
a war exists or there is a threat of
war or even in a state of public
peril or disaster or other national
emergency. Most significant, however, is the specific clause that he

can take such action "in order to
preserve the neutrality of the
United States."
Intensive Monitoring

In spite of this, it is generally
there will be no steps taken
to impede operation of broadcast
stations in any serious fashion so
long as this country remains neutral. Of course, it is impossible to
forecast what action would be taken in event of the unexpected entry of the United States into war.
Obviously, in such event, there
would be protective measures.
Because of the many inquiries
regarding the troubled situation,

felt

Broadcasting undertook to sound
official sentiment on the prospec-

Would Be More

Broadcasting, under the present
plan of operation, would remain in
status quo.
No reason is seen for any greater censorship of radio than of
newspapers, particularly in connection with news broadcasts.
Intelligence
officers
probably
would exercise a greater degree
of
surveillance
over
broadcast
operations along with all radio in
times of international stress.
There would be more intensive
monitoring of broadcast operations.
International shortwave broadcasting stations probably would
be controlled to some degree because of possible "unneutral" interpretations.

BY DOZENS of speeches from
national leaders, scores of reports
from foreign correspondents, hundreds of commentaries from expert analysts at home and abroad
and countless special bulletins, the
major networks have brought to
every American within range of a
radio receiver the complete and
continuous history of the European crisis precipitated by Hitler's

Nuremberg address

Sept. 12.

That speech, like Hitler's Sept.
26 speech, and that of Prime Minister Chamberlain the next day,
plus the two messages from President Roosevelt, which were broadcast by all networks, focused world
attention on the Continental scene.
From Sept. 12 onward, American
radio kept diligently to its greatest job of international reporting,
keeping at it straight through the
Munich four-power conferences.
The story really starts two days
before, on Sept. 10, when listeners

Before any restrictions would be
placed on broadcast operations, it
is thought there would have to be
provocation. In other words, if
espionage activities were discovered in connection with any communications operations, these unquestionably would lead to stringent protective measures. It, goes
without saying that any station
licensee,
whatever his field of
operation, found implicated in any
"unneutral" activities, would be
deprived of his operating license
and perhaps forever precluded
from holding another.
The section of the Communications Act dealing with war or
other national emergencies, reads:

who tuned

from Prague; AP's Melvin
Whiteleather, from Berlin; John

\

Broadcast Advertising

Upon proclamation by the
war or a

President

threat of
state of public peril or disaster or other national emergency, or
in order to preserve the neutrality of
the United States, the President may
suspend or amend, for such time as he
may see fit, the rules and regulations
applicable to any or all stations withjurisdiction of the United
in the
States as prescribed by the Commission, and may cause the closing of
any station for radio communication
and the removal therefrom of its ap-

that there exists

war or a

paratus and equipment, or he may
authorize the use or control of any
such station and/or its apparatus and
equipment by any department of the
Government under such regulations as

may prescribe, upon just compensation to the owners.

he

Perusal of the Congressional
hearings in connection with the

Communications Act clearly shows
that the purpose of Congress was
to give the President broadest possible powers in control of communications during a war or emergency, but it is apparent also that

international and ship communications rather than broadcasting
are considered most important
from that standpoint.

Radio Needed for Morale
Because broadcasting stations,
operating in the so-called medium
wave band, do not have substan-

coverage outside territorial
limits of the country, it would not
be necessary to commandeer these

Murrow, CBS European director,
from London.
That was only the beginning.
Since then NBC up to Sept. 27 had
broadcast more than 90 programs
from Europe, bringing the voices
of English Prime Minister Chamberlain, Mussolini, Premier Hodza
of Hungary, Maxim Litvinoff of

for the maintenance of
neutrality or even in actual war,
according to some radio experts.
On the contrary, it is felt that
broadcast operations are desirable
to maintain morale. Entertainment,
news and the usual broadcast fare
would be a diversion from war
troubles, at the same time keeping
people at their radios for official

of the Chicago Daily
Netvs, from Paris, and Edward R.

Russia, Joseph Goebbels, German
Minister of Propaganda, and hosts
of foreign correspondents including NBC's own representatives,
Fred Bate in London and Max Jordan in whatever part of Central
Europe the news was hottest.
NBC broadcast exclusively Chamberlain's departure from Munich
his arrival at London following his visit to Hitler and then
carried the report of his interview
with Hitler by G. Ward Price of

and

Transatlantic

Before the day ended NBC listeners heard M. V. Fodor, Prague
correspondent
for
the
Chicago
Daily News, describe the Czech reaction to Hitler's demands, while

Radio

Wittacker

who

buzzing.

CBS were

tive,

the

started the sub-Atlantic cables

to

reports by William Shirer,
Columbia's continental representa-

NBC and CBS heard President
Benes of Czechoslovakia, speaking
from Prague, trace the growth of
his country's democracy and
pledge its maintenance at all costs.
But it was Hitler at Nuremberg
to

event of a European war. While
officials, for obvious reasons, did
not desire to be quoted, they
talked freely.
Salient composite viewpoints in-

•

Seen by Federal

Intensive

those
given

A YEAR— 15c A COPY

Affect

and Vivid War Service
Given Nation by Broadcasts

and the trans-Atlantic radiophones

BROADCASTING

$3.00

1938

Fast

tive status of broadcasting in the

cluded:

1,

War Would

in U.S. Broadcast Operation

WAR CLOUDS

will

D. C,

London Daily Mail.
CBS, with H. V. Kaltenborn and
Bob Trout at the microphone and
radiophone

almost

constantly, carried the address of
Anthony Eden and the trans-Atlantic interview with Jan Masaryk,
Czech Minister to England, to
select only two specials. An outstanding scoop by CBS in its crisis

(Continued on page 63)

tial

facilities

emergency proclamations and

in-

structions.

The

current

situation

differs

from the World War,
when there were no broadcast
operations as such. Communications were carried on by highpowered low-frequency stations
and by amateurs. When this country entered the War, amateur sets
were sealed by Presidential proclamation, and many of the "hams"
radically

joined

the colors as radiomen.
Transoceanic stations were rigidly
censored and monitored by the
Government. Two high-power German code stations, at Sayville and
Tuckerton, N. J., were commandeered by the United States.
The Radio Act of 1927 and the
Communications Act of 1934 automatically prevent foreign operation of domestic radio facilities
(Continued on page 64)
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Radio Performs Superbly in Storm and
SUPERB

is

word for the job the

the

to magnificent heights once again, the storm-

ravaged stations of New York and New England virtually repeated the saga of radio's
role in the 1937 Mississippi-Ohio River Valley

when

floods

Sept.

the

21

tropical hurricane

were able to remain on
the air (and nearly all of them were hit in
one way or another, though most were able
to return to emergency operation) threw all
their facilities and every ounce of their staffs'
energies into the task of rescue, relief and
struck. Stations that

news.

As

did the flood area stations in 1937, they

earned

the
the

officials,

plaudits

and

gratitude

Even before the hurricane-flood emergency
American radio, notably the networks,

stations

and networks have been doing in covering the
latest domestic and international crises. Rising

of

their

Red Cross, the military and eager

War

broke,

were proving their public service mettle on
another sector the European crisis. That radio rose to the task, carrying not only the news
as it broke but fair and impartial interpretations and splendid on-the-scene accounts, every

—

person who kept his ears glued to the loudspeaker will attest. "Radio," so the saying
went in Washington circles, "and Roosevelt
stopped Hitler," as the news of resumed peace
negotiations after the President's second message to Hitler heightened the world's hope there
would be no war.
These broadcasts on an international situation fraught with hope, fear and sometimes
terror, were carried so regularly and so comprehensively that every embassy in Washington had

tunity for public service well met.

torial

comment from

and newspapers

Watchword; Stations
Blown Down
By

MARTIN CODEL

a radio station in
New York City and the New
England States escaped the
ravages of the storm and

which

those

raged

sections

through

Wednesday

and Thursday, Sept. 21 and
22, laying waste transmitter
equipment in their paths,
throwing out power supplies
almost everywhere and forcing

many

broadcasters

air for periods
hours to days.

off

to laud the services

page 13].
Immediately upon the resumption
of communications into the stricken
areas, Broadcasting asked every
of radio

[see

station thought affected

HARDLY

flood

found occasion

the

ranging from

what happened

to

report

and what it
did during the crisis. Responses
were received from practically all
and eyewitness or first-hand acto

it

counts are published in this issue.
So far as could be learned, the
only stations that were almost

dismembered were WNLC,
London, Conn., which with
transmitter blown down and roof
of transmitter house blown off retotally

New

ported it will be off the air for
possibly three weeks; WORC, Worcester, which lost two of its three

towers and was unable to return

to the air until

Sept. 24;

opportunity

for

by

the press associations
telegraph before it is

—

well worth the cost in time and energy.

For

proved to the American people that
their radio systems give them more news more
accurately than those of any other country.
Any American listener who heard the propaganda-saturated "news" reports from the

again

it

government-owned radio stations abroad, particularly from the dictator countries, must
upon reflection thank his lucky stars not only
that he lives in a country far away from the
strife and turmoil but that America maintains
a democratic radio along with a free press.

WPRO,

Providence, disabled for two days
when a tidal wave raised water
over the base of its towers and
both towers had their top thirds
blown off; WEAN, Providence,
whose towers became a tangled
mass as the hurricane struck but
was able to rig up a tractordriven emergency power supply
and return to the air Thursday
power.
night
with
100
watts
WJAR, Providence, was the only
station in Rhode Island whose towers remained standing, but it was
forced off the air two days by lack
of power.
All of these, it is understood,
were covered by wind and storm
insurance, as are most stations, so
that their physical losses will be at

Yet radio once again rose to
its

Editorial

printed, transcribing the shortwave "news"
reports from European capitals for later rebroadcasts in "group takes"
all this was

Radio Again Succors Stricken Areas
Public Service Becomes

An

expense of sponsored programs, for the news
broke (and is still breaking as this is written)
too fast to be any respecter of previous time
commitments. Employing staffs of experts like
those maintained by the American networks in
foreign capitals and at home, engaging guest
commentators who must be paid, reserving
large blocks of "time" on the international
radiophone circuits, gathering news and edi-

men at their radios around the clock,
and even many European listeners tuned to
the American shortwaves. So far as radio was
concerned, the clearance of commercial time
was no object as against the necessity of serving an anxious public.
Time was cleared freely on networks and
their affiliated stations, more than often at the

and friends for their unstinting and
untiring services during the harrowing days
of storm and flood. Right now they are digging out from under, many of them with badly
damaged plants, all of them with severely depleted exchequers. But everyone in radio may
well view with pride a magnificent opporrelatives

Crises:

public

service, as it did in the devastating floods of 1936 and 1937,

least partially compensated. It is
impossible to calculate the sponsored time lost by all the stations
in the stricken areas, but it is a certainty that it will run into hundreds of thousands of dollars.

Emergency Grants
Shortly after the scope and effect of the disaster became apparent, the FCC notified all licensees
in the Middle Atlantic and New
England States that it would expedite all requests for operation beyond license terms for rendering
emergency assistance. Many parttime stations were thus enabled to
remain on the air full time and
others were authorized to operate
with such facilities as were left
available regardless of usually
rigid regulatory terms.
As in 1936-37, the broadcasters
found radio amateurs instantly cooperative in establishing emergency
communications, some of the
"hams" being members of station
staffs and others being impressed
into standby service for official
communications via whatever facilities

were available.

adjacent columns will be
found a detailed report of station
activities, as gathered by telegraph,
telephone and mail by Broadcasting. Recapitulating, it was learned
that in the New York area [see
detailed story on page 14]
lost only one minute of time when
it switched to an alternate power
supply;
suffered two power
failures that kept it off the air most
of the afternoon and evening of
Sept. 21; WJZ continued without
interruption, carrying part of the
In

and every station remaining
on the air or capable of returning
the air at once threw every
ounce of resource and energy into
the task of rescue, relief and news

to

reporting.

WOR

Service First!

Nearly all of the stations in the
area of the tropical hurricane and
floods, which took an even greater
toll of life than the 1936-37 floods,
lost its power supply almost from
the onset of the holocaust. Most of
them were able to get back on the
air by devious means within a matter of minutes or hours, though a

few were total
and without

Immediately
exception they
losses.

launched into public service activities, casting aside all other commit-

ments and making their

facilities

available instantly to state, civic,
police and rescue officials and to
the Red Cross which once more

Page 12
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WEAF

WEAF-Red

WABC
Photo courtesy of Providence Journal-Bulletin
GOV. CASE'S
HOME, or what is left of it, at the foot of
a hill following the devastating hurricane of Sept. 21. Just 20 minutes
before the house was toppled by a tidal wave Gov. Case, who was abed
ill, and his family, moved from this cottage close to Narragansett Bay
and about 12 miles from Providence. The FCC Commissioner has been
ill
since late August with neuritis centered in an arm. He and his
family have moved to a friend's home in Providence. The house is a
total loss, but some furniture has been salvaged from the wreckage.

1938

SUMMER

network schedule;
about five evening

lost

when

hours

its

power

supplies

failed but lost only 48 minutes of
progi'amming by switching over to
and
Other stations
were unaffected.
In the Boston area, the
transmitter at Squantum
lost its power supply at 4:30 p. m.
Wednesday, but both stations were

WHN

WNYC.

WAAB

BROADCASTING

•

WNAC-

Broadcast Advertising

back on the air in 45 minutes, rendering particularly effective service through the Yankee Network

News

WBZ

Service.

Emergency Commission. WCOP's
failed from 5 p. m. Wed-

power

m. Thursday. WEEI
6 p. m. until 7:30
its
lost
next morning.
tower at once but got back on the
air at 7 a. m. Thursday, in the
meantime serving as feeder for an
emergency amateur network.
nesday

to 8 p.

was out from

WMEX

WORL
due

to

In

was off only a short time
power failure.
T I C lost its
Hartford,

W

power immediately, got back on the
air about 10 p. m. and worked
through on a round-the-clock basis
while WDRC, unaffected, sent its
mobile unit all over the city to give
warnings of wires down, etc.
In Worcester,
T A G's three
towers were blown flat but it used
its old tower as an emergency outlet and lost only 10 minutes while
blew down completely.
At Springfield,
rigged a
special antenna next to its studio
and powered itself from a nearby
truck while
had to remove
to the garage of its chief engineer
as rising waters kept it off the air
for seven hours.

W

WORC

WATR,

Waterbury, claimed

was the only

it

Connecticut that was undamaged, while
in the same city, not in the
path of the storm, was off the air
for eight hours due to power failstation in

WBRY

ure.

Power Troubles

WNBH, New

Bedford, losing its
power supply, was not able to get
back on the air until Friday morning. In Fall River WSAR's transmitter was inundated by 10 feet of
water and it did not get back on
Sept. 26. WNBC,
New
Conn., also losing
power supply, went off the air at
air until
Britain,

4:15 Wednesday and

returned

shortly

I

m. Wednesday but returned to
air at 7:03 a. m. next day.
WELI, New Haven, was off from
3:30 Wednesday afternoon until 5
next morning. WICC, Bridgeport,

was forced

off

the air late

Wed-

nesday night but returned to i egular schedules on time next morning.
WHEB, Portsmouth, N. H., one
of the worst hit places, reported
that it decided not to attempt to
-

return to the air after its power
failed at 5:45 p. m. because most

home receivers
useless anyway.

the area were
resumed schedules at 7 next morning after miraculously escaping damage from
the terrific winds and lightning.

Up

in

WCOU
failed

in

new
when power

Lewiston, Maine, the
while

in

off

Portland

WCSH

was silenced from 6 to 11 p. m.
The accounts as received from
(

the stations will be found on this

BROADCASTING

•

26]

has picked up where it left off following the eastern floods of
Again the air-waves play an important part in Red Cross disaster
relief operations. as seven states dig out of silt and debris following assault by hurricane, fire and flood.
A few hours ago a radio news bulletin announced that the American
Red Cross was caring for 12,000 families in New England and Long
Island. It was a message of reassurance to an anxious public who know
that Red Cross is responsible for human needs, for family rehabilitation.
In the current disaster radio has aided the work of emergency relief
though the dissemination of information and by appealing for a Red
Cross relief fund to aid sufferers.
In affected areas the New England networks and individual stations
are doing their part to raise a relief fund and keep the public informed
of the progress of Red Cross relief operations. There have been numerous newscasts over the national networks. Amateur and government

shortwave radio operators report conditions in isolated communities
other methods of communication fail. The Red Cross is grateful
for the cooperative measures of the radio industry, and of all amateur

when

radio operators.

could

YANKEE NETWORK

ceive

NEW ENGLAND'S

the night of Sept. 21 at
and
10:15 p. m., leaving
in Boston with the enviable records of being the only local
stations on the air for the duration of the catastrophe and virtually
the only means of communication
not only for cities and towns but
for thousands upon thousands of

WNAC

WAAB

New

Englanders.
Emergency crews worked by
candlelight at our Squantum transmitter to restore the power when

normal sources failed at 4:30 p. m.
Sept. 21. Within 45 minutes both
stations were back on the air
working from batteries and emergency power lines. As the nower
to the control boards in
studios were down, remote
control sets were set up to act as
control panels. From 5:15 p. m.
until 6 p. m. the following night,
Sept. 22, full staffs of
and
remained at their posts
lines

WNAC

WNAC

WAAB

broadcasting

calls

and troops was relayed by Yankee officials. On the same wire Dr.
McLaughlin of the Rhode Island
Public Health Service sent through
a call for typhoid serum.

Yankee Network officials contacted every available source in
the State and finally located an
adequate supply from Dr. Pope of
the Massachusetts Public Health
Commission. Next it was the problem to find means of transporting
the serum to Providence. Western
Union was selected from 95 organizations who offered their services
as it was then carrying messages
through the Providence area by
auto. The serum was delivered.
Shortly after 8 p. m. John Shepard 3d, president of Yankee Network, broke precedent when he ordered all national programs to be

Serum

Probably the outstanding example of public service rendered during the hurricane was the call re-

from Providence for typhoid
Shepard-owned
station in Providence, was off the
air, both towers being down. The
only means of communication between Providence and the outside
world was a one-way line from
ceived

serum.

WEAN,

to

make way

for emergency
dispatches to National Guard troops on duty, the

cut to

such as

calls

WNAC.

Providence

Broadcast Advertising

gone to Springfield for the election broadcasts. Mr. Holman immediately took charge and even
did a lion's share of mike duty.
Meanwhile Plant Manager
Dwight A. Myer arranged for a
two-way circuit between the Boston and Springfield studios, so
that broadcasting was also possible
from the Boston studios through
transmitter.

Springfield's

established

in

the

office

WBZA

WBZA

WBZ

WEEI, BOSTON
By Harold

FIRST

E. Fellows

may

say that the
stations colare doing, a
lectively did, and
mighty fine "public service", a
job which makes me proud to belong in New England broadcasting.
Through E. B. Rideout, our
weather man, we were able to foretell the coming hurricane and warn
people in advance to watch out.
We were also able to organize in
mild form (we had no idea what
of

all,

New England

I

radio

would be necessary
some three or four hours

organization

and emergency obligations.

were still coming in and
enough were on hand to keep the

station going for

many more.

WBZ WBZA
-

BOSTON SPRINGFIELD
DESPITE

the fact that

its

50,000

watt transmitter was rendered useless in the storm's early moments,
NBC out of Boston rendered yeoman service in the worst hurricane
to

hit

New England

in

history.

WBZ's synchronized station,
WBZA, Springfield, was not damaged and therefore provided
ities

for

NBC

facil-

in Boston.

Immediately

appointed as an
Gov. Hurley's
emergency commission, WBZA lost
no time in filling the breach. A
staff, weary from the rigors of a
continuous election broadcast into
the early morning hours Wednesday, barely began to get some rest
before they were called in entirety
and assigned emergency duties.
General Manager John A. Holofficial

outlet

by

the

At various intervals this commission released scores of bulletins
concerning conditions throughout
the state, road conditions, danger
zones and precautions of all types
to be taken in effort to prevent
the spread of disease.
The WBZ studios served as a
clearing house for public and personal messages, while the boys at
kept the wind-torn and
flooded stricken Springfield area
as well informed as possible.
For three days and nights all
members of the
&
staffs were in action, getting brief
rest periods when they afforded
themselves.
It was the first time in 18 years
that WBZ's transmitter had been
off the air for so long a period.

recruits.

calls

of

emergency commission.

until
later)

after this an irregular
schedule of 15 minutes of music
and 15 minutes of "appeals" was
observed. Messages of all description were handled by the station
and at 6 p. m. Thursday night

Lines

were also installed to the State
House where a pickup point was

Coast Guard and American Legion

WNAC

Call for

broadcasts. Through

Soon

The Yankee Network Weather

A

Boston and could re-

message of Secretary
of State Capella of Rhode Island
to national authorities for boats

hurricane died

officially

call

WNAC's

this wire the

By Al Stephenson

WEAN

and succeeding pages.

Sejit.

1937.

It

was thrown

Broadcasting

RADIO

Service did yeoman service from
the time of the first definite warning that winds of destructive force
were in the offing until the storm
had abated. First warning of the
hurricane was broadcast on the
regular Yankee Network Weather
Service broadcast at 7:15 a. m.
Sept. 21. From the weather Service penthouse atop
studios
in Boston, meteorological instruments told the story of the storm
and made the only graphic study
available in New England, used by
the Boston Globe. The wind steadily increased until the peak at
6:25 p. m. when it reached the
maximum velocity of 99 miles per
hour, coinciding exactly with the
lowest pressure recorded at that
time on the barometer, 29.06.

the

I

to

the afternoon. WLLH, Lowell, lost
only its Lawrence booster station
which was off 20 hours, while
Lawrence, failed at 5:15

WLAW,

•

statement

receiving and
for assistance.

p.

,

[Official

after noon next day.
Manchester, N. H., lost its
power but was back on the air in

WFEA,

[

The American Red Cross

WSPR

WMAS

the

Radio's Role in Another Disaster Lauded by

went out when

the storm struck but its synchronized sister station, WBZA, Springfield, stayed on the air and became
the official outlet for the Governor's

man, accompanied by a staff announcer and an engineer, chartered
a plane and flew to Springfield.
They were met by Chief Announcer Bob White who had previously

in

anticipation

Unfortunately,

just

of

difficult

before

6

on Wednesday night we
lost our power. We were unable
to get back until approximately
7:30 the next morning, despite allnight efforts to establish emergency generators, Deisel engines,
However, our organization
etc.
stayed on the job throughout the
night, receiving and inviting the
emergency messages from state
and relief organizations and individuals and preparing to "shoot"
with our entire facilities the mo-

o'clock

ment we returned to the air. Once
we returned to the air, at 7:30 on
Thursday morning, we devoted
our entire facilities
throughout the early morning to

practically

the emergency at hand. We were,
and I'm sure every other station
was, successful in delivering relief messages to their destination
and in helping to organize their
first "lines of attack" from the relief standpoint.
Since then we have worked continuously within our four walls,
gathering the information of importance and arranging consistent
and continuing broadcast periods
for the distribution of information or messages on behalf of National Guard, State Police, trans-

October

(Turn
1,

to

Next rage)
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Common-

portation companies,
wealth of Massachusetts, various
municipalities, etc.
This part of the work is nearly
over, and the Red Cross work is

WPRO, PROVIDENCE
By Steve

AT WPRO the hurricane Sept. 21
blew off the top third of both antenna towers and the tidal wave
raised the water level over the base
of the towers, wrecking both tuning units. Water reached the main

We

arranged
Columbia stations in New England, the
first Red Cross Relief Conference
in their major drive for relief
really just starting.

and originated for

for,

all

funds, the night of Sept. 25.
We sincerely hope that we have
fulfilled our duty and our desire
to serve. We know that our contribution and effort cannot equal
that of many New England stations in areas much harder hit
than ours, stations which having

of the transmitter house,
flooding the basement and wrecking power and phone terminals,
floor

phasing and tuning equipment, and

lost towers and equipment, have
rushed makeshift facilities into action and carried on despite every

possible handicap.
One angle of our activity is
quite interesting. Because we have
B.
E.
our own meteorologist,
Rideout, we were able to perform
one especially important public
service. All day Thursday, rumors
grew and grew that a second hurkept
ricane was imminent.

WCOP, BOSTON
MORE

than 2,000 emergency mes-

sages of air and official orders
were broadcast from WCOP within
24 hours

the

of

time that

New

England suffered the worst disaster in its history. Besides humani-

WCOP

also carried
tarian work,
the story of the tropical hurricane
and flood to radio listeners in all
parts of New England, Pennsyl-

and New York through a
hookup of stations.
Forced off the air at 5 o'clock
Wednesday afternoon as a huge
tree fell on the power lines at
vania

SERVICE first, was the watchword at WNAC, Boston, during the
storm. Working on flood messages were (1 to r) Foster, Chief Operator
Stone, Walter Mahey, George Steffey, chief of mechanical production.

an emergency crew
from WCOP worked throughout
the night removing the debris so
all

electricity,

WCOP

take the air
again at 8 o'clock next morning.
During the night General Manager Gerald H. Slattery had made
arrangements with the Boston
American, and a direct line was
that

could

installed from the station studios
to the city room. Throughout the
following day news bulletins were
carried direct from the newspaper
office.

Frank McCormic, newspaper

photographer, who flew continuously for eight hours over the
storm area, was interviewed immediately upon his return to Boston and his story gave New England's radio audience a first eyewitness account of the disaster's
ravages.

Between newspaper broadcasts,
emergency and personal messages
to persons and authorities in various parts of the storm area were
transmitted. Practically all commercial programs were cancelled
for these.

On Friday a special network was
arranged with WNBC, New Britain; WELI, New Haven; WOV,
New York, and WPEN, Philadelphia. In a series of specially arranged broadcasts, the story of the
storm was sent out from the office
of the Boston American and directly from scenes of flood and
desolation at Hartford and New
Haven. The entire station staff
was mobilized at 4 o'clock Saturday morning and announcers, en-
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kw. Emergency messages were
broadcast until 1:30 p. m., and the
following day WPRO returned to
the air at 7 a. m. and remained
until

gineers,
officials

office

staff

and

station

stood by ready to broad-

any official emergency messages that might be requested.
Later Saturday WCOP resumed
its regular programs.
New England listeners heard an
exclusive direct story of emergency
relief plans
Sept. 26 as WCOP
broadcast a special program from
the conference room where
Administrator Harry Hopkins met
with governors of the New Eng-

cast

WPA

land

states

WPA
the
Gov.
Gov.

and

and local
Heard on

state

administrators.

program were Mr. Hopkins,
Hurley
Cross

of

of
Massachusetts,
Connecticut, Gov.

Murphy of New Hampshire, Gov.
Barrows of Maine and Gov. Aiken
of Vermont. Beside these speakers,
local and state relief administrators, mayors of several New England cities and several congress-

men

attended the meeting.

Improve Flood Work
By Pooling Their Equipment
Stations

special

the station transmitter, cutting off

the terminals of transmission lines
to the towers. Telephone cables to
the transmitter were wrecked for
a mile and a half back, and with
power lines wrecked, there was no
power at the studios.
Returning to the air at midnight
Sept. 23,
used one tower,
non-directional, with 100 watts,
powered by a Fordson tractor driving a generator yielding about 7%

WPRO

We

sending Mr. Rideout back on the
air time and again to assure New
England listeners that no second
hurricane was in the offing and to
explain exactly what weather was
"brewing".

Willis

New York

Broadcasters Forget Rivalry to Give All
Possible Aid to Areas Hit by Catastrophe
By BRUCE ROBERTSON
RADIO'S tradition of cooperation

tions

in the face of catastrophe gained
added lustre in
York when

L.

the

tropical

New
hurricane

that

smashed across Long Island and
New England left in its wake a

power

of
failures that
forced several transmitters off the
air. More fortunate broadcasters
immediately went to the aid of
their brothers in distress, forgetting their rivalries
of normal
times and offering every possible
assistance in helping the others
to get their programs back on the
series

air.

In the height of the storm, volunteer steeplejacks labored to put
into service an auxiliary transmitter of one station so that it
might be at the disposal of another which had been silenced.

Another station cancelled

its

en-

evening schedule to broadcast
instead the programs of a major
network key station which it believed would be of greater value
tire

and entertainment

to metropolitan

listeners.

WOR

Off for Minute

First station to be put off the
air was WOR, whose power line
from Rahway, N. J. went dead at
3:30 p. m. Within a minute, however, the station had switched to
its
alternative power supply at
Carteret, N. J., and from then on
there were no further interrup-

1938

in

its

WEAF
I.

service.

transmitter

was

silenced

At 4:08
at

the
Bellmore,

by power

WEAF
WOR

WOR

WEAF

from 7

m. and airing instead the commercial programs of
the Red Network.
WJZ was able to continue withto 11 p.

out interruption, although engineers at the transmitter at Bound
Brook, N. J., manned the pumps to
keep the water from reaching the
(Continued on page 71)

p.

m. Meantime, allnight

proved the signal, and by this time
regular telephone and telegraph
service had been restored. By 4
p. m., with an "excellent" signal,
WPRO was carrying its regular
program schedule, with frequent
broadcasts of emergency messages.

WPRO

fed CBS Sept.
11:30-11:45 p. m. and a roundup the following night but could
not carry the program itself, since
there was no power in the studios.
The broadcast, made by candlelight, went over a portable ampliIronically,

22,

The Rhode Island Emergency
Council made its first broadcast
Saturday, Sept. 24, at 9:30 p. m.,
presenting representatives of all
fier.

relief agencies.
The tidal wave

swept across Barrington Parkway, sweeping cars
into a cove about 200 yards from
the KPRO transmitter house, Killing four people.

WNLC,

fail-

ure and although the power returned at 4:27 it failed again in
eight minutes and the station did
not return to the air until 9:45.
WOR, although key station of a
rival network, offered
the
5,000-watt transmitter which
used before its power was increased to 50,000 watts and which
it keeps in condition as a standby
in case of emergency.
Before this transmitter could be
put into operation it was found
necessary to string a jury antenna,
so
intei-rupted Uncle Don's
children's broadcast to send out a
call
for steeplejacks. Within 10
minutes more than 100 calls were
received from volunteers, some as
far away as Lancaster, Pa. and
Albany. Within a half-hour of the
announcement two of the volunteers were at work on the transmitter. Meanwhile, however, NBC
officials decided to shift the
evening schedule over to WJZ,
canceling the Blue network sustaining broadcasts in New York

2

work on the tower stub had im-

NEW LONDON

By Edwin

WNLC

has been

J.

off

Morey
the air since

Wednesday, Sept. 21, at 2:37y2
p. m. Our transmitting tower is
down, and our transmitter house
had its roof taken completely off
in the gale which on that date
reached the hurricane proportions
of 90 to 100 miles an hour. We
shall rebuild the tower and transmitting house and plan to be on
the air in three weeks. The only
service we have been able to render
the setting up in the Mohican
hotel lobby of a receiving set giving full network reception.
studios are on the fourth floor of
this hotel.
had several short cessations
of local power on Wednesday afternoon between 12 and 2, but in a
matter of seconds this was reis

WNLC

We

sumed. Meantime a high wind was
becoming worse. At 2:37% by our
all
local
log,
power ceased on
which we depend for broadcasting.
Lights in the hotel remained on
because the hotel generates

its

own

lights. By 3 o'clock, our
office force had to abandon the studios, which are on the east side,
taking the full force of the gale.

power and

Several of our windows crashed
and windows on that whole side
of the hotel went in by the dozen.
About 5 p. m. at the peak of the
(Continued on page 66)
in
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FCC

to

Probe

All Phases of Broadcasting
By SOL

TAISHOFF

24 Hearing to Cover Ownership, Duplication,
Contracts With Agencies, Sponsors, Advertisers

Oct.

A CASE history of broadcasting as a business, from its inception in the early 20's with

emphasis on its
economic development revolving largely about the networks, emerges as the scope
of the FCC's chain-monopoly
inquiry to begin with public
particular

hearings Oct. 24.
It became evident Sept. 20
when the Chain - Monopoly

Committee made public its
notice of hearing, that it proposes to make a "de novo"
study of broadcasting's economic development. No phase
of network development or
contractual relationships with
stations, agencies and even
advertisers is left untouched.
Interlocking ownerships and
the development of transcriptions and their relationship
to program service also figure
in the proceedings, along with
such matters as chain program
duplications,
in fact, the

time clearance, and,

most intimate phases of

station-network operations.

Plans Net Rules

it is

an open secret

No Rate

Regulation

Despite the penetrating nature
of the issues covered in committee's release, it is again emphasized there is no thought of rate
regulation or of evolving regulations under which statiori affiliations or cancellation of affiliations

with networks would be subjected
to

FCC

sanction.

Chairman Mc-

who harbored public utilitycommon carrier views about broadcasting when he first assumed the
Ninch,

FCC helm just a year ago, has
retracted that position publicly.
Instead it would appear that the
committee, or possibly its special

which

counsel, William J.

authorized to promulthe Communications
Act of 1934. Whether it will seek
additional legislation at the next
gate

it

is

under

Dempsey, has
mind ferreting any data which
might indicate "exclusive tieups"
in

session is conjectural, though it is
regarded as likely that some sort
of report will be made to Congress
when it convenes in January.
The extremes to which the Committee plans to go in checking station and network ownership and
interlocking operations was reflected in the issuance Sept. 14 of a
questionnaire to all individuals
shown on its records to have stock
ownership in broadcast stations.

A list of 20 items which each
network is to cover at the ChainMonopoly Inquiry in formal testimony, through "qualified and competent" witnesses were enumerated
in notices sent to major and regional and state networks by the
FCC Chain-Monopoly Committee

The 10-page questionnaire

Sept. 20.

elicits

detailed information on such ownership, asking for its return by
Sept. 30, except for one form dealing with corporations which is requested as of Sept. 10.

On

the surface the questionnaire
ties into the search for information on multiple ownership and
concentration of control of stations.
In its announcement the committee
said the returns from the questionnaire as well as other records
"are expected to provide a basis
for the introduction of revealing
evidence."
While it is known that the questions of multiple ownership, of
leases and management contracts
and of network ownership of stations would be scrutinized, it also
had been anticipated that newspaper ownership of stations would

l

subject, since

that Chairman McNinch is under
Presidential mandate to study the
situation thoroughly. While the
newspaper issue has been dormant
for several months, nothing has
been heard about rescinding the
instruction. About the only change
in this matter has been the recent
tendency to soft-pedal it.

became equally apparent that
the FCC has in mind special regulations for network broadcasting,
It

t

be subjected to study, presumably
at the administration's behest.
Nowhere in the notice or in the
other data released by the committee, however, is there mention
of newspaper ownership, though
the inclusive shareholders' questionnaire will yield information on
newspaper ownership. Obviously
this data will be used by the Commission in its study of the whole

BROADCASTING

•

Notice Recites

Inquiry Facts

or contractual arrangements involving restraint of trade.
Significantly, the committee mentioned patent and copyright matters, stating that a procedure for
dealing with these questions is now
being studied in cooperation with
the O'Mahoney Committee's general study of monopoly. "Representatives of both committees,"
said the FCC release, "agreed
that such a procedure should be
developed cooperatively in view of
the Temporary National Economic
Committee's plan to make a general study of patents and copyrights." It added that when developments warrant, a public announcement will be made.
This is noteworthy because of
the proposed action of Neville Miller, NAB president, in drafting a
letter to the O'Mahoney Committee asking for a study of ASCAP

[Broadcasting, Sept. 1]. The letwas not sent, however, because
Mr. Miller desired to take up the
whole subject of copyright with
the NAB executive committee which
met in Washington late last month.
It has developed that Chairman
McNinch, and presumably Mr.
Dempsey, have discussed the whole
subject of copyright and of patents
as they relate to radio with Leon
Henderson, executive-secretary of
the Federal Monopoly Committee,
ter

and that the cooperative course
was decided upon.
While the investigation centers
on the economic growth of broad(Continned on page 40)

FCC Committee: Chairman
Frank R. McNinch, chairman; Thad H. Brown, vicechairman; E. 0. Sykes and
Paul A. Walker. Committee
Counsel: William

Special

J.

Dempsey.
Hearing, to be held at
offices,

New

FCC

Postoffice Bldg.,

Washington, beginning Monday, Oct. 24, and to run until
completed, probably six
weeks. Meeting days, Mondays through Fridays, probably to begin 10

a.

m., until

4 p. m.

Hearings

to

be

open

to

public, with appearances
permitted by all persons and
organizations which, by Oct.
5, file notice of appearance
with outline of evidence they
propose to offer.
Three major networks and

of regional and state
networks "directed" to appear and present detailed

score

testimony.
Notices "requesting" deinformation on all
tailed
aspects of transcription production sent to 194 transcription companies, which are
asked to produce evidence at
hearings.
broadcast licensees
All

asked to submit complete
data on contracts, agreements and other arrangements involving management
and operation, as
control
transcription data.
notified whether they
will be asked to testify, after
examination of data.

as

well

To be

Wide Scope of Chain -Monopoly Hearings

Networks specifically instructed
to appear were NBC, CBS, MBS,
in the major groups. Regional networks included Arrowhead (Minnesota); California Radio System;
Colonial; Don Lee; Hearst Radio
Inc.;
Inter-City;
King-Trendle
(Michigan); North Central Broadcasting System; New York Broadcasting System; Oklahoma Network; Pennsylvania Broadcasters;

Pennsylvania Network; Quaker
Network; Texas Quality Network;
Texas State Network; hookup
keyed by WOV, New York; Virginia Broadcasting System;
Line Group; Wisconsin Radio Network; Yankee Network.
The listing of items to be cov-

WLW

ered follows:

Corporate and financial history
of network organization including
detailed information on both direct

Broadcast Advertising

Discs,

and indirect ownership or control
thereof;
Nature and character of activi-

engaged

ties

in

by network from

organization;
Name, number and location of
all stations now or previously licensed to or affiliated in any manner with network with particular
reference to the reasons for entering into or terminating any such
affiliation and the basis upon which
additional affiliations are entered

the date of

its

into;

Contracts and Agreements

Nature of contracts, agreements
other arrangements between
network and affiliates including
or

reasons for various provisions of
such
contracts,
agreements, or
other arrangements, and history of
the same;
Classification and grouping of
stations connected with network as
basic supplemental, etc., with reasons for same;

Financial arrangements between
stations and affiliates, including
basis for charges made by networks

and

affiliates;

The history and development of
the network program policy, particularly with reference to standards which programs must meet,
diversification, accommodation of
program characteristics to the requirements of the area served, and
and advertising con-

program
tinuity;

Extent to which affiliates are required to conform to network program policy and extent to which
control or influence
affiliates
policy;

History and development of
operating policy and procedure
with particular reference to contracts and agreements with wire
companies for program transmission;

History and development of
policy with respect to sale of time
for advertising or other purposes,
particularly with respect to standards applicable to products or services for which advertising is accepted
Detailed
;

information as to the
hours which network controls over
stations, the number of
such hours actually used for netaffiliated

(Continued on page 49)
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Coughlin Program

On 44
RADIO

Stations

Father
of
Charles E. Coughlin, Detroit radio
appearances

Boice Quits CBS Post;
Plans Not Announced

HUGH

K.

BOICE,

tion effective Oct.
2 0.

His plans

have not been announced, although
he has stated he
will shortly

make

them known. CBS

work

WGR WJAS WHN WFBL WHAM
WOKO WCAO WDAS WJJD
WCKY WHO WOC WEW WTCN
WGAR WHKC WTMJ WIRE
WHBI WPG WIBA WREN WIND
WBAX WGBI WKBO WESG, Colonial Network
(WAAB WEAN
WICC WSAR WSPR WLBZ
WFEA WLLH WTHT WNBH
WBRY WLNH WRDO WHAI
WNLC WCOU).

has not yet appointed a successor,

nor

indicate

will

when

it

the

Mr. Boice
post will be filled.
Reasons for the break were not
made known.
Before joining the network as
sales manager in 1930, Mr. Boice
had spent 20 years in advertising,
as advertising manager of Joseph
T. Ryerson & Son, Chicago steel

company; president of the Critch& Co.; vice-president and director of George L. Dyer Co., and
radio director of Lennen & Mitchell, where he put Lowell Thomas
field

on the air for the first time as
spokesman for the Literary Digest
and also negotiated Paul Whiteman's first radio contract with P.
Lorillard Co. for Old Gold cigarettes.

NBC

Information Please
Acquired by Canada Dry
CANADA DRY Ginger Ale, New

York, has purchased NBC's Information Please, in which the audience asks the questions of the experts and collects awards when
they fail to answer, and will sponsor it on the Blue network begin-

ning Nov.

15.

Program

will retain

present time, Tuesday evening,
from 8:30 to 9, and its present
its

talent:

Yorker

Clifton
literary

Fadiman,

New

as

ques-

critic,

Franklin P. Adams, noted
columnist; John Kieran, sports
columnist, and noted guests as the
tioner;

experts.
One of the most successful shows
in winning plaudits from radio
critics and intelligent audiences,

Information Please has been looked
at longingly by many agency radio
directors and then rejected as being too highbrow for the general
run of listener. Accordingly, its
success or failure in producing
sales of this ginger ale will be
closely watched by the advertising
fraternity, with plenty waiting to
say "I told you so" no matter what
the answer. Canada Dry agency is
J. M. Mathes, New York.

FCC

stations calling for the
clearance of all cut-in announceaffiliate

ments by the network, which would
also handle the billing on a network basis and at a standard

charge of 1V2 % of the hourly rate,
have been accepted by 126 of the
NBC affiliates to whom they were

As six of the
are located in
Hawaii and Canada, there remain
only 26 holdouts to the plan, according to NBC's station relations
sent late last spring.

network's

outlets

division.

MUTUAL

network has signed Quincy

Howe, author of England Expects
Every American to Do His Duty, as
commentator on the European crisis,
to

broadcast an analysis several times

a day.
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Fails to

A SECOND member

Hearing

AFTER

four years of apparently
unprofitable operation,
Kosciusko, Miss., has decided to
give up the ghost and turn in its
license. The station was cited for
renewal of its license to operate on
1500 kc, with 100 watts night and
250 watts day, unlimited time, on
Sept. 4. Through counsel, it stated
it

WHEF,

had no testimony

to offer.

Exam-

iner M. H. Dalberg, consequently,
on Sept. 27 recommended to the
FCC that the application be dismissed with prejudice, which means
that the FCC has no alternative
unless somebut to delete
thing unforeseen develops.
was given a construction
permit in 1932 but did not begin
operation until October 10, 1934.
The stockholders were J. E. and C.
E. Wharton, formerly in the insurance business. An application to

WHEF,

WHEF

to Jackson, on the ground
that Kosciusko couldn't support the
station, was dismissed last June

move

because another local had been
granted in that city. Similarly an
application to transfer to Roy L.
Heidelberg, Southern hotel operator, was dropped.

WTCN

for Pulitzer Play;
Hits Block Time. Technical Violations
Cites

A TEST

case on what constitutes
profanity or good taste in program
service was ordered Sept. 27 by
the FCC in connection with the

broadcast last summer over NBCBlue Network of the Eugene
O'Neill Pulitzer prize play "Beyond the Horizon".
The FCC set for hearing the
renewal application of WTCN, St.
Paul, after receipt of the program
continuity. It is understood all
Blue Network stations that carried
the program on July 28 will be
cited and that NBC itself will be
called in, even though the FCC
has no present jurisdiction over
networks as such.
The action unquestionably will
be provocative because it appears
to be a border line censorship case.
While it is not the first incident
of this character, it nevertheless
is the initial effort of the Commission to "test" the matter of
program continuity. The broadcast in question was based on the
O'Neill Pulitzer prize winning play
of 1920.

Creating a Policy

126 Okey NBC Riders
RIDERS to NBC contracts with

Attend

in

priest, will be conducted on a more
extensive scale this season, according to Stanley Boynton, president
of Aircasters Inc., the cleric's
agency, with a full 52-week program having been set up on a net-

of 44 stations which may be
expanded.
The 4-5 p. m. period Sundays
will be used, starting Nov. 6, the
programs originating at the Shrine
of the Little Flower, Royal Oak,
Mich. Beside Fr. Coughlin's talks
there will be musical interlude by
a prominent voice choir directed by
Emile Cote and accompanied by
Shrine organ.
Stations alreadv booked are WJR

Kosciusko Station

vice-president

charge of sales of CBS since
1931, has announced his resigna-

GOVERNOR CASE ILL,
TO ENTER HOSPITAL

WHEF GIVES UP

So far as could be ascertained
the Commission does not have in
mind any punitive action against
either network or affiliated stations
but simply desires to establish a
policy on this mooted question.
Interspersed throughout the continuity of the play, it is reported,
were the terms "God" and "damn",
though they were not connected.
In one FCC quarter it apparently
is felt that the words would have
to be used together to constitute
profanity. The Commission majority, however, on the basis of the
complaint it received, felt the
whole subject should be studied
and that unquestionably continuity
of this character shocked the sensibilities of a substantial portion of
the listening audience.
The
renewal was set for
hearing at the meeting along with

1938

WTCN

eight

other

station

applications.

Most important was the designation of the renewal of
erated by the City of

WCAM,

op-

Camden, for

hearing in connection with its
wholesale lease of time which purportedly involves the question of
management control. This question will be raised at the chainmonoooly hearing scheduled for
Oct. 24 and will not be heard by

an examiner.

WTCN

renewal
In setting the
for hearing because of a specific
complaint in connection with the
O'Neill broadcast over that station,
the FCC instructed its law department to contact NBC. It is presumed NBC will appear for all
of its affiliated stations.
In August the FCC wrote
declaring its attention had been
directed to the "Bevond the Horirizon" broadcast [Broadcasting.
Sept. 15]. The station was asked
to supply a verbatim transcript,
together with other data.
Presumably it is the Commission's intention to adopt standards
defining what constitutes profanity, so far as possible, after the
test case. There is no indication of
a hearing date though it is not
expected to occur until late this
year.
In setting the
renewal
for hearing, the FCC took into account the 10-vear contract made
bv the city with Mack Radio Sal^s
Co. of Camden, for lease of 1300
of the station's 1500 horn's of operation per year at $20,000 [Broadcasting, Sept. 11. Because this
issue is involved in the forthcoming monopoly investigation, it was
decided to turn the whole matter
over to the committee in charge of
that proceeding.
Several other stations were designated for hearing because of general program services, including
medical broadcasts. According to
the FCC, KFOX, Long Beach, and
KYA, San Francisco, were set for

WTCN

WCAM

FCC-

of the

former Gov. Norman S. Case of
Rhode Island is expected to enter

—

a hospital because of illness.
Chah'man Frank R. McNinch
returned to the Naval Hospital
Sept. 19 for a checkup, after hav-

ing spent July in that institution.
He was expected to return to the
Commission any day. As Broadcasting went to press, his family
reported that his condition was not
serious or alarming. Chairman McNinch has suffered several years
from colitis and was ordered under
observation several months ago by
his physicians.

Gov. Case
ritis

suffering

is

which has

from neu-

settled in his left

arm. The arm was injured during
his soldiering days and from time
to time he has suffered from the

malady. On Sept. 28 he was still in
Providence, R. I., but was expected
to return to Washington during
the week and perhaps enter Johns
Hopkins Hospital in Baltimore for
observation and treatment. His
summer home near Naragansett
Bay was practically demolished by
the hurricane and tidal wave of
Sept. 21. At that time he was confined to bed but he and his family
departed less than a half-hour before the collapse. Governor Case
has been ill since the last week in
August, [see picture on page 12].

WLW

Report
Delay on
ILLNESS of Commissioner Norman S. Case, chairman of the FCC
Superpower Committee, has

result-

ed in delaying consideration of the
Committee's report on the applicafor renewal of its
tion of
special experimental license to continue with power of 500,000 watts.
It is understood the preliminary
draft of the committee's report already has been prepared, but Gov.
Case has been ill since August and
may not return to the Commission
for some time. The committee,
which also has under consideration
the voluminous record relating to
proposed new rules and regulations
governing broadcasting, plans to
case
submit its report on the
before reaching its conclusions on
the rules and regulations.

WLW

WLW

HAYING

arranged

for

shortwave

news rebroadcasts on schedule from
London. Berlin. Paris and Rome. Radio Splendid, leading Buenos Aires
station, on Sept. 19 started daily news
summaries from NBC's shortwave
stations W3XAL and W3XL.
hearing due to program service but

more particularly a program
Science

Basic

and

WKAQ,

Institute.
both of San

of the

WNEL
Juan,

P. R., were given temporary licenses because of allegedly generally
lax operations including block sale
of time. KLCN, Blytheville, Ark.;
WJRD, Tuscaloosa, Ala., and
New Orleans, were desig-

WJBW,

largely because of alleged
violation of FCC technical regula-

nated
tions.

It was also learned that a number of letters have been received
by the FCC against a recent Judge
Rutherford Jehovah's Witnesses
program broadcast in the Midwest.
The Commission has asked the stations involved to submit the continuity, but no course of action has
been decided upon. In the past
other complaints have been made
against the anti-Catholic broadcasts of this religious group.
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AFM

Independents,
Signatures of 80 Are
Completed, Others
In Negotiation

FORMAL

completion of negotia-

between the National Committee of Independent Broadcasttions

representing the nation's nonnetwork broadcasters, and the
American Federation of Musicians
took place Sept. 24 when Lloyd

ers,

Thomas, manager of WROK and
chairman of the NCIB, and Joseph
N. Weber, AFM president, exchanged contracts signed by some
80 broadcasters and their AFM
locals and declared the two-year
standard agreement officially in
effect.

This does not completely wind
up negotiations, as some 40 or 50

more contracts are still being
worked out and a slightly lesser
number not yet begun. In all, 162
nonnetwork stations are required
sign

to

union

contracts,

the

re-

mainder of the group falling under
the $20,000 exemption secured from
the union by the NCIB in the first
stage of negotiations last spring

[Broadcasting,

May

1].

With the contracts, the NCIB
delivered to the
two letters,
reading as follows:

AFM

Letters to

Settlement dated May 6, 1938, by
numerous
independent
broadcasting
stations, who, in so doing, indicated
their willingness to cooperate with you
in the increased employment of Federation musicians.
This, however, was not entirely unselfish on our part, but was dictated
by our desire to insure the continued
supply of electrical transcriptions and
phonograph records that we have been
broadcasting in the past.
Throughout our negotiations with
you we have emphasized the necessity
of the use of electrical transcriptions

roundup campaign [Broad-

casting, Aug-. 15], did not attend.

resigned. At the same time it was
learned that Chicago radio activities will be transferred to the New
York office, with the Chicago space

department handling whatever radio accounts remain in that city.
Mr. Marvin resigned as of Oct. 1
and was understood to have gone
over to N. W. Ayer & Son. Mr.
Fromherz resigned effective Nov.
1. His future plans could not be
learned.

Won't

The Disc Problem
The

stress laid on transcriptions
letters is not accidental.
Preceding their delivery had gone
two-and-a-half days of conferences,
with Weber; with Mark Woods of
NBC, Charles Gaines of WBS, and
M. E. Tompkins of AMP, and
among the members of the committee. Most of the conferences,

the

which several times threatened a
continue negotiations
concerned the record
situation, particularly the recent
increase in the
wage scale
[Broadcasting, Sept. 15] which
the broadcasters felt might operate
to stop or curtail their supply of
recorded music.
to

AFM

•

WBAL,

New York; WISN, Milwaukee;
KOMA, Oklahoma City, and KYA,
San Francisco. Sales agreements,

FCC

approval, already
have been entered into for KEHE,
Los Angeles, KTSA, San Antonio,
KNOW, Austin, and WACO, Waco. WCAE, Pittsburgh, the tenth
subject to

Although

NAB

its

copyright bureau.

main

objective

was

reached with the inauguration of
the two-year standard agreement,
the committee agreed to continue
with its work of assisting stations
in their negotiations with their
local unions until all contracts are
completed, and to retain its group
identity at least until the next

NAB

convention.

Decca Prepares to Sue
another worry for
broadcasters using recorded music
was in the offing as Decca Records
prepared to start test suits against
a number of broadcasters which it
contends ignored its letter of last
January stating that the company
has property rights in its records
that are violated when these records are used in broadcasting.
While many broadcasters have respected its claims, others have not,
according to Decca's attorney, and
it is against these violators that
the suits will be filed. He added
that a number of requests for permission to broadcast Decca records
had been received and that, the
right had been granted to several
educational and religious stations,
but that the company had so far
issued no licenses nor permissions
to commercial stations. The National Association of PerformingArtists, which is seeking to tax
stations for the privilege of broad-

casting recordings made by its
members, is awaiting the outcome
of the Paul Whiteman case, to be
heard shortly, before making further demands on stations.

Empire State Network
Headed by Harold Smith
THE

Empire State Network,
chain

gional
tions in

comprising

New York

six

was

State,

resta-

or-

WOKO,
f*

H|^^

broadcast

-|f-

WL

The network

jfl^Hfc

WSm

in-

eludes WABY
WOKO;
and

Smith

WSAY,

its first

network program

'

WIBX,

Albany,

as president, and

%

Utica; WMBO, Auburn;
Rochester, and WBNY,

Arrangements were

also
New York, to
made with
act as originating' station of the
will feed the
network and
outlying stations approximately 20
hours of programs weekly.
Permanent class C lines have

Buffalo.

WHN,

WHN

been

secured

for

the

which is being offered
ers with or without
Smith stated that a
sales office would be

been

PROCTER

GAMBLE

Broadcast Advertising

weekend,

was postweek in
might be

effected.

A

meeting between

Miss

Hyla

general manager of the
and union officials was

scheduled for Sept. 28. Harold A.
Lafount, member of the National

Committee of Independent Broadcasters which negotiated the standard agreement for nonnetwork stations with
and which set up
the minimum quotas for each station, was to have attended the meeting in an effort to bring about fair
settlement.
Basis of the argument is that the
station, which from the first of
September, 1937, to that date this

AFM

year

expended

approximately

$40,000 for musicians' salaries under its contract with the local, was
originally assigned
a quota of
$31,000. Pointing out that since it
signed that contract a depression
has set in and that the $31,000
figure is entirely out of line with
its present income,
maintains that a mistake had been made
and that under the standard system of figuring its quota should be
$12,000. Station also states that

WPEN

latter figure is in line with
quotas assigned other Philadelphia
this

stations,

specifically

WFIL's quota

mentioning

of $17,000.

WPEN

also states that it has maintained
an orchestra for a long period
while other Philadelphia stations
were refusing to deal with the
union and also that it lived up to
its recent contract to the end when
the union refused to modify its
terms. Union position is that it can-

not consider a reduction from
$40,000 to $12,000 and that it will
hold the station to the original
quota figure of $31,000.

network,

phia, to dismiss the bill of complaint filed against it alleging infringement of musical compositions by Cross & Winge, music
publishers, and the Society of Euro-

pean

Stage

Authors

and

Com-

was argued before

the District Court of the United States in
Philadelphia Sept. 19 but decision
was reserved.
asked that
the bill be dismissed because by
the plaintiffs' own averments,
neither had a case against the station.
attorneys also claimed
the court has no jurisdiction over
the alleged causes of action and
that the court cannot issue the
order or grant the relief sought in
the bill of complaint.
posers,

WCAU

WCAU

to advertis-

WHN.

Mr.

New York
established

within the week.

CBS

WIBX Deal Off
NEGOTIATIONS for the purchase
WIBX, Utica, by Emile Gough
and Curt Willson from Scott Howe
Bowen, station's owner [Broadcasting,
Sept.
have been
15],
of

given equal sustaining time.

never

breaking point by last
but the expected walkout
poned for an additional
hope that a settlement

WCAU-SECAC Appeal
head
WABY and A MOTION of WCAU, Philadel-

Drene shampoo.

has

WPEN,

between
Philadelphia, and Local 77 of the American Federation of Musicians over
the station's expenditures for
union musicians during the coming
year had strained relations to the

Smith,
of

&
Co., Cincinnati, has stipulated with the Federal Trade Commission" that it will
cease certain claims made
for
its

station,

AT WPEN DEFERRED
DISPUTE

ganized Sept. 24
with Harold E.

will institute a series of Friday
and Saturday evening broadcasts from
Sept. 23 thru Nov. 5, for the discussion of national issues of the 1938
Congressional campaign by spokesmen
of the Democratic and Republican
Committees. Both parties will be

Hearst

placed on the market.

WALKOUT

MUSICIAN

Kiczales,
station,

Meanwhile

ivir.

sales nego-

Baltimore, was
announced
Sept. 26
by Elliott
Roosevelt, president of Hearst Radio Inc. A number of offers for
other Hearst Radio stations are
being considered, it was stated,
but no additional sales agreements have been reached. Stations
in the latter category are WINS,
tiations of

ance of the

MUBk

WBAL

Sell
from

WITHDRAWAL

taining broadcast programs.

AFM,

The committee went on

of the Chicago office of J.
Walter Thompson Co., and Gene
Fromherz, spot time buyer, have

number

BROADCASTING

in its

tor

of men
who might be employed in the broadcasting field has been continually expressed. The committee and the signers of these contracts have assumed
from the conduct of these negotiations
that the American Federation of Musicians would do nothing to either
limit the supply, decrease the quality,
or
increase the price of electrical
transcriptions for commercial or sus-

with

NAB

Marvin, Fromherz Leave
RICHARD MARVIN, radio direc-

Throughout the negotiations the de-

refusal

WLAW;

situation.

contracts that to insure the
continuance of their supply from existing manufacturers they should agree
to expend their allocated quotas for
living musicians at the stations.
We have enjoyed cooperating with
you and your organization, and sincerely hope that our mutual efforts
will produce the desired results.

in

WWSW;

record as approving the continu-

of these

the

WELL

NAB

and phonograph records in the successful operation of an independent radio
station, and have advised the signers

increase

vention.
All of the nine committee members attended the session: Mr.
Thomas: Harold A. L a f o u n t.
C. Alden Baker. WBLK; H.
Bliss McNaughton. WTBO: Frank
R. Smith Jr..
Jack H.
Howard, WCPO; Stanley Schultz,
Edo-ar Shuts. WIT,; Gregory Gentling, KROC. Also attending all sessions were Stuart
Sprague. attorney for the ptoup.
and Everett Revercomb of the
headquarters staff. O. L.
Tavlor, KFYO, and Ralph Brunton,
KJBS, who assisted the committee

Neville "Miller.
president,
met with the NCIB during* most of
its first day's sessions, Sept. 22,
giving them a general summary of
recent
activities, especially
with reference to the copyright

of

to

Assurances from the transcripcompanies that their present
contracts with stations for library
services will be lived up to and
that there will probably be no
drastic increases within the next
year, plus Weber's insistence that
since
the new scale had been
adopted by the AFM general convention he was powerless to change
it in any respect, the committee
concluded it had done all that it
could do at this time and carried
out the exchange of contracts.
However, it will continue to exert
pressure on the AFM for a modification of the scale at the next contion

NAB

AFM

We beg leave to transmit herewith
the contracts executed under the Plan

sire

Exchange Pacts

off because of "insurmountable difficulties", according to Mr.

broken

Gough. While there has been no

dis-

ruption in the friendly feeling existing between the parties, they
were nevertheless unable to reach
an agreement, he said.

October

1,

1938

•

Page 17

;

World Signs 31 lor Opening
Of Spot Group in Key Cities
'Gold Group' Selected as

Name

of Disc System;

Merchandising and Research Plans Drawn

WITH

31 stations in key markets
to coast already aligned,
Percy L. Deutsch, president of
World Broadcasting System, announced Sept. 27

from coast

that the new
World TranscripSystem will

tion

begin operations
as of Oct. 1. The
wax chain alignment has been labeled the "Gold
Group", and has

Mr. Kendrick
as
stations covering the

objective
first 75 mar-

its

the newspaper field through rotogravure, comic weeklies, weekly
supplements, and similar mass circulation media. It is used also in
the outdoor and street-car card
fields and is successfully used in
radio by means of networks. WTS,
he said, plans to introduce the
same principle for spot radio and
by this procedure mechanical costs
are absorbed by member stations
in much the same manner as line
charges by networks. In operation,
he said, the plan makes for greater

economy, more

efficiency
ter control of spot radio.

The

kets of the country.

World announced

establishorganization to
it is

ing a complete
handle the transcription system operations. The sales staff will be
divided into two groups, a creative
selling force and a market sales
staff

which

will

operate

collec-

27 was:

WOKO, Albany; WGST, Atlanta;
WBAL, Baltimore WGR-WKBW,
Buffalo; WCKY, Cincinnati; WHK,
Cleveland; WHKC, Columbus; WIS,
Columbia, S. C. KGKO, Ft. WorthDallas KMBC, Kansas City KLRA,
;

;

Little

assist advertisers and
agencies in setting up campaigns
for the system. In addition, a complete merchandising, market research and publicity service will be
made available to
clients.

WREC,

The Package Plan

KTSA,

tively

to

WTS

A. J. Kendrick, WBS vice-president in charge of Chicago operations, has moved to New York to
head the "Gold Group". Mr. Kendrick said that the new plan removes two obstacles which heretofore have blocked more rapid and
constructive growth of spot broadcasting.
This has been accomplished, he said, through absorption in whole or in part of the
mechanical costs for producing
World transcriptions and the ability to buy and handle a spot campaign on a package basis.

Membership

in
station in

WTS

is

limited

to one
a market and
while the advertiser must use that
station if he goes into the market,
he is offered complete selectivity
of WTS markets and as many
other cities as he may desire. It
was emphasized that WTS will not

attempt to sell stations individually
nor in any way compete with the
established station representation
methods. Mr. Kendrick said campaigns will be the primary sales
goal, with outlets offered as a
group to meet the exact market
requirements of the advertiser.
Mr. Deutsch also announced appointment of the Campbell-Ewald

Co. of New York as the World
advertising agency to place all
publication promotion and serve in
an advisory capacity on other advertising and publicity problems
for WTS. M. A. Hollinshead, former radio director of CampbellEwald both in Detroit and New
York, has returned to the New
York organization as account executive for WTS. This appoint-

ment becomes

effective O^t. 1.

In discussing the

WTS

project,

Mr. Kendrick brought out that the
package basis of selling advertising is not new. It is employed in

Page 18

•

October

1,

;

Rock
KHJ, Los Angeles
Memphis; WIOD, Miami;
;

WISN, Milwaukee; WLAC,

Nash-

Oklahoma

City;

KOMA,

ville;

WCAU, Philadelphia; WCAE, Pittsburgh
KOIN, Portland, Ore.
WRVA, Richmond; WHAM, Ro;

chester;

KDYL,

San

Salt

Antonio;

series to other stations. The firm
recently appointed John H. Dunham Co., Chicago, to handle its
account.

Lake

KGB,

City;

San

KDB

Diego; KFRC, San Francisco;
Santa Barbara; KIRO. Seattle;
KWK, St. Louis; KHQ-KGA, Spokane WFBL, Syracuse.

—

;

Court Grants

New

two-year-old

of

Delay
In Trial of Libel Case
FURTHER postponement of the
Payne,

suit

George

H.

FCC member, against

RADIO

advertising,

in

common

forth. Initial commitments are being held at lowest possible levels, a

checkup shows, with the promise
held out in almost all cases that a
real revival of business this coming
winter will find all mediums profiting equally in an expanded program.
Chain programs, widespread a
year ago, have been abandoned this
year except in two cases. Spot presentations have had a perceptible
cut also. However, one metropolitan newspaper's assertion that "radio is not a profitable medium for
the sale of cars" was challenged
sharply here in several agencies
which were quick to point out that
if the profit possibilities in any one

medium were

to be considered sole-

by the light of advertising purchases, the newspapers and the
magazines themselves would also
be under question this fall.
ly

Chevrolet Continues

The hailing by newspapers of the
"abandonment" of the Musical Moments transcription series by Chevrolet Motor Co. as proof of the
inadequacy of radio as a selling
medium" becomes entirely confounded by the news that the series will be renewed Oct. 9, after
a silence on the air since Aug. 31.
The new series will be heard once
a week over about 250 stations for
a six-week campaign, which will

1938

commitments are made.
Arthur Kudner, Detroit.

definite

is

GM

Pontiac division of
will make
transcriptions for dealers, featuring unusual factory sounds of production, each disc one minute long.
No factory advertising over radio

contemplated now. Agency

Manus, John

& Adams,

is

Mac-

Detroit.

GM

Broadcasting and its publisher
and editor, alleging libel, was authorized Sept. 16 by the U. S. Dis-

Cadillac division of
plans no
radio advertising. Agency is Mac-

Court for the District of Columbia, on motion of Payne's coun-

Chrysler Plans

Manus, John

trict
sel,

E. C. Alvord.

With the

case, seeking $100,000

damages, on the ready calendar,
Mr. Alvord asked for a postpone-

until the January term. William E. Leahy, chief counsel for
Broadcasting, opposed the postponement, however, contending that
his clients were ready. The court
as a result denied the postponement until January but placed it
on the November docket, whereas
it was likely that the case otherwise would have been reached during October.
The commissioner, who alleged
he had been libeled in an editorial
published in the Oct. 15, 1936 issue
of Broadcasting, filed his suit the
following December. Broadcasting,
through counsel, did not seek dismissal but immediately joined issue
in the hope of speedy trial.

ment

Auto Placements in All Media Clipped
Pending Revival in General Business
with all other mediums, has been
cut rather fine in the plans of the
automobile manufacturers for promoting the announcements of their
1939 models this month and hence-

the Michigan Radio Network, and
of Northwestern U. over WJJD,
Chicago. Agency is D. P. Brother
& Co., Detroit.
Buick division of General Motors
is using 26 recordings for 12-word
announcements over 100 stations
leading up to its announcement
Oct. 5. Will continue to sponsor
big sporting events, although no

Agency

in

of "Gold Group" staannounced by WTS Sept.

;

malted milk), on Sept. 12 started a
test of one-minute daily spot announcements on WOOD - WASH,
Grand Rapids, and may expand the

and bet-

list

tions as

Malted Milk Test
MOLLIE-0 Corp., Chicago (canned

carry the discs through to the New
York Auto Show, starting Nov. 11.
Thereafter business conditions will
likely determine whether they will
be continued. No spot announcements are anticipated for this announcement period insofar as this
manufacturer is concerned, although dealers are likely to engage
time themselves around Oct. 22,
now tentatively set for the Chevrolet 1939 model announcement. The

agency

is

Campbell-Ewald

Co.,

Detroit.

In connection with the Musical
Moments campaign, it is understood on reliable authority that
Chevrolet and its dealers were more
than satisfied with the results of
the record-breaking series. The
fact that Chevrolet moved up to
front position in the low price field,
it was pointed out, is evidence of
despite newspaper reports.
While the actual reason for abandonment, at least temporarily, of
the spot schedule was not disclosed,
it is understood that technical and
legal questions involving dealer assessments became involved not only
in the Chevrolet campaign but in
those of all other manufacturers.
Until these problems are ironed
out, the transcription spot campaigns on a regular basis probably
will be held in abeyance.
Summary of other radio activity
finds these situations:
Olds division of General Motors
is making available spot announcements to dealers for their use as
desired. Olds is also sponsoring
football games of Michigan State
College over WJIM, Lansing, and
that,

& Adams,

Detroit.

Plymouth division of Chrysler
Corp. used spot announcements
over 100 stations to announce 1939
models late in September; announcements continuing into October. Agency is J. Stirling Getchell,

Detroit.

Chrysler

DeSoto division of

plans no radio advertising. Agency
Stirling Getchell Inc., Detroit.
divisions of
Chrysler: Plans unavailable. Agen-

is J.

Dodge and Chrysler

Ruthrauff & Ryan, Detroit
and Lee Anderson Adv.

cies are

(Dodge)

(Chrysler).
Corp. is sponsoring
Major Bowes on CBS on continued
Co., Detroit

Chrysler

contract.

Ford Motor Co. is sponsoring
Ford Sunday Evening Hour on

CBS until late spring; also indicates use of large number of spots
promote new models, now due
for introduction late in October or
early in November. Interest is attracted to this manufacturer and
probability of large number of
spots is presented by reports that
he will be in the field with a new
model priced between the Ford
"85"
and the Lincoln - Zephyr.
Agency is N. W. Ayer & Son, Deto

troit.

Nash-Kelvinator Corp. will use
announcements featuring Boake
Carter

late

October

in

as

an-

nouncements of new cars are led
up to. Will drop Prof. Quiz on CBS
when present contract runs out.
Studebaker Corp. plans are uncertain.

Agency

Roche, Williams
Chicago.

is

& Cunnyngham,

Hudson Motor Car Co. has no
radio plans at present. Agency is
Brooke, Smith & French, Detroit.
Besides these producers there
are the independents, including
Graham-Paige Motors Corp., Hupp
Motor Car Corp. and Willys-Overland Motors. They have not been
consistent advertisers in any medium and

will

not likely go into

radio this fall. However, new lower
prices by Graham-Paige, a new
streamlined model a la Cord by
Hupp, and a vastly strengthened
field organization of Willys may
bolster the sales standing of these
producers to the point that radio
will be used later in the model year.
Their agencies are: Graham- .faige,
J. Vv alter

Thompson

Hupp, Grace
and Willys, U.

&
S.

Co.,

Chicago;

Bement, Detroit,
Adv. Co., Toledo.

EUGENIE LaTOURETTE CRAVEN, daughter of FCC Commissioner

A

M. Craven, married Morris MilDavidson Jr., of Bound Brook, N.
J. Sept. 10 at St. Paul's Episcopal
Church, Bound Brook.
T.

ler
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Dominate Football
As Schedules Get Under Way
Oil Firms

Associated, Fleetwing, Mid-Continent,
Sponsors of College Grid Contests

AS IN 1937, oil and gasoline sponsors dominate the list of concerns
broadcasting college football games,
although automotive, tobacco and
food firms are carrying grid programs on a local basis in some sections. Largest schedules are beinghandled by Atlantic Refining Co.,
Philadelphia [Broadcasting, Sept.
Tidewater Associated Oil
1, 15]
Co., Associated Division, San Francisco, and Humble Oil & Refining
Co., Houston. General Mills has acquired rights to games in certain
;

areas.

remind the listener that the football game to which he is listening
and enjoying is being brought to
him through the courtesy of Asso-

has launched

its

13th annual

campaign

of intensive radio advertising
with
sponsorship
o f
gridiron games on
the Pacific Coast.

Lord & Thomas,
San Francisco, is
Agency.
Harold R. Deal,

and

advertising

Mr. Deal

tions in Honolulu. Hilo, Idaho

and

Arizona.

Mr. Deal has signed 71 stations
Oregon, Washington,
Nevada and those previously menin California,

total

of 78

games

will

be aired by 10 Associated sportscasters.

Mild Commercials
All of the major networks will
be used, including NBC, CBS, Mutual-Don Lee and California Radio System, in addition to a number of independents and several
specially arranged networks, tied
together exclusively for the football game broadcasts.
Associated held a conference in
San Francisco Sept. 14-15 at which
the sportscasters, radio representatives, college coaches, athletic officials
and Associated executives
outlined the fall program. Attending the meeting were Frank Bull
and Sam Hayes of Los Angeles;
John Carpenter, Stanley Church
and Art Kirkham of Portland, Ore.;

continuing the use

ciated.

promotion
company, stated

of the
that expenditures will total over
$250,000, slightly higher than last
year, due to the addition bf sta-

is

of commentators, whose job it is to
give a verbal picture of the color
of the contests, during the half
time, before the start of the game
and at the conclusion. This feature
proved highly successful last season.
For each football game nine men
are actually employed at the field,
the sportscaster, commentator, observer, three technicians on the
field, three technicians in the press
box and a representative of Asso-

sales

manager

A

Associated

of sta-

tions than it has ever used in the
past.
Tidewater Associated Oil

tioned.

time out. Brief reminder plugs will
be given intermittently throughout
the game, but no more than two
may be presented in any quarter.
"We will not aggravate our listening audience by screaming at
them to go out riffht after the
game and fill up with Associated,"
Mr. Deal pointed out. "But," he
added, "our sportscasters will gently

ciated."

With a greater number

Co.,

Humble Among

Special

Hookups

Several unusual hookups between
stations will be effected to bring
some games to the public. For instance stations KUJ, Walla Walla,

Wash.; KAST, Astoria, Ore.,
and KTKC Visalia, Calif., will be
tied to the Mutual-Don Lee net-

work

especially for the Associated
sportscasts. KHSL, Chico, Cal., will
be tied to the CBS network in
California to carry four games
during the season. There will be a

95-mile remote pickup from Sacramento to KYA, San Francisco.
At Boise, Ida., where the sportscaster will be talking into three
microphones one for KIDO the
other for NBC network and the
third for KRLC, at Lewistown, Ida.
On another occasion Associated will

—

Pure Oil Grid Series
PURE OIL Co., Chicago, on Sept.
22 started

Red Grange in a live
program to be aired

talent football

each Thursday and Saturday,
6-6:15 p. m. on a network of the
following stations:

WADC WCHS
WKRC WBNS WHIO WMMN
WFBM WPAR WRVA WDBJ

WWVA

(Thurs. only). In conjuncwith the series which on
Thursday night features football
forecasts, on Saturday night offers

tion

Pure

scores and highlights,

Oil is

sponsoring a contest with 101
weekly prizes. Contest consists of
estimating scores of prominent
college games and contest blanks
are to be obtained from Pure Oil
dealers. Weekly awards of a Chevrolet, Plymouth or Ford sedan, 21
Philco car radios, 30 boxes of hosiery, and 50 footballs are based
on number of winning teams selected and closest estimate of actual scores. Leo Burnett Co., Chicago, agency, was recently appointed to handle the account.
send

recreated

Klamath

games

to

KFJI,

Falls, Ore.

Merchandising Tieups

official,

at service stations. All Associated
tank trucks carry a huge sign
which reads: "Listen to Associated
Associated
Sportscasts."
dealer has been supplied with a
pocket folder which gives the entire season's football broadcasts.
Large posters are placed in the
window of every Associated dealer
each week giving the information
about the games to be played and
broadcast in that dealer's territory
that week. All of the company's
dealers have been supplied with a
badge in the shape of a large foot-

Every

which says "Ask Me About
Associated Football Games."
As an additional promotional tieup this year, Associated is utilizing
the Dick Dunkel football forecast
service, offering the mathematical
ball

accounting of games played each
week with the subsequent forecast
of

outcome

of

the

forthcoming
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1,

Cal.-Oregon

Oct.

So.

1,

KTAR,

KFI,

State,

KGW, KMED, KGU; Oct. 1, Wash.Idaho, KOMO, KHQ; Oct. 8, Stanford-Wash.

State, KPO, KFI,

KOMO, KHQ;

Oct.

Stanford-

15,

KPO KGW KMED KGU; Oct.
22, Wash.-Cal., KOMO, KGW, KPO,
KHQ, KFI, KMED; Oct. 29, Cal.Ore. State, KPO KGW, KMED;
Ore.,

Nov.

UCLA-Wash.

5,

State,

KFI,

KOMO, KHQ; Nov. 12, Cal.-Ore.,
KPO, KGW, KOMO, KMED; Nov.

KPO

Cal.-Stanf ord,

KFI,
Wash.,
KGW, KMED, KOMO, KHQ; Nov.
26, Stanford-Dartmouth KPO, KFI,

KTAR, KGU, and

Ore.

KTAR;

Cal.-Notre

Dec.

3,

So.

-

KGW, KOMO,
KHQ, KTAR, KMED, KGU.
Dame, KPO, KFI,

Humble's Fourth Year
Oil & Refining Co., Houston, for the fourth successive year

Humble

is

sponsoring play-by-play broad-

games

casts of the football

of the

Southwest Conference

this fall.
will be broad-

Some of the games
cast on WFAA-WBAP, Dallas, and
Ft. Worth, and some on the full
TQN, including WOAI, San Antonio, and KPRC, Houston, as well as
WFAA-WBAP. Kern Tipps of
KPRC, Hal Thompson of
and Cy Leland of
will do
most of the announcing, with other
announcers to be assigned as needed. Full schedule of broadcasts,

WFAA

WBAP

which

were placed through the

Humble agency, Franke-WilkinsonSchiwetz, Houston, follows:
Sept. 24 Texas vs. Kansas,

—

TQN.

Oct. 1
Christian,

—Arkansas

vs.

WFAA-WBAP.

Inst.

vs.
vs.

TQN.

&

15—Texas
M.,

TQN.
TQN.

WBAP.

Nov. 5— Texas A.
Southern Methodist,
(night

Rice

Inst.

vs.

29— Bay-

WFAA& M.

vs.

WFAAArkansas

game), WFAA-WBAP;

—

Nov. 12 Southern Methodist vs.
Arkansas, WFAA-WBAP. Nov. 19
Rice Inst. vs. Texas, TQN., Nov.
24—Texas vs. Texas A. & M., TQN.
Nov. 26 Southern Methodist vs.
Texas Christian, TQN. Dec. 3— Rice
Inst. vs. Southern Methodist, TQN.
Oldsmobile Division of General
Motors, Detroit, will sponsor the
Northwestern U. football games on
WJJD, Chicago, according to H.
P. Sherman, WJJD sales manager,
who concluded the deal through D.
P. Brother & Co., Detroit. WJJD
will broadcast six home games of
the Wildcats during which they
play Kansas State, Drake, Ohio
State, Minnesota, Wisconsin and
(Continued on page 36)

—

—

EIGHT West Coast sportscasters will handle the descriptions of the
major football contests to be broadcast by Tidewater Associated Oil Co.,
Associated Division, during the 1938-39 season. They attended a meeting
in San Francisco as a forerunner to the opening of the grid season.
Back row (1 to r) are Nat Wolf, Stan Church, John Carpenter, Art
Kirkham; front, Doug Montell, Ernie Smith, Frank Bull and Sam Hayes.

1938

•

Christian vs.
22— Rice

Oct.
Inst. vs. Texas,
Oct.
lor vs. Texas Christian,

WBAP.

Texas

Oct. 8-

Oklahoma,- TQN; Rice
Louisiana (night game),

Oct.

Texas A.

offered advice.

October

KGW, KHQ, KMED;

Texas

The sportscasters went to Berkeley
where they worked out with Coach
Allison and his California Bears.
Mr. Deal outlined the oil company's policies as to the commercial announcements. The "punch"
type selling on Associated sportscasts is taboo and is to be replaced
by the institutional reminder type
of commercial. Mr. Deal stressed
the point that there will be no
commercials given during the actual play. Selling commercials will
be given between quarters and at

from the preceding games.
As a forerunner to the opening
of the Pacific Coast gridiron season Mutual-Don Lee network on
Sept. 19 broadcast a football rally.
The main portion of the broadcast
originated at KFRC, San Francisco. Thirteen coaches told of their
teams' chances during the broadcast, which originated besides from
San Francisco, from Seattle, Los
Angeles, Portland, Ore., and Spokane. At each of the five cities
three average fans were brought to
the microphone,
Associated's schedule follows:
Sept. 24, Oregon State - 1 d a h o,
cal rating tabulated

19,

Tidewater Associated has devised
an extensive promotion schedule.
Tens of thousands of football schedules for the entire season have
been printed and may be obtained

Hal Wolf of Seattle and Doug Montell and Ernie Smith of San Francisco. Mr. Deal directed the huddle
while Coach Stub Allison of University of California, and Tommy
Fitzpatrick,

games, based upon the mathemati-
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Hour a

National Far
of NBC's Formul
DOESN'T JUST HAPPEN that the National

building

Striking

Great and Loyal Audiences!

institutional

program on any network
hour of news,
educational talks, and musical features,

and ever-increasing audience through
the years. In these days, programs must
have a basic reason for existence, must

For ten

offer a real service either in entertain-

presented in cooperation with the U.

successful.

IT
Farm and Home Hour

is

the oldest

full years, this

S.

ment

or in education,

And

it is

a

if

they are to be

matter of record

that the National Broadcasting

probably the greatest service ever ren-

pany leads in developing such programs
programs that fit all listeners or any

grams

it is

people".

. .

many NBC pro-

"of the people
a

.

.

and

for the

program that admirably

why

it

BROADCASTING

•

its listeners.

.

That's

fits

holds a large

—

specific

group of

listeners according to

the circumstances. That

is

why

NATIONAL
BROADCASTING

Com-

Department of Agriculture, has given
dered to farmers. Like so

Example

NBC

is

COMPANY
The

World's Greatest Broadcasting System

A SERVICE OF THE RADIO
CORPORATION OF AMERICA

"Broadcasting Headquarters."
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Chatterton Heads Lang-Worth Issues Musical Catalogue FOUR IN MICHIGAN
ARE SIGNED BY NBC
Portland Stations With 2,000 Tax-Exempt Compositions FOUR
STATIONS of the MichiJennings Now Sales Manager;
KEX, KOB Both Full Time
A MANAGEMENT reorganization

Sept. 19 of the Oregonian Publishing Co., publisher of the Portland
Oregonian and operator of
and KEX, led to the appointment of
Charles 0. Chatterton as manager
of both stations while Carey Jennings, who has been holding: the

KGW

Mr. Jennings

Mr. Chatterton

posts of both general manager and
sales manager, was assigned to
full-time duties as sales manager.
Mr. Chatterton for several years
has been assistant business manager of the newspaper, paying particular attention to radio, and has
long taken a deep interest in in-

dustry affairs.

KEX, an NBC-Blue outlet leased
from NBC, on Sept. 25 went to full

A CATALOG

of some 2,000 taxcompositions, all
being issued as of

exempt musical
transcribed,
Oct. 1 by

Programs

is

Lang-Worth

Inc.,

Feature
which since 1935

has been specializing in production
of public domain and other taxexempt music for broadcasting.
Calling these 2,000 numbers "the
first milestone on the road to copyright security," C. O. Langlois and
Ralph Wentworth, operators of the
venture, unfold in a preface to
the catalog their long-range plan
to make available an unlimited supply of independent music for radio. The catalog listings cover
about 75% public domain compositions, with the remainder other
works, including popular numbers
which are tax-exempt and outside
the ASCAP fold.

Only the Beginning

Lang-Worth has some 120

sta-

subscribers throughout the
world, including 70 in the United
States. The catalog is being made
available to all subscribers. It lists
selections not only alphabetically

tion

according to title and composer,
but also classified under instrumental or vocal performing group-

time under an FCC authorization
along with KOB, Albuquerque, N.

ings. Every selection, it was pointed out, is guaranteed free of music

M. The two stations heretofore
have shared the 1180 kc. clear chan-

in

nel at nights but the installation
of directional antennas was authorized for the full-time experiment.
uses 5,000 watts,
10,000.
Mr. Chatterton's shift was part
of a reorganization anticipating expiration of the estate trusteeship

KEX

KOB

under which the newspaper and
stations have been operating. The
20-year Pitcock estate trusteeship
expires next year, and Col. Guy T.
Viskniskki has been engaged as
consultant to make a survey of the
business for one year.
Other changes include the elevation of Palmer Hoyt from man-

aging editor to manager; M. J.
Frey from circulation manager to
business manager, and Arden X.

Pangborn from executive news
to managing editor.
O.

ediL.

Price remains
publisher.

and

tor

as

president

tax in the United States
transcription

when used

form under the

Lang- Worth insignia. Immunity
from damages is guaranteed by
Lloyd's, the catalog states.

Pointing out that music is the
"life-blood" of radio, the preface
states that the catalog is only a
start toward the goal of an independent music supply for radio, but
"it charts a clear course to a
haven of refuge in 1941" (upon expiration of current ASCAP contracts)

.

Less than 20% of the world's
music is protected by valid copyright in the United States, with the
balance in the public domain, according to the company. Radio
makes little use of this "free 80%"
because of "ignorance of its existence or how to secure it, because
new copyrights or copyrighted arrangements of public domain are
more convenient."

If increased music taxes "after
1940" and the expiration of existing ASCAP contracts are to be
averted, according to Lang- Worth,
"radio must quickly work out the
only practical solution of its problem production of its own 'popular' music and open the door to
public domain by radio-owned arrangements."
While Lang- Worth uses the preface to its catalog to sell its tran-

—

scription service, it nevertheless
covers the copyright plight of the
broadcasters in apt fashion. It
says
"Radio is the largest user of
music both concert and popular
in the world. It is also the greatest power for exploitation the world
has ever known.

—

"It

is

fundamentally

unsound

that radio be totally dependent upon outside sources for its music.
That radio must pay for the questionable privilege of exploiting new
songs and promoting them into assured money makers for the copyright owners; that radio must pay
copyright organizations when
broadcasting public domain music."

Flexo Glass Spots
Co.. Chicago,

FLEXO GLASS

between Oct. 1 and 17,
two 15-minute shows weekKITE and KFAB three fiveminute discs weekly on KWTO
and WNAX; two 15-minute participations
weekly on WOWO;
starting

will air
ly on

;

three quarter-hours of live talent
shows weekly on KMA; three 15-

minute shows weekly titled Sunrisers on WCCO; 15-minutes each
Saturday night of the Barn Dance
on WLS and WHO; six spot announcements weekly on WIBW and

KMMJ.

Presba, Fellers & Presba,
Chicago, has the account.

gan Network keyed from

Communist

Party, New York, on Sept. 16, began
26 quarter-hour programs on WMCA,
New York, to run through Nov. 7.
Foreign language programs, broadcast in Jewish, Spanish, German and
Italian, are being used on
Jersey City, and
Brooklyn.

WCNW,

WHOM,

WFDF

WIBM
night.

KTKC

Don Lee Broadcasting System, Los
Angeles, as an

according

Tulare-Kings Counties Radio Aswith Charles A. Whitmore

sociates,

manager and president.
owned by publishers
seven newspapers in the two

as general

jointly

is

of
counties. Charles P. Scott is station manager. Application is now
on file with the FCC to increase
power to 1,000 watts full time. Don
West Coast outlet,
Lee, the

MBS

now has
stations

29 owned and affiliated
in

California,

Washing-

ton and Oregon.

WMMN WSYR

and a

15-minute

WSM. The

cam-

may

troit (Buick),
8, will run a

De-

from

Oct. 3 to Oct.
series of 26 spot
announcements on 97 stations

throughout

the country. Further
spot announcements may be used

agency.

Agency

later.
Inc.,

New

Co., Cambridge,
Mass. (Rinso), on Sept. 22 began

•

affiliate,

announcement by Lewis Allen
Weiss, general manager of the network. Station is operated by the
to

Buick Spots on 97
GENERAL MOTORS Corp.,

LEVER BROS.

Page 22

Don Lee

Visalia, Cal., 250-watt station on 1190 kc. on Sept. 24 joined

be expanded, according
to Roy E. Dodge, radio director of
the Albert Kircher Co., Chicago
agency in charge.

Lever Sale Spots

agency.

to

KTKC,

paign

KOA

announcements for the onesale for Rinso on its CBS
daytime serial, Big Sister. Ruthrauff & Ryan, New York, is the

owned by Herman Rad-

is

ner and managed by Roy Radner.
It operates on 1370 kc. full time
with 250 watts day and 100 watts

participation on

WLS

spot
cent

Networks

thereby was increased to 158. The
stations are WFDF, Flint, WJIM,
Lansing, WELL, Battle Creek,, and
WIBM, Jackson. The cities are
identified with the automotive and
general manufacturing industries.
In each instance the stations are
the only ones in the city.
As outlets of the Michigan Network, these stations for the past
several years have carried a portion of NBC sustaining programs.
Under the new arrangement, however, they become actual Blue outlets. The total population of the
four cities is estimated at 600,000.
Retail sales in the area in 1935 aggregated 133,000,000.
is operated by the Flint
Broadcasting Co. on the 1310 kc.
channel with 100 watts full time.
It is managed by Howard M. Loeb.
WJIM is owned by Harold F. Gross
and operates full time on 1210 kc.
with 250 watts day and 100 watts
night. WELL is owned by the
Enquirer and Neivs and operates
full time on 1420 kc. with 100
watts. D. E. Jayne is manager.

KFEQ WNAX
WHJB KFYR,

same variety show will be broadcast live on WCCO, half-hour, Sundays. Beginning Oct. 22 the firm
will sponsor an half-hour each Saturday night of the Barn Dance on
and WHO. In addition, the
sponsor has signed for 15 minutes
of Musical Clocks six days weekly
on
and KDKA. Presba, Felis

of stations

(magazine), on Oct. 1 was to start

WAPI KTHS WMAZ WTOC
KMA WIBW KFH WCSH WJDX
KWTO KMOX KMMJ KFAB
WGY WBT WPTF KFYR WDAY
WKY KTUL WNAX WSM KGNC
WFAA WOAI WRVA WCSH. The

Presba, Chicago,

NBC

a test campaign of one and two
daily spot announcements on KSL

ly on

&

number

total

with both

CANDID

(kerosene lamps), on Oct. 24 will
start one to three quarter-hour
discs titled Hugh Aspinwall week-

lers

Sept.

Magazine's List
EYE, Philadelphia,

Chicago

Co.,

The

basis.

affiliated

Mantle Discs

MANTLE LAMP

WXYZ,

25 joined the
NBC-Blue Network on a regular

It

NEW YORK STATE

on

Detroit,

is

Arthur Kudner

York.

WHO's Iowa Barn Dance

TAX-FREE MUSIC

in sufficient quantity to care for the needs of radio
is the ultimate aim of Lang-Worth Feature Programs Inc. At left,
standing, is C. O. Langlois and on right Ralph Wentworth, partners in
the venture, listening to one of their transcriptions.

October 1, 1938

Frolic begins its eighth year of Saturday night
presentations Oct. 1 with an "Old

Home Week" from Des Moines' Shrine
Auditorium, produced by Stan Widney.
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HARRY SUTTON,
FRAN STRIKER— Chief
of

WXYZ's

ment

JR.

— The

supervisor of dramatic script

last four

years

RUSSELL NEFF

and productions.

gram

for the last six years.

WXYZ's

Dramatic

~

WXYZ's

seven years

script depart-

For
pro-

director.

Script Writers

TOM DOUGAU-WXYZ's
and assistant
director the last four years.
script writer

We Take
A Bow!
King-Trendle Broadcasting Corporation, creators,

owners of "The Lone Ranger"
"Factfinder" and many
appreciate the compliment by another

originators

and

— "The Green
others,

sole

Hornet"

—

Detroit radio station,

WXYZ

is

actors,

and technicians,

proud of

radio entertainment

Lone Ranger"

its

it

ability to train writers,
in

producing famous

originates such as "The

— "The Green Hornet"—"Children's

Theatre of the Air." These shows are exclusive

King-Trendle creations and are currently broadcast

on a regular schedule over WXYZ.

WXYZ's dramatic department

is

a systematic,

harmonious working organization, carefully
quided and directed by executive leadership
that draws upon a quarter century of experience in outstanding showmanship.

Over 105 radio
(affiliated

stations in the United States

with regional and coast-to-coast

networks; plus independent stations) are
by WXYZ to broadcast "THE LONE

licensed

RANGER" and "THE GREEN HORNET"

features.

King-Trendle Broadcasting Corporation
KEY STATION
Blue NBC Network

WXYZ-DETROIT Michigan Radio Network
he Paul H. Raymer

"7
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Representative

October

1,

1938

•

Page 23

:

;;

KMMJ

Texas State Net
In Formal Debut

move

its main studio to Grand
Island, Neb., and its plant to Phillips, Neb., where it is planned to
install a new vertical radiator. The
1,000-watt daytime outlet will con-

people, including
numerous executives of radio and
advertising, the Texas State Network was inaugurated Sept. 15 with
8,500

tinue to operate on 740 kc.

also

chain.
Elliott

;•;

Roosevelt, president of
the Texas State Network and president of Hearst Radio Inc., was
master of ceremonies for the hourlong program which originated in

Fort Worth's Casa Manana. Among
those introduced from Fort Worth
were Gov. James V. Allred of
Texas, Governor-designate W. Lee
O'Daniel and his now famous radio Hillbilly Band, and numerous
film and radio celebrities including
Bob Hope, Shh'ley Ross, Gene
Autry, George Fischer, radio commentator, and Everett Marshall,
baritone. Governor Allred spoke of
the growing stature of radio and
commended the new Texas Network. He pointed to the manner in
which it could aid the economic future of the state.

Executives Completed
In addition to the managers of
the 23 stations of the network,
numerous advertising and other
radio executives were present. Stations in the network are KGNC,

Amarillo; KFYO, Lubbock; KBST,
Big Spring; KGKL, San Angelo;
KRBC, Abilene; KFJZ, Fort Worth;
KTAT, Fort Worth; WRR, Dallas;

KFRO, Longview; KGKB, Tyler;
KCMC, Texarkana; KPLT, Paris;
KRRV, Sherman-Denison; KAND,
Corsicana; WACO, Waco; KTEM,
Temple; KNOW, Austin; KABC,
San Antonio; KLUF, Galveston;
KXYZ, Houston; KRGV, Weslaco;
KRIC, Beaumont, and KRIS, Corpus Christi.

With the

dedication, Mr. Rooseannounced the appointment of
Samuel H. Bennett, manager of
KTAT, Fort Worth, as vice-president of the Texas State Network
in charge of station operations.
KTAT is the alternate key outlet
along with KFJZ, which Mr. Roose-

velt

velt operates.
The entire roster of the executive

personnel of the network
lows

is

as fol-

:

Elliott Roosevelt, president; Neal
Hearst Radio vice-president
general manager of
Oklahoma City, executive

Barrett,

and
KOMA,

Harry A. Hutchinson, manager of KFJZ and former
manager of KVOO, Tulsa, general
manager; Ralph Rose, musical director; Leon Krupp, merchandising
manager and station relations di-

vice-president;

rector; Forrest

W.

Clough, public-

ity and civic program director;
George McCullough, assistant musical director;

Roy

Duffy, production

director; Benton Ferguson and
Robert Dennison, former Texas
newspapermen, sales staff; Truett
Kimsey, chief engineer; Paul De
Fur, production department; Gaile
Northe, director of women's activiDorothy M. Smith, traffic
ties;
manager. Announcers are Russell
Lamb, Marshall Pope, John Hopkins and Frank Parker. Mr. Roosevelt's secretary is Miss Mai y Virginia (Pat) Murphy.
-
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2,

The

sta-

which specializes in farm programs, is managed by Randy Ryan
and owned chiefly by Don Searle,
manager of KOIL, Omaha, and
Herb Hollister, manager of KANS,
Wichita. They also own the weekly
Clay County Sun.
tion,

a nationwide broadcast which was
the occasion of the fourth
birthday party of Mutual Broadcasting System. The 23 stations of
the Texas State Network became
affiliated with MBS coincident with
the inaugural of the state-wide

Grand Island

Clay Center, Neb., was authorized by the FCC Sept. 20 to

Executive Staff Completed as
New Chain Takes the Air

BEFORE

to

KMMJ,

CONGRATULATIONS climaxed
the appointment of Sam Bennett
(center), manager of KTAT, Fort
Worth, as vice-president in charge
of station operations of the new
Texas State Network, as he shook
hands with Elliott Roosevelt, TSN
president, while Neal Barrett, TSN
executive vice-president, watched.

DAYTIME STATION
STARTING IN TULSA
TAKING over the transmitter
plant of KTUL, which is about to
start operating with a new 5,000watt transmitter from a new site,
will go
Tulsa's new station
on the air some time between Oct.
1 and 15, according to Glenn Con-

KOME

Texas State Signs
IRS and Accounts
APPOINTMENT

of

International

Sales Inc., Hearst Radio
subsidiary, as exclusive national
representatives for the newly
formed Texas State Network, was
announced Sept. 26 by Elliott
Roosevelt, president of both organizations.
Announcement was made following conferences in New York by
Mr. Roosevelt and Neal Barrett,
executive vice-president of Texas
State Network, with Hearst officials
and other representatives
under consideration. The contract
is for a one-year period and is
non-cancellable. It also covers individually 19 of the 23 TSN stations which do not at present have
exclusive national representatives,

Radio

Mr. Roosevelt said.
Texas State Network, radio's
newest chain enterprise, had five
commercials on its 23-station network within a week of its inaugural Sept. 15, according to Mr. Barrett. Commercials already signed
are
Electric industries of Texas beSept. 16 with three quarterhours weekly, daytime, for 13
weeks, featuring Gaile Northe, in

gan

fashion appeals to women, on 23
stations, placed direct.
General Mills, Minneapolis,
started Sept. 26 for Wheaties for
ten weeks with four quarter-hours,
Mondays through Thursdays, with
All Texas Football Review, over 23
stations, daytime, and one hour
Friday, nighttime, for All Texas
Football
Roundup, 18 stations,

through Knox-Reeves.
Crustine Shortening

Co.,

Hous-

News About Women,

twice
weekly, 15 minutes daytime, over
23 stations, 13 weeks, through Wilton,

helm-Conroy-Wilson

Agency,

San

Antonio.
Tyler Commercial College, Tyler, Tex., five spot announcements
weekly, 13 weeks, daytime, over 23
stations, placed direct.
McGaugh Hosiery Mills, Dallas
(Air-Maid and Air-Mate hosiery),
3 spot announcements a week, for
13 weeks, over 23 stations, placed

The network is
programming

offering 17 hours
daily to its net-

work, including MBS programs. An
the
telling
brochure,
elaborate
TSN coverage and market story,
has been prepared.
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KTUL, who
managing

will

be general man-

Condon

Mr.

ager.

director

was
of

homa Network, which

original
the Okla-

KOME

will

join as soon as it starts operating.
The station will operate with 250

watts daytime on 1310 kc, having
been authorized last June by the

FCC.

Commercial manager will be
Harold Grimes, Tulsa advertising
man. Robert L. Latting, former
program director of WKZO, Kalamazoo, and before that with WKY,
Oklahoma City, and KVOO, will

program

be

director.

James

F.

Manship, former chief engineer of
KRIC, Beaumont, Tex., will be
chief engineer. Announcers are Al
Hunter, formerly with KVOO, and
Jay Crum, formerly with KVOO
and KTUL. Musical director will
be Dorothv Doan, recentlv with

KRBC,

Abilene, Tex.
radio building with stage
and studio auditorium seating 200
Its

own

being completed by KOME. A
model electric kitchen has been included, with a cooking school to be
conducted by Jane Austin, formerly with General Foods. A remote
control studio at Sapulpa, Okla.,
13 miles away, will be managed by
Jimmy Wilson, noted for his Catis

String Band from Polecat
Creek. UP news service and Standard Radio transcription library
have been ordered. Western Electric
equipment is being used
throughout.
Construction permit for the station was issued by the FCC to Harry Schwartz, business manager of
the Tulsa Federation of Labor, but
an application will be made shortly to assign the license to Oil Capital
Sales Corp., of which Mr.
Schwartz will be principal stockholder and Mr. Condon and Mr.
Grimes vice-presidents and stockfish

holders.

GIBBS &

Co.,

Chicago (Bree cos-

metics), on Sept. 25 started a
series of quarter-hour radio gossip

shows on

WTMJ
soon

Worth

alternate

outlet

the

of

newly-formed Texas State Network, and its removal into Wichita
Falls, now without a local station,
is contemplated in a deal worked
out in September between Raymond E. Buck, KTAT's owner,
and Col. W. T. Knight, Wichita
Falls oil operator. Wichita Falls
has been without a station since
the removal last May of KGKO
into Fort Worth.

The transaction, it is understood,
involves transfer of 51% of the
stock in
to Mr. Knight for
$87,000, with Mr. Buck retaining
the balance. The application for assignment shortly will be filed together with an application for removal of the station to Wichita.
Sale of control is contingent upon
the station's removal.
The change would give Texas
State Network and also the Mutual Network, with which it is
affiliated, a needed outlet in Wichita Falls while KFJZ, Fort Worth

KTAT

owned by Mrs. Elliott Roosewould continue as the net-

local
velt,

works' outlet there. KTAT operates with 1,000 watts full time on
1240 kc, and while asking FCC
authority for the transfer of ownership and move Mr. Knight plans
also to apply for a power increase
to 5,000 watts.

Sam
vice

-

Bennett, newly

president,

KTAT

is

named TSN

manager

main with that station when
moved into Wichita Falls.
owner,

Buck,

of

and presumably would

is

counsel

re-

it

is

Mr.

for

the

American Airlines and purchased
the station several years ago when
the old Southwest Broadcasting
System was broken up.
If the move is authorized, Wichita Falls may have two stations, for
the FCC last July 1 granted authority to a group headed by Joe
B. Carrigan, attorney there, to
erect a new regional station on 620
kc.

This decision, however,

is

being

appealed.

Chevrolet in Southwest
Starts Variety Program

CHEVROLET

dealers, Southwest
division, will sponsor Chevarieties,

Sunday afternoon half-hour musishow directed by Karl

cal variety

Lambertz, musical director of
and a
WFAA, Dallas, on
network of nine other stations
starting Oct. 2, one week after it
was dropped by Dr. Pepper Co.,
Dallas, who had sponsored it as

WFAA

The Pepper Uppers for the

WFAA

last

and the Dr.
four years on
Pepper-Dixie Network.
Chevarieties, originating at
will be carried on a Chevrolet Dixie Network, comprising

WFAA,
WBAP,

Fort Worth; KPRC, HousWOAI, San Antonio; KTBS,
Shreveport KGNC, Amarillo;
WJDX, Jackson, Miss.; WKY,
Oklahoma City; KVOO, Tulsa, and
WSMB, New Orleans, 5:30-6 p. m.

ton;

More Bree Spots

to

be

Detroit,

direct.

of

don, former newspaperman and
former commentator of KVOO and

Plan to Transfer KTAT
To Wichita Falls, Sale
To Col. Knight Proposed
PROPOSED sale of KTAT, Fort

WBBM

and KSTP with
be added. The series will
extended to stations in
Louis and Kansas

St.

City with eight or 10 stations to
be used eventually. Local announcers will be featured with commercials
given by girls using the
name Betty Bree. Ruthrauff &
Ryan, Chicago, has the account.

;

(CST), Sundays. Tracy-LockeLawson, Dallas, handled the deal.

CALL LETTERS have been issued
by the FCC for the six new stations
it

authorized

for

construction

last

month [Broadcasting, Sept. 151.
Thev will be WTRY, Troy, N. Y.

WGNC,
WPIV. Petersburg, Va.
Gastonia, N. C. WTMA, Charleston,
;

;

C.

S.

:

KVWC,

BROADCASTING

•

WCOS, Columbia,
Vernon, Tex.

S.

C.

Broadcast Advertising

U

FOND

EROSSE

H

LAC

you*

to Sit

LRH

and win an EMPIRE

mm

creek

DUBUQUE

Man did it.
This Man is a modest man,
This

but a

smart one; smart enough to sit behind
his desk and win an empire. He did it
with WBBM.
Yes, an empire. A good one, too. Bigger than
Sweden and Norway combined. Bigger than

And This Man has won his empire for his
products by successful sales strategy
for his
empire is a sales empire, well worth winning.
.

.

WBBM's primary
live
This Man's empire
10 million people, whose buying income per
family is 28% higher than the U. S. average.
In the 98 counties which are

area of response

Hungary. Bigger than Belgium or Bolivia or

It's

.

.

.

.

an empire peculiarly responsive to

.

.

WBBM

advertisers because of WBBM's outstanding audi-

Bulgaria.

Bigger, that

For This

.

is,

Man

in terms of people

is

and money.

not interested in subjects, or

geography ... he is interested in customers. He
isn't concerned with ideologies; his main interest

ence and advertising leadership. Let one of our
men tell you more details about this great market
about how to sit behind your desk and win
an empire.
.

.

.

is sales.

This

Man

is

the typical

WBBM advertiser, and

has won is WBBM's primary area. Bigger than Sweden and Norway
combined. Bigger than Hungary. Bigger than
Belgium or Bolivia or Bulgaria. Bigger, that is,
in terms of people and money.

the empire This

Man

IN

CHICAGO

IT'S

50,000 WATT CBS KEY STATION
Represented Nationally by RADIO SALES

Mi

DEWEY LONG NAMED
MANAGER OF WSAl
WITH THE
H.

appointment of Dewey
Long as general manager of

WSAI, Crosley Radio Corp. has
completed its station personnel reorganization,

ac-

cording to James
D. Shouse, vicep

resident and

general manager.

Mr. Long last
February joined
WAPI, Birmingham, to handle its
vW..

sales activities as
head of the newly-opened CBS of-

JHH

Mr. Long

that city.
Mr. Long succeeds Robert E.
Dunville, who recently became genand
eral sales manager of
WSAI, succeeding Robert G. Jennings, now with the Kastor agency
in Chicago. He was assigned to
Birmingham after having been
sales manager of WBT, Charlotte,
CBS-owned station. In Birmingham
he handled sales activities in the
deep south for CBS as well as
WAPI's national business.
Thad H. Holt, president of
WAPI, announced Sept. 17 that he
has not yet named a successor to
fice in

WLW

Mr. Long. Royal Penny, sales manager of WBT, will represent Radio
Sales, CBS sales affiliate, in that
territory for the time being as Mr.
Long's successor.

Minit-Rub National
BRISTOL-MYERS Co., New York,
use Fred Allen's Town Hall
Tonight program on NBC-Red to
introduce Minit - Rub nationally.
will

Distribution
outlets

in

to

cities

retail drug
where Minit-Rub

4,749

has not previously been sold will
be completed before the start of
the fall series on Oct. 5, according
to Joseph M. Allen, advertising

manager of Bristol-Myers.
and through newspapers

in

Baltimore, Boston, Buffalo, Chicago,
Cleveland, Detroit, New York, Philadelphia, Pittsburgh, St. Louis and
Washington, the product will now
also be distributed in Little Rock,
New Orleans, Portland, Ore., Salt
Lake City, Long Beach, Los Angeles, Oakland, San Francisco, Se-

CBS

W1BC, INDIANAPOLIS,
DELAYED IN DEBUT
COMPLETION
fices

on the 9th

of studios and offloor of the Indian-

Athletic

Club for the new

apolis

1000-watt

WIBC,

Indianapolis,

was

announced Sept. 23 by C. A. McLaughlin, general manager. There
are three studios which are all
RCA - equipped and acoustically
treated for radio production.
WIBC, slated to begin operation
Sept. 25, will be delayed in going
on the air for a few weeks, Mr.
McLaughlin said. WIBC recently
purchased the radio tower and real
estate formerly used by WIRE and
after extensive improvements, including the installation of a new
1000-watt RCA transmitter, will
use this site, 3% miles northeast
o f
Indianapolis o n
Millersville

Road.
Mr. McLaughlin announced appointment of Bob Longwell as pro-

gram director and Ottis Roush as
continuity chief and announcer. Mr.
Longwell, a native of Indianapolis,
has for the past eight years been
associated with WFDF, Flint, the
Curtis Indiana Network, WIND,
supervise

gram

WJBK,
all

Detroit. He will
of the station's pro-

including production, promotion and the artists bureau.
Mr. Roush was production manager and continuity chief of
WLBC, Muncie, for 16 months and
has been in radio for six years,
activities,

with WTJS, Jackson, KBTM,
Jonesboro, and KLCN, Blythesville,
Ark.

Spokane, Denver, Pasadena,

attle,

Durham, Nashville,
Augusta, Newport News,
Norfolk, Portsmouth, Bangor, Lewiston and Portland, Me. The fullhour Wednesday evening program
Atlanta, Raleigh,

continue to advertise Ipana
toothpaste and Sal Hepatica as
well
Minit-Rub. Agency is
as
Young & Rubicam, New York.
will

Williams Resumes
J.

Using

seven campaign addresses by Republican members of
Congress is being carried by CBS
on a coast-to-coast network, beginning Sept. 24 and running through
Nov. 5, under auspices of the Republican National Committee. First
speaker was Senator Gerald P.
Nye, of North Dakota, and although the complete schedule has
not yet been announced, it is expected that the group will include
Senator John G. Townsend Jr.,
of Delaware, chairman of the
Republican Senatorial Campaign
Committee, and Rep. Joseph W.
Martin, of Massachusetts, chairman of the Republican Congressional Campaign Committee.

B.

WILLIAMS

Co.,

Glaston-

(Glider and Williams
shaving cream), on Sept. 12 resumed Dr. Harry Hagen's True or
False program, which tests the
general knowledge of men and
women in different professions on

bury, Conn.

a tour of six cities outside of New
York each Monday, 10-10:30 p. m.
Dr. Hagen selects from his studio
audience each week two teams of
six members each. The person surviving the quizzing receives a cash
prize. Cincinnati, Baltimjre, Minneapolis, Cleveland, and Pittsburgh
are the cities selected, with the
program ending in Detroit on Dec.
5. J. Walter Thompson,
is the agency in charge.
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New

October

York,

Buckley Starts Spots
W. K.

BUCKLEY

Toronto

Watchtower Links

WATCHTOWER

a speech, Fascism or Freedom, by
its head, Judge Rutherford, on Oct.
2, to be broadcast 3-4 p. m. on its

own

station

WBBR, Brooklyn,

with an independent chain hookup
of about 100 stations. Judge Rutherford has just returned from London and plans to talk on the current political

1938

New

situation. Acorn
York,

is in

charge.

WD AS, Philadelphia

On

CLAIMING

the largest purchase
of news broadcast time by one
sponsor, WDAS, Philadelphia, recently announced sale of an hourly

news program

to Philadelphia Coke
(Koppers Coke) through its
agency, N. W. Ayer & Son. The

Co.

schedule

calls

three-minute

for

flashes hourly, from 8 a. m.
to 8 p. m., Monday through Saturday, a total of 78 separate spots
weekly, beginning Sept. 26.
Manager Pat Stanton, in an-

news

REUNION

of three radio veterans,

members of WEAF when
station was owned by AT&T,

all staff

that
occurred at the NBC Athletic Association outing at the Crescent
Athletic Club, Huntington, L. I., on
Sept. 13. Evelyn Sniffin, left, who
force in April,
joined the
1923, and who is now secretary to
James McConnell, NBC sales executive, pins up a stray lock while "Do

WEAF

you remember-ing" with Harry

now

C.

who made

the
first sale of radio time in 1922,
when he got Browning King & Co.
to advertise their men's clothing
on WEAF, and Glenn Payne, another AT&T alumnus, now commercial engineer at NBC. Scene
was shot by E. P. H. James, NBC's

Smith,

retired,

sales promotion

manager.

PRIMARY HEARING

nouncing the purchase, described
it as a pioneering effort in guaranteeing coverage for a sponsor. He
pointed out that before sale of the
made an extenprogram,
sive survey of news broadcasting
and coverage in the Philadelphia
area. Results showed that while
news broadcasts are frequent, and
presented with a measure of regularity, listeners still could not hear
the news when they wanted it.
Mr. Stanton commented that the
program should reach three distinct types of listeners: Regulars,
who have already tuned in the station and have listened to the preceding program; those specifically
seeking a news program, knowing
the news is broadcast hourly for
three minutes; and the audience
twirling their dials at program

WDAS

changing periods.

WDAS,

Recorded by WIS and Discs
Wired to WCSC

a subscriber to InternaService, has arranged
for the full wire schedule. To identify the program, the engineering
department has devised a special
system of code signals to precede
each item.
tional

SOUTH CAROLINA listeners
gained a first-hand report of the
hearing on the state's protested
gubernatorial primary race and
announcement of the new governor-

News

by the chairman of the State
Democratic Executive Committee
September 20 through the transcription facilities of WIS, Colum-

Half Interest in KRBM
Is Acquired by Craney
ASSIGNMENT of one-half inter-

bia.

est in the

elect

With

interest

the

in

race

at

fever pitch, the Democratic Executive

Committee met

hear charges by

in

Columbia

to

Wyndham Man-

who
Maybank

trailed Mayor Burnet R.
of Charleston by 14,000
votes in unofficial returns. Unable
to broadcast the full session of
the meeting, which ran from morning well into the afternoon, WIS
set up its transcription equipment

ning,

committee room.
Editor Floyd Rodgers and
Control Operator Robert Lambert
stayed on duty with the recorder
for six hours, and within an hour
and a half after Chairman Taylor
H. Stukes had announced the defeat of Manning's protest and
nomination of Mr. Maybank, the
recordings had been auditioned and
edited, copy written to tie them
into an hour broadcast, a line

in the

News

to WCSC in Charleston,
recorded special event feaon the air. The transcribed
brought to listeners the
full arguments from counsel for
both sides, the roll call vote, an-

cleared
and the
ture put
version

nouncement of Maybank's victory
and cheers of the Committee.

Bible & Tract SoBrooklyn, has arranged for

Agency,

1,

Ltd.,

(proprietary) starts one - minute
dramatic spots on 35 Canadian stations five times weekly on Oct. 15,
to run till Dec. 15 and to be renewed from Jan. 15 to April 15.
CFRB, Toronto, will have ten-minute shows four times weekly during the same periods. Richardson &
MacDonald Adv. Service, Toronto,
handled the account. The company
has distribution in the United
States and may go on the air in
this country.

ciety,

Koppers Sponsors News
Three Times Every Hour

of

Gary, and

Previously advertised by spot radio in New York, Chicago and Detroit,

GOP
SERIES

Alka-Seltzer Spots

MILES

LABORATORIES,

Elk-

will
Ind.
(Alka-Seltzer),
soon start a five-minute spot series
consisting of Hoosier Hot Shots
and Vass Family discs. The series
will be broadcast three times weekly on 90 stations or six times
weekly on 50 stations. Wade Adv.

hart,

Agency, Chicago,

is

agency.

Mont,

Nab
of

new KRBM, Bozeman,

local,

by the Roberts-Mac-

Co. to E. B. Craney, operator

KGIR and KPFA, was

re-

quested in an application filed with
the FCC Sept. 21.
The construction permit for the
new station, on 1420 kc. with 100
watts power at night and 250
watts day, was granted to the
Roberts-MacNab Co. over a competitive application filed by a com-

pany in which Mr. Craney was interested. Under the new arrangement, assignment of 50% of the
stock to Mr. Craney is requested,
with R. B. MacNab Jr. retaining
the other

50%

on a partnership

It is presumed the station,
shortly to go on the air, will be

basis.

directed by Mr.

Craney and

tied

KGIR-KPFA

combination.
The voluntary assignment is subject to FCC approval.
into his

Denalan Test

DENALAN

Co.,

San

Francisco

cleanser) recently
launched a spot announcement
campaign on three Pacific Coast
stations (KFRC, San Francisco;
KXA, Seattle and KFAC, Los
Angeles). Thus far the campaign
has proved successful and the
sponsor is considering increasing
its radio time later this year. Account is placed through Rufus
Rhoades & Co., San Francisco.
(dental

plate

KGEK,

Sterling, Colo., 100 watts on
1200 kc, has applied to the FCC for
authority to move into Denver and
operate daytime only.

BROADCASTING

•

Broadcast Advertising

way

of the

4

WKY'S

Oklahoma City

is

the

gins

Jobbing Capital of Oklahoma

•

Oklahoma

Oklahoma.
ample,

wholesale

City's

more than twice

handle

88%

brokerage business;

drug business;

77%

City jobbers, for ex-

of

the

85%

of the wholesale plumb-

77%

wholesale

With

electrical

WKY ranks

business.
first

.

.

.

with jobbers.

WKY

is

the

only

be-

whose

station

coverage fully coincides with the actual territories of the majority of Okla-

homa's most influential jobbers and gives them the solid selling support they

food

state's

of the wholesale

ing and heating business; and

jobbers,

is

selling begins

Oklahoma

any other city in

that of

Oklahoma

volume

where

influence in

need and want in their own markets.

With Oklahoma's

retail dealers

such weight that dealer polls in Oklahoma invariably swing

to

it

carries

WKY by a

land-

sells

your

of the
.

these

slide.

WKY

sells

for

you every step of the way in Oklahoma

.

.

.

as a selling station.

product on

WKY

•

BOTH

sides of the counter.

OKLAHOMA CITY

RE P R esentative— the katz agency, inc.

Owned

And

Operat ed

By

The

Oklahoma

Publishing

Company

—
;

Wisconsin U. Asks

50 kw. on 670
Full-time Clear

As

WMAQ

kc.

Said Needed

Facilities

Sought

SEEKING

a clear-channel outlet
State of Wisconsin, the
University of Wisconsin, operator
of the daytime 5,000-watt
on
940 kc, has applied to the FCC for
authority to go to 50,000 watts on
the 670 kc. frequency. The 670
channel is now occupied by WMAQ,
NBC-Bed key station in Chicago.
At the same time an application
was filed with the FCC for a volfor

the

WHA

untary assignment of

WLBL,

of

WMAQ's

fre-

quency, it is pointed out officially,
is based "purely on
engineering
considerations and not on any
quarrel with the present licensee."
The location of the proposed new
50,000-watt outlet would be in Columbia County, or relatively near
the State's center of population.

Evening Time Sought
In support of the application, it
pointed out that clear channels
are intended to cover rural areas
and that Wisconsin's two daytime
stations are now unable to render
a comprehensive program of adult
education because they must sign
off at local sunset. It is also stated
that Wisconsin at present has no
clear-channel stations while Chicago alone has four. There is a
popular demand, it is stated, that
the six-year-old Wisconsin College
of the Air be given in the evening.
The application, the official statement added, was submitted upon
recommendation of the principal
public educational agencies and
statewide organizations assembled
at a general meeting to discuss future plans. The application is
signed by M. E. McCaffrey, secsetary of the University's Board of
is

Begents. A letter of endorsement
signed by Gov. Phil LaFollette and
President C. A. Dykstra of the
University accompanied the application. The Attorney General of
the State will represent it at the
hearing.
Under its plan of coordinating
broadcasting activities, the board
of regents has formed a State Badio Council consisting of the president of the University of Wisconsin, the superintendent of Public
Instruction, the director of University Agricultural Extension, the
director of the Department of Agriculture and Markets, the director of the University Extension
Service, the secretary of Normal
School Begents, the director of the
State Board of Vocational Education, the dean of the School of
Education and the technical director of radio stations.

VIRGIL EVANS,

operator of

WSPA,

Spartanburg, S. C, last month was
elected to South Carolina's House of
Representatives, running in a field of
28 candidates and using radio exclusively as his campaigning medium.
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To

230

1

Clipp Manager of WFIL

TRANSFERS
kc., Raises

Saluted

by

Withycomb Takes Leave
Because of HI Health

Power;

WJSV

A UNIQUE

AFTEB

salute to its neighbor
station, WOL, was broadcast the evening of Sept. 22 by WJSV, CBS
Washington outlet, on the occasion
of WOL's shift from local to regional status. At

station succeeding

Donald W. Withy-

comb, who has

WOL

taken an extended leave of absence because of

kc. with
watts full
time, carrying
special announce-

CABP'S KIT

ments and a fea-

proposition.

program.
WJSV transcribed

ter,

1230

1,000

ture

Mr. Dolph
the switchover
ceremonies and later that evening
broadcast them again from the
disc,
along with congratulatory
speeches by Harry C. Butcher,

CBS

Washington

WJSV manager, and
WJSV sports-

Jess Willard,

Arch

vice-president;

McDonald,

caster.

WOL

William B. Dolph,
manager, spoke briefly over the CBS
outlet during the salute program.
There were salutes during the evening also on the Mutual Network,
of which
is a member. Of
particular interest were the felicitations broadcast over both

WOL

and

WJSV

WOL

to

who

owner,

LeBoy Mark, WOL's

lying critically ill
in Washington. Mr. Butcher presented the transcription, in a silver-mounted box, to Manager Dolph
for presentation to Mr. Mark.
The new
transmitter house
is located at Chillum, Md., about
one mile from the District of Columbia line. Western Electric equipis

WOL

ment

is

used throughout with two

230-foot Blaw-Knox radiators. The
new plant was designed by H. H.
Lyon,
chief engineer.

WOL

Walnut Discs
CALIFOBNIA

Walnut Growers
Los Angeles (Diamond Wal-

Assn.,
nuts), in mid-October will start a
half-hour series on a group of stations nationally in a test campaign. List of stations is now being made up. The transcribed program, being cut by WBS, Hollywood, will feature George Fisher,

Hollywood commentator, with Bill
Goodwin as master of ceremonies.
James Fonda is producing the series, with placement thru Lord &
Thomas, Los Angeles.

Skelly Picks List
SKELLY OIL Co., Kansas

WOW

Oneida Enlarges
ONEIDA Ltd., Oneida, N.

ments and two participations on
the Musical Roundup program for
13 weeks on WNAC, Boston, and
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Bridgeport,
York.

thru

manager

of

is

WHK-WCLE,

Cleve-

land, boarding an American airliner with bag in hand. It is an

BBDO,

health.

Samuel

Bosenbaum,

B.

WFIL

president,

announced the
appointment
as
Mr. Withycomb
ceased active

Mr. Clipp

management though

remaining available

in

an advisory

ordinary zipper overnighter, but
has a complete portable Philco

capacity.

engireceiver, built-in by
neers. There's plenty of room too
for overnight things and papers.
The grip is also handy on the golf
course and other remote places for

vation of Margaret C. Schaefer,
production manager of WFIL for
two years, as assistant general
manager in charge of programs,
production and personnel. Jack
Stewart will continue as sales manager with offices in Philadelphia

it

WHK

program checkups.

Joint Gas Series

Proves Successful
Industry Likely to Continue
Cooperative Advertising

NATIONAL cooperative advertising by the American Gas Association, which includes the Mystery
Chef series on a split NBC network, will likely be continued for
another three years, it was indicated by Kurwin B. Boyes, secretary of the association, in an address before the American Trade
Association Executives convention
Sept. 22-24 in Pittsburgh.
The national gas drive, now in
its third year, has kept within its
budget and has developed sustained
enthusiasm throughout the gas industry, he said, and "it now seems
certain that our executive board
will approve the continuance of
national advertising for another
three years on a probable large
scale."

The Mystery Chef, about

to

com-

its third year on the air,
"has exerted a powerful influence
on the public acceptance of gas
fuel and modern gas appliances
by thousands of listeners," Mr.
Boyes said. "Some 2,500,000 of the
Chef's fans have called at the offices o f participating companies

plete

Y.

scriptions, on Sept. 13, started a
series of 26 weekly spot announce-

WICC,

H. K. Carpenvice-president and general

"Because

(Community Plate), in addition to
its program of Peggy Tudor tran-

New

really a utilitarian

of the Association are not participating in this broadcast and because of contractual complications
a separate organization, Begional

KLZ

KFVS KGNC WKY KVOO WDAY

Blackett - Sample - Hummert,
cago, handles the account.

is

Here

Chi-

City,

WHO KGNO
WGN WOC WKBB WEBC WTAQ
KMBC WKBH WCCO KSD WIBW
KFH WNAX KWTO-KGBX
stations:

ill

for his recipe book. In radio circles
this response is considered to be
exceptional in view of the fact that
the distribution of the book is restricted and that they must call
at company offices for it. In addition, some 625,000 individuals have
also applied in person for copies
of the Chef's supplemental list of
recipes. The thousands of letters
received by the Chef and by participating
companies
leave
no
doubt that this program has more
than met every claim for it.

on Oct. 10 starts Captain Midnight,
a quarter-hour dramatized aviation program designed for children,
five times weekly on the following

nearly four years as busi-

manager of WFIL, Philadelphia, Boger W. Clipp on Sept. 19
became general manager of the
ness

6:30 p. m., the
100 -watt
shifted over to

li-

censed to the State Department of
Agriculture and Markets at Stevens Foint and using 5,000 watts
daytime on 900 kc, to the Board
of Begents of the University of
Wisconsin. It is planned to coordinate all State radio activities under the university, although it is
proposed to give up both the 900
and 940 kc. frequencies in the
event the 670 kc. channel is authorized.
The selection

WOL

all

member companies

Advertisers Inc., was formed

le-

and distinct from
Gas Association to
handle it. There is, of course, the
closest tie-in between the two or-

gally separate
the American

Begional Advertisers
is perhaps unique in that it had a
surplus which was returned to sub-

ganizations.

scribers."

Mr. Bosenbaum announced

ele-

and New York.
Mr. Clipp declared upon assuming the WFIL general management,
that every effort will be made tocloser cooperation with the

ward

—

networks NBC Blue and MBS
with which the station is affiliated,
and that emphasis will be placed
upon merchandising and other ad-

vertiser relationships. The organization will be made more flexible,
he said, with a greater degree of
coordination.

Jaspert Heads Local Sales

George Jaspert will remain as
local sales manager, and Mr. Stewart will spend more time in Philadelphia handling executive direction of the sales department, Mr.
Clipp said. He added, however,
that he does not contemplate any
mai'or personnel changes.
Mr. Withycomb joined WFIL as
general manager on Jan. 1, 1935,
after having been manager of the
station relations department.

NBC

Prior to that he

had been with M.
H.

Aylesworth,

first

NBC

presisince 1922,
both in the Nat i o n a 1 Electric

dent,

Light Association

which Mr. Aylesworth headed, and
with

NBC

as his

Mrs. Schaefer
Mr. Clipp, who was with NBC
first as a commercial engineer and
then under Mr. Withycomb in the
station relations department, joined
WFIL along with Mr. Withycomb
as business managei\ Mr. Clipp
originally was a commercial radio
operator and graduated from the
University of
Pennsylvania in
1925. He occupied an executive position in a bank in Hagerstown,
Md., until 1929 and since that time
has been in radio.
Mrs. Schaefer is a graduate of
Bosemont and has been in radio
since 1929. Beginning at WIBG,
Glenside, she moved in 1930 to
WCAU and during a period of
three years advanced there to asassistant.

sistant program director. In 1933
she became program director of
WHAT, Philadelphia, and came to
WFIL in 1936. She was named production manager there a year later.
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SALT LAKE

A MORE POWERFUL

I

AND GREATER

CITY

Penetrating
richest,

now

more deeply

into the alert, responsive Salt

extends to advertisers a "bonus" in greater coverage.

due

even brighter opportunity.

Its

facilities

•

and increased power,

.

.

largest,

.

.

.

KDYL

has always been

showmanship. Now,

KDYL

offers

you

progress can be your progress in this major market.

THE popular STATION

Now
5000

KDYL

to its popularity as the undisputed leader in

with up-to-the-minute technical

BROADCASTING

.

most important market between Denver and the Pacific Coast

a result-getter,

WATTS

Lake market

•

NBC-

RED

NETWORK

National Representative

JOHN BLAIR & COMPANY
Chicago

New York

Broadcast Advertising

Detroit

San Francisco

Los Angeles

Seattle
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P ossibly

you are an advertiser-

radio because you have envisionec

broadcasting
at

is

your most logical

an expenditure which can be

radio will

mean

so

much

capable management

a:

as

to you, st

of these

s:

WSB

Atlanta

WAGA

Atlanta

WFBR

Baltimore

WAAB
WNAC

Boston

WICC
WEBR

Bridgeport

WBEN

Buffalo

NBC
NBC
NBC
MBS
NBC
NBC
NBC
NBC

WGAR
WFAA

Cleveland

CBS

Dallas

WBAP

Fort

KVOD
WJR

Denver

NBC
NBC
NBC

Detroit

CBS

KPRC

Houston

NBC

WFBM
WDAF

Indianapolis

CBS

Kansas City

NBC
NBC
NBC
NBC

you have a

client

if expenditures

:;:ge

lijer.

Spot

sidest as

offers

— who

for

has hesitated to use

time and talent ©

you the

full

selling

If

power

you choose © Because your

first

so,

spot

of radio

step into

Buffalo

Worth

KARK

Little

KFI

Los Angeles

Rock

KECA

Los Angeles

WHAS

Louisville

WLLH
WTMJ

Lowell- Lawrence

KSTP

-|

Boston

CBS

Milwaukee
Minneapolis-St.Pau]

WSM

Nashville

WSMB

WHN

New Orleans
New York

WTAR

Norfolk

MBS
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC

KGW

Portland, Ore.

KEX

Portland, Ore.

WEAN
WRTD

Richmond, Va.

KSL

Salt

WOAI

San Antonio

KOMO

Seattle

KJR

Seattle

KHQ
KGA

Spokane

Spokane

NBC
NBC
NBC
NBC
NBC

WMAS

Springfield

CBS

KVOO

Tulsa

NBC

KFH

Wichita

CBS

Providence

CBS

Lake City

Also

THE YANKEE NETWORK
THE COLONIAL NETWORK
TEXAS QUALITY NETWORK
Represented throughout the United States by

In choice

is

doubly important. The experienced,

EDWARD PETRY

&

CO.

INCORPORATED

|pns

is

success insurance for your radio plans.

NEW YORK
LOS ANGELES

•

•
DETROIT
CHICAGO
•
SAN FRANCISCO

Visual Receivers

Pushed

in

London

EVIDENCING

a concerted drive
by British radio manufacturers
and BBC to push the popularity
and practical use of television,
equipment and technique
video
dominated the exhibits at the annual Radiolympia in London. Over
a hundred different television receivers were shown, with every
firm showing at least one model,
and bigger manufacturers displaying from five to eight.
Among the sets on exhibit, size
of the projected images varied
from 4x5 inches for the desk
models to 24x19 inches on the home
receivers. Cathode tube construction predominated, and some exhibited were to market for as low

Minneapolis, operated experimenfor several years by Dr.
George W. Young, operator of
in that city, disappeared
from the rolls officially Sept. 20
under an FCC decision refusing to
renew its application. Counsel for
Dr. Young appeared at a hearing
ordered on the renewal and indicated no evidence would be submitted in support of the application. Formerly operating in the
lower wave bands, using a mechanical system, W9XAT lately
was operating with 500 watts on
the ultra shortwaves.

as $125.

Largest Studio

BBC

For Exhibition visitors
structed what it claims

conto be the
largest television studio in the
world, with glass walls through
which an actual television broadcoaxial
cast can be watched.
cable connects the Exhibition studio with the main studios in Alexandra Palace. In addition, exterior
programs from the zoo, and a fashion show were carried.
Radio receivers exhibited incorporated push-button control and

A

Accesselectors.
dial
sories dealt primarily with television, featuring special antennas

telephone

and cables for connecting homes.
Radio dealers in the London area
at a recent meeting showed great
enthusiasm for a television sales
push. The Radio Manufacturers
Assn., which has formed a special
committee to publicize television,
anticipates 15,000 installations before March, boosting the total
number in the London area to

about 20,000.

Serial

MACFADDEN PUBLICATIONS,
(True Story), on Sept.

26 started Doc Sellers, a serial of
15-minute dramatized stories five
times weekly for 13 weeks, on

KMBC, Kansas

City,

and

WTMJ,

Milwaukee.

New York

revival in

drawing
delphia,

which 3,479,990
upon completion

of the proposed financing.

Never Silent

Louis, recently began a
24-hour operation schedule, claiming to be the first St. Louis station to operate regularly on an
around-the-clock basis. Since the
station was founded by L. A. Benson in 1922, broadcast hours were
limited to 14, until 18 months ago
when Dawn Patrol, a 3% -hour
dance session heard from midnight
until 3:30 a. m., came on the air.
Under the new arrangement, Dawn
St.

Patrol will continue from midnight
to 6 a. m., when the first early
morning program, the Breakfast
Club, comes on. WIL is using a
trailer carrying two 24-sheet billboards to acquaint
crowds with its new service.

downtown

the

in

from where

and im-

sets. Reduced inventories and more
comprehensive price agreements indicate that the industry is putting
its house in order.

Results for the

Phila-

first six months
showed distributors' sales
off as much as 60% from 1937,
with an average drop between 25%
and 45%. Despite a pickup during

was

the latter part of the period, half-

RCA

office

building,

are looked upon as stimulating demand for all types of receivers.
Extension of rural power also
promised a broadening potential
market for electrically-operated

of 1938

Comit

year sales were

transmitted by facsimile to
the RCA building site on the
Fair grounds, where a unit
has been installed for transmission and reception tests

to

facture of receiving sets; $250,000
to develop and manufacture infrared fog-piercing apparatus, and
$250,000 to develop and manufacture facsimile. The corporation has
an authorized capitalization of
4,000,000 shares of $1 par common

to

munications

home

proved prospects for motor sales

were completed and ready to
be mailed, C. W. Fitch, assistant director of the RCA
exhibit, instructed Mr. Cret
by telephone to send his

Ra-

up a revolving fund for the manu-

WIL

months, according to Dun & Bradstreet. Rising consumer incomes,

Louis Skidmore had determined from Paul P. Cret,

to
to construct five television centers
using the Priess system and to set

WIL,

World's Fair be-

blueprints of architect's revisions were almost
100 miles away, in Philadelphia, RCA's facsimile facilities were pressed into use
and the plans delivered to
the contractor within a few
minutes after he had asked
for them. After Architect

cause

consulting architect in Philadelphia, that the revisions

.

Macfadden

RCA

a statement
the SEC, $500,000 will be used

capital stock, of
will be outstanding

a dull half-year in all divisions but broadcasting, the radio
set trade opened its 1939 season
with the brightest outlook in many

a delay was threatconstruction of the
exhibit building at the

ened in

dio Corp., Jersey City, has registered with the SEC an issue of
1,000,000 shares of $1 par value
common capital stock to be offered
through Mayhew & Reilly, brokers.
The firm estimates it will receive
$1,200,000 from the sale. Of this

amount, according

AFTER

WHEN

WDGY

Video Stock Issue
INTERNATIONAL Television

SET MAKERS HOPE
FOR SALES BOOST

Facsimile to Rescue

tally

Annual Exhibit Dominated by
Television Equipment

New York

Loses Video License
TELEVISION station W9XAT,

still

below

70%

On

the basis of the improved trend in inquiries and orders, the trade estimated
that
about 4,000,000 radio sets would be
produced between July 1 and the
end of the year.
of 1937.

since Sept. 16.

Film Talent to Receive Double Amount
Paid for Radio Appearances in 1938
IT IS conservatively estimated in
Hollywood that the current radio
season will more than double talent expenditures of last year for
participation in network shows by
film talent. Already $5,000,000 is
earmarked for more than 600 film
persons

in

radio

productions

to

emanate from Hollywood. Nearly
two dozen of the major advertisers
of the country are launching their

network programs during September and October from the west
coast and in excess of $5,000,000
will be that portion of their talent
outlays to be paid motion picture

people exclusively.
The weekly payroll figures are
to run between $125,000 and $150,000,
is

it

was

said.

Furthermore,

it

expected other national adver-

will project their network
programs from Hollywood ere the
tisers

year-end, increasing budgets near
the $6,000,000 mark.

Big Pay, and Little

As

usual, top flight names will
draw the largest slice of the appropriations. Ten top film names
will take $5,000 weekly each; 25
will draw from $3,500 to $5,000
for an appearance; 50 will receive
from $2,000 to $3,500; 150 will- run
from $1,000 to $2,000 and 350 will
earn $100 to $1,000, depending upon their importance. There will
also be many in the $50 to $100
bracket.
The current season scale will not
reflect an advance over last season
in outlays to talent in the various
categories, the increases being due
almost entirely to larger personnel.
Agency buyers have so far man-

and curb the runhysteria proclivities of
motion picture stars and outsiders
to pyramid and skyrocket talent
fees, and it is doubtful if the current season will produce any variation from the prevailing fee-standards. Five thousand dollars a program continues to be the contract
stipulation between top film names
and sponsors.
In most film studios contract
players are still required by agreeaged

to control

away and

,

to appear without company
on radio programs which hold ex-

ment

possibilities
ploitation
for their
pictures. The old free-appearance
practice for personal exploitation
is practically extinct. Screen Actors Guild and American Federation of Radio Artists, as well as
other talent organizations have virtually put a stop to the practice.

Program

for Zenith Dealers
Co., Los Angeles
(radio dealers), as part of a general
sales meeting of Zenith distributors,
on Sept. 12 sponsored an early morning quarter-hour talk on KFI, that
city,
to inform southern California
salesmen what to expect in the new
1939 Zenith radios.

RAY THOMPSON
TELEVISION dominated

the annual Radiolympia held
over 100 video sets on
display. Here are three typical sets. At left is a
Scophony-Ekco television with screen 24x20 inches.

recently

in
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is a table model His Master's Voice receiver. At
right is another His Master's Voice set, with a 7%x6
inch picture. The Belling & Lee television antenna,
suitable for ordinary listeners, is at right center.

Next
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MOST POWERFUL
RADIO STATION
Through authorization of the Federal Communication Commission, KEX has been granted full time

on the

air!

Oregon for the National Broadcasting
KEX now offers this
Company's Blue Network
increased advantage to all national advertisers.
Outlet in

—

Remember, when you are using radio advertising in the Northwest, there's none more powerful,
nor a better buy, than KEX. Call our representatives
for further details.

.

KEX
RADIO STATION OF THE OREGONIAN * PORTLAND OREGON
NBC BLUE NETWORK
REPRESENTATIVES

* EDWARD

PETRY & CO., INC., NEW YORK, CHICAGO, DETROIT,
LOS ANGELES

SAN FRANCISCO,
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Educators to Use Work of Office of Education Division WHAS Host at Meeting
Million Dollars in Is Expanded by Additional WPA Grant On Educational Project
SUPPLEMENTING
pioneering
EXPANSION of the
of
All which on Nov. 14
replace
education by
Time for Programs the
Radio Division of the U.
Ofthe highly successful Brave New
WHAS,
was host at a
its

activities

will

efforts

S.

Chicago Series This Season
Given Widespread Coverage

A

MILLION dollars worth of radio time will be allowed the University Broadcasting Council for
its 1938 programs, according to
Allen Miller, director of the nonprofit organization incorporated in
1935 to further education by radio
at Chicago, Northwestern and DePaul universities. This sum was
disclosed in late September coincident with the issuing of a report
which summarized the purpose and
achievements of the Council since
its

incorporation.

Before the UBC was established,
approximately $10,000 annually
was spent by the three schools for
broadcasts, exclusive of the commercial value of the time donated
by the stations. The study discloses
that the cash appropriation for the
University Broadcasting Council
during 1938 totals $58,500 donated

by

the

WPA

was disclosed Sept.
26 by William
Dow Boutwell, director. In addition
io

augmented

and

new

grams, the

money

staff

pro-

WPA

will go
toward grants for

radio work at the
University of FlorMr. Boutwell
ida, Indiana State
Teachers College, University of
Kentucky, Louisiana State, University of Minnesota, University of
Oklahoma, University of South
Carolina, University of Indiana,
Bureau of Adult Education of the
New York State Educational Department and the Department of
Public Instruction, Schenectady.

Enlarged Staff

NBC,
MBS,

The Federal Educational Radio
Project under Dr. John W. Stude-

WENR and
WBBM of CBS,
and WIND—

$15,500; the three UBC schools,
Rockefeller Foundation,
$13,500;
$30,000. This sum, of course, is in
addition to the time given UBC
programs, time which in 1934-35
totaled $169,000; in 1938 totals
$1,000,000.

Widespread Coverage
Significant is the increase in the
value of time given the three universities before and after UBC,
since it reflects the increasing respect of broadcasters for the quality and showmanship of
programs. For the 1933-34 period, time
amounted to $116,000; 1934-35,
$169,000; after formation of the
University Broadcasting Council,
1935-36, $398,000; 1936-37, $811,000; 1937-38, $1,000,000. (The time
is computed at the then commer-

UBC

cial rates.)

Another comparison of the

inter-

est is the percentage distributions
of programs by time of day. Before

the University Broadcasting Council,
71% of the programs were
broadcast in daytime, and only
25.2% at night. The 1937 figures
indicate a reversal with 70% of the
programs aired at night, only

12.6% broadcast in daytime, and
17.4% aired on Saturday afternoon
and Sunday morning.
Coverage maps of UBC pro-

grams show that prior

to the for-

mation

of the Council primary
areas of reception were confined to
all or part of the following states:
Illinois, Wisconsin, Nebraska, Michigan, Ohio, New York, Vermont,
New Hampshire, Maine, Massachusetts. Primary area coverage
for 1938 indicates the whole of the
United States with the exception

Western

Texas

and

Western

Kansas. Prior to UBC, there was
but one network program from the
universities outside of the Chicago
area, while in the spring of 1938,
UBC had 11 network shows on the
air in a single week.
The growth of the University
Broadcasting Council is generally
attributed to its practical approach.
"We have increased the appeal of
our programs," Mr. Miller said,
"by maintaining a professional
radio techniques
which has materially raised the
level of our broadcasts. The constaff

of

following:

WMAQ of
WGN of

of

Education under a recent
grant of approximately
$200,000, which will support its
work through next June at least,
fice

skilled
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baker, Commissioner of Education,
will share in the grants and expand the Script Exchange organized last year to make available to
schools, colleges and radio stations
educational programs for local production. Funds have been collected
from the industry to support this
venture as a means of developing
educational radio programs. To
date 185 scripts have been prepared
and 145,000 copies distributed for
use on 148 radio stations.
To its staff the Radio Division
has just added Gilbert Seldes, television director of CBS and a noted
author, who will work on a parttime basis writing a new series
titled Immigrants All
Americans

—

stant training and supervision of
individual faculty members have
made many of them effective broadcasters and we have made it possible for the radio audience to hear
all of our educational broadcasts
by cooperating with stations and
securing time schedules that do not
conflict. Believing as we do that
the solution to educational broadcasting is to be found in increasing
the quality of programs, we have

concentrated upon this rather than
the quantity of broadcasts to be
built at the three universities."
The staff of UBC, in addition to
Mr. Miller, includes Parker Wheatley, assistant director; Joe Ainley,

production manager;

Henry Bar-

bour, continuity director; Malcolm
Romberg, chief engineer.
UBC programs now on the networks include: Chicago U Round
Table, NBC; Northwestern U. Reviewing Stand, MBS; Science in
the News, NBC, featuring a com-

mentator; Of Men and Books, CBS,
extemporaneous lecture featuring
Prof. John T. Frederick as book
critic;
Roving Prof, NBC, with
Prof. Wm. McGovern of Northwestern U.; From the Ends of the
Earth, MBS, drama; with Magnificent Failures and Night Skies anticipated for production on MBS.
Local fall shows of UBC will in-

Do You Know, a
gram designed to show
clude

quiz pi'othe think-

ing process, on WGN; Thinking
Straight, The City, Government

1938

World on CBS Mondays, 10:30-11
p. m. (EST) and run for 26 weeks.
The series will be devoted to dramatizations of contributions the various races have made to American

life.

Mr. Seldes was scheduled to confer on the projected program in
New York Sept. 28 with a special
advisory committee which includes
Sterling Fisher, H. V. Kaltenborn,
Reed Lewis, Marvin Lowenthal,
Louis Adamic, Dr. Esther Caulkin
Brunauer, Dr. Everett Clinchy, Dr.
Stephen Duggan, Dr. Joy Elmer
Morgan, Dr. James T. Shotwell
and Avenire Toigo.
Mr. Boutwell announced the addition of three more experienced
radio
staff.

people to his Washington
They are Irve Tunick, for-

merly continuity director of WINS,
New York, who wrote the Remington-Rand Cowboy Tom's Roundup
series; Osmund Molarsky, script
writer, who wrote some of the
DuPont Cavalcade programs, and
Selma Goldstone, writer formerly
with Roger White Productions,
New York.

now numbers 157 enwriting, production research and the operation of the
Script Exchange. About 40 of these
are stationed in New York under
the direction of Philip Cohen, who
has just returned from London
where he made a three-month study
of the BBC under a Rockefeller
Foundation scholarship. Mr. Cohen
is assisted as director by Mitchell
Grayson, formerly in the cast of
the Broadway production Having
The
gaged

meeting

radio,

in
Louisville,
in Louisville,

Sept. 30 of
leading educators and broadcasters
called together to complete the
project. For a number of years,
has been establishing listening centers throughout Kentucky
with special programs of an educational character geared for the
outlying areas. This project was
to be rounded out at the Sept. 30

WHAS

session.

Educators from Indiana, Ohio
and Tennessee and broadcasters
from the same area were to be
present. Speakers included Dr. J.
W. Studebaker, U. S. Commissioner of Education; Allen Miller, of
the University Council of Chicago,
and Sterling Fisher, CBS educational director. About 150 guests
were expected. At the conclusion of
the speeches, there was to be a
roundtable discussion. Barry Bingham, president and publisher of
the Courier- Journal and Times,
which operates WHAS, was to preside, with Mark Ethridge, vicepresident and general manager
and former
president, to conduct the round table.

NAB

staff

in

a Wonderful Time.
In addition to the Immigrants
All series, the project will continue The World Is Yours now on
NBC-Red, Sundays, 4:30-5 p. m.
Its author is Peter Harkins.

Texas Quality Network
Celebrates Anniversary
CELEBRATING

its

fourth anni-

WBAP,

Texas Quality Network,
Fort Worth, and other

member

stations

versary,

WFAA,

Dallas,

Antonio, and KPRC,
Houston, broadcast a special program beginning at 6 p. m., Sept. 10.
TQN, organized in the summer
of 1934, began operation the following Sept. 10, giving advertisers
broadcast a single
facilities
to
program covering simultaneously
four of the large market areas of
the state. The network has been
used extensively for football broadcasts, and during the Texas Cenfed several
tennial in 1936,

WOAI, San

WBAP

Chime Code
A CODED chimes system,
replacing the customary
gongs at station breaks, has
been inaugurated at WJNO,
West Palm Beach, to notify
station employes who are off
duty of any emergency arising at the station without
also informing the listening
public that the station is in
trouble. Within three days
after the new system was installed its value

was proved

when

the announcer on night
duty became ill and gave the

emergency

whereupon
another announcer, who was
signal,

listening in while driving in
his car, rushed to the station
and took over.

Abundant Life,
Business,
the News on WIND.
Programs of UBC have received
many awards. In 1937 the Chicago
U. Round Table received the award
of the Women's National Radio
Committee and the medal of merit
from "Radio Guide," as well as honmention at the Second
orable
American Exhibition of Recordings
and

News Behind

of Educational Programs. The Exhibition also awarded Science in
the News and The Right Job.

special programs to
to-coast hookups.

NBC

on coast-

Honor for McGrady
EDWARD F. McGRADY, former
Assistant Secretary of Labor,
last

month

was

named

to

who
the

boards of directors of both NBC
and RCA, was honored by the
American Arbitration Society, representing both industry and labor,
at a dinner at the Hotel Astor,
New York, Sept. 27, broadcast over

NBC-Blue. The association's first
medal for distinguished service in
arbitration was presented to the former Government
official, who is now vice-president
industrial

charge of industrial relations of
and who succeeded the late
James R. Sheffield on the RCA and
NBC boards by vote of the directors Sept. 23. Notables in public
life and heads of both AFL and
CIO unions were present to honor
in

RCA

the labor leader.

Magazine Feeler

PENINSULAR News

Service

Corp., New York, has begun a
daily program, The Hour of Spain,
to promote the magazine Spain, on

WHN, New

York, Mon. through
11-11:15 p. m. Other stations
may be added later. Agency is
Carlo Vinti Adv. Co., New York.
Sat.,

BROADCASTING

•

Broadcast Advertising
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Leading the parade of nine outstanding
dance bands to be added to

BLUE BARRON

and

his

ORCHESTRA

Well known to radio audiences from coast to coast for
his network programs. A regular Victor-Blue Bird recording band
Edison,

. . .

now play ing at the Green Room, Hotel

New York

City,

booked

for October appear-

ance at the Paramount Theatre,

New York

City.

•

NBC THESAURUS

supplies stations and spot advertisers with

program material most in demand by

listeners. It is

now

in the

process of increasing the dance section of the service, and an-

nounces the addition of nine new dance orchestras, all of which
be top-notch popular orchestras. For further particulars, write

will

NATIONAL, BROADCASTING
A

COMPANY

Radio Corporation of America Service

ELECTRICAL TRANSCRIPTION SERVICE
RCA

BROADCASTING

Building, Radio City,

•

New York

Broadcast Advertising

Merchandise Mart, Chicago

October

1,
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Power Increases
In Canada Likely
CBC May

Boost 100-Watters

To 1,000 Watts Oct. 3
By JAMES MONTAGNES
some of Canada's 100-watt
stations will receive power increases to 1,000 watts at the Oct. 3
meeting of the Board of Governors
of the Canadian Broadcasting
Corp. at Ottawa is considered
fairly certain in Canadian broadcasting circles.
The CBC general manager, Gladstone Murray, stated he was satisfied w th the work of most privately-owned b.oadcasters [Broadcasting, Sept. 1] in his recent
talk to listeners. He has surveyed
radio field th >rough!y this
the
summer, and his recommendations
for some power increases are expected to be carried by the board,
from which the recommendations
go to the Minister of Transport,
Hon. C. D. Howe, for confirmation.
Most Canadian 100-watt stations
have applied for power increases.

speculation
how many stations will receive the
increase at this session of the
board. A number have been unofficially informed, it is learned on
good authority, that their applications will be accepted.
Other matters to be taken up at
the board meeting are not yet
known, but it is expected that recommendations will be made for regional directors, the first of whom
was recently appointed for the
British Columbia region. Ira Dilworth, associate professor of English at the University of British
Columbia, has been granted a
year's leave of absence to become
CBC regional representative. He
will be mainly occupied with matters of policy and public relations.
Similar representatives are to be
appointed for the Prairie region,
Ontario, Quebec and the Maritime

CBC

is

considerable

divisions.

The appointment

of these directors is in line with
the CBC policy of winning favorable public good will, a problem
the CBC still has to overcome,
though public reaction is more fa-

vorable today than it was a year
ago. Making commercial network
shows available to the entire Dominion and broadcasting high-quality sustaining network shows have
gone a long way to win public
approval for the CBC.
This season the CBC is inaugurating a Dominion-wide drama
contest to encourage Canadian authors to write radio plays. Four
cash prizes of $250, $150, $100,
and $50 are offered. The contest
is the first serious Canadian attempt to give Canadian authors
opportunities and markets in the
Canadian radio play market.

CBC Makes Changes
CANADIAN Broadcasting Corp.
announces that on Sept. 25 its Questation, CRCK, changed call
letters
and became CBV. This
leaves only two stations
CRCY,
Toronto, and CRCS, Chicoutimi
with call letters which recall the
former Canadian Radio Broadcasting Commission (CRC). At the
same time CKPC, Brantford, has
been taken off the list of stations

—

CBC programs
and CKWX, Vancouver, has been
added to the list which now totals
56 broadcasting stations and three
shortwave outlets.
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I,

Grimm

Gardner Leaves M-G-M

To

sportscaster
has signed a
three-year contract with the station, according to H. Leslie Atlass,
vice-president
of
CBS. Former
manager of the Chicago Cubs,
Grimm joined
on July 20

among

Robert

WBBM

sponsored Sports Huddle series.

UNITED DRUG

Co.,

show featuring Ben Bernie,

run four 15-minute periods on
about 200 stations during the week
of the company's semi-annual one-

to

cent sale.

York,

Sti*eet

&

Finney,

New

agency.

is

STERLING BREWERS

Inc.,

Evans-

(Sterling beer and ale), on
Sept. 24 started Pigskin Reviews, a
quarter-hour series of football sumville,

Ind.

maries once weekly on

WMC WSM WHAS.

Ryan, Chicago,

is

& Rubber

hour

segment

for Goodyear
Co. on its quarterof the NBC-Blue

Farm & Home Hour

are

(1

to r)

Clough of Kansas City,
Phil Evans of Chicago and Don
Goddard of New York.
S.

than 100 expert farm announcers
to handle the regional broadcasts

Boston (Rexall products), on Nov. 1, will start
Rexall Magic Hour, an RCA-transcribed

Tire

Goodyear Commentators
CHOSEN from auditions of more

200

Rexall to Use

WAPI W IRE
T

Ruthrauff

&

agency.

W.

ED GARDNER,

COMMENTATORS

baseball broadcasters." He
will cover the major and minor
league meetings and the spring
training camps for
in a

Direct

C. Fields;

MacGregor to Hollywood

[Broadcasting, Aug. 1] to alternate with Pat Flanagan in descriptions of the Cubs and White Sox
home games. "Grimm has exceeded our expectations," Mr. Atlass
stated, "and has in a few weeks
pushed himself into first rank

of the Goodyear

Farm

Service series on NBC-Blue, 1:15-1:30 p. m.,
Monday through Friday, which
started Sept. 26, were Don Goddard, from NBC's news staff, who
handles the eastern area;
Phil
Evans, organization director of the
National Wool Marketing Corp.,
who broadcasts from Chicago, and
Robert S. Clough, former president of the National Association
of County Agricultural Agents,

who

is heard from Kansas City.
Sponsored by the Goodyear Tire
and Rubber Co., Akron, the regionalized farm news program, using INS, was placed through Arthur Kudner, New York.

Hollywood

pro-

ducer of NBC Good News of 1939,
sponsored by General Foods Corp.
(Maxwell House coffee), has resigned from the production staff of
M-G-M. It is reliably reported that
he will join Lord & Thomas, that
city, to produce the W. C. Fields
comedy insert on the CBS Lucky
Strike Hit Parade, sponsored by

American Tobacco Co. Fields
the

joins

month, cutting in
from Hollywood for each broadcast.
Louis K. Sidney, M-G-M radio
director, has taken over production
of the Good News series with Donald Cope, Benton & Bowles Hollyseries

this

wood producer, acting as his assistant. Gardner produced 11 of the
Good News programs, including
two of the 1939 series. He went to
M-G-M from J. Walter Thompson
Co., Hollywood, when Bill Bacher
resigned last year after producing
two Good News programs. Resignation of Gardner again intimates
that M-G-M will close the Good
News series at the end of the year.
To assist in its heavy production
schedule this fall, Benton & Bowles
has transferred Kenneth MacGregor and Al Whitlock from New
York to Hollywood. Whitlock has
been made assistant to William R.
Baker Jr., vice-president in charge
of the agency's

West Coast

activi-

MacGregor, with Benton &
Bowles for the past five years, has
been assigned to produce the Joe
Penner Show, sponsored by General Foods Corp., on CBS. While
in New York he produced Palmolive Beauty Box
Theatre, Bob
ties.

Oil

Firms Dominate Football
(Continued from page 20)

Notre Dame. On the two other Saturday afternoons, Jim Dudley will
broadcast play-by-play accounts of
Illinois U. versus the Wildcats and
Ohio State from Champaign under
Oldsmobile sponsorship. Following
the eight games Old Heidelberg
Inn, Chicago restaurant, will sponsor a quarter-hour musical football
score program on WJJD through
Roche, Williams & Cunnyngham,
Chicago.

WBBM,

Chicago, on Oct. 4 will
start Sports Huddle under sponsorship of Stephano Bros., Philadelphia (Marvel cigarettes) through
Aitkin - Kynett Co., Philadelphia
agency. The series will feature Pat

Flanagan and John Harrington

in

gridiron surveys and will be heard
Mon., Wed., Fri., 10:15-10:30 p. m.
(CST). Charlie Grimm,
baseball announcer, will alternate
on the program during the winter
and spring months. The complete
Northwestern U. schedule will also
be aired by
and on Sept.
20 a transcribed series of visits to
Midwestern campuses for interviews with coaches and star players

WBBM

WBBM

Big Ten Spot Huddle was
begun on WBBM.
titled

Other Oil Sponsors

bec

receiving occasional

Signs

WBBM

THAT

There

wbbm

CHARLIE GRIMM,
of WBBM, Chicago,

Fleetwing Oil Corp., Cleveland,
a subsidiary of Standard Oil Co.
of Ohio, is sponsoring the entire
Michigan U. schedule on WJR, Detroit, starting Oct. 1. Distribution
is in Michigan, Indiana, Ohio and
Pennsylvania. Harry Kipke, former Michigan coach, and Harry
Wismer, WJR announcer, are handling the games, Simmons-Michelson Co., Detroit, is agency.
Tulsa U. football broadcasts,

1938

sponsored by Mid-Continent Petroleum Corp., Tulsa, on KTUL, are
pushed in a pocket-size two-color
folder carrying the 1938 Tulsa
schedule, rule
changes, wigwag
penalty code and principal penalties. R. J. Potts Co., Kansas City,
has the account.
For the fifth consecutive year,
WCCO, Minneapolis, will present
Bernie Bierman, coach of Minnesota's team, in a series of Sunday
evening broadcasts sponsored b y
General Mills for Wheaties.
Games of the Washington Redskins, pro team, are being sponsored by the local distributor of
Northampton Brewing Co., Northampton, Pa., maker of Tru-Blu
beer, using WOL, Washington, with
Tony Wakeman as announcer.
Post-m ortems on yesterday's
games and predictions of probable
winners next Saturday occupy the
football experts featured on NBC's
Second Guessers series of Sunday
afternoon broadcasts on the Blue

Network, 1:30-2.

"Sleepy Jim"

Crowley, Fordham coach, and Joe
Williams, Scripps-Howard sports
columnist, handle the Eastern end;

Lynn

Waldoi-f, Northwestern coach,
and Francis J. Powers, sports writer for INS, cover Big Ten activities;
"Tiny" Thornhill, Stanford
coach, and William F. Leiser, executive sports editor of the San Francisco Chronicle, pass out inside information on the Coast teams.
Interviews with noted coaches,
dramatizations of famous games,
last minute flashes from college
campuses across the country and
collegiate music are featured in the
Gridiron Smoker, just beginning
its

fourth season on

WHN, New

Ripley's

Believe-It-Or-Not,

and

Maxwell House Shoiv Boat.
Atherton W. Hobler, president of
the agency, was in Hollywood during mid-September to discuss new
network shows starting this month,
and also conferred with Mr. Baker
on production changes.
York. Program is broadcast 9-9:30
Friday evenings.
Liggett & Myers Tobacco Co.,
New York, is recognizing the end
of the baseball season and the advent of football by replacing its
Chesterfield Sports Column, a daily
quarter-hour summary of baseball
scores and chatter that has been
broadcast each weekday evening
since April 18 on NBC-Red by
Paul Douglas, with a twice-weekly
period of football forecasts (Thursday) and scores (Saturday) broadcast at the same hour by Eddie
Dooley.
Since Sept. 22 Mr. Dooley has
been inserting his football news
into the Thursday and Saturday
broadcasts of Mr. Douglas, who retires on Oct. 1 and leaves the air
to the Dooley Last Minute Football News. At the same time the
sponsor has increased the network
from 51 to 76 stations, so that football fans in all parts of the country may hear the new series, which
will

run

until

Nov.

26.

Repeat

broadcasts have also been added,
from 12:30 to 12:45 a. m. for the
Thursday session, and from 8:45 to
9 p. m. on Saturday. Account is
handled by Newell-Emmett Co.,
New York.
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it's

only the

—

than in any previous

newal

beginning...

of

many new

this:

year— in

the re-

accounts and the signing

of old

Sure, there's

ones!

a reason

— and

it's

simply

Progressive Advertisers realize

your product with
our "Friendly Family" of 2,500,000
Italo- Americans you must advertise
that to popularize

"The

Italo -American

Way!"

your

first

sales, "it's only the beginning!"

NEW YORK

•

5000

WATTS

1

//-

o
«
o

on

quarter report of increased
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After doing so, you, too, will say,

PHILADELPHIA

It

IT'S only the beginning of the Fall
season, ye* IBC is scoring high higher

?<

CO^

2:

o

Irwin Heads

Programs
EARL

KVI Sales,
Thompson

to
IRWIN, formerly with

T.

Chicago office of Free &
the
Peters, has been appointed sales
manager of KVI, Seattle, succeeding Edward J. Jansen, who on

A NEW

"Radio Listener's Course",

instruct school teachers
in the recently
techniques in stimulating
music appreciation, is being offered
this fall by the New York University
division of general education. Dr.
Marion Rous, director of audience education at Greenwich House Music
School and lecturer for the Philharmonic-Symphony League, will direct

designed

to

and music supervisors
developed

A

"listener's log" for dethe course.
tecting themes and recording musical
reactions and a "listener's pallette"
for noting color and character of mus-

instruments will be used to analyze the major works broadcast by
the New York Philharmonic during
its
Sunday afternoon concerts on
CBS preparatory to each broadcast.
ical

Mr. Thompson

Mr. Irwin

Sept. 1 took over the post of commercial manager of KGU, HonoAt the same time, Wade
lulu.

Thompson, former program director of Strang & Prosser Adv. Agency, Seattle, was appointed program
director of KVI by Mrs. Vernice
Boulianne, president and manager.
Elvin Adams has been named director of sales promotion while
James Peterson, former program
director, has been appointed public

relations director.

Mr. Irwin will direct both the
Seattle and Tacoma sales departments. Mr. Thompson will be in
charge of all locally produced programs. He was at one time prodirector of KFAB, Lincoln,
Neb., and on the staff of
Chicago. He has written some of
the scripts for the First Nighter
program and originated the Court
of Missing Heirs on CBS.

gram

WBBM,

Cooperative on Mutual
Starts With 6 Sponsors
COOPERATIVELY sponsored by
local advertisers, the
Week began Sept. 25,

tion

MBS

network,

Show

of the

on a 16-sta6:30-7

Sun.,

The program is featuring
"the band of the week", "the song
of the week", and three two-minute news periods. R. J. Rottenberg,
vice-president and radio executive

p.

m.

of Redfield-Johnstone, New York,
the agency in charge of the program, named six sponsors already
signed, with a total of 40 planned.
The agency arranged a similar

program, George Jessel's 30 Minutes in Hollywood last year, which
was broadcast over MBS with numerous sponsors. Sponsors this
year with stations are as follows:
Howard Clothes, WOR, New York;
Chrysler

WCAE,

Corp.,

WGN,

Higby

Pittsburgh;

(department store),

Chicago;

WHK,

Co.,

Cleve-

Remar Baking Co., KFRC,
San Francisco; Alpenbrau Brew-

land;
ery,

KWK,

St.

Louis;

Gridley

WISN, Milwaukee. Other

Dairy,
stations

being used

WHKC WOL KSO

are:

WAAB

KOIL

KSTP WSPD WTOK.

COURSES
radio will

and amateur
be conducted this fall by
in television

New York

University's division of
general education. Prof. H. H. Sheldon gives the television course while

M. Cockaday, author of
several books on radio, will discuss
the practical operation of short-wave
Laurence

equipment.
designed especially for
schoolroom use by elementary grades,
Montana School of the Air, has been
resumed on KGVO, Missoula, with

Marguerite Hood and

Jimmy Barber

in charge.

RADIO

Bulletin No. 16, titled Teaching by Radio and containing six ar-

by R. R. Lowdermilk with an

ticles

introduction by I. Keith Taylor, has
been issued by the Bureau of Educational Research of Ohio State University as a handbook for teachers
using radio programs in their classrooms.

GORDON

G.

HUMBERT,

former

assistant principal of Willis High
School, Delaware, O., has been appointed supervisor of the Ohio School
of the Air, which will be revived this
semester as a project of
Ohio
State
station, after a lapse of one
year.

WOSU,

U

EFFECT
dren

is

of the

of radio listening on chilthe subject of four broadcasts

Your Child

series,

broadcast by

WNEW,

Sabra Holbrook on
New
York, each Saturday afternoon. Living Lessons in Radioland, Choosing

Programs for the Modern Child, Dialing Intelligently and Radio for Fun
are the titles of the four broadcasts,
run from Sept. 24 through
Oct. 15.

which

Vadsco Discs on 19
V AD SCO SALES Corp., New
York (Quinlax cold tablets), in addition to its Mutual and Yankee
network program, Court of Human
Relations, on Oct. 16, will start
Sunday transcriptions on follow19 stations: WNAC WCSH
WTIC WJAR WOKO WHEC
WBBM WCAU WFBR KSTP
WGAR KWK KSFO WTAG WJR

ing

KFI

KGW

KOMO.

May Add
RUDOLPH WURLITZER

INDUSTRIAL TRAINING

Corp.,

will soon start a new
disc series titled The World
Live In, five and 15 minutes, on
from 80 to 100 stations per month

Chicago,

We

during the winter. Program dramatizes unusual news events and
scenes presented in a newspaper
office

by a newspaper columnist.

Featured are Ed Prentis-, Larry
Lands, Lesley Woods, Joanne Car-

The show is written by Lucille
Fischer. James R. Lunke & As-

son.

sociates, Chicago, is agency.

Page 38

•

MINNESOTA

lis.

LINDSEY SPIGHT,

Co.,

Chicago, on Sept. 26 started Say
With Music, a thrice-weekly
quarter-hour disc series on WGAR.
The series featuring the music of
famous instrumentalists recently
started on
and the series
may be extended to other stations
during the fall. Schwimmer &
Scott, Chicago, is agency.
It

San Francisco

& Co., for the
third year is conducting a 10-week
lecture course on Radio Advertising
for the University of California Extension Division. The lectures are
manager

John Blair

of

each Wednesday night in the
Extension Division building in San
held

Francisco.

WILL,

University of Illinois station
at Champaign, 111., will broadcast 12
courses direct from classrooms this
winter, including current affairs in
Europe, international law, labor problems, American history, and sociology.
signed

institute

for

teachers,

show educators how

to

de-

pro-

grams can be used as an aid to classroom teaching, has been established
by CBS in connection with its American School of the Air. Invited teachers will watch actual broadcasts and
during a round table discussion get
tips from educators who have successfully used radio in classrooms.

ANNUAL

Hollywood announcer, has been signed as narrator
for a series of film travelogues by
Universal.

October 1, 1938

M. Sepaugh, formerly manager

L.

KRMD,

of

who has
KVOL, La-

Shreveport,

ownership interests in

KPLC, Lake Charles,
La. and KRRV, Sherman, Tex.
Studios are located in the Robert
Lee Hotel, finished with U. S.
Gypsum Co. acoustical material.
Transmitter house was built of
superrock concrete with double
wall construction..
The transmitter is RCA, with
studio equipment comprising a
speech console, two RCA turnfayette, La.;

WE

RCA

microphones and RCA
Radiator is a
175-foot Lehigh shunt - excited.
Standard Radio transcription service and Transradio Press are to

tables,

remote

amplifier.

be used.

Mr. Sepaugh has announced that
staff will include Paul Goldman, program director, formerly
with WJBO, Baton Rouge, La.;
Gail Benson, chief engineer, formerly with WJDX, Jackson; Roy
Pickett, chief announcer, formerly
with KRRV, Sherman, Tex.; W. E.
Wilkerson Jr., formerly with
KTBS, Shreveport, and KPLC,
Lake Charles; C. J. Wright, account executive, formerly owner of
his

WFOR,

studios.

tions for the participation

and spot

announcements campaign

which

Hattiesburg, Miss. The
station will be licensed to Standard Life Insurance Co. of the
South, of which George W. Covering is president. Jackson's other
station, WJDX, a regional CBS
outlet, is also licensed to an insurance company, the Lamar Life.

NEA

NBC

WHIO,

Dayton,

Dayton Board
index

of

its

has

furnished

the

of Education a card
transcription library,

which includes speeches and commentaries by men and women of national
and international importance. Transcriptions and turntables will be sent
to

the local schools to let pupils be-

come acquainted with history-making
speeches.

Plug for Paderewski
WFAA, Dallas, snared a bit
of the million dollars the motion picture
is
spending in its go-to-the-theatre drive when it recently
sold a spot to Dallas' Varsity Theatre. Standing fast

industry

Royal List Completed
ROYAL TYPEWRITER Co., New
York, has completed

spot

just

before

RCA's

Magic Key program Sunday,
Sept. 25, on which the famous musician was to play,

WFAA

talked strictly business and within a few minutes had sold the 25-word an-

—

nouncement

!

its list

On WQXR, New York, six halfhour participations weekly are used
on Musical Memory program, while
six quarter-hour participations
weekly are featured on the following programs: Musical Roundup
on WNAC, Boston; High School
Reporter on WMCA, New York;
Early Bird on WHN, New York,
and KYW, Philadelphia. The 18
stations which are using from one
to six spot announcements weekly

WNAC WHN WCFL WGN
KFI, KNX WBZ-WBZA
WEEI WHK WGAR WT AM
KDKA WCAE WJAS WOKO
WGY KMBC.
are

WFIL

Campeau Succeeds Ryan
J.

E. (Ted)

CAMPEAU,

of operations

and

Mfg. Co. Camden has started to
merchandise
through
RCA - Victor
wholesalers and dealers a furniture
polish, made to the same formula as
that used in its cabinet factory, and
plans to push the product through all
retail

outlets.

in charge

staff of

CKLW,

Windsor-Detroit, has been promoted to general manager, replacing Frank Ryan, who resigned last

month

to become public relations
counsel of Hudson's Bay Co. Mr.

Campeau has been with CKLW
it was established, and before
that was a publications representasince

tive in Michigan, Ohio

RCA

of sta-

started on Sept. 19 for 13 weeks.

against the theatre manager's
offer of a tradeout tie-in for
Paderewski's full-length picture, Moonlight Sonata, using

WMAQ

DON WILSON, NBC

conducting program tests,
the new WSLI, Jackson, Miss.,
100 watts night and 250 day on
1420 kc, is ready for regular operation under the management of

educational feature, AmerSchools, presented by NBC in
cooperation with the NEA, will begin Oct. 5, with two separate series
on NBC-Red. Dramatizations tracing
the growth and development of the
American school svstem will be heard
Wednesday, 6-6:15 p. m. (EST), beginning Oct. 5 and talks by Florence
Hale,
trustee and editor of The
Grade Teacher, will be carried Saturdays, 10:45-11 a. m., beginning Oct.
15. The dramatic series will originate
in
studios in Washington, while
Miss Hale will speak from Radio City
ica's

a

Wurlitzer

TESTING PROGRAMS

NOW

U, through its extension division, offers Minneapolis and
St. Paul writers a 34-week course in
radio script-writing, with Luther Weaver, of Luther Weaver & Associates,
Twin Cities radio advertising agency,
continuing as instructor. The course,
established three years ago by Mr.
Weaver, consists of a weekly twohour session which opened Sept. 27 at
the extension center in St. Paul and
Sept. 30 on the campus in Minneapo-

RADIO

PROGRAM

WFBM
KFEL

Industrial's Discs

WSLI, IN JACKSON,

RADIO AND THE SCHOOLS

He

and Indiana.

a graduate of St. Michael's
College, Toronto, and a law graduate of Osgoode Hall. He left a law
practice 13 years ago to enter the
advertising field. He is vice-president of the Windsor Advertising &
is

Sales Club.
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FCC

to

Probe All Broadcast Phases

Duplication, Ownership
Discs Indicated in

24 Agenda

Oct.

(Continued from -page 15)
aspects are
not totally outside the scope of its
study. For example, the ancient
bugbear of duplication of network
programs is definitely a part of
the agenda. The committee states
that its engineering department
has made a preliminary survey of
the problem of duplication. "At a
given location, either in the primary or secondary service area
of a particular network station,
the same program may be received
from several other stations," it
declares. "The extent of instances
of such duplication, the necessity
thereof, and the advisability of
regulation thereof, will be fully investigated."
Today there are no standards as
to what does or does not constitute
excessive duplication. Some are
proposed in the new standards of
casting,

engineering

engineering practice, which tie into
the pending proposed new regulations now awaiting FCC action.
But it is felt in some FCC quarters
and Commissioner Sykes has
been the most vehement critic
that there is too much sameness of
programs. He first began the crusade in 1928, and really has never
let up on it.

—

Regional Duplication

The engineering department, under Assistant Chief Engineer Andrew D. Ring, has made a survey
of network duplication. There does
not appear to be any serious problem, according to testimony in past
hearings, of widespread duplication in the primary service areas
of network stations. But the overlapping of signals of the same net-

work programs

in secondary areas
has been the center of controversy.
In the North Central area of
Ohio, Indiana and Kentucky, and
in the thickly populated Northeastern area, the complaint of
overlapping appears to be most

serious. Toward the West it beless pronounced and constitutes no problem at all beyond the
Mississippi.

exceeds
quirements specified.

signal

situations

program

down standards
sity of signals,

in terms of intenwhich will preclude

stations with given
the overlapping

affiliation

of

networks

when
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October

I,

at

the

time

sonable period.
Such a development would unquestionably be taken care of in
special regulations to govern network broadcasting. It is hardly believed the Commission would undertake to pass upon actual affiliations of stations with networks,
because these definitely would involve financial arrangements, and
there would be an inevitable conflict bordering on rate regulation.
About 200 transcription companies, large and small, have been
invited to the hearings by special
letter, along with the three national network organizations (NBC,
CBS and MBS) and 20 regional
or state networks. In addition, all
licensed
stations
have received
notices. As was brought out in the
Sept. 15 Broadcasting, the committee has thrown open the hearings to the public, with all persons

relations with affiliates and with
each other, with advertisers and

advertising agencies and with telephone and telegraph companies, as
well as facts as to their ownership
and control". By "directing" networks to appear in this way, the
committee departs from procedure
in all other hearings it has ordered,
under
which
such
appearances
have been more or less voluntary.

of the

Hollywood studios

modern design,

is

new

NBC

a classical
expected prior
in

Nov. 1, slightly behind schedule,
but in time to accommodate the
increased production load in the
western division. This will mark
the second leg in expansion plans
of the two dominant networks to
create major production units on
to

Coast, and follows CBS
occupancy of its new studios in
that city by a half-year.

the

West

Don Lee Broadcasting System.
Los Angeles, Pacific Coast outlet
of Mutual, seeking new studios
and headquarters, has completed
its survey of the Hollywood sector.
Announcement
mentarilv

that

is

the

expected raoorganization

start building operations by
the end of the year on a site bewill

tween the new CBS and NBC headquarters, between El Centro and
Argvle Aves., fronting on Sunset
Blvd.

Thus the answer

is

already given

to the e-eneral skepticism in national radio circles a i'par ago over

the imnortance of Follvwood ; n
the radio spectrum. It is alreadv
estimated that the program output
of the networks for national release is more than doubled over
that of last season, and new commitments are flowing westward
steadilv. If the present tempo of
production assignment to Hollywood is maintained, it mav b Q necessary for both NBC and CBS to
make regular use of overflow facilities before the summer of 1939.
It mav also require the networks
to build additions to their present

new

studios.

Each Studio a Unit
NBC's new studio and administration building on Sunset Blvd. &
Vine St., Hollywood, has been designed according to the unit principle
[Broadcasting,
Sept.
1].
Each studio is housed in a separate structure detached from the
main building. The four major stu-

1938

control

or

are

con-

,

stations and networks". The
committee also will investigate the
quality of transcriptions both from
the technical and program standard, since it "believes that the
giowth and the extent of use of
this type of program is a matter
not only of interest but of great

importance in broadcasting today
and should be given attention in
its

study of the industry".

The mooted
ment contract
in several

lease and
situation,

manageinvolved

pending proceedings, was

covered in a separate letter to station licensees who on the record
have such arrangements. Network
operation under lease or management contracts of a number of stations, as well as individual arrangements of that character, are
encompassed in this special aspect

The committee said
planned to make "an exhaustive

of the inquiry.
it

Management Contracts

inquiry

Makers of electrical transcriptions and recordings likewise were

tracts,

requested in a formal letter to appear. They were asked to produce
evidence "with respect to their relations with, and the extent to

fecting the management, operation,
or control of broadcast stations".
This phase, it said, "will explore
the field of so-called 'lease' and

Hollywood Studios to be Ready
Nov. 1 as Need for Space Increases
COMPLETION

they

trolled by (through stock ownership, contract, or otherwise) broad-

cast

or organizations permitted to offer
evidence. Appearances were requested by Oct. 5 in which all parties must submit an outline of the
evidence they propose to offer.
The major networks as well as
the regionals were requested to
appear at the hearings and prequalified
sent evidence through
witnesses "covering their corporate and financial history, all phases
of network operations, including

NBC

choices.

Should the Commission conclude
there is excessive duplication, it is
reasonable to expect it will lay

existing

which transgress the standards, it
is presumed that type of operation
would have to cease within a rea-

comes

Since there are no standards, the
question to be determined is whether listeners are entitled to a choice
of stations broadcasting identical
network problems. Then there is
the question of whether two stations in the same city
should
broadcast the same programs (as
occurs in certain instances), whether stations close to metropolitan
areas should be on the same networks, and, in fact, the whole
question
of
determining public
policy on the right of listeners to
have a multiplicity of identical

minimum reAnd in those

the

which

dios can handle a

major program

production and also accommodate an audience of 350 persons
each. Four auxiliary studios are
being constructed for smaller program personnel, with spectators
eliminated.
NBC recently announced it will continue to use the
present headquarters on Melrose
Ave. after the new building is put
in operation and in addition retain
the two remote studios, El Capitan
Theatre on Hollywood Blvd. and
Studio G on Warner Bros. Sunset
Blvd. lot. Studio G was built by
NBC last year and has been in continuous use.
CBS moved in April to its new
plant on Sunset Blvd., between
Gower St. and El Centro Ave. in
in

is now known as Columbia
Square. Since that time CBS has
developed smooth production routine. Its building contains a large
auditorium theatre with seating
capacity of 1,000, in addition to
six other studios, two of which accommodate 50 spectators each.
CBS also retains use of its Music

what

into

the question of con-

agreements and other arrangements with third parties af-

'management' contracts under
which persons other than authorlicensees may exercise influence over station management, operation or control" and is "deemed
most important". Licensees were
directed in the special letter to
supply the Commission by Sept. 30
with a complete verified statement
on such arrangements, and during
the hearings many of them "will
be interrogated fully" said the

ized

Commission.
Procedure of Hearing

Regarding hearing procedure,
the committee said:
"At the hearing, it is expected
that there will be represented not
only the networks, licensees individually or by organizations representing various groups, such as
the network affiliates and the socalled independent stations which
have no network affiliations, etc.,
and the transcription companies,
but also many persons, organizations and groups having a special
interest in the investigation because of the present and future
importance of radio broadcasting.
It will not, therefore, be possible

and the

to estimate how long the hearing
will take until after all of the responses to the Notice of Hearing

St.,

have been

Box Theatre on Hollywood

Blvd.,

CBS Playhouse on Vine
with seating capacity of 1.000

and

1,050 respectively. Don Lee,
besides using its own studies in
downtown Los Angeles, also is
forced to use outside accommodations for audience shows.
It is expected that by the time
the Don Lee Broadcasting System
building is ready early next year,
there will be housing facilities
erected adjacent to the three network structure for advertising
agencies, artist bureaus, program
builders and other concerns allied
with broadcasting. Already buildings are being designed and tenants are reserving space for their
organizations. It is thereby planned
to have the Hollywood broadcasting and allied industries located in
one centralized area.

filed and analyzed. As
soon as possible thereafter the
order in which matters will be
gone into and appearances called
will be decided by the Committee.
A further public statement concerning these procedural matters
will be issued at that time."
Together with the list of network
licensees requested to appear, the
committee issued a paragraph-by-

paragraph statement showing matters to be covered in the investigation [see page 15]. The magnitude

of the inquiry was revealed in it,
disclosing that practically every
phase of broadcast operation
against which there has been complaint or even trade conservation
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of Blaw-Knox Company
2038 Farmers Bank Building

Pittsburgh, Pa.

Offices in

New

York, Chicago,

Philadelphia, Birmingham, Detroit

WOKO
WBAL

.

.

.

.

......

WGR-WKBW
WCKY

WHK

.

.

.

.

.

KGKO
KMBC
KHJ

WREC

San Diego

Baltimore

San Francisco

Buffalo

Santa Barbara

.

...... Cincinnati
.

.

.

.

.

WHKC
WIS

Albany

.

Cleveland

Columbus
Columbia, S.C.

.

.

.

.

.

.

.

Ft.

.

.

.

.

Worth- Dallas

.

Kansas City
Los Angeles

......

Memphis

* As we go to press, the foregoing stations constitute the Gold Group. Additional stations
are being added regularly to complete the major market coverage of the United States.
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THE WORLD
TRANSCRIPTION
SYSTEM
"Tested Stations of the Nation"
ON OCTOBER

1,

new

1938, an entirely

broadcasting unit "takes the air"!

.

.

transcription campaign on a group basis, absorbing

type of

The World

.

mechanical

Transcription System! Tested stations— dominant in
their markets, leaders in the civic life of their
ties,

and strong

in sales effectiveness— now

new "Gold Group".

.

.

the

first

all

communi-

form

A NEW Medium

coast-to-coast completely

Step in Radio

for buying selected markets.

a great

will

The World

buy

buy

a selective

campaign with the

ment

new step in radio Advertisers and
!

a flexible

their agencies

be interested in learning about the

offers

effi-

and economy of network broadcasting—

advantages and budget savings this

Transcription System offers both the national and
regional advertiser an opportunity to

possible to

ciency, control

Broadcasting System in making available to advertisers

new plan

for Advertisers

Thus, today, the World Transcription System makes

These tested stations now join with the World

a

part, but maintaining

tive broadcasting.

it

NEW

whole or in

the flexibility and other desirable features of selec-

radio's

flexible-market group of radio stations!

A

costs, in

and

WBS

many

sales

latest radio

develop-

invites their inquiries.

Address

World Broadcasting System, 711 Fifth Ave.,

New York.

WORLD BROADCASTING SYSTEM
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HOLLYWOOD

World's vertical-cut transcriptions account for
70% of all sponsored radio recording. Only

World

delivers true

Wide Range

quality, be-

cause only World records on Western Electric

SAN FRANCISCO

equipment, by the Western Electric Wide
Range method. There's nothing finer on the
air! Hearing's believing. Ask for an audition
at the nearest World office or member-station.
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Under Scrutiny

groups

so-called

cial

radio,

how

to duck.

finally has shown its hand in the
"chain-monopoly" investigation. It
takes little more than a glance at the notice
of hearing to ascertain that "chain" and
"monopoly" are rather empty words and that
the investigation actually will be a penetrating
inquisition of broadcasting as an industry.
That should have been obvious at the start.
How is it possible to survey the status of the
networks without inquiring into affiliated stations, which really are the networks? But the
notice goes far beyond that. The whole field of
transcription broadcasting is included. So are
the fiscal relations of stations with networks,
with advertisers, with their representatives,
with agencies and in fact every piece of the
jigsaw that makes up broadcasting by the

—

plan.

There is no apparent hostility in any legitimate quarter over the investigation, and there
shouldn't be at this stage. But the FCC's
notice of hearing, and the accompanying data,
go far beyond anything anyone apparently
contemplated. That still doesn't mean that
broadcasters, or any group in the industry,
should kick over the traces. But it does mean
•

they should make every preparation to protect
their interests.

The unusual importance attached to transcriptions by the FCC Committee is noteworthy. Does it want to ascertain whether
transcription growth has been stifled by the

The rate-regulation bugbear has been

among

holders

would assume responsibility of
approving or disapproving network affiliations,
it most certainly can prescribe standards of
believe

it

coverage to check duplication of program service.

Like

all
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Com-

ceeding is a serious one. It has often been
said that radio is a medium for tremendous
good or evil, depending on the manner in which
it is operated. We feel the same way about this
"chain-monopoly" inquiry. It will be good or
bad depending upon the manner in which the
Committee acquits itself and the seriousness
with which all segments of the industry take

ber.

CANADIAN

Broadcasting Corp. has published
for Announcers, setting
forth the standards of English used by its announcers. The book sells for 25 cents, and was
prepared by W. H. Brodie, appointed last year
as coach to announcers. The book deals with
the correct methods of announcing under five
general headings articulation, pronunciation,
how foreign words should be pronounced,
proper names, musical terms. The preface is
written by General Manager Gladstone Mur-

CBC Handbook

—

ray.

A REVISED

bibliography

of

current

radio

references, giving titles, prices, publishers and
publishers' addresses of books and pamphlets
covering all phases of radio, with

available

particular emphasis on technical publications,
has been compiled by Lawrence D. Batson, of
the Electrical Division of the Department of
Commerce, and is available from that agency
in

61-page mimeograph form.

CORNELL-DUBILIER
Plainfield,

authored

N.
by

Electric Corp., South
has published a 275-page book
Paul McKnight Deeley titled

J.,

Electrolytic Capacitors. Included are detailed

it.

descriptions, photographs

Hecklers'
ticians

to

station licensees, the

investigation as a field day to troop out grievances against any element in radio. The pro-

The FCC Committee has "requested" 194
transcription companies to appear and produce
evidence. Transcription companies are not licensees of the FCC; there appears to be no
legal basis for "commanding" their appearance, though it goes without saying that the
ter of fact, a substantial number of the companies listed as transcription producers are
small operators, primarily on the Coast, and
probably will not appear.
The investigation conceivably can result in
changing the complexion of the network maps.
The Committee proposes to go extensively into
duplication of chain programs. While it is hard

all

is

THERE

a mat-

dis-

apparently fishing for something else.
It will have for the first time a full accounting
of station ownership. It will be able to ascertain how much of the industry is controlled
by newspapers, for contrary to the air of
quiescence now, that is still a live subject. It
will learn also about interlocking ownerships,
and that smacks of an effort to ferret out any
restraint of trade tendencies.
In these columns we have said before that
no group in the industry should regard the
mittee

Scientific Aids to
Learning, 41 E. 42d St., New York, has published a report designed to provide school administrators with cost figures on auditory aids
to class rooms. Four methods are covered
Broadcasting through commercial stations;
through an ultra-high frequency station owned
by the school system; wire lines; recordings.
Extensive data are provided in the appendix
on the expense to be met in setting up a transmitter for use on the 41,,000-42,000 kc. educational broadcast band.
The report was prepared by John V. L.
Hogan, NAB engineering chairman, and R. M.
Wilmotte, consulting engineer. Director of the
Committee is Irvin Stewart, former FCC mem-

a book

pelled as well as could be expected in words.
But in inquiring deeply into corporate stock-

gram material?

As

Chairman McNinch has thrown

attacking everything about commeras in the past. But broadcasters
have become callous; they expect brick bats
from the usual sources and by now they know

networks? Or, at this late date, does it intend
to determine whether transcriptions are fit pro-

front-line companies will be there.

paul brines
DAVID H. GLICKMAN

the sessions wide open. There will be anti-radio

THE FCC

American

•

the title Auditory Aids in the Class

Room, the Committee on

Hex

must be something mystic about poliwho fight radio. Like his radio-baiting

Texas colleague, W. D. McFarlane, New York's
stormy legislator, John J. O'Connor, has gone
down to defeat in the Democratic primaries.
The fact that McFarlane had the President's
blessing, while O'Connor was singled out for
Presidential "purge", does

not alter the re-

We

do not imply that the anti-radio diatribes of these House members resulted in
their defeat in the recent primaries. Radio
did not lift a finger in opposition. There were
other and more important issues in the case
of the chairman of the House Rules Commit-

And in the Texas campaign, so far as
known, there wasn't even mention of McFar-

tee.

lane's repeated onslaughts against radio.

But one thing appears to be certain: Antiradio crusades don't win votes. That listeners
generally are satisfied with their broadcasting
has been more than amply demonstrated. The

illustrat-

characteristics
of

electrolytic

rantings of politicians to do this or that with
radio apparently fall on deaf ears as far as
the voters are concerned, and those voters
constitute radio's listeners.

Of course, Rep. O'Connor, nominated by the
Republican party, may be that party's candidate

sult.

and charts

the theory, construction,
and application of all types
capacitators.

ing

in

the

November

elections,

despite

his

Democracy. He also is expected to
run as an independent, and may yet win. Rep.
McFarlane, beaten in a runoff two months ago,
life-long

not expected to be a candidate.
known that practically all of the
anti-radio attacks in the House, of the past
few sessions have been inspired, if not conceived, by the same little clique outside of
Congress. It would appear, in the light of the
O'Connor and McFarlane fates, that other
members of Congress will at least think twice
before swallowing the same sort of pap at
the next and future sessions.
is

It is well
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HAMMONDS CHAFFETZ,

forme,

special assistant to the Attorney Gen-

NOTES
REUBEN CLARK

J.

former

Jr..

Ambassador to Mexico, has been
named president of the Radio Service
U.

S.

Corp. of Utah, operating KSL. Salt
Lake City, succeeding Bishop Sylves-

Cannon. He is chairman of the
committee of the Foreign
Bondholders Protective Council Inc.,

ter

executive

director of the Equitable Life Assurance Society and First Counsellor
in the
Presidency of the Mormon
Church. Earl Glade continues as KSL
a

managing

director.

RICHARD

C.

PATTERSON

Jr..

former

executive
vice-president
of
NBC, now Assistant Secretary of
Commerce, spoke over NBC-Blue
Sept. 27 on the Government's mo-

nopoly inquiry.

THOMAS
pointed

L.

BROWN

manager

of

has been ap-

WHDL.

Olean.

N. Y., by President E. B. Fitzpa trick,
succeeding Leonard L. Hofmann, resigned.

ALFRED

WAR CLOUDS gathering more and
more thickly over Europe during
the last few weeks have focussed
the attention of the world on
Czechoslovakia's Sudeten territory
and on the capitals of Europe
where statesmen in endless conferences plotted the paths that might
lead to peace or to war.
Throughout America millions of
families stayed up past their usual
bedtimes night after night, listening to bulletins of last minute
news flashed from London, Paris,
Berlin,

Prague, Warsaw, Moscow

and Rome; listening

to the voices

presidents, dictators and premiers telling the world their hopes
and fears; listening to first-hand
descriptions of events by famous
foreign correspondents
listening
to interpretations of the news by
of

;

commentators who draw
upon their intimate knowledge of
European history to give their

expert

audiences a clear picture of each
critical event and its significance
and probable result.
In the front rank of these interpreters stands H. V. Kaltenborn,
ace news analyst of CBS and dean
of all radio commentators, who
though of German descent has
never once shown a disposition to
be anything but factual, fair and
objective
has
practically
never
been accused of untoward partisanship by his vast and intensely loyal
audience.
From six to ten times a day his
clear, crisp, professorial voice has
been going out over the network, perhaps in a trans-Atlantic interview
with some front-page figure from

—

whom

Kaltenborn skillfully draws
the essential facts of his view of
the situation, perhaps in an analysis of a preceding speech or newscast, but in either

event presenting

a clearly denned and easily understood picture of what is happening.

Between broadcasts his tall somewhat rotund figure may be bent
over

a

listens

shortwave receiver as he
to

command
him
and make
ling

news from abroad, his
of four languages enabto digest what he hears
his notes without aid of

BROADCASTING
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translators, or seated at a desk
piled high with copy from the everclicking news service teletype machines.
Before the mike he is completely
at ease, talking freely without a
script and with only occasional reference to his handful of notes. His
gestures, like his voice, are quick

and

nervous but rather
signs of a quick-acting mind which
crisp, not

goes at once to the heart of the
subject at hand with scarcely a
pause for eliminating the nonessentials.

A born public speaker, who during his newspaper days spent almost as much time addressing audiences as he devoted to his writing,
Kaltenborn was a natural for radio, and it is not surprising that
he began his broadcast commentaries on current events, and at
the same time gave radio one of
its
most popular types of programs, almost as soon as the beginnings of radio itself.
This was in 1922, when the
Brooklyn Eagle decided that if its
associate editor's lectures on current events could pack the paper's
auditorium each week they could
just as easily catch the interest of
the vast audience of radio. This
decision, although its logic has been
more than justified by subsequent
events, cost the Eagle its most enterprising employe, for once in radio Kaltenborn devoted more and

more attention to this fascinating
new medium of news purveyance
and for more than ten years now
he has been "editing the news" over

CBS.
During this decade Kaltenborn
has watched and aided in the development and perfection of radio's
facilities for newsgathering, but
he has never allowed himself to become entirely dependent on news
collected by others. Spending several months of each year abroad,
he has maintained his first-hand
contacts with the names that make
news. He has interviewed Mussolini, Chamberlain, Eden and Benes
and was one of the first party of

American journalists to be received
by Hitler after the fuehrer's as-

Broadcast Advertising

J.

WOR.

McCOSKER,

president

of
Newark and chairman of
the board of MBS. on Sept. 22 celebrated his fifteenth anniversary in
radio.

THOMAS

STILES

A.

has been appointed assistant to Frank E. Mason.

NBC

vice-president, and will work in
the International Division of NBC.
directing Spanish programs to South

eral, and Edward Wheeler, son of
Senator Wheeler, of Montana, have
joined the Washington office of the
law firm of Kirkland. Fleming, Green.
Martin & Ellis, of which Louis G.
Caldwell is resident partner. Mr,
Chaffetz, who becomes associate resident partner, handled the Department of Justice anti-trust case against
the oil companies in Madison, Wis.,
and will engage in general practice.

Mr. Wheeler, who was graduated
from Harvard Law School this year,
also will engage in general practice.

JACK KEMP

joined the commercial
department of CJRO. Whrmnpe. Sent.
15. He had been with
and
CKCK. Regina. and recently CKSO.
Sudbury, Ont.

CHWC

CARL ARGABRITE.
KWTN. Watertown. S.
the sales
Col.

KIUP, Durango.

of

staff

formerly of
has joined

D.,

HAYEK

EDGAR

L.
president
of
Albert Lea. Minn., and Mayor
of the city is recuperating from an
operation at the Kahler Hotel in
Rochester. Minn.

KATE,

DON ROBBINS,

formerly San Fran-

sales
manager for the McClatchy stations and representative of
the
California
Radio System, has
joined KYA. San Francisco, as account executive.
cisco

S. S. FOX. president and manager of
KDYL. Salt Lake City, entertained

Don

NBC

E. Oilman.

and the

KDYL

vice-president,

staff at a

dinner narty

Room

of the Hotel
Utah Sept. 13, celebrating the open-,
ing of the new 5,000-watt transmitter.
in

Lafayette

the

EDWARD ROBINSON,

WJTN.

Jamestown. N.

formerly of

Y.. has joined

Mr. Stiles, formerly with
various oil companies in New York, is
a graduate of Columbia University
where he did post-graduate work in

WSYR, Syracuse.
HAMILTON-WEIR, manager of
WLEU. Erie. Pa., addressed the Erie

Spanish.

Kiwam's Club Sept. 20 on "Rambling
in Radio Broadcasting", an account

America.

ROLAND FORD,

formerly of C.IOR.

Vancouver, joined CKOV.
as
commercial
manager,
Oct. 1.

ANTHONY

J.

Kelowna.
effective

KOELKER.

farm editor for the

last

NBC

four years,

has been named assistant agricultural
director of NBC. according to an announcement Sept. 23 by Niles Trammel.
NBC vice-president, Chicago.
Koelker's new duties under William

NBC

director of agriculture,
E. Drips,
start immediately.

FRED HORWITZ,

account

execu-

of KDYL, Salt Lake City, and
Al Priddy, announcer, are fathers of
girls born recently.
tive

HENRY HOWARD

Jr..

graduate of

Law

School, has joined the
as junior
legal department of
attorney in the New York division.
the Yale

NBC

cent to head of the German government. His familiarity with these
men and with the European scene
gives him a great advantage in interpreting events such as those of
the present.
His travels also produce occasional opportunities for news scoops
which he is quick to grasp. Outstanding was his broadcast of a
battle between the Spanish Loyalists and Rebels in the summer of
1936, when he crouched for nine
hours in a bullet-pierced haystack
between the two armies, waiting
for word that the connections had
been made across the Atlantic.
When that word came, Kaltenborn
described the conflict for the CBS
audience, his remarks punctuated
with artillery fire, the first time
that active guns of war were ever
heard by radio listeners at home.
For this event he was awarded the
Headliners Club gold plaque for

the sales staff of

V.

of

the

from

development

start to
ment, television.
its

AMOS BARON,

KEHE,
tive,
city.

its

of the industry
latest develop-

having resigned

ass

Los Angeles, account execu-

has

FRANK

joined

M.

KFI-KEOA.

McKELLAR,

that

former-

magazine publisher and past president of Los Angeles Advertising Club,
has been appointed account executive
of Don Lee Broadcasting System.

OSBORNE

BOND,

for the lasr
B.
director of media operations for Joseph Katz Co., Baltimore,
will return to New York after Oct.
1 as business manager of E:lk.% V a <»
a sine.

four years

DAVID
RCA

SARNOFP,

president or

and chairman of NBC, returned
Sept. 21 on the He de France from
a European trip.
the year's best foreign radio reporting.
Despite such adventuresome
achievements as this and as the
time in China when he escaped execution by a company of bandits by
displaying his boyhood trick of bal-.
ancing a straw on the end of his.
nose and so amazing his captors
that they allowed him to go free,
Kaltenborn is no romantic reporter
of the movies. Just past 60, tal}
and with a tendency to putting on.
weight that is only partly over.
come by his devotion to tennis, he
appears to be a substantial, sue-,
cessful business man, not unlik6

neighbors in Brooklyn, where
he has lived for nearly 30 years.
The son of a former Hessian offi-.
cer who came to America wher)
his

Hesse was amalgamated with Prus-.
sia in an earlier "anschluss" thai]
(Continued on page U8)

October

J,

1938

•

Page 45

:

DAVE TANZMAN

and Wilfred
both of WOV-WBIL, New
York, have been promoted from traffic
to program
department and in
charge of the traffic department, rePerez,

BEHIND

spectively.

KENNETH MILLER

has

resigned

from the announcing staff of WlP,
Philadelphia, to become assistant edu-

BARRETT

MAURICE

cational secretary of the Philadelphia
Health Council. Tom Dane succeeds
him at WIP.

been

has

WHN, New

made production

chief at

Yor.k, to succeed

Gene Ford, who

LEO TRAINOR

will

chief
Ont.,

KEN DOLAN,

partner in the firm
of Dolan & Doane, Hollywood radio
talent agency, and Shirley Ross, radio and film actress, were married in
Las Vegas, Nev., on Sept. 17.

OTTO WEBER,
UP Des Moines

formerly with the
bureau, has joined
the news staff of WHO, Des Moines,
repla-cing Adolph Schneider, who has
joined the NBC special events department in New York.

KEVIN SWEENEY, formerly Los
Angeles representative of ReynoldsCarver, New York public relations
concern, has joined the CBS Hollywood sales promotion department as
writer.

GEORGE CALLISON,

announcer of
Jamestown, N. Y. has taken
over the station's Timekeeper program, replacing Jan Costley, who re-

WJTN,

cently joined

WSYR,

WJTN

the

WSYR,

has

production

de-

partment.

JACK NEGLEY,

WINS, New

announcer of

York, has gone to Dela-

ware Water Gap for two weeks to
make a movie short for Warner Brothers with Floyd Gibbons.
B. CLARK, sports announcer of
WPTF, Raleigh, is writing a footJ.

page to be featured weekly during the grid season in the North Caro-

ball

State Magazine.

lina

DAVE DAVIDSON, New
LOUIS RADIO

executives from all seven of its stations go on the
air for a roundtable discussion of the industry in a half-hour program
on KMOX. Representatives of every commercial station in the metroGeneral Manager
politan area responded to the invitation of
Merle S. Jones and Public Affairs Director Jerry Hoekstra. In the photo
are (1 to r, seated): Bart Slattery, WIL; Walter W. Head, president of
the General American Life Insurance Co., and chairman of the discussion; Merle S. Jones, KMOX; George Burbach, KSD. Standing (1 to r)
Robert Convey, KWK;
John C. Roberts Jr., KXOK; A. S. Foster,
William West, WTMV. The history of radio in St. Louis, its present
status as a local industry and its plans for the future were outlined
in the informal program, believed the first of its kind in the Midwest.

ST.

KMOX

WEW;

Syracuse. Gor-

don Gray, formerly of
joined

McHUGH

HERBERT

FLAIG,

Tomorrow program. Miss Hart

WORL

NBC

recently to join

left

in Chi-

cago.

JOE GOTTLIEB, assistant program
director of WCAU, Philadelphia, is
to be married Oct. 9.

WARREN MEAD,

announcer

WTM.I, Milwaukee, on

of

Sept. 8 mar-

ried Maryalice Riley.

TOM McMAHON,

football

reporter,

has signed to announce Syracuse University grid contests on WSYR, Syracuse, while Fred R. Ripley again will
handle the commercials and commentaries during the '38 season.

CECIAL HUBBARD, announcer with
KTUL, Tulsa, recently married DoroMcCune, radio

thy

script writer. Mrs.

Max

Sandler, nee Vivian Stern, has
returned from her honeymoon and resumed as traffic head of KTUL.

ROBERT

R.

ALEXANDER,

former-

ly a comic strip artist in California,

has joined the continuity department
of KTUL, Tulsa, Okla.

MYRON DRAKE,

recent graduate of
the University of Iowa, has joined
KTAR, Phoenix, Ariz.

BOB POOLE,

formerly of
Greensboro, N. O, has joined
New York.

HELEN SHORT,
G.

Lasky,

Francisco,

Hancock

WNEW,

secretary to Philip
of KSFO, San

manager
recently

married

Willard

of Oakland.

LAYMAN CAMERON,

WXYZ,

WBIG,

BILL WARNER,
Sioux Falls,
Shenandoah.

Detroit, has joined

KWK,

Louis.
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St.

Francisco,

of KSFO, San
the father of a girl born

GUILD,
is

formerly

of

J.

Shreveport, La., as writer-announcer.

BEVERLY GAY,

former radio writer

JANET HUNT has joined the special
events staff of WAAT, Jersey City.

HOWARD BARLOW

recently signed
a three-year renewal contract with
CBS that will continue him as the
leading
CBS symphony conductor
until Oct. 10, 1941.

SAM

SCHIFF, with CBS as service
supervisor for eight and a half years,
on Sept. 26 joined Kated Enterprises
Inc., New York, radio productions, as
vice-president.

JOHN FOLSUM

has been appointed

head of the recently established news
department of WJNO, West Palm
Beach, Fla., and will be responsible
for collecting local news for the station, which receives its national news

UP wire service.
EARL GODWIN, president of the
White House Correspondents Assn.
and news commentator on WMAL,
from

its

18-hour

Washington,

on Sept. 26 began a
of five-weekly news commencarried throughout the Southeast and South Central states as part
of NBC's new Farm Service.

series
taries

KEN FROGLEY,

at one time radio

Los Angeles Daily
and Evening News, and now sports
editor of both the

has started a
weekly quarter-hour program, Hot
Stove League, on KFI, Los Angeles.
editor

the Daily,

of

KALB,

LOUDON

Alexandria,

La.,

has
joined
succeeding

1938

to

formerly night
supervisor of NBC, San
Francisco, recently was transferred
to the production department. Jerry
McGee, formerly assistant night program supervisor, is now supervisor of

program

sound

effects.

NORRIS WEST, assistant program
director of WCAU, Philadelphia, has
been put in charge of

WCAU

all

ANNE HENRY,

H.
Min-

secretary to Earl

Gammons, manager

of

WCCO,

radio writer and
producer who recently resigned as
manager of Conquest Alliance Co.'s
domestic program division, has joined
Viking Radio Productions as general

lo

manager. Company has moved its
fices to 11 W. 42d St., New York.

Beach, Cal., is the father of a
born Sept. 6 in Seattle.

of-

JACK HURT,

veteran announcer at
KGKO and other
Texas stations, has taken over the
Texas State Network's Sport News
program nightly keyed to the net from
KFJZ, Fort Worth.

KTAT, KTSA,

MARGUERITE HOOD,

formerly on
the faculty of Montana State University, and Nick Marianna, graduate
of the University's school of journalism, have joined
Missoula.

KGVO,
JAY FARAGHAN has resigned from
WIBG, Glenside, Pa., to join WIBM,
Lansing, Mich. Bob Knox has taken
Musical Clock proover the
gram, formerly directed by Mr. Faraghan.

WIBG

formerly of
D., has joined

KIUP, Durango,

Col. along with Paul
Stevenson new to radio.

EMMERSON RUSSELL,
of

the

Champaign

Tuscola,

111.,

has

manager

studios of
joined the

edu-

cational programs.

ALLAN WILSON,

WDZ,
main

Tuscola studios as program director,
succeeding George Losey, who has
WLS, Chicago. Bill Spencer,
formerly announcer with WDZ, has
joined WIBC, Indianapolis, and Herman Foster, engineer, has joined
WLBC, Muneie.
joined

Jack Elbert, who recently returned
Louisiana State University.

sports director.

ROBERT DWAN,

WEW

WM. J. CODDING,
KWTN, Watertown, S.

edi-

radio director since
1930 and stage and screen actor, on
Sept. 19, joined the staff of Phillips
H. Lord. He will work with Mr.
Lord on the Seth Parker and Oang
Busters shows.

handled the
Strange Facts feature on
and was sound effects
engineer on KMOX.

in speech at Wisconsin U., has joined the continuity staff
of WJJD, Chicago.

York, as

JAY HANNA,

Kampe formerly

and instructor

WMCA

Harold Janis,

is Andrew D. Ring, assistant
chief engineer of the FCC in
charge of broadcasting.

announcer of WCFL,
Chicago, married Miss Virginia Isacson on Aug. 28.

WMCA, New

High School Reporter, Saturday program under the direction of

ability of stating from memory the call letters and location of every longwave broadcasting station in the United
States. Only other person in
radio who can do this it is
believed, stating the call if
you mention the city or the
city if you mention the call,

formerly of KSOO,
has joined KMA,

formerly with

Biow Co., Phillips H. Lord and
Winer Co., New York, on Sept.

tor of the

staff of WIL,
St. Louis, claims the unusual

S. D.,

AUDREY MAYS,

GORDON
formerly of

WALTER

19 joined

nouncer on the

events
director of WLW-WSAI, Cincinnati,
is to marry Florence Gebhardt Oct. 1.
special

BILL LEYDEN,

of

for-

relations director in charge of special
events of KYA, San Francisco.

the
the

Knows His Stations
MEL KAMPE, youngest an-

KGMB

17.

Bennington

CARLOS W. HUNTINGTON,

mer California State registrar of contractors and director of the department of vocational and professional
standards, recently was named public

recently.

graduate of the University of Missouri School of Journalhas
ism,
joined the sales staff of
KVOE, Santa Ana, Cal., along with
Fred Briggs, formerly of
and
KGU, Honolulu.

Walter Thompson Co., Hollywood, is
now on the staff of KWKH-KTBS,

College graduate credited with having
staged the first television production
of BBC. has joined WORL, Boston,
to take over Elizabeth Hart's Woman

York, has

joined the station relations and sales
promotion department of Radio Transcription Co. of America, Hollywood,
specializing in merchandising.

EMANUEL DEMBY,

JACK O'MARA,

JAMES F.
Jr., office manager of Music Corp. of America, Beverly Hills, Cal. talent agency, and
Edna June Cantor, daughter of Eddie
Cantor, comedian, were married Sept.

JANE WOODHOUSE,

has been appointed

announcer of CKOV, Kelowna,
coming from CFCN, Calgary.
Before that he had been with C.IOR
and CKMO, Vancouver.

handle stage productions for Loew's
Theatres in Washington and Baltimore. Mr. Barrett has directed Broadway plays and acted in motion pictures. Recently he played in The Rise
of the Goldbergs for radio, and was
with NBC and CBS.

neapolis, will
Oct. 8.

marry Theodore

CLETE ROBERTS,
and news editor

of

chief

J. Jag-

announcer

KGER, Long
girl,

•

JAMES GIES, new to radio, has
the publicity department of
WNAX, Yankton, S. D.
BOB GILLESPIE has joined WATR,

joined

Waterbury, Conn., as a sponsored
Hollywood news commentator. Charles
public
relations
of
Cutler,
head
WATR, Waterbury, Conn., is writing
a radio column for the Waterbury
Democrat.

DICK RAND,
Ore., is the
Sept. 17.

of KALE, Portland,
father of a boy born

JOHN RYDER,

of the

CBS

Holly-

wood tours department, discussed "Radio and Its Part in Modern Life",
before the Riverside (Cal.) Kiwanis
Club Sept. 24.

JUAN VALENCIA,
WAAW, Omaha,

of

Hadden

staff musician
married Doris

Sept. 19.

GARY BRECKNER, CBS

Hollyevents announcer, was
guest speaker at the Kiwanis Club,
Torrance, Cal., Sept. 26. His subject
was "Behind the Scenes at Columbia Square".

wood

special

of WNAX, Yankton,
married Eleanor Frank,
musical department.

RAY CLARK,
S. D., recently

of the
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Detroit Business Gets ZZTSignolSpeed fyouti Sale* pAofuun o^lVlffJ

Shopping Scene Downtown Detroit, Monday, Sept.

12,

1938

ONCE AGAIN

the eyes of the world are on Detroit.
1939 automobiles are rolling off production
lines; being rushed to dealers' showrooms throughout

The new,

Detroit and the nation.

The importance

of this increas-

ing activity in Detroit can best be measured

by the

fact

that the automotive industry, from the year 1900 through

Knudsen Predicts
Production Gains
NEW YORK, Sept. l°.-(£>-Wilof
president
11am S. Knudsen,
predicted toGeneral Motors Corp.,

Sy St

automobile

production^

an increase of -5
1939 would show
1938.
over
cent
per
30
to
Jye-week
Knudsen, sailing for a
tour

^>o^V

of

his

company

s

European

-«MHg

prediction
plants, based his
and used car stocks
fact that new

^NeveXfore
/severe drop

has there been such
cent
as the 50 per

1937 paid out
in

wages and

EIGHTY-FOUR BILLION DOLLARS
salaries

WW

J offers radio advertisers a direct avenue of
approach to Detroit's buying-power homes. Its eighteenyear-old heritage of fine programs and unceasing effort
a standing in
to build listener interest have given

WWJ

Detroit not equalled by any other station.

showed
were tuned

recent coincidental survey
Detroit's radio listeners

your sales program

in

Detroit

that
to

In fact, a

73.4%

WWJ!

of

ALL
Speed

now—with WWJ,

the

HOME radio station.

thi,
decrease in Production

compared with
I

am

1937.

</"

convinced we ar

back"
Knudsen said

tnr

a possibility"
would be lowe'

ly

Established Aug. 20, 1920
Basic Red Network Station
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GORDON JENKINS,

formerly arranger for Andre Kostelauetz, has
been added to the CBS Hollywood
musical staff as conductor and ar-

AWARD TO BE GIVEN
TO HYLA KICZALES

ranger.

ITALY'S highest cultural award,
the plaque of the Societa' Nazionale Dante Alighjeri will be
presented to Hyla Kiczales, gen-

TRAV
KTAT,

KRMD,
director.

City,

is

CABANISS,

formerly of
Fort Worth, has returned to
Shreveport, La., as program

Harold Sparks of Oklahoma
handling football broadcasts

KRMD

for

this

PAUL GOLDMAN

WJBO,

New York
the

formerly

ment.
Miss

of

KRMD,

Baton Rouge and

.Shreveport, has joined
son, Miss.

WSLI,

BOB EASLEY,

Lake Charles, La.

of

KRMD,

Shreve-

port, has been appointed assistant

to

Manager Glenn Wilson.

LUCILLE

ROSS, secretary and a
American Radio Features,
Los Angeles program building conD.

director of

cern, has resigned.

BOB HAMILTON,

heard on radio
for the last 12 years, most recently
over KFI, Los Angeles, has been appointed staff organist for
NewYork, to play the new Hammond organ.

ROSCOE

ALLEN McKEE,

Chicago

"Note Tell Us, Mr. Gallagher

formerly of

WMT,

ecutive, has taken on additional duties
•as

announcer.

BOB POOLE,
tor

WBIG,

joined

the

WNEW, New York.
SAMUEL WEISBORD,

staff

o

R.

BARRETT, Jr., 34,
manager of WOR, New-

ark, died in Chicago Sept. 14 from
complications resulting
a
mastoid operation.
Mr. Barrett joined

from

WOR

in the vaude-

and radio department of William
Morris Agency (radio - theatricals)
New York, will transfer to the West
Coast office in October. Lou Wolfson
takes over his duties.

P.OB

KNOX,

Sample-Hummert
sociation with
is

years

was

prior to his as-

WOR.

Mr. Barrett
survived by his wife and three

daughters.

KGER

Changes

Staff

Spanish-American
War,
during
which he augmented his army pay
by serving as correspondent for
the Milwaukee Journal, the Merrill
Advocate and the Lincoln County
Anzciger, probably the only writer
to cover the war in two languages.
Following the war he worked his
way to Europe on a cattle boat and
remained there several years while
learning to speak excellent French
by attempting to sell stereoscopes

along with personnel changes have
been announced by C. Merwin
Dobyns, president and general manager. Don Alderman, formerly account executive of KFOX, Long
Beach, has been made sales manager of KGER, with Iola Josephson as assistant. Les Mawhiney,
production manager, has been elevated to studio manager in charge
of all production and broadcasting
activities. Paul
(Curtis) Masterson, announcer, has been made his
assistant. John A. Dobyns and T.
P. Turner continue as commercial
manager and business manager, respectively. Helene Smith is program director, with Victor Eck-

job with the Brooklyn Eagle, but
soon realized his need for more
education, so he matriculated at
Harvard, making most of his expenses by corresponding for sev-

formerly of
has joined KSAN,

as announcer-operator!

Hollywood commentator, and Mary Kirby,
known as Sandra Bruce on
WCOP, Boston, were married in Hollywood Sept. 16.

program

and

musical director of CJRC, Winnipeg,
recently married Bettie Smith in Toronto.

Hamblen's Strategy
STUART HAMBLEN, Los Angeradio hillbilly candidate for
Congress, will adopt western tacticts in an attempt to rope his constituents. He has rented the Pasadena (Cal.) Rose Bowl for Oct. 15
and will stage a rodeo. Hamblen is
entering the various contests with
his hillbilly buddies and Texas
pals. He is signed for the roping,
fancy riding, bucking, bulldogging
and pistol shooting contests. Hamblen is conductor of the sevenWeekly Lucky Stars program sponsored by Star Outfitting Co. on
KEHE, Los Angeles. He also has
a thrice-weekly quarter-hour broadcast, King Cowboy Revue, on KFI,
that city, under sponsorship of O.
H. Tablet Co.
les

•

three

buyer with Blackett-

to enlist for the

Hollywood

THOMAS CONRAD SAWYER,

Page 4S

a radio time

away from home

to

CHARLES COOPER,

EDDIE HOUSTON,

Mr. Barrett

Hans Von Kaltenborn was born in Milwaukee on
July 9, 1878. When he was nine,
the family moved to Merrill, Wis.,
and here at the age of 14 he began
his newspaper career as reporter
for the Merrill News. At 19 he ran

Long Beach, Cal., studios and addition of new executives offices,

CBS

San Francisco

1,

(Continued from page 45)
those of Hitler,

REMODELING

writer, has been assigned to write the
weekly
Pacific network program,
White Fires, replacing John Slott.

Berkeley,

Hix

WIP.g'

of
Philadelphia, has returned to
(ilenside, Pa.

KRE,

Sid

for a Living?"

WCAU

recently

HECTOR CHEVIGNY,

Feb.

and since
then had been in
charge of sales
and operations in
the
M i d w e st.
Formerly he had
been with NBC in
Chicago and for
1937,

ville

has been
assigned exclusively to production of
the
Gills
Hotel's Radio Luncheon
flub programs on WTAR, Norfolk.
Irene Flemming, woman's commentator on WTAR, Norfolk, Va., m.c. a
recent fashion show at the Colony
Theatre in Portsmouth.

for Broadcasting by

H. V. Kaltenborn

Barrett Jr.

J.
J.

f

VAUGHAN BRADSHAW

Drawn

Do You Do

October

I,

- American
celebrities,
Mayor LaGuardia of

Italo

including

formerly an nouneer
Greensboro, N. C, has

announcing

— What

York.

WHN,

Cedar Rapids, la., who recently joined
KGFJ, Los Angeles, as account ex-

Kiczales, one of the top
executives of radio, will be
the first non-Italian American to
receive the award. One had been
offered to Arthur Brisbane, journalist, but he died before the scheduled presentation. Several prominent New York Italians also have
received it.
The award is for artistic and
cultural achievements and has no
political significance. The presentation, to occur on Columbus Day,
Oct. 12, probably will be made by
the Italian Consul General in New

women

Jack-

LTALL BARNETT and Walter MelKRMD, Shreveport,

son, formerly of
-have joined KPLC,

name

WOV

of
and WBIL,
stations, on Oct. 12 in
of the Italian Govern-

manager

eral

season.

of

the

KGER,

land, assistant. Fred Henry is in
charge of the Los Angeles studio

production activities. Lee Wynne
has been transferred from publicity
to sales. Gerald Allen, new to radio, has also been added to the Los
Angeles sales division as account
executive.

Frenchmen.
Back in America, he got

his first

newspapers.

Graduated with
won two prizes
in oratory and a Phi Beta Kappa
key, young Kaltenborn spent a year
tutoring Vincent Astor for his entrance exams, and then returned
to newspaper work and the Eagle.
In 1910 he married Baroness
Olga von Nordenflycht, whom he
met on shipboard, continuing a
family custom for ship romances
started by his parents and later
copied by his daughter and her husband. His second child, Rolf, followed his father through Harvard
into radio and is now employed as
a production man at CBS, where
each day during the last few weeks
he has rehearsed programs for
broadcasting only to have them
eral

honors, having

first

Travers

canceled to make way for one of
his father's special periods of comment on foreign affairs.
Kaltenborn is the author of several books and contributing editor
of the Commentator Magazine. He
is a member of the Harvard Clubs
of New York and Long Island,
Shanghai Tiffin Club, Brooklyn Institute of Arts and Sciences, Rus-

will continue in charge of production. Mr. Phelan has not announced
his future plans.

Policy Association and the Dutch
Treat Club.—B. R.

Travers Adds Sales

WITH THE

resignation of Charles
Phelan, as director of sales of
and the Yankee Network,
effective Dec. 31, Linus Travers,
recently elected vice-president of
Yankee Network, will take over
direction of sales activities, according to John Shepard 3d, Yankee

W.

WNAC

Network

1938

president.

Mr.

sian-American

Institute,

Foreign

New York, are expected to attend
the ceremony, which will be broadcast over WOV.
Remo Fioroni, executive secretary of the Society, advised Miss
Kiczales Sept. 20 of her selection
for the award. He said it was being
made "in appreciation of the interest shown
of Station

by you and your

WOV

in

staff

the cultural

and educational work of this Instiand in recognition of your

tution,

valuable

cooperation

acquaint

to

Americans in the language, art
and music of Italy." Because of
the letter added, the President General of the Societa' "has
bestowed on you the 'Diploma di
benemerenza.'
this,

Many Personnel
Are Effected by

Shifts

KWBG

BOB KENT, newly appointed manager of KWBG, Hutchinson, Kan.,
has announced a complete reorganization of the staff, along with several personnel changes. Delia

Anne

Ragland, formerly of WLS, Chicago, and KOY, Phoenix, has been
promoted to the traffic department
and put in charge of all women's
programs; Jimmy Giddings, formerly of KCKN, Kansas City, to
chief announcer, and Olin Benjamin, former announcer, to sales

and special events.
Additions to the

Hal

clude

KWBG

Norman,

staff in-

formerly

of

KFH, WichKIUL, Garden City; KVSO,

WIRE,
ita;

Indianapolis;

Ardmore, Okla., and KCKN, Kansas City, announcer; Karl Schroeder, formerly of KFH and KANS,
Wichita, continuity, and J. R. D.
Ghormley, sales.

Wonders Heads Agency
RALPH WONDERS, formerly
head of Rockwell-O'Keefe, radio
department in New York, was
scheduled to become general manager of the talent agency Sept. 30,
with headquarters in Hollywood.
Mike Nidorf, vice-president of the
agency, who supervised the West
Coast radio, is now in New York,
and will continue there in charge
of bands. Wonders at one time
headed the Columbia Artist Service in New York.

TRANSLATIONS

of

Daylight

Sav-

ing to Standard Time in large cities
are provided in a "time card" diswith a
for use
tributed by
slotted holder passed out earlier this

NBC

year.
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Scope of Hearings

Albers Dog Food
ALBERS BROS. MILLING

6,000 Days on Air

(Continued from page 15)
work,

commercial

purposes

over

stations and the number
of hours of network sustaining
programs actually used by affiliates;
Rights of network and affiliates
in event affiliate desires to substitute a local program for a network
affiliated

program.
History and development of
agreements, contracts, or other arrangements between networks and
advertisers, or other program sponparticularly and in detail
sors,
agreements, contracts, or other arrangements with persons or organizations acting as agencies for the
placing of broadcast advertising or
the sale of time over the network;
History and development of policies with reference to the development of program talent and facilities of network organization devoted to that purpose;
Explanation and details of the
organization, function, policies and
practices of any agency directly or
indirectly controlled by the network
organization which retains and procures talent for the purposes of
selling such talent to the sponsors
of commercial radio programs;
The nature of the service rendered by each station licensed to
the network, particularly with respect to the amount of program
origination for network purposes
at such stations and with respect
to the nature of the local service
rendered by such stations;
Name of any national advertising agency, user, or national representative of a station whose officers, directors, stockholders or proprietors hold any securities of the
network organization, and the exact extent of such holdings;
Name of any national advertising agency, user, or national representative of a station, the securities of which are held by the network, its officers, directors, or proprietors
Any relationship that may exist
between the network and any national advertising agency, user, or
national representative of a station
through officers, directors, proprietors, ' employees, or security holders in common, and the exact nature and extent of such relationship;
Extent of program duplication in
the primary and secondary service
areas of stations carrying the network programs, particularly the
percentage of population in the primary service area of each network
station which may receive a network program as primary service
from such station and from other
network stations, the percentage of
secondary service area of each network station which receives a network program as secondary service from such station and from
other network stations, the number and extent of such duplications
and amount of duplication required
for adequate service on chain pro-

(Friskies Dog Food) on
September 27 started its third successive season on the air on behalf
of dog food, using nine stations on
the Pacific Coast for a twice weekly transcribed serial Jimmy & Gyp
On the Invisible Trails. Stations
Seattle

KFI, Los Angeles, on Sept.
21 celebrated its 6,000th day
of

broadcasting.

Station,

owned and operated by Earl
Anthony,

started operation in 1922 as a 50 watter.
Now located in its own twostory building, the station
operates
on 50,000 watts.
C.

—

are

KIT

'

seconds.

KFRC KHJ KALE KOL KGA
KPQ KORE CKWX. The

agency is Erwin,
San Francisco.

Harrison Holliway, general
manager, figured the station
has been in operation 430,200,000

Electrical Test
Co.,

Wasey &

Co.,

Kellogg Spot on 13

Celebration

KELLOGG

was marked throughout the

Co., Battle Creek (AllBran), is using three participations weekly in women's programs
over 13 stations, as follows:

day by short announcements
of the station's broadcasting
record.

ELECTRICAL

Appliance Society
of Northern California was scheduled to start a test campaign Oct.
1 on KQW, San Jose on behalf of
electric
ironing machines. Hundred word spot announcements
are to be used during the campaign, which also calls for newspaper copy. Account was placed
through Jean Scott Frickelton, San

Francisco.

WALTER BIDDICK

COMPANY

WGN

Jadwiga Places on 4
JADWIGA REMEDIES, Brooklyn
(Flemex cough remedy), on Oct.
announcements
weekly for 52 weeks on WHN, New
10, will start 6 spot

WMCA, New York, WINS,
York, and WAAT, Jersey
City. Klinger Adv. Agency, New
York, handles the advertising.
York,

New

WJR KFI KDKA WGY KMOX
KMBC WNAC WHO KSTP KOIL
WSAI WOR. Kenyon & Eckhardt,
New York, has the account.
ROBIN HOOD FLOUR MILLS,
Montreal, has bought from Grow &
Pitcher Broadcasting Agencies, Toronto, a transcription show for use
over five British Columbia and three
Alberta stations. F. W. Fisher & Co.,
Montreal, placed the account.

§

LOS ANGELES
SAN FRANCISCO
SEATTLE

3

S

;

grams. The primary and secondary
service areas shall be considered as
defined in the Commission's pro-

posed Rules and Regulations governing standard broadcast stations
and Standards of Good Engineering Practices concerning the same.

LEHN & FINK PRODUCTS
New York

Co.,

(Hinds Cream), is preparing a show for Canadian stations.
MeConnell-Eastman Ltd., Toronto, is
handling the account.

BROADCASTING

•

The Distinguished Broadcasting Station

Station

KSD

—The

St.

Louis Post-Dispatch

POST-DISPATCH BUILDING.

FREE & PETERS,
NEW YORK
CHICAGO

Broadcast Advertising

INC..

ST. LOUIS,

MO.

i

NATIONAL ADVERTISING REPRESENTATIVES

DETROIT

ATLANTA

LOS ANGELES

SAN FRANCISCO
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WGAR,

the HudinedA. of

Standard Cigar
weekly,

STATION ACCOUNTS
—studio

sp

to-

—

—

t

Hovey, Lowell, Mass.
Johns), daily sp, thru
John W. Queen, Boston.
Knox Gelatine Co., Johnstown, N. Y.,
2 sa weekly, thru Kenyon & Eckhardt, N. Y.
Mantle Lamp Co., Chicago, weekly t,
thru Presba, Fellers & Presba, Chi(Father

— transcrip turns

sa spot announcements
transcription announcements

WLS, Chicago

cago.

13
Hirsch Clothing Co.,
weekly sp, thru Heineman Agency,
Chicago,

Chicago.

Murphy

Products Co., Burlington,
weekly sp, starting Oct. 8,

Wis.,
thru Presba, Fellers

&

Presba, Chi-

cago.

Campbell Cereal Co., Minneapolis, 3
weeks, thru H. W.
t weekly, 23
Kastor & Sons, Chicago.
Pinex Co., Fort Wayne, 5 sp weekly,
weekly sp, thru Russell M. Seeds
Co., Chicago.
Little Crow Milling

Oneida Ltd., Oneida, N. Y. (silverware), 2 sa weekly, thru BBDO,
N. Y.
Rit Products Co., Chicago (dyes), ta
series, thru Earl Ludgin. Chicago.
Riverbank Canning Co., New York
(Madonna tomato paste), 2 sa
weekly, thru Sternfield-Godjey, N.Y.

WMCA, New
,

ter.

Peter

&

thru Presba, Fellers

Presba, Chi-

cago.
G. E. Conkey Co., Cleveland (poultry
feeds & remedies), 6 sa weekly, 52

& Smith

thru Rogers
Agency, Chicago.

weeks,

WOAI, San Antonio
Standard Brands, New York
baking powder),

5

t

Adv.

mert, Chicago.

KFRU,

KMPC,

KFYR,

Cedar

(Corno feed), 26 sa,
Adv. Co., St. Louis.

KBTM,

Rapids
thru Beecher

Bismarck, N. D.

St. Louis (Dyauseries,
thru Anfenger
Agency, St. Louis.

shine),

Co.,

ta

WNEW, New

Corp., San
juice), 6 sp
Adv. Service,

Long

San

Jose.
Chrysler Corp.,

Detroit (Plymouth).
16 sa, thru J. Stirling Getchell.
N. Y.
R. J. Reynolds Tobacco Co., WinstonSalem, N. C. (Camel cigarettes) 35
sa weekly, 6 ta weekly, thru Wm.
Esty & Co., N. Y.
California Prune & Apricot Growers

San

Assn.,

Jose,

Cal.,

(

Long

Typewriter Co., New York
6 sa weekly, thru
Buchanan Co., N. Y.

Royal
(

typewriters )

52

Roebuck & Co., Los Angeles,
thru Mayers Co., Los An-

sa,
geles.

J. A. Folger Co., San Francisco (coffee), 5 weekly sp, thru Raymond R.
Morgan Co.. Hollywood.

Gordon- Allen Ltd., Oakland, Cal. (Par
soap), 6 sa weeklv, thru TomaschkeElliott. Oakland.
Fisher Flouring Mills Co., Seattle, 5
sp weekly, thru McCann-Erickson,

San Francisco.

Pacific

Francisco

Greyhound Bus

Lines,

Co.,

Co., Cincinnati, 3 sp
weekly, 18 weeks, through McCannErickson, N. Y.

& Sons, Egg Harbor,
N. J. (wines), weekly sp, thru
White-Lowell Co., N. Y.
Peter Breidt Brewing Co., Elizabeth,
N. J. (beer and ale), 3 sp weekly,

W. Lewin

Co., Newark.
Co., Chicago, 3 sp weekly,

thru Presba,
Chicago.

Fellers

&

Presba,

extracts),

Boston

Brothers, Boston
ers), 5 sa weekly, thru
Erickson, Boston.

Baker Extract

Wm.

thru

Co.. Springfield.

extracts),

(flavoring

(clothi-

McCann-

1

sp

Mass.

weekly,

B.
Remington
Mass.

Inc..

Colt Shoe Co., Boston, 5 sa weekly,
thru Broadcast Adv., Boston.
Oneida Ltd., Oneida, N. Y. (Community Plate), 2 sp weeklv, thru

BBDO,

N. Y.

Laboratories,
Louis
St.
(4-way cold tablets), 2 sp weekly,
44 weeks, thru H. W. Kastor &
Sons Adv. Co., St. Louis.

WFAA-WBAP,

Dallas-Ft.

Worth

Campbell Cereal Co., Northfield, Minn.
(Malt-O-Meal), 5 t weekly, thru
H. W. Kastor & Sons, Chicago.
Interstate Cotton Oil Refining Co.,

Sherman, Tex. (Mrs. Tucker's
Shortening), renewal for one year.
3 sp weekly, thru Crook Adv. Agency,

Dallas.

Penick

&

Ford.

Ltd.,

New

(My-T-Fine Desserts), 5
thru BBDO, N. Y.

*

York

weekly,

W. Lee & Co., Troy, N. Y.
(proprietary), 78 sp, thru Leighton
& Nelson, Schenectady.
Vadsco Sales Corp., New York (cosmetics), 13 t, thru Lawrence C.
Gumbinner, N. Y.
Ltd., Montreal (concentrate). 80
sa, thru Platt-Forbes. N. Y.

Oxo

Maryland Pharmaceutical Co., Baltimore (Rem), 5 Sunday sa, thru
Joseph Katz Co., Baltimore.
Tru-Blu
Beer Corp., Washington
(distributor), 10 pro football games,
direct.

WQXR, New York
Coty Inc., New York (cosmetics),
100-word sa weekly, 13 weeks, thru
Brown & Tarcher, N. Y.

October

WNAC,
Richman

William

WOL, Washington

•

Wm. Esty & Co., N. Y.
Consolidated Drug Trade Products.
Chicago (proprietary), 26 sp, thru
Benson & Dall. Chicago.
Sterling Casualty Insurance Co., Chicago, 6 sp weekly, thru FrankelRose Co., Chicago.

Saltesea Packing Co., Providence. 100
sa, thru Livermore & Knight, Providence.

Mass.

Wm.

Page 50

N. Y.

Lehn & Fink Products Corp., New
York (Hinds), 12 sa weekly, thru

WTIC, Hartford

Providence

1 sp weekly,
B. Remington, Inc.,
Springfield, Mass.
Colt Shoe Co., Boston, 5 sa weekly,
thru Broadcast Adv., Boston.
(flavoring

thru

DeKalb.

Assn.,

111.
(seed corn), weekly sp, 2 sa
weekly, thru Frank Presbrey Co.,

Charles B. Knox Gelatine Co., Johnstown, N. Y. (Knox Gelatine), 2 sp
weeklv, 13 weeks, thru Kenvon &
Eckhardt, N. Y.

National Oats Co., Cedar Rapids
(Corno feed), 6 sa weekly, thru
Beecher Adv. Co., St. Louis.

Co., Springfield,

apolis.

New

York, weekly
sp, thru Frank Presbrey Co., N. Y.
National Education Alliance, New
York (Popular Educator magazine)
weekly sp, direct.
Co.,

Louis.

Baker Extract

Des Moines

DeRalb Agricultural

L. N. Renault

Rug

Adv.

Beaumont

Central Breweries, St. Louis, 6 sp
weekly, thru Beecher Adv. Co., St.

WEAN,

WHO,

WOR, Newark

thru A.

Acorn

thru

International Harvester Co., Chicago,
52 sp, thru Aubrey, Moore & Wallace, Chicago.
McConnon Co., Winona, Minn., 2 sp
weekly, thru McCord Co., Minne-

Springfield,

Seattle.

Olson

sp,

Co., N. Y.
Society, Brooklyn

Agency, N. Y.

Seattle.

Gardner Nurseries, Osage, la., 5 sp,
thru Northwest Radio Adv. Co.,

New

&

Esty

(religious),

Co.,

sa weeklv,

Vadsco Sales Corp., New York (cosmetics), weekly t, thru Lawrence
C. Gumbinner Adv. Agency. N. Y.
Rudolph Wurlitzer Mfg. Co., N. Tonawanda, N. Y. (musical instruments), 3 sp. weekly, thru Schwimmer & Scott, Chicago.

San

Francisco (transportation), weekly
sp, thru Beaumont & Hohman, San
Francisco.
Wheatena Corp., Philadelphia (Wheatena), 3 t weekly, thru Rohrabaugh
& Gibson, Philadelphia.
Albers Bros. Milling Co., Seattle
(Friskies), 2 t weeklv, thru Erwin,

Wasey &

Wm.

thru

Watchtower Bible

Sunsweet

prunes), 6 sp weekly, thru
Adv. Service, San Jose.

Regal Shoe

York

Gruen Watch

Jonesboro, Ark.

Lehn & Fink Products
York (Hind's cream), 5

Co., Seattle.

Angeles.
Pacific Railway, Omaha. 6 sa
weekly, thru Caples Co., Chicago.

Barton Mfg.

& Perrins, New York ( meat
sauce), 5 sa weekly, thru Schwimmer & Scott, Chicago.

Dr.
Frank E. Robinson, Seattle
(Psyehiana), weekly t, thru Izzard

Cal.

Union

Adv.
Co.,

Hills,

Plant
Industries.
Seattle
(plants), 6 sa weekly, thru Northwest Radio Adv. Co., Seattle.
Roth Cigar Co., Los Angeles (cigars).
6 sa, thru R. H. Alber Co., Los

sas City.

Oats

Beverly

Dagmar

Columbia, Mo.

Sendol Co., Kansas City, sa and sp
series, thru Hogan Adv. Co., Kan-

National

6 sp weekly, thru Pacific

Market Builders, Los Angeles.

thru

thru

weekly,

KFRC, San

Lyons Van & Storage Co., Los Angeles (furniture, moving & storage),
2 sa weekly, thru Chas. H. Mayne
Co., Los Angeles.
Vadsco Sales Corp., New York (Quinlax), weekly t, thru Lawrence C.
Gumbinner Adv. Agency, N. Y.
Karl's Shoe Stores, Los Angeles

(Royal

(apple

Cal.

4 sa

Rothschild,

Dallas.

Products

States

Jose,

KFI, Los Angeles

McCann-Erickson, N. Y.
Penick & Ford, New York (My-TFine), 5 t weekly, thru BBDO,
N. Y.
Quaker Oats Co., Chicago, 5 t weekly.
thru Fletcher & Ellis, N. Y.
Sears Roebuck & Co., Chicago, 5 t
weekly, thru Blaekett-Sample-Hum-

Conn.

(Mounds), 2 sp weekly, 14 weeks.
thru Platt-Forbes, N. Y.
Man-O-War Pub. Co., New York
(turf publications), sp weekly, 52
weeks, thru Metropolitan Adv. Co.,
N. Y.

(shoes),

weekly,

Naugatuck,

Paul,

United

Sears,

Lane, New York (Orangine
headache powders ) 26 sa, 5 weekly
thru Hughes, Wolff & Co., Roches-

Warsaw,

Ind.

York

Kemp &

(Coco Wheats), 6 sp weekly,
26 weeks, thru Rogers & Smith
Adv. Agency, Chicago.
Keystone Steel & Wire Co., Peoria,
111.
(wire products), 52 weekly sp,
thru Mace Adv. Agency, Peoria.
Foley & Co., Chicago (Honey & Tar
compound), 6 sp
weekly,
thru
Lauesen & Salomon, Chicago.
Olson Rug Co., Chicago, 3 sp weekly,

Co.,

&

Carleton

programs

-

Lea

KNX, Hollywood

Schenectady

Gardner

thru

N. Y.
Rio Grande Valley Citrus Exchange,
Weslaco, Tex. (fruit juice), 6 sa
weekly, thru Leche & Leche Adv..

BROADCASTING
WGY,

Cleveland

Co., Pittsburgh,

1,

FORMAL

dedication of the

new

50,000-watt transmitter of

KNX,

1938

WHN, New

Holly-

wood, on Sept. 16 was held in Torrance, Cal. The ceremony was preceded
by a banquet which was broadcast over CBS Pacific network. The RCA
transmitter plant was erected at Columbia Park, Torrance, by CBS
at a cost of $350,000. At the banquet table (1 to r) are Harry W. Witt,
CBS Southern California sales manager; John M. Dolph, assistant to
Donald W. Thornburgh, CBS Pacific vice-president; Sheriff Eugene C.
Biscailuz, of Los Angeles county; Mayor William H. Tolson of Torrance;
Alden W. Smith, president of Torrance C. of C, and Mr. Thornburgh.

York

White Laboratories, Newark (Feenamint). daily sa, thru Wm. Esty &
Co., N. Y.
Moody Bible Institute, Chicago, 26
sp, thru Critchfield & Co., Chicago.
Peter Paul Inc., Naugatuck, Conn.
(Mounds candy), daily sa, 14
weeks, thru Platt-Forbes, N. Y.

BROADCASTING

•

Broadcast Advertising

BEST SHOT OF THE YEAR
COMPLETE

ACCURATE

ECONOMICAL

* COMPACT

EASY-TO-USE

EASY-TO-READ

The year round encyclopedia number for radio advertisers, time buyers, account executives, station and network executives, station sales managers, engineers and
executives of

all

services

relating

Regular rates and discounts apply.

to

radio

advertising.

Reserve space now!

BROADCASTING
broadcast
\dvertisingr
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*KDNT, Denton — Licensed

Rev. Curran's Telegram
Asking McNinch Ouster
Fails

to

Elicit

;;

42 New

Stations Authorized Since Jan. 1,
* Indicates Station Now on the Air

Answer

1938

monopoly investigation. American
Radio Audience has attacked commercial radio generally and also

FCC

regulation.

El Paso CP issued to Dorrance
D. Roderick, publisher of El Paso Times;
100 watts on 1500 kc. (Regranted original grant of 1936).
*KSAM, Huntsville
Licensed
to
Sam
Houston Broadcasting Association (Dr.
C. N. Shaver, president of Sam Houston State Teachers College
W. Bryan
Shaver, his son; H. G. Webster, banker)
100 watts daytime on 1500 kc.

—

ALASKA
KFAR, Fairbanks CP issued

Washington, made no comment.

—

to

Midnight

ALABAMA
—CP issued

Rally Show,

News

Series

;

Get Mennen Sponsorship

MENNEN

Co.,

Newark (shaving

cream), begins a series of news
programs, with Sam Hayes as
commentator, on Oct. 10, on seven
CBS Pacific Coast stations, to be
heard Mondav evenings, 8-8:15
(PST). CBS will supply the artists, with H. M. Kiesewetter Adv.
Agency, New York, in charge. An
audience participation show, People's Rally, also sponsored by Mennen Co. to advertise shaving cream,
will start on Oct. 9, on eight Mu-

Norman

Hoffman, C. E. Lawrence)
100 watts night and 250 watts day on
1500 kc.
Safford Licensed to Gila Broadpresident and chief stockcasting Co.
holder is J. F. Long, theater owner
100 watts night and 250 watts day on
1420 kc.

Sundays,

stations,

WOR

GEORGIA
CP issued

Savannah

chain

part owner of
100 watts on 1310 kc.

machinery and supplies
watts night and 250 dav on 1420

MBS,

is now being offered
advertisers by that network, which will return the program to the air on Oct. 12 as a
regular Wednesday evening feature, 10 to 10:30. Ralph Corbett,
producer of the program, is handling sales and Walter Freeman of
the Corbett organization is now on
the road contacting advertisers in
cooperation with salesmen at MBS

years on
local

stations. Program is offered complete at half the cost of the time

on the station which carries the
sponsor's advertising message. Program has already been sold in
Philadelphia, Chicago, Cincinnati
and St. Louis, according to MBS.

SCIENCE SERVICE

reports

that

the motor liner Kanimbla, an Australian
vessel,
carries
a
complete
broadcasting station with Miss Eileen
M. Foley as announcer on board.
With call letters 9MI, it serves coastal areas and is said to be the only
such station in the world.

Page A-2

•

October

1,

;

—

WRAL,

Commercial-News (Gannett
on
Newspapers)
250 watts daytime

Danville

;

—Licensed
(chief

to

Galesburg

owners
manager, and

kc.

KANSAS

—

MAINE

Piedmont

issued to

(Bryce

Corp.

Beard,
bottlers supplies, president, 118 shares
J. F. Hurley Jr., publisher of Salisbury
Post, vice-president, 94 Stahle Linn, attorney, 23
William S. Overton, auto
dealer, secretary, 10
J. C. Brantley, J.
Carson Brantley Adv. Agency, 20 J. P.
Mattox, insurance agent,
C.
F.
10
Raney, auto dealer. 10 Gregory Peeler,
baker. 5
Walter Carter, electrical supply dealer, 5
M. M. Murphy, insurance
agent. 5)
100 watts night and 250 day
on 1500 kc.
P.

—

to

Cape Cod

Broadcasting Co. (Harriett M. Alleman
and Helen W. MacLellan. realtors)
100
watts night and 250 watts day on 1210
;

kc.

MICHIGAN

—

Port Huron Licensed to
Huron Broadcasting Co. (Harmon
Roy Stevens and father, Herman
Roy Stevens, attorney) 250 watts
;

Port
LeLeday-

time on 1370 kc.

MINNESOTA

KYSM, Mankato—Licensed

to F. B. Clements & Co., a copartnership consisting
of F. Braden Clements, auto dealer
Clara D. Clements, his wife C. C. Clements, his brother
100 watts night and
250 watts day on 1500 kc.
;

;

MISSISSIPPI
Jackson Licensed to Standard
Life Insurance Company of the South
100 watts night and 250 watts day on

—

1420 kc.

MONTANA

—

KRBM, Bozeman CP issued to RobertsMcNab Co. (Arthur L. Roberts, R. B.
McNab and A. J. Breitbach, hotel operators, also owners of KRMC, James-

1938

;

Peters-

to

;

;

WEST VIRGINIA
Charleston CP issued to Kanawha Valley Broadcasting Co. (W. A.
Carroll,
president,
R. K.
23 shares
Talbot, vice-president, 1 share
J.
S.
Halstead, secretary-treasurer, 1 share)
100 watts on 1500 kc.

;

;

;

;

WFMJ, Youngstown —CP
'

issued to William F. Maag, Jr., publisher of the
Youngstown Vindicator; 100 watts daytime on 1420 kc.

WISCONSIN

WJMC,

—

Lake? CP issued to Walter
H. McGenty, of Duluth, publisher of the
Dairy Farmer ; 100
farm journal Stock
watts daytime on 1210 kc.

Rice

&

OKLAHOMA

—

KOME,

—

WGKV,

;

Harry

Tulsa
CP issued to
Schwartz, president of Tulsa Federation
Labor and business manager of
monthly Unionist Journal; 250 watts
daytime on 1310 kc.

WHAI Storm Service
W H A recently established
I,

in

Mass., went on emergency schedule Sept. 21 when the
tropical hurricane and flood struck
Greenfield,

OREGON

—
—

Baker CP issued to Louis P.
Thornton, of Gresham, Ore.
100 watts
night and 250 dav on 1500 kc.
KBND, Bend CP issued to the Bend Bulletin (Robert W. Sawyer, manager and
editor, 64%
H. N. Fowler, publisher,
100 watts night and 250 watts
32%)
day on 1310 kc.
;

;

;

PENNSYLVANIA

—

*WKST, New

Castle
CP issued to Keystone Broadcasting Co. (S. W. Townsend, Fred W. Danner, Herbert S. Kirk,
A. W. Graham)
250 watts daytime on
1250 kc.
WPIC, Sharon CP issued to Sharon
Herald Broadcasting Co. (A. W. McDowell, publisher of Sharon Herald
John Fahnline Jr. George E. Heiges)
250 watts daytime on 780 kc.
;

;

SOUTH CAROLINA
WTMA, Charleston CP issued

—

to partnerconsisting of Y. W. Scarborough
and J. W. Orvin, president and vicepresident, respectively, of Atlantic Coast
Life Insurance Co., Charleston, and sole
owners of insurance company's stock
100 watts night and 250 watts day on
1210 kc.
WCOS, Columbia CP issued to Carolina
Advertising Corp. (A. B. Langley, president, and A. Haltiwangeris, vice-president, 49 shares each
Mr. Langley and
Mr. Haltiwangeris are president and
vice president, respectively, of the Carolina Life Insurance Co.)
100 watts
night and 250 day on 1370 kc.

ship

—

;

;

WJHL,

TENNESSEE
CP issued

Johnson City

—

to John-

son City Broadcasting Co. (W. Hanes
Lancaster, Chattanooga electrical supply
dealer, and J. W. Birdwell. amateur radio operator, partners)
100 watts night
and 250 day on 1200 kc.
;

TEXAS
KR1C, Beaumont

— CP

issued to

Beaumont

Broadcasting Association (B. A. Steinhagen, former mayor, head of Comet
Rice Mills, Beaumont
D. C. Proctor,
wholesale druggist T. N. Whitehurst, insurance man)
100 watts on 1420 kc.
;

;

;

Western Massachusetts. The full
worked on public service as-

staff

signments, handling messages, reporting road information, describing weather conditions and aiding
stranded motorists. Supplies were
located for relief agencies, trucks
found, boats delivered and routine
relief orders transmitted. At 7 p.
m. Sept. 21, when the station announced the Fulton Lewis MBS
feature, the wires supplied Amos
'n' Andy, though the station is not
affiliated

with NBC.

;

;

;

Elmira CP issued to Elmira-Star
Gazette Inc., publisher of Elmira-StarGazette and Elmira Advertiser (Gannett
Newspapers)
250 watts daytime on
1200 kc.

issued

;

;

town, N. D.)
100 watts night and 250
watts day on 1420 kc.

NEW YORK

—CP

burg Newspaper Corp., publisher of
Petersburg Progress-Index (interlocking
control with
Norfolk Ledger-Dispatch,
Norfolk Virginian-Pilot and Richmond
Times-Dispatch)
100 watts night and
250 day on 1210 kc.

;

—

MASSACHUSETTS
WOCB, Barnstable CP issued

—

WPIV, Petersburg

;

—

Lewiston Licensed to Twin City
(Jean B. Couture,
Broadcasting Co.
Faust O. Couture, Valdor L. Couture
and Bernard L. Howe, publishers of Le
Messager, French language daily)
100
watts on 1210 kc.

WENY,

;

VIRGINIA

Broadcasting

KBRK,

Atchison CP issued to Carl Latenser, operator of music and home appliance stores in Atchison, Leavenworth
and Fall City, Neb. ; 100 watts daytime
on 1420 kc.

WSLI,

;

kc.

WSTP, Salisbury—CP

;

*WHLS,

;

to Cache Valley
Broadcasting Co. (S. L. Billings, J. A.
Reeder,
William
Reeder, J. M.
P. Connor, Leo R. Jensen)
100 watts on 1500

of

are
the
Howard A. Miller,
executives of the Galesburg RegisterMail)
250 watts daytime on 1500 kc.

*WCOU,

UTAH
KVNU, Logan—CP issued

U

;

—

KVAK,

;

;

Danville CP issued to Northpublisher
of
Publishing Co.,

Co.

;

OHIO

;

Broadcasting

;

kc.

;

public

*WGIL, Galesburg

;

100

Raleigh CP issued to Capitol
Broadcasting Co. (Earl C. Marshburn,
attorney, 40 shares
A. J. Fletcher, attorney, 35
Howard E. Satterfield, professor of engineering.
of North Carolina. 30
Charles E. Green, attorney. 30
E. Johnson Neal, insurance agent, 15)
100 watts night and 250 day on 1210

WRDW,

issued to Martin R.
—CPadministrator
of Kane

1500 kc.

:

;

County, 111., and member of county
board of supervisors 250 watts daytime

western

Wichita Falls CP issued to Wichita Broadcasting Co.. (Officers and stockholders
Joe
Carrigan,
attorney,
B.
president Harry Hamilton, auto dealer,
vice-president
Sol Lasky, chain men's
stores operator, secretary-treasurer
Gordon T. West, oil operator, director) 250
watts night and 1,000 day on 620 kc.

—

ILLINOIS

WDAN,

a partnership of

Co.,

KWFT,

;

and

kc.

;

—

;

Cumber-

issued to

textile

to Arthur
of Georgia

,

'Trials' Offered Locally
THE dramatic courtroom series,
Famous Jury Trials, sponsored by
Mennen Co. for more than two

—CP
Broadcasting
Fayetteville

Gastonia -CP issued to F. C. Todd,
head of F. C. Todd Inc., distributors of

—

on 1250

Vernon Daily Record; W. H. Wright,
general manager of Pease River Flood
Control District and secretary-treasurer
of Texas Watershed Association
Stewart Hatch
100 watts on 1500 kc.

C. Ewing, wholesale fertilizer dealer,
and Harry Layman, radio engineer; 250
watts daytime on 1340 kc.

;

3:30-4

m. The program will feature
John B. Kennedy discussing "America's
Vital Problems", and Bob
Hawk directing a fun quiz.
for the first ten weeks will broadcast the program on Monday evenings, 8-8:30, because of its schedule of Sunday football games.
p.

to

land

;

O'Brien,

kc.

to

W.

;

Aurora

tine, electrical

NORTH CAROLINA

WFNC,

;

WMRO,

— Licensed to M. M. Valenengineer; 100 watts night
and 250 watts day on 1500
KVWC, Vernon — CP issued
partnership
consisting of R. H. Nichols, publisher of
*KPAB, Laredo

;

—

;

;

Spring;

WGNC,

*KWJB, Globe Licensed to Sims Broadcasting Co., comprising Rev. William J.
Sims, superintendent of Southern MethoJohn W. Sims, his
dist Hospital, Tucson
son, president of Sims Printing Co.,
Phoenix, and publisher of Arizona Fex,
Bartley T.
weekly political magazine
Sims, son, manager of station 100 watts
night and 250 watts day on 1210 kc.
KYCA, Prescott—CP issued to Southwest
Broadcasting Co. (Albert Stetson, president; R. L. Webb, C. D. Rhodes. George

Augusta

WNBX,

;

100

ARIZONA

theaters

;

WTNJ,

Syracuse,

Tom
president, 2,700 shares
Rourke, president of National City Bank,
Troy, 600
Samuel E. Aronowitz, president of Bank of Green Island. New York,
600 Dr. J. L. Meader, president of Russell Sage College, 600)
1,000 watts daytime on 950 kc.

100 watts daytime on 1210 kc.

Lucas,

Inc.

WSYR,

to

;

Ayers, publisher of Anniston Star
watts daytime on 1420 kc.

—
operator of

Troy Broad(Harry C. Wilder,

issued

Vt.,

field,

Harry M.

to

WCOV, Montgomery—CP issued to John
S. Allen and G. W. Covington Jr., each
owner of 25% of WHBB, Salma, Ala.

KGLU,

—CP

Jamestown, N. Y. and

;

WHMA.Anniston

Troy

casting
Co.
operator of

Sun Broadcasting Co. (224 out of 250
shares owned by A. E. Lathrop, presiFairbanks Newsdent,
publisher
of
Miner and operator of mining, real
estate, stores, salmon packing, motion
picture houses and other enterprises in
1,000 watts on 610 kc.
Alaska)

WSAV,

tual

WTRY,

;

Together with the telegram, the
Society released a one-page press
statement alluding to it. No statement was forthcoming from the
White House following receipt of
the telegram. FCC Chairman McNinch, who entered the Naval Hospital for a checkup at the time
telegram was received in
the

100

;

—

KROD,

A TELEGRAM

of Sept. 18 to
President Roosevelt from Rev. Edward Lodge Curran, president of
the International Catholic Truth
Society of New York, asking that
Chairman Frank R. McNinch of
the FCC be "removed", so far as
known, has gone unanswered.
Father Curran, who also was
identified in formation of American Radio Audience Inc. with
James P. Kiernan, formerly commercial manager of WLWL, New
York, alleged in his 1, 100-word
night letter that Mr. McNinch, for
several reasons, was not qualified
to hold office. He made particular
reference to the forthcoming chain-

Harwell V.

to

Shepard,
local
funeral director
watts daytime on 1420 kc.

KDKA

Program Board

DESIGNATION

of
a program
board for KDKA was announced
Sept. 27 by Sherman D. Gregory,
new general manager. Members
in addition to Mr. Gregory, will
be Program Director Derby Sproul,
Public Relations Director Clarence
Pettit, Sales Manager Bill Jackson, Promotion Director W. B. McGill,
Musical Director Maurice
Spitalny and Chief Engineer Joe
Baudino. The purpose is to create
and present programs of greatest
possible public service and local interest, Mr. Gregory said.

REVIVING

the primary American
educational institution of a halfcentury ago, The Little Red School
House, weekly half-hour on WWL,
New Orleans, presents boys and
girls as characters taking their
three R's. Carried as a sustainer,
the program is written and conducted by Beverly Brown, as schoolmaster.
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Executive Committee of NAB
Mapping Industry Program
Spence Named Secretary-Treasurer for
Status of Copyright Bureau Considered

AFTER FOUR

months as NAB's
paid president, Neville Miller
on Sept. 28 met in Washington
with his executive committee for
the first time since assuming office to appraise industry affairs.
Edwin M. Spence, who has served
as temporary secretary-treasurer
of the NAB since last March, was
appointed to that post on a regular basis for a one-year term, as
one of the first actions of the Committee. At the meeting were Mark
Ethridge, WHAS, former NAB

ter J.

Damm. WTMJ: John

liti-

policies of their own.
Out-and-out "per inquiry" propo-

establish

were deprecated, since the

NAB

WalElmer,

and Herb Hollister, KANS.
Edwin W. Craig, WSM, was ab-

WCBM,
sent.

Copyright and all of its phases
headed the list of topics. Discussion was begun Sept. 28 and was
to continue through the following
Buday. The status of the

NAB

reau of Copyrights, and

—

rec-

Questions submitted to the NAB
on demands for free time, notably
involving labor groups, were discussed, with the likely conclusion
that stations will be advised to

NBC

F. M. Russell,
Washington vice-president;

phonograph

tant because of new threats of
gation by manufacturers.

sitions

already is on record in its
code of ethics against acceptance
of such business.
The committee agreed that Mr.
Miller should pursue his conversations with the Radio Manufacturers Association looking toward industry-wide cooperation to promote radio generally. He will explore a number of proposals under which manufacturers and dealers would collaborate with broad-

public

casters through joint promotional

domain transcription library, in
which NAB members have invest-

plans designed to make every
dealer a salesman for stations and
vice versa. The basic suggestion
is that a Joint committee representing NAB and
be, created

its

ed $55,000, was to be discussed,
since the NAB board at its last
meeting authorized the executive
committee to dispose of this issue.

There is substantial agreement
that the industry should foster development of a reservoir of public

domain and popular non-copyright
music as a bulwark against sumaction on the part of ASCAP
and other copyright groups, but
as
the issue is whether the
a trade association should undertake the task or entrust it to commercial transcription companies.

mary

NAB

Copyright Committee

Having already announced
intention of making copyright

his
his
first order of business, Mr. Miller
discussed selection of a copyright

committee with the

executive

group. In recent weeks he has conferred with many members on the
subject. He has had no sessions,
however, with ASCAP officials in
connection with renewal of licenses which expire Dec. 31, 1940.

NAB

participation in
Possible
the FCC chain-monopoly hearing
to begin Oct. 24 was discussed,
but decision reserved until Inde-

pendent Radio Network
which was to hold an executive
committee meeting in New York
Affiliates,

Sept. 30,
It

was

makes known

felt that

while

all

its

plans.

segments

of the industry obviously are interested in the proceeding, the
position might be an anomalous one in view of possible con-

NAB

viewpoints.
political
reactions
over
broadcasts during primary campaigns and likely to arise in the
November elections caused the
committee to authorize Andrew W.
Bennett, attorney, to continue his
legal study of the whole subject.
What steps the
will take to
ameliorate this situation will be
decided in the future. Mr. Bennett
also was instructed to survey the
entire legal question involved in

flicting

The

NAB
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RMA

up a plan.
The NAB survey of motion picture relationship with radio, par-

to set

ticularly in the light of the $1,000,-

000

movie

now being

promotion

Given by Miller

BOTH

radio and the press were
praised for their coverage of the
war crisis in a statement Sept. 27
president.
by Neville Miller,
"As a result, the American people
are the most highly informed in
the world," he said.
"Whatever direction public opinion here is taking," Mr. Miller de-

NAB

performance
ords by broadcast stations a matter becoming increasingly imporof

first

president;

a Year:

Broad Promotion Drive
Is Planned by Vick for
NBC Seth Parker Series

PRAISE FOR RADIO
And Press for War Coverage

campaign

placed

exclusively in
newspapers, was reviewed. The
committee concurred in the view
that an appraisal of the wT hole situation was desirable. There was no
apparent attitude of belligerence.
With a session of Congress looming, along -with the convening of
State legislatures, the committee
discussed the whole parliamentary
picture. State groups of broadcasters will be urged to keep
abreast of all legislation affecting
them, and to apprise headquarters
of it.

Meeting with the committee for
of NAB departmental
activities were
Mr. Spence, Ed
discussion

Kirby,

public relations director,
Paul F. Peter, research director,
and Joe Miller, labor relations di-

rector.

clared,

"is

based

knowledge of the

upon complete

facts. In furnish-

ing information from all quarters,
the press and radio of America are
living up to their highest ideals of
service in a democracy.
"No one living or gone before has
ever seen such a remarkable demonstration of enterprise in gathering and disseminating the news.
We are witnessing and we are
hearing the footsteps of history as
touches dangerously near the
it
brink of war. If war is averted, it
will be due largely to the force of

an informed public opinion. And we
have just reason to be proud of the
contributions press and radio in
country are making for the
world's welfare. They have shown
what joint cooperation can do. And
they have re-emphasized the importance of each means of 'communication.
"If one may risk a prophecy from
this

enterprise,

their

it

is

this:

The

which has
darkened the understanding of peoples through history, is being torn
apart. As the work of press and
radio continues perhaps at some
later century down through the
years, the world will read and
speak the same language. And that
language will be the language of
peace for through communication
they will have learned to know one
veil of diplomatic secrecy

Sales

Promotion

ACTIVITIES

of E. P. H. James,
sales promotion manager of NBC,
and those of the sales promotion
staff engaged in preparation of direct sales copy for the network
and its managed and owned stations, were to be transferred Oct.
1 to the sales department reporting
to- Roy C. Witmer, sales vice-president. Those doing institutional promotion will continue to report to
Clay Morgan, assistant to the president in charge of public relations.
The division is the result of a feeling that better results will come

from having each group concentrate on one aspect of promotion
than to have all of them dividing
time and attention between sales
and institutional activities.

Broadcast Advertising

prehensive
chandising campaign in

history
that it is
bringing Seth Parker back to the
air as a regular Sunday evening
to

let

345

Stand

unanimous support

headquarters.
stations

On

Sept. 28,
to the

had replied

NAB

questionnaire surveying industry reaction, with the only reply opposing the NAB position
coming from a small midwestern
Other replies generally
station.
praised the position, despite reports published in the motion picture trade press that industry
ranks were split.

WILSON,

manager of
Cincinnati, recently arranged a tie-up with the Cincinnati Enquirer in which the paper,
just starting Lone Ranger as a
comic strip, carries a line calling
program
attention to the
heard thrice-weekly for Schulze
programs
Baking Co. The
in turn direct listeners to the comic
L.

B.

WCKY,

its

know

trade papers, announcing the
broadcast series and describing the
various merchandising aids available to retail druggists. More than
window stickers, 15,000
20,000
counter cards and 21,000 window
displays have been distributed to
the trade, each piece carrying a
photograph of Seth Parker and
giving the time of the broadcast.
Similar pictures and times are
also printed on silk screen banners
which are carried on all Vick
trucks, where they will remain
during the entire campaign. And,
as a finishing fillip, radio editors
received, a few days before the
first broadcast, a suit of red underwear and a letter which explained
that the garment had been discovered in the general store at Jonesport, Me., which by a strange coincidence pointed out in a postscript, "is the home town of Seth
Parker and a swell bunch of folks
who are coming back on the air
this Sunday night ... to sell Vicks
VapoRub and Vicks Va-tro-nol for

Discussion of Radio

NEVILLE MILLER,

who

of the NAB stand taken on the
motion picture industry campaign
to promote itself exclusively in
newspapers had been received by

NAB

the public

program. New series, which started on NBC-Red Sept. 25 was announced with space in more than
400 newspapers on both that date,
and to be repeated Oct. 2.
For dealers, Vick is running
full-page advertising in five drug

NAB,

NAB

Co., Greensusing the most compromotion and mer-

is

president of
one of the four speakers
discuss radio's effect on
public opinion when Lyman Bry-

another."

Favor
VIRTUALLY

C,

boro, N.

—

WCKY's Ranger

NBC

VICK CHEMICAL

WCKY
WCKY

strip.

THE Advertising Club of New York
on Oct. 27 will start its 15th year
and selling
advertising
sponsoring
courses including a talk on radio Dec.
15 bv Arthur Pryor Jr., vice-president
of BBDO, New York. Daniel S. Tutof NBC's Artist Bureau, will
hill,
direct a clinic on radio production in
four sessions, which will be conducted
in the NBC studios by William S.
Rainey, chief of production of NBC.

is

will

son's
The People's Platform is
heard over CBS network Oct. 2.
Other members of the informal
discussion group, who will gather
at a dinner table in CBS's private

dining room and whose entirely
spontaneous remarks will be picked
up by concealed microphones, are
Bob Trout, CBS commentator;
Curtis Mitchell, editor of Radio
Guide; Mrs. Allen Friedlich, who
calls herself just

"an average ra-

dio listener".

FTC Complaints
COMPLAINTS have been

issued

by the Federal Trade Commission
against R. L. Watkins Co., New
York, for claims on behalf of Dr.
Lyons' toothpowder; Knox Co., Los
Angeles, claims for Cystex and
Mendaco; Banfi Products Corp.,
New York, Montecatini Salts;
Gardner Remedies, Seattle, food
herbs; International Radio Corp.,
Ann Arbor, Mich., Kadette radio
sets, along with two dealers, Wieboldt Stores, Chicago, and DavegaCity Radio, New York; Kolynos
Co., New Haven, toothpaste. Remington Rand, Buffalo, has agreed to
revise claims for its method of purchasing portable typewriters.

KOTN,

Pine Bluff, Ark., on Sept. 27

was authorized by the

FCC

to

in-

crease operation from daytime to unlimited, using 100 watts.

October

1,
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Nov.
Complete Associated Oil Grid Lineup KARM

KIRO KVI KFPY
KHBC;
KIDO KRLC.

Includes 83 Contests on 68 Stations KSUN KGMB
THE

complete football schedule of
Tidewater Associated Oil Co. will
include as many as 40 stations on
a single Saturday, according to the
schedule announced as Broadcasting went to press. A list of Asso-

games contained

ciated
ticle

an

in

ar-

appearing on page 20 of this

includes only those games
carried by stations affiliated with
NBC. The complete list, subject to
last-minute changes, follows:
issue

18

Sept.

Tex.

KYA.

— USF-St.

Marys

of

Sept. 20— Loyola-Cal., KEHE.
Gonzaga-Puget Sound,
Sept. 23

—

KGA; UCLA-Iowa, KEHE; USFHardm, Simmons,
Sept.

KROW.

24— Cal.-St.

KSFO

Marys,

KXL KARM KROY KHSL KOH
KOY KGAR KSUM KGMB KHBC;
USC-Alabama, KHJ KDB KGB
KXO KFXM KVOE KPMC KVEC
KTKC KDON KQW KFRC KIEM
KGDM; WSC-Ore., KALE KORE
KSLM KRNR KOOS KAST KFJI
KOL KMO KGY KXRO KVOS
KIT KPQ KELA KUJ KGA KRLC;
OSC-Idaho, KGW KMED KHQ
KIDO.
Sept.

30

— Loyola

-

Col.

Pacific,

KEHE; USF-Montana, KROW.
Oct. 1— USC-Cal., KFPY KRLC
KUJ KIRO KVI KOH KHSL
KROY KARM KSFO KNX; Stanford-Santa Clara, KFRC KQW
KGDM KFBK; USC-Oregon State,
KFI KTAR KERN KMJ KGW

KMED KGU KFJI; Oregon-UCLA,
KHJ KDB KGB KXO KFXM
KVOE KPMC KVEC KDON
KIEM KALE KSLM KORE KRNR
KOOS KAST; Wash.-Idaho, KOMO
KHQ KIDO.
Oct. 2— St. Marys-Gonzaga, KYA
KGA.

Clara-Ark.,

KFRC KQW KDON

KGDM KIEM KTKC.

23— St. Marys-USF, KYA.
29 — C entenary - Loyola,
KEHE; Gonzaga-Wash. St., KFPY
KIRO KVI; Cal.-Ore. St., KPO
Oct.
Oct.

KLX KFI KMJ KERN KMED
KGW; UCLA-Stanford, KHJ KGB
KDB KXO KFXM KVOE KPMC
KVEC KTKC KDON KQW KFRC
KIEM KGDM KOL KMO KGY
KXRO KVOS KIT KPQ KELA

KNX

KUJ; Ore.-USC, KOIN KFJI

KOY KGAR KSUN;
KIDO KRLC;

Mich.

Mont.-Idaho,
State-Santa

KSFO.

Clara,

Nov. 5— Gonzaga-Mont., KFPY;
USC-Cal. KHJ KGB KDB KXO

KFXM KVOE KPMC KTKC
KVEC KDON KQW KFRC KIEM
KGDM KFBK KOY KGAR KSUN
KGMB KHBC; Stanford-Wash.,
KSFO KNX KARM KROY KHSL
KOH KOIN KIRO KVI; Wash.
St.-UCLA, KHQ KOMO KFI; Ore.Idaho, KALE KSLM KORE KRNR
KOOS KAST KGA KIDO KRLC;
Fordham-St. Marys, KYA (tentative).

Nov. 6— Santa Clara-USF, KYA.
Nov. 11— Loyola-Baylor, KEHE;
Texas Tech-Gonzaga, KGA; Fresno State-USF, KYA.
Nov. 12— Cal.-Ore., KPO KLX

KFI

KGW KMED KOMO;

Ore.

KOIN KFJI KOH
KSFO KARM KNX;

St.-Stanford,

KROY
Wash. -USC, KOL KMO KGY
KXRO KVOS KIT KPQ KELA
KGA KUJ KFBK KHJ KDB KGB
KXO KFXM KVOE KPMC KVEC
KOY KGAR KSUN KGMB KHBC;
UCLA-Wis.— Idaho Wash., KHQ
13— St. Marys-Santa
KYA KEHE.
Nov. 19— Cal.-Stanf ord,

Clara,

KPO

7— USF-Santa Barbara, KLX KWG KFBK KMJ KERN
KROW.
KFI KIEM KALE KSIM KORE
Oct. 8— Gonzaga-N. D., KFPY;
KRNR KOOS KAST KOL KMO
Cal.-Cal. Aggies, KLX; StanfordKGY KXRO KVOS KELA KIT
WSC, KPO KFI KMJ KERN KPQ KUJ KGA KTAR KGU; Ore.KOMO KHQ; Ohio State-USC, Wash., KGW KMED KFJI KOMO
KEHE (tentative) UCLA-Wash., KHQ; Utah St.-Idaho, KIDO
KNX KOIN KIRO KVI KOY KRLC Loyola-Hardin, Simmons,
KGAR KSUM; Ore. State-Port- KEHE.
land, KALE KSLM KORE KRNR
Nov. 20— Gonzaga-USF, KGA
KOOS KAST; Idaho-N. D. St., KYA.
KGA KIDO KRLC; Santa ClaraTexas A & M, KFRC KQW KDON
KIEM KGDM KTKC KFBK KHJ.
Oct. 9— Loyola-St. Marys, KEHE
;

;

Oct.

KIDO;

— Stanford

-

—

3— USC-Notre Dame, KFI
KOMO KHQ KTAR KGU; Okla.Dec.

KPO KMJ KERN KGW KMED
Dec.

KFPY.
10— UCLA-Ore.

Dec.

26— Cal.-Geor gia

Wash.

St.,

St., KHJ
KGB KDB KXO KFXM KVOE
KPMC KVEC KTKC KDON KQW
KFRC KIEM KGDM KALE
KSLM KORE KRNR KOOS KAST.

Tech,

COOPERATING with the local
branch of a LaCrosse, Wis., bakery,
KWNO, Winona, Minn., furnished
studio talent to supplement the
firm's

corps

1

ar

with Wayne Anders,
announcer, as master of
ceremonies, took to the road via
bus each Saturday, playing a route
of six or seven towns during the
day. Approaching a town, the caravan halted, unloaded the marching
band, and paraded through the
streets to the program platform.

The

KWNO

Oct.

16— St.

Oct.
Oct.

stand stage show of the Rudy Valtroup and a stage show by
Horace Heidt and His Brigadiers,
the radio-sponsored Omaha Food
Show opened Sept. 26 to a recordbreaking audience. This year for
the first time the food exposition
in which 64 national advertisers
are exhibitors was promoted exclusively by WOW. Previously all
Omaha food shows have been promoted with a newspaper tie-up. Attendance on the opening night
passed 7,000 and was the largest
opening night in history.
lee

Grocers Prefer Radio

MORE THAN

two-thirds of the
grocers within the primary area of
WBT, Charlotte, N. C, consider
their choicest advertising
i adio
medium, according to a survey of
the North Carolina Food Dealer's
Assn.
investigating
progressive
-

merchandising methods. Answering
questionnaires sent out by the organization, 69.2% of the grocermembers gave radio as first choice;
25.9%, newspapers; and 4.9%, all
other media.
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prothe
each town, the project

same for
drew big crowds and strong publicity for both stations and sponsor.

Uses 6 in New York
BARNEY'S CLOTHES, New York,

1,

two new half -hour proWord Master and Bank on

will begin

grams,

Oct. 5, on WNEW,
York, Tues. and Thurs. Word
Master is an audience participation show, while the other program
is played by the radio audience at
home. Barney's has contracted for
nine hours per week and almost
300 announcements weekly on New

Your Names, on

New

York

stations

WNEW WHN WINS

WAAT WOV

Austin

Co.,

and

New

WEVD.
York,

Alvin
the

is

agency.

Union's Winter Plans

UNION OIL

Co., Los Angeles (petroleum products), a consistent
user of radio for many years, on
termination of its current program, The 76 Review with Conrad
Nagel, on 10 NBC Pacific Red net-

&

Vick's Specials

VICK CHEMICAL

Co., GreensN. C.
(Vapo-Rub, cough
drops), on Oct. 7 will begin a halfhour weekly broadcast on the
Boone County Jamboree on WLW,
Cincinnati, Fridays, 10-10:30 p. m.
Vick is also sponsoring a test campaign for its cough drops to start
Oct. 15 on WHO, Des Moines, and
WMT, Cedar Rapids. Morse International Adv. Agency, New York,
is the agency.

boro,

Red Cross Transcriptions

NBC

KSFO KNX KARM
KOH KOY KGAR
KHBC; UCLA-Ida-

October

and

winter release. Agency is Lord
Thomas Inc., Los Angeles.

KFI;

;

KWNO,

stations, Oct. 22, will discontinue use of that media for the
time being. Firm executives indicated a new West Goast network
program is being planned for

a,

KHJ KIDO KRLC; FordhamKOIN (tentative) Ore. StateWash. State, KALE KSLM KORE
KRNR KOOS KAST KFJI KOL
KMO KGY KXRO KVOS KIT
KPQ KELA KUJ KGA; Santa

ho,
Ore.,

from

work

Marys-Portland U,

KGW KPO

artists

among the audience. With the
gram remaining essentially

21— Loyola-Ariz., KEHE.
22—Wash. - Cal., KOMO

KHQ KMED
Stanford-USC,
KROY KHSL
KSUN JGMB

unit,

Radio Booms Food Show
COMPETING against a one-night

KROW.

KYA KALE.

to

LaCrosse, entertained,
with commercial plugs and introductions by Announcer Anders.
Concluding each show, free prizes
of bakery products were passed

KFRC

S a nt a-C

towns

the bakery's food products
and the station's coverage.

WKBH,

-

-

in neighboring

plug

There

KFBK KHJ KGB KDB KXO
KFXM KVOE KVEC KPMC KOY
KGAR KSUN; Stanford-Ore., KPO
KMJ KERN KFI KGW KMED
KGU KFJI; USC-Wash. St., KNX
KIRO KVI KFPY; Wash. Ore.
State, KOL KMO KGY KXRO
KVOS KIT KPQ KELA KUJ
KALE KSIM KORE KRNR KOOS
Arizona

juvenile drum and bugle
for weekly road show en-

gagements

KQW KDON KIEM KGDM KTKC

KAST;

in

KSFO.

-

Cal.-UCLA,

PRIZES

roupers Parade

Neaiby Towns

Dartmouth,

— Loyola Redlands,
15 — Idaho-Gonzaga, KHQ
KLX

Oct. 14

KEHE.

26

Nov. 27 Loyola-Gonzaga, KEHE
Santa Clara-Detroit, KYA.

KGA;

-

Oct.

KYA.

Nov.

TOURING

KWNO

Utah-Idaho,

KPO KXO KMJ KERN KTAR;
Ore.-Ore. St., KALE KORE KSLM
KRNR KOOS KAST KFJI KOL
KMO KGY KXRO KVOS KIT
KELA KPQ KUJ; Wash.-Wash
St., KIRO KVI KFPY KOIN.

KIDO.
Nov.

KNX
KOY KGAR

24— USC-UCLA,

KSFO KROY KOH KOIN

THIS new

triangular table, carrying colored lights to blink warnings of
two minutes, one minute and ten seconds before speakers are to cease
talking, is being used by the University of Chicago Round Table, which
returned to NBC-Red Sept. 25, 12:30-1 p. m. Left to right are Raleigh
W. Stone, William H. Spencer and Theodore O. Yntema, of the University
of Chicago faculty, who first tried the new table.

1938

transcription division has recorded two quarter-hour dramatic
programs featuring short talks by
Norman H. Davis, National Red
Cross Chainnan, which will be
broadcast over more than 225 stations in behalf of local Red Cross
chapters during the semi-annual
campaign of the American Red
Cross.
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Adopt New Methods
To Promote Their Schedules
Stations

Meet Newspaper Publicity Ban on West Coast by
Displays, Program Publications, Otber Means
By DAVID H.

GLICKMAN

WITH

no indication that West
newspapers will reinstate
radio columns, networks and independent stations are devising many
Coast

new means
grams.

pro-

publicizing

of

When Los Angeles

dailies

themselves to a
do-or-die stand on the elimination
of program news and comment,
firing radio editors and assistants
en masse, stations and network
publicity departments rolled up
their sleeves and went to work.
last April pledged

When San

Francisco and other

West Coast newspapers

joined in
the ban, the stations and networks
were faced with a job of substantial proportions. It is doubtful if
radio had seriously entertained a

that the press would ever
permanently discontinue a reader
feature that had unquestionably
been responsible for sizeable cirbelief

culation during the past few years.
To what extent Pacific Coast
newspapers have been affected in
circulation by elimination of radio

columns is unknown. Publishers
have unofficially expressed satisfaction with their action. As yet
no indication has been given that
the newspapers will discontinue
publication of daily schedules.

How
The

Situation Is

Met

step taken by broadspring was to make
frequent notice by radio to listeners of programs scheduled for that
day, and featured programs scheduled for a day or two ahead. Practically
all
stations
immediately
took this step, and since that time
by assigning definite daily spots
for the presentation of current
progra
information have developed listener habits which have
become effective in sustaining wide
radio interest.
'

first

casters

last

m

Don Lee Broadcasting System,
Los Angeles, with 29 owned and
affiliated

stations

in

California,

Washington and Oregon,

is

using

lobby displays in 151 theatres and
supplementing that media with
film trailers in many of the picture
houses. In addition display cards
are being used in 850 California
Yellow Taxi cabs. Don Lee network maintains its regular flow of
daily publicity releases to about
150 daily and weekly newspapers
on the Coast and has exclusive radio columns weekly in various publications
with free distribution.
This is in addition to house orgarts;
tabloids with general circulation

and magazines. The network cooperates fully with affiliated stations in the three states by suggesting ways and means to meet
the situation in each particular
locale.

NBC

and

CBS

are using practi-

cally
the
same procedure and
formula to exploit their respective
programs and talent. NBC West
Coast publicity department headed
by Hal Bock, in addition to servicing more than 250 daily and week-
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newspapers with news releases,
has gone in extensively for window
and lobby displays to publicize its
network programs and talent. They
are using 100 de luxe window and
lobbies in Los Angeles.
NBC San Francisco publicity department is also rendering a simily

lar service for that vicinity. In addition
has made a tie-in with
for displays in dealer's stores
issues a weekly
in California.
quarter-hour radio script of per-

NBC

RCA

NBC

and general radio news

sonality

which is distributed free to NBC
and independent stations in the 11
western states.
This has been so successful that
CBS West Coast publicity department, headed by Hal Rorke, inaugurated a similar service to member
and independent stations. NBC has
gone in for spot news stories and
pictures calculated to break into
the regular news sections of daily
publications, and has been most
successful at that type of publicity.

CBS,

in addition to servicing

more

than 250 daily and weekly newspapers with releases, has also
'

started a

window display

division,

and has several important*southern
California

spots

under

exclusive

use. CBS also supplies quarterly
bulletin service, with full program
information, to the grocery, drug

and tobacco trade for

salesmen.

AFRA-AAAA

ABT

Parleys

RAPID

progress is reported from
the negotiations between American
Federation of Radio Artists and
the American Association of Advertising Agencies. Emily Holt, executive secretary of AFRA, said
that the network negotiations had
already solved a lot of problems
that will not have to be gone into
again with the agencies, so that it
will probably not take as long to
work out these contracts for actors
and singers employed on commercial shows as it did the sustaining
artist contracts recently signed by
NBC and CBS. Agenda for the
first AFRA convention, to be held
in St. Louis in mid-November, is
not ready yet, but the convention
committee is reported to be planning a broadcast featuring many
of the star members of
the sessions.

AFRA

at

commentator, who conducts a weekquarter-hour program by that
title on KFI, that city. Tabloid
ly

contains logs, features, general radio news and is supported by advertising.

Gilmore Oil Co., Los Angeles,
publishes a weekly illustrated
eight-page tabloid, mastheaded
Mike. Bernie Milligan, formerly
Los Angeles Examiner radio editor, edits the publication, which
contains logs, commentary columns
and general radio news of all Los

Angeles county stations. There is
no advertising and only casual
mention is made of Gilmore petroleum products and the NBC
Gilmore Circus, sponsored by the
firm. Distribution is free through
Gilmore Service Stations.

KOIN-KALE,

dio

Both networks prepare special ranews for house organs and other
types of publications with large
weekly or monthly West Coast cir-

Portland, Ore., to
secure notice beyond the regular
radio schedules published in the
Oregon Journal, run as paid advertising on the radio page of the

culation.

newspaper,

Approximately 40 Los Angeles
neighborhood publications with a
total free circulation of more than
2,000,000 have opened their pages
to radio. Some are weeklies and
others bi-weekly. San Francisco
Bay region neighborhood publications have gone in for radio also.
Then there is Radio Logic, a thriceweekly four-page tabloid, with a
weekly circulation of 75,000. It is
published in Los Angeles by Homer
Canfield, Hollywood columnist and

The column, written by
Lester Halpin, publicity director,
includes news of coming netwoi'k
and local productions along with
personal notes about the studios.
Each station on the West Coast
has developed its own channel of
program news dissemination. In
the combined total of their activity
in this direction, it is said that they
have stimulated even greater interest in radio than in the past.

its

READY FOR STORM
But

WIOD's Preparations
Were Unnecessary

ALTHOUGH

the hurricane recently reported advancing on Florida

suddenly changed its course and
proceeded on up the Atlantic,
WIOD, Miami, stood ready to give
and withstand the worst
its best
in the event it hit the city. In a
letter
Broadcasting, hastily
to
written while storm warnings were
still going out and mailed "before
airlines suspend service", Manager

—

Martin

—

S.

Wales reported:

"If the storm continues in
present course, about the time
read this the scene of blue bay

its

you
and

waving palms which we normally
see from our office windows will be
blotted out by streaking black
clouds and horizontal lines of driving rain. Here at WIOD we'll be
boarded up and equipped to stay
on the air through almost any

Broadcast Advertising

their

own column

of

Designated Union

For CBS Technicians
ASSOCIATION of Broadcast
Technicians, independent union for
radio engineers, has been established as the collective bargaining
agency for technicians employed
at stations owned and operated by

CBS, according to an announcement by the National Labor Relations Board in September. In an

NLRB

election held under
auspices in August, the CBS engineers voted to be represented by

ABT,

turning down
American
Communications Association, CIO
union
which has chapters at
WABC, New York, and WJSV,
Washington, among the eight stations polled. Engineers at KMOX,
St. Louis, were not included in the
voting as all technicians employed
by all St. Louis stations are members of the International Brotherhood of Electrical Workers, AFL
union, under a blanket contract
signed by the IBEW with all
broadcasters in the city.
Of the 208 engineers qualified to
vote, 204 cast ballots, according to
the NLRB, which said that 128
votes were cast for ABT, 68 for
ACA, 4 for neither and 4 were
challenged, but were not considered as the result would remain

unchanged

WPG

in

any

event.

Sale to Hearing

APPLICATION

for sale of

WPG

by the City of Atlantic City to the
newly formed Arde Bulova-owned
Greater New York Broadcasting
Corp., for $275,000, on Sept. 27
was designated for hearing by the
FCC. An accompanying applica-

move

tion to

York

to

the station to

become a full-time

New
outlet

by absorbing the time of WLWL,
also owned by Mr. Bulova also was
set for hearing. Sale of the station subject to FCC approval, was
ratified by the Atlantic City Board
of Commissioners on July 7.

chatter.

emergency. Our 250 - watt emergency transmitter, installed right
here in the building, with its own
power source in the basement, will
take care of us even though all
power lines go out.
"With full staff on duty and
canned heat fires under pots of
black coffee, we'll be settling down
to keep South Florida informed
and cheered throughout the somewhat trying hours which attend a
tropical disturbance. We'll be waiting to go out in the lull that follows the storm to bring eye-witness accounts of the state of the

community

and interviews with
those who have experienced the
force of the elements to the listening audience everywhere."

JAMES CAPOZUCCHI,
nouncer at

staff

WOV-WBIL, New

an-

York,

interpreted and translated the recent
speech
by
Mussolini,
which was
broadcast short-wave to the United
States. The translation was then aired

on CBS.

Big Buildup on WBAL
CLAIMED as the biggest buildup
any single radio program has ever
received, was the Sept. 26 introduction by WBAL, Baltimore, of
Lone Ranger, sponsorship of which
started that day on a thrice weekly basis by Seven-Up Bottling Co.
Heralding the program, a huge parade of floats, picturesque costumes
and musicians marched through
downtown Baltimore while stickers
and the comic strip of the Baltimore News-Post were pasted on
every bottle of Seven-Up sent out
to dealers. The promotion was directed by Frank Burke,

WBAL

manager.

Gulden Goes Net
CHARLES GULDEN, New

York,

will start its first network advertising campaign for Gulden's Mustard on Oct. 5 when it launches
Gulden Serenaders on a five-station

NBC-Blue

network,

comprising

WJZ WBZ-WBZA WEAN
WGY. Company began its

KYW

radio
advertising in 1936-37 with a spot
series on stations in Boston, Hartford, Philadelphia and Schenectady, and also sponsored a spot
campaign during the 1937-38 season with sales results that led to
the decision to try a limited network program. Peg La Centra,
rhythm singer; Johnny Gart, swing
accordianist, and the Jesters, male
trio, are featured in the new series.
Agency is Charles W. Hoyt Co.

October

1,
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New Sponsors Are Sought
As Brewers' List Drops
BREWERS' Radio Show Association has again taken a three-week

renewal on You Said It, cooperatively sponsored program on CBS
each Monday from 8-8:30 p. m.
When a number of the sponsoring
brewers dropped away at the end
of the 26-week contract Aug. 29,
the

show was continued for three

weeks on a curtailed basis while an
attempt was made to get additional
brewer support. Failing to accomplish this, Frederick Mayer, New

York radio advertising man who
conceived the program, is using
the second extension to line up advertisers in other lines of business
to sponsor the program in their
localities.

NBC and CBS Rush

Video Equipment
Including Latest Laboratory features
BOTH NBC ana CBS are hastening installations of new television
New York incortransmitters
porating advanced engineering developments.
NtJC is installing a new antenna
for its transmitter atop tne Himpire
State Bldg. and has dismantled the
temporary equipment used during
spring and summer experimental
operations. CbS, also using KG A
transmitting equipment, is installing its plant on tne 7zd and 73d
floors of the Chrysler Tower in
New York. The buildings are the
hignest in the city and are regarded as well adapted for ultrahigh frequency visual transmission.

m

Unless this

is successful, the prowill definitely go off Oct. 10,
as CBS has notified the sponsors
that it will not hold this desirable

New Antenna

gram

period

for

a

network.

29-station

Ted Husing and Connie Boswell,
stars during the summer, have
been replaced by Henny Youngman
and guest artists, Richard Himorchestra being retained. U.
Adv. Corp., Toledo, agency
through which program is billed,
is aiding in the attempt to line up
ber's
S.

new

sponsors.

Continental on

CBS

CONTINENTAL BAKING

Co.,

New York (Wonder Bread &

Host-

ess Cake), on Oct. 14 starts

Jack

Haley Variety Show on 42

CBS

Friday,
7:30-8 p. m.
(EST), with a west coast rebroadcast, 9:30-10 p. m. (PST). Besides
Jack Haley, talent includes Virstations,

Verrill, vocalist, who was
in his last network series;
and Lucille Ball, screen comedienne. Ted Fio Rito will conduct

ginia

with him

the orchestra. Writers include Har-

ry Conn and Hal Fimberg. Donald
Cope and Kenneth MacGregor are
the agency producers on the show.
Benton & Bowles Inc., New York,
has the account.

Lamplighter on Six

TWELFTH

annual series of The
Lamplighter opened Sept. 25 to be
heard in 13-week cycles, Sundays,
12:30-12:45 a. m., and syndicated
as a live show by Network Features, New York, of which Leon A.

Friedman is president in charge.
The following stations are to be
used in this second season of cooperative

sponsorship:
WOR, New

Grossman Shoes,

Julius

York;

WAAB, Boston; Style
Shop, WNLC, New London; The
Boston Store, WHKC, Columbus;
I.
J. Fox, WHK, Cleveland;
I.

J.

Fox,

Tiedtke Brothers,

WSPD,

new

The

NBC

Features
mast,

it

was

stated, includes a number of novel
features. In the laboratory the an-

tenna worked perfectly but that
does not insure its penormance in
actual operation and the engineers
would not set any date for regular
broadcasting except to say it will
probably be before the end of the
year. Meanwhile the network television production crew will experiment with ideas and techniques by
producing programs at the studios
which will be followed by the television cameras but not aired.
CBS goes into operation with its
new equipment after a year of extensive tests both of the transmitter and of a new type of television
antenna for distributing the signal
evenly over the entire city and its
suburbs. Final arrangements also
have been made for construction
of a coaxial cable connecting the
transmitter with the CBS television studios in the Grand Central
Terminal Bldg. nearby. The CBS
schedule calls for completion of
the installation early in 1939 but
no date has been set for actual
broadcasting of visual programs.

CBS said that when the station
takes the air it will climax almost
a decade of television experimentations. In 1931 CBS broadcast the
first regular schedule of television
programs undertaken in this country. In those days 60-line transmission was used whereas the new
equipment, like the NBC transmitter, uses 441 lines.
The CBS transmitter, built at a
cost of $500,000, will cost another
$150,000 to install. Tests, according to CBS, show that from the
Chrysler Tower vantage point the
transmitter should provide primary
coverage within a radius of about
40 miles over a total area of about

Toledo.

square miles. The new antenna was designed unuer tne uirecuon ot Peter U. LroiumarK, Co-

4,800

lumbia's cniei television engineer,
it comprises ib muepenuent uipuie
antennas eignt lor sound rauiation and eignt for visual images,
io insure maximum einciency during winter, an antennas will be
heated irom tne insiae and tnermoscaucaiiy controlled so tnat ice cannot iorm.
Tne transmitter will use approximately oUo,ol!u watts input. ±ransfbrmers ana teeaers now Deing in-

—

stalled will supply some l,uoo,uu0
watts witn tne additional power
supply used as a guarantee against
interruptions ot broadcasts in tne
event oi lailure. Latest satety
equipment is oeing employed
tne transmitter because oi hign
voltage, ine new transmitter will
operate witn the can WzaaK.
inuU, at its last sight broadcasts
betore tne shut-down in mid-fcieptemoer, put on the first teievised
man-m-tne-street interview using
its mobile equipment to televise an
announcer
ICockefeller Center

m

m

asKmg

Hillbillies

EVIDENTLY

NBC

on Sept. 1 started television
tours, regularly conducted between
the hours of 10 a. m. and 11 p. m.
daily, to explain to the public the
fundamentals of television and giving an opportunity for close examination of the apparatus. Visitors participate in television demonstrations tnemselves, each group
appearing before the camera for
the party following, which sees
the first group on receivers in an
adjoining room. The exhibit includes a complete television studio, a self-contained unit, entirely
separate from that now in use for

experimental telecasts. Reception
is shown on RCA experimental receivers, and there is a display of
miniature
settings,
backgrounds

and special visual

Pacific Gas Drive
ern and Central California will be
used in a special ten-day advertising campaign Oct. 5 to 15 to be
conducted by the Gas Appliance
Society of California. The campaign, which also will include the
use of other media, will stress gas
ranges that feature low temperature cooking. One-hundred word
spot announcements and five-minute participating spots on home
economics programs will be used,
according to the agency handling
the account, Jean Scott Frickelton,
San Francisco.
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Band radio success in
Texas, the County Republicans in St. Albans, Vt., have
signed the Kentucky Ramblers Hillbilly troupe for
three broadcasts a week over
billy

than 20 stations in North-

1,

1938

WQDM

from

Oct.

3

until

WQDM

Nov. 7. Along with a
announcer, the Ramblers will
make personal appearances in
14 communities in Franklin
County. The troupe, which
broadcasts from a local theatre, has jumped the income
of the theatre some 300%
for Saturday matinees.

completely a.c. operated, consists
of an audio oscillator, a high-speed
power -level recorder and transmission panel. The assembly, which
automatically graphs the responsefrequency characteristic of equipment being tested, was developed
by H. A. Chinn and V. N. James
of the CBS general engineering department, and can record the actual growth or decay of sound at
a rate of 560 db. per second.

Brown

for Post Toasties

GENERAL FOODS

Corp., New
Toasties), on Oct. 8
starts its Joe E. Brown program
on 61 CBS network stations, Saturday, 7:30-8 p. m. (EST), with a
West Coast repeat, 8-8:30 p. m.
(PST). Program will originate at
Columbia Square studios, Hollywood. Talent will include besides

York (Post

Brown, Frank
ling,

Gill

and

chestra.

ule of American shortwave broadcasts to Latin America ever attempted will be launched by
as a result of assignment by the
FCC of two new shortwave frequencies to
and W3XL, it
was announced Sept. 26 by Frank

Dem-

and Harry Sosnick's
Gill
and Demling

orwill

double as writers. Viola Brothers
Shore has also been given a writing assignment on the show. Donald Cope will produce. Agency is
Benton & Bowles, New York.

P & G Adds

in Michigan

TO THE

NBC's New Shortwaves
THE MOST comprehensive sched-

Bill

comedians; Margaret McCrae,

vocalist,

effects.

four stations of the Michigan
Radio
Network
WFDF,
Flint;
WJIM, Lansing; WELL,
Battle Creek, and WIBM, Jackson

—which

—

joined the

work as a group on

NBC-Blue netSept. 25, made

NBC

NBC

advertisers only
available to
as a group at a combined evening
hour rate of $240, Procter & Gamble Co., Cincinnati, added Ma Perkins, Story of Mary Marlin, Vic &

E. Mason,
and
director of the International Division. The two additional frequencies, 9,670 and 21,630 kc. fill out
NBC's complement of wavelengths

Sade and Peper Young's Family.
These shows are broadcast on the
Blue consecutively from 10:45 to

W3XAL
NBC vice-president

to

render

listeners on a regular schedule.

Lydia Pinkham Adds 15
LYDIA E. PINKHAM Medicine
Co., Lynn, Mass., on Sept. 26 added
disc outlets to its Mutual Network
program, Voice of Experience, fifteen Southern stations are used.
This total of 71 stations is the
largest ever used by this program
since its initial broadcast in 1924.
World Broadcasting System will
place wax disc versions of the program over the following stations

WLAC WIS WDSU KWKH WBRC
WSPD WIOD WJAX KLRA
WREC WGST WMAZ WTLC
WSOC WGAN. Erwin, Wasey &
Co.,

New

York,

is

11:45 each morning,
through Friday.

Monday

year-round

day and night service to Latin
American as well as European

emulating W.
Lee O'Daniel and his Hill-

MORE

measuring
assembly recently developed by
CBS and set up in the control room
of an auxiliary studio of WABC,
New York, is pictured here. The
equipment, readily portable and

questions of passers-by.

necessary

GOP's

AUTOMATIC AUDIO

agency.

Gunzendorfer to KSRO
WILT GUNZENDORFER, wellknown

in Pacific Coast radio and
advertising, has been appointed
manager of KSRO, Santa Rosa,

Cal.

He has been

identified

with

radio since early 1932 when he
joined Don Lee Broadcasting System, San Francisco, as associate
in the Thomas Lee Artists Bureau.
Transferred to Hollywood when the
Thomas Lee Artists Bureau moved
from Los Angeles to the former
city,

he later became identified with

Amory Eckley Agency, Hollywood
talent service, as partner, severing
that association to take over management of KSRO. Larry Thatch-

formerly

er,

Healdsburgh,

Cal.,

newspaper executive, who recently

KSRO, has been appointed
commercial manager of the station.

joined
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Old Jersey Law Revived
In Order Against NBC
THE

Public Utility Commission of
Jersey has ordered NBC to

New

appear in Newark Oct. 18 to show
cause why the Commission should
not issue an order to stop it from
proceeding with construction of a

ultra-high fretransfer for
quency station, W2XDG, at Bound
Brook, N. J., also the site of the
WJZ transmitter. Commission order is based on a law passed some
years ago which gives the P. U. C.
power over radio in New Jersey.
The law is said to have been enacted to protect local listeners from
interference of powerful stations
nearby, which in those days of
non-selective receivers was a real
hazard.
NBC, having for some time been
its

!

experimenting with W2XDG and
W2XDH, broadcasting from the
roof

of

RCA

the

York, wants to
stations

New

to

in New
move one of the
Jersey, and has

Bldg.

obtained a construction permit to
do so from the FCC. Queried concerning the order of the New Jersey Commission, NBC issued the
following statement:
"NBC believes the statute of the State of
New Jersey, requiring the operator of a broadcasting station, licensed by the FCC, to secure a certificate of convenience and necessity from the New Jersey Board
of Public Utility Commissioners,
to be an unconstitutional exercise
of regulatory power by the State,
inasmuch as the Federal Government has already completely regulated the field of broadcasting."

Title Trial

DENYING

is

Set

request of Beth
Brown, novelist, for a temporary
injunction in her suit against NBC,
Bristol-Myers Co., Crosley Radio
Corp., and Pedlar & Ryan, for the
use of the title For Men Only on
the

Vitab's program, New York
Supreme Court Justice Charles B.
McLaughlin has set the trial for

the

Sept.

;

same

title.

FELS &
tha

soap

HICKS, Detroit, has appointed R. H.
Edsall to head its radio department.
Mr. Edsall formerly was with Brace
Beemer, Detroit, and previously
WXYZ, Detroit. The agency has been

appointed to handle a national radio
campaign for Practical Diesel Training Co. of Detroit. Mr. Edsall will be
the executive contact on the account.

SIMONIZ MFG.

Hobhy Lobby
(Nappurchased

Philadelphia

Co.,

chips),

has

manager

adv.

of

Continental Baking Co., New York,
has been named director of sales and
advertising,
succeeding
the
late

George M. Gottfried.

FREDERICK
Son.

New York

LOWENFELS &

E.
(Hotel

Bar

butter),

on Oct. 2 will start Transradio Neios,
featuring Frank Singiser, on WOE,
Newark, Sunday. 10-10:15 a. m.
Neff-Rogow, New York, is the agency.

FITZPATRICK

Bros..
C h ic a g o
(Kitchen Klenser), on Sept. 23 started The Lady's Answer, thrice weekly,
15-minute live show on WGN, Chicago, and Meet the Missus, six weekly disc show, on WBBM. On Oct. 1
the firm started Mrs. Goes to Market,
five weekly disc show on WBBM, Chicago. Neisser-Meyerhoff, Chicago, has

the account.

WYLER

& Co., Chicago (bouillon
cubes), on Oct. 10 will start an hour
show six mornings weeklv called
Rise & Shine on WCFL.'th'at city.
Neisser-Meyerhoff, Chicago, has the
disc

account.

*

PRESTON BRADLEY has resumed his foreign news comments on
WBBM. Chicago, sponsored by LonDR.

gines

Watch

New

Co.,

Arthur Rosenberg

Co.,

York, through
York.

New

N. MARKS, continuity editor of
Universal Radio programs, will conduct a course in radio writing at the
College of Paterson, Paterson, N. J.

L.

AUSTIN

GRANT, newscaster at
Detroit, is the father of a baby
girl, born Sept. 24.
WW.I,

GEORGE MATEYO,

of

the

WOR

promotion department, has been
appointed to the faculty of New York
sales

University

School

new

Commerce

of

marketing instructor.

News

spondent, will be the feature of

and Views of Foreign Affairs, a new
program to be broadcast on WATL,
Atlanta, Tuesdays and Fridays, 8 :15
p. m., and Sundays, 7 :15 p. m. Mr.
Arden will give his own opinion and
analysis of world events, inviting the
audience to send in questions in any

(Si-

account.

CEDRIC SEAMAN,

20 years as a European foreign corre-

language.

Chicago

Co.,

moniz Kleener), has started a quarter-hour live talent Sunday show titled the Sunshine Hour on WAAB,
Boston, and WMAQ, Chicago. George
H. Hartman Co., Chicago, has the

his

Fels Takes

1

Brown contends

Miss

30.

that she has exclusive rights to the
title of the air show as she had a
novel published in 1931 with the

FCC GETS APPEALS
Late News and Personal Notes
IN GRANT TO WMEX
RICKERD, MULBERGER & ROBERT E. ARDEN, who has spent

as

He commenced

duties Sept. 21.

ALFRED ALISTAIR COOKE,

Britjournalist heard as commentator
the NBC-Red network in 1937,
arrived back in America from England
on the Normandie Sept. 26.
ish

on

WILLIAM

night

editor of NBC, New York, was
married Sept. 26 to Alice Reinheart,
actress.

news

staff

30 French recordings based on Ackere's impressions of America.

BEN FARMER, co-owner and chief
engineer of WGTM, Wilson. N. C,
was married

Sept. 11 at Wilson to
Dorothy Dickinson of that city. Mr.
and Mrs. Farmer were in Washington for their honeymoon and later
plan to motor to the West Coast.

ROGER C. PEACE,

owner

of

WFBC,

ALFRED B. SAMBROOK of Wo rl<i
Broadcasting System was married on
Sept. 24 to Miss Kay Marshall of
Troy, N. Y.
DORIS RUUTH,

is resigning after
four years as secretary to Robert
division engineer, to
Morris,
marry Charles L. Townsend, television engineer at NBC, on Oct. 7.

NBC

PHILLIPS

LORD, New York

H.

productions) is enlarging its
offices and increasing its personnel
because of new business plus additional time and effort on new pro(radio

gram ideas. Alonzo Deen Cole, wellknown program director, has been appointed script editor. Jay Hanna is

production chief. A research department has been established and the
publicity department enlarged with
Sam J. Slate, formerly of the AP,

UP

and CBS, as director, and Helen
Hutson Weber, formerly of the Mandeville Press

WILLIAM
of

Bureau, assisting.

C.
the

of

MITCHAM
chamber

of

Jr.,

sec-

commerce

Blowing Rock, N. C, has been
special events and publicity

named

WBT,

Charlotte, by Lindirector of
coln Dellar, general manager.

Dave Elman's Hobby Lobby for 13
weeks beginning Oct. 5 on NBCBlue. Wednesdavs, 8:30-9 p. m.
(NBC-Red on Pacific Coast). This
program was heard on NBC-Red
network during the summer months
sponsored by General Foods Corp.,
New York, for Jell-O, replacing
Jack Bennv. Agency in charge is
Young & Rubicam, New York.

FIRESTONE
Akron

From

Tire

tires),

Co.,
will

1

Loose-Wiles on Yankee
LOOSE -WILES BISCUIT Co.,
Long Island

City, N. Y., will start
The Sunshine Reporters on 10
Yankee stations, starting Oct. 4
and using the 7:30-7:45 p. m.
period Tuesdays and Thursdays,

for

Agency for LooseNewell-Emmett Co., New

13 weeks.

Wiles
York.

is

STANDARD CIGARS Corp., Pittsburgh, is using a test announcement campaign for Dry Slitz
cigars,

four

times

weekly on

WCOL, Columbus, and five times
weekly on WGAR, Cleveland. Gardner-Rothschild Adv. Agency, New
York, is the agency in charge.
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sponsor three broadcasts from the
National Dairy Show in Columbus
on Oct. 11, 12, 13, over 57 NBC
stations, and five broadcasts from
the International Live Stock Show
in Chicago, Nov. 28 to Dec. 2, on
113 NBC stations. All broadcasts
will be from 4 to 4:15 p. m., with
rebroadcasts at 5:45-6 p. m. Programs were placed through

Sweeney & James

Co.,

Cleveland.

Rumford's Spots
RUMFORD CHEMICAL WORKS,
Providence (baking powder), from
Sept. 15 to Nov. 21, are running
30-word announcements six times
weekly a. m. and p. m. on about
25 stations, a complete list of

which will be announced later.
Atherton & Currier, New York, is
the agency in charge.

Broadcast Advertising

FCC

granting
high-powered
regional assignment on 1470 kc.
with 5,000 watts full time were
filed Sept. 24 by WAAB, Boston,
and WLAC, Nashville. On Sept.
a

WCOP, Boston, also appealed.
Originally granted some two
years ago, the FCC first authorized the Boston station to change
its status from a local to a highpowered regional without hearing.
As a result of protests, the case
was redecided and a grant again
authorized.
appealed on
economic grounds, as did WCOP.
WLAC, through Attorney Paul D.
Spearman, appealed on the
P.
question of interference, since it
operates on the 1470 kc. channel
and also alleged that the assign26,

WAAB

ment would

curtail its

secondary

service.
W. P. Stuart, publisher of Prescott, Ariz., on Sept. 16 appealed

FCC decision granting
application of the Southwest
Broadcasting Co. for a construction permit for a new station at
Prescott on 1500 kc. with 100 watts
night and 250 watts day. It contended that this precluded the
granting of its own application requesting the same facilities in the
same city. It was also contended
that the
Commission's decision
lacked proper and adequate findings and that there was not sufficient evidence to sustain the findfrom the

ings.

ANA

Holds Session

ADHERENCE

to

the

policy

of

honesty in advertising was emphasized to the Association of National Advertisers, meeting Sept.
28-Oct. 1 at Hot Springs, Va., by
James A. Horton, chief examiner,
Federal Trade Commission. Mr.
Horton called for voluntary cooper-

ation by advertisers to reduce the
need for formal FTC action involving advertisers. Other speakers at the convention included Gilbert Kinney, AAAA chairman and
vice-president of J. Walter Thompson Co.;
Richard Compton, of
Compton Adv., New York; Chester
J. LaRoche, president of Young &
Rubicam; Dr. George Gallup,

Young & Rubicam; John

BBDO;
and

Caples,

Harold Thomas, Centaur
ANA board chairman.

Fairs

& Rubber

(farm tractor

the
Boston,

WMEX,

Co.

Firestone

from the twice-decided

of

the

Greenville, S. C, and publisher of the
Greenville News and Daily Piedmont,
sailed for Europe with his family on
the Normandie on Sept. 28.

retary

WILLIAM BURKE MILLER,

ROBSON, CBS

N.

director, is aiding Didier Van Ackere
of the Agence Radiophonique Universelle of France, in making a series of

APPEALS
action

NBC

Silence

PAUL HODGES, WCPO

Seek Best Announcer
an-

FOURTH

nouncer, broadcasting his
Train
70
Coryell
nightly

Time

from

Cincinnati's

Union

Terminal recently,
found NBC's Sheldon Hickox
at his microphone ready to be
interviewed. Rising to the oc-

stations. Graded on diction, sincerity and effectiveness, the 18 contestants are to be judged by a committee of radio critics, advertising
men and civic leaders.

Timer Hodges
man-onprocedure and

casion, Train

reversed

the

usual

the-street
Hickox
Competitor
flooded
with an account of the advantages and popularity of

WCPO,

giving him no chance

to sing the praises of

SOVIET RUSSIA,

annual Radio Announc-

ers Contest of Washington, D. C,
sponsored by the Henry J. Kaufman Adv. Agency, opens Oct. 3 for
a two-week battle of words to select the outstanding staff announcer on Washington's four radio

AFA Convention Dates
ADVERTISING Federation of

NBC.

which has been

buying the large part of its original
radio equipment in the United States,
has placed an order with Scophony
Ltd., London, for television transmitting and receiving apparatus for installation at Leningrad.

America will hold its 35th annual
convention at the Waldorf-Astoria
Hotel, New York, June 18-22, inclusive, next year. The Federation
board of directors is meeting in
New York on Oct. 7 to pass upon
preliminary plans, appoint committees and discuss the Federation
program of yearly activities.

October

1,

1938
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31" x 21K" Radio Outline

Magnified Portion of

Map

is

Actual Size

Features
A Few Map

1.

B.

3.

Co.

I.

lists

by

station

U. S.

Canadian

state,

city,

letters,

frequency

Advertising Agencies

Radio Advertisers

• Mapping spot and network campaigns

• Mapping

• Making presentations to
clients and prospective

Indicates

number
per
symbols

4.

M. Seeds Co.

state

province

•

Statistical

uses

• Radio research work

Station Representatives

Radio Stations

Outlines
and
names each county,

and

clients

Shows time zones

stations

by

markets

campaigns

call

Printed on white

©

Defining
markets

ledger paper that
permits use of ink

and
8.

Mailed

coverage,

and

• Presentation data

• Sales presentations, mapping competitive station
comparative
situation,

flat

• Mapping stations

News

Services, Transcriptior

Libraries,

markets, etc.

Networks, Etc.

DuPont de Nemours & Co.

Wade

Advertising Agency

PRICES:

The Ralph H. Jones Co.
The Chattanooga Medicine Co.
Booth
J.

all

of
city

Moore & Wallace

Lennen and Mitchell
E.

Reverse side

and power

Longines-Wittnauer Co.
Russel

"

Co.

Purina

Ralston

Aubrey,

x 21 1/2

stations

Caldwell, Inc.

Potts-Turnbull

31"

Locates

and

The Caples Co.

The

Size:

each
2.

Gardner Advertising Co.
Morse International

W.

Users

Users

Campbell Ewald Co. of N. Y.
Hays MacFarland & Co.
Harold S. Chamberlin & Associates

Dr.

Map

10%

Pelham & Co.

Single Copies, 35c

discount

in

•

10

quantities

of

Copies or More, 25c
50 or over

Carson Brantley Adv. Agency

Tomaschke-Elliott

Blackett-Sample-Hummert
Petroleum Advisers,

BROADCASTING

Inc.

American Professional Baseball League
Russell

C.

Comer Adv. Co.

Campbell-Ewald Co.

broadcast
Building
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•

October

I,

1938

Washington,
D. C.

dvertisingr

BROADCASTING
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Broadcast Advertising

1

!

GENERAL

MILLS,

(Wheaties), and Socony

Bakery Success
WESTCHESTER Master

CIGAR

CONSOLIDATED

Bakers Inc., independent bakery group of Westchester
County, recently counted $40,000 sales after a $275 13week promotion campaign on
WFAS, White Plains, N. Y.
The schedule consisted of a
quarter-hour weekly particiAll-Repation in the
quest Club, along with four
announcements weekly on
other Request Club broadcasts, embracing: a popularity
contest for children based on
a votes-for-purchases plan,
with bicycles, roller skates,
and radios as prizes.

Corp.,

New York

(Harvester cigars), on
Sept. 26, began a fifteen-minute, thrice
weekly test program featuring Frank
Singiser, Transradio Press reporter,
on WOR, Newark. No other stations
are to be used. Agency is Erwin,
Wasey & Co., New York.

TRUAX TRAER COAL

WFAS

Co., Cincin-

&

Assonati, through Harry B. Miles
ciates, Cincinnati, on Sept. 25 started

Weather Prophet & News Reporter
Des Moines, Sundays, in a
cooperative campaign with its local
its

on

WHO,

dealers.

PLOUGH

Memphis,

Inc.,

from

manufacture

Tennessee
and will
move all machinery and equipment of
the Breethem plant to Memphis. LakeSpiro-Cohn Inc., Memphis, handles
Plough Inc. advertising.
to

its

Products

Co.,

Nashville,

LOG CABIN BAKING

Chico
and Oroville, Cal., has appointed SidGarfinkel
Adv. Agency, San
ney
Francisco to handle its advertising,
and plans to start immediately a campaign using radio, newspaper, outdoor and point-of-sale promotion.
Co.,

ROUNDY, PECKHAM & DEXTER,
Milwaukee

(canned foods), is sponsoring the transcribed life of Buffalo
Bill

WTMJ,

Cody thrice-weekly on

Milwaukee. The show is produced by
R. U. Mcintosh & Associates, North
Hollywood. Neisser - Meyerhoff, Milwaukee handles the account.

DeKALB AGRICULTURAL
Humboldt,

Assn..
breeders and producers
sponsoring
seed corn, is

la.,

hybrid
Corn Belt Farm Hour on WHO, Des
Moines. Saturdays, 12-12:30 p. m.
farm editor,
Herb Plambeck,
plans, produces and presents the program, on special occasions taking his
of

EDWARDS DEPARTMENT

;

Utica;

WHAM,

WOKO,

Toronto;
Rochester
Albany;

;

WSYR,
WIBX,
WNBF,

Binghampton. A. McKim Ltd., Toronto and Montreal, has the account.

PURITY BAKING

Co.,
Toronto,
October a local live talent program in Montreal, on CFRB,
Toronto, in Winnipeg, Calgary and
Vancouver. A. McKim Ltd., Toronto,

will place in

placed the account.

DAY & NIGHT HEATER

Co.,

Los

Angeles (water heaters), will continue
to use" daily time signal announce-

ments

KSFO

on

KRLD,

KPRC.

KMJ,

and KNX, having renewed in
September for another 52 weeks.
Hixson-O'Donnell Adv., Los Angeles,

has the account.

series,

placed thru

Earl

of the maritimes

CHNS

be desannounces the

series will also

Harper

Knox Reeves Adv.

Agency, Minneapolis.

NATIONAL GROCERY

Co., Seattle,

has started a culinary quiz program,
Cook Book Quiz, on KOMO, Seattle.
The show runs twice weekly for 36
weeks. Izzard Co., Seattle, has the

Halifax,

Nova

Wh.

C. Borrett,

account.

Director

PENN

TOBACCO Co., WilkesBarre. Pa. (Kentucky Club pipe tobacco), which assumes sponsorship of
Vox Pop on NBC-Red
evening program Oct.

news and sports

WHO.
New

Agency

is

Scotia

as a Saturday

ALL PROGRAMS ARE ALSO

continuing
broadcasts on

BROADCAST OVER SHORT WAVE

1, is

Ruthrauff

CHNX

& Ryan,

York.

Store,

Syracuse, N. Y., recently renewed two
series of weekly hour programs on
WSYR. Syracuse, the Edicards Juve-

Hour,

nile

Saturday morning

ama-

teur hour, now in its ninth consecutive year, and a radio cooking school,
now in its fourth year.

UNIVERSAL MILLS.
is

Fort Worth,

sponsoring thrice-weekly the UniCowboys, featuring 1 cowbov

versal

Personal appearances are being arranged in towns selling Red Chain

;

CFRB,

World

microphone to stock auctions, cattle
shows and fairs for first-hand accounts
of farm doings.

Montreal, has

Kingston;
Syracuse

Little
cribed.

Busiest

Radio Station

WHO

placed an eight-week campaign from
CFRC,
Sept. 15 on CFCF, Montreal

Co.,

The

WNEW,

WLW WTMJ WTAQ WSAU KVOO

ballads, on WBAP. Fort Worth, and
Texas Quality Network. Tuesday,
Thursday, Saturday at 6:15 a. m.

SLATER SHOE

Oil
(Mobiloil-Mobilgas),
have signed an additional contract
with
New York, to broadcast play-by-play descriptions of the
International League playoff series.
If the Newark Bears participate, the

New York

Co.,

its

manufac-

turers of St. Joseph Aspirin and Penetro products, has purchased Breethem
breath tablets and all assets incident

Minneapolis

Vacuum

feeds and Gold Chain flour.

MACY

New

York, is sponsoring
Consumers' Quiz Club on
WOR, Newark, Mondays through
Fridays, 12 :45-l p. m., with Fred
Uttal interviewing housewives and

R. H.

Co.,

shoppers.

YELLOW CAB

Co.,

San Francisco,

launched a spot announcement campaign over two California
stations, with the possibility that it
may spread to an increased number
of stations for the winter months.
Stations now being used are KSAN,
recently

San Francisco, and KFAC, Los AnAccount was placed through
Rufus Rhoades & Co., San Francisco.
geles.

V0R60T

l>OtlC

WHERE I PLANTED
THE OAT5 !
Farms out here in the Red River Valley are bigger - and the farmers more prosperous - - than in any other
part of the West North Central area .... Our farm
lands and buildings are valued one-third higher
[$927.18 per capita as against $695.62]. And our retail purchases show about the same ratio

WO AY

commands

this

whole rich section virtually
and at one low cost. Why

without competition
don't you send for ALL the facts ?
•

NO,

WE DON'T HAVE THE VOICE

ABE LINCOLN

—

but

we do have

the

OF
real

Barnum, Theodore Roosevelt, Sarah Bernhardt
and scores of others. These people
long dead
come to
life on this amazing program, "VOICES OF YESTERDAY"...

voices of

P. T.

—

—

WDAY, nrc
E3

Here's a show that's packed with showmanship, a 15-minute

program

about by almost every newspaper
in New York... Here's your chance to get an unusual weekly
program at an amazingly low cost. Write or wire WHN.
that's talked

WHN
DIAL 1010

BROADCASTING

•
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N. B. C.
Affiliated
FREE and
PETERS INC.

NATIONAL
REPRESENTATIVES

with the Fargo Forum

FARGO
N. D.
October

1,

940 KILOCYCLES
Sooo WATTS DAY
looo WATTS NIGHT
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——

;

r

GERTH

- KNOLLIX
ADV. Agency.
San Francisco, has been chosen to
handle the campaign being planned
by San Francisco Peninsula
Inc..
newly-formed
advertising
organization. It is reported to be planning a
advertising
$50,000
campaign for
1939, in which, it is expected, radio
will be one of the media used. Eight

In our proved primary listening area in one of the world

and

biggest

richest

s

markets

there are

agencies

FRAXK

OVER

Conn.

LEE

H.

WinniBarnacle Bill
three more western

has extended

peg,

transcriptions to
stations
CHAB. Moose Jaw CKBI.
Prince Albert; CFAR, Flin Flon— 18
stations now carrying the show. J.

—

most

story

them your

sales

economically

CKLW,

Co..

CKCO, Ottawa;
CKAC, Montreal; CFPL. London;
CKTB, St. Catherines; CKY. Winnipeg
CKX. Brandon; CKCK. Regina; CKBI, Prince Albert; CFQC,
Saskatoon
CHAB, Moose Jaw
CJOC. Lethbridge; CFAC, Calgary;

50,000 watts ... 820 Kc.
.

handled

Toronto (medicinal) extended its Ontario and Quebec
network's Saturday evening What Do
You Knoic program on Sept. 24 to
the CBC Prairie Xetwork and CFPL.
London, Ont. On Dec. 1 the program
is to be extended further to the British Columbia network. The program
is now carried by CFRB, Toronto

LOUISVILLE, KY.
.

Toronto,

Windsor;

;

Nationally

;

CJCA, Edmonton. The account

cleared channel

dled by Radio Publicity

&

is

han-

Adv. Co.,

Toronto.

EDWARD PETRY &

GROSS, radio director
Fidelity Brands Inc.. Xew York,
arrived in Hollywood Sept. 16 to line
up a half-hour network show for late
of

fall release.

50 TO 5,000 is the brief story of
the power rises of KDYL, Salt

Lake

City, since it

was founded

in

1922 as one of the country's earliest stations. Here Sidney S. Fox,
president, is shown at dedication
of KDYL's new 5 kw.
transmitter Sept. 13. Ceremonies in
KDYL's Radio Playhouse included
talks by Gov. Blood,

Thomas

and

Don

Senator
NBC

Gilman,

western division vice-president.

HERXAXDO DE SOTO

Exposition,

to be held in Tampa, Jan. 31 to Feb.
18, 1939, has closed contracts with all
commercial broadcasters in the state

for spot announcements during January, through the office of W. Walter
Tison, manager of
Clearwater, and president of the Florida
Assn. of Broadcasters.

WFLA.

WESTERN CAXADA
Co.,

Flour

Mills

Toronto, has started a 13-week

weekly women's transcription
series
on C.JCB. Sydney; CFCY,
Charlottetown CHXS, Halifax;
-

;

CFXB, Fredericton; CKCW, Moncton; CHSJ. St. John. In October a
cooking school program will be placed

CKGB. Timmins; C.IKL, Kirland
Lake CFCH, Xorth Bay. A. McKIM

MOST

;

Ltd., Toronto, placed the account.

POWERFUL
STATION

FIDELITY BRAXDS.

Los Angeles

(food products), using radio for the
time and placing direct, on Sept.
26 started a six-weekly half-hour
first

morning program. Household Harmony, featuring Lew Palmer, on
Hollywood.

KMTR.

XORTH AMERICAX

Accident InCo., Xewark, has signed a
13- week contract to sponsor News by

surance

Knox Manning

on KXX. Hollywood.
10-10:15 p. m. Contract
starts
Oct.
13.
through Franklin
Bruck Adv. Corp., Xew York.

Thursday.

GULF BREWIXG

Louis
Dallas and
St.

Covers the
25,000

H earfc

Los Angeles department
has appointed Hillman-Shane
Adv. Agency, that city, as agency and
is using five-weekly quarter-hour live
programs and a weekly half-hour
show on KEHE. Los Angeles.
store,

MAX-O-WAR PUBLISHIXG Co..
Xew York (turf publications) has renewed 52-week schedules with WMCA
and

WXEW. Xew

York,

New

SERVICE

OF

October

J,

PETRY & CO.,

York

Chicago

Nat'l

Representatives

Detroit

San Francisco

O O

OKLAHOMA"— TULSA
1938

Met-

thru

ropolitan Adv. Co.,

Xew

EASTERX WINE

Corp.,

York.

Xew York

(Chateau Martin Wine), on Sept. 20
started Chateau Martin Wine Party,
on WFAB. Xew York. Tues.-Sun.. 1112 midnight. The program will be continued on WEVD, Xew York, when
station officially takes over the
time of WFAB. and other stations
will be used after a short test period.
Maurice Hart.
announcer, is
master of ceremonies. Agency is Alvin Austin Adv., New York.
this

WAAT

STOXER'S SHOE STORES.

Los

Angeles (Southern California chain)
is using thrice-weekly
100-word announcements on KFI, that city. Contract is for 13 weeks, having started
Sept. 27. This is the firm's first use

Ruth Hamilton Associates.
Los Angeles, has the account.
of radio.

WILBERT PRODUCTS
York

Xew

Inc..

floorwax ) will sponsor Jimmy
Jemail, inquiring reporter, on WHX.
Xew York, starting Oct. 3. Mon..
Wed.. Fri.. 7-7:15 p. m. No expansion of campaign is contemplated.
Agency is W. I. Tracy, New York.
(

,

(Grand Prize Beer),

COW

start

a

(evaporated milk) has placed a tranprogram on CFRB. Toronto
CFRC. Kingston; CKSO, Sudbury;
CJKL. Kirkland Lake, and CKGB.
Timmins. Russel T. Kelley Ltd.,
Hamilton, placed the account.

series

of

GATE

&

(Canada)

Ltd..

scription

;

PENNY

Co., New York (chain
Sept.
19 started The
Tangles, five-weekly quarter-hour proJ. C.

on

WOW.

Omaha. The

be

serial

regional or
is
Blackett-

Sample-Hummert, Chicago.
•HELLO,

TED

ENNS"

(Cramer- Krasselt Co.)

\^WU<x€Uu MARKET
Bet

it

never

occurred

to

?

you

"PEORI AREA" has a
population
almost
times as great as ALL of Wyoming! A "cream" market, too.
including the richest county in
Illinois in Total Annual Farm
Crons. You can cover PEORI AREA with WMBD.
that

EDWARD

K V
•

of the Triangle

More population, more radio sets and
more spendable income than any other
Oklahoma station, with extensive coverage in Kansas, Missouri and Arkansas.

COMPLETE NBC

Page 52

MAXIMES.

expanded to a
national list.
Agency

WATTS

VOICE

Houston.

magazine. Des Moines, on
13 started a weekly half-hour
musical program on WGAR. Cleveland, for circulation promotion. Saturday evenings for 13 weeks, through
Critchfield & Co., Chicago.
Sept.

may

NATIONALLY
CLEARED CHANNEL

"THE

Co.,

Santa Barbara.

LOOK

gram on

UNLIMITED TIME

PROGRAM

KDB.

Cal. Test started Sept. 15, using an
average of two spot announcements
daily. Robert L. Xourse Co.. Los Angeles, has the account.

stores),

Denver

Los

Co..

Tex.

will soon
quarter-hour sports
review programs on the Texas State
network and the Texas Quality network, supplementing the live network
shows with some spot in Texas. Time,
number of programs weekly and titles
have not been announced. Ruthrauff
& Ryan, Chicago, is agency.

between

KARM

.

on

THE

i

has the account.

campaign on

twice

KEXXETH

CO.

National Representatives

also

(loans), which has devoted
its entire advertising budget to newspapers and other media, used radio
for the first time in a 15-day test

RCA

XOVA KELP

WH AS
.

Ltd.,

the account.

station

Outlet

;

Gibbons

J.

by

using the big popular pioneer

CBS

its

ot

Angeles

York,

OGILVIE FLOUR MILLS,

FAMILIES
tell

WHX. Xew

one

is

time signal anCalifornia and
using KH.T. KSFO
of

in

PERSONAL FIXAXCE

thrice-weekly

commentator, on

users

KDB. KGB,
and
KM.T. Brooks Adv. Agency, Los An

will

3,

announcements. Firm

KFRC.

Danbury.

Oct.

oldest

geles.

for 13 weeks. Xo other stations will
be used this fall. Agency is Bermingham. Castleman & Pierce, Xew York.

RADIO
\ ou can

Co.,

on

of stations using daily time sig

nal
the

currently

presentations.

(Lee hats),
a

list

nouncements

program sponsoring George H. Combs Jr., news

start

5,000

91

made

BEKIXS VAX & STORAGE Co.'
in early September added KFBK. Sacramento, Gal., to itLos Angeles,

THREE

Free

&

Peters.

1

.o"* "/"o^

Inc.,

Nat. Reps.

wmnt)

PEORIA

MiMBERCBS NETWORK

BROADCASTING
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—
McCullough to Standard
ROBERT McCULLOUGH, sound
formerly of WJR,
Detroit, has been placed in charge
of the New York office of Standard Radio Inc. opened in the RKO
Bldg.
Oct.
1.
Mr. McCullough
joined WJR in 1931 as an assistant in sound effects and was later
put in complete charge of the
sound effects department. Prior to
that he was with the Michigan Bell
Telephone Co. and head of a Detroit dramatic group called the
Maskers. Experienced in recordings of sounds as well as in manual effects, Mr. McCullough frequently does free lance effects for
the networks. During the past year
he has built effects for many stations
and recording companies.
Telephone of the new office where
a complete Standard sound effects
library
will
maintained is
be
CIRcle 6-2168.

Sustained Silence

effects technician

|

STANDARD RADIO announces the
Standard Program Library
WGAR. Cleveland, along

sale of its
Service to

of 20 new
sound effects as additions to its Standard Super-Sound Effects Library.

an Oct. 1 release

!with
i

:

,

Additions include: Douglas D-2 airplane in take-offs and landings, plane

war

seaplane efnew harbor background, news
program introduction including planes
i

for a

effects
fects,

scene,

and sirens, new surf effects, the mass
air flight of 450 planes at the American Legion Convention. Los Angeles,
transcribed Sept. 23.

RADIO TRANSCRIPTION

Co.

of

America. Hollywood, under direction
Lindsay MacHarrie, production
manager, has started two new prqgrams. Can You Imagine That?, which
relates oddities in the news, and It
Might Have Been, a series based on
of

historical facts.

39

Firm

is

also

cutting
episodes

quarter-hour
Bloom's Brood, and Jerry
at Fairoals. the adventures of an orof

additional

Mamma

phan.

in
transcription production and
distribution, Broadcasters Mutual
Transcription Service Inc. has been
formed in St. Louis under the di-

Minneapolis, handling
dren's transcription series

Central

& PITCHER

Agencies.

Co.,

its

chil-

Buddy

<t

Ginger.

ASSOCIATED

Cinema Studios. Hollywood program and transcription concern, which recently appointed Victor
P.- Collins, Los Angeles attorney a
trustee, will not liquidate as planned,
hut will continue to operate under

temporary management of
Allaston. chief accountant.

K. N.

S.

James

offices
lished at 818 S.

have

M.

Althouse.

been

KWK

'

5

James Dutson, KSD;
Frank Eschen, KSD program dipletely describes the new organization, including technique, technical
equipment, personnel, available

Chicago manager

Standard Radio, was to leave Oct.
for a 10-day business trip to Hollywood. Alex Sherwood, general sales
manager of Standard Radio in Chicago, is visiting 75 eastern stations and
•xpects.to return in early November.

Procino-Rossi on 5
PROCINO-ROSSI Corp., Auburn,
N. Y. (P R macaroni products),

—

on

begin a half-hour
weekly program, International Melodies, to continue for 26 weeks,
Oct.

2 will

Sun., 1-1 :30 p.m., in a special
of
Rochester,

hookup

WHEC,
WGR, Buffalo, and WSYR, Syracuse. Eduardo
Barbieri, violinist and conductor,
will direct the program of favorite

compositions of Italian and other
famous composers. Procino-Rossi
is also sponsoring programs over
WGY, Schenectady, Sun., 12:30-1
p. m. and WBRE, Wilkes-Barre,
daily, 2-2:15 p. m.

"A Blind Spot"

with

the

Musicians'

PROGRAM

tra at WTIC, whether the
orchestra broadcasts or not.
So musicians are lehearsing
daily in front of dead micro-

POPULARITY

phones and wondering
whether or not they'll ever

N

I

MERCHANDISING
SERVICE

be heard.

Heater Firm Tests

ANDREWS HEATER

N

I

calls for a full orches-

WE PROVE

Los
Angeles (gas wall heater), which
recently appointed Gerth-Knollin
Adv. Agency, that city, to direct
its advertising, is using five-weekCo.,

in the Rise &
on KFRC, San
Francisco.
Contract is for 26
weeks, having started Sept. 15.
Firm will also use other Northern
California stations during late fall

IT!

Geo. P. Hollingbery Co.
Natl. Reps.

participation

ly

Shine

program

and winter.

^GreensboraM
Write

New Wander Show
WANDER Co., Chicago (Ovaltine), on Oct. 17 will start

on

WMAQ,

a

Director

test

Chicago, 11-11:15 a. m.,
weekly, featuring an
adult show the title of which has
not been disclosed. Blackett-Sample-Hummert, Chicago, is agency.
five

Edney Ridge
for

"COLD FACTS"

days

1000 W. Unlimited

A new

22-page

booklet

com-

features and prices. The "custom
integrated program", which BMTS
has devised as an economical replacement for custom built shows,
particularly adapted to local sponsors, is fully explained.

Shoe Polish Test
OMEGA SHOE POLISH Co.,

Los

Angeles, using radio for the first
time, on Sept. 20 started for four
weeks a five-weekly quarter-hour
program, News by Pat Bishop, on
KECA, that city, in a test campaign. Agency is Ruth Hamilton
Associates, Los Angeles.

K, ^

W

THE GOLD RUSH
OF 1938
SHREVEPORT is experiencing a

rush" ... a rush for "black gold!"
Oil was discovered at the very doors of
Shreveport just two months ago, and
already

SAN JOSE
CALIFORNIA

new

wells are being drilled

on

every hand. This means added wealth
even
in the South' s richest market
.

THE ONLY STATION IN
SANTA CLARA COUNTY,

"gold

.

.

greater dividends for the advertiser.

Market

Annual Retail Sales
Jn the Center

o/ftke

Worlds

Over $70,000,000

Central Pennsylvania

You MUST Use

Mutual Don Lee
Network Schedule
Full

WFBG

Representatives

Pa.

BROADCASTING

ment
Union

California's 5th Radio

for All

want to
IF you
Cover Rich

•

1DPS!

which the orchestra was being groomed. A studio agree-

rector.

Outside Stations

Altoona

orchestra

estab-

and produced by Kimball Sant, the
series will consist
of
12 complete
historical shows of 13 episodes each.

MILT M. BLINK,

A SUSTAINING

with nothing to sustain" is
the paradox at WTIC, Hartford, following this month's
wave of new commercials filling all daytime spots for

Kingshighway with

representatives in New York, Hollywood, Rio De Janeiro and Paris.
Composed mainly of St. Louis
broadcasters, the production staff
includes Sterling Harkins,
program director; Wright Esser,
formerly with British Broadcasting Corp.; Bert Igoe,
production director;

>f

!

of

C. P.
Hollywood transcription concern, has started cutting
a new quarter-hour series of 156 episodes, Cavalcade of Drama. Written

1

]

rection

KWK

MacGREGOR,

'

Transcription Firm
Organized in St. Louis
FEATURING several new ideas

Broadcasting
Toronto and Calgary, announces its appointment as Canadian
sales agents for Mid-West Recording

GROW

1

New

U

John

•

Blair

10,000

WATTS C/3S

Greatest Oil

\

K

»i

mimi."

and Gas Area

KTBS
,OQO WATTS H/3C

SHREVEPORT

•

& Company
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FRED

CHARLES CHRISTOPH,

for

two

years head of the daytime radio de-

partment of Ruthrauff & Ryan, New
York, has become vice-president of
Blackett-Sample-Hummert, New York.
He will be a creative executive and
a key man on the staff, although it
has not been decided what accounts
he will handle.

DON STAUFFER,

Young & Rubi-

cam, New York vice-president in
charge of radio, is in Hollywood to
supervise launching of several sponsored network shows. Bill Stuart,
West Coast publicity director, has returned after several months in New
York.

MANN HOLINGER.

radio

director

Lennen & Mitchell, after several
months in New York, has returned to
Los Angeles and resumed management of the West Coast office.
JOHN CHRIST of J. Walter Thompson Co. Hollywood office, has been appointed assistant to Frank Woodruff,
producer of the CBS Lux Radio The-

of

Ocards
It

just

isn't

in the

a 100 watt
station to broadcast
football
a
game from
a field a thousand
miles from home. But
for

KANS

did*

tember

24th.

it.

Sep-

•Airaj-WWilta Unlnt-

game

dty

with

broadcast

From

Westjwint

KANS

announcers

direct

THAT'S

the enthusiasm

KANS

has

for sale 1.

MONROE HELLINGER,
R.

LOCKMAN

C.

CBS

(left),

cent illness.

52 weeks, effective

servicing association
accounts.

Sept.

the

16,

weekly Calling All Cars program
on 3 California CBS network stations (KNX, KSFO, KARM), Friday, 8:30-9 p. m. (PST). The 300th
broadcast of this program, which
will be the last one under this new
contract, was thus assured.

of

GLENDA SHIELDS,

formerly

of

CASMIR

C.
vice-president

ter

been

of

Grant

ap-

an absence of

charge of

new

five

&
af-

years, to take

business and

promo-

The agency on Sept. 20 established a radio department with F. W.
Vurnside in charge.

tion.

HIS LIFE

GEORGE McGARRETT,

Lord

New York

Thomas

to

Hit Parade.
BBDO has enlarged its offices at 1680
N. Vine St., Hollywood and also
added Ted Bliss to the production
staff.
He was formerly KHJ, Los
Angeles, production manager.

LAWTON

— WPTFs

&

producer, was
arrive in
Hollywood
Sept. 25 to supervise the W. C. Fields
interlude to the CBS Lucky Strike

scheduled

?

C.
CAMPBELL, head of
Ruthrauff & Ryan, New York radio
department, was in Hollywood during
September to confer with Edmund
(Tiny) Ruffner, West Coast manager.

HOME

of Metropolitan
Adv. Co., New York, where he is in
charge of a special department for

N.

STATE RANKS

W. AYER & SON

recently opened
Honolulu in the DillingBldg. John S. Coonley, formerly
with the Hawaiian Pineapple Co., is
resident manager.

new

department, has resigned effective Oct.
3 to join Wade Adv. Agency, Chicago,
where he will produce and direct the
Uncle Ezra series for Alka-Seltzer.

JOHN ARTHUR ROBINSON,

^

DAVE OWEN, Hollywood producer,
has joined Blackett-Sample-Hummert,
Chicago, as supervisor of all General
Mills radio shows.
SAM BOOTH,

Listeners to

tive of Lord &
in Hollywood

CASH

tune

WGR
between

or
5

in

f^rrtTf^? RALEIGH, N.C.
5,000
FREE

October

account

execu-

Thomas, Chicago, was
during September to

MEL ROACH,

manager
Los Angeles,
George, office man-

production

of Allied Adv. Agencies,

and Jeannette St.
ager of Smith & Bull Adv., that
were married Sept. 10.

HOMER

BUCKLEY,

J.

city,

president of

Buckley-Dement Adv. Co., Chicago,
was in Hollywood during September.

GEORGE W. LAINE,

who

until re-

own

research and sales
promotion office in Los Angeles, has
joined Darwin H. Clark Adv. Agency,
Los Angeles, as head of the copy and
cently had his

production department.

BUCHANAN &
moved

to

Co.,

has

Chicago,

919 N. Michigan Ave.

FULLER & SMITH & ROSS

Inc.,

York, has moved to 71 VanderAve.

LANSFORD

F.

Philadelphia,

has

KING
moved

Advertising.
to

112

S.

WKBW

and 7

1,
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WATTS-CLEAR CHANNEL

& PETERS, INC., NATL

REPRESENTATIVES

B.

FURMAN,

P.

M.

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & PETERS

advertising

agency specializing in foreign language radio, has moved to 117 W.
46th St., New York. The phone number is Longacre 3-0035.

ALVIN AUSTIN

says Ross Federal

•

W.TEJ,

of

sign W. C. Fields, comedian, for appearance on the CBS Lucky Strike
Hit Parade, sponsored by American
Tobacco Co.

NORMAN

BUFFALO STATIONS

FARM -INCOME
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formerly

Hagerstown, Md., has joined H.S.G.
Adv. Agency, New York as salesman.

16th St.

THE NATION

tor

out of

ac-

count executive of Ruthrauff & Ryan,
Chicago, is the father of a boy, John
Arthur Robinson Jr., born Sept. 17.

bilt

IN

offices in

EDWARD SIMMONS, former program director of WAAF, Chicago, and
more recently of the WGN production

New

THIRD

and cooperative

ham

JAMES WRIGHT,
has

Wadsworth & Casmir, New York,

IN

come vice-president

Francisco.

A. HOLLINSHEAD, for
year and a half vice-presiMorner Productions, New
York company engaged in the planning and production of commercial
radio programs, has rejoined Campbell-Ewald Co. of New York in the
executive service department. Before
becoming associated with the Morner
company, Mr. Hollinshead had spent
15 years with Campbell-Ewald, including six years in the radio department, the last two as vice-president
in charge of radio in New York.
last

pointed

NEVER VOTED

has closed his
as publishers' consultant to be-

office

the

DAVID

PRESIDENT,

VAUGHN WEIDEL

MELVIN

executive.

121*

&

DONALD S. MANCHESTER has
been elected a vice-president of Sidney Garfinkel Adv. Agency,
San

Wilhelm-Conroy-Wilson Adv. Agency,
San Antonio, has joined Hugo Scheibner Inc., Los Angeles.
B. B. POPELL, formerly with Ruthrauff & Ryan in Chicago and Detroit,
has joined Fred H. Ebersold Inc., Chicago, as copy director and account

—that ZACHARY TAYLOR,

Lord

New York, radio department,
has been granted a six-month leave
of absence to recuperate from a re-

Hollywood account executive, looks
on as Robert M. Hixson, secretary
of
Hixson-O'Donnell Adv., Los
Angeles, and account executive on
the Rio Grande Oil Co. account,
signs the contract renewing for

politan area.

Hollywood producer
Ryan, has been transYork to produce the
new Tommy Riggs program sponsored
by Quaker Oats Co., on NBC-Red
network starting Oct. 14.

resigned

Thomas,

dent

of Ruthrauff &
ferred to New

recently

count.

atre, sponsored by Lever Bros. Co.
He is producer of the NBC One
Man's Family.
LEWIS S. KENDALL, formerly with
Southern Sales Service, Vernon, Cal.,
has joined Glasser Adv. Agency, Los
Angeles, as account executive.
OSCAR KRONENBERG has announced formation of Crown Advertising Inc., 342 Madison Ave., New
York to serve the foreign language
market, concentrating at present on
the Jewish food market in the Metro-

BEN LARSON,

HAMM,

J.

account representative for the toilet
article division of Colgate-PalmolivePeet Co., Jersey City, and former
president of Moore & Hamm Agency,
New York, on Oct. 3 will join Compton Adv., New York, to assist R. D.
Holbrook, vice-president, on the Proctor & Gamble
(Ivory brands) ac-

Co.,

New

York,

has moved to 32 East 57th St.

Ripley Wayne Bugbee
RIPLEY WAYNE BUGBEE, 38,
vice-president of the Clements Co.,
Philadelphia agency, died Sept. 14
of Rocky Mountain spotted fever,
probably caused by a tick bite during a recent vacation in the Canadian Rockies. Mr. Bugbee had
been in the advertising business
since 1925. He is survived by his
widow, a brother, and a sister.

BROADCASTING

•

Broadcast Advertising

—

.

Agency Appointments
NATIONAL INSTITUTE of Research &

Cartwright to Petry

Economics, New York, using radio, direct.
NATIONAL PORCELAIN Co., Trenton,
N. J., to Charles Dallas Reach Co., Newark.

PHARMATONE
metics),

New York

Inc.,

(cos-

Casper Pinsker Adv. Agency,

to

N. Y.

STAINEX

Co., Leavenworth, Kan. (StainH. Samuels & Co., Kansas City.
Naugatuck, Conn.
Inc.,
(Ten Crown gum), Pacific Coast radio to
Emil Brisacher & Staff, Los Angeles.

ex), to R.

PETER PAUL

PROCTER & GAMBLE

Co.,

Cincinnati

Compton

(Fluffo vegetable shortening), to

Adv.

N. Y.

Inc.,

WANZER &

SIDNEY

SONS,

Chicago
dairy products firm, to George H. Hartradio
will
likely
man Co., Chicago. Spot
be used.

ALFRED JOHNSON SKATE

Co., Chicago,
that city. Radio

A NEW

station

representative

firm

has been started in Winnipeg by Dawson Richardson, formerly president of
All-Canada Radio Facilities Ltd. The
new organization will be known as
Inland Broadcasting Services Inc.,
and will represent western Canadian
stations exclusively in Winnipeg, with
affiliated offices in Eastern Canada.

RAY LINTON.

Chicago station representative, will sail Oct. 22 on the
Uruguay for a four-month trip to
South America to visit principal radio stations.

WQXR, New

WOLLMAN

York, has appointed
Joseph H. McGillvra as sales representative to handle the United States
and Canada, with the exception of
the New England and Mid-Atlantic
Seaboard States, effective Sept. 15.
SANDEBERG, formerly
commercial manager of KYA. San
Francisco and more recently with

Peck Adv. Agency,

John Blair

Goodkind

to

may

& Morgan,

be used.

DEPARTMENT

BROADWAY

STORE.

Angeles, has appointed Lee Ringer,
Advertising, Los Angeles, to direct its radio, outdoor, and street car advertising.
OLD DUTCH MILLS, New York (Old

Los

Dutch Coffee),

to

New

Peck Adv. Agency,

York.

FABRICS, New York, to
New York.
JOSEPH MARTINSON & CO., New York
(coffee), to Al Paul Lefton Co., New York.

DRACKETT

Co,.

(Windex,

Cincinnati

Drano), has appointed BBDO, Chicago, to
direct advertising. No plans have been

made

for radio.

MAGNAVOX

Fort Wayne, Ind., has
appointed W. L. Diener Co., Chicago, to
direct advertising. Radio may be used in
Co.,

the spring.

HOWARD CLOTHES

New

Inc.,

York, ra-

New

dio advertising to Redfield-Johnstone,

York.

Warwick, Legler Leave
Cecil, Form Own Agency
H. P. WARWICK and Henry M.
Legler are retiring as partners of

Warwick

Cecil,

&

Legler,

New

York, on Dec. 31, 1938, and will
form a new agency, Warwick &
Legler, with offices at 230 Park
Ave., New York. The remaining
partners, John H. Cecil and James
M. Cecil, will continue operation of
the agency, which was founded by

them
to

in

Richmond, Va., and moved

New York

in 1926.

H. P. Warwick will be president
and Mr. Legler vice-president of
the new agency. Sam Youngheart,
Arthur Deerson, J. R. Warwick and
L. M. Malitz will be vice-presidents.
R. H. Hughes will be secretary and
treasurer, and Preston H. Pumphrey will be radio director. Accounts
will be American Legion Pub. Co.,
Hygrade Sylvania Corp., Julius
Kessler Distilling Co., George W.
Luft Co., Nonspi Co., Larus Bros.

&

Seagram-Distillers

Co.,

Sherwin-Williams

Co.,

Corp.,
F.

John

Trommer, Vince Laboratories and
William R.

Warner

Co.

(Sloan's

liniment)

HOWARD

H.

DAVID

&

He succeeds
resigned recently.

System.

who

Don

BROADCASTING

Junkin Adv.

Co.,
re-

highest per capita buying power
in Illinois? That's a reflection
of the richness of the area

di-

serves . . . 300,000
persons in an unusually fertile

Chicago, as
search director

and assistant

rector of radio.
In 1931 he was

WDWS

rural area.
iVir -

^ariwright

named time buyer

of the McJunkin
agency, which position he held until
1933 when he joined the Rambeau
organization. He was named manager of the Rambeau Chicago office in

Did you know that WDWS'
city, Champaign, has the

home

NEWSGAZETTE
STATION

v

WDWS

REPRESENTATIVE:

1937.

SEAfcS

L.G.CQLUSON

AND AY EH

KERR,
New

of the New York office. Myron Elges, formerly of the Rambeau

manager

New York office, has joined Edward
Petry & Co., that city.

Grabhorn's

New

Post

B. GRABHORN, until
recently vice-president of Hearst
Radio Inc. in charge of its sales
subsidiary, International Radio
Sales, together with Fred Foy, former advertising manager of Shell
Oil Co., has joined Wilding Picture

MURRAY

Productions Inc., New York commercial motion picture producers.
Mr. Grabhorn's 17-year-old daughter, Mary, on Sept. 15 was chosen
out of a large field of competitors
as the "ideal American college
girl" and her portrait is being
painted by the noted artist Bradshaw Crandall for the cover of

Farmers in KYSM's

Cosmopolitan in May. She is a
freshman at Blue Ridge College,
New Windsor, Md. The judges included Mr. Crandall, James Montgomery Flagg, John Powers and

Look

like

territory

bankers

Fanny Hurst.

Spend

AT THE REQUEST

They're sold on

KYSM

They're sold by

KYSM

of the Dixie
network, Columbia has changed its
usual 16-hour service per day, so that
the Southern group will start its
broadcasts at 8 a. m. instead of 8 :3()
a. m. and conclude at 12 instead of
12 :30 midnight.

WILSON, CO.
EAST WACKER

DR.

551 FIFTH
MURRAY

•

•

when

of William G. Rambeau
York, has been promoted to

AT,
Co.,

CENTRAL 8744

TO

UNIVERSITY OF ILLINOIS

radio career in
1929
he
joined
the
Mc-

Robbins,

HILL 6-1230

STATION

AND

ADVERTISER

Broadcast Advertising

like bankers.

What more
a

could you want than
live wire station that domi-

buying Southern
Minnesota area ... a station
with KNOWN acceptance and
nates the

KNOWN

rich,

results!

.

*t

SERVICE

effective

Mr. Cartwright began his
1.

Co., station representa-

avenue
—
KANSAS CITY - ™\ ft
NATIONAL

Co.,

Oct.

sales manager for the McClatchy radio stations and Bay District representative for the California Radio

75

NEW YORK

&

has been named San Francisco

tives,

Rcuiia Station Jlej/i^6mt(^uj£6

CHICAGO

WILLIAM H. CARTWRIGHT,
formerly Chicago manager of William G. Rambeau Co., has joined
the Chicago staff of Edward Petry

Mankato,
Minnesota

KYSM
October

1,

Bob Kaufman
Manager

1938
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r*«*4 PROGRAMS
PATRIOTIC
sizing the
country

program emphablessings

of this

We

Americans, restarted
by WHK,

is

cently
Cleveland. The feature keynotes
democracy, teaching the history of
our national resources and development, advantages of American
citizenship along with methods of
becoming a citizen, various nationality contributions to the history
of America, and in general demonstrating democracy at work. Big
red, white and blue broadside folder, "With the Air Full of War!"
published by the station presents
editorial and personal congratulations coming to
when the
program started. Manager H. K.
Carpenter is offering the feature
without charge to other stations.

WHK

Might Have Been
in the news are dram-

ODDITIES

atized on the Inside Page, run by

Ray Barrett and sponsored by a

QUALITY

department store on WDRC,
Hartford, Conn. Announcer Bar-

local
rett,

his dramatizations, builds

in

up around each item the story of
"what might have been".
*

NEWS

ELECTRICAL
TRANSCRIPTION

WCAU, Philadelphia, during the
daily quarter-hour What's News on
the Stores.

PROCESSING!
^/ATTENTION
cessing. That's

why

ADVERTISERS
& AGENCIES

tion manufacturers

leading transcrip-

and radio

Within a 15 mile radius

stations

of
specify

CLARK

For 20 years

CLARK

THEY

B

phonograph record processing. Both

skillful

right

when

CLARK

Which

station

best

serves

reception

from

these folks?
is

network stations?
station has credit
for doing the best advertising

We
say

favorite

Which

does them.

—

their

is

station?

outside

They come out

For quality processing

over 500,-

radio.

radio

How

acetate "masters" get careful

supervision.

live

like

Which

has been the

standard in electrical transcription and

wax and

WBRE

000 good buyers and do

pressings.

CLARK.

to

participate

soloists.

Opinions of

to

Women

WOMEN'S

opinions on everything
under the sun is the description of
a thrice weekly afternoon show
called

the Mrs. on WGN,
Featuring Jim Fleming,
announcer and commentator,

Meet

Chicago.

WGN

the series will be aired from the
local
Gray's Institute of Home
Economics and will consist of interviews with members of women's
clubs who hold their luncheons at
Gray's. Opinions and not facts are
the gist of the show.
*

*

*

Fan Thoughts

FIVE

average sports fans informally discuss their favorite sport
during the weekly quarter hour
Hot Stove League on KFI, Los
Angeles. A different group of men
is chosen each week and they are

Freeman

F.

Amos

Andy, recuper-

of

versation.

Signals Called
broadcast starting the fall
football season on KGVO, Mis-

STUNT

soula was What Goes On In a
Football Huddle?, with Nick Marianna taking his microphone right
into the middle of Montana State
University's Grizzlies' huddle at a
night practice session on Domblazer Field. Actual signals and
discussions from the huddle came
along with comments and explanations

by Announcer Marianna.

Gosden, the

ated from a recent operation, the
Campbell Soup Co. team broadcast

NBC-Red

their

programs

from

Cedars of Lebanon Hospital, Los
Left to right are Ray
Ferguson, NBC engineer; Joe
Parker, producer; Charles Correll
(Andy) and Freeman Gosden
(Amos) during the first hospital

Angeles.

room broadcast.
Lost in the Wash
contest on "Erosion Control",
based on WLW's weekly
dramatization, Fortunes Washed
Away, has been started among

ESSAY
CCC

enrollees in soil conservation
Cincinnati, and

WLW,

camps by

the U. S. Soil Conservation Service. Winner will receive an all-expense trip to Cincinnati and a box
seat for a Cincinnati Reds baseball
game. Contestants must give original ideas on the need for cooperative efforts in controlling erosion,
based on facts brought out in Fortunes Washed- Away, which is
presented in cooperation with the
Department of Agriculture and
WLW's educational department.
*

at liberty to freely express their

views during the broadcast. Ken
Frogley, sports editor of the Los
Angeles Daily News, acts as interlocutor, provoking arguments pro
and con, adding spice to the con-

'n'

*

*

On KDKA's Marquee
WEEKLY variety show, On
Marquee,
features

of KDKA,
"discoveries"

the
Pittsburgh,

showing

their talent, with a chatty continuity weaving the varied specialties together to escape ordinary
cut and dried introductions. After
talent and numbers are selected,
Bill Beal arranges and writes continuity for eaxh show individually,
Al Egizi polishes up orchestral

background, and
*

Bill Hinds m.c.'s.
*
*

Fido Contest
two Boston bull pups
provided the program basis of its
Dogs & Game series on WCKY,
Cincinnati, as a feature of Na-

NAMING
tional

of

Dog Week.

WBRE.

local

dealers
representatives
can

you

in

WHILE
Amos

job?

say

Your

the

devotions.
Church bulletin boards push the
feature, and the local press announces the ministers and assisting

*

:|:

Nancy Dixon and Hugh Walton on

Quality recordings require quality pro-

Peace
comfort an audience worried by war scares,
Prayers For Peace on CJCA, Edmonton, Alberta, presents ministers from Edmonton churches leading prayers. Mail response indicates that small groups throughout Northern Alberta gather daily

From

the Marts
of the shopping world, with
an eye particularly on woman listeners, is discussed informally by

Items

We Want
CALCULATED to

and
give

some

good answers
these and many other

questions.

BEFORE YOU INVEST

INVESTIGATE

-WBREWILKES-BARRE, PA.
NBC Red and Blue-

AID

N E

W
2.

I

A R K

HIGH

6

HUmWold-fc
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"My husband

N

Montreal

ST.

.

.

is taking a radio-listening survey of
look what he did in his sleep last night."

CKAC,

2-0880

October

.

1,

1938

Montreal (Canada's Busiest Station)
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Among

Cincinnati Safety

ORGANIZED

promote the safety of children en route to and from
school, the WKRC Safety Patrol,
backed by WKRC, Cincinnati, had
to

15,000 members before school started and is expected to include half
of the 108,000 Cincinnati school
enrollment in its membership before long. The Patrol, growing out
of an idea of Al Bland, m.c. on
Dawn Patrol, sports
the
its own badge and theme song, and
members win promotions in the organization for bringing in mementertains memberships.
bers at a monthly free show and
invites them in groups for regular
Safety Patrol broadcasts, carried
originally as part of the Dawn
Patrol but now with time of their

COLLEGIATE

as guests telling the history of
their organization, is featured on

Fraternity Preview, sponsored by a
local clothier five nights weekly on
KOIN, Portland, Ore. All speakers
are college students, and before the
series ends, it is expected over
40 fraternities will be represented.
Tales of the Trail
based on activities of
Missouri and Illinois highway police in tracking badmen are dramatized on Trailing the Highway
Patrol, sponsored on KSD, St.
Louis, by Tidewater Associated Oil
Co. Each program of the series
ends with a safe driving message.

Ask

NEWS

That Second Guess
plays

of

last

Saturday's football games is the
gist of Second Guessers, a Sunday
afternoon show on NBC-Blue, featuring six well-known football authorities
two each from the East,
Midwest and West. The program
switches from Chicago to New
York, to San Francisco and prominent coaches and sportswriters
analyze last week's mistakes on

—

the gridiron.
$

$

in

*

WNEW, New

York, Sat., 1:151:30 p. m., under the auspices of
the New York State Department
of Agriculture and Markets. These
broadcasts, prepared by the Consumer's Information Service, cover
market prices, methods of preserving and preparing vegetables and
fruits, and tested recipes for pre-

Classics,

gram on

WQXR, New

of a
to
earth as a crusader
against rackets has begun as a
five-days-a-week serial on MBS,
4:45-5 p. m. Program originates
at WLW, Cincinnati, written by
W. Ray Wilson of that station's

1

is

-

-

LESS

a

Farm

station,
at

now

Because

duce

Yankton
South Dakota

MARKET
•

reach

lower cost per

WNAX has

a

dominating signal

in Five

South Dakota,

enjoying a most prosperous year. Because the
is still

100%

in

much

of

our

area, despite

this loyal

WNAX

audience responds by buying

.

.

.

both by mail and throush dealers.

journal

ILLINOIS

a

you

poor crops elsewhere.

WITH THE
ILLINOIS
s t r t e

BROADCASTING

tkil

advezthez

COST

Because we're proud of ojr Ions record

2nd

labeling unfilled
quarter-hours in the daily program
log "to be announced" and decided
to start a program that would keep
listeners guessing.

Because the greater part of our farm audience

ASSOCIATED

sprihcfieid

Jimmy

Parker tired of

North Dakota, Minnesota, Iowa and Nebraska.

CtttUot lUinoU.

lIi-mnois!

lead

rich agricultural states

corn crop

ME R

To Be Announced, on
Waterbury, Conn, came

thousand.

WCBS
B

*

*

for Guessers
idea of twice-weekly

when Program Director

recently

U/M-@X

more Farm homes

Because

SERRS

WATR,

and on main highways to New
York, Lancaster and Baltimore.

through

script department.

REPS.

San Fran-

Because you're talking to farmers

comes

NR71QNRL

*

Fun

TITLE and

city

SALES

Man From Mars who

to-

Program

contracted with Dave Lodge Inc. for
six-month billboard coverage in the

t

in

WNAX

Racket Smasher

Tfhc ialuwcaf.

with

homes

WIP's Billboards

you can

outlet

WHY

York. Genuine Strads are played on the program, and their individual histories are .discussed by J. C. Freeman,
Stradivarius authority.

STORY

in their

Seattle.

Philadelphia,

%

searching for new ideas in
radio entertainment during a recently inaugurated series of broadcasts called For Your Approval.
Each program is handled by a different producer and listeners are
invited to express their opinions
concerning the offerings.

feature,

a*k any

violins are fea-

Eddy Brown's String
Wednesday evening pro-

on

*

KGO, NBC

women's programs.

answered by Mr. Arden.

Strad Classics
tured

from the Radio Playhouse of
KDYL, Salt Lake City. The program headlines The Sophisticrats,
three male voices and a girl, with
trio accompaniment, and is written
by Dave Simmons.
Producers Shifted

includes questions on home economics by Kay Kelly, director of KVI's

WIP,

Pants

in

wrinkles in men's fashions and music are featured on
What's News?, sponsored weekly

cisco, is

interviews

Tacoma, on KVI,

NEWEST

all

*

Tacoma housewives

commentaries, with partic-

paring new dishes.

STRADIVARIUS

music

are carried on the Just Calling
quarter-hour sponsored thriceweekly by Carstens Packing Co.,

ular emphasis on world events, by
Robert E. Arden, former European correspondent, are featured
thrice-weekly by WATL, Atlanta.
To promote the broadcast, listeners
are invited to send in queries in
any language, to be translated and

J7fi

*

SHORTWAVED

Any Language!

$

program heard weekly on

service

*

and

is

Out of the Kitchen

*

Among

the Markets
HOUSEWIVES are now informed
of the latest trends in the consumer market by the consumer

acknowledgements
go on the air.

#

STORIES

*

OUTSTANDING

*

program

the
musical quarter-hour, Tel-a-Tunes,
sponsored daily on KSD, St. Louis,
by Columbia Brewing Co. With
Russ David, KSD musical director,
at the piano ready to play, Announcer Clair Callihan handles incoming requests at a telephone
near the microphone, and requests,

men

*

The Newest

All on the Air

ALL-REQUEST

swing band and three fraternity

WKRC

WKRC

the Greeks
atmosphere, with a

Broadcast Advertising

for

you

o' sjccessf jl

results,

we've got to pro.

as well.

WNAX

Represented by

Howard Wilson Company
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1,

1938

•

Page 57

ROSS

GATES RADIO & SUPPLY

Co.,

Quincy, 111., has introduced its new
3-B sound effects table, equipped with
three turntables, four pickups and the
complete motor board mounted on
shock absorbers to prevent feedback
between pickup when resting on the
record and loud speaker at high volume. Control board has five ladder
type faders controlling the four pickups and an external circuit, a master
gain control and tone control, and
key and push button control of motor
and sound. Apparatus is contained in
a 60 x 30 x 36 inch walnut cabinet.

WCFL,

Chicago, on Sept. 22 inaugurated its new mobile transmitter,
an
15-watt standard transmitter
installed in a sedan. On the same day

RCA

new weekly program called Let's
Take a Trip was begun, featuring
roving reporter Bob Purcell in a

a

quarter-hour series of visits to local
historical sites

and buildings.

CFQC,

Saskatoon,
has inSask.,
stalled a Gates 20-B console mixer
together with RCA turntables and a
Marconi audio peak compressor.

WATR,

Waterbury, Conn., is erecttwo new transmitter towers on
Baldwin Ave., within the city limits,
ing

Our

Latest

replacing the present single radiator
atop the
Bldg. in downtown
Waterbury, preparatory to operation
with increased power. Construction
is being supervised by Harold Thomas, head of
and a former Yankee Network engineer.

WATR

Complete

WATR

Installation

WIRE

INDIANAPOLIS

CKPR,

Fort William, Ont., authorincrease from 100 watts to
1,000 watts, is expected to go on the
air with a new Marconi 1,000 watt
amplifier on Oct. 1. A new station
ized

to

was built and a 300-foot
Blaw-Knox radiator installed.
building

with a loose live wire while working on his experimental television
apparatus. According to best available reports, dinner guests found
Mr. Hull lying on the floor of his
radio room. His hands and face
were burned and earphones were
charred, presumably due to having
brushed a high voltage wire as he
was plugging in the power supply
for his 4,400-volt transformer. A
native of Australia, Mr. Hull formerly was in wireless work there
and was noted for his numerous
inventions in the shortwave field.

LOCATED

four miles northwest of
Indianapolis, the new $100,000 transmitter and plant of
was inaugurated last month by Gov. Townsend of Indiana. The transmitter is
an RCA 5-D, housed in a seven-room
white stucco building trimmed in
glazed brick. Twin towers 330 feet
high are lighted by flashing beacons.
The building was designed by Earl W.
Lewis,
chief engineer. J. Nat
Johnson & Co., Chicago, installed the
towers.

WIRE

WIRE

OVER

•

ANYTIME

to the Lower
ST. LAWRENCE
"I doubt if there
modern privately
tion in Canada"

ANYWHERE

.

.

.

Waco,

Tex.,

completely

unit,

Fuller,

the

CBC

Board of
after

Governors

CJBR.
Rimouski was

"My

NAT JOHNSON

and COMPANY, Inc.
4744 West Rice

St.

CHICAGO
Telephone:
Mansfield 1437
Residence Telephone
Austin 7182

one
and

visit to

shall not soon forget

I

was greatly impressed
with what is being accomI

plished.

I

doubt

if

•

October i, 1938

is

a

more modern privately
owned

station

in

Canada."

CJBR

RIMOUSKI, QUEBEC
1,000 Watts, Full Time
Affiliated with
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there

CBC

AMOS

B. COLLINS, Federal radio
inspector attached to •ie New York
District, has been transferred in the
same capacity to New Orleans.

WEW,

JAMES

V. SIMS, formerly of
St. Louis and WCBS, Springfield.
has joined KICA, Clovis, N. M.

111.

CHARLES

JUST, field engineer, and
Eicholzer, control
engineer,
recently completed a two-week schedule
of 85 remotes at WSYR, Syracuse, in
connection with New York State Fair
coverage.
Al

FRANK
WCAU,
Oct.

MARTIN,

Philadelphia,

engineer

is

to be

of

married

1.

CLARENCE SNELGROVE,

chief en-

gineer of CHML, Hamilton, Ont.,
the father of a boy, born Sept. 18.

JAMES MATTOX,

is

WCKY,

Cinof
the father of a girl born

cinnati, is
Sept. 11.

HARVEY GLATSTEIN,

transmitter
engineer of WCKY, Cincinnati, has
returned to work after a two-month

JAMES

MANSHIP,

F.

chief engineer of KRIC.
Tex., has joined the new
sa, in the same capacity.

formerly

Beaumont,

KOME,

FRANK MARTIN,
delphia,
Oct. 1.

of

marry

will

WCAU,
Irma

Tul-

Phila-

Reiker

CLEMENTS, formerly of
L. R.
WABC, New York and while a student at the University of Minnesota
with its station, WLB, has joined
the engineering department of WCCO,

NORMAN BLAKE,

formerly

of

WATR, Waterbury, Conn., has joined
WBRK, Pittsfield, Mass.
JOSEPH MACKORA has returned
to WATR, Waterbury, Conn., after
several years at WTHT, Hartford.

DON BURRICHTER

has joined the
control and engineering staff of KMA,

Shenandoah.

IRE

Election Ballots

MAIL

balloting for 1939 officers
directors of the Institute of i

and
Radio Engineers

CONSTRUCTION began
the new 653-foot Truscon
tical radiator of WFAA,

is now in progress, with elections to be announced
in November or December. Candi-

near Grapevine, Tex.

dates for president are R. A. Heising, Bell Laboratories, and Dr.
C. B. Joliffe, in charge of the RCA

Sept. 26 on
welded verDallas, and
ceremonies were described on a special broadcast from the transmitter
site

Frequency

Get Your Share
In

HAWAII'S

$142,186,243.47

visiting

J.

self-contained

is a more
owned sta-

W. Eastland
Member of

writes

Federal raIsland, Neb.,
resigned effective Sept. 28. His future
plans were not disclosed.

Grand

Minneapolis and will headquarter at
the transmitter near Anoka, Minn.

cast

KDKA KFYR

SCANLON,

L.

chanical devices.

and operating from either 6-volt storage battery or 110-volt AC power supply, and designed for permanent installations as well as mobile use. Unit
includes amplifier, input and output
controls, phonograph turntable, two
12-inch permanent-magnet loudspeakers, and aerodynamic microphone.

•

DALE

dio inspector at

illness.

Mfg. Co., Camden, has announced a new mobile sound broad-

tower erection

ROOM

$4,000 worth of new sound
equipment was installed in the
WOR-Mutual Radio Playhouse, New
York, for use on The Shadow, mystery drama, sponsored by D. L. & W.
Coal Co., which began its new series
on MBS Sept. 25, 5:30-6 p. m. Included were a triple-turn table with
amplifiers and equalizers, a 70-watt
power amplifier and speaker cabinet,
four-channel amplifier and equalizer
cabinet, an echo chamber specially designed for this program and several
newly-developed electronic and meeffects

RCA

during 26 years of

EMERGENCY WORK

CONTRO

36, editor of

has purchased
an RCA 100-EM modulator unit to
use with its 100-E transmitter to increase power from 100 to 250 watts.

Other recent installations

•

Ut Hut

HULL,

QST,
official organ of the American Radio Relay League, national amateur magazine, was killed at his
home near Hartford the night of
Sept. 13 when he came in contact
A.

WACO,

WRC WTAM

Ross A. Hull

Market

*

With

KGMB - KHBC
HONOLULU

HILO

Bureau,

former

FCC

chief engineer. For honorary vicepresident the candidates are G. A.
Mathieu, Poland, and P. 0. Pedersen, Denmark. Candidates for directors, three to be chosen, are H.
A. Chinn, CBS; Virgil M. Graham,
Hygrade Sylvania Corp.; R. A.
Hackbusch, Stromberg-Carlson Co.;
P. B. Llewellyn, Bell Laboratories;'
A. F. Murray, Philco; B. J. ThompMfg. Co.
son,

RCA

THE

10,000-watt station being esby Newfoundland near St.
is being built by the Canadian
Marconi Co. at Montreal. The station will be of the latest design and
with a
will provide Newfoundland
broadcasting service operated by a
tablished

* Retail Sales:

Fiscal

Year 1937-8

Representatives :

CONQUEST ALLIANCE

CO., INC.

New York, 515 Madison Ave.
Chicago, 203 N. Wabash Ave.

JOHN BLAIR & COMPANY
San Francisco, Russ Building

Johns,

commission similar to the Canadian
Broadcasting Corp., according to Canadian Marconi Co.

HARRY

CHETHAM,

48, veteran
R».
wireless and radio operator, died in
Boston Sept. 14.

BROADCASTING

•

Broadcast Advertising

P

FCC

to

Probe All Broadcasting

For 5 Years Running

(Continued from page UO)

with the intent of
ascertaining whether there are con-

will be covered,

ditions requiring correction.

Ten Days
In

to File

station licensees which accompanied the Oct. 24
hearing notice, the Commission
said that it plans to make "a comprehensive study of all contracts,
agreements, and other arrangements between licensees of broadcast stations and other persons or
organizations which involve the
management, control, or operation
of such stations."
Licensees were directed to file
within ten days, or by Sept. 30,
copies of all contracts or agreements affecting the station and a
memorandum stating the substance
of any such contract, agreement,
or arrangement which has not
its letter to all

been reduced in writing together
with a verified statement setting
forth in detail the manner and extent to which they affect in practice the management, control or
operation of the station. Names
and addresses of persons or organizations who are parties to the
agreements, were requested.

The Committee

informed

li-

censees they would be advised later
as to whether they would require
the station to be present through
a qualified witness at the hearing.
Then stations were asked:
"If you have access to or possess any evidence bearing on any
phase of the investigation which
you believe should be presented
for the consideration of the Commission, a notice of appearance
should be filed in conformity with
the notice of hearing."

Recording Companies
In asking stations to provide a
detailed statement, properly verified,

covering the kind and amount

of electrical transcriptions or other

recordings used or now being used
for program purposes, the Commission also asked that past and
present relations with recording

companies be

I

specified.

Stock own-

ership contracts or other connections with
recording companies
also was requested. While the committee stated the order of appearance at the hearing would not be
disclosed until after appearances

expected that
procedure followed at other hearings will be employed. Presumably,
the hearings will be held from 10
a. m. to 4 p. m. Mondays through
Fridays. While the length of the
hearings has been variously estimated as from six weeks to two
months, it is generally felt it would
be difficult to end them in less than
six weeks.
are

filed Oct. 5, it is

SYRACUSE'S
Seven Leading Furniture Stores
have been consistent advertisers

Order of Appearance
usual procedure

is followed,
the Commission first will hear individuals and organizations not
actually engaged in broadcasting,
such as audience groups, educators,
and the like. Then it is expected
the Commission will present its
own witnesses, probably Mr. Ring
as the engineering witness, and
Chief Accountant William J. Norfleet or Head Accountant DeQuincy
Sutton, on statistical data developed for the hearing.
The order of appearance thereafter, it is expected, would cover
the major networks, regional networks, individual station licensees,
transcription companies, and others actively engaged in broadcasting. This is speculation based on
past practice, since the committee
has not yet. considered the actual
order of proceedings.
Aside from the major networks
and transcription companies, it is
known that Independent Radio
Network Affiliates, recently made
a permanent organization, will
present testimony. It is expected
that the National Association of
Regional Broadcast Stations will
file
an appearance. The Clear
Channel Group, as such, according
to its counsel, Louis G. Caldwell,
does not intend to participate.
The hearings were ordered pur-

If

suant to General Order 37, adopted

by the Commission

last

March

18

[Broadcasting, April 1]. Since
that time various departments of
the Commission have been preparing the preliminary data for the
investigation. Mr. Dempsey has
been in charge of this preparation,
under the direction of the Committee.

Chairman

McNinch

stated

20 that "almost all of the
preliminary work" has been completed and that the Committee now
is engaged in the "final preparation" for the hearing.

no cinch

It's

store

You have

traffic.

has got to produce

.

.

.

upon

can't rely

reach out constantly and

to

new customers. In

bring in

You

to sell furniture.

a word, your advertising

day after day

.

.

year after

.
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And

that's

why

the 7 leading furniture stores in the

rich

Central

New York

over

WFBL.

That's

area

why
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advertise

renewed

have

they

their

contracts regularly for the last 5 years.

WFBL

—

for-dollar

over
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has

field.

results

in

—

measurable

definitely
this

high-unit-price,

dollar-

low-turn-

Not for one store alone; not for any par-

ticular sale or

merchandise offering; but consistently

for 7 leading stores over a period of 5 years.

Hundreds
tional

—

—both

of other advertisers

will tell

you a similar story of

Sept.

day-out results.

in,

local

The record

is

and na-

definite, day-

too clear-cut, too

unmistakable, to be ignored.
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&
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data on rates and time available, ask Free

Peters, Inc., national representatives, or write
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National Representatives, Free
247 Park

Avenue

NEW YORK

180 North Michigan

CHICAGO

CITY

111

Sutter

Street

SAN FRANCISCO

BROADCASTING

•

Broadcast Advertising

New

CORP.

York

&

Peters, Inc.

Avenue

Chamber

403

of

New Center
DETROIT

Commerce

LOS ANGELES

October

1,

1938

•

Bldgr.

Bldg.

Page 59

:
;

Radio Campaigns

YOUTH SHOWS

Industry

Lift Ice

Medium Works Like Magic
Booming Sales Levels
COMEBACK of the ice industry

since 1935 with the aid of annual
advertising campaigns, using radio as the chief medium, is outin a brochure titled
lined by

NBC

So They Never Come Back.
According to documented statements of NBC, the campaigns inaugurated through National Ice
Advertising Inc., formed after the
1935 convention of the National
Assn. of Ice Industries, have
jumped ice refrigerator and ice
sales phenomenally in the last three
years, bringing the industry out of
the doldrums accompanying the
spurt in mechanical refrigeration
business, and setting it firmly on
its feet, both from an economic and
prestige standpoint.

Back to the Wall
Reviewing the history of the

ice

industry from colonial days, and
pointing to its complacent attitude
in the days before mechanical refrigerators appeared, NBC tells
the story of the industry, with its
back to the wall, uniting to supply
clean, sanitary service and let the
public know about it. After both

box sales plummeted
in the early 1930's, ice box manufacturers came out with good lookice

and

ice

well-designed,

ing,

air-conditioned

ice refrigerators, using only 15 to
25 pounds of ice per day rather
than 50 to 100, and ice companies

improved their service, bought
snappy modern trucks, put service
men into uniforms, and trained

them
and

By

boys and girls prefer
Busters, Charlie McCarthy,
Wheaties and Coca-Cola, according to a recent survey of juvenile
readers by Young America magazine.
Basing its conclusions on
I, 259 questionnaires returned during the survey, the publication
terms "typical" the indicated preferences in everything from food to
entertainment.
Favorite radio program of the
survey group was Gang Busters,

Gang

ranked

first by 13.3%. Others inChase & Sanborn Hour,
II. 7%
Lone Ranger, 10.6%; Lux
Radio Theatre, 7.1% Jello (Jack
Benny), 6.7% Camel (Eddie Cantor), 3.4%>; Maxwell House, 2.9%;
One Man's Family, 2.4%; Ipana
(Fred Allen), 2.1%; Dick Tracy,
2.1%; and 39 others, 37.7%.
Top radio character with the
juvenile readers was Charlie McCarthy,
19.3%;
Eddie Cantor,
13.9%; Jack Benny, 12.9%; Fanny
Brice, 4.1%
Joe Penner, 3.9%
Don Ameche, 3.4% Fred Allen,
3.1%; Bin? Crosby, 2.7%; Lone
Ranger, 2.6%; Edward G. Robinson, 2.3%, and 29 others, 31.8%.

clude

;

;

;

;

Favorite Foods

Among food and beverage products, many of which are adverby radio, a choice was also

Favorite cold cereal was
Wheaties, the choice of 26.8%
Rice Krispies, 9.2% Quaker Puffed

listed.

:

8%

Shredded Wheat, 6.4%
Quaker Puffed Wheat, 6.1%; Kellogrer's Corn Flakes. 5.8%
Grane
Nuts, 5.2%; Post Toasties, 3.1%;

salesmanship.

win prestige for
initial try,

mentary

ice refrigeration.

along with supple-

magazine

advertising,

helped increase ice sales in 1936
14%% over 1935, and ice refrigerator sales 38%.
The following season, 1936-37,
the "prestige" evening program
was continued on NBC-Red for 368
station hours during 13 weeks. In
addition, a hard-selling morning
quarter-hour, The Homemakers'
Exchange, featuring Eleanor Howe,
home economist, was used for 32
weeks, and became a first rate
merchandiser. In conjunction with
the program, Homemakers' Exchange News, a four-page weekly
publication, was sent upon request

Al Pearce Lineup

listeners.

The

program

itself

GENERAL FOODS

Corp-

New

York

(Grane-Nuts), on Oct. 10
starts Al Pearce & His Gang on
79 NBC-Red network stations,
Mondav, 8-8:30 p. m. (EST), with
a West Coast repeat, 7:30-8 p. m.
(PST). In addition to new features,
the talent lineup last season under
sponsorship of Ford Dealers will
be heard, including Elmer Blurt,
Tizzie Lish and Arlene Harris.
Carl Hoff is to direct the orchestra.

John Conte will announce.
O'Meara is nroducer of the

Carroll
series.

cam,

A

Agency

New

is

Young & Rubi-

York.

SECOND HONEYMOON

trip will

awarded to the most perfect wife
and her husband, sought by
in the New York area on its Can't
We Talk It Over? program. Judith
Abbott, conductor of the program, will
be

WNEW

conduct the search through the month
of October.

nished free to campaign subscribers,

who bought

their

own

local

featured prizes for household hints,

station time.

housemaking ideas and recipes.
Meantime, ice refrigerator sales
for 1937 jumped to 47% above
1935 and 100% above 1933.
The evening programs were dis-

After three years successful use
of radio, ice industry leaders, meeting in Chicago in July, decided to
proiect the campaign through 1939,

continued during the third season,
but The Homemakers' Exchange
was maintained twice-weekly on

advertising appropriation
period by 25% over 1938,
000 a year. About half
amount is expected to go
work broadcasting. In

55

Survey

Made

CENTERING

his observations on
his experiences as Mayor of Louis-

Post Bran Flakes, 1.77c; Kellogg's
Bran, 1.2%, and other brands,
26.5%. Choice of hot cereals was
"oatmeal", 41.8%; Ralston, 13.9%
;

Wheaof Wheat, 13.6%
Heck9.4%; Farina, 5.6%
er's
H-O, 3.7%; Quaker Oats,
2.3%; Mother's Oats, 1.8%, and
all others, 7.9%.
Desserts showed ice cream far
in front, with 34.6%; Jello, 19.8%
fruits, 12.3%; puddings, 10.2%;
pies and pastries, 9.7; cakes, 8.8%,
and all others, 4.6 %. Candy tastes
were widely distributed as to
brands, Baby Ruth leading with
16.3%; Oh Henry, 3.7%; Clark
Bar, 2.8%; Nestles, 2.7%; Milky

Cream

;

tena,

;

;

Hershey, 2.57c Power
House, 1.6%; Butterfingers, 1.3%
Sky Bar, 1.17c; Tootsie Roll, Peter
Paul Mounds, 0.8% Mr. Goodbar,
Dreams, 0.77c; Uno Bar, 0.67c;
unbranded types, 50.2%, and all

Way,

2.67c

;

;

;

;

others, 11.67c.

Chewing gum preference ran to
Wrigley's, 38.97- Dentvne, 11.9% ;
;

Clark's
Tea11.6%
berry,
3.0%; Blackjack, 2.97c;
Beeman's Pepsin, 2.1% War Gum,
1.7%; Adams Chiclets, 1.37c;
Fleers Double Bubble, 1.17c and
other brands, 25.5%.
Coca-Cola led soft drinks, with
22.1% preference; root beer,
"pop",
13.9%;
12.7%; orange,
8.97c Pepsi-Cola, 5.9% gingerale,
cream soda, 4.67c; lemonade,
2.77malted milks, 2.6% grape,

Beechnut,

;

;

;

;

;

;

chocolate soda, ice cream
cherrv, 2.1%; milk,
1.6%; Red Crown Cola, 1.37c and

2.37c
soda,
all

;

2.2%;

others, 10.37c.

in courtesy, cleanliness, care

But with all
tonnage sold in 1934 was
still less than 1931, while ice refrigerator sales were only a fraction of what they had been "in the
good old days".
The industry's first campaign, in
1935-36, through Donahue & Coe,
New York, used 652% station
hours on an evening radio program
over a 20-week period, designed
primarily to rebuild morale and

to

;

;

this, ice

This

;

;

Rice,

in

Magazine 'Young America'

the

AMERICAN

tised

Neville Miller Promises
Radio's Cooperation in
Address to Advertisers

PREFERENCE

ITS

For Programs and Products

Out of Doldrums
Air
In

:

NBC-Red

stations

and became

one of the leading women's programs on the air. Electrical transcriptions of 26 Homemakers' Exchange programs were also fur-
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Texaco Completes Plans
For CBS Star Theatre
TEXAS Co., New York (Texaco),
on Oct. 5 starts Texaco Star Theatre on 95 CBS network stations,
Wednesday, 9:30-10:30 p. m.
(EST), with a West Coast repeat,
6:30-7:30 p. m. (PST). Originating from Columbia Square, Hollywood, the series will be directed by
Max Reinhardt and produced by
Bill Bacher, with Harry Kronman,
writer, framing the weekly pi*ogram. Comedy writers include Hal
Block and John Green. Mary Edith
Stahl is Bacher's assistant.
The hour show will be primarily
variety, with about 18 minutes
given over to dramatic. Jimmy
Wallington will announce and
Adolphe Menjou, film actor, is to
be master-of -ceremonies. Una Merkel and Charles Ruggles, screen comedians, will head the cast with
students from Max Reinhardt
Workshop supporting guest screen
talent in weekly dramatic skits.
Bette Davis is to be the first guest
David Broekman's 32-piece
an 18-voice chorus diHarry Simeone; Jane
Froman and Kenny Baker, singers,
will also be heard weekly.
Budget for the series is reported
artist.

orchestra;
rected by

for that
to $750,of this
for netaddition,

at $20,000 weekly, exclusive of
time. Texas Co. is giving the show
a strong publicity buildup, mailing
out posters for displays to its
45,000 dealers throughout the country. Newspapers and billboards are
also being used. Show will run 39

local ice companies will probably
spend $2,500,000 annually in local

weeks, through Buchanan & Co.,
New York, Louis Witten, radio

advertising,

director.

1940,

1938

and 1941, and

NBC

to increase the

said.

ville

during the 1937 Ohio Valley
President Neville Miller, of

.

floods,

the NAB, told the Washington Advertising Club at a luncheon Sept.
21 that the radio industry recognizes its responsibility as a public
servant and stands willing and
anxious to work with the advertising profession for mutual improve-

ment. Mr. Miller's remarks on "Radio in Advertising", his first in

Washington as
were carried by
and Mutual.

NAB president,
WMAL, WJSV,

President Miller pointed out that
radio exercises a "tremendous" influence on the commercial and po- 1
litical life of the nations of the
world and urged that its freedom
and function as a public servant 1
be preserved. He predicted that radio holds a tremendous future for l
good, but that if these attributes
were not preserved, it could work
I

I

j

great

evil.

During the 1937 flood, Louisville
was more or less "an island in a

1

sea 60 miles wide", with 200,000
of its 300,000 inhabitants "flooded
out," Mr. Miller observed. Radio
facilities were of prime importance
in maintaining communication be-

tween

relief agencies

and

tims, he added, calling

it

flood vie"the tie

home that kept courage up", and
attributing to it the success in
averting fear, rumors, and panic.
"The American public got an inside seat on the activity of relief
agencies", Mr. Miller declared. "Radio can bring to the average person pictures he could get in no
other way."
Since advertising and radio are
mutually interested in each other,
cooperation is necessary, he continued, and the radio industry is
willing to participate in any parley
that will bring improvement to
both. "Radio has developed so fast
in these few years that it is only
natural for it to have some grow-:
ing pains," he commented. "The;
mere fact that it has problems
should encourage us to the possibilities of radio."

I

to

NAB

in

A MEETING

New. England
of the First District'

comprising the New
England states, has been called for
Oct. 4 in Boston by John Shepard

of the

NAB,

3d, First District director. It is ex-'
pected that President Neville Miller
headand others from the
quarters staff will attend.

NAB

Bayer Back on NBC
STERLING PRODUCTS, Wheeling (Bayer Aspirin), on Sept. 11
returned to the air with the American Album of Familiar Music, on
NBC-Red, Sunday, 9:30-10 p. m.

Frank Munn, Jean Dickenson and
Elizabeth Lennox are heard singing
with Gustave Haenschen's orchestra, and Bertrand Hirsch as violin
soloist.

New

Blackett-Sample-Hummert,

York,

is

the agency.

WHEN

announcer gets
sports
a
rusty the best training is to get movie
shots from a college scouting file and
have an announcing session at home,
according to Lynn Brandt, spoFtseaster of NBC-Chicago, who did just that
the present
to prepare himself for
football season.

BROADCASTING
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Research Bureau
Hangs in Balance
Committee May Quit
Formula Is Not Adopted
Joint

!

If

THE FATE

of the Joint CommitResearch which for
three years has been seeking a
method of establishing a cooperative bureau to audit radio coverage
and listening habits, will be determined at a meeting in New York
tee on Radio

Oct. 3.

Failure of the committee, up to
agree upon a definite
formula has resulted in controversy. Unless a definite procedure
is agreed upon it is likely the committee will cease functioning. Thus
far money supplied the committee
has emanated only from broadcastersj The committee is made up of
members each representing
five
the NAB, Association of National
Advertisers, and American AssociAdvertising Agencies.
ation
of
John Benson, president of AAAA,
is chairman, with Arthur B. Church,
chairman of the broadcast committee group.
this time, to

|

Sweetheart Billing
FCC Working on Plans
MANHATTAN
Co.,
To Collect Radio Data York (SweetheartSOAP
Soap), on

Plug That Failed
YEAR'S

STILL STRIVING

formulate its
pattern for a permanent system of
collecting basic operations data for
the broadcasting industry, the FCC
Accounting Department has been
delayed in that work because of
other activity, William J. Norfleet,
FCC Chief Accountant declared
Sept. 27. Mr. Norfleet had planned
to confer with the NAB Accounting Committee, headed by Harry
C. Wilder, president of WSYR,
Syracuse, on the proposed data
forms late last month, and he indicated that the delay was necessitated by pressure of other work.
He plans to confer with the Committee shortly and afterwards call
an industry conference on the whole
subject probably by mid-October,
with FCC approval. The object is

prize for lack of
success in a radio appeal was
awarded to the Montreal
electric power utility after a
recent storm. Officers of the
company broadcast a request
to Montrealers,- whose storminterrupted electric service
has not yet been restored, to
cease telephoning their complaints, and pointed out that
repair crews were working
night and day. The appeal
made practically no difference in the number of telephones because, as revealed
later, the complainers had
not heard the radio appeal,
since they had no power to
operate their radio sets.

Newark (Blackhas signed Ed ThorHighlights
in the
genson to broadcast
World of Sports three times a week
on WABC, New York. BBDO, New
York, is agency.
stone

cigars )

,

Oct.

begin a series of weekly
musical programs featuring Adrian
Rollini, Thurs., 6:45-7 p. m., on
WABC, New York, and WOR, Newark. The same program will be heard
on WJZ and WEAF, Wed. and Fri.>
7 :45-8 a.m. Wm. A. Brady is the producer. Peck Adv., is agency, N. Y.

to

will

6,

WOLE«

WASHINGTON,

D. C.

1,000 Watts

employment and
program data for the industry as a
to collect financial

WAITT & BOND,

New

DAY

whole on an annual basis [Broadcasting, Sept. 15]. The hope is to
consolidate this data in one form
and obviating the need of different
forms at various times.

NIGHT

&

With the
Mutual Broadcasting System
Affiliated

KC

2 3

1

.

Funds Withheld
The
1

NAB

two years ago author-

ized an allocation of $10,000 additional for the Committee (it has

I

received

approximately

$30,000

from the networks) under certain
conditions.
The advertiser and
agency members of the Committee

||

J

1

i

:

I

\

1

.

refused to accept the limitations
and as a result the money has not
been advanced.
L. D. H. Weld, research director
McCann-Erickson, has been
of
serving as temporary technical
secretary of the Committee since
the resignation last summer of
Paul F. Peter, now NAB research
director. If the group decides to
continue, the question of selecting
a permanent executive secretary
probably will be considered also.
The name of Dr. Herman S. Hettinger, professor of the Wharton
School of Finance and Commerce
of the "University of Pennsylvania,
and former NAB research director,
has been mentioned.

Test for Pursang
McKESSON & ROBBINS, Bridgeport, Conn., has started a test
t

j

i

cam-

paign for Pursang tonic on WROK,
Rockford, 111., starting Oct. 3 with
100 transcribed announcements
continuing through Nov. 29. A
merchandising plan has been drawn
on a cooperative basis.
WORLD'S GREATEST TOBACCO MAR.KET!

HOLDS

AT THE STATE FAIR
It's

advertising manager for
local Coca-Cola plant, claims
of his
Keith,

90%

]

customers keep their dials on
day.

WGTM

all

.

.

.

not every week that you can hold

a family reunion attended hy 385,-

620 people. But

that's

what hap-

pened

at the

These

prosperous Indiana farm
shouted and whistled their

folks

Indiana State Fair.

The

like to

show you how

WOWO

can help make this enthusiastic
family your customer.

545,890

homes
counties
diana,

in

6

I

ln^

Ohio and

WESTINGHOUSE RADIO STATIONS,
FREE & PETERS,

1

,

radio
in

Michigan.

Inc.

National Representatives

0,000

NBC
fcEPS: Bryant

WOWO

Family comprises;

enthusiasm as they packed the Indiana University Auditorium to
watch the performances of the
"WOWO Hoosier Hop".

We'd
Vernon

A FAMILY REUNION

Wafts,

Basic

I

Blue

60 Kc.
Network
1

Griffith and

Brunson. Inc.
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Corn Kix for 10
GENERAL MILLS, Minneapolis

and KNX KSFO KARM.
program is open to any
grouch with a gripe and one out-

(Corn Kix), on Oct. 17

standing gripe is dramatized each
week, according to Jack Laemmar,
time buyer of Blackett-SampleH u m m e r t, Chicago agency in

will start

The Grouch Club, half-hour weekly
live talent show on the California

System (KFWB
KYA KFBK KMJ KWG KEEN
Broadcasting

KFOX)
The

WANTED:-

A TWO-FISTED

program director and announcer. Must have passing
knowledge of music and that intangible something that
will enable him to take an idea and develop it. We furnish
the ideas. Must have enough business ability to enable him
to keep his feet on the ground. Must have pleasing
personality and announcing voice. Should be able to do
news broadcasts. Should be able to meet people and
should know how to work a large staff. A splendid oppor-

charge.

PROFESSIONAL

DIRECTORY
Jansky

Bailey

&.

McNARY

An Organization of
Qualified Radio Engineers
Dedicated to the

There

is

CLASSIFIED

Washington, D. C.

no substitute for experience

D.

PAUL

GILLETT

Consulting

R.

BUILT

SAINT PAUL,

Munsey

Bldg.

Radio

3-4039 and
DALLAS, TEXAS

8456

D.

tion.

wants Western connecContinuity, program, music experi-

ence.

Box A112, Broadcasting.

HERBERT L WILSON

JR.

CHIEF ENGINEER—I would like the
opportunity to present my qualifications.

NEW YORK

CITY

—

Avenue

C.

Telephone: Metropolitan 2430

5-2945

ROBERT

S.

cials

Radio

Engineer

and

announcer,

first

class licensed employed in small station,
desires change. Location not important.

Box A109, Broadcasting.
Chicago announcer, excellent references.
Married, age 26, reliable, ambitious. Well
educated. Knows dramatics, production,
programing. Box A117, Broadcasting.

RAINS

S.

Experienced announcer, young, ambitious.
free lancing with several commeron Columbia affiliate. Go anywhere,
moderate salary. Box A122, Broadcasting.

Now

Special Consultant
Accounting .... Taxes
Munsey Building Washington, D.

RAINS

Former Special Consultant
Federal Communications Commission

THOMAS APPLEBY

Out West

(Lt. Comdr. USNR)
Consulting Radio Engineer

R. D.

—

Radio experience.
Personality Plus
competent combination of
Tactful and
bookkeeper, stenographer, saleslady, copywriter, and receptionist. Your perfect station secretary. Box A123. Broadcasting.

DIRECTIONAL ARRAYS DESIGNED
Bldg.,

Wash.,

D.

advertising.

MARTIN

Over all Transmitter and
Antenna Testing

MEASUREMENTS
STATION LOCATION SURVEYS
& FIELD

Press

German, works hard. Interested continuity,
Anything with future considered. Box Alll, Broadcasting.

It's

Consulting Engineer
Field Surveys

ALLOCATION PROBLEMS

National

C.

7 S. Howard St.

Spokane, Wash.

I
wish to contact a station or agency
needing college man versed in production,
announcing, or music. Seven years broad-

cast experience.

Start at $50 weekly.

a

three

Young man former Rabbi desires to enannouncer.
broadcasting
field
as
Speaks English, Yiddish and Hebrew fluently. Has had experience in delivering
many radio talks. Voice excellently suited
for the air. Box A110, Broadcasting.
ter

FREQUENCY MEASURING SERVICE
Many

stations find this exact measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

Young man

eight years radio experthree years engineering,
wants to break into broadcasting. Will take
any job covered by Radiotelephone First
Class License. Salary Secondary. Box A125.
ience,

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year

Our peppy four-man crew works

1,

1938

;

?

;
::

Pi

like

from

assure profits

to

r

to

ill

ft
•

to
be

ing.

re

ANNOUNCER-PRODUCER,

10 years in
major network (now employed) seeks executive position with growing station. Knows entertainment,
advertising
and radio fields
thoroughly. Three years on stage. College

graduate,
casting.

married.

36,

Box A121, Broad-

Free lance sports announcer-commentator
and commercial announcer desires steady
connection with station preferably South
or Southwest. Two years Wheaties-Goodrich baseball reporter special events
continuity. College man, married, thirty-three.
Will send sample script and audition recording if desired. Available after October 10. Write Box A116, Broadcasting.
;

;

Successful radio director of large department store chain for past seven years,
seeks commercial management of station
in progressive city. Fully experienced in
station operations. Excellent record. Superb references. Responsible for development of year round broadcasting schedule
of present employer for six consecutive
years. Desires change to make most of

accomplishments
ability.
and
Married.
Address Box A119, Broad-

Conscientious.
casting.

h

Real Selling!
Salesman doing outstanding selling job
for 1000 watt station, but chafing at the
bit that holds him to a snail's pace. Seeking location with aggressive station that

Y.

K

Man of nine years unusually successful
radio experience in sales management, and
general management of stations, is open
for a change. Thoroughly familiar with
every phase of the business. Have records
to back up all claims. Box A128, Broadcasting.

i

:

backs up planned intelligent sales effort.
Experienced in promotion, merchandising,

market research. Young, College trained.
Thoroughly investigates accounts before
selling

—reputation

every client

sold.

of

getting

results

for

Box A114, Broadcasting.

—Equipment

For Sale

Limited number of discontinued models
PRESTO flat type recording amplifiers.
Fully guaranteed for one year by manufacturer. Price $100 net each. Box A115,
Broadcasting.

Wanted

to

Buy

—Equipment

Used recording turntable. Feed assembly.
Cutterhead.

Box A127, Broadcasting.

—Equipment

For Rent

equipment, RCA TMV-75-B
( new )
strength
measuring unit
field
Estiline Angus Automatic
direct reading
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillaReasonable rental. Allied Retors,
etc.
search Laboratories, 260 East 161st Street,

Approved

COMMUNICATIONS, Inc.
Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

October

machine

your new or established local station. Management, engineering, programming, sales,
continuity, sports, special events. Experienced, capable, energetic. All employed
now. Write today. Box A124, Broadcast-

:

including

Broadcasting.

R. C. A.

•

:

change.

-

outside usual rut of newscasting. Harvard
graduate. Address Box A126, Broadcasting.

YORK, N.

seeks

I

-

Experienced radio news editor and reman is available for news commentating. Has material and ideas for something

NEW

network,

station

Twelve years newspaper, agency and radio. Can produce National Spot and Local
business. Proven record. Best references.

:

FORMER ANNOUNCER OPERATOR

write

Page 62
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(Cont'd.)

—salesmanager now employed by

A129, Broadcasting.

Box A120, Broadcasting.

BROAD STREET

!

Box

with telephone license will invest $700 with
services in going or prospective radio station. State full particulars in first letter.

66

Wanted

radio, 7 consecutive years with

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.
260 E. l6Ut St.

SALES

well-built

Journalism Graduate. 25, wants start in
mid-eastern station. Writes news, speaks

ANTENNA

i

Married, sober. Not a "Title Seeker" but
looking for a good job with a good station.
Box A113, Broadcasting.

Wanted

C.

Consulting Radio Engineer.

Engineer

Telephones

National Radio Employment Bureau. All
departments except talent. Complete information free. Paramount Distributors,
Box 864, Denver, Colo.

Russ Brinkley's Breakfast Club. Radio's
biggest one-man show. Available immediately. Address Olean, New York.

EQUIPMENT
MINNESOTA

Henderson

North

Situations

Any power. Box A118, Broadcasting.

ROBERT
Consulting

Help Wanted

ANNOUNCER

District

Washington,

Engineer

EARL CULLUM,

2-7859

Consulting Radio Engineers

FIELD
INTENSITY
SURVEYS
STATION LOCATION SURVEYS

CUSTOM

J.)

PAGE & DAVIS

SKIFTER

Radio

i
I

i

Situations

Earle Building, Washington, D. C.
Telephone NAtional 7757

HECTOR

COPLEY

Phone: Montclair (N.

Broadcast and
Engineering

Allocation

2

::

Consulting Radio Engineer
in

F.

(Consulting "Radio Engineer

JOHN BARRON
Specializing

II

ADVERTISEMENTS

Help Wanted and Situations Wanted, 7c per word. All other classifications,
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

982 National Press Bldg.
Washington, D. C.

2935

I

Nat. 4048

Bldg., Wash., D. C.

GLENN

[

BROADCASTING

A-130

i

Consulting Radio Engineer

A.

BOX

I

Radio Engineers
National Press Bldg.

SERVICE OF BROADCASTING
National Pr

CHAMBERS

and

I

tunity awaits such a man in a southwestern city. Population 165,000. With letter of application, include photograph
and tell all. All replies confidential.

;

;

New York

BROADCASTING

•

City.
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Radio's Fast, Vivid

War

Service

IN THE

BROADCASTING BUSINESS

(Continued from Page 11)
regular news periods in English
coverage occurred Sept. 20 when
via powerful shortwave stations to
the world was waiting for Czechogive their own interpretations of
slovakia's answer to the Frenchthe day's events to English and
British ultimatum on Hitler's beAmerican listeners, MBS decided
half. As Maurice Hindus, the noted
author and international observer
to bring to its own audience the
who has been covering Prague for last - minute news from Paris,
Prague, Berlin and Rome exactly
CBS, neared the end of his afternoon broadcast (2:45 to 3) he sudas it comes from these important
denly paused, then announced that
capitals. All evening long members
he had just been handed the official
of the network's special features
reply to France and Britain, which
division listen to news broadcasts
he read to the CBS audience, 11
from abroad, transcribe them withminutes before the news reached
out any editing into a single halfthe U. S. by any other channel.
hour program. Picked un from such
A scoop in the other direction stations as TPB7, Paris; OLR4A,
Prague: DJB and DJD, Berlin, and
was scored by CBS Sept. 26, when
2RO, Rome, by Press Wireless,
at 1:58 a. m. two minutes before
and recorded exactly as heard in
scheduled closing time word came
the MBS studios, the viewpoints
from Washington that a message
of the various governments are
from the President would be availthus presented to the American
able at 3 o'clock. Hurriedly siglistener unchanged, for his own
naling its stations that the netinterpretation.
work would remain on the air, CBS
MBS has also used the facilities
aimed the directional antennas of
of Press Wireless to pick up
its shortwave station, W2XE, at
speeches of Hitler, Mussolini and
Europe, which, an hour later, received from CBS its first word of
other European statesmen from
the shortwave stations of their
President
Roosevelt's
plea
for
governments with full permission,
peace to Adolph Hitler and Edof course for rebroadcasting in
uard Benes. The procedure was reAmerica. When Maxim Litvinoff
peated at 10:30 p. m. Sept. 28
when Roosevelt's second message was about to state Russia's stand
in the Czech quandary to the League
to Hitler was announced in Washof Nations, a trans-Atlantic phone
ington. CBS was also "on the spot"
call to this Soviet leader and anfrom London when Parliament met
other to the director of the League's
the morning of Sept. 29 and Chamhigh-powered station in Ceneva
berlain's address to Parliament was
enabled MBS to carry the Enelish
read sentence - by - sentence as
translation of Litvinoff's speech.
"takes" were received in the LonMutual's foreign representatives,
don studios by Sir Frederick Whyte.
John Steele in London, and Louis
Columbia's most notable contriHuot in Paris, are occasionally
bution to radio reporting has been
heard in person, but thev supply
the extension of its round-robin
most of their news by cable to be
technique of touring various capread by an announcer in New York.
itals by following each broadcast
By such devices, MBS maintains
from abroad with the interpretaits place in the rivalry for news
tive comments of H. V. Kaltenborn.
Working 12 to 16 hours a day, con- coverage with its more wealthy
rivals.
stantly in touch with the news as
it
pours from the tickers, he
On 24-Hour Duty
processes the raw facts into an
To bring to America the latest
understandable picture of the situnews at all times, the network
ation, stopping, as it were, the
special feature staffs went on 24flow of news to show its meaning
hour duty for the emergency period.
and its relation to the whole EuroCoverage is being directed for
pean scene [see page 45].
When the news was flashed just NBC by A. A. Schecter, head of

—

—

—

;

before noon Sept. 29 that Hitler
had finally agreed to a new conference at Munich, thus averting
the outbreak of hostilities, the
networks went into action instantly, reaching the public far ahead
of

newspaper extras.
Another equally valuable

and

even more novel radio technique
world reporting has been developed by Mutual. Noting that the
foreign governments broadcast
in

j
1

KFRU
COLUMBIA, MISSOURI
A Kilowatt on 630
A Sales Message over KFRU
Covers the Heart of Missouri

—

news and special events; for CBS
by Paul W. White, director of public affairs, and for Mutual by G.

W. (Johnny)

Johnstone.

The goal toward which these
men and their assistants are striving was expressed by Edward Murrow in the closing words of his
broadcast from London on CBS
Sept. 25:
"I would

like

time, prevent confusion,

and increase your

capacity for getting things done. It

is

the

to

just want to tell you that those
of us here who talk to you from
over here are fully conscious of
our responsibility and propose to
give you an undistorted picture of
the history being made in Europe
during these long days and nights.
are trying to find you material

We

which

telephone stands ready to save your

quickest route to out-of-town sponsors,

say just one
final word, that broadcasting by
virtue of its speed and its intimacy
is playing a tremendous role in the
formation of public opinion over
here. If you could hear, as we do
in London, nation hurling invective at nation through the air, you
would understand what I mean. I

on

The

agency men, technicians and any one whose
ideas or answers are

needed

instantly.

Telephone more and worry
Distance

is

the nimble

less.

Long

servant

of any business that must work
fast

and on

strict schedules.

your

opinion can be
based. We aren't trying to tell you
what that opinion should be."
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How War Would

Effect Radio

(Continued from page 11)

WE

PRESENT

whatever their character. All radio operators in the United States,
including amateurs, must be American citizens. All licensed stations

"YOUR

must be American-owned. Not
more than one-fifth of the stock
of any company holding a station
license can be foreign-owned. There
can be no foreign directors on the
boards of companies holding radio
licenses.

RADIO
NEIGHBOR"
As the

wom-

finest

participating

en's

Home Economics
gram

Terri-

this

in

Pro-

Insofar as radio is concerned,
officials here apparently are not
thinking beyond a period this country would remain neutral. Thus,
thought is concentrated on means
of preventing any "unneutral" acts
in the communications field. These
largely resolve themselves into international and ship communications rather than broadcasting.
Three years elapsed before this
country entered the World War.
In the case of the current rumblings,

it

is

felt

unnecessary to

assume we would be dragged

tory.

into

At

the worst, in the event
of an outbreak, there might be a
flurry affecting broadcasting but
conflict.

it

THE TIME
10:15

Monday

Women

thru Friday

listen

"Your

to

Radio Neighbor"

!

like

the program

sults

prove

it.

dio Neighbor"

They

—

re-

"Your Rais

it

would soon calm

As a

10:45 A. M.

to

thought

is

down.

handled

by Mary Lucille Roth, a

neutral, this country would
be at peace. Consequently, war
measures would not have to be invoked except for the concentration
on methods of maintaining our absolute neutrality.
Purely in the realm of speculation, it is possible that the United
States Government, early in the
strife, might send out instructions
to all station licensees to guard

against unneutral acts. Perhaps a
definite policy would be established
as to how best to maintain neutrality. Individual cases of failure
to cooperate unquestionably would
be treated drastically.
Interference Activity

personality

how
wife

who knows

to interest the house-

—

she

has

their

confidence, and can

sell

them the products she
advertises.

Because of the continental propagation limitations of the frequencies in the broadcast band there is
little danger of jamming of broadcast services
here by wartime
operations abroad. Only the use of
great power, exceeding perhaps a
million watts, on broadcast frequencies could cause interference
the Atlantic. Mexico and
Canada, of course, operate in the

across

same band, and there would be
mutual

interference

if

they

be-

For further particulars,

WWNC

please write or contact
our national representative,

JOHN BLAIR &
New York

CO.

ASHEVILLE, N.

Chicago

Full

Los Angeles

Detroit

Time

NBC

come involved, but there are no
signs of that.
On the international broadcast
channels, the story is different. Unquestionably, with the outbreak of
war, the combatant nations would
seek to jam one another's operations. In continental Europe, where
some 26 nations share the same
broadcast bands, there likely would
be efforts to blast enemy transmitters from the air. Because of
this possible development, reports
from abroad indicate that radio
ministries are considering the use of
ultra-short waves for news broadcasters, since their coverage is limited and therefore would not be as
susceptible to outside interference.
As for transoceanic and ship
communications, close surveillance
of their operations would immediately be undertaken upon outbreak of hostilities. Today, it was
pointed out, practically every ship
American ports has
reaching

transmitting equipment strong
enough to maintain constant contact with home ports. While in our
waters, steps would «have to be
taken to prevent such ships from
communicating with belligerents
under the terms of the internation-

communications statutes.
Important in these times is the
Interdepartment Radio Advisory
Committee, made up of engineers
and experts of the various Government departments which have interests in radio communications.
This committee functions without
fanfare on government allocation

al

matters. It unquestionably will become the administration's advisory
council on communications if war
occurs. Presumably a Neutrality
Committee of high government officials would also be created, and
IRAC logically would become its
communications' adjunct.
Judge E. O. Sykes, former chairman and now a member of the
FCC, is chairman of IRAC. Its
membership includes:
Department of Agriculture, E.

W.

Loveridge,

member (Wallace
Commerce

L. Kadderly, alternate);

Department, Dr. J. H. Dellinger,
(L. T. Harding, alternate);

member

FCC, E. K.

Jett,

member (Gerald

C. Gross, alternate); Department
of Interior, C. D. Monteith, member (John S. Cross, alternate); Department of Justice, T. D. Quinn,
member; Department of Labor,

Department, Admr. S. C. Hooper,
member (Comdr. Joseph R. Redman, alternate); Post Office Department, C. P. Graddick, member;
State Department, F. C. deWolf,
member (H. B. Otterman, alterTreasury Department,
nate )
Comdr. J. F. Farley, member
;

McKay,

alternate);

Department, Lieut. Col. D. M.
Crawford, member (Capt. Victor
A. Conrad, alternate); Gerald C.
Gross, Secretary; P. F. Siling, Assistant Secretary.

Preserving Neutrality

The whole subject of telecommunications and neutrality was
covered in an article published in
the American Journal of Interna-

Law of January, 1936, written by Francis Colt DeWolf, Department of State attorney, now
in charge of the Telecommunications Section of its International
Communications Division. In it he
emphasized that control of stations
in this country to preserve neutrality is particularly necessary in
the case of hostilities at sea, since
stations on land are in a position

tional

numerous

to render

service, of

an

unneutral character so far as this
country is concerned, to belligerent
vessels.

On

the subject of broadcasting,

unlikely, however,
of censoring
telecommunications other than radio facilities would arise, to preserve the neutrality of the United
States, unless a conflict of at least
as great a magnitude as that of
the World War should occur".

he said: "It
that

is

necessity

the

WLS

Files Suit

NATIONAL

Entertainment ServMilwaukee, allegedly using the

ice,

WLS,

the name NaDance and names of
leading Barn Dance actors in shows
presented at county fairs and in
letters
tional

call

Bam

midwestern theatres, has been
named defendant in a suit asking
damages and restraint. The suit

was

Federal court, MilAgricultural Broadcasting Co., WLS Artists Inc.,
Miles Laboratories Inc., Patrick J.
Barrett (Uncle Ezra) and Albert
G. Wade, on behalf of Wade Adv.
Agency, Chicago.
in

filed

waukee,

by

KGGM, Albuquerque,- on Sept. 25
joined the CBS Network. Congratulatory messages from Governor Clyde
Tingley, Senator Chavez and Mayor
Clyde Oden of Albuquerque, were
read as part of the dedication.

Albert Reitzel, member (H. J.
Walls, alternate); U. S. Maritime

Commission, D. S. Brierley, member (J. T. Welsh, alternate); Navy

D. E.

(Lieut.

War

and'sut&taiZe.

a/>/hAoacfi

Xb tit FOREIGN RESIDENTS

C.

Affiliate

1,000 Watts

A/eut3

WSPD

The Only Blanket Radio
Coverage of Prosperous
Western North Carolina

Toledo, Ohio

is

OF METROPOLITAN

your best bet

NEW YORK

TRANSRADIO

WBNX

"T/ie Quality Market
of The Southeast"

1000
Hn. Station
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WNYC, New

York municipal station,
on Oct. 1 starts weekly football broadcasts with the Army-Virginia Polytech-

The Y's Have It
MAURICE HART, chief announcer of WAAT, Jersey
MORTON GOULD's

fourth year on
WOR-Mutual was celebrated Sept. 27
broadcast
hour
with a special half
during which Gould received a gold
watch donated by members of his orchestra and presented by Jack Rosenberg, president of the New York Musician's Union. The program, marking
his 156th consecutive weekly broadcast, was devoted entirely to his original works, and was attended by many
of his personal friends including Fritz
Reiner, Dr. Frank Black. Paul Whiteman, Mark Warnow, Andre Kostelanetz. Nathaniel Shilkret. Arthur Judson,

was

City,

up

U

winding
with the

weather forecast for eastern
Jersey.
In the process, out came this
"And now, here is the weather forecast for eastern New

Jork
Jork
long

.

.

.

New

(and

Jork

.

.

A.
president of WOPI,
Bristol, Tenn., has announced that a
balcony will be added to the

WOPI

"Radiotorium", raising seating capac-

another

after

during

pause,

ity to 400.

which

WCCO,

Announcer Hart figured he
had better try it another

hours

way) New Yersey and New
Jork."

and others.

WOY-WBIL. New

York, are holding
weekly auditions every Friday to discover new talent, under the direction
of Syd Leipzig, in charge of the
Artist Bureau.
WSYR, Syracuse covered the 9Sth
annual New York State Fair, Aug.
29-Sept. 10, with a special staff working day and night, airing 85 remotes
from the fair grounds and 11 studio
shows during the two weeks. Claiming

WOV

WSYR

carried the exposition's official opening, the take-off
several scoops,

of the Allen-Phoenix record-making
airplane endurance flight, thrice-daily

news summaries,
points on

eight

WSYR

and pickups from
the grounds. The

members

staff

the

in

active

broadcasts included Gardner
Smith, Ruth Chilton, Arnold Schoen.
Bill Rothrum, Fred Jeske and Nick
Stemmler.
the Toledo city council met
Sept. 19 to act on a resolution demanding the resignation of City Mantranscribed
ager John N. Edy,
the entire 2%-hour meeting, using ten
16-inch discs, condensed this into a
1%-hour program, and rebroadcast the
proceedings the same evening. The
broadcast drew hundreds of phone
calls and letters of appreciation from
Toledo citizens for the complete picture of the council's meeting.

fair

WHEN

WSPD

COMPANY

outing of NBC. Chicago,
held Sept. 21 at the Medinah Country
Club furnished fun for 222 employes,
offered 81 prizes for expertness and
lack of expertness in sporting events.
Maurice Ellis, of the music library,
radio set; Ken
won the large
Robinson, continuity editor, won a
RCA wax record pressing, while Niles

RCA

Trammell,

NBC

vice-president

charge of the Central Division,

powder

puff

CLAIMING

and

in

won

a

lipstick holder.

no championship,

KTUL,

Tulsa, holds a staff representation
in the candid camera affliction that
includes John Esau of the merchandising

and promotion department and

Buryl Lottridge, director of advertising, with complete individual photographing, developing and enlarging
equipment with their Kodak Bantams
George Chapman, control engineer,
with a Contax and enlarging and processing equipment, and Chuck Dinkel.
another control engineer, with a LeiFritz Ossenbeck, with a Dollina
ca
Nathan Wilcox, chief engineer, with a
DeYry for movies and a Korelle Reand Erv Lewis,
flex for still work
news editor, with an Exacta.
;

;

AMERICA'S

SECOND PORT
DULUTH & SUPERIOR

WILSON,

W.

New

.

Story In

announcer.

New York and New

Your

Tells

Spaethm. "Tune Detective" and former member of New York Times sport
staff, and Joe Hasel, WNYC sports

recently

newscast

a

WEKC

nic game and will give play-by-play
descriptions of all Columbia
games.
Gridiron commentators are Sigmund

STREAMLINED

opera, with English
librettos and using the language and
idiom of 193S. is being used to popuan
larize opera by radio on
Chicago.
series originating at

Minneapolis,

weekly

to

And on the
IRON RANGE IT'S

added

its

three
broadcasting-

WMFG
HIBBING

schedule effective Sept. 25. The station formerly has signed off nightly
at midnight. It will continue to do so
in the future on Sundays, but will remain on the air Mondays through Fridays until 12 :30 a. m., Saturdays until

W H LB
VIRGINIA

1 a. m.

MBS

WGN.

WGN

According to Henry Weber,
musical director in charge of the series. 75% of Lohengrin, which was
aired Sept. 26, was music and only
25% dialogue, while the past ratio has
been about 55-45%.

TO COVER the recent three-day National Tobacco Festival at South Boston, Va., WRVA, Richmond, used a
120-mile leased wire direct pickup,
with three separate broadcasts ineluding descriptions of two parades
and the Coronation Ball. Manager IrLeonard
vin
along
with
Abeloff.
Whitehorne. engineer, and Warde
Adams, announcer, made the trip to
South Boston.

WMCA, New

York has resumed
Gangplank, a program of interviews
with notables going abroad or arriving here from Europe. Started by

WMCA

two years ago. Gangplank

is

at the gangplanks of incoming and outgoing liners by Frankie
Basch and Martin Starr, transcribing
their interviews with passengers and
rebroadcasting later the same day.

conducted

Winning Public

Year

after year

WSYR

place in the hearts of over a million listeners.

Because, uppermost in the minds of an alert

management has been
listener

comes

this creed:

"Always, the

first."

WENY, new

local granted to Elmira
Star-Gazette, has selected a transmitter site in the river valley at the
southern edge of Elmira after a survey by Dr. Victor Andrew, of Chicago.

RESULTS

of a Hooper
ter recall survey of eight
tions, conducted July 31

Holmes

ros-

Boston stato Aug. 6,
have been published by Yankee Network in an eight-page brochure.

CHAB, Moose

Jaw, and CFQC, Saskatoon, announce they have added
British United Press news service.

RICHARD BLONDELL,

"story tellreturned to the air on Sept. 22
with Story Teller's House on WHN,
New York, Thursday, 6-6 :15 p. to..,
his eighth year on the air, the program having previously been heard on
er",

WOR,

Newark,

Presenting a great program structure of power

and balance

that includes such exclusive fea-

tures as

• Both Red and Blue

AH

•

NBC Programs

Local Baseball and Football Qames

• Sunday Services

of

Four Churches

• Unique Cultural Programs
.

.

.

WSYR

merits the trusted responsibility

for five years.

of a loyal public in the rich market of Syracuse and middle

RESULT

set

New York

up an unique system

State.

WSYR

"HELLO, MR. WM. FAGIN"
(Benton & Bowles)

_ _ _

580.000 people
in North Dakota
8 radio stations. BUT ... did you know
PEORIAREA has 605.646 people? And it can be covered by
Yes,

there

one station

are

—

— WMBD.

grams. All of this adds up to one thing;

vwve

exerts a great

_—

/
MEM

P

H

I

WSYR

and growing influence within the

homes throughout

i

has

to double-check pro-

;

%Uy<m Aay MARKET ?

warm

has secured a

this

prosperous region."

5
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Owned and operated by
COMMERCIAL APPEAL
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Radio Again Succors Stricken Regions
All Facilities Are
Used for Rescue
Activity
(Continued from Page 1U)
which by then was of hurricane force, our transmitting tower
at Winthrop Point fell, and the
roof of the transmitter house was
gale,

chief engineer,

who

had stood by over there up to
point, then had to leave. The

this
stu-

Our

lifted off.

suffered

dios

damage
At the peak

glass.

wind, U. S. Coast
Guard Authorities hei'e at Fort
Trumbull, New London, set the
gale at 90 to 100 miles an hour.
the

high

WEAN,

Providence, hit by the full
of the hurricane, lost all
power, telephone and electric lines
early in the storm. Both towers

force

crumpled in a tangled mass about
6 p. m. Sept. 21, and only a single
one-way line remained open to
WNAC, Boston. Paul Demars, Yankee chief engineer at Boston, got
a portable 5 kw. gasoline generator and drove to Providence.
returned to the air with
100 watts on the wreckage of the
two towers at 8 p. m. Sept. 22.
Effectiveness of the power was in-

WEAN

dicated by reports of reception
from as far away as Plymouth,
Mass. Full power returned Sept.
23, and the portable generator was
taken into the Crown Hotel and

used to supply lights and heat to

WEAN

studios.

The only station on the air in
Providence for some time,
relayed
thousands of calls to
via the one-way line outlasting the elements. The
broadcast could be received in
Providence,
reported. With
Manager James Jennison and Chief
Operator Harry Tilley, the entire
staff worked continuously
from 4:30 p. m. Sept. 21 until the

WEAN

WNAC

WNAC

WEAN

WEAN

emergency had passed.

HARTFORD

WTIC,

By Irwin Cooper

AT

3:52 p. m. Sept. 21, as New
England's first hurricane reached
its climax in the Connecticut Valley and roared its way through
elm-lined cities and towns, adding
to the terror of rapidly-rising
flood-waters, the electric powerline
from Unionville, Conn, to
T I C s transmitter on Avon
Mountain was dashed to the
ground, rendering the Hartford
50,000-watter temporarily powerless to help in the sudden emergency.

W

'

Manager Paul
W. Morency organized WTIC's enInstantly, General

on a 24-hour emergency
basis under Program Director Tom
McCray as ways were found to
aid State and civic Authorities and
to help individuals in disseminating
flood and hurricane information
and advice.
tire staff

The station's 7.5 meter shortwave transmitter WIXO was made
available by Plant Manager J.
Clayton Randall to the American
Radio Relay League for personal
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and hurri-

ordinating messages
calls
for volunteer

to

relatives,

emergencies,
keeping programs moving to minimize alarm, etc.
The mobile unit is out again at
this writing, cruising the city

Engineer Fred Edwards, through
his own shortwave transmitter

giving spot messages, directing re-

WIDJC

Announcers Bob P r o v a n Gil
Bayek and Harvey Olson, the entire office staff and engineering
crews, and salesmen were all
pressed into emergency service
and worked on 24-hour schedules.

5-meter amateur
Hartford area to speed personal

messages to points where telephone communication and electric
power had failed.

At

the

same

time,

WTIC's

tele-

Power Again!
At 9:58 p. m., power having been

transmitter, WTIC
was again on the air through its
normal channel, able to lend its
every facility to the occasion.
Short - circuited telephone cables
between the Hartford studios and
the Avon transmitter 10 miles
away were overcome by Chief Engineer Herman Taylor by stepping
up the voice-power at the studios
to 10 times its normal strength.
Then began an intensive program of 24-hour service from
WTIC to the Hartford community,
the State and the Nation. Personal
messages concerning the safety of
separated members o f families
were broadcast as fast as they
came in, along with authoritative
news-flashes on conditions throughout New England, up-to-the-minute weather reports, verified statements from the Red Cross, schools,
the Department of Public Health,
the Department of Motor Vehicles,
the police, the National Guard, the
Governor and the Mayor. Gov.
Wilbur L. Cross, Hartford's Mayor
Spellacy, Col. John J. Shepard of
Administhe Red Cross and
trator Vincent Sullivan were presented on the air with personal
messages of news and advice concerning the gravity of the situation. Periodic shortwave pickups
from flooded areas were relayed to
WTIC and rebroadcast.
Periodic broadcasts were presented from the top of the Travelers Tower, tallest building in
New England, giving eye-witness
accounts of the changing scene in
the valley below as the swollen

restored to

its

WPA

Connecticut River and its tributaries
spread rapidly over the
landscape. A five-minute account

same vantage point was
given to the nation by Announcer
Ben Hawthoi'ne Thursday at 2:40
p. m. over the NBC-Blue network
from

this

part of a half hour all-New
England survey.
Throughout the entire catastrophe, WTIC's efforts were care-

as

directed along corrective
rather than destructive lines. All
news reports were verified before
being broadcast. Only actual conditions were described. All "scare
stuff" was eliminated.
Whenever possible, and in order
to allay public hysteria, the stafully

tion maintained its

regularly-

scheduled programs, supplying its
listeners with entertainment rather than unnecessarily alarming
rumors.

1938

r

,

established a
network in the

station's laboratory,

phone switchboard became a hurricane news agency, as calls were
answered from all over Connecticut,
and information based on
Transradio news reports and
shortwave communications was

and

etc.

lief,

temporarily located in the

given out.

WEAN, PROVIDENCE

the

flood

studios.

only slight

from water and
of

messages and for

cane reports which were coming in
rapidly over Transradio Press
wires to the Transradio Central
Connecticut bureau in the WTIC

i

WSPR, SPRINGFIELD
AFTER

storm, WCOP, Boston, continued to supply flood bulletins, with Newcomb F. Thompson
(left), of the Boston American,
engineer,
and Roland Hale,
in the American office.

By M. W. Stoughton

the

WCOP

WDRC, HARTFORD

DURING

the danger point of the
transmitting
equipment from the flooded area
on a truck to the parking lot opposite our studios and next to the

3i

we moved our

flood,

*

Z.

\l
(

j

lit

Hotel Stonehaven, which has an
I
antenna given up by the station
formerly located there. We connected our transmitter from the truck
I
to this antenna and operated from
i
the truck Thursday evening and all
i
day and evening Friday from this in
point. From a highly precarious
K
position, not only did we transmit
i
our own flood programs, but we
fed coast-to-coast Mutual flood
n
programs, along with three to the jo
Moving
the
Network.
Colonial
ff
transmitter and reconnecting it
fa
took only six hours.
I
I

fi

f

By Ray Barrett

WE WERE

on the air broadcasting details of coming flood at 7
a. m. Wednesday morning. Mobile
unit W1XOU set out early to get
a first-hand picture. It went on the
air from most vulnerable points
before the picture really appeared
to be serious. It was the hunch of
Program Director Sterling V.
Couch. Officially nothing had yet
been said of the flood.
The mobile unit, with myself as
special events man and Engineer
Ken McLeod, stayed all day, even
rode out hurricane and then
cruised the city, giving eyewitness
pictures of damage done by hurricane and flashing warnings to residents of fallen trees, dangling live
wires, uprooted streets etc.
It was only then that officials
released flood warnings, hours after Couch's hunch turned out to
be accurate. The station remained
in constant operation with crews
on duty all night, directing relief
agencies, sending out calls for volunteers, mobilization of National
Guard, police etc. and sending
messages to persons unable to
communicate with relatives.
Thursday all day the mobile
unit was out broadcasting warnings from dangerous spots, putting
on air interviews with officials stationed at flood points, giving instructions to residents of endangered areas, directing relief trucks
and the evacuation of families and
business districts.
.

From Dry to Wet
Wednesday night I fed CBS an
eyewitness account of the hurricane

and impending flood, Jack Zaiman,
Hartford correspondent of United
Press, putting on roundup of news
available at 11:35. On Thursday
the mobile unit fed CBS an eyewitness picture of worst flooded
area of city from that point, interviewing refugees arriving by boat,
and military and police officials
stationed there. When we drove
up the car was parked on dry land;
when we left, the car was up to
hub caps in water and McLeod and
I,
together with Salesman Eric
Williams, were knee deep in water.
At this writing, Chief Engineer
Italo Martino and Program Director Couch have gone 72 hours
without sleep or rest, Martino

watching equipment and Couch co-

.

t

t

i

:

I

\
I

I

OV:

1

WMAS, SPREVGFIELD

111

By A. W. Marlin

o:

,

FOR THE

second time in two
played a vital part
emergency created by the
hurricane and flood which swept
Connecticut
springfield and the
Valley. Early Sept. 21, due to the
continued rain which started the
Saturday before, it became apparent that trouble might be expected
within a short time. The entire
staff of the station was ordered
to stand by. Lines were ordered
the
into strategic locations
Springfield City Hall and Red
Cross Headquarters.
At 3 o'clock, when the hurricane hit the city, the facilities of
the station were turned over to
years,
in the

WMAS

T

'

:

\>:<

—

Mayor Putnam and
Committee. The

was
the

his

first

-

Emergency

job of radio

to warn people to
streets. Statements

keep

were

off
is-

sued from the Mayor's office, giving an exact picture of what was
taking place and reassuring the

-;
-

public.

Due to the excellent organization of all departments, information was instantly available regarding flood possibilities in the

Valley. About 9
Wednesday evening, it was

ire

:

Connecticut
o'clock

decided that conditions were serious enough to evacuate the people
in Springfield's South End District. All orders regarding evacuation were given over the air by
the Mayor himself.
remained on
The staff of
the air throughout the entire
night, giving bulletins and keeping the people of Springfield constantly in touch with developments.
Around 9 o'clock Thursday
morning, the engineers of
transmitstationed at the
ter, which is located at Pynchon

BROADCASTING

T.

:

WMAS

WMAS

•

WMAS

Broadcast Advertising)
n

—
Park at the edge of the river, reported that water was backing up
inside the dike, and within a very
I

1

short time expected the transmitter building to be flooded. The
management decided to shut down
the station temporarily, to remove the transmitter and associated equipment from its location
at Pynchon Park, as the rising
waters might put the station off
crew was
the air for some time.
rushed to the transmitter building,
and the transmitter removed to
the garage of Chief Engineer Earl

A

,

Hewinson. Permission was granted
by the FCC for us to use this site
and WMAS returned to the air at
5:01 p. m. Thursday, about seven
hours after leaving the air.
The facilities of the station were
again turned over to the Mayor

Emergency Committee.
After some 56 hours of constant
duty and vigil, Mayor Putnam
made the announcement, at 5:30
and

his

Friday afternoon, that the river
was receding and there was no
further danger of the dike's breaking at the North End of Springfield.
I

By Jud La Haye

COMMERCIAL

schedules and
scheduled broadcasts went by the
board for 48 hours during Thursday and Friday, Sept. 22 and 23,
converted its entire
while
facilities and personnel to the handling of the greatest flood of emer-

WMEX

gale, the
center of a hurricane disturbance
at 6 p. m., Wednesday, Sept. 21, the
atop
vertical radiator
Powderhorn Hill, Chelsea, the highest point along the Massachusetts
Coast, was blown down and at the
same time all electric power along
the North Shore was cut off.
Working all night under the direction of Alfred J. Pote and William S. Pote, an emergency crew
had a substitute antenna rigged up
in four hours but electric power
lines were not restored until 6:30
returned to the
a. m. and
air at 7 a. m. Thursday.

WMEX

WMEX

Amateur Networks
Meanwhile, through the
of

Broadcasting

former
Throughout the entire emer-

WMAS

sacrificed color in
gency,
its broadcasts and avoided the dramatic as much as possible in the
thousands of messages sent out
over the air, in an effort to create
a feeling of confidence on the part
of the public that the situation
was well in hand.

WBRY, WATERBURY
By E.

W1XAL

facilities

World Wide
and
WIFHY, in Cambridge, an amateur radio network was formed
covering all points in all New Eng-

Foundation

WMEX

broadcast on

W1XAL

to

were

messages

All

land.

the

of

first

then relayed

WIFHY

and in
the amateur radio

and

turn relayed to
operators in the districts desired.
Schedules were set up for amateur
network in which they received
the emergency messages through
and in turn had scheduled
periods to contact the amateurs in
stricken areas receive their reports
on conditions in that particular
area in turn relay these back to

WMEX

WHILE WICC

with its transmitPleasure Beach
Park, on the Bridgeport shorefront,
escaped the crest of the hurricane,
in comparison to Hartford and
Providence localities which had the
added dangers of fire and flood, it
did not remain entirely unscathed
at

location

ter

and was forced

the air twice

off

during the actual storm period on

Wednesday, Sept. 21.
With clearing skies at noon, by
3 o'clock on the afternoon of the

21st the storm had already begun
to take its toll, destroying bridges
and supply lines (power-water,
etc.) to the island where the
transmitter was located, forcing
off the air for approximately 45 minutes until Garo Ray, chief
engineer, could traverse the re-

WICC

ing complete shutdown at about
8:30 p. m. and forcing WICC to
remain silent until the waters receded and the damage could be repaired early the next morning.
As storm reports began to trickle
Southern
Connecticut,
back to
WICC's switchboard soon became
tied up with all sorts of emergency
requests, orders and al^n-as -^om

surrounding localities, which WICC
immediately aired under Supervisor Joseph Lopez's direction. Program periods were cancelled emergency switchboard assistants installed and, until forced to go off
the air, continued broadcasting
these messages and relaying information to the storm stricken areas
included in WICC's broadcast cov;

erage.

With the return of WICC to the
early Thursday morning,

airlines

WICC

maining portions of the bridge
and then wade in waist high water
to the transmitter site and help
start the emergency Diesel engines
furnishing WICC's power. With a
40-mile gale piling the surf high
on the beach front; ripping shingfrom the transmitter roof;
les
completely shearing down the
shortwave towers and whistling
through the 300-foot transmitter
towers; hurling large sections of
boardwalks and stand tops against
the transmitter building. Both Ray
and his assistant in Crawford were
momentarily doubtful if WICC
could remain on the air. Remain
they did, though, barricading doors
and providing bulwarks against
the sea until finally all resistance

was broken down and water

weed

e

company

IWPtO STA7I0*
ttepXESE/tram£S\
N£W YORK cH/c/ieo
I

Detroit* sun Fumaseo

final-

ly got in to the generators, caus-

WMEX.

Frey

J.

in

broad-

With a 100-odd-mile

Through the experience obtained

flood.

New England

casting.

situation involving Springfield and
the entire Connecticut Valley.

present
orderly
of the

and messages

gency bulletins
the history of

Once again radio has played its
important role in an emergency

during the 1936 flood, the
disaster was covered in an
manner, preventing much
panic occasioned by the

WICC, BRIDGEPORT

WMEX, BOSTON

Under the direction of John E.
program director, all leaves

Reilly,

WBRY

is

approximately 20 miles

from the severely

hit areas.

Wind

blowing trees across our wires
caused a loss of power the day of
the storm. We were off the air
from 4.p. m. until midnight. Power
was restored during the night, so
we were able to resume operations

next morning.
Service to listeners consisted
chiefly of broadcasting messages
for word from relatives and friends
located in nearby areas which were
severely stricken. Fifteen-minute
programs were broadcast regularly

with such messages. Information
also was carried regularly regarding road conditions through this
territory, and many telephone calls
for this
information were an-,
swered.

THE CBS
weekly

& Bylines,
current events,
second year Oct. 2. H.

Headlines

summary

will begin its

of

Kaltenborn and Ralph Edwards,
commentators on the program, are to
be joined this year by Gilbert Seldes.
V.

and days

were cancelled and
announcing staff and
personnel were devoted to
office
handling
emergency broadcasts.
Lines were set up in the editorial
rooms of the Boston American and
bulletins were issued from there
the

off

entire

at frequent intervals.
grand total of 1573 emergency
messages were sent to all points
of the five New England States;

A

New

York,

California,

Minnesota,
Illinois, Michi-

Colorado,

Cuba,

gan, Pennsylvania, Virginia, New
Jersey,
Kentucky, Nova Scotia,
Ohio and ships at sea by shortwave

through formation of this amateur
radio network.

Added

to this

were

hundreds of messages and bulletins broadcast from the Governor's

and Mayor's office and announcements for the State Police,
Coast Guard, American Red Cross,
American Legion, Volunteers of
America and other charitable or-

New Microphone
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be
that
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continued this service lasting
it
Sunday night broadwell into
casting cancellations of programs

—

police and municipal messages,
relaying advices to working groups

and

engaged in storm wreckage clearance, noting road clearances or impasses, acting as emergency headquarters for the lost, receiving
messages for local residents desirous for the safety of relatives
and friends in the more devastated
areas. "Ham" Operators Cliff
Fraser, Gil Williams and Garo Ray
sending messages outside of WICC's
broadcast areas sticking to their
posts for over ten and twelve hours
at a time.

Combined with NBC, Mutual and
Colonial Network coverage of flood
and storm broadcasts, WICC's total
of broadcast hours in reference to
the disaster during a three-day
period amounted to 25 hours. Telephone messages ran into the thousands.

WELL NEW HAVEN
By James

THE
New

T. Milne

hurricane and tidal wave hit
Haven about 3 p. m. on

21, and at 3:30
forced off the air due
to power failure at the transmitter caused by a huge water tank
falling from the room of a factory
and landing on power and communication lines.
As the force of the storm inand poles were
creased,
trees
bowled over and all power lines
in the city rendered useless. As
soon as it was learned that it
would be impossible to hope for
a resumption of service, Chief Engineer Gordon Keyworth and a

Wednesday, Sept.

WELI was

crew of engineers under my direction as station manager immediately scoured the entire area in an
attempt to locate a gasoline generator.
I was successful in persuading
a local gasoline dealer to loan a

worth and his crew went

to

hour.

Each

message

was

also

broadcast through WELI, so that
sometimes these were heard before the shortwave messages were
sent out.
In one instance a message

was

broadcast requesting information
regarding a missing boat and
crew. Within 10 minutes the Coast
Guard station notified us from

shortwave that
the boat and crew of 11 had been
rescued. This was reassuring news
to their families here in New Haven as they had not been heard
from in four days. Many other
interesting stories could be recited,
but the fact remains that radio
was effective when all other means

250 WATTS
1420 KC

failed.

Too much praise cannot be
heaped upon the loyal amateurs
who remained at their transmitters
for many weary hours, giving unstintingly of their time and equipment. W1LGH, W1HHJ, W1GB and
W1JHM all worked many hours to
get the messages through. The
entire staff and many of the art-

while

for

starting

New
car,

Tom Symons, operator of
KFPY, Spokane, and KXL,

ripping the transmitter apart so
that it would operate at low
power.
All night long they toiled, and

taking messages and relaying to
the ham operators, we were able
to get about 5,000 calls through,
most of them being delivered
within a very short space of time
and the replies placed in the hands
of the proper parties within an

hurricane Sept.

York from Cape Cod by

work

at 5 a. m. Thursday they were
able to put out a signal between
60 and 70 watts. It was very little,
but still we were on the air, and
very well too, as we had reports
of reception as far as Bridgeport,
about 20 miles away.
At 2 p. m. linesmen set up a
temporary line and we returned to
normal output. Then the real work
began. Friends and relatives of
those in this area wanted to learn
about loved ones in other sections.
Contact was made with the New
Haven Amateur Radio Association,
and under the direction of its
president, Ben Lydick, four transmitters were put to work relaying
messages to the other sections of
New England, and receiving news
from those sections. With a crew
of workers on telephones at WELI,

New England
21

small one-cylinder affair, and Key-

New London by

KfrT€

Through the Storm
CAUGHT in the midst of the

Portland,
in all its

saw the holocaust
fury at first hand

was able to weather it
and by dint of 24 hours at

yet

wheel drove straight
through to New York. He
was accompanied by Mrs.
Symons and their daughter,
returning from Hanover, N.
H. where his son has matriculated at Dartmouth.

the

ists

WELI

at

also

worked many

hours to accomplish what they had
set out to do. Some of the staff
who were on duty without sleep
included, besides myself and Keyworth, John Reilly, Joseph Austin,
Fred King and Irving Small, conoperators;
Charlie Wright,
trol
Bill

Farley,

Sydney

Golluboff,

Frank Adams and Martin Heyman, announcers; Dave Healy, Al

and Vincent Palmeiri,
Flo Milne and Freda
Swirsky, telephone operators.
Connors

*******

V

IN

\&

r 1

IN

WATL

ATLANTA

By W.

T.

circuit was established.
rains later penetrated the
cable and put every pair of wires
in the cable out of commission.
Without loss of time the program
service was rerouted over the spare

emergency

Heavy

emergency

pair. The power
got on the job, located the
repaired it and in just two
time had restored service.

crew
leak,

hours

WGY

again met emergency calls
from various points in the
area covered by the station. Threat
of a breaking dam at West Sand
Lake was reported by the State
for help

Department of Public Works and
all maintenance men were ordered
that point in a radio appeal.
Rensselaer County American Legion members were requested that
residents in that village be warned
to boil drinking water as the chlorinating equipment is out of service.

A

New England

DYNAMITE
IN

CHICAGO

!

—

—

•

Albert Lea

<//

and
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•
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the station's auxiliary transmitter
at the studios on Franklin street
after WTAG's three tall steel
towers at the Holden transmitting
station were hurled to the ground
and wrecked despite the fact they
were constructed to withstand a
wind velocity of 115 miles an hour.
Two of the towers were 360 feet
in height and the other 260 feet.
It is not believed they can be salvaged.
After the Holden plant was put
out of commission at 5:07 p. m. the
transmission continued by the auxiliary

equipment which was used

regularly prior to construction of
the Holden station in January 1937.

-

Far Into the Night

WTAG

was

WORC's

the only Worcester
station on the air
facilities

were put

in

Auburn. Engineers and

electri-

WORC

cians of
worked all night
repairing the damage and bolstering the third mast and only lack
of electric power was holding up
resumption of broadcasting this
morning (Sept. 24).
A special staff of the Worcester

Telegram and Gazette was on duty
during the night receiving the hundreds of calls which poured into
requesting the transmission
of emergency bulletins and messages. Scores of anxious parents
and others in outlying towns were
assured of the safety in Worcester

WTAG

members of their families who
work in this city but who were
unable to return home last night.
Hotels and private homes throughout the city were crowded with
the detained suburbanites. Some
of

slept on the floor of the Post Office

and other public buildings.
Dozens of other calls to WTAG
were from mayors of nearby cities,
town selectmen, officers of the National Guard, Naval Reserve, all
veterans' organizations and school
superintendents
requesting
the
broadcast of important bulletins.

From out of the city came scores
of calls as other nearby towns and
including Leicester, Marlcities,
boro, Leominster, and Fitchburg,
hit as badly or worse than Worcester by the hurricane, soiight the
cooperation of their citizens
through the medium of radio.
Breaks Repaired

Get the impartial survey that
blasts all prejudices on Chicago radio! Write for it read
with an eye to fall business!
The sensational truth about a
market you can't touch with-

Studios in

regular programs

broadcast

after

SPECIAL wires maintained for
emergencies enabled WGY, Schenectady, to operate uninterruptedly
Wednesday afternoon and night
(Sept. 21) in spite of the severity
of the storm. Four pairs of wires
at one time connected WGY's studio building with the transmitter
in South Schnectady. Three pairs
were in constant use; the fourth is
an emergency pair. A year ago an

in

its

important bulletins
and messages reassuring relatives
and friends of the safety of hundreds of out-of-town persons
stranded in this city overnight.
The storm broadcasts continued
until 1:26 a. m. Thursday, using
to

out of commission at 4:25 p. m.
when the gale blew down two of
the station's three antenna towers

Meenam

were reported thoroughly.
1

dropped

ule,

broadcasting

WGY, SCHENECTADY

Road conditions

'\^» v6 :c >»l*•

WITH

all other forms of communication inoperative or badly crippled, the immeasurable value of
radio was again proved as WTAG,
operating on an emergency sched-

artists;

to

THEY'RE TUNING

WTAG, WORCESTER

In reviewing the two hectic days,
Howard J. Perry,
commercial director, gave credit to the
staff for keeping the station on the
air,
and broadcasting a steady
stream of personal appeals, as well
as messages mobilizing police, firemen, National Guardsmen, Legionnaires and others in Worcester and
surrounding communities.
After the main plant went off
the air, the auxiliary equipment,
used before construction of the new

BROADCASTING

WTAG

•

Broadcast Advertising

was

plant,

immediately

utilized.

this also went off the air, it
was the efforts of Edgar (Jack)
Frost, operator, in the control

room, and Prof. Hobart H. Newell
of Worcester Tech, chief engineer,
that enabled resumption of broadcasting in about 10 minutes.
Prof. Newell, in a hurried check
of transmitting equipment on the
wind-swept roof soon found a
minor break and repaired it. He
then checked the stays of the
towers on the roofs of the Park
Building and Hotel Bancroft.
Two announcers, James Godfrey
and Clarence W. Davis, who were
in Boston when the storm broke,
hastened back to Worcester and
aided the rest of the staff in

its

task.

Referring to the calm, unruffled

manner
about

which the staff went
work during the emer-

in

its

gency, Mr. Perry pointed out that
Mr. Frost had experienced hurricanes previously, when he was
radio operator on a United Fruit
Co. ship, while he himself had
worked under emergency conditions
during the Long Beach, Cal., earthquake disaster, when he was connected with Scripps-Howard newspapers in San Diego.

WJAR, PROVIDENCE
By John

J.

recovered quickly from the
staggering blow of the hurricane
of last Wednesday. Driven off the
air by lack of power at the height
of the storm, the station was back
at full time duty early Friday. And
with its return came the most dramatic period in the history of Rhode
Island's pioneer station.
Emergency bulletins by the hundreds from the office of Gov. Robert Quinn, from the Mayors of all
Rhode Island cities, from relief
agencies, from the Red Cross and
police

departments

By

were

WJAR transShortwave facilities over W1BBA

broadcast over the

were installed with the cooperation of the Rev. Charles Mahoney
of the Cathedral of St. Peter and

Henry Burns and Jack Camp-

who handled thousands of
messages throughout the country
in conjunction with WJAR which
operated on a 24 - hour - a - day
emergency schedule, broadcasting
personal bulletins in an effort to

bell,

locate relatives lost in the stormtossed areas.
was the only station in
Rhode Island whose towers remained intact during the hurricane.

WJAR

;eeds
and SALES!
For a volume sales harvest, let
sow your advertising
seeds throughout this fertile,
receptive money-spending market. WAIR is a powerful sales
producer.

WAIR

WAIR
Winston-Salem, North Carolina
National Representatives

Sears 8C Ayer
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60 feet of one mast
in the hurricane^
the transmitter isolated and all
sources of power lost for two days,

WFEA,

past week.
The height of the storm came
New
last Wednesday afternoon.
Britain and environs, in the center
of the storm area, had already
been damaged by a five-day rainstorm. Wednesday at 4:15 p. m.
the powerlines to the transmitter
in Newington, Conn, broke in five
or six different places and we were
forced off the air.
General Manager Richard W.
Davis and the entire staff of engineers, announcers and office help
went out on a frantic search in
quest of a gasoline driven motor
generator but we were unable to
locate one.

WNBC

SITTING

was off the air from 4:15
Wednesday until the power company restored service Thursday at

house is
Chief Engineer Garo W. Ray, who
had waded through waist-deep wa-

12:30 p. m.

ter to start the emergency engines
when the station was forced off

Davis' orders, the
staff remained at the station and
the facilities were immediately
thrown open to the police, the Red
Cross and other relief agencies.
did its part in alleviating
the suffering, trying to locate missing relatives and friends and sending out emergency, bulletins
throughout, the day and night.
Authorization was received from
the FCC to remain on the air after
our usual 7 p. m. signoff.
originated two remotes
from the flood-stricken city of
Hartford, both from the top of the
Travelers Tower. The second remote, Friday at 3 p. m., was car-

WNBC

ried

by

WOV, New

York;

Philadelphia; WELI,
WCOP, Boston.

WPEN,

New Haven;

By Nathan Malchman

"WHAT

WNBH

a night!" said the
after an entire night and a
morning calculating and broadcasting returns of the State primary election. "Now for some
staff

sleep."

But before desks were closed
someone called attention to a rising
wind.

A

peculiar stirring in the
treetops and a funny smell in the
air prompted a call to the Cutty-

hunk Coast Guard Station.
"The barometer has fallen
points in an hour," came the

in the wrecked
diesel power

50
re-

doorway

WICC's

of

the air. Finally the water battered
down the door, causing a complete

shutdown.

crew worked franticalboats and wreckage of
descriptions floated by the door.

rest of the

ly, cottages,
all

Despite the force of the blow,

which reached more than 60-mile
velocity at times, the antennas remained in position. The high-velocity transformers and condensers
bore the brunt of water damage.
At 6 o'clock Thursday afternoon
after continuous work in the shack,
the station was ready to go on the
air. But falling trees and poles had
crippled the power. Not until Friday at 7:30 a. m. was broadcasting resumed. The interval was the
had been off the air
longest
in its 17 years of operation.
was the first station on
in
the air in the section.
Fall River was badly hit, as was

WNBH
WNBH

WNBH, NEW BEDFORD

Evans

was blown away

other

Under Mr.

G. H.

ALTHOUGH

WNBC,

joined with
station,
stations in Connecticut in
coming to the assistance of the
hurricane and flood sufferers this

THIS

mitter.

Paul,

By Charles

Milt Berkowitz

WNBC

Boyle

WJAR

from

WFEA, MANCHESTER

WNBC, NEW BRITAIN

When

Manchester, remained on

the air with but one break, mobilized the National Guard and the
Disaster Relief Corps of the American Legion and cooperated with
the Red Cross.
Early on the afternoon of Sept.
both power and transmis21,
were interrupted
sion
facilities
by the high winds that preceded
the hurricane. With an emergency
supply of power fed through the
town of Merrimack, the station
crew broadcast the first flood warning, issued from the U. S. Weather
Bureau at Concord, N. H. at 4
o'clock on the afternoon of the
21st. With the Manchester studios
out of communication with the
transmitter, an urgent warning
was issued to all residents near th6
banks of the Merrimack and tributary rivers to seek higher land.
At the same time, calls were broadcast to the Disaster Relief organization,

ordering

With but a few power and telephone poles standing between Manchester and Reed's Ferry, eight
miles westward, at the end of the
big blow and with the Merrimack
River rising hourly and threaten-

WDRC
"THE ADVERTISING TEST STATION
IN THE ADVERTISING TEST CITY

HARTFORD, CONN.

95%

WSAR

Listen to

WDRC!

every Providence station.
Practically the entire period from
a. m. until 11:30 p. m. on Fri-

Dr. Daniel Starch and staff called
on
families
of
every
income
bracket in the large Hartford
County. Of All the radio families interviewed, they found
95% in the evening, and
91% in the daytime,
listen regularly to

7:30

day was given over to hurricane
news and broadcast of personal
messages. Thousands of the latter
were handled for anxious persons
trying to reach friends and rela-

via teletype

from

WDRC!

New

England.
At the time of writing they were
still being sent out.
First news of hurricane damage
outside of Hartford reached WTIC
tives in all parts of

Legion mem-

all

bers to report to their headquarters at once. Final loss of power
ended broadcasting at 5 o'clock.

WNBH.

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM
National Representatives
H. RAYMER COMPANY

PAUL

port.
It didn't take much thinking to
deduce that the hurricane which
had missed Florida was rushing
into the low pressure area.
On the air went hurricane bulletins, the first at 4:45 Wednesday.
At 5:06 p. m. as literally yards of
hurricane copy were being pounded
out by the radio news staff for the
regular 5:30 broadcast, the power

2,300,000
New Engenders
comprise the potential listening audience of station

failed.

•Hoping that an emergency rig
might get the station back on the
air, the staff deployed about the
city to get a first-hand view of the
hurricane, by that time a howling
terror.

But Station Manager Irving Vermilya and Chief Engineer Clyde
Pierce found the transmitter
flooded with waist-high water when
they arrived at the plant in Fairhaven. Ordinarily it is 100 yards
from the high water mark.
As Vermilya and Pierce and the

Broadcast Advertising

WLAW
Lawrence, Massachusetts

1,000

680 Kilocycles
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ing to duplicate the flood conditions of 1936, the technical staff of
the station set about securing a
power supply and setting up comsuitable
munication facilities.

Remanding Asked

WLAW, LAWRENCE

WLLH, LOWELL
By Bob Dorah

By Irving

E. Rogers

In Brooklyn Case

A

generator was secured from a local

WLLH

machinery exchange and
it, a farm tractor from
an automotive agency. These were
trucked from Manchester to the
transmitter lot at Reed's Ferry
and hurriedly set up on the
ground, from where the power was

electrical
to drive

to be fed to the filament generators and the plate rectifier.
With a signal back on the air,
devoted its facilities first
to clearing the streets of Manchester and nearby cities of pedestrians and motorists in order
that relief crews might set about
the work of opening highways
clogged with fallen trees and poles.
It aided the National Guard and
the Manchester Police Department
in enforcing a modified form of
martial law in which all places of
business closed at 6 p. m., and

—

-

WFEA

citizens were required to be off the streets at the
same hour. Supplies of cots and

under which

all

were

secured for the
American Red Cross and American Legion refugee stations and instructions to relief agencies relayed from Governor Murphy's
emergency relief committee.
Three days after the hurricane
and with the flood waters subsidwas still kept on the
ing,
air with make-shift generating
equipment and was using shortwave to transmit its programs
from control room to transmitter.
blankets

was one of the few, if not
the only, radio station in the New
England area directly affected by
the hurricane and flood which did
not lose a minute of time during
the emergency period. This station
was on the air continuously from
7:30 a. m. Wednesday, Sept. 21, until midnight the night of Sept. 22
a 40 V2 hour period which included both disasters.
At 4:40 p. m. Wednesday the
antenna of our booster synchronized station in Lawrence was
blown down, putting the Lawrence
transmitter off the air until Thursday noon. The Lowell transmitter
was not affected and remained on
the air throughout the nierht.
The service of this station was
reduced by the fact that electric
power was shut off in a great many
homes, and yet the response of the
audience was magnificent. Shortly
after 11 p. m. Wednesrtav an aDworkpeal was broadcast for
ers to report at once for work on
an emergency dike, and within an
hour more than a thousand had reported. This is just one example.
carried the first warning
of the twin disaster, with an announcement at 8:15 that a tropical

WFEA

WATR, WATERBURY

WPA

WLLH

was headed this way;
and an announcement at 9:30 a. m.
that a flood of maior portions
would reach here by Friday morning. Our noon news broadcast carhurricane

ried a fuller and complete warning of what to expect and called
attention to the erave prospects,
but the early editions of the af-

ternoon

WATR

was

station in
Connecticut to remain on the air
during the hurricane that
all

havoc

caused

only

the

New

in

England.

With all other stations in the State
silenced for periods ranging from
days,
several
several hours to
served Connecticut with information as to impassable roads,
dangerous areas, casualties, etc.
The functioning of WTAR's transmitters, while some of the nation's
outstanding radio outlets were incapacitated, was viewed as a tribute to Harold Thomas,
president and radio engineer, designer of its transmitting facilities.

WATR

WATR

Throughout Wednesday afternoon and evening the staff of
WATR operated at capacity with
a continual barrage of "Live wires
dangling on Baldwin Street!
Three alarm fire raging in West
General fire alarm
End.
Police and firemen report to staTransradio News reports
tions.
New London, Conn., being destroyed by fire.
New Haven
Hartford hit
badly crippled.
by flood equal to its 1936 deluge.
Personal communication! James
Roe is advised to contact family
immediately
urgent.
Contact family, James Roe, urgent!"
Throughout the night WATR
rendered an emergency service. All
staff members including announcers, remote operators, reporters
and news editors were on continuous duty for 48 hours.
The storm's aftermath is being
.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

pictured

.

to

.

.

WATR's

.

.

listeners

through remote hookups to Hartford,
New Haven, Middletown,
Pittsfield and Springfield, Mass.
Jimmy Parker, announcer and program director and Announcers Roy
Flynn and Charles Cutler are handling remote points.

Page 70

•

October

1,

papers

passed

over

the

topic lightly.
Our local bulletins were supplemented during the all-night broadcast bv numerous Yankee Network
and Mutual flood reports.
Because of the early warning
given by radio to those in areas
affected by the flood, the evacuation of threatened homes was ac-

complished in an orderly manner.
There was the usual stream of
proclamations, warnings, appeals,
and miscellaneous bulletins issued
by mayors, heads of departments,
and heads of emergency agencies,

WLAW's

four-mile power line between studio and transmitter failed
at 5:15 Wednesday evening as
the hurricane raged. This was one

hour and

minutes

5

before

our

signoff time.

Two

electric

light company

crews worked all night under great
handicaps and restored the line
for resumption of broadcasting

Thursday morning at 7:03, only
schedule.
three minutes behind
There were no more interruptions.
asked for and received
special permission from the FCC

WLAW

for night broadcasting because of
operates
the emergency
with 1,000 watts daytime on 680

[WLAW

kc.].

Then

broadcast continuously

it

for 41 hours until an emergency
signoff at midnight Friday.
The Station's facilities
placed at the disposal of all governmental and relief agencies.
Messages were sent to stricken
areas and personal messages concerning the safety of families and
individuals were broadcast at regular periods. All available news
concerning this section of the
country bearing upon both hurricane and flood conditions was
bulletins and
broadcast.

were

News

emergency messages were given
exclusive preference.
The greatest community and
sectional service was maintained.
Public and agency officials, newspaper editors and reporters of the

Lawrence

Tribune and Eagle
broadcast reassuring messages at
intervals during the emergency
which has now passed. We provided the only source of information available to local and state
police and to the Merrimac Valley
locks and canals officials.
broadcast throughout the danger
period, and a large
sonal messages to

volume of perthose isolated

by the flood.
Having been through a more
serious flood two years ago, we

knew

the vital angles to be covered
and the whole job was handled in
an orderly manner. Radio did a

workmanlike,

efficient,

calm

job.

FCC Makes Request to Court
Following Recent Appeal
THE FCC did the unusual Sept.
27 by asking the U. S. Court of
Appeals of the District of Columbia to remand to it the so-called
"Brooklyn cases", so it can reconsider its decision from which appeals had been taken.

WLTH

ronto

RECENTLY
To-

(Maple Leaf and Monarch

Romance of
Sylvia, quarter-hour transcribed serial, three days weekly on
21 stations in Canada. Program is
being merchandised through descriptive folders inserted in each
sack or package of flour, the folder
containing pictures of the characters and a list of stations and
times of broadcast, and also

flours), is sponsoring

Dan &

awarded high honors by
the Women's National Radio Committee, the America's Town Meeting of
the Air on NBC-Blue on Sept. 21 was
given the third annual radio award
of the American Legion Auxiliary
during a broadcast from Los Angeles.
Dr. James Rowland Angell,
NBC education counsel and former
president of Yale, accepted in a speech

from Radio City.

through window streamers which
have been distributed through the
stations. Sponsor also featured this
program in its exhibit at the Canadian National Exposition in Toronto, which was seen by more than
500,000 people. Program, produced
and transcribed by Viking Radio
Productions, New York, is also
available to

Commission's decision. On Sept. 10
a brief challenging the FCC's action was filed in behalf of the stations by Paul M. Segal, George S.

Smith and Harry P. Warner, attorneys,

1938

the

calling

action

a

"flat

abuse of the power" [Broadcasting, Sept. 15].

In

its

motion

remand,

to

the

decision was
written prior to a series of decisions by the court in which the

Commission said

its

court reversed and remanded FCC
actions because of errors in the
facts and in following what the
court construed as proper hearing
procedure.

"The Commission believes," said
the motion, "that it should not impose upon the time of this court in
continuing to contest the appeal
herein in view of the recent decisions of this Court recited herein,
as it may result only in the case
being remanded to the Commission

for further proceedings in accordance with the law established in the
Heitmeyer, Saginaw, and Tri-State
cases, as to detailed findings".

KCMO Now
KCMO, Kansas

Regional

City,

was elevated

from

local to regional status in a
decision of the
Sept. 16, authorizing it to change frequency
from 1370 kc to 1450 kc. and to
increase power from 100 to 1,000
watts, effective Sept. 23. Simulta-

FCC

neously, the FCC denied the applications of L. L. Coryell Sr. and
Jr. for a construction permit for a
new station in Lincoln, Neb. to
operate on the same frequency as
well as that of KFOR, Lincoln, to

from 1210

to 1450 kc.

Olds Football on KXOK
OLDS MOTOR WORKS, Lansing,
is

broadcasting nine college football

games play-by-play on KXOK,

St.

Louis, under a cooperative arrangement by which the cost is split
among local dealers and the manufacturer. Griesedick Bros., St. Louis
(beer) is sponsoring half-hour resumes at conclusion of the games,

placing

through

Agency,

St.

THE

Anfenger

Adv.

1937-38

sales

promotion cam-

of

1938

by

Assn.,

New

Direct
Mail Advertising
York. Robert A. Schmid,

sales promotion manager,
selected as one of the four speakers at the Direct Mail Convention in
Chicago, Sept. 30.

Mutual's

was

American advertisers,

VINCENNES

Sun-Commer(Ind.)
by E. C. Pulliam,
Indianapolis, has
FCC for a new station in its community to operate with

published
operator of
applied to the
cial,

From New York American
"I hope you don't think I knocked
that guy out just to say 'Hello,

mom' !"

WIRE

100-250 watts on 1420 kc. Mr. Pulliam also publishes the Lebanon Reporter and Huntington Herald-Press,
Indiana dailies.

BROADCASTING

•

1

1

,

Louis.

the Mutual Broadcasting
System was selected on Sept. 23 as
one of the 50 direct mail leaders of

paign

according to Allan Wilson, Viking's
general manager. Maple Leaf
broadcasts, placed through Cockfield-Brown & Co., Toronto, include
the following stations: CFCY

CHNS CJCB CFNB CHSJ CFRC
CBO CKSO CFRB CKLW CFAR
CKY CKCK CFQC CFAC CJOC
CJCA CFGP CKOV CJAT CBR.

Brooklyn

and rehearing, appealed from the

shift

Maple Leaf on 21
MAPLE LEAF MILLING Co.,

WARD,

and

stations ordered deleted by the
FCC after several years of hearing

Broadcast Advertising

'

New York

Equipment

Stations Pool

(Continued from page 1U)
has lines from its patchboard to
generators in the basement and
every station in New York and
local firemen stood by with addiprograms
which fed the
tional pumps in case the water
master control
through the
got beyond control.
At 9:45 power was restored to through to the other stations. In
addition to its service to its feland it returned to the air,
did not negbut WJZ continued to carry the low broadcasters,
Red schedule until the end of the lect to keep its own audience inKay Kyser broadcast at 11, the formed about delayed train schedules, flooded highways and traffic
two stations broadcasting the same
programs for an hour-and-a-quar- rerouting which might help stranded suburbanites get safely home.
ter until it was certain that
was back on the air for good. Local bulletins obtained from railCommercial programs which road officials and police traffic departments were broadcast fredid not broadcast were:
Backstage Wife, sponsored by R. quently throughout the night, augmented with news of conditions up
L. Watk.ns Co., cut off midway at
and down the Coast from Trans4:08; Stella Dallas, by Chas. H.

CBS
WOR

WEAF

WOR

WEAF

WEAF

Phillips Chemical Co.

Life

;

Can Be

by Procter & Gamble
Family & Mine, by Sealtest; Little Orphan Annie, by Wander Co.; and Liggett & Myers'
Chesterfield Sports Column. Ames
Andy, for Campbell Soup Co.;
Revelers Quartette for Richardson
& Robbins Co.; One Man's Family
for Standard Brands; Tommy Dorsey for Brown & Williamson Tobacco Corp.; Town Hall Summer
Show and For Men Only, both
sponsored by Bristol-Myers Co.,
were broadcast on WJZ instead of
WEAF. The last 15 minutes of
For Men Only and the full hour
of American Tobacco Co's. Musical
Klass were heard on both stations.
Outside of New York all programs
of both Red and Blue networks
were heard as usual, according to
NBC's traffic department, which
reports that no other stations were
interrupted by the storm.
Beautiful,
Co. Your
;

V

WABC

Forced Off Air

WABC, CBS key station in New
York, was forced off the air at
5:42 p. m. when the power plants
in Jacksonville, N. J. and Boonton, N. J., which supply energy for
the station's transmitter at Wayne,
N. J., both failed and it did not
get back on the air until repairs
had been completed at 10 p. m.
WABC programs, however, were
off the air for only 48 minutes.
At 6:30 Bob Trout's program of
European news was broadcast on
WHN, N. Y., and at 6:45 the municipal station,

WNYC,

began pick-

ing up CBS programs, which it
broadcast during the rest of the
evening. Giving up not only its
program schedule, but its place
on the dial as well,
engineers shifted their signal from
810 kc. to 860 kc, WABC's frequency, so that listeners might
continue to receive CBS programs
at the accustomed spots on their

Press

News and

radio

Radio

Bureau.

Dave Driscoll, head of the station's special features division, set
his WOR-MBS microphone, in
Coast Guard headquarters at the

up

Custom House where rescue operations along the Coast were diSeveral times during the
evening Driscoll interviewed Coast
Guard officials as to the progress

rected.

of their relief

work for the

stricken

communities. Another of the MBS
storm coverage broadcasts originated at WTHT, Hartford, with
witnesses giving first-hand descriptions of the conditions in that
storm-swept city.

news

Frequent

bulletins

were

broadcast by all New York^stations
as well as by the networks, who
also put on a number of special
broadcasts from various points in
the storm's path. At 11:30 p. m.,
CBS broadcast a round-up of lastminute news from New York, Boston and Hartford. At the same
time NBC-Blue broadcast a similar
roundup that also included an interview with officials of the Red
Cross and Weather Bureau in
Washington. NBC-Red at that time
put on a program from the
transmitter site, with engineers

WEAF

and power company

describing the reasons for the station's shutdown. Other such programs were also broadcast for several
days following, describing
progress of the rescue work
through the entire stricken area.
officials

able to relay many important messages to relief agencies as well as
to keep its listeners informed of
the situation. Collaborating with
the Automobile Club, the railroads
also
and the subway lines,
broadcast many bulletins informing travelers and commuters of
shutdowns and announcing restoration of services.

WNEW

WMCA, New

York, on Thursday
located a New
New Haven & Hartford
train which had been lost since the
day before when it had been halted
at Westerly, R. I., completely cut
off from communication with the
night
York,

(Sept.

22)

rest of the world. Unable to make
responded
direct contact,
to requests from relatives of the
passengers by asking amateur station
in New York to attempt to contact Westerly. After
four hours of persistent calling,
in Westerly
a reply from

WMCA

W2E10

W1BBS

intercepted by W2BZ, which
relayed the "ham" network mes-

was

sage to WMCA. The message:
"Passengers okay, being taken care
of by American Red Cross at Westerly; no casualties; no accidents,"
was passed on by
to anxious relatives and railroad officials.

WAVE
THE
" KERNEL
OF
KENTUCKY!
IS

,
WAVE'S 43-county
Right smack ^XeLouisvUleTrad•

8

pherelie9 the

^^
^

one
i£g Area-theand
Kentucky
all
*

.

of

of
he8t roarket
j

u

^ l«te
WAVE'S nnllion

whom

live

own 67
Trading Area^
/o
59
and
homes
than found
Kentucky counties

7o

m

more wired

u

cars,

doesn't cover!

.

^

*

„, most

the 93

WAVE

^ant the
FREE &

WMCA

When

RCAC

the

stations

at

Riverhead and Rocky Point, L. I.,
were hit by the storm and service
partially
its

company

disrupted, this

switched most of

New

stations at

messages to
Brunswick and
and also took

its

Tuckerton, N. J.,
over the experimental station atop
the Empire State Bldg., which
NBC has been using for its experimental television broadcasts, for

communication between Rocky
Point and New York RCAC offices.

/WTCIf
by all means,

I

Qenilemeft!^

\.

By keeping in constant contact
with radio amateurs in the flood
areas, WNEW, New York, was

WNYC

dials.

Only commercial program canby WABC was The Mighty
Show, sponsored by Penick & Ford.
Commercials shifted to WNYC inceled

clude: General Foods' Lum & Abner; Gang Busters, for ColgatePalmolive-Peet, and Paul Whiteman, for Liggett & Myers Tobacco
Co. Question of billings for programs broadcast by other than the
scheduled stations was being discussed by executives of both NBC

and CBS.

Work of
gram from
I

getting WABC's prostudios to the trans-

its

WHN

mitters of
and
greatly facilitated by

WNYC

WOR,

BROADCASTING

was

"Among

listeners

radio best

TWO

who know

KTUL by
7
ONE!'

it's

to

5000
WATTS DAY
1000 watts nigz:t

KTUL
IN
•

TULSA
CBS

REPRESENTED BY

-

•

FREE & PETERS

which
•

Broadcast Advertising

That's one thing any huddle of smart adveris first choice not
tisers will agree on.
only for its complete Twin City coverage but
for the One Million buying-minded listeners

WTCN

it

attracts

and holds.

TC

5,000 Watts

"IN

N

NBC

THE TWIN CITIES"

Owned, Operated and Publicized by

MINNEAPOLIS TRIBUNE, ST. PAUL DISPATCHPIONEER PRESS
Free and Peters,

Inc.,

National Representatives

October

1,
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FEDERAL COMMUNICATIONS COMMISSION
c^Trapcp
Decisions

.

.

—

Cape

Gi-

rardeau, Mo., and WRTD, Richmond, Va.,
granted orders take depositions
NEW,
Wichita Bestg. Co., Wichita Falls, Tex.,
granted postponement effective date CP
pending
court
decision
NEW, Larry
Rhine, San Francisco, granted petition intervene Golden Gate Bcstg. Co.
NEW,
Anne Jay Levine, Palm Springs, Cal., dismissed without prejudice
NEW, Kameraad-Smith Bcstg. Co., Holland, Mich., denied as in default.
NEW, Food Terminal Bcstg. Co., Cleveland CP 1500 kc 100 w D denied on reconsideration.
NEW, N. B. Egeland, Fort Dodge, laDenied CP 1500 kc 100
D.
;

;

;

;

—

MISCELLANEOUS—WMCA, New York,
granted postponement hearing to 11-29-38;
NEW, Birmingham News Co., Birmingham, denied continuance oral argument
NEW, Civic Bcstg. Corp., Syracuse, denied order requiring intervenors to produce
documents
WLBL, Stevens Point, Wis.,
answer re applic.
granted
acceptance
KROC NEW, Citizens Voice & Air Show,
dismissed
motion continue
Provo, Utah,
hearing NEW, J. Samuel Brody, Sumter,
;

;

;

C,

acceptance appearance;
granted petition to file
WIBW,
brief re applic. W. F. Huffman, WisconKAND, Corsicana, Tex., desin Rapids
nied continuance hearing, but hearing continued on Commission's own motion.
S.

granted
Topeka,
;

WCOU,

SEPTEMBER 16

MISCELLANEOUS — NEW, Orville W.
Lyerla, Herrin, 111., granted continuance
deposition date
NEW, George H. Payne,
San Jose, Cal., granted continuance hearing WBAL, Baltimore, dismissed without
;

;

prejudice applic. CP 1060 kc 10 kw unl.,
heretofore set for hearing WMBC, Detroit,
granted withdrawal without prejudice applic. CP 600 kc 250 w unl.
NEW, L. L. Coryell & Son, Lincoln, Neb.
KFOR, Lincoln KCMO, Kansas City—L.
L. Coryell & Son denied CP 1450 kc 250
"w 1 kw unl.
KFOR denied CP change
1210 kc 100-250 w to 1450 kc 1 kw 5 kw
D; KCMO granted CP change 1370 kc
.100
to 1450 kc 1 kw.
;

;

;

w

SEPTEMBER 19
MISCELLANEOUS W E B

—

Lewiston, Me., granted license
WSYB, Rutfor CP 1210 kc 100 w unl.
license for CP increase
Vt.,
granted
land,
hours WNYC, New York, granted CP new
;

;

nadian stations.

SEPTEMBER 20
MISCELLANEOUS
KEX,
Ore., granted unl. time 5 kw to

—

;

NEW,

;

WJBL,

Bcstg.

Corp.,
Syracuse,
Chico, Cal.,
all
granted petitions take depositions
NEW, Sentinel Bcstg. Corp., Salina, N. Y.,
granted auth. take depositions
KGGF,

KVCV-KHSL, Redding and

;

Kan.,

Coffeyville,

granted

hearing on applic.

continuance

assign,

vol.

SEPTEMBER 21
MISCELLANEOUS— KMMJ.
ter, Neb., granted CP move
Neb.,

new

apolis,

Clay
to

Cen-

Phillips,

;

renewal

applic.

Me.,

nied continuance hearing

tinuance

Worth,

Paris, Tex., de-

;

Birming-

;

depositions
WHAI,
Mass., granted pet. take depo-

granted

Greenfield,

NEW,

;

Birmingham, granted conKFJZ, Fort
argument

Co.,

oral

pet.

;

television

license

dismissed with prejudice
NEW, U. S.
Bcstg. Co., Washington, applic. CP 1310
kc 100 w unl. dismissed with prejudice
NEW, Metropolis Co., Jacksonville, Fla.,
granted reconsideration decision denying
applic. new station
WRDO, Augusta, Me.,
denied request Harry P. Rines for leave
to file petition re renewal applic, dismissed petition for relief
KPLT, Paris,
Tex., denied reconsid. & grant without rehearing applic. transfer control
NEW,
McComb Bcstg. Corp., McComb, Miss.,
granted in part pet. further hearing and
;

CP

applic.

Wilmington,

w D

100

C—Examiner

N.

that applic.
100-250
unl. be

(1-723)

to

w

— Examiner

News, Asheville,
recommended (1-724)

Daily

Asheville

Hill

w

unl. be
that applic. CP 1370 kc 100
granted.
WHEF, Kosciusko, Miss.— Examiner Dalberg recommended (1-725) that applic. renewal be dismissed with prejudice.

.

.

SEPTEMBER

NEW, Enrique Abarca
Juan, P. R. CP 580 kc 1

—

Sanfeliz,
San
unl. amend-

kw

kw D directional.
WBBC. Brooklyn —Auth.

transfer conPeter Testan and Millie Testan.

WDRC, Hartford—CP
kw directional.

N

increase

to

5

WWRL, Woodside. N. Y. —Mod. license
WCNW facilities.
NEW, WAVE Inc., Louisville—CP 880
kc 500 w unl. directional, amended to GateBcstg. Co.
Philadelphia

WTEL,

—Mod.

license

to

1500 kc unl., amended to omit request for
in frequency, and change time to

Sh.-WHAT.

SEPTEMBER 28

NEW,

Martinsville Bcstg. Co., MartinsVa. CP 1420 kc 100-250 w unl.

—

MISCELLANEOUS—KOTN, Pine Bluff,
reArk., granted mod. license D to unl.
KTFI,
newals granted WMCA, WHN,
WRR, WNEW. KGCU, KROW, KVOA

ville.

Savannah, denied rehearing re applic. Arthur Lucas 1310 kc
100 w un., granted 5-25-38, and dismissed
demurrers of applicant to petitions.
NEW, John F.
SET FOR HEARING

antenna, studio, trans sites.
WHA, Madison. Wis. CP increase 5 to
50 kw 670 kc unl.
WLBL, Stevens Point, Wis. Vol. assign license to Board of Regents, Univ. of
Wisconsin.

NEW

and

WTOC,

—

CP

D

1310 kc 100

w

NEW,

;

D.

ton.

KGVO,

Lawrence J. Heller. WashingC, CP 1310 kc 100-250 w unl.

Missoula, Mont., mod. license

N

;

1

kw; KGNO. Dodge City, Kan., CP
change trans., new radiator, increase to
5

w

NEW,

;

M.

&

M. Bcstg.

Co.,

Mari-

CP 570 kc 250 w D NEW,
Bates Jr., Modesto, Cal., CP
w D NEW, Winfield A. Schuster, Worcester, Mass., CP 1200 kc 100 w
unl.
NEW, Thomas B. McTammany, MoWEDC,
desto, Cal., CP 740 kc 250 w D
nette,

Wis.,

William

KLCN,
tenna,

Blytheville, Ark.
move studio, tran3.

WSTP,

;

;

;

—CP

;

kw

1

midnight-6

m.

a.

SEPTEMBER 16

WKOK,

Sunbury,

unl.

KRLD,
unl.,

Dallas

amended

Lake City

;

kc

1000

A-3 emission.

WTCN, WJRD, WKAQ, WJBW, KFOX,
KYA, WNEL, WCAM.

;

re

NEW, Grant Union High School DisNorth Sacramento, Cal. — CP 1410 kc
250 w D, amended to 100 w 1420 kc.
NEW, Central Bcstg. Co., Mitchellville,

in hours.

;

CP

trict,

Chicago, CP increase to 250 w, add midNEW, Kingston Bestg.
night-6 a. m.
Corp., Kingston, N. Y., CP 1500 kc 100 w
D; NEW, Richland Inc.. Mansfield, O., CP
1370 kc 250 w D
WPG. Atlantic City.
CP move to New York, etc., vol. assign,
license to Greater New York Bcstg. Corp.
NEW, Edwin A. Kraft, Fairbanks, Alaska,
CP 610 kc 1 kw unl. renewal applicaof
licenses
granted
tions
(temporary
;

an-

—

;

H.

740 kc 250

new

C—Mod.

N.

Salisbury,

—CP

—

la.

NEW,
cennes,

Pa.

—CP

—Mod.

license

to

increase 10 to 50

kw

omit request for change

to

100 w.
KRRV, SHERMAN. Tex.
1310 kc 250 w D to 880 kc 1

1420 kc

to

NEW, WJMS

1200 kc
1310 kc.

WTAD,

to 1

—kw
CP

w

Quincy,

—License

unl.,

111.,

and

unl.,

change
unl.

—CPto

amended

KDYL.

Salt

for CPs.

SEPTEMBER 19
CP new trans.,

Dallas

w

Wis.

Ashland,

Inc.,

100-250

Vin-

Newspapers,

Vincennes

Ind.—CP 1200 kc 100-250

amended

WRR,

—

kw.

increase

—

Tex. CP new
trans., directional N, increase to 5 kw.
WIRE, Indianapolis License for CP
change antenna, move trans.

KRIS,

Corpus

Christi,

—

;

remanded

SET

to docket.

FOR HEARING— WWSW,

burgh, consent transfer control
Pub. Co.
KLX, Oakland, Cal.,
;

to

PittsP. G.

CP move

locally,
new equip., radiator, increase to 5 kw
WOC, Davenport, la., CP
move trans, locally, new equip., antenna,
change 1370 kc 100-250
to 1390 kc 500
1 kw D directional
WAGA, Atlanta,
Ga., vol. assign, license to Liberty Bcstg.
Corp.

trans,

;

N

w

w

;

SEPTEMBER 22

—

MISCELLANEOUS

NEW, Colonial
Va., granted confor continuance
oral argument to 12-15-38
NEW, Laredo
Bcstg. Co., Laredo, Tex., granted continuance hearing to December
NEW, Suffolk
Bcstg. Corp., granted continuance
hearing to 11-23-38
KSAN, San Francisco, granted continuance hearing to 926-38; KEX, Portland.
Ore.,
dismissed
without prejudice applic. CP 1160 kc 5 kw
unl.
WMIN, St. Paul, continued hearing
renewal 60 days
Omaha, denied
opposition applic. order for
to take
depositions; WHJB, NEW, John T. Alsop Jr., Ocala, Fla.,
granted petitions take depositions.
Bcstg. Corp., Norfolk,
tinuance along with

WGH

;

;

;

;

;

WOW,

WRTD

WJBC

SEPTEMBER 23

—

WTBO, Cumberland Applic.
transfer
control
to
Delaware
Corp. dismissed with prejudice.

Channel
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FOR

surveys and station
KANS, Wichita, uses
this 7-foot balloon, which supports
antenna during surveys. It has
been used frequently at special
events pickups along with the mobile unit, according to Herb Hol-

both
promotion,

lister,

Birney Imes, Columbus, Miss.1370 kc 100-250 w unl.
Julius H. Dixon, Tupelo, Miss.
1500 kc 100-250 w unl., asks

NEW,

CP

WHEF

site

manager.

—

WTAQ,

Green Bay, Wis.
CP new
trans., change antenna, increase 1 to 5 kw.
KXOK, St. Louis^License for CP as
mod.
KDLR, Devils Lake, N. D.— License for
CP increase power.
KRBM, Bozeman, Mont.
Vol. assign.

CP

to

KRBM

—

—

Bcstrs.

SEPTEMBER 26
Thumb Bcstg. Co.,

Sandusky,

CP 1370 kc 100-250 w unl. amended to 880 kc 1 kw D.
WGST, Atlanta CP increase
to 5 kw

Mich.

ed to 5

way

NEW,
CP

NEW,

.

15

N

SEPTEMBER 24

that

(1-722)

trans.
to

kw.

facilities.

NEW,
N. C.

1

Albany

Co.,

— —

KPQ. Wenatchee, Wash. CP new
KIEM, Eureka, Cal. Mod. license

.

.

television be granted.

WMFD,

Seward recommended
increase
granted.

.

change

sitions.

;

license.

and main studio to Grand Island,
George W. Young, Minne-

radiator

KFAM KPLT,

ham News

500

KAWM WFIL KFJM

Electric

spec, to unl., asks

WDBJ,

granted licenses for CP's
Coastal Bcstg. Co., Brunswick, Ga.,

General

argument

to

;

NEW,

Examiner Hyde recommended

trol to

WSJS, Winston-Salem, N. C, granted CP
move locally WHLS

Tiew trans., antenna,

Civic

Portland,

;

Nolan, Steubenville, O.,
Portland,
10-24-38

Examiners' Reports

granted license for CP 640 kc 500 w ltd.
NEW, Eastern Nevada Bcstg. Co., Ely,
Nev., denied as in default applic. CP
KATE, Albert Lea. Minn., cancelled oral

;

HarrisQ,
burg, 111., KWNO, Winona, Minn., KTBS,
Shreveport, granted petitions to take depositions ; WJBK, Detroit, granted request
for subpoenas duces tecum re applic. MBS
extend authority transmit programs to Ca-

WGBF

WGAN,

radiator;

trans.,

Tvrfrenru

28,

Applications

SEPTEMBER 27

w

NEW,

TO SEPTEMBER

SEPTEMBER 26
.

SEPTEMBER 15
MISCELLANEOUS KFVS.

KYSM

14

—

N

directional.

WJHL,

Tenn.—Mod. CP

Johnson

City,
re studio, trans, site.
KGEK, Sterling, Col. CP radiator, move
studio, trans., change spec, to D only.

—

Gadget Makers Confer
With Jett on Proposal

For FCC Regulations
MANUFACTURERS

and users of
low-power radio frequency devices
met Sept. 19 with E. K. Jett, chief
engineer of the FCC, for an informal "engineering conference" on
the proposed rules and regulations
governing operation of the devices
and generally concurred with the

FCC

in the necessity for formulating a "temporary" control over interference to broadcast and other
reception arising from the operation of remote radio controls, record players, and diathermy and

X-ray

apparatus

[Broadcasting,

Sept. 1].

Although Mr. Jett, at the outset
of the meeting, declared that the
chief
concern of the proposed
rules centered on interference arising from the use of low-power
radio frequency devices without
radio station licenses and that diathermy and similar medical apparatus would be treated as a separate subject in legislative recommendations to Congress, representatives of several firms testified
that under strict interpretation of
the proposed regulations operation of their diathermy and physiotherapy devices would not come
within the prescribed standards.
Aside from this general observaother witnesses recognized
the need for interference control
and lauded the FCC for "anticipating future complications". No
far-reaching amendments to the
proposals were formally offered at
the meeting.
Appearing at the meeting were
G. E. Gustafson, chairman of the
FCC-Radio Manufacturers Assn.
conference committee; Francis M.
Ryan, of A. T. & T. O. Fred Ross,
editor of Radio Retailer; Alexander Senauke, representing several
manufacturers of diathermy equipment; John T. Potter, of Radiograph Corp., radio listener survey
firm; Ralph Harmon, of Westinghouse E. & M. Co.; S. C. Holston,
Cincinnati; C. M. Wilcox, of Wiltion,

;

cox-Gay Corp., Charlotte, Mich.,
manufacturers of phonograph record players; R. M. Wilmotte, representing NAB; and David Grimes
and Dr. Chas. Travis, appearing
for Philco Radio & Television Corp.

BROADCASTING
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Broadcast Advertising

i

:

NETWORK ACCOUNTS
(AH time EST unless otherwise

specified)

New Business
QUAKER OATS Co., Chicago
real),

on Oct. 1 starts

on 60
m.
p.

NBC-Red
Agency

:

Tommy

PURE OIL

(ce-

Riggs

& Ryan,

Chicago.

GENERAL MILLS,

San Francisco,
on Sept. 26 started a five-a-week transcribed serial, Jack Armstrong, Mon.
thru Fri., 5:30-5:45 p. m. (PST)., on
Mutual-Don Lee network in California except KVEC. Agency: Westco
Adv. Agency, San Francisco.
BELEM PRODUCTS Co., Houston
(Belern Lotion), on Sept. 30 started
Bruce Layer, sports writer, on Texas

Quality Network, Fri., 6:45-7
Agency Giezendanner-Gilliam
Houston.

LEWIS -HOWE

Co.,

m.

p.

&

:

Co.,

Louis

St.

on Sept. 30 started Rural
Mail on Texas Quality Network, Fri.,
9 :30-9 :45 p. m. Agency H. W. Kastor & Sons Adv. Co., Chicago.
(Turns),

Co., Battle Creek, Mich,
(corn flakes), on Oct. 3 starts Howie
stations, Mon. thru
Wing, on 40
6:15-6:30 p. m. Agency: J.
Fri.,
Thompson
Co., N. Y.
Walter

CBS

Co.,

Dallas

(Circle-Air

and Air Conditioning), on
Sept. 25, started Bel Canto Quartet

Heaters
on

TQN,

13

weeks.

Sun., 3:15-3:30 p. m., for

Agency

:

Harry McMains

Agency, Dallas.
Co., Philadelphia (Naptha
soap chips), on Oct. 5, starts Hobby
Lobby on NBC-Blue (Pacific Coast
NBC-Red), Wed., 8:30-9 p. m. Agency Young & Rubieam, N. T.

BROWN

& WILLIAMSON

Seeds
J.

B.

&

Co.,

Chicago,

WILLIAMS

is

Newark

&

William Esty

:

Co.,

New

Oakland,
on Oct. 16 transfers Night Editor
from NBC to CBS network on1 Pacific
Coast, Sun., 7:45-8 p. m. (PST).
Agency Tomaschke-EUiott, Oakland.
Co.,'

:

Corp., Louisville (Avalon cigarettes),
on Oct. 1 started Avalon Time, variety show featuring Kitty O'Neill,
Red Foley, Del King and Peter
Grant, Sun., 7-7:30 p. m., on 54
NBC-Red stations, repeat 9 :30 p. m.
PST for West Coast. Russell M.

CALIFORNIA PRUNE &

Apricot
Growers Assn., San Jose, on Sept. 30
started Fletcher Wiley on 8 CBS Pacific
stations,
Fri.,
12 :45-l p. m.
(PST). Agency: Long Adv. Service,

San

agency.

Jose.

W

FINE FOODS, San Francison Oct. 16 transfers / Want a
Divorce from NBC to CBS network
on Pacific Coast, Sun., 7:30-7:45
p. m. (PST). Agency: Emil Brisacher
5

Co., Glastonbury,

came to know several child entertainers. Twelve years later,

10 :30-ll

p.

Agency

Russell M.

&

6

:

network from
m. to Sat., 10-10 :30

(Wheaties),

replacing

m.,

p.

Minneapolis
26 renewed

NBC-Red

&

W

net^

Co.,

San

NBC-Pacific Red stations, Sun., 88:15 p. m. to 8 CBS Pacific Coast
stations.
Sun.,
7:30-7:45 p. m.
(PST). Agency: Emil Brisacher &

San Francisco.

San Francisco, on

Chesterfield

Column, on 51 NBC-Red stations, Mon. thru Sat., 6 :30-6 :45 p. m.,
which has been broadcast through the

Agency

Newell-Em-

:

mett Co., N. Y.

WORMSER

STANDARD OIL

Co.,

ball News with Eddie Dooley on 76
NBC-Red stations, Thurs., Sat., 6 :30-

6 :45
Sport

Francisco (S &
foods), on Sept.
15 shifts I Want a Divorce from 9

Staff,

Tobacco

(Chesterfield cigarettes),
6 starts Last Minute Foot-

on Oct.

'The Crystal Specialist Since 192S"

SCIENTIFIC

LOW TEMPERATURE

Chicago.

SUSSMAN,

Sat.,
p. m.

Chicago.

New York

baseball season.

GENERAL MILLS,

Seeds,

LIGGETT & MYERS

—

,

Co. of California,
Sept. 22 switched

(COEFFICIENT CRYSTALS
Approvad by FCC

A £ *k

Two for $75.00

^HJemIi
Air-Gap Hold-

Supplied in Isolantite
ers in the 650-1500

Kc

band. Fre-

quency Drift guaranteed to be "lera
than three cycles" per million cycles
per degree centigrade change in

Accuracy "better"
temperature.
than .01%. Order direct from

Standard Symphony Hour on NBCPacific Red to Hollywood for six
weeks.

GENERAL FOODS

Corp.,

RiKMO SERVICE

New York

(Huskies),

postpones start of Joe
Penner program on 72 CBS stations,
from Sept. 29 to Oct. 6, Thursday,
7:30-8 p. m. (EST), with rebroadcast, 5 :30 p. m.

AVENUE

124 JACKSON

Park

University

HYATTS V I LLE, MARYLAND

A NEW—

co,

Conn. (Glider and Williams shaving
cream), on Sept. 12, started Dr.
Harry Hagen's True or False on
NBC-Blue network, Mon., 10-10:30
J. Walter Thompson
p. m. Agency
Co., N.. Y.

WOR-Mutual

work stations, Fri., 5 :30-5 :45 p. m.
Agency is Blackett-Sample-Hummert,

(Feenamint), on Sept. 12 started for
13 weeks, participation in Noon Day
News by Norman Nesbitt on 8 Southern California Don Lee stations, Mon.
thru Fri., 12 noon-12 :15 p. m. (PST).

& WILLIAMSON Tobacco

Corp., Louisville (Bugler cigarettes),
on Oct. 1 moves Plantation Party on

CALIFORNIA PRUNE &

York.

Tobacco

BROWN

on Sept.
Jack Armstrong on 16

:

Sun., 7:45-8 p.
Tomasehke-Elliott, Oak-

:

land.

Francisco.

CARDINET. CANDY

:

m. Agency

Ted", Mr. Kimball conducted
a children's program and

act.

Agency

FELS &

KLZ, KOY, KGGM,

cisco,

WHITE LABORATORIES,

weeks, started Ebenezer Colored Choir
on TQN, Sun., 8-8:30 a. m. Agency:

arrived in radio, according to
Ted Kimball, veteran announcer at KDYL, Salt Lake
City. In 1926, as "Brother

SPERRY FLOUR

Co., San Franon Sept. 26 started Dangerous
Road on 6 NBC-Pacific stations, Mon.
thru Fri., 10:30-10:45 a. m. PST.
Westco Adv. Agency, San
Agency

Co., Oakland.
Cal. (candy bars), on Oct. 16 shifts
Night Editor from 7 NBC-Pacific Red
stations, Sun., 9-9 :15 p. m. to 7 CBS
Pacific
Coast stations, plus KSL,

Next Generation
SECOND generation has

during a recent KDYL Kangaroo Artists Revue, he was
amazed when one of the former stars of his 1926 show
walked on the platform
leading a two-year-old child
ready to appear on the
show as a mother-daughter

Newark

FOLSOM

Houston

Co.,

Sept. 11, for 12

(Duncan Coffee), on

CARDINET CANDY

(shaving
cream), on Oct. 10 starts Sam Hayes'
on 7 CBS stations. Mon., 8-8 :15 p. m.
(PST). Also on Oct. 9, will start
People's Rally on 8 Mutual stations,
Sun., 3:30-4 p. m. Agency: H. M.
Kiesewetter Adv., N. Y.
Co.,

Steele Adv. Agency, Houston.

DUNCAN COFFEE

'

KELLOGG

Apricot
Growers Assn., San Jose, Cal. (Sunsweet prunes) on Sept. 30 started
for 10 weeks, Housewives Protective
League on 6 CBS Pacific Coast stations, Fri.,
12 :45-l p. m. Agency
Long Adv. Service, San Jose.

:

i

Co., Chicago (petroleum
products), on Sept. 22, started Red
Grange on 11 CBS stations, Thurs.
and Sat., 6-6:15 p. m. Agency: Leo
Burnett, Chicago.

MENNEN

—

ALE, New

York, on Nov. 15 starts Information
Please on NBC-Blue, Tues., 8:30-9
J. M. Mathes, N. Y.
p. m. Agency
:

stations, Sat., 8-8:30

Ruthrauff

CANADA DRY GINGER

—

i

SOUND

EFFECTS TABLE"

San Francisco.

Staff,

:

Network Renewals

STERLING PRODUCTS,

CUDAHY PACKING

Wheeling
(Bayer Aspirin), on Sept. 11, resumed American Album of Familiar
Music on 56 NBC-Red stations, Sun.,
9:30-10 p. m. Agency:
BlackettSample-Hummert, N. Y.

Co., Chicago
(Old Dutch Cleanser), on Sept. 26
renewed Bachelor's Children, on 18
CBS stations, Mon.-Fri., 9:45-10
Roche, Williams &
Agency
a. m.

LOOSE-WILES BISCUIT

WESSON OIL & SNOWDRIFT

Co.,

Long

:

Cunnyngbam, Chicago.

Island City, N. Y., on Oct. 4 starts

SALES

The Sunshine Reporters on 10 Yankee
stations,
Tues., Thurs., 7:30-7:45
Newell-Emmett Co.,
p. m. Agency

Hawthorne

New

Orleans.

Red,

New

House

Orleans, renews

on

NBC-Pacific

9-9:30 p. m. (PST).
Fitzgerald Adv. Agency, New

Mon.,

Agency

:

York.

Corp.,

:

NEW UNIVERSAL FULL FREQUENCY
CUTTING HEAD
The

PERFECT

electrically, magnetically and
balanced cutting head. Produces
clear crisp recordings— brilliant highs and full
bass. No rubber or substitutes, nothing to
deteriorate. Guaranteed day in and day out for
uninterrupted service every day for years.
Records freq. 30 to 10,000 cycles and over.
Impedance 15 ohms. Requires 4- 14 db. input
level, 2 or 3 watts. Climatically sealed. For
replacement or new installations.

mechanically

U. S.

Patent No. 2005154

Here is the new Gates Sound Effects Table, designed
in response to a host of requests from Broadcasters
all

will

M^N tynuj&UcU

MicAopJtatte. Ga., ltd.

•0/ INGLEWOOD, CALIFORNIA,
ht

Agents

-

Frazar

BROADCASTING

•

s.

Co.,

U.S.A.

7 Front St. San Francisco

Broadcast Advertising

over the Nation.

Complete in every respect, ultra modern in appearance
to match modern studios this newest Gates equipment
release will find wide application in every studio creating dramatic programs. Leading sound effects men
were consulted before designing this instrument and
this plus the nearly 17 years of manufacturing quality
broadcast equipment is your assurance that this latest
Gates development is as fine as money can buy and
fit

your pocketbook.

Write or wire for catalog bulletin Br.

20.

GATES RADIO & SUPPLY CO.
QUINCY,

October

1,

ILL., U. S.

A.

1938
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NOVEL
ing cup

is

WMAQ,

Life Starts

the cardboard lovrecently issued by
Chicago, as a mer-

& Promotion

chandising piece. Done in
realistic silver color, the cup carries this inscription, "Awarded to

WMAQ

FIGHTING

— —

——

Chicago Stunts
Fun at Low Cost
Auto Showings
Like Kansas
Iowa Mud
Here's

by Astute National Adver-

72% more hours of sponsored network programs than the

WOW

—

tisers

next most prominent Chicago station." WMAQ, owned and operated

by NBC, is a member station of
the Red network.

WMAQ

Second in a series of five
promotion pieces was a copper seal
with blue ribbons attached and a
card which read, "Awarded to
by national advertisers of

WMAQ

the food industry 230% more network food advertising than the next

When you want
who

Chicago station.
to reach the people

prominent

most

WMAQ."

eat, use

#

#

*

A Sample of Radio
TO ADVERTISING prospects
KWTO-

who have never used

radio,
Springfield, Mo. gives a
single spot announcement, free of

KGBX,

charge, not mentioning any name,
but plugging one of his products.
The announcement names the product and tells listeners to call the
studio to identify the advertiser.
Names of all callers are taken and
sales of the product unadvertised
at the time in any other medium
are checked. Results are used to
prove radio's worth.

—

—

#

*

*

Cheaper Than Theatre

PUFFING radio as "the cheapest
pass to real enjoyment you'll ever
know", WAAW, Omaha, has started a campaign to get listeners to
keep their radios tuned in throughout the day. Opening gun in the
campaign came in a series of spot
announcements

declaring,

"It

is

cheaper to operate the average
house radio all day every day in
the month than to take the family
to the theater once a month."
#

!fc

When News Is Hot
WWL, New Orleans, sent

3,000
telegrams to clients, over the signature of Manager Vincent F. Callahan, calling attention to the
news service and asking advertisers' indulgence for news

WWL

flashes.

Promotion by Posies

WILD FLOWERS

of California
are being used successfully by
Richfield Oil Corp. to promote its
products. Each spring for the last
six or seven years flower booklets,
picturing flowers on four color process plates taken largely from actual natural color photographs,
have been distributed by Richfield
stations. The booklets also contain
travel information, telling the motorist where the best flower displays can be seen over the state
at various seasons. In 1938 over a
half-million booklets were distributed, and the Richfield Reporter
broadcasts carried reminders from
time to time as particular displays
appeared on the Pacific Slope.
*

*

*

Numbers
State Highway

Safety in

NORTH DAKOTA

Department, cooperating with
KFYR, Bismarck, in publicizing
Commercial Credit Co.'s safety
program, It Happened So Quick,
has equipped highway patrolmen
with posters and stickers to be
distributed over the State. Every
piece of mail going out of capital
offices in Bismarck carried tags
telling program style and time,
and some 10,000 tags and 2,500
posters were put out in about four
days.

of 1939 automothey are displayed
carried by

before
are
WQAM,
Miami, cooperating with local auto
dealers. Opening with a dscription
of the new Plymouth direct from
the distributor's garage, along with
an interview with the dealer regarding innovations and changes in
the new model, Announcer Leslie
Harris also took a ride, broadcasting as he went, using the
mobile unit. More previews will
accompany the announcement of
other new models.

biles,

publicly,

WQAM

*

ground

sfc

=fc

studio,

CBS and WCCO

artists, gave
thimbles to the ladies, and
originated
a
series
of
special

of

WCCO

broadcasts from the grounds. Ladies First, afternoon feature conducted by Florence Lehmann, orig-

inated from the Fair several days,
along with a series of man-onstreet interviews through the week.

Chalmers Co. and McCormickDeering both originated programs
from the grounds through WCCO.

Allis

*

KYW

*

*

Opening Depicted

CHRONICLE of the opening of
the new $600,000 studios of KYW,
Philadelphia is the recently issued
20-page brochure picturing the new
building and station personnel.
*

Page 74
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October

1,

*

Hats for Grid Fans

WILLARD HAT

Co., Dallas, spona football interview program featuring Coach Matty Bell
of S. M. U. on WFAA, Dallas is
awarding three hats each week to
listeners sending in the greatest
number of standard English words

sor

of

made from

names

different

made by

letters of the
styles of hats

of

the company.
*

*

*

Suspecting Mutual
Broadcasting System
issued a booklet, "We Sus-

MUTUAL
has

What Mutual suspects is
that there are two vital new needs
in network radio, (1) a vast need
for test tube broadcasting, and
(2) a need for more accent-advertising, both of which that network
claims to be best able to provide.
pect".

*

*

*

*

WTCN

and

WDGY,

along with several Twin City publications.

1938

*

*

*

Talking Their Way Out
GUESTS on Ad Libbers' Club,
weekly half-hour of WDBJ, Roanoke, Va. are given a situation,
outlined by the master of ceremonies, out of which they must
ad hb their way within two minutes. Contestants get passes to a
local theater for participating.
*

*

*

NSF
BESIDES cellophane wrappers for
cash disbursements, a printed note
is attached to all checks issued by
KFRO, Longview, Texas to remind recipients that trading with

KFRO

advertisers would mean bigchecks and more money for

ger
them.

*

*

#

Pay Dirt

CELLOPHANE envelope containing a sample of Iowa's "Grade A
Soil", attached to a reprint of its
Aug. 15 advertisement in Broadcasting, stressing its coverage of
"22,000,000 acres of America's richest farm land", is being distributed by WMT, Cedar Rapids.
*

*

*

Lambdin Kay's Book

*

of
Atlanta, and the Atlanta
Journal, are distributing their annual 48-page Football Fan's DopeBook, covering rules of the game
along with 1938 schedules and 1937
results for college teams.

WSB,

*

*

New

to Salt
new 5,000

PROMOTING

watt

in-

stallation at KDYL, Salt Lake
City, the Salt Lake Tribune carried an eight-page
section
in a recent Sunday edition, picturing the new transmitter building, Blaw-Knox vertical radiator,
station personnel, and broadcast

KDYL

scenes from
Playhouse.

KDYL

the

*

Radio

*

*

Sperry Offer

SPERRY FLOUR

Co.,

San Fran-

sponsors of Dr. Kate, a fivea-week drama on NBC Pacific Red,

cisco,

offering its listeners a fourpiece condiment set in colored
Franciscan ware, in exchange for
50 cents and a sales slip for a
purchase of Sperry Pancake and
Waffle Flour.
*
*
*

is

Union Premium
Co., Los Angeles,

UNION OIL

which recently launched a series of
programs on the Woman's Magazine of the Air Thursdays, 2:45 to
3 p. m. (PST) over NBC-Red network on the Pacific Coast, offered
a trial tube of Union Glass Cleaner
to listeners, free upon request at
any Union Oil Service station,
grocery or hardware store.
*

*

*

Used Car Bonanza

TWO HUNDRED

used cars and
trucks were sold by nine Kansas
dealers during the Kansas Free
Fair when they combined their best
bargains, displayed them on a single lot at the Free Fair Used Car
Jubilee, and for the week of the
Fair plugged the Jubilee with 20
spots a day on WIBW, Topeka.
*

*

*

WOPI's Own Exposition
WOPI, Bristol, Tenn., from Oct.

10

conducting a Food, Auto
& Radio Show as a promotion and
as a vehicle for participating sponsors. It is providing 25 booths and
a stage in a giant tent for exhibits
and broadcasts. Tickets will be
to

15

is

available at stores of participants.
*

WOW

WOW,

*

*

Promotes Food Show

Omaha,

entertained
600
the Omaha Retail
Grocers Assn. at a smoker Sept. 22,
preparatory to the 33d annual

members

of

Manufacturers' Assn. Food Show.
handled all promotion for
the show, formerly a newspaper
undertaking.

WOW

*

*

Satisfied

BROCHURE

*

KFAM

Users

recently published by
KFAM, St. Cloud, Minn., along
with pictures of the new studio and
transmitter,
carries
testimonials
from satisfied advertisers and market data.
#

*

LAMBDIN KAY, manager

*

Business in Minnesota
FIFTH annual Minnesota Business
Map has been published jointly by

KSTP, WCCO,

free cakes to the first
500 customers during its 52d anniversary sale, the local Sears-Roebuck store plugged the event with
newspaper advertising supplementing its program on Fred Jaske's
Timekeeper on WSYR, Syracuse,
and produced Timekeeper Jeske
at the store to pass out the cakes.

WCCO,

Minneapolis
furnished a photographic display

hibited at the California State
Fair, with 100,000 seeing the exhibit and receiving copies of a
booklet on facsimile.

*

OFFERING

Motor Previews

AIR PREVIEWS

Fair,
at which an estimated 100,000 visited its radio exhibit and fair-

equipment of the
McClatchy station group was ex-

College.

Cakes for 500

WCCO at the Fair
FOR THE Minnesota State

FACSIMILE

Die-Cut Reply Cards
busines reply card in
the shape of a Kansas map accompanies the recently published
30-page booklet, 1938 Kansas RaFacts, being distributed by
dio
WIBW, Topeka. The plastic-bound
brochure gives a compact account
of the results of the 1938 survey
of radio listening directed by Dr.
H. B. Summers, of Kansas State

DIE-CUT

*

arbitrary discriminaagainst aging employes, the
Over Forty Assn. is sponsoring
dramatizations of actual cases in
its records of experienced employes
being shoved out in favor of younger blood simply because they were
getting old. First program was
carried on WCAM, Camden, and
the organization plans to carry on
the series, probably up to five
times weekly, adding WTNJ, Trenton, and WPG, Atlantic City and
other stations serving New Jersey.
tion

Change

ENVELOPE
—
mail

Pays

"It's

—

in

Payors
on outgoing

sticker

Not the

Woman Who

—

Radio Advertising"
is
being used by WSVA, Harrisonburg, Va.
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It's

Broadcast Advertising

10 FALL

NET

WORK

COMMERCIAL
ORIGINATIONS

ALREADY SCHEDULED FOR
Leading agencies are finding new characterizations and original presentations for their script shows
and productions NOT needing Broadway and Hollywood talent and are SAVING
to
buy additional stations. You too can get the most audience for your network appropriation by
economical production with WLW's independent talent.

MONEY

New

voices

—

fresh personalities

—tomorrow's

stars

—put

sparkle in your script— save dollars

in production.

BUY MORE STATIONS
WITH MONEY SAVED!
—

More listeners more sales This
weakening any part of the plan.
!

is

the point where appropriation dollars will stretch without

WLW maintains the greatest independent source of talent in

the country.

ABLE STAFF AND SPOT
DRAMATIC CAST OF 50
If

your show needs no big names you

script.

WLW staff dramatic and spot cast of 50

will find
Special talent to individualize your show

53 staff musicians provide any type background

and

fits

any

easily and economically added.

is
.

.

.

Nationally

known

conductors, arrangers

directors.

Many

agencies in

showmanship at

WLW

New York and Chicago find that
originating facilities provide big time
half the cost of metropolitan production.

CINCINNATI
LARGEST INDEPENDENT
SOURCE OF TALENT

GET FREE AUDITION
—

Let us cast your script furnish you with free recording. You'll be amazed when you listen and then
look at the cost.

WLW

NEW

ideas. Several susa constant source of
taining shows with audiences already built available
for fall campaigns. Write, or wire or tune in
is

THE NATION'S STATION

!

!

NEWEST RCA FIELD AMPLIFIER

PRACTICALLY
OP- 5

is

what you've wanted for

A

field broadcasts!

amplifier,

cause of

its

into all

batteries.

And

37
be-

small size you can carry

sorts of places with extreme

And

ease.

single unit field

weighs only about

complete with

lbs.

it

it

to

new

The

requirements!

your

RCA

custom-built

it's

ready for instant use

characteristics

amplifiers have

With

little

of

studio

on the OP-5

it

—

phony

concert.

Frequency response

uniform within plus or minus

db (30-10,000 cycles),
low 1%, from 50-7,000

• Light weight

instrument

this

that you'll like include

its

•

4 ladder-

volume indicator meter which has

a

master

gain

control

of

1

distortion be-

Noise

cycles.

the

many

others

proof that
the OP-5.

make your

it

shown

— high-

for

assurance

of

—no broken cables
Flexible operation —4 ladder-type mixers
Illuminated VI meter — also indicates

•
•

battery voltages and plate currents

Designed for you

—

it

own

•

Hinged

chassis

— unusual

servicing

accessibility

will

broadcasting prob-

field

truly portable

transmission

operated

at right, are

pay you to

will

—

• Self-contained

These features plus

resistors.

size

program continuity

and high quality

uses switch points

quality"

• Dry-battery

separate battery for the lamp; a po-

tentiometer

"Studio

—small

grade components and feed-back circuit

type variable mixers; an illuminated

fixed

you can broadcast practically
anything from football game to symis

Other features of

rugged, noiseless construction which

at the flick of a switch.

Fidelity

below minus 58 db. That's
pretty good evidence that outside
pick-ups sound better with the OP-5
level

•

New

low voltage, non-microphonic pen-

tode tubes

lems simple. For further details write
to the nearest district office.

• Full sized
•

—

special shielded transformers

Attractive

appearance

—streamlined

knobs and meter, reversed-etched panel,
gray wrinkle finished cabinet.

RCA MANUFACTURING COMPANY, INC., CAMDEN, NEW JERSEY
A SERVICE OP THE RADIO CORPORATION OF AMERICA
New

York: 1270 Sixth Ave.

•

Chicago: 589

E.

Illinois St. •

Atlanta:

490 Peachtree

St.,

N.

E.

•

Dallas: 2211

Commerce

1

St.

•

San Francisco: 170 Ninth

St.

•

Hollywood: 1016 North Sycamore Ave.
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Denver Listened
•

During the stormy week preceding the

Munich conference

.

.

when

.

of war were already a-light

.

seemed the

it

.

historic

.

independent

search investigators questioned groups of
ployers

&

.

frequently to

any other

learned that 48% turned most
KLZ for news— {50 percent more than
.

.

.station

10 were regular

!)

KLZ

listeners.*

well established ... its habit of scooping other

stations

and newspapers has come

Naturally,

in

time of

ver listened to

KLZ

crisis,
.

station

newsmen

of

for

INS's

fast,

NEWS
a

fact

profit

astute advertisers continue

turn

to

to

every day.

Denver's marked, emphatic preference for

KLZ news service over all

other media

is

matched

only by Denver's marked, emphatic preference
for

KLZ

in all

other phases of programming

* Additional facts obtained:

of

war overshadowed

To g out of io

all other

news

in

Denverites, threat

importance

.

.

.

More

than 6 out of 10 considered Radio their basic news medium.
.

.

.

—that more than 6 out of

In Denver, KLZ's tradition of news leadership
is

by

KLZ

accurate, outstanding reporting.

re-

Em-

Executives, Office Workers, Students,

Housewives

to

fuses

handling

to

.

.

euvet

to be expected.

habit ruled and Den-

thrilled to

epoch-making overseas coverage

KLZ

Columbia's

...

to

able

CBS AFFILIATE—560 KILOCYCLES

UNDER AFFILIATED MANAGEMENT WITH WKY-OKLAHOMA CITY AND THE
OKLAHOMA PUBLISHING CO.-REPRESENTED BY THE KATZ AGENCY, INC.

Your Overpass

to the
WAAB
WEAN
WICC
WTHT
WNLC
WSAR
WSPR
WHAI
WLBZ
WFEA
WNBH
WLLH
WBRY
WLNH
WRDO
wcou

New England Market
1%

/TORE

than a dozen terminals are found on the road to

Boston
Providence
•

the

j

Bridgeport

(

New Haven

New

England market

— each terminal the thriving

center of distribution for a large trading area.

Hartford

New

London

To

reach this rich

New England market all

of these trading

Fall River

areas

Springfield

must be covered. The most

direct

and inclusive low-cost

Greenfield

coverage

Bangor

is

provided by the Colonial Network with

its

16-station

Manchester

New
[

Bedford

Lowell

<
[

facilities.

traffic

Lawrence

Like a modern highway overpass which expedites

The Colonial Network

Waterbury

the important centers

Laconia

Augusta
I

It

Lewiston

reaches these

carries your sales messages into

where volume

many buying

sales

can be made.

areas at lower cost than any

<

Auburn

other broadcasting system.

The

COLONIAL NETWORK
21

BROOKLINE AVENUE, BOSTON, MASSACHUSETTS

EDWARD PETRY &

CO., Inc., Exclusive National Representatives

ubhshed semi-monthly. 25th issue (Year Book Number) published in February by Broadcasting Publications, Inc.. 870 National
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second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 3, 1879.

D C

Entered as

Thi

our die..
This

— can
Each

is

man — in one minute

the tool with which one

stamp out ten million sharp,
different.

A man

Each

lasting impressions.

perfect.

microphone about an auto-

talks into this

mobile. Instantly, at the other end of the mike, the minds

of ten million people paint
pictures in the world!

car

— in

a

model

That

is

pictures in the

For each listener

he wants

radio's

— in

power;

mind;

the most exciting automobile

its

of the millions of people

its

power

to paint personalized

to fire the imagination

reaches.

Eighteen hundred years ago, Pliny
voice

moves men. ,f

It

moves merchandise,

have not seen the most recent
picture and

and

sell

cigarettes,

a

the colors he likes best.

power
it

sees himself in

automobiles,

facts

as

may we send them

it

on

said:

too.

!(

The living

And

if

you

radio's ability to

sells

silver

and soap

to you?

Columbia Broadcasting System
THE WORLD'S LARGEST RADIO NETWORK

—

to be expected, the people of New England had turned to meet the
challenge of an angry Nature even before the clouds began to roll hack.

As was

Their task
steel

is

—
—

big

and wire

in

terms of the vast quantities of brick and wood and

of household, commercial,

and industrial equipment

that are needed.

Because their native courage and ingenuity are backed by the resources
of a consistent billion-dollar-a-year spendable income, these people are
exceptionally responsive to the messages of manufacturers who can supply
their needs.

WTIC

(the most popular station in the Southern New England area by
is doing the top rank job in selling merchandise in this great

2 to 1)
market.

How

about your products?

WTIC

50,000

WATTS

The Travelers Broadcasting Service Corporation

W. Morency,
Representatives:

Paul

General Manager

Weed

&

Company

HARTFORD,

CONN.

Member NBC Red Network and Yankee Network

James
New

York

F.

Clancy,
Detroit

Business
Chicago

Manager
San Francisco

When

o
TULSA

K V

*

went

FULL
TIME!

Oklahoma's "400" of Business and Civic

KVOO
August

celebrate
9th.

Petry and

the

inauguration

Guests included N.

Company

officials

B.

of

life
full

helped
time,

C. and Edward

and southwestern radio

station managers, also N. A. B. officials.

4,000,000 and more people
service

area

rejoiced

operation were granted

N.

B.

C.

in

when
this

KVOO's

25,000-watt

unlimited

hours

-of

pioneer southwestern

station.

A

-national advertiser said: "One oj the
finest parties I ever at-

tended."

*
ANEW WAY
TO COVER

\
m
Texas
State
Ne TWORK

23
23

STATIONS
PRIMARY AREAS!
This shaded

map shows how

TSN's 23

areas of

the 23 primary coverage
EFFECTIVE

stations give advertisers effective

SECONDARY

coverage of one of the greatest markets in the
country

.

million.

.

.

Texas, with a population in excess of six

Texas

equal in land area to the combined

is

states of Massachusetts,

New

York,

New

Rhode

Island, Connecticut,

Jersey, Pennsylvania,

Ohio and

To cover this Atlantic-to-the-Mississippi area,
CBS uses 28 stations. NBC Blue uses 27. To cover the

Illinois.

immense Texas market you need the

effective cover-

TSN

age of 23 primary areas which

alone can

provide.

Texas State Network,

NEAL BARRETT, Executive Vice-President

ELLIOTT ROOSEVELT, President
GENERAL OFFICES:
Business Offices in

KFJZ and KTAT,
Fort Worth

WRR,

Dallas

New

York, Detroit and

KXYZ, Houston

A filiated with
MUTUAL BROADCASTING SYSTEM

inc.

1119

West

Chicago ... Key

Lancaster,

Stations:

KFYO, Lubbock

KABC, San Antonio KBST, Big Spring
KGNC, Amarillo
KGKL, San Angelo

FORT

KFJZ

or

WORTH
KTAT,

KRBC, Abilene

Fort

Worth, and

KCMC,

WRR,

Dallas

Texarkana

KPLT, Paris
KFRO, Longview
KRRV, Sherman-Denison KGKB, Tyler

KAND,

Corsicana

WACO, Waco
KTEM, Temple

KNOW,

Austin

KRIC, Beaumont
KLUF. Galveston

KRIS, Corpus Christi

KRGV, Weslaco
(R!o

Grande

Valley)

is

happy to announce the appointment of
Mr. DEWEY H. LONG
as manager
Mr. Long comes to WSAI with a wealth of radio experience both as assistant
manager of WBT, Charlotte, and as southeastern representative of Radio
Sales, with headquarters at WAP I, Birmingham.
His broad vision, progressive ideas, alertness and sense of showmanship will contribute substantially to the increased tempo of WSAI.
His appointment as manager
should be of keen import to both national and local advertisers because
they can be assured that the progressive principles of broadcasting inaugurated by WSAI in the past year will be maintained and advanced.

CINCINNATI'S
1

3 3

OWN STATION
K

C

:

Most of us here

Free

at

&

wheat from the

chaff.

&P

They

Peters, Inc., are fairly

know

are pioneers in radio-station

sponsor chicken-wit projects
that are doomed in advance

young
men, but don't forget that we
representation

—have

a

more

and more intensive
experience in radio than any
varied

we know about.

that

F

will

not

They know that
F&P has learned from sheer
experience (not even to mento

failure.

Exclusive Representatives
WGR.WKBW __,
Buffalo
WCKY
Cincinnati
WHK-WCLE
^\ HKC

KMBC
WAVE
WTCN

make

merchandise.

WPTF
WDBJ

do the experts of
their own organizations.
They know that Free & Peters

As pioneers in this business,
we offer you that kind of

KTAT
KTUL

has learned to separate the

kind you need or want.

come
as

to trust Free

&

radio

sell

Peters

they

help.

We

believe

it's

the only

PMutmCHICAGO

NEW YORK

180 N. Michigan

247 Park Ave.

Franklin 6373

Plaza 5-4131

JOHNS &

DETROIT
Bldg.
Trinity 2-8444

Charleston

WIS

Columbia
Raleigh

Roanoke

Southwest
Ft.

_:

Worth
Tulsa

Pacific Coast
KOIN-KALE
KSFO
KVI

Portland
San Francisco
Seattle-Tacoma

inc.

FIELD, INC.)

JUtdfc Station
New Center

Youngstown

Southeast

FREE & PETERS,
(and FREE,

Louis
Syracuse

St.

WCSC

agencies and advertisers have

Louisville

WFBL

or sincerity) that the best
way to sell radio is to help

many

Wayne

Ft.

Minneapolis-St. Paul
Peoria
Philadelphia

WFIL
KSD

WKBN

That's one reason so

Davenport
Des Moines
Fargo
Kansas City

WMBD

tion such things as integrity,

other firm

Cleveland
Colu mbus

WOC
WHO
WDAY
WOWO-WGL

jtymsetdoiwes

SAN FRANCISCO

LOS ANGELES

One Eleven Sutter
Sutter 4353

Richmond 6184

C.

of C. Bldg.

ATLANTA
Bona Allen Bldg.
Jackson 1678

—
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S3.00

to Sell Visual Transmitters

Sought, FCC Is Informed;
Attitude of Stations on Television Is Being Sounded

Would Be

Public Reaction
OPENING

of the television field through sale of standard
1,000-watt transmitters, along with experimental receivers, is
planned by RCA. The FCC has been advised of impending
visual plans, all in the experimental stage but designed to test
public reaction to visual programs, as a means of determining
the degree of "looker interest" and the potentials of this type
of public service.
The FCC engineering department has been advised by RCA
engineers of laboratory and equipment developments and of
the results of the actual broadcast experiments conducted by
RCA from its transmitter atop the Empire State Bldg. in
New York. The widespread inter,

of

est

many

broadcast

stations

manufacturers of receiving
sets led to the development of the
standard 1,000-watt RCA unit,
which includes video and aural
(sight and sound) units, plus the
television camera and all other
necessary pickup, input and monitoring equipment.
and

porarily
stalling

It was also disclosed that stations which have sought information on television transmitters and
experimental receivers now are to

be

provided equipment

by

RCA

Co.,
Camden. E. W. Engstrom; manager of research of
RCA Mfg., I. R. Baker, manager
of transmitting equipment sales,
and T. A. Smith, newly-appointed
manager of television transmitting
equipment, on Oct. 11 left on a
trip to the Midwest, to sound out
sentiment in connection with the
opening of the visual transmitting
field, and to supply information.
Mr. Baker simply declared that
his department, in supplying information
on recent
television
transmitter development to broadcasting stations, was acting in accordance with the company's policy of making such information
available as soon as practicable.
After progress is made, complete
technical
data
and transmitter
equipment cost estimates will be
given to interested broadcasters.
The fact that a number of leading stations have evinced interest
in experimental television transmission but from the public reaction rather than the intrinsically
technical aspect probably will result in the filing of some applications with the FCC in the near future for such authority. NBC and
RCA have been conducting its Empire State experiments for more
than a year, but now thev are tern-

Mfg.

—

—

BROADCASTING

•

the

while in-

air",

re-

RCA

equipment,

it

will

an outlay of $650,000.

represent

CBS

hopes

to begin operation atop the Chrysler Bldg. by March or April.

These

To Supply Equipment

"off

new equipment. CBS

cently purchased an
transmitter. When installed with other

CBS

activities

have heightened

industry
interest
in
television.
Present FCC regulations specify
that in order to hold an experimental television transmitting license, the licensee must contribute
to the technical advancement of
the art by conducting regular
laboratory experiments and by
submitting periodic reports.
To
permit individual broadcast stations or manufacturers to carry
on the transmitting operations to
gauge public reaction and mould
programming technique, a change
in FCC television rules and regulations would be essential.

May

Call Conference

The fact that RCA has reached
the point where more or less standardized equipment is available
441-line, 30 frames per second, in-

—

terlaced
should hasten FCC approval of general standards for
television, now under consideration. Moreover, if several stations
apply to the FCC for licenses to
experiment with television transmission in the ultra-high band, but
for program rather than technical
development, it is presumed a conference will be called on interested
parties to devise new regulations.
Recent informal conferences -with
FCC engineering executives have
been participated in by Dr. C. B.
Jolliffe, RCA engineering executive
neer,
Jett,

A YEAR— 15c A COPY

and former FCC chief engiand Mr. Baker. Lieut. E. K.
FCC chief engineer, and An-

drew W. Ring, assistant chief engineer in charge of broadcasting,

Broadcast Advertising

which includes visual radio, have
discussed these developments with
engineers of RCA and others.
experimental asIf additional
signments for television are made,
they will be in the band from 44
to 86 megacycles, which encompasses seven television channels of
6,000 kc. each for both video and
oral transmission.

FCC

Estimates Cost $60,000

the Commission it was estimated the sales price of a 1 kw.
dual unit, including camera and all

At

necessary appurtenances and monitoring equipment, would run about
$60,000. This was simply an estimate, however. Obviously if the
FCC modifies its regulations to
permit the proposed type of experiments, it would also require
that a specified minimum number
of television receivers be used.
In the case of facsimile experimentation, which has been in progress for about a year in the standard broadcast band, the FCC has
required a minimum of 50 receiving units for each transmitter, to
be placed at predetermined points
with an idea of testing reception
of the experimental transmissions.
of speculaStill in the realm
tion, engineering experts estimated that a receiver capable of picking up the transmissions would
cost about $400. This figure is not
based on experimental production
but on an assembly line basis.

Assuming a number of stations
desired to contract for RCA equipment, the FCC would likely call a
hearing to determine whether there
is sufficient public demand for such
experiments. The hearing would
come before any change in regulations, it is felt.

Public Interest

The paramount problem unquestionably would be whether the
broadcaster, with this transmitting

equipment and a specified number
of receivers in use, could develop

programs holding

interest for the public as a regular serv-

decided

sufficient

favorably, equipment companies would be in a position to sell transmitting apparatus to stations or others interested
in developing television from the
program and public reaction standpoints rather than purely tech-

ice.

If

nical.

The RCA experiments in New
York have been both from the
technical and program reaction
standpoints but because they have
been confined to the New York
it is felt the reaction is not
sufficiently widespread. The principal interest, however, was tech-

area,

nical development.
Interest in television is expected
to increase next year not only because of the renewed RCA-NBC

experiments and the new CBS experimental operation, but because
television actually will be demonstrated at the World's Fair in
New York possibly with "looking
Electric Co.,
in" posts. General
which has four pending applications for new television stations already reported favorably by an examiner, likewise plans to operate
experimentally, and Zenith Radio
Corp., Chicago, recently obtained
FCC authority to operate an experimental station.

—

Rules Forbid Sponsorship
It is

be

presumed every effort will
to dispel any idea that

made

practical

has

television

arrived.

The tests, it was pointed out,
would simply constitute another
phase of development.
There is no thought at this time
of asking the FCC to lift the general experimental restriction which
has applied to television for the
last decade. In other words, as the
rules are

now

written, stations ex-

perimenting in visual radio may
not realize any pecuniary returns,
which means there could be no
sponsored television programs. Applications for authority to experiment from individual stations or

others presumably w ould simply
cover alteration of the terms which
now require technical contribution
to the development.
Television announcements in the
past usually have been accompanied by stock selling schemes. Moreover, they have tended to depress
the receiving set market, a portion
of the public apparently getting
the erroneous idea that combinar

tion television and sound receivers
might be on the market in a short

while.

NBC

on Sept. 1 started regularconducted television tours between 10 a. m. and 11 p. m. daily
to explain to the public the fundamentals of television and to afford
an opportunity for close examination of apparatus. [See illustration
on page 72].
ly
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Technician Status

To Be Considered

Don Lee

Patents Sold

Broadcasting System,
Los Angeles, has sold patent rights
of television synchronization equip-

Wages -Hours Administration
To Decide if Professionals
THE STATUS of the broadcast

ment to RCA. Apparatus, invented
by Harry Lubcke, director of television of the Don Lee network, is
applicable to both receivers and

under the new Wages

transmitters. Sale, negotiated by
Lewis Allen Weiss, general manager of Don Lee network, includes
rights in the United States, Canada, Great Britain and Germany.
Don Lee reserves rights to continue
use of the equipment in the United
States. Firm also holds numerous
other patents in this as well as
foreign countries, on television apparatus invented by Lubcke. Don
Lee Network has been televising
radio shows since 1931 and has
used ten and a half million feet of
motion picture film during that
time. Current broadcasts include
live talent as well.

technician

and Hours law, to determine
whether he is a professional within the meaning of the law and
the

44-

hour week maximum, will be

dis-

therefore

not

subject

to

cussed at a conference to be held
in the near future, it was learned
Oct. 12 at the Wages-Hours Administration.
It is conceded that pay scales
for technicians generally are far
above the minimum specified in the
law but the worK-week constitutes
an issue in view of the fact that
technicians at some stations are
employed more than the 44-hour
maximum. A conference on tentative rules regarding the denning
of terms under Section 13 (A) (1),
relating to "executive, administrative, professional" positions is
planned with representative major
industries in attendance, it was

said.

From

this

conference

it

is

hoped the limitations covering
these groups of employes will be
evolved and will classify professional employes of various types, such
as accountants, engineers and possibly technicians.

Must Exercise Judgment
Question arises as to whether
broadcast technicians actually
are professional or nonprofessional,
since they must use discretion and
judgment in the performance of
their duties, such as monitoring of
programs to cut off speakers who
might make libelous or profane
statements and other elements of
discretion which fall outside the
purely mechanical field.
Radio artists are likewise considered professionals, while juveniles
appearing on programs are expected to be exempted under the
Child Labor provisions of the Act
which do not apply to "child actors
in motion pictures or theatrical productions."
Wages-Hours officials
felt that broadcast programs would
fall in this category.
Wages-Hours officials said that

while musicians who might work
more than the maximum hours
might come in the professional category, it was noted that the musicians' union might seek a different
arrangement and ask that hours
of work provisions apply to members in the broadcast field.

CBS

In For

ANNOUNCEMENT was made
Oct. 13 by the National Labor ReBoard that Associated
1 a t i o n s

Broadcast
certified

had

Technicians

CBS

for

as

its

been

exclusive

bargaining agency for radio broad-

SALE of controlling interest
WGH, Newport News, Va.,

Press Inc., publishers of the Newport News Daily News and TimesHerald, for $21,875 in cash, has
been effected, subject to FCC approval. An application for voluntary assignment was filed with the

FCC

Oct. 11.

Mr. Baldwin is owner of 175
shares or 66 % of the outstanding
common stock of WGH, which he
acquired about four years ago. The
remaining 90 shares of issued
stock are held by E. E. Bishop,
general manager of WGH, and, it
is understood, are not involved in
the sale. Raymond B. Bottom is
president and publisher of the
newspapers and recently applied
unsuccessfully for a new local in
Newport News. The station operates on 1310 kc, with 250 watts
day and 100 watts night.

Olson Rug on Seven
OLSON RUG Co., Chicago, on Oct.
10

started thrice weekly quarterdisc or live shows on

WJSV

hour

WBBM WCFL WJR WOR WBT
WLW.

Presba, Fellers
the agency.

& Presba

VITAMIN'S
planning

:

Corn.

spot

an-

New

York,

Page 12

is

the agency.
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NBC Symphonic
SECOND

series of

Series

Saturday night

by the NBC Symphony
Orchestra under the direction of
Arturo Toscanini was scheduled to
begin Oct. 15, 10-11:30 p. m., on
the Blue network. The famous conductor returned to New York from
Italy on the Normandie, arriving
Oct. 10, and on the following day
he held his first rehearsal of the
concerts

season. Of the orchestra's 94
members, 74 are veterans of last
year's series and 20 are newcomers.
Mischa Mischakoff is again concertmaster, with Henri Nosco and

Remo

Bolognini as his assistants.
The new series had considerable
publicity when rumor arose that
the Italian Government had taken
up Toscanini's passport and that
he would not be allowed to return

America. Inability of European
correspondents to locate the conductor or to get any definite word
from either his family or government officials kept the story on
front pages for nearly a week, unto

Toscanini's arrival in France
and his embarkation on the Normandie attested to the fact that he
was still free to leave Italy.
til

Black-

for five weekly quarter-hour shows

ett-Sample-Hummert, Chicago, on
Oct. 11 broached a plan whereby

on a 52-week basis. The agency
argued that it costs a station no
more to air a disc show than a network show, so client should not
have to pay this added production
charge.
Implied threat of the agency
was to set up a preferred list of
stations, using only those willing

officials

of

stations give rebates to clients to
help defray mechanical costs of
transcriptions.
Blackett - SampleHummert, which is geared to operate a large transcription department, stated that only 35 to 40%

revenue from network shows
goes to the stations while station
revenue from disc shows totals
70V>.

To equalize this differential,
Blackett-Sample-Hummert officials
proposed that a plan be devised
to

the agency's clients, suggesting as
alternatives time discounts, flat fee
reductions of perhaps $10 per disc
show, station pay cost of pressings,
or straight
rebates.
It was emphasized by BlackettSample-Hummert that it costs a
client $35,000 mechanical charges

October 15, 1938

7%%

Thomas McAvity
Thomas Hollywood

were done, it was
argued by Chicago radio men that
stations giving such rebates might
be cited by other stations under
the unfair trade practices act of
the Federal Trade Commission.
to rebate. If this

Blackett - Sample - Hummert ofdiscussed with station men
and station representatives plans
for absorbing the differential, stating that the agency's idea had
nothing to do with representation
and was not intended to cut representation fees. Opinion among Chicago radio men is that the Blackficials

of

the

Lord

&

speak
on behalf of the advertising agenoffice, will

cy.

More For Si-Noze

new

9

whereby rebates would be made

is

is

Toscanini Again Directs

Proposes Rebates From Discs;
Station Men Term It a *Time Chisel

filiate.

(Candicod)

ARTURO TOSCANINI

B-S-H

of

nouncement campaign in about eight
markets of the northeast, definite
plans for which will be announced
later this month. Peck Adv. Agency,

by

Constantine & Gardner, San Franchairman.
Tom F. Harrington, manager, radio department, Young & Rubicam
Inc. Hollywood, is chairman of the
radio departmental, with the principal presentation to occur at noon
Oct. 20 when representatives of a
major network, an advertising
agency, a radio artist and a large
advertiser will present their views
under the general subject: "What
We Expect of Each Other." Jack
Benny and Don Wilson of the Jello program, will uphold the artist's
end; Donald D. Thornburgh, vicepresident of CBS in charge of the
western division, will speak for
the networks; Harold Deal, vicepresident of the Pacific Advertising
Clubs and advertising and promotion director of Tidewater Associated Oil Co., Associated Division,
will uphold the advertiser's end and
cisco, is

in

James W. Baldwin, former NAB
managing director, to the Daily

cast technicians and engineers of
CBS at all stations except KMOX,
St. Louis. A recent secret ballot, it
announced, disclosed that 128 of
the CBS technicians voted for ABT
as against 68 for American Communications Association, CIO af-

STANDARD

ing a major role on its program,
the first convention of the new Pacific Council, American Association
of Advertising Agencies will be
held at Hotel Del Monte, Del Monte, Cal., Oct. 20 and 21. Agency
and radio men from throughout the
coastal region will be in attendance
at the two day conclave, of which
David M. Botsford of Botsford,

Newspapers Get Control
Of WGH, Newport News

PROMINENT

ABT

Radio Given Major Role
At Oct. 20 Convention
Of Pacific Coast AAAA
WITH the radio departmental play-

Maestro Returns

DON LEE

SI-NOZE

Co., Chicago (hay fever
remedy), is using spot on the following stations
100 two-minute
announcements on KMA, Shenandoah; daily programs on WKBH,
La Crosse, Wis., to run for 13
weeks; six musical programs a
week on KRLD, Dallas; and 100
announcements on WNAX, Yankton, S. D. Other stations will be
added, according to the agency,
Frankel-Rose Co., Chicago.
:

ett-Sample-Hummert plan is a
"time chisel" and that if adopted
it
will simply cause stations to
raise their rates to absorb it.
John Shepard 3d, president of
Yankee and Colonial networks, declares the mechanical cost problem
is an industry matter to be reviewed
by the entire industry. He said:
"I have always believed there

justice in stations assuming
the mechanical costs of transcribed
programs the same as networks
assume wire charges. The diffi-

was

culty, however, is to work it out
on a fair basis. Each station can
conceivably allow for the cost of
the individual pressings used on

station. But the question is
to allow for the proportion of
the cost of the master in view of

that

how

the fact that a different number of
stations would be used on different

programs.

"Under no condition do

I

feel

a flat percentage should be
used as there are altogether too
many percentages added to our
operating costs. I also feel a
change of policy like this is an industry matter and should be taken
up by a committee of the American Association of Advertising
and that
Agencies and the
individual stations should not
agree to this until it is reviewed
by the industry. I hope the
will make such a request."
that

BROADCAST KNG
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McNinch, Back in Chair,
The new general counsel will
serve as acting chief of the Commission's lawyers from Oct. 14 until Dec. 15, when Mr. Gary's accumulated leave expires. He is also
special counsel in charge of the

Ousts Gary, Other

Changes

Staff

In Offing
AMID OPEN

strife in

FCC

Chairman Frank R.
McNinch on Oct. 13 launched
the first phase of what appears to be a major reorganization o$ Commission personwith

the

dismissal

of

Hampson

Gary as general
counsel and the appointment
of William J. Dempsey, 33year-old special counsel of the
FCC, to succeed him. President Roosevelt himself took a
hand in the action.
Announcing the move at a
press conference, Mr. McXinch dispelled all reports
that he was seriously ill or
that he would leave the Com-

make.
While additional names were not

mentioned,

it

was generally beExaminer Davis

stories

emanating

the

Gary action

Mr. McNinch explained
that before a vote was taken on his
motion, Commissioner Payne asked
what charges were being preferred
against Mr. Gary, to which he said
he replied that he was preferring
no charges but that the reasons
13,

actuating him were the "inefficient
management of the law department" by Mr. Gary and his lack
of administrative ability. Judge
Sykes seconded the motion.
The new general counsel, who
has served under Mr. McNinch for
two years both at the Federal
Power Commission and the FCC,
won the praise of his chief. He declared he had an "extraordinarily
brilliant mind, is a hard worker
and has tremendous courage." Regarding Mr. Gary, he said there
was no question about his integrity and that it was as "fine and
high as my own."

from

FCC

before the action on Mr.
Gary drew the fire of the Chairman, who questioned their accuracy
and the manner in which they were
publicized. These quoted Commissioners Payne and Craven as opposing the Gary action. In certain
of these stories it was stated that
Commissioner Payne refuged to
make a formal statement but let
it be known that he was opposed
to the action.
Mr. McNinch returned to the
FCC Oct. 10 after having spent
nearly a month at the Naval Hospital for a "checkup". It was dur-

the

describing

In
Oct.

Premature Stories

News

mission. On the other hand, he asserted he felt better than he had
in many years and that he intended to proceed with personnel reorganization plans. Important was
his assertion that he had discussed
these matters with the President
and that he knew he had his "support" in the Gary-Dempsey change
and in other changes he proposes
to

action.

lic

ranks,

nel

premature publication of the Gary

chain-monopoly investigation, pubhearings on which have been
postponed from Oct. 24 to Nov.
14 [see page 17]. He intends to
direct the examination of witnesses at that hearing as general
counsel and personally handle appellate work.
Mr. Gary has served as FCC general counsel since July 1935 after
having been a member of the Commission during its first half-year
of existence in 1934. Mr. McNinch
explained he personally had sought
to procure the RFC opening for
Mr. Gary at the same $9,000 salary, but that he had rejected this
proffer on three different occasions.

By SOL TAISHOFF

Shakeup

Starts

Feeling Fine

WILLIAM

J.

DEMPSEY

•

ing his absence that rancor broke
loose, first in connection with the
Eugene O'Neill program
citation, afterward set aside; then
in connection with the
McNinch
letter to the Civil Service Commission asking for exemption from
of lawyers,
Civil Service status
examiners and certain other "con-

WTCN

fidential" employees; and finally
in connection with the purportedly

In opening his press conference
Mr. McNinch said that dire reports about his health had been
circulated and he wished to disabuse the minds of everyone. He
said the Naval Hospital doctors in-

formed him he was in excellent
health and he said he felt better
than at any time in 20 years.
Referring to "inaccuracies I have
seen in the press", the Chairman
alluded to the premature stories of

(Continued on Page 68)

lieved that Chief

G. Arnold and Press Director G.
Franklin Wisner were among those
likely to be transferred or in some
other manner removed. Secretary
name has been
T. J. Slowie's
linked with removal also but these
reports were discounted.

A

Wild Week
The Gary action, which topped
during which
off a hectic week
Commissioners T. A. M. Craven
and George H. Payne opposed
Chairman McNinch's move, had
reverberations at the White House
in more than one way. It is understood the President became incensed over widely published storCommission dissension, particularly the Payne-Craven oppo-

ies of

sition.

j

The vote on Mr. Gary's dismissal, which came after he had refused to accept several proffers of
a position in the Reconstruction
Finance Corp., was 4 to 2. Chair-

man McNinch made
and

was

missioners

the

motion

supported
by
Sykes,
Brown

Com-

and

Walker. Commissioners Craven and
Payne voted against, while Commissioner Case, who is ill at his
apartment, did not
participate. No charges were preferred against Mr. Gary but Chairman McNinch said that action was
based on "inefficiency and lack of
administrative ability". The recent
series of reverses suffered in the
courts by the FCC is understood
to have been responsible in large
measure.

Washington

BROADCASTING
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Revolt Against Chairman McNinch Bursts Out in FCC
As Payne and Craven Oppose His Civil Service Proposal
A TWO-MAN

revolt against ChairR. McNinch of the
FCC, long smouldering, has burst
into the open, with Commissioners

man Frank

George H. Payne and T. A. M.
Craven definitely aligning themselves in opposition to him.

The request made by Mr. McNinch, with the approval of three
fellow members, that the Civil
Service Commission exempt some
60 attorneys, trial examiners and
confidential secretaries, as well as
the director of information, from
the Civil Service classifications,
supplied the springboard for the
protesting commissioners. It was
followed by other explosions. In a
letter to the Civil Service Commission, made public Oct. 7, they not
only challenged the chairman but
also recommended that no action
be taken in the matter "before this

Commission has had opportunity
to

make

a deliberate decision".

Up

to the President

Harry B.

chairman of
the Civil Service Commission, declared Oct. 11 there was no question that the three-man Commission would recommend against Mr.
McNinch's proposal, though it had
Mitchell,

not yet officially acted. He said
he felt the request was not "in
harmony" with the letter or spirit

Broadcast Advertising

of the President's executive order
dealing with new Civil Service
classifications to become effective

at

next Feb.

was dismissed that day) the Pres-

The

1.

position of the Civil Service

group, however,

simply recommendatory, with the President the
arbiter.

final

is

Chairman McNinch

has disclaimed any idea of "purging" the FCC staff, but based the
recommendations of the FCC majority on the conclusion that all of
the positions involved in the proposed exemptions are of a policy

nature with confidential duties.
Roosevelt Takes Cognizance
it was held that with
few exceptions, attorneys and examiners were not selected from

Moreover,

Service registers but
"blanketed in", absorbed with new Civil Service
status from other agencies, or
otherwise qualified without the ne"
cessity of undergoing competitive
examinations. On the other hand,
it was argued that the proposal
was counter to the expressed purpose of the President's executive

the

Civil

either

order,

were

which

is

designed

to

"blanket in" present non-civil service employes rather than exempt
them in wholesale quantities.
President Roosevelt took cognizance of the conflict within the FCC

his

press

conference

Oct.

11.

Remarking that Mr. McNinch was
still in

the hospital (from which he

ident observed that he believed
there was a split in FCC. Thus he
clearly indicated he was aware of
FCC affairs. He personally drafted
Mr. McNinch a year ago to assume
the FCC helm in the hope of retrieving prestige and standing for
that agency.
This is at least the second occasion on which the Payne-Craven
combination has worked together
on a policy issue. Earlier this year
they voted in favor of a resolution
welcoming a Congressional investigation of the FCC, which the Administration did not want and

which caused something more than
a furore and had many repercussions in Congress.
They said in their letter, signed
jointly, that they felt the 60 posi-

tons

should

not

be

exempted,

since none of them is either policymaking or any more confidential
than other positions on the staff.

They

added

that

Congress

had

specially exempted policy-making
and confidential positions in the
1934 law, and that all other posi-

(Contiyiued on

October J 5, 1938
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Quick Series Aids
Station Business
Networks Sidetrack for Games
Use Station Announcers

DESPITE

lack

of

sponsors,

all

major networks broadcast complete
play-by-play accounts of the
World's Series, the Yanks winning
the thanks of every station and
commercial manager along with
the championship by defeating the
Cubs in four straight games and
making unnecessary the cancelation of any further commercial

programs.
Novelty of the

broadcasts
separate an-

series'

was NBC's use

of

nouncing staffs for its Red and
Blue networks instead of combining
them as in former years. Announcers, all properly certified by Judge
Landis, were

For NBC-Red:

Tom Manning

of

NBC,

Cleveland, and "Red" Barber
with George Hicks, special events ace, and Paul Douglas,
Chesterfield's sports commentator,
filling in the color.

WLW,

of

For NBC-Blue: John O'Hara of
and George Higgins of

KWK

WTCN,

with color done by Albert
Roswell of KDKA.

For

France Laux

CBS:

of

KMOX and Bill Dyer of WCAU
did the play-by-play and Mel Allen
of
WABC the between-innings
comments.

For MBS, Bob Elson of

WGN

described the Chicago games, aided

by Quin Ryan, also WGN, and in
New York, Stan Lomax of WOR
and Mr. Elson handled the running
accounts, with Dave Driscoll doing
the color interludes.

The following commercial programs were canceled because of
the series:

On

CBS:

The program

Aunt

Jenny's Real Life Stories, sponsored by Lever Bros., Cambridge,
Mass., for Spry, was cancelled on
Oct. 5 and Oct. 6 on seven stations.
NBC on Oct. 5 and 6 was forced
to cancel the following programs
on the Red Procter & Gamble Co.,
Cincinnati, Guiding Light
(Fels
Naphtha) Story of Mary Marlin
(Ivory flakes); Ma Perkins (Oxy-

Three Firms Use Serial
STRIETMANN BISCUIT Co.,
Cincinnati, on Oct. 10 started Black
Flame of the Amazon on WCKY,
that city, and plans to expand the

ing, has started the thrice-weekly
quarter-hour series on

WWVA,

that city, with plans for expansion.
Both Strietmann and Felber are
subsidiaries of United Biscuit Co.
Hickok Oil Corp., Toledo, is at present sponsoring the series fiveweekly on 11 stations of Michigan
and Northern Ohio. Transair Inc.,
Chicago, is sales representative for
the program and the agency is
Harry M. Miller Inc., Columbus.

dol)

Pepper

;

(Camay)

Young's

Family

Chas. H. Phillips Chemical Co., New York, Stella Dallas,
and (sponsored with R. L. Watkins
;

New

York) Backstage Wife;
General Mills, Minneapolis,
Gold Medal Hour.
On Oct. 9, NBC cancelled on the
Blue The Magic Key of RCA and
H. Fendrich, E v a n s v i 1 1 e, Ind.,
Co.,

also

Smoke Dreams
The same

New Spot

WOR's

Chesebrough Resumes
CHESEBROUGH MFG. Co., New

York (vaseline products), on

Oct.

starts Dr. Christian, dramatic
on 60 CBS stations, 7-7:30
p. m. (PST). Talent lineup will remain the same as last year, with
18

series,

Jean Hersholt and Rosemary De-

Camp, film actors, cast in the lead.
Arthur Gilmore is to announce and
Dorothy Barstow of McCannErickson,
the

New

York, agency servaccount, will produce.
Bill Lawrence will be the CBS producer on the series. Jack Hasty
and other writers have been assigned to the show.
icing
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Boost

Series

Disc Business

A SIZEABLE

increase in business
has been reported by WOR's Electrical Transcription and Recording
Service, which supplies recordings
to sponsors to supplement network
program broadcasts. Discs are
shipped via air express and railway express to meet the scheduled
rebroadcast dates. Among the programs recorded are:
Delaware, Lackawanna & Western Coal

New

York, The Shadow, for Blue
on MBS, thru Ruthrauff & Rvan,
New York, for
WESG WHEC
WNBS and CBL for Vickers & Benson
Co.,
Coal,

WHP

Ltd., Toronto.

Proctor & Gamble Co., Cincinnati, The
Gospel Singer, for Ivory soap, on CBS,
thru
Compton Adv., New York, for

WSVA

WTOC

WLW KVOO

WLBZ

CJOR KGMB.

P. Lorillard Co., New York, Don't You
Believe It for Sensation cigarettes, on
MBS- Don Lee, thru Lennen & Mitchell,
New York, for
and WGY.
Vadsco Sales Corp., New York. Court of
Human Relations for Quinlax cold tablets,

WBT WCCO

on MBS, thru Lawrence Gumbinner, New
York, for KFI
KSFO KOMO.
Johns-Manville Corp., New York, Gabriel Heatter, on MBS, thru J. Walter
Thompson Co.. New York, for WRC WLS

KGW

WFBR WEEI WCAE WBEN WTMJ

WWJ

WTAM KYW

KSD

and

WOR.

Selecting Media
Publishing Co., publishing
the Northwest Druggist and GroIn

BRUCE

Commercial Bulletin, recently
some 1,500 druggists and
grocers which advertising medium
they found most responsible for
helping them sell goods. Replies
favored radio by an overwhelming
cers'

asked

majority in both kinds of stores.
Respondents were located in Minnesota, North and South Dakota,

Northern Iowa and Western Wiscousin. Here's

how

the replies add-

ed up:
"Select the one advertising me-

dium which

is most effective in
branded merchandise in
your community." Grocers: Radio,
583; newspapers, 177; magazines,
11; billboards, 1. Druggists : Radio,
634; newspapers, 120; magazines,

24; billboards, 2.
Importance of radio in the minds
of these merchants was further
stressed in reply to the question
"Do you have a radio in your
Grocers: Yes,
Results:
store?"
520; No, 205. Druggists: Yes, 642;

No, 135.

ASCAP
In

Hearings

Supreme Court

Highest Tribunal Decides to
Consider Two Appeals
THE U. S. Supreme Court on Oct.
10 assumed jurisdiction in the

Florida

Test of Korn-Kix

GENERAL

MILLS,

Minneapolis
(Korn Kix), is using spot announcements in evening hours on
WSUN, St. Petersburg, Fla. The
schedule, a test, calls for one an-

nouncement three week-day evenings and three announcements on
Sunday. If successful, the plan may
be extended to other stations, according to Jack Laemmar, time
buyer of
Blackett-Sample-Hummert, Chicago.

More for Wurlitzer
RUDOLPH WURLITZER Co., Chicago, has extended

quarter-hour

With

WTMJ

Music

WMAQ

its

disc
to

thrice-weekly

Say

series

It

WGN, WCOL,

in addition to

WGAR

and

[Broadcasting, Oct. 1].
It is understood that the series will
soon be placed on stations in these
markets: Buffalo, St. Louis, Rochester, New
Philadelphia.

Chicago,

is

York City, Cincinnati,
Schwimmer & Scott,

agency.

Kate Smith at Noon
GENERAL FOODS Corp., New
York (Diamond Crystal Salt), on
Oct. 4 started Kate Smith's neighborly

talks

Tuesdays,
days.

guest
ton

October 15, 1938

&

on

CBS

at

On Thursdays,

a
presented. Agency
Bowles, New York.

is

12

Thursdays and

noon

Satursurprise
is

Ben-

FINAL conferences have been held
by the "Superpower Committee" of
the FCC comprising Commissioners Norman S. Case, chairman, T.
A. M. Craven, vice-chairman, and
George H. Payne, in connection
with hearings on renewal of the experimental authority of WLW, Cincinnati, to operate with 500,000
watts power, it was learned Oct.
12. The committee's recommendation, in the nature of a report to
the full Commission, probably will
be forthcoming within a week. It
will be based on hearings before
the committee which concluded Julv
29.

Final meetings were held at the
apartment of Gov. Case, who is ill
with neuritis in his left arm and
an infected right foot. The Governor informed Broadcasting that
the committee's report on
probably would be followed within
a reasonable time by its recommendations on the proposed new rules
and regulations in which the entire
superpower issue is involved. The
rules hearings were held in June.
The return of Gov. Case depends

WLW

on his doctors. He may enter a hospital for diagnostic treatment and
possible removal of his tonsils, he
said.

The Committee's report will be
subject to exceptions, if they are
desired by
or any other par-

WLW

in

ties

Presumably, oral

interest.

arguments before the full Commission also would be in order prior
to any actual decision.

and Washington State

"anti-ASCAP"

statutes designed to
place copyright organizations under State authority. The merits of
the State statutes, however, are not
involved.

The two appeals

—one

taken by

the State of Florida from a decision of the Federal Court in New

Orleans granting

(cigars).

day,
Mutual was
forced to postpone the premiere of
The People's Rally program to Oct.
18 and to shift the Moody Bible
Institute, Chicago, program from
2-2:30 p. m. to 6-6:30 p. m., four
stations b eing unable to t ake it.

Say Grocers and Druggists

selling

:

;

WRVA,

Richmond, and
Kentucky, West Virginia and North Carolina in the near
future. Felber Biscuit Co., Wheelseries to
stations in

Superpower Group
Is Near Decision

RADIO, OF COURSE

ASCAP

an

in-

junction against the Florida State
law and the other taken by ASCAP
from the action of the Federal District Court in the State of Washington which denied an injunction
actually raise the same technical

—

issues.

In the Florida case, the State
contended the Federal court did
not have jurisdiction since it had
not been established that the case
involved more than the statutory

minimum of $3,000 which would
make it subject to Federal juris-

The Appeals Court in New
Orleans did not pass on that issue
but granted the injunction.
The Supreme Court at the same
time cleared up technical confusion
in the Florida case by substituting
the name of George Couper Gibbs,
present Florida Attorney General
diction.

name of Carey D. Landis,
deceased Attorney General, in the
case. This was done on motion of

for the

ASCAP. The same
the lower court

Argument

motion made

was
to

in

denied.

Be Heard

In the Washington case, the
specially
constituted
three-judge
court in Seattle held that
had made no showing of the statutory $3,000 minimum and conse-

ASCAP

quently denied injunctive relief on
the ground that there was no Federal jurisdiction involved.
It is presumed the nation's highest tribunal will hear argument on
these cases during its winter or
spring terms. It made the notation

Cooperative

CBS Show

Continued by Brewers

Is

BREWERS' RADIO SHOW

As-

sociation is continuing the cooperasponsored Monday Night
tively
Show on WABC-CBS, 8-8:30 p. m.,

according to Frederick Mayer, New
York radio advertising manager,
who is assisted by the U. S. Adv.
Corp., Toledo,
sponsors. The

in

lining

program

up the
features

Husing, sports announcer;
Connie Boswell, singer; Richard
Himber and his orchestra, with
Henny Youngman as m. c. and
Kenneth Roberts as announcer.
Crawford Clothes, New York, is
the sponsor in that city, while

Ted

sponsors in other localities are:
Joseph Schlitz Brewing Co., covering the Southeastern and South
Central part of the United States;
Hamm Brewing Co., covering the
Northwestern territory; Hudephol
Brewing Co., for Middle Ohio;

Brewing Corp. (Carlin's Ale), covering Kentucky; Griesedieck Bros,
(brewing), covering Missouri and
Arkansas

;

Fessenmeier

Brewing

covering West Virginia; National Brewing Co., for Baltimore,
and the Philadelphia Brewing Co.
for Philadelphia.
Co.,

that the Washington case would be
heard immediately after the Florida appeal.
Counsel of record in the cases
for ASCAP was Schwartz & Froelich, New York law firm. In the
Florida case, the attorneys were
T. A. Norwood, Assistant Attorney
General, Lucien H. Boggs, attorney of Jacksonville, and Andrew
W. Bennett, Washington attorney.
In the Washington case, chief counsel for the State, functioning in
collaboration with the NAB, was
Alfred J. Schweppe.
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War

Service

a High Spot

for

Radio

H. V.

Vital Role in Crisis

They Covered the European Crisis

Draws Praise of
The World

—

table.

A Group of Observers
few of the men in this group
Former Senator C. C. Dill, co-author of the Radio Act of 1927 and
the prime-mover of the present
Communications Act; W. M. KipA

author of the Kiplinger
Washington Letter, and regarded
as one of the country's foremost
business analysts; William P. MacCracken, former Assistant Secretary of Commerce for Aeronautics,
and a noted lawyer; Col. 0. R. McGuire, counsel of the General Accounting Office; George Harris,

for Radio

whose interpretations of the
European crisis won wide

New York

next few months. The
book will contain a chapter
on how CBS covered the
three weeks of the Czech
the

AT

Mr. Murrow

Mr. Shirer
Mr. Bate
EUROPEAN correspondents of the major networks,
aided by noted newspapermen and statesmen, gave
American listeners every detail of the Czech situation
as it developed, again demonstrating the progressiveness of American radio which has more radio representatives abroad by far than all other countries combined have stationed here. Edward Murrow is regulai-ly
stationed in London and William Shirer in Vienna for
CBS. Fred Bate is stationed in London and Max Jordan
in Basle, Switzerland, for NBC. John Steele is stationed in London for MBS. Messrs. Shirer and Jordan
did most of the roving assignments during the crisis.

head of Harris

& Ewing, who

has

"shot" as many big-wigs as any
one in the country; William Atherton DuPuy, author and publicist;
Oswald F. Schuette, World War
correspondent, now on the RCA
public relations staff; Louis G.
Caldwell, radio attorney and former Radio Commission general

m

Mr. Jordan

Steele

Roland C. Davies, editor
Telecommunications Reports,
and a former news editor of the
Associated Press in Washington;
counsel;

of

Isadore Hershfield, Washington atcivic
leader and relief
worker; W. L. Bruckart, newspaperman who syndicates a column
torney,

(Continued on page 62)

Vast Sums Spent for Nets' Coverage
Of Events in European War Threat
NOW THAT

peace is assured, for
the moment at least, and the newscasters and commentators have
turned the microphones back to the

the network statishave done some calculating
and have announced some of the
figures on radio's greatest spot
entertainers,

ticians

news coverage. Denuded of all the
excitement, the tenseness and the

THE NEW DIPLOMACY

breathless interest of those critical

moments, and set down

in cold
radio's coverage of the
period between Hitler's speech on
Sept. 10 and the four-power agreement reached at Munich on Sept.
statistics,

29 adds up as follows:
CBS devoted 471 broadcasts to
covering the crisis, 47 hours and
27 minutes in all, which, figured at
the regular rates, is worth some
Flashes and bulletins
$300,000.
from Press Radio and United Press
accounted for five hours and 57
minutes. Of the 135 broadcasts in
addition to spot news flashes, 98
came from 15 European centers,
with London the leader with 36
times on the air over CBS. H. V.
who analyzed and
Kaltenborn,
summarized the news as it occurred, was heard 85 times during the three weeks. Sixty members of the CBS staff in New York
devoted full or the major part of
their time to assisting in covering
the crisis. CBS costs are estimated
at between $95,000 and $100,000;
$75,000 for expenses and somewhat more than $20,000 in refunds
to advertisers for canceled pro-

and

his cabinet, permitted by radio (on floor) to hear
events as they occurred in Europe, listened faithfully to both foreign
and domestic broadcasts during the recent crisis. Thus they were able to
act quickly on the basis of on-the-scene familiarity with history in the
making. President Roosevelt, with radio beside his chair, is listening
with (1 to r) Secretary of the Treasury Morgenthau; Attorney General
Cummings; Secretary of the Navy Swanson; Secretary of Agriculture
Wallace; Secretary of Labor Perkins, on far side of table; on near side
are Secretary of State Cordell Hull and Secretary of War Woodring.
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the

plaudits, has signed a contract with Random House,
publishers, to
bring out a book titled J
Broadcast the Crisis within

linger, the

THE PRESIDENT

KALTENBORN,

CBS news commentator

"RADIO

leaped ahead ten years in
the last three weeks."
This was the observation on radio's
job during the European
crisis made by the sage of the
luncheon round-table in Washington's famed National Press Club.
H. 0. Bishop, the speaker, is
hardly a nationally known figure,
and his 10-word appraisal didn't
and couldn't make the pages of any
newspaper
except Broadcasting.
President Roosevelt, for example,
at one of his press conferences commented in laudatory fashion on the
part radio played in the events in
beleaguered Europe, and that also
failed to make the front pages.
But Mr. Bishop's view is important, because he presides over
as unique a cross-section of current opinion as you'll find anywhere. And his view, in this instance, was the composite judgment of the men with whom
"Bish", as he is more familiarly
known, lunches daily at the round-

Book

Kaltenborn' s

Broadcast Advertising

grams.

NBC broadcast 443 programs on
the European situation, totaling 58
hours and 50 minutes. The 117
pickups from Europe consumed 20
hours and 32 minutes, of which
nine hours and 25 minutes was on
the Red Network and 11 hours and
seven minutes on the Blue. The

842 Press Radio bulletins and summaries took up seven hours and
16 minutes, three hours, nine minutes on the Red and four hours,
seven minutes on the Blue. There
were 245 interruptions of programs for the broadcast of war
news, 132 on the Red and 113 on
the Blue. NBC costs are estimated
at $72,000, of which $26,000 was
refunded to sponsors whose programs were canceled and the remainder was expenditures for cables, shortwave channels, foreign
correspondents and the like.
Mutual devoted 15 hours and 48
minutes to European coverage, at
an estimated cost of $3,000. MBS
had no canceled programs, although
there were a few rebates for interruptions. On the matter of interrupting commercial programs with
news flashes it is reported that the
majority of sponsor's welcomed the
practice as it kept listeners tuned
to their programs without fearing
that they would miss the latest
news of the crisis.
Confirming the great interest the
listening public took in the European situation, the Cooperative
Analysis of Broadcasting reports
that on Sept. 28, day before the
Munich conference, 14% of all daytime mentions and 19% of all evening mentions were for news.
While all networks scored notable
news "beats" during the three
weeks, final scoop went to NBC
for its broadcast of the full official
text of the Munich agreement 17
minutes after it had been issued
and 46 minutes before its broadcast elsew here.

Nets

Of

Acknowledge Aid
in

Affiliates

ACKNOWLEDGING

its

Crisis
debt to

its

whose established schedules were often upset,
to the newspapers whose correspondents were heard on many
programs and the press associations which supplied their news
affiliated

stations

through the Press Radio Bureau,
and to its employes who "lived at
the microphones, sleeping at odd
times, eating whenever they could
in order to be ready for any
break," CBS broadcast an eightminute tribute on Sept. 30 at 10:30
p. m. to all who had helped the
network cover the front of the
Czech crisis during the preceding

—

weeks. The script of this
tribute has been issued by CBS in
three

pamphlet form, with the title A
Statement by the Columbia Broadcasting System.
NBC has issued A Tense World
Speaks for Itself, an elaborate
brochure summarizing its coverage
of the tense three weeks while
Europe hung on the brink of war.
The brochure contains a description of NBC's methods and a list
of its international broadcasts.
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Federal Court Rebukes FCC
In Remanding Brooklyn Cases
Commission; Costly Record Draws Fire

THE FCC

was given another

juri-

Court of
Appeals for the District of Columbia Oct. 13 in the Brooklyn cases.
Suddenly calling the attendance of
counsel after the FCC had asked
jolt

by the U.

S.

that the court remand the cases involving deletion of two Brooklyn
stations without deciding them as
well as an answer to this move by
counsel for the stations, the court
expressed itself in no uncertain
terms about the ineptitude of the
Commission's procedure.
Chief Justice J. Lawrence Groner
observed that it was "unconscionable" that the FCC should stipulate a record in the case which
cost more than $6,000 to print. The
court said the case would be remanded just as if it had "completely reversed" the Commission
rather than only on partial issues.
Chief Justice Groner said the
court had read the FCC decision
in the case and felt that the order
of the Commission could not be
substantiated by the statement of
facts and grounds for decision. On
the matter of assessment of costs
against WBBC, intervenor, the
court said it would consider this
request and decide on it later. Paul
M. Segal, chief counsel for
and WLTH, appeared for the appellants at the oral arguments
with William H. Bauer, acting
FCC assistant general counsel, and
Fanney Neyman, FCC attorney,
appearing for the Commission.

WARD

brief.

FCC

Broadening of the FCC motion
to the Court of Appeals to remand
the so-called Brooklyn cases whereby the remand would be general
rather than partial and under
which the entire costs of the proceeding, involving a $6,118 record,
would be awarded against WBBC,
Brooklyn, intervenor, was suggested in a new pleading filed Oct. 10
with the Court of Appeals.
The case, in which the FCC orand
dered deletion of
WARD, Brooklyn, and assignment
of its time to WBBC, is regarded
as possibly the most litigated ever
involving an FCC action. Following the filing of a brief by counsel
for the stations oi'dered to be deleted, but which are operating under stay orders issued by the court,
the FCC Sept. 28 asked the court
to remand these cases for further
hearing. In so doing it confessed
error in its statement of facts so
far as known an unprecedented
action by the FCC.
and WARD,
Counsel for
also including George S. Smith
and Harry P. Warner, filed a 17page response to the Commission's
motion to remand. The response
brought out that the remand was
requested after the printing of the
$6,118 record and the filing of a
145-page brief, yet it sought only
a partial reconsideration that would
"seriously affect" the rights of

WLTH

—

•

that the brief of the

about to become due," it
was argued, "the Commission
blandly requests a remand of these
cases under circumstances which
strongly suggest a desire to reis

write the opinion of the Commission as an answer to the brief of
appellants and to patch up obvious
and basic errors of procedure
which are called to the attention of
the Court in the appellants' brief.
It was contended also that the
Commission, in authorizing the
law department to file a motion to
remand, made its order general.
However, the motion itself was
only partial and it was contended
the remand is not sought to revise
the order complained of. It was
also contended that because of the
death of Chairman Prall, the retirement of Commissioner Stewart,
and the fact that neither Commissioners Walker nor Payne participated in the cases, only three of
the present members of the Commission had any connection with
the cases. Chairman McNinch and
Commissioner Craven were not
members at the time. The participation of any of these four Commissioners in these cases on remand "would be a mockery of impartial quasi-judicial
was held.

BROWN

action,"

it

& WILLIAMSON Tobacco

Corp.. Louisville (Raleigh cigarettes),
on Oct. 10, started Jerri/ Smith and
the 4 Dons on a musical program on

WHO,
Fri.,

Des Moines, Mon., Wed. and
p. m. CST. Agency is

6:45-7

BBDO, New

stations.
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WARD

"And now

Asks Record Costs

WLTH

The appellants brought out that
the FCC ordered deletion of the
stations in June, 1937, but that no
statement of facts and grounds
for decision, as required by law,
was published at that time. Appeals were taken in July and then
in the fall of 1937 "a purported
statement of facts" was published.
At that time the new appeals were
taken. The court dismissed the
early appeals and entered stay
orders. When the time came for
designation of the portion of the
and
records to be printed
designated a portion that
would have cost about $200. The
FCC and the intervenor, however,
it
was contended, designated almost the entire balance of the
huge record resulting in the two
stations being compelled to pay
the $6,118 cost "which both the
Commission and the intervenor
now unequivocally admit to be superfluous and unnecessary."
Notwithstanding that the appellants have been the "victims of
years of litigation before the Commission" and that their finances
have been greatly depleted by the
litigation, the stations were able
to raise the necessary funds and
make the payments, the court was
told.
The original appeals were
taken 16 months ago, the present
appeals 13 months ago and the
huge record was designated 11
months ago, the pleading brought
out. Counsel devoted practically
the entire summer of 1938 to the
preparation of the comprehensive

WLTH
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York.

Pro Grid Sought

Texas Good-Will by Costly

By General

Remote Football

Ruling Amounts to "Complete Reversal" of the

dical

HUMBLE PROMOTES
NOT balking at wire charges in
covering the football front for
Texas listeners, Humble Oil & Refining Co., Houston, on
Oct. 6
broadcast a play-by-play account
of
the
Texas Christian-Temple
night game from Philadelphia over
KGKO, Fort Worth, and is planning a similar pickup from Pittsburgh Oct. 22. E. M. Schiewetz, of
Franke-Wilkinson-Schiewetz, Humble agency, traveled to Philadelphia to supervise the broadcast,
which was announced by Cy Leformer

land,

TCU

who

athlete

is

broadcasting regularly for Humble
Oil. Jack McClelland, engineer on
the Humble series, also made the
trip to Philadelphia.

Amon

Carter,

publisher of the

Worth

Fort

Star-Telegram and
owner of KGKO, headed a delega-

TCU

rooters who came to
in a special 12-car
train and brought along the TCU
50-piece band which paraded
through the city preceding the

tion of

Philadelphia

game and staged
session

TCU's

a 45-minute

for spectators
26-to-6 victory.

swing

following

GENERAL

MILLS, Minneapolis,
negotiating with the National
Football
League for broadcast
rights to the league's entire professional football schedule in 1939.
Arrangements still are in the tentative stage, according to authoritative sources. The plan involves
selection by the sponsor of stations
to be used and announcers.
Handling the project for the 10
professional football teams is Joe
Carr, League president, with of-

is

.

fices in

Columbus, O. Mr. Carr has

contacted the 10 teams in the
league and it. is understood that in
every case he has their approval,
if the price is right.
Owners of pro teams are enthusiastic in favor of game broadcasts, having found from experience that game listeners become
game watchers and that attendance is boosted materially.
Among sponsors carrying pro
games during the current season
are General Mills, sponsoring
games of the Chicago Bears on
WJJD, Chicago, and the Chicago
Cardinals on WIND, Gary. Chrysler Corp., through Lee Anderson
Adv. Co., Detroit, is broadcasting
games of the Detroit Lions on

WJR,

The local distribuNorthampton Brewing Co.,
Northampton, Pa. (Tru-Blu beer)
is sponsoring games of the Wash-

General Foods in Canada
GENERAL FOODS, Toronto, is

tor of

investigating the possibilities of a
special Canadian spot show over a
number of Canadian stations for its
cereals to supplant network shows

ington Redskins on

now being piped

Canada from
The new Grape
Nuts show with Al Pearce & His
Gang will enter Canada through
CBL, Toronto. Baker Adv. Agency,
into

the United States.

Toronto, has the account.

Sophie for Roi-Tan
Co., New

York, is planning a campaign for
Roi-Tan cigars. Starting Nov. 7
the company will present Sophie
Tucker on Mondays, Wednesdays
and Fridays on CBS coast-to-coast,
6:45-7 p. m., with repeat. Agency
is Lord & Thomas, New York.

Dugan Bakery Test
DUGAN BROS., New York
(bakery products), on
started a test program,

Detroit.

WOL.

Radio Log Advertising
Tested by Standard Oil
A TRIAL

advertising campaign

is

being run by Standard Oil of New
Jersey for Esso Reporter in the
radio

AMERICAN TOBACCO

Mills

program

listings of the

New-

ark News, Washington Star and
other newspapers, using a system
"radio log advertising" developed by the Lahey, Daly Co.,
New York. The plan, which has
been used for other advertisers, including Standard Oil of Ohio, Longines-Wittnauer watcher, Maiden-

of

Form

brassieres,

and

Seven-Up

Bottling Co. in some 200 newspapers in larger cities, has been running since last June, but the
Standard Oil of New Jersey campaign is the first to be tested in
the New York City metropolitan
area. Marschalk & Pratt, New
York, is handling the Esso Reporter account. The rate averages
$1 per insertion for each 100,000
circulation, the name of the program being carried in the program
listings with the help of an asterisk. The asterisk is then repeated
at the bottom of the listings stating that this particular line is an
advertise ment.
•

Oct.

10

The Edi-

Daughter, on WICC, BridgeMonday thru Friday,
9:45 a. m. Commemorating the
60th anniversary of the company,
which was started by two young
men with a pushcart and $100 capital and is now spread over four
tor's

port, Conn.,

program consists of the
inside story of a small town and its
states, the

weekly newspaper. Charles Dallas
Reach Co., Newark, is the agency
in charge.

assistant to Gene Fromherz in the
radio department of J. Walter
Thompson Co., Chicago, has been

Sweetheart Sale

MANHATTAN SOAP

Co.,

York (Sweetheart Soap),

is

J-W-T Names Miss Wiley
MARGARET WILEY, formerly
named J-W-T time buyer and head

New

running

a series of weekly musical programs
[Broadcasting, Oct. 1] featuring
a one-cent sale offer for Sweetheart
soap. The sale offers three cakes
of soap at the regular price, with
an additional cake costing one cent
more. The programs are broadcast
in the New York metropolitan area
only on stations
WJZ and WEAF. Peck Adv., New
York, is in charge.

WABC WOR

of the radio service department in

Chicago, effective Nov. 1. She is
at the New York office conferring on the new assignment.
Mr. Fromherz resigned recently
but has not announced plans.

now

A CANADIAN

report states that ar-

rangements are nearing conclusion for
the lease of CJGX, Yorkton, by Dawson Richardson of Inland Broadcasting Service, Winnipeg, from James
Richardson & Sons, Winnipeg, owners.

BROADCASTING
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Chain-Monopoly Hearing Moved
Dempsey Appointment

as General Counsel Causes Shift;

Appearances Are Filed by 18 Industry Groups
SNOWED

under by a crush of

organization activity
necine warfare, the

reinter-

plus

FCC

Monopoly Committee on
ordered postponement of

ChainOct.

13

its

in-

vestigation hearings until Nov. 14.
The date had been set for Oct. 24.

Action

Dempsey,

came when William

J.

counsel for the
committee, was named acting general counsel to succeed Hampson
Gary, ousted in a move that rocked
not only the Commission but official Washington. It was stated
Mr. Dempsey will retain his assignment as chief counsel for the
special

Chain-Monopoly Committee but he
probably will designate members
of his newly-acquired legal staff to
assist him.
The postponement will allow Mr.
Dempsey to reorganize the law department, it is assumed, and also
give him additional time to prepare for the hearings.
Organized Labor

to

Appear

Organized labor, through CIO
and the American Federation of
Musicians, intends to inject itself
into the FCC's chain-monopoly inquiry. CIO, according to its appearance, will raise alleged discrimination

against labor unions
by stations, while AFM, despite its
quite
recent successful negotiations with radio on reemployment
of musicians, revives the "canned

music" and unemployment bogies.
Appearances filed with the FCC

when

the Oct. 5 deadline was
reached totaled 18. Aside from
those of the major networks and
a number of regional chains and
transcription companies, and the
labor, appearances already mentioned, intention to testify was noted by the National Committee on

Education by Radio through S.
Howard Evans, secretary.
In the general appearances, all of
the parties notified the FCC that
testimony would be offered along
the lines set forth in the Commission's notices sent out last month.

Routine appearances were filed by
NBC and CBS, but MBS went to
considerable length in setting
forth its statement of evidence to
be offered, stressing particularly
the manner in which it differs from
the older networks in their operating methods.

NAB

Not

to Participate

Independent Radio Network Affiliates, expected to figure prominently in the proceedings, filed a
simple one paragraph appearance.
NAB gave no notice whatever, but
it filed an appearance for NAB
Bureau of Copyrights Inc., covering only the transcription phase of
the inquiry. There were no other
appearances on behalf of broadcasting associations.
The fact that only 18 companies
and groups signified their intention
of offering testimony does not mean
the inquiry will be restricted to
those entities. There was no re-

BROADCASTING
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quirement in the FCC's notices that
appearances be filed save by those
who desired to offer testimony in
their own right. Nearly a score of
networks, including regional and
State hookups, were asked to supply specific data at the hearings,
along with upwards of 150 transcription and recording companies.
In addition individual stations, and
shareholders in stations, were questionnaired on data, all of which
must be presented. If the chainMonopoly Committee deems it necessary, witnesses for them will be
called in person.
The committee has not resorted
to
actual subpoena in eliciting
data. It is entirely possible, however, that it will do so if necessary.

Aside from those already menappearances were filed on
behalf of
World Broadcasting
System; RCA Mfg. Co.; Radio
Transcription Producers Assn. of
Hollywood Inc.; Westinghouse E.
tioned,

:

& M.

Co.,

Westinghouse

Radio

Stations Inc.; King-Trendle Broadcasting Corp. (Michigan Radio
Network)
Virginia Broadcasting
;

System; Don

Lee Broadcasting
System; Texas State Network, and
California Radio System.

At his press conference Oct. 14,
Chairman McNinch said the postponement was predicated largely
upon the fact that a greater number of appearances both by organizations and transcription companies had been filed than was anticipated. The administrative problem
thus raised, he said, makes more
time necessary for preparation of
a schedule of appearances. Least
hardship will be worked, he declared, by notifying those desiring
to appear as to the likely time,
thereby obviating their retention
in Washington for several weeks.
Some thought has been given to
a sort of three-ring circus type of
hearing, it is understood. While it
is expected the committee en banc

to Nov. 14
will convene the hearings in order
to give certain members free time,

particularly if the outlook is for a
prolonged inquiry, the committee
may decide to divide the functions.
One thought advanced is that one
commissioner may be assigned to
preside over a section taking testimony on network aspects of the
inquiry; a second on the transcription phase, and possibly a third on
miscellaneous aspects, all to run
concurrently. This might leave one
or two members free to attend

Commission meetings and handle
a quorum of four
necessary at meetings.
Moreover, it would tend to expedite the taking of testimony. In
a way the committee has a race
against time, since it is the hope of
routine,

since

members

is

Chairman McNinch

to have legislarecommendations ready for the
next session of Congress which convenes in January, or at least to be
in a position to give Congress an
tive

"interim report". If legislative rec-

ommendations are regarded as unthen the goal will be
promulgation of new regulations
affecting networks and perhaps
necessary,

up otherwise, so the
Commission will have something
tangible and what it might contightening

NBC May Publish Program Standards;
New

Restrictions

Under Consideration

PUBLICATION in book form of
NBC program standards, including
those in effect since
beginning and those
basis of operating
under consideration

the network's
added on the
experience, is

by

NBC

of-

and will probably materialby the first of the year. The
network officially denies, however,
ficials

ize

reports that a

new code

nile programs has been
effect or that any such
been finally drawn up and

for juve-

put into
code has

approved
by the board. "Only a study draft
the points to be covered has
been completed and any announcement concerning them would be
premature," says the official statement of Lenox R. Lohr, NBC presof

ident.

The netwoi'k is silent on the
subject of how a supposedly authentic new set of regulations for
children's programs got out and
was printed elsewhere, but insists
it

is

unofficial

and premature.

It

learned, however, that a rough
draft of new standards for juveis

nile

programs had been prepared

by

the network's continuity acceptance department as a guide
for discussions on the proposed
general revision of network standards and that a copy of this informal, unapproved list had been
given in confidence to an official of
an advertising agency which has
a number of kid shows on the air
for his personal information.

Proposed Restrictions

When

he had the

list

of rules
to

mimeographed and sent copies

writers employed by the agency the list naturally became the
subject of discussion and was
picked up and reprinted as official
by publications which had not
troubled to check with NBC to determine its true status.
Major changes from NBC's present restrictions on juvenile pro-

all

Broadcast Advertising

grams embodied

in

the

new

list,

may or may not finally go
into effect, are a limitation of advice to "ask mother to buy" the
which

product once during each broadcast and a ban on "lucky" premiums and on appeals to purchase
merchandise to help the program's
characters out of some fictitious
dilemma. Generally the proposed
code calls for a high moral tone
which will encourage the child
listener to
order,

and

have respect for law
adult authority and

those things that society generally
accepts as desirable and that criminals and other undesirable characters shall not be presented as
heroes.
Full text of Mr. Lohr's statement follows:
"Preparations of the NBC program standards in book form
which we are now considering
would codify standards that have
been in effect since the forming of
the company, and the phrasing of
any new ones which present conditions warrant. So far, only a
study draft of the points to be
covered has been completed, and

any announcement concerning them
would be premature.
"The company has a deep sense
of

its

obligation

grams that are

in
of public interest,

to

present pro-

good faith and
and has at all

times received the fullest cooperation from sponsors in maintaining
broadcasts of the highest possible
level. Broadcasting is a developing
art and standards must be, to some
extent, changed from time to time
to

meet new situations and pro-

gram

desires

on the part of the

public.

"Children's programs, while they
represent only one phase of broadcasting, because of the audience to
which they appeal, call for special
care both in preparation and presentation."

strue to be constructive to present
to the legislators.

O'Mahoney Committee Watching
That the O'Mahoney Monopoly
Committee, made up of members
of Congress and Representatives
of Government departments, intends to watch the FCC hearings
closely, was announced October 11
by Dr. Leon Henderson, executive
secretary. Dr. Henderson asserted
the Committee has been keeping in
touch with the

FCC

regarding

its

study, and it will either assign an
observer or make other arrangements for keeping posted. The
Federal Committee, he added, also
studying the music copyright
is
field, as was indicated by Chairman
McNinch in his statement last
month on the hearings, but Dr.
Henderson said he had nothing he
could announce along that line.

CIO, in

its

appearance

filed

over

the signatures of Lee Pressman and
Joseph Kovner, attorneys, raised
the question of discrimination. In
industry circles, and even the FCC,
some question was raised regarding the relevancy of these matters, but it is expected the FCC,
following the "open door" policy,
will hardly attempt to block the
presentation on technical grounds.
CIO stated that testimony would
be offered to show that certain stations have "denied unions affiliated
with" CIO "the use of their facilities"; that certain stations have
"refused to renew contracts leas{Continued on page <%)

Higgins Succeeds Barrett

HAROLD HIGGINS,

western manager of Paul H. Raymer & Co.,
and formerly with WBAL, Baltimore, and WEEI and WBZ, Boston, has been placed in charge of
the Chicago office of WOR, Newark.
died

succeeds Bob Barrett, who
Sept. 14 following an opera-

He

tion.
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Biow Buys WINS; AFRA Continuing Agency Negotiations Independents Seek
Price Is $150,000 On Standard Wage Scale for Artists Permanent Group
Sale of Three Other Hearst
Stations Is Progressing

SALE

of WINS, New York, to
Milton Biow, president of the Biow
Co., New York advertising agency
and minority stockholder in
WNEW, for approximately $150,000, was announced Oct. 7 by
Hearst Radio Inc. The transaction,
already worked
like five others

FCC approval.
Negotiations toward liquidation
of three additional stations owned
KOMA, Oklaby Hearst Radio
homa City, KYA, San Francisco,
and WISN, Milwaukee are progressing, with likelihood of consummation in the near future. The
out, is subject to

—

—

two

remaining

WCAE,

stations,

Pittsburgh, and WBAL, Baltimore,
are not for sale at present.
Negotiations between Mr. Biow

and Hearst

were completed
Oct. 7, it was stated, and an application will be filed promptly with
officials

the FCC seeking approval of the
transfer. The four other applications pending before the FCC have
not yet been acted upon and hearings have been indicated.
Mr. Biow stated that, in contracting for the WINS purchase,
he acted as an individual, seeking
to dispel rumors that other interests were involved. These appear
to grow out of the fact that Mr.
Biow is an officer of and a minority
stockholder in
New York,
one-half interest in which is owned
by Richard E. O'Dea and practically all of the remaining half by
Arde Bulova, New York watch
manufacturer and station owner.
Mr. Biow declared that if the
transaction is consummated he will

WNEW,

withdraw from
ship

his minority ownerin
WINS,

interest

WNEW.

operating on the 1180 kc. channel
daytime with 1,000 watts power, is
now managed by A. A. Cormier,
vice-president of Hearst Radio,
Inc., who will continue in that capacity until such time as the sale
actually is approved.
E. N. Stoer, Hearst comptroller,
in charge of all station sales negotiations. He said the
transaction for sale of
to
Col. O'Brien had been dropped "by
is

former
WINS

mutual agreement."

The WINS transaction is the
second within a year involving the
station. Last March Hearst officials
reached an agreement with Col.
Arthur O'Brien, Seattle and Washington, D. C, attorney and banker,

WINS

NEGOTIATIONS between the
American Federation of Radio
Artists and the American Association of Advertising Agencies toward a standard set of wages and
working conditions for actors,
singers and announcers employed
on commercial programs are progressing, but not so rapidly as had
been hoped and the conclusion is
not yet in sight, according to well
informed sources, although spokesmen from both the
and
refused to comment on the
situation when queried by Broad-

AFRA

AAAA

Meanwhile, negotiation with
MBS for contracts similar to those
secured last summer by AFRA
from NBC and CBS have been held
abeyance, pending conclusion of
the agency contracts which AFRA
considers its most pressing task at
the moment.
in

St.

Louis Convention

AFRA

Plans for the first
convention, to be held in St. Louis the
week of Nov. 14, are shaping up
more as an executive session than
a typical convention, according to
George Heller, assistant executive
secretary of the talent union. Due
to the fact that November is one
of the busiest months in radio,
and consequently a month of consistent employment for radio talent,
expects attendance at
the convention sessions to be limited largely to delegates, except
for members in St. Louis and possibly from
Chicago. Convention

agenda, which has not yet been
completed, is said to consist chiefly
of discussions of progress made
and of plans for activity for the
coming year, both nationally and
on the part of the several locals.
Convention will also elect officers

and 15 of the 45 directors.
Convention delegates include:
New York: Ben Grauer, Mark
Smith, Eric Dressier, Nelson Case,
Wilfred Lytell, Walter Preston,

James Melton,
Speaks, Lucille Wall,
Taylor Buckley, Teddy Bergman,
Ray Collins, Selena Royle, John
McGovern, Robert Waldrop, George
Ansboro, Ted DeCorsia, Marion
Barney, Foster Williams, Everett
Richard

Bonelli,

Margaret

Clark, Alex McKee, John Brown,
Carol Deis, Paul Stewart, John
Pickard,
Anne Elstner, Helene
Dumas. Chicago: Raymond Jones,
Philip
Lord,
Dick Wells, Sam

As things stand now, the box
score on the ten Hearst stations is
five under contract for sale, three
in negotiation, and two not for
sale. In addition to WINS, those
under contract to be sold are
KEHE, Los Angeles, for $400,000

Virginia
Payne, Roy Franklin,
Forrest Lewis, Harold Peary. Cincinnati
Louis L. Levy, Peter
Grant. San Francisco: Vic Connors,
John B. Hughes, Ted Maxwell. St.
Louis: Eliot W. Bergfeld, Adelaide
Tarrant, Marvin E. Mueller.
Los Angeles: Ben Alexander,
Edward Arnold, Forrest Barnes,
Edgar Bergen, John Boles, William
Brandt, Josephine Campbell, Ed-

WACO,

KNOW,

Waco, for $50,000 each,

:

to

W. Richardson and Charles F.
Roeser, Fort Worth oil operators.
S.

Laundry Group on 4
AMERICAN LAUNDRY Assn.,
using five spot announcements weekly on
Joliet,

111.,

is

WHK WHBC
BBDO,

WKBN

WADC, through

Chicago.
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Coleson,

Kendall,

Edward Ludes, Edward

Lynn, Lyndsay MacHarrie, Frederic MacKaye, Ray Middleton, Lee
Millar, Grace Moore, Frank
C.

Dick Powell, Tyrone
Power, Lanny Ross, Ralph Scott,
Ynez Seabury, Grederic Shields,
Duane Thompson, James Wallington, J. Donald Wilson.
Nelson,

Firm Tests
SAKANOVSKY & Son,
Silk

H.
Chicago (Mary Ann silks), is testing
a spot announcement series on
KMA, Shenandoah, la. If the test
is
successful, programs will be
used on a number of rural stations,
through Selviair Broadcasting System, Chicago.
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Lloyd Thomas Finds Need for
Cooperation by Stations

POSSIBLE

formation of the NaCommittee of Independent

tional

representing local
stations, as a permanent organization, was seen
with the resignation of Lloyd C.
Thomas, chairman of the Committee, as general manager of WROK,
Rockford, 111.
While no announcement has been
made, it is known that independent
broadcasters, looking somewhat
askance upon the recent action of
Broadcasters,

and nonnetwork

Independent Radio Network

Lloyd

C.

Thomas Resigns

WROK

Post as
Manager;
Koessler Is Successor
LLOYD C. THOMAS, for the last
years general manager of
Rockford, on Oct. 1 announced his resignation, though he
remains as part
owner. Walter
four

WROK.

salesof

Koessler,

manager

WROK

last

for

two

the
years,

succeeds him. Mr.

Koessler, who
joined the Rockford station from

W C L O,

AFRA

Thompson, Gene Byron, Les Tremayne, Bob Purcell, Anne Seymour, Charles Calvert, Frank Dane,
Ken Christy, Martin Jacobsen,

Earl C. Anthonv; KTSA, San
Antonio, for $300,000 to O. L. Taylor and Gene Howe, Texas broadcasters;
Austin, and

nor

casting.

to sell
for $250,000. Difficulties arose with the result that
the contract was never finally negotiated.

to

Hector Chevigny, EliBing Crosby, Norman Field, Georgia Fifield, T.
Freebairn - Smith, John Gibson,
Homer Hall, Jean Hersholt, Warren Hull, Carleton Kadell, Cyrus
die Cantor,

Mr. Thomas

ville,

JanesWis. where

was previously in the banking and trust
business in Milwaukee for ten
years.
he entered radio in 1933,

Mr. Thomas, who plans

to

main-

tain his residence in Rockford and
will continue as a member of the
board of Rockford Broadcasters
Inc., assumed the
direction on Oct. 1, 1934, when it operated half-time with 500 watts. It

WROK

is

now

time

a

full-

regional,

with 1,000 watts
day and 500 watts
night. "I

now

feel

that the time has
come that I transfer to other shoulders the responsibilities of continuing the operation and buildMr. Koessler
ing up of WROK," Mr. Thomas
said. He is chairman of the National Committee of Independent
Broadcasters, and has other business interests outside radio. A
luncheon was tendered Mr. Thomas
by the station executives and staff.

Hearst Radio Appoints
Quinn Manager of KYA
REILAND QUINN, in radio in the
San Francisco Bay area for the
six
years, became general
manager of KYA, San Francisco,
last

Oct. 10, succeeding Clarence B.
Juneau, resigned. The appointment
was announced by the New York
headquarters of Hearst Radio Inc.
Mr. Quinn has been with KYA
for the last three years as actor,
producer, production manager and
program director. Previously he
was with KFRC, and later at NBC

San Francisco. A new program
had not been named as
Broadcasting went to press, nor
had Mr. Juneau disclosed future
in

Affili-

ates in setting up a permanent organization, are thinking along the

same

line.
Mr. Thomas is still
serving as chairman of the inde-

pendent group which was formed
to
carry on negotiations with
American Federation of Musicians
on employment contracts. Thus, its
advent was almost identical with
that of IRNA, which was created
in the summer of 1937 for the
same purpose and which became a
permanent organization last Aug.
16, operating as a segment of the

NAB.
announcing his resignation
in which he retains a
substantial
stock
interest,
Mr.
Thomas declared he expected to
give "as much time as necessary"
to the activities of the independent
group. He added that his work as
chairman of the Committee during
the past six months "has shown a
definite need in that field for cooperative activity." Mr. Thomas
added his immediate plans were to
spend several weeks in looking
In

WROK,

from

personal

after

business

interests.

Then he

said he expected to give
"careful and serious consideration"
to several propositions in the independent radio field.
The permanent organization pre-

sumably would be affiliated with
the NAB and function much in the
same manner as does IRNA for
network affiliates. The nucleus of
this group probably will be NaIndependent Broadcasters,
with a membership of 50-odd local
and independent stations which
has never been very active. Mr.
Thomas, former general manager
tional

of
of

KDKA, former NBC manager

NBC

owned and operated staand a former newspaper
publisher, has a background of
some 15 years in radio.

tions,

New Spot
DR.

Series

EDWARDS

Olive Tablets,
Columbus, O., on Oct. 17 will start
using 10 spot announcements week-

on WMCA WFIL WIP WHK
WGAR and WBNS. To promote

ly

"Clear-Again" tablets, the company will run spot announcements
on the Michigan Network plus

WAAB WMAL WIRE WIND
WJAG WCFL WBBM WISN.
Agency

New

Erwin, Wasey

is

&

Co.,

York.

Longines News
LONGINES-WITTNAUER,
signals

New

use of time
and announcements on

York, in addition to

its

about 65 stations, is running two
news programs: Dr. Preston Bradley, news commentator, on WBBM,

director

Chicago, thrice weekly through
Dec. 31; and United Press news on

plans.

berg Co.,

KITE, Kansas

BROADCASTING
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New

City.

Arthur Rosen-

York,

is

agency.

Broadcast Advertising

How

Radio Serves the Electric

THAT RADIO, always

profit-

able to electric utilities from
the standpoint of current
consumption, is far more profitable when these utilities take to
the air to plug their services, was
demonstrated recently in a mail
survey made by this agency for a

Survey of Companies Shows Wide
Interest in the Air Medium
By R. T. HARRIS
Harris
Advertising
Agency, Salt Lake City
R. T.

utility client.

This survey, reaching the pri- owned
every
utilities
in
State, can be assumed to be representative of the industry as a
whole. Of some 123 utilities questioned, 78 returned the mail questionnaires with complete reports

THE WAY UTILITIES USE RADIO

vately

of their activities.

Accompanying the

letter describ-

ing the purpose of the survey, were
a questionnaire and an addressed
stamped return envelope. Utility
advertising managers who wished
to receive a copy of the condensed
summary of the survey were asked
to sign their names at the bottom
of the questionnaire. Every utility
reporting desired the report, indicating a unanimous interest in radio broadcasting for electric utili-

mind that
municipally-owned utilities and the
must be kept

Type of Broadcasting Used
Announcements
Programs
Both

Selling on Merit

people have often commented upon the fact that electric
utilities are in the unique position
of being the only radio advertisers
whose listeners actually pay them
for the "privilege" of listening to
their radio program. Because of
this, and because radio salesmen
have always been aware that current consumption is greatly increased through the broadcasting
industry, many have felt that the
electric utilities were "obligated"
to use radio.

This approach has been used in
far too many cases, as evidenced
from the comments of the utility
advertising managers. If this survey accomplishes one purpose only:
i.e.,
makes radio time salesmen
aware of the fact that if they are
to get a larger share of the utility
they must sell radio on its merits
alone, and aggressively merchandise the utility radio programs as
they do with other accounts, then
it has been well worth while.
Why is the statement made that
the "gimme" approach is used far
too often? Is it because the utilities have reported this in their
comments? No, because they would
not admit having succumbed to such
a weak sales argument. The advertising managers of utilities know
in their own minds that radio is

a "natural", that it can do more to
create good-will, the life blood of
any utility, than any other advertising medium. They have seen the
great national radio successes, and
know that radio can be a profitable
direct selling

medium.

But because radio in general has
not grown out of that "gimme"
stage in selling utilities, these companies are very much aware of the
fact that program quality and radio merchandising must be im-

BROADCASTING
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26.0%
31.0%
41.4%

For dealers
Both
Neither

21
19
18

36.3%
32.7%
31.0%

Early Morning

Know

Don't

Programs Used
Music
(Popular

Months

of Advertising
Appropriation Spent for Radio

Events

9.6%

5

4

Do You Plan

Programs Most Effective

(Semi-Classical

Yes

7

No

45

2)
14)

Undecided

Type

_*13

7
5

:

Drama
Comedy
Unanswered

working with

of Advertising

Institutional

26
13

3

Both
Undecided

7
12

20

utilities

to

man's language, is proof enough
that radio is a powerful selling
weapon for electric utilities. That
it
can accomplish even greater
benefits than the utilities now hope
for, is unquestioned by radio men
who know the potency of radio as
it can and should be.

For and Against

But now a few words about the
tabulation shown on this page. Of
the 78 electric utilities reporting,
58 or 74.3% reported the use of
radio. Among the 20 companies not
using radio, many gave definite
reasons such as "radio coverage in
our territory is spotty" or "local
station completely dominated by

network stations in larger city."
Less than half of these were ac-

tually

prejudiced

12.1%
77.6%
10.3%

Most Effective

4

increase results, the utilities themselves will do it. And that, in any

THE AVERAGE

6

Direct Selling

proved, and if radio stations do
not intend to step in and take a
in

Your Ra-

This Fall?

13)

News
Events

to Increase

dio Appropriation

29

(Classical

hand

39

8

Music
(Popular

against

44.8%
22.4%
12.1%
20.7%

radio

through actual experience.

Among

the interesting sidelights
to the tabulation is the fact that
while 37 companies reported the
use of musical programs, only 29
believed them to be most effective.
With the exception of news broadcasts, each program lost many supporters when the question of effectiveness was brought up. Each
of the 13 utilities reporting the use
of news broadcasts was firm in the
belief that they were most effective. Whether or not this may be
called worthy of notation cannot
be determined with such a small
number of reports submitted.
Comments on the questionnaires
indicated that increases in radio
advertising appropriations were
not contemplated by most of the
companies, mainly because of the
business recession rather than that
the 9.6% average appropriation

according to the
Harris survey here described, spends 9.6% of its total advertising appropriation on radio, uses a musical program in the
mid-morning or evening hours, with spot announcements for
special promotions. Although its programs consist of popular
and semi-classical music, it is not quite sure whether or not this
is the most effective type of program, and is inclined to favor
spot announcements for all-around effectiveness. It broadcasts
under its own name, and is on the air consistently over a nine
months' period each year. Direct selling commercial copy is
believed to be most effective. It does not plan to increase its
radio appropriation this fall, according to the Harris survey.
private

Broadcast Advertising

radio

for

limit

Music Appreciation Hour
On NBC for 11th Year
DR. WALTER DAMROSCH, music
NBC

23

Average per cent

17
13

News
Drama

Special

Afternoon
Evening

the

counsel of NBC and dean of Amersymphony conductors, reican
turned to the air Oct. 14 for the
eleventh consecutive season of

18
39

Mid Morning

be

to

broadcasting henceforth.
All in all, the conclusion to be
drawn from the comments written
on the questionnaires was that radio is in line for a material increase in the advertising appropriation, if and when radio stations
take a hand at helping the utilities realize the great benefits that
can be obtained from the proper
use of radio broadcasting.

Music Appreciation Hour. The series will be heard Fridays, 2-3
p. m. (EST), on NBC-Blue, concurrently with the regular school
term.

Talks
Special

46.5%
20.7%
29.3%
3.5%

Broadcasts

of

9.08

2)
15)

(Semi-Classical

27
12

was

or

Average Number of Months Per
Year Radio Used

37

20)

(Classical

Name

17
2

Time

Talks

Radio

15
18
24

Most Effective
Announcements
Programs

in

smaller companies with limited distribution were not the concern of
this survey.

Broadcast Under Own
Dealers
Under own name

58
20

Comedy

ties.

It

Number of Utilities Using Radio
Number Not Using Radio

Utilities

electric

utility,

Supplementing local music appreciation programs, the broadcasts are divided in four series:
Series A, devoted entirely to the
study of orchestral instruments
and the human voice; Series B, to
music as an expressive medium;
Series C, to the musical form, and
Series D, to the lives and works of
the great composers, from the 16th
to the 20th century. Series A and
B will open the program, and will
thereafter share alternate weeks
with Series C and D. NBC also is
furnishing students, teachers and
other listeners an instructor's
manual, prepared by Lawrence Abassistant to Dr. Damrosch,
and designed to aid teachers in
preparing their classes for the
Music Appreciation Hour, and four
student's notebooks, one for each
series, to promote listener activity
and participation.

bott,

Philharmonic Returns

THE

96-year-old PhilharmonicSymphony Orchestra of New York,

on Oct. 23 will begin its ninth consecutive season of Sunday concerts
(3-5 p. m.) on CBS. John Barbirolli will conduct 26 of the concerts
for his third season with the orchestra, and Georges Enesco, Ru-

manian

composer-violinist-conducconduct the remaining
two. Deems Taylor, CBS consultant
in music, will return as intermistor,

sion

will

commentator.

will be featured.
ple's Concerts on

Guest

artists

Six

Young Peo-

CBS

will be given

under leadership of Ernest Schelling, returning after a year's absence, on six Saturdays, starting
Nov. 19, 11 a. m.-12:30 noon.

New

Teel Test

PROCTER & GAMBLE

Co.,

Cin-

cinnati (Teel dentifrice), on
12 started a 13-week test of a

news

Oct.

program featuring Todd Hunter,
WBBM, Chicago. The program
is heard six evenings a week at

on

4:45-5 p. m. Teel is also promoted
through a weekly transcription,
Jerry Cooper, on four stations, and

through weekly announcements in
two cities on the Jimmy Fidler
network show. Agency is H. W.
Kastor & Sons Adv. Co., Chicago,
M. H. Petersen radio director.
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The Case Against Rate-Card Discounts
Chuck Myers

of

Tells

Advantages Gained
By Flat Rate
its start, KOIN, Portland,
Ore., has been charging flat rates
quoted on a single time basis,
rather than graduated term rates,

SINCE

like the idea
of avoiding the trouble of discount
calculations, according to President

and most advertisers

C.

W.

(Chuck)

Myers.
In a recent ex-

change of letters
with a large agency, Mr. Myers

made

clear

his

reasons for

the

as well
as the reasons for
refusal to give
Mr. Myers
2% cash discounts
despite the fact that they are
given by the affiliated Oregon
Journal, part owner of the staflat rates,

tion.

Started With Newspapers

Mr. Myers has consented

to pubhis let-

lication of excerpts from
ters because of the general trade
interest in the rate and discount
problems. His first letter in answer
to a letter from the agency explains his position in this language:

"The

basis of our rate structure
dates back to my many years of
newspaper experience. In fact, I
have been in the advertising game
so long that I have a very vivid
recollection of the time when advertising agencies got together and
practically demanded a flat rate of
the newspapers. Perhaps we need
some young blood, but anyway the
flat rate principle was the agencies idea and the newspapers either
thought it was a pretty good one
or yielded to pressure because
about 90 or 95% of them adopted

and are operating that way still.
"The fact of the matter is newspapers and agencies are cooperatit

ing in the flat rate principle because it is, after all, the right principle and if it is so accepted by

newspapers which have been in
business so much longer than we
have why is it not a pretty good
thing for radio also and cannot
radio benefit in

many

other things
which have been tried out and developed by the older method of
advertising?

Would Simplify Time Buying

"So far as the actual cost of the
time

is

concerned

or an additional discount to worry
about. It certainly simplifies our
bookkeeping and it would likewise
simplify yours and also simplify
your clients' relations. Is this not
true

Page 20
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must be as

ob-

vious to you as it is to me that
it would be necessary for us to
have a much higher base rate if we
had discounts. Our flat rate constitutes
a discount without the
scratch of a pencil and you get it
from the first program. Isn't there
some advantage in this?

Cash Discounts

am

sure that agencies will
continue to fight for time discounts
so long as time discounts are to be
"I

I certainly admire them
for putting up a good scrap for
their clients. And I am equally sure
that practically every agency in
the land would give three rousing
cheers if there were no more time
discounts anywhere to be had at
any price, volume or anything else.
It
would tremendously simplify
their accounting and other office
operation, it would eliminate explanations of short rates to clients,
it would permit them to place test
campaigns without rate penalty,
and I expect you could help me
think of a lot of other good features from the agency standpoint
of the flat rate principle.
"I realize that the 2% 'cash discount' for payment before a certain date is a little different from
the agency standpoint, but here is
our side of it. To begin with we
do not accept business from those
who are poor credit risks, and all
good credit risks pay their bills
promptly anyway. Here we are
away out on the coast and what

had and

would happen

if

our check was not

received by the 20th? Would you
then pay us the extra 2%? How
many stations actually collect an
additional 2% if a check is not received by discount date?

"As

we are supposed

it is

to

pay

the agency commission only if the
bill is paid by discount date. But
do we enforce this? You know we
do not except in extreme cases
where drastic action is justified and
I am unable to remember one at
present. Anyway you figure it the
net we have left after all deductions for agency commission, sales
commission, and what have you, is
the station rate and this is what
on. Some staled to believe,
they believe the traf-

we have to operate
tions, we have been
charge what
fic

will bear.

of

it

would mean something

to the staas well as to the advertiser
who craves a discount.
"It is my belief that you already
have about what you are looking
for in your network contract and
your clients, so far as I know, are
confining their major radio activi-

tion

ties to

network programs.

It

would

seem, therefore, that the discounts
given by radio stations would not
assure year around use of the station on a daily or even weekly
basis.

"We

have always followed the
opposite principle of charging what
we must have to operate in accordance with our ideas of good
broadcasting, make progress and a
If we took off any
little profit.
kind of discount we would simply
have to make it up by an addition to our rate, in other words, following the old and, I hope, discarded method of merchandising,
by marking up to mark down."
In a later letter, Mr. Myers replied to a suggestion from the
agency that consistent and steady

advertisers, as well as those who
use strips, should have preferred
rates. He wrote in reply as follows
"Do I have reason to assume
that you are suggesting a continuity rate rather than a volume
:

"There is one other statement
with which I must take emphatic
issue and that is your comparison
of newspaper space with radio to
show that radio stations benefit
more than newspapers from voldiscount. I believe I am absolutely safe in saying it is exactly
the opposite. Radio stations have
only so many hours or quarter-

ume

hours to

sell.

When

they are

filled

up during peak seasons they are
through and that is all there is to
it. Newspapers with unlimited flexibility as to size may add additional pages whenever they have the
extra business' and perhaps could
well afford to bid for volume
where radio stations cannot and
should not.

And

again

I

doubt

if

volume discounts would result in
the use of strips on a 52-week
basis.

Year-Round Campaigns

September Network Billings Decline
But Year's Total Still Exceeds 1937
SEPTEMBER

billings of the three
major networks totaled $4,781,688,
a decline of 4.6% from billings for

the

same month

a year ago, which

were $5,012,032. Though
third consecutive

it

is

the

month that com-

network billings have not
been as large as during the same
months of 1937, cumulative billings
for the year to date are still ahead
of last year's, the 1938 total of
$51,752,861 being 2.3% more than
the $50,563,230 billed in the first
nine months of 1937. Thus the
third-quarter slump, serious as it
has been, still was not bad enough
to counteract the increases of the
earlier months Of
1938, which,
plus the prospects for an even
more 1prosperous fourth
jit quarter,i'
,j
v
should make the total network
billings for the year again well
ahead of all previous years.
bined

,

"This may be a case of everyone
being out of step but Jim. However,
I am sure you will agree that if
all stations operated on a flat rate
basis it would simplify your time
buying tremendously and perhaps
save you a lot of money in your
office.
Think of having no time
discounts to complicate the advance
work on schedules and think further of never having a short rate

it

I believe nothing will come
because I fear agencies and
advertisers themselves would not
accept it and stick to it as a general policy. If they would our rate
card might 'talk turkey' to any
advertiser who would guarantee a
daily strip in season or out of season, hot or cold, wet or dry, good
business or bad business. There you
would have a mutual deal which

rate?

Individually,

t

•

advertisers

billed its
in
$2,979,241
September, 4.5%
more than its billings of $2,850,581
in Sentember
Oross
P rmDe?,' 1937
.'' 1,1
°,SS
,
J?!,billings for the nine-month period
are $29,902,724, topping last year's
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1938

of $19,975,882 being
than 1937's $20,775,542.
....
„ G
r
M
D
Gross Month]
y Tim * Sales
figure
less

3.8%>

_

,

193g

NBC
.

^

J^n

-vtrp
NBC

&»
March

^^S!
3,806,831
3,3io,505

^

April

June
juiy
Aug.
Se Pt-

-

3,200,569
2,958,710
2|94i!o99
2,979,241

Mutual shows the

greatest percentage gains for both
September and the year to date
over last year's figures. In September, MBS billed $200,342, a
gain of 50.8% over the $132,866
gross billings for September, 1937.
For the first nine months of 1938
?
;^r. t
MBS business itotals
$1,874,255,
beating the $1,496,573 for the
same period of last year by 25.2%

NBC

billings for the same period, $28,291,115, by 5.7%.
CBS, with September time sales
of $1,602,105, shows a 21.0% loss
in comparison with 1937, best September in CBS history, when the
network billed $2,028,585. For the
three-quarters of the year, CBS is
slightly below its 1937 level, the

ft*
5.3
l.o

3,614,283
3,277.837

li
6.6
9.3
5.6

2,'784[977

4.5

2,850.581

3,003,387
2,707,450

CBS
Jan

.

Feb.

-

:Zi:

May
June
ul y
-J

Aug

$2,879,945
2,680,335
3.034,317

21.1%
18.4
18.5

S-w

$2,378,620
2.264,317
2,559,716

S558
2,476,576

—14.3
J^HUI —31.2
1,423,865 —27.2
1,602,105 —21.0

2,121,495

-

-

"

Se pt-

1.98M12
1.955.280
2,028,585

M BS
^n.
eb

.__$

M a rch -:;:::
April

May
June
July

Aug.
Sept.

269.894

26.3%

-H
189,545 —

i^s??

5.3

194,201
202,412
167,108
164.626
200.342

25.6
72.4
64.7
70.4
50.8

$

213.748
llifili
20o!i34
154,633
117,388
101.458
96.629
132,866

This letter brought another reply, and Mr. Myers replied to it in
this vein:
"I am naturally very grateful to

you for your agreement with some
of our reasons for the flat rate.
Apparently the only idea we differ
on right now is the assumption
that the volume discount will induce advertisers to stay on the
air in the summer rather than use
a volume during the peak season.
Neither of us will regard this slight
difference of opinion as important
and what I have said previously
about doing such a good job for
your clients that discounts would
become a relatively unimportant
issue, still goes.

"You are quite right in assuming that our rate card might be
willing to talk turkey if advertisers
and agencies would adopt the policy of offering noncancellable contracts on a daily or weekly 52-week
basis. I also said I did not believe
anything like this would happen because I doubt that agencies will
take the trouble to sell and hold
clients on the policy of running
every day or every week in the
year, hot or cold, wet or dry, good
business or bad business.
"If this did happen it could be
the subject of a complete revision
of our rates which would favor
such clients but on the other hand
would raise our general rate structure enough to keep our average at
least where it is now, if not a little
higher and a little nearer where it
should be."
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Broadcast Advertising

HARRIET
Educational

H.

HESTER
WLS

Director,

National Representatives:

INTERNATIONAL RADIO SALES
Chicago,

New

York, Detroit,

Los Angeles, San Francisco

The Prairie Farmer Station
Burridge D. Butler, President

(Chicago )

Glenn Snyder, Manager
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FREEDOM OF RADIO

Churches Hold No Public Body
Is Qualified to Censor Radio

VITAL, SAYS
DANGERS

Federal Council Points to Evils of Excessive
Regulation; Favors Public Advisory Groups

DEMOCRATIC

of broadcasting and strict avoidance of censorship are advocated by the Department of Research and Education of the Federal Council of
Churches of Christ in America in
control

a report published by Abingdon
Press under the title "Broadcasting and the Public."
Subtitled "A Case Study in Social Ethics", the report was designed to "reveal the difficult process of
in the

building up social controls
form of law and usage for

the governance of a private enterprise which seeks to utilize discoveries and inventions in which the
community has much at stake."
The report is described as the
most comprehensive body of information yet assembled concerning
the organization and conduct of the
industry. The types of broadcasti n g
entertainment, educational
programs and religious services
are described in detail and the
problems of each are analyzed.
Controversial issues, monopoly control, advertising policies and censorship, for instance, are discussed
from different points of view. The
international problem arising out
of the use of radio as a diplomatic
instrument is shown to be exceedingly serious.

—

Censorship Dangers

Development of democratic consays the reports, is a fundamental problem of the radio industry; governmental censorship is
dangerous.
"In a democracy freedom of
speech is a priceless possession,"
says the report. "No administrative government agency is wise
enough to be entrusted with power
to determine
what people shall
hear. Freedom of radio is almost
if not quite as important as freedom of the press. If either is curtailed, our political and religious
liberties are imperiled. For this
reason we believe any attempt to
regulate utterances over the radio
by an administrative government
agency, except within canons of
decency, propriety, and public safetrols,

i

clearly defined by statute, is
dangerous and contrary to public

ty

policy."

Since radio channels constitute a
natural monopoly, however, ways
should be found to keep these "frequencies" in the hands of broadcasters who serve the public "interest, convenience and necessity in
the fullest measure," it was asserted. The report therefore urges
that the FCC should be responsive
to community opinion concerning
the merits of past services rendered by applicants for the use of
frequencies.
To guard against political interference, prevalent over a long
period of years, and also to guard
against undue influence by self-appointed critics, the report recommends that permanent voluntary
associations representing the cultural interests of the community
accept responsibility for appraising radio programs. Such groups
would include educational associations,

chambers of commerce and

labor unions, medical societies, re-
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forces of the evils that have beset
radio abroad. The address was car-

and any other permanent cultural associations which
represent a valid community inligious bodies,

ried

"We

cannot fairly demand,"

it

says,

"that the industry be responsive to
public need without making provision for the intelligent and considered expression of that need."
Of the process of democratic
control the report says:
"The continual evolution of
standards that reflect the intellectual, esthetic, and moral judgment of the community and bear
testimony to a will on the part of
the industry to be responsive to the
demands of the community this is
the heart of the problem of social
control in a nation which deliberately rejects an unlimited concentration of power in the hands of

—

government."

by KPRC, and Mr. Woll was

introduced by Joseph L. Miller,
NAB labor relations director.

terest.

The report contends that, if we
are to avoid an increased centralization of cultural activities under
the government, voluntary associations must function more vigorously and conscientiously in the development of standards to govern
broadcasting as a public service.

WOLL

Government censorship and ownership of radio were
described Oct. 4 to the American
Federation of Labor Convention at
Houston by Matthew Woll, AFL
vice-president, who warned labor
of

100,000 PERSONS ranged downtown Baltimore's streets during
WBAL's introduction of Lone
Ranger with a big parade, arranged by Harold Burke (right),
station manager, and Philip Klein
(left), of Philip Klein Adv. Agency, Philadelphia, handling the account for 7 Up Bottling Co. It was
the station's biggest merchandising
effort in its history, with the Balti-

News-Post cooperating by
introducing the Lone Ranger strip
to its readers at the same time.
more

Insurance News
NORTH AMERICAN Accident

In-

surance Co., Newark, is continuing
its spot programs, chiefly news, on
the following stations, with others
to be added from time to time:

WJR WLW WMCA KFI KPO
KDKA WBZ KGKO KNX WOAI

As an example of American freedom, Mr. Woll referred to the extemporaneous remarks over the air
by William Green, AFL president,
addressing a nationwide audience.
"There was no restriction and no
restraint," said Mr. Woll. "He
spoke with complete freedom. I
know of no other country in which
that could have happened. That
freedom is something worth any
struggle to protect and maintain."
So far the broadcasting industry
has resisted public ownership, Mr.
Woll said. "The industry knows, as
you know, that once the camel's
head was in the tent it might not
be long until the body follows", he
said, "and that private enterprise,
a right so vital to the American
system, might be forced to give
way to governmental operation of
the entire industry, with its conse-

quent evils."

KPRC. Agency in charge is Franklin Bruck Adv., New York.

Program Cut Off
WORL,

Citation for O'Neill Pulitzer

Sidetracked by

FCC for

PRESS and public antipathy
against the FCC seemed to hit an
all-time high during the last fortnight as an outgrowth of its citation of WTCN, Minneapolis, because of the Beyond the Horizon
play relayed to it last July by
NBC-Blue network. As a matter of
fact, reaction against the citation
was so brisk and unanimous that
the FCC at its very next meeting,
set aside its action designating
WTCN's license for renewal,
though it still hasn't wiped the incident from its books.
The editorial criticism in the
daily press, branding the action as
censorship and interference with
free speech, soon had the five members of the FCC on the job reeling. The citation came at the FCC
meeting of Sept. 27 (as first reported in Oct. 1 Broadcasting),
and at that time all five members
voted for the hearing to determine
whether the broadcast was proper.
Action apparently was taken on
tne basis of a single complaint from
a man and wife in the St. PaulMinneapolis area, and so far as
known, the authenticity of the
complaint was never verified. It alleged that profanity was used in
the broadcast of the 1920 Pulitzer
Prize winner written by Eugene
O'Neill, one of America's foremost
playwrights.

A Change

of

Mind

First intimation of the impending
FCC action was given by Broadcasting in its Sept. 15 issue when
it announced that the Commission
had written the station asking for
a verbatim transcript, together
with other data. At its meeting
Sept. 27, with only five members
present, the citation for hearing
was ordered, though it is under-
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Drama

Further Study

stood recommendation by the law
department came only after one of
against
its attorneys had urged
that type of action.
Reports from FCC quarters are
to the effect that at the meeting
Commissioner E. O. S y k e s expressed misgivings about the citation, but did not vote against it.
These reports also were that Commissioner George H. Payne pressed
for the action. At the next meeting, Commissioner T. A. M. Craven

understood to have sought to
alter his vote, and spread on the
minutes a dissent. This was not
done, however, it was revealed, and
is

new

vote was taken on Judge
Sykes' motion.
At its Oct. 4 regular meeting,
however, and after the torrent of
editorial criticism, the Commission,
upon motion of Judge Sykes and
seconded by Commissioner Craven,
voted to reconsider its action of
the preceding week in designating
the
license for hearing.
Then a second motion by Judge
Sykes, seconded by Commissioner
reCraven, to grant the
newal application, was "passed over
to give opportunity to all members
of the Commission to study the
matter".
Many newspapers picked up the
incident as a censorship threat.
The most amusing morsel, however,
was that published by Leonard Lyons, New York columnist, on Oct.
6. He related that the FCC is censoring stations which broadcast the
O'Neill prize-winner because of
some cuss-words in the script. Then
he observed: "The FCC officials
are not aware of the fact that another Federal agency the Federal
Theater three times has presented
the same play, uncensored."
a

WTCN

WTCN

—

—

Boston, has announced
that the program of Judge J. F.
Rutherford, head of Jehovah's Witnesses, was cut off the station Oct.
2 after 24 minutes, when he quoted
from the book of an ex-Jesuit,

which condemned Pope Pius XI
and the Catholic Church. W. Cort
Treat, WORL general manager,
he allowed the broadcast to
go on the air in behalf of free
speech despite many protests before the hour of broadcast, but
took it off the air when the particular statement was made. The
Rutherford broadcast originated in
New York and was sponsored by
his Watch Tower Bible & Tract
Society. Mr. Treat said that hundreds of communications were resaid

WORL

commending the
ceived by
action but that likewise violent procame from many of Jehovah's
Witnesses of Boston and surround-

tests

ing suburbs.

Seek Evening Discs
A DEPUTATION from the

Canadian Association of Broadcasters
appeared early in October before
the CBC to ask more time for evening transcription programs. At
present exceptions are

made

of the

no - transcriptions - during - evening-hours ruling in favor of stations in districts where local talent
is scarce. Some of the smaller stations in the larger cities would like
a similar use of transcriptions
during part of the evening hours.

The present exceptions are graduaccording to position and
power of the stations. No decision
was given the CAB committee at
ated

Ottawa.

LONDON'S

famed Trinity College,
devoted to high standards of classical
music the world over, on Oct. 3 named
Dr. Franklin Dunham, educational
director of NBC, as an honorary fellow. The award will probably be bestowed in New York early next
spring.
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COME
LOOK
SUCH GOINGS ON!
A

finicky

WOR

sponsor whose

can't reveal* recently

ten daytime shows.

made an

name we
offer

on

He asked for ten cents,

promised a plant and demanded a proof
of purchase.

No sooner had the first

announcement

fallen

upon the

WOR

first

ears

than 1108 dimes, proofs of purchase, plants

changed hands. In
plants,

box

— 13,608

dimes,

labels took transit. Satisfied,

but fidgetly curious,
his mail.

all!

could almost (not quite) draw us through
a ring

when we heard

We have
sor.

all this

of

it.

A

hoop, yes.

on the oath of the spon-

And sponsors don't exaggerate. About

results, that

think

it

is)

is.

If this weren't

enough (we

WOR's John Gambling

re-

cently persuaded 1700 listeners one day,

5000 one week, to enter

New York

and

Brooklyn Childs Restaurants, order

this sponsor

analyzed

meals, and add ten cents to every check for

Up popped letters from

33 states

coasters to lay glasses on.

But don't

get

including Texas, Michigan, Minnesota,

the idea that there's anything unusual

Oklahoma, Indiana, Virginia, Florida,

about

Kansas, Iowa, Missouri, Kentucky, South

ground, you'll

Carolina

Colorado, even!

of the seven states

To

say nothing

we guarantee. You

this. If

you've had your ear to the

know

that we've acquired

a national reputation for

topping the

paradox.

*Her e. anyway

WOR

-

New Proposal

to Audit Radio
Drafted for Joint Committee
28 Meeting

Consider $150,000 Survey;
Groups Fail to Agree on Acceptable System
Oct.

to

DISAGREEMENT

over a proposed
"yardstick" to measure listening
areas of stations, projected by its
technical subcommittee, developed
at the meeting of the Joint Committee on Radio Research in New
York Oct. 3, with the result that
another session has been scheduled
for Oct. 28. At that meeting, it is
expected, a revised proposal will

be offered. A special committee
representing the broadcaster, advertiser and agency groups was

named to draft the new plan.
As outlined by the technical

sub-

committee, the plan for measuring
listening areas, it is understood, involves personal interviews on a
county-sample basis of some 200,000 individuals, and would cost
about $150,000. The Association of
National Advertisers, through its
spokesman, President Paul B.
West, held a more detailed method
should be employed, entailing about
a half-million interviews and involving an expenditure of possibly
$500,000.

The

NAB

group, obviously at
odds over proposals of both advertisers and agencies, had entered
the meeting determined to reach
some sort of agreement designed
to approach the goal of establishing a permanent cooperative coverage bureau and of devising an acceptable method and was prepared
to forsake the whole proposition
unless an understanding was
reached. Only ten members of the
15-man committee, however, were
present, with the result that it was
decided to schedule the meeting for
later this month.

No Agreement on Formula

NAB

President Miller attended

Originally,

NBC

advanced

$20,-

000 toward the Joint Committee's
work, and CBS $10,000. In January, 1938, NBC and CBS each
committed themselves to $10,000
additional of which all but $5,000
is understood to have been paid.
Thus, some $45,000 has been spent,
excluding a special study on rural
listening habits financed by the
major networks at a cost of about
$15,000. This latter study, covering
some 100 counties over the country, will be considered for publication at the meeting later this
month, and among other things
will show farm audience, hours of
listening, product identity, age of
sets and similar data heretofore
unavailable.
Alternative Plan

The alternative plan

to be drafted for consideration at the Oct. 28
meeting is expected to vary con-

siderably from that proposed by
the technical subcommittee, of
which L. D. H. Weld, research dire c t o r of McCann-Erickson, is
chairman. Mr. Weld was not present due to illness which has kept
him away from his office for some
time.
Roughly, the subcommittee's plan
is understood to provide for about
100 interviews per county, as an
average. Listeners would be asked,
along with routine questions about
set ownership and age, the basic
question: "Please name the radio
stations that you and your family
regularly use for actually listening
to programs", both for day and
night reception.
On a percentage basis station
rankings in given listening areas
would then be computed. The the.

CANDIDATE TIPS
NAB Booklet Suggests How
To Use Broadcasts

HOW

tions.

and deliver a radio
speech is described by the NAB in
a booklet titled "Is Your Hat in
the Ring?" The publication is one
of a series under preparation deto write

signed to aid men in public life in
radio technique, methods and objectives. An educational handbook

already has been issued.

The new publication is designed
especially for the political broadcaster. The political section of the
Communications Act is quoted to
convey to the candidate that both
sides

must be presented. The

fore-

word, over the signature of Neville
Miller, NAB president, brings out
that the sole purpose of the booklet is to help men in public life
present their views convincingly by

radio.

ory was that a county would be included in the primary area when
the

number

of people

minimum or 15%
stations mentioned.

regularrepresented
of all of the

The

county

would be placed

in the secondary
area of the station if the percentage of mentions ranged between 5

and 15%.
This percentage data would not
be published or made available but
would simply be projected on maps
or listings which would show for
each station the counties construed
as within its primary and secondary areas, on a daytime and nighttime breakdown.
The subcommittee's plan also
proposed, it was learned, that the
individual interviews be supplemented by automatic recording devices for use in unusual cases
where other than normal condi-

might exist. The committee
favored the "audimeter" recording
device invented by Prof. Robert F.
Elder which was described in
Broadcasting, March 1, 1936.
This device, when attached to the
tions

meeting as the head of the
NAB group. At a meeting of the
NAB Research Committee earlier
in the day, Arthur B. Church,
chairman of the NAB Committee,
resigned that post in favor of Mr.
Miller, but remains as chairman of
the NAB's new research committee which will have seven, instead
of five members, and also remains
the

as a

member

of the Joint

The subcommittee

felt that per100 of these audimeters
should be available to it for these
other-than-normal counties, and
they could be shifted from county
to county to supplement the personal interviews.
Establishment of a permanent
cooperative bureau to carry on this
woi'k was suggested by the technical subcommittee. This organization would be headed by a managing director, who would have research specialists on his staff, with
headquarters presumably in New
York. Aside from the basic "yardstick" of determining listening
areas, the bureau also would carry on the studies relating to measuring of program popularity, listening habits, and actual signal
strength contours.

haps

Continuing Studies

who

ly listen to the station

a

receiver, records the actually listening of the owner by time of the
day and night, station, and actual
length of reception from given sta-

Upon completion of the listeningarea survey on a nationwide basis,
which would unquestionably mean
at least a year's work, the technical subcommittee's plan would be
to carry on that work continuousChanging of station facilities,
licensing of new stations, and other
recurring alterations in the coverage picture would entail new studly.

ies. Moreover, the committee felt
that the nationwide listening area
study, if agreed upon, should be
made on a county-by-county basis
at regular intervals of perhaps
several years.
The nationwide survey, under the
subcommittee's plan, would involve
only winter propagation and listening conditions, rather than summer. The three-month summer period could be covered in a separate
study.
Present at the Oct. 3 meeting
were Messrs. Miller
for the
and Church; J. O. Maland, WHO,

NAB

Roy Witmer, NBC
and John W.
Kai-ol, CBS market research director for H. K. Boice, who has reDes

signed as sales vice-president of
that network. Mr. Benson presidmembers present
ed. Other
were Dr. George Gallup, Young &
Rubicam Inc.; D. E. Robinson, Fed-

AAAA

eral Advertising Agency, and Fredexecutive
erick C. Gamble,
secretary. Mr. West was the only
member present. Other
members are M. H. Leister, Sun

AAAA

Commit-

Co.; Stuart Peabody, Borden
Co.; Dr. D. P. Smelser, Procter
Oil

&

Gamble, and Chester Lang, General

dent of American Association of
Advertising Agencies, serve as

Electric.

chairman of their respective groups
on the Joint Committee. Mr. Benson is general chairman of the joint

WHBB

apparently

WHBB,

is

group

that the advertiser

and agency members are demanding more from broadcasting as a
medium than they procure, through
the Audit Bureau of Circulations,
from newspapers and magazines.
The Joint Committee war launched
in 1934 and got under way in the
of 1935. Several exploratory
studies have been undertaken, but
there has never been any agreement
fall

on a formula.
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Sale Proposed

SALE of the stock in
Selma, Ala., a 100-watt outlet on

group.

NAB

ANA

ANA

tee. Mr. Miller's placement in the
chairmanship of the NAB group on
the Joint Committee was decided
upon since Mr. West, as ANA
president, and John Benson, presi-

The feeling of the

Moines;

sales vice-president

—

RED CROSS-RADIO Cooperation in future disasters was the basis of
a discussion Oct. 6 between Neville Miller, NAB president (left) and
Norman S. Davis, American Red Cross Chairman. The NAB and the Red
Cross are establishing a permanent plan to coordinate emergency service
by radio with relief activity, based on the experiences in the Ohio Valley
flood of 1937 and the New England hurricane of last month. During the
discussion, Mr. Davis expressed his thanks to the industry for "its unselfish and humanitarian work" and for its "most cordial cooperation
with the Red Cross workers in the New England disaster recently."
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1500 kc, to Bascom Hopson, operator of WJBY, Gadsden, and onetime lessee of WAPI, Birmingham,
is proposed in an application made
public by the FCC Oct. 3. Forty
shares each would be sold by S. A.
Cisler Jr., manager of KTHS, Hot
Springs, and part owner of WGRC,
New Albany, Ind.; H. A. Shuman,

KTHS commercial manager, and
G. W. Covington Jr., Montgomery
banker.
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Station

WIRE

INDIANAPOLIS
announces the appointment
of

THE KATZ AGENCY
as its exclusive

national representatives
effective

January

G|}9

first,

1939

:

Charleston Storm
Finds WCSC Busy

New

In

HIT
Tidal Wave

tions:

by Oct.

Active

WNAC WTIC WTAG
WCKY WJR KMBC KSTP WDAY
KFI KLZ WFBR WFAA WBAP
KTRH WFBM WHAS WREC
WSMB KOMO and KHQ. A short

WSYR WHEC WGR WBNS

But Station Keeps Active
RADIO'S service in times of catastrophe was demonstrated once more
when, after a tornado had struck
Charleston, S. C, Sept. 29, causing extensive loss of life and destruction of
Charleston,

Big Texaco Disc Series
Placed on 148 Stations
TEXAS Co., New York (Texaco),

Is

LUDEN'S,

Hitting Transmittei

Damage

Trick Twister Causes

England,

Reading, Pa. (menthol
cough drops), is using spot announcements on the following sta-

Luden's

WNLC WORST

program

news

is

broadcast

on

WHO,

Des Moines, three days
weekly, and weather reports are

property, WCSC,
WBT, Charlotte,

WENR, Chicago. Luden's
sponsoring three quarterhour programs per week on the
Make Believe Ballroom on WNEW,
New York. J. M. Mathes, New
York, is the agency handling the
given on

and

also

N. C, improvised facilities in the
stricken area and carried descriptions and relief messages to the
outside world.

The storm struck Charleston
shortly after 8 a. m. Thursday,
Sept. 29. Power to the
transmitting plant in Windermere
was cut off, with lines torn down
in three places.
few minutes
later the entire city had no power.
The only link outside the city was
secured when
reversed the

is

account.

WCSC

Five Stations Are Added
To World's Disc System
ADDITION of five stations to the

A

World Transcription System,

WCSC

regular NBC program circuit to
the AT&T repeating station at
Denmark, S. C, and used it as a
long-distance talking circuit.
Through this loop WCSC fed NBC
a pickup from the disaster scene,
along with a later pickup by WIS,
Columbia.

Day
transmitter was

Off For Almost a

The

WCSC

without power for 23% hours.
Lines were repaired in time to deliver power to the transmitter so
WCSC could sign on at 7 a. m.
Sept. 30. No damage was done to
the transmitter, which was out of
the direct path of the tornado.
claimed a scoop of six
hours on its first broadcast fed to
NBC, at 12:30 p. m. Sept. 29,

WCSC

carrying eyewitness descriptions,
interviews with victims, and a
statement by Gen. Charles P. Summerall, chairman of the Charleston

Chapter

of the
American Red
Cross. Next day
fed
a talk by
Administrator
Harry Hopkins describing the damage and rehabilitation plans, along
with a short statement from Mayor
Burnet R. Maybank. On Oct. 1, for
a South Carolina network,
originated a Red Cross appeal for
funds. Within 2V2 hours,
claims to have secured pledges of
$1,250.
WBT, Charlotte, sent a special
events crew, including Jim Beloungy, Dick Whitman, Charles
Crutchfield, Bill Bivens, and Bill
Mitcham, to Florence, S. C, where
they were met by state highway
patz-olmen who escorted them to
Charleston. Over a direct wire to
New York, the
crew fed pro-

WCSC

NBC

PWA

WCSC
WCSC

WBT

grams

to

CBS.

Avocado List
CALAVO GROWERS of

Califor-

Los Angeles (avocados) depending upon the market crop, has

nia,

Oct. 19 as starting date of a
four-week campaign on 7 CBS Paset

cific

Coast

stations

KARM, KOIN, KIRO,
KROY),

(KSFO,

KVI, KFPY,

using

Fletcher Wiley's
Housewives Protective League,
12:45-1
Wed.,
p. m. (PST). This
will be augmented in Southern California starting Oct. 17 by a fiveweekly participation in that program on KNX, Hollywood, only,
during the four weeks. The organization is now making up its list
and will use other stations and
types of programs as well, during

the campaign. Agency
Thomas, Los Angeles.
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Lord

&

rachain, bringing the
total number of affiliates to 36,
was announced Oct. 12 by World
Broadcasting System. The new affiliates, said A. J. Kendrick, World
vice-president in charge of Transcription System operations, are
dio's first

What

WNLC

Looked Like After

Holocaust

WORST hit of all New England
stations in the late September
flood and storm was WNLC, New
London, off the air three weeks
when its power lines went down.
Later the tower broke in the middle at the height of the tornado.
Engineer Neil Spencer barely
escaped from the transmitter building before a tidal wave inundated
it and washed out the front and
back walls. The network lines held
and WNLC supplied news via a
speaker in the lobby of the hotel

where its studios are located. Bob
Howell went on the air when a
WOR shortwave transmitter arrived, with Al Guiseppi, the city's
with
the
world.
contact
engineer,
Charles Singer,
obtained a converter from
and
was able to use DC
power from the hotel plant for
first

WOR

WNLC

WOR

emergency operation. Other New
England stations aided WNLC in
resuming service on an emergency
basis.

wax

WTIC, Hartford; WSFA, Montgomery; KOY, Phoenix, and the
Arizona Network, comprising
KOY, KGAR, Tucson, and KSUN,
Bisbee-Douglas, which will be offered as a group to advertisers desiring complete Arizona coverage.
WBS is now negotiating with

additional stations in a number of
cities, shooting for the goal of 75
outlets covering a like number of
foremost markets in the country.
was inaugurated Oct. 1 as a
means of making spot broadcasting available to advertisers and
agencies on a "package basis",
with flexible and centralized control the dominating features.

WTS

Beaumont Tries Quiz
BEAUMONT LABORATORIES,
St. Louis (Four Way cold tablets),
has started Four Way Questionnaire on WMAQ, Chicago. Heard

Mondays and Fridays, the program
an audience participation quiz,
placed by H. W. Kastor & Sons
Adv. Co., Chicago.

is

1 had signed 148 stations
of the United States and Canada
to carry the quarter-hour shows

produced during September by the

NBC

Transcription

Service,

thus

forming one of the largest dealer
cooperative campaigns on the air.
Forty-two states are covered in the
schedule of programs, broadcast
to three times weekly. The
campaign was planned by Buchanan & Co., New York. Station list

one

includes

WMFO KVOR KWYB KOY KCRJ
KGAR KSUN KGLU KUMA KTHS KLCN
KLRA WVCB KRM KVOE K H U B
KIEN KTRB KSRO KQW KERN KFSD
KFXM KVC KTKC KYOS KIUP KOA
KIDW KGHF KVOR KFKA WATR
WMBC WELI WMFJ KID KVXD WEBQ
WCLS WCBS WDZ WMBO WCAZ WLBC
WIND WOC WMT KGLO WKBB KMA
WIBW WREN KFH KSAL W P A D
WOMI KVOL WSAL WTBL WBAL
WMAS WHAI WHDF WJMS WBEO
KDAL KWNO WGOM WFOR WCOC
WGRM KWOS KGFW KGKY WOW
WSNJ KOB WMFF WNBZ WFAS
WESG WBIG WEED WAIR KLPM
KOVC WBNS KBIX KHBG WKY KFJI
KWOS KRNR KAST KMED KSLN
WMBS WKOK WAIM WOLS KGFX
KOBH KSOO KABR KWTN KRLD
KRGV KFRO KPRC KTSM KFPL WRLH
KIUN KDNT KSUB KSL WSYB WDEV
WQDM WTAR WBTM WLVA WCHV
KIT KVQ KVOS KELA KGY KXRO
KMO KOMO WJSV WCHS WSAZ WHIS
WPAR WBLK WCLO WIBU WSAU
KWYO KDFM KVRS CFCL CJIC.

ANA

Elects Officers

A. T. PREYER, vice-president of
Vick Chemical Co., New York, was
elected chairman of the board of
the Association of National Advertisers at the annual meeting held
Sept. 28-Oct. 1, at Hot Springs,
Va. Three vice-chairmen were
chosen: A. O. Buckingham, Cluett,

Peabody

&

Co.,

New

York; Ken-

neth Laird, Weco Products Co.,
Chicago, and D. P. Smelser, Procter & Gamble Co., Cincinnati. Paul
B. West was re-elected president
of the association, and H. W.
Roden, Johnson & Johnson, New
Brunswick, N. J., was elected treasurer. Directors named were: Northrop Clarey, Standard Oil Co.;
H. B. Thomas, Centaur Co., New
York; P. C. Handerson, B. F.
Goodrich Co., Akron, and Carleton
Healy, Hiram Walker Co., Detroit.

CP

to Debut Requires
10 Weeks in Anniston
WHAT is probably a record for
time elapsed between securing a
construction permit from the FCC
for a new station and going on the
air for full commercial operation,
will be achieved by the new
WHMA, Anniston, Ala., when it
starts full schedule operation Oct.
28. Harry M. Ayers, publisher of
the Anniston Star, was authorized
to construct the station in a grant

made Aug. 3,
Thus scarcely

effective

Aug.

13.

10 weeks will have
elapsed before the station goes on
the air.

Operating with 100 watts daytime on 1420 kc, the station's
transmitter and speech input equipment are being supplied bv Collins
and its 155-foot tower by Wincharger. Its staff will be headed
by John Pitts, formerly Southern
manager at Atlanta for World
Broadcasting System. J. G. Cobble,
recently with WROL, Knoxville, is
chief engineer, and Harold Russey,
formerly with WSIX, Nashville,
and WMFO, Decatur, Ala., is pro-

gram
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director.

A GOOD JOB

was done by WTHT, Hartford, during the September hurricane-flood emergency. Off the air only 45 minutes due to a broken feed
line, it stayed on the air throughout the emergency and devoted entire
facilities to flood bulletins practically continuously, carrying 30,000 of
them, feeding Mutual three programs and canceling all other programs.
Here are the emergency announcers, left to right: Fred Beiber, Ray
Markey, Bob Martineau and Walter Nelson, at the peak of the storm.
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Mutual's Plea for Extension
Of CKLW Attacked at Hearing
WJBK Contests Affiliation as Placing
Better Position Than Detroit Stations
APPLICATION

of

Mutual Broad-

with

concerned

Outlet

MBS

service

in

to

Canada and that "an exceptional

casting System for extension of its
authority to transmit programs

situation"

from and to CKLW, Windsor-Detroit, drew heavy fire from WJBK,

area since it was, in last analysis,
a matter of a Canadian station,

during a hearing
before Examiner Melvin
H. Dalberg. Appearing as intervenor with WJBK, represented by
Elmer Pratt, was WSAY, Rochester, N. Y., repiesented by Frank
proStollenwerck, although
fessed no concern with the DetroitWindsor situation except as MBS

outside the jurisdiction of the FCC,
engaging in direct competition with

Detroit

local,

3-4

Oct.

WSAY

programs

coming

CFRB,

CBL

to

and

CKLW

Montreal, through
might affect
business in the
Rochester area.
WJBK, alleging that
was
interested in maintaining itself as
an MBS outlet primarily to enhance its position as a Canadian
competitor in Detroit's "fourth
largest American market", produced subpoenaed documents and
witnesses purporting to show that
the Canadian station was resorting to "unfair trade practices" to
secure business on the American
side of the boundary.
Louis G. Caldwell, counsel for
MBS, objected generally to all testimony along this line, asserting
that
was no issue in the
case, that it was merely a question
of whether or not MBS should be
afforded the same privilege of Canadian outlets accorded CBS and

WSAY

CKLW

CKLW

NBC.
Mr. Caldwell was assisted by
Reed T. Rollo and Percy Russell.
Samuel Rogers, K. C, Toronto, audited the proceedings for CKLW.
Walter Johnson sat as FCC counsel at the hearing.

American

Cites Advantages

MBS

tions.

general manager
explained that
affiliation was important to the network not only because
was

Fred

Weber,

CKLW

MBS,

CKLW

the key to Canadian - American
broadcasts, necessary as a matter
of service and "prestige", but also
because
was the MBS outlet
in the important Detroit area. Mr.
Weber held that if the license were

Detroit

among

stations,

them

susceptible to close scrutiny by the FCC. Mr. Weber countered by pointing out that restrictive contracts of Montreal and Toronto stations limit
in Canis the key to
ada, and that
service both in that country
and the Detroit area.

CKLW

MBS

YEAR
tonio,

ago WOAI, San Angave to a startled

world news of its latest discovery a barking spider. In
subsequent mail Newscaster
Ken McClure received a purported specimen of such a

—

creature,

and for weeks re-

searched on his own to find
out whether or not the arachnid really barked. The spider
however, and
finally
died,
further study lagged. Recently Mr. McClure got another spider from Eagle Pass
and once more he is trying
to learn whether such an oddity does exist. Meantime he
is keeping his listeners informed on the progress of
his scientific research efforts.

MBS

Competitive Position

When Mr.
Weber

just

from

Pratt

how

MBS

asked

CKLW

would bene-

CKLW

CKLW

include alleged price-cutrebates, and cost-per-inquiry
or contingent rates. The practice of
of importing American talent for some of its programs also
was questioned.
R. D. Martin, consulting engineer, outlined the results of a field
intensity survey of
made in
1935, demonstrating Detroit coverage of the station. On cross-examination Mr. Martin qualified the
1935 findings by explaining that no
population study or complete cover-

CKLW

CKLW

survey

present

affiliation,

to

age

Mr.

pointing
to his previous general testimony
on network benefits and detriments,
Mr. Weber declared he was not
qualified to answer questions on
local situations. He analvzed the
MBS service used by CKLW, referring to a program log previously entered as an exhibit, pointing
to the relatively small amount of
commercial service carried during
the "typical" week.
has
originated for MBS an average of
only one program per month from
October 1937 to June 1938, he said.
Presenting the WJBK case, Mr.
Pratt explained that the Detroit
station was concerned only with
the question of whether or not the
MBS arrangement with
placed it in a more favorable competitive position with other stations
serving the Detroit area. He also
alluded to "certain evidences of
fraudulent practices", later amplifit

ting,

George Davis, Washington consulting engineer, opened the
case, presenting comparative coverage statistics of stations in the Detroit area, including WWJ, WJR,
and CKLW, and reviewing the network affiliations of Detroit sta-

of

the

in

WJBK,

fied

Weber

existed

was made with the

CKLW

antenna.

Scripps Gives Cost Data
In an attempt to show the increased costs of a United States
station over one in Canada, Mr.
Pratt called William J. Scripps,
general manager of WWJ, to the
stand. Mr. Scripps outlined costs
to
of personnel, talent, musicians, and various royalties and
licenses, including ASCAP fees. He
estimated also that
enjoys a
large listening audience within a
radius of 100 miles of Detroit, including Canadian territory, although he stated that coverage
maps circulated to advertisers and
agencies do not stress the Canadian
coverage. Since the majority of
listeners are on the American side, the Canadian coverage is
not any great factor in getting
business, he added.
B. G. Beveridge, advertising
manager of the Kelvinator factory
branch store in Detroit, told of a
cooperative advertising arrangement with Ned's Auto Supply, selling Kelvinator refrigerators, for
payment on a 50-50 basis for certain commercial programs on
CKLW. Mr. Pratt attempted to
show that rebates, allegedly disclosed in depositions filed in the
case, were made subsequently by
to Ned's Auto Supply, without the knowledge of the Kelvina-

WWJ

WWJ

WWJ

CKLW

tor firm.

Following up his efforts to estabunfair trade practices on the
part of CKLW, Mr. Pratt then
called M. W. Kempthorne, Detroit,
lish

CKLW

not renewed and MBS were deprived of its outlet in this rich commercial area, advertisers would resort to other media or the other
networks to obtain coverage in this
territory. He explained that when
originated a program for
MBS, it was fed directly to MBS
lines via the toll test board in Detroit, passed out on regular lines
on a round-robin of MBS stations,
including CKLW, and also transmitted to Canadian Broadcasting
Corp. through a working agreement, for distribution to other Ca-
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WJBK

was not

CHANGES

in the

CBS

Texas cov-

erage picture, through elimination
of two 100-watt outlets by Feb. 1
which now are also associated with
the Texas State Network and with
MBS, were announced Oct. 4 by
William P. Gittinger, CBS sales

manager.

On Oct. 15, KNOW, Austin 100watter, leaves the network, and by
the end of the year WACO, Waco,
is

expected to terminate

its

affil-

These stations, now owned
by Hearst Radio Inc., are both
under contract to be sold to two
Fort Worth oil men for $50,000
each, with Elliott Roosevelt, president of Texas State Network and
of Hearst Radio, expected to take
over their operation and management upon FCC approval of the
iation.

transfers.
Mr. Gittinger announced in his
letter that upon KNOW's departure
from CBS that KTSA, San Antonio, now sold in conjunction with
at $250 per evening hour,
returns to the base rate of $175
per evening hour, which it had before the stations were sold as a

KNOW

unit.

By

the end of the year, he added,
Dallas, plans to be in operation with a new 10,000-watt transmitter, "adding 25 to 40 miles to
the radius of its present primary
area, and increasing the efficiency
of its signal within that area by almost 50%". With that operation,
he added, the CBS affiliation with
will terminate as of Feb. 1.

KRLD,

WACO

treasurer of Essex Broadcasters
and
Corp. Inc., owners of
a subsidiary of Western Ontario
Broadcasting Co. Ltd., who produced books of the company. These
allegedly showed rate-cutting, contingent contracts and rebates.
Willard Lapp, Mr. Kempthorne's
predecessor as treasurer of Essex
Broadcasters, who left the employ
of the company this spring, was
questioned on relations between Essex Broadcasters and Western On-

CKLW

tario Broadcasting Co. He testified
in connection with alleged rebates
and rate-cutting.

Right to a Profit

To rebut this testimony Mr.
Caldwell called J. Fred Hopkins,
manager of WJBK, and confronted
him with a financial statement of
his station to show that WJBK was
enjoying a greater profit than other
locals in a similar situation, and
indicating that apparently
was not actually hurting WJBK's
business as much as alleged. Mr.
Pratt declared that this was no fit
standard, that WJBK was fighting
for its right to increased financial

CKLW

benefits.
J.

of

E.

Campeau, general manager
questioned by Mr.

CKLW, was

Caldwell on the procedure followed
in

CKLW

nadian stations.
Mr. Pratt said

CBS Eli in iia ting
Two Texas Locals
i

While War Pends

complying

regulations
is

He was

sively

Nate Tufts Jr., Ruthrauff & Ryan production director for Vox Pop;
Heagen Bayles, manager Ruthrauff & Ryan radio department; Parks
Johnson, announcer, and Graham McNamee, veteran NBC announcer.
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immigration
talent

imported to the Windsor stu-

dios.

AT OPENING of the new NBC-Red Vox Pop series for Penn Tobacco
Co.'s Kentucky Club pipe tobacco, this group of five was caught in the
lobby of the RCA Bldg. Left to right are Wally Butterworth, announcer;

with

when American

also questioned exten-

on the procedure of origi-

nating programs for CKLW in
America. Winding up the proceedings at a night session Oct. 4, L.
J.

DuMahaut,

CKLW

sales

man-

CKLW

ager, was questioned on
contracts with advertisers, particularly Philco and Snow Sales Co.
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hy voters today

—

What the American System

THE OLD DAYS,
INvoter
got his political facts from the rumor exthe grandfather of today's

perts

around the cracker barrel in the

as their

and

village store.

Today every man

were hard to find. Never could grandfather push
a button and tune in a radio discussion of both

take a
lic

service for

Prob-

all

broadcasting jobs makes

..

local or national.

or a Secretary of State, or a Senator from a neighState.

He never listened to an

bow

in the broadcasting business can

for his share in
all

performing

a real

America. For, the sum
it

pub-

total of

possible to give the

Nebraska farmer and the California housewife the
opportunity to be as close to national and interna-

ably grandfather never heard a President speak,

boring

Radio Networks

Broadcasting has done for Voters Today

of

Authoritative non-partisan sources of information

sides of a political issue.

of

English King

Washington.
they happen.

tional affairs as the alert resident of

By

French Minister. Foreign issues and even
most national issues were a closed book to most

by presenting both

of the electorate before the days of radio.

issue

or a

reporting events impartially

.

.

.

as

.

sides of every national or local

broadcasters are helping improve the nation.
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NEW YORK
RADIO
CITY,

RCA MANUFACTURING

CO., INC.

RADIOMARINE CORPORATION OF AMERICA
NATIONAL BROADCASTING COMPANY

know twice as much
gran
An

Informed Electorate

Makes

America!

for a Better

Thanks to the work of the men in broadcasting, the American democracy has
the opportunity to function better than
ever before in history.

You

broadcasters

keep voters informed ... on their

And

greatest of

all

.

.

.

you

give

toes.

them

the

opportunity to form intelligent opinions
based on unbiased
Since

its

facts.

inception the Radio Corpo-

America has been

ration of

a leader in

furthering this service to the public.

The

election returns reported over the

first

announcing the election of
Warren G. Harding. .were broadcast
by Station KDKA, now a station assoradio

.

.

.

.

ciated with National Broadcasting

Com-

pany. Last year there were 821 micro-

phone appearances

men

over

NBC

facilities of all

prominent statesnetworks. This year the
of

154 NBC stations are again

available to clarify issues

and

to present

the views of leading candidates to the
voters of our nation.

WORLD'S FIRST POLITICAL BROADCAST
Listen

to

2

d.

to

3

'Magic Key of R CA every Sunday,

NOVEMBER

'

the

'

m., E.

'

S. T.,

on

NBC

2,

1920

Blue Network.

AMERICA

This photograph shows an in-

1920. Second

teresting scene during world's

nouncer in

first

cast,

Station

KDKA

in

Pittsburgh sent out Harding

RCA COMxMUNICATIONS,
RCA INSTITUTES, INC.

INC.

which resembles primitive telephone transmitter. KDKA is

pre-scheduled radio broad-

when

Presidential election returns in

from right is anfront of microphone

'

now

an outstanding National

Broadcasting

Company

station.

;

Comparative Cost

Boylan Claimed by Death
Introduced Wattage Bill

Of Major Media

REP. JOHN J. BOYLAN, New
York Democrat who early in the

Shown by Survey

Congress introduced
the wattage tax bill proposing a
$1 to $3 tax per watt on broadcast
power, died in New York Oct. 5 at
the age of 68. He had been a member of Congress for 15 years and
was a member of the important
last session of

Basis of Data Used by CBS
In Comparison Is Outlined
AN ARTICLE was published by
Broadcasting Sept. 1 on the comparative cost of the three major
media. Based on data supplied by
the Columbia Broadcasting Sys-

House Appropriations Committee.
The wattage tax bill, written for
Congressman Boylan by George H.

it sought to establish the relative efficiency of newspapers, magazines and radio in terms of dollar

tem,

Payne, FCC commissioner, received
scant support in the last Congress.
In fact, Mr. Boylan himself evinced

cost per thousand families actually
reached by a sales message in each
of these media.
Wilder Breckenridge, of the Bureau of Advertising, American
Newspaper Publishers Association,

has pointed out that a statement
by Dr. George Gallup was misquoted
in that article. Lest any of its
readers feel that the Columbia
conclusions were based on invalid
data, Broadcasting has conferred
with CBS and obtained an explanation in further detail as to how
the basis for newspaper computations was determined.
The Sept. 1 article included this
statement: "Dr. Gallup, in his extensive studies of newspaper readership (see Editor & Publisher,
Feb. 8, 1930) has found that a
'better-than-average' half-page ad
will be read by only 10% of the
total circulation."

The statement by Dr. Gallup, to
which the above observation directed attention, actually reads as
follows: "We can say that a quarter-page advertisement for a higher priced automobile is good from
the point of view of layout and

copy when it is read by more than
7 per cent of the business and professional group; poor when it is
read by a smaller percentage."
Validity of Data
It
is
understandable that, in
view of the way in which the
Broadcasting analysis proceeded
from this point, the ANPA might
regard the final cost equations as
based on nothing more than a misquotation. Actually, however, CBS
researchers used a good deal of
other material to arrive at the final
cost-equation for newspapers, taking logical steps to work out the
answers.

And when this figure was arrived at, on the basis of the latest
available newspaper research data,
CBS checked its conclusions with
several
advertising
agency researchers before they were submitted to the client who originally requested them. In every case, opinion was unanimous that these figures were as valid as it was possible to make them
in the light of
present data.
In fact, Roy Durstine's address
before the
on April 27 last
is helpful in this connection. As
spokesman for the advertising
agency business, he described the
average resultfulness of newspaper
advertising thus: "... remember
that with radio we are talking
about sets tuned-in [italics Mr.
Durstine's], while research men
tell us that not more than 100 men
or 15% of a newspaper's readers
ever read the inside pages.
Space limitations, in the original
article, did not permit the clarification of each step involved, but
the facts are these:
Dr. Gallup, in his quoted state-

—

ANPA

(Continued on Page
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interest in it after placing it
in the hopper. It expired with the
little

adjournment of Congress.

Weco Using Ranger
WECO PRODUCTS Co., Chicago
(Dr. West's toothpaste and toothbrushes), on Oct. 31 will join the
list of companies sponsoring the

EDUCATIONAL

activities on the air occupied educators and radio
executives of four States who met Sept. 30 in Louisville as guests of
WHAS. Here are Allen Miller, director of University BroadcastingCouncil, Chicago; Franklin Dunham, educational director of NBC; Sterling Fisher, educational director of CBS; Dr. John W. Studebaker, U. S.
Commissioner of Education, all of whom discussed radio education.

Educational Radio Problems Discussed
As Four States Confer at Louisville
RADIO executives and educators
from Kentucky, Indiana, Tennessee
and Ohio met with Dr. John W.
Studebaker, U. S. Commissioner
of Education, Sept. 30 as guests of
Louisville, to discuss radio

WHAS,
an

educational medium. Dr.
Studebaker, who delivered the principal address of the conference,
was introduced by Barry Bingham,
president and publisher of the
Courier Journal and Times, and

as

owner of WHAS.
"The conviction

Chicago, made a "confession of
personal failures" in his efforts to
develop educational broadcasts.
"Let me point out," he said,
"some of the pitfalls which are apt
to entrap us. First of all, education, like the radio, needs to accept
three fundamental principles in its
radio endeavor. Those three principles are public interest, convenience and necessity. Success depends

upon keeping them

in

mind."

He

is upon us," said
Dr. Studebaker, "that this particular area of our life called radio
presents a striking illustration of
the need for preserving our characteristic American way of finding a

happy medium between two extremes. Our conference today offers
a welcome opportunity for the exchange of opinions in the interest
of mutual benefit and the develop-

ment of a general program for
benefit of the public as a whole.

Pooling of Effort

also indicted educational programs as often being too limited in
their appeal, and failing to vitalize
education for the public.
"Universities and schools sponsoring programs too often seek
publicity for themselves instead of
attempting to render public service,"
he asserted. "They should
realize that the desired publicity is
best obtained by serving to the best
interests of the public. Attempting
to sponsor too many programs, for

example, is a common fault. Quality
should be emphasized, not quantity."

"Education

new.
If they are to work together they
must find, and are finding a middle
ground on which cooperative effort
becomes effective. Each group is
learning much from the other. In
is old.

Radio

is

the final analysis, we must realize
that neither private nor public monopoly can serve the best ends.
There must be a pooling of our interests."

In opening the conference, Credo
Harris, director of
since its
establishment in 1922, explained
its purpose. He observed that attendance in classrooms may be compulsory, but such is not the case
with radio. We must contrive to attract and somehow hold our listeners. That is a situation which must
be taken account of in the preparation of our educational programs,
and it is our hope that this conference may develop something to
further 'that end."
Allen Miller, director of the University Broadcasting Council of
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WHAS

Mr. Miller proposed organization
by schools of associations on a
large scale to develop and promote
a

general

radio-educational

pro-

gram.

Lone Ranger program now heard
on 17 Mutual stations. The addi-

WEAN,
WKBW,

nesdays and Fridays, 7:30-9 p. m.
Walter Thompson Co., Chicago,
is the agency for Weco. The program originated under the sponJ.

sorship of the Gordon Baking Co.,
Detroit, on WXYZ, Detroit, with
the later addition of
and
WOR, and sponsors in all parts of
the country.

WGN

H.

R.

Crossfield,

Transylvania

College,

Lexington.

James H. Hewlett, Dean, Centre
Danville.
R. E. Olmsted,
ville, Ind.

College,

Evansville College, Evans-

Clarence M. Morgan, Indiana State Teachers College, Terre Haute, Ind.
Sembower, Indiana State Teachers
College, Terre Haute.
Harry Elder, Indiana State Teachers College, Terre Haute.
S. C. Carrison, Peabody College, Nashville.
Newton King, Asbury College, Wilmore,
Ky.
Lawrence Brewer, University of Kentucky,
Lexington.
Dick Smith, State of Ohio, Columbus.
Charles T. Morgan, Berea College, Berea,
Ky.

John

J.

R.

Sterritt,

Western

Kentucky

State

Teachers College, Bowling Green.
A. Moore, Western Kentucky State
Teachers College, Bowling Green.
H. L. Donovan, President, Eastern Kentucky State Teachers College, Richmond,
Ky.
R. R. Richards, Eastern Kentucky State
Teachers College, Richmond, Ken.
Henry C. Pepper, Georgetown College,
Georgetown, Ky.
W. W. Horton, Co. School Superintendent,
Owingsville, Ken.
Hugh Spalding, Superintendent of Marion
Co. Schools, Lebanon, Ken.
W. R. Carson Jr., Superintendent of
Ohio Co. Public Schools, Hartford, O.
H. A. Coeanougher, Supt. of Boyle County
Schools, Danville, Ky.
Arthur Fischer, Co. Supt., Washington Co.,
Earl

Ind.

Presenting the radio side of the
picture,
Sterling Fisher, educadirector of CBS, told of
work being done by the networks

J. Paxton, Ex-Co. Supt., Shelby Co.,
Ky.
Alex Jardine, Evansville Public Schools,

E.

Evansville, Ind.

tional

to promote
ing.

educational broadcast-

Outlining the ideal educational
radio program, Franklin Dunham,
educational director of NBC, listed
five essentials.

"Such a program," he said,
"should propose to increas
edge, provide training of skins, develop appreciation of life, increase
moral and spiritual values and
"

have

WAAB,

tional stations will be
Boston;
Providence, and
Buffalo, Mondays, Wed-

ability

to

make

the listener

think."

E. James, Co. Supt. of Schools, Scottsburg, Ind.
W. E. Wilson, Supt. Clark County Schools,
F.

Jeffersonville, Ind.
C. Adams, Co.
English, Ind.

Shelby

Supt.

of

Schools,

WSM, Nashville.
Powell Stamper, WSM, Nashville.
Lawrence Hager, WCMI, Owensboro, Ky.
George Russell, WGRC, New Albany, Ind.
Mendel Jones, WCKY, Covington, Ky.
Harry Stone,

Joseph Ries, WLW, Cincinnati.
Mrs. Ruth Lyons, WKRC, Cincinnati.

WGBF-WEOA, Evansville.
Mrs. Charlotte Falkner, WGRC, New Albany, Ind.
W. C. Swartlev, WOW-WGL, Fort Wayne,

Martin

Leich,

Ind.

Ind.

In attendance were:
Paul Garrett, Western Kentucky State
Teachers College, Bowling Green, Ken.
Elmer G. Sulzer, University of Kentucky,
Lexington.

M. Everson, WHKC, Columbus.
Larry Roller, United Broadcasting
C.

Co.,

Cleveland.

Horace Capps, WBOW, Terre Haute.
George Patterson, WAVE, Louisville.

Nathan Lord,
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SAN BERNARDINO

THE STATE

$122,141,994 worth of

New

Cars and Trucks^

59,260,000 worth of Gasoline and Oil

41,114,644 worth of Milk
23,985,200 worth of Canned Goods

23,333,377 worth of Bread

THE STATE^pF
of the

9 Southern

is

comprised

Calif ornia\ Counties

For your share of
business,

KFI

remember

15,164,728 worth of Tires and Accessories

It

13,902,347 worth of Drugs

I

12,197,716 worth of Used Cars

£
and) Trucks

10,487.319 worth of Coffee

this

9,884,636 worthy of Electric\Refrige'rvators

—

9,023,290 worth of Ra<

The Best Buy

Is

5,954,346 worth of Cosmetics
.

.

2,990,000 worth of Electric
2,073,242 worth of

Washing Machines

Vacuum Cleaners

Total purchases of $35f ,512,839 for the above items

based on

U. S.

Department of Commerce

figures

1

KFI

NBC RED NETWORK
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•
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Libel Suit Called

Free Speech Blow
Rosenbaum Answers Action by
Annenberg Against WFIL
ACTION of M. L. Annenberg,
publisher of the Philadelphia Inquirer and also of Radio Guide, in
filing six libel suits following a
speech by Senator Joseph Guffey,
(D-Pa.) broadcast by WFIL, Philadelphia on Oct. 6, was described
as a threat to free speech by Samuel R. Rosenbaum, president
of

WFIL. Mr. Annenberg on

Oct.

7

Philadelphia
Common Pleas Court against Senator Guffey; the Philadelphia Record and its publisher, J. David
Stern; Albert M. Greenfield, Philadelphia real estate man, banker,
filed

suits

civil

in

'

and prominent Democrat; WFIL,
and Mr. Rosenbaum, who is also
vice-president

the

of

Greenfield

companies.

PROBLEMS

of radio were turned over and exposed to
met Oct. 4 in
the 1st District
Yankee Boston studios. In first row (seated, 1 to r)
are John A. Holman, WBZ, Boston; Neville Miller,
president of NAB; John Shepard 3d, Yankee and
Colonial president, director 1st District; Gerald Slattery, WCOP, Boston, also WNBC, New Britain and

NAB

discussion as

Morency, WTIC, Hartford; standing, William Haase,
Hartford; Mr. Eger, of WQDM, St. Albans,
Vt.; Ed Lord, WLNH, Laconia, N. H.; Quincy A.

WDRC,

Brackett, WSPR, Springfield; G. F. Kelly, WCSH,
Portland; E. J. Morey, WNLC, New London; Harold
E. Fellows, WEEI, Boston; E. E. Hill, WORC, Worcester; C. G. Delaney, WTHT, Hartford; H. J. Wilson,

WELI, New Haven; Miss Bertha Bannon, WDEV,

WHEB,

Waterbury,

ton; A. S. Moffatt,
Springfield; Richard E.
Bates,
Portland; Gerald Harrison, WLLH,
Lowell; and R. W. Hodgkins,
Portland.

Vt.; second row, G. S. Wasser,
Albans, Vt.; William T. Welsh,

WQDM,

WSAR,

St.

River; H. William Koster,

WPRO,

Fall

Providence; Paul

Portsmouth; Bernard Howe,

WGAN,

WMAS,

WCOU,

a demand for proper
dealing between radio and labor,
and urging a united front for radio as an industry, Neville Miller,
President of the
delivered
the keynote speech at the regional
meeting held for New England
broadcasters at the studios of the

NAB

Network Oct. 4. John
Shepard 3d, president of Yankee
and Colonial networks and NAB
director of New England presided,
and with Mr. Miller discussed diffi-

Yankee

culties confronting the industry at

the present time and offered suggestions as to the proper remedy.
Mr. Miller pointed out specifically the importance of radio standing together as an industry and
emphasized the need for free
speech.
"I

believe

that

We

must have proper dealing with organized labor. We must have proper dealing in every respect as far
as the Copyright Act is concerned
and we must find out immediately

where we stand with ASCAP.
Definite Policy

Needed

"We must have proper dealing
with other agencies in the field
such as newspapers, and all of
these problems must be solved by
radio as an industry. I, personally,
feel that the newspapers do not
know their own positions in regard
to radio. Many of them are envious, feeling that radio has taken
away some of their advertising,

when

the truth of the matter is
that radio has made more adver-

tising.

"Radio

must

have

policy and

it

the

Page 34

•

is

to develop this policy, with
the aid of its members."
Later, going into the ASCAP
situation, President Miller was out-

spoken

in

his

demand

to

know

where radio stands as far as the
matter is concerned. "We must
find out," he said, "just where radio stands with ASCAP and we
must do it now so that in two
years radio, if necessary, can be
prepared to take care of itself. If
we wait on this matter we will be
too late for we must have time to
make our own preparations if negotiations with ASCAP which are
to come in the future, should fail.
Let us find out just where radio
stands now with ASCAP, and if
necessary, let us prepare to fight."
Political

Regulations

radio

stations
underestimate their great value,"
he said. "These stations are the
most potent factor in the world
today for good or evil, and the
owners of our radio stations must
fight for the right to do their job
in the way it should be done.

A

NAB

a definite
plan of the

After a brief outline of the social, economic and industrial accomplishments of radio, President
Miller brought up the matter of
broadcasting, voicing a
demand for the necessity of
changes in the regulations of such
broadcasting. "They are trying to
make laws which are only applicable to newspapers also apply to
radio in this regard," he said. "But
newspapers do not have to give
equal space to all candidates for

political

political office. Radio is restricted
in this regard and it cannot censor. As far as cutting off a political
speaker who might deviate
from his original manuscript, even

such a manuscript had been read
over in advance by the station,
they would be expecting radio engineers to assume the role of
lawyers. This cannot be accepted
as radio engineers are not supposed to know slander."
Upon completion of his talk,
both President Miller and Mr.
Shepard, opened the meeting to
questions and went into the various problems of the industry as
voiced by those present.
if

October 15, 1938

ALTHOUGH

Greenfield was named in connection
with a speech made Sept. 21.

baum commented

Outlet

ly basic to

on or about Oct. 24, with John
Fahnline as general manager. Mr.
Fahnline is one of the stockholders
in the Sharon Herald, which controls the station. The newspaper's
interests will be represented by A.
W. McDowell, publisher.
The new station will use Western Electric equipment throughout,
with a 250-foot Blaw-Knox radia-

AMP

UP news service and
transcription library have been
ordered. Studios will be maintained
both in Sharon and nearby Farrell.
tor.

Paul

Gamble, formerly with
Youngstown, has been ap-

WKBN,
pointed

program

Van Sweringen,

director; J. T.
also formerly with

WKBN,

commercial manager; A.
Heck, formerly with WMMN,
Fairmount, W. Va., chief engineer;
John C. MacDonald, formerly with
WLEU, Erie, and KFRO, Longview, Tex., chief announcer.
C.

A

resolution

was passed that

at

the next formal meeting to be held
in this area next spring,
only
members of the
be permitted
to attend. This came after Mr.

NAB

Shepard had urged

all

Censorship Dangers

Debut

is

stations,

not already enrolled as members
of the Association, to affiliate. At
the beginning of the meeting and
prior to President Miller's address,
Mr. Shepard made a brief explanation of the Wages and Hours bill,
calling its attention to those present, and voiced his opinion against
free space for the moving picture
industry in radio programs, citing
as one of his reasons the recent one
million dollar allocation for advertising, made by the motion picture
industry, which was confined solely
to the newspapers with no provision of any kind for radio.

and pub-

lished the following morning by
Mr.
the Philadelphia Record.

Referring to the

not yet
complete, the new WPIC, Sharon,
Pa., authorized last April by the
FCC to operate with 250 watts daytime on 780 kc, will go on the air
staff

its

WFIL

was broadcast by

WGAN,

Prompt Action on Copyright Advocated WPIC Ready for
By Miller at New England NAB Session As Sharon, Pa.,
VOICING

Lewis-

The suit grew out of Senator
Guffey's speech, in which he coupled
criticism of Mr. Annenberg with
an attack on the Republican State
organization and ticket. The speech

"Freedom

suit,

Mr. Rosen-

Oct. 7:

of speech

American

is

absolute-

liberty.

The

station has offered Mr. Annenberg
an opportunity to present views
opposite to those expressed by Senator Guffey and will be glad to
place its facilities at Mr. Annenberg's disposal on the same terms.
"We were asked last night either
to eliminate portions of the speech
or forbid its delivery. It is not only
against the law but also against
American democratic principles for
a radio station to attempt to censor a political speech or the expression of political thought. As for

suppressing the speech because it
was alleged to be libellous, we believe it is throwing an unfair burden on a radio station to expect it,
in the last few minutes before a
speech is delivered, to pre- judge the
manuscript of a speaker as reputable as a senator of the United
States. It is for the courts to say.
"If this action can succeed, every
radio station will be subject to intimidation by the threat of such

proceedings, and the free expression of political views in this country will be reduced and destroyed."

Nestle's Novel Test
LAMONT, CORLISS & Co., New
York

(Nestle's chocolate), secured
information on the audience acceptance of its new Quite

advance

by Accident program by presenting
before an audience of 1,000 people who were told that it was a
new program and asked for their
reactions. When 84.6% of the spectators agreed the program was a
good one and they would like to
hear it regularly, the sponsor decided it was ready for the air,
starting on two NBC-Red stations
(WEAF, WMAQ) on Oct. 4. Program is a dramatic show, illustrating how missing a train, taking a wrong turn or a similar
minor accident may change an enit

tire life.

&

BROADCASTING

Agency

Legler,

•

New

is Cecil,

Warwick

York.

Broadcast Advertising

*

5

unlimited stations in towns 10,000
25,000, and 55.47c in towns
under 10,000; 32.97c and 37.97c respectively for day-time stations lo-

to

This Broadcasting Business
* No.

cated in the same size communi72.07c for part-time regional
stations in towns of 10,000 to 25,000, and 48.67c for communities
less than that size. This confirms
the use of these stations by national advertisers as a means of reaching rural areas, which was suggested in the article dealing with
average station revenues.
11. Clear channel stations as a
group account for 49.8% of total
network business, 52.27- of national and regional non-network volume and 19.47c of local business.
The regional stations represent
48.07c of network volume, 44.2%
of national and regional non-network advertising and 61.57c of
local business. The proportion of
total radio advert, sing of different
kinds broadcast over local stations
is
as follows: national network,
national and regional non2.27c

^Geographical Distribution of Radio
Network, Spot and Local Business

By Kinds

ties;

of Stations

By DR. HERMAN S. HETTINGER, Ph.D.
Wharton School of Finance and Commerce
University of Pennsylvania

DOES
a

your station secure as large
percentage of network or na-

and regional non-network
business as does the average station of your class, or are you particularly strong in some other category of business ? The accompanying tables and analysis of data collected recently by the FCC will enable you to check your performance in this respect.
Important conclusions which may
be drawn from this information
are as follows:
1. The average clear-channel
station gets 37% of its business
from networks, 41% from national
and regional non-network and 22%
tional

from local advertisers. The network proportion of business has
risen from 33 % in 1935, while the
local percentage has dropped from
28% in the same year.
Regional

2.

stations

ness is more important on unlimited time clear-channel stations
situated in cities of 1,000,000 population and over than anywhere else.
This is due to the problem of covering huge metropolitan areas.
8. Regional stations in cities of
250,000 to 1,000,000 population enjoy the largest average percentage
of network advertising
35.5%.
9. Other than in cities over 1,000,000 population
(50.67c), the
percentage of local business on unlimited regional stations increases
as the size of the town grows
smaller.
10. A large portion of the business of regional stations in towns
under 25,000 population is national
or regional in origin: 31.77c for

—

KWOS,

daytime

100-watt

local

in

Jefferson City, Mo., on Oct. 4 was
authorized by the FCC to go to full
time with 100 watts night and 250
day, effective Oct. 14.

Cincinnati drug store chain, on
Oct. 10 started Dow's Daily Express, a full-hour early morning
program, for 26 weeks on WSAI,
Cincinnati. The program, featuring Ray and Kay, conductor and
hostess on a mythical streamlined
commuters' train, and recorded
music, is booked daily except Sunday, 7:30-8:30 a. m. (EST).
Ray and Kay make personal appearances at all the Dow neighborhood stores during the 26
weeks, interviewing customers,
managers and chief pharmacists.
Each week's six programs will concentrate on stores in a single residential community. All the interviews are recorded, and the best
six are broadcast the following
week, one a day. Interviewed persons are given merchandise orders
at Dow stores. Time, temperature,
and weather announcements are
also carried on the program.

CKTB,

St.

Catharines,

Out.,

claims

one of the youngest news commentators on the air
19-year-old Norman
Marshall, of Welland, Ont., who conduets Behind the News daily.

—

PROPORTION OF 1937 TIME SALES

affiliated

national networks secure
of their business from these
organizations, 26% from national
spot advertisers, and 43% from
local sponsors. There has been a
slight increase in the proportion of
national spot business and a cor-

;

network, 3.37c and local 19.17c

Cincinnati Drug Chain
Starts Series on WSAI
DOW DRUG Co., operators of a

By Type

with

of Origin on Various Classes of Stations'

31%

responding decrease in local vol-

ume

since 1935.

Class of
Station

NETWORKS

National

Network

Network

one-sixth of their business from national and regional advertisers and
the remainder from local sponsors.
The national percentage has increased slightly since 1935.
4. Local stations affiliated with
networks got 17% of their business from this source in 1937 as
compared to nearly 25% in 1935.
This drop was due to the affiliation
of an increased number of local
stations located in secondary markets not of basic interest to the

and over
Part-time
5-25 kw. Unlimited
5-25 kw. Part-time

National non-network
advertising on these stations accounted for about one-eighth of the
volume in both years, while the
local percentage rose from 63% in
1935 to 70.9% in 1937.
stations not affiliated
5. Local
with networks get 91% of their
business from local advertisers.

High-powered

regional

Regional
Unlimited
Part-time
Day time
Local
Unlimited
Part-time
Day time

Local
NonNetwork

little

change

38.4%

40.7%

20.9%

38.4%

40.7%

20.9%

28.0%
38.8%
16.9%
31.2%

61.9%
33.1%
35.2%
30.2%

10.1%
28.1%
47.9%
39.6%

28.0%
38.8%
16.9%
31.2%

61.9%
33.1%
35.2%
30.27c

10.1%
29.1%
47.9%
39.6%

29.3%
10.0%
2.0%

25

6%

31.9%
21.7%
8.6%

25.9%
27.0%
30.7%

42.2%
51.3%
60.7%

13.4%
1.9%
5.5%

25.4%
18.3%
7.9%

61.2%
79.8%
86.6%

16.6%
27.5%

12.4%
5.8%

71.0%
66.7%

6.8%
0.2%

5.4%
14.0%

89.8%
85.8%

7.6%
3.1%
3.4%

Network
2
(

)

NonLocal
Network

in this

respect since 1935.
6. Unlimited
regional
stations
are the only ones affiliated with regional networks which enjoy any
important volume of national busi-

1%

45

17.4%
21.8%

72.6%
76.2%

10.0%
7.5%
2.1%

82.4%
89.4%
94.5%

1

1

By Type

CLEAR CHANNEL
Unt.
1,000,000

Part-time

HIGH-POWER
REGIONAL
Unl.

National non-network
Local

36.4%
37.1%
26.5%

37.8%
47.9%
14.3%

Network
National non-network
Local

44.7%
38.4%
16.9%

28.4%
36.4%
35.2%

29.7%
32.4%
37.9%

90.6%
93.1%

8%

35.9%
25.3%
38.8%

LOCAL

25

9%

23.5%
50.6%

Limited

Unl.

& Day

Parttime

0.2%
15.1%
84.7%

8.8%
12.1%
79.1%

0.2%
6.1%
93.7%

3.8%
15.3%
80.9%

6.5%
21.8%
71.7%

10.1%
9.5%
80.4%

14.4%

29.1%
70.9%

28

12.4%
13.7%
73.9%

Day

Parttime

"5.6%

94.4%

35

5%

26.4%
38.1%

6.1%
93.9%

1.4%
0.6%
98.0%

100,000-250,000

31.5%
53

3%

15.2%

17

43.8%
38.4%

29.4%
25

0%

45.6%

3%

67.3%

1.1%
17.1%
81.8%

50,000-100.000

Network
National non-network
Local

35.3%
42.3%
22.4%

24.4%

to

9%

1o

49.7%

to

25

12.97c
8.47c
78.77o

25,000-50,000

Network

NAB

9.1%
5.6%

250.000-1,000,000

National non-network
Local

FCC

0.3%
1.3%

REGIONAL
Unl.

and over

Network

Network

based on data compiled by the
for that year and showing trends since
the 1935 survey of the Department of
Commerce. The writer, radio's first
economist, is former director of research of the
and the author of
several volumes dealing with broadcast economics.

85.9%
90.6%
80.0%

of Origin for Various Classes of Stations In
Communities of Different Sizes'

7. Size of town has little influence upon the percentage of national
business on clear-channel
stations, though it naturally affects average revenues. Local busi-

of a series of analyses of
broadcast operating statistics for 1937,

13.4%
9.4%
19.5%

PERCENTAGE OF 1937 TIME SALES

ness.

Fourth

0.5%

0.7%
"

1
Only stations with total net sales of $25,000 and over are included here, data being restricted to this group. This group,
however, includes the vast majority of rad.o revenue.
2
Evidently payment for hardh- g programs on informal network arrangements or for special broadcasts with regard to which the
station has been added temporarily to a regular network.

advertisers.

•

Network

50 kw. and over

3. Regional stations not affiliated
with networks get approximately

Page 36

National

National

NonLocal
Network

Clear Channel

Unlimited

•

WITH REGIONAL
NETWORKS ONLY

National

NonLocal
Network

NOT ON ANY
NETWORK

AFFILIATED

1

50 kw.

Regional Business

There has been

AFFIL ATFD
WITH NATIONAL

ALL STATIONS

National
Local

non-network

3.2%

19.4%
20.7%
59.9%

10.2%
36.3%
53.5%

12.2%
19.5%
68.3%

22.9%
87.1%

21.17c
50 97c
28.07o

2.17o
12.0%,

5.37o

85.9%

94.7%

8.3%
47.1%
44.6%

37.2%
62.87

15.7%,
32.97c
51.47o

2.17c
92.17o

7.87c
11.77c
70.37c

5.7%,

91.17o

14.1%,
6.07c
79.97c

10,000-25,000

Network
National non-network
Local
Less than 10,000

Network
National
Local
1

non-network

Only stations with net sales of $25,000 and over are included.
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6.57c
93.57c

1.87<p

100.0%,

These, however, comprise the vast majority of station revenues.

BROADCASTING

•

Broadcast Advertising

IW

CAUDA

CANADA'S

OWN NATIONAL NETWORK
Serving The Dominion

From Sea-To-Sea
Owned by

the people of Canada

service of these people

.

.

.

.
dedicated to the
the Canadian Broadcasting
.

.

Corporation National Network provides a complete, intensive and friendly coverage of the radio homes of Canada, both English and French. With its organizing of the
Dominion into five regional systems
linked up with
privately owned stations
it has given Canada its first
.

.

.

.

In the short space of two years the

CBC

has established

a notable record for fine sustaining and commercial

programs on

its

national network service. Advertisers

everywhere have been quick to appreciate the unique

and increasing value of an individual, national network

.

which, in addition to

its

own

fine

programs, enjoys such

.

relations in exchange

programs established with

truly national

happy

structure

Broadcasting Systems of other Nations, notably the great

network and the resulting moderate rate
and perfected facilities have brought enduring
benefit both to advertisers and the listening public.

networks of the United

States.

CANADIAN BROADCASTING CORPORATION
Hayter Street
Toronto
1

BROADCASTING

COMMERCIAL DEPARTMENT

•

Broadcast Advertising

1231 Ste. Catherine

St.,

West

Montreal
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N

WOKO

.

.

WGST

.

.

WBAL

.

.

Albany
.

Atlanta

Baltimore

WGR-WKBW
WCKY

*WTIC
KMBC
*KLRA

Kansas City

KH J

Los Angeles

Buffalo

WHK-WCLE

Cleveland

WREC
WIOD

WHKC

Columbus

WISN

.

WIS

KGKO

.

Cincinnati

.

.

.

.

.

.

.

Columbia,

S. C.

Little

Rock

Memphis
.

.

*WSFA.

.

.

.

.

WLAC

Worth -Dallas

Ft.

Hartford

.

.

Miami

Milwaukee

Montgomery
Nashville

Newest members of the Gold Group.

World Transcription System proudly publishes its fast-growing list of
stations comprising the Gold Group — a new step in radio, a new

medium

for advertisers.

tested for sales ability. In building this
These are tested stations
years' experience working with stations
the
benefit
of
nine
new System, World has
throughout the country in the handling of transcription campaigns. Therefore,
World has picked stations by their history of aggressive, independent merchandis.

.

.

ing of accounts ... by their sales records.

The new World Transcription System thus brings together the strongest possible
known to be "producers." Experienced advertisers who have
group of stations
through
the first flush of radio glamour and now demand measlong since passed
.

.

.

urable results for their radio dollars will welcome the Gold Group.

Both national and regional advertisers who heretofore have found no radio coverage pattern to fit their markets, may now buy flexible transcription campaigns on a

A!
5V

KOMA

.

•

•

WCAU

.

•

•

KOY

.

City

KDYL

Philadelphia

Phoenix

KTSA
KGB

Tucson

Oklahoma

.

.

.

.

.

.

.

.

.

.

.

KFRC

.

.

.

KDB

...

Salt

Lake City

|

ARIZONA
KGAR
NETWORK^

KSUN Bisbee-Douglas

WCAE
KOIN

.

WRYA.

WHAM

.

Pittsburgh

KIRO

.

.

.

.

Portland, Ore.

KWK

.

.

.

.

Richmond,
Rochester,

.

Va.

IS. Y.

KHQ-KGA
WFBL
.

.

.

San Francisco

.

Santa Barbara

.

.

Spokane

.

Additional stations are being added regularly to complete the major market
coverage of the United States.

OF THE

group

basis, with mechanical costs absorbed in whole or in part. In other words,
World Transcription System offers all the desirable features of Selective Broadcasting combined with the efficiency, control and economy of network broadcasting
.

truly a great

ILD

UPTION

.

.

new step in radio.

and their agencies are invited to ask about the many sales advantages
and budget savings now available through the Gold Group. Address World Broadcasting System, 711 Fifth Avenue, New York City, N. Y.

Advertisers

SYSTEM
WORLD BROADCASTING
NEW
ATLANTA

•

CHICAGO

World's

•

vertical -cut

YORK

•

HOLLYWOOD

transcriptions

ac-

Range

•

SAN FRANCISCO

quality, because only

•

WASHINGTON

World

re-

70%

of all sponsored radio re-

cords on Western Electric equipment, by

cording. Only

World delivers true Wide

the Western Electric Wide
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Range method.

—

—
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on the constructive side up to now and the
record has a strong stench. It may even be
necessary for Congress to start from scratch
again, unless a miracle occurs in the interim.
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it
IT
seems twenty) that the movement was launched
for a cooperative bureau to audit station coverage and audience. A Joint Committee on
Radio Research was set up to find a "yardstick" acceptable to stations, advertisers and
their agencies which would give to the buyers
of radio time data supposedly comparable to
that supplied on an audited basis by the print-

ed media.

At first we were enthusiastic. Broadcasters,
primarily the networks, agreed to foot the
preliminary bill, so that a formula might be
devised. Then the stations, by the subscription method, were to carry on, under the aegis
of a committee equally representative of the
broadcasters, adverthree groups affected
tisers and agencies. Time was going to be
bought scientifically no more pig-in-the-poke

—

—

stuff.

after four years,

casters,

except

little

controversy.

has been acLike broad-

we have become somewhat weary

of

the whole thing.

According to the records, about $50,000
of it supplied by the networks up to this
time has been spent by the Joint Commitall

—

tee, equally representative of the

Association

paper or magazine to ascertain just how many
people read each column.
We have always held that a clearing house
for basic statistical data for the industry
would be desirable. But advertisers (and their
agencies) know now after a dozen years of
experience, that radio properly used for most
products pulls better for the dollar spent than

any other competitive medium.

the goal of that "yardstick".

cally all particulars never

of listeners,

to

cost about

$150,000.

But the ANA, through its president, Paul B.
West, felt this was hardly adequate
that
there should be some 500,000 "personal interviews" for the country. The cost would be
about $300,000 maybe more. And the broadcasters, of course, would foot the bill.

—

—

All of which indicates that the advertiser
(and his agency) is asking far more of radio
than he gets from competitive media. It appears the data being sought by the time-buyers would cover measuring of average audience for each 15-minute period of the day and
night.

That would be
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like

asking the news-
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don't

"No administrative government agency is
wise enough to be entrusted ivith power to
determine what people shall hear. Freedom of
radio is almost if not quite as important as
freedom of the press. If either is curtailed, our
political and religious liberties are imperiled
* * *."
From report of Federal Council of
Churches of Christ in America.

THE UTTER

The Joint Committee of Fifteen met in New
York Oct. 3. A plan to determine listening
areas was projected by the so-called technical
subcommittee. It proposed some 200,000 interviews by counties to ascertain station

They

need further proof than results. And that
statement is backed by the budget histories
of such accounts as Procter & Gamble and
General Mills, among others. They know what
radio does. That's why they are spending the
bulk of their budgets for radio, using networks, transcriptions and spot. They know
the cost per impression. It appears they just
aren't telling, because they probably feel their
competitors should learn for themselves.
The Joint Committee meets again in New
York Oct. 28. Broadcasters are willing to
work out an equitable arrangement whereby
they would provide data comparable to newspaper and magazine circulation figures, and
pay the overhead. But they shouldn't be asked
to do more. After all, it is fine for time-buyers to talk about pigs in a poke, but they
should not be too "piggy" about it.

American Association of Advertising Agencies and the NAB.
Receiving set figures by counties have been
projected for 1936 and 1938, and admittedly
are valuable. A farm survey, as yet unpublished, was made last year at an extra cost
of $15,000, again financed by the networks.
But these are mere byproducts, and far from

of National Advertisers, the

choices

—

all

it in the
are in point.

program violaand setting them for hearing hearings

citations of stations for alleged
tions,

—

which apparently never are held.

WTCN

&

Now,

"Brooklyn cases"

Then, of course, there are the helter skelter

Advertising

360 N. Michigan Ave., Telephone - CENtral 4115 • paul brines
6331 Hollywood Blvd., Telephone GLadstone 7353 • david h. glickman

Pigs
Pigs, Pokes
WAS just about four years ago (though

complished

of asking the court to reverse

so-called

CHICAGO OFFICE:

HOLLYWOOD OFFICE:

Everyone in radio, and all who read the
newspapers (thanks to the publicity penchants
of certain members) know of the recent FCC
eruptions. The citation of WTCN for hearing
because of the Beyond the Horizon broadcast;
the complaint of a group within the Commission because of a letter on personnel to the
Civil Service Commission; the confession of
error by the FCC in taking the unprecedented

Forlorn Hope
futility of the

FCC

was more apparent.
torn with internal bickerings, guilty of
slapstick regulatory tactics and withal, would
be Washington's biggest official laugh were
the situation not so serious.
Just a year ago Chairman Frank R. McNinch was personally selected by the President
to "clean up the mess". But he wasn't even
given time to acquaint himself with personnel
or procedure before the sniping began from
within. Lately Mr.

McNinch has been

his office.

And he

certainly

ill

and

must be

more than mentally fatigued over the shape
of things.

When

He has

daily

newspaper

articles

and

editorials,

and

the cat-calls of censorship broke into type, it
voted to "reconsider".
still doesn't have
its regular license renewal, for it was passed
over to give all members opportunity to
"study" the matter.

WTCN

We are at a loss to find a reason for all the
tumult on the part of a couple of commissioners about Mr. McNinch's letter to the Civil
Service Commission seeking to exempt lawyers,
examiners and certain other employes from
requirements. Practically all other
are told, are on the same footing.
Individual commissioners have moaned about
the need for legal talent. But even if this
move would make it easy for Mr. McNinch to
"purge" these divisions, there certainly appears to be ample ground. The succession of
court reverses which the FCC has suffered,
capped by the confession of error in the Brooklyn cases, do not appear to shower its lawyers
with glory.
civil service

we

agencies,

way

in which the conthrough a legislative
house-cleaning a new law. Broadcasting and
the common carrier services do not seem to
mix in a regulatory way. The commissioners
all go for the more glamorous broadcasting
and largely forsake the very important telephone and telegraph duties particularly the
latter, where two companies are grasping for
economic deliverance.
An investigation at the next session is in-

Apparently the only

dition can be rectified is

—

—

in practi-

It is

away from

In the
case five members present
voted unanimously to set the station down for
hearing because of a lone listener complaint
alleging use of profanity in Eugene O'Neill's
Pulitzer prize-winning play. And all other network stations that carried it were to be cited,
too. Afterward, one member decided to dissent.
But when the Commission was ridiculed in

tried hard.

the President handed Mr. McNinch
the "hottest spot" in Washington, he told him
to adjust things if he could. We assume that
if he finds the task impossible, Mr. McNinch
proposes to say so. A session of Congress is
around the corner. The FCC has little to show

And from the way things
be requested. At the moment,
we incline to the view that broadcasting and
related radio functions should be delegated to
evitable,

we

look now,

it

believe.

may

an agency under one-man control. That man,
Comptroller General, should be named
for a long-term perhaps 10 years, and with
sufficient pay to remove him from the political
sphere. The law should be changed to permit
a broad appeal to a specific court, which could
review the facts as well as the law on appeals
from the "Administrator's" decisions.
The fundamental FCC problem simmers
down to personnel and politics. As long as
there are seven commissioners, split into two
or three factions, each trying to embarrass
and undermine the other, the taxpayers' money
is wasted and important industries suffer.
like the
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GEORGE MATEYO,

WOR

the

of

promotion department, has been
appointed to the faculty of New York
University School of Commerce and
will conduct regular evening classes
sales

We Pay Out

KeApectl

*To

in addition to his duties at

NOTES
ANTHONY

farm editor for the

last four years,
has been named assistant agricultural
director of NBC, according to an announcement by Niles Trammell, NBC

of
vice-president and manager
Central Division. Mr. Koelker
work with William E. Drips,
director of agriculture.

the

win

NBC

BOND

P. GEDDES, executive vicepresident and general manager of
RMA, was elected for a three-year
term to the board of directors of the
American Trade Association Executives at its last annual meeting. Mr.
Geddes previously had been a mempublic relations
ber of the
committee.

ATAE

MARTIN

WALES,

S.

WIOD,

HYLA KICZALES
RUNNING a broadcast station is
a man-sized job in any language.
But what of operating two stations in

New York

Philadelphia

made

and another in

—and feeding a

network

of

eight

tailor-

outlets

with foreign language programs ?
No one will deny this is a mansized job. Yet a woman is doing
it. Hyla Kiczales, in her early thirties, is the general manager of
International Broadcasting Corp.,
which operates WOV, one of the
country's leading foreign-language
stations. And for the last year,
she also has
managed WBIL,
5,000-watt New York part-time
outlet, along with WPEN, rapidly
forging forward in the Philadelphia foreign language field.
A few days ago Italy's highest
cultural award, the plaque of the
Societa' Nazionale Dante Alighieri,
was presented to Miss Kiczales.
It was the first time the award
had ,been made to a non-Italian
American. And it was the first
time it had been bestowed upon
an American woman. The award,
made at a banquet attended by
Mayor LaGuardia and other leading Italo-Americans, was in recognition of Miss Kiczales' direction
of WOV, recognized as the official

Italian

cultural

station

in this
fitting tribute,

country. It was a
well-deserved, to one of the country's foremost women executives.
In 1924, fresh from school, 18year-old Hyla Kiczales became secretary to John Iraci, one of New
York's well - known -Italian importers. Simultaneously, she was

dubbed "Miss K". Four years later
Mr. Iraci purchased the tottering
WGL, limited time 1,000-watt station. Miss K moved into radio with
him as his assistant and as "second man" on the station, the call
letters of which promptly were
changed to WOV. The station entered the foreign language field,
with emphasis on service to New
York's sizeable Italian community.
Studios and offices were acquired
at 132 West 43d St.
WOV was breaking new ground.
While radio was well established
in the commercial field, foreign
language operations were still in-

BROADCASTING
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cipient. The field had to be developed. And it was in this sphere
that Miss
made her bid. Many
national accounts, oblivious of radio as a foreign-language medium,
first were cajoled into trial campaigns. Then they became enthusiastic clients, for radio produced
amazing results for them.

K

WOV

Today,
tion

the

manager

of

Miami,
recently
returned
vacation in Ecuador, South
America. At Quito, high in the Andes, Mr. Wales experienced an earthquake which he reports as being much
worse than a tropical hurricane.

from

WBIL

WOV

and its si«ter staoccupy three floors in

Building.

A

half-dozen

programs, developed and produced
by WOV, are fed to an Eastern
seaboard network. Among the accounts are Old Gold on a daily
schedule, Procter & Gamble with
three programs a day, and General Mills. In addition, a number
of leading Italian importing houses
serve the Italo-American audience
from Philadelphia to Boston via

WOV.
On

the three stations managed
by Miss Kiczales, there are approximately 100 employes, most of
them men. While the foreign programs are predominantly Italian,
there are also regularly scheduled
Polish and Jewish features on
in Philadelphia. Specialized
personnel, acquainted with each
audience group, is retained on each
station staff. Tuesdays and Fridays
Miss Kiczales spends in Philadelphia, supervising the operations
of WPEN. The balance of the
week, Sundays usually included, is
devoted to
and other related

WPEN

a

ARTHUR
merly

C.

with

STEPHENSON,

WIBA,

for-

Madison,

Wis.,
and J. Neff Wells Jr., recent graduate of Iowa University, have joined
the commercial department of WOC,

Davenport, and Charles R. Freburg
has been appointed traffic manager.

CESAR

SAERCHINGER,

former

European representative of CBS, who
returned from England this month to
make his permanent home here, re-

FRANKLIN OWENS, formerly with
BBDO and Maxon Inc., has joined
the sales staff of WMFF, Plattsburg,
N. Y.

MARDI LILES,
director of WFLA,
WLAK, Lakeland,

formerly program
Tampa, has joined

as manager. Paul
Jones has succeeded him as
program director Don Bell has been
named production manager, and James
Jones,
of
Mobile, Ala., manager's

WFLA

;

secretary.

GORDON OWEN,

for three years ac-

count executive at

and prior

cisco,

Salt
his

new

KUTA,

C. W. MYERS, president of KOINKALE, Portland, Ore., is in Honolulu on a short vacation. He expects to

return to Portland by Nov.

STANLEY HUBBARD,

M. M. BLINK, Standard Radio, Chicago, left Oct. 3 for Hollywood.

MELVIN DRAKE,

KGGF,

KTUL,

When

has joined the commercial department of CJRC, Winnipeg.
He formerly was with CKCK, Regina,
and CKSO, Sudbury.

PETER AYLEN,

new manager

turns to the microphone Oct. 14 in
a series titled The Story Behind the
Headlines, Friday nights on NBCRed, under auspices of the American
Historical Association.

has moved to his
new post from Toronto, after marrying Miss Muriel Whitefield of London, England.

MARK ETHRIDGE,

HARRY COMER,

former

NAB

president and general manager of the
Louisville Courier Journal, operating
WHAS, was speaker at the University of North Carolina's 145th anniversary Oct. 12.

November of last year, Miss Kiczales was the logical successor.
The policies then in effect were
continued and Miss

K

carries on

in the same tradition. These policies had and with increasing vigor

have for their aim the uplifting
and complete Americanization of

Hyla Kiczales was born in New
York on June 7, 1905. After her
grammar and high school education, she joined Mr. Iraci, and never served any other boss until his
demise. She resides in New York
proper with her mother and two
from

When she finds time away
New York and Philadelphia

Kiczales.

radio

she goes

Mr. Iraci died suddenly in

Broadcast Advertising

of

CBR, Vancouver,

formerly of KFIAngeles, has joined Don
Lee Broadcasting System, that city,
as account executive.

KECA, Los

FRANK

E.

MASON, NBC

ident, will address the

vice-pres-

Baltimore Ad-

vertising Club on Oct. 19, speaking on
radio's
coverage of the European

Mr. Iraci sold WOV, he
promptly purchased the time-sharing stations WPEN and WRAX,
and consolidated them. In 1937,
Mr. Bulova purchased the parttime WLWL, (now WBIL), New
York, from the Paulist Fathers,
and this property likewise was
turned over to Mr. Iraci and Miss

When

Tulsa.

JACK KEMP

crisis.

GORDON LLOYD,
department

sales

sisters.

in

for

and horse-back riding.

swimming

formerly with the
of

.

WINS,

New

York, has joined the sales department
of
New York.

WNEW,

BAUER, business
WLW-WSAI, Cincinnati,
E. K.

manager of
is

the father

of a boy, his second, born Oct. 1.

production director,

perhaps the country's largest buyer of station-break announcements.
Mr. Iraci remained as president
and general manager and Miss

formerly of
Kan., has joined

Coffeyville,

the sales staff of

her.

to

1.

president

and general manager of KSTP, Minneapolis-St. Paul, has been elected to
the board of directors of the Minneapolis Better Business Bureau.

sistant.

WOV

KSL.

City, on Oct. 10 assumed
duties in charge of sales for
Salt Lake City.

Kiczales continued, as his chief as-

Mr. Iraci sold

Arde Bulova, New York watch
manufacturer and broadcaster, and

Fran-

with

that

Lake

JACK HOWELL,

WOV

KYA, San

to

the Italian population, particularly of the Metropolitan area.
The most recent forward step by
Miss Kiczales was the formation of
an advisory council consisting of
persons prominent in the cities'
communal, judicial and educational
spheres.
It is the avowed life work of
Miss Kiczales to bring to her audiences the finest in art, music, literature and education. To this accomplishment all her efforts are
directed. That it is recognized and
has received acclaim and approval,
both here and abroad, is eloquently
testified to by the award the Dante
Alighieri Society has bestowed on

stations.
In 1936,

WOR.

Cleveland before joining

KOELKER, NBC

J.

WOR. A

Harvard graduate, Mr. Mateyo was
associated with MeCann-Erickson in

has

Dallas,

manager

of

formerly of

program director at

Finger,

KRLD,

named commercial
KFJZ, Fort Worth. Len
been

KTAT,

Fort Worth, has also taken on the

program directorship

of

KFJZ.

KALTENBORN, CBS

H. V.

news

analyst and editorialist, who interpreted so skillfully the news of the
European crisis, on Oct. 3 entertained the CBS crew who had worked
with him at a party at his home.

LLOYD YODER, general
the NBC stations, KPO

manager of
and KGO,

San Francisco, left Oct. 9 for New
York to attend the meeting of all
managers of the NBC owned and
operated stations.

CHARLES

WARBURTON, NBC

is spending three
Toronto assisting the Canadian Broadcasting Corp. in the production of a series of Shakespearean
programs.

weeks

in

JOHN KAROL,

director of market
research for CBS, addressed the St.
Louis Association of Manufacturers'
Representatives Oct. 7 on '"Are You
Listening?"

NEALE
man

of

V.

BAKKE,

senior

sales-

WTM.I, Milwaukee, married

Elizabeth Button Taylor on Oct.

October 15, 1938
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RAY CONLAN,

tan Productions, San
recuperating from an

him

confined

GEORGE R. YOUNG, of the CBC
production staff in Toronto, has been
transferred to Halifax as acting pro-

account executive of

KYA, San Francisco, resigned
MAX GRAF, general manager

Oct.

1.

illness

BEHIND

of Ti-

Francisco,

is

which

gram

to a hospital for several

at

KJBS, San

signed

Southern

WILFRED

S.

Francisco, recently re-

Growers

ROBERTS

has been

Michigan, Mr. Roberts was formerly in the advertising and sales deof

partment of the Aluminum Co. of
America in Wisconsin and New York.
WRIGLEY, commercial

JERRY

Fla.,

is

WSUN,

of

St.

father of

the

Petersburg,

a

born

girl

Sept. 23.

Additions at WLS
GEORGE LOSEY, formerly program director of WDZ, Tuscola,
has joined the production staff
Chicago. Added to the station's
promotion department i s
Mary Esther Moulton, publicity
writer, a recent graduate of the
Medill School of Journalism. Miss
Moulton has assisted in script writing for WGN's Feature Foods, conducted by Martha Crane and Helen
111.,

of

WLS,

Joyce. David McCrary, announcer
and writer, has joined WLS. Mr.
McCrary, also a production man,
actor and bass soloist, has been
with WFAA, Dallas, and later with
KRLD, of that city, where he con-

ducted Crime Reporter, and taught
radio production at the Southwestern School of Radio. Julian Bentley, having recovered from injuries
received in an automobile accident,
returned to his duties as announcer

and news editor of
week in October.

NBC

WLS

the

first

of important person-

recently by General Manager Lloyd
E. Yoder. Robert Seal, program
manager of WCOL, NBC affiliate
in Columbus, for the past two
years, has been appointed San

Francisco production manager.

He

succeeds Cameron Prud'homme,
who has been transferred from the
position of production manager to
that of producer in charge of all
son,

in

program

programs. Cliff Andercharge of San Francisco
traffic,

went

to

NBC's

Hollywood studios Oct. 1 and Van
Fleming, producer of / Want A
Divorce and other San Francisco
broadcasts, resigned Oct. 9. Mr.
Fleming joined Emil Brisacher &
Staff,

San Francisco agency.

Larry Elliott Promoted

LARRY ELLIOTT, announcer
with

WJSV, Washington,

since Oct.

1932, when the station first went
on the air for CBS, was transferred by CBS to New York Oct.
7.

He was formerly with WRC-

WMAL, NBC

Washington stations,
and had free-lanced on local commercial programs for two years.
Mr. Elliott, a native Washingtonian, achieved a national reputation
with his introductions of President

Roosevelt and Supreme Court Justice Black on CBS broadcasts.
Members of the WJSV staff surprised Mr. Elliott with a farewell
party at his home. On behalf of the
staff, Warren Sweeney, president
of the WJSV Announcers' Guild,
presented him with a pipe kit.
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ers-announcers

and Thomas FreeHollywood produc-

Benny show.

Dr. Charles Frederick

;

WALTER ARNOLD,

Lindsley, bead of the department of
speech and education, Occidental College,
Los Angeles, and Hollywood

commentator;

Mel Williamson,

and

CBS Calling
All Cars, in addition to their regular
Max Reinduties, have joined the
hardt Workshop, Hollywood, as radio instructors.

ROBERT TONGE
KFI-KECA, Los
WBBM, Chicago,

has resigned from
Angeles, to join
as special events

announcer. Lew Crosby has also resigned from KFI-KECA. to devote
his time to free-lancing. He announces
the CBS hum & Abner programs,
Joe Penner Show and NBC Wood-

bury Playhouse. Lou Withers on part
time duty at KFI-KECA, takes over
Crosby's former duties.
formerly of WGBI,
joined WFBL,
recently
Scranton,
Syracuse, replacing Donn Bennett,
who has gone to WNBF, BinghamPaul
ton. Al Dary. formerly with
Whiteman, has joined WFBL.

FRANK

WJBK,

was

recently

to chief announcer, and
chief,
production
to

promoted
Thomas,

Ed
of

Detroit.

CHESTER CLARK,

formerly

of

Norfolk, has joined WCAE,
Pittsburgh. Grace Gatling, secretary

WTAR,
to

Manager Campbell Arnoux.

will

leave the hospital soon after recovering from injuries suffered in an automobile accident ten weeks ago.

CLAY McDANIEL,

recent graduate
of the Stanford University division
Journalism, has joined KYOS,
of
Merced, Cal.

DICK JOY, CBS Hollywood announcer, and Jean Wessa were married at Glendale, Cal., Sept. 30. Mrs.
Joy, a radio singer, is known professionally as

IV AR

Lyn

Carol.

SIVERTSEN

publicity

director

Jr., at one time

Milton Wein-

of

berg Adv. Co., Los Angeles, has
joined Fadell Publicity Bureau, Minneapolis, as assistant production manager.

HARRY W. FLANNERY.

news ediSt. Louis, has started
a six-weekly series of news broadcasts

KMOX.

tor of

Philadelphia

Stephano
Bros.,
(Marvel cigarettes).

for

AL GODWIN
nouncing

recently joined the anNew Orstaff of

WWL,

Strock,

HOME

economics is main interest
of Buelah Karney (left) and Martha Moore, commentators. Mrs.
Karney broadcasts regularly on

KMBC, Kansas

City.

When

she

York,

illustrating
at

working on a

is

the

special

events

WNYC.
ALBERT DONALDSON, formerly of
WBBZ, Ponca City, Okla., and
KFXR, Oklahoma City, has joined
work

KRIC, Beaumont,

Tex.

BARBARA BEAL,

WGN,

Chicago, was

receptionist at
married Oct. 1

Edmund Woodbury.
DICK FISHELL, in charge

to

of sports

and special events at WMCA,
York, on Oct. 10, joined WHN,

New
New

York, as director of sports. Jimmy
Powers, sports editor of the New
York Daily News, replaces Fishell at

WMCA.

October 15, 1938

resigned to free-lance.

Los

HANCOCK,
announcer

Angeles,

JOSEPH BOLEY,

KIRO,

formerly

with the John Barnes Co., Milwaukee
agency, and previously radio director
Studios, Boston,
of Kasper-Gordon
has joined the NBC Chicago continuity staff. Jack H. Fern, who did
newscasts for KFRU, Columbia, Mo.,
while in school in that city, has joined
the news and special events department of NBC, Chicago.

GEORGE

H.

INCLEDON.

formerly of
has joined KFIAngeles, as announcer.

BILL HAY, Hollywood

NBC Amos

the

celebrates his 15th anniversary as a broadcaster, 13 with Amos

Andy.

New

York,

now

is

commentator

of WOV-WBIL,
also a featured

Paramount

on

News-

reel.

JERRY DOGGETT, who

has been
announcing for the Gordoni & Lee
production firm, Chicago, on Oct. 17
joins the staff of KFRO, Longview.
Texas.

LOUIS PIERCE,
New York legitimate
WIP,

ETHELEN VAN PORT, formerly
with the New York Journal-American,
has joined NBC traffic department as

CHARLES HOGG,

of

announcer of

Andy program, on

'n'

Nov. 1

formerly
Ford, Browne &
Mathews, Chicago, has joined William
R. Harshe, publicity, Chicago.
director

radio

KFVD,

technician,

Seattle,

KECA, Los

'n'

DONOVAN,

-

has resigned. He is succeeded by Bill
Kelso formerly of KMTR, Hollywood.

HERBERT

Philadelphia,

Dane, who resigned

recently

of the
stage, has joined

replacing
to

join

Tom

WBAL,

Baltimore.

ADOLPH

15-year-old singing star of WIP, Philadelphia, left
for Hollywood recently after signing
a five-year movie contract with Republic Pictures. He is to be cast immediately in Republic's Texas Rang-

ly in

er.

to Miss A. M. Caramore,
in charge of sustaining traffic.

assistant

who

is

J. SCHNEIDER, formerthe news bureau of WHO. Des
Moines, where he was in charge of experimental facsimile broadcasts, has

NBC

news and special
joined the
events department as a member of the
news-editing staff to write the material used on the new Goodyear Farm
Service program.

THOMAS SEVERIN, who
NBC as a page in 1933,

started at

DARRELL

DONNELL, formerly raeditor of the San Francisco Examiner, has joined KFRC, San Francisco and is presenting news broaddio

casts.

GORDON

REID, formerly of CJOR,
Vancouver, has joined the announc-

has been
transferred from the guide staff to the
office staff of guest relations, replacing Francis Koehler who resigned last
month to ioin the sales department of

ing staff of

WRTD,

REID

Richmond, Va.

CECILIA McKENNA
month from

NBC

join the Aircraft
S. Navy.

legal

resigned

last
to

department

Division of the U.

ALFRED

H. TEMPLE, former announcer for WGH, Newport News,
Va.. has resigned from the NBC guide
staff to become announcer for WBAL.
Baltimore.

NBC

tions staff, married Alice Emerick on
proOct. 3, Harvey J. Gannon,
gram department, was best man.

film

who

WINFIELD

WILSON EDWARDS,

to

GEORGE

WNYC, New

GOSS, formerly of
Beach, Cal., has joined
Hollywood, succeeding Jack

Hollywood recently on vacation Mrs. Moore, who conducts
the Woman's Forum on KNX, induced Mrs. Karney to take over the
program for a day, as guest commentator. Photo shows Martha
Moore introducing her guest.

went

GAY AVERY,

WOW, Omaha, are to marry soon.
GEORGE WARD, announcer for

radio,

B.

KFWB,

leans.

announcer, and Laura
York, of the program department of

to

KFOX, Long

NEIL MOYLAN,

CHARLES STERRITT

new

has joined KFOX, Long Beach, Cal.,
as announcer.

producer of the weekly

MILTON
WHK-WCLE.

nel changes in NBC's San Francisco studios have been announced

dramatic

BILL GOODWIN
bairn-Smith, CBS

C. HILL has rejoined the
Cleveland, as
staff of
news editor. He will also handle special dramatic and news productions.

Shifts in Frisco

A NUMBER

SAM PERRIN and Hillard Marks,
Hollywood writers, have joined the
scripting staff of the NBC Jack

in

transferred from the production to
the commercial program department
of NBC. A graduate of the University

manager

the CBC Ottawa program staff,
goes to Halifax to assist Young.
of

account executive

join Calavo
California.

to

Divi-

W.

weeks.

FRANK BYRNES,

director of the Maritime

sion, replacing Frank Willis who has
been loaned to the Australian Broadcasting Commission.
E. S. Briggs,

De PUE,

guest rela-

NBC

BOB ARTHUR,

formerly of

WLW,

Cincinnati, has joined WBNS, Columbus, O. Irwin Johnson is the father
of a girl born Sept. 22.

ALLEN STOUT recently succeeded
Bill Ware, resigned, as sports editor
of WKRC, Cincinnati.
RICHARD PACK, publicity director
and news editor of WNYC, New York,
studying in his spare time for an
M.A. at Teacher's College of Columbia University. He intends to specialize in radio education and will
write his master's thesis on Showmanship and Radio Education.
is

KENNETH BLACK,

member

of the

Songfellows Quartet on WHO, Des
Moines, married Juanita Smitn, of
Decatur, 111., Oct. 3.

CFRN, Edmonton.

HUGH YOUNG
promotion
ager of

and

has been appointed
special

events

man-

CJRC, Winnipeg.

PATTERSON
NBC

E.
has been
transferred from the
page staff
to the legal department of
replacing John C. Corbett, who resigned
on Sept. 15 to continue studies at

NBC

New York U law school.
VIRGINIA BLACHLY

resigned on
Sept. 30 from the NBC press division,
where she was assistant to Amelia
Umnitz, fashion editor. Formerly, Miss
Blachly had been with the NBC guest
relations division and the publicity

department.

CHARLES H. THURMAN, manager
NBC guest relations division,
is in Hollywood assisting in the opening of the new NBC studios in that

of the

and advising

in the organization
relations staff. It is
planned to establish a studio tour
service in the new studios similar to
the one in New York.
city

of

their

guest

GENE KING,

who

developed Swinghas been

ing for the King program,
placed in charge of the

Midnight
Jamboree on WEVD, New York,
nightly from midnight to 4 a. m., to
the position vacated by

fill

Ray

Nel-

son.

TOM KEARNS

WOR,

Newof the
ark, publicity staff, has resigned. Carl
Ruff will take his place. Mr. Kearns'
future plans will be announced later.
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The Medical

Board says

NO
accepted by WSM
NOthe product and the campaign
advertising contract

scrutiny

of the

WSM

is

staff.

checked by the medical
If there is the slightest

until

passes the careful
(Medical products are

staff of our parent company.)
doubt about the worth of the

product or the good taste of the script, the contract in
question is automatically thrown out.
This

is

not an idle statement.

We reject yearly thousands

of dollars in advertising revenue because we refuse to
endanger the welfare of the millions who are our voluntary audience by offering for sale a product of doubtful
value.

Rigid observance of this policy accounts in part for the
size of WSM's voluntary audience. It also
accounts for that audience's willingness to buy
advertised goods. Your product can profit by being
associated with WSM.

tremendous

WSM

W
National Representatives: Edward Petry
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CLEAR CHANNEL
50,000 WATTS

NBC
&

Co.
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DOLORES HAMMARSTROM, new
to radio, has joined WHK-WCLE,

Lewis Allen Weiss Named

Cleveland. Eleanor Hanson, former
continuity editor, has been made director
of
women's programs. Jim
Sands retains his post as commercial
copy head, while Leslie Biebl has become sustaining continuity editor.

FLORENCE HUNTZINGER,
manager

KDYL,

of

Affiliation

nie

NBC

manager

is

MARVIN BLANK,

program and join the network for a noon program,
closed the local feature and

ant

then declared: "This

Burke Braithwaite.
assistant accountof WBAL, Baltimore, is the
father of a girl born Oct. 3.

RALPH ROSENBERG,

We now

announcer,

is

BOB POOLE,

of

of

joined the

new

to radio,

has

new WPIC, Sharon, Pa.

WAAW,

Omaha,

joined the staff

in September, has

announced his marriage to Anita Kelley of Cincinnati, June 12.

RAY LEWIS,

Milton Josef-

manager of the newly
formed San Francisco company, National Transcription Recording Co.,
has taken a leave of absence of at
least two months due to a physical
breakdown. Andy Potter of the R.M.I.

Mel Shabelson, Jack Houston.
Carl Manning, Al Schwartz and Bob

Productions. San Francisco, has taken
over Lewis' duties during his ab-

JOSEPH CULLIVAN,

police reporter on the Sacramento Union has renewscaster
as
Lilley
Merrill
placed
on KROY, that city.

WILKIE MAHONEY.
berg,

Phillins are writers of the new NBC
Bob Hope Shoic sponsored by Pepso-

dent Co.

ALEXANDER

has been apJOE
pointed staff organist of W.T.TD, Chicago, replacing Harry Zimmerman,
who resigned to go to New York. Mr.
Alexander has previously been heard

on

WDAE,

WHAM.

and

Tampa,

Rochester.

BILL LAWRENCE,
wood producer,

is

CBS Hollyrecuperating from

an appendectomy.

cal staff as arranger.

MICHAEL BLAIR, KFWB,

Hollybeen
announcer,
has
Pictures Corp.,

fight

signed by Columbia
to narrate.

TOM HANLON. CBS

Hollywood an-

nouncer, has been signed as commentator for football game sequences in
the new Universal Pictures production "Swing That Cheer".

ART TIBBALS. KFAC,
geles, continuity
to free lance.

An-

Los

writer, has resigned

editor

formerly asthe Los

of

An-

& Evening News,

and
Coy Williams have joined Radio Fea-

Hollywood

ture
Service,
bureau.

publicity

CHARLEY CASPER, former T. C.
U. football star and publicity direcBrowns, has
tor of the St. Louis
KMOX,

joined
St. Louis, as sports
continuity writer and announcer.

JOHN CARL MORGAN,

of

WTAR.

Norfolk, spoke on radio broadcasting
at the annual banouet of the Men's
Bible Class of the First Presbyterian
Church of Portsmouth, Va., Oct. 11.

FRANK McINTYRE,

formerly proevents director of
KFRO, Longview, Tex., has resisted
to join KGFL. Roswell. and

gram and

special

KWEW,

Hobbs, N. M.
of
kato, has returned to
siege of pneumonia.

with

KSD

KWK,

JOE PEARSON,

a

formerly
has joined

WHAS.
WFBM, Indi-

staff

for WOC, Davenport, is
of a girl born Sept. 22.

Way, now

the

father

Mr.

Weiss joined the network Jan. 1,
1937, as manager, coming from
WJR, Detroit. He is credited with
the rapid growth of the Don Lee
network which is the West Coast
affiliate of Mutual.
Thomas Lee Artists Bureau, affiliate
of Don Lee Broadcasting
System, after ten years of existence, has closed its offices, retiring
from the talent agency business.

Max

who managed

Schall,

the bu-

and his assistant, Marty
Martyn, will open their own agen-

reau,

cy in that city shortly.

APPEALS REFUSED

BY SUPREME COURT
TWO EFFORTS

for

Supreme

spot broadcasting of the Radio Committee of the U. S. Junior Chamber

viser of the Young Hollywood radio
group, a division of Hollywood Junior Chamber of Commerce.

the court denied the petitions for
writs of certiorari filed by Red
River Broadcasting Co. of Duluth,
Minn., and Harold F. Gross and
Edmund C. Shields, seeking a new
station in Saginaw, Mich.
Following custom, the court did
not disclose its reasons for denial
of the petitions. In the Red River

CHARLES CRAIG,

case,

named

vice-chairman

in

Chairman
John Gillin, of WOW, Omaha.
KNOX MANNING, CBS Hollywood

Commerce

by

Radio

commentator, has been appointed ad-

formerly in radio in Los Angeles, has joined KMAC.
San Antonio.

KDAL, Duluth-Superior,
claimed the FCC had failed to

Joseph Jaro, resigned.

make it a party to a hearing involving an application for a new
station in Superior filed by Fred A.
Baxter, which decision was sustained by the U. S. Court of Appeals for the District of Columbia.
In the Saginaw case, Gross and
Shields raised a question of statutory construction and jurisdiction
in connection with a decision by
the Court of Appeals in reversing
and remanding an FCC opinion
granting their application for a

DON KELLY,

new

WILLIAM OELKERS.
has joined the

dio,

new

to

ra-

department

traffic

WOAI, San Antonio.
RAYMOND HIPPCHEN,

of

formerly
with United Press. San Antonio, has
been named assistant to Ken Mc-

news

editor

of

WOAI,

that

city.

GAIL McCOSH was
assistant

KRNT,

named

recently

manager, of KSODes Moines, replacing Mrs.
traffic

sports announcer of
WLS. Chicago, is the father of a
girl born Sept. 25.

JEAN

TAVERNETTI

named music

librarian at

has

DON
staff

GILLIS. arranger

musician at

WBAP,

FRANCES MINTON.

known on the
Ann Holden, has returned to
the Woman's Magazine of the Air on
NBC-Red on the Pacific coast, folair

as

a

two-year's

absence due to

KYA. San
KSFO.

has

Francisco,

known

an-

and

rejoined

to sports fol-

lowers in the Midwest, where he has
handled the mike at athletic events
of all kinds for KOIL. WBBM. KSO.
KRNT.
and WCCO. is now

WMT

commentator at

KUTA,

Salt

Lake. Although it has been on the
has deair only two months
veloped a broad sports policy.
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For Trick Skating

ROLLER SKATING

KUTA

"champeen"

of Ocracoke Island, off the North
Carolina coast, was the doubtful

won by Clarence (Swanee)
Hagman, manager of WTCN,

title

Minneapolis, while on a fishing trip
there in early October with G.
Richard Shafto, manager of WIS,

New
&

C; H.

Preston Peters,
York resident partner of Free

Columbia,

illness.

,

the

WMAQ,

of
station

facilities

NBC-owned

Chicago
and a competi-

as "attempted thievery on a
point by the LaFollette
machine". WHA, the 5,000-watt
tor,

legalistic

University

Wisconsin

of

station,

now operating on 940 kc, has

ap-

plied for authority to go to 50,000

watts on the 670 kc. frequency now
used by WMAQ, NBC-Red key station
in
Chicago [Broadcasting,

r

Oct. 1].

"To advance its political propaganda, the LaFollette machine in
Wisconsin is trying to seize the
property and destroy the business

WMAQ

of radio station
in Chicago," the Tribune editorial declared. The statement of the National Committee on Education in
Radio that the choice is one between simply "a commercial station
admittedly putting on good programs and serving a large audience, or a state-owned station supported by public taxation and dedicated exclusively to the service of
citizens of the State" was termed
"distinctly pro-LaFollette" by the
Tribune, as it pointed out that
seven of the nine members of the
committee are on the payroll of
State, local or Federal educational
institutions and that "politicians
control their bread and butter".
"The phrase, 'dedicated exclusively to the service of the citizens of
the State' gives away their case,"
the editorial continued. "They pay
for it, but it is dedicated exclusively to advancement of the political
fortunes of the LaFollette ma-

In

chine.

campaigns

political

it

service to the mandate
of political impartiality laid down

renders

lip

by the Communications

—

Commis-

Rival candidates are given time on the air
equivalent to the time used by LaFollette candidates.
"But political campaigns are not
waged about candidates alone.
They are waged on ideas. Consistently, in campaign season and
out, the station is used to promulgate the social and political ideas
of the LaFollettes and to extol legislation that they support. The
critics of such propaganda the station offers no adequate time for
sion

to this extent:

reply."

INSIDE

Swanee Hageman Wins Award

music and
Fort Worth,

of

sity.

AN

editorial Oct. 2 the Chicago
Tribune, owner of WGN, Chicago,
attacked the University of Wisconsin's application to the FCC for

Strike Sponsors

KFRC. San

returned recently from New York
where he worked on his master's degree in music at Columbia Univer-

IN

station in Saginaw.

OCRACOKE CHAMP

been

Francisco, succeeding Edyth Brydon.

sports

announcer

Oregon.

Weiss

Court review of lower court decisions proved futile Oct. 10 when

HAL PARKES.

formerly of

ivir.

been
charge of

RICHARD MO YES DEASY.
nouncer, formerly with KSFO

Louisville, has joined
anapolis, replacing Doug
free-lancing in Chicago.

ROBYN WEAVER,

direc-

lowing

after

HARKINS,

•

WSUN.
LEE CHADWICK. continuity
Norfolk, has
tor of WTAR,

KYSM, Man-

St. Louis,
in that city.
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Fla.. as program assistant after a
year's absence, succeeding Mrs. Millard Saylor, resigned. Edith Ginn has
been appointed musical director and
staff pianist of

work

JACK HOLBROOK
STERLING

BEATRICE CUNNINGHAM has returned to WSUN, St. Petersburg,

Clure,

HUGH DODDRIDGE,
sistant radio
geles Daily

sence.

of

JOE GLOVER, formerly with Freddie Rich. CBS New York conductor,
has joined the KNX, Hollywood musiwood,

numbers
29 owned and affiliated stations
in
California,
Washington and

York,

new daily early morning half-hour. For City Farmers, featuring recordings and chatter with
two stooges, Suzie Q, the cowgal from
the South, and Flossie, a hen.

BILL WELLS, who

will

which

has started a

tember.

Weiss

continue to manage the network

NBC.

WNEW, New

the father of a baby girl born in Sep-

RAY STEWART,

Mr.

KGBX!"

join

president.

Lee,

graduate of

University of Michigan, and James
formerly of the Catholic
Cassidy,
Youth organization in Cincinnati,
have joined the publicity staff of
WLW-WSAI, under the direction of
Bill Bailey, publicity manager.

STUART METZ, NBC

is

Don Lee Broad-

the

of

casting System, Los Angeles, has
been elected a vice-president and
director,
according to Thomas S.

Mo. Announcer McAdams,
rushing to complete a studio

traffic

City,
her engagement to

recently announced

Vice-President
LEWIS ALLEN WEISS, general

of the

credited to LonMcAdams, of KGBX,
affiliate at Springfield,

season

fall

Lake

Salt

Don Lee

A CHOICE BONER

TRIBUNE ATTACKS
WHA PLEA FOR 670

Peters,

S.

and the

publisher

of

Broadcasting.
To while away an evening on the
lonely island, which boasts 650 inhabitants, they went roller skating
at the community rink. Hageman
amazed all by his remarkable ability to fall forward or backward
good time was had
willy nilly.
by all the natives, watching the

A

STORY

month-old

ment

store

of

the

costly

San Francisco departstrike is coming out in

a series of commercial broadcasts
on KYA, San Francisco. The citizens' Committee for a Forum on
Labor Problems on Sept. 29 sponsored a two-hour broadcast presenting the workers' side of the
strike. The San Francisco Retailers' Council, in three quarter-hours
Oct. 3, 4 and 5, gave the owners'
the Retail Department
Employes Union No. 1100,
which called the walkout, bought
30 minutes Oct. 10 to answer the
side.

And

Store

owners' broadcast. In addition to
these

labor

programs

KYA

is

carrying a nightly quarter-hour
sponsored by the San Francisco
District Industrial Union (CIO)
series of spot announcements
for the California Committee for
Peace in Employment Relations,

and a

placed through

BBDO, San Fran-

Minnesotan's antics.
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Lang -Worth
Public Domain Discs

Inadequacy

Miller Negotiating With

ADDING

For Sale of NAB

of Facility
Basis of Denial by FCC
to the inefficient alloca-

cation factor the unique ground
that the applicant did not ask for
facilities adequate to satisfy the
local public need, the FCC on Oct.
6 denied an application of Piatt
& Piatt Inc., publishers of the

morning Eagle Neivs and evening
Star & Enterprise in Poughkeepsie,
N. Y., for a new 1,000-watt daytime station there on 1000 kc,
which is otherwise the clear channel of WHO, Des Moines.
With three commissioners absent,
the four others reversed an examiner's report

recommending grant-

ing the new outlet in the county
seat of President Roosevelt's Hyde

Park home. "Granting

this application," said the decision, "would
result in the establishment of a

time or daytime station
which may preclude the establishment of a station which would be
able to render local day and night
limited

service."

A PROPOSED

contract

under

& Wentworth, New
York transcription producers,
which Langlois

would absorb the

NAB

Transcrip-

tion Library with

a guarantee of
producing 300 hours of tax-free
music by the end of 1940, is being
negotiated by President Neville
Miller of the NAB, subject to approval of his board of directors.
This library, including public domain music cleared by both Langlois & Wentworth and the NAB,
would be offered stations at the
present rate of $10 per hour for
the initial 100 hours, it is understood. Lang-Worth Feature Programs Inc., subsidiary of Langlois
& Wentworth, would absorb the 20
hours of recorded music already
produced by
plus 30 hours of
public domain already searched and
ready for recording; It would also
assume the responsibility of ful-

NAB

the

filling

commitments of

NAB

Wandering Tower
MORE than three-fifths of

a
radio tower were lying around
recently, somewhere en route
between the manufacturer
and WWL, New Orleans. The
station's new vertical antenna, to accommodate 50,000
watts power, was so large it
was shipped via rail in 20
separate parts. Seven of the
bundles arrived, but the
other 13 could not be located
either by
or the railr o a d
company. Meantime,
offered to foot the bill
on collect messages hinting at
the whereabouts of the ship-

to

some 110 subscribers at the
$10 rate, with the rate on the next
200 hours to be determined as part
of the contract.
The tentative plan provides that
NAB recapture a portion of the
$60,000 already invested in the
transcription library on the sales
for the initial 100 hours which
would fulfill the contractual obligations made by the NAB Bureau of
Copyrights.
the

Up

to Executive

WWL

WWL

Committee

Mr. Miller said details of the contract are being studied and will be
submitted to his executive committee prior to formal action. The
Committee is expected to meet at
a dinner session in Washington
Oct. 24, coincident with the opening of the FCC chain-monopoly investigation. If the plan is approved

ment.

by the executive committee it then
submitted to the full board
of directors for approval and if
that is forthcoming, final arrangements will be made with LangWorth.
will be

The plan was discussed

in detail

by the Executive Committee at its
meeting in Washington Sept. 28.
Ralph Wentworth, of Lang-Worth,
conferred with the Committee in
connection with it after which
President Miller was authorized to
proceed with the arrangements
subject to ratification.

The proposed Lang-Worth Library would include noncopyright
popular compositions as well as
public domain. All would be tax
free, however, and available for
distribution in sheet music form to
networks and others in the industry not subscribing to the transcription library itself. The idea is
to provide a reservoir of noncopyright music which would be available to the whole industry as a bulwark against any repetition of the
dilemma of 1935.

ASCAP
The
tically

NAB

Bureau has been pracstagnant since reorganiza-

tion of the trade

February. While

it

association last
is agreed that

a public domain music reservoir is
desirable, there was much opposition to
itself going into the
business. Under the proposed Lang-

NAB

Worth operation

it is

believed

NAB

would specify minimum standards
for production and probably also
name a committee of broadcasters
to consult with Lang- Worth as a

means

of insuring proper quality.
it is not the inten-

Apparently

NAB

tion of
to attempt to recoup
its entire investment of some $60,000 in the library but to procure
as much of it as it can from the
sale of the initial 100 hours to

which

it

is

committed.

Roughly,

possibly $20,000 or $25,000 might
be obtained in that way, provided
the transaction is consummated.

Wander Tests Serial
WANDER Co., Chicago (Ovaltine), has titled its new five-a-week
serial on
Chicago, The
Carters of Elm Street [Broadcasting, Oct. 1]. The show is written
by Guila Adams, and in the cast

WMAQ,

are Viola Berwick, Vic Smith, HarWidmer, Anne Russel, Billy
Rose and Bob Hardaway. Heard on
a test basis, the program starts
Oct. 17, through Blackett-SampleHummert, Chicago.
riette

THE, BLUE WAT EH STATION

ANGUS

D.

PFAFF,

g^^/^f^a^e^

KTSA, San

Antonio, has run a line

to the local
built by the

San Fernando Cathedral

Spaniards in the early
century, so that listeners may
awaken to the tolling of the ancient
18th

bells.
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KPO

and KGO,

is

now

in

New

Debut

York for the annual meeting of

Marks Opening of

network's own
managed and operated stations.
Upon his return to the West Coast
expected plans will immeit
is

Unofficial

NBC

Coast Plant

Hollywood Radio City Includes

Word in Progress.
ALTHOUGH NBC's Hollywood

Last

Radio City is not to be completed
until the end of October, the network began early this month to
move its working staff gradually
into the new structure at Sunset
Blvd. and Vine St. without interruption to business or programs.
It is

expected nearly

executives

of

La Rosa Starts on
LA ROSA & SONS,

Jobs Found

the

V.

MORE than ten offers of employment per applicant were
received on the first broad-

(La Rosa Macaroni), on Oct. 12,
started a weekly musical program
featuring three operatic favorites
on WOR, New York, Wed., 8-8:30

Need a Job, new
program on WGN, Chicago,
sponsored by the H r s c h
Clothing Co. Five people were
cast of /

diately get under way for the new
San Francisco studios. It is underwill spend more than
stood
$500,000 on the project.

p.

i

NBC

first proof them were
placed, and 61 phone calls
were received during and immediately after the broad-

JS GRAY, president and publisher of
Monroe (Mich.) Evening News,

the

has been appointed chairman of the
American Newspaper Publishers' Association radio committee.

m. Bruna Castegna, contralto,

sings on the first four broadcasts
and will be followed by Armand
Tokatyan, tenor, and Carlo Morelli, Chilean baritone, supported by a
mixed chorus and orchestra under
the direction of Alfredo Antonini.
Commercial Radio Service Adv.,

inteiwiewed on that

gram,

WOK
Brooklyn

all

cast.

New

York,

is

agency.

depart-

all

will be in the new edifice
prior to the month-end. No official
ceremony will be held nor is any
unusual publicity planned, the network deciding that results of a
local premiere spectacle
would not justify the excessive outlays, and the strain on personnel
in the pressure of moving and pro-

ments

purely

X'Baseball Ace

motion premiere would be unwise.
At press time NBC executives were
too preoccupied to release full particulars on the physical, mechani-

and other specific aspects of the
structure and plant.

cal

Room

for

Expansion

The new NBC western division
headquarters represent an investment of approximately $2,000,000
and is located on Sunset Blvd., between Vine St. and El Centro Ave.
The structure is being built by the
Austin Co. under supervision of O.

ft

B. Hanson, NBC New York vicepresident in charge of engineering.

James Gordon Strang

is

f

I

*

NBC

engineer in charge of construction.
Of modern classical design, the
three-story structure contains eight
individual studios, all on the first
floor. Studios are built on the motion picture unit idea. Executives,
sales and production departments
are housed in the main three-story
building. The plant occupies only
half of the NBC property and
leaves ample room for further expansion of studio and office space
as well as parking facilities.
"Hollywood Radio City is the
answer to the radio engineer's
dream of an ideal broadcasting
plant," Mr. Hanson said.
dividual studios are laid

^0«r iV 6*

"The

V

A

tie

WW*

Jo

™

\\0

1*
AcO

\o9

no

in-

out for
maximum efficiency in broadcasting operation, but with equal emphasis on public convenience."
Don E. Gilman, NBC western
division vice-president,

declared

that Hollywood
Radio City is
doubtless the most beautiful broadcasting plant in America. "By this
we do not mean the largest nor
necessarily the most expensive," he
stated. "No expense or effort has
been spared by NBC to make this
a model broadcasting plant."
Following the parent company's
New York Radio City practice, a
40-cent tour fee of Hollywood Radio City will be charged when the
structure is opened to the public.
Charles H. Thurman, in charge of
NBC New York guest relations, has
been in Hollywood for several
weeks, supervising arrangements
and schooling page boys.
With occupancy of the new Hollywood quarters, Mr. Gilman will
turn his attention to San Francisco and pick a new building to house
NBC studios and executive offices
in that city. NBC has occupied its
present San Francisco quarters at
111 Sutter St. since 1927. Lloyd E.

WXYZ
= DETROIT =
Basic

StaMm NB C

BtuA,

NdioM

Yoder, NBC San Francisco manager and operating director of
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Rochester Orchestras
To Give Series on NBC
ROCHESTER Civic Orchestra on
17 will open a series of 90
concerts by itself, the Rochester
Philharmonic and the Eastman
Oct.

School of Music Orchestra to be
carried on NBC-Blue, through
WHAM, Rochester. The programs
include four Thursday matinees
and eight Thursday evening broadcasts by the Rochester Philharmonic; 28 Monday matinees and 15
Tuesday afternoon music educational programs by the Rochester
Civic Orchestra, and 16 Thursday
evening and 19 Saturday morning
broadcasts by the Eastman School
of Music Orchestra.

The Philharmonic programs will
be directed by Jose Iturbi and Guy
Eraser Harrison. The Rochester
Civic Orchestra's programs will
"find Mr. Harrison and Paul White
conducting. The Eastman Orchestra will be directed by Dr. Howard
Hanson, Dr. Herman Genhart and

Mr. White.

Comparative Cost of Major Media

The second point to be borne in
mind is that the research tech-

(Continued from Page 32)

niques used to establish radio efficiency understate actual circulation won by individual programs,
while the techniques used for space
media overstate the actual circula-

which indicate that doubling
the space of an advertisement increases its attention value by about
two-fifths. This means that if a

ment, rates a specific quarter-page
advertisement as "good" or ("better-than-average") when it reaches
7% of a specifically desired reader

tests

group

quarter-page advertisement aimed
at all readers reaches 7% of them,
then an equally good half-page
aimed at the same group should
reach 9.8% (7% plus two-fifths of
7%). For convenience in computing results due a "better-thanaverage" half-page, CBS boosted

—

in

this case, business

and

professional people. In other words,

a "good" newspaper quarter-page
apparently reaches 7% of the group
at which it. is aimed. Since the
present study dealt with advertising for all kinds of products, involving the most varied types of

10%.

desired audiences, the entire circuany medium was considered as the desired group. There-

this

applying this formula to total
circulation considerations, we have

Two fui'ther points should be remembered in any consideration of
this attempt to judge the net results of the three media. One is the
fact that CBS was careful at all
times to adhere strictly to the

9.8%

lation of

to

as the criterion for a "better-than-

average" quarter-page in newspapers, the ability to reach 7% of the
paper's total circulation. But a
newspaper half-page was regarded
as more comparable to the space
units on which other media were
weighed in this study.
Albert T. Poffenberger, in his
Psychology of Advertising [McGraw-Hill, 1932, p. 179 ff.], reports

The CAB method, which CBS
used in its comparisons, is based
solely on a listener's ability to remember programs he has heard
some time previously. Without
prompting or hints of any kind, he
is asked: "What programs did you
hear this morning?
this afternoon?
last night?" His own
.

.

'

established measurements of radio
efficiency (the CAB ratings), while
generous concessions were made
for publication rankings, doubling
or even quadrupling the known
values of newspaper and magazine
advertising.

do you want to
your wares in

sell

here, all ready to serve you is the
most popular radio station in Canada's
CFRB, Towealthiest buying market

—

ronto, Ontario!

One

third of Canada's

purchasing power is concentrated with100 mile radius covered by this
station! To reach this market you need
only CFRB's up-to-the-minute facilities.
Twelve years of continuous service has

RECALL CHECK

a———
—
—

ON

CLOSEST U.S.A.

CLOSESTCANDN.
ALL OTHER

COMPETITIVE

PROGRAMS

NNNNfl

NRW

in the

made CFRB

Ontario's favorite station.

Conclusive as proof of CFRB's popularity we offer the significant result of a
recent recall check made on behalf of
one of our half hour commercial programs. This was an "idea" show, and we
think a good one. The chief Canadian
competitor was supported by weekly
press advertising.

Our program had no

what

is

dictates his

who

really

listens

to

specific

programs.

Newspapers

(and

magazines,

too) are checked by the decidedly
different "recognition" system. The
person who says he read a certain
issue of a newspaper is given a
copy of that issue by the investigator. One by one the pages are
turned in front of him and the respondent is asked to point out the

features and advertisements he
read when he first saw the paper.
This opportunity to "review" material
with the attention abnormally focused on each ad on each
page may bring "yes" answers or
advertisements which were not
seen, or which were barely skimmed
over, in the original normal reading. If this memory aid has any ef-

—
—

THE RICHEST MARKET IN CANADA
Then

alone

answer. This technique obviously
tends to miss many actual listeners, due to the psychological element of noi-mal "memory-loss."
Actual listenership of a given
program is depressed even further
by two other characteristics of the
CAB method. It is limited to telephone homes, and it is limited to
the larger cities. Since there are
twice as many radio homes as
homes with telephones in the U.
S.; and since smaller communities
and urban areas are becoming
more and more saturated with regular listeners, both these limitations cause the resultant findings
to be the barest minimum indication
of

V^j^SPONSOR/

.

.

.

.

memory

Actual Listenership

fore,

tion figures.

Surely indisputable evidence of an audience good-will that puts dollars in the
pockets of shrewd advertisers. Before
placing your advertising in Canada's
richest province, get all the facts regarding CFRB's popular coverage.

newspaper ratings, it is an
inflationary effect, tending to show
higher than actual figures of readership. Despite this difference in
research technique, the CBS computations were made after giving
generous boosts to other media's
data, although the radio figures
used were exactly as submitted by
the CAB reports.
The foregoing points are made
by Broadcasting simply to clarify
issues which may have puzzled
some of its readers, and to explain
in more detail, than was possible
before, the care with which the
original data were established.
fect on

Larus Hockey
LARUS & BROS. Co., Richmond,
(Edgeworth tobacco, Domino
cigarettes) will sponsor 24 play-byplay reports of the home games
of the Boston Bruins hockey team,
Va.

Sunday and Tuesday nights from
the Boston Garden, on WAAB,
Boston, and Colonial Network stations, starting Nov. 6 and running
from 9:45 to conclusion.
Frank Ryan announcing, the series
will be heard on

With

CFRB TORONTO

had one of the three leading half hour

THE KEY TO ONTARIO SALES!

WAAB WEAN
WSAR WFEA WNBH WTHT
WLLH WLNH WRDO and

evening programs. Yet the tabulation
of completed calls in radio homes produced the results shown in graph form.

Advertising Representatives in U. S. A.

heard

such support. For U.
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it

^

JOSEPH HERSHEY McGILLVRA

New York

•
Chicago
•
Los Angeles

•

San Francisco

Atlanta

WCOU.

Sunday

as

program on

games

will

be

of original
at 11 p. m. and
at
and

recordings

WAAB

WLLH
on WEAN, WTHT
11:30 p. m. Cecil, Warwick & Legler, New York, has the account.
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Subscriber Roar
Brings Programs
Back in Examiner
San Francisco Feud Is Ended
When Newspaper Retracts

RADIO

and

newspaper came

to

grips in San Francisco in late September and early October, and for
a time threatened to involve the en-

Bay

District broadcasting industry. The principals were
and the Examiner, Hearst-owned
morning newspaper. The controversy has since been cleared up to
the satisfaction of both parties.
The dispute was set off Sept. 28
when the Examine)- omitted all the
tire

KSFO

KSFO

listings from the radio log.
the top of the log was an explanation not mentioning KSFO
that certain stations were cancelling programs without notice on
a wholesale scale, of which, the
paper, it alleged, was not notified.

At

—

—

Lasky Explains
In retaliation for this move and
to explain his side of the question,

KSFO

Philip G. Lasky, manager of
went on the air twice on Sept. 28
at 3 p. m. and again at 9:30 p.

—

m. These were Mr. Lasky's words:

—

thereupon renewed his contract with KLRA.
Francisco Examiner, in release of these
fake programs which I am

so-called

sure you will find published daily as
usual in the other newspapers of this
city.

The response by the radio auwas instantaneous. Mr. Lasky was deluged with letters of support from listeners, many of whom
dience

reported

they were

cancelling

Examiner subscriptions because
KSFO was not included in the log.
At the same time the listeners expressed their appreciation for Columbia's complete news coverage of
the European situation. The Examiner switchboard was reported to

have been choked with

The

from

calls

affair.

Mr. Lasky

A

—

More Seats

FOR. YOUR SHOW
Additional thousands of people have joined
the large KDYL audience.

Increased power and newest type broadcasting equipment puts

KSFO

are re-

KDYL into homes

hither-

to unreached.

It's

a

new and

fertile

field

because

for sales. Par-

KDYL

has always
been a result-getter, due to its popularity as
the undisputed leader in showmanship.
ticularly

controversy,

Mr.

fertile

Lasky

KSFO

room for profes-

of

'

.

•

commis-

manager

stated, occurred during the midst
of the Nazi-Sudeten crisis in Europe. In a special midnight broadcast, a
newscaster read a
copyi'ighted, signed article by an

brief

BROADCASTING

clothes, without
sion. The store

of

ing."

sional bitterness.

....

—

stored without prejudice to either
party in the recent misunderstand-

you these developments as they occur,

—

was standing
a client's clothing store,
awaiting the arrival of the
manager, when a clothing
customer entered. Noticing
that all clerks were busy,
Salesman Shacklett took off
his hat and stepped forward
and shortly had sold a suit
in

pean situation.
"The listings of

tions and the newspapers of America
are striving to their utmost to bring

but spectacular
the growth of radio, most
newspapers have learned to live comfortably with broadcasting and to have
little fear for their place and prestige as a news disseminating agency.
Radio has as its primary assets,
instancy of transmission and the personal quality of reporting .
.
only
radio can bring you the voice of Hitler as he speaks. The newspaper, on
the other hand, has as its assets a
tremendous variety of approaches to
the news and the resulting tremendous
variety of interests to readers of different tastes. It is a permanent record.
The places and the functions of these
two great sources of public information are not likely to become competitive beyond these limitations.
If interruptions of our schedule and
cancellations of our programs many
of which have been commercial programs, the cancellations of which cost
Columbia many thousands of dollars
if interruptions of this sort,
for the most important news of the
world today, make previously released
programs "fakes," to quote the Examiner .... we shall continue to risk
your criticism and that of the San

time
Little

—

unfortunate that at
a time when world news is in the
making and when both the radio sta-

history

KLRA,

outlined the entire dispute.
meeting was called for Oct. 4, but was
cancelled when, after omitting the
KSFO log for four days, the Examiner reinstated it Oct. 2. For two
days Sunday and Monday
the
paper carried the following rider
atop the radio column
"Radio logs are restored to their
customary completeness. The occasion for the recent disagreement between the Examiner and station
KSFO has passed. Such inconveniences as were suffered by readers
and listeners is a matter of regret.
"Station KSFO states that its
deviation from logs was strictly in
the interests of service to its listeners in connection with the Euro-

It is particularly

Through the

of
Rock, recently

KSF O-Examiner

commentators.

that there should be

salesman

protesting subscribers.
On Sept. 29 the Northern California Broadcasters Assn. held an
indignation meeting to discuss the

In this morning's edition of the San
Francisco Examiner there appeared at
the head of the Radio Log, the following statement
I quote
"The radio log is of value to newspaper
•readers only to the extent that it
is accurate in listing programs. Some
radio stations are canceling programs
without notice on a wholesale scale.
To list such programs in the Radio Log
is
to give our readers utterly false
information, known by the radio stations themselves to be false when they
submit these programs to the newspapers. The Examiner refuses to print
these fake programs and therefore is
eliminating the offending stations from
the log as rapidly as the offenses are
discovered."
In the list which follows, KSFO,
the San Francisco outlet of the Columbia Network, is the only station
omitted.
The interruptions and cancellations
to which the Examiner apparently refers have been those for which Columbia has in the past few weeks received what we believe to be the highest praise ever accorded a radio network. Our schedule has been interrupted from Europe at times completely unannounced, even to us, to bring
you the voices of Hitler, of Chamberlain, of the correspondents which Columbia has maintained in practically
every capital of Europe, and of H. V.
Kaltenborn, dean of Columbia's news
:

Direct Results

JACK SHACKLETT,

•

International News Service European correspondent. The managing
editor of the Examiner heard it.
He resented the fact, Mr. Lasky
charged, that the station had

broadcast this article, the identical
one which his paper was at the
time setting in type for the next
morning's edition. Mr. Lasky claims
that INS instructed him that he
could use any story, copyrighted or
not, which came over the INS wire.
This statement was backed up by
the San Francisco manager of

INS.
Last year the Examiner dropped

KGGC, now KSAN, from
when

its

log-

the station announced plans
to greatly increase the number of
its news broadcasts at the time
when a strike of the Newspaper
Guild threatened to stop publication of the papers. The station was
restored to the log after a brief

KDYL now provides more seats
your show in the rich,
responsive Salt Lake market.
Alert advertisers are availing
themselves of this ''bonus" in
greater coverage.
for

DY

THE POPULAR STATION
Salt Lake City, Utah
Representatives

JOHN BLAIR & COMPANY

Chicago - New York - Detroit
San Francisco - Los Angeles
Seattle

pei-iod.
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KNX, Hollywood

the KudinaAi of

BROADCASTING

Campbell Cereal Co., Northfield,
Minn.,
Malt-O-Meal) 3 f, weekly,
thru Ruthrauff & Ryan N. Y.
Chicago Engineering Works, Chicago
(technical school), weekly t, thru
(

James R. Lunke &

t

sa

ta

WOAI, San Antonio
Belem

Products Co., Houston (lotion ) 13 sp, direct.
Lehn & Fink, Products Co., New
York (Hinds), 55 sp, thru Win.
Esty & Co., N. Y.
American Popcorn Co., Sioux City,
la.,
t
series, thru
Coolidge Adv.
Co., Des Moines.
Marshall Canning Co., Marshalltown,
la.
(Brown Beauty beans), 27 i,
thru Coolidge Adv. Co., Des Moines.
North Amer. Acc. Insurance Co.,
Newark, 26 sp, thru Franklin
Bruck Adv. Agency. N. Y.
R. B. Davis Co., New York (Cocomalt), 39 ta, thru J. M. Mathes
Inc., N. Y.
Cracker Jack Co., Chicago, 75 ta,
thru John H. Dunham Co., Chicago.

Reynolds Tobacco Co., Winston-

J.

Salem

(

,

WNAC,

WTMJ, Milwaukee
Pate Oil Co., Milwaukee (Challenge
products), 26 sp, thru John Barnes
Agency, Milwaukee.
Kraft-Phenix Co., Milwaukee (malted
milk), 8 sa, thru J. Walter Thompson Co., Chicago.
General Motors Corp., Detroit (Chevrolet),
20 sa, thru J. Sterling

)

Tidewater Oil Sales Corp., New York
(Tydol gas Yeedol oil), 3 sp weekly, thru Lennen & Mitchell. N. Y.
Regal Shoe Co., Whitman. Mass., 1
sp weekly, thru Frank Presbrev

—

Co., N. Y.

Consolidated Cigar Corp., New York
(Harvester cigars), 3 weekly sp.
thru Erwin, Wasey & Co., N. Y.

Boston

WHBF,

White Laboratories. New ark (Feenar

Rock

Truax-Traer Coal

Community Opticians, Boston, daily
so, thru Commonwealth Adv. Agen-

Warsaw Brewing

cy,

Boston.

Berwick Cake

Co.,

Roxbury, Mass.,

Lawes

4 sp weekly, thru Lester
Adv. Agency, Boston.

WHN, New

York

Products Inc.. New York
wax), 3 sp weekly, thru W.

Wilbert
(floor

Tracy, N. Y.
Peninsular News Service Corp., New
York, 6 sp weekly, thru Carlo
Vinti Adv. Co., N. Y.
Frank H. Lee Co.. Danbury (Lee
hats), 3 sp weekly, thru Bermingham, Castleman & Pierce, N. Y.
Famous Furriers. New York, weekly
sa,
thru Midtown Adv. Agency.
N. Y.
I.

WHO,
Gamble

Des Moines

Minneapolis, 94 sa,
thru BBDO, Chicago.
Barton Mfg. Co., St. Louis (Dyanshine), 26 so, thru Anfenger Adv.
Agency, St. Louis.
Calif.

Stores,

Walnut

Angeles,

Growers

weekly

Assn.,

thru

sp,

Lord

Wander

111..

KFRO, Longview,

Tex.
BC Remedy Co.. Durham, N. C. (proprietary), 352 so,
thru Harvey
Massengale Co., Atlanta.

Los

&

Fort Worth
Lancaster, Pa.,
N. Y.
(Ovaltine), 5 /

BBDO,

York

Alkine Co., New Brunswick, N. J.
(Flemolyn), 3 fa weekly, 32 weeks,
direct.

B. Davis Co., Hoboken, N. J.
(Cocomalt), 3 ta weekly. 13 weeks,
thru J. M. Mathes, N. Y.

•

Warsaw.

Milwaukee

Lynden Chicken Products, Seattle, 3
sa weekly, thru Burchard Co., Seattle.

Foreman &

Clark, Los Angeles (men's
clothes), 3 weekly so, thru Smith &
Bull, Los Angeles.

B. Davis Co., Hoboken, N. J.
(Coco-Malt), 6 so weekly, thru J.
M. Mathes, N. Y.
Antrol
Laboratories,
Los Angeles
(Snarol). 3 sp weekly, thru J.
Walter Thompson Co., Los Angeles.
Gas Appliance Society of California,
San Francisco (gas appliances), 3
so weekly, thru Jean Scott Frickelton, San Francisco.

R.

KFI, Los Angeles
B. Davis Sales Co., Hoboken, N. J.
(Cocomalt), 5 ta weeklv. thru J. M.
Mathes, N. Y.
Royal Typewriter Co., New York
typewriter) weekly sa, thru Buchanan & Co., N. Y.
J.

'

Adv., Los Angeles.
Flamingo Sales Co., Los Angeles (nail
polish), 4 ta weekly, thru Buchanan
& Co., Los Angeles.
Luer Packing Co., Los Angeles

(meats), 6.sp weekly, thru Glasser
Adv. Agency, Los Angeles.
North American Accident Insurance
(insurance), weekly
Co., Newark
sp, thru Franklin Bruck Adv. Corp.,
N. Y.
Fisher Flouring Mills, Seattle (flour),
5 sp weekly, thru McCann-Erick-

Raleigh, N. C.

Dr. W. B. Caldwell, Monticello. 111..
(proprietary), 260 t, thru KramerCrasselt Co.. Milwaukee.

White Labs.,
195

so,

New York

thru

WBEO,

Wm.

Esty

(Feenamint).
& Co., N. Y.

KSO, KRNT,

gious )

.
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Des Moines,
j

International Harvester Co. (McCormick-Deering dealers), 6 sp weekly, thru McCord Co., Minneapolis.
Methodist Episcopal Church, Omaha,

weekly sp. direct.
Pinex Co., Fort Wayne, Ind., 3 sa,
daily, thru Russel M. Seeds Co.,
Chicago.

Kraft-Phenix Cheese Corp., Chicago
(Oke Doke), 3 sp, weekly, thru J.

Walter Thompson Co., Chicago.
Lydia Pinkham Medicine Co., Lynn,
Mass., 3 sp weekly, thru E r w i n
Wasey & Co., N. Y.
American Cranberry Exchange, New
York, 52 so, thru BBDO, N. Y.

'

Folger Coffee Co., Kansas City, 5
weekly sp, thru Gardner Adv. Co.,
St. Louis.

Co., Poughkeepsie, N. Y.
(cough drops), 100 sa, thru Brown
6 Tarcher, N. Y.
Pinex Co., Fort Wayne, Ind., 3 so
daily, 26 weeks, thru Russell M.
Seeds Co.. Chicago.
Midland Milling Co., Kansas City

Smith Bros.

(Town

Crier

flour),

WGN,

Chicago

daily

sa,

Marquette, Mich.
Louis
St.
Laboratories,
t
weekly, 22
3
(proprietaries),
weeks, thru H. W. Kastor & Sons
Adv. Co., Chicago.

Beaumont

Adv., Philadelphia.

San

Jose, Cal.

Order, San Jose
8 so weekly, direct.

Rosicrucian

WMT,

Waterloo

direct.

George Zifferblatt & Co.. Philadelphia
(Habanello cigars), so, thru May

KQW,

San Francisco.

Alaska Pacific Salmon Corp., Seattle
(Peter Pan salmon), 6 sp, weekly,
thru J. William Sheets, Seattle.

,

WPTF,

so
Co.,

products), 3 so, weekly, thru Birch-

son,

KSFO, San Francisco

(

,

ard Co., Seattle.
Foreman & Clark Los Angeles (chain
clothiers), 13 so, thru Smith & Bull

(reli-

I

WheatGeneral Mills. Minneapolis
ies), 5 weekly t, thru Knox-Reeves,
(

Minneapolis.
Fitzpatrick Bros., Chicago (Kitchen
Klenzer), 3 t weekly, thru NeisserMeyerhoff. Chicago.

Maryland Pharmaceutical Co., Baltimore (Rem and Rel). 2 daily sa,
thru Joseph Katz Co., Baltimore.

Wander

WNEW, New

Page 50

Co.,

14

Co.,

(bread), 10 so daily, 52 weeks,
thru W. E. Long Co., Chicago.
Gamble Bros., Minneapolis, 3 so
weekly, thru BBDO, Minneapolis.
Macfadden Publications, New York
(True Story), 5 t weekly, thru
Kenyon & Eckhardt, N. Y.

Miles,

nooga.

Co. Chicago
weekly, thru Blackett-Sample-Hummert, Chicago.

R.

Harry V.

WNOX, Knoxville
Chattanooga Medicine Co., Chattanooga (Black Draught), daily sa,
thru Nelson-Chesman Co., Chatta-

N. Y.

Co.,

Co., Cincinnati,

KFRC, San Francisco
Longines-Wittnauer Co., New York
(watches) 35 sa weekly, thru Arthur Rosenberg Co., N. Y.
R. J. Reynolds Tobacco Co., New
York (Camel) 12 sa, ta weekly,
thru Wm. Esty & Co., N. Y.
Postal
Telegraph Co., New York
(messages), 4
weekly,
so
thru
Marschalk & Pratt, N. Y.

Industrial Training Corp., Chicago.
13 /. thru James R. Lunke & Associates, Chicago.
Ward Baking Co.. Brooklyn. 5 t
weekly, thru Sherman K. Ellis, N.Y.
R. B. Davis & Co., Hoboken (Coeomalt), 39 ta, thru J. M. Mathes.

sp series, thru

thru

7 sp weekly, direct.

WTIC, Hartford

Armstrong Cork

111.

Chicago.
sp weekly,
Cincinnati.

Thomas, Chicago.

WBAP,

Island,

General Mills, Minneapolis, 5 t weekly, thru Blaekett-Sample-Hummert,

mint ) daily so. thru Wm. Esty &
Co., N. Y.
Yadsco Sales Corp., New York (Quinlax), 26 weekly t, thru Lawrence
C. Gumbinner, N. Y.
,

,

Getchell, Detroit.

Baking

Camel cigarettes )
7
William Estv &

thru

Washington Cooperative Egg & Poultry Assn., Seattle (Lynden chicken

WOR, Newark
Frederick E. Lowenfels & Son, New
York (Hotel Bar Butter), weekly
sp, thru Neff-Rogow, N. Y.
Deforest Training, Chicago
(radio
course), weekly t, thru Presba,
Fellers & Presba, Chicago.
Winter & Co., New York (pianos),
weekly sp, thru S. C. Croot Co.,
N. Y.
Christmas Club, New York (thrift
system), 3 ta weekly, thru Brooke,
Smith, French & Dorrance, N. Y.
DeForest Training, Chicago (correspondence course
weekly sp, thru
Presba, Fellers & Presba, Chicago.
Armstrong Cork Co., Lancaster. Pa.
(linoleum), 3 t weekly, thru BBDO,
N. Y.
R. H. Macy & Co., New York (dept.
store), 5 sp weekly, 1 sp weekly,
thru Young & Rubicam, N. Y.

Carpenter

Associates, Chi-

cago.

R.

weekly,
N. Y.

STATION ACCOUNTS
sp —studio programs
—transcriptions
—spot announcements
—transcription announcements

,

Chicago (Ovaltine), 5
thru Blackett-SampleChicago.
Hummert,
Royal Typewriter Co., New York. 2
so weekly, thru Buchanan & Co.,
N; Y.
Co.,

weekly,

t

j

KJBS, San Francisco
Guaranty Union Life Insurance Co.,
Los Angeles, 2 sp weekly, thru
Allied Adv. Agencies, San Francisco.

I

Dr. Ross
Angeles
ly, thru
Angeles.

Dog and Cat Food, Los
(

animal food )

,

3 sa week-

Howard Ray Agency, Los

WMCA, New
Roma Wine

New

York

York,
Co.,
weekly, 52 wr eeks, direct.

6

sp

Remedies, Brooklyn ( Flemex), 7 sa weekly, 52 weeks, thru
Klinger Adv. Agency, N. Y.
Kemp & Lane, Leroy, N. Y. (headache powT ders), 26 sa, thru Hughes,
Wolff & Co., Rochester, N. Y.

Jadwiga
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•
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WSUN,

Petersburg, Fla.

St.

Co.,

Tampa.

Co.,

Firestone Tire & Rubber Co., Akron,
1 t weekly, thru Sweeney & James
Co., Cleveland.
Dr. W. B. Caldwell, Monticello, 111.
(Syrup-Pepsin), 2 t weekly, thru

Cramer-Krasselt Co., Milwaukee.
National Biscuit Co., New York
weekly, thru
Erickson, N. Y.
(cookies), 2

t

Bulova Watch

New

Co.,

McCann-

Goble, Chicago.

sales

B.

manager

Co.
recording the Friday
evening
trans-Atlantic
news comments from Beverley Baxter in London, featured on the General Motors

thru Elwood J. Robinson Jr. Adv.
Co., Los Angeles.

Fort Worth

Fruit Growers Exchange, Los
Angeles ( Sunkist ) 156 t, thru Lord
& Thomas, Los Angeles.
Y-B Cigars, Chicago, sa series, diCalif.

,

rect.

announces

GELLATLY, former
of WOR, New York,

has been appointed eastern sales
representative of Miller Broadcasting System, New York, producer

and

programs

ler

sion

process.

An

advertising salesman for 18 years,
with the Chicago

Herald

&

technician,

ef-

is

RKO

Exami-

New

GENERAL FILM

York Herald

CBS and Mr. Gellatly
Mr. Gellatly is returning

Tribune,

WOR,

sound

handling sales of
the Standard Radio sound effects library in the New York area rather
than the entire Standard Radio service [Broadcasting, Oct. 1]. Located
in the
Bldg., Mr. McCullough's
telephone is Circle 5-4895.
fects

tape transmis-

to

the profession he left a year-anda-half ago when he left New York

permanently

in

Bermuda.

GROW

is

Canada weekly trans-Canada network. The recordings are for the library use of MacLaren Adv. Co.,
Toronto.

ROBERT McCULLOUGH,

through the Mil-

it

of

distributor

oi radio

to settle

Coast Federal Savings & Loan Assn.,
Los Angeles (investments) 18 sp,

KGKO,

WILLIAM

ner, the

York, 8 sa
West Coast

thru Florida
Broadcasting Co., Tampa.
Grove Laboratories, St. Louis (proprietary), 5 sa weekly, thru Stack
weekly,

DOMINION BROADCASTING

Gellatly Returns

(corn
Creek
Battle
flakes), 2 t weekly, thru J. Walter
Thompson, Chicago.
B. C. Remedy Co., Durham, N. C.
(proprietary), 6 sa weekly, thru
Florida West Coast Broadcasting

Kellogg

Co.,

ASSOCIATED BROADCASTING
Toronto and Montreal, has obCanadian selling rights to
CBS transcription Sally of the Star
and Don Lee transcription The Phantom Pilot.
Co.,

tained

Sell

Hollywood,

radio rights holders of Crime Club,
written by Jonathan Latimer, has
cut a half-hour audition transcription of the series at Radio Recorders, that city. Radio version was written and produced by Robertson White,
under supervision of Walter Karri
Davies.

& PITCHER, Toronto transcription firm, has increased its staff
and moved to larger quarters in the
Concourse Bldg. The firm has taken
over Brydges Recording Studios, pio-

R. M. I. PRODUCTIONS, radio production firm, San Francisco, recently
moved to new quarters in the Cen-

neer Canadian recording company, and
will do its own recording. Jack
Brydges has joined Grow & Pitcher
to direct production and recording.

formerly of Associated Cinema Studios, Hollywood
transcription concern, has joined* Aerogram Corp., that city.

tral

Michelson

Charles

Transcribed Programs

Get "that" account

I

Representing
the
leading
producers of the country, Charles
Michelson offers to the low budget
account programs of proven ability
and established audiences at a
cost that must prove profitable.
For complete catalogue write
to Dept.

Tower.

Bl

CHARLES MICHELSON

ARTHUR FULTON,

545

Transcribed Programs
Fifth Avenue
New York City

Publications, New York
(True Story), 13 ta, direct.
Peters Shoe Co., Chicago (Weatherbird shoes), 13 t, thru Tracy-LoekeDawson, Dallas.

McFadden

CFRB, Toronto
Lyons &

Co., Toronto (tea), weeksp, thru Norris Patterson Ltd.,
Toronto.
Maple Leaf Milling Co. Ltd., Toronto
'(cereal) 3 t weekly, thru Cockfield
Brown & Co., Toronto.
M. Schneider Ltd., Kitchener
J.
(packers), weekly sp thru J. J.
Gibbons, Toronto.
Brorno- Seltzer, Toronto, weekly sp,
thru
Walter Thompson Co.,
J.
Toronto.
J.

ly

WLW,

REACH MORE
Ready-to-buy Farmers
for

MONEY

LESS

Cincinnati

Vick Chemical Co., Greensboro, N. C.
( Vapo-rub
cough drops ) weekly
sp, thru Morse International, N. Y.

—

,

WNEW, New
Madison

York

Loan

Personal

Co.,

New

thru Klinger Adv.
Corp., New York.
National
Biscuit
New York
Co.,
(bread), 5 sp weekly, thru McCannErickson, N. Y.

York, sp

series,

WJZ, New York
Doelger Brewing Corp., Harrison, N. J., weekly sp, thru Rav
McCarthy Adv., N. Y.

Peter

WKRC,

Cincinnati

Lehn & Fink Products

Co.,

New York
Wm.

(Hinds), 10 sa weeklv, thru
Esty & Co., N. Y.

WRBL,

REACH MORE

Columbus, Ga.

Ralston Purina Co., St. Louis, 104

WIBW

is the most-listened-to station in Kansas, serving
because
893,770 farm homes.

t,

thru local distrib.

READY TO BUY

WOW, Omaha

because in these farm homes, pockets are bulging with cash from
their second consecutive year of bumper crops. Because they have
confidence in WIBW, sales messages become neighbor-to-neighbor
recommendations.

Methodist Episcopal Church, Omaha,
weekly sp, direct.
'HELLO. MR. GEORGI!"
(D.

P.

Brother

&

FOR LESS MONEY

Co.)

.

.

W^o* iau MARKET ?

.because this proved selling method gets
returns
faster
per dollar spent.

—

Dakota's a good one. all
692.000 pop. But
has a rich,
population of
605,000! PEORIAREA is the

.

.

.

.

.

get

more

.

PEORIAREA

concentrated

home of rich farms and large
industrial plants. You can hit
this rich market with just
radio station

— WMBD.

MEMBER

ACTION! You

Ben Ludy, Manager

South
right

—

ONE

Represented by

Represented by

CAPPER PUBLICATIONS,
New York— Detroit
Kansas

City,

Mo.

INC.

Chicago

San Francisco

WALTER BIDDICK COMPANY
Los Angeles

San Francisco

Seattle

CBS NETWORK

BROADCASTING

•

Broadcast Advertising
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LUER PACKING

DON LEE
MAKES IT

Co.. Vernon, Cal.,
(meats), which recently used six
weekly participation in the combined
Housewives Protective League and
Sunrise Salute on KNX, Hollywood,
in a

MARSHALL FIELD

THOMAS

KFI. on

J.

WEBB

Co., Chicago
will start a quiz

will originate at the Webb
plant and will be heard three days a

week. 2:15-2:30 p. m. Agency is
George H. Hartman Co., Chicago, Edwin Cahn, account executive.

MOODY BIBLE INSTITUTE

CKLW WAAB
KFEL WHN WMBI WSAI WCAE

FRESNO, TULARE, KINGS
and part of KERN from a

.

.

.

LOCAL

and WGR. The program consists of
short messages by Dr. Will H. Houghton, president of the Moodv Bible Institute. Wendell P. Loveless.
director, acts as announcer. Critchfield & Co.. Chicago, is the agency in
charge.

WHN

B. WILLIAMS Co., Glastonbury,
Conn, (shaving cream), on Oct. 20
will renew Gliding Swing, with Bob
Howard, on WEAF, New York.
Thurs. 11-11:15 a. m. Agency is J.
Walter Thompson. New York.
J.

GOSPEL BROADCASTING ASS'N,
Los Angeles (religious), on Oct. 2 renewed OH Fashioned Revival on
MBS-Don Lee

outlet.

9-10

Sun..

stations,

m. The program consists of evangelical talks by Rev. Charles Fuller,
heard from 9-10 v>. m. on
KSO
p.

Buy Don Lee and place your
message on the only Pacific
Coast Network that gives you
complete LOCAL primary
coverage in ALL the 29 primary Pacific Coast markets.

WMT
WHN WABI KTHS WDAS WAAB
KOMB WWSW.

and from 11

12 midnight on WIRE and
R. H. Alber, Los Angeles,
agency.

LAMONT, CORLISS &

KPO KGW KOMO
agency

HOME

BROADCASTING SYSTI
The Nation's Greatest Regional Network

LEWIS ALLEN WEISS
General Manager

West 7th St.
Los Angeles,

m.-

n.

KFKA.
the

is

New

Co..

and

New

KHQ.

York,

&

Co..

Great Falls. Mont. ( petroleum products), is sponsoring
thrice
weekly,
the quarter-hour transcribed serial.
In-Laivs, written by Hal Berger, on
KFBB, that city. Sale was made by
Aerogram Corp.. Hollywood, which
has national rights to the serial.

WSYM

mm

Every Ll^ZS

Radio Homes on the Pacific Coast are within

25 Miles
Page 52
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nouncements weekly on KNX and
a 13- week Southern California campaign. Agency is Buchanan
& Co., Los Angeles.

KFBK,

Sacramento, has been added
to the group of California stations
carrying time signals for Bekins Van
& Storage Co.. Los Angeles. Brooks
Adv. Agency, Los Angeles, has the
account.

LYONS &

Co. (Canada) Ltd..
sponsoring Let's All Go
Strand for its tea weekly
Toronto. The program features British tunes and Canadian artists,
with commercials by a character identified as "Peter the Tea
Planter". Norris-Paterson, Toronto, is
handling the account.
J.

Toronto,

is

Down the
on CFRB,

REGAL SHOE

New

Co.,

now

carries

both Red and Blue

NBC programs
570 k. c.
in Syracuse

8

York, has

started a weekly quarter-hour
of football results on

pro-

WOR,

gram

New

York.

Agency

Sat.,

4:15-4:30

Frank Presbrey

is

p.

Co.,

m.

New

York.

KRAFT-PHENIX

Cheese Corp., Chicago ( malted -milk )
has contracted
for quarter-hour sports programs preceding football games on WTM.I, Mil,

waukee. Agency

is

J.

Walter Thomp-

son Co., Chicago.

PATE OIL Co., Milwaukee, is sponsoring the third annual fall and winter Civic Concert series on WTM.I.
Milwaukee,
featuring
local
choral
groups. The series of 26 half-hours
was placed by John Barnes Agency,
Milwaukee, with Grant Sandison rep-

WTMJ.

resenting

Fort Wayne, Ind. (cold
remedy), has started Alexander Mc-

Queen

Co.,

a series of news

in

comment

on WJJD, Chicago. The program is
heard five days weekly at 4:30 p. m.,
through Russel M. Seeds Co., Chicago.

GENERAL MOTORS SALES

Corp.,

Chevrolet ) on Oct. 17 will
a specially edited series of
United Press news dispatches on
WABC, New York. Sat., 6-6 :05 p. m
Campbell-Ewald Co., New York, is
the agency.
Detroit
sponsor

(

,

Co., Peterborough,
Out., starts at the end of October a
spot sport announcement series over
12 Canadian stations. Lord & Thomas
of Canada, Toronto, handled the account, and Dominion Broadcasting
Co., Toronto, made the recordings.

LEVY

BROS..

Hamilton,

Ont.,

(Bridal Wreath rings) is running a
show over CKOC, HamCFRB. Toronto, which is
recorded and used two weeks later
Vancouver; CJAT,
over
Trail; CFCN, Calgary; CJRC, Winnipeg;
CJIC, Saulte Ste. Marie;
CKSO, Sudbury; CKPR, Fort William; CKCK, Regina; CKAC, Montreal. Ferres Adv. Service, Hamilton,
places the account and Dominion
Broadcasting Co., Toronto, makes the
live talent
ilton, and

California

^Outol

Co., Hollywood,
(nail polish), an occasional user of
radio, is using four and five spot an-

QUAKER OATS

REFINING

1076
Bte^

J.

the

is

in charge.

OIL

FLAMINGO SALES

PIXEX

York (Danya lotion), on Oct. 31 will
use quarter-hour sections on Women
of Tomorrow, a sponsor participation
program featuring Alice Maslin, on
W.TZ. New York, Mon., Wed. and
Fri.. 9:15-9 :30 a. m. On Nov. 2 Lamont. Corliss will also use the West
Coast participation show. Woman's
Magazine of the Air, Mon.. Wed. and
Fri.. 3:45-4 p. m.
(PST) on KFI
Walter Thompson.

by Canadian advertisers, the morning
Women's Coucou Club program, on
Sept. 28 marked its sixth year on the
air on CHRC, Quebec. The club has
15,802 members and is considered one
of the most popular daytime programs
in Quebec.

of

on Sept. 25 began the religious program, Let's Go Ba^k to the
Bible, which is heard Sundays, 2-2 :30
p. m., on a special hookup devised bv
MBS on
WFIL
Chicago,

cover the following counties

radio,

first

COOPERATIVELY SPONSORED

The show

KTKC, Visalia, has
been added to the Don Lee
Network. This means that Don
Lee advertisers will now

its

& Co., Chicago*
on Oct. 19 will start Toy Center Tonight for the Christmas trade, three
days a week on WMAQ, Chicago.
Agency is Aubrey. Moore & Wallace.
Wieboldt's Inc.. Chicago department
store, on Nov. 11 will start a Christmas program, Adventures of the Cinnamon Hear, transcribed show to be
heard five days weekly on WGN.
Agency is Needhani, Louis & Brorby.
Chicago.
(coffee), on Oct. 17
program,
Eaffee-Klatsch,
featuring
Eddie Cavanaugh on WGN, Chicago.

Station

five-week test as

has renewed. Contract is for 52
weeks, effective Oct. 3. Glasser Adv.
Agency, Los Angeles, has the account.

CKWX,

recordings.

JOHN LABATT

Ltd., London, Ont.
(brewer) has started a sports digest
and a dramatic show over CKAC,
Montreal, and a weekly program for

the American distributor. Head Miller & Co., Rochester, N. Y., over
WGR. Buffalo. J. Walter Thompson
Co., Toronto, placed the three shows.

BROADCASTING

•

Broadcast Advertising

'

,

HENRY BIRKS &
and

M&O

Mon-

SOXS,

comBirks Ellis Ryrie Ltd.. Toronto. and Birks-Dingwall Ltd.. Winnipeg. start about Oct. 15 a series
run daily
of 52 dramatic spots to
over stations in each of the eight
Canadian cities in which the firm has
(jewellers)

treal,

Stations of NBC
Hit Spot Sales Record
SPOT SALES for August and

AGENCY APPOINTMENTS

affiliated

panies

I

I

|
J

:

The programs

branches.
'

!

will be placed

CFCF. Montreal; CFRB. ToronCKWX. Vancouver; CFQC. Sas-

on

'

ro;

katoon
and on stations in Ottawa.
Winnipeg and Hamilton.
Calgary.
The account was placed by Clark
Locke Ltd.. Toronto, with transcrip:

from XBC.

tions

WILLIAM JAY BARKER. New York
subsidiary of ProHirsutus hair tonic
gressive Drug Co.. New York, to Grant
& Wadsworth & Casmir. New York. Radio
(

)

BROWN SHOE
to

AMERICAN TOBACCO
Tan & Cremo

Simons-Michelson

York,

featuring Alfredo Rosi. known as the
Friendly Counsellor, six-weekly. 1010:15 a. m. Pettinella Adv. Co.. Xew
York, placed the account.

WARREX BAKING
Pa.,

on Oct. 17 starts

Warren.
Adventures of
Co.,

Ace Williams, transcribed

serial, three

Leo

to

Products, Chicago (proprieGale & Pietsch, Chicago.
COLONIAL Knitted Sportswear Inc.. Chicago, to Ruthrauff & Ryan, Chicago.
taries),

E. FDCINI & Co.. Xew York (Yittoue Bitters), is sponsoring a 26-

WOV, Xew

Louis,

St.

DEARBORN

Thomas, N. Y.

week campaign on

Co..

Burnett Co., Chicago.

Co.. Quehas started a twice-weekly 15minute transcription test over CJCB.
Sydney. X. S. X. W. Ayer & Son of
Canada. Toronto, handles the account.
bec,

Co.,

New York

cigars), to Lord

&

BROWN & WILLIAMSON

Tobacco Co.,
Bugler &
Big Ben tobacco), to Russell M. Seeds Co.,
(Avalon

Louisville

cigarettes.

Chicago.

FLEETWING OIL

Corp., Cleveland,
Co., Detroit.

to

CLIMAX MOLYBDENUM Co., New York,
to Donahue & Coe, New York.
SCHUETTINGER & OEHLER, Jamaica.
L.

I.

(builders), to Metropolitan Adv. Co.,

New York.
ATLANTIC PRODUCTS
N.

Corp., Trenton,
Son, New York.

N. W. Ayer &

J., to

INTERNATIONAL SHOE
&

to Henri, Hurst
Vitality shoes.

KRUG

Certified Bakeries division of
Baking Co.. has bought
rhe Magic Carpet for 52 weeks over

Donald,

Continental

MENTHOL ATUM

WHIO.

FLORIST TELEGRAPH DELIVERY
ASSN., New York, to Young & Rubicam,
New York.
FREDERICK F. LOWENFELS & Son.
New York (Hotel Bar Butter), to Al
Paul Lefton Co., New York.
GRAVEM-INGLIS BAKING Co., Stock-

& Bowles

The mobile recording

unit
sent to different towns
having social functions where transcriptions are made of the festivities.
Transcriptions are put on the air the
following day.
is

of

agency.

WHIO

is

ROBERT SIMPSOX

ton,

Toronto

Co..

cy,

Henri,

to

Cal.,

to

,

Sidney Garfinkel Adv. Agen-

KSAM
WITH

Takes the Air

programs from the
State Teachers College, whose president, Dr. C. N.
Shaver, is part owner of the station, the new KSAM, Huntsville,
Tex., 100 watts daytime on 1500
special

kc, was formally inaugurated Oct.
2. A pickup for the State penitentiary also featured the dedication.

The

STORE

Co.,

New

PRODUCTS,

York (Foulds, Golden Age foods J,
Cann-Erickson Inc., N. Y.
Inc.,

New

New

Mc-

to

York, to

York.

NBC

al and local advertisers are represented including: Chas. B. Knox Gelatine Co., Standard Air Conditioning, Ward Baking, Penick & Ford,
Ltd., Hotel Times Square, Phila.
Brewing Co., Peter Paul, Inc.,
Phila. Inquirer, Oxo, Ltd., Wm. W.
Lee, Consolidated Edison Co., Texas
Co., Royal Typewriter, Rumford
Chemical Works, Saltesea Packing
Co., Carleton & Hovey, Continen-

Baking Co., D'Arrigo Bros..
Polaris Co., Curtice Bros., Sheffield
Farms, Campbell Soup, H. S. Graff

tal

Co.,

Maryland Pharmaceutical, Ar-

co Skate Co., Buick Motor Car Co.,
Oneida Ltd., Kellogg Co., F. &

M

ing.

station

Scott,

KFYO,

managed bv HaVold

is

formerly

KGGM

with

KGNC,

and KOCA. Its program director and chief announcer
Charles Tigner, formerly with
and KOCA. Paul Wolf, formerly with KGKB, is chief engineer. Clarence Thomas is announcer and R. C. Wilkerson, engineer.
is

CHARLES ARMOUR

Toronto,

& Mc-

Hurst

Wilmington, Del.
to Street & Finney, N. Y.

San Francisco.

Frank Best &

ing place in main studio as its huge
neon sign attracts them. Formal
opening of the new station, called
the Blue Water Station, took place
Oct. 9 on the occasion of the opening of the new International Bridge
joining Port Huron and Sarbia,
Ont., with many dignitaries attend-

Sam Houston

Louis

St.

Co..

show The Cinnamon Bear
on CKCL. Toronto, and a Montreal
station, likely CFCF. The account is
being placed direct. All-Canada Radio Facilities.
transcriptions.

Co.,

Chicago.

GROCERY

scription

J.

Chicago.

Co.,

Montreal,
(department store)
will use a Christmas promotion tran-

and

Nashville, to

Corp..

INTERNATIONAL SHOE

(proprietary)

facade of the new
Port Huron, Mich., whose
triple-plate observation window
permits passersby in the downtown
location to watch broadcasts tak-

St.

Walter Thompson

GENERAL SHOE
(Vitality shoes),

BEAUTIFUL

WHLS,

Louis,
McDonald, Chicago, for
Co.,

days weekly on WJTX. Jamestown.
X. Y. Agency is W. E. Long CoChicago.

Dayton. O. Benton

number

now being formed.

plans are

(El Roi

ROCK CITY TOBACCO

hit a new high both in
of advertisers and dollar
volume for
managed and operated stations, as reported by the
Eastern Division. Forty-six nation-

September

,

KTEM

Schaefer Brewing Co., J. B. Williams Co., Luden's, Inc., Waitt &
Bond, Lamont Corliss, RCA Mfg.

Macfadden Publications, Lehn

Co.,

&

Fink, R. J. Reynolds Tobacco.
General Cigar, McKesson & Robbins, Peter Doelger Brewing, E.

Fougera & Co., P. Lorillard Co.,
Bathasweet Corp., Bulova Watch.
Good Luck Food, No. American Accident Insurance, Manhattan Soap,
Ford Motor, Borden Co., Spencer
Mower, E. L.
Shoe, Durkee
Knowles, Megowan Educator, Cranberry Canners, C. G. Conn Ltd., K.
A. Hughes and Simonds Saws.

ABE COREXSOX, onetime owner of
the old KELW. Los Angeles, has applied to the FCC for a new 100-watt
station on 1310 kc. in Evanston,

111.

the

selling

G. BRIGHT & Co., Xiagara Falls.
Ont. (wine) has started a weekly
network program over CKAC. Mon-

T."

treal;

CKCH,

Hull;
Sherbrooke;

CHLT,

CHRC. Quebec;
CHLX. Three

THESE CUMBERLAND

Sherman K. Ellis. Toronto,
and Dominion Broadcasting Co., ToRivers.

MOUNTAINS BOTTLEUP MARYLAND'S

ronto, handle the account.

JOHX

A. HUSTOX Co.. Toronto
(Pyrex) started Oct. 3 a three-week
spot announcement campaign over 13
Canadian stations. J. Walter Thompson Co.. Toronto, placed the account
and Dominion Broadcasting Co.. Toronto,

made

written

MARKET

the recordings.

PEXXEY

C.
Co., Xew
testing for 26 weeks on
ha, the script
show. The
J.

and

WOW.

produced

Ann Hopkins

of

York,

Blackett-Sample-Hummert,

is

Oma-

Jangles.
Jettabee

by

WOW.

LAMEST

SECOND

Agency

is

Chicago.

IANCWOKTH
The 98,400
on

WTBO

.

WTBO good service area depend almost exclusively
because no network station regardless of location or power serves our

radio families in the
.

.

listeners consistently or effectively.
In WTBO's listener area, annual retail sales
are to get your share of this business

WTBO

LARGEST

amount
is

a

to

MUST

more than $177,393,000.
medium. Other National

have found this station to be effective and economical
renewal percentage is so high.
tisers

PUBLIC DOMAIN

.

.

.

that's

If

you

adver-

why WTBO's

RECORDED LIBRARY
in

the

800 KILOCYCLES 250 WATTS
CllkK CHANNEL
•

WORLD

LANG-WORTH

CUMBERLAND, MARYLAND

FEATURE PROGRAMS
420 Madison Ave.

New

NO

N£TWOM

York

BROADCASTING

STATIONS SERVE THIS CITY
i

•

Broadcast Advertising

WTBO

Aept.e<iex.UUva<L:)§

>lM

{

H.

McGlLLVKA
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SERIES
by the

of half-hour concerts
Cincinnati College of

Music Symphony
will

MBS, beginning
m.

Orchestra

at WSAI for
Oct. 19 at 8 p.

originate

(EST). Walter Heerman,

first

the Cincinnati Symphony and instructor at the College, and Uberto Neely,
WSAI violinist-conductor and director of radio extension at the
student
college, will conduct.
soloist will be presented at each
concert, and network stations carrying the programs will be invited
to audition student musicians in
their communities, the most talented to be selected for guest appearances with the Cincinnati group.
cellist

with

fitxAf PROGRAMS

WLW-

A

*

*

TRANSCRIPTION

of opinions expressed before the contest is being
aired on WOC, Davenport, under
the title You Said It Yourself, as a
The
post-football game feature.

show was conceived and

WOC

by Bill Voss,
announcer.

handled

is

special events

UJQLTER BIDDICK

COMPANY

/
I

Emily Post's Program

SOCIALIZED
modern

of

recitation technique
school rooms has been

adapted to radio in the new Right
Thing to Do series, broadcast on
NBC-Red, Mondays, 7:30-8 p. m.,
under the sponsorship of George
W. Luft Co., Long Island City, for
Tangee lipstick. Emily Post, noted
authority on etiquette, chooses
members of the studio audience to

embodying situations
which have proved embarrassing
act out scenes

Before and After

her correspondents, and, when
they have finished their impromptu
dramas, asks the rest of the audience to criticize their method of
solving the problem, concluding
with her own summary. Program,
placed through Cecil, Warwick &
Legler, New York, is said to have
the most complete audience participation of any of this type of show
now on the air.
to

International Food
at the high foreign percentage of Cleveland's population,
Montana Flour Mills has fashioned
the Recipes of the Nation on
WGAR, Cleveland. Each program
is devoted to the music of a nationality, and the recipes solicited and
read are of the nationality. Prizes
of $2 each are awarded for recipes selected for broadcast. Talent
on the program is Florence LaGanke, formerly with the Cleveland Press as household editor.

AIMING

LOS ANGELES
SAN FRANCISCO
SEATTLE

Prison Rodeo
EIGHTH annual Texas

KFYR Covers

the

Tongue Gnarlers

ALLITERATIVE problems
rapid
stance
ments,
burgh,

in

pronunciation are the subof Tongue Twister Tournaconducted on KDKA, Pitts-

only show of its kind in the
world, and acclaimed as
"Texas' Fastest and Wildest

Bill Beal. On first show
listeners, asked to send in twisters,

by

Rodeo". All participants in
the events, from roping to
bronc-busting, were inmates
of the prison.

responded with 200 replies; second,
over 500; and third, more than a
thousand. Each week he uses 12
to 16 of those submitted, paying
$1 for each one accepted. Four
contestants, picked from the studio audience, participate in each
tournament, the winner receiving
$5 in cash and the other three two
tickets to a local theater.

From

San Antonio
Antonio,

Man

to visitors in the

shall Hotel lobby

on

sports

daily

sports news of their schools
during the last five minutes of each

twice a

KMAC

John Mar-

quarter-hour program.
also
features professional golfers in
daily question-answer programs
under sponsorship of a local men's
store. Pros from each of the city's
eight country clubs and public golf
courses answer all golfing questions sent in by listeners and merchandise is given for the most

WRTD,

Haymow Doings
CALLING on listeners with

tricky questions submitted.

Ezra
Martin and the Folks From Pleasant Valley, Jim Yerian and the mobile unit of WBNS, Columbus, visit
various farms and interview members of the household during Ezra's program. Listeners write in,
inviting Announcer Yerian to call
on them.

of

broadcasts

Bros., d

KMAC, San

the

Richmond, Va. A watch goes to the
person submitting the best set of
five questions for each program,
and each person interviewed gets
a dollar bill.

BRIGHT SPOT

Frank

by

clothiers,

resumes with student announcers
from six local high schools airing

ticklers are put

by Morton's Question

week

Schoolboy Sportcasters

SPONSORED

the Lobby

STICKLERS and

Pris-

Rodeo was carried by
WBAP, Fort Worth, remoted
from the state prison stadium at Huntsville Oct. 2.
Harold Hough, WBAP manager and veteran announcer
known as the "Hired Hand",
announced the rodeo, the
on

Tomorrow's Treats

DAILY

forecast of the following
day's programs is the new daily
Tomorquarter-hour, On
row, spotted early in the evening
on KMOX, St. Louis.

KMOX

North America!

Base

map

Brookmire
Coverage

courtesy

Corp.
contours

superimposed
KFYR.
Lower

6v

figure: Estimated
s

next s

per cent change from a
age of same period in

last

three year*.

KFYR

is

the only single station capable of telling your story in

the
5000 Watts Day, 1000 Watts Night

NBC

550 Kc.

Affiliate

''GOOD PROSPECT'' AREA!

KFYR

National Representative

GENE FURGASON

and CO.

BISMARCK, NORTH DAKOTA
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Radcliffe of Troy

ONE-MAN

show is History Was
Made Where You Live on WGY,
Schenectady, featuring Radcliffe
Hall dramatizing the history of
communities in the service area of
Troy Savings Bank, Troy, N. Y.,
sponsor of the program. Mr. Hall
prologues the broadcast with a
narration leading up to a dramatized sketch in which he characterizes all parts. Copies of the radio
printed
and
are
presentations
mailed to listeners upon request.
Hevenor Agency, Albany, handles

The War Fever

as he parachuted
to earth from a balloon were described via the ultrashortwave pack
transmitter of KDYL, Salt Lake
City, worn by Archie Baldridge
(right) who was interviewed before takeoff by Announcer Myron
Fox during the Utah State Fair.

SUPPOSEDLY actual events concerning the activities of the Red
Circle, a spy organization of an
Eastern European power, and its
attempts to enter the U. S. Army
and Navy are broadcast on the
program, The Crimson Wizard, on the MBS network, Fri., 99:30 p. m. Much of the plot revolves around the building of new
super-battleships by America, and
serial

enlivened with special recordings
of actual machine gun, rifle and
is

artillery fire.

Chance for Amateurs
OPPORTUNITY to appear in professionally rehearsed radio drama
is offered nonprofessional actors on
the weekly Opportunity Theater of

KGO,

San Francisco, presented
Fridays from the San Francisco
Community Playhouse. Applicants,
who have left their names at the
door as they entered the Playhouse,
are called to the stage to read lines
chosen from dramas previously
presented on NBC. When the program goes on the air, finals take
place before the microphone and a
board of NBC producers selects
winners, who are heard the following week, after studio rehearsals.
Winners of the previous week are
then heard, first in a dress rehearsal and finally in the finished
production.
$P

%

*fc

Radio for

Women

ALMA KITCHELL,

concert

star

and clubwoman, on Oct. 7, resumed
her weekly programs, known as

Alma

Kitchell's Brief Case, for the
12th year on NBC-Blue network,
Fri., 6:05-6:10 p. m. Addressing

listeners, Mrs. Kitchell
discusses what radio means to
women as mothers, homemakers
and clubwomen, practically and
culturally, basing her talks on un-

Around a Table

VICE-MAYOR

Nicholas Klein, of
Cincinnati, presides over the informal discussion on questions of the
day carried by WKRC, Cincinnati,

on

Saturday Knights

its

Round

Table.

of the
of local,
international impor-

Questions

national and
tance are brought before & different group each week, ranging from
university professors to politicians
and newspapermen, and all participants express views on the subject

Belong
commentator,
is running a news program, Edited
for Women, on WNEW, New York,
Tuesday - Friday, 4:15-4:30 p. m.
Miss Abbott interprets the news as
it affects the women of America,
her policy being to bring women to

"THE VOICE OF MISSISSIPPI

a full realization of their place in
the social and economic structure
of society; she also interviews

from time
reer

to time

women

prominent ca-

in her search for the

ideal wife.
*

From

the account.

SENSATIONS

Where Women
JUDITH ABBOTT,

*

*

the Clothes Makers

HIGHLIGHTS in fashion to be
presented in Cleveland shops during the coming week are disclosed
by Eleanor Hanson on Fashion
Firsts, carried weekly on WHK,
Cleveland. Miss Hanson visits various garment factories and stylists'
offices before preparing her script,
working in cooperation with Jacob
Wattenmaker, executive secretary
of the Cleveland Fashion Institute.
Working on the Railroad

TO FIND
trainman,

the

city's

outstanding

WWL, New

Orleans, invited representatives of every railroad in the city to participate in
a broadcast, with each contestant
calling out stations on his route in
his own way. A loving cup *was
awarded the winning jawbender.

Tips on the Taverns

STRAWS

THE WIND?

IN

Jackson reports substantial
monthly increases in building
permits; total value of building permits; bus passengers;
Post Office receipts; gas and
electric connections; new families; telephones in use.

These are not just "straws in
the wind" but facts that prove
conclusively that it is to your
advantage to advertise over

WJ DX —

the

station

that

speaks with dominant appeal
in the Mississippi

market area.

Owned and Operated By

TIPS on

dine and dance spots,
along with transcriptions of popular dance bands, are carried on
Where to Go and What to Do, sponsored on KYOS, Merced, Cal., by
local cafes and taverns.

LAMAR
LIFE

INSURANCE

COMPANY
JACKSON, MISSISSIPPI

llilill

under discussion.
*

*

*

Flatbush Jobs

APPEALS

to increase private employment are broadcast by the Borough of Brooklyn on WMCA, New
York, Wed., 8:45-9 p. m. The series is conducted by Harry Marcus,
manager of Sears Roebuck Co. in
Brooklyn and chairman of the
Merchants Council of the Flatbush
Chamber of Commerce, and features talks by outstanding personalities in civic and industrial life
in the Borough.

feminine

usual letters from listeners. Mrs.
Kitchell is also heard as contralto
soloist and mistress-of-ceremonies
on the NBC feature, Let's Talk It
Over.

Stunned by Pedagogy
antics of a varied
group of pupils, colored with humor
from Waldo S. Newbury, musical
director of WBRY, Waterbury, are
featured in School Daze on that

SCHOOLROOM

station.

NATIONAL
Archie's Grab Bag
RIDDLES, recorded music, spot
interviews,
commercials, sport
shorts and what not are carried

on Arch McDonald's Grab Bag,
heard Mondays through Fridays,
3:30-5 p. m., on WJSV, Washington.

Each day Announcer McDon-

ald pulls five riddles out of the bag,
invites listeners to phone in
answers, and gives prizes for first
right ones.
*

News

NEWS

*

ADVERTISERS
ADVERTISING IN CANADA

USE

CHNS
Halifax,

The Key

*

about the different func-

tions of educational, religious, social and fraternal societies in

Greater New York is carried on
the weekly quarter-hour, Public
Service Reporter, presented by

WOV, New

BROADCASTING

Scotia

Station

of the Maritimes

of Organizations

Charles Berry on

Nora

Wh.

C. Borrett, Director

U.S.A. Representatives:
Jos. Weed & Co.
350 MADISON AVE., N.Y.C.

York.
•
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"They've put us off the air! That
Western Electric 110 A Program
Amplifier ends monkey-chatter."
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WESTERN CANADA
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In Western Canada
all these stations are
C.B.C. basic outlets.

LEONARD

WINSTON,

F.
who for
the last four years has been conducting; his own radio production service,
recently joined Ray McCarthy Adv.
Service, New York, as radio director
and account executive. At present he
is working on the account of Peter
Doelger Brewing Corp., Harrison, N.
J., which on Oct. 6 started a weekly

quarter-hour
musical
WJZ, New York.

program

on

KIMBALL, HUBBARD & POWEL,

Manitoba

New York, has changed its name to
Morgan Reichner & Co.. effective immediately. Morgan S. A. Reichner is
Amos Stote and Charles
H. Bauer, vice-presidents Harold A.
Bowman secretary. George Arkedis
president

;

;

CKY
is

Winnipeg

western Canada's Most

Powerful Station

CKX

continues as radio director.

PAUL GRANT ADV.
tablished

Brandon

completes the Manitoba
radio coverage.

Campbell-Ewald. Geyer Co., Dayton,
and Matteson-Fogarty-Jordan. Associated with him in the new firm is
Miss A. E. Schuster, formerly in
charge of the office and secretary of
the
company at Morris-SchenkerRoth, Chicago. Telephone number of
the new agency is Delaware 4855.

GEORGE

Saskatchewan
The people

listen to

CKCK

Regina

.

.

82.7%

delivers

.

CHAB
.

.

.

Moose Jaw
72.6%

delivers

of

H.

INCLEDON,

formerly

of Ford. Browne & Mathews, ChicaR. Harshe
go, has joined William
Inc.. Chicago, to do public relations

Moose

Jaw

Audience

CRAIG, radio producer,
has been appointed radio director
of Street & Finney, New York
agency. Coming to radio from the
stage, where he played juvenile
roles, Craig was manager of the
commercial program department
of World Broadcasting from 1929
until 1933, and has since headed
his own production agency in New
York. He has handled production
on the semi-annual radio campaigns of United Drug Co. to promote its Rexall One-Cent sales and
on the programs sponsored by
Carter Medicine Co., which are the
chief radio users among the clients
of Street & Finney, so his new position will to some extent be an enlargement of his former duties.
Kenneth Burton, who has been associated with Craig since they
worked together at WBS, has
taken over the Craig organization.

SHULTS, for ten years with
Compton Adv., New York, recently as

rector of media, in charge of all purchase of space and time for the agency's clients.

FLETCHER

of Danvers
& Trunk, Denver, recently took over
the firm, which will operate as Fletcher B. Trunk & Co. in the same location in the Gas & Electric Bldg., Denver.

SANFORD BARNETT. J. Walter
Co. Hollywood writer, and
Roberta Black. United Airlines

Bldg.

stewardess, have announced their en-

of

CFAC
.

land, Ore., has

.

.

delivers

of

is on his semi-annual visit to
clients. During his tour
will also confer with M. Lewis Goodkind of Goodkind & Morgan, Chicago, the Raymond R. Morgan Co. af-

cern,

eastern

filiate.

WARREN

FEHLMAN

P.

Angeles,

account

as

Lethbridge Audience

British Columbia
#

For

maximum

coverage

at

minimum

cost use

$

CKWX

Inc., Port-

to the Corbett

radio

director

.

KIRK,

radio department
manager of Famous Artists Corp.,
Hollywood talent agency, since January, has severed his connections with
that firm. Before joining Famous
Artists he was radio director of Ruth-

& Ryan.

AL BREMNER.

formerly of Black-

ett-Sample-Hummert, Chicago, where
he wrote copy for the Ovaltine account, joins the copy department of
H. W. Kastor & Sons Adv. Co.. that

65,000,000

city, effective Oct. 17.

People

Live Within

GEORGE TOLIN, formerly radio
production manager of Allied Adv.
Agencies, San Francisco, has been
appointed radio director of Hollywood
(Cal.)
Conservatory of Music and
Arts.

CULBRETH SUDLER.

formerly account executive of Philip J. Meany

500 Miles of

Los Angeles, and well known in

has established
his own agencv under firm name of
Culbreth Sudler Co., at 412 West
6th St., that city.
national

advertising,

CJAT

#

WHAS WWNC
ASHEVILLE, N.

50,000 Watts

Vancouver

(not basic

executive.

Fehlman was advertising manager
Southern

the
the

California district
Wall Street Journal.

LAWRENCE

Mr.
for
of

WOOD

H.
has joined
Charles Eckart Co., Los Angeles, as
head of the public relations and merchandising departments. Charles J.tj
Eckart heads the radio department.
Agency recently moved to larger quarters at 1709 West 8th St.

O.

M. SCHLOSS, formerly in radio
relations work at McCann-

station

Erickson, New York, on Oct. 7 was
appointed space buyer of publication
media for that agency.

on Oct. 1, resigned as head of the radio commercial department of Benton & Bowles.
New York. His future plans will be
announced shortly. Clinton S. Ferris,
former vice-president of BlackettSample-Hummert, New York, replaces

CBC)

Full

FRANK DELANO

of the traffic and
department of Young
& Rubicam, New York, for the past
five years, has been transferred to the
agency's Hollywood office to l-eplace
Fred Wile as coordinator. Mr. Wile

merchandising

is

now

the

in

New York

office

of

Young & Rubicam.

ROBERT ETTIENE,

formerly with

the radio department of H. W. Kastor & Sons Adv. Co., Chicago, has
joined
the
estimating
division
of
Blackett-Sample-Hummert. Chicago.

KLINGELSMITH, who

L.

and producer.

JAMES WHIPPLE,

writer and producer of Lord & Thomas, Chicago, has
been named radio director to succeed
Basil Langhrane. who resigned recently to join Ed. Wolff & Associates, Rochester, N. Y.

GEORGE

H.

THORNLEY,

Time

NBC

formerly

Thornley & Jones, New York, recently became associated with Erwin.
Wasey & Co., New York, in the new
business department.
of

PATRICIA O'CONNELL,

formerly
with Joseph Katz Adv. Agency, New
York, and recently with BlackettSample-Hummert, New York, has
joined Compton Adv., New York, as
radio copy writer.

CLINTON

FERRIS,

formerly
Blackett - SampleHummert, Chicago, has joined Benton
& Bowles, New York.
vice-president

S.

of

BUCKINGHAM GUNN,

with

J.

Chicago, before joining Ruthrauff & Ryan a year
ago, has returned to the Thompson
agency, where he will produce The
Co.,

'Northerners, for Northern Trust Co..
and Bowman Dairy Co.'s Musical
Clock.

C.

Affiliate

1,000 Watts

820 Kilocycles

Trail

CBS

Basic Station

Canadian Representatives

ALL-CANADA
RADIO FACILITIES

I

TORONTO - MONTREAL - WINNIPEG
CALGARY - VANCOUVER
U. S. Representatives

WEED &
NEW YORK
-CHICAGO

1938

-

CO.
DETROIT
SAN FRANCISCO
-

The Only Blanket Radio

EDWARD PETRY &

CO.

Coverage of Prosperous
Western North Carolina

National Representatives

"The Quality Market
,,
of The Southeast

SURVEY FIGURES
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Mr. Richmond.

Walter Thompson

#

has joined

Darwin H. Clark Adv. Agency, Los

STUART

Lethbridge

86%

moved

EDWARD LASKER,

Co.,

CJOC

advertising and radio production con-

formerly operated his own Los Angeles agency, has joined Buchanan &
Co., that city, as account executive

Audience

Calgary

oi

MYRON

Edmonton Audience

of

head

Hollywood

Chicago headquarters.

H. CHRIST, producer of J.
Walter Thompson Co., Hollywood,
and Miss Birdie Byron were married
in Los Angeles Oct. 8.

Calgary

65%

delivers

.

Co.,

JOHN

CJCA Edmonton
of

MORGAN,

Lord & Thomas, after several
weeks in Hollywood, has returned to

the only 100% coverage.

70%

R.

gagement.

These three stations afford

delivers

TRUNK,

B.

MAC WILKINS & COLE

Alberta
.

F.

newspaper space buyer, has joined
Joseph Katz Co., Baltimore, as di-

rauff

.

RAYMOND

Raymond R. Morgan

RALPH RICHMOND,
ROY

work.

Thompson

Regina Audience

of

has been es520 N. Michigan Ave.,

at

Chicago, to function as a general
agency. Mr. Grant has done copy and
contact work with Ruthrauff & Ryan,

and

F Names Craig

WALTER

RADIO
STATIONS

&

S

THE PICK OF THE

BROADCASTING

•

Broadcast Advertising

:

,

m
OBERT

FLEMING,

M.

Ferguson Joins Weed

account

xecutive of Harry M. Miller Inc.,
'olumbus, has been appointed manger of the Cincinnati branch and
director of radio for the entire agency.

SAMSON

&

Advertising

Merchandis-

ing Service, Baltimore, has moved to
jiew quarters at 733 N. Eutaw.

PHILIP KLEIN
adelphia,

is

Adv. Agency, Philto 1910 Ritten-

moving

Square.

liouse

INTERSTATE

Adv. Agency,

Cleve-

Wm.

H. Bricker
land, has appointed
as a Cleveland sales representative.

SHOUSE NAMES IRS
AS REP FOR WSAl
International
APPOINTMENT
Radio Sales as exclusive national
representatives for WSAI, Cincinnati, was announced Oct. 10 by
James D. Shouse, vice-president of
Crosley Radio Corp. in charge of
broadcasting operations.
of

.

I

The appointment, Mr. Shouse
said, does not af-

R. L. (Fergie) Ferguson, veteran
broadcaster, on Oct. 10 joined the

Chicago sales

INLAND

Broadcasting Service, recently formed as a station representative firm in Winnipeg, with offices at
171 McDermot Ave., announces it
represents CIRC. Winnipeg ; C.IGX,

CFQC,
Torkton; C.IRM. Regina
Saskatoon; CFCN. Calgary; CFRN,
in
well-known
Edmonton. K. C. Ball,
Canada, New York and
western
Southern advertising circles, has
joined Inland as commercial manager.
He comes from the advertising staff
of the Winnipeg Tribune.
;

DONALD DONAHUE
as sales

manager

has

resigned

of the radio depart-

of J. J. Devine & Associates,
York, to join the sales staff of
George P. Hollingbery Co.'s New York
office. Prior to his affiliation with the
Devine organization.

ment

New

KFSD, San

Diego, Cal., has appointed Paul H. Raymer Co., New York,
as national representative.

WIRE.

Indianapolis,

E. Katz Agency as
sentative.

The

1,

Weed &

Co.,

COMPLETE

station representatives. A veteran
of a dozen years in radio, Mr. Ferguson joined the Weed organization
after a year with
Jesse L. Kauf-

man
he

Inc.,

where

managed

ent
tion.

tal-

and producHe was man-

ager of WINS,
New York, from
1934 to 1937 and
prior to that time
was with the ChiMr. Furguson
cago sales unit of
NBC and commercial manager of
WLW. Still earlier in his career he
was with WOR, Newark, and

WAHG, which later
WABC, New York.

/AUAou Lcu

,

5000 WATTS

became

C

Al<nfta*UL•

B

1260 KCS

appointed

has

national

effective date

announced as Jan.

staff of

repre-

has been

1939.

fect the status of

WLW,

which

is

represented by

Transamerican
Broadcasting &
Corp.
The change, he

Television

stated, is part of

W.

WRIGHT

has been
appointed manager of the Toronto
office of Joseph Hershey McGillvra,
C.

(Bill)

the program to
segregate completely operation of

station representative
ceeding N. Port-

no manner
is critical of Transamerican's representation of the two stations.
With the appointment, WSAI, in a
business way, becomes completely
independent of WLW. Dewey H.
Long, formerly of CBS' Radio
Sales, recently took over general
management of the station which

er

Mr. Thornquest

two stations and

the
.

Names Wright
To Head Toronto Office

McGillvra

has

its

own

sales,

in

special events,

and programming departments.
"The change was occasioned only
by the increasing necessity for sep-

WLW

arate representation of
and
WSAI," said Mr. Shouse. "It has
been our purpose for the past year
to segregate the activities of

WLW

and WSAI. With each station having its own national representative,
that segregation program has been
completed."
Mr. Long also announced appointment of Jack Thornquest as
sales manager of WSAI. He has
been with the station since 1937
and before that spent a year in

agency work with Ralph H. Jones
Cincinnati. He is a graduate

Co.,

of

Miami University.

CKLW Names McGillvra

suc-

resigned

to

become manager
of Canadian
Facts
search

re-

Ltd.,

organization, and a partner in the business with Ethel

Fulford.

Mr.
Mr. Wright
Wright, for the
past year a member of the McGillvra staff in Toronto,

was

for-

merly manager of CKGB, Timmons, Ont., and has subsequently
been associated with Northern
Broadcasting Co. and All-Canada
Ltd., Canadian station representative
last

He

spent a month
in the McGillvra New

concerns.

summer
York office.

salesman for
national advertising media in Toronto for the past six years and
most recently with the Kingston,
Whig-Standard, has been
Ont.,
added to McGillvra's Toronto sales
(Mike) Mickles Jr.,
staff. L. M.
continues in charge of the firm's
Montreal office.
J.

L.

SELLS

who

Colwell,

has

firm,

WAVE

Alexander,

APPOINTMENT

of Joseph
H.
McGillvra as exclusive representatives in the New York, San Francisco, Los Angeles, and Atlanta
areas was announced Oct. 3 by J.
E. Campeau, general manager of
CKLW, Detroit-Windsor. Simultaneously he announced that the

PEOPLENOT
GEOGRAPHY!
rmpo*

how
„ y „» wanta Umw expanse
whole wide
ta this

ot^

of a«

of
contains 80.7%

Hlues):

And »

total income-tax
the Area's

Payer
to more?
Pay ft*
wlv pay
Kentucky. Why

V

^^

sales
ot all food
entire

furnisn
Limits alone,

74%

Louisville

^J^^
Z
^^

Southern

and

is

'

.

d

..AnNBC Outlet.

New York office of CKLW, headed
by Phil Fuss, had been closed. The
Chicago office, with George Roesler
in charge, will continue, Mr. Campeau declared.

Marvin Joins Esty
RICHARD MARVIN, for 10 years
with J. Walter Thompson Co. in
Chicago and for five years radio
director of that office, has joined
William Esty & Co., New York, as
radio

director,

succeeding

Crampton who resigned

last

BROADCASTING

F.

S.

month.
•
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COMPLETE

Mop
NEW FRIENDS OF MUSIC

series

make

available

New

York's music public concerts
to
of masterpieces within range of modest pocketbooks. The three seasons
of this series have been met with
such enthusiasm that the New Friends
of Music has organized its own chamber orchestra, under the direction of
Fritz Siedry, Viennese conductor. This
year's
programs will feature the

works
of
Haydn.

Bach,

and

Beethoven,

WHOM,

Jersey City, is the first staadopt the We Americans series,
originated
by
WHK-WCLE,
Cleveland, presenting the first program of the patriotic series on Oct. 9.
We Americans is a copyrighted feature
of
United Broadcasting Co.,
which has been offered every station
country
in the
to promote public interest in the democratic form of govtion

to

ernment [Broadcasting, Oct.

1],

THE

Concert Artist Bureau of the
Federal Music Project, on Oct. 4,
started a series of weekly musicales
on WEVD, New York, Tues., 8:30-9
m. The Negro Art Singers, the
p.

Forum

Trio, and the Negro Melody
Singers are featured on the programs
for various weeks.

In

$142,186,243.47

Market

*

KGMB - KHBC
HONOLULU

HILO

* Retail Sales:

Fiscal

Saturday morning

Year 1937-8

Representatives

CONQUEST ALLIANCE

CO., INC.
New York, 515 Madison Ave.
Chicago, 203 N. Wabash Ave.

JOHN BLAIR & COMPANY
San Francisco, Russ Building

of a
distinguished yachting
authority and Bob Evans, of WBZ,
Boston, sailed aboard the Thebaud,
out of Gloucester. Frank Willis and
Ted Briggs, of CBC, were aboard the
Bluenose, out of Lunenburg, Nova
Scotia. The races were held on alternate days off Graves Light, Boston,
with three out of five determining the
winner of the International Fisher-

away from

program

on

producer and director. The dramaprogram of world-wide news
events of interest to youth has
given radio training to many Chicago young people, 20 of whom
have found regular work in radio.
tized

Mankato, is carrying seventeen games of the football teams of

Mankato Teachers College, Mankato
High School and Loyola High School
during the 1938 grid season, including
eight remoted away contests. The programs are handled by Fred Just and
Bob Kunkel. When the high schools
and teachers college play simultaneously,
broadcasts the away
game, accommodating fans with the
game least convenient for them to
attend.

KYSM

director
his

of

KYW

the microphone.

Montreal, has completed arrangements with several Paris stacompanies for
tions and recording
personal appearances of 12 popular
commercial
under
artists
French
sponsorship on CKAC. The idea was
tested in 1937 when Jean Clement,
Paris tenor, was brought to Canada
under sponsorship of L. O. Grothe
manufacturers,
and
tobacco
Ltd.,
proved so successful that he will return for a second season.

on the air until 3:30

m. Sept. 27, WGAR, Cleveland,
presented a special Flood Relief Show
by request of the Cleveland American
Red Cross chapter and raised $850 in
pledges. Cancelling all scheduled proturned over its facilgrams,
ities to the Red Cross at 10 :30 p. m.
for the show, which featured Sidney
a.

WGAR

WGAR

Andorn,

theatrical

from

talent

all

local theatres,

JOHN STEELE, MBS
foreign

new commentary

its

man

of

New

Haven.

play-by-play
football

in

broadcast of

a sixSept. 29. The
carried as part of a

game

broadcast was
schedule sponsored on
by Tyler
Bros., local Coca Cola bottlers. With
Cy Rapp describing the game, the
broadcast tied up the only telephone

KMA

line into

the game
a half.

Massena, a city of 300 where
was played, for an hour and

WHEN
its

the local sanitarium moved
iron -lung into a booth at the

Southern Oklahoma Fair and Exposition, KVSO, Ardmore, carried an interview program between announcers
Pat Perrin, in the lung, and Paul
Duncan.

representative,

London and
will

start

a

shortwaved
from London, on the coast-to-coast
Mutual Network Oct. 19, 9:15-9:30
p. m. (EST) and continues on alternate

first

hotels

night clubs. Twelve orchestras
appeared, in addition to Walberg
Brown's studio band.

and

Top Hatters

Shenandoah, claims a

reporter,

as master of ceremonies, and included

of

Lawn Club

RECORDINGS

CKAC,

REMAINING

KYSM,

man's Race.

and

the first anniver-

WCFL, Chicago, presented in cooperation with the National Youth
Administration for Illinois were:
to r)
Miles Reed, production
(1
manager of WCFL; Frances Cordeal, writer; Herman G. Berglund,
announcer, and C. Florence Mead,

KMA,

With

sisting

Louis,

sary of Youth 'Round the World, a

CELEBRATING

will play for the debut
Caroline Woodman, daughter of
Dr. and Mrs. James Rowland Angell,
on Oct. 21 at a society dance in the

HAWAII'S

St.

the station for Hyde Park
beer. Sol accidentally got on
the program last year and ad
libbed so effectively that he
was made a regular sidesplitting feature. He continues to wield mop
broom during his moments

JAN SAVITT, musical
KYW, Philadelphia, and

Get Your Share

Mike
negro jan-

has won a contract renewal
as featured performer in Hot
Stove League, sponsored on

16 chamber music concerts from
Town Hall, will be broadcast weekly
on NBC-Blue network from Oct. 23
through Feb. 19, inclusive, Sunday,
6-7 p. m. The program was organized
in 1936 by Ira A. Hirschmann, vicepresident of Saks Fifth Avenue, New
York (department store), who is a
prominent music patron and a nonof

professional pianist, to

at the

SOL WILLIAMS,
itor of KMOX,

Wednesdays

series,

thereafter.

K F R O,

Longview, Tex., recently
opened studios in the Marshall Hotel
and the Harrison County Fair buildings at Marshall, 32 miles from Long-

CKAC

IS

—

CANADA'S
Busiest

WLW

of

WSAI

and

broadcasts from Cincinnati's celebration
of
the
Northwest Territory
sesqui-centennial were presented to
Mayor James G. Stewart in a ceremony at City Hall on Oct. 8 by
Robert Van Fossen, chairman of the
Public Observance Committee. The
collection, including posters, handbills
and transcriptions, was turned over
to the Cincinnati Historical Society
to be stored in a sealed vault for 50
years. Instructions for playbacks of
the recordings and two dozen needles,
imbedded in a block of wax, were included also. The presentation ceremony itself was transcribed and placed
with the other recordings.

CAMPBELL ARNOUX

WTAR,

manager

of

Norfolk, has announced that
with the coming of the fall season the
station will revert to its winter operating schedule of 18% hours weekdays, an increase of one hour daily
over the summer schedule. The extra
hour has been added from 12 to 1
a. m. to provide late network originations that reach Tidewater listeners

an hour earlier due to Standard Time
operation.

IN conjunction with National

Retail

Demonstration week,. Sept. 19-24,
Champaign, 111., induced
local merchants to test available sustaining features on a one-time basis.
The merchants' cooperated, and 48
fifteen - minute
available
programs
were subject to the test. As a result,

WDWS,

WDWS

reports that 50% of this time
has been contracted for regular sched-

ules.

SAN FRANCISCO
KSFO

The new studios are supervised
by James A. Beck, formerly of KFJZ,
Fort Worth, and KDNT, Denton,
with Fred Dahiner Jr., in charge of
technical equipment.

advertising executives have been invited to address
the
audience this fall in connection with the fifth series of "Short
Talks on Advertising". These are prepared by the Bureau of Research and
Education, of the AFA.

WINTER SERIES

COOPERATING

view.

of

Kansas Round-

weekly hour show presenting the
complete entertainment staff of
WIBW, Topeka, returned to the local
Fox State Theatre Oct. 1. Manager
up,

Ben Ludy took

the show to the theatre last year after the program audience outgrew studio facilities. The
program, broadcast direct from the
stage, is remoted through the
transmitter. Minimum admissions are

WIBW

THAT 5 WHERE

descriptions of races be-

tween the Bluenose and Gertrude L.
Thebaud, last of the full-rigged fishing
schooners, were broadcast on NBCBlue and CBC. An NBC crew, con-

Vigo County

with

Agricultural Agent O. C. Redenbacher,
Terre Haute has started a
series
of weekly
half-hours shortwaved from Vigo County farms. Actual
descriptions of farm progress
and development are handled by Mr.

WBOW,

Horace C a p p s,
director. 4-H Club
leaders also assist in the broadcasts.
Redenbacher and
program

WBOW

charged.

CKY, Winnipeg, and CKX, Brandon,

WOAI, San

have

Antonio celebrated its
sixteenth anniversary Sept. 25 with
announcement of 69 hours of commercial programs sponsored by 122
advertisers in a fall schedule published in the San Antonio Express.

WNEW, WOV-WBIL, New
WSBC,
phia,

started

Between

daily

five-minute

Ourselves

by

D.

talks
P.

R.

Coats,

public relations chief of the
outlining the highlights of
the coming day's programs.
stations,

York;

WPEN, PhiladelPortland, Ore., have
International News

Chicago;

and

KWJJ,

contracted

for

Service.

THE

two-story building which houses
studios
and
executive
offices
of

KFOX, Long

Beach, Cal., has been
purchased by Hal Nichols, owner of
the station, from Goodyear Tire &
Rubber Co., that city. Valued at $60,-

000, the structure will be entirely remodeled at a cost of more than $15,000, with new offices, and a theatreauditorium seating 500. New technical
equipment will be installed. KFOX,
recently granted FCC permission to
operate on 5,000 watts, in February
will start building its new transmitter, site of which has not as yet been

W0L=
WASHINGTON,

D. C.

1,000 Watits'
DAY & NIG
Affiliated With the
Mutual Broadcasting System

12

3

KC

announced.
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Freedom of Radio
In

War

Stressed

Roundtable Group in Favor of
The American System

PARTICIPATING

in a roundtable

discussion, carried by CBS
People's Platform Oct. 2, Neville
president, declared
Miller,
radio was a prime factor in bringing about peace-mindedness during
the recent European crisis, and
pointed out the importance of radio freedom in times of stress. Mr.
Miller was a guest of Lyman Bryson, chairman of the CBS adult
education board, at the forum,
along with Curtis Mitchell, editor
of Radio Guide; Mrs. Allen Freidlich, sister of George S. Kaufman
and a housewife interested in radio
programs as a listener, and Bob
Trout, CBS commentator.
"One of the most significant
things in the week (of the Czech
crisis) was the timing of events,
which would not have been possible
without radio," commented Mr.
Miller as the group spoke of the
way radio was used in swiftly

on

its

NAB

transmitting news and official communiques. "'Radio was really putting into effect what was the basis
getting
of the League of Nations
people around the table to talk
things over. The speed with which
we could get all the people around
the table was a big factor in bringing about a peaceful settlement."

—

Commenting on the observation
Mitchell that German and

of Mr.

Czech radio listeners, during
drew no benefits from
censored accounts like those
nished American listeners,
crisis,

the
unfur-

Mr.

Miller declared:
"I hope in that case (of war)
that radio freedom would remain
with us. This freedom is just as
important as the other civil liberspeech, press, religion, and
ties
assembly and probably the only
reason it was not included in the
bill of rights was because it was
not dreamed of at the time." The
Government could take over radio
during war times, it was conceded,
but the group declared that it
should be "turned back to the people" as soon as the crisis passed.

—

—

CALL .LETTERS
timi, Que.,

starting

of

CRCS,

have been changed

Oct.

16,

WPTF JOINS ARMY MANEUVERS

according

Canadian Broadcasting Corp.
Toronto, noncommercial CBC
is not expected to change its

Chicouto
to

CBJ
the

CRCY,
station,
call at

present.

TO PROVE

the effectiveness of ra-

broadcasting in assisting the
Army in providing adequate defense of cities and towns from
dio

enemy
N. C,

WPTF,

Raleigh,
is cooperating in the Army
maneuvers being planned at Fort
Bragg, N. C, starting Oct. 10.
aircraft,

with Army officials,
production department is
marshalling all of its special events
equipment and staff for a week of
activity, in which the audience will
be given instructions and details
regarding the greatest peacetime
maneuvers of anti-aircraft equipment the country has seen.
From the North Carolina coast
all the way to Fort Bragg, some
60 miles from Raleigh, the Army
has set up observers to report to a
Central Coordination Board, the
progress of an attacking "enemy
fleet". By instructing civilians in
keeping the defending air corps informed during these maneuvers, a

Working

WPTF's

received

2342

proaram

General

William

manding

Officer

Bryden,

in

cards

and

letters

ten days. That's

on

their

WGTM

response!"

Com-

at Fort Bragg,
Supervisor of the exercises ; Brigadier General Fulton Q. C. Gardner,
in charge of anti-aircraft, and Defense Commander; Lieutenant Colonel

William P. Kepner, Commander

of Defense air forces; Major Stacy
Knopf, Publicity and Press Officer
at Fort Bragg, and Major Calvin

REPS:

H. Burkhead, Post Communications
Officer, also of Fort Bragg.

B

rya nt

Griffith and

Brunson

Inc.

result, and WPTF's part in this
unusual undertaking will be to
broadcast reports sent in by the
observers, so that a true knowledge
of the progress of the "attacking"
enemy planes will be known by the

Army and radio
WPTF, in order to

listeners

too.

accurately report the activities of each day's
maneuvers will have its Production
Manager Wesley Wallace, who arranged for the broadcasts with the
Army, and Henry Hulick, technical
supervisor, on hand for the entire

week of

Oct. 10-15,

11:30

m.

p.

from 4

a.

To t«e Bank

m. to

Blackout Planned

The Army

relying on the fato spread the
news reported by observers, of the
exact place "enemy" planes are
sighted, the time and speed of the
"attacking" fleet and other pertinent facts concerning the plan.
was selected for this job
because it is located in the exact
area covered by the maneuvers and
the Army will rely on the broadcasts of the station to govern the
movements of the "defending" air
cilities

of

IN rARCfrO

is

WPTF

.

Choj.mondei.ey/

WPTF

Not for our health do us hayseeds farm this rich
Red River Valley We farm it for big nrcrey — and as
a result, we buy 32.9% of all automotive products,
force.
An almost complete "blackout" 30.3% of all food products— ONE-THIRD of the total
will be effected Oct. 13, beginning
at 6 p. m. All persons throughout
retail purchases— in the combined states of North
the area who have been designated
Dakota, South Dakota and Minnesota [minus the
by the air corps as observers will
receive instructions through WPTF
containing Minneapolis and St. Paul].
and have been asked to keep tuned counties

IN

CHICAGO

!

Get the impartial survey that
blasts all prejudices on Chi-cago radio! Write for it
read
with an eye to fall business!
The sensational truth about a
market you can't touch with-

—

•

centration of air corps and antiaircraft equipment and men ever
held in the United States, and will'
utilize the first and largest citizenwarning net ever devised. The men
behind of and in charge of these
exercises which are extraordinary
in their magnitude, are Brigadier

better understanding of what wartime conditions will necessitate will

DYNAMITE

BROADCASTING

"Brown & Crawley Oil Co.

Be Big Factor in the Largest
Air Concentration in U.S. History

The complete plans of the Army
make this proposed maneuver and
exercise program the largest con-

5GTU0
WATTS DAY

MAIUET!

Station Will

to the station for instructions during the progress of the exercises.

COLUMBUS

WORLD'S GREATEST TOBACCO

out

WGES WCBD WSBC
-

-

Broadcast Advertising

!

And WDAY delivers the entire radio audience of
the Valley in one batch May we send the PROOF ?
.

.

.

!

WDAY,
inc
— n ~Z
N. B. C.

Affiliated
FREE and
PETERS INC.

NATIONAL
REPRESENTATIVES

with the Fargo Forum

FARGO
N. D.

940 KILOCYCLES
5ooo WATTS DAY
looo WATTS NIGHT
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Revolt Breaks Out in

FCC

(Continued from page 13)

"TEX"

tions were expressly made subject
to Civil Service provisions.

OWENS

the wholesale exemption of positions like these seems to be entirely contrary to the spirit of
Presidential order and not in keeping with the President's policies
on Civil Service matters. In any
event, this subject has not been
up for discussion before the Com-

signed for

"We want

to

mission and we have not had an
opportunity of examining it be-

was

fore the letter

IO

TH

season

same

with

sponsor!

*

Recently heard

on two coast-to-

networks

coast
in

one day.. fea-

tured by Horace

Heidt as Middle

ular radio entertainer,and by

The Texas Rangers,

ranked as

one of 10 most
popular sustainers on

CBS.

sent."

groups of FCC employes
affected by the recommendations in
the letter transmitted by Chair-

The

six

man McNinch

to the Civil Service
listed as the chief

Commission were
examiner,
staff

all

trial

attorneys,

examiners,

all

the

confidential
clerks (women secretaries) of the
Commissioners, the secretary of
the heads of the various FCC departments and the director of
press information. The proposal to
remove these groups of FCC em-

ployes from the competitive classified Civil Service involves approximately 60 positions.

The letter from Chairman McNinch which stated the FCC's recommendations in accordance with
the executive order of President
Roosevelt, issued last June 24 to
cover the extension of Civil Service privileges to many thousands
cies,

in

New

Deal agen-

was dated

transmitted

Sept. 23 and was
to the Civil Service
on the following day.

Commission
The Sept. 24 transmittal was the
final day of the period allowed in

the President's executive order for
the submission of recommendations
by all the government departments
and agencies.

Chairman

Opposition to
McNinch's letter flared up immediately after its contents had been disclosed a week after its transmittal. At the time it was sent the
recommendations had only been
scrutinized by four Commisisoners,

Chairman,

the

Sykes,
on the

Commissioners

Brown and Walker, because

day the recommendations
were circulated the three other
Commissioners were away from

KMBC

Tested Programs
offer network calibre entertainment at local program cost. There is one
that fits your needs.

When may we

audition?

KMBC

OF KANSAS CITY
The Program Building

and Testing

Station

their

In circulating the
the three Commissioners

offices.

letter to

THE EARS

HAVE IT!
Thousands upon thousands of
ears perk up when WAIR tells
a sales story. Here's a station
that has both the listeners and
the listeners' confidence.

WAIR
Winston-Salem, North Carolina
National

FREE

& PETERS, Inc.
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Representatives

Sears 8C Ayer

who were on hand, Chairman McNinch pointed out that he had
hoped to bring up the matter at a
Commission meeting for discussion
but had been unable to do it because of his hospital plans.
The letter did not reach the three
other Commissioners until Sept. 30,
and this was a major criticism
against the move of the Chairman
when the subject was brought up
for a heated discussion at a Commission meeting Oct. 4. Commissioners
diately

Affects 75 Jobs

of employees

West's most pop-

say further that

Payne and Craven immevoiced

objection to the
recommendations, centering their
opposition upon the fact that the

proposal had not been given full
and mature consideration by the
entire Commission and that the re-

moval of the

FCC

Commission, but the
report asked that a committee of
these government lawyers be given
opportunity to cooperate with that
Commission in working out satisfactory methods of selection.
At his press conference Oct. 13,
Mr. McNinch said that the pubattorneys
lished stories that 70
and others were to be "'purged"
were grossly inaccurate. He emphasized that the move was not
directed against any present staff
personnel, and that there was
nothing to justify such deductions
either in his letter or in the execuCivil Service

employes from

the classified Civil Service was directly contrary to the program of
the President to expand Civil Service privileges among government

employes. The two Commissioners,
emphasized that the proposal
went counter to the views of Congress as expressed in the Communications Act to have all employes of the FCC under Civil
Service, except the positions of an
executive character.
too,

Attorney General's Ruling

j

]

[

«

1

'
,

_

i

.

.

!
-

>

;

''

|

;

j

j
?'

!

under his proposal.

Civil Service status. It was pointed out that Attorney General Cummings in an opinion regarding attorneys for the Maritime Commission, which has a section of its law
on the Civil Service requirements,
identical to the Communications
Act, had ruled they could be selected through the noncompetitive
process. The Attorney General held
attorneys were policy -making,
which posts were deemed by the
President to be exempted from the
classified competitive Civil service.
It was also noted that approximately half of the present FCC lawyers
and examiners were blanketed into
Civil Service by executive order.

York (Dioxogen Face Cream), on

in

j

In the future, the FCC would be
in a position to take employes
either off the Civil Service register
or from the outside, should the
revised classifications he proposed
be approved by the President when
he promulgates the new regulations next Feb. 1.
Mr. McNinch brought out that
the newspaper reports stated Commissioner Payne had made public
a copy of his (McNinch's) letter
as well as that signed by Payne
and Craven. This matter had been
cleared up with the Civil Service
Commission, the FCC Chairman
pointing out that Chairman Mitchell
had gotten the wrong imnression
from a commissioner. Mr. McNinch estimated that at the outside, there would be 53 positions
which would be removed from
Service to non-competitive
civil
classifications

Another governmental position

I

tive order. It would apply solely
to future employes, he asserted.

Supporters of the McNinch recommendations, however, cited that
there was ample precedent for the
proposal to place attorneys and
examiners in a noncompetitive

;

Dioxogen on MBS
OAKLAND CHEMICAL Co., New
Oct. 10

began a daytime

Two on a

titled

serial en-

on

Shoestring

WOR and the MBS stations WGN
WAAB WCAE and WFIL, Fri.,

2-2:15 p. m. The plot concerns the
adventures of two ambitious youngsters, Sally and Irene, as they leave
their midwestern homes and seek
fame and fortune in Manhattan.

Kleppner

&

Co.,

New

York,

,

is

\

agency.
H. R. CARSON, general manager of
All-Canada Radio Facilities Ltd., station representative, program building
and sales organization, is spending a
week in New York on business, making his headquarters in the offices of
Weed & Co., which represents the AllCanada stations in the United States.

'

C
(

j

H. LEACY LANEY, formerly of McGraw-Hill Publishing Co. and Cosmopolitan, has joined the New York
office of John Blair & Company.

public Oct. 7, in which the position was recorded for exclusion of

from the competitive
Civil Service. The 12-page report
by the governmental legal heads
recommended to the Civil Service
Commission that a continuation of
the present system of noncompeti-

SiimdaMcl-p.j

v.

attorneys

selection be approved as the
method of written examination was
of little value in selecting highcalibre attorneys. The report also
cited that the Present Civil Service examination system did not
contain enough flexibility to permit the selection of lawyers by
agencies which required specialized
tive

experience, like expert attorneys in
valuation, utility regulation and
other "specialist" fields.
The viewpoint of the Government
legal heads is not binding upon the

BROADCASTING

COMPLETE STOCK CARRIED
FOR IMMEDIATE DELIVERY at:

NEW

YORK
24M

R.K.O. BUILDING, Room

CHICAGO
180 N.

MICHIGAN AVENUE

HOLLYWOOD

6404 HOLLYWOOD BLVD.
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support of the recommendations in
connection with the attorneys and
examiners was the report of a committee of the heads of the legal division of more than 30 Government
departments and agencies, made

i

j

'\

H
1

1

1
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Big Retail Stores P.
May Buy Concert As
Philharmonic Audition Piped
To Nationwide Listeners

PLANS

to broadcast the 1938-39
series of Sunday afternoon conYork Philharcerts of the

New

Orchestra under the combined sponsorship of the nation's
leading retail stores are now being
worked out by CBS, which for
eight years has carried the concerts on a sustaining basis.
An audition was piped Oct. 11 to
108 CBS affiliate stations, each of
which had assembled in its studios
a group of merchandisers from its
communities and within two hours
some 70 stores had telegraphed
CBS that they would be willing to
underwrite the scheme in their

monic

cities.

While

CBS

are refusing
the subunderstood that already
officials

make any comment on

to

ject, it is

more than the minimum number of
sponsors necessary for putting the
plan into effect has been signed,
and it was expected that full announcement would be made in a

few days.
Brief Commercials

The plan

present the contwo hours
each Sunday with Deems Taylor
interpreting the music but with
the addition of a commentator, as
is

to

certs as usual for about

yet unnamed, who each week will
present some aspect on the story
of

modern

distribution, explaining
the place of the retail store in the
few

merchandising picture and the
store's part in bringing to the public the best and most modern merchandise. Commercials will be limited to bare announcements of the
stores participating in sponsoring
the broadcast, these credits to be
cut in locally in each city at the
opening and close of the broadcast. In most cities it is said that
a number of stores will participate
in the plan with the cost to any individual store not to exceed $200
per broadcast. It is reported that
already eight stores in New York
City have given CBS assurance
they will take part.
Total cost for the series of 30
broadcasts is said to approximate
$1,000;000 or $30,000 a week, which
may be roughly broken down into
$20,000 for station time and $10,000 for the broadcasting rights.
For the sustaining broadcast, CBS
is said to have been paying the
Philharmonic $1,000 a week. Plan
of using radio in this spectacular
way to bring goodwill for the na-

I

retailers was first broached
CBS to the National Retail Dry

tion's

by
Goods Assn., which, while in no
sense sponsoring the scheme as an
organization, has nevertheless cooperated in presenting the idea to
its

membership.

I

Mr. Sherman,

in

Sound Control
USG

are met by

25.

Extra Sponsor Mention
On Nets Arouses IRNA
A NEGOTIATING committee of
Independent Radio Network Affiliates is conferring with network
officials on complaints from stations over the growing practice

among sponsors

inserting announcements for extraneous products during network programs.
Stations take the position that advertisers are taking an unfair advantage of them.

In

of

progress has been made
solution. The only suggestion thus far advanced is that
networks impose sharp limitations
on the time available for commercials on programs, but this is conceded to offer little encouragement.
Little

toward a

of WFIL,
the
of
committee, de-

Samuel R. Rosenbaum,
chairman
Philadelphia,

IRNA

negotiating
"Stations are very disturbed with the growing practice
of network advertisers in shoving
in network announcements at the
clared:

the

—

new studios of KSFO, San Francisco one of America's most modern radio
the USG intern of sound control protects the programs, permitting

stations

—

*•

high fidelity broadcasting with exact retention of proportionate tonal values.

A SOUND

control system

"tailored" to your needs

sorption units at various fre-

quencies in each studio

.

.

.

of today and tomorrow ... a
flexible system that fits your

includes the highly effective,

studios and your conditions

ceiling construction that elim-

... a system containing vital,

inates both objectionable ex-

exclusive features, and unique

traneous noise and sound
travel from studio to studio.

in
.

.

its efficient
.

that is

use of materials

patented

what the United

USG

full floating

offers

wall and

competent con-

work programs

beginning and end of their netfor unrelated prod-

States

ucts."

offers you.

BOB INGRAM,

Outgrowth of long research
—checked and re-checked by

ways available for your use.
Information concerning this
service, and concerning the

the tests of wide, practical ex-

wealth of practical informa-

perience—the USG System of
Sound Control gives you the
right number of sound ab-

which it places at your
disposal— is yours for the asking. Write us for it.

announcer of

WTOL,

Toledo, uncovered a new definition
for "Fourth Estate" when he interviewed a young lady during his Man
on the Street Program recently. Asked
to define "Fourth Estate" she answered, "the fourth mortgage on a
homestead, of course."

1ML

•

and tomorrow's needs

ing gum manufacturers, becomes
the largest though not controlling
stockholder in WJJD, Chicago, and
WIND, Gary, Ind., stations operated by Ralph L. Atlass, under a
proposed reorganization of the license holding company proposed to
the FCC in an application made
public Oct. 13.
Already a major stockholder in
Public Service Broadcasting Co.
Inc., Chicago, holding company of
the two licensee firms, Mr. Wrigley and other stockholders would
take over the licensees under their
own names. No financial transactions are involved in the proposed
changes.
In the case of WJJD, 13,397
shares of common stock would be
distributed as follows: Mr. Wrigley, 5,472; H. Leslie Atlass, Chicago vice-president of CBS, 2,736;
Ralph L. Atlass, 2,736; Pauline S.
Atlass, 1,335; Ralph Louis Atlass,
a minor, 627; Herbert P. Sherman,
441. In the case of WIND, 765
shares of common stock would be
distributed as follows: Mr. Wrigley, 314; H. Leslie Atlass, 157;
Ralph L. Atlass, 157; Pauline S.
Atlass, 76; Ralph Louis Atlass, 36;

I

ontari °

Canada's Richest Market

BROADCASTING

Today's

In Both WJ JD and WIND
PHILIP K. WRIGLEY, president
of the Wm. Wrigley Jr. Co., chew-

Give them NEWS and of course they'll listen! 457,163
Canadians in CHML's primary area follow world events
by listening to CHML's Transradio Newscasts. For details on sponsorship 'phone or wire

HAMILTON

J

K. Wrigley Revealed
Largest Stockholder

Broadcast Advertising

Gypsum Company

United States
300

WEST ADAMS

Sales Offices at:
•
Atlanta, Ga.
Baltimore, Md.
Birmingham, Ala. • Boston, Mass.
Buffalo, N. Y. • Cincinnati, Ohio
Cleveland, Ohio
•
Dallas, Tex.
Denver, Colo.
•
Detroit, Mich.
Houston, Tex. • Indianapolis, Ind.

sultation service

— a service al-

tion

Gypsum Company
CHICAGO, ILLINOIS

ST.

US

6

Kansas City, Mo. • Los Angeles, Cal.
Mil waukee, Wis. • Minneapolis, Minn.
New York, N. Y. . Omaha, Neb.
Philadelphia, Pa. • Pittsburgh, Pa.
•
Portland, Ore.
St. Louis, Mo.
SanFrancisco,Cal. • Washington, D.C.
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Radio Discussed
By Agency Group
RADIO

as an advertising medium
claimed its full share of attention
at the annual convention of the

National Advertising Agency Network, held Oct.
7-9, at the

Ward-

man Park

Hotel,

Washingt o n.
About 50 agency
executives from
over the country attended the
radio session presided over by
all

Henry

J.

Kauf-

man, head of the
Washington agency of that name.
Jeffrey A. Abel, radio director
of the Kaufman agency, surprised
the convention by delivering his
address in recorded fashion over a
play-back machine. He discussed
the subject "How Big Is Radio?"
Sidney Garfmkel, of San Francisco, gave a demonstration, complete with props, of "Selling a Radio Campaign". Also featured on
the program were A. 0. Ambroz,
of Cedar Rapids, Iowa, who spoke

on "Picking Your Spot Audience"
and Hugo Wagenseil, of Dayton,
whose subject was "How to Get
Radio Spot Announcement Business". Lee Ringer, of Los Angeles,

Norman W.

pinch hit for

San Diego,
on "Copy

Tolle, of

reading his paper
for
Spot Announcements". "How to Plan Radio Programs" was given by Harry G.
Hoffman, of Milwaukee.
Cal.,

BROADCASTS

on the European

War

(Continued from page 15)
ed newspapers and press associareaching thousands of rural nontions in curtailing normal expendidailies;
Bond Geddes, executive tures during a siege of this nature.
vice-president of Radio ManufacIn the first place, the necessity for
turers Association; Herbert Bratpublishing extras, always an outter, economist.
of-pocket expense to newspapers,
All during the recent disturbance
was almost entirely obviated. And
in Europe, the colorful Mr. Bishop
the credit given to radio for hashas been sounding out reactions. A
tening the action all around meant
historian in his own right, he was
almost incalculable savings in cable
formerly advertising manager of
tolls, "white space" and overtime
the Chesapeake & Ohio Railroad,
operations.
and before that editor of the NaAlso significant was the fact that
tional Republican. He now freepress associations and newspapers
lances in journalism.
alike were in a position to "copy"
After three weeks of roundtable
from the air, first hand, the full
off-record discussion, Mr. Bishop
texts of such memorable addresses
concluded that radio had advanced
as those of Chamberlain, Hitler,
10 years in as many days as a reBenes, Pope Pius, and others who
sult of its service during about as
prominently in the
figured
so
for the

many

Washington Star, which owns
and the interviewing was
done by William Coyle, the Star radio
the

director.

HELLO. MR. SCHULENBURG"
(Gardner Auv. Co.)

3>iciyo<i uuf. MARKET?
Yep,

But

445.000
.

.

.

people in Idaho.
there arj 605.000 in

PEORIAREA!
too.

Concentrated,
an area where both rich

in

farms

and

large industrial
plants keep buying power higher
than average. Remember, you
can cover PEORIAREA with
just ONE station
MBD

—W

Free

&
I

Peters,

nc,

Nat. Reps.

MEMBER

NETWORK

!

to the part

significant.

He complimented

both radio and the press for keeping their feet on the ground during
the period of tension. He observed
that the amazing speed with which
the crisis came to a head could be
attributed largely to radio, and
this condition applied not only to
the theatre of the crisis but the
world over, because radio kept all
peoples informed and the actors in
the epochal drama got reactions
and got them fast.

As networks outdid themselves
with transoceanic broadcasts by the
score from the key European centers, with commentaries and interpretations whenever warranted,
and with radio on 24-hour operation virtually throughout the crisis,
official
Washington relied almost
entirely upon radio for "spot
news". Members of the cabinet, collectively
and individually, kept
abreast of developments by radio,
as did the White House. History
was being made every hour, and
was in the thick of it.
The fact that broadcasters threw

radio
all

their

resources

into

the

•

war

coverage, without regard to expense or scheduled commercials,
won the plaudits of everyone.
But while radio spent many
thousands in cancelled network and
station time, for extended operation, for increased staff, and for
transoceanic relays, it actually aid-

means J&uiimSA
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18 years ago.

swiftly moving events. In that way
they not only saved the expense of
tremendous cable tolls, but also expedited their handling of the swift-

moving events.
In Washington, where there is a
greater concentration of journalist
talent than in any other center in
the world, columnists, analysts,
commentators and working reporters all used radio as their key information sources. When Hitler
and Chamberlain talked, some 100
or more newspapermen sat in the
Press Club lounge, taking notes
for their interpretative stories.
ly

Praise
Dr. John

From Studebaker
W. Studebaker, U.

Fulton Lewis, Washington news-

paperman

ma

numerous non-commercial news

releases portraying up-to-the-minute
changes in world history, and if

newspaper

representatives can
stand by in the four corners of the
earth during every hour of the day
and night to supply accounts of
personal observation of swift-moving world events, those of us in
organized education who have not
already done so should be able to
adapt our traditional schedules to
the most vital influences available
for educational uses.

"What

is

happening

today

is

grist for the mill of the teachers
of psychology, sociology, civics and
history. There is nothing in the

text-books to compare with it."
The vital statistics of coverage
of the crisis, reported elsewhere in
this issue, tell the amazing story
of the part radio played in this
latest siege of international conflict. There were claims and counter-claims of "scoops" and "beats"
by the major networks, tending to
show the rivalry that existed. But
to the public and to the nation at
large, radio as a whole simply was
credited with the most remarkable
feat of news coverage in history.
There was glory for a number of
individuals, like H. V. Kaltenborn
and his masterful analyses of the
situation for CBS and Max Jordan's 46-minute "beat" in transmitting the full text of the Munich
agreement over NBC.
In the main, however, this great
feat of speedy and comprehensive
news reporting elevated the pres-

commentator

for

in a broadcast over the network Sept. 29, called radio's role
the dawn of a new era in international relations. Credit, he said,
was not due to any one man, but
to radio. He suggested that radio

should be a candidate for the Nobel
Peace Prize of 1938 for its per-

formance.

There were numerous newspaper

—

commending radio again
departure of significance. Columnists like Ray Clapper and Heyward Broun devoted articles to it.
The Chicago Journal of Commerce
Sept. 29 observed that the world
"can chalk up one overwhelming
credit to radio" for the part it had
played up to that time. And it
aptly concluded:
"It's a bright chapter in history,
but let it be said while the people
everywhere are rejoicing at the
good offices radio has furnished on

editorials

a

this occasion that the incident

more

than ever reveals that the radio
ought not to be controlled by any
political party. Unless it is as free
as the air itself to the venting of
opposing views and impartially
snared by political adversaries, it
can be used to conceal truth and
augment misunderstandings. There
is a job still to be done in this respect in our own country".

S.

radio for its job. He advocated to
educators that they bring the
world crisis into the classroom.
"Certainly," he said, "if radio
broadcasters can interrupt profitk i n g schedules to substitute

and

MBS,

A

Commissioner of Education, lauded

History in the Making

sis

WMAL,

days.

of radio in the crisis, without exception, was laudatory. The President's comments at his press conference Sept. 30, of course, were

most

tige of broadcasting as an industry
as has no other single event or series of happenings since its advent

Western Newspaper Union,

Washington reaction

cri-

by Frederic William Wile, veteran
commentator, which were carried over
WMAL, Washington, in interview
form, have been published in booklet
form. Mr. Wile is an editorialist with

Service a Radio High Spot

Peace Weapon

NEW

A
type of diplomacy was
born during the recent European
crisis, with radio making possible a
peace conference before war instead of after it, according to Dr.
Mackenzie Stevens, chairman of the
Department of Economics and Business Administration, Maryland U.,
in an address on WBAL, Baltimore. "Every national leader may
now speak directly to the people,
without going through intermediaries that may warp or twist what
is said," Dr. Stevens said.

FTC Complaints
THE Federal Trade Commission
has charged Clairol Inc., New
York, with making allegedly false
claims for its hair dyeing preparations. National Biscuit Co. is named
in a complaint for alleged sale of
its foods in violation of law through
a system of discounts.
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—
New
PLANS

KFJZ, Fort Worth, key

station

for
start-

Texas State Network, on Oct. 7

broadcasting with its new transan
250-watt layout, with
a new 264-foot, self-supported Truscon vertical radiator. Eddie Starnes,
KFJZ chief engineer, reports that the
new equipment will increase KFJZ's
signal strength 25%.
ed

RCA

mitter,

WMCA, New York, has purchased an
RCA 100-F 100 watt ultra-high frequency transmitter. WILL, Urbana,
111., has purchased an RCA 5-D 5 kw.
transmitter.

studies

THE TEXAS

prairies near Grape-

between

WSOC,

Harold V. Hough (center), general
mana.ger, WBAP, and Hal Thomp-

Charlotte,

N.

C, plans

to

completely remodel its speech input
system, using
equipment
throughout. Construction of the new
system will begin Oct. 15, and, with
gradual replacement and addition of
units to allow the station to remain
on the air, should be completed by

RCA

vine,

WFAA
WFAA-WBAP

memorated.

Martin B. Campbell
general manager, WFAA;

(left),

WFAA

son,
announcer, told listeners what the new tower will mean

them when completed. Tentative
plans are for the new radiator to
go into service about Nov. 1.

to

Nov. 15.

RCA MFG.

Co., Camden, has sold a
250-G 250 watt transmitter for the

new

KRBM

be located in Bozeman, Mont, and operated by R. B.
MacNab Jr. and E. B. Craney.
to

CORNELL-DUBILIER ELECTRIC
Corp., South Plainfield, N. J., has announced the new TQ series of trans-

mitting capacitors, available in ratings from 1 mfd. 600 to 2 mfd. 2.000

V.D.C.

KTUL,

Tulsa, with power increased

to 5,000 watts, will have the firsc1 new
style
405- A-l 5 kw. equipment
to be shipped from the factory, according to D. W. Kinsinger, of 'West-

WE

ern Electric Co.

ANDREW.

VICTOR

J.
Chicago, recently announced a new remote indicating
antenna current meter to
eliminate use of thermocouple meters
during routine operation. The remote
ammeter setup uses a current transformer with electrostatic shield, vacuum tube rectifier, and d.c. indicating
instruments.

C.TRM, Regina. opened
mitter, plant

new

building

Regina and

is
is

its

new

broadcast

for the

advertising world

HOW AT WHO

EARS

Com

Second Radio

Festival

Planned by Station

SECOND

annual Radio Corn Fessponsored by WHO, Des
Moines, and the DeKalb Agricultural Assn., of DeKalb, HI., will be
held as a special Corn Belt Farm
Hour feature Oct. 15, according to
Herb Plambeck,
farm news
tival,

WHO

editor.

Prizes amounting to more than
$120 will be awarded during the
broadcast and entries will be displayed and judged in the downtown studios of WHO. Classes include the longest ear, best single
ear and most unusual ear, grown
from any variety of open pollinated or hybrid seed. A special class
from three ears of hybrid corn
grown from DeKalb seed is a new
feature of the show this year.

several proposed sites
and filing of an application with
the FCC for permission to move
the plant.

U
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WSUN, Tampa,
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frequency,
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state,
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Printed

Mailed

white

paper

ledger

use of ink

permitting

and

by the
Broadcasting Co., operating on
1310 kc. with 100 watts unlimited
time. NBC clients who have already
added the station include: S. C.
Johnson Co., Fibber McGee &
Molly; General Foods, Maxwell
House Showboat and Jell-0 programs; Firestone Tire & Rubber
Mfg. Co., Voice of Firestone;
American Tobacco Co., Kay Kyser's Klass; Standard Brands,
Chase & Sanborn, One Mam's
Family, Royal Hour; Bayer Aspirin, American Album of Familiar
Music; Procter & Gamble's Guiding Light, Mary Marlin and Pepper Young's Family; Grove Laboratories, Fred Waring.
is

V

of

province

Lists
call

The station
Lake Region

Canadian

names

and

Outlines
state,

WLAK, Lakeland, Fla., on Sept.
25 became a member of the NBC
network as a bonus outlet at no
charge available to advertisers

and

S.

stations

of

NBC Adds

U.

all

flat

PRICES:
Single copies, 35c

10 or more, 25c each

10%

discount on 50 or

more

BROADCASTING
broadcast
\dveriisingr

National Press Bldg.

Washington, D. C.

in

A

quarters

for two engineers.
new
404-ft. vertical radiator has been in-

and equipped as

stalled

Map

trans-

October. The
seven miles east of
equipped with living

early

Radio Outline

KDKA

Wilmington, Del., was scheduled to begin operating Oct. 15 from
its
new plant
miles east of
Wilmington, using a composite transmitter with a 235-foot Blaw-Knox
radiator. Installation was supervised
by J. E. Mathiot, chief engineer of
the Mason-Dixon Group.

1%

KDKA

present power. The announcement
was made by Sherman Gregory,
general manager, who declared Walter C. Evans, manager
of the radio division of Westinghouse, had authorized experimental

Dallas and Fort
Worth, was the scene of a special
broadcast over
Sept. 26,
when the beginning of construction
of the new
653-foot
Truscon vertical radiator was com-

WDEL,

KDKA

Site for

for removal of the transmitter of
from Saxonburg,
Pa., 23 miles from Pittsburgh, to a
new location within ten miles of
the heart of the city, have been announced by Westinghouse, station
licensee. The purpose is to intensify the signal strength of the 50
kw. station to several times its

an

airway

beacon.

RADIO ENGINEERING & MFG.

WFLA, Tampa,
operate

approved
delivery

whose application

mobile
by the

a

on

the

unit

to

was

FCC,
unit

WFLA

weeks.

recently

expecting
is
within a few

has also finished incomplete new
line and
studio amplifier equipment.

WE

stalling

Co., Jersey City, has released a loose
leaf catalog describing and illustrat-

ing

REMCO

portable radio equipment

and special products.

WDBJ,

Roanoke, Va., has completed
transmitter, for which

an

auxiliary

the

FCC

granted a license Sept. 19,
connection with the new
5 kw equipment.

to operate in
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This year, for the

first
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FASCIST CHARGES

MADE AT HEARING

FOUR New York area radio stations, WBNX, WBIL, WOV, New
York, and WHOM, Jersey City,
were alleged

to be "openly proFascist" by Girolamo Valenti, testifying before the Dies Committee
Investigating Unamerican Activities Oct. 4. Mr. Valenti was formerly editor of the defunct Stampa Libera, New York anti-Fascist
newspaper, and editor of the new
II
Popolo, an "Italian-American
progressive daily" scheduled to ap-

pear this month.
"Propaganda is being carried on

by agents of the Italian Fascist
government through numerous pubradio stations, schools,
and churches, as well as through
the theater," Mr. Valenti declared
after describing the activities of
Fascist organizations in this country. Naming seven Italian language
dailies, "all
Fascist publications
lications,

and under direct guidance from
Rome", and referring to "more than
100" periodicals that are "openly
pro-Fascist", he continued
"The radio stations which mostly
identify themselves with the organizations which disseminate Fascist
are WBNX,
WBIL, WOV,
all operating in and in the vicinity of New

propaganda
WHOM,

York

City."

Mr.

Valenti produced a transcription of certain programs alleged to have been broadcast on
these stations. "I have taken these
records while the Fascist propaganda was going on," he explained
to Rep. Dies (D-Tex.), chairman
of the Committee. "I wish we had

a phonograph here. They would
give you a good time. They never
play the Star Spangled Banner,
but they always play the Fascist
hymn, IAorinezpa. They praise the
Fascist government and speak
against and attack the government
we have here."
The European crisis, like the
Dies Committee inquiry, Miss Hyla
Kiczales, general

and WBIL,

manager

of

WOV

has emphasized the responsibility of broadsaid, Oct. 10,

casters in exercising greatest care.
With foreign language stations, she
said, the situation is all the more

Chain-Monopoly Hearing Postponed
(Continued from page 17)
ing radio broadcasting facilities to
such unions"; that certain stations
"have attempted to prevent such
unions from broadcasting by account of industrial disputes", and
that the result of these practices
"has been to discriminate against
labor unions in the use of radio
broadcasting facilities".

AFM,

in

an appearance

filed

the law firm of Ansell, Ansell

by

&

Marshall, Washington, said it
would question the desirability of
"unregulated use for commercial
purposes" of machine-made music.
It said it would
give testimony
which, among other things, would
include a history of technological
in the amusement industry in respect to broadcasting and
their effect upon the employment
opportunities of the American musician, such as broadcasting per
se, phonograph recordings, and the
possibilities of television.. There
would be recited, too, the grievances
of the musician against unregulated use of mechanical rendition
of music, "pirating" of music
through the making and broadcasting of records without the knowledge of the musicians playing;
"dubbing", or the making and

changes

difficult and the responsibility
greater, because of natural nationistic feeling on the part of audience and commentator.
"Years ago," Miss Kiczales said,
"WOV, pioneer in educational and
cultural programs for the benefit
of Italo-Americans, and also leader in the Americanization movement among foreign populations
here, realized and fully appreciated
the need for rigid supervision over
all material broadcast over its facilities. It accordingly has maintained a trained staff to eliminate
political bias from its programs.
While, naturally, alertness was the
watchword in broadcasting in the
recent European crisis, no change
in our policy was, or is, necessary."

new records from
and the use of recordings

broadcasting of
old ones,

for strike-breaking purposes.

Employment Problems
Under another heading it
it

AFM

said

with the radio

"monopolistic practices disclosed in
the labor policy of recorders and
broadcasters," and the effect of
these practices upon AFM. Moreover it said it would make suggestions to further study by the committee on the effect of employing
more musicians upon the competitive structure in broadcasting; the
British and Canadian broadcast
structure and their policy toward
the musician and the mechanical
rendition of music; the extent to
which those who control radio and
the communications field in general
stand in the way of technological
advance in order to protect their
investments, and a reexamination
of the fundamentals of a public
policy with respect to radio broadcasting. It concluded with the question: "Should the interests of the
advertiser and profits to radio stations be the sole or even principal
considerations?"
Mr. Evans, in the appearance for
the educational group, said he

would produce testimony in which
he would make no charges of monopoly but point out that monopoly
cannot exist "without the tolerance
of the FCC." He said he would
point out existence of a "no man's
land" in which the basis of government regulation is not clear and
indicate how in the absence of clarifying regulations, companies are
free to set for themselves standards of operation which may not
conform to public interest.
Among other things, he stated

that "discrimination" has been applied with the FCC, and that this
has tended to favor and strengthen
certain groups among broadcasters
and to weaken others, particularly
those operating educational stations. He said he would advocate
a sounder basis of regulation and
standards to be considered in passing upon new licenses or renewals.
The appearance filed on behalf of

by George W. Norton

with the networks."
an independent appearance through i t s president,
Percy L. Deutsch, in which it stated
it would present testimony along
the lines requested by the FCC in
its notice. This included the relationship between the industry and
WBS; the quality of its recordings
and transcriptions both from a

WBS

and recording interests dealing with

IRNA

WAVE,

affiliated

would present the history of ne-

gotiations of

special counsel, and owner of
Louisville, stated simply
that it would offer evidence in
which it proposed to show "the public interest, convenience and necessity, as affected by and related to
network broadcasting by stations
its

Jr.,

technical and program standpoint;
the nature and extent of the use of

recordings produced and distributed by it; past and present relations with and the extent t© which,
through stock ownership, contract
or otherwise, it controls or is controlled by stations, networks, advertisers and radio advertising organizations, and all other subjects
connected with these matters or
which might be calculated to be
of assistance to the Commission in
the hearing.

Disc Firms to Appear
The appearance for the Radio
Transcription Producers Assn. of

Hollywood

and so is the audience of 300 that
laughs with Welcome Lewis at her
.

SINGING BEE every Wednesday
from 8:00 to 8:30
that has everything:
.

.

.

night

show
comedy,

here's a

music,

quizzes, prizes. More than that, it has the showmanship of Welcome Lewis. Some smart advertiser will want this program. Write
today.

WHN

WHN
DIAL 1010

UJKZO
KALnmnzoo
GRfMD

Phonograph & Record Mfg.
and Mertens & Price Inc.
The CBS appearance was filed
by John J. Burns, as CBS special
counsel. He is the former general
counsel of the Securities & Exchange Commission, and some time
ago was designated as its chief
lied

Co.,

counsel for the hearing. Co-counsel is Duke M. Patrick, former Radio Commission general counsel.
The four - paragraph appearance
stated merely that it would offer
evidence of the nature required by
the hearing notice listing the 20
items, and on related matters, and
that it would also offer such evidence as may be necessary in rebuttal of any evidence produced at
the hearings which may be adverse

•
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CBS

interest.

NBC

stated

the

FCC's

notice it had been proceeding diligently to prepare the evidence nec-
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was

In its appearance
that since receipt of

WE'RE SINGING ITS PRAISES
.

Inc.,

Fisher, Washington attorney.
Similar detailed information would
be presented, the appearance recited. The companies in the group
ai e American Record Co. Inc., of
California; Radio Transcription Co.
of America; C. P. McGregor;
Standard Radio; R. U. Mcintosh
& Associates Recordings Inc.
Raymond R. Morgan Co.; Associated Cinema Studios; Walter Biddick Co.; Radio Recorders Inc.; AlS.

to

.

filed

York City

•

BROADCASTING

•

Broadcast Advertising

comply with it but that
in view of the scope

•essary to

was unable,

'it

of the inquiry, the amount of preparation required and the fact that
the appearance was due Oct. 5, to
set forth in detail a complete statement of the evidence to be offered.
Though it had not been specifically requested to do so, it said that
in addition to the matters set forth
in the notice it proposed to submit
evidence as to NBC activities in
the field of electrically transcribed

programs.

NBC stated also that it assumed
that under the procedure, the FCC
will afford an opportunity for introduction of evidence upon subjects "not included within the scope
of the original notice if such evidence is relevant, material or necessary to the proper development of
any of the subjects" and that it
assumed also it would be given opportunity to present rebuttal evidence. The appearance was signed
by Philip J. Hennessey Jr., as NBC
counsel, with A. L. Ashby, Henry
Ladner, John J. Hurley, Manton
Davis, and Frank W. Wozencraft,
the latter two head counsel of RCA,
as associate counsel.

notice (see Broadcasting, Oct. 1
for text).
-The appearance stated
does
not own or operate any stations or
studios but is a cooperative organization, and that no stations have
been licensed to MBS. The net-

MBS

it

was added, does not have

any contracts with

affiliated stations such as
and CBS "restricting in any way the freedom
of the affiliate station with respect
to acceptance or rejection of Mutual programs or its independence
in
putting on any other pro-

NBC

gram whether network
wise that
cast".
filiate

it

may

or otherchoose to broad-

The basis of payment to
stations by MBS, it was

radio broadcasting by the government" as a possible danger to the
radio work of the church was
sounded by the United Lutheran
Church in America as it closed its
biennial convention in Baltimore
Oct. 12. The warning came in connection with the report of the
Lutheran laymen's radio committee, and bears out the recently
published report of the Federal
Council of Churches of Christ in

America (see page 22).
"There are dangers inherent in
Government control of radio, or
shall we say control by politicians,
which many people do not realize,"
commented S. Frederick Telleen,
New York, treasurer of the committee. "As it is now, we have
made and are making a contributo the religious life of the
country without any dictation
whatsoever, a contribution, under
the present system, which would
be impossible if we had any sort
of government control over radio."

tion

mission, less contributions to line
charges, operating expenses and a

3%%

Mutual's Appearance
In the MBS appearance Louis
G. Caldwell, and Frank D. Scott,
its attorneys, outlined the type of
testimony that would be offered in
response to each of the 20 items
listed for networks in the FCC's

work,

Lutheran Cleric Warns
Of Censorship Dangers
WARNING against "control of

afas-

serted, "is such as to provide greater compensation to affiliate stations

than is provided by NBC and CBS
regular network affiliates, excluding exceptional arrangements
which are said to exist."
Explaining MBS' station relations, Messrs. Caldwell and Scott
said the basis for charge by the
network is the station's published
national rate and compensation to
the station is based on the published national rate. Compensation
to member stations is based on published card rate after deduction of
quantity discounts and agency com-

to

WGN

sales

and

commission

to

WOR

MBS.

contribute equally to the total basic line expense
and total operating expense of the
network. Don Lee contributes proportionately on these costs on the
leg west of Chicago. The contribution to operating expenses is fixed

by agreement between Mutual and
such
ute.

member

stations as- contribto other affiliates,

With respect

the compensation

is the published
card rates, less agency commission

and discounts,
line

less contribution to
charges, and less 15% sales

The final item, relating to duplication of coverage, was covered
with the assertion that so far as
known to MBS, there is no duplication of primary service by any
two stations on the network, if due
regard is given to interference
standards. As to secondary service,
it was stated there is no duplication other than that which is unavoidable when any two or more
clear channel stations carry the

same program. That which exists
was declared to be a minimum and
"much less than that pertaining
with reference to any other national network."
Texas State Network, through
Attorney William A. Porter, King-

K,

SAN JOSE

H

CALIFORNIA

RESULTS COUNT!
20%

above

same period 1937

Put Your Spot Campaign

WFBR

ON THE NBC RED NETWORK
NATIONAL REPRESENTATIVES
EDWARD PETRY
CO.

&

through

Horace L.
Lohnes, and California Radio System, all filed simple appearances in
conformity with the FCC notice.
For Westinghouse E. & M. Co. and
Westinghouse Radio Stations Inc.,
Attorneys Lohnes, George S. Law
and the firm of Cravath, de Gersdorff, Swaine & Wood, stated that
evidence would be offered bearing
on its ownership of stations, conAttorney

^SFOCU
Spontaneous combustion: Here's candid
camera evidence that studio audiences
really "get hot" during the hilarities

KSFO variety production. And the
sponsor's success indicates that KSFO
time and... if you need it ... production,
of a

can build a

fire

under your

sales, too.

tractual relationships with respect
to these stations and any other issues which might develop.

Norman Baker Enters

7—

On

after the time had exOct.
Norman T.
pired for appearances
Baker, former Muscatine, la., station owner whose station was deleted, asked to be heard in a letter
in
which he made sensational
charges. Now the operator of the
"border station" XENT, at Nuevo
Laredo, Mex., his U. S. station
was thrown off the air in 1930 by
the former Radio Commission because of alleged use as a "private
mouthpiece" and advertising of his
so-called cancer hospital.
Among other things, he stated in
his letter, he would testify regard-

—

we

Silly,

but

view

of the

like it: This ladder's-eye
master control panel in the

swanky new KSFO

studios

out of proportion, but

it's

may be
just

all

a gag.

Yeah, a gag to remind you that many
a KSFO advertiser has found results
equally and happily out of proportion
with money expended. KSFO does deliver

more ears

to the dollar.

ing chain broadcasting discrimination against his former KTNT;
that the American Medical Assn.
and others conspired against him;
that individual radio commissioners
discriminated against him; that radio inspectors had "perjure d"
themselves, in his case, and that
the authorities have attempted to
thwart his operation of XENT.
The fact that the appearance was
received after the FCC deadline
may result in it being ruled out.

commission to MBS.

Local business increase
nine months 1938

fnBltdtUHote,ifo

Trendle, through attorneys Alfons
B. Landa and Robert Mapes, Virginia Broadcasting System, through
Attorney Ben S. Fisher, Don Lee

On

This Progressing
Station

Full Mutual Don Lee
Network Schedule
Representatives

John

Blair

& Company

Quaker Net Service
INAUGURATION of special

sus-

taining service for the Quaker Network, comprising 16 stations in

Pennsylvania and one in Maryland, for the duration of the curPennsylvania political campaign extending until elections
Nov. 8, was announced Oct. 11 by
rent

W. Clipp, WFIL
manager and coordinator

general
of the
chain. Eight programs, representing ten hours of sustaining time
weekly, will comprise the initial
block of the new series which be-

Roger

gan Oct.

Streamlined Camels: Contrarily, the bigger the sales hump, the faster a product
goes to town. Nowadays, KSFO's Bob
Garred, with his "Streamlined Head-

news broadcasts, is streamlining
Camel Cigarettes throughout
Northern California. The arrow below
lines"

sales of

points with pride.

10.

Sears on the Coast
SEARS, ROEBUCK & Co., Los
Angeles (retail departments), a
frequent user of Southern California spot radio, for the first time in
several years is going in for a regular schedule and on Oct. 17 starts
for 52 weeks a six-weekly halfhour variety program on KHJ,
that city. Option on other Don Lee
network Pacific Coast stations may
be exercised after the first 13
weeks. Mayers Co., Los Angeles,
has the account.

MacFadden Back
MACFADDEN PUBLICATIONS,
New York (Tme

Story), on Oct.

11 welcomed back Mary & Bob
after a five-year absence to the
serial program for True Story on

NBC-Blue, Tuesday,

9 p.

m. They

are presenting true life stories submitted by persons who have unusual and thrilling experiences.

Agency
ner,

charge
York.

in

New

is

KSFO

"THE AUDIENCE STATION"

SAN FRANCISCO
KSFO. ..Palace Hotel... San Francisco
560 KC
5000W day 100 W night
PHILIP G. LASKY, General Manager
.

.

.

.

.

.

National Representative:

FREE & PETERS, Incorporated
COLUMBIA BROADCASTING SYSTEM

Arthur Kud-
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"Televote" on Programs
PRE-TESTING of radio programs
the purpose of the newly developed "televote" system, developed by Miller, Franklin & Co.,
New York, engineers, an apparatus
which permits audiences to vote
anonymously by pressing accessible
buttons while watching or listening
to a program. Several transcribed
programs have already been tested
by audiences at the Chautauqua
Fair and at the Trenton State Fair
in New Jersey, while plans for use
of the system at the New York
World's Fair are being considered.

RADIO AND EDUCATION

is

The

Franklin system has
value in these tests by

Miller,

proved

its

tabulation of preferences, likes or
dislikes of programs or different
phases of programs.

WLW,

Cincinnati

Mutual's

affiliate,

for the tenth consecutive season, has
prepared Nations School of the Air,
an educational series heard on the

MBS

network, Mondays thru Fridays,
10-10 :30 a. m. The programs, which
hegan on Oct. 10, are carried on the

MBS-Don Lee network

for

the

first

and in view of the fact that
programs will reach most of the
western stations at a very early hour
time,
these

in the morning, permission has been
for stations to trangranted by

WLW

scribe these programs and present them
later the same day as convenient. Be-

gun

in

1929 by

WLW

as the Ohio
the programs,

School of the Air,
bracketed for grades from 1-12, inclusive, have been developed for class
room use by schools all over the country with discussions of subjects of national interest. Nation's School of the
Air is under the supervision of Joseph
Ries, educational director of WLW.

DR.

NBC

JAMES ROWLAND ANGELL,

educational counsellor, on Oct.
spoke on radio in education at a
joint meeting of the Good Fellowship
11

Club and the Women's Club of the
New York Life Insurance Co., at the
Waldorf-Astoria Hotel, New York. On
Nov. 10 Dr. Angell will address the
Southern Conference on Audio-Visual
Education, in Atlanta, on a similar

250 WATTS
1420 KC

topic.

UNIVERSITY of Chicago Round
Table program will celebrate its fifth
anniversary as a network educational

\0

feature of

NBC

in

new

quarters.

The

which produces the Round
Table program announced that a new
studio will be opened in Mitchell
Tower on the campus of the University of Chicago in mid-October. Constructed at a cost of $5000, $10,000
worth of equipment already in use

UBC,

new

studio
and additional Western Electric and
equipment will be added. On
Oct. 15, 1933, the Round Table beRed
came a network feature of
locally.
years on
after
will be transferred to the

RCA

NBC

WMAQ

2%
IOWA school

superintendents will be
kept informed on the educational
broadcasts carried by KSO-KRNT,
Des Moines, following the suggestion
by Dr. J. W. Studebaker, U. S.

Commissioner of Education and

mer Des Moines

for-

schools superintend-

ent. Dr. Studebaker in a recent radio
talk suggested that the schools of the
nation take radio talk by the current
history makers directly into the class-

Studios in

T WIPE-WEEKLY

Albert Lea

and

Austin

MINNESOTA

STANDARD OIL

on Oct. 4 started
sponsorship of Standard School Broadcast for the 11th consecutive year,
switching from 6 NBC-Pacific Red
network stations, and extending coverage to 12 NBC-Pacific Blue network stations. Weekly program, which
originates in San Francisco, after its
Oct. 4 broadcast, will continue to
be heard Thursday, 11-11 :45 a. m.
(PST). Broadcast is received weekly
by 3,500 radio equipped Pacific Coast
schools, has a listening audience of

more than 375,000 students and ties
Standard Symphony
the
in
with
Hour, heard Thursday, 8:15-9:15 p.
m. (PST), on NBC-Pacific Red.

WITH

the addition of two dramatic
programs, prepared under auspices of
the Los Angeles City Board of Edu-

KECA, that city, will expand
effective
activities,
educational
Oct. 17, according to Jose Rodriguez,
station educational director. The programs, to be heard Monday and Wednesday at 1 p. m. in all schoolrooms
throughout the city, will be written
cation,
its

by Edward Lynn, Hollywood writerproducer.

Monday programs

until Oct. 17.

thereafter, KSD, St. Louis, is
carrying a series of fifteen minute
talks on topics of current interest
prepared by the faculty of St. Louis'
Washington University.

daily

will

be

built around the American Indian and
are especially designed for elementary
grade students. The Wednesday broadcasts will deal with California history and are directed to upper grade
students. Each broadcast is to be followed by Pat Bishop's school newscast, also heard in class rooms under
Board of Education supervision. Com-

KECA

the early afternoon
broadcasts is the recorded
Classic Hour program, used by school
music departments in their curricula.
pleting

education

THE American Medical Association
NBC will start the fourth series

and

Your Health broadcasts on the Blue
network Oct. 19, 2 p. m. The programs

of

are dramatized.

SOME

147 Kentucky public schools,
serving 45,934 pupils, have radios, according to a questionnaire survey recently completed by Elmer G. Sulzer.
publicity director of the University of
Kentucky. Of the 275 school district
superintendents in the state who were
questioned, 91 filled out and returned
the questionnaire. Of the 147 sets reported,' 49 are in junior and senior
high schools, 80 in elementary schools,

and 18

combined schools. Accord-

in

ing to replies, new sets are contemplated in 17 additional schools during
the coming year.

LEON LEVINE, CBS

director of the
Farmer Takes the Mike,
heard this summer, Sun..

The
which was
series

and

Co. of California,

San Francisco,

2 :30-3 p. m., has been named assistant on education to Sterling Fisher,

CBS

Talks and Education
department. Miss Helen Sioussat conAssistant
on Talks.
tinues as
director of

FORMERLY

IN 1988 the mayor
will

of Cincinnati

open a sealed vault, take out

recordings

of

special

broadcasts

in 1938, and play them on the
city's
200th anniversary. Joseph
educaRies (right),
tional director, presented the recordings to Mayor James Garfield
Stewart Oct. 7 during the North-

WLW-WSAI

west Territory sesquicentennial.

CHICAGO

Board of Education Radio Council on Oct. 3 started its official series of daily broadcasts, School
Time, whose aim is to coordinate the
educational activities of all Chicago
grade-school children. The programs
are heard each school-day on WJJD,
Chicago, at 1 :30 p. m. Printed literature has been prepared by the Council for distribution to students before
the broadcasts, and teachers have been
instructed to .conduct discussions of
the programs' subject matter. More
than 65% of the schools are now

equipped with radios.

WWJ,

Detroit, is collaborating with
the University of Detroit this fall in
a course on the fundamentals of rarVo broadcasting, covering all phases
of radio and giving students practical
experience. Walter Hoffman,
chief engineer, will conduct the class
in the
mechanics of broadcasting
Harry Bannister, sales manager, radio advertising Ty Tyson, sports announcing Myron Golden, script writing; Ole Foerch,
music and Bill
Mishler and Bob Stanton, announc-

WWJ

;

;

ing.

TEXAS STATE NETWORK

start-

ed a series of Parent & Teachers
Assn. programs Oct. 11 from WRR.
Dallas, which will be carried Tuesdays. 2-2:15 p. m. through the fall
and winter, under the direction of
Mrs. J. C. Vanderwoude, Dallas, state
radio chairman for P.T.A.

on KFI, Los Angeles,

Parents on

METROPOLITAN NEW YORK
ARE FOREIGN RESIDENTS...
MORE PEOPLE THAN RESIDE IN
CHICAGO AND PHILADELPHIA
IN

Trial, adult educational
feature for several months, on Oct. 12
switched to KECA, that city, and is
being released to 10 NBC-Pacific
Wednesday, 9:30-10 p. m.
Blue.
(PST). Series is approved by California Congress of Parents & Teachers and other educational and civic
organizations of the state. It is writby John Boy lan, KFI-KECA
ten
continuity writer, who recently sold
serial screen rights to Columbia Picture Corp.

STUDENTS
high

Sewed

9ntimcdeitf fey

*7Jte

•
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cent

European

cial

commentaries on foreign

carried by

10

Listeners to

BUFFALO STATIONS
tune

WGR
between

re-

crisis to listen to speaffairs

KMA.

out of

or
5

in

WKBW

and 7

P.

M.

says Ross Federal

YORK

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO

WATTS DAY AND NIGHT

Student commentators,
working under Prof. Kenneth G. Bartlett. director of the Syracuse Univer-

FREE & PETERS

NEW

Station, that Bfteakl tjoun, Jlcmpdaae.
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of the Shenandoah, la.,
were called into general

7

of origin for a daily five-minute university
news review over

WBNX
1000

school

assembly several times during the

|

Syracuse studios are the point

WSYR,

Syracuse.

Represented by

Radio Workshop, write and announce the shows.

sity
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•
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'

|

;

L

University of Kansas station
opened its fourteenth
consecutive season Sept. 2G and announced that its School of the Air
would be continued and expanded by
adding two new courses on journalism
and literature, along with the language lessons, debates and discussions
which have been regular features.

KFKU,

at

SCHOOL SAFETY

Lawrence,

UNIVERSITY

of

Chicago

Round

educational feature on
the air, lost one-third of its stations
when it moved to evening time, but
its popularity rating was higher this
summer than last. The program has
now returned to its morning spot on
Table,

oldest

XBC-Red, and

Omaha

will

stations
carry it again.

the

FRENCH LESSONS

west of

are offered to

audiences on a new weekly
quarter-hour program, conducted by
Dr. Thatcher Clark, former language
professor at Harvard and Columbia
University, who first broadcast language lessons in 192S. The program
is heard Saturdays, 2 :45-3 p. m. on
WINS, New York.
radio

EXTRA-CURRICULAR

activities at
and suburban high
Philadelphia
schools are recounted by Bud Sparks
on High School Reporter twice-weekly on WIP, Philadelphia. Beside narrating new development, Announcer
Sparks on each program interviews
some extra-curricular leader from one

of the local schools.

THE

Educational Hour,
Texas schools and colleges,

featuring
the contribution to educational progress in
Texas and the Southwest by WBAP,
is

Fort Worth. Every Saturday morning
from 8 :45 until 10 :15 two Fort Worth
Schools and two Texas colleges are
presented in variety programs. Fifteen minutes are allotted each high
school
and 30 minutes each college. Students write, produce and participate in the programs. When possible, important historical dates furnish the central theme around which
the presentations are built.

TWICE -WEEKLY

Oreighton

Vni-

cersity School of the Air has returned
AVOW, Omaha, under direction of

to

Prof.

Edwin

Puis.

GOVERNOR

Lloyd C. Stark of Missouri is scheduled to open a new educational series, Know Your Government, on WIL, St. Louis, which will
explain the purpose, composition and
activity of federal, state and local
governments.

WQAM

Is Heard by
30,000 Students
CLIMAXING its summer safety

Program of

campaign, WQAM, Miami, on Sept.
23 conducted a mass installation of

400 members of the Miami School
Safety Patrols in a broadcast arranged in cooperation with the Miami Police Department and the

AAA.
30,000 students, assembled
30 schools, heard the program
through loudspeakers in the school
auditoriums and saw members of
their individual patrols receive
badges as Capt. S. W. Lemmon, of
the Police Department, in charge
of school safety, made the presentation to a patrol in the
studios and another officer at each
school followed suit. The pledge of
duty was given by C. W. Bigelow,
secretary, and repeated by
patrol members in each school.

Some

in

WQAM

AAA

1

'Great Plays of History"

THE SECOND series of Great
Plays of History will be presented
weekly by NBC starting Oct. 16.
Twenty-eight plays in all, starting
with Euripides' "The Trojan Women" (Edith Hamilton translation),
and concluding with Maxwell Anderson's "Elizabeth the Queen",
will be produced on NBC-Blue,
Sundays, 1-2 p. m. Burns Mantle,
dramatic critic for the New York
Daily News and editor-compiler of
"Best Plays", will comment on the
historical,

importance

sociological or literary
.of the plays. Blevins

Davis, NBC program department,
has supervised all arrangements
for the series with the cooperation
of Lewis Titterton, manager of

NBC's

script division,

Manual on Broadcasting
For Use of Educators
Published by the NAB
RADIO EDUCATION manual,
How to Use Radio, written by Prof.
Kenneth

L. Bartlett, of Syracuse
University, has been published by
the NAB. The volume, available in
quantities to
members at cost,
carries forewords by
President Neville Miller and J. W.
Studebaker, U. S. Commissioner of
Education and chairman of the

NAB

NAB

Federal Radio Education Commit-

o UR
Hats

tee.

The manual, designed particularly for teachers and radio chairmen
of local educational groups, outlines

practical suggestions on the technique of radio education. Prof.
Bartlett discusses organization of

the "planning committee"; preparation of scripts and forms of
educational
programs, including
drama, "conversations", musicals,
and talks. The entire manual is
written from the point of view of
the layman and gives concise tips
on the use of radio as an educational

medium.

Services of the Educational Radio
Script Exchange, organized under
auspices of the Federal Radio Education Committee and operating
through the Office of Education, are
recommended as supplementary material. These services include general information on radio activity,

O FF
— TO —

a

production aids, and scripts.

TOM FIZDALE

Inc.,

which Al Williamson

Chicago,

of

manager, on
Oct. 10 moved to new offices on the
10th floor at 360 X. Michigan, doubis

s.

ling its space.

— AND —

and William

Rainey, head of the network's production department. The broadcast
series, presented as an educational
feature, will be accompanied by a
manual for teachers outlining the
play and its period and listing supplementary reading matter for

H. V. Kaltenborn

—for

WITH WHEF,

SECOND SOUTHERN conference
on Audio-Visual Education will
open in Atlanta Nov. 10, featuring
Dr. James Rowland Angell, NBC
educational director, who will talk
on the place of radio in education.
Other speakers at the three-day
convention include Neville Miller,
president of the NAB; John W.
Studebaker, U. S. Commissioner of
Education, and Margaret Harrison,
author of "Education in the Class-

thou-

sands of loyal

students.

Educators to Meet

brilliant service

WWVA's

to

lis-

teners during
Kosciusko,

world

Miss.,

surrendering its license to operate
with 100-250 watts on 1500 kc.

—

AND THIS

Oct. 1], the same
requested in an FCC application for a new station in Tupelo.
Miss., by Julius H. Dixon, a local
printer. An application has also been
filed for a new local on 1370 kc. in
Columbus, Miss., by Birney Imes,
publisher of the Commercial Dispatch

[Broadcasting,

facilities are

a

free

-

to

thinking

and honest system
of

there.

THEY RE TUNING
IN ATLANTA

.

Grand Tribute

the

a

crisis.

IN

JOHN

V. L. HOGAN, founder and
president of WQXR, New York, on
Oct. 11 started his third season of

weekly talks to listeners, entitled
Building a Better Radio Service.

American Broadcasting

W AT
In Sales Results
VVTCN's sure, straight aim
at an a'idience with money
spsnd the year round.
always good hunting with

is

It's

WTCN

KFRU

"IN THE

National Representatives

to

TWIN CITIES"
• NBC Blue

JOHN

BLAIR & CO.

NEW YORK
DETROIT

.

.

CHICAGO
SAN FRANCISCO
.

.

.

Columbia Station

5,000 Watts

FULL TIME
Owned, Operated and Publiciied

COLUMBIA, MISSOURI
A Kilowatt on 630
A Sales Message over KFRU

by

MINNEAPOLIS TRIBUNE,
ST. PAUL DISPATCHPIONEER PRESS

Covers the Heart of Missouri

Free and Peters,

National
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Broadcast Advertising
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McNinch, Back, Starts FCC Shakeup

Federal

KQV

(Continued from -page 13)
"purge". He said he
had no plans whatever regarding
recommendations to the President
for changes of commissioners, and
he emphasized that there were no
apparent at the
"personalities"
FCC meetings. There were "split
votes" and incidents even more
controversial, he said, but nothing
in the nature of heated clashes.
"Further plans" in connection
with staff changes were admitted
by the chairman, and he said some
of them would not be very long in
the making possibly a week or
ten days. It is presumed he alluded
to certain top positions. He denied
he had a "purge list". The number of changes were quite indefihe
nite, but probably not large,
added. Those who have civil service status and who may be removed, he said, will probably be
cited on "charges".
Regarding the Civil Service Commission letter to which Commis-

a

so-called

—

Payne and Craven excepted, Mr. McNinch emphasized repeatedly that the move was not disioners

mem-

against present staff

rected
bers but only lawyers and others
who might be retained after Feb.
1, when the new Civil Service rules
become effective by Presidential
proclamation. Reports that 70 staff
members would be released are
"grossly inaccurate", he asserted.
Mr. McNinch admitted there was
"opportunity for considerable improvement in the efficiency of the
Commission staff". He said when

LEHIGH
VERTICAL
RADIATORS
you plan a new
antenna be sure to in-

If

vestigate the records
of satisfactory per-

formance

LEHIGH

RADIATORS
given

have

stations thru-

out the world.
r-tt?

Our experience can

FCC

as special counsel.

Despite his youth, he has had
some six years experience as a
Government attorney and is highly
regarded in Federal legal circles.
He was appointed special counsel
for the so-called chain-monopoly
investigation July 6 by unanimous
vote of five members of the Commission who were present at that
meeting. Since that time, he has
been devoting his energies' to preparation for the hearings.
Mr. Dempsey has not been prominently identified with FCC legal
affairs
to the

by virtue of

assignment
office and his

his

chairman's

delegation exclusively to the chainmonopoly hearings. He handled
considerable power litigation as assistant general
counsel of the

Power Commission, also under Mr.
McNinch, who was its chairman,
and as special counsel for Public
Works Administrator Harold L.
Ickes.

The son of Rep. John J. Dempsey (D-N.M.), the new general
counsel was born in Brooklyn, N.
Y., but is a legal resident of Santa
Fe. He joined the Federal Power
Commission in 1937 as assistant
general counsel. Last July he resigned as special counsel on
cases then in litigation to devote
his full time to the FCC work.
Mr. Dempsey attended grammar
school in New York and during
his high school years resided in
Oklahoma when his father was an
independent oil operator. He was
graduated from Georgetown Uni-

PWA

versity,

Washington,

in 1927.

While

attending Georgetown Law School
at night, he taught mathematics
and physics at the University during the day. Receiving his law degree in 1931, he was admitted to
the District of Columbia Bar the
preceding year, having passed his

ease your problems.
Illustrated

is

the

437

KTFl,

Twin

(UP)

Falls,

Newsman

cony-Vacuum

Gene Martin and a
stopped at the summit of
altitude 11,992
Loveland Pass
feet where they spotted a snowbank and erected a huge KLZ with
friend

—

—

giant boulders. The call letters,
imbedded in a "year around" glacial formation, are visible 20 miles.

examination while attending school.
He was admitted to the New York

Bar

in 1931
staff of

BMT

and joined the legal
Corp., subway com-

pany, handling
trial work.
In 1933 Mr.

litigation

utilities

and

PWA

and

was

Jerome

Dempsey

joined
associated with
special
counsel

Frank,
handling power litigation and now
a member of the Securities & Exchange Commission. He is married
and resides in Washington with
his wife and three children.

WHBF,

Rock

in

Gets Regional
REGIONAL status

Island,
Facility

for

WHBF,

Rock Island, 111., has been awarded by the FCC in a decision effective Oct. 7. Barring protests within a 20-day period following the
effective date, the new assignment
will be automatically sanctioned.

WHBF

now operates on 1210 kc.
with 100 watts night and 250 day,
unlimited time. It was granted a
change in frequency to 1240 kc.
with power of 1,000 watts unlimited time, using a directional antenna during night hours. The decision was by a 3 to 1 vote of the
Commission, with Commissioners
Sykes, Brown and Walker voting
and Craven dissenting. The
members did not participate.
While the Commission majority

for

other

held that granting of the application would serve a greatly increased population, and that an
urgent public need was shown for
the improved facilities, Commissioner Craven held that in his opinion the evidence did not indicate a
paramount need for the operation
of the station on the new facility.
He contended that necessary improvement to the service of
could be accomplished by proper
application of sound engineering
utilizing its present facilities.

Athletic

w

\

in

\

COVERAGE
LEHIGH STRUCTURAL STEEL CO.
BATTERY PLACE,

Page 68

•

NEW

YORK, N.

Y.

\

\

,25.000

\
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\

WATTS

1

1

Co.

Mills,

So-

and NBC,

away [Broadcasting,
Aug. 1 and 15].
The permanent injunction followed a temporary one issued Aug.
8 by Judge Schoonmaker. KQV is
permanently enjoined from broadcasting accounts of Pirates games,
either at home or away; using or
15,

interfering with property of the
Pittsburgh Athletic Co.; interfering with the exclusive broadcast
rights of General Mills and Socony-Vacuum Oil Co.; interfering
with the performance of contracts
between the athletic company and
the sponsors; appropriating, rebroadcasting, or using the play-byplay accounts carried on KDKA,
Pittsburgh, and asserting that it
has the right to broadcast these reports. The decree also stipulated
that the plaintiffs would recover no
damages from KQV, but that they
would recover their costs.
Only after the present baseball
season was well under way did
Pittsburgh Athletic Co. allow
broadcasts of home games, from

Forbes Field. Before this General
Mills and
Socony-Vacuum were
jointly sponsoring the Pirates
games played away from Pittsburgh.

AFA

Talks

Resumed

ADVERTISING Federation
America

of

presenting its fifth series of 15 Short Talks On Advertising, by Alfred T. Falk, AFA director of Research and Education,
over 262 stations throughout the 48
States, with only one station in
each city represented. The broadcasts are made individually from
each station by prominent local
citizens and business leaders, assigned by local advertising clubs.
The talks aim toward a more complete

is

understanding between pro-

ducers and consumers and toward
a better appreciation of the social
and economic values of advertising.

WEBC

v

Your

Story In

AMERICA'S

SECOND PORT
DULUTH & SUPERIOR

TRANSMITTER v

y

And on

INCREASED Y

COVERAGE y
BASIC RED

the
IT'S

IRON RANGE

WMFG
HIBBING
WHLB

1/

NETWORK

VIRGINIA

UNITED PRESS
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General
Oil

home and

July

mLIFELIKEw,
RECEPTION v
NEW

Co.,

for alleged "unauthorized" broadcasts of Pirates games, both at

WORTH WEST'S LEADING RAD IO STATIO N

\

AND INDEPENDENCE IN
WORLD WIDE NEWS

National

Pirates,

League baseball team. Previously,
a suit for $100,000 damages had
been brought jointly by Pittsburgh

OF ACCURACY, SPEED

17

Pittsburgh

the

Tells

MARK

Pittsburgh,

Denver, they are claiming that the station now boasts
the loftiest radio advertisement in
the United States. On vacation,

Idaho.

THE

KQV,

Pennsylvania,

was permanently enjoined from resuming play-by-play broadcasts of

WHBF

ft.

Shunt-fed Lehigh antenna recently furnished station

Schoonmaker in U. S. District
Court for the Western District of
P.

AT KLZ,

The new general counsel has
been on the FCC staff for just a
year. Mr. Dempsey relinquished
his post as assistant general counsel of the Federal Power Commission to join Mr. McNinch at the

Enjoins
Case

Baseball

IN A CONSENT decree handed
down Oct. 4 by Federal Judge F.

he first came to the FCC a year
ago, there was much criticism of
the law department. Unquestionably, he declared, the efficiency of
the staff is being impaired by personnel problems.

Dempsey's Background

Court

in

BROADCASTING
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McNinch Explains NBC Announces New Blue Discounts
Press Ownership Reducing Cost for Larger Hookups
Not Opposed Unless Monopoly

Community Is Involved
RECURRING reports that he fa-

In

vored divorcement of newspapers
from ownership of broadcasting
stations along with suppression of
news commentators, were unquali13 by FCC
fiedly denied
Oct.

Chairman Frank R. McNinch.
Asked about these controversial
issues at his press conference, Mr.
McNinch said he had never opposed ownership of stations by

because they were
newspapers, but that he opposed
the concentration of ownership of
the only newspaper and the only
station in a community in the
same hands. Branding this a

newspapers

"clear, indisputable case of monopoly", he said three or four such

cases have been passed on by the
FCC and they were the only instances in which he had cast unfavorable votes.
Asked regarding reports he had
started steps that might be taken
toward "controlling remarks of
commentators" on the air, such as

Boake Carter and William CameFord Motor Co., Mr. McNinch said "that is not so". He
said he had never suggested that
any commentator be put off the

NBC

on Oct. 13 announced a new

schedule of Blue network discounts,
the first step in an intensive Blue
sales campaign. Drastic reductions
in the over-all cost of Blue facilities to advertisers using complete
groups in addition to basic stations
are effected.
According to A. E. Nelson, Blue
network sales manager, the new
discounts are effective Nov. 1 and
will be given prior to the applicadiscounts
tion of dollar volume
now available to Blue advertisers
and will apply when one or more
of the so-called Blue supplementary groups are used Blue SouthSouthwestern,
Blue
Blue
ern,

—

Mountain, Pacific Blue. They must
be used in conjunction with the
basic network, it was explained.
benefits to advertisers were
listed by NBC: (1) Advertisers can
buy the Blue coast-to-coast at a
cost only slightly higher than the
basic Blue; (2) flexibility in choos-

Four

ing markets, with sliding scale
discounts for groups; (3) addition
of groups at little if any added
cost; (4) greater portion of sponsor's budget can be devoted to program expenditure.

Discounts apply as follows: For
basic Blue plus one complete group
whose one-hour evening rate totals
$500 or more, 5% discount on entire cost of Blue facilities including any station optional to the
basic Blue; for basic Blue plus

two complete groups over

$1,000,

10% discount; for basic Blue plus
three complete groups over $1,500,
15%; for basic Blue plus four
groups, 20%.

NBC

returns to the original
separation of Red and Blue supplementary groups. Four salesmen,
one sales promotion man and one
publicity writer are assigned to
Mr. Nelson for Blue activities. Dis-

Metropolitan Auditions

SHERWIN-WILLIAMS Co., Cleveland (paints), on Oct. 9 began for
the third year the Metropolitan
Auditions of the Air series on the
NBC-Blue, Sundays, 5-5:30 p. m.
The programs, by means

of

which

the opera management carries on
an intensive search for young
American talent of outstanding
ability, have Edward Johnson as
m.c, with Wilfred Pelletier conducting the orchestra. This year on

each program, Mr. Johnson raises
a much discussed question concerning opera and asks for the opinion
of the listeners. Cecil, Warwick &
Legler, New York, is the agency in
charge.

counts are exclusive for
ern,

WLW.

The

Blue South-

groups affected are:

WMPS WSGN WAGA WDSU

WJBO;

KXYZ
KVOD
KTMS
KECA

Blue Southwestern, KTOK
KGKO; Blue Mountain,

KLO KUTA;
KGA KEX

Pacific Blue,

KJR

KGO

KFSD.

ron, of

air or controlled.

The only control the Commission
has over programs is that of formulation of rules and regulations
for chain broadcasting, which he
said the FCC proposed to do following the forthcoming chainmonopoly inquiry. The other degree of control is "after the fact"
in connection with renewal of licenses of broadcast stations. He
said that as far as he knew the
Commission had never during his
[experience exercised that right by
denying a station a renewal of license because of programs.

UNITED PRESS since Aug. 13 has
contracted the following stations to
carry its news, according to Al Harrison,

radio sales manager of UP:
Portland, Me.; KFBI. AbiDanville. 111.

WGAN.
lene.

Kansas

;

WDAN.

Wis.; WTAQWHBY, Green Bay. Wis. KLBM. La
Grande, Ore. KGFW, Kearney. Neb.
(KSAM, Huntsville. Tex.; WIBC. Indianapolis; WKBH, La Crosse, Wis.;
land 23 stations of the Texas State

WR.TN,

.

Racine,

We are pleased to

announce our

recent appointment as

of the following Major Market stations:

WIND

Chicago^

111

(Located in Qary, Indiana)

;

;

[Network.

KITE Kansas

WOL

City, Mo,

Washington, D.

C

SYRACUSE
For 10 Years Straight

REM has used WFBL
exclusively in Syracuse
letter from the makers
of REM, concerning the 10th
renewal of the Syracuse, N. Y.,

Says a

program

—"Our

Syracuse

dio advertising will be
exclusively again this

ra-

WFBL
coming

season."
Only
outstanding
results
could produce such an outstanding record. Wire or write
for rates and time available.

WFBL

WILLIAM
New York
Detroit

G.

MAMBEAU

CO.

Chicago

San Francisco

Syracuse, N. Y.
or Free

&

Peters, Inc.

National Representatives
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:

New

Sperry Show

SPERRY FLOUR

San Fran-

Co.,

cisco, subsidiary of General Mills,
Inc., recently augmented its five

days a week dramatic presentation,
adding another script show
Dangerous Road, Monday
titled

by

through Friday on Pacific NBCRed. Immediately following is its
other script show Dr. Kate. Sperdevoted to
ry's Martha Meade,
home economics, returned Sept. 30.
Westco Adv. Agency, San Francisco, handles the account.

PROFESSIONAL

DIRECTORY

Jansky

Bailey

&.

An Organization of
Qualified Radio Engineers
Dedicated to the

McNARY

Radio Engineers

Washington, D. C.

GLENN

PAUL

GILLETT

D.

GODLEY

F.

Hadio Engineer

Consulting

982 National Press Bldg.
Washington, D. C.

Phone: Montclair (N.

JOHN BARRON

J.)

2-7859

PAGE & DAVIS

in

Munsey

Earle Building, Washington, D.
Telephone NAtional 7757

C.

Bldg.

District

Washington,

D.

25

concurrently before

be tried

8456

Sponsor, Agency Seeking
Stella Dallas Decision
TO DETERMINE who owns the
radio rights to Stella Dallas, suit
filed in the U. S.
District
Court in New York Oct. 6 by NBC,
Chas. H. Phillips Chemical Co. and

was

Blackett-Sample-Hummert against
Olive Higgins Prouty, author of
Stella Dallas, Air Features, Selwyn & Co. and Samuel Goldwyn
Inc. Plaintiffs claim that in August 1937 Blackett-Sample-Hummert
purchased the radio rights to the
title from Air Features and Selwyn and that subsequently the
program was put on NBC under
the sponsorship of the Phillips Co.
After the broadcasts had begun

Mrs. Prouty and Samuel Goldwyn
Inc. raised the claim that they
title to the story and that
Selwyn and Air Features had sold

held

WNE

Judge John C. Knox in the U. S.
District Court in New York, with
hearing scheduled to start Oct. 25.
Both suits ask the court to restrain
the defendant from broadcasting
phonograph records made by Paul

rights they did not possess. On
Sept. 6 Mrs. Prouty, who lives in
Brookline, Mass., filed suit against
NBC in the U. S. District Court in
Boston, asking for an injunction
against further broadcasts of the
program. In the second suit, the
plaintiffs are requesting the court
to determine the ownership of the
radio rights. No date has been set
for hearing either case.

FRANK
Conn,

FEATURE FOODS

Consulting Radio Engineers

Broadcast and
Engineering

Suits Oct.

filed

Whiteman.

Consulting Radio Engineer

Allocation

February by

last

by National Association
of Performing Artists in the name
of Paul Whiteman against WBO
Broadcasting Co., operator of
W, and the suit of RCA Mfg.
Co. against the same defendant,
will

Consulting Radio Engineer

Specializing

NAPA
SUIT

no substitute for experience

is

was made

Potter on WENR, Chicago.
Use of radio will be confined to
Chicago stations for the present
but LDSAI expects to be broadcasting soon on a national coverage basis, according to Mr. Potter.
Ruthrauff & Ryan, Chicago, is
agency.

Nat. 4048

National Press Bldg., Wash., D. C.

There

Inc., nonpartisan, nonprofit organization of Oak Park, 111., is expected to resume radio very shortly. Plans include discs and live talent talks by Merle Potter, president of the organization. LDSAI
was organized several months ago
in Oak Park to arouse interest in
government affairs. The first broad-

Mr.

National Press Bldg.

SERVICE OF BROADCASTING

IT

cast

CHAMBERS

and

Political Campaign
LET'S DO SOMETHING ABOUT

Chicago

Inc.,

co-

operative food sponsor, has shifted its
program from
to WLS, using
a six-weekly half-hour program.

WGN

LEE

H.

(hats)

Hamilton

Danbury,
George
commentator, on
Co.,

sponsoring

Combs,

WHN, New
week.

is

j

York,

New

Pierce,

York,

evenings

three

Bermingham,

Castleman

a

&

the agency.

is

C.

CLASSIFIED ADVERTISEMENTS
HECTOR
Consulting
FIELD

SKIFTER

R.

Radio

Consulting Radio Engineer

Engineer

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.
NEW YORK CITY
260 E. 161st St.

INTENSITY

SURVEYS
STATION LOCATION SURVEYS

CUSTOM
SAINT

BUILT

PAUL,

EQUIPMENT
MINNESOTA

ROBERT
A.

EARL CULLUM,

Consulting
2f35

North

Telephones

Radio

JR.

Engineer

—

Avenue
and 5-M45

ROBERT

S.

"TAetf

A/evet Mil*

Station owners,
sales

.

.

D.

.

managers and
comb every

gineers

C.

chief enissue of

RAINS

7 S.

Howard

Send

for

Circular

Approved

B.

School.
160

RADIO INSTITUTE OF AMERICA,
W. 73 St., New York City.
Situations
Small southern

MARTIN

representatives in

Wanted

network wants personal
all key cities. Box A133,

Broadcasting.

ANNOUNCER. Experienced. Will work
anywhere. $22.50 weekly to start. Box
A134, Broadcasting.
All-around Announcer, knows Dramatics
Production lines.
Single,
Educated,
References. Box A138, Broadcasting.

and

Engineer,

first

radiotelephone

class

SfiSwf
FREQUENCY MEASURING SERVICE
stations find this exact

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year

BROAD STREET

Page 70
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YORK, N.

Radio Sales Executive

tions in executive or direct selling
pacity. Box A141, Broadcasting.

ca-

Assistant to Division Sales Manager of
General Electric Co. wishes to sell time.
27, ambitious, experienced, college graduate. Background
ritorial analysis,

of market research, terbroadcasting. Box A140,

desires

change.

Will

go

DOES a Chicago radio executive need a
with radio experience, creative
mind, original ideas which can be built
into good shows ? Will submit scripts. Nevada 5272. Box A135, Broadcasting.
secretary

anywhere.

10 years in
major network (now employed) seeks executive position with growing station. Knows entertainment, advertising and radio fields thorCollege
on stage.
oughly. Three years
radio, 7 consecutive years with

graduate,
casting.

married.

Wanted

Box A121, Broad-

to

Buy

Wanted

original poems, songs, for immediate consideration. Send poems to Columbian Music Publishers Ltd., Dept. T35,

Toronto, Can.

Sportscaster Specializing in All Sport
Broadcasting, Single, 26, Ambitious, References, Educated. Box A139, Broadcast-

100-250
casting.

SOLE OR CONTROLLING INTEREST.
Watt

Station.

Box A143, Broad-

—Equipment

For Rent

Young man

position with small
announcer. Fine voice
and unusual ability for sport broadcasts.
Voice recording. Box A136, Broadcasting.
as

desires

junior

Young man,

Y.

36,

Box A109, Broadcasting.

station

Inc.

NEW

have train-

Veteran radio executive with outstanding
10 year record in national spot, transcription and local sales now available to advertising agency, station or group of sta-

ing.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

Young man holding both phone and
telegraph tickets will go anywhere to obtain operator's position. Box A131, Broadcasting.

tent,

measuring service of great

COMMUNICATIONS,

casting.

Employed radio engineer and announcer,
first class license, experienced and compe-

value for routine observation of tranrmitter performance and for accurately calibrating their own monitors.

R. C. A.

I

Let's put them together. Experienced
Studio Control Engineer with 3 years electrical transcription backing, desires anytype station work. First radiotelephone
license, R.C.A. graduate, single. Box A142,
ing.

ANNOUNCER-PRODUCER,

li-

cense, desires position with progressive station, anywhere. Designed and built equipment. C. R.E.I, trained. Box A132, Broad-

Many

(Cont'd.)

Broadcasting.

Spokane, Wash.

St.

Home

prove more valuable!
Study Course of Collegiate standing.

It's

Over all Transmitter and
Antenna Testing

Broadcasting.

WRITING FOR RADIO
WRITERS: are your programs clicking?
AGENCY MEN: why not learn how?

ANNOUNCERS:

Consulting Engineer
Field Surveys

managers,

Wanted

You have Equipment ...

Broadcasting.

Former Special Consultant
Federal Communications Commission

Out West

Situations

Schools

Telephone: Metropolitan 2430

DALLAS, TEXAS

Help Wanted
National Radio Employment Bureau. All
departments except talent. Complete information free. Paramount Distributors.
Box 864, Denver, Colo.

RAINS

S.

Special Consultant
Accounting .... Taxes
Munsey Building Washington, D.

Henderson
3-4039

Help Wanted and Situations Wanted, 7c per word. All other classifications,
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

HERBERT L WILSON

college graduate,

knowledge

of
radio broadcasting,
wants start
junior announcer. Recording available.

A137. Broadcasting.

as

Box

equipment, RCA TMV-75B
(new),
measuring unit
field
strength
Estiline Angus Automatic
direct reading
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillaReasonable rental. Allied Retors,
etc.
search Laboratories, 260 East 161st Street.

Approved

;

;

New York

BROADCASTING
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Smith and Vance Named
To New Posts by RCA

m
'at

APPOINTMENT of T. A. Smith
as manager of television transmitting equipment sales, and of Harold Vance as manager of facsimile
and communication equipment
sales, was announced Oct. 12 by I.
R. Baker, manager of transmitting

^equipment sales of RCA Mfg. Co.,
'Camden. The appointments became
(effective with the announcement by
RCA that it would immediately bejgin marketing of visual broadcasting equipment.
Mr. Smith, former manager of
the New York office of RCA Transmitter Sales, has been assigned to
Camden during the last year as
manager of broadcast transmitter
sales under Mr. Baker. Mr. Vance,
who held a similar post in Chicago,
was moved to Camden, in charge
of communications equipment
;

.:

\

,

sales, including state, police, forestry and other non-regular broadcast transmitter operations. He also devoted his efforts to facsimile
development while Mr. Smith con-

centrated on experimental
sion development.

televi-

ROOM

with NBC
for almost 11 years, has been apof
the maspointed senior supervisor
room, replacing J. R.
ter control

THEODORE

owner of WOL, Washington,
recently renewed with American
Communications Assn., CIO affil-

Co.,

a two-year contract covering

cians,

techni-

immediately.

effective

transferred

recently

O'Kelly,

the

to

Hollywood office of NBC. Theodore
T. Clements has been promoted from
relief control to junior control supervisor, replacing Mr. Hahn. Studio Engineers Henry E. Kenny and John J.
Kulik have been promoted to the
master control staff as relief super-

Kenny

Mr.

visors.

replaces

E.

C. ALBER, air conditioning expert formerly with The Carrier Corp.,
New York, has been appointed engineer in charge of the air conditioning
plant of NBC's new Hollywood office.
Mr. Alber also supervised the installation of air conditioning in Radio City,

H.

York.

ROBERT STUDY,

chief engineer of

WOL's

technicians have been organized under the CIO union for
the last year.

field

New

has just completed
survey for WOT,

engineer,
intensity

York, an

IBC.

affiliate of

ARTHUR

NBC

master
C. HOLUB,
control engineer, who underwent a
throat operation in September is convalescing at his home.

MARJORIE

WORTH,

M.

secretary

George O. Milne, NBC eastern division engineer, and Joseph W. Pep-

to

per

Jr.,

NBC
in

assistant

supervisor

program transmission
traffic, were married Oct.

CAREY

of the
division
15.

SWEENEY

NBC

of the
television transmitter staff at the Empire State Building, New York, became the father of a baby boy, Robert Rees, Sept. 26.

P.

JERRY WEAVER,

WIOD.

of

an

RCA

1934

Walkout Averted

THREATENED

walkout of union
musicians employed at WPEN,
Philadelphia [Broadcasting, Oct.
1], was averted at, least temporarily, at a meeting of union ofexecutives on
ficials and
Sept. 29 at which the whole question of the proper quota for the
station was entered into. Although
the session produced no solution,
the atmosphere was said to be
much more conciliatory on both
sides than at previous meetings
and the discussions will continue
until a satisfactory solution has
been reached.

WPEN

delegate.

WHN

NBC

NBC

New

since

been appointed assistant to the
general manager of RCAC, W. A.
Winterbottom, with headquarters
in New York. Henry Chadwick,
Mr. Briggs' assistant in London,
has been promoted to European
manager. Mr. Briggs has been with
RCA since he left the Navy in
1919. He started as a traffic engineer and in 1927 was in charge of
RCA's central frequency bureau.
He has attended all international
conferences on radio since 1927 as

P.

to
Kampf who resigned from
join the E. V. Brinckerhoff recording
company. Mr. Kulik was studio engiSymphony Orchesneer for the
tra last winter.

a

Renews With CIO
AMERICAN BROADCASTING

WOL

HAHX.

H.

WPEN

York

European communications manager
for RCA Communications Inc., has

IBC, announces that Charles Burtin.

WOL

iate,

LLOYD

CONTROL

WPEN

wages and hours for

Briggs to New
A. BRIGGS,

Utthe

Renews ACA

L.
in

A TWO-YEAR

renewal contract
has been signed by WHN, New
York, and Bi*oadcast Local 16 of
the American Communications Association for

WHN

engineers.

Contract calls for closed shop, 40five-day week, wage scale
running from $40 to $60 with increases of $2 for each six months of
service with the station, seven legal
holidays, two weeks vacation and
sick leave with pay. This is the
fourth renewal contract with New
York stations ACA has signed this
year. The others are with WBNX,
hour,

WNEW,

and

WOV-WBIL.

YMCA Video Set
INDIANAPOLIS Y.M.C.A. memhave organized an amateur
club which has already
successfully built and operated its
own video transmitting and receiving apparatus. The equipment was
constructed from data and information supplied by Marshall P.
bers

N. F. GRIFFITH, who resigned
1936 from NBC traffic department,

died at his home in Staten Island
Sept. 15 after an extended illness.
Formerly, he was with the American

Telephone & Telegraph Co.,
York, before joining NBC.
"The Crystal

New

Specialists Since 1925"

SCIENTIFIC

LOW TEMPERATURE
CO-EFFICIENT CRYSTALS
Approved by FCC

$40 Each

Two for $75.00

Supplied in Isolantite Air-Gap Holders in the 550-1500 Kc. band. Frequency Drift guaranteed to be 'less
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

television

Wilder, television engineer of the
National Union Radio Corp., New-

[VICE
124

JACKSON AVENUE
University Park

HYATTSVILLE, MARYLAND

ark.

Mi-

ami, recently married Margaret Helle-

bush of Ludlow, Ky.

CLEMENTS, transmitter techWABC, New York, has ex-

L. R.
nician of

changed positions with O. Sather of
the engineering department of WCCO,
Minneapolis.

MEL WILLIAMS

has been added to
Francisco as announcertechnician, coming from Grand Junc-

KSAN, San
Colo.

tion,

FREDERICK RANDOLPH,
has joined
Sharon, Pa.

Astatic's

BOB LAWTON
neering staff of

new

to

WPIC,

WWL, New

Orleans.

Radio Engineering InstiWashington, is distributing an

tute,

48-page catalogue outlinradio instruction facilities and
curriculum for the school year.
illustrated

ing

DUAL

Crystal Microphone, with
construction,
broadcasting,
to
radio
gives
night clubs and public address
systems, an instrument that
cannot be acoustically overloaded. Maximum amplification without feedback. Black and chrome.
Complete with interchangeable
locking
connector and 25-ft.

OF PRECISION

has joined the engi-

CAPITOL

New MULTI-UNIT

DIAPHRAGM

new

the

radio,

ARTISTS PRAISE
PERFORMANCE OF
NEW MICROPHONE

0MPLETE LINE

its

QUARTZ CRYSTALS

DON MITCHELL,
WBBZ,

Ponca

recently of
City, Okla., has joined
Tex., local, as

KRIC, new Beaumont,

chief engineer, replacing
ship, who left to join the

James Mannew KOME,

HOLDERS and OVENS

Tulsa.

ART MILLS
cal staff of

has joined the techniYorkton, Sask.

CJGX,

20 KC. TO 30

MC

cable.

Sidney H. Pearce
SIDNEY H. PEARCE, 62, member

LIST PRICES

MU-2

£29.50

::

MU-4

£39.50

the telephone and telegraph engineering staff of the FCC, died at
of.

{See your Asiatic Jobber
or

write

for

literature.)

ASTATIC
it'

Microphone Laboratory,

Inc.

Youngskown, Ohio
Licensed Under Brush Development Co. Patents

BROADCASTING

•

home

Washington

Oct. 5
native of
Providence, he was with the ICC
before joining the FCC. He was a
veteran of the Spanish-American
War and the Philippine insurrecSurviving are his widow,
tion.
three daughters and a brother.
his

***

***

in

after a brief illness.

A
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BLILEY ELECTRIC
UNION STATION BUILDING

COMPANY
ERIE, PA.
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;:

ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION
SEPTEMBER 29 TO OCTOBER
control
NEW,
fer
Bcstg. Co., Cleveland,
;

Decisions

.

.

.

SEPTEMBER

29

—

WNBX, Springfield, Vt. Applic. 1260
1
kw unl. directional, previously
granted, dismissed from docket and granted pursuant to order of 3-17-36.
Rock

Island,
unl.

w

1210 kc 100-250

change

1240 kc

to

granted.

directional

unl.
ing.

— CP

111.

Craven

kw

1

dissent-

MISCELLANEOUS— Authority

take deCascade Bcstg.

positions granted KOBH,
Co.. Everett, Wash., and KGGF
San Diego, denied continuance
applic. KSEI.

OCTOBER

KFSD,

;

hearing

OCTOBER 4

MISCELLANEOUS—NEW,

Coastal

Bcstg. Co., Brunswick, Ga., granted continuance hearing to 12-5-38
KLUF, Galveston, granted license for CP move trans.,
increase power etc.
WLAK, Lakeland,
Fla.,
granted license for CP increase
power etc. KINY, Juneau, Alaska, granted license for CP change freq., increase
power, etc.
KBND, Bend, Ore., granted
mod. CP trans., studio sites etc. WSMK,
Dayton, granted mod. CP move trans, etc.
KDYL, Salt Lake City, granted license for
CP increase power KPQ, Wenatchee,
Wash., granted CP new equip.
WGRC,
New Albany, Ind., denied motion without
;

;

;

;

;

;

;

file

asking applic.

petition

WAVE

for

consolidation
be set for hearing

New

WGRC,

10-24-38;

WCHV,

same;

Albany,

Charlottesville, Va., granted mod.
license unl.
Rocky Mount, N. C,
;

WEED,

same except Simul.-WCHV
action

;

reconsidered

9-27-38
setting
renewal
applic.
for hearing pending further study.

WTCN

—

SET FOR HEARING WJAR, Providence, CP increase power etc.
WSAI,
Cincinnati, CP increase power etc. WJEJ,
Hagerstown, Md., CP increase D to 250 w.
OCTOBER 5
KWOS, Jefferson City, Mo.—Granted CP
increase 100 w D to 100-250 w unl.
;

;

Midnight Sun Bcstg. Co., Fairbanks,
Alaska on protest of Edwin A. Kraft,
motion to strike and opposition thereto,
ordered that protest be denied and motion

—

and opposition overruled.
MISCELLANEOUS—KRMC, Jamestown,
N. D. Granted withdrawal without preju-

to strike granted,

—
applic

dice

WBOW,

CP

Examiners' Reports

900 kc 500 w-1

kw

unl.

.

.

.

Bramhall recommended (1-726) that appliwithdraw applications be granted

cants

without prejudice.
WJBL, Decatur,

recommended
control
denied.

Decatur

to

WEST,

111.

(1-727)

Easton,

—-Examiner

Seward

that applic. transfer
Newspapers Inc. be

Pa.

—Examiner

WKBO,

;

Harris-

Arnold recommended
change Simul.-D,
(1-728)
that applies,
Sh.-N to unl. be granted.
WJIM, Lansing, Mich. Examiner Dalberg recommended (1-713) that applic.

burg,

Pa.

—

vol.

assign,

license

to

WJIM

Inc.

be

granted.

Applications

WXYZ

.

.

SEPTEMBER 30
WBNX, New York— CP new trans., antenna, increase to 5 kw.
WTHT, Hartford— CP new trans., antenna, increase D to 250 w.
WHMZ, Anniston. Ala.—Mod. CP re
equip., antenna, studio trans.
WMBR, Jacksonville, Fla.— CP new
change 1370 kc 100-250 w
kc 1 kw unl., amended re
antenna, change power to
1 kw D.
CP new
WLAC, Nashville
change antenna, increase 5 to
antenna,
trans.,
amended re
amended re antenna, change name
Ward d/b WLAC Bcstg. Service.
1120

unl. to
studio,

trans.,

500

trans.,

—

w

NEW,

re

facilities

trol

—

Bascom Hopson.

to

WSLI, Jackson, Miss.
new station.

— License

CP

for

—CP new
antenna
WOI, Ames,
—
CP move trans,
—CP 1040 kc
NEW, Evanston,
WJBW, New

Orleans

trans.,

etc.

etc

la.

100

w

D, amended to 1310 kc unl.
NEW, So. Ore. Bcstg. Co.. Grants Pass,
Ore.— CP 1310 kc 100 w D.

OCTOBER 8

NEW,
NEW,

—CP

w

Presque

Isle Bcstg. Co., Erie, Pa.
unl.
1500 kc 100-250
Johnstown, Pa. Mod. license to
kc unl.

w

WJAC,

1370

WJMS, Ironwood,
CP change equip.
WCSC,
increase

N

KTSA,

to

1

San

—

—License

Mich.

Charleston,

S.

kw.
Antonio

C.

—CP

—Vol.

for

antenna,

assign,

li-

cense to Sunshine Bcstg. Co.
OCTOBER 12

Brooklyn

— CP

change

equip.,

new antenna, move trans.
WGH, Newport News, Va.

— Auth. transfer control to Daily Press Inc.
WFOY,
Augustine, Fla. —CP change
1210 kc 100-250 w
1220 kc
kw, new
trans., antenna.
—
KTAT, Fort Worth
CP new trans.,
St.

1-5

to

antenna, increase
fer control
T. Knight.

NEW,
densburg,

D

to 5

kw

from Raymond

St.

WBEO,

—CP

Marquette,

to J. T.

verse City, Mich.

to 250 w,

NEW,

;

E.

auth. trans-

Buck

to

W.

OCTOBER 13
Lawrence Bcstg. Corp., Og-

N. Y.

new

1310

Mich.

kc 100-250

—CP

w

increase

trans.

Grand Traverse Bcstg.

—CP

Co.,

Tra-

1370 kc 100-250

w

Port

Huron,

Mich.—Mod.

li-

cense to unl., 100-250 w.
WJJD. Chicago, WIND, Gary
Auth.
transfer control to H. Leslie Atlass, Ralph
L. Atlass, Pauline S. Atlass, Ralph Louis
Atlass, H. P. Sherman. Philip K. Wrigley.

—

N.

7
Minn., granted auth.

KROC,

Rochester,
depositions

WBBZ,

;

Ponca

City,

MISCELLANEOUS
Bros.,

Mo.,

Sedalia,

depositions

;

MISCELLANEOUS
Bates

Jr.

—

8

NEW,

granted

WOLS, Florence,
OCTOBER 11

—

Drohlich
take

C, same.

McTammany &

charges that the station was employing licensed graduates of a
local radio school as technicians at
small salaries. IBEW, through its

business manager, MelLarsen, charged that KSAN
several months ago discharged its
three or four regular radio technicians and replaced them with 11
of the school's graduates. The situation was discovered, according to
Mr. Larsen, when the IBEW submitted contracts to the station.
The American Federation of Radio Artists is holding up further
negotiations with KSAN pending
the outcome of the IBEW discussions. Difference in wages for perassistant

formers and announcers has delayed the signing of contracts between
and KSAN. Since
the KSAN affair, the two unions
IBEW and
have decided
to work together in negotiating
with the local independents in the

AFRA

AFRA—

Bay

NEW. Wm.

area.

Meanwhile Vic Connors, secretary of the Northern California
chapters of AFRA, announced that
a

AFRA

new

ment

ruling requires pay-

of regular $7.50 audition fee

KSFO, San

Francisco

affiliate

of CBS. The FCC's failure to approve the purchase of KSFO by
CBS left that network in an embarrassing position in San Francisco in view of the nationwide

AFRA

by

both

H.

R. McTammany, and
Bates, Modesto, Cal., grant-

in

let

and KFRC, the Mutual outSan Francisco, have the

KTHB renewal WRR, Dallas, granted
continuance KAND hearing, but denied
joint hearing; WJRD, Tuscaloosa, Ala.,
denied continuance hearing, but Commission on own motion postponed hearing
until WJRD hearing; KFVS, Cape Girardeau, Mo., granted petition intervene applic.
Orville
W. Lyerla, Herrin, 111.
NEW, Martin Anderson, Orlando, Fla.,
granted pet. intervene applic. John T.
Alsop Jr. ; NEW, Civic Bcstg. Corp.,
Syracuse, denied request for order to produce documents from WSYR, WFBL.
OCTOBER 12
SET FOR HEARING WCBS, Springfield,
111.,
CP change freq., etc. NEW,
Miami Bcstg. Co., Miami, Fla., CP 1420 kc
250 w unl. NEW, John F. Arrington Jr.,
Valdosta, Ga., CP 1230 kc 250 w unl.
WHDF, Calumet, Mich., mod. license to
unl.
WTEL, Philadelphia, mod. license re

of Pittsburgh U., he was in educational work with several universities and colleges before going
into advertising. He was the originator and director of Wildlife Restoration Week and a trustee of the
American Wildlife Institute. Mr.
Jordan is survived by his widow

hours.

and a son and daughter.

same fee for

;

vice-president of Ralph
Co.,

;

;

;

MISCELLANEOUS— WMMN,

Fairmont,
reconsider & grant
NBC, granted relay li-

Va., granted pet.
;

New York

Hi

ihi
'

.'r

1\

H. Jones
agency, died Oct.

1
K

f7
i

'

has been filed in the U. S.
Court in New York City
Research Products,
Inc., New York, by the Nakken Patents Corp., New York. The plaintiff
claims that ERPI has been infringing
on one of the Nakken patents by making and selling photocell amplifier
equipment. ERPI will defend the case.
District

against

;

VIDEO STUDIO

NBC

Radio City is laid out like this. Visitors are
describe mysteries of air pictures. Out-moded
on exhibition. Visitors are televised as a new feature.
of

now permitted and guides

;

•

»

ACTION

;

Page 72

J/

10 of a cerebral hemorrhage at his
home in Wilton, Conn. A graduate

;

renewal

D

HI

—

applic

iR

II,

auditions.

Frederick F. Jordan
FREDERICK FREAS JORDAN,

;

censes NEW, Leonard A. Versluis. Grand
Rapids,
denied
rehearing
KQW, San
Jose,
Cal.,
denied
postponement until
after Havana Agreement and granted extension time file applic CP.
NEW, Bernard Goldsmith, Metuchen, N.
J., granted auth. withdraw without prejudice applic CP
WOC, Davenport, same
KPLT, Paris, Tex., same for applic. trans-

4.

is

KSFO

ed postponement hearing on applies., also

W.

L
•Is

understood to have complained to Mr. Connors. Now NBC,

and

Thos.

;

Brotherhood of Electrical
has risen from IBEW

NBC, naturally, had been placed
at a disadvantage in this matter

auth.
S.

KSAN,

tion has been free to offer auditions
to sponsors without paying for
talent.

Okla., same.

OCTOBER

dispute between

The agreement
calls for AFRA members to collect
$7.50 each for auditions staged by
either network. As KSFO has not
been taken over by CBS, that sta-

OCTOBER
take

Hiring

San Francisco, and the International

agreement with
NBC and CBS.

:

Terre Haute, Ind., granted auth.

intervene applic. Olney Bcstg. Co.
NEW, Piatt & Piatt, Poughkeepsie,
Y.—Denied CP 1000 kc 1 kw ltd.

A LABOR

by

unl.

WHLS,

Charges

Of Technical Graduates
By KSAN at Small Pay

ville

Suffolk Bcstg. Corp.. Suffolk, Va.
unl., amended to
1200 kc 100-250

—
CP
1420 kc

IBEW

Workers

as mod.

D

Bcstg. Co., Belling1200 kc 100-250 w unl.,

KVOS.

assign,

Lehigh Valley Bcstg. Co.
Selma, Ala. Auth. transfer con-

unl.

equip.

Bellingham

ham. Wash.— CP

WHBB,

trans.,

NEW, Panama City Bcstg. Co., Panama
Fla.— CP 1200 kc 100-250 w unl.,

amended

CBC.

to

50 kw,
further

City,

in-

—

WCBA, WSAN, Allentown—Vol.

licenses to

WARD,

.

CP

for

etc.

King-Trendle Bcstg. Corp., Detroit Extension
auth.
transmit programs from

111.

Allentown — Examiner

WCBA, WSAN,

1

Winfield A. Shuster granted petition to
accept answer in WHAI applic.

prejudice

—

power

crease

;

;

6

WOL, Washington —License

Samuel

Brody, Sumter, S. C, granted request take
depositions
KDLR, Devils Lake, N. D.,
granted license for CP increase D to 250
w; WSTP, Salisbury, N. C, granted mod.
CP new station WKAT, Miami Beach,
granted license for CP KOCY. Oklahoma
City, same.
OCTOBER 11
WPAX, Thomasville, Ga.— Granted increase hours to unl., 100-250 w. NEW, Colonial Bcstg. Co., Morristown, N. J.
Denied CP 620 kc 1 kw unl.

INCLUSIVE

13,

OCTOBER

Valley

;

kc

WHBF,

Cuyahoga
and J.

apparatus

October 15, 1938

is

in

BROADCASTING

Electric

B

•

Broadcast Advertising

:

;

(All

time

EST

unless otherwise specified)

New

Business

OAKLAND CHEMICAL

New

Co.,

York (Dioxogen face cream), on Oct.
10, started Two on a Shoestring on
MBS, Mon.-Fri., 2-2 :15 p. m. Agency
Kleppner & Co., N. Y.
:

PENICK & FORD, New

York

(syr-

up), on Nov. 1 starts for 17 weeks
participation in Early Morning Neios
on 14 California Don Lee network
stations, Tues., Thurs., Sat., 7:45-8

m. (PST). Agency:
Thompson Co., N. Y.

a,

Walter

J.

MACFADDEN PUBLICATIONS,
New York (True

Story), on Oct. 11

Mary <£ Bob on NBC-Blue
network, Tues., 9 p. m. Agency Arthur Kudner, N. Y.
started

:

LADY ESTHER

Chicago

Co.,

(cos-

metics), on Oct. 14, started Guy Lombardo's orchestra on 49 NBC-Red
stations, Fri., 10-10 :30 p. m. Agency
Lord & Thomas, Chicago.

CALAVO GROWERS

of California,

Los 'Angeles (Avocados), on Oct. 19
starts for 4 weeks Fletcher Wiley's
Housewives Protective League on 6
CBS Pacific Coast stations, Wed.,
12:45-1 p. m. (PST). Agency: Lord
& Thomas, Los Angeles.

WANDER

Co.,

Chicago

(Ovaltine),

on

Sept. 28 started for 39 weeks
Little Orphan Annie, transcribed, on
13 Pacific Coast Don Lee network
stations, Mon. thru Fri., 5 :45-6 p. m.

WAITT & BOND,

Newark (Black-

Casey football news programs on 7
Yankee stations, Tues., Thurs., Sat.,
6:15-6:30 p. m. Agency: BBDO,
N. Y.

GENERAL FOODS
(Diamond Crystal
started Kate Smith
work,
noon.
N. Y.

Corp., New York
Salt), on Oct. 4
talks on CBS net-

and
Benton &

Thurs.

Tues.,

Agency

:

12
Bowles,

Sat.,

LOOSE-WILES

Biscuit Co., Long
Island City, on Oct. 4 started Sunshine News Reporters on 9 Yankee
stations, Tues., Thurs., 7 :30-7 :45 p.

m. Agency

:

Newell-Emmett

Co.,

N.

Y.

staff of

Transamerican. Acquisi-

tion of the production firm is said to
be the first step in Transamerican's
plans for establishing an elaborate
program division in Chicago.

WAITE HOYT,
and formerly with
announcer,

ex-baseball

pitcher

WMCA, New

start
as
news commentator for
York, on Oct. 17, with
will

York,
sports

as

WNEW, New
nightly

a

quarter-hour program.

KALTENBORN

H. V.

was guest

CBS

honor at a luncheon given by

Co.,

Boston, on Oct. 4 started in Gretchen
McMullen, thrice weekly, on 14 Yankee stations. Agency
Ruthrauff &
Ryan, N. Y.
:

XARAGANSETT BREWING

Co.,

on Oct. 1 started in
Yankee News Service, thrice weekly
on 15 Yankee stations. Agency
ArCranston, R.

I.,

:

thur

Braitsch

&

Associates,

Provi-

dence.

LARUS &

of
at

the Ambassador Hotel, New York, on
Oct. 13, at which he was presented
with a gift from the CBS affiliate
stations in appreciation of his coverage of the Czechoslovakian crisis.

WADE

JONES,

formerly with the
Washington Star, has joined the CBS
publicity staff to take over the night
duties of Hal Davis, who has been pro-

moted

day duties.

to

RAYMOND GRAM SWING,

radio

news commentator, returned to New
York from Europe on Oct. 10 on the
Normandie.
Co.,

Dover, Delaware (boned chicken), on
12, renewed The Revelers on 5

NBC-Red

stations,

7 :30 p. m.
Co., N. Y.

Agency

Wed.

and

Charles

:

BATHASWEET

Corp.,
on Sept.

Fri.,

W. Hoyt

New York

Bathasweet)
19 renewed
weeks Bathasiveet News on 2
Don Lee network stations
(KHJ, KFRC), Mon., Wed., Fri.,
7 :45-8 a. m. Agency
H. M. Kiesewetter Adv. Agency, N. Y.
,

(

for 52

California

:

SWIFT & Co., Chicago (All-Sweet
Margarine), on Oct. 14 renewed for
52 weeks Marjorie Mills on the Yankee Network. Agency
J.
Walter
Thompson Co., Chicago.
:

PARKER DENTAL SYSTEM,

San

Francisco (dental chain) on Sept. 27
renewed for a year The Philistine, on
5 Don Lee-Mutual stations Tues.,
Thurs., 8-8:15 p. m. (PST). Agency:
Emil Brisacher & Staff, San Francisco.

Network Changes

GILLETTE SAFETY RAZOR

BROS., Richmond (Domi-

no cigarettes) on Nov. 6 starts six
75-minute programs, Sun., Tues., 9:45
jp. m., on 10 Yankee stations. Agency:
Cecil, Warwick & Legler, N. Y.

Renewal Accounts

CUMMER PRODUCTS

Co., Bedford,
(Energine cleaning fluid), on Oct. 23
renews Paul Wing's Spelling Bee for
52 weeks on 22 NBC-Red stations,
Sun., 5 :30-6 p. m. Agency
Stack'Goble Adv. Agency, Chicago.
:

Mr.

cago

Oct.

MILLS, Minneapolis

stone cigars), on Oct. 4 began Eddie

I

M. P. WAMBOLDT, head of his own
program production company, and his
Helen Jane Belke and
associates,
William Joyce, have joined the Chi-

GENERAL
:

i

advertising supervisor of Western Electric Co. and
editor of Pickups, the W-E house
organ, returned to his desk Oct. 10
business-vacation
trip
after
to
a
Texas, during which he visited a number of stations.

RICHARDSON & ROBBINS

(Korn Kix), on Oct. 14 started
Curtain Time on WGN-Don Lee network for 52 weeks, Fri., 10-10:30 p.
in.. Agency
Blackett - Sample - Hummert, Chicago.

i

WILL WHITMORE,

(PST). Agency
Blackett - SampleHummert, Chicago.
:

Time

Late Personal Notes

NETWORK ACCOUNTS

GENERALFOODS

Corp.,

New

York (Maxwell House coffee), adds
19 CBC stations to Good News of
1939 on 70 NBC-Red.

GENERAL

MILLS,

(Korn Kix),

KPFA)

Minneapolis
3

on Oct. 10 added
stations
(KOA

KGIR

NBC-Red
to

TRUMAN HINKLE,

formerly of the
continuity and sales staff of KVI in
Tacoma, is now working out of the
station's Seattle office and devoting
his time exclusively to sales.

CARL

S.

TUTHILL,

asst.

NBC

mgr.

director of
Artists Bureau, on
Oct. 10 spoke at the meeting of the
New York chapter of the Salesmen's
League of America on how radio helps
the salesman to sell.

JIM

KANE

not re-

NBC

for

including Remington

vertisers,

Rand and

CBS

publicity department has been transferred from routine publicity duties to contact work
with radio editors in New York. This
position was previously filled by Bob
of

New

continuance of The March of
Time, which for the last year has
been broadcast Friday evenings on
NBC-Blue, 9:30-10, as Broadcasting went to press, and it is believed that the program will be
dropped following the broadcast of
Oct. 14, last on its current contract. Previous to its move to NBC
the program had been heard for
several years on CBS, sponsored
both by Time Inc. for Time and
Life magazines, and by other ad-

tive.

DANIEL

Renew

Fails to

Inc.,
York, had
its contract with

a

WOR,

Servel,

who

exploited
to proproducts. Time

program's popularity

the

mote their own
agency is BBDO,

New

York.

Taplinger, now with Warners, and
Pat O'Toole, now with a talent agency.

MARJORIE CUNNINGHAM h a s
joined the musical staff of WTOL.
Toledo, replacing Clare Mast.

GEORGE CHANCE, formerly
WMIN,

PRESIDENT

at

OF CREI

has joined the announcing
KDAL, Duluth, replacing Cal Karnstedt, who went to
KSTP, St. Paul.
KOEHLER, formerly of the
NBC guest relations staff, and Clyde
A. Tibbs, formerly in agency work in
Washington, have joined the sales
staff of WRTD, Richmond. Bob Ehrman, formerly program director, has
been made public relations director.

Now

is

BOB ANDERSON,

about

it

St. Paul,
staff of

Who

just hoping to

the

time

—CREI

do something
show you how

to

will

—

courses in Practical Radio Engineering will give you the ability to handle
the important jobs that Radio has for
men who are technically trained. Conimprovements demand better
stant
men and that means a better job for

KOMO,

news

is

Here is the opportunity for you to
train yourself for a better job in Radio at home in your spare time. CREI

NBC
NBC

to its

Man-

the

get a better job

for three years
radio newscaster and assistant radio
editor of the San Francisco Call-Bulletin, has resigned that post to join
the
news staff in San Francisco.
on the Coast recently augmented its newscasts and also added Bob
Ackerley, formerly of
Seattle,

To

•

FRANK

staff.

NBC

New York
G. M. HASTINGS,
audio facilities engineer, is in Hollywood to inspect the network's new
western division headquarters.
FARNUM, formerly of
and WEMP, Milwaukee, has
joined WFLA, Tampa.

—

you

if

you train

NOW

!

WILLARD

WTMJ

JOE MITCHELL,
WFLA, Tampa, is

FREE

Booklet!

Write today for copy
of our illustrated

chief engineer of
the father of a

— "A

Tested

girl

booklet

HENRY GOFF,

Plan for a Future
Radio."

born recently.
formerly of WFLA,
Tampa, and WSUN, St. Petersburg,
has joined WLAK, Lakeland, as sales

manager.

BERNARD

M.

DABNEY

Jr.,

Richmond,
Taylor
Richmond, have
of

ENGINEERING INSTITUTE

the

Dept. B-10 3224 16th Street, N.
WASHINGTON, D. C.

Robertson Agency,
announced their engagement.

FREDERICK GEHRMANN,

in

CAPITOL RADIO

con-

WRTD,

tinuity director of
and Virginia Beal,

W.

conti-

of Twentieth Century
Productions, Hollywood, has
written a book, African Puzzle, to be
published in November by Viking
Press, New York.

nuity

editor

Radio

Those Happy Gilmans, on

NBC-Red.

LEVER BROS.

NEW UNIVERSAL FULL FREQUENCY
CUTTING HEAD

Cambridge,

Co.,

Mass. (Lifebuoy) on Oct. 25 shifts
Al Jolson Shoto on CBS from Hollywood to New York for 6 weeks or

PROCTER

mechanically

GAMBLE

&
Co., Cincinnati on Nov. 7 shifts The Gospel Singer to NBC-Red and Blue, 9:30-9:45
& Sade on NBC-Blue and
NBC-Red, 4:30 p. m. Life
Can Be Beautiful to CBS, 1 :15 p. m.
new show, This Day Is Ours on CBS,

p.

m.

CBS

;

Vic

to

;

Mon.-Fri.,

Agency

:

1 :45-2

Compton

p.

m.

Adv.,

for

PERFECT

electrically, magnetically and
balanced cutting head. Produces
brilliant highs and full
clear crisp recordings
bass. No rubber or substitutes, nothing to
deteriorate. Guaranteed day in and day out for
uninterrupted service every day for years.
Records freq. 30 to 10,000 cycles and over.
Impedance 15 ohms. Requires + 14 db. input
level, 2 or 3 watts. Climatically sealed. For
replacement or new installations.

The

Crisco.

—

N. Y.
Patent No. 2005154

Gates Remote Equipment
"Does a Better Job at a Lower Cost"
GATES RADIO & SUPPLY CO.
Quincy,
•

newed

HUFF, who on Oct. 10 joined
the press department of
Newark, was formerly with the Harold F.
Strong Corp., New York, as assistant
publicity director and account execu-

U. S.

BROADCASTING

TIME

Broadcast Advertising

frtoivetdcU

J

MicAopAo+ie Co.,

Jltd.

INGLEWDOD, CALIFORNIA, U.S.A.

Agents

-

Fha;«h &

Co..

1 Fbont St. San Foanciscc

111.
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EIGHT
SEVENTY
agency executives
-

guests

cently

Cleveland

were

re-

Manager

of

Meicltandhlnj

WGAR, Clevea dinner in the Hermit
Club to see the
Easel
Presentation, shown in the last
few weeks to agencies in New
John Patt, of

land,

at

York,

WGAR

and

Chicago

Detroit.

WGAR

WGAR

*

*

Wander Previews Carters

WANDER

Co., Chicago (Ovalintroduce its new serial,
Carters of Elm Street, which starts

tine), to

WMAQ

on
Oct. 17, is using fiveminute transcriptions to preview
the program. This plan, which was
also used to introduce Those Happy Gilmans, consists of talks about
the characters and setting of the
serial, and the disc3 are heard
Monday through Friday during the
week Oct. 10-17 at 11 a. m. When
the program goes on the air Oct.
17, a letter contest will be announced, offering a first prize of
$250 and 250 prizes of $1 each for
25 words telling which character
the writer likes best and why.
Thomas L. Greer is account executive and Jack Laemmar timebuyer of the agency, BlackettSample-Hummert, Chicago.
*

*

*

Education at KNX
KNX, Hollywood, had a display
booth at the Southern California
regional conference of the Progressive Education Assn., in Los Angeles, Oct. 14-15. Brochures detailing

CBS and KNX

tivities,

Attention

the

The

"Presentation", graphically telling
the story of Cleveland and the
Northern Ohio market, consists of
a large book with folding pages,
displayed on an easel facing the
group.
Each page is devoted to some
phase of
service to the
area, market potentialities of this
section, and the buying trends of
people in a 35-mile radius around
Greater Cleveland. In addition to
a summary of Cleveland's industrial facilities, cultural organizations, and a population breakdown,
the display presents comparative
coverage data of Cleveland stations, lists of
accounts;
case histories of successful programs; lists of station personnel,
and a pictorial history of the
growth of WGAR.
*

—
Educators! —Among
—Texas Season—Loudspeaker Prevue

The Easel Way
Gold

& Promotion

Turtles from Kate
the return of General Foods' Swansdown - Calumet
hour, the Kate Smith office, Kated,
mailed 106 live midget turtles to
radio editors of the largest papers
in various parts of the country.
Two small feed bags accompanied
each turtle, whose backs were inscribed with all the news concerning the program. The Kate Smith
hour is heard on 77 CBS stations,
Thursday, 8-9 p. m., (rebroadcast
Pacific Coast and Canada, 11:30
p. m.-12:30 midnight). Young &
Rubicam, New York, is the agency.

TO HERALD

*

*

*

Silver Threads
of its promotional campaign, International Silver Co. (silverware), invited couples married
25 years or more to the initial
studio broadcast of Silver Theatre
which started Oct. 3 on CBS. Pro-

AS PART

from

gram emanates

which have made their mar-

riages a success.
*

*

*

Pros on Parade
A TIE-IN with increasing public enthusiasm in professional football is Meet the Rams, a new daily
feature on WGAR, Cleveland.
Members of the Cleveland Rams'
pro team are interviewed by Bob
K e 1 1 e y, who collaborates with
Franklin Lewis on broadcasts of
the Rams' games for Standard Oil
of Ohio.
*

*

*

WBIG

Grid Booklet
Greensboro, N. C. is distributing a 72-page football schedule of college teams, pushing the
Southern Conference and North
Carolina leagues particularly, and
carrying advertising of Greensboro business places.

WBIG,

Cal., is

pub-

lishing a weekly four-page leaflet

which

Program

mastheaded

is

Highlights. It contains complete
program information, highlights of
the week, and radio news of Don
Lee network which owns and operates the station. Outstanding programs of other networks are also
listed
under caption, Top Programs. Distribution is through retail outlets of KDB advertisers and
is backed by a quarter-hour "highlights" program and spot announcements. Names of advertisers distributing the leaflet are also mentioned during the broadcast. Each
week a different advertiser is given
free space in Program Highlights

which has also proven a good

will

builder for the station.

Autumn

Columbia

Square, Hollywood, and couples
who attended the first broadcast
were requested to list five rules of
living

KDB's House Organ

KDB, Santa Barbara,

in El

Paso

TO PUSH its new
KTSM, El Paso, Tex.

fall
shows,
observed Radio Week, Sept. 18-25, gaining the
cooperation of local business houses,
radio dealers, newspapers, and
theatres in popularizing the slogan,
"1938-39, El Paso's greatest radio
season". Daily through the week
KTSM carried special programs,
winding up with a half-hour Radio Show Window featuring an address by NBC President Lenox R.
Lohr, transcribed for the event.

Words

Texaco's

MOST

welcome

the

of

season's

promotion pieces is the Roget's
Thesaurus sent to a selected list by
Jim Tierney on behalf of Texas
Co", sponsoring Texaco Star Theatre on CBS. Name of recipient is
stamped in gold on the cover. An
enclosed card says that Texas Co.
is sparing adjectives in favor of
the Thesaurus.
*

*

*

Husking Trophy

MANAGER

educational ac-

Merle S. Jones, of
donated a trophy
in the Tri-State Corn Husking Contest at Barry, 111., Oct. 13-15, in
the name of
Country Journal, daily 90-minute farm program.
Charley Stookey, KMOX farm editor, recorded the Barry bangboard

KMOX,

working

scripts, pamphlets
suggesting aids in progressive edu-

cation by radio; dramatic photographs of the CBS American School
of the Air in action and of network facilities, were included in the
display. More than 10,000 persons
attended the conference. At the

St. Louis,

KMOX

contest.

Torrance

(Cal.)
Factorv Frolic.
Oct. 28-29,
will have an exhibit demonstrating working principles of broadcasting.

KNX
*

*

Bikes for Boys
FOR 25-word statements of why
they like Nut Goodies and Choo-

*

Choos candy bars, Pearson Candy

Condiment Set

SPERRY FLOUR

Minneapolis, is offering eight
bicycles per week for four weeks
in a contest for boys on WOW,
Co.,

San Fran-

Co.,

sponsor of Dangerous Road,
Monday through Friday serial on
the NBC-Red network on the Pacific Coast, is offering a four-piece
condiment service in colored Franciscan ware pottery for 50 cents
and a sales slip showing purchase
cisco,

of
Sperry
Flour.

Pancake
*

*

and

Waffle

*

Durham Leaf

WDNC, Durham,

N. C, bought
100 pounds of golden tobacco leaf
for $30 and mailed it in bundles to
the trade as a promotion stunt. A
card explains the auctioneer's chant
and tells about WDNC's market.

Page 74
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Omaha. MacKenzie
lis,

Inc.,

Minneapo-

has the account.

HI-YO SILVER

Lone Ranger

of

fame, made up the pictorial back-

ground when American Bakeries,
Macon, Ga., began sponsorship of
the stirring serial over WMAZ. In
the audience were salesmen of the
bakeries who cover the Macon territory. In front are, left to right,
commercial
Red Cross,
manager, J. O. Watson, Macon
manager of American Bakeries
and E. K. Cargill, president-manager of WMAZ.

WMAZ

Dead Men's Tales

PROMOTION
Tribune

cago

stunt for the Chiis
the new series

The Crimson Wizard, which

called

WGN

Sept. 30, 8-8:30
to MBS. Billed
as a "broadcast of actual events"
the idea is to present a murder

started on

and was fed

p. m.,

mystery as and while it happens.
The Sunday Tribune follows each
episode with a detailed story of
the preceding broadcast and a
teaser of the coming mystery plays.
The Tribune for Sept. 25 headed
its graphic section with blood oozing from the words "It's Peter
Quill!" and prior to the Sept. 30
opening
plugged the new series with many station break announcements given in the murder-

WGN

er's eerie voice.
*

*

*

From Antenna
Commercial Manager Char-

Pigskins

WHEN

ley Phillips of WFBL, Syracuse,
took 15 Syracuse U. footballers to
vertical radiators to
the
catch footballs tossed from the top
engiby Chuck Marcey,

WFBL

WFBL

Newsreel

neer, Universal
the stunt.

Farm and Home

Praise

TESTIMONIALS for NBC's National Farm & Home Hour commemorating its tenth anniversary
and 3,000th hour on the air are
carried in an illustrated two-color
broadside folder, "Bulletin Board
of

published

Agriculture",

The Week's Offerings

ANNOUNCEMENTS

of comingradio shows, along with informa-

GEORGE W. LUFT Co. is offering an Emily Post etiquette booklet and a Tangee theatrical makeup kit for ten cents on its new

James A. Bulleit, program director and W. Ennis Bray, manager; kneeling are Roger Skelton,
announcer, and Miss Edith Hall,

Told by Tape
STORY of a dozen new fall programs on KLZ, Denver, is carried
on a tape pulled from the dial of a
miniature cardboard radio cabinet.

tor,

continuity chief.

October J 5, 1938

Right Thing

to
*

Do
*

series on

and

stars,

a musical background, are
carried by WLW, Cincinnati, on
its weekly quarter-hour, Invitation

with

Ranger started on
Anderson, S. C, some 25
sales and route men of American
Bakeries appeared at the station in
costume. WAIM staffmen also
donned regalia. Standing are (1 to
r) G. Paul Browne, publicity direc-

WAIM,

by

NBC.

tion concerning sponsors

Luft Etiquette

WHEN the Lone

filmed

to Listen.

KFRO

NBC.

*

KFRO,

roadside

ten

Billboards
Tex., is using
billboards located

Longview,

through the East Texas

announcing

its

Texas State Network and
publicizing

other

fields

oil

affiliation

with

MBS

and

of

its

features

service.
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SAVE HONE?

ECONOMICAL

SPOT AND
DBAMATIC
cast op 50
(Pictured)

BUY MOBE
STATIONS
with monet
saved

PHEE
ADDITION

Already leading
agencies
opportunity. ioTT

»,

been quick to

AT*
Send us your
script

«h

™

iCA 5-DX Transmitter

/
Offers a
5-DX, a

new version

of RCA's

Smart,

Finger-tip Control

New Standard

Plus the features

the

5-DX equipment represents

a

Styling

No Water Cooling

Vertical Chassis Construction

TRULY

Modern

Unified Front Panel Enclosure

which have won such wide acceptance among the broadcasters:

Lowest Operating Cost

of Value!

famous 5-D Transmitter with new operating conveniences:

Complete

of Tubes

Simple Circuit

High

Reliability

— Easy to

Adjust

Fidelity Transmission

new

standard of value in transmitters. This apparatus

is

the familiar

RCA

5-D equipped with a

Unified Front Panel and Operating Console
taining all of the features which have

new

— con-

made

the

5-D so popular, plus new conveniences and additional terminal equipment. Write to the nearest
office for highlights

on the 5-DX.

•

Use RCA Radio Tubes

•

in

•

your station

— for finer performance
The 5-DX Operating Console — smart, streamlined — conVI and monitoring amplifier, controls
ter and speech input equipment.
tains

ISe» York:

1270 Sixth Ave.

•

Chicago: 589

K. Illinois St.

•

Atlanta:

490

1'eachtree St., N.

for transmit-

Dallas: Santa Fe Building

Modern Unifier] Front Panel of the
much easier. It is also an ec<:

tion

akes installain

de

ing your transmitter house.

San Francisco: 170 Ninth

St.

.

Hollywood: 10 16 N. Sycamore Ave.

—

"

;
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ou we

telling

e.

/

the kind of folks reached

by any man's news-

paper, magazine or what-have-you."

"You mean we've been

Why, you

"Understating?
whispering!
"Listen, Frank. I don't

sell

time. I

BUY

WOR. You

stumble on a handle

go to

You

Area.
in.

fellows are going to

that'll describe this

WOR-

see, I'm from the outside looking

I get the angle

you

don't. I

build any kind of audience I
All I

town ...

of

'But

Someday you

haven't even been

it.

Most of the stuff I hear, you fellows tell me.
But let ME tell you — you don't know what a
sweet package you've got at

understating?"

have to do

show that

is

make

know that I can
want on

WOR.

sure I've got the kind

with the people I want."

clicks

. .

"That's what we've been saying."

"Wait. Just a minute.
ing your great

You go to town describ-

MARKET. Why

man, you've

got more markets packed into that Guaranteed

Area of yours than a tree has

— you

cover the

1st, 3rd,

leaves.

Why, look

and 18th greatest

markets in the country to begin with. You've
got about 4,250,000

matter

HOW

you

homes with

slice it,

radios.

No

you can duplicate

"Not

to

me you

haven't. Another thing

don't forget that people like Colgate -PalmolivePeet, Bristol-Myers, General Mills

and the

other big guns you have wouldn't be buying

WOR
cost

if

they could match your stuff at

anywhere

"You're

else!"

telling

me

!

less

Ringing Up Tomorrow's Sales Today
# The

child's play of today

ous business of tomorrow

.

.

is
.

the seri-

and

KLZ

KLZ's time devoted

When

has an eye to both.

For the sixth consecutive year Denver's

public

weekly over

schools

on

are

this station

.

.

.

the

air

during the

two years children have been the
actors in a Saturday morning studio

past

feature

.

.

.

every day sees a portion of

children

and

housewives

are

to

their interests.

tomorrow's

ready to buy, the voice of
as

familiar

now
tisers

day's

KLZ

and well-heeded

will be

as

it

is

Thus KLZ advermore than selling toThey are ringing up

KLZ

7)

to their elders.

are doing

buyers.

tomorrow's

sales as well.

CBS AFFILIATE
AFFILIATED IN

560

KILOCYCLES

MANAGEMENT WITH WKY AND THE OKLAHOMA

PUBUSHING CO.

REPRESENTED BY THE KATZ AGENCY.

INC.

—

DISTINGUISHED PUBLIC SERVICE!

Maintenance of public communications,
one of the most vital emergency needs
was the service voluntarily performed by
Station
of Boston and allied
Yankee Network stations when a hurricane
brought destruction of life and property,
devastation and terror to New England

—

WNAC

recently.

Much

New

England was deprived of
telephone, light, railway and highway service. Hundreds of communities were isolated.
of

Throughout the night and the following
day,

and

penetrating
allied

the

stations

confusion,

broadcast

WNAC

calls

for

National and Coast Guardsmen, firemen,
policemen, water and sewer department
workers, relief workers, all the many persons
who must be rallied quickly in time of disaster.

Hundreds of personal
broadcast

for

those

cut

calls

also

were

off

from

their

families.

New Engdramatic and inspiring
public service the press of Boston paid high
tribute to
on Sept. 22. Hence from
the Boston Post is taken the quotation above,
in which, referring to WNAC, it was stated
that it served "like a beacon in the wrack
and ruin of the hurricane."
Expressing the appreciation of

land's people for this

WNAC

THE YANKEE NETWORK,
EDWARD PETRY
& CO.,

Published semi-monthly, 25th issue

INC.

^s^m^^^

INC., Exclusive National Sales Representatives

(Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building, Washington, D. C. Entered as
second class matter March 14. 1933. at the Post Office at Washington, D. C, under act of March 3, 1879.

TO.

BOLSTER YOOR HADIO MESSAGE.'

HERE'S MERCHANDISING SUPPORT!

ONLY TSN CAN PROVID
Advertisers on the Texas State

Network

get more than the matchless coverage

field

work

that helps advertising suc-

KTAT
Fort

of

TSN's

23

primary

listening areas,

which blanket 22 of the most important
markets in rich and responsive Texas.

The many

TSN
to

services offered

merchandising

TSN

by these 23

staffs are available

advertisers. In this

way an

Each station of the Texas State Network

advertiser can secure expert help in

maintains a complete merchandising

merchandising

staff to

cooperate with sponsors in the

his

program

in almost

every important market in the state.

Mutual Broadcasting System

Affiliated with

KFJZ and

ceed.

WRR

.

.

.

Worth
Dallas

KXYZ .... Houston

KABC

.

.

San Antonio

KGNC ....
KFYO ....
KBST

.

KGKL
KRBC

.
.

Lubbock

Big Spring

.

.

Amarillo

San Angelo
Abilene

KPLT

Paris

KAND

Texas State Network,
Roosevelt, President

KTEM

INTERNATIONAL RADIO

New

.

.

.

Corsicana

Austin

KRIC .... Beaumont
KLUF .... Galveston

D':

nison

KRIS
(Rio

Inc.

Neal Barrett, Executive Vice-President

SALES, INC.,

Texarkana

.

Temple

KNOW

FORT WORTH, TEXAS
Represented by

.

WACO ..... Waco

Ask for Complete Information

Elliott

.

KFRO .... Longview
Tyler
KGKB

.

Corpus Christ!

KRGV .... Weslaco

KRRV
Sherman

KCMC

York, Chicago, Detroit and Los Angeles

Grande Valley)

MB
WARNER

BROTHERS' BROADCASTING CORPORATION
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1st

adio sold so

much of

our silverware because
.

.

.

it tells

a better story in

a shorter space of time
.

.

.

it

paints a

more

allur-

ing picture
.

.

.

and gains a more ap-

preciative audience,"
wrote the International Silver

Company

to

CBS

at the conclusion

of its first thirteen weeks on the
Columbia Network.

s

February

2,

1938

Columbia Broadcasting System:
At this time, having completed thirteen weeks
of broadcasting on Columbia, I want to tell you just
what radio has accomplished for us:

can put it in a sentence. Radio has sold a great
deal of our silverware. But that's not the
whole story. Radio sold so much INTERNATIONAL
SILVER that we were able to trace the specific
effect of our program on our business — a very
I

difficult thing to do in the silverware industry,
inasmuch as our product is distributed widely and
purchased from the wholesaler by the small dealer.
Our wholesalers* business increased very
appreciably while we were on the air, and increased
on the combinations we featured in the broadcast. These were expensive combinations, so it is
fairly apparent that radio can sell high priced
merchandise. The sets we were selling retailed at
$59.50 and $89.50. Our product is a hard product
to describe. Our patterns must be' seen to be
appreciated, but Young & Rubicam and the type of program we had, plus Columbia's facilities,
moved goods for us.

General conditions are not right, at the moment,
for us to continue on the radio. You may rest
assured, however, that when things open up we will be
definitely radio-minded, inasmuch as we believe
we can tell a better story in a shorter space of
time — paint a more alluring picture — and gain
a more appreciative audience — than we can
with the printed page.*

d you like to

know more about radio'
dramatic ability to
a

I

visual' * product like

silverware?
the

lies in

The answer

power

dimensional

of five

pictures.

These are the pictures
radio uses. These are the
pictures that

sell

goods.

Write for a copy of
"RADIO'S PICTURES ARE
IN FIVE DIMENSIONS."

The INTERNATIONAL SILVER company's, program^
*

'Silver

to

am sold on radio for selling our
product, creating the desire for good silverware, and telling the story to hundreds of thousands of consumers about what a good investment silverware is.
To put it shortly,

**

sell

the

Theatre, "returned

Columbia Network

on October 2nd. Produced

by Young

&

Rubicam,

the

current broadcasts are
heard every Sunday evening
at 6:00 o'clock over

Yours very truly,
radio stations

INTERNATIONAL SILVER COMPANY

51

of the Colum-

bia Broadcasting System

(Signed) A. L. Zeitung

Director of Flatware Sales

and an
stations

additional

27 radio

of the Canadian

Broadcasting

Corporation.

Because

Sound

the very
HpHE AFFILIATES

it

brouqht us

of History

of The Columbia Broadcasting System join

in this public tribute to Columbia.

The Sudeten

how

crisis

gave radio an opportunity to demonstrate

might be to that side of public interest which is
served by knowing the truth. Columbia gave, at one time, the
best possible demonstration of its own awareness to the power
alert it

of the truth and of

own

its

ingenuity in obtaining

it.

This has been universally accepted as the most brilliant job of

news coverage
It

in the history of radio

we

confirms something

ciated

with Columbia

is

.

.

.

and in

all

history.

have long known: That to be

to be associated

with

-

the

best

— The

asso-

in radio.

Affiliates

of the

COLUMBIA BROADCASTING SYSTEM
WGAR

WJAS
KFPy

WLBZ

WTAQ

KFBB

KMBC

WDOD
WOC

KARM
WKBN
WNBX

WRVA

WHP

KLZ
WGBI

WJR
CFRB

KGLO
WDNC

WEOA

KFH
WISN
WIBX

WCHS

WDRC

WNOX
WLAC
KOMA

WKBB

KSCJ

WOKO
WGAN

KSL

KRNT

KTSA
WSBT

WAIM

WGST

WHIO

WFBM

WIBW

KVI

WWL
KWKH

WCAU

WFAM
WCAO
KFAB

WREC
WTOC
WORC
WFBL
WPRO
WHLB
WHEC
WMFG

KSFO

KIRG*

WDBJ

WMBD
WBNS
WHAS
KRLD
KGAR

KOIN
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COUNTY FAIR CHATTER SWINGS DIALS

IN

NEWLY-REACHED RURAL DISTRICTS TO WGAR

€W6
Radio Station "Moots Up" with New Neighbors
Granted extra power, many a radio station after saying most gracious "thanks" to kind
commissioners, would blast away confident that scads of new listeners were being reached.
Not so with Cleveland's WGAR. Boosted to 5000 watts, laying down a half milli-volt in fifteen
counties, blanketing the richest market in Ohio was not enough. Said General Manager John
Patt, "let's go calling." And so began a series of programs titled "PUBLIC SQUARE." These
weekly programs are broadcast direct from the main streets, the park bandstands, the fairs of
their own programs. Every Sunday evening too, a chatty, informal studio
these new neighbors
program "NEWS OF OUR NEIGHBORS" featuring flashes from the newspaper editors of Ohio's
smaller communities. Yes, WGAR goes calling with more than its new power. It goes calling
with the sort of programs that tune more and more dials to 1450, and keep them there
programs that make friends, and buyers for your products.

—

ilR©AO€ASTDIN)€
curvd
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FCC Orders Study
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TAISHOFF

Law Department Probes Lottery and Profane Programs
Station Is Cited; 'Beyond the Horizon' Case Dropped
FRAMING

of

new procedure
program

complaints against stations
notably those involving allegedly profane, obscene and indecent language and lottery
prize-contests
is
being undertaken by the FCC through
its new general counsel, William J. Dempsey.
At its meeting Oct. 25, the
FCC instructed its law department to make a study of the
whole subject of program jur-

—

with particular emphasis on lotteries and profane language. The formal inisdiction,

structions probably will not be issued for several days. They will
suggest that the law department
recommend an orderly procedure
in handling all such matters.

In granting the stations regular license renewals, the FCC cleared
the way for the independent study
of the whole question of obscene
broadcasts, along with lotteries.
But even more spectacular was
the action of the Commission at
the same meeting in setting down
for hearing the renewal of WBNX,
New York City, and issuing it a
temporary license because of a
program alleged to have depicted
a white slave situation. The broadcast, it is understood, was in Pol5
ish and was sponsored by' a motion pictui*e theatre advertising a
picture titled "Girls in Danger".

torial

criticism

directed at

it

Mr.

Dempsey

and

be-

George

B.
counsel

Porter, assistant general
assigned to broadcasting, presumably will personally undertake the
study. Because the Communications Act specifically prohibiting
lottery and obscene broadcasts is
penal in character, the FCC attorneys will clear recommendations

through the Department of Justice.
In two recent cases (WMIN, St.
Paul, and WMBC, Detroit) counfor the stations challenged FCC
action in setting down the stations
for hearing, contending that the
Commission has no jurisdiction and
that the lottery provision of the
Act is enforceable only by the appropriate authorities in the district
where the offense is alleged to have
sel

been committed.
At the same meeting the FCC
wiped from the records the temporary licenses issued to 10 stations on the NBC-Blue network
which had been cited because of

now-famous Eugene O'Neill
"Beyond the Horizon" bi-oadcast.
the

BROADCASTING

•

It is alleged to have been broadcast last February.

Another complaint against the
was alleged to have involved broadcast of a song in Italstation

ian titled "Potzo Woodrow Wilson." The word "potzo" was interpreted at the Commission as meaning "crazy" in English. A third
charge alleges Fascist propaganda

programs.
Stations which had been granted
temporary renewals because of the
Pulitzer prize-winning "Beyond the
Horizon" broadcast last July all
were NBC-Blue outlets. They in-

cluded

WTCN, Minneapolis;

WALA,

Mobile;

KXYZ, Houston;

But Spirit as Well as Letter of Law Must Be
Observed; Exemptions Described as Narrow

edi-

cause of alleged "censorship" in
connection with recent program citations, the Commission apparently is determined once and for all
to establish a procedure that will
be beyond reproach.

as

Wide Discretion for Employer
Under New Wage-Hour Statute

Seek Permanent Procedure

Smarting from the sting of

LEWIE V. GILPIN
COMPLIANCE with unemployment
By

standards provided in the

Wages

& Hours Law, which went

into ef-

fect Oct. 24, will rest largely upon
the discretion of individual radio
station operators, and its effect on

the radio as a whole appears to be
limited almost entirely to hours of
employment. The industry's comparatively high prevailing wage
scale brings it well within the minimum wage standards of the Act.

Narrow

Definitions

With the Wages & Hours Administration, headed by Administrator Elmer F. Andrews, devoting most of its attention at present to the "sweated" industries, it
is unlikely any action will be centered for some time on industries
such as radio which already approximate the required standards.
Few radio employes receive less
than the 25 cents per hour miniwage set by the Act, according to the NAB, but the work week
in many cases exceeds the 44-hour
limit. One of the chief problems
lies in classifying technicians as
"professionals", exempt in the Act.
The NAB, through a special

mum

Broadcast Advertising

A YEAR— 15c A COPY

of Program Complaints

By SOL

in the supervision of

$3.00

committee appointed by President
Neville Miller to study the Act,
learned "from sources close to the
Administration" that the definitions
of those to be exempt would be
very narrow. Since the Administration has reportedly questioned
the exemption as a "professional"
of a physician working for a regular salary, it is felt that if this
class of employe is not exempted,
there is little doubt that radio technicians and possibly performers
will be subject to the requirements
of the Act. Whether an employe's
work is "regulated" and whether
he works "regular hours" are two
factors considered in determining
the "professional" status, according
to

NAB

[Broadcasting, Oct. 15].

In the provision of the Act that
employers failing to comply, even
though rules and regulations for
their industries have not been promulgated, are subject to criminal
and civil prosecution, the NAB
committee recommended that
broadcasters apply the 25-cent minimum and 44-hour maximum when
in doubt as to whether any employe
is covered by the Act. The NAB
reports it has been advised semiofficially that the Wages & Hours
(Continued on page 60)

WSPD,
town,

WSAN,

Toledo;
Pa.;

Allen-

KLO, Ogden, Utah;

WFEA, Manchester, N. H.; WORK,
York, Pa.; KMED, Medford, Ore.;
WFBC, Greenville, S. C. These stations were granted regular renewals for the usual six-month period.
The FCC release of Oct 25,
based on Commission actions, stated

that

KLO,

WFEA, WORK,

and WFBC all had been
given temporary three-month extensions and that Commissioners
Sykes and Craven had voted for

KMED

renewals on a regular basis. On
Oct. 27, however, the Commission
press room issued a "correction"
announcing the stations had been
given regular renewals from Nov.
1 to May 1. WHOM, Jersey City,
was given a three-month extension, with Commissioners Sykes
and Craven dissenting in connection with a further investigation
of a complaint also alleged to involve pro-Fascist broadcasts.
The new law department study
probably will be greeted with enthusiasm by the industry because
of the turmoil that has raged over
the practice in the last couple of
years of setting down stations for
hearing or giving them temporary

pending

licenses

investigations

seemingly of any complaint, however insignificant.

Beyond the Horizon
It is

understood the law depart-

ment investigation does not actually supplant the work of the pro-

gram complaint committee, created
early this year, which was directed
to set up new procedure in the
complaints received
The committee comprises Payne, chairman, Sykes and
Craven. So far as known, it has
held only two or three meetings.
The law department was asked
some time ago to submit memoranda to the committee in connection
with this work.
The "Beyond the Horizon" citation had provoked nationwide interest. Following first disclosure in
the Oct. 1 issue of Broadcasting,
strong editorials condemning the
FCC for poking into things which
did not concern it were widely
published in the newspapers. The
play won the Pulitzer Prize in
1920 and it also was pointed out
that the Federal Theater Project,
(Continued on page 61)
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Three New Locals

Federal Decision
Fails

Get FCC Grants

Clarify

to

Status of Artists

Are

Revenue Bureau Action Merely
Applies to Social Security

RECENT

decisions

the

of

U.

radio

performers

THREE

S.

commercial
com-

on

of the

panies sponsoring those programs
and not of the advertising agencies will not be used by agencies

means of sidestepping responBroadcasting was told bv
number of leading agencies

as a

advertisers.

Bureau

l'ulings

were on

specific

cases concerning applications of
the Social Security Act to radio
artists, whom the Bureau found to
be employes and not independent
contractors, as had been contended
ia some cases.
The Bureau further found that
the artist is employed by the advertiser, who "has the right to

over

control

exercise

his

[the

artist's] services to an extent sufficient to establish the employeremploye relationship. It is not necessary to the existence of such re-

lationship that the employer either
personally or through his agent
actually control or direct the manner in which services are performed. It is sufficient if the employer has the right to do so."

Sustaining Artists

employed on sustaining
programs are held to be employes
of the broadcasting companies for
which their services are performed.
Artists

Talent on "studio-built" programs,
produced by a broadcasting company and sold as a package to a
sponsor, is held to be employed by
the broadcasting company. Writers
and others engaged in the programs's production are held to be
in the

same status as

artists.

Pointing out that these decisions
apply only to specific examples
and to them only from the angle of
Social Security, several agencies
said that further decisions may be
necessary to determine the exact
legal extent of artist-agency-sponsor relationships. Some agencies
sell programs as complete packages to their clients, the agencies
considering artists, writers and
producers as their own employes
and paying their Social Security
taxes. Other programs are bought
by agencies for their clients as
packages from independent producers, who are expected to treat
artists as their employes.
No comments on the situation
and its possible effects on the

AFRA-AAAA

negotiations were
executives of
either group. Several agency executives, however, said they would
welcome the establishment of mini-

forthcoming

mum wage

from

and

maximum hour

standards for radio artists.
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new

local

broadcasting

station, a

full-time outlet with 250 watts on
1290 kc, will be licensed to the

Metropolis Co., owned by John H.
Perry, owner of WCOA, Pensacola,
Fla., and publisher of the Jacksonville
Journal, Pensacola Journal
and News, Panama City (Fla.)

News-Herald, Lynn Haven (Fla.)
Free Press, St. A n dr e ws Bay
(Fla.) News and Reading (Pa.)
Times.

AAAA

AFRA

Va. and Hawaii
Quits Air

WHEF

The new Jacksonville

sibility,

a
queried on this point.
In almost every instance agency
executives said that although the
rulings might be construed to give
them a technical out, they were
perfectly willing to assume the
same responsibility for artists they
have previously taken and that
when, as, and if a standard agreement is worked out in the present
conferences between the
and
they will work out individual contracts on that basis
without passing the buck to the

Sites;

stations were authorized for construction and one existing station
ordered deleted in decisions of the
FCC in latter October. The new
station grants bring to 46 the number of new outlets authorized since
Jan. 1, 1938. They will be erected
in Jacksonville, Fla., Beckley, W.
Va., and Lihue, Hawaii.

Bureau of Internal Revenue that
programs are employes

W.

Florida,

HARRY SHAW, former president
the NAB and a founder of

of

Broadcasting,
Fla.,

Oct.

died in Sarasota,
after a protracted

16,

illness.

A coroner's jury on Oct. 17 decided that Mr. Shaw had taken his
own life. His body, a pistol wound
in the head, was found at his
home.
Funeral services were held in
Sarasota Oct. 18. Interment, following cremation, will be in Waterloo at a later date.
Mr. Shaw had been stricken with
a heart attack more than a year
ago and moved from his home in
Waterloo to Sarasota with his
family. Though his condition has
been serious, he was able to do
some editorial work during the last
few months. In recent weeks, however, his condition became more
serious and 10 days prior to his
passing he had not left his home.

In the newspaper business prac-

Mr. Shaw in
1928 procured WMT, then in Cedar
Rapids, Ia. He moved it to Waterloo where he operated it in conjunction with the Waterloo Tritically

bune.

Des

all

He

his

life,

sold

Moines

his

station to

Register-Tribune

the
in

copy for the advertising. Then the
morning competitor, the Waterloo
Tribune offered him a position in
the display advertising department.
Within a year-and-a-half he was
advertising manager; within three
years business manager, and in
1922 he bought the paper. In 1928
he first saw the possibility of radio
as an adiunct to his newspaper

"nd purchased a 100-watter in
Cedar Rapids, which he moved
into Waterloo as WMT.
In May 1936, after two years'
retirement from the broadcasting
business, Mr. Shaw began publication of the Cedar Falls (Ia.) Da ; ly
News, with emnloves as shareholders. He suspended publication of
that paper about a year ago just

—

after his first illness.

Mr. Shaw is survived bv his
widow, Margaret Bragdon Shaw,
and two daughters and a son. The
eldest, Mrs. Beverly Shaw Comfort, lives in Waterloo. WilHam,
17, and Margaret, 14, have lived in

Sarasota with their parents.

ALTHOUGH
the
the

personal funds traveling about the
country in his own airplane to attend sectional and committee meetings and to deliver speeches.
Harry Shaw was born in Salamanca, N. Y., Feb. 8, 1886. A selfmade man, he began his own support after finishing
school. In 1909 he entered the employ of the Waterloo Courier in

grammar

want ad collection division.
Soon he was allowed to "chase"

the

1938

effective Oct. 31.

station in Beckley, W.
be known as WJLS and
to operate with 100 watts night and
250 day on 1210 kc, will be licensed to 22-year-old Joe L. Smith
of that community, probably the
youngest applicant to receive such
a grant in recent years.
1935
graduate of the University of West
Virginia, Mr. Smith formerly was
in the insurance, automobile and
electrical appliance business and

The new

Va., to

A

now has an
and

hotel.
Oct. 21.

The new

interest in a local

The grant was
station in

bank

effective

Hawaii

will

operate with 100 watts night and
250 day on 1500 kc, and will be
licensed to the Garden Island Publishing Co., Ltd., publisher of the
weekly Garden Island Republican.

The grant

is

effective Oct. 31.

Koscuisko Quits the Air

Show Interest
The station leaving the air is
In Weekday Symphonies WHEF, Kosciusko, Miss., a local

Mr. Shaw was president of the
NAB during the 1931-1932 year.

interest in Broadcasting to its
editors in early 1933.
While president of the NAB,
Mr. Shaw devoted practically his
entire time to its affairs. He spent

Walker and Payne dissenting.
reargument a Commission
majority, Sykes and Craven dissenting, made the grant, which is
After

Retailers

1934.

He is the first past executive of
the trade association to die since
its formation in 1923. Twelve others have served in that post.
In the fall of 1931 Mr. Shaw,
who had then just disposed of the
Tribune, furnished the initial capital for Broadcasting. For that
capital he retained only a minority
interest, with control and management left in the hands of its editors. He disposed of his minority

The decision to grant a new station to the Metropolis Co. in Jacksonville reverses a decision of last
June in which the Commission denied the application, Commissioners

the plan to broadcast

Sundav afternoon programs of
New York Philh^-monic Svmphonv Orchestra on CBS as a com-

mercial feature, sponsored cooperatively by retail merchants throughout the country [Broadcasting,
Oct. 15], was not carried through
and the concerts are now being
broadcast for the ninth vear on a
sustaining basis, so much interest
was aroused on the nart of th° retailers that new plans are being
pushed for a similar series to be
broadcast on a weekday evening.
Nearly 100 merchants in more
than 50 cities have responded enthusiastically to this idea. CBS reports. The orchestra would be presented as usual from Ca^ne^ie
Hall, New York, with John Bai'birolli as conductor. Deems Taylor
as commentator, and an outstanding speaker to tell the story of
retailing to the public.

POTTER DRUG & CHEMICAL
Maiden, Mass.,

using daily
spot announcements for 26 weeks
to promote Cuticura soap on about
10 or 15 stations. Agency in charge
is Atherton & Currier, New York.
Co.,

is

that had been designated for hearing on license renewal but offered
no evidence in support and indicated its desire to quit the field.
Its denial of renewal application
is effective Oct. 31 when it automatically ceases to exist.
In other decisions, the FCC authorized WMBS, Uniontown, Pa.,
to increase to full time with 250
watts on 1420 kc. Heretofore it has
operated as a 250-watt daytime
outlet. An application of Arlington
Radio Service Inc. for a new 1,000watt daytime outlet on 1140 kc. in
Arlington, Va., opposite Washington, D. C, was denied on the basis
that no need for the service had

been shown.
Applications

of four concerns,
hearing, were also denied. They were Voice of Detroit
Inc., seeking 500-1,000 watts on
1120 kc. in Detroit; Cadillac Broadcasting Corp., seeking 500 watts
daytime on 1140 kc. in Detroit;
Inc., seeking 250 watts on
1120 kc. in Pittsburgh, and Chattanooga Times, seeking 500 - 1,000
watts on 1120 kc. in Chattanoga,
Tenn. In all instances the Commission held no need shown.

joined

in

WWPO

BROADCASTING

•

Broadcast Advertising
I

:

;

FCC Adopts Chain-Monopoly Program
However,
Only Temporarily
Postponed

Staff

Shifts,

CENTERING

on
preparation for the chain-monopoly
inquiry, the FCC has slowed down
its
personnel reorganization but
Chairman McNinch has in no way
decided to forego additional
changes and "retirements".
Mr. McNinch formally announced
Oct. 28 that the Chain-Monopoly
Committee has already decided how
it will conduct the hearings to begin Nov. 14. With that out of the
way, it is expected he will pursue
his personnel reorganization begun last month with the summary
its

attention

separation from the FCC of Hampson Gary as general counsel and
the appointment to that post of

William
cial

J.

Dempsey, former spe-

counsel for the chain-monopoly

investigation.

Held in Abeyance
Despite widely published reports
that the Chairman had dropped

"purge" plan, it was
stated authoritatively that it has
only been held in abeyance and
that more moves will probably be
made very soon. The Commission
has been stymied by the absence
from Washington of Commissioner
his so-called

Thad H. Brown, who was in Canada in connection with Commission
business, and also by the enforced
absence due to illness of Gov. NorS. Case, who has been away

man

from

his office since last July.

In announcing the chain-monopoly hearing procedure [see text of
statement on this page], Chairman McNinch stated there was no
intention
whatever of further

postponement

of
the
hearings,
scheduled for Oct. 24.
Additional personnel has been assigned the committee for preparatory work under Mr. Dempsey,
who will personally direct the FCC
originally

case.

The- committee first will call the
major networks, in the order in
which they commenced operation.
Then regional networks will be
called in the same order and other
witnesses asked to testify respecting various phases of network operations.

The second group

it

CHAIRMAN

McNinch on behalf of the FCC Committee appointed to conduct
the investigation of chain broadcasting and monopoly in the broadcasting industry pursuant to Commission Order No. 37, made the following announcement Oct. 28 with respect to the procedure to be followed at the Nov.
hearing:

H

The Committee has subdivided the subject matter to be covered in the November 14 hearing pursuant to Order No. 37 into four general headings
NETWORK OPERATIONS. The Committee will first call national
1.
networks in the order in which they commenced network operation
next,
regional networks in the order in which they commenced network operations
and then other witnesses to testify with respect to various phases of network
;

operations.
2.

MATTERS SPECIFIED IN NOTICES OF APPEARANCES.

Fol-

lowing this the Committee will call persons and organizations other than broadcast station licensees, networks, and transcription and recording companies
who have filed written appearances pursuant to the hearing notice issued Sept.
20, 1938.

MANAGEMENT

CONTRACTS, LEASES, ETC. Broadcast station
and other persons will be called by the Committee to supply evidence
reference
contracts,
agreements, arrangements and practices involving
with
to
the management, control or operation of broadcast stations by persons or organizations other than the licensees thereof.
3.

licensees

4.

NATURE AND EXTENT OF COMMON OWNERSHIP OF BROAD-

CAST STATIONS.

Broadcast station licensees and other persons will be
called by the Committee to supply evidence with reference to the concentration of ownership or control of more than one broadcast station in the same
or affiliated interests ; and to supply evidence with reference to the business
activities, other than broadcasting, of broadcast station licensees and persons
exercising control through stock ownership or otherwise over licensees.

TRANSCRIPTION SERVICES. Transcription and recording com5.
panies, and other persons and organizations will be called upon to present
evidence with respect to the relationship between the radio industry and organizations engaged in the production or distribution of electrical transcriptions
and recordings for broadcasting purposes and evidence with references to the
quality of such recordings and transcriptions, both from the technical and
program standpoints.
A specific order of persons or organizations appearing under heading (1)
Network Operations, together with an estimate of the time that will be consumed in hearing such evidence, will be issued so far as possible in advance
of the first day of the hearing. A similar release will be issued with reference
to the persons appearing under each of the remaining headings as far as possible in advance of the date such persons or organizations will be called.
The procedure outlined herein was adopted by the Committee in order to
accomplish a more orderly development of the great mass of material to be
presented, and to eliminate unnecessary delays and inconveniences to persons
participating as witnesses or otherwise in the hearing.
the major networks, in certain isolated cases involving individual
stations.

The question

of multiple owneras the fourth item,
and will cover evidence on concentration of ownership or control of
more than one station in the same
or affiliated interests. Further evidence relating to the business activities other than broadcasting of

ship

is

listed

station licensees and persons exercising control through stock ownership or otherwise over licensees
will be sought.
Finally, the Commission will go
into the transcription field, seeking from transcription and record-

ing companies information on the
relationship between the broadcasting industry and organizations
engaged in recording for broadcast

will in-

clude persons and organizations
other than station licensees, networks and transcription companies
which have filed written appearances. These include CIO, American Federation of Musicians and
the National Committee on Education by Radio. So far as known,
those are the only appearances filed
in that particular group.
The third category will cover
management contracts and lease's
with station licensees and others
called to supply evidence referring
to
such arrangements involving
management, control or operation
of stations other than the licensees.
Of particular importance in this
sphere unquestionably will be the

Westinghouse contracts under
which NBC manages program and
sales operations for four Westinghouse stations. There are also contracts of a similar nature held by

BROADCASTING
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purposes. Quality of recordings
both from the technical and program standpoint will be discussed.
Presumably, in this sphere, the
Commission will seek to ascertain
whether "canned music" complaints
are justified. But more important,
desires to learn

whether develop-

ment of the transcription field has
in any wise been stifled or impeded by networks or others.
The Commission said the specific
order of persons or organizations
appearing before it will be issued
later and as far as possible in advance of the first day of the hearing. It explained that the procedure
was adopted by the committee in
the hope of accomplishing a more
orderly development of the material to be presented and to eliminate unnecessary delays and inconvenience to persons participating as witnesses or otherwise in
the hearing.
The committee held a meeting
on Oct. 27 to approve the procedure. In addition to Chairman McNinch, who is chairman of the
committee, its membership com-

Commissioner Brown, viceand Commissioners
Sykes and Walker.

prises

chairman,

In addition to the 18 appearances
[Broadcasting, Oct. 15]
filed prior to the Oct. 5 deadline,
three more notices of intention to
appear have been filed though they
were received after the deadline.
These were from the
Artists
Bureau, Transamerican Broadcasting & Television Corp. and Pacific
Broadcasting Co.
Meanwhile, FCC personnel still
appeared to have an extreme case
of jitters over the suspense since
Chairman McNinch served notice
last month that other personnel
changes would follow. Just what
form these will take is still problematical but the chairman has
stated emphatically that he has
not forsaken his plan and that he
intends following through in the
manner he believes will best accomplish his purpose of reorganizing the Commission along sound

WOR

lines.

Transfer of Attorneys

has been apparent that he has
in mind rather sweeping changes
in three departments
Law, Examiner and Press. He started at
the top in the law department with
Mr. Dempsey's appointment. Presumably he intends to await the
new general counsel's recommendations before taking any further
It

—

steps there.
It

is

expected the law depart-

ment changes will be gradual and
that Mr. Dempsey may reallocate
work among lawyers. A number of
attorneys who have been assigned
particular types of work for
long periods may find themselves
"reallocated" to other positions of
an entirely different nature. Moreover, the transfer of regular staff
attorneys to work in connection
with the preparation for the chainmonopoly hearings unquestionably
will mean the retention of additional attorneys to fill their posts
on the regular staff.
The status of Chief Examiner
Davis G. Arnold, who has been
among those prominently mentioned as slated for another post,
is still unknown. Col. Arnold con(Continued on Page 69)
to

WORLD'S FAIR

building of

form. The structure
great exposition. In

is

RCA

now being

and

its

subsidiaries

shown

built for the opening of

in

model

New

York's
phases of

it will be depicted the progress of all
radio. In it also will be a "looking in" post with latest television receivers, picking up images as broadcast by the RCA-NBC trans-

American

mitter which has a high locoation atop the Empire State Bldg.
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Now Up

Future of Television
be accomplished only through the
installation and operation of television transmitters and the sale of

Out of Laboratory

And

Into

Homes

Next Spring
By MARTIN CODEL

TELEVISION

steps out of the
laboratory into the homes of a few
selected cities next spring, with
the New York World Fair, starting in May, scheduled to herald its
chief public debut. Whether the
highly-developed visual art will become a new "billion dollar industry", as reported in the press, rests
in the laps of the gods. It all depends on how the public will take
to

it.

The emergence of television
from the research laboratories was
signalized by the board of directors of the Radio Manufacturers
Association Oct. 20 after it had
heard the announcement of David
president of RCA, that
intended to manufacture and
sell receiving sets to the public
and transmitters to the broadcasters,
as reported exclusively in
Sarnoff,

RCA

Broadcasting

Oct. 15.

Following the RMA session addressed by Mr. Sarnoff, the RMA
board stated:
"The technical developments and
field tests on television have progressed to a point where, in the
opinion of the RMA, the next step
in the development of the art consists in rendering experimental television service to the public. This
news service, which will be on an
experimental and limited service
basis, will be in addition to exist-

ing radio broadcast service and can

television receivers.
"Some members of the RMA, but
not all, propose to make a beginning in those fields by the time of
the New York World's Fair in
May, 1939, and in those localities
where television program service
may become available."

Up

to the Public

The enormity of the
problem

as

whole

a

sketchily touched
noff,

RCA

television

was

only

upon by Mr. Sar-

who simply pointed out

that
researchers and executives
convinced that "television in

are
the home is now technically feasible" and who stressed the fact that
the present step begins only a
limited service and that the future
of television depends on public reaction.

RCA

Under

But

RCA

they intend to proceed warily, to go into
television production only on a
limited scale at first and to study
closely the attitude of the public
toward the programs offered. Chief
"looking in" post is expected to be
field.

like

established at the

itself,

New York

Fair,

although RCA and NBC, working
in combination, already are offering "television tours" of Radio

of the board of
directors of the Radio Manufacturers
and their associates know, it has been
my practice during recent years to
inform the membership of the Association from time to time on the
progress of the
and its subsidiary companies in the field of tele-

RCA

vision. Some years ago I recommendboard the creation of
ed to the

RMA

special sub-committee for the purof keeping itself informed on
television progress. This suggestion
was adopted and the committee is still
functioning.
During these years the
has
made several demonstrations of its
television system to its licensees and
others.
Technical bulletins and
to

a

pose

RCA

other publications on our work in television have been distributed to
licensees and others. Similar information will follow from time to time.
Last week, engineers of our licensees
met with
engineers in our laboratories where technical developments
and the general subject of television
were discussed.

RCA

RCA

my

It is
purpose now to inform
this board and its television committee of the latest plans and policies of

the RCA for further advancing the
development of television. The results
of the experimental field tests of television in the
ed by the

New York

RCA

area conductand its broadcasting

and manufacturing

RCA
in

cathode ray oscillograph,
136B, was developed for use

laboratories

manufacturers

and by receiver
and transmitting

taking the place of the
familiar beat frequency
scillator
and distortion meter type appastations,

<

ratus.

ment

Most
is

of the

RCA

test equip-

ready for delivery.
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high frequency bands reserved by
the FCC for experimental television, at a price of about $60,000
completely installed. Full sei-vicing
facilities of RCA will be offered,
including installation and training
in operation. Except for the handful of bi-oadcasters already in the
field [see log on page 29] it is obvious that transmitters can be sold
only to those broadcasters securing
construction permits to operate in
the
visual
broadcasting bands.
Thus far only meager reports of
broadcasters' intention to enter the
visual field have been received, but
it is confidently expected at least
several dozen will be applicants for
FCC visual licenses before long.

CBS Also

Getting Ready

In addition to the visual broadcasts already available from the
RCA-NBC experimental transmitters atop the Empire State Bldg.
in New York and at Camden, N.
J., the New York area definitely
will be sei*ved, with tests beginning
in January, by the new transmitter

now being

CBS

by

installed

in

the Chrysler Bldg. This was one of
the first jobs sold by RCA and CBS
is spending a reported $650,000 on
the installation and on program

experiments.
Like RCA-NBC, the

PLANNING

the new CBS television transmitter atop the Chrysler
Bldg., New York, to be ready for
regular operation next spring, are
(left) Gilbert Seldes, CBS television program director, and Dr.
Peter Goldmark, of the CBS television engineering department.

mitter will operate on the standards established last year by the
RMA, the images consisting of 441
lines broadcast at the rate of 60
half-frames per second, or 30
frames interlaced. The cathode ray
tube is the basis of both transmit-

and receivers, with mechaniscanning definitely cast into the
discard by a majority of the inters

cal

dustry.

CBS

As

trans-

television log on

page 29

dis-

Text of Sarnoff Statement Announcing Public Television.
AS THE MEMBERS

THIS

City and have scrutinized the reaction of those who have seen their
television offerings there.
Broadcasters will be offered a
standard 1,000-watt transmitter,
designed to operate on the ultra-

patent licenses, any

or all of its licensees may manufacture television apparatus and
all but a few of its 50 receiving
set licensees and its 13 tube licensees indicated they would enter the

to Public

units,

have con-

vinced us that television in the
is now technically feasible.
are aware, however, that

We

home

many

and financial probconfront those who would
an acceptable and regular

technical, artistic

lems

still

establish
public service of television programs
to the home. These problems must be
solved before a national service of
network television programs can be

1938

made available to the public. Meanwhile, RCA, which has pioneered in
the development of television, has
made substantial progress, first in its
research
laboratories,
and second,
through its field tests and experimental broadcast programs.
believe that
the problems confronting this difficult
and complicated art can be solved

We

only

by

operating experience gained
from actually serving the public in
their homes. Therefore. RCA proposes
to take a third step in the solution
of these problems by beginning a limited program service to the public

from

its

New Tork

television

trans-

on the Empire State Building. This transmitter will serve an
area having a radius of approximately 50 miles.
As publicly announced some time
ago. RCA proposes to demonstrate
mitter

television

to

the

public

York World's Fair which

at
is

the

New

expected

open on April 30. 1939. NBC contemplates that by the time the Fair
opens, it will be on the air with television programs for at least two hours
out of each week. Recent reports in
to

the public press are to the effect that
the Columbia Broadcasting System
contemplates installing its television
transmitter in the Chrysler Bldg. in
New York. These reports further indicated that television programs will be
transmitted from this station by the
time the World's Fair opens.

RCA

Mfg. Co.. which built and
sold the television transmitter to Columbia, has offered and is prepared to
sell television transmitters to broadcasters and others who may desire to
enter this new field.
believes that the development
its
television
system has now
of
reached a stage where it is practicable
to supply television receivers to satis-

RCA

fy the

demand

.

of the public in those
television transmisor may become avail-

where

localities

now

sions are

able. Therefore, it is

planning

to

man-

limited quantity of television receivers which it expects to
market by the time the World's Fair
opens.
are informed that a number of other radio manufacturers in
the United States are also preparing

ufacture

a

We

to manufacture and sell television receivers in such areas as may be served
with television programs.
Only a little more than six months
remain between now and the time that
the World's Fair is expected to open.
Those who desire to market television
receivers by that time will find it
necessary to make their plans now for

manufacturing them.

RCA

is

prepared

to assist its licensees who may desire
television
receivers,
to manufacture
and so far as practicable, will be glad
to sell to them such television parts as
they may wish to purchase. Our television test equipment is now complete
will
at RCA's license laboratory.
continue to measure and test television
receivers for licensees as we have done
for them with sound broadcast receivers. Engineers and executives of
our licensees seeking additional inforlabmation will be welcomed at
oratories, manufacturing plants and
broadcasting studios.
Opportunities to compete in the
erection of television transmitters, the
establishment of television program
services, and the manufacture and
sale of television receivers to the public, are available to the radio industry and to others in the United States.
hope that full advantage will be
taken of these opportunities to help
build a new industry and to establish
a greater public service.

We

RCA

We
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closes, there are now 19 authorizations in effect for television transmission on the several bands allo-

FCC

for that purtwo are already in more or less regular operation. Some represent licenses issued to the same firm to operate in
various bands, including authorizations for the operation both of fixed
and portable stations. In reality,
the only firms already actually in
the television field, in addition to
RCA-NBC and CBS, are Don Lee
Broadcasting System, Los Angeles; First National Television Inc.,
Kansas City; General Television
Corp., Boston; Kansas State College, Manhattan, Kan.; Philco Radio & Television Corp., Philadelphia; Purdue University; Radio
Pictures Inc. (John V. L. Hogan),
Long Island City, N. J.; University of Iowa.
Holding construction permits for
new television stations only recently, authorized by the FCC are Allen B. DuMont Laboratories, Upper Montclair, N. J., and Zenith
Radio Corp., Chicago.
In addition to these, General
Electric Co., Schenectady, recently
was subject of an FCC examiner's
report favoring the granting to it
of four licenses to operate in three
different television bands. It is expected the FCC will grant these in
normal routine. Pending before the
FCC also are applications from
cated by the
pose.

Of

these, all but

The station, an NBC outlet operating on the 680 kc channel, has
been under option to NBC for some
four years, it was disclosed. The
option grew out of an arrangement whereby NBC consented to
WPTF's operation during evening
hours on the 680 kc. channel, a
clear wave assigned to KPO, San
Francisco.
regularly is licensed as a limited time station,
with 5,000 watts power. Licensed
in the name of
Radio Co.,
it is operated by the Durham Life

WPTF

WPTF

Insurance Co.
Sale Negotiations

high- frequency

tele-

transmission requires extremely high radiating points in
order to gain the widest horizon,
and because its radius for practical purposes thus far is limited to
vision

the horizon, television at the outset
will be restricted to local
communities. This probably means first
that service will be provided only
in the larger cities
and this condition will prevail until more local
broadcasters secure transmitters.
Thus television's chief "proving
ground" at first will be New York,
and possibly Philadelphia and Los
Angeles, where developed transmission services are already available.
The coaxial cable will eventually
permit the linking of local stations
into networks, receiving
service
from key production points as in
network broadcasting. However the
only coaxial cable so far laid is
that of the A. T. & T. linking New

—

(Continued on Page 29)
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understood that NBC
does not intend to operate WPTF,
though the application for assignment will be to the network company. Negotiations now are underway, it was stated, for sale of the
station to a company representing
North Carolina interests. Presumably this company will be formed
and an application for assignment
to it filed prior to a hearing on
the transfer from the Durham Life
Insurance Co. to NBC.
No reasons were given for the
decision, NBC exercising its option
Oct. 14 when it was due for renewhas not announced any
al.
plans to combat the NBC action.
The 680 kc. channel occupied by
KPO, under the proposed allocations based on the Havana Treaty,
would become a Class 1-B channel, thus permitting it to be duplicated on the East Coast. At the
superpower hearings last June
offered testimony seeking a
duplicated clear channel, or Class
II, assignment on the East Coast.

was

It

WPTF

rules and
television

Because

Named;

Is

submission to the FCC.

Bands

;

Figure of $210,000

Oct. 25 disclosed it had exercised
option to acquire WPTF, Raleigh, N. C, for $210,000. Formal
papers were being prepared for

The television broadcasting bands
now designated by the FCC, whose
regulations still brand
as experimental and
hence not to be used for commercial pui'poses, are 2,000-2,100 kc.
(in which only the several univer42,sity stations are operating)
000-56,000 kc; 60,000-86,000 kc;
any 6,000 kc. band above 110,000
kc, excluding 400,000-401,000 kc.
It is planned that the new transmitters will be capable of operating on any or all of the high-frequency bands, starting from 42,000
kc. and ranging up to 400,000 kc.
Thus far the highest frequency
band authorized for use is the
204,000-210,000 kc. band allocated
to Philco at Philadelphia.

NBC

its

in addition to those now designated
in their television licenses.

in Ultra

Exercised by

New Company Being Formed
IN AN unheralded move, NBC on

CBS, NBC, Don Lee and Farnsworth for authority to use bands

Can Operate

WPTF

Option on

DESIGN

kw. television video transmitter being placed on
made available with full servicing facilities to all
authorizations for experimental television. This design

of the

market by RCA,

1

to be

holding FCC
may be altered to a certain extent as actual orders are taken.

The

RCA

1

kw. television trans-

mitter is a recently developed unit
designed for meeting the highest
standards of television transmission. The transmitter is arranged
for DC transmission and negative
modulation in accordance with the
recommendations of the Radio
Manufacturers Assn. It has been
designed for a somewhat wider
video band than is required for
present day standards in order to
allow for improvements in detail
in the future.
Although the transmitter is rated
at 1 kw. carrier power, due to the
use of the DC transmission system,
there is no fixed carrier power in
the sense that there is a carrier in
broadcasting practice. The carrier
amplitude will vary during the picture transmission in accordance
with the light and shade values of
the picture. However, the equivalent power of the equipment, considering it on the basis of a similar sound transmitter, would be
1.

required at the input from the
video amplifier system.
The transmitter makes use of a
number of ingenious circuits which
enable the extremely wide frequency bands to be transmitted. It
uses a line controlled oscillator system which possesses the advantages of generating relatively
large amounts of power thus reducing the necessity for a large
number of buffer amplifiers. At the
same time the stability is maintained by the use of an invar line
in the oscillator system. Several
rectifiers are used to supply the
various circuits in order to avoid
interaction.

An external filament motor generator set and water cooling unit
are supplied, and certain of the
larger power and filter components
are also mounted externally. The
transmitter includes arrangements
for inserting the DC component
into the signal for producing DC
transmission.

kw.

The transmitter is contained
within the frame (illustrated in
the picture) with the video frequency oscillator and amplifiers in
the upper portion. In the lower section is contained the power supply
equipment and the modulator system. Video amplifiers are provided
so that a level of about two volts is

Broadcast Advertising

Maytag Using 84

MAYTAG

Co., Newton, la. (elecwashing machines), on Oct.
31 started six weekly chain break
announcements on 84 stations in a

tric

national spot campaign.
Erickson, Chicago, has
count.

McCannthe

ac-

WPTF

The NBC option, first procured
four years ago, has been renewed
from year to year. Existence of the
option was disclosed officially in
papers filed with the FCC by

WPTF

under the revised ownership

forms.

SMPE Talks Video
TELEVISION problems were

dis-

cussed in two of the talks scheduled for the fall convention of the
Society of Motion Picture Engineers, held Oct. 31-Nov. 2, at the
Hotel Statler, Detroit. On Nov. 1,
I.
J. Kaar, General Electric Co.,
Bridgeport, Conn., discusses Some
of the Problems Ahead in Televiand later in the day G. L.
Beers, E. W. Engstrom, and I. G.
Maloff, RCA Mfg. Co., Camden,
New Jersey, demonstrate Some
Television Problems From the Mo-

sion,

Standpoint.
Other
Picture
tion
talks scheduled deal with problems
of motion picture sound recording
and other questions of film engineering.

DR.

FRANK

B.

JEWETT,

of Bell Laboratories, has been

president

awarded

the 1939 John Fritz gold medal for
scientific leadership, highest honor in
American engineering, previously won
by Lord Kelvin, Thomas A. Edison

and Guglielmo Marconi.

November

I,

1938
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D

Stations in Cuba
Given Reallocation

Cuba Orders Reallocation Under Treaty
(Assignments Effective Oct. 31, 1938)

D —Daytime
equency
in Kc.
550
590

in

630
660
680
690

—
—
710

720
740
750
770
780
790
810
850
860
870
880

910—
910
930
940

Q7A
1010
1050
1060
1070
1080
1080
1090
1110
1120
1130
1140
1150

Power

Call

Watts

Letter

5.000

00-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
1

Havana
Marianao
Regla

Havana
Santa Clara

Havana
Gnantanamo
Havana
Oamaguey
Havana
Santiago

Havana
Matanzas
Gnanabacoa

Havana
Camaguey
Sngua

Grande

la

Havana
Havana
Santiago

Camaguey
Havana

Santa Clara

CM.TW

Camaguey
Havana

CMBX
CMKM
CMHA
CMCJ
CMGF
CM.TI
CMBC
CMKG

Manzanillo

Sagua

la

Grande

Havana
Matanzas
Ciego

Avila

de

in

Havana
Santiago

Revised Lineup Conforms to
Havana Treaty Provisions

Call

Watts

Letter

CMHJ
CMBS
CMKX
CMCO
CMHK
CMCB
CMJE
CMAB
CMHB
CMKC

100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200

CMX
CM.TO
CMHD
CMKO

CMCG
CM.TK
CMBQ
CMCA
CM.TH
CMGE

5.000

100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
1 00-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200

1390
1400
1410
1420
1430
1440
1450
1460
1470
1480
1490
1500
1530
1560
1580
1600

Bayamo
Havana
Havana
Havana

CMHI

Power

Frequency
in Kc.
1160
1170
1190
1200
1210
1230
1230
1240
1240
1250
1260
1260
1270
1280
1290
1290
1320
1350
1360
1370
1380

City

CMBD
CMCY
CMCD
CMCR
CMHW
CMBG
CMKS
CMK
CMJX
CMBL
CMKW
CMCU
CMGH
CMCF
OMOM
CM.TA
CMHO
CMW
CMOA
CMKD
CM.TF
CMBZ
CMKL
CMCK
CMOP

100-200
15,000
15,000
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
100-200
5,000
100-200
100-200
100-200
100-200
100-200
1.000
100-200
100-200
100-200

Operation Only; All Others Unlimited Time

CMCW
CM.TC
CMKR
CMCQ
CM.TP
CMKZ
CMBY

CMHM

CMKF
CMCX
CMHX
CMKQ
CMOX
CMC
CMBF
CM9RT
CMBH

5.000
100-200
5,000

REALLOCATION

of Cuba's
broadcast stations, conforming to

City
Cicnf ugctos

Havana Treaty

the

of

last

year,

promulgated by the Cuban
National Radio Commission Oct.
21 to become effective Oct. 31, according to advices received by the
State Department.
The decree promulgating the re-

was
TT ji v 9i w a

Cruets

Havana
Ca. maguey
Pinar del Rio
Sancti Spiritus
Santiago

allocation first was drafted to beeffective Oct. 10 but was twice
deferred.
In addition to Cuba, the United
States, Canada and Mexico are parties to the broadcast reallocation,

come

Havana
Ciepro

de Avila

Caibarien
Holfjuin

Havana
Camaguev
Havana
Havana
Cardenas
H3 van a

covering the band 550-1600 kc.
This country, in addition to Cuba,
has ratified the treaty but Mexico
and Canada have not, with action
expected before the end of the

Camaguey

year.

pipp-o

de Avila

Cienfuegos
Santiago

New allocations projected for
the United States were considered
by the FCC at hearings last June
and proposed new regulations tying into them likewise were taken
into account. Actual promulgation
of the new allocation in this country, it is expected, will await ratification of the treaty provisions by

Havana
Hnvana
Havana

Canada and Mexico.
In the accompanying columns are
the new Cuban allocations, as pro-

Sfin tiajro

Havana
Moron
Palma Soriano
Havana
Ci enf uegos
Holiruin

Ouanabacoa

Guines

Gomez,

mulgated by Francisco

Guanabacoa

Cuban

Minister

Communica-

of

tions.

NEW ARGUMENT SET

BROOKLYN CASES

IN

IN KEEPING with

the mandate

of the U. S. Court of Appeals of
the District of Columbia in the

"Brooklyn cases" last month, the

FCC

Oct. 27 set aside its decision
deletion of
and
Brooklyn, and called new

WLTH

ordering

WARD,

arguments for Nov. 10.
The decision deleting the
tions was promulgated June

oral

sta27,

1937, to become effective the following Sept. 15. It awarded the
time of the two stations to WBBC,
Brooklyn, also sharing: time on the
same channel. The FCC asked the

court to remand the appeals taken
by the aggrieved stations a vir-

—

tually

unprecedented

[Broadcasting, Oct.

action.

15.]

The FCC said that
the order and decision

so

much

of

of last year
as denies the applications of

Ad Lib
THE

court decision involving
broadcast was handed
down Oct. 26 by Common Pleas
Court, Allegheny County, Pennsylvania, a jury awarding Summit
of $15,000
Hotel a
against NBC for an ad lib remark
allegedly broadcast by Al Jolson.
In instructing the jury that a
broadcasting company is liable for
everything it puts on the air,
whether script or ad lib, Jud^e
Dithrich used as precedent the
case some years
Coffee vs.
ago involving a March of Time
program. The cited case was never
tried, however. NBC had a fourday grace period to appeal the
$15,000 judgment to a special court
composed of the trial judge and
first
lib

an ad

judgment

KMBC

two associates, who then would review the verdict and enter judg-

WARD
WLTH for renewals and
grants in part the application of
WBBC for modification of license,

ment.

set aside. It announced further
that the requests of the three stations for oral arguments and permission to file briefs were granted,
with the argument date set for

WABC, New

and

is

WARD

were
Nov. 10. WLTH and
permitted to file briefs by Nov. 24
and WBBC to file its reply brief by
Dec.

WHBF

Verdict

Rejoin

MAJORITY

of technicians

have

at

with-

drawn from American Communications Assn. and rejoined AssociBroadcast Technicians as a
result of the election conducted by
the National Labor Relations
Board which showed ABT to be
ated

the choice at

CBS

m

and

o stations.

2.

Ex-Mayor Walker Sponsored

Transamerican Contract

MODERN INDUSTRIAL BANK,

DESPITE

New

can

WMCA

(Sweetheart)

contract to act as sales representative of the California Broadcasting
System, a spokesman for the network states that the contract came
to an end on Oct. 31 as far as the
network is concerned. Guy Hamilton, president of the group, was in
New York on business following
the sending of the notice of cancel-

Bruck Adv. Corp.,

lation

York, on Nov. 6 starts a Sunday afternoon variety hour on
with James J. Walker,
former New York Mayor, acting
as master-of-ceremonies. The program will be staged at a different
hospital each Sunday. Agency is
Metropolitan Adv. Co., New York.

MANHATTAN SOAP
cy.

Co.,

New York

has named Franklin
New York, as agenPresent radio schedule will con-

tinue.

Page 16
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November

1,

refusal of TransameriBroadcasting & Television
Corp. to accept cancellation of its

and Transamerican's reply,
but he did not see Transamerican
executives nor discuss the matter.

1938

On Regional Assignment More
WHBF,

Rock

Island,

111.,

plans

by Jan. 1 with
assignment authorized last month by the FCC,
according to announcement Oct. 28
by John W. Potter, president.
The station, now operating as a
local, was authorized to change to
1240 kc. with 1,000 watts day and
night. It has purchased a new RCA
1 kw. transmitter together with
two Truscon 350 ft. towers for di-

to begin operation
its

new

regional

operation.

rectional

Installation

work now

is groiner forward.
proximately $35,000 is being
pended on new equipment.
Rock Island Argus, of which

Potter is president,
the station.

is affiliated

Apex-

The
Mr.
with

Signed

Sponsors

For Cooperative Series
ADDITIONAL

sponsors have been
decided upon for the cooperatively
sponsored Show of the Week program, which is heard on 18 Mutual
stations
and the newly-formed
Texas State network [Broadcasting, Oct. 1]. New sponsors with
stations are as follows: Howard
Clothes, WFIL, Philadelphia, and
WAAB, Boston; Davis Perfection

Bakery, KHJ, Los Angeles; Weinberger Co., WHKC, Columbus;
Arcadia Launderies, WOL, Washington, D. C; Schmitt & Henry
Mfg. Co., KSO, Des Moines; FonteDaniels

&

Omaha;

KOIL,

Brewery,

nelle

Fisher Shoe Co.,

Denver; Nash Coffee

Co.,

KFEL,
KSTP,

Paul; Page Dairies, WSPD,
Toledo, and John A. Brown Co.,
St.

Power Boosts

ABT

York,

on Jan. 1

Starts

TWO

Wisconsin

in Wise.
won
stations

in FCC decisions
issued Oct. 28, dated to become effective Oct. 30. WHBL, Sheboygan,

power increases

250-watt full time outlet on 1300
kc, was authorized to increase its
daytime power to 1,000 watts.
WEMP, Milwaukee, now operating:
with 100 watts daytime on 1310
kc, was granted 100 watts full
time
same frequency.
on the
WTAQ, Green Bay, Wis., was authorized to increase its daytime
power from 1,000 to 5,000 watts
with a directional antenna for daytime operation. It now operates on
1330 kc. with 1,000 watts unlimited
time and uses a directional at
night.

General

Baking

City.
Co.,

music is heard on CBS
six days a week, 3-4 p. m. Saturdays
the hour is 11 a. m. to noon and Sundays the Music Hour is extended an
extra hour for the concerts of the
New York Philharmonic Symphony

Washing-

ton, D. C, has joined the list of
local sponsors for the Lone Ranger
series on MBS, sponsoring the pro-

gram on WOL, Washington, Monday, Wednesday and Friday, 7:30
m.

to 8 p.

Two new

accounts were added on Oct. 20 to the cooperatively
sponsored program conducted by
Houston Goudiss on WHN,
C.
New York: C. F. Mueller Co., Jersey City (macaroni), and the National Sugar Refining Co. of New
Jersey (Jack Frost Sugars). Sponsors already using the thrice-weekly

program, What

to

Eat

& Why,

are Richardson & Robbins, Dover,
Delaware (boned chicken), Kraft-

Phenix Cheese Corp.,
and Rap-in-Wax Co.,

CLASSICAL

Orchestra.

KTOK, Oklahoma

THE

15-round

title

Chicago,

St.

bout

Paul.

between

Henry Armstrong and Ceferine Garcia, on Nov. 2, will mark the begin-

Hat
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NBC

the 1938-39 series of
broadcasts, sponsored by Adam
Stores, New York, on NBC-Blue.

ning of
fight

Broadcast Advertising
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New FTC Division Is Created
To Scrutinize Broadcast Copy
Morehouse Transferred to Take Charge of
Increased Work Under the Wheeler-Lea Act

P. B.

A NEW

division to handle the FedCommission's control
over radio advertising, along with
periodicals, was formed Oct. 18 by
the Commission to utilize the en-

Trade

eral

powers afforded by the
Wheeler-Lea amendment to the
FTC Act. Known as the Radio &
Periodical Division, the new agency
displaces the special board which
since 1929 has reviewed advertising continuities and copy.
larged

Director of the division

Morehouse,
Other members
B.

is

PGad

FTC attorney.
include E. J.

Adams, chairman of the former
board, and W. F. Davidson, former
vice-chairman.
Reorganization of the FTC radio
and newspaper advertising setup is
desiened to provide "•-pater

effici-

FTC

legal division and two
At present, the personnel
has grown to approximately 50. The
work of the new Radio & Periodical Division will remain the same

the

clerks.

as that of the special board, re-

viewing advertising copy and determining when proceedings should
be started.
The scope of FTC powers over
advertising was broadened by elimination of the unfair competition
factor through the Wheeler-Lea
the FTC Act
bill
[Broadcasting, July 15]. These
powers will broaden further, Mr.
Morehouse pointed out, as personnel and funds for the division increase. Under the revised statute
the Commission's jurisdiction extends to any case involving false
or misleading representations in
advertising, with no requirement
that any unfair practice resulting
in injury to a competitor be shown.

amending

Recent Actions
Among FTC orders and stipulations during the last fortnight of
interest to broadcasting were these
actions:

Mr. Freer
Mr. Morehouse
ehcy and was made necessary by
the

increased

brought

activity

about by the Wheeler-Lea amendment. The entire personnel of the
special board staff was transferred
to the new division, with no changes
in grade or salary.

Not a Purge
Mr. Morehouse said it had not yet
been decided whether members of
the new division would function as
a board or act individually in dealing with advertising matters. Although no personnel limits have
yet been set by the FTC, it is
probable that an assistant director

named to take the place of
Clyde M. Hadley, former member
of the special board and recently
transferred to the chief examiner's
division. Robert E. Freer, youngest member of the FTC, will be
in supervisory charge of the new
will be

division.

Mr. Morehouse joined the FTC
1930 as a trial attorney after
having been in private practice in
in

Washington
charge of the
blenders and
tillers,

an

1916. He had
cases in which
bottlers posed as dissince

many

FTC worry

after repeal.

immediately

He

characterized the
reorganization as "anything but a
purge", pointing out that with the
new division yielding even greater efficiency, more complete cooperation and help could be given advertisers.

He

declared the division would
the work possible with funds
and personnel at its ^disposal, but
that there would be in no sense
any "drive" on advei-tisers beyond
the regular functioning of the de-

do

all

partment.

The special board investigating
deceptive advertising was created in
May, 1929, with one full-time and
two part-time members drawn from
in

BROADCASTING

•

&

Devoe

Raynolds

C°->

New

and that
and dust.

Used by KDKA Is Presented
To Smithsonian

NBC has presented to the U. S.
National Museum of the Smithsonian Institution, as one of a series of historic microphones illustrating the devlopment of the instrument, the "tomato can" mike
employed to broadcast the Harding-Cox election returns on Nov.
1920, on KDKA, Pittsburgh,
2,
pioneer station then operated by
Dr. Frank Conrad of the Westinghouse E. & M. Co., and now about
to celebrate another anniversary.
The series illustrates the efforts of
radio engineers to produce the ideal
microphone.
Included in the exhibit are one
of the pioneer wireless telephone
carbon transmitters; the "tomato
can" and later refined models of
the carbon mike; a condenser microphone, used in the first broadcast of the Metropolitan Opera in
1931 and the first broadcast involving world-wide relays using
shortwave relay transmitters; and
induction apparatus.

&

Boston, a subsidiary, stipulated that claims made for various
paints would be discontinued. The
firms agreed to cease alleged claims
that their paint contained a hew
pigment whiter than other paints;
that their paint lasts twice as long
as other paints unless such claim
Co.,

RESULTS

of a rural listener surat
reveal such a good showing

now nearing completion

NBC,

for the Blue Network
will be made th
chief sales argu
ment in a three
point intensiv
drive for this net

that they

work, Roy C. Wit
vice
mer,

NBC

president

i

i

charge of sales
has announced.

Although
survey

is

the

one of

Mr. Witmer

the most extensive listener-habit
studies ever made, it will not be
published in general form, Mr.
Witmer stated, but will be presented exclusively by NBC salesmen as it applies specifically to
the stations of whatever network
combination they are offering their
prospective clients.
NBC's dual network system,
with its various interchangeable
supplementary groups, offers such
a variety of choices to the advertiser that the decision was made to
apply its new sales story specifically to the needs of individual
clients rather than to make any
general presentation, he continued,
adding that to publish the complete findings would serve only to
take the edge from the salesman's
story.

Other points in the Blue campaign are the fact that time is
available during the so-called premium hours and the new discounts
for advertisers using one or more
Blue supplementary groups [Broadcasting, Oct. 15]. Announcement
of the plan stresses the temporary
nature of this "economy" rate

Broadcast Advertising

structure, which NBC claims offers
the lowest cost per radio family of
any network and which is being
offered as a special inducement to
get advertisers to give the Blue a
chance to show the hitherto unsuspected strength disclosed by the
survey.
Study, made under the supervision of Jack Green, covers one out
of four of the country's rural
counties, those containing no city
of more than 25,000 population
nor any radio station, as the survey was particularly concerned
with the listening habits of those
remote from the transmitters. The
Crossley and other surveys, it was
pointed out, are confined to cities
in which all network programs are
available to all listeners, the choice
depending entirely on the relative
appeals of competing programs.
In the remote areas, however,
listeners' choices are limited by the
signals reaching their sets, which
in many cases give them only one
or two network programs at any
time. Clear-channel stations are
the chief source of programs to
75% of this rural audience, it was

with many listeners depending on stations hundreds of
stated,

miles away from their homes because these stations supply the
best signals. Therefore NBC found
that program preferences were
frequently at variance with the
Crossley ratings, since people cannot listen to what they cannot
hear.
First advertiser to extend its
'

coverage of Blue stations in response to the inducement of the
new low rates is Adam Hat Stores,
New York, which sponsors blowby-blow broadcasts of the fights
in Madison Square Garden in the

it

average paint jobs,
"overcomes" sun, rain

Willard Tablet Co., Chicago, was
ordered to discontinue alleged misrepresentations about the therapeutic properties of Willard Tablets. It was found that the company distributed to buyers literature with dietary and hygienic advice which it referred to as the
Willard Treatment. The claims involved statements that the tablets
or treatment constituted competent and adequate treatment for
stomach or duodenal ulcers, or that
either will do more than produce a
soothing effect on irritations caused
by excess acid or provide temporary relief. The words "remarkable" and "marvelous" are not to
be used, nor is it to be stated that
the formula is unique or more dependable than any other for correction of ailments for which the
firm recommends it.
Julep Tobacco Co., Boston, agrees
to cease claiming that Julep cigarettes never make the throat dry
or parched, never tire the appe-

and banish

tite,

York, and Wadsworth-Howland

Favorable Figures From Rural SurveyForm Basis of JSBC-Blue Sales Drive
vey,

limited to

is

HISTORIC MIKE

"morning-after"

taste, that the mint helps counteract irritants in tobacco or throats

by heavy smoking, or that
has any other therapeutic ac-

irritated
it

tion.

Longines-Wittnauer Watch Co.,
York, agrees to cease claiming that Longines watches are Government standard for air or sea

New

and are better timepieces than the sun or stars.
navigation

United Drug Co., Boston, in selling Mi-31 Solution for colds, agrees
to cease claims that it will kill all
germs unless the claims are limited
expressly to germs exposed to direct contact with the solution.
interest of its low-priced hats for

men. For several years a sponsor
of boxing bouts on local stations
in New York, this company began

NBC

last year, returning this
with a network of 37 stations,
which it has now increased to 57
by adding the four Blue supplementary groups. Network broadcasts have been responsible for
increasing the Adam sales area
from 250 stores or agencies in the
New York metropolitan area and

on

fall

a few others in eastern cities to
400 outlets extending as far west
as Fort Worth, according to Leon
Goldberg, advertising manager of
the company.

broadcast on
covering the Apostoli-Lee
bout in New York and the ThomasLouis fight in Chicago, preceded
the opening of a new store in Columbus on Saturday. "In spite of
an all-day rain, by evening we had
sold every one of our 200 dozen

The

April

double-bill

1,

hats," Mr. Goldberg said, adding
that leads resulting directly from
the broadcasts had kept 30 salesmen on the road from Jan. 1 to
April 1, when they were recalled
because the factory could not keep
pace with the orders.

WEVD, New York, which
absorbed WFAB, New York,

recently

on Nov.

11 will start a series of dedicatory
programs officially to open its new
studios at 117 W. 46th St., New
York. The first program will be a
three-hour broadcast, and will be followed by 19 salute programs from
10 to 11 p. m. daily through Dec. 3,
each presented by a different organization.
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WBS Names Wight

Jurisdiction to

Chicago Manager In Protest Over Swinging of
Roy Holmes Joins Disc Firm;
Lewis, Jacobson Promoted

PROMOTION

of

Read Wight

of

Chicago sales staff of World
Broadcasting System, as resident
manager in Chicago in charge of
Midwest activi-

the

was an-

ties

nounced

by

Oct.

Percy L.
along

Deutsch,

with other appointments.

Norman

WBS

Cot-

sales
vice-president, anterill,

nounced

forma-

tion of a new ere- ?
Mr. Wight
ative selling organization to function on behalf of World Transcription System. The new sales force
will operate in conjunction with

the market analysis staff, also recently formed under the consulting
supervision of Dr. Herman S. Hettinger, radio economist and research expert.

Roy H. Holmes, former NBC
traffic

A PROTEST,

asking heavy penalupon stations which broadcast
music "swinging" the classics sent
to FCC Chairman Frank R. Mcties

Ninch, will get the usual retort of
"no jurisdiction", it was learned
Oct. 27.

Alfred L. Dennis, president of
Society of New Jersey,
announced he had sent a letter to
Chairman McNinch proposing that
stations which violate the canon of
decency by permitting the syncopation
of
classics,
particularly
Bach's music, be penalized by having the licenses suspended for the
first offense and punished by revocation of licenses for the second.
While Mr. McNinch had not responded to the communication at
the time Broadcasting went to
press, it was learned officially that
the obvious response from the
Commission would be that under
the law it has no jurisdiction over
programs per se, unless they happen to be obscene, profane or indecent or otherwise violate laws.
The Dennis letter assailed the

Classics

"savage slurring of the saxophone
and the jungled discords of the
clarinet." It added that if the trend
permitted to go unchallenged
is
"swing renditions of the Mass in
B Minor will follow, offending
listeners on both religious and
aesthetic grounds."

the Bach

18

manager, has joined

WBS

NAB

Be Disclaimed by FCC Joint

New

Three

Affiliations

Announced by Networks
THREE new

network affiliations
have been announced during the
last week. WABI, Bangor, Me.,
will become a CBS affiliate about
Feb. 16 to replace

WLBZ,

present
carrying

which has been
both CBS and MBS programs. It
operates on 1200 kc. with 250
watts day and 100 watts night.
WAPO, Chattanooga, will join
the NBC Blue Nov. 1, becoming
its 160th affiliate. It operates on
1420 kc. with 250 watts local sunset and 100 watts night.
KOME, new Tulsa 100-watter,
will join the Oklahoma and MBS
Networks on Nov. 6. The 108th
MBS outlet, the station will operate on the 1310 kc. channel with
250 watts daytime.
outlet

Drive

Endorsed by

RMA

Committees to Lay Plane to
Promote Radio Industry

COOPERATIVE

A

campaign

promotional

be sponsored jointly
by the NAB and the Radio Manufacturers Assn. was endorsed by
the latter organization at the Oct.
20 meeting of its board of directo

New York.
Plans to sell broadcasting both
from the transmitting and receiving ends would be evolved. The
NAB in the past ha3 gone on record favoring such an undertaking
and the
board had before it
a letter from NAB President Neville Miller urging action. A. S.
Wells,
president, is expected
to serve as chairman of his committee, with Mr. Miller serving for
the NAB.
tors in

RMA

RMA

Every Dealer a Salesman

NAB

and

appoint

will

RMA,

it

expected,

is

committees

which

would work together and submit

plans to each organization. A substantial fund for the promotion is
planned. The object is to have
every dealer act as a salesman for
broadcasting and every broadcaster
in the position of promoting receiver sales.

CIO

Advocates
WPA Employment Aids
A DELEGATION representing the

Preliminary discussion included
a proposal for an annual broadcasting show in New York during

American

set up a theater presentation, possibly in Madison Square

Affiliate

CIO

ciation,

Mr. Miller

Mr. Crosier

New York.
Leonard Lewis, for the last year
editor of World News, WBS house
organ, has been elevated to the
sales department, and Herbert L.
Jacobson was transferred from the
continuity department to advertising and publicity, succeeding Mr.

New

Lewis. Also named to the new sales
force were Don Miller, David F.
Crosier, and George Podeyn.

Eastern

in a similar capacity in

Former

Affiliations

Mr. Wight for five years has
been a member of the Chicago
sales staff of WBS under A. J.
Kendrick, vice-president. With Mr.
Kendrick's transfer to New York as
general manager of World Transcription System, launched Oct. 1,

Mr. Wight was named temporary
successor and now is appointed resident manager. A Harvard graduate, he was formerly in the advertising department of Procter &
Gamble, and then joined the H.
W. Kastor & Sons Adv. Co. as radio director. He also has served
with Packard and International
Business Machines, and is wellknown throughout Midwest radio

and advertising circles.
Mr. Holmes was with NBC for
11 years and prior to that time
served as assistant sales manager
of the American Bank Note Co.
In his

new

post he will organize a

department and handle time
clearances, orders and routine for
World Transcription System ac-

traffic

counts. He will also compile station data for WBS' new "Gold

Group."
Mr. Lewis was formerly radio
editor of Printer's Ink and joined
WBS to take over editjrship of
World News. His successor, Mr.
Jacobson, was a contributor to the
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Mr. Lewis

Yorker and other magazines
prior to joining World. At Columbia U., where he graduated with
honors, he was editor-in-chief of

The Jester.
David F. Crosier, formerly radio
director of Pedlar & Ryan and subsequently seller of radio time as
representative of the

Affiliated Broadcasting
Insull-promoted midwestern
regional network, and as member
of the New York staff of Hearst
Radio, has joined the sales department of World Broadcasting System, New York, where he will
specialize
in
selling
the "Gold

short-lived
Co.,

Group."

Market Consultant

Don

Miller formerly covered the
York, Philadelphia and Connecticut territories for Cosmopoli-

New

tan.

ing

He was previously advertismanager of Today and his ra-

began in the early
WOR. Mr. Podeyn, one of
the pioneers of commercial radio,
came to WBS a year and a half
ago from Fuller & Smith & Ross
where he was radio director. Prior
to that he was with BBDO and
dio experience
days of

with NBC.
Mr. Deutsch announced appoint-

ment

of Dr.

Herman

S.

Hettinger,

radio economist, author and research expert as market consultant
for WBS. He will serve in an advisory capacity on marketing problems in connection with WTS. He
will retain his post as assistant
professor of marketing at the University of Pennsylvania as well as
his general consulting practice. At
World he will work in cooperation
with the market analysis staff of
the sales department.

1938

affiliate,

Asso-

conferred

FCC Chairman Frank

R. McNinch Oct. 21 regarding a possible
WPA project to relieve unemployment among communications work-

with

Mr. Podeyn

Communications

notably those in the telegraph
field. A number of plans advanced
by the ACA-CIO group were discussed along with several ideas
Mr. McNinch is understood to have
developed.
Nothing tangible was agreed to
at that time. Detailed plans will be
submitted by CIO to the Chairman who will take up the matter
of submitting a definite proposition
to
at a later date. Attending
the sessions were Joseph Kehoe,
ers,

WPA

official

of

ACA, and Ralph
to

and

Would Break Record
HUGH C. TERWILLINGER &
Associates, Los Angeles, in a race
to break the world's record in selling life insurance, on Oct. 26 started, for six weeks only, sponsoring

Vandiveer's Meet Some
on KFI, that city. Firm
must sell a policy every 45 minutes
between Nov. 1 and 30, and have
more than 690 new clients at end
of 30 days. This is the firm's first
radio. Agency is Chas. H. Mayne
Co., Los Angeles.

Jimmy

People,

Met. Life to Return
METROPOLITAN LIFE INSURANCE Co., New York, is planning
an hour show to be presented as a
national network program. Young
& Rubicam, New York, reports
that the company is considering
several types of programs.

MORE

than 140 students of the City
College of New York have registered
for the radio survey course, entitled

Radio

Broadcasting :

Theory

and

Practice, given Tuesday evenings under the direction of S. N. Siegel. proNew York.
gram director of

WNYC,

"National

idea

Radio

Week".

The

is to

Garden, with leading network pro-

grams broadcast from the auditorium. There would be industry
tracing the history of
broadcast transmitter and receiver
development.
The idea also has been advanced
hold
that both the NAB and
their annual meetings during this
"National Radio Week". Satellite
meetings of smaller groups in radio, including engineers, announcnews editors
ers, commentators,
and the like, also might be held
during the session, with an annual
banquet for the combined industry
groups.
exhibits,

RMA

Hetzel,

John L. Lewis
CIO unemployment director.

secretary

a

Would Take Over KIDW
SURRENDER of the Southwest

Broadcasting Co. lease on KIDW,
100-watt outlet in Lamar, Col.,

disclosed Oct. 20 in an application filed with the FCC for transfer of the license to Lamar Broadcasting Co. The Southwest Broadcasting Co. is headed by Leonard
E. Wilson, operator of KGIW, Ala-

was

mosa, and
owners of

KOKO, LaJunta. The
KIDW, who would re-

sume operation of the station, are
W. G. Brown, Lamar lumber man,
85 shares; M. R. Sundy, Ford
dealer, 65 shares; A. C. Gordon, attorney, 10 shares.

Magazine Drive

HOUSEHOLD MAGAZINE,

To-

starts a twoweek contest campaign of thrice
weekly quarter-hour library discs

peka,

on

Nov.

24

WLS KLZ WOWO WHO KMA
WJR WCCO KITE KFEQ KWTO

on

KGHL KFAB WHAM KFYR
WDAY WLW WHJB WSM KGKO
WWVA.

The national contest offers
as first prize for the best
recipe. Presba, Fellers & Presba,
Chicago, has the account.
$100
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Final
Exceptions,

WLW Ruling Unlikely This Year
Arguments

And Courts Likely
To Cause Delay
FINAL

action on the renewal of
authorization to con-

WLW

the
tinue experimental operation with
500,000 watts is not expected until
next year despite the unanimous
recommendation of the three-man
FCC Superpower Committee that
it be reduced to its regular output
of 50,000 watts.
Exceptions to the Committee's
report, normally due 15 days following the Oct. 17 release, will not
be filed until Nov. 21 under an
FCC action Oct. 21. Duke M. Patrick, counsel for WLW, had sought
the postponement because of prior
commitments, the impending chainmonopoly inquiry and the size of
the record.
Oral arguments normally would
be held several weeks after filing
of the exceptions, with action by
the full Commission to occur at a
subsequent date. Should the Commission sustain the recommendations of the Committee,
still
would have recourse to the courts.

WLW

Newspaper Mixup

Unusual

circumstances surrounding premature release of the
Committee's report tended to aggravate the internal conflict within

FCC.

Publication of news
at least two newspapers several days prior to actual
release of the report to the effect
that the Committee would recommend denial of the
renewal
drew from Chairman McNinch the
curt observation that the commissioners or staff members responsible were "dishonorable".

the

stories

in

WLW

These newspaper stories were
based on a purported "leak" which
at least one commissioner apparently anticipated. Since the leak
did not occur, the
stories on it were actually the first
published reports regarding the

newspaper

Committee's recommendation.
It
also reported in FCC circles
that the Committee's 24-page report had been mimeographed several days in advance of its formal

was

release for publication.

*

Commissioner George H. Payne,

who

precipitated the

WLW

license

renewal proceeding by ordering it
designated for hearing while in
charge of broadcast routine last
summer, is a member of the Committee. Though aggressive in his
criticism of the station, he did not
ask a solitary question of
witnesses during the hearings before the Superpower Committee
July 18-29. Moreover, the Commitrecommendation was made
tee
available to newspapermen Oct. 15
for release Monday, Oct. 17 in itself unusual procedure for the FCC.

WLW

—

The Committee report bore the
signatures

of

Norman

S.

Case,

chairman; T. A. M. Craven, vicechairman, and Payne. Commissioner Case has been confined to
his apartment by illness and the
report was drawn following conferences with him.
A score of pages in the 24-page
report were devoted to an analysis
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[Broadcasting,
few pages
contained the substance of its findings.
These were that WLW's
proposed experimental research
program did not require use of 500
kw. to make substantial contribuevidence

the

of

Aug.

1,

The

15].

last

tion to the radio art; that the 500

kw. operation resulted in interference with WOR's signal, and that
certain stations in the service area
appeared to suffer adof
verse effects economically.
The committee's report is in the
nature of an examiner's finding,
except for the fact that three members of the seven-man Commission

WLW

already have committed themselves
against renewal. Widely published
McNinch
stories that Chairman

Commissioner

and

and

Sykes

Brown would

disagree with the
Committee and that Commissioner
Walker held the "balance" were
disclaimed.

Text of Conclusions

The Committee's conclusions and
recommendations follow in full:
The application of The Crosley Radio Corp. seeks, in effect, continuance
of the right to use experimentally 450
kw. in addition to the regularly authorized power of 50 kw. Therefore,
in addition to the general statutory
standard of public interest, convenience or necessity, the Commission
must consider the provisions of Section 303(£r) of the Communications
Act of 1934, which specify that the
Commission shall study new uses for
radio, provide for experimental uses
of frequencies and generally encourage the larger and more effective use
of radio in the public interest.
The facts above outlined show that
the applicant in this case has contributed to the technical development
of radio and has augmented the general store of scientific knowledge con500
cerning this modern invention.

A

kw. transmitter has been developed
and its use for regular broadcast
operation proven feasible from a techstandpoint.

nical

The

utilization

of

amount of power has also been
demonstrated as a method of affording
listeners in remote rural areas, as
well as in towns which do not have
or cannot support local transmission
facilities,
an improved service. The
applicant has been a pioneer in the
field of experimentation and normally
should be permitted to continue such
this

experimentation, provided, first, that
its plan of research is such as is likely to result in substantial contribution to the art of broadcasting and
that the successful continuation of
said plan requires the use of 500 kw.
power second, that such continuance
does not adversely affect other stations now licensed either from the
standpoint of interference or economics
(or if such adverse effects are present,
whether outweighed by other factors),
and, third, that the interest of the
public in general is served. The latter
factor necessarily involves all factors
;

in this case.

In substance, the applicant's plan
of the future experimentation is to determine upon and install an antenna
structure of wide flexibility, permitting control of the location of the
rapid fading area and the placement
of the primary and secondary service
areas where most needed. These problems rise in their entirety in connection with nighttime operation. During
daytime the problem would simply be
to obtain as wide coverage as possible
from the ground wave. However,
power of 500 kw. is not essential to
the program of experimentation. The
signal radiated by stations may be
definitely controlled by varying types
systems. The
of directive antenna
amount of power used has no bearing
upon the location of the rapid fading
zone, and the signal which would be
received from a 500 kw. transmitter
at any given point can be readily calculated from the measured signal received from a 50 kw. transmitter.
Although it was contended that under the present conditions of propagation, due largely to the extreme sunspot activity, there is not sufficient
sky wave signal from a lower powered
transmitter in the order of 50 kw. to
permit study in the secondary service
area, yet conditions at the present
time anproximate the worst possible
and will not recur for about eleven
years. In the meantime, sky wave sig-

Clear Channels and High Power U raed
By RMA in Resolutions to the FCC
urging the FCC
maintain clear channels and provide for the highest practicable
power on all broadcast channels
were adopted by the board of directors of the Radio Manufacturers Assn. at a meeting in New

RESOLUTIONS

to

York

Oct. 20.

The resolutions were

forwarded to the FCC.

The

RMA

later will present simmembers of

ilar resolutions to all

Congress and otherwise "develop
sentiment" in favor of high power,
clear channel broadcast service on
the ground that it "insures the best
radio set reception for the listening public."
Pointing out that the FCC now
is considering these policy matters,
board said it adopted its
the
resolutions in the interest of the
listening public. There has been a
trend in Commission policy and also sentiment in Congress for reduction of power for stations and also
of clear channel operation, neither
of which is regarded by the
as in the public interest nor that
of the radio industry generally. The
resolution and recommendations to
the FCC follow in full:
The Radio Manufacturers Assn. being concerned primarily with the man-

RMA

RMA

1938

and mainteufacture.
distribution
nance of broadcast receivers believes
that it can speak for the listening
public with authority, with reference
to the possibility of the limitation of
clear channel station power and with
reference to the possibility of the exof
tension
shared channel assignments to broadcast stations at the cost
of the cleared channel assignments.
Because of the unavoidably serious
conscience of either or both of these
possibilities on the broadcasting available to many secments of the listening public, the
takes this opportunity to again restate certain well
established fundamental scientific and
engineering facts and to voice its conviction as to the necessary consequences of these facts on the power
and frequency assignment practices of
the Commission.
It is a fact that while a broadcasting station inevitably transmits its
signals over tremendous distances, the
area to which it can render a useful
service is sharply limited by the radio
noise level.
It is a fact, also, that such levels
of transmission as are of too low an
intensity to render useful service are
yet sufficiently strong to create serious interference with transmission of
other stations operating on the same

RMA

frequency assignment.
It is a fact that the' extent

and

(Continued on page 6£)

in-

nal propagation will become increasingly better, the tendency will be toward average conditions until maximum efficient propagation are reached
about midway of the eleven-year cycle
of sunspot activity now beginning. As
these conditions improve, experimental
studies such as proposed by the applicant may be readily carried on with
power of 50 kw.
Station
Newark, New Jersey, licensed to operate on the adjacent clear channel of 710 kc. with
power of 50 kw. has been subject to
objectionable interference during the
operation of
with power of
500 kw. The extension of the authority here sought will result in the continuance of such restriction. Station
being a clear channel station,
should normally serve a larger area
and population. While some interference would be experienced with each
station using 50 kw. power, the degree
of interference to be expected is directly proportional to the ratio between the signal strength of the desired and undesired signals. In other
words, limitation upon
is more
objectionable
as
the
disparity
of
power between the two stations increases.
Instances are shown in this record
where stations within the area served

WOR,

WLW

WOR,

WOR

by

WLW

have experienced

difficulty

in obtaining commercial support particularly of the type commonly called

"national spot advertising". However,

one such station was able to make a
good profit and another a small profit.
There is nothing to indicate what
profits might have been made without
competition of WLW. The wider coverage obtained by reason of higher
power has naturally resulted in more
widespread competition and included
are stations at points far enough removed from Cincinnati to receive little
if
any competition from
using the normal output of 50 kw.
power. Although reasonable competition is to be desired, it ceases to be
reasonable and becomes undesirable
when the effect thereof is to render
impossible the operation of stations as
media of local self expression. This
important factor of public interest
must be given careful consideration in
distributing facilities to the communities of the nation as a whole. Representatives of
in arranging the
sale of time with prospective advertisers have stressed the point of the
tremendous amount of power and the
consequent very wide coverage thereby obtained. As an indication of the
success of such representations, one
need only consider the fact that for
the year ended Dec. 31, 1937, the net
income after deduction of income
taxes amounted to $702,954.61 and
for the year prior thereto $706,589.89.
These figures indicate a net return in
one year of nearly 70% of the original
cost of all applicant corporation's
property devoted to broadcast service
as of Dec. 31, 1937. Since 1933 there
has been a marked increase in broadcast station revenues, and it is, of
course, impossible
the
to estimate
amount that would have been earned
with normal operation at 50 kw.

WLW

-

WLW

power.

From

the facts in this case we conthat the applicant's proposed experimental research program
does not necessitate the use of 500 kw.
power to result in any substantial
contribution to the radio art second,
that in the light of the adverse effect
upon the reception of Station
and the uncertainty as to the economic effects generally of such operation, caution should be exercised by
the Commission in extending the experimental authorization, no compelling reasons therefore having been advanced and third, in view of these
factors, public interest, convenience
and necessity will not be served by
the granting of the application.
It is therefore recommended that
the application of The Crosley Radio
Corp. for extension of special temporary experimental authorization to
use and operate the radio transmitting
with the call letapparatus of
and with power
ters of Station
of 500 kw. he denied.
clude,
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Broadcast Advertising
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America's leading saleswomen of foods, backed
by cast of nationally famous radio entertainers.

• The FEATURE FOODS PROGRAM was inaugurated on Station WLS in January, 1935. This program has set records for sales increases and mail
response over Station WLS. The program is a halfhour, six-day-a-week show featuring Martha Crane
and Helen Joyce, accepted as authorities on Foods
and Homemaking problems in the WLS area. Martha
and Helen are supported by a cast of nationally
known entertainers heard on coast-to-coast NBC
network programs originated by WLS.
The FEATURE FOODS SERVICE embraces: (1)
Radio Advertising on WLS, a 50,000-watt station

which covers
Calls on the
Material, (4)
tions weekly

10.1% of U. S. grocery potential, (2)
(3) Placement of store Display
Circular Advertising, (5) Demonstraat Women's Club Meetings.
This plan has been in successful operation since
January, 1935 serving such food manufacturers as
Bird's Eye Frosted Foods, Spry, Scottowels, B & M
Baked Beans, Rap-In-Wax, Ma Brown Pickles and
Preserves, Pillsbury's Pancake Flour, Brer Rabbit
Molasses, etc. Cost of the service is moderate and
is employed successfully by concerns with and withtrade,

—

out large sales organizations.

FEATURE FOODS IS READY TO MAKE THE CHICAGO AREA YOUR LOWEST INQUIRY-COST
MARKET — TO MULTIPLY THE MOVEMENT OF GOODS THROUGH GROCERY CHANNELS —

WITH

A

PLAN THAT BATTERS DOWN SELLING COST!

National Representatives:

INTERNATIONAL RADIO SALES
Chicago,

New

York, Detroit,

Los Angeles, San Francisco

The Prairie Farmer Station
Burridge D. Butler, President

(Chicago )

Glenn Snyder, Manager

Hollywood Radio City an Ideal Plant
NBC

Gradually Moving
Operations Into

New
By DAVID

Site

for business"

its

fanfare,

"opened

new ultra-modern

RCA - equipped western division
headquarters in Hollywood. Making news by the very absence of
NBC

blazing lights and fanfare,
executives, headed by Don E. Gilman, western division vice-president, were present to open the massive doors of the structure at Sunset Blvd. and Vine St. and the

went

to work.
complete this link in an ultra-modern chain of broadcasting
plants with faith in Hollywood's
future as a center of radio," Mr.
staff

"We

Gilman

"NBC

Hollywood Rasaid.
dio City is doubtless the most beau-

and practical broadcasting
plant in the United States. With
the facilities now at our command,
NBC from its West Coast headquarters is in a position to broaden
the scope of its service tremendously and adequately meet all
likely demands of this rapidly expanding production center for the
next few years. Our western division headquarters are the most
modern that science has produced.
No effort or expense has been
spared to provide a practical working network unit on a major scale."
No Interruption to Business
Move-in has been gradual, starting in early October when the network began using its first completed auditorium-studio on Sunset Blvd. and also started shifting
production units and other departments from the former headquarters on Melrose Ave. to the new
plant. Although it will be some
days before the entire plant is
completed, all departments are
now housed in the new edifice, the
shifts being made without interruption of routine.
The structure, representing an

tiful

ENTER
of

here,

it

being the corner

NBC's new Hollywood Radio

City leading into the three-story

main foyer.

CBS Already Planning
More Room inHollywood
CBS, having already outgrown its
present new West Coast headquarters at Columbia Square, Hollywood, is reported to have bought
adjoining property on El Centro
Ave., between Sunset Blvd. and
Selma St. and is planning construction

additional facilities
include three intimate
studio-theatres, each with seating
capacity of between three and four
hundred persons. Production quarters will also be provided.
Columbia Square building now
contains 7 studios and an auditorium which seats 1050. CBS also
has outside accommodations in
Hollywood. Besides its Radio Play-

which

of

will

house on Vine St. and Columbia
Music Box on Hollywood Blvd., the
network rents one of the KFWB
studios located on the old Warner
Bros, lot on Sunset Blvd. Sponsors
of several shows which now originate in Columbia's outside theatres

St.,

investment of $2,000,000, is officially tagged Hollywood Radio City.
occupies half of a 4 Vz -acre
It
tract and is bound by Sunset Blvd.,

Vine

St.

and Argyle

The

three-story executive
and eight broadcasting

building
studios are

of

modern

At the rounded apex of a triangle, on the northeast corner of
Sunset Blvd. and Vine St. is a
three-story foyer which links the
executive office building and the
four main auditorium-studios. Daylight is admitted to the foyer
through glass brick panels, running 40 feet up to the ceiling. By
night the foyer is suffused with
indirect light. The ceiling is acoustically treated with mica tile. The
public enters the auditorium-studios from Sunset Blvd. Artists and
employes use a private corridor
entrance opening directly to the
netwoi'k's rear parking lot.
Erected by Austin Co., nationally-known builders and contractors, the structure and engineering
design throughout reflect the ultimate scientific development

in

broadcasting facilities at this time,
according to O. B. Hanson, NBC

New York vice-president and chief
engineer, under whose supervision
was designed and built. He
pointed out that the edifice was
planned according to strictly functional requirements to assure highest efficiency for the working per-

emphasis
and com-

fort.

A Dream

Four

built

Three-Story Foyer

it

sonnel, but with equal
on public convenience

classical

large auditoriumas individual units
on a modified motion picture sound
stage plan but actually linked together with glass brick walls, seat
350 each. Two of the stages, largest ever constructed for radio, are
3,000 square feet each.
Stages of the other two large
auditorium-studios are 2,000 square
feet each. Four smaller studios,
which do not include audience accommodations, are also located on
the main floor. Large studios are
similar except in color scheme and
detail of design. Each has its own
lounging rooms and sound-proof
glass panels which permit visitors to see rehearsals from the individual lobbies. Client's room in
each studio, visible to the audience,
overlooks the stage and is directly
over the control room.
design.
studios,

GLICKMAN

WITHOUT premiere or
NBC on Oct. 17 officially

Selma
Ave.

Realized

"Hollywood Radio City is an answer to the radio engineer's dream
of an ideal broadcasting plant,"
he said. "We have always considered the sound stage type of construction an ideal plan, but until
now we have never had an opportunity to depart from the conventional studio design of building the
auditorium in steel buildings and

on separate floors. Spread horizontally in sound stage design with
all studios located on one working
floor, this is the ideal broadcasting
plant. Acoustically, the studios are
as perfect as knowledge of man
can make them."
The edifice was built without a

The steel skeleton of the
was put together with
electric torches. The welded steel
rivet.

structure

construction is ultra-modern and
stronger than rivet binding, according to J. G. Strang, NBC engineer in charge of construction.
He declared that during erection
of the building, through this new
process, practically all noise was
eliminated. Building exterior is
painted a soft blue green, chosen
scientifically to reduce the California sun glare and to blend with
blue of the sky and green of land-

scaped grass, palm trees and
shrubbery. The 300-foot terrace
wall which graces the Sunset Blvd.
side of the building and leads to
the auditorium-studios, is painted
a deeper green, with a floor of red

cement
quarry

and
tile.

steps

of

terracotta

Only exterior decora-

tions are aluminum strips on
rounded corners, huge illuminated
metal NBC and RCA signs and
three colored neon tubes paralleling the terrace on Sunset Blvd.

The flat-domed roofs of the individual studios and office building
are painted with aluminum to deflect heat rays of the sun and
increase air-conditioning efficiency.
Functionalism is stressed
throughout. Walls and ceilings
have been treated to absorb or dis(Continued on Page 58)

are seeking smaller and more intimate quarters for their studio audience programs. CBS erected its
Columbia Square building on Sunset Blvd. between El Centro Ave.
and Gower St., less than a year
ago.

Texas Net Expands
ELLIOTT ROOSEVELT, president
Texas State Network, on Oct.
25 signed contracts for erection of
a second floor on the main building of the headquarters office.
second building will also be added
to house additional studios, control
rooms, music library and additional office space. The second floor of
the main building will be devoted
entirely to office quarters, the main
floor housing only executive offices,
studios and control operations.
of

A
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FROM

the nifty quarters at the left, radio and advertiser executives watch the performance of programs
NBC's Hollywood Radio City. A sound proof glass panel separates observation rooms from auditorium
studios. At right is a portion of Studio D, showing control room below, observation room above. V'd ceiling
surfaces scatter sound. Announcer's panel is at the right. Baby spotlights are mounted in the upper left.
in
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NEW (Paxtiv City OF THE WEST
a

Modern Plant

for a

Broadcasting today is a highly modern
production operation ... it calls for even
more exacting control than most modern
manufacturing processes. Talent of the
best, super-equipment, skillful continuities, split-second timing all contribute to
fine entertainment, and the promotion
of countless products and services for
industry.
No manufacturing business
has greater need for a FUNCTIONAL
plant than does the Radio Industry.

With the opening

of its

new "Radio

City" in Hollywood, NBC looks ahead
with a new broadcasting plant rep.

.

.

resenting the latest in radio and studio
construction progress.

Layout and arrangement to provide
for the efficiency and convenience of its
own working staff have been dovetailed
with accommodations for the public.
The fruits of research and development
and new ideas from every available

Modern

Institution

source, contributed by many different
industries, have been focused upon this
Austin Engineers, with an interesting background of experience on movie sound stage construction, were first called upon to co-operate
with NBC's Engineers, three years ago in the
erection of their old Hollywood Studios, now
outgrown. More recently in the construct on
of their Cleveland Studios, utilizing four floors

interesting project.

—

Notable among them are attractive
appearance, highly functional in character; complete air conditioning; acoustical
treatment and sound isolation; new
standards of lighting, nonvibrating

of a 20-story office building.

glass block, welded structural
the scientific application of color,
outside and inside, to create new effects.

And then Austin was called in again, this
time to co-operate with NBC Engineers in the
design, engineering and construction of the

In the actual erection of the buildings
themselves, consideration for the public
and neighbors was shown. Austin Engineers employed silent construction by
electrically welding all structural steel
and by using electrically driven hoists,
concrete mixers, compressors, etc.

The Coast to Coast service rendered by the
Austin Organization for NBC, is typical of
Austin's ability for handling "long distance"
projects and delivering good value per dollar
invested based upon a long and broad experience. Austin may have ideas that will prove

floors,
steel;

These are

all

"Radio City" of the West.

Consultation can be easily
arranged through the nationwide offices listed
below
without obligation.
helpful for you.

.

.

.

indications of the exhaus-

and applied research which
helped create this modern studio group
tive study

in the

"RADIO CITY"

THE AUSTIN COMPANY

of the West.

ENGINEERS AND BUILDERS
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License Return Clause Forms
Basis of KSFO Lease Denial
FCC Holds Lease Contrary to Communications Act
In Refusing CBS San Francisco Plea
BASING its opinion wholly on the pany. Citing the WMAL proposal,
premise that a station lease carrying a provision for return of the
license to the lessor at the expiration of the lease period is contrary
to the law, the FCC Oct. 20 denied

application
of KSFO,
San
Francisco, for voluntary assignment of its license to CBS under
lease. Commissioner Brown concurred in the result in a separate
opinion in which he disagreed with
the reason for the denial.
In deciding the case, which has
been pending since 1936, the FCC
sustained the recommendation of
Examiner Rosel H. Hyde but on
entirely different grounds. Compensation to be paid KSFO owners
and the question of multiple control of stations were not touched
upon in the decision.
Since KSFO is now the CBS

an

outlet in San Francisco on an affiliation basis, having replaced
in late 1936, it is expected operation on that basis will continue.

KFRC

There is a 20-day period during
which the KSFO owners and CBS
will determine whether they will
petition the FCC for reconsideration or appeal to the courts. This
course, however, is considered unlikely.

Terms of Proposed Lease
The lease transaction was to be
on the basis of $25,000 per year
plus one-seventh of the gross annual income above $175,000. Terms
provided for lease of the station
from the time of the FCC's consent until Jan. 1, 1942, with options for two extensions of five
years each. The station operates on
560 kc. with 1,000 watts. Wesley I.

Dumm

is the principal owner and
Lasky the general manager.
KSFO now has an entirely new
transmitting plant and new stu-

Philip

dios.

The FCC majority brought out
that although the lessor proposed
to assign its license to CBS, it reserved the right to employ counsel
and enter into any action or proceeding involving the license, and
that there were definite provisions
for recapture of the license by the
lessor upon expiration of the lease.
Emphasizing that the license is a
personal privilege and not transferable without the consent of the
Commission, the FCC stated that
to recognize such a right in the
assignor "would be tantamount to
the recognition of an outsider to
the use of a frequency at a future
time." It held further that the provision for recapture constituted an
arrangement "which

is

to the public generally

larly misleading
public."

to

misleading

and particu-

the investing

The lengthy opinion made reference to the arrangement under
which WMAL, Washington, was
leased by the M. A. Leese Radio
Corp. to NBC, which holds the
license. Also brought into chis was
the purchase by the Washington
Star of the stock in the Leese com-
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the Commission said in this opinion
that the assignment of license
from Leese to NBC pursuant to
the lease agreement, "did not, could
not and does not operate as approval of or consent to the terms
of the agreement as such," nor was
it in any wise an acceptance or
recognition of any rights, equities
or pi'iorities of Leese or its assignees so far as the license of
is concerned.

WMAL

Public Interest

The Commission majority stated
that

it

now

finds that lease provi-

"assuring the lessor of renewals of license, and/or assuring
sions

the lessor of the possession of the
station license existing at the termination of the lease, are contrary
to the Communications Act and
not in the public interest." Recalling that the FCC and its predecessor Radio Commission, previous
to this opinion, had granted authority for assignment of licenses
based on leases containing provisions which were now found contrary to the Communications Act,
the Commission added that if any
of these previous actions may be
construed as an approval of lease
provisions, assuring the lessor of
station license renewals or the possession of the license existing at
the termination of the lease "then
to that extent such actions are
hereby overruled."
In his separate opinion, Commissioner Brown said that he concurred with the result reached by
the majority but could not subscribe to the reasons advanced by
them. Under Section 301 of the
Act, upon which the majority
largely relied, he declared that
ownership of equipment is not required. In the KSFO case, he said,
the parties agreed to make application for reassignment of the license to the lessor upon termination of the lease. In one sense, he
said, they have attempted to de-

SOLD THE SHRIEK
WKZO,

Harried by Noise,

Turns

It

to Cash

FOR SEVERAL months while
WKZO, Kalamazoo, Mich., was
open to the summer breezes, the
noon station-break was made to
the background noise of a shrill
whistle.

After a few weeks of annoyance,

WKZO

sold the whistle. Now, at
12 noon the announcer says: "The
Kalamazoo Laundry whistle ..."
and the microphone at the laundry
picks up the deep notes of the noon
whistle.

"Always dependable," says the
announcer, and advises Kalamazoo
housewives to set their clocks by
the Laundry Time and send their
weekly wash to the sponsor. The
Kalamazoo Laundry reports that
its customers are actually checking
their clocks and calling the laundry
for pickup service. WKZO's great(the shrieking
est inconvenience
whistle of the noon break) is now
one of its assets.
termine the right to use the frequency "as between themselves"
but he held this assertion would
have no effect upon the power of
the Commission. Col. Brown contended that the public interest was
the standard which should be applied.

Disagreeing that the reversionary provision in the lease was per
se contrary to public interest, he
added it was difficult to see how
the public would be harmed by the
fact that the proposed assignee
would operate his station with
equipment leased rather than purchased. The sole test, he held, was
whether the granting of the application would serve public interest.
"From the record", Commissioner Brown stated, "I am unable to
find that any benefit whatever
would be derived by the public if
this application is granted. The
public will have the benefit of the
present programs carried by station KSFO and in addition, will

not be denied Columbia Broadcasting System's programs * * *." He
was content to ground his decision
upon the fact that the applicant
"has failed to show sufficient reasons in the public interest to warrant the granting of this application."

Sale of WIS AX to Gardner Cowles Jr.

For $200,000

Is

Approved by the FCC

of WNAX, Yankton, S. D.,
South Dakota Broadcasting
Corp., of which Gardner Cowles
Jr., Iowa publisher and broadcast-

SALE

to the

er, is the principal stockholder, for

$200,000, was approved by the
FCC Oct. 20. Commissioner T. A.
M. Craven dissented.
The Commission's decision had
been awaited with interest because
Des
of the ownership by the
Moines Register & Tribune of three
stations in Iowa and because Mr.
Cowles is executive editor of these
newspapers as well as the directing head of the three Iowa stations.
Moreover, the issue involving
newspaper ownership of stations
also appeared to be involved.
The FCC majority, with Commissioner Case not participating,
brought out that one of the ele-
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Jack Storey Dies
Following Illness
DEATH

consideration of the transfer of control or assignment of
license cases is the purchase price.
Conceivably, it said, "the purchase
price for a station may be so high
that the conclusion is inescapable
that a valuation has been placed
on the station's operating assignment or that burdening of the station in a financial way will result
so that its ability to operate in the
public interest may not be clear
from the record." The FCC majority then concluded that it did
not believe that such was the case
in the
transfer.

WNAX

Newspaper Angle
Opei-ating on the 570 kc. channel
with 1,000 watts night and 5,000
to local sunset, unlimited time,
(Continued on Page 40)

J.

(Jack)

about two years
but his death was
unexpected.
One of the most
popular figures in
the broadcasting

Jack
Storey was in
charge of WTAG,
industry,

of the Worcester

&
from

Telegram

Ga-

iVlr
Storey
the
time it was acquired by the newspapers more than a dozen years
ago. He had spent his entire business life with the newspapers and
for many years was their assistant business manager, a post he
held in addition to his radio du-

zette,

-

ties.

He was preparing to leave on a
long vacation as a result of his
recent illnesses when he was fatally stricken. He had been visiting
his office several hours a day.
Mr. Storey is survived by two
sisters, Miss Florence L. Storey,
of Palm Beach, and Mrs. Richard
Brown, of New Britain, Conn., and
a brother, Frederick C. Storey of
Hollywood. He married Winifred
Butler of Worcester in 1912. She
died in 1920.

Roi-Tan Drive Ready
AMERICAN TOBACCO Co., New
York, is returning to the technique
used successfully in its Cremo
cigar campaign a few years ago
for its new drive for Roi-Tan
cigars which will start on CBS
Nov. 7. The thrice-weekly quarterhour program, starring the bestknown of all blues shouters, Sophie
Tucker, will also feature a slogan
contest, the slogans to be written
on Roi-Tan cigar bands and a
daily award of an automobile for
the best slogan submitted. Details
are being worked out by Lord &
Thomas, New York, agency in
charge of the campaign and the

agency

which

also

directed

the

Cremo campaign. This is the third
American Tobacco program on
CBS. Others are the 45-minute
Saturday night Hit Parade for
Lucky Strike cigarettes and the
Sunday evening half-hour Ben
Bernie show for Half and Half
smoking tobacco.

ments injected into the Commission's

claimed John

Storey, 50, veteran managing director of WTAG, Worcester, and
a onetime vice-president of the
NAB, following a heart attack Oct.
16. He had been in poor health

Magazine Placing

POULTRY TRIBUNE,

Mt. MorOct. 31
started a test campaign using
thrice-weeklv 15-minute discs on

ris,

111.

(magazine),

on

KSL and KWTO; daily five-minute
announcements on KGLO KFEQ
and daily spot announcements on WELI KMPC KMMJ
WHJB WNEX WQDM KFNF. The
series will be expanded in the near
future, according to Roy E. Dodge,

WMMN

radio director of Albert Kircher
Co., Chicago, agency in charge.

THE

deal for the purchase of 75%
Lakeland, Fla.,
interest in
for $14,000, has been called off with
options
held by Dathe expiration of
vid E. Smiley and Ralph Nicholson,
owners of the Tampa Times and

WLAK,

WDAE.

BROADCASTING

•

Broadcast Advertising

WABCis
the

and
in

best

known

best liked station

New York...
»

the world s largest

market*
For proof and information of

established programs

available for local sponsorship, write or call

48s Madison Ave.,

WABC

is

KEY STATION

of the

WABC,

New York, or any Radio Sales office

COLUMBIA BROADCASTING SYSTEM-WORLD'S LARGEST NETWORK

Liquor Advertising
On Air Opposed

Signoff Benediction

York (Speas Apple wine), on

WGAR,

Cleveland, now signs
off with a prayer. Each night
at the conclusion of WGAR's
broadcasting activity, the
voice of a Cleveland clergy-

Federal Chief Advocates Law;
Durstine Gives His Views
USE OF RADIO as a medium for
advertising liquor and beer was de-

man is heard in a one-minute
prayer. This idea is the development of a conference
with the religious leaders of
Cleveland and John F. Patt,

fended as a matter of individual
policy subject to public standards
of good taste and
service before a
National ConferLiquor
ence on
Advertising held
in Washington
Oct. 25. Speaking
during a forum

on
t

i

radio
s

i

n

g,

WGAR

manager. Each week,
seven clergy of the ProtesCatholic and Jewish
meet in the studios of
WGAR where each records
his short prayer. The retant,

faiths

corded benedictions are
played at signoff nightly the
following week, with organ
background. The announcer
identifies the speaker each

adver-

Roy

S.

Durstine, president of BBDO,
Mr. Durstine
and Neville Miller, president of the
NAB, told distillers' and brewers'
representatives at the meeting that
the radio industry recognized the
"serious social problem" involved
in liquor advertising, and that it
could be relied upon to deal with
the situation without necessity of

any

night.

Chapel chimes offering
"Abide With Me" as a background while announcer reads
a biblical excerpt comprise
the

new

W S Y R,

nightly sign-off for
Syracuse. Regular

identification follows.

FAA

Refers to Beer Advertising
Mr. Durstine, citing the "tacit
exercised over program
material by the FCC, declared that
it is the "policy of stations to lean
over backwards to comply with
public taste". He pointed to the
favorable audience reception of beer
advertising on the radio and called
for "less confusion, not more regucontrol"

lation".

NAB

President Miller 3aid that
broadcasters recognize the "serious
social problem" and have voluntarily refused "highly remunerative"

distilled

spirits

advertising.

Malt and wine advertising is accepted, he added, so long as it
complies with regulations, good
taste, and public interest. In general,
broadcasters "have at all
times extended the fullest measure
of cooperation," he said.
Wesley Sturges, executive director of the Distilled Spirits Institute, said that although the Institute still holds to its practice of

not using radio,

it

does not favor

any

definite restriction against radio advertising of liquors. There is

a need for defining advertising, he
emphasized, and radio programs
not designed to promote sales, specific brands or labels could help the
industry as a whole.
G. Selmer Fougner, New York
Sun columnist, declared that radio
could fill the need for "a courageous stand to come out and show
the dangers of excess in the use of
liquors", a phase of educational advertising which he said the industry was completely skipping.
"Through self-regulation," Mr.
Miller said, "the radio industry has
already demonstrated its concern
interest and its
ability to meet a social problem in
denying its facilities to the promotion of the consumption of intoxi-

for

the

public

cating spirits, and in the careful
supervision of advertising copy of
brewers and wine producers.
"However, the broadcasters are
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Oct.

began a new musical program,
Moonbeams, on WOR, Newark,
21,

Fridays, 9:30-10 p. m., a program
of ballads. The sponsor originally
had signed the Westminster Choir
of Princeton, N. J., for the program, but objection arose from
Presbyterian ministers to the use
of the choir on a wine manufacturer's program. George Shackley,

former director for WOR and now
head of his own publishing concern, directs the program with
Jerry Lawrence giving the commercials. De Biasi Adv. Agency,
New York, is agency.

Griffin Contracts

of

International

Sales,
Hearst represen-

Be Manager
KOMA, Oklahoma

Gillespie to

SALE

of

City,

by Hearst Radio Inc. to J. T. Griffin, owner of KTUL and prominent

signed
Nov.

1.

effective

Mr. Rog-

WBAL,
Mr. Rogers
Hearst Radio

comptroller. He did not disclose his
future plans.
As Western manager of IRS,
Mr. Rogers headquartered in Chicago and organized the office for
Hearst Radio.
Loren Watson, manager of IRS,

headquartering in New York, plans
to take over the Chicago office
temporarily upon Mr. Rogers' departure. Under the reorganization,
the Chicago office will be subject
to jurisdiction of New York headquarters and will not operate independently as heretofore.
Mr.
Watson plans to divide his time between the two cities. It is understood there will be no direct successor to Mr. Rogers, for the present in any event. Mr. Watson asserted that there are no plans for
additions to the Chicago staff.

opposed to any proposed legislative
action or regulation which would
prohibit the advertising of any
alcoholic beverage through radio.
We are opposed because such action would set up a dangerous and
unnecessary precedent of advertising censorship; because it would
be discriminatory against radio
and in favor of other media of advertising; and because we believe,
due to changing conditions, the desired result can be best achieved
through self-regulation and cooperation, rather than through legislation and regulation."
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and of an entirely new

the "Mercury V-8", will be heralded in early November by a burst
to national advertising in all media.

The formal announcement will
made Nov. 4. Spot radio
was scheduled on approximately
160 stations beginning Nov. 2 and
continuing through the weekend in
some instances. The agencies placing the time were N. W. Ayer &
be

Son and McCann-Erickson. Ford
Motor Co. will continue, as its
chain program, the Sunday Evening Hour on CBS.
Aside from the Ford-Mercury
announcement, no other promo-

WCAE,

Pittsburgh, and

Baltimore, remaining two
are not on the

Hearst stations,
market.

Manage Both
was announced that Mr.

Gillespie to
It

Meanwhile, the general automohas brightened considerably during the past month, lending hope in some agencies that curtailed budgets, which have affected
radio and all other mediums, will
shortly be augmented. Little of a
definite nature has developed along
this line, however. Most of the
manufacturers are waiting to
gauge the amount of public interest following announcement buying
before they gear their plans in a
substantial way.

and

properties.

ers said his decision to leave IRS
developed follow-

ing conversations
with E. N. Stoer,

W.

C. Gillespie, vice-presimanager of
general
KTUL; Elliott Roosevelt, president
of Hearst Radio, and E. M. Stoer,
Hearst comptroller in New York.
The transaction follows a halfsociate,

dozen others negotiated by Hearst
Radio during the last eight months.
Conversations also are going forward, it is understood, looking toward sale of WISN, Milwaukee,
and KYA, San Francisco, Hearst

tation subsidiary,
announced Oct.
21 that he has re-

lines

tive picture

dent

Radio

Ford

automobile by the Ford Motor Co.,

Sold by Hearst for $315,000;

NAYLOR ROGERS,

former general manager and part owner of
KNX, Los Angeles, and since the
first of the year Western manager

IN FORD CAMPAIGN
ANNOUNCEMENT cf the 1939

To Acquire KOMA

IRS Post in Chicago

Naylor Rogers Resigns

160 STATIONS USED

tional plans beside those detailed
in previous issues of Broadcasting
include the use of radio.

Oklahoma wholesale grocer, for
$315,000, subject to FCC approval,
was announced Oct. 20.
negotiation for several
In
months, the transaction was consummated by Mr. Griffin, his as-

restrictive legislation.
S. Alexander, administrator

W.

of the Federal Alcohol Administration, opened the discussion on radio advertising by declaring that
listeners object to liquor advertising by radio because of alcohol's
"forceful intrusion into the intimacy of the home". He recommended that Congress and the
act to prohibit such advertising.

Wine Firm on WOR
GAMBARELLI & DAVITTO, New

Gil-

serve as vice-president
and general manager of both stations but
will operate separately from KTUL. Both stations
are CBS outlets.

On Air Despite Strike
DESPITE continuation of the San
Francisco department store strike,
of the 35 affected stores have
resumed their advertising both on
radio and in newspapers. The stores
had ceased all advertising in every
medium at the beginning of the

many

strike of the store workers and San
Francisco radio stations suffered a
sudden slash in business. All of
these stores are operating on an
open shop basis and since the beginning of the strike, sales have
dropped only about 5%, it was declared.

lespie will

Lorillard's

KOMA

Because

FCC

approval

is

re-

quired, it was pointed out that several months necessarily will elapse
before an actual change in management occurs and before the new
operowners take charge.
ates full time on 1480 kc. with
5,000 watts.
The new owners, it was stated,
plan to relocate
and install
new equipment costing approxi-

KOMA

KOMA

mately $75,000 upon

FCC

approval

of the transaction.
Stations in the Hearst group already under contract for sale but

awaiting FCC approval are KEHE,
Los Angeles; KTSA, San Antonio;

WINS, New York; KNOW, Austin,

and

WACO,

Waco, aside from

KOMA.
Barrett Quits

KOMA

announced that Neal
Barrett, vice-president of Hearst
Radio in charge of Southwestern
operations, had resigned as genIt

was

also

manager

KOMA

of
to give his
full time to the Texas State Network, of which he is executive
vice-president.
Mr. Roosevelt is
president of Texas State. Waymond
Ramsey, program director of
eral

KOMA, was named

general man-

ager, succeeding Mr. Barrett.

P.

LORILLARD

Change
Co.,

New York

(Old Gold cigarettes) sponsoring
the twice-weekly quarter-hour Hollywood Screenscoops with George
McCall, commentator, on 54 CBS
network stations for the past year,
will discontinue the series following the Nov. 10 broadcast. Firm
on Nov. 20 starts sponsoring Robert Benchley in a variety show on
60 CBS network stations, Sundays,
10-10:30 p. m. (EST), the series
to emanate from New York. Agency is Lennen & Mitchell, New York.

Wrigley-RKO Deal
WILLIAM WRIGLEY Jr.

Co.,

Chicago, will soon start a variety
show featuring talent from RKO
movie studios on 75 CBS stations,
according to reliable sources. A
Friday night network program,
the series may replace the Laugh
Liner show which is continuing for
the present.

Elgin Making

Up

List

ELGIN NATIONAL WATCH

Co.,

Chicago, on Nov. 21 will start a
spot campaign on about 12 stations.
Only station signed as Broadcasting went to press was WDAF,
Kansas City, using 36 weekly recorded chain break announcements.
J. Walter Thompson Co., Chicago,
has the account.
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WKY SW/s/Hiis

Oklahoma

in
WKY

is

the solution to the "eternal triangle" of distribution in
State Wholesale Business Controlled

Oklahoma.
salers,

WKY

dealers

sells

all

three sides

and consumers

.

.

.

.

.

.

reaches

and influences Oklahoma whole-

moves merchandise

off

shelves

into

homes.

by Oklahoma City Jobbers

•

No
ital

vague, unproved statistic

is

WKY's power

to step

up

sales in

Oklahoma, but a

vital force

ple,

of

Oklahoma

City

Oklahoma.

handle

65%

of

cash

drawer.

Give your jobbers and

drug business; and
brokerage

dealers the benefit of this

power

.

.

.

add

WKY

your selling plan and multiply

to

sales

88%

business.

with retailers

the

85%

machinery business;

that can be measured in dollars and cents at the

the wholesale cap-

is

City jobbers, for examstate

wholesale

of the wholesale

of the state's food

With

these

jobbers,

and with consumers,

WKY

ranks as Oklahoma's First Station.

in

Oklahoma.

WKY

sells

more because

it sells all

WKY

three!

OKLAHOMA CITY
REPRESENTATIVE — THE KATZ AGENCY,

Owned

And

Operated

By

The

Oklahoma

INC.

Publishing

Company

CONNECTICUT GOP
TRIES RADIO PLAN
CONNECTICUT

WTIC WDRC WTHT WNBC
WELI WATR WBRY WICC
WNLC.

by

The Recovery Reporter, interviewing State residents in all walks
of life, was carried twice-weekly
on the nine stations. The interviews were transcribed and augmented with appropriate musical
settings and sound effects. Twenty-

word spot announcements were

also used on all the stations from
four to six times daily. In a series
of twice-weekly musical features,
tracing the changes
in
music
through the years, politics was tied
in by showing the changes in public opinion in the same manner.

Purely political thought was emphasized in weekly round table discussions by major candidates, and
not until about three weeks after
the lighter programs had been
started did the regular run of political talks

begin.

U. P. in Canada
BRITISH United Press will open
a

leased

wire circuit

Canada

in

Nov. 1, working in cooperation
with United Press. An agreement
has been reached with the Provincial
Telephone System of
Manitoba, Saskatchewan and Alberta which provides for teletype

delivery of news to radio
stations. The British U. P. is opening an office in Winnipeg to control the wire, under management
of E. E. Dowell, formerly of the
Vancouver and Pacific Coast bureaus. Stations served by the Winnipeg bureau include CKX, Brandon, Man.; CHAB, Moose Jaw,
Sask.; CKCK, R e g i n a,
Sask.;
CJOC, Lethbridge, Alta.; CKCN,
Calgary, Alta.;
Edmonton,
Alta., and CFQC, Saskatoon, Sask.;

CFRN

CKY,

Winnipeg;

CJAT,

* No.

5—Net Income

INAUGURATION
dianapolis,

of Various Classes of

Stations
University of Pennsylvania

How profitable
classes of stations

various

are
?

under 1,000,000 and over 50,000 population are the most profitable. This may be due to stations
of this class being particularly well
adapted to serving communities of
cities

Information on

this point has been made available
for the first time on the basis of
data compiled and released recently by the Federal Communications

this type.
3. Local stations located in cities
over 250,000, where they tend to
correspond to neighborhood local
newspapers, and those situated in
towns between 25,000 and 100,000
population, are the most profitable

Commission.

may

be

calculated
on a number of bases, including
the ratio of net income to net sales,
to capitalization or to total investment. Since capitalization figures
and total investment, including
working capital which of necessity
tends to be high in radio, are not
available, analysis has been made
of the ratio of net income to net
sales. Significant facts revealed by
this analysis are as follows:
1. The importance of network affiliation to regional and local stations is strikingly illustrated. The
ratio of net income to sales for
network affiliated unlimited regionals is 24.5% as compared to 6.7%
for non-network stations of the
same class. The corresponding percentages for part-time regionals
are 20.4% to 7.0%; for unlimited
time locals 10.1% to 6.6%, and for
Profitability

part-time and daytime locals 9.6%
to 5.5%. It is extremely important
to remember, however, that regional and local stations affiliated with
networks are for the most part located in the more important markets. This fact, probably even more
than network affiliation, affects

their profitability.
2. Regional stations

The

this

located

in

writer,

radio's

first

economist, is former director of research of the
and the author of
several volumes dealing with broadcast economics.

NAB

class.

The

Mr. McLaughlin has announced
one of the principal policies of the
station as that of developing talent and of "giving beginners a
chance". The first program will
feature that policy, he said. Mr.
McLaughlin formerly was sales

latter include
all local sta-

Small-Town Regionals

manager

WHK

of

DEVELOPMENTS
brought to
United States

be

in

any class which are
secondary markets

lo-

in-

creases, the percentage of the total
profits from broadcasting which
this class of station gets decreases,

as compared to the proportion of
net sales for which it accounts.
9. There has been little or
no
change in the proportion of total
revenues which have been accounted for by clear-channel regional

and

the

general

tional

NBC
in

broadcasts

listeners in the
frequent internafrom the scene by

Edward Tomlinson, NBC's commentator on Latin America, who is doing
a series of preliminary
casts on the Blue.

Sunday broad-

Proportion of 1937 Total Net
Sales and Income Going to Different Classes of Stations:

upon station profitability is illustrated in an interesting way in
of

at

Pan-American Congress, to be held
Lima, Peru, starting Dee. 9, will

in

are generally unprofitable.
7. The ratio of net income to net
sales for national networks (without key stations) is 11.9% and
6.1% for regional networks.
8. The influence of the market

tions

WCLE,

and

Cleveland.

Unlimited regional stations in
towns between 10,000 and 25,000
population are unexpectedly profitable. Their ratio of net income to
net sales is 13.5%.
stations
5. Part-time
regional
situated in towns under 10,000 population have a ratio of net income
to sales of 9.5%, somewhat more
than might be expected.
6. Day and limited time stations
4.

Table X. As the proportion of sta-

In-

for Oct.

RCA.

tions.

cated

*Fifth of a series of analyses of
broadcast operating statistics for 1937,
based on data compiled by the FCC
for that year and showing trends since
the 1935 survey of the Department of

Commerce.

of

nearly one-third of

WIBC,

of

was scheduled

30 with the state's highest officials
scheduled to participate, according
to C. A. McLaughlin, general manager.
Official dedication was to occur
at noon, with Gov. Townsend, Mayor Walter Boettecher of Indianapolis, and school and religious dignitaries officiating, followed by a
three-hour program of new talent.
The station, operating with 1,000
watts daytime on 1050 kc, is owned
by Glenn Van Auken, Indianapolis
attorney. Studios and offices are located in the Indianapolis Athletic
Club.
Equipment throughout is

By DR. HERMAN S. HETTINGER, Ph.D.
Wharton School of Finance and Commerce

Net

Net
Sales
All Stations
Clear Channel
unlimited
50 kw.
50 kw.
part-time
5-25 kw. unlimited
5-25 kw. part-time
Regional
High-power regional
Other unlimited
Limited and daytime
Part-time
Local
Unlimited

local stations since 1935.

Daytime
Part-time

i Income

100.0%
36.4%
29.7%
2.2%
2.8%
1.7%
51.8%
2.2%
40.8%
4.7%
4.1%
11.8%
9.5%

56.7%
48.6%
3.0%
4.5%
.6%
40.1%
1.9%
35.8%
2.~4%

3.2%
3.0%

.7%

2

1.6%

.2%

After deduction of Federal Taxes.
Loss as a group.

1

2

RATIO OF NET INCOME TO NET SALES

Imperial on CBC
IMPERIAL TOBACCO, Montreal,
has purchased the Light Up &

For Various Classes of
CLEAR CHANNEL

Listen Club transcribed series for
presentation on 39 CBC stations.

NBC Trancomposed of 75

NBC

talent. Whitehall
Broadcasting, Montreal, placed the
account. The program may be
available later on to sponsors in
the United States under the title

New Quaker
OATS

30.8%

25.9%

31.5%

7.3%

15.9%

16.7%

—2.2%

10.8%

5.9%

with
national networks
30.8%
Affiliated with regional
networks only

25.9%

31.5%

7.3%

15.9%

24.5%

-1.1%

20.4%

10.1%

9.6%

-18.8%

6.7%

—0.4%
—3.4%

14.5%
7.0%

5.9%
6.6%

0.8%
5.5%

7.3%
26.3%

—6.9%
—3.1%

14.2%
4.9%

10.1%
9.4%

16.4%

3.7%

14.0%

2.9%

11.2%
3.0%
-1.0%
-12.9%
-8.2%
9.5%

11.6%
11.6%
3.0%
0.8%

Test

Co.,

Not

Chicago

(cereal), on Oct. 25 started a
thrice - weekly quarter - hour show
called Ozarkana Corners featuring

KWTO
WWVA.

Geo. E. Wilson on
and a
half-hour Saturday morning participation on
Spot used to
its NBC-Red network
show may be expanded. Ruthrauff
& Ryan, Chicago, is agency in

supplement

charge.

November

I,

affiliated

Metropolitan disor towns

tricts

6.4%

Part-time

Unl.

1,000,000 and over
250,000-1,000,000

33.2%
28.2%

29.2%
26.7%

15.3%

100,000-250,000

20.9%

18.4%

17.3%

21.2%
7.3%
13.5%

50,000-100,000
25,000-50,000
10,000-25,000
Under 10,000

1

•

—2.0%

Affiliated

of Listeners' Club.
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LOCAL

REGIONAL

HIGH
POWER
REGIONAL

5-25 kw.

shows featuring 13

quarter-hour

QUAKER

Stations'

made by

series,

scription Service, is

groups of

50 kw. and
over

After deduction of Federal taxes.
One part-time station is included

1938

—5.1%
among

the

sixteen

11-1%

9.0%
-3.1%
1.1%

2.9%

—2.2%
—10.3%

9.4%
3.4%
6.0%

unlimited time stations in this group.

BROADCASTING

•

1

100.0%.

Trail,

B. C.

The

INAUGURAL OF WIBC

This Broadcasting Business

Republicans

struck a new note in political techniques when the party's State central committee accepted a fivepoint plan of radio coverage which
only incidentally included the regular run of political talks. The radio
program, evolved by Paul L. Cornell, retired head of Geyer, Cornell
& Newell, and public relations director for the Republican Party of
Connecticut, and David H. Halpern, radio director, was carried

five

DIGNITARIES JOIN

Broadcast Advertising

Television Opens

Up

RCA-NBC

(Continued from Page 15)

York and Philadelphia.

It

Television Executives

Patent to Zworykin
DECISION that a patent for

Make Ready

ex-

is

tremely costly and probably will
not be extended until there are
plenty of local visual stations.
New York is about two years behind London in introducing television publicly, but the American
researchers
and manufacturers
have been following the London
public visual broadcasts intently in
order to gain ideas from British
experience. There, though the service is part of the British Broadcasting Corp. and governmentally
subsidized, the public has not reacted with any too great enthusiasm for the best estimates are
that not more than 10,000 receiving sets have been marketed since
the BBC began its twice daily
schedule of one-hour visual broadcasts from Alexandra Palace.
The British system is practically
the same as the American standard, RCA having been interchanging patents and ideas with the
British almost from the beginning
of experimentation there.

Receiving Sets a Problem

The design

of receiving sets is
a big question mark. RCA officials say they do not yet know
exactly what kind of sets will be
marketed and what their price
range will be. For the last three or
four years experimental sets have
been installed in the homes of RCA
and NBC executives and engineers
to enable them to follow the Empire State and Camden transmissions. As further knowledge was
gained, these sets were simplified
in design so that today the RCA
engineers are confident they can
produce various sizes of receivers
that can be operated simply by any
person. The test sets have included
as many as 32 tubes in addition to
the cathode ray tube on which the
pictures are framed.
The cathode ray tubes have been
tested in various sizes, including
6, 9, 12 and 15 inches in diameter.
Pictures have been framed according to the size of the tube. It is
deemed likely that RCA and its licensee manufacturers will produce
sets with each of these size tubes,
still

framing images from 3x4 to 10x12
inches. The price range probably
will start at about $150 and run
up to more than $1,000 for so-called
"luxury models."
There is also a plan afoot to
build television attachments to ordinary sound receivers, the attachments to receive the images while
the sound receivers carry the synchronized voices and music. This
may bring costs down somewhat.
Eventually, there is no doubt that
receiving sets will be combinations
of sight and sound reproducers,
with facsimile reproduction included in the same model.
Not all radio manufacturers are
enthusiastic about the introduction
of television, some fearing it will
retard the market for ordinary
sound receivers. It was learned that
considerable dissension was voiced
meeting by some set
at the
makers but the majority agreed
with Mr. Sarnoff that the time had
come to test out public demand for
television. Markets for receivers

handed down by Judge John P.
Nields in the U. S. District Court
in Wilmington, Del., Oct. 10. Suit
was filed by Westinghouse Electric
& Mfg. Co., employer of Zworykin

•

when

in 1923

his original patent

was made, against

application

RCA, Zworykin's present emMr. Engstrom

Mr. Beal

Mr. Zworykin

Mr. Sarnoff

ployer, which owns the patent application of Round for a similar

invention that had previously been
awarded priority by the U. S. Commissioner of Patents. RCA did not
offer any defense, since the records
clearly show Zworykin's priority

and since

RCA

is

a licensee under

the Westinghouse application and
can operate under the patent when
it is issued to Zworykin.

Mr. Hanson

Mr. Farrier

Mr. Baker

Mr. Bonfig

the production and research facilities of RCA and NBC
for the public debut of television during the New York World Fair are
David Sarnoff, RCA president; Dr. R. R. Beal, RCA director of research;
Dr. Vladimir K. Zworykin, RCA inventor and director of electronic
research; E. W. Engstrom, director of RCA's general research laboratories; H. C. Bonfig, RCA commercial vice-president; O. B. Hanson, NBC
chief engineer; C. W. Farrier, NBC coordinator of television; I. R.
Baker, who holds the post of RCA chief of transmitter sales.

PREPARING

Experimental

Television Stations Authorized in U. S.
Call
Letters

Licensee and Location

Frequency Bands
in

Kc.

Power
Visual

in

Columbia Broadcasting System 1
New York City

W2XAK

50
42,000-56,000
60,000-86,000 (CP) 750

750

Don Lee Broadcasting System 2

W6XAO

42,000-56,000
60,000-86,000

1,000

150

46,000-56,000

50

50

W3XPF

42,000-56,000
60,000-86,000

250

1,000

W9XAL

42,000-56,000
60,000-86,000

300

150

W1XG

42,000-56,000
60,000-86,000

500

Los Angeles
Allen B.

Upper

NEW

DuMont

Laboratories
Montclair, N. J.

Farnsworth Television

Inc. of Pa.

(CP)

Philadelphia
First National Television Inc. 3
Kansas City

General Television Corp.
Boston

2,000-2,100

125

125

42,000-56,000
60.000-86,000

12,000

15,000

W2XBT

92,000
175,000-180,000

400

100

Philco Radio & Television Corp.
Philadelphia

W3XE

42,000-56,000
60,000-86,000

10,000

10,000

Philco Radio & Television Corp.
Philadelphia

W3XP

204,000-210,000

15,000

New York

City

Purdue University 8
West Lafayette, Ind.
W9XG
Radio Pictures Inc. 7
W2XDR
Long Island City, N. Y.
RCA Manufacturing Co. (portable)
W3XAD
Camden, N. J.
RCA Manufacturing Co.
W3XEP
Camden, N. J.
RCA Manufacturing Co. (portable-mobile) WIOXX
Camden, N. J.
University of Iowa 8
W9XK
Iowa City, la.
8
University of Iowa
W9XUI
Iowa City, la.
Zenith Radio Corp.
W9XZV (CP)
Chicago

CP — Construction
1
=
4

Licensee
Licensee
Licensee
Licensee

of
of
of
of

permit as of Nov.

WABC. New York
KHJ. Los

City.

Angeles.

KXBY, Kansas City.
KSAC, Manhattan, Kan.

1,
5
6
7
*

Broadcast Advertising

Laborato-

broadcasting station to
operate with 50 watts on the 46,000-56,000 kc. band. In order not
to interfere with other stations in
the band, the decision stipulates
operating hours between 12 midnight and 9 a. m. The DuMont
Laboratories, headed by the former
chief engineer of the old DeForest
Radio Co., is engaged largely in
the manufacture of cathode ray
tubes and associated equipment.
television

Test Video

FOR

Makeup

experimental purposes and to

makeup

for televised
& Co., Hollywood, cosmeticians, in cooperation with Farnsworth Corp., San
Francisco, will install a television
receiving set in its beauty studios,

programs,

Max

Factor

in Hollywood. Experiments with
Farnsworth television apparatus
have proved satisfactory, it was

powder on cheeks, red under eyes
and around nostrils, with red-blue
lips.

Course in Television

2,000-2,100

1,500

42,000-56,000
60,000-86,000

1,000

500

124,000-130,000

500

500

42,000-56,000
60,000-86,000

30,000

30,000

42.000-56.000
60,000-86,000

50

50

2,000-2,100

100

42,000-56,000
60,000-86,000

100

42,000-56,000
60,000-86,000

1,000

1,000

A SIX-LECTURE

course presenting the basic principles of television
and facsimile, starting Oct. 16, is
presented weekly by the communications group of the American Institute
of
Electrical
Engineers,
New York. Leaders in this field invited as speakers are: Dr. H. E.
Ives of the Bell Laboratories, A.
V. Bedford and C. J. Young of
RCA Manufacturing Co., A. F.
Murray of the Philco Radio & Television Corp., R. E. Shelby of NBC,
and J. C. Wilson and H. M. Lewis
of the Hazeltine Service Corp.

Listened to Series

RECENT

1938.

WEAF

and WJZ, New York City.
Licensee of
Licensee of WBAA, W. Lafayette, Ind.
Affiliated with WQXR. New York City.
Licensee of WSUI, Iowa City, la.

naturally will be restricted to communities where transmitters are
operating. How many transmitters
will be licensed, and where, remains

DuMONT

Upper Montclair, N. J., on
Oct. 18 was authorized by the FCC
to construct a new experimental
ries,

pointed out, but refinements in the

W2XBS

National Broadcasting Co. B (portable)
New York City & Camden, N. J.

Gets Television

makeup continue. By present standards, makeup base will be soft blue

W9XAK

National Broadcasting Co. 5

B.

perfect facial

Kansas State College of Agriculture

& Applied Science 4
Manhattan. Kan.

DuMont
ALLEN

Watts
Aural

RMA

BROADCASTING

a

cathode ray scanning tube for use
in television should be awarded to
Vladimir K. Zworykin and that the
Patent Office erred in assigning
the patent to Henry J. Rounds was

for the FCC to decide on the basis
of demands for them from broadcasters who regard television as
their natural heritage.

world's

series

broad-

casts were heard by an average
of 33% of the country's set-owners,

according to the Cooperative Analysis of Broadcasting. Thursday's
audience was smallest, with 30%;

Wednesday (opening game) had
32%; Saturday, 33%, and Sunday,
38%. Average audience in 1937
was only one-quarter of all set
owners.

November

1,

1938

•
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These

stations

good care

of

have one

common purposes

your audience and your

rev^e

appreciate the fact that the station which
serves them.

many good
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MRP
IN DO
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San Antonio

NBC
NBC
NBC
NBC
NBC

KOMO

Seattle

KJR

Seattle

KHQ
KGA

Spokane

PRC.

Spokane

WMAS

Springfield

CBS

KVOO

Tulsa

NBC

KFH

Wichita

CBS

care of you. • Advertisers today

serves the public

nocK
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IN
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DO
MRP
MRP
MRP
IN DO

i
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Also

THE YANKEE NETWORK
THE COLONIAL NETWORK
TEXAS QUALITY NETWORK
Represented throughout the United States by

sve kt

the public

comes

first.

And

that

is

one

of the

EDWARD PETRY

&

CO.

INCORPORATED

etlb

stations

first

in their spot broadcasting plans.

NEW YORK
LOS ANGELES

•

CHICAGO
•
DETROIT
•
SAN FRANCISCO

J. Leslie

Fox

Is

WABC News Sold
GENERAL MOTORS Corp.,

Named

Vice-President of Stodel

troit (Chevrolet), on Oct. 17, started a two-week series of news
broadcasts on WABC, New York,
Mon.-Sat., 6-6:05 p. m., to announce the new 1939 models. Beginning Oct. 31, California Animal
Products, San Francisco
(Calo
Dog Food), takes over the series

LESLIE FOX,

recently
West Coast
International Radio Sales Inc., has joined
Stodel Adv. Co., Los Aneeles, as
vice-president in
J.

until
manager of

charge

of

sales.

He became West
Coast

WSM

De-

manager

WABC,

on

the Hearst
representation organization last
April but left it
of

Mondays, Wednesdays,

tional Advisory
dio for the New

the same time.

Sherwood Using 8

SHERWOOD

BROS.

Inc.,

Balti-

to

Nash to Use 94
NASH-K ELVINATOR Corp.,
Kenosha, Wis., from Nov. 2

WMFD,

through Nov. 11, will start using
13 daytime and 13 nighttime spot
announcements on 94 stations
throughout the country to promote

more, marketing in the Maryland
territory, is using eight stations

promote its Betholine, Richfield
and oil burner sales. Stations are
WCAO, WFBR and WBAL, Baltimore, WJSV, WRC, Washington;
Frederick;

WSAL,

berland;

Agency

Committee on RaYork World's Fair.

—

WSM

ago.

Mr. Fox start-

Nashville,

hated to cut into the fourhour Grand Ole Opry schedule Oct. 22 to carry the L.
S. U.-Vanderbilt game at Baton Rouge, it bought three
hours on WSIX, Nashville,
sent Jack Harris to the L.
S. U. gridiron, and broadcast
both features the Opry on
in its accustomed spot,
and the night game, for
which it has exclusive broadcast privileges, on WSIX at

Fridays, at the same time.
Campbell- Ewald Co., New York, is
in charge of the Chevrolet account,
and Emil Brisacher & Staff, San
Francisco, of the Calo account.

Mr. Fox
ed in radio in
1925 as general manager of KFH,
Wichita. Later he was sales manager of WSM, Nashville, and vicepresident in charge of sales at
WMCA, New York. Other connections included sales executive acwith WGAR, Cleveland;
tivities
WLS, Chicago, and KMBC, Kansas
City. He is a member of the Na-

WSIX

BECAUSE WSM,

and

about two months

on

is

Van

WTBO, Cum-

Salisbury, Md.
Sant, Dugdale &

Co., Baltimore.

the 1939 models. Geyer-Cornell &
Newell, New York, is the agency in
charge.

Campbell Soup Sponsors
Program for Employes
CAMPBELL SOUP

Co.,

Camden,

on Oct. 24 started its fourth radio
program, a local variety show, on

WCAM,

Camden, headlining talent
from employes of the company. Although the firm is buying
the weekly half-hour on WCAM,
no commercial is used and the proselected

gram

is produced "for fun".
Talent is picked by a series of
competitive auditions held after
working hours. Even the announcer and master of ceremonies are
amateurs. For the first show there
were 110 applicants. The act receiving the most fan mail is featured on the next week's program.

The Campbell Soup Dance Band
appears on every program. Other
Camden manufacturers are showing interest in the program. The

was developed, sold, and is
being directed by Dick Hooper, of
idea

WCAM.
Blackett - Sample - Hummert

Assembles Collection of
Station Promotion Pieces

A

SIZEABLE stack of newspaper
clippings, posters, display cards and
photographs of window displays,
billboards and other forms of promotion used by various radio stations to attract attention to their
programs has piled up in the office of Robert McNeil, radio executive of Blackett - Sample - Hummert, New York, in response to his
recent letter asking stations for
this sort of material.
To discover which stations "do
the best job in servicing their potential audience with information
and interesting facts regarding the
station's programs," the agency is
asking stations to submit their pro-

WHO

COULD NOT BE SERVED
BECAUSE AVAILABLE TIME HAD BEEN SOLD

TO ADVERTISERS
KSD

offers its apologies to those advertisers who have been disappointed
The time sales record of a
because time they desired had been sold.
5-minute available time periods on
typical week, ending Oct. 10, of
1

KSD

follows:

WEEK DAYS
MONDAY THROUGH FRIDAY
8:00 a. m.
12:00 noon
6:00 p. m.

(PERCENTAGE TIME SOLD)
12:00 noon
to
6:00 p. m
to 10:00 p.m.

74
100

to

%

97.5%

SUNDAY
(PERCENTAGE TIME SOLD)

12:30
6:00

to
to

6:00 p.m.
9:15 p.m.

~ ~ ~jrj~_nn~

——

^

ioo%

ADVERTISERS ON THE WAITING LIST WILL BE GIVEN PREFERENCE AS TIME
BECOMES AVAILABLE.

motion on one network program
each month, with Blackett-SampleHummert agreeing to run trade
paper advertising publicizing the
winner as "the leading station in
public relations on such and such a
network."

"The basis for deciding the

outstation will be a total
newspaper linage (picture cuts to
count double) in recognized ABC
papers. To give these stations
which have difficulty in getting cooperation from newspapers a fair
chance, they shall be credited with
a 300-linage credit for each type
of the following relations they use:
Billboards, carcards, movie trailers, store windows. If a station
uses other specialized promotion
they should advise of same as this
will be taken into consideration in
case of tie.

standing

The letter has already produced
evidence of much program promoof
tion on the part of stations
which the agency had not previously known, it was said, with several
cases of outstanding merchandising of programs coming from stawithout newspaper tieups.
Material will be used by the agency as one factor in determining the
placement of spot business.
tions

Paint Firm to Place
B.
(paint)

The Distinguished Broadcasting Station

Station

KSD—The St. Louis Post-Dispatch
POST-DISPATCH BUILDING.

FREE & PETERS.
NEW YORK
CHICAGO
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ST. LOUIS.

MO.

NATIONAL ADVERTISING REPRESENTATIVES
ATLANTA

SAN FRANCISCO

LOS ANGELES

DAVIS

Baltimore
Co.,
will stage a spring radio
campaign in its southeastern territory, which extends southward
into Florida and West through
Alabama. The firm used 20 stations last spring for a series of
H.

Van

five-minute transcriptions.
Sant, Dugdale & Co., Baltimore,
agency.
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WEEI WON THE WORLD SERIES

BOSTON

IN

Four major Boston radio stations carried the World Series

Same game —same time— same

— same

stars

action!

That gave us a nice, even start for a popularity survey.

More

families picked

WEEI

World Series

for the

than any other Boston station

.

.

.

75% more

than the next ranking station!
Immediately after each day's broadcast Crossley,
Inc.

called

homes throughout metropolitan

greater Boston

and south
tuned

in.

listeners.

and

typical

England markets north

Found out what stations were

of the Hub.

Found out the

New

Boston,

habitual station preference of radio

Found that WEEI led

World

in

Series popularity

throughout the Boston market.

Not only during the baseball season, but
listeners throughout
in

WEEI

all

year round,

32 New England counties habitually tune

to enjoy the finest radio entertainment. For cover-

age, for audience, and for results in

A CBS STATION
REPRESENTED

BY

New England, it's WEEI.

•

BOSTON

RADIO SALES

AFA Group

Meets

RADIO executives played a large
part in the list of speakers scheduled for the 16th annual convention
of the Tenth District members of
the Advertising Federation of
America, comprising Texas, Oklahoma, Louisiana and Arkansas,
held Oct. 27-29 at the Hotel Texas
in Fort Worth. Sam Bennett of
KTAT, Fort Worth, acted as general chairman of the convention,
while speakers from the radio field
included Niles Trammel, NBC executive vice-president, Chicago; Martin Campbell, general manager of
WFAA, Dallas; Elliott Roosevelt,
president of the Texas State Network, Fort Worth; and Harold
Hough, general manager of WBAPWFAA, Dallas-Fort Worth.

THE

new KVAK,

local outlet authorized in Atchison, Kan., will not begin
operating until about April 1, 1939,
according to Carl Latenser, who will

be

Charles Weisemann has

licensee.

been retained as chief engineer.

Networks Laying Plans for Coverage
Of Nov. 8 Elections in Many States
COMPLETE

radio

election trends
tion day and

and results on
night,

planned by NBC,
Latest

returns

coverage

Nov.

of

elecis

8,

CBS and MBS.

from

the States
held will be

casts from various
quarters.

campaign head-

CBS will broadcast flash election returns throughout the evening, with its commentators, H. V.

elections are
furnished to the networks through
Press Radio Bureau, which will
make up its dispatches from bulletins supplied by AP, UP and INS.
The three networks plan to issue
late reports for as long as seems
necessary after 1 a. m., their regu-

Kaltenborn, Bob Trout and Ralph
Edwards, analyzing and reporting
returns on gubernatorial, senatorial and congressional contests.
MBS also plans complete coverage.

lar closing time.
plans to present talks

of the political

where

NBC

by

many

of the victorious candidates
and by the chairmen of the Democratic
and Republican national

committees,
Postmaster General
James A. Farley, and John D. M.
Hamilton, respectively. Through
both its Red and Blue networks,

Graham McNamee, NBC announcer, will broadcast election returns
with the assistance of other political observers, in addition to broad-

Radio Widely Used
Radio has been an integral part

campaigns of prac-

tically all candidates. In

New

York,

the campaign between Gov. Herbert H. Lehman, Democratic candidate for reelection, and District
Attorney Thomas E. Dewey, Republican candidate, was launched
through special hookups of stations in the State. Both nominees
have been broadcasting daily talks
to voters since Registration Day
and will continue to do so until
Election Day.

Governor Lehman and Supreme
Court Justice Charles Poletti, candidate

for

lieutenant - governor,
of upper New York
State during the latter part of October, broadcasting at night and
day meetings on a hookup of WOR,

made a tour

Newark;

WABY,

Auburn; WIBX,

WHAM,

Utica; WSYR, Syracuse;
Rochester;
or WEBR, Buf-

WGR

and WNBF, Binghamton. The
Democratic State Committee of
New York, through Fishier, Zealand & Co., New York, arranged a
large evening schedule of broadcasts over the Empire State network, including WHN, WABY-

falo,

WOKO, WIBX, WMBO, WSAY,
and WNBF. Among prin-

WBNY

were Morris S. Tremaine, seeking reelection for New
York State Comptroller and Senator Robert F. Wagner and Rep.

cipal speakers

James M. Mead, candidates, respectively for the long and short terms
for U. S. Senator.
State Committee of

New

Jersey,

through Scheck Adv. Agency, Newark, presented talks on WOR, Newark, by Wm. H. K. Ely for U. S.
Senator, and Gov. A. Harry Moore.
Thomas E. Dewey's radio campaign, handled by the Non-Partisan Citizen's Committee, through
Marschalk & Pratt, New York,
consisted of a series of talks on
five successive Mondays, on WJZ,
New York; WABY, Albany;
WMFF, Plattsburg; WSYR, Syra-

WEBR,

cuse;

Buffalo;

WHAM,

Jamestown;

WJTN,

WGY,

Rochester;
Schenectady; WNBF, Bing-

hamton. Mr. Dewey also made frequent broadcasts
sponsored by
various Republican organizations
on state-wide hookups during his
tour of the state.

The New York State Communist
Party also used radio for daily
campaign talks on WMCA, New
York, by speakers and candidates
State

for

Israel

offices

Amter

is

of

the

party.

Communist candi-

New York.
Republican Committee of
Connecticut contracted with NBC
Transcription Service for 16 programs to be broadcast throughout
Connecticut during the campaign,
the series being entitled Your Republican Reporter. The Massachusetts Republican Finance Committee has scheduled a political talk
for Nov. 3 on WEEI, Boston, and
WORC, Worcester. In California,
radio was widely used for the campaign for governor between Phillip Bancroft and Frank Merriam.
The committee backing Bancroft
arranged for seven broadcasts to
be heard on KPO KFI KFSD
date for Governor of

The

WHEN YOU RECORD PROGRAMS FOR DELAYED DROADCAST

KWG KMJ KERN KNX KSFO

MAKE DUPLICATE RECORDINGS AND DE SURE OF A PERFECT REDROADCAST

PRESTO

field representatives

to discover the

number

have been amazed

WOULDN'T

of leading radio sta-

tions that are depending on a single recording to
rebroadcast a program that means hundreds of
dollars in revenue. The owners of these stations

grams? The

have emergency transmitters ready to go at a moduplicate wire lines to every rements notice
spare parts of every description, yet
mote job
they are gambling with recordings, assuming that
no accident will ever happen during the recording
of a commercial program.

to broadcast the

.

.

.

.

.

.

PDCCTA
V
H tV
I
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it

be worth your while to make

duplicate recordings of

all

important pro-

cost of an extra disc is nothing

pared with the money you might lose

ment

if

you

comfailed

and KARM, while the Frank Merriam series were carried on KPO
and KFI. The Walter Biddick Co.,
Los Angeles, is handling the Bancroft account and Lowe Features,
San Francisco, is handling the

Merriam account.

Raymond Clapper, Washington
columnist and political observer for
20 years, will interpret election results for

little.

In fact, your present Presto

recorder can be

made

a part of the dual recording

combination illustrated above. Write today for a
quotation on the extra equipment you require.

RECORDING CORPORATION
1938

STREET

at election time.

Torvic Tests on Two
TORVIC Laboratories, New York
(electric vitalizer and Torvic tablets), is running Transradio news
programs on a test campaign on

W J E J,

147 W. 19th

NBC

program. The additional equip-

costs very

NEW YORK

CITY

I

Democratic

WORK,

Hagerstown, Md., and
York, Pa. The campaign

run 13 weeks and other stamay be added later. Agency
is Morgan Reichner & Co., New
York.

will

tions
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NBC

Blue Announces

per Listening Family

Network

in the History of

Broadcasting
Startling savings offered by

discount schedule on
)]STHS of

research, including a

LtJ_ iiatu
ionwide study of listening

tors,

by

NBC

now adds

a third

new economy

NBC Blue

advantage

In your own interests, we believe you

want to understand clearly what
new, lower -cost network coverage can do for you
how it offers you

offering advertisers an opportunity

will

have produced new, important

to broadcast sales messages over the

this

evidence of the size and scope of the Blue

Blue Network at the lowest cost per

Network's regular listening audience.

listening family in the history of network broadcasting. To make it easier
to "go National" on a modest advertis-

a

ing budget, a

new "economy" discount
now
buy the Basic Blue Network plus sup-

already called to

schedule has been set up. You can

storv,

plementaries at greatly reduced cost.

it

habits,

An

analysis of time schedules shows

that the Blue

Network

is

now

the only

complete, nationwide network offering
advertisers any choice of periods at the

preferred broadcasting hours.

After careful review of these two fac-

—

new,

efficient solution of

your own ad-

vertising problems.
If

your

NBC

representative hasn't

tell you the whole new
we suggest that you phone him
and tell him you want to hear all about

— immediately

NATIONAL BROADCASTING COMPANY
The World's

Greatest Broadcasting System
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•
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NAB
Still

NAB

Disc Negotiations

FIRST

in Discussion Stage

CONVERSATIONS

in

connection

with disposal of the NAB Transcription Libraiy are still going
forward, NAB President Neville
Miller declared Oct. 21, but a contract is not likely for several
weeks.
Mr. Miller spent most of the

week of

17 in

Oct.

New York

connection with this and other

He

originally
a meeting of the
activities.

NAB

had

NAB

called

Executive

Washington Oct.

Committee

in

coincident

with

the

in

FCC

24,

chain-

monopoly investigation. With the
postponement of those hearings un-

District

Meeting

NAB

of the
will
hold its first meeting at White Sulphur Springs, W. Va., Nov. 19-20,
under a call just issued by John
Kennedy, president of the West
Virginia Network and
director for the district. Neville Miller,
president, and other
officials will be present at the
district

NAB

NAB

NAB

meeting which

is

expected to at-

tract broadcasters from all the stations in Maryland, the District of
Columbia, Virginia, West Virginia
and North Carolina. After the
White Sulphur meeting the sales
managers of the stations will meet
Nov. 21 in Roanoke, Va.

Nov. 14, however, he deferred
the meeting until that time when
til

he hopes to have a definite plan to

Union Pacific Adds
UNION PACIFIC BUS Co.,

present.

GERALD BOURKE,

new manager

CKCA, Kenora, Ont., announces
that the station, located in a mining
and lumbering region, will be completed as quickly as possible and will
install a Canadian Marconi 100-watt
transmitter.

of

Angeles

Los

thru

(transportation),

Beaumont & Hohman, Omaha, having started Oct. 17 for 13 weeks,
the daily quarter-hour News by
Air on
Los Angeles, is now
broadcasting a total of 82 sponsored news programs a week.

KEHE

Radio Pulls Twins
LINKING the Dionne quints,
new

picture,

KGBX,

Spring-

Paid Broadcasting

Grows

in

Europe

Mo., helped promote a
"Twin Party", with Leon
Robertson, manager of the
local Gillioz Theatre, entertaining twins at a free show

Media Records Prints Unique
Appraisal of American Plan

and Charles Sansone, dining
them at his hotel. When 126
twins turned out, Greyhound
buses were commandeered;

programs in English from Continental stations, directed toward the
British audience, have increased
from less than $1,000,000 in 1934
to nearly $4,000,000 in 1937.
These data were published in an
article in the Statistical Review,
of London, which was sharply critical of American radio advertising.
The article was circulated by Media Records Inc., of New York, to
its
subscribing
membership
if
newspapers and other periodicals
in this country. That portion of
it
relating to an appraisal of
American radio advertising was
written by Amos Stote. Among
other things, it predicted that a

field,

was one-quarter
with non-paying guests,
and the hotel dining room
overflowed. In years before
the stunt had been promoted
by newspapers, and 50 twins
had been considered "quite a
party". Sincere but sorrowful credit for the big jump
is given Manager Foster by
Messrs. Robertson and Santhe theatre

filled

sone.

SPARK S-WITHINGTON

Co., Jackson, Mich., radio set manufacturers,
on Oct. 18 was authorized by the
to operate an experimental facsimile
broadcasting station

FCC

W8XAN.

DESPITE

the ban on radio adver-

tising in Great Britain, sponsored

showdown would come

this

fall,

with some agencies likely to give

more serious attention

to the "serious side of advertising and less investment of time and money in
boosting its radio services."

The Other Side
In

an

editor's

Statistical

Review

however,
brought out

note,

that the other side of the picture
should be taken into account and
quoted Broadcasting to show that
broadcast advertising is increasing
tremendously in this country.
Apropos the situation abroad, it
stated that in Great Britain, according to statistics compiled by
Legion Information Services Ltd.,

on

programs in Engfrom continental stations,

sponsored

lish

"there has been a steady increase
in expenditures for time only from
176,000 pounds ($880,000) in 1934
to 750,0000 pounds ($3,750,000) in

1937 and the present tendency here
for more advertisers to spend
money on the air." It added that
curiously enough, many large national advertisers who have allocated money to radio have at the same
time increased their press advertising expenditure.
The Stote article argued that
radio in general cheapens advertising and cheapens the products advertised. Moreover, he contended it
was demoralizing agency service
and introducing into agency personnel people who give their concern to the "emotional value of entertainment stunt without concern for, or knowledge of, the problems of production, distribution,
display and consumption." It was
contended further that accounts
have been charging agencies on the
strength of stunt features and that
the more farsighted and cautious
agency chiefs that radio while "not
quite on its way out" is "none the
is

Mud

iJti

one

Each fall the corn husked by farmers
income of $65,582,000.

i
WOWO area
WOWO Family

in the

brings an

Maybe we shouldn't say wealthy, but the
is certainly
"well to do".
For, though few sections of the country equal this territory for corn
growing, our farmers' income from corn represents only %th of their yearly
income.
Their income of a quarter billion dollars annually is steadier than any
other group, and for over twelve years they have been buying products they
hear about over
for most any product
There are no better customers in the country
than the
Family.
.

WOWO.

.

.

WOWO

10,000 Watts; 1160 Kilocycles

.

.

less

weakening

straining

its

its

routes by over-

expansion."

.

NBC Basic Blue Network
WESTINGHOUSE RADIO STATIONS,

FREE

&

National

Representatives

l»e.

PETERS

Crow Spots
LITTLE CROW MILLING
Little

Warsaw,

Ind.,

Co.,

on Oct. 24 started

weekly quarter-hour discs or
participations for Coco- Wheats on
eight stations including
five

WWVA

WGY WMMN WHO WLS KDKA

- weekly
quarter - hour
on three stations for its pancake flour. Rogers & Smith Adv.
Agency, Chicago, has the account.

and

thrice

discs

INDIANA'S
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J4V
FE AN K A. P1CAED. Chalxaeta

S«glr»w

HENSY

A.

MOHTGO.MDJ?

MICHIGAN UNEMPLOYMENT COMPENSATION COMMISSION
SSCOSDS

DS PART M SHX Ol

14320 Woodward Ave.

Unemployment Compensation

DETROIT

Division

September 13, 1936

Station WWJ,
Detroit, Michigan.
Gentlemen:
I wleh you to know that our CoromiBelon Is very
gratified with the results Being achieved by the "I
Want A Joh' program so graciously carried oy your

station.
I have letters from several other State Employment Service representatives outside of Michigan. who
have heard the program.
These people were very much
Impressed with the program and sought information as
to technique and method of presentation.
Several
states are now planning and attempting to present
similar programs. Michigan, as usual has been the
leader, thanks to WWJ.
,

It Is my personal feeling that although the program is very valuable to the Michigan State Employment
Service, it is also valuable to WWJ in that it is increasing the prestige of your station and evoking a
great deal of favorable comment on your civic Handedness.

Sincerely yours,

Kounteer

C. £.

Bl rector

ienneth R. MacDonald
Information Service

WWJ

by the Wayne County Medical Society; by the Detroit
Board of Education by the Detroit Police Department
by Wayne University; by the University of Detroit; by
the Community Fund; by the Federal, State and City
governments, and other programs devoted to civic betterment, or of general community interest.

is proud to have been of this service to the
Michigan Unemployment Compensation Commission,
and to have had still another opportunity of serving the
Detroit community.

;

—

WWJ

was established more than 18 years
has been the conviction of the management that
a radio station's first duty is to SERVE the community
in which it is located.
That is why, over the years and
continuing right now, WWJ's program presentations include broadcasts by the Detroit Council of Churches;
Since

—

ago

it

National

Established Aug. 20, 1920

Georqe
New

York

:

strict adherence to this policy
placing the listeners' interests first is one
reason why
J is so greatly preferred by the great
home element in Detroit's population a fact established by actual survey!

Undoubtedly, the

of

•

Broadcast Advertising

WW

Representatives

P. Hoilingbery
Detroit
Chicago
:

San Francisco

BROADCASTING

ALWAYS

:

Basic

Red Network

Station

Company
:

Kansas City

Atlanta
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Broad Changes in FCC Rules
Are Urged by Bar Association
Responsibility on

On

Subordinates,

APPROVING

the bulk of the rec-

mendations as to ultimate disposition of cases unless specifically directed by the Commission in its
order of reference. The Associa-

made

public Oct. 25 a se-

FCC.
The

Wherever it could, the Association recommended adoption in sub-

final recommendations, based
on action of the executive commit-

winding up its stirring sports
day with the broadcast of
the

which became

practicing before the FCC, were
not reached without considerable
controversy, it was learned. Disagreement developed particularly
on the suggestion that examiners
be not permitted to make recom-

general court practice. Rules of
the Federal courts, it was pointed
out, are applicable to Commission
procedure and will facilitate the
handling of matters in the Commission by attorneys in general

BE SURE

effective

Oct.

1

Thomas

Jefferson-

Numerous
ology

larly scheduled sportscast at
10:30.

Motion Docket Favored

The main theme
tion's

of the Associa-

was

recommendations

to

the FCC itself, rather than
its
subordinates, responsible for
practically all formal actions. Set-

make

were

changes

phraseMoreover,

in

suggested.

many

practice who are already familiar
with the Federal court rules.

in

you use

local

Gladewater High grid contest, 8-10:30, and the regu-

stance of provisions of the new
Federal rules and civil procedure

tee following suggestions from the
entire membership
of attorneys

8,

Antonio, carried
the MBS broadcast of the
World Series, from 12:30 to
3 p. m.; then switched to San
Francisco for the Texas A
& M-Santa Clara football
game, 4:20-7 p. m., finally

however, finally supported
view though it explained that
the executive committee action was
not unanimous.

this

Oct.

KABC, San

tion,

sweeping recommendations
for changes in the proposed rules
of practice and procedure of the
ries of

Day

a

ALL IN ONE DAY,

FCC for Formal Actions, Not
Is Theme of Proposal

ommendations made by its Committee on Practice and Procedure, the
Federal Communications Bar Association

What

ting up of a motion docket to be
presided over by a commissioner
was urged. Similarly, the Association supported the recommendation
of the FCC rules committee, which
drafted the proposed rules for repeal of the controverted "two-year
rule" preventing FCC legal employes from practicing before the
Commission for two years after
their retirement from Government
service. It advocated deletion of a
sentence which it claimed was unnecessary.

of the changes in actual procedure are fundamental.
Because of the f ar-r e a c h i n g
changes advanced, Duke M. Patrick, president of the Association,
suggested to William J. Dempsey,
FCC general counsel and chairman
of the rules committee of that
agency, that it might be deemed advisable for the Association to present arguments on its proposed
changes before the Commission or
a member of it. This suggestion

was made

in Mr. Patrick's letter
transmittal and probably will
be considered by the Commission.
Regarding the proposed
complaint provision, the committee urged that any licensee made
the subject of a complaint be given
opportunity to answer the complaint in the same manner as other
Commission licensees such as common carriers. "Such opportunity is
more in accord with orderly procedure, and in many cases would
investigations
needless
eliminate
and misunderstandings," the Asso-

WNAX

of

new

The 5

Star Station
That Reaches 5 "Star" States

ciation said.

General new procedure on ap-

Ask

to see the

WNAX

mail

map

plications was suggested. The Association recommended that an application granted without a hearing and pi-otested be designated for

hearing

showing

WNAX

and heard

manner as

coverage of the

5 "Star" States

the

in

same

originally designated
for hearing. Whereas, the rules
committee suggested that a motion
docket be set up, to be presided
over by a commissioner or an
if

examiner, and to meet on Tuesday
and Friday of each week for routine motions, the Association urged
that the docket be presided over by
a commissioner rather than any
subordinate. It held that the procedure provided for is orderly, in
the best interest of good administration, and will permit more expeditious and proper disposal of
procedural matters.
New Depositions Procedure
The Association went on record
against holding open i ecords of
hearings for the submission of evidence after the close of the public
hearing. It said this procedure is
unwise and unnecessary and believes that a party should have his
case prepared at the time of hearing with respect to the issues involved and that a record should
not be kept open in order that a
-

Here's the market place of 4,000,000 farm and town buyers
.
5 rich agricultural states, Nebraska, South Dakota,
.

.

North Dakota, Minnesota and Iowa, in the greater part
enjoying one of the most prosperous years in farm history.

WNAX
signal.

learned

reaches

It

into

all

they
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with

a

results.

dominating
who have

WNAX

brings

Let us show you. There

no obligation.

WNAX

Yankton
South Dakota

states

can depend on the values

them. Past history proves
is

five

has a loyal and responsive audience

deficient presentation might be corrected. Then it urged that where a
hardship would result, the person
conducting the hearing may in his
discretion grant an adjournment to
permit the submission of additional

Represented by

Howard Wilson

Co.

evidence without the necessity

for a specific rule.

Entirely new procedure on the
taking of depositions and issuance
of subpoenas was suggested in con(Continued on Page 49)
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LONGER ROPE

A
.

.

.

and every day

is

round-up time for

-

KDYL

A BIGGER LOOP

brilliant clarity into additional

thousands of

Lake

homes. This, coupled with

KDYL

market. Increased power, with up-to-the-min-

ship and popularity, adds

up

ute broadcasting equipment

passed opportunity for advertisers

advertisers in the rich, responsive Salt

in the west

—

—most modern

delivers your message with

most

to reach out for

more

showman-

to an unsur-

who want

sales.

^r;" KDYL
fitO

N* 1

'the pop-uter STATION"
SALT LAKE CITY

National Representative: John Blair

BROADCASTING

•

& Company

-

Broadcast Advertising

Chicago

-

New York

-

Detroit

-

San Francisco

November

-

Los Angeles
1,

1938

•

-

Seattle

Page 39

WHA

Placed by Peter Paul

Political Fairness

Time Defended PETER PAUL

In Use of

Conn. (Mound candy),

POLITICAL

opponents of WisconProgressive Party joined last
month in defense of WHA, Uni-

ing a

sin's

versity

KNX,

Los Angeles;

equal opportunity, free of
charge, to speak to all who listened." Mr. Smith also attacked
the Tribune for unfairness. Robert
K. Henry, Democratic-Republican
candidate for Governor, asserted
that he "experienced no censorship
on the part of WHA." Other candidates against the LaFollette party also were quoted as supporting
against the newspaper's atan

.

WHA

WHA

tack.

the

hub of one of the

country's richest

farm markets. Here are located the vast, new
Regional Market; the important farm supply
houses; and

The New York

State Fair attracting

400,000 persons. Here, too, the official per capita
farm income averages over $1,500 per year!
Therefore,

programs

WSYR

presents such outstanding farm

as:

The National Barn Dance
The National Farm & Home Hour
Qoodyear's
Firestone's

fall

season

is

our quest to

determine a Potato Champion.

And

so,

day

in

and day

o'clock to salute

its

farmers of upstate

and communities

out,

WSYR

New

tells

arises at six

and neighbors .
York. Mail from 400

friends

us we're doing a

a great farm area.

KRNT

in Des Moines and
Cedar Rapids. Mr. Cowles
is the owner of all the stock in the
new corporation except two qualifying shares. The decision said
that none of the IBC stations renders an acceptable service in Yankton but that there would be a slight

and

WMT

in

overlapping of the service areas of
the Des Moines stations and
within a small portion of the rural
areas between Des Moines and
Yankton. It added that the newspaper interests, with which the
stock ownership of the South Dakota corporation are connected,
"do not have any concentrated or
general circulation within the primary service area of WNAX."

WNAX

in dissent-

the absence of
positive showing to the contrary
"public interest in any economic
or political entity in general would
be best served by a diversification
of licensees controlling regional
broadcasting stations, rather than
by a concentration of such licensees in the same or allied interests." In the
case, he said,
while the station is in South Dakota, it renders good daytime service
to large
portions of Iowa

WNAX

"where interests

closely

allied

to

the transferee control the operating policies of three regional stations rendering good daytime service to the remainder of Iowa." Because this was not a specific issue
in the hearing, he recommended
that the case should be remanded
for further hearing to secure additional evidence.
The report brought out that
management of
under the
new owners would be given an employe of IBC. During the hearings,
it was stated, Robert Tinchener,
accountant for IBC, would be
placed in charge of WNAX.

Accounting Data

.

a highlight of the

H. Gurney, head of the House of
Gurney, seed and nursery firm,
was the seller. The South Dakota
corporation, the decision brought
out, is headed by Mr. Cowles as
president. The record showed also
that he is connected with the Iowa
Broadcasting Co., operating KSO

The Commission

and other frequent news and market prices
broadcasts. WSYR sent out 96 programs from the
State Fair Grounds to keep farmers informed and
.

is

WNAX

Farm Radio News
Voice of the Farm

The Farm Bulletin Board
The Dairylea News
The Daily Produce Reporter
.

WNAX

ing said that in

ON WSYR
is

Sale Approved
From Page 2^)
a CBS outlet. Charles

.

.

the

cities

good job

in

said approval
of the transfer will result in persons having control of
who
have had wide and successful experience in broadcasting. Moreover,
it stated, it also would have the
effect of removing from the control of
"persons who have
been engaged in promoting certain
of their own business enterprises
through the medium of advertising
over the radio station."
In the hearings, the Commission
for the first time offered testimony
of a member of its accounting
staff who examined the books of
The hearing was before

WNAX

WNAX

WNAX.

Examiner Melvin H. Dalberg, who
recommended approval, and was
convened a second time for the
taking of testimony. Appearing
for
Broadcasting Co. was
Frank D. Scott while Paul M.
Segal appeared for South Dakota
Broadcasting Corp. James D. Cunningham, Hugh B. Hutchison and
Russell Rowell appeared for the

WNAX

FCC.
In

first

reviewing the applica-

WNAX

tion of
for renewal of its
license because of a program citation, the Commission stated that
its attention had been directed to
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(Continued

Commissioner Craven

DEPEND

Syracuse

sponsor-

Francisco, and WABC,
New York, Monday thru Friday,
8-8:05 a. m. Platt-Forbes, New
York, is the agency.

670 kc, the clear channel now assigned to WMAQ, Chicago [Broadcasting, Oct. 1, 15].
The newspaper had charged that
the station "is used to promulgate
the social and political ideas of
the LaFollettes
and offers no
adequate time for reply." Frank
W. Smith, gubernatorial nominee
on the Union Party ticket, which
opposes the LaFollette machine, asserted
"gave all candidates
.

News, on

the

is

series titled Oddities in

KSFO, San

Wisconson station at
Madison, following an editorial attack on the station by the Chicago
Tribune in protest against WHA's
application for 50,000 watts on
of

.

new

WNAX

Naugatuck,

Inc.,

WMCA

TRAIL OF SPIES
Uses

New Method

to

Follow Testimony-

NEW

technique of covering trials
being used by WMCA, New
York, during the spy trials in the
Federal courtroom, New York, featuring Martin Starr as courtroom
reporter. Because microphones are
barred from courtroom proceedings, Starr records the events of
the trial as they take place and
each hour rushes from the courtroom to a special microphone set
up across the street, thus allowing
for hourly bulletins to be broadcast while the trial is in session.
Sitting at a special table near
the judge's bench, Starr prepares
his broadcast from the evidence being given, while another reporter
uses a nearby telegraph office to
is

WMCA.

flash highlights to
are left for the resume

Details

programs.

solicitation of funds by D. B. Gurney, president of the licensee corporation. The program appeared
primarily designed to employ advertising and other media to "influence legislation pending before
the United States Congress which,
if passed, would result in the establishment of claims against the
United States," the Commission
said. "It is the opinion of the Commission that the allowance by a
licensee of broadcasts of the type
above referred to, under the facts
involved herein, and for the purpose indicated, is not consistent
with the standard of public interest which broadcast stations are

expected to meet."
it

The purchase price of $200,000,
was pointed out, involved an ad-

vance of $50,000 in return for a
note in like amount. After approval a further payment of $100,000 was to be made within ten
days with the final payment of
$50,000 to be made four months
after approval. In the sales contract, the House of Gurney agreed
to lease all of the premises occuto the licensee for
pied by
three years. In return the transferee agreed to set aside broadfor use of
cast time over
the House of Gurney in the amount
of 2% hours per day for the first
year; two hours daily for the second year, and 1% hours for the
third year. All program matter on
this reserve time would be subject
to the approval of the licensee.
The opinion went deeply into the
financial structure and bookkeeping operations of the Gurney organization. It was concluded, however, that there appears to be no
substantiation of contentions that
the Gurney company had tried to
"pad" or "exaggerate" the earning
capacity of WNAX. In this connection it was also said that there is
no existing requirement that stations observe a uniform system of
accounts. It is possible, therefore,
it said, that the system of bookkeeping in use by a particular station will not readily lend itself to
transposition onto the balance
sheet form approved by the Commission.
"It follows, therefore," the opinion stated, "that a variance between amounts shown for accounts
reflected on the FCC balance sheet
form and the accounts carried in
the books of a broadcast licensee
corporation which may or may not
have been set up on a similar classification, is reasonably to be expected."
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KMBC
KLRA
KH J

Kansas City

WRVA.

.

.

Rock

WHAM

.

.

.

.

.

.

Little

.....

Los Angeles

WMAZ
WIOD

Macon
Memphis
Miami

WISN

Milwaukee

WREC

WOKO

.

.

»

WGST
WBAL
WGR-WKBW
WCKY
.

.

,

.

WHK-WCLE
WIS

KGKO
WTIC

.

Cleveland

.

WSFA ....

KOY

.

Columbia,

Ft.

Worth- Dallas
Hartford

...
.

.

.Nashville

Oklahoma

City

.

.

.

.

KGAR

.

.

....

KOIN-KALE.

.

KDB
KIRO

KWK

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

KHQ-KGA
WFBL
.

Phoenix
Phoenix
Tucson

KSUN Bisbee-Douglas

WCAE

KGB
KFRC

.

.

.

.

Philadelphia

.

.

.

!KOY

S. C.

Montgomery

....

WLAC
KOMA
WCAU

Columbus

.

...
.

Buffalo

Cincinnati

.

WHKC

Atlanta

Baltimore

.

.

Albany

KDYL
KTSA

Pittsburgh

Portland,Ore.

.

Additional stations
are being added regularly to complete

the major market
coverage of the

United States.

Richmond,
Rochester,

Va.

IS. Y.

Lake City
San
.
Antonio
San Diego
San Francisco
Santa Barbara
Salt

.

.

.

.

.

Seattle
St.

Louis

...

Spokane

.

Syracuse

.

.

,

k medium for

W^.,

THE WORLD
ANSCRIPTION SYSTEM
99

Vested Stations of the Nation

First Completely Flexible Coast' to 'Coast
The World Transcription System

Group of Radio Stations!

campaigns on

In addition to providing a transcription campaign "in a

a basis never before available to advertisers, combining

package," W.T.S. has solved the problem of mechanical
costs, arranging for them to be absorbed in whole or in
part. Thus, to the advertiser with a test program as well as
to the one with larger-scale requirements, the World Tran-

all

offers radio

the flexibility and other desirable features of selective

broadcasting with the efficiency, control and economy of

network radio.

Now WT.S. makes it possible to schedule transcription pro-

scription System offers definite advantages ... in conven-

grams on sales-tested stations from coast-to-coast* through
one organization — covering as many or as few markets as
desired! For the Gold Group is completely flexible
not
only a new medium for advertisers but a medium for new
advertisers'.
big and small.

ience, in

.

.

.

.

.

economy and

in dependability.

Advertisers and their agencies will be interested in learn-

ing about this

new development

in radio. Address your in-

quiry to the World Broadcasting System, 711 Fifth Avenue,

New York City, New York.

WORLD BROADCASTING SYSTEM
ATLANTA

•

CHICAGO

•

NEW YORK

.

HOLLYWOOD SAN FRANCISCO WASHINGTON

World's vertical-cut transcriptions have been
accepted as the standard of quality by leading
advertisers.

Only World delivers true Western

.

Wide Range quality, because only
World records on Western Electric equipment,
by the Western Electric Wide Range method.
Electric

•
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BROADCASTING
PUBLICATIONS,

arvcL

THE STORY

Executive

and

National Press Bldg.

SOL TAISHOFF,

GATE TAYLOR,

Inc.

Publisher

Telephone

Editorial Offices:

9

Washington, D.

MEtropolitan 1022

Editor
Advertising Manager

Subscription Price: $3.00 per year-15c a copy-Copyright, 1938, by Broadcasting Publications, Inc.
J.

FRANK BEATTY,

Managing Editor

NORMAN

R.

%

GOLDMAN,

BERNARD PLATT,

Circulation Manager

Advertising Representative

NEW YORK

OFFICE: 250 Park Ave., Telephone
BRUCE ROBERTSON, Editorial • MAURY LONG,

-

PLaza 5-8355

Advertising

360 N. Michigan Ave., Telephone - CENtral 4115 • Paul brines
6331 Hollywood Blvd., Telephone GLadstone 7353 • david h. glickman

CHICAGO OFFICE:

HOLLYWOOD OFFICE:

ing

Television Emerges

ing the art and science of radio. Now comes
television out of the laboratories after a decade of costly experimentation, as the latest
child of an industry that has been battered
about unmercifully by the political elements.
With the emergence of television as a poten-

Government, and the
FCC in particular, have an unparalleled opportunity to prove whether their regulators
basically have the public interest at heart.
It is impossible to prophesy whether television will "take" with the public. It has progressed very slowly in England, even with governmental subsidy. Even the most convinced
researcher and industrial executive in the field
won't hazard a guess as to how it will be received in this country. Actually, the rado set
manufacturing industry approaches television
with trepidation lest it upset its half billion
dollar per year business.
We won't venture to predict whether the
American public, in those centers where television by reason of natural limitations will
public

tial

service, the

be introduced, will take to their hearts
the rather small images first offered. Time
alone will tell. But it does appear that television is starting out properly and modestly
first

and

RCA

making

machinery and
by
the FCC. Thus there can be no monopoly
except as dictated by the limitations of the
wave lengths, which are under the control of
its

the

fairly.

is

its

services available to all comers qualified

FCC.

an opportunity for the FCC to direct the destinies of what may, with care and
foresight, become a new "billion dollar inHere

is

dustry." It

is

our firm belief that broadcasters,

by reason of their knowledge of public

de-

experience with technical operation
and their investment in research are the natural inheritors of television. Some of them are
already pioneers in the field. Others may choose
to enter it, cautiously perhaps but certainly
with their chief object the rounding out of
their service to the public. They should be
given every encouragement by the regulators
of radio and every assurance that television
will not, like sound radio, become a political
sires, their

football.

Otherwise the public will be the chief loser,
for even without television, sound broadcast-
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WHEN the Radio Act was being written,
and then rewritten as the Communications
Act, it will be recalled that it was the sentiment of the Congress that the commissions it
set up should devote their energies to advanc-

of a wholesome, unsophisticated,
hearted individual who won fame and
success through a combination of hard work
and luck is presented in Living in a Great Big
Way, Kate Smith's autobiography, published
by Blue Ribbon Books, New York ($1). In
addition to telling her life story, Kate takes
her readers behind the scenes in broadcasting,
telling how a radio program is written, rehearsed and broadcast, and describing the
changes that have occurred in broadcast technique since she first spoke her now famous
"Hello, Everybody" into a microphone. She
also tells of her enthusiasms for helping people who are sick or distressed, for sports and
for foods, even including some of her favorite
recipes and a plug for the products she advertises on her weekly program.

warm

Broadcast AdvertisingMARTIN CODEL,

RADIO
BOOK SHELF
The

Published by

going to continue as the basic service

American masses.

Harry Shaw
ONE OF RADIO'S

almost forgotten but really
great benefactors has passed on with the untimely death of Harry Shaw. It has been four
years since he participated actively in radio
a long time on the radio calendar. Some
seven years have elapsed since he served as
president of the NAB during a trying year in
its development.
Many broadcasters will recall how Harry

—

Shaw hopped from

city

to

city

in

his

own

plane to keep things perking in industry affairs. He gave generously of his time and
energy and finances to do what he considered
the proper job. He worked hard for radio.
Here at Broadcasting we have particular
reason to mourn his passing. In the autumn of
1931, when the present owners were searching
for financial backing, it was Harry Shaw who
saw mei-it in the idea of an industry trade
journal, independent and hard-hitting, unfettered by outside alliances. He provided the
initial capital and took only a minority interest. He launched its first business drive, but
left the editorial direction to its editors, who
have been its sole owners since 1933.
Harry Shaw was broken in health during
the last year of what had been a full, active

and unselfish life. He had suffered reverses in
a business way. But if there is recompense for
a job well done, the broadcasting industry will
always look back on Harry Shaw as one of its
truly great and beloved leaders.

Reverse English
THE OTHER

day there came to our attention
a release of Media Records, statistical information service on newspaper and magazine
advertising lineage, reprinting an article on
American radio published in the Statistical
Review of London. The article told of dire
things happening in commercial radio, stat'ng
that while it is not quite "on its way out", the
whole structure is about to crumble.
The article itself is just about the most contradictory thing we have ever seen. After
telling about how radio is ruining legitimate
advertising and demoralizing agency service,
the editors very honestly penned a footnote on
"the other side of the picture". Broadcasting
first was quoted as an indication of the steady
growth of broadcast advertising in the United
Then, rather remarkably, it was
States.

EXPLANATION and illustration of the technique of writing for broadcasting, from planning the radio program to production, is included in Practical Radio Writing [LongmansGreen

&

N. Y., $2], by Katharine SeyT. W. Martin.

Co.,

mour and John

EXPANSION

frequency relay
the basis of an article on u.
h. f. equipment for that purpose by W. A. R.
Brown, NBC assistant development engineer,
in the October issue of the quarterly RCA Re-

broadcasting

of ultra-high

is

The same issue carries a review of u. h.
vacuum-tube problems by B. J. Thompson,
of RCA Radiotron Division, and a survey of
u. h. f. measurements by L. S. Nergaard, also
view.

f.

of

Radiotron.

PROCEEDINGS of the Second National Conference on Educational Broadcasting, held in
Chicago Nov. 29-Dec. 1, 1937, have been edited
by C. S. Marsh, executive secretary, and published in book form by the University of Chicago Press [$3].

INSTITUTE of Radio Engineers, New York,
has published Standards on Radio Receivers
1938 and Standards on Electroacozistics 1938
in pamphlet form.
brought out that in Great Britain, statistics
on sponsored programs in English from continental

stations,

like

those in

Luxembourg

and Paris, have skyrocketed.
Expenditures for time for these English programs, earmarked for British listeners, increased from $880,000 in 1934 to $3,750,000 in
1937, according to these figures. And it was
added that the tendency is for more advertisers to spend money on the air.
Thus British listeners, despite a rigidly
non-commex'cial government-owned broadcast
structure, are dialing the hard way to get programs they like the commercials. Add to that

—

that Winston Churchill,
eminent British Conservative, when he answered Hitler the other day, was heard in the
United States because radio by the American
Plan permitted it, but was barred from the
facilities of the BBC, operating under the
the

significant fact

European Plan.

BROADCASTING

•

Broadcast Advertising

—

We Pay Out

KeApect*

LOUIS

—

*To

of

producing committee for the fifth annual "Night of Stars", to be held in
Madison Square Garden Nov. 16. Radio division of the committee includes
Alfred J. McCosker, president of
WOR, Newark Herbert I. Rosenthal,

NOTES
JOHN SHEPARD

Jr.,

;

father of John

Shepard 3d, president of Yankee and
Colonial Networks, and of Robert
Shepard, president of the Shepard
Store in Providence, was host to his
sons and executives of all the Shepard
organizations at an annual banquet
in Boston's Copley Plaza Hotel Oct.
23.

HOMER HOGAN

has resigned as
general manager of WCLO, Janesville, Wis., effective Oct. 22, and has
rejoined his family in Chicago at the
Hotel Sovereign. No announcement

has been made concerning Mr. Hogan's future plans or the appointment
of his successor.

EDWARD

A.

WLVA,

ALLEN,

president of

Lynchburg, and president of
National Independent Broadcasters,
returned to his desk Oct. 24 after a
protracted illness caused by a stomach
ailment. He became ill during the

June

FCC

CHARLES HALSTEAD COTTINGTON

Halstead Cottington, vice-president of N. W. Ayer & Son. For he
was just five years old when he
left Adrian, Mich., the place of his
birth, and struck out (in care of
father and mother) for the big
city in this instance, Chicago.
Mr. Cottington or if you know
him, just "Cotty" watches the
business angles of radio for Ayer,

—

—

—

his home in suburban Philadelphia, but might be seen in a

makes

half-dozen places around the United
States in the course of a normal
week. He is one of the sparkplugs
in the noteworthy job that Ayer is
doing this year for Atlantic Refining Co., presenting the largest
program of commercially-sponsored
play-by-play intercollegiate football broadcasts ever put on the air.
Cotty got his elementary and
prep schooling in Chicago at Lewis
Institute, then went to the Univerof Michigan at Ann Arbor,
where he hung up his hat and took
sity

meals with the good brothers
Phi Kappa Psi. When Uncle

Sam

entered the World War, Cotty,
who was in his junior year (he
was born Jan. 5, 1897) left school
to become a gob, finishing his term
of service as C. H. Cottington, ensign,

U.

The

N.

S.

war

Cotty

skipped
and went right back to Chicago where he got a job in that
famous old school for advertising
over,

school

men

is

hearings

now back

before the
at his office on

a part-time basis.

MANY

success stories start where
the small town boy comes to the
big city. In only a few cases, however, does that phase of the story
happen as early as it did with C.

his
of

allocation

and

—the

classified

department of

the Chicago Tribune.

From

classi-

he was graduated to local, and
from local to national advertising
for the "Trib". Then, in 1921, he
started his own advertising art
business in Chicago a business he
stuck to until he came with N. W.

fied

—

Ayer and Son as art buyer

in 1925.
since, he

An agency man ever
has done about every chore that
turns up in the servicing of a wide

variety of national advertising accounts. In 1931 he was drafted into
the radio field, and his aptitude
and natural inclinations have kept
him there ever since.

BROADCASTING
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Practically all his early radio experience was in production. He has
worked with a galaxy of star performers and big names that read
like "Who's Who" in radio entertainment. Among them:
In the popular ranks, Jack Benny, Stoopnagle & Budd, Al Jolson,
Robert Benchley, Paul Whiteman,
Frank Black, Andre Kostelanetz,
George Olsen, Gus Haenchen, Leon
Belasco, Nat Shilkret, Ohman and
Arden, Red Nichols, Ferde Grofe,
The Revelers, The Cavaliers, The
Songsmiths, the Pickens Sisters,
Frank Parker, Phil Duey, Virginia
Rae, Frank Munn, James Melton,
Olga Albani, Jane Frohman, Francis Langford, Ramona, Irene Taylor,
Ethel Shutta, Jack Fulton,
Mildred Bailey, Welcome Lewis,
Irene Beasley, Irene Bordoni, Gertrude Neissen, Louis Silver, Robert Armbruster, and Victor Young.
In the classical ranks, Lily Pons,
Lucrezia Bori, Lotte Lehman, Kirsten Flagstad, Rosa Ponselle, Elizabeth Rethberg, John Charles

Thomas, Giovanni Martinelli, Ed-

ward Johnson, Ezio Pinza, Arturo
Toscanini, Bruno Walther, Artur
Bodanszky, Nicolai Sokoloff, Eugene Goossens, Alexander Smallens,
Jose

Iturbi,

Ossip

Gabrilowitsch,

Mischa Elma, Jascha

Heifitz,

Ef-

rem Zimbalist and Yehudi Menuhin.

Are there any others?
are, Cotty

If there

has either worked with

them or "at" them

in

his

radio

career.

Every biographical questionnaire
contains an item marked "hobbies". Cotty's principal extra-mural
interest is reminiscent of the classic
bus man's holiday. It's music
"hot" music.
This is not strange when you
learn that Cotty's interest stems
from youth, when he played a
banjo professionally in the then
bright spots of Chicago. That was
in about 1915, the same year that
the original Dixie Land Jazz Band
came out of the South to rock the

Windy

City.

since Cotty has made what
he terms a "studious application to
the study of hot music," and today

Ever
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H. V.

K. SIDNEY, general manager
York, is head of the

WHN, New

KALTENBORN, CBS

news

general manager of CBS Artists' Bureau and Nick Kenny, radio editor,
New York Mirror. Proceeds will go
to the United Palestine Appeal.

JOHN E. THAYER, formerly with
WWNC, Asheville, N. C, and for
the last two years secretary of the
Asheville Merchants Association, has

been appointed commercial sales manfilling the vacancy
ager of
created by the resignation of J. W.
to an announceaccording
Mclver,
ment Oct. 20 by Don S. Elias,

WWNC,

WWNC

executive

director.

THEODORE

C.

manager

eral

of

STREIBERT,

WOR,

gen-

Newark, and

Mrs. Streibert are the parents of a
son, their second child, born Oct. 19
at the Brooklyn Hospital.

1

WINSTON

L. CLARK, manager of
Lexington, Ky., for the last
five years, has resigned effective Nov.
1. He has not announced plans.

WLAP,

PAUL WHITE, CBS

director of spe-

on Oct. 28, addressed the
Michigan Press Club in Ann Arbor,
on coverage of the European crisis.
cial events,

ALAN HENDRY,

formerly advertis-

commentator, on Oct. 25 received an

department stores in
Syracuse, Rochester and Detroit, has

award

been placed

for

"distinguished

service

to

manager

ing

of

in

charge of local regional

WIBX, Utica,
DONALD W. THORNBURGH, CBS

journalism" made jointly by Northwestern U. School of Journalism and
Sigma Delta Chi, professional journalism fraternity, at a luncheon of the
Headline Club, Chicago. Many Chicago radio people attended the luncheon.

sales

That afternoon. Mr. Kaltenborn was
guest of John T. Frederick on CBS
during Of Men & Books when he re-

paign. Assisting him are Leo B. Tyson, manager of KMPC, Beverly Hills,

viewed Mr. Kaltenborn's forthcoming
book / Broadcast a Crisis.

ton

GORDON OWEN,

formerly of KYA,
has joined KUTA,
Salt Lake City, as sales manager.

San

Francisco,

HARRY RUNYON, formerly of
KGW, Portland, was recently named
sales manager of KFJI, C a m a t h
1

Falls,

Ore.

of

Pacific Coast vice-president, has been
made head of the radio division of the

Los Angeles Community Chest camWilliam Baker, manager, BenBowles, Hollywood, and Fred
Jordan, manager, Buchanan & Co.,
Los Angeles.
Cal.,

&

ROYAL

E. PENNY, sales manager
Charlotte, and southern repof
resentative of Radio Sales, has entered the hospital for an operation
which is expected to keep him from
his work for at least two weeks.

WBT,

LESLIE W. JOY, manager

has an extensive "platter" library
on the subiect.

of

KYW.

appointed
been
has
Philadelphia,
chairman of the radio committee of
the Red Cross in the Philadelphia

In addition to his interest in
music, Cotty plays an indifferent
game of golf, sleeps well, has a

area.

good appetite, and makes life much
easier with a persistent sense of
humor.
What does he think about radio?
"All too often," he says, "adver-

charge of programs, returned Oct. 25

tisers in radio are inclined to inject

entirely

too

much

high-pressure

The temptation is great to
over-sell in the very few moments
selling.

of time available. Often, as a
sult, an excessive amount of
thusiasm is expended lining up
mediate sales increases which

DOUGLAS ME SERVE Y, assistant
to John Royal, NBC vice-president in
from his honeymoon in' Bermuda. He
was married to Mrs. Thelma Trieste
Oct. 11 in

New

York.

WILBUR EDWARDS,

recently of
the announcing staff of WBT, Charlotte, N. C, has joined the

WBT

sales staff.

en-

DANIEL WEBSTER has been named
editor of the farm and rural department of WHIO, Dayton. Richard

imare

Cull, veteran reporter of markets, also
was placed in charge of farm market-

re-

obtained at the expense of maintaining year-round old customers.
In other words, if an advertiser
through a flamboyant approach obtains a 5% increase, but at the
same time succeeds in annoying
5% of his old cutomers, he has actually made very little progress."
Mr. Cottington believes firmly in
the theory that the sideshow barker
can always attract a few suckei-s,
but in order to get new business
must move on to another town.
"Legitimate advertising should
not only bring in new customers, but
should maintain the loyalty of the
old ones," he says. As Exhibit A
he offers the current Atlantic Refining football series, with its restrained but nonetheless effective
commercial continuities.

ing information.

B.

PATTERSON,

R.

KFDM,

Beaumont, has
commercial department

formerly
joined
of

of
the

KRMD.

Shreveport.

STEVE FULD

has been assigned to
station relations department of
CBS, replacing Lincoln Dellar. now
Charlotte, N. C.
manager of
the

WBT,

Mr. Fuld was formerly with Radio
Sales,

CBS

subsidiary.

EDWARD R. MURROW. CBS

European representative, arrived in New
York on the Queen Mary Oct. 38 for
a two-week vacation after his strenuous activities during the recent Czech-

German

crisis.

JERRY NORTON,

formerly account
executive at Allied Advertising Agencies, San Francisco and more recently
with KYA, San Francisco, resigned

Nov.

1.
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LENOX

R.

NBC

LOHR,

RICHARD

L. EVANS, 32, announcer
and special features director of KSL,
Salt Lake City, recently became the

president of
place of
radio in
American life today in a speech before the biennial conference of the
Federal Council of Churches of Christ
in America at Buffalo on Dec. 7. Dr.
Ralph W. Sockman, conductor of Ra-

youngest of the general authorities of

dio Pulpit on NBC-Red and pastor of
Christ Church, New York, will also
be a featured speaker.

tor of the

the

discuss

will

HOPE

H. BARROLL
dent and manager of

Jr., vice-presi-

WFBR,

Balti-

more, has been elected vice-presidentat-large of the Chesapeake Bay Fishing Fair Assn., a group of anglers
sponsoring an annual fishing competition.

sales

KIRK,

(Larry)

L. R.

KAST,

formerly with

Astoria, Ore., has joined the
of KXL, Portland.

staff

HUGH

HALFF, president
manager of WOAI, San

and
An-

A. L.

general

the father of a seven-pound
daughter, Catherine, born Oct. 15.
tonio, is

ARTHUR

T.
EVANS, secretary of
the Canadian Assn., of Broadcasters,
Toronto, on Oct. 8 married Miss Alice
Myles of Toronto.

WOODWILL

W.

J.
formerly with
western stations, has been appointed
manager of CKSO, Sudbury, Ont.

HUGH

FELTIS, commercial man-

ager of KOMO-KJR, Seattle, recently addressed the Seattle Ad Club on
the importance of radio in the Euro-

pean crisis.
M. R. HARRIS, auditor of Don Lee
Broadcasting System, Los Angeles,
has been made account executive. A.
T. Quinn, auditor of KFRC, San
Francisco, has been transferred to
Los Angeles, taking over Mr. Harris'
duties.

JACK O'MARA
Santa Ana,

has joined KVOE,
as account execu-

Cal.,

tive.

WARREN KERR,

new

KFAC, Los

joined

has

to radio,

Angeles,

as

ac-

count executive.
LEWIS A. SMITH, formerly of Fred
A. Hinnicksen Agency, Davenport,
and later on the sales staff of WHBF,
Rock Island, has joined the sales department of WJJD, Chicago. Earl
Fenton, new to radio, has also joined

WJJD sales staff.
EARL H. GAMMONS,
the

WCCO,

manager

of

Minneapolis, recently was
elected to the board of directors of
the Northwest Radio
pliance Assn.

AL HARDING,

Trade and Ap-

announcer of

WCCO,

Minneapolis, has been transferred to
the

WCCO

under Carl

department to work
Burkland, sales man-

sales
J.

ager.

Seventy. Mr. Evans

OTIS, formerly radio editor of the Columbus Citizen, has been
named news editor of WHK-WCLE,

replacing Milton C. Hill,
appointed commercial continuity editor. James Sands, formerly in that
position, has joined the program production department, which has been
placed under the direction of Alun
Jenkins.
Don Dewhirst has been
named chief announcer, and Seymour
Harvey Miller, formerly of WIBX,
Utica
and WMBO, Auburn, has

has been named the "baseball announcer whose work was
considered outstanding for the
year" by the Sporting News Weekly, official publication of organized
baseball. The award is based on
Manning's descriptions of the AllStar game in Cincinnati, and the
World Series broadcasts between
land,

New York Yankees and
Cubs.

WHK-WCLE

announcing

ALBERT
manager
is

SHAMBERGER, office
WHK-WCLE, Cleveland,

D.

of
the father of a girl born Oct. 19.

HOWARD KEMPER,

announcer of
Big Spring, Tex., recently
married Miss Jean Dublin of Big-

KBST,

RUBY CARPENTER,

new

to

radio,

has joined the continuity department
of KMA, Shenandoah, la.

JERRY HOLLAND,

publicity director and script writer of
St. Louis, returned to his desk Oct.
22, following an illness.

KMOX,

EDWIN MULLINAX
announcing

has joined the
of WMFO, Decatur,

staff

Ala.

the

Manning has
World Series for
Mr.

described the
NBC since 1932.

JACK HOLBROOK,
KYSM, Mankato,
turned

tion

FOR

SERVICE

Richard Ray

to Palm Beach,
(left), C. of C. secre-

tary of that city, presented an honorary membership to Reginald B.
Martin, general
of
WJNO, West Palm Beach, Fla. Mr.

manager

Martin formerly was with Iowa
Broadcasting System. WJNO now
is using this slogan: "The Voice of
the Palm Beaches."

tua the Great, temperamental
gorilla now being exhibited
by Al G. Barnes-Sells Floto
Circus, was accomplished by
Henry Dupre of WWL, New
Orleans, recently when he
crawled into Guargantua's

Special Eventer Dupre's queon the care, treatment
and habits of the gorilla.
ries

San Franprogram manager, recently marEleanor Rennie, of Oak-

ROY W. WINSOR,

of

WTOL,

news commentator
Toledo, is to marry Miss

Regina Naas, of Dayton, soon.

BOB INGHAM,

sports and special
events announcer of WTOL, Toledo,
has been signed by Driggs Dairy Co.
to announce the Toledo U. football
games. He will do the play-by-play
description, with Jack Zeigin on commercials. After passing his state examination for football officiating, Mr.
Ingham has officiated at four games
this season.

HAL PARKES

has been named pro-

director of

KUTA,

Salt

MISS ELVINA JENSEN,

NBC

to Lloyd E. Yoder,
cisco manager, suffered a

Oct. 23

San Franbroken arm

when thrown from

MARTIN WELDON,

secretary

a horse.

announcer for

WINS, New

York, is conducting a
course entitled Thinking On Your Feet
at the Bedford Ave.
in Brook-

YMHA

lyn.

BOB FERRIS,

formerly with KFPY,
has joined the announcing
staff of KXL, Portland. T. W. Symons III, announcer, has left
temporarily to attend Dartmouth Col-

Spokane,

KXL

lege.

manager

assistant produc-

WCCO,

Minneapolis,
recently married Martha Ricker, also
of the
production department.
Ramona Gerhard, staff organist, and
Ed Abbott, of the announcing staff,
tion

of

WCCO

also have

announced their engagement.

ROBERT HARNACK, KEHE,

Los

ERNEST ADAMS

Jr.,

of

WRVA,

Richmond, on Oct. 8 married Fran-

HANK WHITTAKER,

former Dart-

football player, is making his
radio debut this fall as football announcer for
New York.

mouth

WMCA,
BENNETT

THOMAS

Jr. has
been engaged as a production director at NBC, New York, replacing
Wilfred S. Roberts. Mr. Bennett was
formerly a musical arranger and composer for
and CBS.

A.

NBC
FRED WEIHE has
from the NBC guide

been transferred

staff to the production staff as junior director.

HERBERT

ROBERT TONGE,

New York,
against the station, claiming he
was subjected to numerous "indig-

KECA, Los
KTSA, San

WBBM,

MOORE, Hollywood writer on
the
Good News of 1939, sponsored by General Foods Corp. (Maxwell House coffee), on Oct. 13 broke

nities" in an effort to force his resignation. Justice Ferdinand Peco-

RICHARD ELLERS,

ra in Supreme Court denied Bohnsack's petition in view of the evidence presented. For further redress, Mr. Bohnsack may appeal to
the Appellate court within ZO days
of the filing of the suit, which, to
date, he has not done.
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announcers at
cisco, is
fection.

KPO-KGO, San

of

Fran-

recovering from a throat in-

DON THOMPSON,

director of speevents and news editor of NBC,
San Francisco, recently married Kitty
Morgan of the
casting departcial

NBC

ment.

1938

radio programs

di-

vision manager of Walter Biddiek
Co., Los Angeles, and Thelma McLean of Columbia Pictures Corp.,

Nov.

Hollywood, are to be married
14 in Glendale, Cal.

gram

director

formerly pro-

KVEC, San Luis
rejoined KFI-KECA,

of

Obispo, Cal., has
Los Angeles, as

writer-producer.

JOSEPHINE LeSUEUR,

formerly

Homes in Amerprogram on CBS, has been named

director of the Better
ica
to

Women in the News
WIBX, Utica. Ruth How-

conduct the

program on
ard,

who has conducted women's

grams

New York

in

pro-

and Cleveland,

producer of Your Radio Hostess
program.
NAT BERLIN, formerly of Caravel
Films, New York, and Sterling Adv.
Agency, New York, is writing the
is

Round New York Today

for

script

WNYC, New York.
DRESSER DAHLSTEAD, NBC

SAM
NBC

his ankle

San

Francisco announcer, has been transferred to Hollywood.

SCOTT WISEMAN

and wife, known

as "Lulu Belle and Scotty" on WLS,
Chicago, have gone to Hollywood
where they will appear in movies for
Republic Productions.

DONALD WILSON,

announcer,
ored

It
at

motion

picture
Studios.

CHARLES

Hollywood

narration

doing

is

John Hix "Strange as

of

Seems"

a

col-

Associated

KAPPS, in charge of proNew York, has
duction at
resigned to go to the West Coast. His
plans are not known. James McCafferty, of the engineering department
replaces him.
of

WMCA,

WMCA,

ces Elizabeth Bosher.

mer program

supervisor

TED TURNER,

Cinema

formerly of CBS,
Hollywood, is now KVOS, Bellingham, Wash., program director.

ing staff.

formerly of KFIjoined
Angeles,
has
Antonio, rather than
Chicago,
reported
in
as
Broadcasting, Oct. 15.

from

Johnson,

Cliff

KYSM

RAY GRANDEE,

nouncer-producer.

director of WNYC,
on Oct. 6, filed suit

Hammond.

formerly of KSOO, Sioux Falls, and
KSTP, St. Paul, has been placed in
charge of
merchandising. He
recently married Miss Luella Goss, of
Sioux Falls. Cecil Smith, of Louisiana, at one time with the old ABC
network, has joined KYSM.

J.

Francisco, for seven years, recently
joined KSRO, Santa Rosa, as an-

Court Rules Out Suit
CHRISTIE R. BOHNSACK, for-

with K.IBS, San

come

having

recentlv,

Angeles, continuity writer, is recovering from a serious hand injury which
has confined him to his home since
Oct. 16.

H. MAY, formerly CBL,
Toronto, announcer-producer, has
joined the CBS Hollywood announc-

GORDON BROWN,

re-

on

Miss

JOHN MURPHY,

Minn., has

JAMES McKIBBEN,

Darwin Sustained
INTERVIEW with Guargan-

to college.

GLENN DOLBERG, NBC

chief announcer

the

WHIP,

air-conditioned cage with
Frank Buck, who answered

cisco
ried
land.

Choir

studios after illness
to
from pneumonia. He joined the sta-

I.

O. CAWOOD, with the office of
Dr. Ralph L. Power, Los Angeles radio counsellor, has resigned to return

Tabernacle

of

Spring.

Lake
City, according to an announcement
by Manager Frank Carman.

TOM MANNING, sports announcer of WTAM, NBC outlet in Cleve-

Chicago

the

staff.

KSL-CBS

the

Hour, heard nationwide Sundays.

Cleveland,

joined

is managing ediImprovement Era, official

monthly organ of the Mormon Church,
and special announcer-producer of

LEHMAN

gram

Manning Honored

the

the Mormon Church to take office
since 1906 when he was sustained a
member of the First Council of the

while playing tennis.

WAYNE RICHARDS,

HARRIS,

ELLIS
KDAL,

SID GOODWIN, formerly NBC Hollywood announcer-producer, has moved

CBS in a similar capacity.
BILL PARKER, formerly of WJEJ,

to

Hagerstown, has joined the sales
WRTD, Richmond.

GUNNAR BACK,

the

in

WJNO, West Palm

tor of
Fla. Mr.

Back

KFAB-KFOR,
neapolis, and
the faculty of

Lincoln

;

WTCN,

WIBA,

Madison,
Wisconsin U.

CHARLES ARLINGTON,
of

Beach,

was formerly with

the announcing
Charlotte, N. C.

has

joinfsd

ford,

MURPHY,

Minand

formerly

CBS, New York, and other

Dubuque, has joined

KOCA,

recently

program department of WXYZ, Detroit, has been named program direc-

VAN PATRICK,

KRMD,

staff

of

WBT.
EDDIE
WCLO,

formerly of

at

class-work.

announcer of
KSL, Salt Lake City, on Oct. 15 married Lucile Cannon.
Kilgore, Tex., has joined
Shreveport. succeeding Harold Sparks,
who recently moved to WSLI, Jackson, Miss.

announcer

Duluth, is teaching a weekly
radio production class at Duluth Central High School. Students plan to
produce their own half-hour weekly
show over KDAL as part of their

cities,

staff

formerly

of

of

and WKBB,
WROK, Rock-

Janesville, Wis.,

111.,

along with Frank Justin.

CHARLES LUTZ, formerly of WHK.
Cleveland, and WHKC, Columbus,
has joined WKRC, Cincinnati.
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Broadcast Advertising

so I fired the boss...
"Say,

boss,"

I

says,

bursting

in.

He looks up. "Where's the conflagration?"
That brand of sarcasm don't
phase me. I know my boss. I pops
the question.
"Say, boss, how would you like
to hire the best salesman in the
business?"
"Why, I thought I had the best
in the business," he replies.
"Didn't you give me to understand
only yesterday you were absolute
tops?"
"Sure," I agrees, "and it's no
lie.
But this is different."
"Well,
just
for argument's
sake," he says,
"what's this
sup e r - s a 1 e s man got that you
haven't?"
"Plenty !"

BROADCASTING

•

Broadcast Advertising

"Let's get down to cases."
"Well, for one thing, he makes
a couple of thousand calls a day.
No cooling his heels in outer
offices, either.
He's a buddy
to every prospect in the radio
He's on
advertising business.
the job every day in the year.
I hate to tell you how little he
And, boss, how he knows
asks.
his stuff !"
"Stop, stop," yells the boss.
"What are you talking about?"
"The 1939 BROADCASTING YEARBOOK Number, of course!"
I guess I must have fired the
boss with enthusiasm, for he
smiles and says,
"If he's that good, we ought
to hire about two pages worth."
"Hooray," I yells
So, lo and behold, I'm sending
in the reservation today.
!
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FLORENCE MURPHY,

CHARLES HUARD,

formerly of
Portland, Me., and Joyce Allmand, has joined WTIC, Hartford.

for the last

seven years in the continuity department of WCCO, Minneapolis, has resigned to free lance as a radio acShe is succeeded by Donna
tress.
White, formerly in the traffic department. Betty Aimers has taken
over Miss White's traffic department

WCSH,

post.

GEORGE McGOWAN,

MICHAEL BLAIR, KFWB,
wood,

fight

JANET

TOM CAMPBELL
KGVO,

WENR

WGN,

has joined Myron
Beverly Hills, Cal.
talent agency, as aide to Nat Wolfe,
head of the radio department.

WDAY,

on Nov.

was

business

he

staff pianist of
to sail from

will
leave.

LEO TOWNSEND,

KABR,

of Dell

Fargo.

WDAY program dimarry Jeannette Dunkirk

Publications,

VIRGIL CORY,
western

Modern

editor

Screen,

has resigned to do radio writing. He
is working with Hal Block, writer on
the CBS Texaco Star Theatre.

3.

manager

eral

for the last several

RAY,

manager

of

NBC

press information service for the
Central Division, Chicago, is the father of a boy, Wm. B. Ray III, born
Oct. 18.

WILLIAM
WELI,
WICC,

J.

FARLEY,

New Haven,

formerly of
has joined
announcer-

Bridgeport,
as
producer at the New Haven studios.

TED ASHTON,
New

manager

fol-

lowing the death

KANS

B.

Wichita,

i

years sports editor of the Wichita
Eagle, on Oct. 10 joined
as
sports editor. He is conducting a
review,
Spotlight
on
daily
sports
Sports, and plans to conduct his
sports department much in the same
fashion as a newspapers.

WILLIAM

KFH,

of

Wichita Eagle
and general manager of the station.
Mr. Murdock became gen-

Nov. 1 for London where
study piano during a 10-

month

on Oct. 18 became national

working directly
under Marcellus
M. Murdock, pubs h e r
1
of the

New York

Ken Kennedy,
rector, is to

Chicago,

port,
sales

found "a

Sales

LUTHER, for four
manager of WOC, DavenA.

business was noticeably
down, but so far it hasn't
arrived on a Saturday.

alities.

HAROLD TURNER,

years

folk, claims to have
unique but reliable

KFH's National
CLARK

barometer" which works
every week but those in
which a holiday falls. If ad
agency copy for the following week arrives on Friday,
business is good; Thursday,
fair; Wednesday, n.s.g. Once
it came in on Tuesday, when

NORMAN BARRY, announcer of
NBC-Chicago, has been named comRadio Fanmentator on the
fare, an NBC sustaining show devoted
to gossip about Chicago radio person-

JOE GRAHAM
Selznick & Co.,

Aberdeen, has joined

KALE,

15.

recently
joined the accounting department of
KTA, San Francisco, succeeding Louise Verdier, resigned. Irene Wigton,
home economics conductor, and Homer Griffith, the Friendly Philosopher, have also resigned from KTA,

of

of

Portland, married Bonnie Reed Oct.

Holly-

announcer, has resigned.

formerly

Don Hop-

kins, seniors at Montana State University, have joined the announcing
Missoula.
staff of

STRUGNELL

BILL DEAN,

and

Clark A. Luther Directs
Trade Forecast
LEE CHADWICK, continuity director of WTAR, Nor-

formerly of CBS.
York, has been appointed public
of Screen Actors

relations counsel
Guild, Hollywood.

Mr. Luther
of Cecil tj Price
a year ago. Mr. Luther takes over
the sales and promotion functions
formerly handled by Mr. Price.
With the new appointment it
was announced that Vernon Reed,
veteran KFH program executive,
assumes charge of programs and
production. P. S. Clark continues
as business manager. Milton Mendelsohn, recently production head
of the station, left Oct. 4.
native of Pennsylvania, Mr.
Luther is a graduate of the Missouri University School of Journalism, receiving his degree in
1928. For six years he was a member of the advertising staff of newspapers in Des Moines. He was

A

with WHO, Des Moines, over a
year before becoming general manager of WOC, sister station in
Davenport.

Noted Commentators

ANOTHER

Mom WALl VAPM%
SUSICTORTHE
SHOPPIN' LIST

distinguished Washington correspondent joined the ranks
of sponsored radio commentators
in October when Sir Wilmott Lewis,
veteran correspondent of the London Times, began a series of commentaries on world events over
WRC, Washington, 7:45-8 p. m.,
Mondays, Wednesdays and Fridays, sponsored by Wilkins Coffee
Co., Washington. The schedule is
for 26 weeks, placed by the Lewis

Edwin Ryan Agency, Washington.
Hilmar R. Baukhage, Washington
newspaperman and commentator

f

for

several

years

Farm & Home Hour,

on

the

is

NBC

conducting

Sunday evening comment program on WMAL.

a

Out here

in our prosperous

Red River

Valley, family

needs are big — but family wealth is bigger! WDAY's
1,115,104 listeners buy 30.3% of all food, 31.9% of
all drug products, and 32*9% of an automotive goods,
sold in the combined states of North Dakota, South
Dakota and Minnesota [minus the counties containing
Minneapolis and St. Paul].
WDAY delivers the whole Valley, in one audience
at low rates. Write for all the facts, today!

—

WDAY. ™Z
inc

AFRA Names Smith
MARK SMITH was reelected presNew York local of the
American Federation of Radio Arident of the

at a recent meeting of the
chapter, which also reelected Walter Preston, first vice-president;
tists

William Adams, second vice-president; Ben Grauer, third vice-president; Alexander McKee, fourth
vice-president, and Lucille Wall,
recording secretary. Ted De Corsia
was elected fifth vice-president and
Ned Wever, treasurer.

AFRA

man
who

Field,
executive secretary,
also national second vice-

is

Carlton KaDell, Hollyannouncer, was reelected
president at the October meeting.
Other officers are Thomas Freebairn-Smith, first vice-president;
Ynez Seabury, second vice-president; Georgia Fifield, recording
secretary and J. Donald Wilson,
treasurer. Miss Seabury was moved
president.

wood

up from third vice-presidency and
Gale Gordon elected to fill the vacancy. Gordon and True Boardman
were elected to the executive board.

WCBS
ACPI.

isa

he*

SEARS
_

_____

Hollywood

Chapter, American Federation of Radio Artists,
has started negotiations with CBS,
Hollywood, for a working pact affecting announcers, directors, writers and sound effects men affiliated
with the organization. AFRA is
represented by Laurence W. Beilenson, western counsel, and Nor-

NATIONAL
^

in

LOS ANGELES

ASSOCIATED

WITH THE
ILLINOIS

STATE

_____

E3

JOURNAL

N. B. C.

Affiliated

FARGO

FREE and
PETERS INC.

NATIONAL
REPRESENTATIVES
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Broad Changes

in

FCC

INS on

Rules

(Continued from Page 38)
the new Federal
rules of civil procedure.
Regarding the controverted provision relating to instructions to
examiners, the Association said the
executive committee was not unanimous in its view. A minority felt
that a person or persons conducting the hearing should be limited
to taking of testimony and submitting a report without recommendations, while another felt that
such persons should have power to
report not only on conclusions of
fact and law but also on recommendation as to the ultimate disposition unless otherwise directed,
while a third favored the flat provision that they submit conclusions
of fact and law without recommendation. "There being no majority
for any of the three points of view,
a majority did agree to recommend the third view," the Associa-

formity

\

satfa

:

ova

-

tire,

and

I

5

i

with

tion said.

By way

of further explanation,
the Association gave its views on
practices which have developed in
connection with examiners' reports.
It stated:

Nr.

Ifc
Mriii

b-

The Association

to

record

its

tices

8

nan-

which seem to require comment rather
than changes in the language of the
rule. It is the understanding of the
Association that the customary procedure within the Commission in dealing with applications, petitions or

ii

ists,

BS.
if-

rrit

ated

1

desires

views with respect to certain pracwhich have grown up in connection with examiners' reports and

was

I

is

Bili-

ary,

i

TO-

4

'ree-

!|

tot;
j

resii

now

discontinued but formerly in use,
that the examiner's department or the
particular examiner who heard the
case was likewise called upon to submit and did submit to the Commission, either in writing or in person,
or both, a report upon those questions of fact dealt with in any exceptions filed to the report.
That any such procedure is patently improper is demonstrated by the
case of Morgan vs.' Wallace, 304 U.
S. 1. It is essential to the orderly
conduct of the Commission's business
that each examiner's report should reflect the views and opinions of the
various departments within the Commission when such report is released
to the public and to the parties. Otherwise, there can be neither fair treatment of the parties, satisfactory exceptions to the examiner's report or
satisfactory
oral
arguments before
the Commission. The Association therefore urges

Data for Public Record
(a) That such legal, engineering
and other comments as the several departments within the Commission may
see fit to make upon any case which
is the subject of a hearing be incorporated as a part of the public record
at the time of the public hearing.
(b) That in any case where such a
course would involve the public disclosure of matters prejudicial to the
national defense or which would involve any other legitimate reason for
secrecy, the examiner's report be not
released to the public or to the parties

until

has

it

been

submitted

:
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HYDE PARK
Louis,
etrist,

Brewing

considers Rule 106.24 and that they
considered by
the Commission
the form of Rule 10G.24
may be as finally adopted.

and Dr. Coombs, Optomare sponsoring the dramatic

a proposed

with regard to frequency,
power, hours of operation, equip-

cific

ment and

location of the station,
the Association suggested that the
term "approximate location" be
used. It said it believed that specific
location should not be required.

program, Famous Jury Trion 49 stations throughout the
country, Wednesdays, 10-10:30 p.
m. Stations are:
series

Commercial Shows

als,

WAAB WEAN
WOR WHN WICC WTHT WIDO
WBOY WLNH WLLH WBAX
WOL WKBW WACO WOR KHJ
KDB KFXM KPMC KVOE KXO
KVEC KGGF KSO KFOR KIL
KWK KTOK KCRC KBIX KVSO
KGNC KGFF KRIS KRIC KFJZ
KXYZ KGKO KCMK KRGV
KGKB KABC KFYO KOUF
KBST KNOW KRBC KADA.
SCHALL & MARTYN AGENCY,
talent

by

Schall and
of the de-

Ruth Johnson,

Thomas Lee

has

service,

Max

Marty Martyn, formerly

also formerly
Artists Bureau.

the

of

ir Jack

to

SI LAWRENCE
Interested in

Ask

J.

CJBR

Walter Winchell

it
it
it
it
it
it
ir

Lowell

True

it
it
jr

The Lone Ranger
Warden Lawes
The Magic Key
Mary Marlin

Good News of 1939
Thomas
March of Time
Seth Parker

COMPANY

Co. Currently advertised
over CJBR are separate

programs

Broadcast Advertising

fol-

lowing J. Walter Thompson accounts:
Fleischmann's Yeast
Tender Leaf Tea
Black Horse Ale
Magic Baking Powder

CJBR

LOS ANGELES
SAN FRANCISCO
SEATTLE

RIMOUSKI, QUEBEC
1.000 Watts Full Time
Affiliated with

Stories

Information, Please
Voice of Experience
Easy Aces
it True or False
•fa Jimmy Valentine
it Smoke Dreams
jr Vic & Sade
it Hobby Lobby

Sidewalk Interviews

Hollywood Playhouse
The Green Hornet
The Quiz Bee

Show

Ma

Week

of the

Perkins

National Barn Dance
Pepper Young's
Family

Ports of Call
ir Metropolitan
Auditions
it Irene Rich
it Mr.

Keen

results?

Walter Thompson

live talent studio

Benny

*
*

*

the Lower

WSPD

carried by

it
it
it
it
it
it
it
it

featuring each of the

WRITER BIDDICK

list

Name

of the Big

it

In connection with

just a partial

is

St.

be

rule that each application be spe-

Thorough

For

Here
Co.,

funct Thomas Lee Artists Bureau, at
8949 Sunset Blvd. Heading the radio
department are R. C. Wright and

.

In certain instances

WSPD

Trials

ject matter.

;

judgment of the Commission involve
accounting questions. It is our further
understanding that under a practice

Two Sponsoring

You Heed

Coverage

in charge.

organized

ments.

As heretofore indicated, it is our
understanding that such reports from
the engineering department and from
the law department are required and
submitted in all cases
that reports
by the accounting department are submitted only in such cases as in the

is

Hollywood

whatever

report and the Commission's ultimate
there are, however, certain
reports which are made to the Commission by its department heads, none
of which ir part of the record and
none of which is available to the parties. At the present time, these include
( a )
a report by the Commission's
engineering department containing comments on the engineering
questions, if any, presented by the
case and if no such questions are presented, a statement to that effect
(b) a report of the Commission's law
department which is similar in substance as to questions of law which
may or may not appear; (c) a report
by the Commission's accounting department similar in substance to that
of the engineering and law depart-

San Francisco,

been

tions and oral arguments, when requested to the examiner's report and
the exceptions filed thereto.

decision,

W

new

(for example,
among others, in transfer easels under
Section 310 of the Act where there is
no conflict of interest between the parties) the Association is of the opinion that it might aid the Commission
to have a representative of the Commission's law department participate
in the oral argument if and when
there is a difference of opinion between the views of the law department and those expressed by the examiner in his report. However, it considers this to be largely a matter of
internal operation at the Commission
and therefore, makes no recommendation with respect to it.
It is further the desire of the Association that the views herein expressed be before the Commission when

Departmental Reports
Between the date of the examiner's

in?

to

been available for local sponsorship via WMCA, New York, are
now on sale for network sponsorship over the Inter-City net, allowing clients to purchase all or
part of the network for any of the
regular news periods using the
service. Roma Wine Co., San Francisco, on Oct. 17, was the first client
to use the news programs 7 days
weekly on
C B M, Baltimore,
10:45-11 p. m., and on WMCA,
10:30-10:45 p. m. James Houlihan,

and has the approval of all of the
Commission's department or personnel who have any interest in the sub-

other requests addressed to the Commission which will not be granted
without hearing is as follows
A public hearing is held before an
examiner at which hearing not only
the parties but the Commission's law
department and engineering department and sometimes its accounting
department, are represented. Ordinarily, the Commission's engineer testifies, his direct examination being conducted by the Commission's attorney
if the accounting department is represented at a hearing, testimony by
its representative is handled in a similar manner. At the conclusion of the
public hearing, the record is closed
and upon this record a report is prepared by the examiner which is released to the public and to the parties.
To this report the parties file excep;

Inter-City

INS news programs, which have

The advertisers who
sponsor these programs, as well as doznow using

ens of others
this station,

know from

experience

that to

thoroughly cover the
Great Northwestern
Ohio and Southern

Michigan

Market

THEY MUST USE

WSPD.

WSPD
Toledo, Ohio

CBC
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KHJ, Los Angeles
Safeway Stores, Oakland, Cal., (Lucerne canned milk), 10 sa weekly,
thru J. Walter Thompson Co., San

the Suiinadi OF

Francisco.
Perfection Bakeries, Los Angeles (chain bakery), weekly sp,
thru A. A. Bert Butterworth Agency, Los Angeles.
Potter Drug & Chemical Co., New
York (soap & ointment), 12 sa
and 6 ta weekly, thru Atherton &
Currier, N. Y.

Davis

BROADCASTING
STATION ACCOUNTS
sp— studio programs
—transcriptions
—spot announcements
ta — transcription announcements
t

sa

WHO,

Des Moines

Morton Salt Co., Chicago, 3 sp weekly, thru Klau-Van Pietersom-Dun-

KGO, San Francisco
& Rubber Co., Akron

Firestone Tire
(tractor

2 t weekly,
James, Cleveland.

tires),

Sweeney &
Lea & Perrins,

New York

thru

(meat

sauce), 2 sa weekly, thru Schwimmer & Scott, Chicago.

General Cigar Co., New York (Wm.
Penn Cigars), 10 sa weekly, thru
H. W. Kastor & Sons Adv. Co.,
N. Y.
RCA Mfg. Co., Camden, 6 weekly t,
direct.

lap Associates, Milwaukee.

American Pop Corn

Co.,

WBT,

Sioux City,

thru Coolidge Adv. Agency, Des Moines.

13

la.,

Oyster Shell Products Co., New Rochelle, N. T.. 52 sa, thru Husband
& Thomas, N. Y.
Household Magazine, Topeka 3 sp
weekly,
thru Presba, Fellers &
Presba, Chicago.
Gooch Milling & Elevator Co., Lincoln, Neb. (feed), 39 t, thru Potts-

American Memorial
sa

N. Y.

WHN, New

York

Royal Typewriter Co., New York, 3
sp weekly for 7 weeks thru Buchanan & Co., N. Y.
Home Diathermy Co., New York, 12
sp weekly, 52 weeks, direct.
Furriers, New York,

Famous

weekly, 13 weeks thru
Adv. Agency, N. Y.

BC Remedy
thru J.
Chicago.

4%

sa thrice weekly,

weeks, thru

Kashuk Adv. Agency, N. Y.

Lip-Lore, New York (liquid lipstick).
2 sa weekly, 13 weeks, thru Wesley
Associates, N. Y.
Fruit Industries Ltd., New York, 5
sp weekly, 10 weeks, thru Lawrence
Fertig & Co., N. Y.

WFAA-WBAP,

Dallas-Fort Worth

Beaumont Laboratories,
4-Way Cold Tablets),
thru

H. W. Kastor &

Louis
weekly t,
Sons Adv.

St.

Durham N. O, 6

Walter

Thompson

Co.,

WTMJ, Milwaukee
N. Y.
Bros., Poughkeepsie,
(proprietary), 95 sa, thru Brown
& Tarcher, N. Y.
Cherry Specialty Co., Chicago (Dainties), 52 sa, thru Oscar L. Coe &
Associates, Chicago.
Maytag Co.. Newton, la., 13 sa, thru
McCann-Eriekson, Chicago.
Wisconsin Agricultural Authority, 7
sa, thru Scott-Telander, Milwaukee.

Smith

2 sp

New York,
6 sa weekly, 13 weeks, direct.
J. Fox, New York (furriers), 8

Co.,

sp weekly, thru Harvey-Massengale
Co., Durham, N. C.
Swift & Co., Chicago, 7 ta weekly,

WHN, New

Midtown

American Jai-Alai Corp.,

Co., Atlanta, 3
Groves-Keen, At-

Crow Milling Co., Warsaw,
3 sa weekly, thru Rogers &
Smith, Chicago.
Firestone Tire & Rubber Co., Akron,
26 t, thru Sweeney & James, Cleve-

Drug & Chemical

Co., Chicago, 6 sa

thru Presba, Fellers
Chicago.

ly,

KYA, San

&

&

In-

formation, San Francisco (travel),
1
sp,
thru
Brewer- Weeks Adv.
Agency, San Francisco.

General
Kix),

Mills.

weekly

Aurora Labs.. Chicago

(Clear- Again

for colds), 10 ta weekly, thru Erwin Wasey & Co., Chicago.
Nelson Bros., Chicago (clothing), 6 t

weekly, thru George
Co., Chicago.

H. Hartmaii

KARK,

Minneapolis

(Korn

thru BlackettSample-Hummert, Chicago.
sp,

Marshall Canning Co., Marshalltown,
la., 27 t, thru Coolidge Adv. Agency, Des Moines.
Cracker Jack Co., Chicago, 85 ta,
thru John H. Dunham Co., Chicago.
Gebhardt Chili Powder Co., Dallas,
120 sa, thru Grant Adv., Dallas.
Hobo Medicine Co., Beaumont, Tex.,
300 so thru Ratcliffe Adv. Agency,

WICC, Bridgeport

Dallas.

WLS, Chicago

William Jay Barker, N. Y. (Hirsutus
hair tonic), subsidiary of Progressive Drug Co.. N. Y., 3 sp weekly,
thru Grant & Wadsworth & Casmir,

N. Y.

KYA, San

Francisco

California State C. of O, San Francisco, 2 weekly ta-, direct.

Century Beverage Co., Oakland,
weekly sp, thru Crossley-Ham Agen-

cy,

Household Magazine, Topeka, 3 weekt, thru Presba, Fellers & Presba,
Chicago.
Libby McNeill & Libby, Chicago, 3
Transamerican
thru
t,
weekly
Broadcasting, Chicago.
Mantle Lamp Co., Chicago, weekly sp,
thru Presba, Fellers & Presba, Chi-

ly

cago.

Mantho-Kreamo

111.
Clinton,
Inc.,
(cold remedy), daily sa, thru Staek-

San Francisco.

WOV, New York
Maryland Pharmaceutical Co., Baltimore (Rem), 2 sa daily, direct.
E. Fucini & Co., New York (Vittone
Bitters), weekly sp, 26 weeks thru
Pettinella Adv. Co., N. Y.
Uncle Sam Breakfast Co., Omaha,
weekly sp (football), thru Bozell

&

Jacobs,

Omaha.

WSAI,

Cincinnati

Estate
Stove
Co.,
Hamilton,
O.
(Heatrola), 2 sa daily, direct.

Goble Adv. Agency, Chicago.
Assn., DeKalb,
3 weekly /, thru Frank PresY.
N.
brey Co.,

DeKalb Agricultural
111.,

KFI, Los Angeles
Jones Grain Mills, Los Angeles (fruit
cake), 10 sa, thru Lisle Sheldon
Adv., Los Angeles.
American Cranberry Exchange, New
York (Eatmore cranberries), 6 so

weekly, thru

St. Louis (Bromo
Quinine), 7 sa weekly, thru H. W.
Kastor & Sons Adv. Co., Chicago.

Beaumont & Hohman, Omaha.

KFSD, San
Angeles
weekly,

Sales Co., Baltimore. 3
sa weekly, thru Van Sant, Dudgale
& Co., Baltimore.
Lehn & Fink, New York (Hinds
cream), 5 sa and ta weekly, thru
Wm. Esty & Co., N. Y.

WEVD, New York
Uddo

WLW,

York

(hair

dol),

5

weekly

•

Chicago.

Esty

York

Columbus, Ga.

&

Co.,

N. Y.

WJJD, Chicago

Cincinnati (Oxythru Blackett-

Williams

t,

Automatic

Chicago, daily

I,

New

KDYL, Salt Lake City
Thomas Leeming & Co., New York
(Baume Bengue), 110 sa, thru Wm.

Co.,

Francisco

November

Co.,

thru

Ralston Purina Co., St. Louis (cereals), 104 sp direct. Nehi Bottling
als), 104 sp direct.

Sample-Hummert, Chicago.
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Chemical

WRBL,

treat-

Louisville (Avalon), weekly t, thru
Russell M. Seeds Co., Chicago.

KSFO, San
Procter & Gamble,

Sicilia

(cleaning fluid), 6 t weekly, 52
weeks, thru J. Franklin Viola. N. Y.

Cincinnati

BBDO,

(Bella

oil),

Cleano

direct.

Brown & Williamson Tobacco

New York

daily t, 52 weeks,
J. Franklyn Viola, N. Y.

Household Finance Corp., Chicago, 3
sp weekly, thru

Co.,

olive

New York

Co.,

Los

geles.

Lydia
E. Pinkham Medicine Co.,
Lynn. Mass., 3 weekly t thru Erwin, Wasey & Co., N. Y.
ment), sp weekly,

Co.,

(animal foods), 36 sa
thru Howard Ray Adv.

Agency, Los Angeles.
Lyons Van & Storage Co., Los Angeles (moving & storage), weekly t,
thru Chas. H. Mayne Co., Los An-

Cincinnati

MeCormiek

Amac

Diego, Cal.

Dog & Cat Food

Dr. Ross

Milwaukee.

WMCA, New

Los Ange-

Omaha,
Lines,
Transit
Interstate
(transportation) 5 sa weekly, thru

weekly, thru BBDO, N. Y.
Allis-Chalmers Mfg. Co., Milwaukee
(tractors), 2 sp weekly, thru Bert

WKRC,

N. Y.
Co.,

(furniture), 5 sa weekly, thru
Chas. H. Mayne Co., Los Angeles.
Interstate Transit Lines, Omaha
(transportation), 3 sa weekly, thru
les

American Cranberry Exchange New
York (Eatmor Cranberries), 6 sa

Gittins,

BBDO,

Lyons Van & Storage

Beaumont & Hohman, Omaha.

Grove Laboratories,

S.

Rock

Little

Chattanooga Medicine Co., Chattanooga, 52 sa, thru Nelson-Chesman
Co., Chattanooga.
Falstaff Brewing Co., St. Louis, 624
thru Gardner Adv. Co., St.
sa,
Louis.

Francisco

WAAW, Omaha

WIND, Gary

.

week-

Presba,

Japanese Committee on Trade

Corp., N. Y.

Co., Chicago.

Lamp

American Popcorn Co., Des Moines
(Jolly Time), 13 sp, thru Coolidge
Adv. Agency, Des Moines.

Co.,

Steam Electric Iron Co., St. Louis, 5
sp weekly, thru Smith-Benny Sales

KHJ, Los Angeles
Associated Oil Co., San Francisco
(petroleum products), 10 sa, thru
Lord & Thomas, San Francisco.
Sears, Roebuck & Co., Los Angeles
(retail departments), 6 sp weekly,
thru Mayers Co., Los Angeles.

land.

Mantle

New
York

Maiden,
Mass. (Cuticura soap), 6 sa weekly, thru Atherton & Currier, N. Y.
Nash-Kelvinator Corp., Kenosha,
Wis., 7 sa weekly. 2 weeks, thru
Geyer. Cornell & Newell, N. Y.
Potter

Pittsburgh

Little
Ind.,

lanta.

Turnbull Co., Kansas City.
Corp.,
Louisville (Sir Walter Raleigh cigarettes), 3 sp weekly thru BBDO,

thru

weekly,

Brown & Williamson Tobacco

I.

Charlotte, N. C.

sp,

KDKA,

Tubular Ice Skate Co., New
York, weeklv t, thru Gussow-Kahn
& Co., N. Y.

Arco
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Heating

Co.,

sa, direct.

Broadcast Advertising

—
WOR, Newark

Horn on High

Packard Motor Car Co., Detroit, 5
sp weekly, thru Young & Rubicam,
N. Y.
Chevrolet Motor Co., Detroit, weekly
sp thru Campbell-Ewald Co., De-

FOR THE

third broadcast
season by the NBC
Symphony Orchestra, conducted by Arturo Toscanini,
of

troit.

NBC purchased a unique
trumpet especially adapted
for Bach's Second Brandenburg Concerto, the first number on the Oct. 29 program.
The trumpet plays one octave
higher than the usual orchestral B flat trumpet and thus
technical
presents unusual

Refrigeration & Air Conditioning Institute,
Chicago, weekly sp thru
James R. Lunke & Associates, Chicago.

General Mills, Minneapolis
(Korn
Kix). 3 sp weekly thru BlackettSample-Hummert, Chicago.
B. C. Remedy Co., Durham, N. C.
(B. C. headache powders), 3 sp
weekly thru Charles TV. Hovt Co.,
N. Y.
Lewis-Howe Co., St. Louis (Turns),
2 sp weekly, thru H. W. Kastor &
Sons Adv. Co., Chicago.
Oneida Ltd.. Oneida, X. Y. (Tudor
Plate
Silver),
weekly
f,
thru
BBDO. X. Y.
United Drug Co., Boston (Rexall) 3
t. one week, thru Street & Finney,
N. Y.
Bristol-Myers Co.. New York (MinitRub), 3 sp weekly, thru Young &
Rubicam, N. Y.

ira

tj,

WGY,

geles.

thru Charles W. Hoyt Co., X. Y.
Arco Tubular Skate Corp., Xew York,
winter t series, thru Gussow-Kahn
& Co.. X. Y.
M. J. Breitenbach Co., Xew York
(Gude's Pepto-Mangan
3 sa weekly, thru Morse Int., N. Y.
Cooper & Cooper, Pittsfield, Mass.
(stokers), 2 sa weekly, thru Leighton & Xelson, Schenectady.

Marney Food

TV. Lee & Co., Troy (Save the
Baby). 3 sp weekly, thru Leighton

W*

&

Xelson, Schenectady.
Crow Milling Co., Warsaw, Ind.
(Coco Wheats). 3 sp weekly, thru
Rogers & Smith, Chicago.
Penick & Ford. Xew York (Vermont
Maid). 6 ta weekly, thru J. Walter
Thompson Co., X. Y.

Little

KMA,
P.

Shenandoah,

la.

F. Petersen Baking Co., Omaha
(Peter Pan bread), 5 sp weekly,
52 weeks, thru Earl Allen Co.,

Omaha.
Sargent & Co., Des Moines (feed),
3 sa weekly, thru Fairall & Co.,
Des Moines.
H. Sakanovsky & Son, Chicago (Mary
Ann "Silks), 6 sa weekly, thru Selviair_ Bcstg. System, Chicago.

WNEW, New
I

Southern California Building & Loan
Assn., Los Angeles (finance) weekly sp, thru McCarty Co., Los An-

Helms Bakeries, Los Angeles (chain

)

Los

Reliable Manufacturing Co., Los Angeles (gas heaters) 6 sp weekly,
thru Charles Eckart Co., Los An-

Youngstown.
American Molasses Co., Xew York
(Grandma's syrup), participations,

,

York

Barney's Clothes, Xew York, weekly
sp, 13 weeks, thru Alvin Austin
Co., N. Y.

Manhattan

Soap

Xew

Co.,

Wm. Esty & Co., X.
KNX, Hollywood

Goodyear Tire

,

Digeo, Cal.

Wilshire Oil Co., Los Angeles (petroleum), weekly sp, thru Dan B.
Miner Co., Los Angeles.

& Rubber

Y.

CKCL,

HECTOR CHEVIGXY,

Hollywood

writer, has sold transcription rights
of his novel. Lost Empire, to C. P.
MacGregor. Hollywood recording concern, for library release.

STAXDARD

RADIO announces the
following stations have subscribed to
its Standard Program Library ServKFEL.

ice:

Denver;

WBXO. Xew

KENTUCKY

FARMERS
for tobacco

and other

WBBZ, Ponca City, Okla.
ALGVEREEX RADIO OMCEP, Am-

crops will total over

sterdam. Holland, has bought the radio version of Charlie Chan in script
form, from Irving Fogel Productions,
Hollywood, thru Herbert Rosen,
Paris radio broker. Fogel Productions
also has acquired from Associated

$159,738,000

Orleans;

ALLIED PHOXOGRAPH & Record
Mfg. Co., Hollywood, has remodeled
its building at 1041 X. Las Palmas
Ave. Additions include two new studios, a research laboratory,

and

new

exec-

demonstration
room for the new Port-Elec playback machine the firm is now making.
utive

offices,

MERTEXS &
program

firm,

a

PRICE. Los Angeles
has moved to 3923 W.

Sell this

market via

WHAS
LOUISVILLE, KY.
50.000

Watts—820

Kilocycles

6th St.

XORTHERX BROADCASTIXG
has

acquired

scriptions

for

XBC
its

CBS

Co.

Basic Station

Thesaurus
three

transtations

CFCH. Xorth Bay; C.IKL, Kirkland
Lake; CKGB, Timmins, Ont.

RADIO

programs division of Walter
Biddick Co., Los Angeles, has issued

Edward Petry

&

Co.

National Representatives

transcription
catalogue
35-page
with one page devoted to each program, which includes 5. 15 and 30minute features for United States

a

Akron,

Co.,

O., (auto supplies), 6 sp weekly
thru Arthur Kudner Inc.,
Y.
George A. Hormel & Co., Austin,
Minn, (meat products), 6 sp weekly, thru BBDO, Minneapolis.

and foreign

release.

Toronto, Ont.

General Motors of Canada (Cadillac),
Oshawa, Ont.. daily sa, thru MacLaren Adv. Co., Toronto.
Canadian Canners, Hamilton, Ont.,
daily sa, thru R. T. Kelley, Hamilton.

Mother

Parkers

Tea

Toronto,

Co.,

Denne &

daily sa, thru A. J.

Co.,

Toronto.
J.

C. Eno (Canada) Ltd., Toronto,
daily sp, thru Tandy Adv. Agency,

Toronto.
Cluett Peabody & Co. of Canada,
Kitchener, Ont., weekly t, thru
Cockfield Brown & Co., Toronto.
Vick Chemical Co.. Greensboro, X. C,
daily so, thru Morse International,
X. Y.

CKNX, Wingham,

Ont.

Xational Fertilizers, Ingersoll, Ont.,
60 sa, thru Ardiel Adv. Agency,
Oakville, Ont.

Longworth

Rochester

Tidewater Associated Oil Co., San
Francisco ( Tydol oil ) 12 sp weekly. 52 weeks, thru Lennen & Mitchell, X. Y.

KGB, San

Thomas Leeming & Co., Xew York
(Baume Bengue). 10 sa weekly,

York

(Sweetheart Soap). 7 sa weekly,
4 weeks, thru Franklin Bruck Adv.
Agency, X. Y.

WHEC,

bakery), 6 sp weekly, thru Martin
Allen Adv. Co., Los Angeles.
Co., Huntington Park,
Cal., (Marco Dog Food) 6 sp weekly, thru Ivar F. Wallin Jr. & Staff,
Los Angeles.

thru

1938 cash income of

Cinema Studios, Hollywood, foreign
sales rights to Lady of Millions.

KNX, Hollywood

geles.

Conditioning
Training
Corp.,
Youngstown. renewal t series, thru
Xational Classified Adv. Agency,

.:-

problems. NBC First Trumpeter Bernard Baker played
the instrument, which was
presented to Maestro Toscanini by NBC after the
broadcast.

Schenectady

Air

ii

the

Milling

Co.

(

Sun-Ray

Feeds). West Toronto. Ont., 26 sp,
thru E. W. Reynolds & Co., Toronto.

Royal Canadian Tobacco

Co.,

Toronto

(Glencastle Tobacco), 26 sp, thru

Metropolitan Broadcasting Service.
Dr. M. W. Locke Ltd. (shoes), 12
t, announcements, thru local dealer.
Sparton of Canada Ltd.. London,
Ont. (radios), 21 sp, direct.

CHML

Join the 46 national and 175 local advertisers who use
the rich
best listened to station in Hamilton, Ontario

—the

I

Canadian

—

industrial centre

your products

if

where people have money

given good reasons

WHY

over

to

BUY

1
'Just as I

suspected! That broadcaster's

making tracks for this
new Western Electric station!"

lost clients are

November
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WILLIAM JAY

BARKER,

New

York (Hirsutus hair

tonic), subsidiary of Progressive Drug Co., New
York, on Nov. 14, starts a quarterhour musical program on
I C C,
Bridgeport, to be heard thrice-weekly
at first with plans for two half-hours

W

weekly

CARY MAPLE SUGAR

Co.,

St.

Johnsbury, Vt. (Highland Maple Syrup), which recently appointed Scholtz
Adv. Service, Los Angeles, to direct
its West Coast advertising, in a test
campaign is using six weeidy participation in the combined Sunrise Sa-

and Housewives Protective League
programs on KNX, Hollywood. Contract is for four weeks, having started

lute

Oct. 24.
Corp.,
(Sweetheart Soap), in a
campaign started Oct. 12

four-week
"one cent" sale,
average of from one to

for its

signals and spot

on

Southern

6

using an
three time

is

announcements daily
California

stations,

KFSD, KHJ, KNX, KFI, KFOX,
KGFJ. In addition the firm is using
six- weekly

participation in the combined Sunrise Salute and Housewives'
Protective League programs on KNX,

Hollywood.

Milton Weinberg Adv.
Co., Los Angeles, has the account.

GOLDEN STATE

Co.,

Los Angeles

(dairy products), thru Lou Landfield,
that city, is sponsoring the five-week-

quarter-hour Ann Cook's Club on
KFAC. Contract is for 13 weeks, havly

ing started Oct. 17.
ly

represented by N.

San Francisco.

The program, Yale Va-

riety Show, will feature musically inclined students of Yale University.

Agency

is

Casmir,

New

Firm is nationalW. Ayer & Son,

JONES GRAIN MILLS,

Los Angeles
(Holiday Fruit Cake), annual users
radio, on a scattered schedule,
started Oct. 17 using five minute commercials on 8 Southern California

York.

H. D. LEE Mercantile Co., of Salina
and Kansas City, observed its 800th
consecutive broadcast on WIBW, Topeka, recently with E. H. Curtis, the
Lee Noon News reporter, flashing news
stories from UP and the Topeka
Daily Capital. The company added
as a
radio advertising on
new marketing medium in April, 1936.

MERCHANDISE

Chicago, has started a halfhour Sunday afternoon show on
that city, titled Give Me a
Job and featuring Lynn Brandt in
an interview series with local unemployed. Schwimmer & Scott, Chicago,
recently received the account.

WMAQ,

MARNEY FOOD
Park,

grams on

KNX,

RELIABLE MFG.

KMTR, KRKD, KDB,

KFI,

Con-

is

Salute and Housewives Protective
League on KNX, Hollywood. This
was the firm's first radio. A more extensive schedule

Mr. Advertiser:

WBRE

KYSM.

not just a plug
plodding along.

is

*

WBRE

report by U. S-

Dept. of Commerce.

Folks in

KYSM

ritory have the
to

IS
ter-

money

buy the things they

want when they want
them.

And

do

they

Hollywood. Firm also

sponsors the weekly half-hour Bob
Baker's Brain Teaser on that station
and participates twice weekly in Art
Baker's Note Book on KFI, Los
Angeles. Agency is Ivar F. Wallin
Jr. & Staff, Los Angeles.

stations,

primary area

*From

Huntington

Co., that city, to direct its national
advertising, in a two-week test campaign ended Oct. 29 used daily participation in the combined Sunrise

for 13 weeks, with placement
thru Lisle Sheldon Adv., Los Angeles.

of

Co.,

(Marco Dog Food),

a
consistent user of radio, on Oct. 31
started for 13 weeks, six-weekly participation in the Sunrise Salute and
Housewives Protective League proCal.,

Co., Los Angeles
(Hart Radiant Gas Heaters), which
appointed Charles Eckart
recently

tract

1

NATIONAL

BANK,

of

KGB, KTMS, KFXM, KERN.

I

& Wadsworth &

Grant

WIBW

MANHATTAN SOAP SALES
New York

later.

A SPARK PLUG.

WBRE

If
is not on
your station list, then
you are not hitting
on all six in Wyoming Valley with its
half million people
within ten miles of

is

being planned.

FAULTLESS STARCH

Co.,

Ferry-Hanly

Kansas

Co.,

LYON VAN &

City.

STORAGE

Co.,

(Washington

Division) Seattle, has
signed a six-month
contract with
KOMO, Seattle, for the release of the
drama Moving Stories of Life. Charles
H. Mayne, Los Angeles, has the account.

KORN BAKERY

Co.,

Co.,
Baltispices) has concluded a
spot campaign in Cincinnati, in which
and
have been used,
(tea,

WKRC

and currently
Central

Eugene, Ore.,

(bread & cake), in a five-day campaign, on Oct. 15 started using fivedaily one-minute transcribed dramatized commercials on KORE, that city
and KFJI, Klamath Falls, Ore.

is conducting tests in
York. Last year a 20-

New

week show was staged. A newspaper
test is under way this autumn. Van
Sant, Dugdale & Co., Baltimore, ic
agency.

WEBER,

for many years a
advertising staff of
Purity Bakeries Corp., Chicago, has
been named advertising manager of
the company.

R.

T.

member

DESMOND'S,
ment

store,

Los Angeles departan occasional user of ra-

dio time, on Oct. 14 started a twice-

weekly quarter-hour High School Ralwith Mike Frankovitch, sports
commentator, on KECA, that city.
Contract is for nine weeks and program is devoted to high school football games. Mayers Co., Los Angeles,
has the account.
ly,

HELM BAKERIES,

Los

Angeles,

Southern California bakery chain, on
Oct. 17 started for 13 weeks, sixweekly participation in the combined
Sunrise Salute and Housewives Protective League on KNX, Hollywood.
Firm also sponsors a weekly quarterhour sports calendar on KECA, Los
Angeles. Agency is Martin Allen Adv.,

Los Angeles.

SOUTHERN CALIFORNIA GAS
and Southern Counties Gas Co.,
Los Angeles (gas and ranges), are
using from one to three daily spot,
time signal and transcribed announcements on five Los Angeles county stations in a six-weeks campaign which
Co.,

started

Oct.

10.

Stations

are

KHJ KNX KFWB KGFJ.
is

MeCann-Erickson

Inc.,

KFI

Agency
Los An-

geles.

ERIE CLOTHING

Co., Chicago, on
Oct. 17 started sponsorship of prize
fights direct from the local Marigold

Gardens on WIND, Gary, with Russ
Hodges as sportscaster. Contract runs
Mondays, 10-11 p. m. A.
52 weeks
S. Gourfain Jr. handled the account
for Albert Kircher Co., Chicago agency
in

charge.

WASHINGTON

Cooperative Egg &
Poultry Assn., Seattle, recently signed
a 13-week contract with KIRO, Seattle,

for the release of three spot an-

nouncements weekly.

RAPINWAX

Co.,

St.

Paul

(waxed

paper), has started thrice-weekly participations on WLS, Chicago, and
KSTP, St. Paul. Mitchell-Faust Adv.
Co., Chicago, handles the account.

CHIPPEWA SHOE MFG.

Co., ChipFalls, Wis., placing direct, is
understood to be planning use of ra-

pewa

along with other media.

dio,

us.

KYSM-ifs

their

own

station.

will

pay

you

It

WBRE
NBC Red and Blue

WILKES-BARRE, PA.

to investigate!

KYSM
MANKATO

MINNESOTA
Bob Kaufman, Manager

"If you think they're busy, you should see
CKAC
Canada's Busiest Station!"
.
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I

the

of

want the things they
hear talked about on

:|

WCKY

;

Kansas

City, has started sponsorship five afternoons a week of A Woman Looks at
the News on WSM, Nashville. Agency
is

McCORMICK SALES

more

Broadcast Advertising

'

•

BLACKETT

-

SAMPLE

-

HUM-

tive Jan.

2,

and Chicago, effec1939, will add six West

NBC-Red

stations to the

Coast

Conn. Dealers Advise

net-

work schedule now being used by three

the agency's accounts for NBC
daytime shows. Stations to be added
:

KDYL KPO KGW KFI KOMO

and KHQ.
works are

Shows
:

to increase their netAffiliated Products, Jer-

sey City (Louis Philippe cosmetics),
John's Other Wife, Mon. thru Fri.,
American Home
10 :15-10 :30 a. m.
Products, Jersey City (Anacin Kolynos), Just Plain Bill, Mon. thru

—

;

Fri.,

10:30-10:45

m.

a.

and A.

;

S.

Boyle Co.. Cincinnati (floor cleaners),
and Bi-so-dol, New Haven, Mrs.
Wiggs of the Cabbage Patch, Mon.
thru Fri., 10-10:15 a. m.

BURT'S

jewelry
Cleveland
Inc.,
sponsoring a two-hour musical program on WCLE, Cleveland,
Saturday afternoons for listeners preferring music to football games. In
addition to the Saturday program,
heard 2-4 p. m., the firm also sponsors an hour recorded show Monday
through Friday, 7-8 a. m., and a twohouse,

hour

is

community

and

sing

show Sundays, 3-5

p.

LORILLARD

amateur

m.

New

York, on
York,
with a new variety show, Old Gold
Tango Cabaret, Sundays, 12-12:30 p.
m., placed by Lennen & Mitchell.
Co.,
P.
Oct. 30 returned to

PATON

WOV, New

New

FOLLOWING

technique

the

people more interested in bottled
milk in general.
Milk education is carried through
straight announcements, dialogue
and even in the comedy patter
among the four participants on the
WTIC program. Listeners are reminded constantly of milk's health
values, to children and adults alike;

beauty and diet value, economy
and cooking. The program features
music and comedy by Harold Kolb,

organist;

staff

Harry

Crimi,

French-Canadian dialectician; Fred
Wade, chief announcer, and Bruce
Kern, announcer.

WOV.

child".

is

spon-

through

Arthur H. Ashley Agency,

New

Co.,

on Oct. 24 started Sunshine
Reporters, a five weekly quarter-hour news program, on KMOX,
St. Louis. It was placed direct.

News

Chicago

Co.,

(potato distributor), has started sixweekly participations on
Wa-

WMT,

terloo,

is

and KOIL, Omaha, with

six

quarter-hour discs weekly on WCC,
Davenport. Mitchell-Faust Adv. Co.,
Chicago, is agency.

CFRB,

ROBERTS SALES

(Blue

manufacturer of burglar alarms, using
radio for the first time and placing
direct, on Oct. 23 started for 13 weeks
Salute to the Law, on KECA, that
city, the 15-year-old program's first
sponsor.

KTRH

PRACTICING what they preach,
"Drink More Milk for Beauty and
Health", on their regular twiceweekly program for the Greater
Hartford, Manchester and New

French-Canadian

ladies

wear,

10%

ready

store,

definite

retail

drug,
best

.

to

department

;

increase
furni-

5%

in

automobile,

;

five

best

years
in

six

months; tobacco, corn
and other crops, best in
forty years

radio adver-

;

up 35%.

tising

dialectician;

Again we say

Fred Wade, chief announcer, and
Bruce Kern, announcer.

....

"WBIG,

WHERE BUSINESS
WESTON

GEO.

Toronto

Ltd.,

IS

s

(baker), has started a 13-week Sunday transcription show. Smiling Ed
McConnell, on CFRB, Toronto, which

A

be

RALPH'S GROCERY
les

(chain),

Co.,

Columbia Station!
Company

Write

Los Ange-

again sponsoring pro-

is

GOOD"

Geo. P. Hollingbery
Natl. Reps.

extended later this year to
cover Eastern Canada. Richardson,
MacDonald Adv. Service, Toronto,
placed the account.

will

Edney

Ridge

fessional football from Gilmore Stadi-

um on KEHE,
CHIPSTEAKS

Director

Los Angeles.

of
California,
Co.
(meat products), newly
organized, has appointed Glasser Adv.
Agency, that city, to direct its national advertising and in a test campaign is using five-weekly quarter-

Los Angeles

ACTS"

IN

hour news programs on KFVD,
Los Angeles, and two daily spot announcements on KIEV. Glendale, Cal.

THIS

GreensboroNC.

Co.,

ToToronto,

placed the account.

LETHBRIDGE &

Co., Toronto
washing compound), was
to start about Nov. 1 a spot announcement series over practically all Ontario stations. Ellis Adv. Co., Toronto,

F. D.

Dew

KWKH

LAMONT, CORLISS &
(

a

Danya

)

,

on Nov.

New

THIRD

quarter-hour of the

its

in

total

primary and

secondary evening listening areas

Co.,
2 will spon-

Woman's

among

Magazine of the Air, on the NBC-Red
network on the Pacific Coast. Account
placed by J. Walter Thompson Co.,

New

ranks

radio families in

handled the account.

sor

MEANS SOMETHING TO YOU

MR. ADVERTISER

CKCL,

Toronto, and

MacLaren Adv.

ronto.

York.

the twenty Columbia

sta-

tions serving the South.

KWKH's

audience

only

surpassed

is

by

those of the Columbia stations in
Charlotte and Dallas.

(Swiss watches), on Oct. 29 started
thrice weekly quarter-hour news

buy

a

WGN,

commentating

.

10%;

ture,

Britain Associated Dealers in Bottled Milk, carried by WTIC, Hartford, are (1 to r) Harold Kolb,
staff organist;
Harry Crimi,

New York

Co.,

in

area
shows
.
an increase over August
1937, in retail clothing of

spot announcement campaign for Cadillac models is starting

York

Houston,
Tex. (Grand Prize beer), has started
thrice weekly quarter-hour sports review programs on
KPRC
KXYZ. Series will be expanded during winter and next spring, according
to Ruthrauff & Ryan, Chicago agency.
Co.,

Toronto

...

1938

WBIG's

GENERAL MOTORS OF CANADA

on

Los Angeles,

Co.,

has started a coast-to-coast series of
spot announcements with dealer tieup
to announce the new Pontiae models.
similar

ETERNA WATCH

Haight, Hart-

(packers), starts a live show in Toronto about Nov. 15, which 'will be
transcribed and fed to a number of
stations across Canada. J. Walter
Thompson Co., Toronto, has the account.

A

TAMBLYN

GULF BREWING

&

SWIFT CANADIAN

G.
Ltd., Toronto (chain
druggist), has renewed for ten weeks
the Kriss Kross Klues quiz feature to
run five nights weekly over CKCL,
Toronto. Associated Broadcasting Co.,
Toronto, handled the account.
Co.,

Wilson

St.

Louis,

MILLER

Agency handling the cam-

ford.

LOOSE-WILES BISCUIT

ALBERT

—

paign

York, handles the account.

AUGUST

its

Friday, 10:45-11 a. m., is
the initial radio campaign for Yuban
in the Italian-American market on

York,

BIG,

of

bread merchandisers,
the Greater Hartford, Manchester
and New Britain (Conn.) Associated Dealers in Bottled Milk are
sponsoring on WTIC, Hartford, a
thrice-weekly program urging listeners to "Drink More Milk for
Beauty and Health". The commercial comments boost no particular
dealer's milk over another's, but
are designed to get Connecticut

and

coffee

As part of the feature, $100 in
prizes were awarded the 18 writers
of the best letters on "Why every
member of the family should use
bottled milk every day at least a
pint for the adult, a quart for the

Corp.,

soring The Rinaldi Family for 52
weeks on WOV, New York, for Yuban Coffee. The show, heard Monday

Adv.

in a

Cooperative Drive

of

are

MORE MILK

DRINK

MEET, New York

;;

series on
Chicago, featuring Capt. Donald Herne.
Schwimmer & Scott, Chicago, recently received the account.

can't

Southern

radio

When you
time

you

afford to ignore the rich

Shreveport area.

SCHWAYDER

Bros., Denver (Sampson card tables), has started a quarter-hour bridge game show five-weekly on KFEL, that city. This is the
client's first use of radio, according

Ruthrauff & Ryan, Chicago agency
handling the account.
to

UTILITIES

Engineering

Jn the Center

ofr

the World's

Greatest Oil

Institute,

WOWO

Opportunity
[Broadcasting, Sept. 15]. Thriceweekly five-minute discs are used on
WOWO, weekly quarter-hour disc on
KTHS. The list will be expanded during the winter to about 40 stations,
according to First United Broadcasters, Chicago agency in charge.
the

ling

BROADCASTING

•

Broadcast Advertising

10,000

and Gas Area

KTBS

KTHS
Program discs

Chicago, on Nov. 1 added
and
to the 15 stations carrying

WATTS CBS

,000 WATTS

SHREVEPORT
November

1,

1938

•
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BANNVART

Exposition Agency

J

A GENERAL

LEONARD

BUSH,

vice-president,

and John Taylor, program director
of Compton Adv. Inc., New York, visited Chicago in late October to discuss
their shows with
officials. Agency has three programs in
Chicago studios Story of Mary Marlin,
Vic & Sade and Guiding Light.

NBC

NBC

:

CARL LAWSON,

of Potts Turnbull
Adv. Co., Kansas City, spoke on radio advertising at a sales meeting of
Gooch Milling Co., Lincoln, Neb., on
Oct. 8. Radio men attending included

WOW,

Lyle DeMoss,
Omaha Randy
Ryan and George Kister, KMM.f,
Clay Center; Ken Marsh and Gene
Shipley, KMA, Shenandoah.

VAL REPIN,
Chicago,
born Oct. 22.
Co.,

;

the father of a girl

DON FRANCISCO,

new

president of
Lord & Thomas, New York, on Oct.
27, was honored at a luncheon given
bv the Advertising Club of New York.
New York, broadcast the
proceedings.

WMCA,

DYCK HOFF. formerly
with Compton Adv., New York, and
more recently with American Tobacco Co., New York, has rejoined the
Compton agency to do special work
FELIX

QUALITY

I
i

,

.

,

-

on several accounts.

JOHN RIORDAN,

K. K.

TRANSCRIPTION

fcroV

PROCESSING!
—
:

-_.

:

Quality recordings require quality processing. That's

why

tion manufacturers

specify

CLARK

leading transcrip-

and radio

stations

pressings.

HANSEN

Williams Adv. Agency, RKO
New York, to operate in the
general advertising field. Mr. Hansen,
formerly with Russell C. Comer Adv.,
New York, as general manager, is in
charge of radio and continues to handle the Rockwell-O'Keefe. New York,
and Casa Loma band accounts. Mr.
Williams, for the present, is not completely resigning from his former position with Mills Artists, New York.
-

Bldg.,

HAROLD MARQUIS,

has been the

phonograph record processing. Both

wax and

right

Davis,

Sterling

Austin

Shean,

San Fran-

Club;

when

CLARK

Thomas Coakley, attorney,
and Frank Martinelli, proprietor of
Co.;

the Bal Tabarin cafe.

LARRY SHENFIELD,

president of

Pedlar & Ryan, New York, and Greg
Williamson, radio director, were in
Chicago Oct. 21 to discuss the NBC
Road of Life program with William
Ramsey of Procter & Gamble Co., and

NBC

officials.

moved

to

The

show

Chicago from

New

say

York.

Co., Hartford,
office

at

6

has opened
East 45th

headed by Robert Dorfman. vicewho is also in charge of

president,
radio.

previous to this was vice-president of J;
Cecil, Warwick & Legler for 13 years. I

MERCURY
W.

325

37th

Adv. Co., with offices at I:
St., New York, has re-

cently been formed by Eli Cantor, for-

and
with

The
rect

Magazine, New York, 4
Jules Francis Segal, formerly I
Central Adv. Service, New York.
new agency will specialize in di- \
mail and radio.
i

:

NORMAN MORRELL,

former

as-

for

the

account, has joined the copy staff of
Gardner Adv. Co., St. Louis. Mr. Sedwick formerly was advertising manager of the Delco Frigidaire Conditioning Corp., General Motors unit in

Dayton.

RAY

ROGERS

M.

was
named space buyer of Bowman, Deute,
Cummings, San Francisco.

CHET CRANK

recently

Inc.,

Los

Angeles

agency, has moved to 1942 S.

ALVIN

GARDNER,

president

of

NED

DOBSON, who formerly operated his own Hollywood talent agency, has joined the radio department of
William Morris Agency, that city.

ROBERT LUSK,

vice-president

of

&

RAY BUFFUM,

NELLIE WALSH
Angeles, has
Olive St.

HIGH

6

Adv. Service, Los
to 617 South

Main

BATES, Benton & Bowles, New
York vice-president and executive on
the Continental Baking Co. account,
was in Hollywood during mid-October
for start of the CBS Jack Haley

General Foods Names

ager.

MORTIMER

CHARLES

Jr.,
G.
vice-president of General Foods
Sales Co., New York, has been appointed advertising manager of
General Foods Corp. Ralph Starr
Butler continues as vice-president

& Ryan,

and also becomes promotional sales
manager, with general supervision
over both merchandising and advertising. Announcement has also

the agency, on Lever Bros, radio programs.

been made of the election of William M. Robbins, sales manager in
charge of the field sales force, to

Ruthrauff

New York executive, was in Hollywood during October to confer with
Tiny Ruffner, west coast manager of

of

the

sales

com-

more than a thousand days ago,

calls,

thousands of

Almost a thousand
it

will

sell

still

the

WHN

gets thousands of

listeners

every Friday

facts, figures, statistics to

show

WHN

now.

your product! Write

Tells

AMERICA'S

SECOND PORT
DULUTH & SUPERIOR
And on

WMFG
HIBBING
WHLB

DIAL 1010

ST.

the

IRON RANGE ITS

WHN

J

Your

Story In

VIRGINIA

HUmbold-t 2-0880
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moved

Certo, and Sure-Jell.

you why

I

;

is re-

advertising manager, becomes merchandising manager for Calumet
Baking powder, Sanka and Kaffee
Hag coffees, Log Cabin Syrup,

night.

2.

I

continuity writer of

Ruthrauff & Ryan, Hollywood,
covering from pneumonia.

vice-president

telephone

•

.

Bowles, New York, and
executive on the General Foods Corp.
account for Huskies and Post Toasties. is in Hollywood to confer with
William Baker, west coast manager.

Benton

T. L.

CLARK.

N

j

St.

ORIGINAL AMATEUR HOUR

•

,

j

,

pany. Mrs. E. B. Myers, associate

Started

A R K

1

Gardner-Rothschild Adv. Agency, New
York, has announced that with the
dissolution of the firm Oct. 15, he will
continue the agency as the Alvin I.
Gardner Co. at the same address, 527
Fifth Ave., New York.

THOUSANDS!

W

i

York.

WEBC

N E

]
1

sistant production manager at NBC,
has rejoined the radio production department of Lord & Thomas, New

of the program division of the agency's New York radio department.

SEDWICK,

L.

two and a half years with Brooke,
Smith & French, Detroit, where he
handled the Hudson Motor Car Co.
last

I

PM

merly with

JACKSON

PETE BARNUM.

New York

executive

L. B. SIZER, who left N. W. Ayer &
Son, New York, to become associated
with Marshall Field & Co., Chicago,
has rejoined N. W. Ayer as a member

executive.
a

Mr. Bannvart was account 5
on the Procter & Gamble |
and Swift & Co. accounts for Black- 1
ett-Sample-Hummert,
Chicago,
and J
years,

has joined Hugo
Scheibner Inc., Los Angeles, as copy
writer. She was formerly with a San
Antonio, Tex., agency.

They come out

—

recently

GLENDA SHIELDS

does them.

For quality processing

Robert

Engraving Co.;
Knight-Counihan

acetate "masters" get careful

supervision.

skillful

Advertising

cisco

show, sponsored by the latter concern.
Accompanying him was Cedric Seaman. Continental advertising man-

St.,

standard in electrical transcription and

Danziger,

;

formerly of
Occidental Publishing Co., Los Angeles,
has joined West & Associates,
Glendale, Cal.
agency, as account

RANDALL
CLARK

For 20 years

and Ned E. WilHan-

liams, on Nov. 1 are opening the

sen

I

formerly account

McCarty Co., Los AngeC. Armstrong, Boston
merchandising executive, have formed
their own agency at 816 W. 5th
Street, that city, under the firm name
of Armstrong & Riordan. Radio department is headed by Mr. Riordan.

ELECTRICAL
|

B.

executive of
les,
and E.

.

*

t

man, N. W. Ayer & Son; Garnet
Weigel, Knight-Counihan Co.,

J.

Walter Thompson

of J.
is

service agency to assist participants in
the
Golden
Gate International Exposition, Exposition Enterprises Inc., was recently established in San Francisco at 200 Bush St. Robert W. Robb,
formerly assistant director of publicity and promotion of the fair, is
the manager of the new enterprise.
The directors include: Carl East-

vice-president
Nathan
past president of the

E. J.
has been named k\
vice-president in charge of new busi|
ness of Biow Co., New York. For two II

1938
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i

Walter Thompson Co.

J.

To Occupy New

Hollywood About Jan. 1
OCCUPANCY

new

building
Hollywood will be made about Jan. 1
by both the Los Angeles and Hollywood units of J. Walter Thompson Co., according to announceof its

North Vine

at 1549

St. in

ments by Arthur Farlow,

Pacific

Coast manager of the agency, headquartered in San Francisco. The
agency has taken
a long-term lease
on the structure,
across the street
from the new

NBC

studios and
two blocks from
CBS. The building is being remodeled at a cost
of $250,000 and
will be ultra-mod-

will oc-

floor of the
two-story structure. By combining
the two offices, all operation of the
firm in Southern California will be
unified under the direction of Dan-

cupy the entire top

ny Danker, vice-president in charge
of the Hollywood unit. The Hollyoffice,

now

located

at

6331

Hollywood Blvd., at present handles radio exclusively, while the Los
Angeles division is engaged in general agency practice.
John U. Reber, J. Walter Thomp-

New York

vice-president
in charge of radio arrived in Hollywood on Sept. 28 for two weeks
of conferences with Mr. Danker,
including discussion of the proposed
new half hour NBC-Red network
program scheduled to start Jan. 15
under sponsorship of Kellogg Co.

son

Co.

KFWB,

Los Angeles, has appointed
Paul H. Raymer Co., Chicago, as national representative, replacing Transamerican. effective Nov. 1, according
manager.
to Harry Maizlish,

KFWB

H.

LEACH LANEY,

WBNS

Pacific

formerly with

Wadsworth, San Francisco.
A.

GOODMAN &

SONS, New York (mac-

KELLOGG

DAWSON RICHARDSON

MARSHALL FIELD &

YOUNG

J.

McGillvra

Jr.,

and

for

be

will

in

charge of the organization's market
and research material for its stations
in addition to sales work.

GEORGE HOLLINGBERY

Co., Chi-

cago, has been named representative
for WJBO, Baton Rouge, La.

formerly radio diDevine. New York,

New York

staff

of

George Hollingbery Co.
R.

WOOD,

C.

starting Jan. 1, 1939, J. Walter
Co., Toronto, as its advertising
agents for some of its cereal products.
pointed,

Co., Chicago (deto Charles Daniel Frey
Continuing daily Musiral
Clock series with possible additional radio
planned for late winter.

partment store)
that

Co.,

,

city.

QUICK MEAL CEREAL

Co., Minneapolis
(Perko), to First United Broadcasters,
Chicago. Radio will be used exclusively in
a fall campaign now being planned.

Laboratories, New York (elecand Torvie tablets), radio
newspaper advertising, to Morgan

TORVIC

vitalizer

tric

and

Reichner

&

New

Co.,

York.

CUMMER PRODUCTS

Co.,
to

dental powder),
Kirk. Cleveland.

(Kling

&

Bedford, O.
Fisher

Lang,

ANY WAY

MARSHALL FIELD &

Co., Chicago (department store), to Charles Daniel Frey

Peck

YOU LOOK
AT IT, IN

Savoy

CENTRAL

Co., Chicago.

TASTYEAST

Trenton, N.

Inc.,

J.,

New York.
STEELE-WEDELES. Chicago

to

Adv. Agency,

DON DONAHUE,
rector of J. J.
has joined the

Co.,

Canadian branch, has ap-

Co.,

Thompson

resigned
as president of All-Canada Radio Facilities, effective Oct. 15, and a new
president will be elected at the annual meeting to be held in November
at Calgary.

Paul Lefton

products), to Al
York.

aroni

New

Cosmopolitan Magazine and McGrawHill Publishing Co., has joined John
Blair & Co., New York.

Hershey

Danker

Co.,

AmeriCoast division, Emeryville, Calif.
can Forge Co., Berkeley and Judson-Pacific Co.,
San Francisco, to D'Evelyn &
;

several
years with NBC's research and sales
promotion department and recently
radio director of H. M. Kiesewetter
Adv. Agency, New York, has joined
the New York sales staff of Joseph

Walter Thompson Co.

wood

OLD TRUSTY DOG FOOD

ADAM

ern in design with air conditioning
and indirect lighting. A private audition studio and other innovations
are included.
J.

AGENCY APPOINTMENTS

Site in

formerly

Newark, has been named

WOR,

of
to the sales

staff of the WOR-Chicago
fective Nov. 7.

office

ef-

food packers),
Chicago.

S E

NN

Erwin,

to

PRODUCTS

(Acme jams and

to

W.

Co.,

OHIO,

I.

Tracy,

N. Y.

HICKOK MFG.

Rochester

Co.,

WBNS
COLUMBUS

(belts,

men's jewelry)
to Lawrence
Gumbinner Adv. Agency, N. Y.

suspenders,

,

'

TVADC,

C.

for exclusive national representation.

to

Akron, has signed with
George P. Hollingbery Co.. Chicago,

KATZ AGENCY, station representatives, will take over representation of
WNAX, Yankton, S. D., with acquisition

of

that

station

1

by the South

Dakota

Broadcasting Co. Gardner
Cowles, Jr. is president of the Iowa
Broadcasting Co., operating
S O,
and WMT, and also president

CRAZY WATER
Rogers

&

Co.,

Smith,

Mineral Wells, Tex.,
Dallas.

MARSHALL FIELD &
Charles

Daniel

Frey

Co., Chicago,
Co., Chicago.

DRACKETT PRODUCTS

Co..

IT'S

Brooklyn

Corp.,

jellies),

(

Wasey &

to

5000 WATTS,

DAY

Cincinnati

(Drano-Windex cleaners), to BBDO,

New

York.

K

KRNT

new corporation owning
WNAX. The Katz Agency represents
of

the

IBC.

WMCA
G.

CHARLES

Chicago Office

JOHN MacKENZIE WARD

and

McDermott have been ap-

B.

pointed account executives in
of the Chicago office of
WMCA, which was opened Oct. 24
at 360 N. Michigan Ave. Mr. Ward
had been on the sales staff of

charge

Transamerican

was formerly manager of
NBC's Chicago stations, WMAQ

mott

and

WENR,

and

also

directed

NBC's national spot department.
Previously he had been with World
Broadcasting System.

DEVINE,

formerly of

CompSmith

formerly with R. H. Macy & Co.,
have joined the New York sales staff
II,

of J. J. Devine

&

Associates.

Time Renews

Broadcasting &

Television Corp. since that company's inception, and was formerly with the advertising department
of the Chicago Tribune. McDer-

R.

the Salisbury (Md.) Times and
ton Adv. Inc.. and G. Bvron

TIME

Inc.,

New

York, on Oct. 28,

contract with NBC for
the continuance of The March of
Time through Dec. 2, on 41 NBCBlue stations, Fri., 9:30-10 p. m.
The Nov. 4 broadcast will be cancelled to allow for the nationwide
broadcast of a speech bv President
Franklin D. Roosevelt. BBDO, New
York, is the agency.

renewed

its

that
is

PURE WATER
INJURIOUS

9

TO -HEALTH

THAT NCTRTH CAROLINA
"RANKS THIRD IN TUB
NATION,
HYD"RO

means Soilness

FOR

— ELECTRIC

CAPACITY
NINTH tor
TOTAL CAPACITY?

RALEIGH, NX.
5,000
FREE
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Packed

JIMMY

Crossing the Bars

fad; PROGRAMS

FAN

MAIL coming to Nelson Olmstead, who journeys
to the Texas State Penitentiary at Huntsville each week
to announce Thirty Minutes
Behind the Walls for WBAP,
Fort Worth, recently included this from a former school-

testing of the lanACTUAL
guage used by the Jonesport

youngsters in the Seth Parker Sunday night program
is now being carried on by Phillips H. Lord, who invites boys and
girls from New Jersey and Long
Island high schools to act as
"judges" at rehearsals of the program. As a result of informal
chats with these "judges", Mr.
Lord usually makes several changes
in his script before the broadcast, thus maintaining the lan-

mate: "I heard your program

from the Huntsville prison
last Wednesday night for the
first time. I was never so
shocked in

my

all

life.

member how you
school,

and

couldn't

just

I

rein

I

were

imagine what you were doing
in a place like that. How
long have you been there and
when did you get in trouble?
I'm enclosing some stamps,
and if you need anything
else, be sure and tell me."

guage of today's young people
in each of the program situations.
Program is sponsored by Vick
Chemical Co., Greensboro, N. C,
through Morse International, New
York, and is produced by Phillips
H. Lord Co., New York.

'HELLO, MR. HANK HUDSON"
(H. W. Kastor & Sons)

^2/o« .icy MARKET ?

Bible for Children
POPULARIZATION of the Bible
for children is the idea of a new
now being aired on
progi*am
KSTP, St. Paul. The show, Jean &
the Bible, obtained a sponsor on its
first submission. It confines itself
to two characters, Jean, 12, and
Dickie, 8, with the former interpreting the Bible in a child's language for her brother who admits
he doesn't like Sunday school. The
program has won the endorsement
of the PTA, Sunday school groups
and other civic organizations.

Yep,
Vermont's 0.
K.
Got
359,000 population. BUT
did
you
know that
alone covers the "PEORI AREA"
that has 605,000
population?
And Peoriarea includes the second richest county in the U. S.
in value of Cereai Crops!
.

.

.

WMBD

Free

&

Peters,

Inc.,

w

Nat. Reps.

WMBD
MEMBER

PEORIA

CBS NETWORK

What Goes On
of the work done by
various Federal agencies in New
York State is heard on a new twice

weekly program on WHN, New
York, designed to answer questions
in New
in the minds of people
York concerning government operations which affect them. The broadcasts, known as United States Government Reports, are under the direction of H. Ferris White, state
director of the National Emergency Council, who interviews guest
speakers on each program.
%

sfs

Hfi

Property and Bank
PRIZES, along with news

an-

nouncements of educational, civic,
fraternal and religious activities,
are offered on The Town Crier,
sponsored on WFBM, Indianapolis,
by Railroadmen's Federal Savings
& Loan Assn. Town Crier reads an
advertisement of real estate for
sale from a local newspaper, omitting the location of the property.
Five prizes are awarded listeners
supplying the location, which they
can find in the paper.
^

Dawn
FIVE - MINUTE human interest
Knowledge

at

and rural education spot, R. F. D.
Mail Box, is a new feature of the
Top o' the Morning program aired
daily except Sundays, 6-6:45 a. m.

WLW

2

-

New

Floor

news and recommendations from
agricultural colleges and the U. S.

Men

Dept. of Agriculture, along with
excerpts from listeners' letters.
*

1 Happy Dealer
.

because of one broadcast

all

.

on WFBL SYRACUSE
Says Jerry Rusterholtz of Rusterholtz & Rossell,
Inc., Syracuse Chrysler dealers: "I got a greater return
on this investment than on any comparable expenditure

many

in

years."

&

Rossell were
holding a dealer-distributor breakfast to discuss the
new 1939 Chrysler cars. And for 15 minutes, a
news reporter interviewed the assemblage, broadcasting the questions and answers all relating to the new
Chryslers.
Result an amazing rush of prospects to the salesrooms. Two extra floor men were required. Four new
Chryslers were sold on the spot . . . and dozens of hot
prospects were booked.
Of course, we've got to admit that Dealer Rusterholtz
was offering a great automobile. But you've got to
admit that the people of Syracuse must have been
listening at their favorite spot to hear the news. And
that spot is 1360 the place where
comes in on
the dial .
and the place where MOST radios in
It all

happened

this

way: Rusterholtz

—

—

—

WFBL

.

rant owner, the first colored judge
in Georgia, an auctioneer who collects walking canes, a puppeteer
and a ghost hunter.
*

sentatives.

ONONDAGA RADIO BROADCASTING CORP.
Syracuse, New York
NETWORK COLUMBIA BROADCASTING SYSTEM
,

MEMBER
•

New York
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Los Angeles

*

Delighted Music

LIBERTY MILLS, San

installed in a 1908 Packard
and the car driven through downtown Los Angeles traffic. Then the
passengers were shifted into a
1939 model, dui'ing the same quarter-hour, and asked to describe
their experience. To the best description went a $5 bill. Program
was aired on KFI and KECA daily
for two weeks.
*

*

*

Information Ease

LIVESTOCK

market reports,

broadcast weekday afternoons direct from Denver's stockyards, are
carried
by KLZ, Denver, and
KVOR, Colorado Springs as a new
service to Rocky Mountain region
farmers and stockmen. Along with

market tips from the principal
national markets, the program also
includes information supplied by
the Colorado State Agricultural
College and the U. S. Department
of Agriculture.
*

*

.

*

WHO

Discing Vox Pop
PENN TOBACCO Co., WilkesBarre, Pa., is rebroadcasting its
Vox Pop show via transcription on
WHO, Des Moines. Since the WHOlowa Barn Dance Frolic has longstanding Saturday night priority
from 8 to 10:15 p. m.,
is
unable to take Vox Pop on NBCRed, 8-8:30 p. m. The show is tranengineers as it
scribed by
comes over the lines and rebroadcast the following evening, Sunday, 5:15-5:45 p. m.

WHO

Antonio

*

#

#

Wakened by Wails

SADDEST

and most melancholy

tunes available, along with blue
notes added here and there by the
announcer, are featured on Rise &

Whine, heard on KRIC, Beaumont,
Tex., 6-6:30 a. m. daily. Husbands
are told, typically, to "be sure not
to like the wife's coffee"; wives, to
"be sure to talk to hubby while he

reads the morning paper".

(Heart's Delight flour), on Oct. 8
started a thrice weekly quarterhour series on KTSA that city,
featuring Jay Dennis and Wm. C.
Bryan in a music title contest series. Listeners send in song titles
with a flour receipt and Dennis
writes words and music for the
titles.
Week's best song title is
recorded and discs are mailed contest winners.
*

*

*

Interurban Duel
BROADCAST simultaneously

on
Washington, and WFBR,
Cities
Baltimore, Quiz of Two
brings together teams from each
city in a quiz contest during which
the same questions are put to both.
The winning team scores the most
correct answers, and listeners hear
both teams' answers while com-

WMAL,

themselves cannot. The
program is sponsored by Gunther
Brewing Co., Baltimore.
petitors

Inc.

*

was

WHO

of hunting celebrities to

and interviews them on the new
Sunday series, Have You Met?
Featured in the first broadcasts
were a blind law student who
plays Beethoven, a Greek restau-

NOW

Central New York are tuned RIGHT
and every
day of the year.
Write for rates and time available to WFBL, Syracuse, N. Y., or to Free & Peters, Inc., National Repre-

S

*

interview, WDZ, Tuscola, 111., recruits people from listener ranks

WFBL

.

*

Just Folks

INSTEAD
.

Special

Events Supervisor of KFI-KECA,
Los Angeles, demonstrates how he
presented his Let's Take a Ride
programs for Earle C. Anthony,
California Packard distributor and
owner of these sister stations. The
station's pack transmitter, W6XCI

REVIEW

(EST) on WLW, Cincinnati. Conducted by John F. Merrifield,
farm editor, the feature is scheduled for 6:25 a. m., and includes

4 New Chryslers

a Packard

in

VANDIVEER,

weed

e

company

REPRESENTATIVES
NCW YORK • CHIC/160
DCTftOIT- SUN

WMCISCO

\

Religious Event
Paul Williams, noted Catheducator, giving a running
olic
commentary on the scene and
translating Latin chants into English, WMBG, Richmond, on Oct.
9 broadcast the solemn pontifical
mass from Sacred Heart Cathedral, Richmond, at which the Most
Reverend Amleto Giovanni Cocog-

WITH

Indoor Focusing
THE m a c h n e-gun mike,
i

previously used for parades
and other outdoor events to
pick up sound from a parti c u 1 a r point, has been
brought inside by WNYC,
New York's municipal station, which uses it to pick up
the voices of speakers at the
_

apostolic
delegate to the
United States, was present along
with 22 bishops.

nani,

City Council sessions, eliminating the buzz of conversabroadcasts all
tion.
council meetings as one method of developing an informed

Winner Take Less

NEW SLANT

WNYC

on question-answer

programs is The People's Rally, a
Sunday afternoon MBS series featuring John B. Kennedy and Bob
Hawk. Calling the humorous questions "Quixie-Doodles", Bob puts
up $5 for every question used, $2
going to the contestant answering
correctly, $3 to the writer of the
question. Writer gets $5 if contest-

electorate.

Second Guessers
are given a chance
answer questions on cooking and

LISTENERS
to

tales of pioneer
in Milwaukee and Wisconsin,
historically accurate, are carried
on Your Wisconsin, 26-week series

household hints that selected contestants cannot crack on Cookbook
Quiz, sponsored by National Grocery Co. on KOMO, Seattle. Heard
Tuesdays and Thursdays, the show
features four quiz participants,
two announcers, and a referee. Listeners win a pound of coffee for
correct answers.

being sponsored on WTMJ, Milwaukee, by local Sears Roebuck
retail stores. Actual names of early settlers are used, to increase
educational value. The half-hour
feature is written and announced
by George Comte, of WTMJ.

Lessons in Spanish
WCFL, Chicago, has started a
quarter-hour Sunday afternoon series of Spanish lessons in cooperation with the Berlitz School of
Languages. Instructors slant the

ant fails. Series is sponsored by
the Mennen Co., Newark.
%

$

Wisconsin Lore

DRAMATIZED
days

*

*

*

Of, By, For the People
of old town meetings at which all the citizens had
their say is People's Rally, sponsored on
by Mennen Co., Newark [Broadcasting, Oct. 1]. The
show stars John B. Kennedy leading discussions on issues of the day,
assisted by Bob Hawk, and listeners express personal opinions on
questions by postcard voting. Tabulations of audience votes are announced on subsequent broadcasts,
along with new questions.

KECREATION
MBS

*

show

*

*

wave

to aid short

*

*

in the daily broadcast of recorded

Symphonic music,

recently

WNYC

inau-

started

the

Masterwork Hour, heard daily at
10 a. rh. and again at 7 p. m. All
three programs are devoted to the

and city personalities. The
program, heard 7-7:45 a. m., is conducted by Fred Briggs and Jack
O'Mara.
*
*
*

CHNS

than ever at

school,

Salt

more numerous

Halifax,

Lake Bee

NEW ANGLE

Nova

Scotia

you have the Maritime
Provinces of Canada on
If

on old spelling bee
idea is advanced by KDYL, Salt
Lake City, with The Word Bee.
Broadcast from the stage of a local
theatre, one announcer on the stage
gives the words, and two in the
aisles solicit spellers. Instead of
plain recital of words to be spelled,
the stage announcer gives a running story, certain words of which

your schedule for this winter
do not delay as very few
spaces
U.S. A

.

available.

are

Representatives:

Weed & Co.
350 MADISON AVE., N.Y.C.
Jos.

are earmarked for spelling.

TUNE

IN

THE

NORTHWEST
TO YOUR
ADVERTISING
Schedule

It

on

*

Dormitory Aspects

STUDENTS

air their opinions on

the day on Campus
Forum, carried by KGVO, Missoula, direct from the campus of
Montana State University. The
open forum discussions are presented under auspices of the Associated Students of the school.
questions

NBC BLUE NETWORK STATION

of

*

*

^

the Public Service Optical Co.

Music at Dawn
York, pioneer station

WNYC, New

are

American broadcasts.

years -ago,

*

PROGRAMMES

a bulletin board of club
and lodge news, flashes from local
high schools and junior colleges,
and interviews with college, high
reports,

listeners in

gurated a new program, Sunrise
Symphony, 7-8 a. m. Over nine

*

TRANSCRIBED

understanding South and Central

Timely Rhyming
POEMS written by Gustavo Cecchini about human interest items
appearing in newspapers are read
against a background of symbolic
music in a new program being
sponsored on WOV, New York, by

*

Morning Items
background of Rise 'n'
Shine, on KVOE, Santa Ana, Cal.,
sets off weather and temperature

MUSICAL

*

#

WTCN
Minneapolis

*

—

5/.

Paul

.

best classical music as recorded by
distinguished artists and musical
organizations.

WITH

Another Bard Cycle

the help of Charles Warburton on NBC, CBC is presenting
a series of Shakespeare's plays,
featuring Mr. Warburton, Sir Cedric Hardwicke, Margaret Anglin,
Walter Huston, Walter Hampden,
Eva Le Gallienne, Raymond Mas-,
sey, and Maurice Evans, supported
by all-Canadian casts. The cycle
is heard on intermittent Sundays
through Dec. 18.
*

*

for

five

daily news-'

sports summaries, weather
reports and four specialized news
casts is compiled by WHO, Des
casts,

UP

Moine.s, from
and Transradio
services,
Western Union ticker
service, leased telegraph lines and
additional local coverage by the

WHO
WHO

news

Personnel of the
bureau includes H. R. Gross,
Jack Shelley, Herb Plambeck, Bill
Brown, Leonard Howe, Otto Weber
staff.

FIRST IN

Hart-

take an active part in
Connecticut's unemployment drive
with a regular Sunday night feature, Let's Go to Work. Only persons with some definite training
will be presented.
ford, will

ENTERTAINMENT
FIRST

SPORTS

IN
Get Your Share
In

FIRST

HAWAII'S

$142,186,243.47

Market

IN

*

NEWS

With

KGMIt

*

WHO's News

MATERIAL

WTIC Aids Jobless
STARTING Nov. 13, WTIC,

-

KHBC

HONOLULU

*Retail Sales:
Fiscal

THE NORTHWEST'S MOST POPULAR
RADIO STATION

HILO
ST.

Year 1937-8

Owned and Operated by the
PAUL DISPATCH-PIONEER PRESS AND MINNEAPOLIS TRIBUNE

Representatives :

CONQUEST ALLIANCE

CO.,

INC.

New York, 515 Madison Ave.
Chicago, 203 N. Wabash Ave.
JOHN BLAIR & COMPANY
San Francisco, Russ Building

FREE

&

Chicago
New York

PETERS

— NATIONAL REPRESENTATIVES
Son Francisco
Atlanta

Detroit

Los Angeles

and Lorana Ellsworth.
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Canada Complete
RADIO COLLEGE OF CANADA,
Toronto, starts a 15-minute transcription show about Nov. 1, which
will gradually be placed on practically all Canadian stations, according to R. C. Smith & Son, Toronto,
recently appointed advertising
agency for the school, which formerly placed its advertising
through Norris-Patterson, Toronto.

BROADCASTING facilities are incorporated in the Earl Carroll Theatre-Restaurant, being erected in Hollywood. Acoustical treatment similar
to radio studios has been drawn into
A

plans.
master control and an 80foot
revolving
stage are included.

NBC

negotiating with both
and CBS to use the 1000-seat auditorium for audience shows. The building, to open Dec. 25, is near
and
CBS on Sunset Blvd.
Carroll

NEW HOLLWOOD RADIO

MAGNIFICENT

NBC's

is

NBC

THE
OTHER

(Continued from Page 22)

unnecessary sound, inperfect broadcasting conditions. Studio walls have been
built with "V'd" surfaces
a series
of flat triangles which scatter
sound and eliminate what is technically known as "discreet reflections". Studio ceilings have also
been built with "V'd" surfaces
which serve ingeniously as valances for lights and air-conditioning outlets.
All parallel surfaces which remain flat for acoustical efficiency
were treated with a heavy layer
of rock wool hidden behind perforated composition panels,
The concrete floor of the main
corridor from where artists enter
the auditoriums is so delicately
mounted on cork that should a
truck rumble over it, the studio
walls will not be jarred. The organ
studio also floats on acoustical
material which prevents transmission of vibration. To insure uniform acoustical quality whether a
studio is empty or audience filled,
all seats are covered with a speall

—

sound-absorbing fabric.
Varied color schemes distinguish

cial
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the business and production offices
ranged on the three floors of the
executive building which are
reached by three stairways and
two elevators. Sound-absorbing
acoustical plaster and carpet covered office floors deaden noise and
special
spare employes nerves.
paneled conference room is provided for studio executives near
the second floor office of vice-president Don E. Gilman. There are
also special audition rooms for

A

clients.

Visible Control

begt u8e

Besides incorporating several
architectural innovations, there are

numerous

other

improvements

within the studios, control rooms
and executive building. The public
may watch the "heart" of the studios
the master control through
a brilliantly lighted, sound-proofed
shadowless double-glass invisible

ReP't^c
INC.

FREE & PETERS,

grams being transmitted. Shamel

the gasoline generator is ready to
take over the job.
Although there was no formal
opening, it is expected that after
the building is entirely completed
NBC will hold open house for the
trade, as great interest is being

Hollywood Radio City Ideal Plant
perse
suring

—

—

20-foot window in the foyer. Master control, like all other engineering facilities of the plant, was especially designed for Hollywood
engineers.
Radio City by
Carried out in full view of the
public, the intricate operations are
explained by electric signs indicating the sections of the Red and

are being sent. Visitors are able
to "see" the sound waves of proElectric

Co.,

Los Angeles, inbroadcasting equipsound wiring for the

shown by

stalled all

RCA

radio executives in the many innovations incorporated. For the gen-

Final note will be a mural, 25
feet high and 40 feet wide. It will
cover a curved wall of the main

eral public,
in late November
will inaugurate a 40-cent tour of
Hollywood Radio City.
Executive personnel in the new

ment and

The

foyer's interior.
painting, executed by

Page 58
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dominant

Ed Trumbull,

Connecticut artist, portrays the
far-flung activities of radio. It is
centered by a heroic genie, representing the Spirit of Radio. Around
him dramatic scenes illustrate the
wide functions of the science. The
mural was damaged in the recent

New England

storm and installa-

tion has been delayed while repairs

are being made.

Hollywood Radio City is air-conditioned throughout with more than
85,000 gallons of water utilized
daily. H. C. Alber, who supervised
installation of New York Radio
City air-conditioning, has been
made engineer in charge of that
division in the west coast plant.
Programs going on the air from
Hollywood Radio City are virtually
foolproof against power failure
such as that which threatened several broadcasts during the disastrous Southern California flood
and storm of last winter. In addito
regular and
power lines from the

tion

pany plant,
installed an

NBC

emergency
power comengineers have

automatic gasolinedriven generator powerful enough
for normal broadcasting operation.
Should the regular power lines
fail, one automatic switch instantly
throws on the gasoline driven generator while another turns on the
emergency power line, with only
a split second loss of time. Should
the emergency

We

Pacific Coast

agency and

NBC

studios.

Salute

.

power

.

line also fail,

structure, besides Mr. Gilman include Lew Frost, assistant to the
vice-president; Sydney Dixon, sales

manager; John Swallow, program
director; Marvin Young, assistant
to Mr. Swallow; Walter Bunker,
Hollywood production manager;
Hal Bock, press relations manager;
Alfred H. Saxton, division engineer; Donald De Wolf, engineer in

charge of Hollywood studios; Walter Baker, in charge of building
maintenance and general service;
Frank Dellett, auditor; Paul Gale,
supervisor; Henry Maas,
traffic
sales traffic manager; William Andrews, night manager. Dema

Harshbarger is manager of the
NBC Hollywood Artists Service.
In a "Salute to NBC", west
coast executives of the network on
Oct. 19 were guests of honor at a
luncheon meeting sponsored by the
Angeles Junior Chamber of
Commerce and held in the Biltmore Hotel, that city. The lunch-

Los

eon, attended by executives of CBS
and Don Lee Broadcasting System,
as well as those from independent
Los Angeles stations, was to compliment NBC on the opening of its
new Hollywood Radio City.

MANY

SO

golfers associated with
of the Navy on
for Kellogg Co. played golf at a Chicago course that the course name has
been changed to the Don Winslow
Golf & Country Club with club privileges at a reduced rate for members
of the show.

NBC

Don Winslow

.

NBC HOLLYWOOD RADIO CITY
Broadcasting Equipment Installed by

NBC

Blue networks to which programs

CITY

Shamel
1515

W.

Jefferson Blvd. • Phone:

Electric Co. Inc.
Parkway 4146 • Los Angeles,
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Cal.
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I/Welcome to our

new

KNX

neighbor,

NBC

COLUMBIA PACIFIC NETWORK
COLUMBIA SQUARE

•

HOLLYWOOD

:

Hecker Tests on 5
HECKER PRODUCTS Corp., New
York (Two-in-One shoe polish), on
Oct. 24 started a test campaign of
quarter-hour programs with transcribed announcements in five marBaltimore, Indianapolis, St.
Louis, Dallas, and Houston, with
San Antonio.
isolated spots in

kets,

BBDO, New

York,

the account,
Baltimore,

dling

WFBR,

agency

han-

stated

that

was carrying

the campaign, but a list of the
other stations was not available.
No more stations or cities will be
added for the time being. Associated Music Publishers is cooperating with Hecker Products by
granting full use of its program
library.

Discretion Under
union contracts providing for a 48hour week.
In general the Act provides that
employers engaged in interstate
commerce pay their employes at
least 25 cents an hour for a maximum work week of 44 hours, with
time-and-one-half for overtime. It
excepts "any employe employed in
a bona fide executive, administrative,

professional,

or

retail

local

capacity or in the capacity of outside salesman". It also bans child
labor in general, but excepts "any
child employed as an actor in motion pictures or theatrical produc-

Administrator

Andrews,

in

an

interpretive bulletin, recently made
it clear that radio would be included under the Act's coverage
and declared that "the benefits of
the statute are extended to such
employes as maintenance workers,

watchmen,

MICROPHONE
Here

is an instrument of the highest
type, beautiful in design, tops in performance and low in cost. Astatic's

New

Multi-Unit Microphone provides
reduced feedback tendencies.

greatly

Cannot

acoustically
overloaded.
be
Self-locking
tilting
head, with all
wires concealed and
against breakage. Black and chrome
or all-chrome finishes. Connector interchangeable with all Astatic stand

guaranteed

Furnished with
Made in two models.

fittings.

cable.

25-ft.

LIST PRICES
#29.50 :: MU-4 #39.50
(See your Astatic J other
or Write for Literature.)

MU-2

***

—

MnM

***

ASTATIC

Microphone Laboratory,

Inc.

Youngs town, '"Ohio
Licensed Under Brush Development Co. Pilents

Statute

(Continued from page 11)

Act abrogates the section of labor

tions".

MULTI-UNIT

Wage-Hour

clerks, stenographers,
(and) messengers."
No broadcaster paying his employes at least 25 cents an hour
and with a work week of not more
than 44 hours need concern himself with the wage-hour provisions,
according to the NAB, since thus
he is complying fully. In cases
where employes work a 48-hour
week, the NAB pointed out, the
employer can comply by reducing
the work week by four hours or
by paying time-and-one-half for
the last four hours in the work
week. Western Union, in a recent
agreement, cut down its employe's
work week from 48 to 46% hours,
paying time-and-one-half for the
hours above 44, and maintained its
regular weekly wage.
Interpretive Bulletin No. 4 of the
Administration said that it "is not
a violation of the statute" if the
employer reduces the hours of work
to 44 without altering the hourly

rate and "if an employer eliminates the excessive hours, he is
under no statutory obligation to increase his total wage bill by increasing the hourly rate".

Overtime Payment
Administrator Andrews has
warned, however, that employers
might get into trouble by trying
to comply with the word, if not the
spirit, of the Act by cutting pay

make up for overtime, reducing
the regular hourly rate to give employes the same weekly wage as before. Although he did not say that
such a plan would be illegal, he
pointed out in another interpretive
bulletin that "it is not safe to assume that Sec. 18 (of the Act)
is meaningless and that an employer who gets his employes to accept
a reduction in rates on the strength
of the maximum hour provision
might find that a court would hold
the original higher rate was the
regular rate of pay." Section 18
says in part that "no provision of
this Act shall justify any employer
in reducing a wage paid by him
which is in excess to the apto

plicable

minimum wage under

this

Act".

Mr. Andrews also has pointed
out that "the Act does not provide
for an eight-hour day, but limits
hours on a basis of a normal work
week, with provision for time-andone-half overtime compensation."
He added that hours lost in one
week cannot be made up the next
"without payment of the overtime
rate for hours in excess of the 44
worked in the succeeding week".
The NAB has been informed
from a "semi-official" source, it reports, that the child labor provisions of the Act "probably" will
not cover children appearing on
radio programs, according to regulations being drafted in the Labor
Department. However, children
under 16 years of age, employed
in studios or offices as pages, messengers, etc., would be subject to
the Act, as in other industries.
The
advised that broadcasters "probably are safe" in carrying on their usual children's
programs, adding that it had
learned no effort would be made to
make the regulations retroactive.
Payroll records to show compliance with the Act, as described by
the Wages & Hours Administration, should include the name, address and date of birth of employe; hours he worked each work-

NAB

day and workweek; regular hourly rate of pay; amount paid the
employe at the regular rate; extra
wages he receives for overtime; deductions from wages, including social security taxes; total wages
paid, and date of payment.

work of the same nature as that
performed by non-exempt employes of
the employer, and who is compensated
for his services at not less than $30
of

(exclusive of board, lodging or other
for a workweek.
Section 5Jfl.2 Professional:
term "employe employed in a bona
fide
professional
capacity"
in Section 13(a)(1) of the Act shall
facilities)

The

.

.

.

.

.

.

mean any employe
(a) who is customarily and
ly engaged in work
(i)

predominantly

regular-

intellectual

and

varied in character as opposed to routine mental, manual, mechanical or
physical work, and
(ii)
requiring the consistent exercise of discretion and judgment both
as to the manner and time of performance, as opposed to work subject to
active direction and supervision, and
(iii) of such a character that the
output produced or the result accomplished cannot be standardized in relation to a given period of time, and
(iv) based upon educational training in a specially organized body of
knowledge as distinguished from a
general academic education and from
an apprenticeship and from training
in the performance of routine mental, manual, mechanical or physical
processes in accordance with a previously indicated or standardized formula, plan or procedure, and
(b) who does no substantial amount
of work of the same nature as that

performed by non-exempt employes of
the employer.
Section 5J/H

Salesmen

Outside

The term "employe employed ...

in

the capacity of outside salesman" in
Section 13 (a)(1) of the Act shall
mean any employe who customarily
and regularly performs his work away
from his employers' place or places
of business, who is customarily and
regularly engaged in making sales as
defined in Section 3(k) of the Act
and who does no substantial amount
of work of the same nature as that
performed by non-exempt employes of
the employer. For the purposes of this

recurrent

definition,

routine

deliver-

whether or not prior orders are
placed by the purchasers, and collecies,

tions, shall

not be considered sales.

Borderline Cases

NAB

interpreAccording to the
tation of these regulations, various

executive titles used in broadcaststations do not, of themselves,
qualify employes for exemption. It
pointed out that a "chief engineer"
who stands a regular watch, or a
"chief of the production department" who took a regular turn as
announcer would anpear to be included under the Act. even if he
met the other Qualifications for
evemntion. Both the ACA and the
IBEW in the past have classed all
technicians except a chief engineer not standing a regular watch
addas nonprofessionals, the
ins:

NAB

Exemptions Defined

METROPOLITAN NEW YORK
ARE FOREIGN RESIDENTS
MORE PEOPLE THAN RESIDE IN
CHICAGO AND PHILADELPHIA
IN

.

.

.

Se/uied 9rittiwztehf,

WBNX5
I0D0

WATTS DAY AND NIGHT

^Ue Station thai Speak* t/ou* jHoHauaa*
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Regulations issued by the Administration Oct. 19 define "bona
fide
executives",
"professionals"
and "outside salesmen" as follows:
Section 541.1. Executive and Administrative
The term "employe employed in a bona fide executive and

WWNC
ASHEVILLE, N.

:

administrative

.

.

.

Full

capacity" in Sec-

13(a)(1) of the Act shall mean
any employe whose primary duty is

tion

the management of the establishment,
or a customary recognized department
thereof, in which he is employed, and
who customarily and regularly directs
the work of other employes therein,
and who has the authority to hire and
fire other employes, or whose suggestions and recommendations as to the
hiring and firing and as to the advancement and promotion or any
other change of status of other employees will be given particular
weight, and who customarily and regularly exercises discretionary powers,
and who does no substantial amount

BROADCASTING

Time

NBC

1,000

C.

Affiliate

Wain

The Only Blanket Radio
Coverage of Prosperous
Western North Carolina

"The Quality Market
of The Southeast"

•

Broadcast Advertising

and the regulations appear to
support this interpretation.
The NAB reports that it is receiving a large number of queries
from members regarding borderline cases. It has sent each member
a copy of the Act and issued several bulletins on the special comed,

From Blazing Liner
CBS and NBC carried broad-

NAB

Dentschland

New York; H. W. Batchhelder,
WFBR, Baltimore; C. T. Lucy,
Richmond; William Dolph,
Washington, and Joseph L.

NAB,

Miller,
rector.

At

with the
12:30 v. m.

NBC

folthe following day.
lowed with a similar interview at 1 p. m., with a brief
interview with Sally Pepper,
one of the passengers. CBS
broadcast another talk from
the ship at 2 p. m.

WRVA,
WOL,

at-

labor regulations di-

the Networks

WPIC Makes

Debut

Its

.

employes, pages and
porters fall under the provisions of
the Act, according to the present

By Feeding State Hookup

interpretation by NBC's legal staff,
which is of the opinion that although all employes receive more
than the $11 weekly minimum,
many of them at times may be
called on to work more than 44
hours a week and under the Act's
provisions will then be entitled to
time-and-a-half for all overtime.
No problem is presented by the
administrators and executive s
exempted by the Act, says NBC,
but the definition of which employes
are '"professional" and

Pa., launched
piciously Oct.

clerical

ers,

exempt may cause

NBC

difficulty.

studying these questions
also: Are engineers professionals?
And how about talent? And if talent comes under the terms of the
Act as non-professional, then what
about those speakers or performers
who appear as guest artists without any pay?
Contracts now in force calling
for overtime to be paid for in terms
of time off later will have to be
revised, as the Act definitely states
that overtime must be paid for in
cash,

is

it

was

believed.

At CBS
all

it was stated only that
of the network's employes are

already paid more than the minimum standard wage, with no amplification regarding details of administering the Act's provisions.
*

*

*

Application of the Wage-Hour
law to broadcasting is being closely watched by the American Guild
of Radio Announcers & Producers,
which will fight any attempts to
classify announcers and engineers
as professional workers and so exempt from the terms of the Act,
Broadcasting was told by Gerald

AGRAP

attorney.
Mr.
Dickler also said the independent
union is investigating contracts of
Dickler,

bureaus with announcers
probably ask for revisions
in the terms of such contracts in
the near future.
artists'
and will

regional at Sharon,
operation ausits
25 when it fed a
State network of 17 stations its
first night on the air. The station
is operated by the Sharon Herald
Broadcasting Co. on 780 kc. with
power of 250 watts daytime.
First program tests were begun
Oct. 25 and that night the Democratic candidate for Governor of
Pennsylvania was scheduled to be

WPIC, new

Arrangements were
made to feed his talk from WPIC
studios to the Quaker Network.
Lawson Deming, formerly with
WJBO, W. Palm Beach, Fla., and
in

Sharon.

Cleveland, has joined the
announcing staff. Gordon Grey, formerly of WSYR, Syracuse, and
WJTN, Jamestown, N. Y., is production manager. Bill Goodrich,
new to radio, also has joined the

WCLE,

announcing

Whiteman versus

New

as to make it impossible for them
to give adequate representation to
their artists. Others, particularly
the bureaus maintained by the networks, have so many announcers
under their control that it is a matter of indifference to them which
one finally gets any particular job,
and so they are not actively engaged in selling the services of any

BROADCASTING
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Congress and the Commission.

in

Score in a Year

THE

In the last year, perhaps a score
of stations have been given temporary licenses because of alleged lottery broadcasts involving programs in which prize contests were
included. Such programs as "ProsSweepperity Night", "Irish
stakes", and other variations of
the "Bingo" game were responsible.

War

race between Seabiscuit and
Admiral set for Nov. 1 at Pim-

Track, Baltimore, was to be
broadcast on NBC-Blue by Clem McCarthy under sponsorship of RCA
Mfg. Co., New York.

lico

Last August when WMIN and
were cited for such broadcasts, Attorneys Arthur W. Scharfeld and Philip G. Loucks challenged the FCC jurisdiction over
such programs. They contended
that the stations had not been operating "knowingly" or otherwise in

WMBC

UNIVERSITY OF ILLINOIS
•

highest per capita buying power
in Illinois? That's a reflection
of the richness of the area

WDWS

new

least,

eral

FCC

appears the

It

since

it

Counsel

is

is

.

.

300,000

.

fertile

rural area.

few DWS^

taking

some degree at

slant, to

serves

persons in an unusually

tion.

this

Did you know that WDWS'
city, Champaign, has the

home

violation of the lottery section of
the Act and held that because the
provision was penal in character
it was only enforceable by local authorities in the respective jurisdic-

instructing Gento confer

REPRESENTATIVE:

Dempsey

SEARS

AND A Y

ER,

WBO

Suit
of

Paul

Broadcast-

operator of WNEW,
York, and the suit of RCA

Corp.,

Mfg. Co. against the same defendant were placed on the reserve calendar of the U. S. District
Court in New York on Oct. 25 and
will probably be called for trial
within a month. Cases are expected
to test the rights of performers
and manufacturers of phonograph
records in restricting their use in
broadcasting.

announcer." Clauses
permitting the bureau, but not the
announcer, to cancel the contract
were also cited as unfair by the
individual

attorney.

remember about

to

AGRAP is currently negotiating
a renewal of its contract with
WBT, Charlotte, covering announcers employed at that station.

Calls Contracts One-Sided

"Present contracts are altogether
too one-sided," Mr. Dickler said,
"with the advantage all on the side
of the bureau. Many talent placement bureaus are so understaffed

Commission can then
proceed under the Communications
Act in punishing the station. Under the law, it is empowered to revoke station licenses for cause.
There is no "middle ground" authority, however, such as suspension or fine, although legislation to
this end has been discussed both

visions, the

staff.

Phonograph Test
LONG pending case
ing

Theoretically, if a station is convicted for violation of penal pro-

A

Salesmen, announcers, members
of the press and special events departments, as well as stenograph-

(Continued from "page 11)

WPA

conversation

WQXR,

with the Department of Justice regarding these "penal provisions."

undertaking has performed
a
the same play at least three times,
uncensored, and with no resultant
complaints.
WTCN, Minneapolis, was the
first station to be cited because its
renewal first came up and because
a complaint allegedly was received
from only one family in that area.
[Broadcasting, Oct. 1-15].

casts of the fire which broke
out Oct. 25 on the Deutschland. News of the first SOS
at 6:46 p. m. was flashed on
NBC, but CBS was first to
broadcast a ship - to - shore

mittee's work and findings. Members of the committee, which met
headquarters Oct. 14, inat
clude John V. L. Hogan,

Study of Complaints

W0L=™
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Broadcast Advertising
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64%
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Committee on Radio Research,
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New York
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1938.
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Chicago

out of a total of
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New WSTP

Plans for

AUTHORIZED by the FCC for
construction in a decision July 26,
the new WSTP, Salisbury, N. C,
will go on the air on or about Jan.
1, 1939, with John Schultz as manand commercial manager.
Equipment has not yet been ordered pending FCC approval of
proposed site. The station, a fullager

time local on 1500 kc, will be licensed to Piedmont Broadcasting
Corp., of which Bryce P. Beard,
bottlers supply dealer, is
local
president

and

J. F.

and chief stockholder,
Hurley Jr., publisher of

the Salisbury Post, is second largest stockholder. Bryant, Griffith &
Brunson will be the station's national representative.

STATIONS

Minneapolis Group Presents
Service Scrolls

SEVEN pickups and ten outlets were
used by stations serving Minnesota,
keyed by KYSM, Mankato, in a political
broadcast of the Republican
Party in the campaign of Harold E.
Republican candidate for
Stassen,
governor. In 30 minutes pickups were
originated

Mankato

at

by

Ortonville

KYSM;

and two at
Moorhead by

WDAY, Fargo; Hibbing by WMFG,
Hibbing, and two at Minneapolis by
WCCO. The program was carried bv
KFAM, St. Cloud; KF.TM, Grand
Forks; KVOX, Moorhead; WHLB,
Virginia; KDAL, Duluth
KROC.
Rochester; WDAY, WMFG, WCCO
;

KYSM. The

and

circuit

was arranged

through

cooperation
of
Northwest Broadcasters.

Associated

PURSES!
GO THE

WAIR, POP

A

PURSES!

convince you that
has
that certain something every
salesmanager wants.
trial will

WAIR

WAIR

Winston-Salem, North Carolina
Representatives

National

Sears

Ayer

8C

Hollywood Radio City employes
entrance
is
on
newly - created
a
thoroughfare which has been named
Gilman Way, in honor of Don E. Gilman, western division vice-president.

A TOTAL ECLIPSE

Whether it's soup or nuts,
when they hear it over

of the moon
over New York Nov. 7 will be described by Bob Trout in a quarterhour
broadcast from a
airplane and the roof of the
build-

TWA

CBS

CBS

ing.

WHBF,

Rock Island, and the Rock
Island Argus sponsored an appearance of the U. S. Marine Band in
afternoon and evening concerts at the
local armory Oct. 19. Over 7,500 persons attended the two concerts, and
all proceeds outside of costs went to

A

Hollywood field hockey team,
captained by Maurie Webster, announcer-producer, and recently organ-

Thomas

Freebairnincludes
Smith, announcer-producer; Bill Gay,
producer Rich Turner, transcription
Bud Larkin, tour promooperator
George Boone, night receptiontion
Norman McDonnell, Don Sanist

ized,

STOP

at the cele-

;

Willard

brated

Hotel

;

conven-

for

;

;

ience

in

business

contacts and
seeing

...

ford,

Federal

ings, scenic

Fiske,

John

Rider

and

George Johnston, guides.

THEY'RE TUNING
IN

from White House,
near

Bob

build-

and

managing editor, Minneapolis Star,
and Bob Barclay, promotion manager, Minneapolis Journal.
The Association's tribute, as set
forth in the scrolls, praised both
mediums for carrying "the cause
of civic betterment", for having
"unselfishly championed the cause
of every organization which serves
the community", for assistance to
these organizations and the Junior
Association of
and
thanked them individually and as
a group for their cooperation.

Commerce,

NEW

his-

ATLANTA

IN

system to

traffic

WHK-WCLE,

handle pro-

Cleveland,
comprises two 18-foot tables outside
the program director's office, containing three 0-foot charts, each carrying
six hours of the broadcasting day.
The current week is supported on
brackets at the top of a backboard,
and advance weeks are placed in rotation on a slanting table top. Netof

local

commercial programs,

as well as sustaining features, are
indicated by colors. Program names,
artists, studios, announcers and production men are all listed on the
large charts, along with information
for continuity writers and the publicity

department. The setup was deProgram Director Russell W.

WAT I

Richmond and

Traffic

Managers Don

Gehring and Marjorie Osborne.

HOWARD BARLOW,

conductor of
the CBS Symphony Orchestra, on
Oct. 26 returned to CBS with the
Everybody's Music concerts, which he
conducted on Sunday afternoons last
summer, and which are now being
heard on Wednesday evenings.

ALTHOUGH one-quarter of the 1350
kc.
frequency locallv occupied bv
WAWZ, Zarephath, N. J., is devoted
entirely

to

WBNX, New

religious

programs,
York, operating the re-

maining three-quarters time, presents
list of daily religious broadcasts ranging from sermon excerpts
to the history of religion. Special features supplement the daily programs
such as the Bronx Church of the Air,
a
devotional hour rotating Bronx
churches over a two-year period, and
special
programs presented during
Jewish holidays, Lent, Easter or

Christmas.

toric spots, theatres

and shops.

Willard's

recent improvement

to

Transcribed Programs
545 Fifth Avenue
New York City

D. C.

H. t. SOMERVILLE, M.n. 3 ins Director
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CHARLES MICHELSON

of Pffidtnii"

WASHINGTON,

I

Representing
the
leading
producers of the country, Charles
Michelson offers to the low budget
account programs of proven ability
and established audiences at a
cost that must prove profitable.
For complete catalogue write

WILLARD HOTEL
KtiiJw

Charles

Gzt "that" account

proqram makes it
modern throughout-

"Tht

steamer on its arrival in New York
harbor at 5 :30 a. m. Oct. 18, was
covered by WOR, Newark, which set
up recording equipment on the pier
from which Dave Driscoll, special features chief, and Cameron King, marine authority, described the feat. Recording of the first successful attempt
to berth such a huge vessel without
outside assistance was broadcast later
in the morning. The same evening
Driscoll and King repeated their description of the event in a Transatlantic broadcast for BBC.

OAKLAND

studios of KYA, San
Francisco, will .be closed about Nov.
1, according to an announcement by

Reiland Quinn, new manager of KYA.
The Hotel Oakland studios have been
a financial burden to the station, Mr.
Quinn said, with heavy line tolls from

Oakland to San Francisco, rental of
studio space and salaries of the staff
of three. The move affects the positions of Eddie Handley, Oakland salesman Beth Hamilton, secretary and
Wes Craig, operator-announcer.
;

NBC-Chicago's four-man bowling team
recently took three straight from CBS
in

the

first

meeting of the Chicago
League. NBC team

Ad Club Bowling
is

tied for first place

in

the league.

WBBM,

Chicago, has started a Saturday afternoon series of discussions
by officials of the public library and
park district dealing with use of leisure time by Chicagoans.

DRAMATIZATION

of relief work
England during the recent
and hurricane will be highlighted Nov. 10 on a special program
by the American Red Cross on MBS.
Program will be acted by Princeton

New

in
floods

University's

WIOD,

Triangle Club.

Miami, claims a beat

in

in-

terviewing returning members of the
University of Miami football team
after their two-week jaunt afield by
setting
up transmission equipment
aboard their train one station ahead
of Miami and interviewing them before they arrived at the Miami station. The entire broadcast took place
while the train was in motion be-

tween Hollywood,

and Miami.

Fla.,

WOR's Pure Food Hour
Begins 12th Year on Air
ALFRED W. McCANN Jr. began
recently his twelfth year as the
conductor of the Pure Food Hour
on WOR, Newark, a cooperatively
sponsored program, Mondays thru
Thursdays, 10-11 a. m. The pro-

gram was started bv his father,
Alfred W. McCann. Mr. McCann's
talks give information on the proper care of foodstuffs, with the assistance of John Gambling. Sponsors this year include:
American Molasses Co., New York (Granma's molasses).
Borden Co., New York

cheese).

Burnham &

Morrill, Portland, Me. (baked
beans and brown bread).
Dole Co., San Francisco (pineapple juice).
Dugan Baking Co., Brooklyn.
Skinner & Eddy Corp., Seattle (salmon).
Minnesota Valley Canning Co., LeSueur,
Minn. (Green Giant peas, Del-Maize
corn

Richmond

-

Chase

Co.,

San

Jose,

Cal.

(Heart's Delight canned fruit).

Martinson Co., New York (coffee,
malted milk).
Kemp Bros. Packaging Co., Frankfort,
Ind. (Sun-rayed Tomatoes).
The Larsen Co., Green Bay, Wis. (VegJos.

all).

Hills Bros.,

National

New York (Dromedary
Oat

(oat flakes).
John G. Paton

Co.,

Cedar

Co.,

New York

dates).

Rapids,

la.

(Golden

Blossom honey).
Comet Rice Co.,

Beaumont, Texas
(brown rice, rice flakes).
Welch Co., Westfield, New York (grape

The

juice,

grapelade,

jellies).

Land-o-Lakes Creameries, Minneapolis.
D'Arrigo Bros., Boston (canned broccoli).
(toP. J. Ritter Co., Bridgeton, N. J.
basco, catsup)

I,

1938
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Transcribed Programs

Sell

The

DELICATE maneuver of docking the
83,000-ton liner, Queen Mary, under
its own power, necessitated
by the
tugboat strike which greeted the

vised by

a varied

sight-

2 blocks

Tribune;

work and

CBS

managing editor, MinneDave Silverman,

J. Dillon,

WOV, New

WOV,

Minneapolis

WTCN; Dr. George Young, owner
of WDGY; Sam Neimer, Minneapolis manager of WMIN; Thomas

grams

WPEN.

all

stations
and newspapers
were honored at an "appreciation
luncheon" recently by members of
the Minneapolis Junior Association
of Commerce. President J. Donald
Fruen, of the Association, presented scrolls eulogizing their public service to Earl H. Gammons,
manager of WCCO; Fred Laws,
assistant sales manager of KSTP;
George Higgins, sports announcer,

Schools and colleges in the
tri-city area
dismissed classes, and
about 4,000 pupils took advantage of
reduced prices at the afternoon concert.
As an added feature of the
afternoon concert Capt. Taylor Branson, director of the Marine Band, led
a massed student band.
charity.

York, recently presented
a special half-hour show, in cooperawith the National Macaroni
tion
Mfrs. Assn., sponsoring National Spaghetti-Noodle TFeefc. The program, fed
Philadelphia, saluted
also to
the Macaroni Family and drew such
favorable comment from food stores
in the Italo- American Market that
manager of
Kiczales,
Miss Hyla
is considering making it an annual event.

TRIP TO

OFFICIALS from
radio

apolis

NBC

POP GO THE

HONORED

Broadcast Advertising

A

«
6

WIBW

Erects Mast

WLTH,

Brooklyn, under the direction
Chief Engineer J. M. Temple, is
rebuilding its entire transmitter after
fire destroyed the shed at its Flatbush Ave. site and burned out the
last stage of its amplifier. Sam Gellard, owner, reports he expects the
station's new plant to be ready by
Dec. 1. Unable to use the transmitter
for a week, he utilized the facilities of
shares
with which
of

WLTH

WVFW.
time.

its

WKRC, Cincinnati, has purchased a
new RCA OPS remote amplifier, four
salt-shakers and one 8-ball microphone,
along with several thousand feet of
line and mike cables to augment remote and special events broadcast
equipment. Two new
turntables
also are being installed.

ARTHUR

FASKE,

Brooklyn

local,

has installed an
auxiliary transmitter, constructed by
Chief Engineer J. W. Robertson, and
will operate it with 1,000 watts as
an auxiliary to the main transmitter.

RCA

Mfg. Co., Camden, has issued a
brochure on the RCA 303-A frequency

limit monitor.

I

WHOM,

I

1i

v

„

|

Jersey City. N. J., on Oct.
24 began construction on a new 387foot radiator located near the old
Morris canal in Jersey City.

KMA,

Shenandoah, la., has installed
new Symplex projectors and
sound equipment in the local Mayfair
Theatre which serves as an auditorium studio for KMA. KMA's two
towers, erected 14 years ago and recently replaced by a 488-foot vertical
antenna, were salvaged Oct. 22.

WE

Broadcasting Co.,
Johnson City, Pa., holding a construction permit for a new local which
will operate

with the

call

WJHL,

has

purchased an RCA 250-G transmitter and speech input equipment.

COMMERCIAL
|
•

-

]

Co.,

Kansas

Radio

City,

Equipment

operating

experi-

mental shortwave station W9XA, on
26450 kc, has arranged to pick up
and rebroadcast certain sustaining

programs of KSL, Salt Lake City,
a

Detroit consulting engineers, while they are rebuilding
the station. Under the direction of
S. W. Edwards, partner in the
firm and former U. S. radio inspector in Detroit, the station has
been practically entirely rebuilt.
Mr. Edwards is acting manager.
Stanley Northcott, former manager, is now on the engineering
staff.

series

GROUND

in

experiments.

of

new

WSPD

Used Mobile Unit and
Ingenious Tricks

WSPD, Toledo, was forced off the
air for 31 minutes in October when
an explosion and fire in the central
plant of the Toledo Edison Co. cut
off all light and power in most of
downtown Toledo. Complete power
failure had never before occurred
during the ten years the WSPD
studios have been located on the
roof

the

of

its

Bank

of

W3XEX,

Commerce

Bldg., for

Breaks Ground
was broken

WGN

Oct. 20 for

transmitter house
which will cost about $50,000 and
is
expected to be in service in
about five months. The new
750-foot Truscon radiator * is located 24 miles northwest of the

WGN

Chicago Loop on Route 53. The
work is going forward under the
direction of Carl J. Meyers,

INSTALLATION

of a complete new
broadcasting plant was recently completed
by KINY, Juneau, Alaska.
The new transmitter is operating on
1430 kc. 250 watts, with 255-foot Lehigh vertical radiator. The studio
building is located on a rock promontory in front of the Juneau Gold
Mine in Gastineau channel and is ultra-modern in construction. C. B. Ar-

nold, manager,
is

nouncer

-

-

BROADCASTING

•

is

George B. Storer as
president, with J. H. Ryan vicepresident and H. G. Wall secretary
and counsel. The same interests

WWVA, Wheeling;
W M M N, Fair-

own

WSPD,

Toledo;

mount, W. Va., and have a minority interest in

KIRO,

Seattle.

Jack

miles

to

program.

lar

At
bile

same time, WSPD's mo-

the

with a

unit,

110-volt gener-

ator, was placed in the alley beside the hotel, and since insurance

HARTFORD, CONN.

regulations prevented use of an
emergency gas-powered generator

B-X

was carried up 18
and lowered from the roof
cable

Many

of
our national and local adveroriginally contracted for just 13 weeks. After
they saw the direct results—
they renewed for another 13

flights
to es-

tisers

contact between the generator in the alley and the studio
input panel. The next day
broadcast a half-hour dramatization of the emergency.

and another.
contracts are for

weeks

WSPD

the

plied

to

move

its

52

results.

Royal Oak, Mich., has ap-

the FCC for authority to
transmitter to a new site at

& Dequindre

Lincoln

Now

lsecutive
weeks beluse they get con-

tinuous

WEXL,

1

13+13=52

on the hotel property, 500 feet of

Oak, to increase
to 250 watts and
quency from 1310

its

to
to

Aves., Royal
power from 50

change
1300 kc.

its

fre-

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM
National Representatives

PAUL

RAYMER COMPANY

H.

this

an

NOT

is

ad—

IT'S

A

SURVEY!

$20,000 transmitting plant halfway
between Charleston and Huntington,
and it is expected to be ready for full
operation by Nov. 15. A Collins transmitter has been installed along with a
Lehigh 329-foot antenna, the latter installed by Hartenstine-Zane Co., New
York. Odes Robinson, chief engineer
of the West Virginia Network, is in

\makes 'em/

KTSA BROADCASTS
123 LOCAL
COMMERCIAL PROGRAMS

FAIRCHILD RECORDERS

EVERY WEEK!

have

Sound Equipment Division

WGES WCBD WSBC

Co.

by

/ Everybody \

r.p.m.

out

headed

Charleston, W. Va., is putting the finishing touches on its new

I

—

by Mr.

constructed

WCHS,

Drive turntable and
Synchronous Motor that guarantee constant speed at 33 1/3

Get the impartial survey that
blasts all prejudices on Chicago radio! Write for it read
with an eye to fall business!
The sensational truth about a
market you cant touch with-

been

The Fort Industry

Blye.

Fitz-Gerald drove
the transmitter
where they broadcast their reguthree

announced the station

Center

CHICAGO

having

operating on a 15-hour daily basis.

adjunct.

IN

decision Oct. 18 authorizing
sale by Herbert Lee Blye for
$27,000 cash. The station first began operating in December 1936,

chief engineer.

shortwave experimental

DYNAMITE

FCC

its

to the transmitter outside the city
limits. Mary Lucile Roth and An-

NEW

tional

Lima, O., 100-watt daytime station on 1210 kc, on Oct. 24
was transferred to the hands of
the Fort Industry Co., under an

also

Power from the Edison Co. was
off from 9:20 a. m. to 3:40 p. m.
After a half -hour the network was
patched around the panel and fed

charge.

antenna on a pole of special
A
construction
is
being
erected
by
WTAR. Norfolk, atop the local Na-

Commodore

17-story

Perry Hotel.

Transfer Approved

WBLY,

tablish

WGN

WGN

JOHNSON CITY
'i\

Rebuilt

Martin,

the

Roanoke,

I

Is

WBCM, Bay

FCC

WDBJ,

1

WBCM

operator of
has applied

for authority to install a
new antenna and move transmitter to
180 Morgan Ave., Brooklyn.
to the

1

and an emergency gaspower plant in the base-

management of
City, Mich., has been
placed in the hands of Edwards &

WCNW,

i

watt
and

OPERATIONS

stations.

RCA

jj

garages

5,000

first floor,

many broadcasting

which it says will double
present carrier wave.

j|

WE

transmitters on the

ment.

plifier

l|

two

house

will

vice-president of
United Transformer Corp., New York,
is back at his office after an extended
business trip during which he visited

WMBG, Richmond, Va., recently
moved into its new studio building
and is installing an RCA limiting am-

|

Troeglen, chief engineer, who is
supervising all construction. The
land on which the antenna rests
will be partially flooded to increase
efficiency. The transmitter building

electric

SAM B A R O F F,

jl

Topeka, recently completed
a 445-foot Lingo tubular mast
aerial as part of its new $70,000
transmitter plant. The antenna
will be put into use when the
transmitter is completed about
Feb. 1, 1939, according to Karl

WBLY

WITH POWER OFF

WIBW,

We

think that's a lot of local business
it's more than we've ever heard of being carried by
network station, and we're asking you to let us know if
you can point out a better example of decided local preference.
And don't think for a minute that our local advertisers aren't
interested in complete South Texas coverage, just as you are
that's one reason they're on KTSA
they get better
coverage ... in a market of almost four million people!
.

.

.

Van Wyck

Blvd.

Jamaica, Long Island

New York

Broadcast Advertising

.

.

FULL
CBS

88-06

.

ANY

FAIRCHILD AERIAL

CAMERA CORPORATION

.

in fact,

SCHEDULE

.

.

KTSA

THE MOST EFFICIENT

5,000 -WATT

550
K.C.

STATION IN THE UNITED STATES

SAN ANTONIO, TEXAS
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Antenna Heights
Increased by FCC

New

New

for additional technical
service to
members and the
industry at large were discussed at
a meeting of the
Engineering Committee in Washington Oct.
26, called by Chairman John V. L.
Hogan, president of WQXR. The
committee met for the first time
with
President Neville Miller.
Work of the
committee in
connection with the recent allocation hearings of the FCC and the
new FCC antenna specifications
were discussed. The latter will be
considered thoroughly by the committee, Mr. Hogan said.
Plans were made for additional
service to
members through
distribution of data from headquarters which will be collected
and prepared by the committee.

PLANS

heights or field
intensity requirements were promulgated Oct. 18 by the FCC as
the first change in standards of
good engineering practice.
Announcing the action taken
Oct. 11, the FCC stated that the

NAB

new requirements would become
Section 5 of the Standards of Good
Engineering Practice when those
standards are finally adopted. The
standards were a part of the proposed rules governing standard
broadcast stations which were the
subject of a hearing before the

"Superpower" committee

last

Aid

Clear Channel Stations
height of requirements

The new requirements are for
435 feet. Field intensity at one
mile is increased from 200 millivolts under the old regulations to
225 millivolts.
The new requirements, it was
learned, follow those specified in
the so-called Havana agreement
for redistribution of broadcast station assignments on the North
American Continent. The agreement already has been ratified by
Cuba and the United States but
awaits action of Canadian and
Mexican Governments.
requirements,

station antenna heights are
established at 150 ft. Under old
local

regulations they range between 135
and 150 ft., depending upon frequency. The height of antennas for
regional stations will vary with
frequencies but the field at one
mile will be flat at 175 millivolts.
Five hundred feet will be accepted
as the maximum antenna height
within a metropolitan area. In the
case of directional antennas on
clear channels, the height will be
governed by the field intensity required, it was pointed out.
The text of the new regulation
follows
Rule 131 requires that all applicants
new, additional or different broadcast
cilities
and all licensees requesting
thority to move the transmitter of an

for
faauexradiating

isting station, shall specify a
system, the efficiency of which complies
with the requirements of good engineering
practices for the class and power of the
station.

The specifications deemed necessary to
meet the requirements of good engineering
practice at the present state of the art are
set out in detail below.
The licensee of a regular broadcast station requesting a change in power, time
of operation, frequency or transmitter location must also request authority to install
_

a new antenna system or to make changes
in the existing antenna system which will
meet the minimum height requirements,

or submit evidence that the present antenna system meets the minimum requirements with respect to field intensity, be-

Present at the meeting in addi-

WCBM.

RMA for High

Power

(Continued from page 20)

ments or

will be

permitted subject to the

submission of

field

showing that

it

intensity

meets the

measurements

minimum

quirements with respect to effective

refield

intensity.

These minimum actual physical vertical
heights of antennas permitted to be installed are shown by curves A, B, and C
of Figure 1 as follows
A. Local Channel Stations, 150 feet, or
a minimum effective unabsorbed field intensity at one mile of 150 mv/m for 1
kilowatt (100 watts 47.5 mv/m and 250
w, 75 mv/m).
B. Regional Channel Stations (or limited time, day, etc.) or a minimum effective
field intensity at one mile of 175 mv/m
for 1 kilowatt.
C. Dominant Clear Channel Stations, or
a minimum effective field intensity at one
mile of 225 mv/m for 1 kilowatt.
The heights given on the graph for the
antenna apply regardless of whether the
antenna is located on the ground or on a
building.
Except for the reduction of
shadows, locating the antenna on a building does not necessarily increase the efficiency and where the height of the building is in the order of a quarter wave the
efficiency may be materially reduced.
To obtain the maximum efficiency of
which any antenna is capable a good
ground system must be employed (a counterpoise may be substituted under certain
conditions)
At the present development of the art,
it is considered that where a vertical radiator is employed with its base on the
ground, the ground system should consist
wave
of buried radial wires at least
length long. There should be as many of
these radials evenly spaced as practicable
and in no event less than 90. (120 radials
of 0.35 to 0.4 of a wave length in length
and spaced 3" is considered an excellent
ground system also in case of high base
voltage, a base screen of suitable dimensions should be employed.)
It should be borne in mind that the
above specifications are the minimum and

%

the minimum requirements. This field
survey must be made by a qualified engineer using equipment of acceptable acfills

curacy.

Each element of a directive antenna system shall meet the above minimum requirements with respect to height or effective
unabsorbed field intensity. No directive antenna system will be approved which is so
designed that the effective unabsorbed field
of the array is less than the minimum
prescribed for the class of station concerned or in case of a dominant clear
channel station less than 95 per cent of
the ground wave which would be obtained
from a perfect antenna of the height
specified
operation
for
on frequencies
lower than 1000 kilocycles.
Before any changes are made in the
antenna system, it is necessary to submit
full
details to the Commission for approval. These data may be submitted by
letter.

KLO's Power Boost
KLO, Ogden, Utah, won

a power
increase to 1,000 watts night and
5,000 day under a decision of the

FCC

Oct. 20, ordered effective Oct.
24. The station, owned by M. L.
Glassman, publisher of the Ogden

Standard and managed by

Paul
Heitmeyer, has been operating
with 500 watts full time on 1400
kc, and retains that frequency. It
is planned to spend $25,000 for
new technical equipment and about
$10,000 for building improvements.

;

where

possible better

antenna and ground

the Commission showing that the field intensity at a mile without absorption ful-

I,

Miller,

WOR;

Paul A.
Loyet, WHO; Raymond Guy, NBC;
E. K. Cohan, CBS; Peter Houston,

antenna system, the changes shall be such
as to meet the minimum height require-

November

Hogan and

were Ed Content,

fore favorable consideration will be given
thereto. In the event it is proposed to
make substantial changes in an existing

•

alike.

tion to Messrs.

systems should be installed.
In case it is contended that the required
antenna efficiency can be obtained with an
antenna of height or ground system less
than the minimum specified, a complete
field intensity survey must be supplied to
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answering

NAB

non-members

ft.

new

in

common questions. Thus
stations can provide listeners with
answers from the NAB. These
data, Mr. Hogan said, will be made
available to
members and

dominant clear channel stations and eliminate the difference
in heights and field intensity required for regional stations. For
example, a dominant clear channel
station on the 1000 kc. channel
under the old standards was required to have an antenna of 295

the

members

answer

for

Under

NAB

to

complaints from listeners regarding interference with reception also
was taken up with the likelihood
that a circular will be prepared to

The new antenna standards
the

NAB

NAB

June. At the hearings there were
no objections raised to the proposed new antenna standards and
as a consequence they were not in
controversy.

raise

NAB

NAE

governing

minimum antenna

FCC

Aids

For Members of NAB
Planned by Committee

Regulations Are Issued to
Conform to Havana Pact

NEW STANDARDS

Engineering

1938

GORDON

HITTENMARK, WRC

announcer, has been awarded a blue
ribbon by the Washington Advertising
Club for the most artistic Red Cross
Window Display. He has been using
a store window as his broadcast headquarters each morning during the

membership

drive.

tensity of the distant transmission and
hence, the extent and intensity of this
interference increases greatly during
the hours of darkness.
The useful service areas of stations
of moderate power in urban communities are thus severely limited by the
noise level ; and, even with high power
when operating on frequency assignments shared with other stations are
usually even more seriously limited by
the inter-station interference during
the hours of darkness.
know of no practicable method
by which the limitation of the noise

We

level may be avoided other than by
sufficiency of power at the transmitting station.
know of no way in which this

We

interstation interference can be avoided within the confines of the United
States except by the use of cleared
channels.
We, therefore, believe that the

shared channel system can provide only
a highly localized broadcasting service
and that cleared channels are necessary, not only to supply satisfactory
broadcasting service to rural areas and
detached urban communities, but to
provide satisfactory night-time service
to the suburban areas of our larger
cities.

We

believe that, except as engineermay dictate limitation of the field strength in nearby
populous areas, no limitation should
be imposed on the power of stations.
urgently recommend that the
number of channels now assigned to
cleared channel operation be maintained as such.
urgently recommend all encouragement be given to the employment of the highest practicable power
on all channels, subject only to the
need for avoiding blanketing, cross
modulation, and such other irregularities
as result from excessive field
strength, particularly in populous
areas.

ing considerations

We

We

CLOSER

relations between local theaters and KTUL, Tulsa, was effected
recently when the Cozy and Gem theaters bought five 30-minute programs
on a 26-week schedule.

BROADCASTING

•

Broadcast Advertising

I

New

Talent Firm

A NEW FIRM

in the talent

agement

is

man-

Canova-Hansen,
Inc., New York, representing Judy
Canova, hillbilly comedienne now
featured on the Chase & Sanborn
hour, Tom Terriss, whose travel
stories are heard on NBC-Red,
Harrison Forman, Far Eastern
explorer and World's Fair exhibitor,
and Jay Irving, nationally

TWENTY-TWO

broadcasters from Michigan and Indiana met in Fort Wayne Oct. 13 for the meeting of
the 8th District of the NAB. Around the table, left
to right, are: W. C. Swartley, WOWO-WGL, Fort
Wayne; George L. Young, WSPD, Toledo; R. E.
Blossom, WFBM, Indianapolis; Angus D. Pfaff,
WHLS, Port Huron; R. E. Bausman, WIRE, Indianapolis; G. F. Ashbecker, WKBZ, Muskegon; W.
F. Craig, WLBC, Muncie; Howard M. Loeb, WFDF,
Flint; D. A. Burton, WLBC, Muncie; R. R. Baker,

WTRC,

known cartoonist. Offices are at 11
West 42d St. Management is in the

Dan Jayne, WELL, Battle Creek;
WJR, Detroit; J. F. Hopkins, WJtfK,

Elkhart;

O. F. Uridge,
Detroit; J. H.

hands of Robert R. Hansen, exper-

Ryan, WSPD, Toledo; John Fetzer,
Kalamazoo, NAB Director; Neville Miller,
NAB President; Walter Evans, General Manager,
Westinghouse Radio; W. Ward Dorrell, WOwOWGL, Fort Wayne; J. B. Conley, WOWO-WGL, Fort
Wayne; Martin Leich, WGBF-WEOZ, Evansville; F.
D. Schurz, WSBT, South Bend; S. W. Edwards,

ienced executive in the advertising,
publishing and printing fields, and
Harry L. Canova, with theatrical
and radio background. Publicity accounts go to Everetta Love, form-

WKZO,

WBCM, Bay

field

erly with NBC, Paul
Robert L. Ripley.

City.

Whiteman and

WORLD'S GREATEST TOBACCO MAR.KET!

Midwest Division
Debates Copyright
NAB Group

Covers Other Vital
Problems and Hears Miller

THE GAMUT

i

!

of

broadcast

in-

dustry problems came under the
purview of a score of Indiana and
Michigan broadcasters at the meeting of the 8th District of the NAB,
held Oct. 13 in Fort Wayne, Ind.
The principal address was by
Neville

Miller,

NAB

president,

with John E. Fetzer, president of
WKZO, Kalamazoo, and NAB di-

1

rector for the 8th District, presiding. Subjects covered included
the copyright situation as related
to ASCAP and other musical societies; the newspaper-radio relationship; network-monopoly hearings; educational and public service programs; labor problems; political
speakers and legislation,
both federal and state; educational
programs, and numerous other
subjects. The group approved the
work of the new NAB accomplished

to date.

Westinghouse Entertains

WOWO

Westinghouse stations
and WGL were hosts after the
meeting. Walter C. Evans, general
manager of Westinghouse Radio
Stations Inc., was present, coming
from his headquarters in Baltimore. Messrs. Miller and Fetzer
took part in an interview broadcast over
as a climax to
the day's activities and discussed
television from both the broadcaster's and layman's viewpoints.

WOWO

NATIONAL

Tuberculosis Association
and Affiliated Organizations have sent
a quarter-hour
transcription,
Passing the Torch, to 220 stations in
the U. S. and Hawaii to advertise
the 1938 Christmas Seal campaign for
funds to aid in the fight against tuberculosis. This is the third year discs
have been used to advertise the seals.

WOR

N.

Hearing Shifted

J.

APPEARANCE

of NBC before
the Public Utility Commission of
New Jersey to explain its failure
to ask permission of the Commission to erect a transmitter for an
ultra-high frequency station at
Bound Brook, N. J., was postponed
from Oct. 18 to Nov. 1. NBC had
begun work after securing a construction permit from the FCC and
had ignored the New Jersey law
requiring similar permission from
the P.U.C [Broadcasting Oct. 1].
.

,

SCHOOL CONFERENCE
IS CALLED BY KSTP
IN

A FURTHER

effort to

improve

educational programs broadcast by schools and
various civic groups, KSTP, St.
Paul, will conduct on Nov. 11-12 a
Northwest Educational Broadcasting Conference, inaugurated last
year by KSTP. Attendance at the
second annual meeting is expected
to double last year's mark according to Thomas
Rishworth,
D.
KSTP educational director and
originator of the conference.
Judith Waller, NBC central division educational director, and
Sherman P. Lawton, director of
the radio workshop at Stephens
College, Columbia, Mo., will be
among the speakers. One of the
features will be demonstrations of
school broadcasting by some of the
public school radio
which were established as a result
of the 1937 meeting. Since that
time nine schools have made these
workshops part of their curricula.
The meeting will be open to educators, students, representatives of
civic groups, and to all others inthe

of

quality

terested.

on

WTAG,

WMAS,

Worcester,

WNEW, New

Springfield,

York,

Bridgeport, and WJAR,
Providence. Peck Adv. Agency,
New York, has the account.

WICC,

"Ask

the

R

was named among defendants

E.

Quinn

Furniture

Co.

you
about WGTM results. They'll
their
business
in
increased
22%
WGTM
tell

the past year.

NBC

How

about you?"

in

a $15,000 plagiarism suit filed in Los
Angeles federal court by Jack Lincke,
Hollywood writer. The action charges
that Lincke's story, The Flying Phantom, published in the May, 1935 issue of American Magazine, was lifted
in three broadcasts by Rush Hughes,

commentator, from KPO, San Franover NBC. Also named as defendants are Langendorf Bakeries,
Rush Hughes and McCann-Erickson.
cisco,

m

in

the RICH

R.EPS: Bryant

,

Griffith and

Brunson, Inc.

BOOKS

STATIONERY

and

OREGON MARKET!

P

E

H

I

COMMERCIAL

BY;

KGUI
NBC Red

b(

THE BRANHAM

Broadcast Advertising

vital

tor

RADIO STATIONS OF THE

APPEAL

Representatives

"The South'i Greatest Newspaper"

REPRESENTED

Company:

K. Gill

5

MID-SOUTH
Owned and operated

J.

KGW-KEX

are
iactors in our merchandising
maintaining leadership in selling books, stationery and allied lines in this market is best evidenced
by the iact that we have renewed our contract for the third
consecutive year. Your personnel is most helpful. Your
stations get results.

"That

NBC RED NETWORK

•

announcements and news programs
to promote its various chain stores

program

THE

BROADCASTING

(men's wear
using weekly spot

is

The

SELLS THE

TRANSRADIO

New York

says Richard G. Montgomery, Assistant Manager,

M

your best bet

Corp.,

chain store),

workshops

IY//.TH
M
is

Roxy Clothes on Air
ROXY CUSTOM CLOTHES

HEX

0REG0IIIIII1
PORTLAND

•

OREGON

NBC Blue

— EDWARD PETRY & CO., Inc., New York, Chicago,
Detroit, San Francisco, Los Angeles

COMPANY

November
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WCAU

WCCO,

Education Plan
Approved by Educators

PENNSYLVANIA

educators,

members

of the advisory board of
WCAU, Philadelphia, recently approved plans for seven educational

and set a
tentative schedule which includes
five quarter-hours, Monday through
Friday, and 45 minutes on Sunday.
Four established programs, SciWondei's, New Education,
Curtis Institute and Our Public
Schools are continued this season,
and three new features were discussed and recommended, including
Vocational Guidance, proposed by
the Junior Board of Commerce to
assist high school students and
graduates; Consumer's Plan, conducted by the Franklin Institute,
and explaining desirable qualities
entific

in merchandise, and Experimental
Laboratory of Education, testing
educational ideas suggested by educators for regular programs.

Disc Series Expanded

DAIRYMEN'S League Coop.
Assn., New York (Dairylea milk
products),
after
testing Secret
Diary, transcribed show aimed at
housewives, on WBEN, Buffalo,
has extended the program to
WFBL, Syracuse. Miami Butterine
Co., Cincinnati (Fairview margarine), is also sponsoring the show

on

WPAY,

Portsmouth;

Jackson, Mich., and
ville,

Ind.

WGBF,

WIBM,
Evans-

The show was produced

by Frederic W. Ziv

Cincin-

Inc.,

nati.

THE cooperation of education
officials of four States, the Thursday
evening quarter-hour program Know
Your Schools may soon be expanded
to a 30-minute show, according to
Harriet H. Hester, educational director of WLS, Chicago. Designed to
acquaint listeners with the problems

HIGH SCHOOL news, edited and
announced entirely by student reporters, under the title, Hi Notes, is

and practices of Midwestern schools
the series has been placed under the
supervision of a committee of educational leaders from Illinois, Michigan, Indiana and Wisconsin. WLS
has renewed its School Time, a fiveweekly afternoon show slanted for
class room listeners, and is broadcasting a Saturday morning High-

Seventeen high school reporters have
reported back on the job at
with
the start of the fall term.

WITH

WCAU

programs on

RADIO AND EDUCATION

school

Hour

cooperation with the
Chicago Radio Council.
has
mailed 49,000 schedules of its school
shows, estimates active participation
by 2,000 school units with mail returns 50% above last year.
in

UNIVERSITY

WLS

of

Washington at Se-

has made arrangements for the
fourth consecutive year with KRSC,
Seattle to carry two weekly remote
control broadcasts from the college
campus, University Student News Reporter, a quarter-hour broadcast of
campus activities prepared by the
University's
journalism department
and Campus Radio Players in a series
of dramatized original mystery stories
by the radio writing class.
attle,

DR.

EDWARD HOWARD

GRIGGS,

president of the department of philosophy at the Brooklyn Institute of
Arts and Sciences, New York, is conducting a weekly series of educational
talks on great leaders in human progress,

Lives of Great Men, on

NBC-

Red.

7

TIMELY developments abroad are
analyzed weekly on Appraising Foreign Affairs, carried by WQXR, New
York, with Walter Stokes as commentator. Public forums at Cooper Union,
New York, now entering their fortysecond season, are being broadcast
for the first time on WQXR, Sunday

10

out of

Listeners to

evenings.

AMERICA'S Town

BUFFALO STATIONS
tune

WGR

or

between

5

in

WKBW

and 7

M.

P.

says Ross Federal

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & PETERS

Meeting of the
Air, which has won numerous awards
as the nation's outstanding forum for
the discussion of vital public affairs,
on Nov. 10 will return for its fourth
season as an NBC-Blue network feature. George V. Denny Jr., president
of Town Hall, New York, is moderator of the program, and with the help
of an advisory committee, will present

outstanding speakers each week
questions of public interest.

ASTRONOMERS

through

the

on
ages

and their achievements are the subject for talks by Prof. William H.
Barton Jr., executive curator of Hayden Planetarium, on CBS. The series,
called Men Behind the Stars, is produced by Vernon Radcliffe, radio production manager of WPA.

carried each school night by KXL,
Portland, Ore. Coverage includes the
twelve Portland high schools and those
in Gresham, Milwaukee, Oregon City,

Parkrose, and

Vancouver, Wash.

KXL

DIGEST of the activities of young
people, Youth in the Neios, is broadcast weekly on WIP, Philadelphia.
The new

conducted by Paul
Martin, Temple University graduate.
series is

NBC has started a new weekly series,
Milestones in the History of Music,
illustrating the development of musical
compositions from the Middle
Ages to the early 19th Century. The
half-hour, heard on NBC-Red, Saturdays, 11 :30-12 noon, is presented by
the Eastman School of Music under
direction of Dr. Howard Hanson, with
Dr. Harold Gleason as musicologist.
PRIVILEGE of arriving late at
on Wednesday afternoons is
allowed pupils of Merced, Cal., schools
if they listen regularly to the transcribed Lives of Famous Americans,
presented by
on KYOS, Merced.
The series is sponsored by the Merced
Lumber Co. Feeling that the nature of
school

FHA

the program was entirely educational,
Supt. Max Smith, after investigating
the
cause of increasing
tardiness
among pupils for Wednesday afternoon sessions, arranged for them to
hear the program and not be marked
tardy.

JOSEPH RIES,
of WLW-WSAI,

educational director
Cincinnati, was one
of three delegates representing the
Northside Kiwanis Club, Cincinnati,
at the Ohio District Convention of
Kiwanis, held there Oct. 23-26. Mr.
Ries, secretary of the Northside club,
is also vice-president of the Third Division of Kiwanis Council and chairman of the convention publicity committee.

LARRY ROLLER,
ed

educational

recently appointdirector of United

Broadcasting Co., has announced four
series of programs to be heard on

WHK

and WCLE, Cleveland, as well
as a group of educational programs
to be heard over the Blue network of
NBC and the Mutual Broadcasting
System, to originate in the studios of
WHK-WCLE. Cleveland College, of
Western Reserve University, Oberlin
College and the Young Artists Clubs
of Ohio have been selected to present the programs. A special tranas the
scription network, with
key station, has been set up for the

WCLE

Ohio Young Artists

series

which

fea-

tures outstanding soloists from the
Cleveland,
Columbus and Oberlin
Chapters of the Ohio Young Artists
Clubs.

WBNX, New

2,300,000
New Englanders
comprise the potential listening audience of station

WL AW
Lawrence, Massachusetts

680 Kilocycles

1,000

Watts

York, has started a
series of programs sponsored by the
American Association of Teachers of
French in New York City high schools

and

•
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The

first

program was

historical influences and social implications. Tuesday afternoons, high

school
carried,
ferings,

radio workshop programs are
including short dramatic of-

roundtables and debates.
North Star School, sponsored by Minnesota Education Assn., has returned

WCCO

for the fourth consecutive
to
season, presenting discussions of current educational issues and problems
by leading educators.

COOPERATING

in the presentation
of radio courses in a variety of colNew York,
lege subjects on

WNYC,

New York

are

University,

Brooklyn

College, Hunter College and College
of the City of' New York, whose faculty members act as instructors. The
courses include literature, social science, economics, and music appreciation, and are broadcast as part of
WNYC's adult education schedule.

WNLC, New London, Conn., has
started a fall series of educational and
cultural programs sponsored for the
second year by Connecticut College
for Women, under the joint direction
Katharine

President

of

Prof. Carola

Blunt

and

M. Ernst. Programs, em-

bracing current events, music and fine
arts appreciation are broadcast Sundays, 2 :30-3 p. m. The series will ex-

tend through May, 1939.

PARKER WHEATLEY,

assistant diBroadcasting
of
University
rector
Council, Chicago, is teaching two radio classes at Northwestern U. and
one at Chicago U. The two hour lecture courses called "Radio Methods''

were formerly conducted by Dick
Marvin, who recently left J. Walter Thompson, Chicago, to join Wm.
Esty & Co., New York.

THE

Portland High Notes a program
news presented entirely
students of 17 high schools in

of high school

by

Portland, Ore., and vicinity, recently
celebrated its second year on the air
on KXL, Portland. The broadcast,
which consists of news gathered by
the student body president or school
each
paper editors, is heard on
school day at 6 p. m.

KXL

WHK

and WCLE, Cleveland, have
announced three series of educational
programs, headlining artists from Ohio
musical institutions, which will be
heard on NBC-Blue and MBS. The

Walden String Quartet

of Cleveland
Colleges on Nov. 6 begins a series of
chamber music concerts on NBC-Blue

from WHK, Cleveland, Sundays,
10:30-11 a. m. Members of the Oberlin, Cleveland and Columbus chapters
of the Ohio Young Artists Club are
offering solo programs on WCLE
Cleveland, and other stations in the
Saturdays, 4 :30-4 :45 p. m.
Oberlin College also presents a series
state,

of

monthly programs on

six

originating

at

UNIVERSITY

MBS,

WCLE.
of

Iowa has published

an 18-page extension department bulletin outlining the programs and coming activities scheduled for the present school year on WSUI, University
station at Iowa City, stressing the
educational projects carried by the
station.

and choral.

KGU,

Honolulu, broadcasts transcripUniversity Round Taole

A

Blind Spot" for All
Outside Stations

tions of the

program exactly two weeks after the
original broadcasts. Discs of the NBCRed network program are made in
Chicago, air mailed to Honolulu. Requests for discs of the program have
recently come from the British Broadcasting Corp., according to Allen Miller, director of the University Broadcasting Council.

want to
IF you
Cover Rich
Central Pennsylvania

You MUST Use

WFBG

AUTHORITATIVE

lecturers on current events of world-wide significance
are featured on a weekly forum program arranged under the auspices of
the Rand School of Science on

New

Page 66

colleges.

scheduled for Oct. 30, being devoted
to poetry and music presented in solo

Minneapolis, is featuring three
educational programs this year, two
of them designed for actual elassroom use. News X-Ray, carried Thursday afternoon, is planned for sociology and current history classes, interpreting current events in the light

WHN,

Altoona

•

Pa.

York.
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DON LEE

Broadcasting System, Los

Hardy's Offered Radio

Angeles, on Nov. 1 expands its educational activities by adding a weekly
quarter-hour program, Your English
Words. The series originates from
KHJ, Los Angeles, and features
Prof. I. Colony of Los Angeles Junior
College in discussion on the derivation of English words.

WBNX, New

York, has scheduled a
of poetry and
music sponsored by the American Association of French Teachers in New
York City high schools and colleges.

new

series of

INFORMAL
campus

programs

about

conversations

activities

by

undergraduates

and faculty of Columbia University,

New

York, are to be presented weekon
New York, by the Debate Council of Columbia University.
ly

WQXR,

TOLERANCE

toward all national
and racial groups through appreciation of the contributions they have
made to American life will be the purpose of a new weekly series of programs, entitled Americans All Immigrants All, starting Nov. 13 on CBS.

—

The< series, presented in cooperation
with the Department of the Interior,
will be supervised by John W. Studebaker, Commissioner of Education,
and the dramatizations will be written by Gilbert Seldes, author and
critic.

STUDENTS

in more than 50 schools
in Northern
Jersey are listening
to the Municipal Government weekly

New

broadcasts

on

WNEW, New

The programs, under

York.

the direction of

Kenworthy, present prominent
speakers from New Jersey cities disS.

S.

cussing problems relating to civic af-

Independents
think that the articles you
carried in Broadcasting with regard to the work that Lloyd Thomas and the National Committee of
Independent Broadcasters did in
successfully straightening out the
problem for both the independent broadcasters and the AFM,
did much in informing us independents of the real problem confronting us.
I

AFM

Independent stations probably
were prone, in many cases, to
slight the real responsibility which
was shouldered and worked out by
Lloyd and his committee, who, I
am sure, worked mighty hard for
six months to reach the results at-

New

tained on Sept. 23 at

WDZ

hundreds

with

joins

York.
of

other independents in appreciation
of the work that they did and of
the full support given them by
NAB. If this job had not been
done, we independents would soon
be trying to broadcast without
transcriptions and records probThis has been averted
ably.
through the good work of the National

Committee of Independent

Broadcasters.
Clair B.

Manager

Hull,

fairs.

WDZ,

Tuscola,

Dam

Fete

111.

Oct. 14, 1938

Boulder

Parisian Seeks Features

BERNARD MUSNIK, New

York

correspondent for Le Journal and
L'Auto of Paris, has been appointed American representative of Radio Cite, Paris radio station, and
is
searching for American program material which might be suitable for broadcasting in France.
Radio Cite, says M. Musnik, is
noted for its special feature programs, such as its recent broadcast of a duel between two wellknown Parisians, the announcer being hidden in a tree and describing the bout without the knowledge
of the participants. Radio Cite has
recently adopted the American system of broadcasting 18 hours a
day, the usual French custom being to broadcast only from 6 to 9
a. m., from noon to 2 p. m. and
and from 6 p. m. to midnight, remaining silent at the other times.
Representative also of Publicis,
French advertising agency which
is owned by the same interests as
Radio Cite, M. Musnik is also
ready to provide American advertisers interested in
the French
market with commercial rates and
other information for all French
stations. His office is located at
366 Madison Ave., New York.

ROAR

of the world's largest, gener-

ators,

surging

waters

Colorado River
through spillways and

of
operation

voices

men engaged

in

actual
largest

of the world's
plant were broadcast
transcontinental^ over CBS durelectrical

ing Boulder

Dam— Two Years Old—

The half-hour
transmitted from
Boulder Dam to the CBS Hollywood studios via high-tension cable
one-inch in diameter and 271 miles
long, which was carrying 302,000
volts into the Los Angeles area at
the same time. Under supervision
of Fox Case, CBS western director
of public affairs, Hollywood, the
program was produced by Sid
Goodwin, with Sterling Tracy assisting. Announcers Cliff Howell,
Speaks Oct.
program was

22.

Frank Graham, Maury Webster
and Don Forbes were stationed at
along

points

strategic

route

of

power transmission between Los
Angeles and Boulder Dam, during
the broadcast. CBS engineers assigned to the broadcast were Alden

James French, Herbert
Pangborn and Joe Cohen.
Packard,

German and
all

Austrian,

WGES

WCBD,

and

stations in Chicago, scrutinize
script to avoid propaganda.

Audit Session Deferred
•HELLO.

of the "crucial" meeting of the Joint Committee on Radio Research, to determine whether it will continue in its
quest for a "yardstick" to measure
station listening areas, scheduled
for Oct. 28, has been announced by

John Benson, president of American

Association of Advertising
agencies and chairman of the Joint
Group. Under present plans, the
meeting will be held during the
week of Nov. 14. A meeting on Oct.
3 had resulted in a disagreement
over plans and a later "showdown"
meeting was scheduled [Broadcasting, Oct. 15].

BROADCASTING

•

by General Foods Corp. (Maxwell
House coffee), is offering Judge

NBC, on Nov. 26 will start its
eighth consecutive season of Saturday matinee broadcasts of the
Metropolitan Opera Company, New
York, on NBC-Red network. The
first Metropolitan Opera program

Family series for radio
sponsorship. Same independent production now offered Good News,
with a production crew and writers assigned to the program, is
included. Film company is asking
approximately $16,000 weekly for
the program with a cast headed by
Mickey Rooney and Lewis Stone.
J. Walter Thompson Co. is said to
be negotiating for the series for
one of its clients. This would mean
an outside income of around $1,500,000 a year from radio for the
film company. Good News is said
to net the studio $20,000 weekly.
Louis K. Sidney produces the

Good News program with his own
writing staff and some outside production assistance from Benton &

services

Bowles, which

the ac-

count.

Los Angeles Newspaper,
Spurning Radio Column,
Starts Series on KHJ
THE Los Angeles Evening News,
one of the five metropolitan newspapers in that city which last
April signed the agreement eliminating radio news from its columns, has turned to that medium
to build up its circulation, having
started Oct. 29 for IS weeks, a
weekly half-hour program on KHJ.
Titled Tic-Tac-Toe on the Radio,
the program
participation

a listener-audience
feature,
originated

is

and copyrighted by Ben Sweetland,
Hollywood commentator, who will
conduct the series. The newspaper
publishes a weekly diagram and
during; the Saturday evening broadcast hints to the answers, all based
on Evening News copyrighted features and comics, are given. More
than 100 prizes will be awarded
weekly with an auto as a grand
prize at the end of 13 weeks.
An elaborate promotion campaign has been launched by the
Evening News. Besides publicizing
the radio program in its columns,
the
newspaper has distributed
more than 5,000 posters throughout Los Angeles and also plans to
send out a fleet of autos on a promotional tour. Two airplanes were
scheduled to sky-play the game on
the opening day of the radio series. This is the first time any of

on NBC was heard on Christmas
Day, 1931, starting a new interest in opera that has grown steadily to the point where it is now
estimated that these broadcasts are
heard by millions of listeners in
this country and countless millions
more in other countries by shortwave.
NBC has not yet signed a sponsor for the 1938-1939 broadcasts.
Past sponsors have been Lucky

Strike

RCA

cigarettes,

PACKARD"

G. C.

(Campbell-Ewald

2>MWou sou MARKET
Bet

you

didn't

?

operas.

ICS Disc Series
INTERNATIONAL Correspondence Schools, Scranton, Pa., is releasing a series of quarter-hour
dramatic transcriptions, on key
stations from coast to coast, according to Frank Parke Wright,
advertising counsel, San Francisco,
who produced the series. The pro-

gram, Along Life's Highway, deals
with the experiences of a sociologist attempting to write a book on
success.

Kf>T€
250 WATTS
1420 KC

Ac"-

that
a popula-

"PEORIAREA" has
almost THREE times as
ALL of Wyoming! A

great as
the

too,
county in

richest

including
Illinois.

You

can

cover

with

ONE

station— WMBO.

Free

&

OS?

(UP)
se*

PEORIAREA

Peters,

Inc.,

Nat. Reps.

MARK

OF ACCURACY, SPEED

AND INDEPENDENCE IN
WORLD WIDE NEWS
Studios in

COVERAGE
Albert Lea

MEMBER

(

iS NETWORK

Broadcast Advertising

5

know

tion

"cream" market,

and

In addition to these Saturday afternoon broadcasts, NBC on Nov.
24 will begin the weekly Operalogue
broadcasts on the Red network,
Thursdays, 6-6:15 p. m. Presented
by the Metropolitan Opera Guild,
these programs are designed to aid
the radio audience in enjoying the

the Los Angeles metropolitan newspapers have used radio for any
type of campaign since all agreed
to drop their columns.

THE

Co.)

Listerine

Mfg. Co.

THOUGH

they broadcast in six languages
besides English, specializing in INS news
in Polish, Italian, Lithuanian, Bohemian,

Gene Dyer

POSTPONEMENT

Broadcasts
Start Eighth Season

To

Hardy

EDITOR, Broadcasting:

NBC Opera

M-G-M, Hollywood, producers of
NBC Good News of 1939, sponsored

Austin

MINNESOTA

UNITED PRESS
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Radio, Agency and Advertiser
X-Ray Each Other on Coast
AAAA
Of

Session Goes Into Duties of Each Branch
the Advertising World During Convention

WITH

a record attendance of 214
prominent advertising executives,

agency men and radio station manCouncil of the
American Association of Advertising Agencies met at Del Monte,
Cal., Oct. 20-21, with one of the
major events being the radio departmental.
The speakers at the departmental, of which Tom F. Harrington,
manager, radio department, Young
agers,

the

Pacific

&

Rubicam, Hollywood, was chairman, included Donald D. Thornburgh, CBS vice-president in charge
of the Western division; Harold

Deal, vice-president of the Pacific
Advertising Clubs and advertising
director of Tidewater Associated
Oil Co., Associated Division, and
Thomas McAvity of Lord &
Thomas, Hollywood. The trio, representing the network, the advertiser and the agency, spoke under
the general topic "What We Expect of Each Other".

Ideas to Burn
"Anyone can have a radio idea,"
Mr. Deal said. "The big thing is
the chance to prove it. Today the
radio industry recognizes the ability of agencies and advertising
people to build successful shows."
He told what the advertiser expects
of the agency. "It is their job," he
said, "to advise us when they think
radio will help us make sales, gain
good will, aid in employe relations." He added the agency should
select the best coverage for the advertiser; secure a good time
period; get a good program and
keep it good. He listed further
duties as checking audience, ascertaining sales results, to keep everlastingly at the job of seeing that
the advertiser gets all he can for
his money and to stock with a

show

tending the sessions were: Don E.
Gilman, vice-president of NBC, in
charge of the Western division;
Lewis Allan Weiss, vice-president
and general manager, Don Lee
Broadcasting System; Sydney
Dixon, NBC Western division sales
manager; Harry Witt, CBS Southern
California
sales
manager;
Henry Jackson, CBS Northern

manager, CBS;
Thayer Ridgway, sales manager,
Don Lee Broadcasting System.
David M. Botsford, of Botsford,
Constantine & Gardner, San Francisco, was chairman of this year's
California

sales

convention.

From

the Network's Viewpoint

"The relationship

between the
agency and the network can only
be what your individual agency
wants it to be," declared Mr.
Thornburgh. "If given the complete problem we will gladly develop the program idea, select the
talent, the stations, and the time
period of the broadcast. On the
other hand if you are prepared to

do all this yourself, we can reduce
our share of the project to providing modern, efficient mechanical
equipment and expert, dependable
manpower to operate it.
"The first key to a fuller more
profitable

relationship

between

agency and network lies in mutual
confidence between them and an
honest frank discussion by each
with the other of all the problems
involved. The network salesman
acts less as a salesman than he
does as a source of information or
clearing house. It is his job to live
closely with his agency, to understand the problems and possibilities of the agency's active and
prospective radio advertisers and
to interpret those needs in terms
of his medium.

WLW-WSAI

Crackerjack Contest

CRACKER JACK

on
Oct. 31 started a riddle contest on
the 15 Southern stations broadCo., Chicago,

casting five-weekly transcribed announcements in a test campaign
which will probably be expanded
during the winter [Broadcasting,
Sept. 15]. Featuring "Yum- Yum
the Cracker Jack Clown", the contest offers $1 each for the five best
riddles submitted weekly to
of the 15 stations. John H.

ham

Co., Chicago, is

each

Dun-

agency.

would suggest as a first step
the smoothing of the agencyadvertiser-network relationship, a
"I

in

more frequent and more complete
use

of

the

network

salesman's

service.

me that too infreagencies avail themselves of the tremendous mass of
material that has been developed
over a period of years by the networks.
"In the matter of program production and in the examination and
culling of radio program ideas, the
networks are more than ever today organizing and building tremendous resources. It is obviously
beyond the normal capacity of even
extremely large agencies to examine, build and present the number
and variety of radio programs necessary to fit the needs and demands
of their many clients. In this, we
feel that the radio networks are
helping most vigorously toward
the advancement of broadcast advertising, and finding their proper
place in the program organiza"It seems to

quently

do

motion department and travel from
there to the program department
it is to reverse this order. It
natural that writers, talent, and
idea men should bring their creations first to the networks for consideration. We have set up depart-

as
is

lend every assistance in making
the advertiser's investment profitable and try to have all member
stations in good repute in their

communities.

Next in line was the artist and
what the advertiser expected of
him. "He should conduct himself
to

off the air, that is, when
desirable to do so. He should
be human at all times and be considerate of and cooperative with
his fellow artists."
Among the radio executives at-

when

Page 68
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OKRACOKERS Above is day's catch of channel bass last month on
annual fishing expedition of group of radiomen to lonely Okracoke
Island off the North Carolina Coast. Left to right are Richard Shafto,
WIS, Columbia, S. C; Preston Peters, Free & Peters; Clarke Earle,
Esslinger Brewing Co., Philadelphia; Cy Hundley, Genessee Brewing
Co., Boston, and guide. Clarence (Swanee) Hageman, WTCN, Minneapolis, and the publisher of Broadcasting were also on the expedition but good luck did not attend the party until they had left, the
day before this picture was taken, much to their wonder and disgust.

1938

manager

of

charge of

all

promotion

and

WSAI

in

and resignation of
John K. Koepf as promotion manager of WLW, was announced Oct.
25 by James D. Shouse, vice-president of Crosley Radio Corp. in
charge of broadcasting.
Changes also announced in sales
and promotion included appointment of Archie Grinalds, formerly
exploitation,

of

WAGA,

Atlanta, as

WSAI

sales-

man, succeeding Walter Callahan,

WLW

who was transferred

as
to
service manager. G. C. Krautters,
service manager, was promoted to first sales assistant under
Robert E. Dunville, general sales

WLW

manager.
John Conrad, of the special
events department, was made promotion manager of WSAI, while
Jerry Burns of the WSAI announcing staff, moved to Mr. Conrad's
special events post. Beulah Strawway, for eight years with the merchandising and promotion department of Kroger Grocery & Baking
Co., joined the promotion depart-

ment as trade

relations

director.

former commercial manof WCMI, Ashland, Ky.,
joined the WLW-WSAI Artist Bureau in an executive capacity under George C. Biggar, head of the
Bureau. He will devote his time to
booking the Boone County Jamboroad units.
ree and other
Jack
ager

Bell,

WLW

lance radio writer, joined the Artist Bureau to handle promotion of

it

it is

as

WLW

"Today the networks are building sustaining programs created
for commercial use and often designed directly for basic commodities such as foods, drugs or clothing. In other words, the sustaining program of today is as apt to
originate in the sales or sales pro-

has a real chance to
change constantly.
"It is the broadcaster's job," he
stated, "to provide ample coverage;
to
have modern equipment; to
charge a fair rate; to build a regular listening audience; to frame
our show with other good audience
attractions before and after."
He added that the network should

uct,

ther

Johnny Spears, Indianapolis free

—until
—not

—

Headed by Guenther;
Other Personnel Shifts
APPOINTMENT of Wilfred GuenIs

tion.

produce

our credit at all times," Mr.
Deal stated. "He must remember
that we have an investment in the
show that must pay off. And he
should be in proper condition and
attitude to make each performance
excellent. What's more he should
follow through by actually using
our product; should talk our prod-

Promotion

Boone County Jamboree. He will
work under Mr. Biggar, as rural
program supervisor.
to inspect and give proper
consideration to each of these
groups.
"This past summer we inaugurated a series of radio sneak previews, which, eliminating the Hollywood jargon, means we broadcast a large number of single episode programs frankly asking the
audience for their reaction. These
programs pulled as high as 1,000
comments from the public regarding their acceptibility as a regular
roadcast feature. The programs receiving the widest acclaim and
most enthusiastic endorsement are
the ones we have built into our
sustaining profall schedule of
grams. From these ideas and current shows the advertising agency
may draw in whole or in part
proven formats of successful program material. From the smallest
to the largest agencies we have an
eager acceptance of this method
of program building and testing.
"A further problem to both
agency and network and one that
is quickly passing is the fact that
radio is not yet free from what I
call 'medium milking' ... by that
I mean the buying of time which
has been made valuable by long
and careful buildup and which is
quickly destroyed by hard-pounding
methods of selling and merchandising which soon leave the period in
dire need for another investment
in audience building."

ments

I.

J.

FOX, New York

November

will

nouncements

(furrier) in

use daily disc an-

on

WINS WMCA

WHOM WAAT WHN.

Account

is

placed direct.
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!

No

Free Rein Given
English Programs

Increases in Rates
IFor Stations on WTS,
{Declares Percy Deutsch
REPLYING to published trade re-

THERE

ports accredited to an unnamed station
representative,
Percy L.
Deutsch, president of World Broadcasting System, asserted Oct. 27
that "no increase in station rates
should be necessary in the plan
under which radio stations become
members of the World Transcription Service."
was recently
organized as radio's first wax
chain.
"WTS was conceived as a means
of increasing the use of transcription broadcasting," Mr. Deutsch
said,
"not only by simplifying
the use of this medium by advertisers and agencies but by
bringing the cost of a transcription campaign as near as possible
to the cost of network broadcasting. Anyone interested in the idea
iof eliminating as far as possible
jmechanical costs to advertisers
would necessarily disapprove an increase in station rates to absorb
I

|

|

I

in his honor at the
Hotel, New York. In
totalitarian
countries,
he said,
manuscripts must be submitted to
the government agencies for apSt.

I

WTS

l

PROMINENT in recent military maneuvers in North Carolina was the
part played by WPTF, Raleigh. Wesley Wallace, WPTF production
manager, interviewed Col. H. W. T. Eglin, commanding anti-aircraft
artillery.

At

left

is

some

of the radio equipment set

A RADIO

j

pthese mechanical costs because this

WPTF

would defeat the very purpose for
which the movement was instituted.
"WTS becomes an added sales
organization for the group of stations which it represents with practically no additional sales cost to
its member stations than exists
under the present form of repr|

Praised

ROLE

by Army

IN

up by

WPTF.

DEFENSE

for Part

During Recent

i

North Carolina Air Maneuvers

—

\

ARMY

officials

termed "vitally im-

j

portant" the part of the facilities

WPTF, Raleigh, in the Joint
Anti-Aircraft-Air Corps Exercises,

of

I

which ended at Fort Bragg, N. C,
Oct. 15. Taking advantage of its

WTS

esentation.
simply replaces individual sales of station time with

location in the exact area of the
aided directly in
exercises,
communication with civilian observers and Army headquarters
at Fort Bragg.

WPTF

group selling. The new system, we
might point out, is just an additional

service offered to selected
stations by the World Broadcasting System, augmenting its Lijbrary program service and present
transcription service for clients interested in World's wide-range vertical recording facilities but who
desire to handle placement of programs themselves.
on the
(other hand represents an affiliated
group of stations. One in a mar;

WPTF

From

WTS

ket, and, like a network, has comiplete facilities with one headquarters, developing business and transmitting the programs to all or part

broadcasts daily during the week,
including general descriptions of

and signals flashed to observers and civilians for the
"blackout" on Oct. 13. Mr. Wallace
handled 14 separate broadcasts
activities

from Fort Bragg, writing about
15,000 words of continuity. For a
description of an anti-aircraft gun
in

action,

army

field

regular field telephone circuit a
mile and a half away and subsequently with
equipment in
the press building at the Fort, 15
also carried
miles away.
descriptions of a smoke screen laid
by "enemy" forces and the Oct. 13
"blackout" from one of the army's
"Flying Fortresses".

Wallace and Mr. Hulick spent the
entire week at Fort Bragg, following action on the ground and in

WILLIAM WARD, commercial manager of WBCM, Bay City, Mich.,

the air.

suffered a broken

WPTF

carried

from two

to four

WPTF
WPTF

arm and

lacerated

nose in an auto wreck Oct. 17.

FCC Chain-Monopoly Program
(Continued from Page 13)

ferred with Chairman McNinch in
mid-October. One thought is that
the post of chief examiner will be
abolished, with Mr. Arnold assigned to other legal duties either
within the Commission or in some
other governmental agency. Along
this line, it is known the Commission has given at least cursory
thought to a new procedure involving examiners.
combination of
the practice used in the Interstate
Commerce Commission and the

Wisner, chief of the information
section. There again is the possi-

j

;

bility

I

A

;

j

Federal Power Commission has
been discussed. This might mean a
revamping of assignments under
which each commissioner would
have an examiner delegated as his
legal aide. Cases might be assigned to individual commissioners
'for hearing rather than to the ex-

i

aminers

division.

The recommenda-

on the particular case then
would come from the commissioner
rather than the examiner who,
however, would take testimony
only for the particular commistion

sioner.

the press section, as

•

Dempsey Meets Staff
Mr. Dempsey held a meeting
with the 30-odd members of his
legal staff Oct. 17 for the

of

making

their

•

purpose

acquaintance.

It

understood he admonished the
attorneys to pay no attention to
rumors and advised them tha,t when
is

In the press department, the fire
has been aimed at G. Franklin

BROADCASTING

that

such, will be abolished and instead
of functioning directly under the
secretary, a new one might be established to operate as a branch
of the chairman's office as is the
case in several other independent
agencies.
Chairman McNinch on Oct. 17
visited many of the offices of the
Commission and talked with employes about their work. It was in
the nature of a "good will inspection" with John B. Reynolds, assistant secretary, as his escort.
The primary purpose of the inspection was in connection with budget
matters, additional space and personnel.

Broadcast Advertising

Regis

proval in advance, but in all cases
correspondents write their own
material and American listeners to
talks from American representatives abroad may be sure that these
talks do not contain any affirmative propaganda, although there
may be omissions which would not
have occurred under less rigid control. In England, however, Murrow
said he is free to secure what
speakers he desires and they are
free to say what they please in
broadcasting to America.
Asked why it was that the Eden
and Churchill broadcasts were not
heard in England as well as in this
country, Murrow referred the question to Felix Greene, American
representative of the BBC, who
said that these broadcasts were
made for American audiences at
the request of American broadcasting companies and that they were
not scheduled by the BBC, which,,
he said, carries frequent talks from
America which are not heard over
here.

Engineer Hulick used
wire to tie in with the

exOct. 10 to 15,
tended its special events equipment
to the government to test the
Army's civilian warning net.. From
4 a. m. to 11:30 p. m. daily Wesley Wallace, production manager,
and Henry Hulick, technical supervisor, described the mock war
activities for listeners. Both Mr.

of the group."

I

no censorship applied

CBS

Oct. 21 by

i

j

i

is

England on material broadcast
from there to American audiences,
Edward R. Murrow, CBS European representative, told New York
newspapermen at a luncheon given
in

;

a reallocation of work, if any, is
decided upon, it will be put through
without question.
Meanwhile, internal strife within the FCC appeared unchanged,
with Chairman McNinch definitely
in the driver's seat by virtue of an
almost assured four-man majority
of himself and Commissioners
Sykes, Brown and Walker. Commissioner Craven is still linked
with Commissioner Payne as a
minority on policy matters, judged
by recent occurrences, while Gov.
Case's status is regarded as conjectural because of his long absence due to illness.
Gov. Case, now serving as a recess appointee, has been away from
the Commission since the super-

power hearings adjourned July 29.
He left Washington at that time
for his summer home on Narragansett Bay and became ill in latter August, suffering from neuritis
which has centered in an arm and
Although he has been in
foot.
Washington for the last several
weeks, he has been unable to be
present at his office while under-

going

medical

daily.

It

treatment

almost

was expected he might

return early in November. Should
he throw his support on policy and
personnel matters to the McNinch
group, the future course of operation would be more clearly defined.

Gov. Case's regular term expired,
last July 1. Because Congress was
out of session, President Roosevelt gave him a recess appoint-

ment, which automatically terminates with the convening of the
next session of Congress in January. The President then must
nominate, if he sees fit, someone
to fill that vacancy. While it normally would be expected that Gov.
Case would be renominated, doubt
nevertheless exists because of the
FCC turmoil and the repeated
threat of a Congressional investigation which appears inevitable at
the next session.
Appointment of Gov. Case, who.
has been a member of the Commission since its creation in 1934, according to seasoned observers,
might prove the wedge for the investigation by the Senate Inter,

state Commerce Committee which
must pass upon his nomination.
The Administration for the last
few years has looked askance upon an inquiry by Congress. There
is nothing to indicate that it does,
not still feel that way.
Observers also have pointed out
that the failure to renominate an
old member of the Commission
might successfully avert an investigation by the Senate Committee at least at the outset of the
new Congress. Then the only way
an investigation
in which such
could be initiated would be by the

passage of

November

1,

specific legislation.

1938
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;

Gulf

Still

York, the agency in charge of the
account, states that, contrary to
rumor, Gulf has not signed for a
show by the Screen Actor's Guild
or any other organization as yet,
and is merely considering what
type of program will be used.

Ponders

GULF OIL

Corp., Pittsburgh, is
planning to sign up a new show to
replace John Nasbitt's
Passing Parade, now heard on 61
CBS stations, Sundays, 7:30-8

weekly

p.

Young & Rubicam, New

m.

PROFESSIONAL

Oyster Shell on 30

OYSTER
New

carrying spot announcements on 30 staCo.,

Rochelle, N. Y.,

is

WMBD WTAD WDZ WJJD
WIRE WOWO WMT WHO WIBW
WBZ-WBZA WELL WIBM WCCO
WJAG WJTN WDAY WADC
WHKC WHIO WNAX WCLO
WTAQ WOMT KOA KMA KGLO
KFEQ KFVS KWTO KFAB

tions,

KOIL KVOO. Husband & Thomas,
New York, is agency.

DIRECTORY
&.

W. H. COMSTOCK

Bailey

McNARY

A n Organization of
Qualified Radio Engineers
Dedicated to the

CHAMBERS

and

Radio Engineers
Nat. 4048

National Press Bldg.

SERVICE OF BROADCASTING

EARLY

Constance

of

trial

Ben-

damage

nett's $600,000

suit for aldefamation of
Jimmy Fidler,

leged slander and
character against
Hollywood gossiper sponsored by
Procter & Gamble on NBC-Red
network, is predicted. Los Angeles
Superior Judge Robert W. Kenny,

hearing preliminary motions Oct.
17, overruled final demurrers made
on the actress' behalf to the answer of her two suits by Mr. Fidler,
NBC and Procter & Gamble, also

named

Comstock on 6

Jansky

Soon

Fidler Trial

PRODUCTS

SHELL

1

Ltd., Morristown, New York (Dr. Morse's Indian Root pills), is using a test
campaign of one - minute tran-

announcements

scribed

weekly

about

for

thrice

weeks

16

as defendants. He also denied her motion to prohibit them
from using a certain line of defense. Defendants contended that
under California libel laws statements made against public officials
are "privileged" even though they
are false, if not made maliciously.

on

WNEW, New York, has incorporated the
WOKO WESG WHEC WGR WNEW
Booking
which
devote
WMFF and WIBX. Hevonor Adv.
exclusively to booking outside talent

Washington, D. C.

National Press Bldg., Wash., D. C.

will

Office,

|

itself

Agency, Albany,

There

PAUL

D. GILLETT
Consulting Radio Engineer

Phone: Montclair (N.

JOHN BARRON

Help Wanted and Situations Wanted, 7c per word. All other classifications,
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

J.)

2-7859

PAGE & DAVIS

Consulting Radio Engineer
Specializing

in

Allocation

Consulting Radio Engineers

Broadcast and
Engineering

Earle Building, Washington, D.
Telephone NAtional 7757

CLASSIFIED ADVERTISEMENTS

GODLEY

F.

Consulting TZadio Engineer

982 National Press Bldg.
Washington, D. C.

Munsey

Bldg.

C.

District

Washington,

D.

8456

Help Wanted

HECTOR
Consulting
FIELD

R.

National Radio Employment Bureau. All
departments except talent. Complete information free. Paramount Distributors,
Box 864, Denver. Colo.

where, immediately. Box A150, Broadcast-

Radio

Engineer

BUILT

PAUL,

EQUIPMENT
MINNESOTA

EARL CULLUM,
Radio

JR.

—

Telephones

Henderson Avenue
3-603? and 5-2945

ROBERT

S.

C.

RAINS

Young man,

sales

managers and
comb every

gineers

ing.

Over all Transmitter and
Antenna Testing

Broadcasting.

7 S.

Howard

writer,
Single.
Go

good

experience,

diction; 1%
junior announc-

Young man.

First Radiotelephone,
desires
junior operator

experience,

anywhere.

some
job

Box A147, Broadcasting.

Employed radio engineer and announcer,
class license, experienced and compe-

TOUT*

tent,

change.

de«ires

Young man

FREQUENCY MEASURING SERVICE

Will

go

Engineer,

stations find this exact

desires

position

as

junior

1938

.

.

.

WLW

Eventually

.

why

.

.

YORK, N.

class

future.

.

not

now?

Energetic, Re-

Newspaper
—
ary

;

Theatre Radio M.C. Salsecondary to ample latitude to produce. Not a "yes" man but open to constructive criticism. Can't do the impossible
perhaps the improbable based on cause
and effect. Accept any assignment offering
livable salary. Own ticket anywhere. Now
N. Y. City. (P.S. This adv. cost $5.00.
Please File!)
Box A145, Broadcasting.
;

;

;

;

—

Real Salesman

:

young, aggressive, with

intelligence and ability to do thorough
selling job for 250 watt full time station
in Kentucky City 30.000 population. Full
cooperation : result getting promotion pro-

grams for ambitious, sound selling. Salary
$15 to $20 week plus commission. Possi$50 week. Give experience, education, background, references in full. Include photograph. Box A151, Broadcast;

Wanted

radiotelephone

operator.

to

Buy

Wanted original poems, songs, for immediate consideration. Send poems to Columbian Music Publishers Ltd., Dept. T35,
Toronto. Can.

For Sale
recording turntable. Feed assemCutterhead. Box A127, Broadcasting.

Used
bly.

PRESTO RECORDER—Model

12-E,

78

and 33 1/3 rpm. Only used 20 days. Imme$250. Richmond School
diate sale price
of Music, 1705 Payne St., Louisville, Ky.

li-

Controlling interest in eastern transcrip-

company.

tion

Company showing

profit

can be increased through proper
supervision. Less than $10,000 will handle.

wants position with
employed on engineering
network station. Licensed

single,

Now

Available

immediately,

Box A144, Broadcasting.

For Rent

address

Box A154, Broadcasting.

Approved

—Equipment

equipment,

RCA TMV-75B

strength measuring unit (new), diEstiline Angus Automatic
reading
Recorder for fading on distant stations
radio oscilG. R. radio frequency bridge
lators, etc. Reasonable rental. Allied Research Laboratories, 260 East 161st Street,
field

Y.

i

.

which

staff of kilowatt

Inc.

NEW

first

Young man,
a

Commercial Department

1,

.

.

.

.

—

casting.

A RADIO CORPORATION OF AMERICA SERVICE

November

.

tion,

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year

•

.

.

.

anywhere.

cense, desires position with progressive staanywhere. Designed and built equipment. C. R.E.I, trained. Box A132, Broad-

measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

Page 70

.

Box A109, Broadcasting.
announcer with small station. Fine voice
and unusual ability for sport broadcasts.
Voice recording. Box A136, Broadcasting.

BROAD STREET

.

ing.

first

66

.

Program Director-Chief Announcer 250
casting.

COMMUNICATIONS,

.

.

Spokane, Wash.

St.

watt station desires change. Experienced in
lines announcing.
Box A146, Broad-

R. C. A.

.

bilities

all

Many

Wanted
opportunity to use experience and ideas. Progressive station . . .
Salary, 30 bucks ... 8 yrs. exp.
News
Production
Programming . . .
Continuity
.
Announcing ... A one
man radio station in fact
Formerly
NBC
Now employed. Box
A152, Broadcasting.

voice,

wishes

Box A148, Broadcasting.

Employed A-l announcer wants change
anywhere with opportunity. Recording audition. Box A149. Broadcasting.

Consulting Engineer
Field Surveys

chief enissue of

Wanted

Experienced

It's

MARTIN

R. D.

MAN:

All-around Announcer, knows Dramatics and Production lines. Educated. Single,
References. Box A138. Broadcasting.

years

"fAey Metre t Mlii . . .
Station owners, managers,

Production - Program
director.
Singer
(Baritone). 12 years network experience.
employed. Seeks executive position
with any growing station. Knows thoroughly entertainment, radio advertising problems. Married. Box A153, Broadcasting.

Now

sourceful, Long experience ; wishes to contact stations interested in high type man

announcer, actor, producer.
anywhere. RUSS BRINKLEY. Olean, N.Y.

Federal

Out West

experienced

radio
time salesmen, also men who have experience as combination announcers and operators. Free information. Write Paramount
Distributors, Box 864, Denver, Colorado.

UTILITY

Former Special Consultant
Communications Commission

DALLAS, TEXAS

ing.

.

RAINS

S.

Special Consultant
Accounting .... Taxes
Building Washington, D.
Telephone: Metropolitan 2430

Engineer

Munsey
North

in

EMPLOYMENT

NATIONAL RADIO
BUREAU wants good

Situations

ROBERT
Consulting

located

man.

Broadcasting.

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.
NEW YORK CITY
260 E. 161st St.

SURVEYS
STATION LOCATION SURVEYS
SAtNT

station

:

Texas. Excellent opportunity for
Established billing goes with
classification. Drawing account based on
liberal commission. State age, experience
and references in first letter. Box A155,

HERBERT L WILSON

INTENSITY

CUSTOM

wanted

Salesman

C.

Consulting Radio Engineer

(Cont'd.)

Intelligent Yale graduate, 23, now writing crackerjack scripts, continuity, commercial copy, desires hard work, low pay,
radio station or advertising agency. Any-

south

SKIFTER

Wanted

Situations

Small southern network wants personal
representatives in all key cities. Box A133,
Broadcasting.

right

2935

for commercial programs.

no substitute for experience

is

GLENN

A.

in charge.

is

Radio operator wants job. Salary secondary, experience wanted. Attended Port
Arthur Radio School. Have first class
phone license.
Month's
experience
at
KPAC, Port Arthur. References. Raymond
Bean, Silverton, Texas.

rect

;

;

New York

BROADCASTING

•

City.

Broadcast Advertising

i

i

j

1

F. KOCHER, former enDetroit, is one of
gineer with
the partners in a group applying to
the FCC for a new 100-250 watt station on 1370 kc. in Grand Traverse,
Mich. Other partners are Michael J.
Clancy, member of the State Legislature, and Carl Eisen, former chief
engineer of the Preceptor Tube Testing Corp., Pontiac, Mich.

CHARLES

CONTROL

ROOM

R. H. LASCHE. manager of the
sound equipment division of Fairchild
Aerial Camera Corp.. Jamaica, L. I.,
returned to his desk Oct. 24 after
spending a week visiting stations in
Milwaukee, Chicago, Cleveland and

Ammen,
in

of

chief engineer

marry Ardeth

can Labor Party

KTHS, Hot

Springs, Ark.,

JAMES MIDDLEBROOKS, CBS

Toledo,

November.

New York

JAMES W. BRAY, KARK,
'-

Little

Rock, control engineer, was recently
married to the former Calista Balfour, of Little Rock. Bray, in addition to his control room work, freproducquently assists in the
tion department.

KARK

es

|

r

VLADIMIR
RCA

DR.

K.

ZWORYKIN,

inventor and director of electronic reat Camden, on Oct.
search of
18 was issued the latest in his series
of patents covering television systems.
The patent issued was No. 2,133,8S2.

Statement of The Ownership, Management, Circulation, etc, Required by the Acts of Congress of August 24, 1912,
and March 3, 1933
Of Broadcasting Combined With Broadcast Advertising, published semi-monthly
at Washingrton, D. C, for October 1, 1938.
District of Columbia ss.
Before me, a notary public in and for
the District aforesaid, personally appeared
Gate Taylor, who, having been duly sworn
according to law, deposes and says that
he is the business manager of Broadcasting Combined With Broadcast Advertising, and that the following is, to the
best of his knowledge and belief, a true
statement of the ownership, management
(and if a daily paper, the circulation),
of

etc.,

the aforesaid

publication

for

the

shown

in the above caption, required
Act of August 24, 1912, as amended
by the Act of March 3, 1933, embodied in
section 537, Postal Laws and Regulations
1.
That the names and addresses of the
editor,
publisher,
managing editor, and

date

by- the

manager are
Publisher
Martin Codel, Washing-ton,

business

—
— Sol

D. C.

Taishoff,

Editor
D. C.

Washington,

—
—

ington, D. C.
That the owner is: (If owned by a
2.
corporation, its name and address must be
stated and also immediately thereunder the
names and addresses of stockholders owning or holding 1 per cent or more of
total amount of stock. If not owned by a
corporation, the names and addresses of
the individual owners must be given. If
owned by a firm, company, or other unincorporated concern, its name and address,
as well as those of each individual member,
must be- given.
Broadcasting Publications, Inc., Washington, D. C. Martin Codel. Washington, D. C.
Sol Taishoff, Washington,
D. C.
3.
That the known bondholders, mortgagees, and other security holders owning
or holding 1 per cent or more of total
amount of bonds, mortgages or other securities are: (If there are none, so state.)
;

;

None.

That the two paragraphs next above,
giving the names of the owners, stockholders, and security holders, if any, contain not only the list of stockholders and
security holders as they appear upon the
4.

books of the company but also, in cases
where the stockholder or security holder
appears upon the books of the company as
trustee or in any other fiduciary relation,
the name of the person or corporation for
whom such trustee is acting, is given also
that the said two paragraphs contain state;

ments embracing affiant's full knowledge
and belief as to the circumstances and conditions under which stockholders and security holders who do not appear upon the

company as trustees, hold
securities in a capacity other
than that of a bona fide owner ; and this
affiant has no reason to believe that any
other person, association, or corporation
has any interest direct or indirect in the
said stock, bonds, or other securities than
as so stated by him.
books

of

and

ticket.

liaison engineer, after sev-

months on the West Coast, has

eral

returned to New York,
inspection tour of all

He

plans an

CBS owned

stations.

HARRY LUBCKE,
tor of

television

direc-

Don Lee Broadcasting System,

Los Angeles, recently addressed
nicians of

techInc.,

Paramount Pictures

Hollywood.

RAYMOND BROPHY,

engineer

at

KBIX,

Muskogee, Okla., recently married Lucille Kellams, of Tulsa.

BERNARD COOK, maintenance
gineer of WLW, Cincinnati, is
father of a girl born Oct.

JERRY WEAVER,

of

enthe

8.

WIOD,

Mi-

ami, has announced he soon will marry Margaret Hellemuth, of Ludlow,

Ky.

HAROLD LASON

has joined KFYR,
Bismarck, as control operator, succeeding Ernie Grewer, who left for
the

West

Coast.

ORVILLE SATHER. formerly of
WCCO, Minneapolis, has joined
WABC, New York.
HERBERT D. KIMBERLY, former
transmitter engineer of KFAB, LinNeb., has been named chief engineer of KYSM, Mankato.
coln,

JOHN TIFFANY,

formerly

of

WABC, New York, and W2XE. CBS
shortwave station, has joined WKRC,
Cincinnati, as chief engineer, succeeding Frank Dieringer, resigned.

HOWARD HARGROVE
the technical staff of

has joined

KRMD,

Shreve-

port.

Editor
Frank Beatty,
J.
Silver Spring, Md.
Business Manager Gate Taylor, Wash-

Managing

stock

shop committeeman

is to

Detroit.

WTOL.

CARL STAGG,

for Local 10, American Communications Assn., in the Riverhead section
of RCAC. is running for Assemblyman of the First Suffolk Assembly
District of New York on the Ameri-

FRAXK RIDGEWAY,
of

WWJ,

HETLAND,

JULIUS
chief engineer
of
AY, Fargo, and Mrs. Hetland
recently returned from a two-week vacation in Mexico.

WD

PAUL GREEN, NBC
dio

engineer,

radio singer,
Yuma, Ariz.

Hollywood stuand Marie Arbuckle,
were married Oct. 8 in

HAROLD YOKELA,

formerly

NBC

technician in
San Francisco, has
joined KRE, Berkeley, as announceroperator.

FRED JAMES,

formerly of

WJRD,

WGCM,

Tuscaloosa, Ala., and
Gulfport Miss, has joined the engineering
staff of
Decatur, Ala.

WMFO,
MARSHALL P. WILDER,

television

engineer of the National Union Radio

Corp.,

Newark,

and demonstrate
ing, Pa., Nov. 13.

will lecture on
television at Read-

He has already appeared at Scranton and Williamsport,
Pa. late in October. The talks are arranged in cooperation with local amateur and service groups.

• The
of the

thundering tuba and twittering bird are symbolic

extreme range

of

mitting spoken words,

KFRU

sound

in

the high

would be inadequate

and low frequencies

Even before the

earliest

of

Sworn to and subscribed before
23rd day of September, 1938.

me

COLUMBIA, MISSOURI
A Kilowatt on 630
A Sales Message over KFRU
Covers the Heart of Missouri

this

Mayer,
Notary Public.
(My commission expires June 16, 1938.)
Julie

(Seal)
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•

for

handling

a broadcast program.

days

of radio broadcasting,

means of transmitting
These means have been

telephone engineers had developed

the

Gate Taylor.

a radio show. Ordinary

telephone equipment, completely satisfactory for trans-

Broadcast Advertising

sounds

of all lands

over wires.

continually improved

ments and

by

facilities for

ment. Just as years of

the development of

new

instru-

and entertainresearch stand back of

transmitting music

today's equipment — so the research of today

is

J

helping to solve network problems of tomorrow.

November

1,

1938

•
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;;

;;

;

;

1

ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION
OCTOBER

14

TO OCTOBER

WMFJ, Daygranted license for equip.
tona Beach, Fla., granted license new
Jackson,
Miss.,
trans., radiator
WSLI,
granted license new station WJHL, Johnson City, Tenn., granted mod. CP trans.,
;

Decisions

.

.

.

OCTOBER
WMBS,

14

—

Uniontown, Pa.

Granted

CP

studio sites, radiator, change trans.

100-250 w.

increase to unl.,
NEW, Joe L.

Smith Jr., Beckley, W.
1210 kc 100-250 w unl.
Denied
Stevens Point, Wis.

Va.— Granted CP

WLWL,

—

CP mod. license to unl., 1-5 kw.
NEW, Voice of Detroit Inc., Detroit
NEW, Cadillac Bcstg. Corp., Detroit;
NEW, WWPO, Pittsburgh; NEW, Times

—

Printing Co., Chattanooga Voice of DeCadillac
troit denied CP 500 w 1 kw unl.
Bcstg. Corp. denied CP 1140 kc 500 w D;
denied CP 1120 kc 250 w unl.
NEW, Times Printing Co., Chattanooga,
denied CP 1120 kc 500 w 1 kw unl.
;

WWPO

;

NEW,

Wilmington, N. C, granted oral argument
11-17-38
NEW, Asheville Daily News,
Asheville, N. C, same
NEW, Albemarle
Bcstg. Sta., Albemarle, N. C, dismissed
protest to F. C. Todd, Gastonia, and denied hearing request.
SET FOR HEARING—WJBW, New Or;

;

CP move

leans,

new

trans., studio,

equip.,

NEW, WJMS Inc., Ashland,
to 1310 kc 100-250 w
unl.
WGTM, Wilson, N. C, CP change
equip., antenna, change 1310 kc 100 w D
to 1240 kc 500 w D WJBW, New Orleans,
mod. license to unl. NEW, Larry Rhine,
San Francisco, CP 1420 kc 100 w unl.,
asks KSAN facilities KECA, Los Angeles,
CP move San Diego and assign license to
Worcester Bcstg. Co. WBNX, New York,
radiator;
Wis., CP

amended

;

;

;

OCTOBER 17
MISCELLANEOUS — WXYZ,
;

;

;

renewal applic.

—

granted.

—

KLS, Oakland Examiner Bramhall
ommended (1-732) that applic. CP

w

crease to 500

WEMP,

recin-

be denied.

—

Examiner Arnold
Milwaukee
recommended (1-733) that applic. increase

D

w

to 250

be granted.

WLTH,

Brooklyn; WARD, Brooklyn;
Portion or decision
Brooklyn
6-29-37 denying applic. WARD and WLTH
renewals,
and
for
grant in part of WBBC
applic. mod. license set aside
requests

television license.

—

;

WBBC

and

for oral argument and
permission to file briefs granted, with argument 11-10-38
and
permitted to file briefs before 11-24-38 and
permitted to file brief 12-2-38.
WMPS, Memphis
Granted transfer
corporate
control
to
Memphis PressScimitar Co.
WHEF, Kosciusko, Miss. Renewal of
license denied as in default.
NEW, Garden Island Pub. Co., Lihue,
Hawaii— Granted CP 1500 kc 100-250
;

WARD

WBBC

OCTOBER 19
MISCELLANEOUS — NEW,

Central
Co., Davenport, la., granted CP
experimental station 1000 kc 1 kw midnight to 6 a. m. ; WRBL, Columbus, Ga.,
granted consent transfer control to J. W.
Woodruff Sr.; NEW, Sparks-Withington
Co., Jackson, Mich., granted facsimile license WORL, Boston, denied continuance
WISN, Milwaukee, and
oral argument
WJBO, Baton Rouge, denied motions continue oral argument Ex. Rep. 1-643 WFIL,
Philadelphia, granted continuance hearing.
Bcstg.

;

;

;

SET FOR HEARING—NEW, James
Ann Arbor, Mich., CP 1400

Hopkins,

F.

kc

w

unl. ; KGCI, Coeur d'Alene, Idaho,
mod. CP re completion ; WBAL, Baltimore,
CP move trans., new equip., antenna, increase 10 to 50 kw unl. ;
Sweetwater Radio, Sweetwater, Tex., CP amended to 1210 kc 250
D ; KTEM, Temple,
Tex., mod. license to 100-250
unl.
WDRC, Hartford, CP directional, increase
Plattsburg, N. Y.,
1 to 5 kw;
CP move trans., antenna, change 1310 kc
100-250
to 1240 kc 1 kw unl.;
Madison, Wis., CP move trans., new equip.,
change 940 kc 5 kw D to 670 kc 50 kw
unl.
(asks
facilities) ;
WTHT,
Hartford, CP move trans., new equip., increase D to 250 w; WRR, Dallas, CP new
equip., increase 500
to 1 kw.

NEW,

w

WMFF,

w

WHA,

WLTH

—

—

w

unl.

OCTOBER 28

WTAQ.
D

increase

Green
to 5

Bay,

kw

Wis.

—Granted

CP

directional.

MISCELLANEOUS—NEW,

Winfield A.
Schuster, Worcester, Mass., granted auth.
withdraw without prejudice applic. CP
1200 kc 100 w unl.
WDGY, Minneapolis,
applic. mod. license to 1180 kc 5 kw unl.
dismissed without prejudice at applic. request; WHAI, Greenfield, Mass., granted
waiver deposition rule NEW, Neb. Bcstg.
Corp., Fremont, Neb., granted auth. take
depositions
NEW, Monocacy Bcstg. Co.,
Rockville, Md., granted continuance hearing; NEW, Wm. H. Bates Jr., Modesto,
Cal., granted auth. take depositions.
WHBL, Sheboygan, Wis. WEMP, Milwaukee
granted increase D to 1
;

;

;

kw

;

—WHBL
WEMP granted

;

unl. time.

.

1

.

.

OCTOBER

NEW,

Metropolis Co., Jacksonville, Fla.
of applic. CP 4-1-38 reversed
applic. granted provided applic. CP is
modified.

WLTH

N

;

;

—Denial

Wilmington, Del., granted continuance
hearing ; NEW, Pee Dee Bcstg. Co., and
WOLS, Florence, S. O, granted continuance hearing ; W8XAN, Sparks-Withington
Co., Jackson, Mich., granted auth. withdraw without prejudice applic. renewal

Hazleton,

w

;

—

Applications

OCTOBER 27

WBBC,

250

King-Trendle Bcstg. Corp., PonPontiac Bcstg. Co. George B.
tiac, Mich.
Storer Examiner Bramhall recommended
(1-729) that applic. King-Trendle BcBtg.
Corp. CP 1440 kc 250 w unl. be denied
that applic. Pontiac Bcstg. Co. CP 1100
kc 1 kw D be granted that applic. George
B. Storer CP 600 kc 250 w unl. be dismissed with prejudice.
Examiner Irwin
KTKC, Visalia, Cal.
recommended (1-730) that applic. change
1190 kc 250 w D to 890 kc 1 kw unl. be

;

WILM,

WAZL,

;

Additional Funds

NEW,

;

Detroit,

granted extension auth. transmit programs
to Canadian Radio Corp. WGRC, New Albany, Ind., granted cont. hearing; WVED,
New York, granted temp. auth. use all
WFAB hours 10-16-38 to 11-14-28; KFJZ,
Fort Worth, granted postponement hearing
KTOK, Oklahoma City, granted continuance hearing NEW, Piedmont Pub. Co.,
Winston-Salem, N. C, granted pet. take
depositions

INCLUSIVE

Examiners' Reports

;

;

28,

15

KGMB, Honolulu —CP change 1320 kc
kw to 590 kc 5 kw, move trans., change

power

kw.

to 1-5

KSAM, Huntsville,
CP new station.

Tex.

OCTOBER
WEVD, New York —
hours.

for

17

Mod.

— Mod.

WENR,

— License

Chicago

license

license use

re

WLS

transmitter.
WALA, Mobile, Ala. CP antenna, increase
to 1 kw, move trans.
KRQA, Santa Fe, N. M.—Vol. assign,
license to New Mexico Bcstg. Co.
NEW, Elgin Bcstg. Assn., Elgin, 111.—
CP 1500 w unl., amended to D.
WSUI, Iowa City CP new trans., antenna, increase 500
1 kw to 1-5 kw,

—

N

Requested by FCC
Estimate of $2,385,000
Next Year Is Submitted

AN INCREASE

of approximately
$700,000 in its appropriation for
the fiscal year 1940 which begins
next July, is being sought by the

FCC.
Estimates sent to the Budget Bureau, it was learned Oct. 27, are
for a budget of $2,385,000 for salaries and expenses, plus $30,000 for
printing and binding. For the current fiscal year, the FCC has a
fund of $1,700,000 with $25,000 additional for printing and binding.
The increased funds, it is understood, are sought for additional
personnel in various FCC departments. It also is proposed to set up
branch offices of "the FCC accounting department in a half-dozen
These branch offices are
cities.
sought primarily for FCC telephone accounting work, but if present plans to establish an annual
statistics audit of broadcast operations are carried out, the offices
would fit into that plan.

—

OCTOBER 20
CP new

Pensacola, Fla.

increase to 1-5 kw.

WMRO,

tion

Among

trans.

WCOA,
for

Aurora,

new

WMIN,

—

Paul— Mod.

250 w.

license

—increase
CP new

KFSD, San Diego
tenna,

move

trans.,

trans.,

Mod. CP new staantenna studio sites.

111.

trans.,

St.

—

1

N

to

trans., anto 5 kw.
for

KLBM, La Grande, Ore.—License
CP new station.

OCTOBER 21
Wilmington, Del. License
CP new antenna, move trans.
WCHS, Charleston, W. Va.—Mod.

—

WDEL,

new

trans., re trans.
Col.

KIDW, Lamar,
to Lamar Bcstg.

—Vol.

for

CP

assign, license

Co.

WMAQ

w

'

More Attorneys, Engineers

w

move

for

cities in

which

field offices

are contemplated, are Boston, Atlanta, St. Louis, San Francisco,

Denver, Chicago and Omaha.
Additional attorneys and engineers in Washington headquarters
also will be retained if the increased funds are provided. The
FCC appropriation has been increased from year to year since its
creation in 1934.
In addition to the request made
for salaries and expenses for printing and binding, the FCC seeks
$13,000 for completion of its Great
Lakes communication survey, under the direction of Commissioner
Thad H. Brown. For the current
fiscal year $20,000 was set aside.

OCTOBER 20

—

WBLY, Lima, O. Granted voluntary assignment license from Herbert Lee Blye
to Fort Industry Co.
Arlington Radio Service, Arlington. Va.
Denied CP 1140 kc 1 kw D.

NEW,
—
NEW, W.

plic.

CP

NEW,

WQDM, St. Albans, Vt.—Mod. license D
to LS Cleveland.
WBNO, New Orleans—License for CP

—

WNAX, Yankton, S. D. Granted renewal license granted transfer of control
from Chas. H. Gurney to South Dakota

change

Corp.

KSFO. San Francisco—Denied

vol.

from Associated Bcstrs.
Columbia Bcstg. System of Cal.
KLO, Ogden, Utah Granted CP
crease 500 w to 1-5 kw.
sign,

license

—

OCTOBER

NEW,

Allen

Montclair,

N.

B.

asto
in-

NEW,
Mass.

Labs,

file
granted extension
NEW, Times Facsimile Co., Sioux City,
la.,
granted request withdraw without

CP; WTOL,
prejudice applic.
granted auth. take depositions.

Toledo,

—

WGAN, Portland, Me. Granted continuance hearing to 12-19-38.
OCTOBER 26

MISCELLANEOUS

—

WWL, New

Or-

leans, granted mod. CP directional anKEUB, Price, Utah, granted mod.
Waterbury,
name
corporate
Conn., grunted auth. transfer control to
WJMS, Ironwood, Mich.,
voting trustees
;

;

WBEY,

;

Page 72

•

November

M AND O

station managers of NBC held their semiannual meeting in
Radio City, New York, Oct. 13-15, taking up sales and operating problems. Seated (1 to r) are S. D. Gregory, KDKA manager; Kolin Hager,
manager; Carleton D. Smith, Washmanager; Leslie Joy,
secretary; Lee B.
ington program manager; Miss Rita Doyle, M and
manager; Alfred H. Morton,
manWailes, assistant
and
and
manager; Robert H. Owen, KOA
ager; Vernon H. Pribble,
manager; Lloyd Yoder, KPO-KGO manager; M. M. Boyd, eastern spot
sales manager; John A. Holman, WBZ-A manager; standing are John
M. Greene, sales, New York; Sam Ross, artists, New York; John Dodge,
WRC-WMAL sales manager; Oliver Morton, central division spot sales
manager; B. J. Hauser, manager local station promotion; Clay Morgan,
public relations director; John H. MacDonald, budget officer; Joseph
K. Mason, sales promotion.

KYW

WGY

M

OCTOBER 24

I,

Sherer

T.

Worcester.

Co.,

unl.

CP new

w

antenna, change 1310 kc 50
1300 kc 250 w, move trans.
WKST, New Castle, Pa. License

trans.,

J.

9 a.

C.

1200 kc 100-250 w
—CP Royal
Oak, Mich. —

WEXL,

Upper

—Granted CP television
midnight to
m.
MISCELLANEOUS—WLW, Cincinnati,
exceptions
time to

tenna

change antenna.

21

DuMont

freq. etc.

KWOS, Jefferson City, Mo.—License for
CP increase power etc.
OCTOBER 25
WLTH, Brooklyn — CP new trans.,

;

Bcstg.

—CP

OCTOBER 24

—

A. Steffes. Minneapolis Ap1310 kc 250 w D dismissed with

prejudice.

Bcstg. System, Grants
1370 kc 100-250 w unl.

Oregon

Pass, Ore.

1938

WTAM

M

—

CP new

to

for

station.

NEW,

Arlington

Valdos-

John
amended
1230 kc 250 w
—CP
Elizabeth
NEW, Albemarle Bcstg.
City, N. C. —CP 1370 kc 100-250 w
Minn. —CP new
Fergus
F.

Ga.
to D.

ta,

Jr.,
unl.,

Co.,

unl.

KGDE,

Falls,

trans.

OCTOBER 28
CP new
increase to 5 kw unl.

WHDH,
tional,

Boston

station.

KFJZ, Fort

—

•

direc-

Pa.

trans., change freq.,
rectional N.

BROADCASTING

trans.,

—License for CP new
Worth—CP new antenna,
amended to

WPIC, Sharon,

etc.,

di-

Broadcast Advertising

Late Personal Notes

NETWORK ACCOUNTS
EST

(All time

EDWARD McCALLUM

unless otherwise specified)

has

been

president of the reorganized
Advertising Arts Agency, Los Angeles. Paul Winans continues as vicepresident, with Arthur Richards, radio

elected

New

Business

GENERAL MILLS,

Minneapolis

department manager. Mr. McCallum
was with NBC and Hearst Radio

(Korn Kix), on Oct. 17 started The
Grouch Club on 7 California Radio
System stations (KFWB, KFBK,
and three

CBS

stations in California

(KNX, KARM, KSFO),

9-

Mon.,

p. m. (PST). Agency: BlackettSample-Hummert, Chicago.

9:30

AMERICAN TOBACCO

New

Co.,

SELECTED as the best Washington announcer for 1938, John
Charles Daly (right), of WJSV,

(Roi-Tan cigars), on Nov. 7
starts Sophie Tucker on 60 CBS stations, Mon., Wed., Fri., 6:45-7 p. m.
Agency Lord & Thomas, New York.

York

DODSON

(center), head of the agency bearing his name, on Oct. 26 present the

added 18 Texas State Network stations for Good Will Hour, now heard
on 60 Mutual and Intercity stations,
Sun., 10-10:30 p. m. Agency: Ruthrauff & Ryan, N. Y.

fourth annual Kaufman trophy to
Jess Willard, WJSV manager. Warren Sweeney, also of WJSV, was a
close second, with third place a tie

(Ironized

TILLAMOOK

between Jim McGrath, WRCWMAL, and Frank Blair, WOL.

Creamery

County

Tillamook,

Assn.,
starts

(cheese),

Ore.

Previous winners have been

Bennie Walker's Tillamook
Kitchen on 5 NBC-Red stations on
the Pacific Coast (KPO, KFI, KGW,
KHQ, KOMO), Fri. 10-10:15 a. m.
(PST). Agency: Botsford Constantine

&

Coyle,

Gardner, Portland.

Network Renewals

Co., Chicago (antisepCandid Lady on 5 NBCstations on the Pacific Coast

Red
(KPO, KFI,

BROWN

& Thomas, Los

Lord

:

UNION OIL

Co.,

Angeles.

stations,

Los Angeles

(fly

:

McGAUGH HOSIERY MILLS,

Dallas, on Sept. 18 started sa series, 52
weeks, on 23 Texas State Network
stations, Sun., 1 p. m. (CST). Placed

PIERCE SCHOOL

direct.
'

ELECTRIC SERVICE
i

Co. of Texas

Sept. 16 started Fashions With
Gail Northe on 23 Texas State Net-

on

work stations Mon., Wed., Fri.,
9:15 a. m. (CST). Placed direct.

9-

on Sept. 21 started sa
series, 50 weeks, on Texas State Network, Mon., Wed., Fri., 8 a. m.
Tex.,

(CST).

Agency:

John

Dewey

P.

Agency, Dallas.

GENERAL

MILLS,

Minneapolis

(Wheaties) on Sept. 26 started AllTexas Football Roundup on Texas
State Network, Mon. thru Thurs.,
5:45-6 p. m., Fri., 7-8 p. m. (CST).
Agency Knox-Reeves, Minneapolis.
:

KELLOGG

Co., Battle Creek,

on Jan.

starts program on 54 NBC-Red
stations, Sun., 10-11 p. m. Agency

15
J.

Walter Thompson

Co.,

PANCRUST-PLATO

N. Y.

Co.,

(Crustene shortening) on Sept. 27
Our Children on Texas State
Network, Tues., Fri., 9:15-9:30 a. m.
Agency: Wilhelm, Conroy & Wilson,
San Antonio.

PITTSBURGH COAL
NBC-Blue

WLEU),
cy

:

Co., Pittsburgh
coal), on Oct. 19 started
of the Keyboard on 3
stations (KDKA,

WTAM,

Wed., 7:30-7:45

p.

Hollywood.

LOS ANGELES SOAP

Co., Los An(White King soap), on Oct. 13
renewed for 12 weeks in Early Morning News on 13 California Don Lee
network stations, Tues., Thurs., Sat.,
7:45-8 a. m. (PST). Agency: Barnes
Chase Co., Los Angeles.

PET MILK

Sales Corp., St. Louis
(evaporated milk), on Nov. 1 renews
Mary Lee Taylor on 57 CBS stations,
Tues., Thurs., 11-11:15 a. m. Agency:
Gardner Adv. Co., St. Louis.

Network Changes
MENNEN Co. Newark

m. Agen-

Walker & Downing, Pittsburgh;

engineer,
engineer,
chief engineer.

was named deputy

was

also Pacific Coast director of
Hearst national radio sales and prior

RAY LINTON,

former radio station

to that for several years operated his
own advertising agency in Salt Lake
City.

agent for
tured on The People's Rally, Sunday
afternoon program sponsored by the
Mennen Co. on MBS, is in New York
for several weeks to negotiate further
contracts for his client. About the
middle of November Mr. Linton will
sail for South America on a threemonth vacation trip, during which he
expects to visit broadcasting stations.
A. E. MICKEL, manager of KWNO,
Winona, Minn., resigned Oct. 24. L. L.
McCurnin, sales manager, was appointed as his successor. Mr. Mickel,
who has not announced future plans,
was formerly manager of KFJB, Marshalltown, la. Mr. McCurnin was formerly with KGLO, Mason City, la.
L. A. Gifford, of the
sales

E. L. RATCLIFFE, former Houston
and Dallas newspaperman, has just
been appointed to the sales staff of
KARK, Little Rock, Ark.
J.

NELSON STEWART

named

has

been

of advertising and
sales promotion for the Kelvinator division
of
Nash - Kelvinator Corp.,

director

Kenosha, Wis. Mr. Stewart was formerly advertising and sales promotion
manager of D. L. & W. Coal Co.

JOSEPH

WEBER,

N.

American

the

cians, left

president of

Federation

New York

Musi-

of

Oct. 26 for an

extended vacation in Southern California, his first vacation in several
years. It was insisted at union headquarters that the California sojourn
is really a vacation and has no connection with the proposed drive of the

AFM

to secure greater employment of
its members in the motion picture industry. Mr. Weber is expected to remain away until after the first of the

year.

JAMES FLEMING, former announcer and writer of WGN, Chicago,
has resigned
York.

to

free

lance

in

New

MBS

stations,

Agency

:

H.

(shaving

start of Peoples'
to Oct. 16, on 10
Sun., 3 :30-4 p. m.

M.

works

who is now acting as
Bob Hawk, currently fea-

representative

KWNO

staff,

and

Kiesewetter

was named program

ing staff.

VICTOR

New York

Co.,

21

shifted

from

New

(Chesterfield), on Oct.

Burns & Allen on
York to Hollywood.

WNYC,

GERALD KING,
FCC

association

Bus

VADSCO SALES

Corp.,

monopoly hearing. The
composed of 11 Holly-

CBS
'The Crystal Specialists Since 1925"

SCIENTIFIC

LOW TEMPERATURE

KFRC

GREYHOUND

is

wood transcription concerns.

Co., Los
Angeles (dessert), on Nov. 1 added
to Green Hornet, on 3 California Don Lee stations.

San Francisco, adds KTKC,
Calif., to Don Lee network
mance of the Highways.

head of Standard

Radio, has been appointed delegate
by the Hollywood Transcription Producers Assn. to participate in the

JELL-WELL DESSERT

PACIFIC

RATNER,

sales promoM.
tion director of CBS, on Oct. 26 was
guest lecturer at the course in radio
which Seymour N. Seigel, program director of
New York, conducts
at the College of the City of New York.

coming

LIGGETT & MYERS TOBACCO

director,

Wayne

Anders, announcer, was
named production manager. Ryan
Halloren was added to the announc-

CO-EFFICIENT CRYSTALS

Lines,

Approved by FCC

Visalia,
for Ro-

$40 Each

Two for $75.00

Supplied in Isolantite Air-Gap Holders in the 550-1500 Kc. band. Frequency Drift guaranteed to be "less
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

New York

(Quinlax), on Oct. 16 shifted Court
of Human Relations on 5 MBS stations, Sun., from 9-9 :30 p. m. to 4 :305 p. m.

PROCTER & GAMBLE

Co., Cincinnati (Crisco), on Nov. 7 shifts Vic &
Bade from CBS to NBC-Red net-

RADIO

work, 3:30-3:45 p. m. (CST). Compton Adv. Inc., N. Y., is agency.

cream), postponed
Rally from Oct. 9

CANADA DRY

Ginger

Ale,

124

VICE

SI

JACKSON AVENUE
University Park

New

HYATTSVILLE. MARYLAND

York, adds 13 stations to NBC-Blue
Information Please.

Adv.,

N. Y.

PROCTER & GAMBLE

Houston

started

(Champion
Champions

(PST). Agency: Faraon Jay Moss,

geles

TYLER COMMERCIAL COLLEGE,
Tyler,

of Practical nursing, Los Angeles (school), on Oct. 4
weeks
in Early Morn13
renewed for
ing News, on 13 California Don Lee
network stations, Tues., 7 :45-8 a. m.

Thompson, succeeds him as
and J. M. Conroy,

Mr.

chief

KYA, San

,

geles.

J'

orchestra

W

:

in-

(Kool-Raleigh cigaNov. 9 renews Tommy

ATKINS Co., New York
R. L.
(Dr. Lyons toothpowder) on Oct. 24
renewed Backstage Wife on 30 NBCRed stations for 52 weeks, Mon.-Fri.,
Blackett-Sam4-4 :15 p. m. Agency
ple-Hummert, Chicago.

(KPO, KFI, KGW, KHQ, KOMO,
KFBK, KMJ, KERN, KWG, KIDO,
KTAR), Thurs., 3:45-4 p. m. (PST).
Agency
Lord & Thomas, Los An-

in-

Tobacco

on 45 NBC-Red
Wed., 8:30-9 p. m. (reb.
11:30-12 midnight). WJBK, KVOO,
WOAI will be added April 19, 1939.
Agency: BBDO, N. Y.

Dorsey's

spray, glass cleaner), starts program
on 11 NBC-Red stations in the West

Tin

on

rettes),

(PST).

m.

p.

& WILLIAMSON

Corp., Louisville

KGW, KHQ, KOMO),

3:15-3:30

Mon.-Fri.,

Larry

WJSV, now with CBS in New
Hugh Conover, WJSV.

tic), starts

Agency

WRC-WMAL;

Bill
Elliott,

York, and

PEPSODENT

let?

Kaufman

J.

Proprietaries, AtYeast), on Oct. 30

lanta

At

Henry

watches

:

G.

J.

to

seven years as general manFrancisco, before
joining Advertising Arts Agency. He
Inc., for

ager of

KWG)

KYA, KFOX, KMJ, KERN,

THOMPSON,

H.
chief engineer of
Canadian Marconi Co. for the last 17
years, has been named technical counsellor of the company, according to an
announcement of R. M. Brophy, general manager. L. S. Payne, assistant
J.

nati

(Chipso),

point of origin of

on

Oct.

NEW UNIVERSAL FULL FREQUENCY
CUTTING HEAD

Co., Cincin24, moved

Road To

Life on 23

CBS

stations, Mon. thru Fri., 1 :301 :45 p. m., 22 NBC-Red and 27
stations, Mon. thru Fri., 11 :45 a. m.-

mechanically

New York to Chicago.
Compton Adv., N. Y.

12 noon from

Agency

:

BROWN
CO

PERFECT

electrically, magnetically and
balanced cutting head. Produces
brilliant highs and full
clear crisp recordings
bass. No rubber or substitutes, nothing to
Guaranteed
day in and day out for
deteriorate.
uninterrupted service every day for years.
Records freq. 30 to 10,000 cycles and over.
Impedance 15 ohms. Requires + 14 db. input
level, 2 or 3 watts. Climatically sealed. For
replacement or new installations.

The

CBC

& WILLIAMSON TOBAC-

Louisville (Avalon cigaon Oct. 22 added 4 McClatchy
and WHAM, Rochester, to
NBC-Red Avalon Time. Russell M.
Seeds & Co., Chicago, is agency.

Corp.,

rettes),
stations

U. S.

—

Patent No. 2005154

FOR YOUR NEW STUDIOS—
Choose,

I

-^-Gates Speech Equipment
BROADCASTING
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N G LEW DOD, CALIFORNIA, U.S.A.

ints

-

Frazar &

Co..

7 Front St. San Franciscc

November

1,

1938
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Groceries for Quizzers

Corntussel Nooz presenting the editor and star reporter of a community weekly, has
started on a special mid-

|

AtetchandiAinj

western network. WMT, Waterloo,
of the Iowa Network, originates
the program for KMA, Shenan-

All

— Cigar Light —
— Food
Gilded

Alone

Platters

WOW,

Omaha. The story
doah, and
is written around the trials and
tribulations of a small town editor

and

his inquisitive girl friend.

Listener interest on the program,
sponsored by a bakery, was created through special pictures and
stories in the radio section of the
Des Moines Register; interviews
and announcements broadcast at
intervals before the program began
its 1938 series; special bread wrappers, truck cards, movie trailers,
signboards and letters to dealers.
*

Aimed

at

*

*

Italo-Americans

ACCOMPANIED

by a letter from
Miss Hyla Kiczales, general manager of the International Broadcasting Corp., a reprint of the advertisement, "Alone In The Field,"

which appeared

Broadcasting,
is being used as a promotional piece
for special mailing lists, marking
in

the fifth piece of regular mailings
used in a diversified direct mail
campaign exploiting the 1 1 a 1 o-

American market.
*

*

*

Auto Boosters

WMFO, Decatur, Ala., is distributing "booster tags" through its
advertisers to prove listener response to its commercial programs.
The automobile tags carry in large
letters: "Say a good word for De-

*

*

WAAW's
INDIVIDUALLY

*

Manuals
built sales

man-

uals of Yt'AAW, Omaha, are divided into five sections keynoting
the money-making propensities of
advertising, including coverage and listener data, sample
programs, a 12-point merchandising plan, and success stories.

WAAW

Tillamook Grater

TILLAMOOK

County

Creamery

Assn., Tillamook, Ore., sponsors of

Bennie Walker's Tillamook Kitchen
program on the NBC-Red network
on the Pacific Coast, is offering listeners a Tillamook Kitchen cheesegrater upon receipt of 25 cents and
a Tillamook recipe folder.
William Penn's Lamps

GENERAL CIGAR

Co.,

New York

(Wm. Penn Cigars) is offering a
table lamp, electric or kerosene, in
ivory finish, complete with striped
parchment-type shade, to listeners
who send

three bands from Willong filler Panatella
cigars and 50 cents.

liam

Local Tuning
Beach, Fla.,
has launched a unique promotional
tie-in with local radio dealers to
win added listeners among the
thousands of out-of-town visitors
to the resort by rendering them a
valuable free service. Jay O'Brien,
owner of WJNO, has arranged announcements mentioning cooperating dealers with the invitation to
visitors to call on them to have
their home or car radios of the
automatic push-button or dial type
readjusted for local tuning, a necessary service for the modern automatic-tuning receivers.
benefits both through the good-will
of the free offer and the inclusion
*f its own marking on one of the
pushbuttons, while dealers gain by
the direct contact with visitors.

WJNO, West Palm

WJNO

*

Penn

Served by

WCOP

WCOP,

Boston, is sending out, in
summons form, a note to advertising agencies "commanding" them
representative
to have a
appear and tell them about "the
rates,
coverage and results of

WCOP

WCOP".
*

*

Boll

From

PUBLICIZING

penny for the extra buy.
*

in Dixie",
Jackson,
Miss., boxes a genuine cotton boll
and sends it along with statistics
on the cotton-money in the Mississippi delta.

Page 74
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November

*

*

Prizes for Pupils
of a college scholarship, and several gold watches,
go to winners of a series of declamation contests for South Florida
High school students started recently by WIOD, Miami. The program is scheduled for a 13-week
run, and will carry well into the
second school term.

GRAND PRIZE

*

*

*

Black Diamonds

SUPPLEMENTING its recently
released booklet, Dealers' Choice,
WCAU, Philadelphia, has issued a
brochure tabulating the results of
a listener-preference survey conducted among Philadelphia coal
dealers by Reuben H. Donnelly
Corp.
*

*

*

Folder Fodder
as a business file,
in a correspondence folder, is the
market data material being distributed by WEEU, Reading, Pa.
All presentations are letter-size,
printed on different colored papers,

PRESENTED

and clipped inside the
*

*

folder.

#

Quiz in File
WOL, Washington, has released
the first in a series of promotion
pieces titled WOL Quiz Course.

The

first

with

file

is a colored file folder
sheets in question and
style. Additional file sheets
will be released.

*

#

NBC's Big

*

Blotter

A "FULL-PAGE"

blotter 8%xll
inches, bears a picture of an
velocity microphone and the legend

NBC

The New

i,

—

sonnel.

1938

billboard

blanks

WOW,

good will for

WOW

show,

horse

and with question
placed in grocery stores.
The public is invited to submit
questions to the Cook Book Quiz
program. Each question accepted
and used entitles the sender to a
$1 grocery order. The judge is a
recognized home economist. Account was placed by Izzard Co.,
pers,

Omaha, and Ak-Sar-Ben, sponsors
of Omaha's annual livestock and
Follies,
the
of 50 entertainers from
toured neighthe staff of
boring districts and gave free
shows in ten cities in WOW's territory. Troupers traveled by bus,
mobile unit was
and the
taken along for display.

made up

Seattle.

WOW,

WOW
*

*

*

How to Hear Plays
FOR LISTENERS who wish

to

use NBC's Great Plays broadcasts
a3 a basis for further dramatic

study, NBC is offering a manual,
prepared by Blevins Davis, director of the series, at 10 cents a copy.

Manual contains a synopsis of the
plot of each play, together with
its historic background, a sketch
of the author's life and suggested
reading material.
*

#

#

Voice Magic

A PROMOTION

through newspa-

merchandising

Follies Frolics

TO BUILD

piece no larger

a postcard and containing
only three sentences is Columbia's
latest offering, which reads "Have
you ever thought of all the things
a voice can do? It can amuse,
arouse, beseech, caress, comfort,
convince, coax, define, describe, enlighten,
inspire,
persuade, sell,
soothe, teach. Is good advertising
ever asked to do more?"

than

:

*

*

*

Czech Checker

WEEI,

Boston, is sending out a
folder to advertisers,
titled
"Twas hasenpfeffer that
checked the Czechs", which stresses
the magical sales results obtained
from the use of its Food Magician
participating program of reeipes
and startling reminiscences. Osgood P. Stearns, epicurean, is the
Food Magician, who recently stated
that rich foods were the direct
cause of the German belligerency.

promotion

*

*

WMAQ

*

Laurel Crown

FOURTH and last in series of
NBC sales promotion pieces for
WMAQ, Chicago, consists of gold
and black cardboard fronted with
a laurel crown and a legend reading, "Awarded to WMAQ by the
radio audience for broadcasting
seven of the 10 most popular network programs on the air." First

mailing piece was a silver cup cutout, followed by a "blue ribbon"
and later a "gold medal."

WSAI

In Terminal

WSAI,

Jitterbug Pedagogy

SPONSORED
Clothing Co.,

WNLC, New

by Puritan-Federal
London, Conn.,
London, is broadcast-

New

ing weekly quarter-hour tan-dancing lessons with the novel merchandising tie-in that if listeners
miss a lesson, they can get free
printed copies from the snonsor's
store, no purchase necessary.
*

*

Cincinnati, is building a
neon sign in the Dixie Terminal,
bus and streetcar station serving
Kentucky lines, to display titles,
stars and schedules of current
WSAI commercial features. New
information is carried each day.
WSAI already has a billboard atop
the Greenwood Bldg. in downtown
Cincinnati for sponsors of WSAI

commercial programs.
*

*

Discs of Gold

WBS

has published a special ediWorld News announcing the
Gold Group of World Transcription System. Testimonials and portraits of station managers in the
group are carried, along with a
of member stations.
rations are executed in

list

*

On

*

Page decogilt.

*

the Price Track

PICTURING a silver streamlined
train labelled "Shoppers' Special"
on the cover, WDRC, Hartford,
has published a four-page brochure
promoting its two Shoppers' Special programs, cooperative musicalcommercial originating on an imaginary commuters' train.
^

*

*

*

Insured Power

tion of

*

Someone's Right
"ALL THREE of us can't be
wrong" says the cover of Mutual's
latest promotion piece, a colorful

UPON

installation of a new auxRoaniliary transmitter,
oke, recently circulated in "insur-

WDBJ,

ance policy" on "outstanding entertainment" quoted with a pre-

mium

of

the cost of the

$6,750,

equipment, and listing as beneficiaries the radio listeners of Roanoke and Southwest Virginia. The
document is inclosed' in a regular
life insurance policy jacket.
*

*

*

Radio and Music

AN EDITORIAL

defense of the

November

issue

by NBC.

zine's

Time and Radio Guide with which

Two of a Kind
WOV-WBIL, New York,

MBS

MBS

modestly concurs.
*

*

Tag and

WIBW,

*

String

Topeka, has published a
novel promotion piece with partially
die-cut
tag attached to
string on the cover.

j

system of commercial
broadcasting and a tribute to its
service to music in introducing the
best in music to great audiences,
"A Symphony a Day", by Dr.
James Francis Cooke, editor of
the Etude, has been reprinted in
pamphlet form from that maga-

American

folder reprinting tributes to
that appeared in recent issues of

WGY

WGY, Schenectady, has published
a silver-trimmed illustrated brochure picturing its new studios and
transmitter, along with station per-

Co. (Reliance foods), is tying in its Cook
Book Quiz on KOMO, Seattle, with

Delta Boll
Blotter
for Thinkers

answer

Pickin's

WJDX,

Down

*

"truly National Broadcasting Coverage."

*

the South

"Easy

*

Free Pennies
KMPC, Beverly Hills, Cal., as part
of its promotion campaign has
mailed out a folder tagged Radio's
Biggest Bargain. Copy announces
a "lc Sale" and offers KMPC's
coverage of Los Angeles for one
cent plus the Beverly Hills rate,
giving advertisers "two markets
for the price of one". Pasted in a
corner of the promotion piece is a

and

also mention "good
on the Tennessee River,
along with a listing of WMFO.

catur",
fishing"

& Promotion

NATIONAL GROCERY

&

4:

4c

is

using

billboard space on Roosevelt Ave.
overlooking Highway No. 3, route
through Secaucus, N. J., to Paterson, bringing out that both the

highway and

WOV-WBIL

provide

pleasure.
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WLW

story of
OH

F

years the Nation's Station has provided time for a daily eco-

nomic, educational and entertainment service to

its

rural audience.

Weather forecasts, livestock, grain, butter and egg, fruit and vegetable market quotations
NBC's National Farm and Home Hour
"Top of the Morning" with its lively "wake up and cheer up"
rural entertainment
"Truly American" built around Barton
Rees Pogue, Hoosier poet-philosopher, and Boss Johnston, a practical farmer
"Country Sunday" with songs and hymns of
grandmother's day
"Fortunes Washed Away", a weekly dramatic
.

.

.

.

.

.

.

.

.

.

.

.

.

.

.

offering of the Federal Soil Conservation Service, which has attracted

national attention.

And now

WLWs

Rural Program activities, has been
George C. Biggar, Supervisor of
engaged in planning and directing programs for farm folks during the
past 15 years. Born on a farm and a graduate of South Dakota State
College, he has had charge of farm and home programs from WFAA,
Dallas; WSB, Atlanta; KMBC, Kansas City; and WLS, Chicago. He was
WLS Program Director for seven years. Working with him as
Agricultural Editor and Rural Events Announcer is John F. Merrifield, a
graduate of Iowa State College in agricultural economics. He has worked
with county farm agents and other agricultural officials in several states.

ice

.

.

WLW

.

has become an even more effective farm serv-

medium.

Special

Farm

Events, handled by John F. Merrifield, Agricultural

WLW

listeners the educational and
Dairy Exposition, Ohio State
Fair, Hamilton County Fair, Ohio 4-H Club Congress and Purdue
Swine Feeders Day.
"Morning News" was recently inaugurated at 6:45 a. m. daily to
bring stories of important world happenings to rural America
Farm news and "down to earth"
at breakfast time
information from the United States Department of Agriculture, agricultural colleges and farm organizations have
become daily features on
Top of the Morning
The R. F. D. Mail Box features friendly farm information and
gossip
Farm leaders and authorities and 4-H Club boys
and girls appear regularly before
microphones.
new Boone County Jamboree on Friday nights
brings good old-fashioned singin' school and huskin' bee entertainment to the nation's farm folks.
The Nation's Station well knows that rural America can be
served by radio as through no other medium.
is pledged
to continue it's long-established farm service ... to make it
more effective in practical helpfulness, entertainment and

Editor, have recently brought to

human

WLWs

interest angles of the National

.

.

.

WLWs

.

.

.

.

.

.

WLWs

WLWs

WLW

WLW

John Conrad (right ) of the
SpeEvents department, interviews
cial
William Bibbee, Hamilton County,
Ohio, Agricultural Agent at Carthage
Fair, while John Merrifield of the
Agricultural dept. smiles in
accord with what Mr. Bibbee says.

WLW

4-H Club Members of Hamilton County,
Ohio,

participate

annual carnival.
vast
while

rural

John

WLWs

in

broadcast

Merrifield

audience

Conrad

about

and

of

tells

4-H
Herb

inspiration.

third

WLWs
work,
Flaig,

Special Events Director, stand by.

WLWS

Supervisor of Rural Programs

Decreamco Dean Jessie, famous Holstein, poses while her owner,
Smith, Wooster, Ohio, answers John Merrifield's questions about her.
I. D. Hadley, Field Secretary of the Ohio Holstein-Friesian Ass'n looks on.

Earl H. Hanefeld, Director of Agriculture for the state of Ohio, tells
listening audience about
the elaborate plans for Ohio's great state fair, held annually at Columpicked up six broadcasts from the Ohio State Fair, inbus.
eluding everything from cattle judging to interviews on the midi

John Conrad, John Merrifield and

WLW

WLWs

_

1

.

Styled for

n

Modern Broadcasting!

fflkmt/mtis Ui Gaston

t

3 OUTSTANDING

MICROPHONES
IN

ONE!

Here's really

BIG

news! 3 microphones in 1

The

adaptable easily, instantly!

phone

universal micro-

LOOK AT THESE FEATURES!

for any studio application!

This newest RCA achievement
sal

—

the 77-C Univer-

is

Microphone. A development from the laboratories

full details

RCA MANUFACTURING
New York:

1270 Sixth Ave.

.

<

CO., INC.,

hicago: 589 E. Illinois St.

.

at

N.

490 Peachtree

N. E.

:

St.,

Low

co9t

5.

Low

6.

Uniform response, 30-10,000

distortion

7. Directional characteristics,
at all

cycles

uniform

frequencies

Use RCA tubas

in

your station

-

for reliable performance

once!

CAMDEN,

Atlanta

2.

4. Light weight

about this

amazing new Mike

Universal adaptability

3. Small size

which gave you the first ribbon type Velocity Mike,
the 77-C uses ribbon units for both the Velocity
and Pressure sections. As a result, it gives you the
same superb reproduction fidelity that characterizes
RCA Velocity microphones.
Write for

1.

•

J.
.

A

Service of the Radio Corporation of America

Dallas: Santa

Fe Building

.

San Francisco: 170 Ninth

St.

.

Hollywood: 1016 N. Sycamore Ave

'
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WASHINGTON,

Broadcast
Advertising*

S4.00 the Year

15,

1938
D. C.

$3.00 the Year

15c the

Copy

Published Semi-Monthly, 25th issue (Yearbook Number) Published in February

KLZ

Team

Follows the

P\r\

W\

'

,v

MLT

Wyoming!
*

l

LAKE art

—^

B.I

E

\

1

~

X DENVER

'

UTAH

1

N

colo/radoi
/

1

|~

j

'

OKLA.

|

•

ARIZONA

and the market follows KLZ!

T

/

E

x

* MJVQKWE

NEW MEXICO
|

%

KLZ's year-'round

won

the most

the

sports coverage

enthusiastic

critical

sports

traditionally sports-minded

acclaim
fans

in

of
this

community.

Big league baseball game re-creations

....

brilliant

handling of the

exclusive coverage of
football

.

.

.

these,

have won

for

the greatest fan following in the

Denver-Rocky Mountain

KLZ

follows the

region.

team .... and

KLZ

a

CBS AFFILIATE
National A. A. U. Basketball Tourna-

grateful

ments

by following KLZ.

for three consecutive years

....

market

is

University

's

Denver University

and ace-high report-

ing of other sports events

KLZ

GOES,

the re goes
1938 football
schedule includes games at Laramie, Salt
Lake City and Albuquerque.
Play-byplay reporting of these and all Saturday
home games are being broadcast by KLZ.

1

has

WHERE THE TEAM

KLZ! Denver

"

eager to reciprocate

envet
•

560

KILOCYCLES

AFFILIATED MANAGEMENT WITH WKY AND THE OKLAHOMA
PUBLISHING CO. REPRESENTED BY THE KATZ AGENCY. INC.

l* *

WLS

50

KW

HIGH FIDELITY TRANSMITTER

*

NOW
On November

—

OPERATION

IN
12th

WLS

officially

inaugurated

its

new

trans-

the latest development in radio engineering technique
RCA Type D High Fidelity transmitter with 586 foot tower.
What this means to WLS advertisers and listeners is briefly
stated as follows:

mitter

—

It will add 862,660 radio homes to the WLS .5 MV/M area;
increase the radio homes in that area by 42
; increase the Iowa
coverage 100%; the Indiana 198%; Michigan 407%, and adds
correspondingly to WLS's already good reception in Chicago and
the entire Chicago area. While these figures are based on preliminary engineering estimates, we believe them to be accuconservative.
rate
and if anything

%

—

—

WLS

advertisers get this increased coverage and improved signal
no increase in rates. Listeners get improved reception of WLS
and new listeners are
programs they have always preferred
at

added.

—

WLS. always recognized for its outstanding
now is even better than

results for advertisers,
ever before.

National Representatives:

INTERNATIONAL RADIO SALES
Chicago,

New

York, Detroit,

Los Angeles, San Francisco

The Prairie Farmer Station
Burridge D. Butler, President

(Chicago )

Glenn Snyder, Manager

^ Use the Tow Rope to
New England s Markets
A

NY

market analysis of

is

directed locally at the

widely separated

Each
to

center must be reached

maximum

easily with the aid of a tow,

New

and

sales

campaign

England market with

facilities of

many

large and

if

the entire

market

is

selling efficiency.

who mount

ski runners

vertising

that

retail centers.

be covered with

Like

England shows

can be sold as one market only when

this rich area

sales effort

New

the heights quickly

and

you can expedite your adto

important points in the

the aid of the 16-station

The Colonial Network.

No other network provides such extensive and effective
coverage of

this

WAAB
WEAN

W

I

Boston
Providence
Bridgeport

cc
j

New Haven

WTHT
WNLC

New

WS AR

Fall River

W PR
WH A
S

I

The

wide area

Hartford

London

Springfield

Greenfield

,

at equally

WLBZ
WFE A
WNBH
WLLH
WBRY
WLNH
WRDO
WCOU

low

cost.

Bangor
Manchester

New

Bedford

Lowell
|

Lawrencc

Waterburv
Laconia

Augusta
Lewiston

| Auburn

COLONIAL NETWORK
21

BROOKLINE AVENUE, BOSTON, MASSACHUSETTS

EDWARD PETRY &
Published semi-monthly, 25th issue

(Year Book Number) published
second class matter March 14,

CO., Inc., Exclusive National Representatives
in February by Broadcasting Publications, Inc., 870 National Press Building,
1933. at the Post Office at Washington, D. C, under act of March 3. 1879.

Washington. D.

C.

Entered as

Wow

-

*

m

CBS
«

•

K,

much

is

<

miracle worth?
The gentleman on the
the Emporia

He

below.

William Allen White of

left,

Gazette, is the writer of the editorial

tells

his morning -after -the -night -before

CBS

reactions to the

broadcast which put him and

77 CBS stations.

the Emporia Gazette on the air, over

"Half

dozen

a

The

The

gleanings of

The

good

in front

park

at the night kitten-ball

of

in

Gazette's radio broadcast as they dripped

The

was

reception

Gazette

Down

office.

rather difficult and the timing

under

"The Lord

his breath,

can be no serious

"Among

particularly

Peter Pan

at

game

The

Gazette and was

New York

City, then

went on the

years ago
ness.

at

thing went

came

near

The

Gazette

park. If that isn't a miracle,

office

what

and

*

*

the newspaper press, and

who had

"This hook-up which Emporians enjoyed
was

a coast-to-coast

last night

hook-up of the Columbia Broadcast-

ing System, relayed by short-wave to Europe.

of such a network for 30 minutes

is

and the

so far as

how

it

keep

all

The

is

rest

worth

to

also,

is

a miracle

.

.

a

decent

they

casts every

...

is

these

a

who

is

Thursday night

man

at

force stood around last night

the show. It was a

attached in the

new
com-

The

two microphones were

at

Frank

and out of the cast

office force in

heard the rehearsal two or three times watched
it

was

all

over

adjourned to Morris's drug store and had a coke,

is

the height of night

life

in

Emporia.

It

was

gay time and one of the really great adventures that

Gazette has had

a

The

50 years of its life. And to
half-hour of newspaper jargon

in the nearly

think that that fleeting

would have cost an advertiser $20,000!*

It is

no use trying

to imagine such things.

"The world

has gone clean plumb mad!"

profit.

*

Not

*

handling the series of broadcalled

"Americans

at

Work"t

of exceptional intelligence and works out

"Americans

all

which

of 77

" Gilbert Seldes,

*

.

*

*

make

*

the performance with great zest, and after

these great radio stations going and the revenue

returning must be sufficient to

That,

concerned,

And well —
we can't see

must cost millions every day

It

it.

is

is

which Empo-

of the United States had.

Gazette's show

cost

$20,000.* That

the commercial value of the entertainment
rians

The

*

The microphones were

is?

*

Ramseyer, was in busimade him homesick for Kansas.

posing room near the linotypes and in the pressroom by

Clough's desk.
*

many

here

visit

so

and wired

his brother, J. P.

newsroom and watched

the

Topeka.

to

3000 miles by telephone and by

hit the radios

it

Pan

Peter

when

said the broadcast

experience.

The whole
air before

it

He

"Most of The Gazette
in

City through various chains until

Gazette

He was

had gone to Denver.

*

air

New York

from there and was telephoned back from

The

to the telegraph office

Gazette. Mr. Ramseyer used to

Columbia Broad-

sent by long distance telephone to the
casting office in

newsroom,

in the

to

N. Y., who heard the broadcast. He is an uncle of Mrs.
Peggy Stites and was of course surprised to hear that Mr.

where the reception was splendid. But the

The

came

was one from Samuel Ramseyer, of Larchmont,

office

Stites

real, truth is

There

slips.

went

interest in the

microphones

said

quicker

in duplicate.

is

the fan telegrams that

excited that he

composing room and pressroom of

and

slip

When

me!"

help

Everything

it.

and Mrs. O. R.

that that broadcast left the

most

is

Gazette a question, he

suddenly found that he had mislaid his

lagged and hundreds of people went to their radio-cars

game,

The

Seldes asked the editor of

office last night to get the first fresh

out of the microphone.

is

During the midst of the broadcast, when Mr.

intricate.

with the reply on

equipped with radios, parked

cars,

Gazette

a dialogue like last night's with half a

than a flash Seldes handed over from his sheet the script

THE MIRACLE
front of

management of
dozen characters

Work"
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stage

$20,000, Mr. White. The
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stations

which

cost for a sponsored

carried

this

(before discounts).

And

other reason for so

many of them on

t
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shrewd advertisers

WORK

the

program, on the hook-up

program, would have been $9,570
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it

well worth while.
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What
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one

a program
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do.
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confirms the fact that the regular

of Luzerne and

ONLY station

Lackawanna counties.

which delivers

a

consistently satisfac-

tory signal throughout the rich Northeastern Pennsylvania area (175,000 radio homes).

Scranton,

is

I,

centrally located in the 17th largest metropolitan area of the United States, which

includes Luzerne,

mary coverage

Lackawanna and Wyoming counties. This

WCBI

is

ONLY PART

of

WC B

I's pri-

area.

To promote your product
make

WCB

a

MUST

or service quickly, effectively and economically in this area,

if
medium on your

list

APPLAUSE ETER* PROVES
ERCIAL SHOWS
TSN CO
win enthusiastic response

* THE

TSN

JINGLE OF

W heaties
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Crustene Renews as Sales Jump 2
Since September 26, when Pancrust Plato Company, manufacturers of Crustene Shortening, first sponsored "Our Chil1

TSN

things have happened. Crustene has successfully entered nine new Texas markets while rejuvenating sales
in seven old ones. Crustene sales in Texas are up 21%. "Our

Children" is a twice weekly, quarter hour, daytime program
conceived and produced by the TSN staff. Mail pull grows
greater every week. Listeners are switching to Crustene. Pancrust Plato salesmen find it easier to get new distribution.
Besides renewing for an additional 26 weeks over TSN, Pancrust Plato Company has requested that the program be piped
to stations in Hot Springs and Little Rock, Arkansas. Transcriptions of the show are also being used in Denver.

World's Largest Buyers of Spot Radio Choose

f

Up New

and Other

Sales Records

comedian, Ray Perkins, are made available by TSN's Mutual

"Good

Ironized Yeast

Hour" Goes TSN

Will

Letters are pouring in to Director John J. Anthony, telling
him of the great service his broadcasts render. An
production.

MBS

Weeks Sustaining, "Here's How It
Happened" Is Sponsored Locally on 18 of 23

After Two

TSN

Stations
This colorful show features football songs and rapid-fire
resumes of interesting games. Produced by TSN staff.
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• TSN
• TSN

offers better
offers

coverage

more merchandising support

produces winning programs

^^^^

Companies of Texas Win Feminine

KFJZ and KTAT

Friendship with TSN Program
"Fashions with Gaile Northe," produced by the TSN staff,
is winning high praise from the fashion-wise women of Texas.

KABC
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* GNC

Sells Admiration Coffee
Week," a Sunday, coast-to-coast broadcast over
the Mutual Broadcasting System, is sponsored on TSN by
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Worth
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affiliation.

After careful coverage survey and study of production facilities General Mills placed Wheaties' "All Texas Football
Round-Up" on TSN. A 22-market survey made by TSN merchandising department shows Wheaties sales are up in Texas.
In several markets they have jumped from eighth to first place
since the beginning of these broadcasts. More proof of TSN's
unexcelled coverage and production.
Electric Service

•

Rl
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Helps Crustene,

dren" over

•

Inc.

Neal Barrett, Executive Vice-President
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Chain-Monopoly Probe May Take 3 Months
By SOL TAISHOFF
Major Networks Alone to Require Six Weeks; All Phases of
Network Operation Will Come Under Scrutiny
THE MOST searching inquiry
into the broadcast structure
since it emerged as a mass

communications medium 18
years ago, was launched Nov.
14 by the FCC through its socalled
mittee.

Chain-Monopoly Com-

Despite previous estimates
that the hearings would run
six weeks at the outside, it is
now "felt that perhaps twice
that period will elapse before
the final gavel.
The three. major networks

alone—NBC, CBS and
will

take

an

MBS—

estimated

.

,

Chairman: McNinch announced
Nov. 9 that the hearings wiIM>e held only on Tuesday, Wednesday,
Thursday and Friday of each
week in order that regular Commission business may be handled.
Moreover, he stated the hearings
will be recessed from Nov. 23 to
Nov. 29 for the Thanksgiving holiday arid from Dec. 23 to Jan. 4 for

Christmas-New Year holidays.

legislative
recommendations or at least a report to Condefinite

gress

when

it

convened Jan.

3. Ill-

vice-president.
Under the heading of programs,
testimony will be offered by George
Engles, vice-president and manag-

Havana Pact
Refused by Mexican Senate

Ratification of
Is

May

Affect Reallocation Plans

WORD HAS

been received by the
State Department that the Mexican Senate, in secret session late
last month, refused to ratify the

Advices published in Mexico City
newspapers Oct. 26 stated that the
Senate approved three treaties
agreed to at the International Con-

Departmental Auditorium, on Constitution Ave. between the Interstate Commerce and Department of
Labor buildings. Presumably, they

The news reports stated further

cording to preliminary word. NBC,
first to appear, plans to have a
dozen witnesses headed by David
Sarnoff, RCA president and chairman of the board of NBC, and
•

Country;

was generally believed that approval would be forthcoming. Action by Mexico had been anxiously awaited.

North American Regional Broadcasting Agreement providing for

organizations will be called for
testimony. No person or organization will be required to be present
at the hearing except when called
upon to produce testimony.
Witnesses may testify from prepared statements, provided copies
of the statements are furnished to
the Commission and its counsel
two days in advance.
The hearings will be held at the

of the regular FCC hearing rooms.
The biggest names in the industry will testify for the record, ac-

in This

Craven May Be Called Upon to Intervene

reallocation of broadcasting facilities on the continent.

will continue at this location until
the size of the audience dwindles
so it can be accommodated in one

fic

manager.

Network operations

will be covered by five witnesses. These Include William S. Hedges, vicepresident in charge of station re-

lations; Walter J. Damm, managWilwaiakee;
ing director of
Dr. C. B. Joliffe, engineering executive of
and former
chief engineer; Philip K. Merryman, of the station relations deWorthington C.
partment,

WTMJ,

RCA

FCC

and

Lent, research engineer.

Managed and operated

The committee will give advance
notice before any other persons or

BROADCASTING

ness of FCC members and other apparently unforeseen developments
blocked an earlier hearing date,
with the result that there now appears to be little hope of even passing the half-way mark before the
new Congress gets under way.
The order of appearance of witnesses for NBC, expected to consume some three weeks in presenting its case, provided for an introductory statement by Mr. Sarnoff. NBC organization details will
be .covered by Frank E. Mason,

six

weeks in their direct testimony.
Meet Four Days a Week

the

President Lenox R. Lohr. Presentation of its direct testimony, it
was estimated, would consume some
15 hearing days over an elapsed
span of perhaps three weeks.
CBS, with its youthful president, William S. Paley, as key witness, estimates its case will take
some seven days on direct. MBS
estimates its presentation will require only about four days.
In first authorizing the chainmonopoly inquiry last March, the
FCC had in mind its completion
before the end of the year, with

ing director of the Artists Bureau,
and Daniel S. Tuthill, assistant
managing director. Network programs will be covered by John F.
Royal, vice-president, and Hugh Beville, chief statistician. Technical
operation from the engineering end
will be outlined by 0. B. Hanson,
vice-president in charge of engineering, and B. F. McClancy, traf-

ference in Havana in December
1937 but declined to ratify the
broadcast agreement. It was held
that the reallocation agreement

"imposed limitations upon Mexico
without affording any benefits in
return."

that comment beyond the fact that
the agreement had been disapproved was not forthcoming in accordance with the regulations of
Congress, since ratification of international treaties and conventions must be discussed in secret
sessions.
The action, while not necessarily
final, may affect the reallocation
plans for this country. The U. S.
Senate ratified the treaty last June
and Cuba ratified it early last year.
Canada has not yet acted, but it

Broadcast Advertising

May

Call

Craven

Commissioner T. A. M. Craven,
who headed the American delegation to the Havana Conference and

who was

the parley's moving spirit,
be called upon by the State
Department to intervene in the

may

new

situation.

Instrumental

in

drafting of the agreement itself, it
is felt in some quarters that it will
be necessary to draft him with a
view toward amicable settlement
of the differences.
Whether Commissioner Craven,
himself former chief engineer of
the FCC, will be sent to Mexico
City in an effort to adjust the differences, whatever they may be,
remains to be determined. It appears obvious, however, that efforts
will be made to have the Mexican
Government reconsider its action,
particularly since the treaty was
signed in Havana in good faith last

December.
Because of the secret nature of
the Mexican Senate's deliberations,
(Continued on Page 59)

stations

network will be covered by
Alfred H. Morton, manager of the
of the

department. Vice-president Roy C.
in charge of sales, and
Ken R. Dyke, Eastern sales manager, will testify iif^onneciion with
safes. Vice-President- Masen will
deal with the international broadcasting operations of the network,
which he supervises, and Mark

Witmer,

Woods, vice-president and treasurer, will cover financial aspects. Mr.
Lohr will be the final witness for
NBC, testifying as to policies and
management.
Basis for Congress

The hearings were ordered, on
motion of Chairman Frank R. McNinch, in large measure as a means
of forestalling efforts for a congressional investigation of radio.

Mr. McNinch promised legislative
recommendations to the new Congress when he appeared last June
before the House Rules Committee in opposition to the Connery
Resolution proposing a Congressional investigation. The course of
events, however, has been such that
he probably will not be able to fulfill

that

commitment though an

in-

terim report to Congress is likely.
Allegations of monopoly or tendencies toward it, will occupy the
main attention of the Committee.
In addition to Chairman McNinch,
who will preside, the Committee
comprises Thad H. Brown, E. 0.
Sykes and Paul A. Walker.
Aside from this broad study, the
Committee proposes to go deeply into network operations and rela(Continued on Page 60)
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Changes in Congress Expected
To Make Radio Probe Certain

McNINCH ON NETS
WITH FCC REVIEW

NOW A SENATOR

"RADIO Today and Tomorrow"
was the subject of an address byFCC Chairman Frank R. McNinch
prepared for deliverv Nov. 12 over
the combined NBC, CBS and MBS
networks 10:30-11 p. m. The purpose was to give a resume of for-

Minority and Anti-New Deal Group Strengthened;
Gurney Elected to Senate Many to the House
;

ALTHOUGH

new

the

Congress

elected Nov. 8, like the last, is expected to be generally favorably

disposed toward Radio by the
American Plan, the complexion of
the 76th Congress is regarded as
indicating that some sort of investigation of the radio industry and
the FCC is inevitable by virtue of
the enlarged strength of the Republican minority and the growing
anti-New Deal Democratic contingent.

Senator White

(R-Me.), whose

resolution in the last Congress was
shelved, is already reported plan-

ning to reintroduce it in even more
sweeping form, primarily with the
object of plugging the gaps that

radio and the latter
frequently had urged such an investigation. Also returned to the
House were Rep. Celler, Democrat
of New York, who introduced the
bill
to
establish a
Government
shortwave broadcasting station, and
Rep. Sirovich, Democrat of New
York, noted as a pro-ASCAP member of the lower house, and Chairman of the Patents Committee, custodian of copyright legislation.
Defeated was Senator F. Ryan
Duffy, Democrat, of Wisconsin,
investigate

the other hand,

more

figures

be

J.

(Chan)

Chandler

Gurney,

elected as Senator from South Dakota. He is a member of the Gurney family which until recently

WNAX, Yankwhich to Gardner
Cowles Jr. of Des Moines was authorized last month by the FCC
[Broadcasting, Nov. 1]. Mr. Gurney was onetime manager of
and prominent in radio inowned and operated

ton, S. D., sale of

WNAX

dustry affairs, but he sold his interest several years ago to his
brother.

Also new to the 76th Congress
be Stephen
(Steve)
Bolles,
Republican, editor of the Janesville

will

(Wis.) Gazette, which owns WCLO.
Mr. Bolles, elected a Representative, has been a regular commentator over WCLO and has long been
noted as an advocate of press-radio
cooperation.

Defeated for Congress from Los
Angeles was Carl Stuart Hamblin,
cowboy songster on KEHE, who
campaigned entirely over the radio against strong newspaper opposition. He is a Democrat.
Returning to the House are Karl
Stefan of Norfolk, Neb., onetime
commentator on WJAG in that city;
Lutner Patrick, Democrat, of Birmingham, Ala., a former commentator on WBRC in that city, and
Frank E. Hook, Democrat, of Ironwood, Mich., a director of WJMS,
Ironwood.
Rep. John J. O'Connor, former
chairman of the House Rules Committee, who led the fight in the last
session to have radio investigated
by a select House committee, was
defeated in his New York district

where he was forced

run as a
having been
to

Republican after
purged in the primaries as a Democrat.

Rep. Lawrence Connery, Demoand Rep. Richard B. Wigglesworth, Republican, were reelected
from their Boston districts. The
former introduced resolutions to
crat,

Page 12
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15,

the
refute emphatically widely published reports
that he would resign shortly and
return to the chairmanship of the
to

dent's
done.

William McFarlane, constant critic
of radio whom he defeated in the
primaries. Rep. Clarence F. Lea,
Democrat, of Santa Rosa, Cal., returns as chairman of the House
Interstate Commerce Committee in
charge of radio.

On

stewardship,

Senate from Alabama. He is a
brother of Luther Hill, general

sions.

identified with radio directly or indirectly will be found in the new
Congress. Chief among these will

Commission's

chairman planned

author of several measures to correct the antiquated copyright law.
L ster Hill was reelected to the

manager of Iowa Network.
On the House side, Ed Gossett

a Senator

made since he assumed
chairmanship a year ago,
and to discuss with the audience
the work immediately ahead.
In giving an accounting of the
steps

FCC

Power Commission, from
he was borrowed by the
President to reorganize the FCC.
The chairman has stated that he
did not regard the rehabilitation
task as completed, and that he did
not propose to return to the Power
Commission post, with the Presi-

exist in the Communications Act
of 1934 and probing into the FCC's
much - publicized internal dissen-

Chan Gurney

ward

the

of Wichita Falls takes the seat of

Others Interested in Radio
Other House members reelected
who have evinced a strong interest
in radio were Sam Rayburn, Texas
Democrat, co-author of the Communications Act; Eugene E. Cox,
Georgia Democrat, who as a member of the House Rules Committee
attacked FCC Commissioner George
H. Payne for his charges before
that committee at the last session;
Lindsay C. Warren, North Carolina Democrat, who sided with

FCC Chairman McNinch

in defeat-

ing the Connery Resolution; Martin Dies, Texas Democrat, who as
a member of the Rules Committee
also sided with Mr. McNinch; Clifton A. Woodrum, Virginia Democrat, chairman of the Independent
Offices Appropriations subcommittee, which handles FCC appropriations; and C. Arthur Anderson,
St. Louis Democrat, who introduced

a bill for five-year licenses for
broadcast stations.
Nosed out in the Republican victory in Ohio was Charles Sawyer,
vice-president of the Crosley Radio Corp., operator of WLW, Cin-

and Democratic National
Committeeman for Ohio. A Demo-

cinnati,

he was defeated for the governorship of Ohio. The election of
W. Lee O'Daniel, the Texas radio
flour salesman, as Governor of that
State, was a foregone certainty after his nomination in the primaries
crat,

last

August.

Heavy Time Sales

RADIO

continued

its

neutral policy

through the November elections,
with practically all stations carrying election reports fully the night
of Nov. 8, some under local sponsorship. Local reports gathered by
station staffs or broadcast with the
cooperation of local newspapers
were supplemented by the reports
furnished by the networks.
No definite estimates of reve-

1938

Federal

which

J.

eral million dollars. From California it is reported that radio received an estimated $250,000 with
the regional networks and every
independent station in the State
receiving a share of the revenue
with many stations unable to meet
demands for time in one of the
greatest political struggles in that

State's history.

Stations in New York City reported large revenues from expenditures
by political parties.
NBC received close to $30,000 for
time on its two local stations,

WEAF

and WJZ, and CBS reported an approximate total of
$50,000 for 32 hours of time bought
by 33 political advertisers on 15 of
stations.

WOR, MutuaPs

originating New York station, sold over
18 hours for a total of $25,560. Of
the local unaffiliated stations in
York,
reported a total
of $6,000, and
received the
large total of $18,000 exclusive of

WMCA
WHN

New

the

sum

link

in

received for serving as a
the New York State net-

work.
So heavy was the demand for facilities

that

many

stations

were

unable to accept new commercial
business during the last month of
the general campaign. Despite the
contention over issues and candidates, broadcasters for the most
part apparently met no complications on points of libel and slander.
Broadcasters were alert in scrutiny
of political manuscripts but avoided censoring mss. contents.
NBC, CBS and MBS supplied
listeners with complete coverage of
all election results throughout
Election Day, Nov. 8, altering program schedules to permit instant
broadcasting of the late returns

from states where elections were
held, furnished by the Press Radio
Bureau. Election bulletins were announced for NBC by Graham McNamee, with Raymond Clapper,
Washington columnist, interpreting the results. H. V. Kaltenborn,

Bob

CBS

Trout and Ralph Edwards,
commentators, analyzed and

reported returns received from

until

the

job

is

Pursuing his policy of keeping
the public informed, the chairman

CHANDLER GURNEY

nues from the sale of radio time
to the candidates are available, but
it is believed the total ran into sev-

its

consent,

all

planned to talk to listeners about
their stake in radio and seek their
support in the Commission's work.
The address follows conferences
during the week with the heads of
the three networks and with NAB
President Neville Miller in connection with industry developments,
particularly program standards.
Mr. McNinch also planned to discuss the chain-monopoly inquiry.

CBS. For
were anFrank Singiser and

over

the

MBS,

bulletins of returns

nounced

country

by

for

Charles Godwin, with analysis by
John B. Kennedy and Fulton
Lewis, Jr., Mutual's Washington
political

commentator.

All three networks broadcast
talks by victorious candidates direct from Democratic and Republi-

can headquarters, with statements
by James A. Farley, Democratic
National Chairman, and John D. M.
Hamilton, Republican National
Chairman. Networks remained on
the air far into the night.

WMCA, New

York, gave the
returns special attention
through the operation of a statistical bureau, under the direction of
A. A. Redelheim, political statistician, which gave not only the actual count of votes but also compared figures with previous elecNew York,
tion returns.
employed a full staff of commentaelection

WNEW,

and reto report election news,
and gave special attention to entertaining its listeners during the
total of 111
election broadcasts.
persons were at work in New
York's municipal station,
to bring complete returns to listentors, reporters, tabulators,

men

write

A

WNYC,

WHN, New York, broadcast
returns received direct from Demoers.

and Republican headquarters
and picked up the noise made by
crowds on Times Square. WEVD,
cratic

New

York, interrupted with special

flash bulletins.

WIOD,

Miami,

barriers

recently

around official
Blanca Estrella, WIOD Latin American director, interviewed Col. Fulgencio Batista. Cuban strong man. and Mrs.
Batista, who were en route to Washington. Miss Estrella kept the mike
out of sight and caught the Cubans by
got

when

surprise;

BROADCASTING

•
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McNinch Finishes Major FCC Remodeling
Examining

Are Abolished;
Arnold, Dalberg and Wisner Dismissed by Commission
Division, Information Section

ANOTHER

installment in the campaign of Chairman Frank
to remodel the FCC, referred to in the press as
a "purge", developed Nov. 9 with the abolition of the Examining Division and the Information Section, and the dismissal
of their heads, Davis G. Arnold and G. Franklin Wisner.
With the exception of Melvin H. Dalberg, veteran member
of the examiner staff, other examiners were transferred to
the law department as attorneys under the new general coun-

McNinch

R.

Dempsey.
Marion L. Ramsay, information chief

sel,

William

J.

tion Administration,

was named

McNinch for a 90-day

of Rural Electrificaspecial assistant to Chairman

period, during

clusions of law in each case, which
will be made public just as examiners reports have been under the
old procedure. The usual course of
filing of exceptions and oral arguments will be followed, with the
Commission itself as the arbiter,

he pointed out.
A strong dissent from the majority's
action was sounded by
Commissioner Craven. Messrs. Arnold and Wisner also issued state-

ments protesting the

which the information

Only Minor Changes Left

department

will be reorganized.
The action, like the recent dismissal of General Counsel
Hampson Gary, tended to widen the breach in the Commission

Commissioner Norman

Case voted with Commissionitself.
ers T. A. M. Craven and George H. Payne against abolition
S.

Examining Division. The
two opposed the Wisner action. The dismissals of Messrs. Arnold and Wisner, both Civil Service
employes, were not unexpected.
The Dalberg action, however, came
of

the

,

latter

as a complete surprise.

reasons
abolition

were

given

of the

Rumors

No

Commission itself will designate
the individual or group to take testimony at particular hearings. The
presiding officer could be an attorney, engineer or even an accountant under the law and the
new procedure, Mr. McNinch said.
The presiding^ officer will not
make a report with recommendations to the Commission, as under
present practice. Instead the Commission itself will file a proposed
report of findings of fact and con-

official

beyond

the

sections.

of Resignations

The actions came

in the midst
of widespread rumors, apparently
well grounded, that changes im-

pend on the Commission itself. In
recent days several Washington
columns have predicted that Presi-

.

January if the President proposes to rename him for the regular seven-year term.
Chairman McNinch himself cast
doubt about his own tenure on the
FCC, to which he was appointed
last year by President Roosevelt
for administrative reorganization
purposes. The appointment was to
be temporary and his old post as
chairman of the Federal Power
Commission is being held open for
him.
At his press conference Nov. 9
in connection with the newr organization, Chairman McNinch said
that when he concluded his work
under the President's mandate he
assumed he would go back to the
Power Commission but he did not
mention a specific date. Heretofore
the chairman has indicated that his
job would not be completed until
in

recommendations had
been given Congress, which presumably requires his appearances
before Congressional committees,
so that his return to the Power
Commission, if at all, is altogether
unlikely before well into next year.
In abolishing the Examining Division the Commission, upon Chairman McNinch's motion, adopted an

legislative

order outlining entirely new procedure pertaining to hearings. The
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Mr. McNinch stated in reply to
questions that the abolition of the
two divisions concluded the major
portion of his reorganization program. He indicated there would be
other personnel changes but gave
the impression they would be minor
in nature.
There were immediate repercussions to the action, particularly in
connection with the abolition of the
Examining Division and the lumping of examiners under the Law
Department. This was premised
largely on the theory that the examiners act in a judicial capacity,
with Commission attorneys appearing as advocates before them.

Chairman McNinch, however,

in-

Supreme

imum, he

said.

Procedure Explained

Chairman McNinch explained
that under the new procedure the
officer presiding at hearings would
not be known until the hearing actually took place. Moreover, he
said, some complaint had developed
in the past because of reversals of
examiners' recommendations by the
Commission itself and there had
been inferences of "politics."
Admitting that the new procedure would place additional work
upon individual commissioners, the
Chairman said he felt it would
nevertheless expedite handling of
cases.

In asserting that the effect of
the new hearing procedure would
be to expedite consideration of cases
and make it fuller and fairer to all
parties, Chairman McNinch said
that formerly the great majority
of cases were decided by the Com(Continued on page 64)

Text of FCC Resolutions Ordering Radical Changes

dent Roosevelt will request the resignations of at least two commissioners. There is considerable conjeeturer too, about reappointment
of Commissioner Case, who is serving a recess appointment as one of.
the three Republican- members. of
the Commission and. whose- nomi?nation must be sent to the Senate

action.

sisted that the new procedure
places responsibility for examination and decision more definitely
upon commissioners and brings the
practice into line with principles
announced in several
Court cases. He also predicted the
procedure would expedite the Commission's consideration of cases and
make it "fuller and fairer to all
parties". Overlapping and duplication work inherent in the present procedure will be cut to a min-

.

WHEREAS,

in order to-

provide for*

the more efficient discharge of the
business of the Commission, particularly with respect to the handling of
matters involving:: hearings, it is.- necessary to effect-certain: changes m. the'
Commission's procedure and a reorganization of the Commission's staff
Now, therefore, it is ordered
following procedure
the
1. That
with respect to
shall be followed
cases designated by the Commission
for hearing, unless otherwise specified in the order designating a particular matter for hearing
In designating a case for heara
ing the Commission will specify
whether the hearing shall be conducted by the Commission, by a Commissioner, or by a board composed of
one or more suitably qualified employes of the Commission.
(b)
The Commissioner or board
designated as provided above to conduct the hearing shall preside at the
hearing and have authority to rule upon the admissibility of evidence and
other matters normally and properly
arising in the course of the hearing
but shall have no power to decide any
motion or petition to dismiss the proceeding or other motion which involves final determination of the merits
of the proceeding.
(c) After the close of the hearing the transcript of the testimony
taken at the hearing shall be filed
with the Commission by the official
reporter as provided in the Commission's rules and the Commissioner or
board designated to conduct the hearing shall have authority to entertain
motions to correct the record made in
accordance with the rules, but shall
have no further authority with respect
to the proceeding.
(d) Within 20 days from the filing
of the transcript of record of the
hearing each party to the proceeding
(

)

Broadcast Advertising

file
with the Commission proposed findings of fact and conclusions

shall

-

-

of law.
(e) The Commission will, after corrsidering. such proposals of the- parties,™
filed" as above -provided, and the rec-—
ord in the proceeding, file its proposed report or findings of fact and
conclusions of law, which shall be pub:.

lic.

Within 20 days from the filing
the Commission's proposed report
or findings of fact and conclusions of
law, the parties to the proceeding may
file exceptions to the same and may
request oral argument.
After considering exceptions
(g)
filed and oral argument, the Commisor findings
shall
file its report
sion
of fact and conclusions of law and its
order.
2. That the position of chief examiner be hereby abolished. To permit
Chief Examiner Davis G. Arnold to
take his full accumulated and accrued
(f)

of

annual leave, this paragraph shall not

become

of
effective until the close
business Jan. 13. 1939, and commencing Nov. 30. 1938, Chief Examiner
Arnold shall be on annual leave stat-

us.

That the examining department

3.

and

all

of the

(including

the

positions of examiner
position of assistant

chief examiner) be hereby abolished.
4. That the following members of
the examining department be hereby
transferred at their present grade and
P. W.
salary to the law department
Seward. George H. Hill, John P.
Bramhall. Rohert L. Irwin. Rosel H.
:

Hyde. Tyler Berry.
5. That paragraphs 3 and 4 hereof shall become effective Nov. 14.
1938.
respect to hearinss
6. That with
commenced prior to Nov. 14, 1938.
and on which no examiner's report

has as yet been

filed,

the

examiner

.

.

.

heretofore - designated _ te presides atsuch hearing shall carry the same to__
completioiL and file his: report in, ac^
cordarree with the present- rules and
regulationsSr-of the Commission^ provided that, with respect to any suchhearings heretofore designated to be
heard by Chief Examiner Arnold or
Examiner Dalberg, the Commisison
shall taue appropriate action to provide for the disposition of such mat-

This paragraph shall become effective immediately.
in order to provide for
the more efficient discharge of the
Commission's duties, particularly with
respect to the collection and dissemination of information, it is necessary
to effect certain changes in the Commission's procedure^ and a reorganization of the Commission's staff
Now, therefore, it is ordered
ters.

WHEREAS,

1. That the Chairman is authorized
and directed to request the Administrator of the Rural Electrification
Administration, John M. Carmody, to
detail M. L. Ramsay, director of information and research of the REA,
as special assistant to the chairman
of this Commission for a period of 90
days to make a study of methods for
the collection and dissemination of information for this Commission and assist and advise the Commission in
connection with this and related matters and assist in the initial work of
handling such matters. The Commission will reimburse the REA for Mr.
Ramsay's salary during the period of
his detail to this Commission.
the position of informa2. That

expert is hereby abolished. To
permit G. Franklin Wisner to take
and accrued annual
accumulated
his
leave this paragraph shall not become
tion

effective until the close of business
Dec. 2S, 1938. Commencing Nov. 10,
193S, Mr. Wisner shall be on annual
leave status.
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Trio Of Stations

Granted by FCC
New Authorizations
Now at 49 Mark
THE TOTAL number of new

Total of

For Year

broadcasting stations authorized
thus far this year was brought to
49 during the first two weeks in
November, when the FCC granted
construction permits for three more
in Amarillo,
Tex., Vancouver,
Wash., and Wallace, Idaho. All

—

were locals.
In granting

application of
Amarillo Broadcasting Corp. for a
the.

new 100-watt

full time outlet on
1500 kc. in Amarillo, Tex., the Commission rejected a similar application from W. C. Irvin, onetime
owner of the old KIUG in Santa
Fe, N. M., and former chief engineer of KGNC, Amarillo. The
Amarillo Broadcasting Corp.'s officers and stockholders are C. S.
Gooch, radio and refrigeration
sales, Amarillo, president, 51%; J.
Lindsey Nunn, formerly of Amarillo, now of Lexington, Ky., vicepresident, 25 %; Gilmore N. Nunn,
manager of WLAP, Lexington,
Ky., 24%. Its call letters will be

KFDA.

Vancouver Station

The new station at Vancouver,
Wash., just across from Portland,
Ore., which will operate with 250
watts daytime only on 880 kc, will
be licensed to the Vancouver Radio Corp., of which Sheldon F.
Sackett is 97%% stockholder. Mr.
Sackett owns KOOS, Marshfield,
Ore., and is publisher of the Coos
Bay Times, Marshfield, and the
Oregon Statesman, Salem. Vicepresident and director of the company is John P. Kiggins, former
mayor of Vancouver.
The new station at Wallace, Idaho, will be known as
and
will operate with 100 watts night
and 250 day on 1420 kc. Licensees
will be Chester Howarth, Wallace
broker, and Clarence Berger, of
Couer d'Alene, who holds a construction permit for a new local
(KGCI) in Couer d'Alene.
The Commission denied the application of Pacific Radio Corp.,
for a new 500-watt daytime outlet
on 1320 kc. in Grants Pass, Ore.
The company is headed by Walter
L. Read, formerly interested in

For tne Red Cross

Proposals for Free Time

WQXR

NBC

and CBS on Nov. 12 and 13
devoted programs to the interest
of the annual roll call of the American Red Cross. Dorothy Gish,
screen and stage actress, was featured in a play, The Power and the
Glory, on NBC-Blue, which told of

a difficult assignment given to a
brave Red Cross nurse during the
Mississippi-Ohio valley floods in
1937. Norman A. Davis, chairman
of the Red Cross, gave a brief talk
at the end of the play. CBS presented Lauritz Melchior, Metropolitan Opera tenor; Connie Bos-

and Ben Bernie and
Guy Lombardo and his orchestra
in a special musical program which
was ended by the speech by Nor-

well,

man

singer,

Davis.

Inspire Blast From NAB
A BLAST against requests for

FIDELITY

Station Offers to

Have

a

Special Set Built

NOVEMBER

program booklet of

WQXR, New

York, which the sta-

tion

to

sells

interested

listeners,

contained a post card asking "would
you like to own a
radio
set?" with a place for those interested to check the approximate
price they would pay for a receiver
made to the station's own high-

WQXR

fidelity specifications

and under

its

own engineering

supervision.
Station spokesmen told Broadcasting the card was sent out after
repeated inquiries had been received from listeners who find dif-

tuning in WQXR, which
has-a frequency of 1550 kc, asking
the station to recommend a receiver.
has always refused to
make any such recommendation,
but if enough post cards are reficulty in

KSLM,
field.

Salem, and KOOS, MarshAlso denied was an applica-

tion from State Broadcasting
Corp., headed by Frederic A. LeMieux 3d, formerly an engineer
with stations in New Orleans,

Houston and other Southern cities,
for a new 250-watt part-time station on 1370 kc. in Gretna, La.
An application of WHP, Harrisburg, Pa., for authority to install
a new transmitter with 1,000 watts
night and 5,000 day, was granted.

WQXR

will make arrangements
set manufacturer to
build a set to specifications drawn

turned,

with

WQXR

sets

capacities of
to reproduce,

most receiving
it

was

stated.

•

headquarters in Washington.

The question involved, said the
statement, is whether the public
service value of the programs outweighs any commercial consideration. It was added that in such
cases NAB collects all possible
data which it will make available
to members, after which "it is up
to the members to decide whether
the programs should be used."

Birth of Legislation

AS OUTGROWTH

of the NBC PaBlue network series, Parents
on Trial, a legislative bill for establishment of parent clinics
throughout California is being
drafted.
California Congress of
Parent - Teachers Association is
backing the proposed bill as well
as the weekly program which is
based on true life stories of children who have passed through the
Los Angeles juvenile department
as delinquents. It purports to show
lack of home training as cause of
cific

many

child delinquents. Legislative

measure would establish clinics
where parents could go for information and advice on child problems. The program, written by
John Boylan, started on KFI, Los
Angeles, with its popularity and
sudden response by civic and educational

organizations,

was switched

KWAL
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it

some

by John V. L. Hogan, noted radio
engineer and owner of the station.
Range of
runs from 20
cycles to 16,000 cycles, far beyond
the

free radio time from various organizations was sounded Nov. 11
by the NAB. In a statement published in its membership reports,
brought out that most of the
free time requests are easily disposed of but that certain others
fall in a questionable category.
Particularly cited was the highway
safety programs offered by American Road Builders Assn., with

NBC

to

series

and the

Pacific Blue network.

'Pipe

Smoking Time'

UNITED STATES
New

the

KECA

Tobacco

Co.,

replacing its Pipe
Smoking Time broadcasts on CBS

Carl Rose in the

New

Yorker

this point, we interrupt the performance to inform the radio audience that
the script of our play now calls for a revolver shot.
wish to assure all who
may be listening in that the shot will be fired by our sound man, using an ordi-

"At

We

nary prop revolver and blank cartridges. There

November 15, 1938

is

no cause for alarm."

York,

is

Monday evening with a new series
called Model Minstrels. Pick and
Pat, blackface comedians, will continue as stars of the new series,
which will also feature Ray Block's
orchestra and the Eton Boys, quartette. Program is placed through

Arthur Kudner,
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New

York.
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tery and profanity factors. But he
has expressed himself in the past
as feeling that legislation clarifying
the existing law may be necessary.
succession of events during the
last year, such as the Mae West
Adam & Eve broadcast over NBC;
the Eugene O'Neill Beyond the
Horizon adaptation over another
NBC network, the Orson Welles
War of the Worlds thriller over
CBS, which had the benefit of

Program Standards Studied by FCC
Definite

May

Policies

Be Developed

A

in

Near Future
DEVELOPMENT of general

pro-

gram standards

to serve as guideposts for stations and networks in
avoiding recent pitfalls is being

thundering banner heads in news-

considered by the FCC. A concrete
course of action, it is hoped, will
be evolved before many more weeks

.

elapse.

program standards

The first step came late last
month when the FCC's new general counsel, William J. Dempsey,
was instructed to investigate and
recommend new procedure on pro-

gram

complaints,

notably

those

NAB

three hours the evening of Nov.
7, it is understood, program standards were discussed after the
"flash" and "bulletin" conversations. Present in addition to Mr.

McNinch, were CBS President
William S. Paley, NBC President
Lenox R. Lohr, and Alfred J. McCosker, chairman of the board of
MBS. Also sitting in were Frank

NBC Washington viceHarry C. Butcher, CBS
Washington vice-president, and
William B. Dolph, Washington repM. Russell,

president;

resentative of MBS,
manager of WOL.

and general

"Flash" Ban

McNinch

Mr.

announced

the

three network heads were in agreement that the word "flash" is now
rarely used by any network and
Messrs. Lohr and Paley agreed it
should be restricted to items of
unusual importance or interest. Mr.
McCosker also agreed that "flash"
should be so restricted on
but explained that the matter would
have to be submitted to member
stations of MBS because of the
autonomous character of the network. He explained he had no authority to speak for station mem-

WOR

THIS FLASH

preceded the discussion of the use of "flash" and "bulletin" in broadcasts called by Chairman Frank R. McNinch of the FCC
Nov. 7. Left to right are Lenox R. Lohr,
president; Chairman
McNinch; Alfred J. McCosker, chairman of the board of MBS; William
S. Paley, CBS president.

The Chairman emphasized that
the discussion was necessarily informal, first because the invitations to the meeting were issued
by himself and not by the Commission and second, because neither
he nor the Commission is attempting to "exert any censorship on
program content, that being definitely denied the Commission under
the law."
Because the Communications Act
of 1934 specifically prohibits censorship by the FCC, the problem
of program standards is a complicated one. At this stage, and with-

AFTER whatever hysteria caused
by the now famous Mars broadcast Oct. 30 on the CBS Mercury
of the Air had died down, along
with the uproar created by newspaper hysteria in handling the incident, the general opinion seemed
news technique

The three network heads, Mr.
McNinch said, saw no reason to

should not be adapted to radio except for the presentation of news.
In reporting the incident, newspapers unleashed all the dramatic

It

prac-

was agreed these terms

should be used with discretion in
dramatization of fictional events to
avoid possible "general alarm". It
was believed this could be accomplished without greatly weakening
the value of the dramatic technique.

NAB President Miller conferred
with Chairman McNinch informally on the same matters relating to
programs Nov. 10. He was unable
to be present at the earlier session.

A

strict injunction of secrecy

on the discussions, aside from the
McNinch announcement, was invoked. It was ascertained, however, that program standards constituted the principal topic.

BROADCASTING
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The Middle Ground
Here

again

A

arises.

a

single

knotty
violation

problem
of

the

ly

law hardly would warrant deletion
of the station, and snuffing out of
its investment and service to the
public. Admitting that the law
would permit it, doubt nevertheless exists as to whether the courts
would sustain such summary ac-

gating

tion.

out amendment of the law, it obviously would have to be the outgrowth of government - industry
agreement. Unless the law is
changed, the Commission apparent-

would have no way of promulstandards and of giving
them the effect of law or regulation. Of necessity, it is felt, such
standards would have to be a matter of mutual consent.

Chairman McNinch believes that
program standards, general in
character, might well get their
start after the law department's
initial study and findings on lot-

It raises

whether

the

the old question of
licensing authority

should be given a "middle ground"
it could fine or suspend sta-

whereby

Now

it can either reprimand
the offender go unmolested,
or order the station's deletion.
The industry, it is conceded,
would welcome the establishment
(Continued on page 36)

tions.

and

let

Press and Public Divided in Reaction to Mars Program

to prevail that the

tice.

have the Department prosecute
cases involving alleged lottery and
profanity before any action by the
FCC in the way of program citations. Then, if after a jury trial
it is determined that a particular
program violates penal provisions
of the law, the FCC would be duty
bound to take official cognizance,
and it would be empowered if necessary to delete the offender.

NBC

bers.

alter the present "bulletin"

is

provisions of law. The view prevails that efforts may be made to

president.

At the conference with network
officials, which lasted for more than

idea.

understood Mr. Dempsey
already has opened conversations
with Department of Justice attorneys on possible policy on
broadcasts coming under the penal
It

having penal aspects, such as lottery and profanity. The second developed with the conference of
Chairman Frank R. McNinch and
the heads of the three major networks, dealing principally with
purported misleading use of news
bulletin nomenclature in non-news
programs and later with Neville
Miller,

papers, and the more recent foreign language citations in New
York, have given impetus to the

weapons at their disposal and more
than matched the technique of Orson Welles,

Mercury

CBS

director

of

the

Mr. Welles quickly issued a statement of regret that
the broadcast should have caused
disturbance, and W. B. Lewis,
CBS vice-president in charge of
programs, said the news technique
would not be used again "within a
dramatization, where alarm could

distinguish news from other matter be restricted to genuine news.

Newspapers

Broadcast Advertising

commenting

edi-

ed. In general they criticized radio
harshly for the obvious mistake in
using the news technique, but were
equally of one mind in warning
against the dangers of Federal censorship. Most writers pointed to
the ease with which mass action
could be influenced through the air,
especially with a jittery public.

series.

be aroused."
Kendall B. McClure, president of
the Association of Radio News
Editors & Writers, and news editor of WOAI, San Antonio, wired
Chairman McNinch of the FCC
recommending that such statements as "news bulletin" and
"flash" and similar terms used to

in

on the incident frequently
pointed out that radio's weakness
as a news agency was demonstrattorially

History in the Faking

A

scanning of letters written to

newspapers showed that in general
the writers were amazed that sane
citizens could be so influenced by
the dramatization of a 50-year-old
fable. Here and there a writer
trounced radio for shoddy programming but the tenor of most letters
was one of amazement.
CKCL, Toronto station, ran paid
newspaper display advertising
under the title "A vote of thanks
to you, Orson Welles". Henry S.
Gooderham, president, said the incident showed that the 8-9 p. m.

period Sunday evening was not reserved exclusively for the sale of
coffee. He pointed out that the
Peoples Church program on CKCL
has been drawing thousands of
dollars in donations from its 8 p.
m. audience on Sunday evenings.

New Jersey Bell Telephone Co.,
serving the region where Mars excitement was greatest, recorded an
increase of only 6 or 1% above
normal in local exchange calls during and immediately after the program. The press had related tales
of congested exchanges and jammed
facilities. Some slight delays were
noted in calls to police stations but
no great difficulty was reported by
operators in rendering speedy service. Chief operators had a number of calls from listeners but assured them it was a radio program.
An increase of 6 to 7% above
normal was recorded in inbound
long-distance calls. The calls came
from several sections but in many
cases were cancelled before completion when the nature of the excitement had been ascertained.
Major telephone trouble was at
the CBS exchange in New York,
(Continued on page 28)
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Opposition Voiced Benson Claims Marked Progress Made Delegates Are Appointed
To Plan of B-S-H In Joint Search for Radio Yards lick By President to Attend
NAB, Describes

Kirby, of

It

As 'Commercial Coercion'

THE

Survey"
project of Blackett-Sample-Hummert, recently proposed to sta"Public

Relations

was described as nothing
short of attempted commercial coercion" by Ed Kirby,
public relations director, in a letter
to the agency Nov. 9.
Stating the
had serious
doubts that the proposed survey
comes under the head of what is
generally construed to be public
relations, Mr. Kirby said the basis
for determining a station's "public
relations" has nothing to do with
"obtaining tree lmeage in newspapers." He referred to the portion of the plan whereby the basis
for deciding the outstanding station would be total newspaper lineage in recognized ABC papeis.
Declaring that stations have only
time and talent and mass audience
for sale and not free newspaper
space, Mr. Kirby said that such
outside efforts as these "lead inevitably to unnecessary misunderstanding between the press and radio and do not serve the best interests of the American System of
broadcasting." Newspaper space in
support of a radio campaign should
be •'purchased ajjd, ngt pegged," he
cansaid, declaring that the
not Condone any efforts made u£-bn its members to secure free publicity in newspapers for commer-

tions,

EDITOR, Broadcasting:

much

On my return to the city after a
prolonged absence, I found and
read your editorial entitled "Pigs,
Pokes & Pigs," in your issue of

tion to the business of broadcasting.

Oct.

sions that
makes,

NAB

programs,
While no official word

cial

coming,

it is

is

forth-

reported that Blackett-

Sample-Hummert has dropped

its

"Public Relations Survey" plan because q£ adverse comment and publicity,

KVOO

Feeds Southwest

Will Rogers Dedication

TWELVE

t&uthwestern stations
received complete coverage of the
Will Rogers Memorial dedication
Nov. 4 through KVOO, Tulsa,
which cooperated with the Will
Rogers Commission. Coverage

in-

cluded broadcasting from airplane,
mobile transmitter, and central installations at the memorial and
museum. Stations receiving the
broadcast, included KCRC, Enid;

KGFF, Shawnee; KVSO, Ardmore;

KADA, Ada; KBIX, Muskogee;
KTOK, Oklahoma City; KASA,
Elk City; KOMA, Oklahoma City;
KHBG, Okmulgee; KFPW, Fort
Smith; KUOA, Siloam Springs, Ark.
half-hour pickups were
made on the day of the dedication,
each broadcast being made from
the airplane, mobile transmitter,
and central point at the museum.
During the day's broadcasts, Bob
Lee was the announcer at the museum; Lou Kemper used the mobile
transmitter; Ken Miller, KVOO
news editor, worked from the air-

Four

plane, and Dorothy McCune, woman's commentator, alternated at
different points of pickup.

LENOX
NBC,

R. LOHR, president of
has written a letter to New

York's Police Commissioner Lewis J.
Valentine suggesting that a private
telephone wire be run from police headquarters to NBC'c offices for use in
emergency when the network's switchboard might possibly be tied up with
incoming calls and the police unable
to reach network officials to request

emergency announcements
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to

citizens.

November

15,

and

I

disturbed by erroneous impres-

NAB

NAS

15,

feel somewhat

'

would
your

I

it

which

to

like

to

atten-

call
tion.

In

the

third

four years little
plished except controversy. In the
first place, the committee is only
three years old; and in the second
place, the sponsors, as well as the
committee itself, feel that considerable has been accomplished, not
merely in finding a yardstick for
measuring listening areas, but also
in the two annual estimates of radio sets allocated by counties, and
especially the rural study which is
now being released and is widely
regarded as a very substantial contribution to our knowledge of listening habits on the farm and in
villages of 2500 and under.
The search for a yardstick has
been a long and complicated one,
due to the inherent difficulties
of the problem.
have been devoting ourselves to. a purely exploratory investigation.
In the sixth paragraph, you refer to the minutely specific character of the information sought by
the committee in measuring the
average audience for each 15-minute period of the day.
have had
no such idea in mind, the nearest
approach to it being a registration
of listening habits by half-hour
perio ds, divided into night and day
bTCaflcasting.
In the next paragraph, you inti-

We

We

mate that more

information
regarding radio broadcasting is
not so much needed, in view of the
fact that broadcasting sponsors
know about their own sales results.
You overlook the fact that regardless of sales results, every adverspecific

whatever the medium, is intent upon getting the most for his
money and knowing as specifically
as possible just what he does get
in the way of use of the medium.
This is behind the A.B.C. and
T.A.B., and certainly should be behind any studies made by the Joint

tiser,

Committee.

Whether an advertiser

is

large

becoming more and
more selective in regard to the
medium he uses, and the units in
that medium, to get the most resultful use of time, space> and conor small, he

is

it

and

its

contribu-

On

the other hand, I feel confident that you do not want to misrepresent or cause any misapprehension about the work of the
Joint Committee, which has been
generously supported by the networks, and very earnestly and conscientiously conducted by its officers

and subcommittees.

Any

correction that you see fit
of course, be appreciated.
to

paragraph, you
say that after
has been accom-

Mr. Benson

respect

make would,

John Benson, Chairman,
Joint Committee on

Radio Research.

New York
Oct. 31, 1938
Editor's Note
Always desiring to present both sides of any issue, we are glad
to publish Mr. Benson's letter in full. We
thank Mr. Benson for correcting us on the
errors of fact he mentions. And we too
are interested in seeing worthwhile results.
But we think the advertiser and
agency groups also should foster fair play,
and not demand any more of radio than
they get from competitive media.
:

PRINCETON PROJECT
COVERS WIDE AREA
A ROUNDUP

of activities of the
Princeton Radio Research Project,
financed under a $67,000 Rockefeller Foundation grant in 1937, has
been submitted by Paul F. Lazarsfeld, project director, in gogpgrar
tion with Dr, H&djey 6&ntr}l of
Harvard and Si% Frank gtanton
of

The Art of Asking Why, Radio
Commentators, Music on the Air,
Radio and Reading, Studies in
Educational Broadcasting, Radio
in Different Walks of Life, Panel
a

Tool

in

Listener

Research,

Methods as Applied to
Radio Research, Handbook on LisStatistical

tener Research, radio issue (Feb.,
1939) Journal of Applied Psychology.
The Rockefeller grant was for
two years, during which a more
definite plan is being developed.
Starting in the autumn of 1939 the
Princeton project is to explore influence of radio in specific situations; experiments in program development; study of different
groups of listeners; success and
failure of characteristic programs;
study of nonlistening
programs
with definite psychological tendencies; serial dramatizations; listener tests; continuation of some of
work started in first period.
;

This

is

something
well afford

American countries. The Panama
Zone area constitutes the

Canal

interest of the United States.
At the State Department, it was
announced that Fay Des Portes,
American Minister to Guatemala,
will head the delegation as chairman. Harvey B. Otterman, of the
Telecommunications Division of the
State Department, is vice-chairman. Other members are Col. D.

M. Crawford, Army Signal Corps.;
Comdr. Mervin W. Arps,
radio material officer, Balboa Canal
Zone, and Gerald C. Gross, chief of
Lieut.

International

the

Section

of the
of the
delegation

FCC. Daniel H. Schmidt,
Department,

State

is

clerk.

The medium high-frequency
band, under the Havana and Cairo
conferences of last year, is assigned for broadcast use in the
tropical countries where it appears
to be better adapted than lower
frequencies. The International Tel-

ecommunications

Conference

at

Cairo authorized regional conferences for actual allocations and
the Guatemala conclave is pursuant to that mandate,

NBC

Education Series

EXPANDING

its

educational ac-

tivities

under Dr. James Rowland

Anzell,

its

educational counsellor,

NBC

on Nov. 5 inaugurated the
American Education Forum on the
Blue network, Saturday, 9-9:25
m. (PST). Featuring leading
a.
universities and outstanding educators of the nation, the series replaces the roundtable broadcast
last season on the NBC Pacific
Blue. As in the West Coast series,
arranged by Arthur S. Garbett,
NBC western division educational
director, the American Education
Forum is under direction of Dr.
Grayson N. Kefauver, dean of the
School of Education, Leland Stanford University, Cal., where the
Nov. 5 program originated. New

York, Chicago and San Francisco
will
take turns as originating
points of three out of four programs. A different city will be selected each month for the fourth
broadcast.

of the facilities of three Mcstations were filed with
the FCC Nov. 8 coincident with
the visit to Washington of Guy
Hamilton, general manager of the

ment

Clatchy

that
to>

ewry

t>ear in

mind.

From my experience With the advertiser members ©f the Joint Committee) I feel eonvfficed that they

newspapers and staAuthority is sought to increase the day power of KMJ,
Fresno, to 5,000 watts; to change
the frequency of KERN, Bakersfield, from 1370 to 1380 kc, and to
change the frequency of KOH,
Reno, from 1380 to 630 kc. With
power of 1,000 watts. In all eases

McClatchy

tions.

do not wafti anything from media
which it ft not feasible to give
them-, o* Which might involve too
much expense. Naturally, advertisers and agencies both want all the
specific information they can get,
but within reasonable and practi-

new

cable limits.
dislike to have to differ so
I
markedly from the editorial point
of view of your magazine, as I

1938

pointed the American delegation to
the Central American Regional
Radio Conference which begins in
Guatemala City Nov. 24. The conference agenda covers allocation of
frequencies between 2300-2400 kc.
for broadcast use in the Central

McClatchy Applications
APPLICATIONS for the improve-

ditions involvedv

medium can

nounced Nov. 11 that he had ap-

CBS.

Publications to be issued will melude Measurement Techniques,

as

Guatemalan Conference
PRESIDENT ROOSEVELT an-

'It's

— no,

——

Spokane Chronicle

Mucszynsk no, it's Ptidyszorbcl
it's Zybkydn
no, ii^s ^Smit'h."

transmitters

at

new

sites

would "be erected. Mr. and Mrs.
Hamilton motored back to "Sacramento after an "extended eastern
tour.
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A&vfirtising

Spurred
As Paramount Acquires Rights
Television Activity

Is

Film Company to Use DuMont

Facilities as

on Station to Be Ready in January
DAVID GLICKMAN
tainment may be utilized,

Work

Starts

By

EARLY

withdrawal of barriers to

television exploitation is anticipated as a wave of activity within the
last few weeks on several fronts
gave impetus to the sight-sound

movement.
In the first move by any film
company to enter television, Paramount Pictures, Hollywood, on

Nov. 7, through Stanton Griffis,
chairman of its executive committee, announced plans to telecast on
a major scale. Paramount is reported to have obtained control of
DuMont Laboratories Inc., cathode
ray tube and television receiving
set builders, and plans to construct
a Hollywood televising transmitter
to function closely with its film
production.
DuMont is now erecting its first
telecasting station at Montclair,
N. J., under a construction permit
granted by the FCC Oct. 24. It is

to be ready in January. Negotiations are reported for sites in
other thickly populated sections,
where DuMont plans to construct
additional transmitters. No appli-

has

cation

FCC

for

a

been

made with

the

Hollywood television

station.

New
Mr.

Entertainment Factor

formal statement called attention to Paramount's affiliation with DuMont in
television as backing the assertion
Griffis

in his

that the film company intends to
become a leader in the new broadcasting enterprise. His statement
was further elaborated by reports
from New York of a patent alliance with RCA. Mr. Griffis pointed
out in his statement that Paramount's interest in television is a
logical interpretation of that industry's probable development. It
will utilize motion picture productions for a large portion of its
broadcasts, he stated, and predicted
also that as entertainment it will
have logical release both in homes
and theatres.
"Television inevitably will be a
tremendous factor in the entertain-

ment field," Mr. Griffis said. "Paramount recognizes that its development is placing upon the motion
picture industry a responsibility
that is virtually an obligation to
the public."
He said television is much closer
to becoming an accomplished fact
than the public imagines. "One of
the things that heretofore has limited the commercialization of television is the fact that it consumed
such a width that the wave bands
set aside for it by the FCC afforded
only six channels," he continued.

"The DuMont system, however, requires only three megacycles, which
is just half the width required by
other television systems, thereby
raising the number of available
channels to 12.
"Paramount is confident that its
contact with DuMont puts it in a
favorable position to develop in the
television field. Television enter-

BROADCASTING
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of course,

not only through the present style
of dramatic presentations and specialty programs, in fact almost
any type of offering that is primarily narrative in its nature, but
it also will have a tremendous field
in the reporting of important current events, supplementing and coordinating the activities of the
present method of newsreel reporting. This is where the motion picture producer becomes involved. It
is inevitable that television entertainment will be edited so as to
give the finest performances possible, and this means that much,
if not a great majority, of television presentation must be photographed entertainment. Televised

movies must excel any performances acted directly for the television transmitter.

Like Texaco Discs
FIRST returns of the questionnaires sent by Texas Co., New
York, to the 148 stations broadcasting the transportation series
placed cooperatively by this company and its dealers indicate the
broadcasts are popular with the
Texaco retailers both as entertainment and as advertising. Louis
Witten, radio director of BuchCo., New York, Texaco
agency, told Broadcasting that
while questionnaires have been received from only about a third of
the total list of stations so far and
none of the results tabulated, the
consensus of those who have replied is that for the most part the
dealers like the program material
and believe that the broadcasts
have brought new customers to
their service stations. Continuation
of the series for another 13 weeks
or longer will depend largely on
the wishes of the dealers, Mr. Witten said, but at the moment it
seems extremely probable. The
Jesters Trio, Jean Ellington,
Johnny Gart and Ben Grauer are
featured on the 15-minute discs,
which are recorded by NBC Trans-

anan &

scription Service.

be harnessed to carry programs to
the screens of theatres.
He pointed cut that DuMont sets,
which will shortly be put on the
eastern market retailing at from
$150 to $250 each, have a screen
8 x 11 inches. However, he believes
the time is not far distant when
this will be enlarged by the development of cathode ray tubes strong
enough to carry the heavier load
needed for larger screens. Whether pictures produced by Paramount
for theatre exhibition will serve
the needs of television or whether
will be necessary to produce
it
films especially designed for the
latter, remains to be seen, he said.

Don Lee Broadcasting System,
Los Angeles, which recently sold
several of its television apparatus
patent rights to RCA, on Nov. 7
started to put on live telecasts on
a broadened schedule over its experimental station W6XAO, and
laid further plans for a second
transmission system on the West
Coast.

The network has applied

for a second television broadcasting license and if granted will
locate the station in San Francisco

Sets for the Public
"Finally, experiments on the contransmission of television
images by means of coaxial cable
have so far indicated a transmission cost rendering this method
practically prohibitive in making
television programs available to
widely scattered stations. The motion picture industry already has
solved this, problem of transmission. It simply records these images on film and sends theni around
to the individual stations in cans."
In supplementing his announce-

ment, Mr. Griffis declared that the
motion picture industry has nothing to fear from television if it
coordinate the latter for its
own use. It will give the picture
companies a larger scope in 'prooverduction, thereby reducing
head, he stated. Mr. Griffis admitted that neither he nor anyone else
can guess at the moment the trend
television will take in the years to
come whether it will be confined
merely to bringing entertainment
into the home, or whether it will
will

—

North

Carolina Interests Protesting
NBC's Exercise of Option for WPTF
A BITTER

controversy over NBC's
action in exercising its option to
acquire WPTF, Raleigh, for $210,000, has been aroused in North
Carolina, with a demand by civic
and commercial organizations of
the State for the right to appear
in opposition to the transfer in
formal proceedings before the

FCC.

Now owned

by the Durham Life

Insurance Co., WPTF is an NBC
outlet operating on the 680 kc.
channel and has been under option
to NBC for four years. The option

grew out of an arrangement
whereby NBC consented to the station's

operation

during

hours on the 680

kc.

evening

channel, on

which the NBC-owned KPO, San
Francisco, is the dominant station.

When
of
to

NBC

first

word

of the decision

to exercise its option
North Carolina interests,

came
local

newspapers, heretofore not partic-

WPTF "through
coercion resulting from the desire
of Station WPTF to adequately

was obtained from

serve its section by broadcasting
after sunset on the Western Coast."
Approval by the FCC of the
transfer, the resolution stated,
"will further the monopolistic nature" of NBC. It added that it felt
the action is contrary to the public interest and that NBC, if permitted to purchase WPTF, could
"sell said frequency or remove it
to some other point." The Chamber resolved that it is opposed to
the sale of the station to NBC,
that the FCC be so advised and
that the Chamber president appoint a committee to appear before
the FCC in opposition to the approval of the sale. It also resolved
that a request be made on behalf
of the Chamber that a hearing be
granted to those opposed to the application.

ularly

favorable to broadcasting,
launched vigorous editorial campaigns in support of
and
joined in a demand for FCC ac-

WPTF

tion.

C. of C. Opposition

The Raleigh Chamber of Commerce at a meeting Nov. 9 adopted a strong resolution holding that
the best interests of the city and
State and industry have been and
will be served by continued ownership of
by Durham Life.
The board said it had been advised and believed that the option

WPTF

Broadcast Advertising

where

Further opposition developed in
letter to Chairman Frank R.
McNinch, himself a North Carolinian, from Tyre Taylor, general
counsel of the American Federa-

a

owns and operates
supervision of Harry

it

KFRC. Under

trolled

to the

FCC

television director, and
Valle, television program director, the network in its
new schedule is televising many

Lubcke,

Jaime Del

important KHJ, Los Angeles,

live

talent programs in addition to several added features, utilizing from
one to two hours daily. This augments the schedule of television

regularly

features

broadcast

by

W6XAO.
Receivers on Sale

Construction of a television
transmitter at the DuMont plant
in Passaic, N. J., for which the
FCC granted a CP Oct. 24, is being
carried forward at full speed, Mr.

DuMont

told

Broadcasting,

and

from

present indications it will
begin broadcasting pictures shortly
after the first of the year. Little
attempt at entertainment will be
made for some time, he stated, as
the primary purpose of the transmitter is to test the DuMont system and the inventor is anxious to
complete these tests and establish
the practical value of his method
of sight transmission before any
other standard may be made official by the FCC.
DuMont video receivers are now
on sale in a number of New York
department stores, the inventor
said, the combination sight and
sound receivers utilizing a 14-inch
cathode tube which gives an image
approximately 12 inches square,
retailing at $395. Mr. DuMont contradicted published reports that his
company was a subsidiary of Paramount Pictures, stating that Paramount had purchased stock in the
concern some months ago, but that
the control remained with DuMont

and

his associates.

tion of Little Business, with head-

quarters in Washington. Mr. Taylor also is a North Carolinian.
Protesting the action, Mr. Taylor said the interest of the Federation arises from its opposition to

monopoly and concern for the perpetuation of independent small enterprise. The question, he declared,
(Continued on page 67)

Time Quits Dec. 2
TIME

New

York, which, on
contract with
NBC for the continuance of March
of Time for an additional six
weeks, has definitely cancelled its
contract to sponsor the series, effective Dec. 2. BBDO, New York,
handles the account.
Inc.,

Oct. 28,

November

renewed

15,

its

1938
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Research Group Big Improvement in October Billings RCA GROSS IS DOWN
NBC GAIN
Revised by NAB B rings Networks Well Over 1937 Sales DESPITE
DESPITE the increase
NBC
in

Church Is Renamed Chairman

OCTOBER

Meeting Planned Nov. 17
APPOINTMENT of a new research committee of eight mem-

the national networks.

Many

grams which had been

off

bers

NAB

was announced Nov. 10 by
President

Neville

Miller.

Arthur B. Church, KMBC, Kansas
City, was renamed chairman. Other
members are Joseph 0. Maland,
WHO, Des Moines; H. K. Carpenter,

WHK-WCLE,

Cleveland; Paul

W. Keston, CBS vice-president;
Roy C. Witmer, NBC sales viceV. L. Hogan,
York, chairman of
the NAB engineering committee,
and George Roeder, manager of
president;

John

WQXR, New

WCBM, Baltimore. Mr. Miller will
serve ex-officio.
Mr. Miller announced the committee would meet in Washington
Nov. 17 to discuss pending matters, notably the position the
will take in connection with continued participation in the work of
the Joint Committee on Radio Research, representing NAB, Association of .[National Advertisers and
American Association of Advertising Agencies. Mr. Miller will serve
as chairman of the
group
sitting with the Joint Committee
and four of the remaining seven
members of the Research Committee will be selected for Joint Committee membership.
The
executive committee
will meet in Washington Nov. 15 to
consider accumulated business, with
the most important subject on the
agenda that of disposal of the

NAB

during

sumed

NAB

Transcription Library [Broadcasting, Oct. 1-15]. Competitive offers

of Langlois & Wentworth and
Brinckerhoff are understood to be

pending.

Mr. Miller also will discuss with
the executive committee the current FCC situation, notably in connection with programs. He conferred with Chairman McNinch
Nov. 10 regarding program standards.
Mr. Miller, along with Chairman
McNinch, will address the
District 4 meeting at White Sul-

NAB

phur Springs Nov.

He

19.

also will

attend a meeting in Roanoke Nov.
21 of the sales managers group of
stations in District 4, comprising

Maryland, North Carolina, the DisColumbia, South Carolina,
Virginia and West Virginia.

trict of

Edwin W.

Craig,

NAB

director,
of District 6

has called a meeting
in Nashville Nov. 28 and 29 which
also will be attended by President
Miller. Philip G. Loucks, former
NAB managing director and Washington attorney, will address the
session. States in District 6 are
Tennessee, Mississippi, Arkansas
and Louisiana.
An informal press conference
with Washington newspapermen to

ground them

in the fundamentals
of radio was held Nov. 10 by President Miller. The purpose was to

acquaint newspapermen assigned
to cover the chain-monopoly hearing with radio terms and nomenclature and give them the back-

ground of the proceedings.

for
pro-

the air

summer months

re-

their winter schedules

and

the

political broadcasting, while chiefly
local
or regional, consumed
enough network time to more than
offset for losses from afternoon

commercial broadcasts that were
canceled to permit play-by-play
coverage of the World's Series on
a sustaining basis. Gross billings
for all networks combined totaled
$6,511,630, a gain of 7.3% over October, 1937, when the networks
billed their advertisers for $6,083,-

907 worth of time.
This increase is especially significant of better business in view
of the fact that during the four
months preceding October, the

combined network billings had fallen below those for corresponding
months of 1937. Combined CUmulative billings for the first ten
months of 1938 totaled $58 262,491,
a gam of 2.9% above last year's
$56,647,137 for the same period.
For
and
October, 1938,
was an all-time high.

NBC

NAB

NAB

was a good month

MBS

VII

of

Norway

States in a special international broadcast on NBC-Red Nov. 20 in ceremonies attendant on the opening of
Oslo's new shortwave station.
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as compared with $23,281,027 for
the first ten months of 1937, a loss
of 3.9%, the gains for the first
quarter of the year being overcome
by seven months of consecutive
losses as compared with the 1937
figures, which represented all-time
highs for this network. NBC's
cumulative total of $33,676,688 is
6.5% above that of the same period
of 1937, which was $31,630,854.
MBS, with $2,222,026 to date this
year, is 28.1% above last year at
this time, when its total billings
were $1,735,256.
_
„„
„ .
„.
,
Gross Monthly
Time Sales

——

$

March
April

j uly
Aug.
Sept.

NBC
„„,6

^$

Mutual was ur> 73.7%
CBS, 49.2%, and NBC, 26.7%.
Compared with October of last

tember.

year,

;

MBS

n/rT>ct

•

%

was again the percenti.

age leader, reporting billings of
$347,771 in October, 1938, for a
gain of 45.7% over the $238,683
for October, 1937. Columbia, with
$2,389,895 for October this vear as
compared with $2,505,485 for October last year, shows a loss of
4.6%. NBC gained 13% over a year
ago, with $3,773,864 for this October as against $3,339,739 for
October, 1937.

_

Jan.
Feb.

1937

$

„„„

Htlf£

3

l\

3,806. 831
3,310,505

5.3
1.0

3,614,283
3,277,837

Jgjjg

H

Ifolfsi

2,958,710
2,941,099
2 .79 yi

9.3
5.6
4 6

2,707,450
2,784,977
5|l
| |50

J-ogMir

May
June

2,442,283
2,121.495

—

™y

Aug.
Sep

- H67.357
1,423,865

\

21.1%

$2,879,945
2.680,335

1:602:105
2,389,895

Oct.

$2,378,620
2,264,317
559 716

18.4

JJJ

—

|

2,560.558
2,476,576
1.988.412
1,955.280
2:028:585
2,505,485

4.6

—14.3
—31.2

—27.2
—21.0
—
4.6

„„„
MBS
Jan.
Feb.

$

May
June

------

J*
SeP t.
Oct.

26.3%
9.0
5.9

213,748
232.286
247.481

194,201
202.412
jog
JgT

25.6
72.4
64.7

154.633
117,388
101 458

200.342
347,771

50.8
45.7

132.866
238,683

269,894
253,250
232,877

-

time sale revenues from $28,291,115 to $29,902,709 during the same
period,
RCA parent company's
gross income from all sources during the first nine months of 1938
dropped considerably from the income for the same period in 1937.

During
1938

January

the

RCA

period,

-

September
income

gross

from all sources was $70,878,614,
as compared with $83,447,424 during the same period last year, according to

its

issued Nov.

RCA

The

quarterly statement

5.

statement

not

does

down by subsidiary com-

break

panies, but the NBC time sales
figures are' released monthly and
the comparison is thus made possible. Thus
is shown to account for $29,902,709 of RCA's
gross of $70,878,614 for the ninemonth period.
RCA's net profit for the first
nine months of this year was
$4,141,205, as
with
$6,599,111 for the same period of
last year, the equivalent of 12.4
cents per
share on 13,881,016
shares of common stock as against
30.1 cents during the same period
last year.

NBC

% Gain
over 1937

isss

CBS

Individually, all networks showed
vastly better billings than in Sep-

$

compared

Gross and Net Revenues
Of CBS Reveal Decline
A SUBSTANTIAL drop in both
gross and net revenues for the first
nine months of this year was reported by CBS and subsidiaries in
its income statement to stockholders Nov. 1. Gross income from
sale of facilities, talents and wires
for the period Jan. 1-Oct. 1
amounted to $23,958,344, less $6,-

875,428

for

time

discounts

and

agency commissions, or $17,082,915.
This compared with $24,926,420
less $7,526,543, or $17,399,877 for

Don

Lee,

on the Pacific Coast
Worcester, Mass., have
joined World Transcription System. Addition of the Coast group
constitutes another step in the projBroadcasting
ect of the World
System, subsidiary to establish a
transcription group offering nationwide major market coverage.
Roland C. Oxford, formerly of
the NBC statistical department,
has joined the market analysis staff
of WBS, recently organized in connection with the transcription system. He will work under the consulting supervision of Dr. Herman
S. Hettinger in compiling statistics and market data on behalf of
14

and

stations

WTAG,

WTS

stations. The staff will operate in conjunction with World's
creative selling group, recently announced by Norman Cotterill,
vice-president in charge of sales.

WBS

New York

Pont Returning
PONT de NEMOURS &

du
Wilmington, on Dec. 5 will return to the air with Cavalcade of
America, which it has sponsored
for several years on CBS in an institutional
advertising campaiem.
Program will be heard on 56 CBS
stations, Mondays, 8-8:30 p. m.,
with rebroadcast at 12 midnieht.
Series features such outstanding
E.

I.

Co.,

talent

as

Gabrieal

SOLVENTS
to

run daily along with weather reports for 12 weeks on WBT, Charlotte, N. C, and WSB, Atlanta,
Georgia. Maxon Inc., New York, is
handling the account.

equal to $1.53 per share, compared
with $3,053,416 or $1.79 a share
during the same 1937 period. This
was calculated on 1,707,950 shares
of $2.50 par value stock outstanding. The network paid Federal income taxes of $582,357 for the
1938 period.

Heatter, news

Armco Band Returning

commentator; Thomas Hardy
Chalmers, writer of the narration

AMERICAN ROLLING MILL

moving picture The River;
James Truslow Adams, author of
Epic of America, and Don Voorhees and his orchestra. Account is

Ohio, will bring its
Armco Band concerts back to the
air in January, as a Sunday afternoon half-hour program on the

in the

handled by

BBDO, New

York.

Co.,

Middletown,

NBC-Blue network. Company is
new client to sign for a
Blue campaign since the new discount rates went into effect Nov.

the first

Cluett,

Peabody Test

CLUETT, PEABODY &
York
Oct. 1

Co.,

New

(Sanforized shirts), since
has been running a test 15-

minute program of shopping gossip on WCAU, Philadelphia. The

New

York,

is in

charge.

WHITE LABORATORIES,

Newark.

N. J., is considering the addition of
several stations to its present spot announcement campaign for Feen-AMint. Plans will probably be definite
by December

1.

Wm.

Esty

Armco

will use the Blue basic
four Blue supplementary
groups, entitling it to the maximum discount of 20% overall. Programs, performed by the company
band composed of Armco employes,
1.

and

all

will originate at

Armco agency

WLW,

is

N.

Cincinnati.

W. Ayer &

Son, Philadelphia.

(Nor- Way Anti-

word announcement campaign

November 15, 1938

Du

company may start a test spot announcement campaign at the end
of this month. Young & Rubicam,

Nor-Way Tries Spot

COMMERCIAL

same period of 1937.
Net profit for the first nine
months of this year was $2,606,157
the

WTAG

Signed
By World Disc System
DON LEE Broadcasting System's

Corp.,

will be heard throughout the United

cumulative

Big Gains Over September

Freeze), on Nov. 14 started a 100-

KING HAAKON

to date, CBS shows
billings of $22,365,777

For the year

&

York, handles the account.

Co.,

New

DEATH

of

Harry

Weir,

page

at

City studios, who left
last year to go to Spain with the
Abraham Lincoln Brigade, and who
was reported missing three months
ago, has been officially confirmed.

NBC's Radio

BROADCASTING

•

Broadcast Advertising

—

Cooperative Series Growing Rapidly
Broader Field Provided
For Net Sponsorship

On

Local Basis

BRUCE ROBERTSON
RECENT proposal that the CBS
By

broadcasts of the regular Sunday
afternoon concerts of the New
York Philharmonic Orchestra be
sponsored by retailers throughout
the country on a cooperative basis,
while dramatic in
its

magnitude,

mamHMmM

presented no advertising innovation but merely
an illustrious addition

WOR

that

to

WOR

rapidly
growing
class of network

programs which
are broadcast nationally but spon-

Mr. Streibert

sored locally.

Designed

to give the local or
advertiser a chance to
compete in its radio offerings on
an equal footing with his national
competitors, these cooperative programs have opened a completely
new field of network operations,

regional

according to Theodore C. Streibert,
vice-president of MBS, which has
been most active in promoting this
type of broadcast.
"Cooperative programs are rapidly developing into a large proportion of our business," Mr. Streibert said, "and for some very good
reasons. They provide the small advertisers, with limited distribution
and equally limited advertising
budget, with live talent programs
of network caliber at a low cost.

A

Low-Cost Test

"They enable the program promoter, whether an advertising
agency, a program production firm
or a network itself, to determine
whether the program can be sold
without making the large preliminary investment necessary in the
case of transcriptions.
When, as frequently is the case,
these programs are available as
sustaining material to stations in
localities in which they are not
sponsored, they serve the double
purpose of raising the station's
sustaining standards and of providing its sales force with saleable merchandise.

"The Lone Ranger is an excellent example of what I mean," Mr.
Streibert continued. "Here was a
program that was a success from
every point of view. It was a favorwith audiences; it sold merchandise; it built good will, and it
afforded its sponsor many opportunities for merchandising tieups.
There was just one drawback to its
becoming a national sensation and
that was the fact that Silvercup
Bread, which it advertised, had
distribution in only three markets

ite

—Detroit, Chicago and New York.
"When

the

gallops across the Mutual network
to coast, giving pleasure
to listeners, profits to a number of
sponsors and audiences to those
stations which carry the show as a
sustaining feature.
"As that case illustrates, this
plan of a cooperatively sponsored
program not only gives better programs to small advertisers but also larger audiences to good programs, a splendid arrangement
from every point of view. Of course
nothing is ever perfect and even
this idea has its drawbacks. About
two years ago an advertiser sponsoring a local program on
called me in some indignation to
complain that we were trying to
sell one of his competitors the idea
of sponsoring on
one of these
cooperative programs.
"The program featured headline
talent, but since the cost was to be
shared by a number of advertisers throughout the country, the actual cost of the program on
was less than the amount paid for
a much less pretentious program by

from coast

Gordon Baking Co.

agreed to let the program be sold
to other sponsors in territories
which Gordon did not cover, the
result was a share-the-wealth plan
that really worked far everyone
concerned. Today the Lone Ranger

BROADCASTING
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programs with more than one sponsor. The women's hour of domestic
science chatter, with several makers of foods and household gadgets
participating in its sponsorship, is
as old as commercial radio itself.
Away back in 1927, Young & Rubicam put the Radio Household In-

on

stitute

NBC

five

days a week,

mixing plugs for the products of

Y & R

and

clients among the recipes
household hints. But these com-

mercials were broadcast over the
network and not cut in locally
as is done with the true cooperative program, so they don't really
count here.
full

Coffee Roasters and Banks

memory and network files are
accurate, a lapse of more than five
years separated the jewelers' series
from the next cooperative program,
the Morning Matinee which a
dozen department stores in as many
cities launched on MBS in the
spring of 1936. So successful was
the spring campaign that in the
fall the program returned with
If

THERE'S nothing new about the idea of cooperative
nationwide programs. But there's news in the recent
development of this type of sponsorship, which offers
to the local or regional advertiser a chance to receive
the same frequency programming that national advertisers obtain. What's more, they can do it without unbalancing the advertising budget. Mutual has found in
this type of program a means of boosting its business to
a marked degree, according to Theodore C. Streibert,
MBS vice-president. Among examples he cites the Lone
Ranger series, originally confined to three markets.
my

caller. This,

he said, definitely

came under the head of unfair
competition, and if we persisted he
would cancel his program immediately. Well, the sale fell through
and the matter never came to a
showdown, but it does go to prove
that you can't please everybody
with anything, no matter how

good."

Although this type of program
has developed most rapidly during the past couple of years, it cannot claim to be a radio novelty.
As long ago as the fall of 1930
and in radio history that's way
back in the dark ages a group of
jewelry retailers in various cities
pooled their resources to put a preChristmas radio campaign on CBS.
Largely musical, each broadcast
contained an eulogy to one particuon
lar class of jewel, the talk
diamonds being broadcast from

—

Amsterdam, home of diamond cutting, by the noted author Hendrik

Van

Loon. In those days, Transatlantic broadcasts were a matter
of hope and prayer

and

this

was

the first time one had ever been attempted as part of a commercial
broadcast, a piece of daring that
would have been paid for a hundredfold by the newspaper publicity
even if it had flopped, although as
it happened it came through beautifully.

Even before

this there

Broadcast Advertising

had been

twice as many sponsors and the following spring the idea was copied
by the Owens-Illinois Glass Co.,
who got individual coffee roasters
in nine cities to go in with them

MBS

campaign for coffee in
glass containers.
Meanwhile, a group of banks had
begun broadcasting a series of concerts by the Philadelphia Symon an

phony Orchestra on CBS, each
program containing a brief talk
on banking in general as well as
a cut-in announcement in which
each bank advertised some specific
service

it

community.

was

offering

This

its

banking

own
series

that it was expanded from a half-hour to an
hour for a second year's series, on
NBC-Blue, the only cooperative
show ever on NBC, incidentally.
During the past spring and summer CBS carried the Monday Night
Show in the interests of a number
of brewers, who found it so productive that about half of them decided to continue on past the normal end of the beei'-drinking season to promote the year 'round consumption of this beverage. In cities where more traditionally minded brewers dropped out with the
end of summer, sponsors in other
lines of business have been added
to keep the program going. But it
is Mutual that has really been responsible for making cooperative

was

so

effective

programs a regular part of the
broadcasting scheme.
At the present time there are six
of these cooperative shows on MBS
networks ranging from three to 31
and as many more of the
sustaining programs are now
being offered to local advertisers
for sponsorship in their particular
stations,

MBS

cities.

Indeed,
is

whole development
due to the peculiar

the

probably

setup of MBS that enables it to
broadcast a program for only a few
cities

and

and regionwhere the older net-

to serve local

al advertisers

works have concentrated on the national advertisers.

Probably the main reason that
Mutual's affiliated stations have
taken such an interest in the cooperative type of program is the
larger remuneration stations receive for MBS shows under this
network's profit-sharing type of
compensation, which gives each
station powerful incentive in pushing the sale of the program locally, in seeing that the cut-in announcements are handled carefully, and in publicizing and promoting the show in its community.
What the future holds for these
cooperative programs is anybody's
guess, for as yet they have not
crystallized into any set formula.
Some are originated and promoted

by associations among their members. Others are handled by program building companies, or by advertising agencies, or by the network and its affiliated stations
themselves. Maybe the secret of
the cooperative show is this fact
that it can be developed in so many

ways.

Co-Op Plan Dropped
PLAN of having the New York
Philharmonic Orchestra broadcast
under the cooperative sponsorship
of the country's leading retail
stores has been dropped, for the
present season at least. Originally
calling for such a sponsorship of
the regular Sunday afternoon concert-broadcasts on CBS [Broadcasting, Oct. 15], the idea was
later amended to substitute a weekday evening broadcast for Sunday

[Broadcasting, Nov.
seems to have been

1]. Difficulty

that prices
quoted to each store by CBS were
based on the number of stores expected to participate in each city
and when some of these prospective
sponsors backed out the others
were not willing to increase their
shares enough to make up the balance.

However, so much interest

was voiced by

retailers generally
of a cooperative
campaign to sell the idea of modern retailing to the American public that the idea in some form or
other will undoubtedly materialize
in the not too distant future.
in

the proposal

New Co-Op
FURRIERS

Series

and firms

in

similar

soon start a
coast-to-coast Sunday evening MBS
variety show called Let's Go Holfeaturing Warner Bros,
lyiooo'd
stars and originating in Hollywood.
The half -hour show will be heard
6-6:30 p. m. and is scheduled to begin before Dec. 1. McJunkin Adv.
Co., Chicago, is handling the deal
lines of business will

will coordinate the various
local sponsors throughout the country. The show will be sponsored on

and

W*GN, Chicago, by Evans Fur
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Remodeling Halts
NBC's Television
For Long Period

Early
Is

PLANS

remodel completely
to
television studios in the
Bldg., in addition to rebuild-

NBC's

RCA

Auto Show Telecast
The television broadcast of the
new cars and parts which was put
on Nov. 10 to herald the annual
Automobile Show which opened in

New York

the following day, was
broadcast from the old temporary
antenna and with the transmitter
hooked up especially for the occasion, Mr. Farrier stated, and does
not presage an immediate resumption of video programs by NBC.
This broadcast depicted a number of 1939 cars, which were paraded before the television cameras
of NBC's mobile unit in Rockefeller Plaza, and also showed the outstanding features of the new
equipment of the autos through
demonstrations in the studio. Leading motor manufacturers cooperated with NBC in presenting the
broadcast, which was perhaps a
preview of the programs of future
years when these same manufacturers will be buying time on the
visual as well as the sound waves
to advertise their products.
The new antenna, developed
largely by N. E. Lindenblad of
RCA's television engineering staff,
represents a complete departure
from previous antenna types by
doing away with wires altogether,
substituting in their stead torpedolike radiators mounted on cross
arms, so that the whole structure
looks like a streamlined weather
vane. Its practical value, however,
lies in the fact that it can transmit sight signals "flat" over a
band of 30 megacycles, six times
the width required for a television
signal, without accentuating the
energy in any part of the entire
band. This means that there will
be no "peaks" in the transmission.
That is, the viewer will see in his
set pictures of uniform tone and
brilliance, without any bright spots
suddenly highlighted against a less
intense general background.
So new that it has not yet been
given a name, this antenna includes
two doublets (a variation of the
di-poles previously used) for pic-
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Opposed by McDonald

ALTHOUGH itself a recent
grantee by the FCC of a television
broadcasting station, Zenith Radio
Corp., whose president, Comdr. E.
F. McDonald, vigorously opposed

Studios and Transmitter Are
Undergoing Improvements

ing the transmitter and erecting a
new transmitter on the Empire
State Bldg., will probably prevent
the network from returning its
visual broadcasts to the air on a
regular schedule before next April,
according to C. W. Farrier, NBC
television coordinator.
It is possible that some test
broadcasts will be made whenever
erection of the new antenna has
been completed, he said, adding
that this would probably be some
time within the next month, but
the revamping of the network's
television studios will prohibit any
resumption of a regular schedule
of sight programs before next
spring.
In the meantime, the program
division will be preparing for a
complete schedule next spring and
summer by developing program
material and getting it in shape
for production.

Television

SCOPHONY

Ltd.,

London

firm,

has developed this television projector for public halls. It projects
an image
feet in black and

6x5

white and resembles an ordinary
film projector.

the public introduction of television by RCA [Broadcasting, Nov.
1], on Oct. 29 issued a statement
to stockholders declaring it to be
Mr. McDonald's opinion that "the
offering for sale of television receivers at this time in view of the
present state of the art is, in my
opinion, unfair to the public, and
premature, both for economic and
technical reasons."
"Such premature introduction of
television commercially," the statement continues, "will result in
loading the public with undue experimental replacement cost which,
in turn, will result in retarding, instead of furthering development
and in unprofitable operations for
the companies engaging in such a
program." Detailing his reasons for
his stand, Comdr. McDonald declares that "good business judgment, as well as fairness, indicates
that this is not the time to sell
television to the American people."

Scophony Ltd., British Television Firm,
Offers Projector for American Market
AMERICAN

radio manufacturers
are planning to put home television receivers on the market next
spring may find competition from
the English firm, Scophony Ltd.,
whose founder and general man-

who

ager,

Sol

Sagall,

is

now

in

New

York conferring with American
businessmen regarding the feasibility of organizing an American
company to manufacture and sell
home television sets under the
Scophony patents.
Mr. Sagall has had several meetings with Eddie Cantor, who became interested in the Scophony
method of television during his
visit to England last spring. This
has given rise to talk that financial backing may be secured from
the motion picture industry.
Movie producers have long been
observing television developments
closely with the intention of gaining at least partial control of this
new entertainment medium which
might prove a serious rival for
their
films
a fact that lends
plausibility to the idea of their
giving support to Scophony, since
they have been unable to obtain
any sizable interest in the leading
American radio companies experimenting with the new art of sight
broadcasting.

—

Scophony is successful in
forming an American company,
which, according to Mr. Sagall,
would employ American labor and
If

ture transmission and four for
transmitting the accompanying
sound. These are fed concentrically
through a common vertical shaft,
with different electrical balances
used for sound and sight so that
intermodulation is impossible. In
effect, a closed loop is used for
sound and open radiators for sight,
eliminating any chance of interference between the two signals. The
structure is fitted with electrical
heating units to prevent the formation of ice during cold weather
and is topped with a lightning rod.
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screen, which Mr. Sagall said would

probably

be

perfected

within

a

few months.
Extremely

optimistic over the
future of visual broadcasting, Mr.
Sagall predicted that within five
years a radio program of sound
without sight will be as obsolete
as a silent movie today. He believes that before long television
engineers will find a way to utilize the medium waves and possibly long waves as well as the
ultra-short waves used in present
visual transmission, which would
extend the range of effective transmission from the present 50 miles
to transcontinental proportions.
Mr. Sagall also foresees television
as a valuable adjunct to motion
picture entertainment. This will
not be the same type of entertainment that the broadcasters will
present for home consumption, he
said, but such elaborate affairs as
complete operas or performances of
ballet companies, suitable for viewing only on the full-size motion
picture screens. Already, he said, a
group of English motion picture distributors in cooperation with Scophony, has asked the government
for permission to set up a separate
television system from that of the
BBC, for use exclusively in their
theatres. Again looking into the
future, he also saw the possibility
of a motion picture film being televised directly from the producer's
studio onto the screens of hundreds of theatres, electrical waves
replacing individual prints.

American capital exclusively, only
the patents coming from the parent

Although England by virtue of
some two years of actual television

concern, it may prove keen competition for American manufacturers. For the Scophony home receiver gives an image 20x24 inches,
an area four or five times as large
as the pictures produced by the

broadcasting

sets

demonstrated

by

RCA

and

other American companies.
Reason is that the American
manufacturers are utilizing the
electronic system of scanning,
whereby the picture is viewed in
the end of a cathode tube, either
directly or reflected in a mirror,
whereas Scophony uses an optical
system which projects the picture
from the rear onto a screen
mounted on the face of the cabinet.

America

now ahead

of

'*}

I

'

k
1

in the field of television,

he predicted the medium's further
development would occur in this
country. Entertainment in England, he said, has not kept pace
with technical excellence, both because of the noncompetitive governmental control and because in
England television has been kept
separate from sound broadcasting.
Only 2,000 television receivers had
gone into English homes up to this
fall, he stated, branding larger reports as wishful thinking, although
he said there is hope of selling
another 3,000 sets by the first of

I

i

the year.

plans

for

establishing an
successful,
he said that sets receiving both
sound and sight could be sold for
about $200, and prophesied the
price would be lowered rapidly as
mass methods of manufacturing
developed new techniques. Scophony
would also like to set up its own
television transmitter here and possibly an American research laboratory, but for the present its goal
is to build and sell receivers to the
If

Light Amplification

is

J

American company are

"The big problem in television is
light," Mr. Sagall said in explaining his system. "A motion picture
projector illuminates the whole picture at once, but since a television
picture is broken up by the scanning device into some 200,000 separate pictures, the light on each of
these individual
parts is only
l-200,000th as strong. Scophony
has found a way of amplifying
this light through a storage of light
principle which makes it possible
to combine a number of picture
elements and use them simultaneously. This means about a 200-fold
increase in light."
Through this amplified light,
Scophony has not only been able to
develop a larger image for home
use,
but also has successfully
demonstrated pictures 6x8 feet,
suitable for gatherings of from 500
to 750 people in small halls.
Scophony receiver was installed in
a London department store last
June, he said, and its pickup of the
Derby, as broadcast by BBC's
television transmitter, was viewed
clearly by about 750 people. Scophony is also said to be working at
present on an image large enough
to fill a standard motion picture

A

American

public,

WTMJ

he

—

said.

Seeks Television

THE

Milwaukee Journal, operator
of WTMJ, on Nov. 6 announced
itself as the first to

FCC
sion

apply to the

an experimental

for

license

month that

since

RCA

televilast

disclosure

would make

its

television apparatus available to
all duly qualified broadcasters and

would authorize its patent licensees to manufacture receiving
equipment under its patents
[Broadcasting, Oct. 15, Nov. 1].
Plans of the Journal call for two
ultrashortwave transone for sight and one

1,000-watt
mitters,

WTMJ

sound.
until recently held
both television and facsimile licenses but these were dropped.
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Regionals Attack
Power Plea Delay

CBS Files Appeal
On KSFO Ruling

Walter Damm Backs Move to
Get Action From FCC

Jurisdiction Issue Is Seen In

j

San Francisco Case
THE FIRST case to be

SPEEDING up of FCC action on
some 50 applications of regional
stations for 5,000 watts power full
time,

is

purpose

the

of

a

new

NAB executive committee.
a memorandum to stations
having such applications pending,
Mr. Damm asserted that "an inof the

In

tolerable situation exists for those
for hearings for
Commission action on this type of
application." Under the proposed
new rules now awaiting FCC action written in conformity with
the Havana Treaty of last year,
regional stations under certain conditions and on individual applications could be increased to 5,000
watts day and night. Existing regulations prescribe a maximum power of 1,000 watts night and 5,000

who have waited

First

Philadelphia Record

Another Dismemberment Program

watts day on the regional waves.
Mr. Damm brought out that the
Commission has accepted for filing
applications for 5,000 watts at
night, some of which are nearly

four years old. Many have been
on file for more than two years. He
added that up to this time, no
change had been made in the old
rule which limited night time power to 1,000 watts and that none of
the pending applications for higher
power have been heard or set for
hearing on a definite date.
Mr. Damm proposed that stations seeking 5,000 watts power,
where that appears technically
feasible, should select a representative committee to call upon the
Commission and present a request
that all further action on applications affecting the regional frequencies be suspended pending a
determination of the policy of the
Commission on the maximum limit
of night time power for such stations.

The memorandum also specifically suggested that the representation to the Commission should be

made by a committee of the licensees and not by attorneys. Few, if
any, of the counsel representing
regional stations, it added, are in
a position to present the proposal
without embarrassment, because
most Washington radio counsel
have one or more clients who would
be adversely affected.
It is held that maximum public
service will be achieved on regional frequencies by permitting the
greatest possible number of stations to operate with 5,000 watts
night power and with nondirectional antennas.
Mr. Damm stated that National
Association of Regional Broadcast
Stations, Independent Radio Network Affiliates and the NAB could
not undertake this task since the
membership of each is composed
of stations "from both sides of the
fence," those who want to protect
frequencies from encroachment and
fence," those who want to protect
frequencies.

Mr.

Damm

out

that

there were 51 stations as of Sept.
18 which had applications pending
for 5,000 watts night-time power.
He estimated that possibly $100 per
station would cover all expenses.
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FCC's Power

May
WHAT

Consider Sales Prices
Be Tested Following WTIC Denial

may

test of the

to

prove to be a legal

power of the

FCC

to
consider the price factor in station
transfer developed Nov. 3 with the
denial by a split vote of the application to transfer WTIC, Hartford, from one subsidiary of the
Travelers Insurance Co. to another.

Chairman McNinch and Commissioners Sykes, Walker and Payne
voted to deny the transfer while
Commissioner Craven issued a
strong and long dissenting opinion.

Commissioner Brown

dissented

without a written opinion. Commissioner Case did not participate.
The issue was that of assigning
the license of WTIC, 50,000-watt
outlet, and of five shortwave stations, from the Travelers Broadcasting Service Corp. to the Travelers Broadcasting Co., a new subsidiary.

The new company would

absorb a note of $1,500,000 as part
transaction which it proposed to pay back to the parent
company out of profits. The FCC
majority, in a nine-page opinion,
construed this as being a price out
of proportion to the station's
worth, holding that no benefits
would flow to: the proposed asof the

signee in exchange for the assumption of the note and that it would
not be in the public interest.

The Utility Angle
Commissioner Craven dissented in
another nine-page opinion in which
he attacked the majority decision
as one applying public utility doctrines to radio regulation and also
instituting the "bare bones" policy
on station sales, which would mean
the actual value in tangible equip-

ment.

While the matter of transfer policy has been before the Commission for several years, up to this
time it has never denied a station
sale on the specific ground that the
price was exorbitant. Moreover,

was generally felt the WTIC
case was not one in which this issue is clearly represented, there being no plan to dispose of the station to entirely new interests but
it

brought

taken to

!

the courts involving legality of a
station lease will be the appeal of
CBS from the decision last month
of the FCC denying it authority to
lease KSFO, San Francisco.
The FCC in its decision Oct. 20
had denied approval of the lease
on the ground that it carried a
clause for return of the license to
the lessor at the end of the lease
period and therefore was contrary
to law. Because this question never
before had been raised in an appeal, it is understood the FCC welcomes clarification of the issue.

movement organized by Walter J.
Damm, managing director of
WTMJ, Milwaukee, and a member

Gathering Dust for Years

j

simply to set up a more efficient
and business-like set of books by

November 15, 1938

the same owners through creation
of a new subsidiary.
The majority supported the rec-

ommendation

of

Examiner

P.

W.

Seward, made last March, in which
he had raised the public utility issue.
It

is

expected

that

WTIC,

through Counsel Louis G. Caldwell,

FCC

will petition the
for reconsideration. Should that be denied,

not unlikely that an appeal
taken in the hope of adjudicating the question finally.
Many contentions have been made
that the FCC has no jurisdiction
whatever over the price involved
in station sales and that it should
look only to the qualifications of
the proposed new licensee in the
it

is

will be

light of public interest.

Several years ago the U. S. Court
of Appeals for the District of Columbia, in a case involving WMEX,
Boston, decided in effect that the
court had no jurisdiction over
transfer cases per se. J. Lawrence
Groner, then an associate justice,
strongly dissented. Since that time
Justice Groner has been named
Chief Justice and there has been a
complete turn-over of other members. Thus, it is felt the newlyconstituted court might construe
the matter in a different light, particularly in view of the long succession of decisions against the
FCC during the last year or so.
Reviewing the case, the majority
brought out that WTIC had sustained the losses of nearly $2,000,000 during its pioneering years,
though it made money in 1937 and
1938. The note for $1,500,000,
which would be absorbed by the
new licensee corporation, was negotiated a few days before the
hearing on the transfer, it was
stated.

The majority branded as " a fiction" the contention that the $1,500,000 note was an asset based on
development expenses. It stated
further that an examination of the
record disclosed that "all of the
alleged benefits claimed are illusory."
Discussing the law and the ap(Continned on Page 46)

CBS Appeal

Aside from being the initial appeal on this subject, it will mark
the first time CBS has gone into
litigation on an FCC decision.
Question arises as to whether a decision of this character is appealable, since the appellate section of
the Communications Act of 1934
does not specifically mention the
court's jurisdiction over assignments of licenses. Therefore, there
will be a question as to whether
the court will take jurisdiction
though it is argued that the decision is appealable, since in the final
analysis it actually involves issu-

ance of license.

Two issues of law are raised in
the appeal. One involves legality
of the so-called reversionary clause
in the lease on which the Commission relied in denying the application. The other is the contention
that the Commission failed to make
a finding of the facts in the case
as set forth in the hearing record.
Since several other cases involving leases are pending before the
Commission, if the court in the final
analysis resumes jurisdiction it is
presumed the Commission would
hold up action pending the court's
ruling.

The lease transaction was to involve $25,000 per year, to be paid
to
Wesley I. Dumm, owner of
KSFO, plus one-seventh of the annual gross income above $175,000.
The lease was to be for a five-year
period, with options for two fiveyear extensions.

1

1

Welles for Campbell

CAMPBELL SOUP

Co., Camden,
assume sponsorship of
the Mercury Theatre of the Air
programs starring Orson Welles,
moving them from their present
Sunday evening spot as a sustainer
on CBS to the Friday evening period also on CBS now occupied by
the sponsor's Hollywood Hotel,
which ends a run of slightly more
than four years. Announcement
that the soup company would sponsor the Mercury Theatre broadcasts
was made by Orson Welles at the

N.

J.,

will

conclusion of his broadcast on Nov.
the week following the pro6,
gram's highly publicized dramatization of H. G. Wells' War of the
Worlds. New series will be broadcast on the same network now carrying Hollywood Hotel and will advertise the various canned foods

produced by Campbell. Agency

Ward Wheelock
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KFI OFFERS FOUR
"
"Sun-up to Sun- down
Participating Programs

"ANN WARNER'S CHATS
WITH HER NEIGHBORS"
Quarter-hour

.

.

.

five times

weekly

"ART BAKER'S NOTEBOOK"
Half-hour

.

.

Monday

.

thru Friday

"AGNES WHITE'S
CALIFORNIA KITCHEN"
Quarter-hour

.

Monday and

.

.

Friday

'ROBERT LEE JOHNSON'S
BRIDGE CLUB"
Half-hour daily

TheiState of KFI

.

is

.

.

Monday

thru Friday

Composed of

Counties
The NineySouthern California
~~
—
ii

i

1

m fT
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EDWARD PETRY & CO.
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Good News Series
Again Is Renewed
Rumors

of Early

End Quieted;

Film Stars Prosper by Air
SPIKING persistent reports that
M-G-M and General Foods Corp.
would terminate radio relationship
after Jan. 1, Benton & Bowles,
agency handling the latter's Maxwell House Coffee account, on Nov.
4 announced that Good News of
1939 has been renewed effective
Jan. 5 for 13 weeks, with options.
Weekly hour program is heard on
NBC-Red network stations,
76
Thursdays, 9-10 p. m. (EST).
Reports have been current in
Hollywood for some time that although General Foods was anxious
to

continue

the

produced program, M-G-M was opposed to further radio exploitation
of
screen talent and
pictures.
While M-G-M is paid $20,000 weekly for talent, it is claimed the figure is below actual cost to the film
studio. This was also said to be
one of the reasons M-G-M officials
opposed continuing the arrangefilm-studio

WBLY

in

New Hands

Lima, O., began operation
under ownership and management
of the Fort Industry Co. Nov. 1,
pursuant to FCC approval of the
station's sale, according to an announcement by J. Harold Ryan,
vice-president and general manager of the Fort Industry Co. The
Fort Industry Co. operates also
WSPD, Toledo;
Wheeling,
and
Fairmont. George B.
Storer, Detroit industrialist, is the
principal owner. Clifford (Don)
Ioset, former advertising executive
and more recently news commentator for WSPD, has been named
managing director of WBLY. S. L.
Gladfelter is chief engineer, James
H. Hoskins chief announcer, and
Nell Payne program director.

WMMN,

WWVA,

FCC Approves Transfer
Of WCLS, Joliet, HI.
SALE

of

WCLS,

Joliet,

111.,

full-

sponsored

time 100-watter on 1310 kc, was
approved by the FCC in a decision
made public Nov. 3, to become effective Nov. 7. In authorizing the
transfer of ownership the Commission reversed the recommendation
of Chief Examiner Davis G.
Arnold, who had held that the
$30,000 purchase price "greatly exceeds the value of the assets to be
transferred." An inventory of the
station equipment had revealed an
original cost of $11,602, a depreciated value of $8,969 and an estimated replacement value of

brought

$12,606.

ment.
Just a Year Old

Good News was begun Nov. 4,
1937, with a stormy career during
its first several months of broadcasting. Bill Bacher, now producer
of the CBS Texaco Star Theatre,

by Texas Co., was
to produce the series
when it first started. Internal difficulties arose and he resigned. Ed
Gardner, his assistant, took over
in

production under supervision of
Louis K. Sidney, general manager
of WHN, New York, and radio diof M-G-M. With Gardner
resigning recently, Donald Cope of
the Benton & Bowles Hollywood
production staff now produces the
series, under Sidney's supervision.
With start of the series last year,
exhibitors throughout the country
at first opposed the weekly program. With its increasing popularity, they have since come to
realize that the program is an asset to box office attendance.
Many Hollywood film executives
who early this year threatened to
"bear down" on radio and withhold name talent from network
rector

18th

WBLY,

R. W. Hoffman, owner, under the
deal sells 51% of the stock in
WCLS Inc. to L. W. Wood, present
manager of the station, and 49%
to Walter Asche, owner of a radio
supply house in St. Louis. They
plan to move the station site and
construct a new transmitter and
vertical radiator.

THE

new

WTMA,

Charleston, S.

C,

100-250 watts on 1210 kc, will go on
the air on or about Jan. 1, 1939, according to Y. W. Scarborough, president of the Atlantic Coast Life Insurance Co., who will manage the
station with Edward C. Powers as
commercial manager. Western Electric equipment has been ordered.

KDKA

With

Week of Events
OBSERVING its 18th anniversary
with a seven-day celebration Nov.
2-8, KDKA, Pittsburgh, claimed its
place as "first broadcasting station" by entertaining visitors at an
exhibition tracing radio progress
and carrying a series of special

programs, according to
S. D. Gregory.

The "museum"

Manager

exhibits included

earliest and latest developments in radio broadcasting, among

the

them a device transmitting music
on a beam of light; a complete facsimile system; an oscilloscope; an
original crystal set from the collection of William Irlam alongside
latest push-button
receiving
set; a
long-wave tuner and

the

WE

amplifier made for Great Britain
in 1920; one of the first vacuum

tube

sets;

an

old

Radiola

III,

termed the first two-tube receiving
set, and television apparatus.

With

studio personalities taking
carried a special twohour broadcast from 7 to 9 p. m.
daily during the seven-day period.
In honor of the pioneering work of
Dr. Frank Conrad, assistant chief
engineer of the Westinghouse Co.,
part,

KDKA

whose
station

experimental transmitting
first assigned the call

was

8XK

in 1915, and whose activities led to the broadcast of the
Harding-Cox election returns on

letters

KDKA

on Nov. 2, 1920, KDKA
presented an hour Cavalcade of
News on Nov. 6, reenacting the
highlights of the evolution of radio, and on Nov. 8 carried 1938
election returns.

Regal Enlarging List
REGAL SHOE Co., New York, on
Nov. 12 added WSGN, Birmingham, as a test station to carry
Dave DriscolPs sports resume and
football predictions program now
heard on WOR, Newark, Saturday,
4:15-4:30 p. m. More stations may
be added later this month. Frank
Presbrey Co.,

New

York, handles

day radio schedules show a far
greater employment of picture
talent than at any time in the his-

which last winter made
venture into radio with a
dramatic program, Money Matters,
association,
its

first

a series of 13 transcriptions which

was sponsored by banks and banking groups on more than 50 stations in 26 states. At the ABA it
was stated that experience gained
and

producing

merchandising
being used to
make the present program a more
in

the

series

first

successful
ing,

and

is

means

it is

of

bank advertis-

expected that

it

will

be continued after the original 13
weeks.

Lists 93
Newton, la.

Maytag
Co.,

(elec-

washing machines), recently
started six weekly chain break announcements on the following statric

WAPI KTAR KTHS KFI
KGB KPO KLZ KGHF WTIC
WJSV WJAX WIOD WFLA WSB
KTFI WBBM WGN WFBM WIRE
tions:

WBOW WOWO WMT WOC WHO
WIBW KFH WHAS WWL
KWKH WCSH WBAL WMAC
WEEI WBCM WJR WWJ WOOD
KSCJ

Erickson, Chicago, has the account.

tory of broadcasting. It is conservatively estimated the current radio
season will more than double film
talent expenditures over last year,
for participation in network shows.
More than 600 film persons are "on
the books" to receive an estimated
$5,000,000 this season from radio.

Dent-A-Firm Tests

DENT-A-FIRM

Co.,

Chicago

(denture powder), has started a
test campaign of 10 3pot announce-

ments weekly on WMBD, Peoria,
and WOOD, Grand Rapids. The
campaign will be extended following a successful test, according to
M. H. Petersen, radio director of

H. W. Kastor
Chicago agency

Co.,

Chicago, has started
half-hour
transcriptions titled Lightin' Jim
once a week on
and KLZ
and twice a week on WGN. Series
is tied in with local distributors
and will be expanded to 18 stations in the near future, according
to James Whipple, radio director
of Lord & Thomas, Chicago agency
handling the account.

WCAE

•

York, is cutting a series of
13 quarter-hour transcriptions at
NBC, which will be offered to clearing house groups and individual
banks for sponsorship during the
coming winter. Program, titled
Song & Story, is largely musical,
but each disc contains a brief humorous skit concerning the "White"
family, portraying in dramatic
form the services banks offer to
the average family. Selena Royle,
Eric Dressier, Carleton Young,
Gene Leonard and Mitzi Gould are
featured in the playlets; music is
furnished by Nat Shilkret and a
15-piece orchestra. Extensive merchandising material, posters, folders, envelope inserts and newspaper publicity will be supplied to
each sponsor by the association.
Series is being produced by NBC
under supervision of Merle Selecman, director of advertising of the

WJMS WBEO WEBC WCCO
WDAF KMOX KWTO KGHL
KFBB KGVO KOBH KSOO
WNAX WDOD WCAE WJAR
WFBC WKBR WKF KVOO KOIN
WCAU WHK WBNS WHIO
WSPD KFYR WDAY WCKY
WGAR KFAB WJAG WOW WOR
KSL WFAA KPRC WOAI WNOX
WMC WSM KGNC WBT WFBL
WSYR KOB WRVA KOMO
WHAM WKBW WBEN KHQ
WCHS WTAQ WTMJ. McCann-

the account.

face". Talent, knowing the value
of radio exploitation and also interested in "easy money", offered
strong objections. As a result to-
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New

MAYTAG

programs, have made an "about

Creamery to Add
BEATRICE CREAMERY

Bank's Association
Cuts Local Discs
AMERICAN BANKERS Assn.,

ANNIVERSARY

Celebrated by

&

Sons Adv.

Co.,

in charge.

KBND, new

HOME

of the new WFMJ, Youngstown, O., will be this new building.
third floor will be occupied by studios and offices of
and
will have no windows on the front. Three studios are provided, including
an auditorium. The building is to be ready April 1, 1939, according to
William F. Maag Jr., licensee and general manager of the Youngstown
Vindicator. Ohio Bell Telephone Co. will occupy part of the building.

The

November 15, 1938

100-250 watt local on
authorized at Bend, Ore.,
will go on the air about Dec. 15, using

1310

WFMJ

kc.

RCA

equipment and a 175-foot Lehigh
radiator, according to Frank H. Loggan, who will be manager. Frank

Hemingway has
cial

been named commermanager and Stanton Bennett,

chief engineer.
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RADIO CORPORATION
RCA MANUFACTURING CO., INC.
NATIONAL BROADCASTING COMPANY

most Americans today radio is entertainthe greatest
ment, news, and education
show on earth. But to 345,000 workers and

,o

.

.

.

some 1,380,000 men,
radio is even more than a

their families ... a total of

women, and
show,

it

.

.

Where only

a living.

is

radio jobs

children.

were non-existent,

and 500 and more

stations,

a

few years ago

now

700 odd radio

factories create tens of

thousands of jobs.

A case in point the family of RCA. The factories of RCA Victor, one member of the family,
is

employ on the average some 12,000
National Broadcasting
vices of thousands for

Company
two

its

persons.

The

requires the ser-

great radio networks.

Other family members of the Radio Corporation of
America, R.C.A. Communications, Inc., Radiomarine Corporation of America, and RCA Institutes, Inc.,

in

all,

provide jobs in other

RCA

some 19,000

and

its

services

The RCA Victor Family has many long-time members.
Above is Group Supervisor Bessie Purnell, who has
been with Victor for 32 of its 40 years.

fields of radio. All

account directly for

positions.

Radio— a Springboard

for Prosperity

Other Industries!
number of workers engaged

in

Great

as

is

the

in radio, an even greater

group makes a livelihood

from radio. Uncounted thousands earn

indirectly
their

directly

wages making the materials which

a

hungry,

growing radio industry consumes in fabulous quantities. There are tens of thousands of jobs for wiremen, repairmen, carpenters, and scores of others

who make
I

their living

system in order.

keeping the nation's radio

And uncounted

other thousands

prosper because radio advertising makes their indus-'

you who work in broadcasting.today may well be proud of your industry not only as
tries

prosper. Truly

the greatest
as

modern

source of entertainment

an outstanding provider of jobs

8,000 radio operators on ships and ashore handle hun-

— but

dreds of thousands of radio messages that help business

and guard lives and property. Leaders in these activities
are R. C. A. Communications, Inc. and Radiomarine

as well.

,

Listen to the

"Magic Key of RCA "every Sunday, 2
on NBC Blue Network

to

Corporation of America, members of the family of RCA.

3 P. M., E. S. T.,

OF AMERICA

RADIO

RADIOMARINE CORPORATION OF AMERICA
R.C.A. COMMUNICATIONS, INC. • RCA INSTITUTES,

CITY, N.Y.

INC.

:

Divided Reaction to Mars Broadcast
Press and Public Take
Different Slants

At Uproar
(Continued from page 15)
where lines were loaded beyond capacity. Telegraph companies reported some increase in traffic into

New

Jersey.

In New York, NBC had some
600 calls during the evening, most
of them before 9:30. At that time
Walter Winchell issued a reassuring message on his NBC program.
Mutual had some 300 calls by 8:30.
Gabriel Heatter gave a quieting
message on his 9 p. m.
program, as did Frank Singiser on his
11 p. m.

news

period.

WOR
WMCA

had

about 100 calls and inserted a denial bulletin into the Five Star
Final at 9:15. The New York
Times had nearly a thousand calls.
At the FCC, it was understood
that letters from listeners were divided 50-50 in praising and criticising the broadcast.
C. E. Hooper Inc., New York,
aircheck firm, announced that only
2% of the homes it called in a
nationwide routine check of 5,000
homes were listening to the Mercury program. The question asked
was "to what program are you listening?" All listeners tuned to the
drama answered "play", "Orson
Welles program" or something similar and no one said "news broadcast" or "war news".
W. B. Lewis, CBS vice-president
in charge of programs, issued this
statement

"The Columbia Broadcasting
System regrets that some listeners
to the Orson Welles' Mercury
Theater on the Air program last
night mistook fantasy for fact. Announcements were made before, after and twice during the hour that
we were presenting a dramatized
version of the H. G. Wells fictional novel of the invasion of this
world by the planet Mars. Further
announcements that the whole incident was fiction were put on the
network when telephone calls
showed some listeners had failed
to realize that they were hearing
a play. In order that this may not
happen again, the program department hereafter will not use the
technique of a simulated news
broadcast within a dramatization
when the circumstances of the
broadcast could cause immediate
alarm to numbers of listeners."

Mr. Welles' Statements
Orson Welles voiced his regret
and said he was "even more the bewildered over this misunderstanding in the light of an analysis of
the broadcast itself."
"It seems to me that there are
four factors which should have in
any event maintained the illusion
of fiction in the broadcast," he said.
"The first was that the broadcast
was performed as if occurring in
the future and as if it were then
related by a survivor of a past occurrence. The date of the fanciful
invasion of this planet by Martians
was clearly given as 1939 and was
so announced at the outset of the
broadcast. The second element was
the fact that the broadcast took
place at our regular Mercury
Theatre period and had been so announced in all the papers.
"The third element was the fact
that at the very outset of the

Page 28

•

broadcast and twice during its
enactment, listeners were told that
this was a play, that it was an
adaption of an old novel by H. G.
Wells. Furthermore, at the conclusion a detailed statement to this
effect was made. The fourth factor
seems to me to have been the most
pertinent of all. That is the familiarity of the fable, within the

American idiom, of Mars and Martians. The same make-believe is
familiar
to
newspaper readers

Revived for Scribes

MEMBERS of the National
Press Club in Washington,
at a special election night
get-together Nov. 8, heard a
transcription of the WellsWelles War of the Worlds
broadcast, through the courtesy of

CBS.

through a comic strip that uses

same device."
Chairman McNinch,

the

said

Oct.

31

judgment

:

of the

FCC

"I withhold final
until later, but any

broadcast that creates such general
panic and fear as this one is reported to have done is, to say the
least, regrettable.
public reaction to

The widespread

this broadcast,
as indicated by the press, is another
demonstration of the power and
force of radio and points out again
the serious public responsibility of
those who ai'e licensed to operate

stations."

Commissioner T. A. M. Craven
agreed with Chairman McNinch
but felt "that in any action which
may be taken by the Commission,
utmost caution should be utilized
to avoid the danger of the Commission censoring what shall or
what shall not be said over the radio. Furthermore, it is my opinion
that the Commission should proceed carefully in order that it will
not discourage the presentation by
radio of the dramatic arts. It is essential that we encourage radio to
make use of the dramatic arts and
the artists of this country. The
public does not want a 'spineless'
radio. It is also my opinion that, in
any case, isolated instances of poor
program service do not of necessity justify the revocation of a station's license, particularly
such station has an otherwise excellent record of good public service. I do not include in this category, however, criminal action by

when

broadcasting station licensees."
Neville Miller, president of the
NAB, said: "I know that CBS and
those of us in radio have only the
most profound regret that the com-

posure of many of our fellow-citizens was disturbed last night by
the vivid Orson Welles broadcast.
CBS has taken immediate steps to
insure that such program technique
will not be used again. This instance emphasizes the responsibility we assume in the use of radio
and renews our determination to
fulfill to the highest degree our obligation to the public."

McNinch Confers
The FCC on Nov. 7 issued a
statement, the text of which follows:

An informal conference was held
today between Chairman Frank R.
McNinch

of the

FCC

and Lenox R.

Lohr, President of the National
Broadcasting Company, William
S. Paley, President of the Columbia Broadcasting System, and Alfred J. McCosker, Chairman of the
Board of the Mutual Broadcasting
System.

Chairman McNinch emphasized
that the discussion was necessarily
an informal one; first, because the
invitations to the meeting were issued by himself and not by the
Commission, and, second, because
neither he nor the Commission as
a whole is attempting to exert any
censorship of program content, that
being definitely denied the Commission under the law.
In the invitation to the heads of
the three networks, Mr. McNinch
said that he wanted the informal
discussion to center around "the
use of the terms 'flash' and 'bulletin' in news broadcasts, dramatic
programs and in advertising messages." Chairman McNinch felt

RESTORED TO THEIR FAMILIES
Missing Perscns Program, Second Oldest on

Renewed Again as
FOREST CLEANERS & DYERS,
Detroit, has renewed its contract
for The Bureau of Missing Persons,
six-weekly five-minute program, on
WWJ, Detroit, through its agency,
Simons-Michelson Co. The feature
is now the second oldest locally

sponsored program on WWJ.
Originated and produced by William Mishler, Bureau of Missing
Persons was first sponsored by Forest Cleaners early in the fall of
1936. Since then it has been carried without interruption six days
a week, for a total of 624 broadcasts. During that time over 5,000
cases have been handled by the
Bureau; 540 missing persons have
been found and restored to their
friends and relatives, and the program has proved to advertisers and
agency men that a five-minute feature can build up a steady listening audience.

November 15, 1938

Interest

WWJ,

Continues—

The program received nationwide
attention in the fall of 1937 with
the famous Windsor (Ont.) strepviridins case. The mother of a
youth suffering from this rare and
usually fatal disease was informed
by her doctor that the only possible hope was to find a blood donor
who had had the disease and recovered from it. The appeal was
made, and within 24 hours 3,000 replies were received by cable, wire,
telephone and letter. The case
made local newspaper headlines for
six days and was carried all over
the world by press associations.

HENRY

C. BONFIG, commercial
vice-president of
Mfg. Co., on
Nov. 1 was elected along with Gano
Dunn to vacancies on the board of
Mfg. Co. caused by the recent
deaths of James R. Sheffield and J. C.
Warner. Mr. Dunn, president of the
J. G. White Engineering Co., is also
on the board of
parent company.

RCA

RCA

RCA

NO ONE

can say that Jack FitzGerald failed to do his bit during
Fire Prevention Week. For WSPD,
Toledo, he augmented his announcing role by turning dare devil and
leaping from a window sill (right)
into a life net far below. Later he
was lowered six stories in an emergency stretcher, with a mike.
that there might be developing an
indiscriminate use of these words
which could result in misleading
or confusion to the public.
The three network heads were
in agreement that the word "flash"
is now rarely used by any network
and Lenox R. Lohr, president of
NBC, and William S. Paley, president of CBS, agreed that it should
be restricted to items of unusual
importance or interest.
Alfred J. McCosker, chairman of
the board of MBS, also agreed, for
WOR, that "flash" should be restricted to items of unusual importance or interest and that he
would submit this matter along
with other matters covered by this
news release to the members of
MBS for their consideration. This,
he explained, was necessary because of the autonomous character
of the Mutual network, and he had
no authority to speak for the members of that network.
The three network heads saw no
reason to alter the present practice
in broadcasting news labelled as
"bulletins".

The network heads agreed that
the words "flash" and "bulletin"
should be used with great discretion in the dramatization of fictional events, with a view never to
using them where they might cause
general alarm. It was believed that
this could be accomplished without
greatly weakening the value of the
dramatic technique as such.
Chairman McNinch at the conclusion of the meeting expressed
himself to the conferees as well
pleased with what the records
showed about actual network practices and the assurances to guard
against any abuses. He said that
he would hold similar informal discussions with other elements of the
industry.
"I greatly appreciate," said
Chairman McNinch, "the spirit of
cooperation shown by the heads of
the three networks, and they requested that I express for them
their appreciation of the informality and helpfulness of the conference."
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Spies at work!
We

sent spies

They

We
a

all

are pretty acute people.

told them:

list

over.

"Go make

of the papers, big prefer-

ably, in

which

WOR programs

are listed daily.

it

Maybe you

think," they demurred, "that we're going to find hundreds?

"Maybe

a lot?"

we

hate

statistics.

7

so,

'

we

said.

"And maybe

—

list

—

WOR

programs

DAILY. They had

added, incidentally, 14 papers to our last year's
list of 108!

We

Our minds

rang for our Statistical Department.
list of 122.

We gave

e., Halifax, Ottawa, Portland, Rutland, Erie,
Williamsport, Winston-Salem, et al when the papers
in those cities, too, list us daily.

That's just logic. It's also good reason why the
majority of America's top time-buyers keep on
putting their money on this extra-for-less.

He found
we

and

i.

him the

that of the 122 papers carrying, 42 were
cities completely outside the area
guarantee to smother with sound.

in 28

are open,

Let's find out."

After a while the snoopers came home. They had
found actually seen, read, clipped 122 papers

which

not.

Or even

towns and

So we reasoned ever since we've been old enough
:

to wear a Boost-Our-Station button we've known
editors. Editors guard white space closer than a
Benedict guards a bald-spot. Obviously these millions of readers within the area we guarantee must
feel that we keep the excitement pretty near the

top of the tube always if their pet newspapers agree
to list our programs daily. Obviously we must trot
in with quite a wallop in places outside our area;

•'f

.

.V-

HE

indispensable, year-round, at-elbows-

reach, desk encyclopedia of broadcast advertising

executives

the

is

BROADCASTING

YEARBOOK
.

.

.

Number. Everybody knows
and everybody uses it.
T

it

-

;

The 1939 BROADCASTING YEARBOOK
Number, fifth in a distinguished series, now
is

in production.

It

answers the directory

questions of the industry more accurately,
more completely, more compactly, more
simply than any other existing source. It
contains valuable
several

new departments, including

especially

designed for advertising

agencies and radio advertisers.
*0

Your

advertising

message

in

the

BROADCASTING YEARBOOK Number

1959
gives

you year-round promotion at regular-issue
rates. It will be seen day after day by radio
advertisers, account executives, time buyers,

and network executives, engineers,
government purchasing agents and execustation

tives

of

all

related

broadcasting

services.

December 1. To facilmakeup, may we have your reservation

Advertising forms close
itate

-tL

BEST

Xt

AFRA

Considers
Sponsor Problems
Joint Actors'

Union

Is

Among

Main Convention Topics
THE SUBJECT of commercial

broadcasts from the point of view
of the actor, singer and announcer
to whom they represent a means of
livelihood will be thoroughly discussed by the delegates to the first
annual convention of the American
Federation of Radio Ai'tists which
began its meeting Nov. 14 in the

Park-Plaza Hotel, St. Louis.
Proposals for a closer amalgamation with other affiliates of the
Associated Actors & Artistes of
America, which might possibly
lead to the formation of the muchdiscussed single actors' union, and
for securing the benefits of group
insurance for the union's freelance members will also form an
important part of the convention

agenda.

AAAA

Negotiations

Opening day of the convention
was open to all AFRA members,
who heard Emily Holt, executive
secretary, read her annual report.
Following sessions were open only
to delegates sent by
locals
in New York, Chicago, St. Louis,

AFRA

Denver,
cisco,
cine.

Los Angeles, San FranCincinnati, Detroit and Ra-

Baltimore (selfpolishing floor wax) has started a
test radio campaign using WFBR,
Co.,

and

Baltimore,

WRC, Washing-

The

account is placed by
Courtland D. Ferguson Inc., Baltimore office, with Arthur Booth
account executive. Ferguson agency arranged an extensive radio
campaign for the Baltimore Automobile Show, for which it directed

ton.

deiag-ates were sent from
York: Robert Waklrop, Alexander McKee, Ted Di Corsia ami
John Pickard, who carried proxies
for the other 24 delegates to which

New York

delegates being assigned on the basis of total
membership of each local.
In a dd i ti o n to Mrs. Holt,
officers present include George Heller, treasurer and assistant executive secretary; Paul Turner, chief
counsel;
Henry Jaffe, assistant
counsel, and Norman Field, second
vice-president, who presided. Eddie Cantor, president of AFRA,
"Was unable to attend because it
was found impossible to originate
his Monday night broadcast from
St. Louis. Mrs. Florence Marston,
eastern representative of the
Screen Actors' Guild, and Allen
Corelli, executive secretary of Theatre Authority, which controls the
is entitled,

AFRA

benefit
performance
also present.

field,

were

Discussi»« of commercial broadcast* was expected to include a review of the negotiations Mrs. Holt
has been carrying on for nearlv a
year with John Benson, president
of the American Association of
Advertising Agencies, toward establishing minimum salaries and
maximum hours for artists employed on commercial programs
along the lines already set up for
network sustaining broadcasts
through contracts sierned with

AFRA

by

NBC

and CBS.

A

caucus

of delegates will be held so that
each point of the proposed standards may represent the views of
the entire
membership before they are presented to the
agency group for acceptance,

AFRA

AFRA hope3 will occur
within the next month.
The question of bringing the
which

members of AFRA, SAG, Equity
and the American Guild of Musical
Artists into closer alignment and
possibly into a single union under
of which
the banner of the
they are all members already, will
also occupy much of the delegates'

AAAA
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Northwest Radio Adv. Co., Seatagency placing the business,
stated that approximately $100,000
will be spent for the fall campaign.

He

50 Kw.

AN INCREASE

in

power from

10,000 to 50,000 watts for KRLD,
Dallas, was authorized Nov. 1 by
the FCC
thout hearing. The station, a CBS outlet, is operated by

w

;

the Dallas Times-Herald. Recently
it was authorized to move its transmitter to a point IV2 miles south
of Garland, Texas, with its present
power of 10,000 watts. The authority to increase its output to
50,000 watts is for the same location. The station operates on the
1040 kc. channel, and hopes to begin operation with its new power
by Jan. 1, 1939. A Western Electric transmitter is being installed.

on 35
(cloth-

ing chain store), is running a campaign of spot announcements on the
following stations:

WSAN WGST
WRDW WJBO WAPI WCAX
WBT WTS WFAA WDNC KTSM
KF.TZ WBTG WFBC KXYZ WJDX
WMBR KMBC WNOX KLRA
WMPS WMC KMLB WSFA WWL
WTAR WRVA WDBT WHEC
KTSA WGY KWKH WSPA WIBX
WSJS. Account

is

handled direct.

time. Advantages of more economical administration, of making affiliation less complicated for the
many radio artists who also devote
some of their time to stage or
screen activities, and especially of
strengthening the
power of all organizations will be

autonomy of each
group. The problem of obtaining
the benefits of group insurance,
such as is now available to permanent employes of business and industrial companies, for artists who
are employed now by this station
and now by that sponsor, will also
come up for consideration by the
loss of individual

delegates.
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spring

Janu-

"There has been a steady growth

20% more

A HAND-CARVED

organ, with a

at the console, was presented by a listener to Beatrice
Morin, "busy bee of the organ" at

real bee

WOAI, San

Antonio. Miss Morin
holding the souvenir,
shown in detail below.
(above)

is

BARTON DROPS

COL.

KTHS APPLICATION
HEARING
the

Col.

on the application of

Tom Barton

interests to

purchase the 10,000-watt

KTHS,

Hot Springs, Ark., and move it
into Little Rock, was interrupted
by the litigant parties before FCC
Examiner George Hill Nov. 3 when
Col. Barton agreed not to press his
application. He stated he was satisfied the people of Hot Springs
were determined to keep the station there under its present Chamber of Commerce ownership, and

he asked only that if it were ever
placed up for sale he should be
given an option to meet any other

KTHS

hearing grew out of
Col. Barton's purchase of KTHS
for $75,000 last year, a purchase
that was upheld in the state courts.

The mayor and
posed

the

city

council

op-

proposed sale and re-

station, and carried
their fight to the FCC on the application for transfer of ownership

moval of the
and removal.
dio

Col.

Barton owns Ra-

Enterprises

KARK,

Little Rock,

Inc.,

and

operating
El

KELD,

Dorado, Ark.
effect of the Nov. 3 action is
in Hot Springs,
retain
and a dismissal of the FCC application will probably be asked next
month. It is also expected that an
application of local newspaper interests for a new 100-watter in
Hot Springs will also be dropped.

The

to

bargaining

weighed aeainst the corresponding

1939

the

in the volume of radio time bought
by this client," Mr. Kraft stated.
"In spite of general retrenchment
in advertising budgets, Gardner
Nursery will spend approximately

The

Stein Bros,

that

will start early in

ary. An appropriation has been
tentatively set at $350,000 for the
year, Mr. Kraft said.

bid.

STEIN BROS., New York

stated

campaign

grams are contemplated.

Gets

fall

tle,

Commission

KRLD

eighth

its

ber to approximately 150 stations
by the middle of November.
Edwin A. Kraft, manager of

Idaho's Potato Campaign
Begins Early Next Year
THE Idaho Fruit & Vegetable
tentatively plans to
launch a spot radio campaign advertising Idaho produce nationally
shortly after the first of the year,
according to Win Cline, head of
Cline Advertising Service, handling
the account.
Funds to advertise the State's
fruits and vegetables are being
raised by an advertising tax on
shipment of produce. Revenue from
this source has not been as large
as had been anticipated and as a
consequence original plans, including radio advertising, have been
deferred somewhat. As the revenue
increases, according to Mr. Cline,
radio will be used in some 20 to 25
markets. Participation snots in
established home economics pro-

inaugurating

la.,

and winter radio campaign, was
releasing programs or transcribed
announcements over 62 stations
during the last week of October
and planned to increase this num-

advertising.

Four

New

Gardner Nursery Boosts
Advertising Budget for
Extensive Radio Drive
GARDNER NURSERY Co., Osage,

Cellowax Testing

CELLOWAX

KTHS

Ramsdell Starts
Inc., New York

RAMSDELL

during

than

in

1937, which was the peak year
to that time.

up

"The

1938

and winter campaign
than last year primarily because Mr. Gardner has
developed a new type of indoor
garden which is being introduced
nationally through the radio. This
garden applies the new hydroponic
fall

will be larger

or nutrient solution idea. Flowers,
vegetables and ornamental shrubs
can be grown quickly indoors without soil, by merely supplying the
necessary minerals in solution. The
present campaign is designed to
educate the average flower lover to
engage in this fascinating hobby."

National Drive Planned

To Promote Major Foods
MAJOR FOODS, New

York, which

was

established a year ago as a
sales corporation to distribute 12
food products under the brand
name "Guest House", has started
business with an opening campaign
centered in New York, New Jer-

Pennsylvania, Delaware and
Maryland and with plans to oper-

sey,

ate nationally in the near future.
Radio and newspaper advertising,
handled by Huber Hoge & Sons,
New York, is expected to follow
in each section within 30 days after
introduction.

The company

with NatYork,
which operates a plan of "churchworker merchandising" to promote
the purchase of the brands which
are listed in the Guild catalogs. Officers of Major Foods are: Bruce
Ashby, president, formerly vicepresident of Harold F. Strong
is allied

ional Good- Will Guild,

New

Corp., New York; R. E. Kittridge,
vice-president; T. K. Smith, treasurer; Harold A. Burnham, secretary; and Raymond E. Gaylord and
Hermann F. Eggers as directors.

Moore Paint on NBC
BENJAMIN MOORE & Co., New
York

(Sul-

Cream-Rita Sav), is now
sponsoring the Johnson Family
program on WOR, Newark, Monday thru Friday, 5:15-5:30 p. m.
The program has been a sustaining show for the past 13 months
and continues sustaining on the
other MBS stations carrying it.
William Irving Hamilton,
York, is agency.

phur

New

(paints, varnish, muresco),
again sponsor quarter-hour
weekly broadcasts on 40 NBC-Red

will

stations

starting

January 7 and

continuing through the end of May.

Programs, consisting of interior
decorating advice and art talks by
"Betty Moore", are run each year
by the company until after the end
of the usual housecleaning and
moving season. Programs are
placed direct.
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Broadcast Advertising

ONLY THE
fit

HOME STATIONS
REACH THEM

J!

THE WEST

IN
Eighty per cent of Inner California radio
families listen regularly to

Stations
•

-NBC-Red &

McClatchy Radio

proven over and over again that
Inner California can only be covered

are richer

in

Home

—

stations

Angeles and San Francisco

cities

per capita sales than these
four Inner California

KFBK SACRAMENTO
NBC- Red & Blue

K

STOCKTON
WG
NBC-Red &

distributing centers

—

Blue

Sacramento, Fresno,

FRESNO
NBC-Red & Blue

Stockton, Bakersfield.To

KMJ

KERN

BAKERSFIELD
NBC-Red & Blue

KOH
that Los

your radio schedules. Few

in

Blue outlets.

Coincidental telephone checks have

adequately by the

eluded

those

who know

it's

RENO, NEVADA

CBS

axiomatic that

to sell

Represented nationally by the

outlets can't

do the

PAUl H RAYMERCO.
New York Chit teo Detroit

job.

•

California

you must

sell

.

San Francisco

•

Be sure

this lucrative

market

is

Inner California, too.

in-

McCLATCHY BROADCASTING COMPANY
C d

I

or

if

BROADCASTING

•

n

i

a

Broadcast Advertising

R a d

i

o

S y

AMENTO

%1\VFORNIA
f
s

t
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Wrigley Featuring
Search for Actors
Hollywood Series

to

Present Program on

DETAILS

vice-president. Titled Gateways to
Hollywood, the new dramatic series will start Jan. 1, 1939, on 75
CBS stations, Sun., 6:30-7 p. m.,
replacing the Laugh Liner series
which is expected to continue until
that time.
Featuring Jesse L. Lasky as
master of ceremonies, Gateways to

be designed as a
contest to choose a

will

young man and young woman who
will be starred in

an

RKO

names

feature

"Gale
Storm" and "Richard Belmont"
have been chosen for the winners
and on Dec. 1 RKO talent scouts
movie.

6— Cost

Stage

of

will begin a series of elimination
contests in various cities through-

out the country.

of Broadcast Station Operation
University of Pennsylvania

From these elimination contests
a boy and girl will be selected to
go to Hollywood for two weeks of
dramatic training prior to the
opening of the program on Jan. 1.
On Jan. 8 another pair will be featured in a short drama. The outstanding pair of the first three
broadcasts will be featured on the
fourth show Jan. 22. All contestants will remain in Hollywood
as guests of RKO until they are
eliminated or win at the end of
each four-week period. At the end
of the
eighth and
12th - week
periods similar elimination contests
will be held and the final selection
will be made prior to the 13th
broadcast with the final winners
appearing on that show.
All during the contest, veteran
feature stars of RKO will play
supporting roles to contestants.

A

board of judges of five well-known
figures in the movie industry will
make final selections, and the individual boy and girl winners will
receive 26-week RKO contracts and
be co-starred in a movie written
specially for them.

Lud Gluskin's orchestra will be
featured on the show. William
Wrigley Jr. Co., Chicago, will promote Doublemint gum on the
broadcasts. Agency for the deal has
not been assigned.

being

The only exceptions are with regard

measured increasingly by comparing the costs of an individual con-

to stations carrying very little national non-network business.

Efficiency

in

business

is

cern with representative costs for
the industry in question. In this
way a management can determine
whether its costs are in line with
what may be expected in the business, while study over a period of
time reveals important information
as to cost trends.
Data published by the FCC during the summer enables the broadcasting field to determine its representative costs for the first time.
From an industry as contrasted to
a regulatory viewpoint, even more
information may be desired on
questions such as the various costs
involved in the sale of radio advertising; information which, incidentally, widespread adoption of
the
uniform cost accounting
system promulgated several years

of the total expense of the
average station. The percentage devoted to programs is highest on
clear channel stations and lowest
on locals— 43.3% and 27.4% respectively for unlimited time sta-

ered regional stations

to brokers

—
—are

Clear Channel
50 kw. & over
50 kw. & over

a com-

Unlimited
Part-time
Unlimited
Part-time

5-25 kw.
5-25 kw.

3.5%.

High-powered regional
Regional
Unlimited
Limited and
Part-time
Local
Unlimited

Day

Day

radio's first

economist, is former director of research of the
and the author of
several volumes dealing ivith broadcast economics.

Part-time

NAB

All

Brewing

in

St.

Louis on KWK, and Dr. Coombs in
Fort Worth on KFJZ. Program is
carried sustaining on other sta-

where

it

is

available

for

sponsorship by other local or regional advertisers.

THE FCC

Nov.

*

of kVOE, Santa Ana,
acquire complete control of
tiie station by purchase of the remaining stock from the estate of the late
third

owner

Cal..

to

J. S.

Edwards.
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and

unallocatable payroll represents 0.9%. Further details, with
executive costs treated as a separate item, are found in the accom-

panying

table.

Divisions'

Stations

1

1938)

6,

Techni-

Pro-

cal.

gram

Commer- Gen. and
cial
Aim.

Misc

Total

2.3

100.0
100.0
100.0
100.0
100.0

11.6
10.9
22.6
22.0
23.5

16.2
6.8
17.5
15.6
20.8

51.6
67.3
40.0
36.2
36.3

6.5
2.9
6.4
12.3
10.2

11.8
12.1
13.5
13.9
8.2

22.7
26.9
24.8

15.6
14.5
14.1

41.2
37.5
40.3

11.1
11.4
12.8

9.4
9.7
8.0

100.0
100.0
100.0

30.6
35.5
25.5
19.0

15.8
17.0
16.0
15.9

29.1
29.4
31.5
44.3

15.8
9.5
17.3
9.5

8.7
8.6
9.7

100.0
100.0
100.0
100.0

10.4

This includes administrative, technical, program, sales, and publicity executives and
should be viewed in this light.

PERCENTAGE OF 1937 OPERATING EXPENSE
Represented by Various Items on Different Classes of Stations
kw.& over

5-25 kw.

1

ALL

LOCAL

REClON A L

HIGH
POWERED
REGION A L

STA-

TIONS
e

:

Q

3.3

Salaries to Officers

Other Salaries (except program employees) 15.3
18.6
and brokerage
3.3
41.2
Program expense
Went
expense-extraordinary
2.1
Program and
Tpial program expense
43.3
Adverting, sales promotion, misc., sell-

Total Salaries
Payment to national ««> s

-

ing, publicity
repairs, maintenance and supplies
Light, heat, power & miscellaneous rents
Rent for broadcasting equipment leased
from others

Wire

authorized
Ernest L. Spencer, meager and one-

on

program, 46.8%;

commercial, 13.2% and general administrative, 20.4%. Miscellaneous

!

Co., St. Louis,

are sponsoring the program local-

tions,

divisions,

1

50

and Dr. Coombs, Optometrist, Fort
Worth, were sponsoring Famous
Jury Trials, dramatic series program, on 49 stations, Wednesdays,
10-10:30 p. m. The two companies

Park

technical, 18.5%;

to

tive

IT WAS erroneously stated in the
Nov. 1 issue of Broadcasting that

Hyde

are

the proportion of the average station's personnel expense represented by each division is as follows:

(Week beginning March

Sixth and last of series of analyses
of broadcast operating statistics for
1937, based on data compiled by the
FCC for that year and showing trends
since 1935 survey of the Department

Commerce. The writer,

major station operating

By Functional

*

of

payrolls

broken down and allocated to the

PERCENTAGE OF WEEKLY PAYROLL

and

constant factor,

be-

6,

of operation.
11. If
executive

out of line
5.5% for
the industry as a whole.

stathey are pri-

tion representatives
marily to the latter

—
—

is

compared

as

the

1938 to be representative a reasonable assumption if some allowance is made for
seasonality personnel costs represent approximately three-quarters of total broadcasting expense

5.3% for advertising and promo3.7% for representatives and
the remainder salaries of the sales
staff and executives.
charges, wire
7. Maintenance
costs and depreciation remain
fairly constant on all classes of
stations. Depreciation on high-pow-

— 10.4%

expected,

Assuming the week

ginning March

tion,

Execu-

Payments

business.

costs represent 5.3% of the average
station's operating expense and remain fairly constant throughout
the industry.
6. Total selling expense is considerably higher. If agency commissions are not considered in this category, total selling expense is estimated at approximately 20% of
net sales for the average station

24.2%.

paratively

and promotional

Advertising

5.

As would be

regarding them difficult.
10. Personnel comprises the
major expense of the broadcasting

tions of these classes.

Station managers will be interested in the following facts revealed by the FCC figures:
1. Executive expense increases in
relative importance as the size of
the station decreases, reaching its
highest proportion on local parttime stations. This is due to the
fact that, as the station becomes
smaller, a growing portion of its
total administrative work is performed by executives.
2. Salaries, other than executive,
remain comparatively the same
proportion of total expense for all
classes of stations. The average is
3.

9.

Programs account for nearly

4.

CLEAR CHANNEL

ly,

stations

local

relative importance of power costs
declines as the station becomes
smaller. It is 6.8% for the 50 kw.
unlimited time stations and 3.2%
for local unlimited time stations.
Variables affecting costs on parttime stations are sufficiently numerous to make any generalization

35%

ago would make available.

Trials Sponsorship

Hyde Park Brewing

12.9% and

tions

9.1%.

NAB

Feature Stars to Appear

physical equipment on various
classes of stations, the following
average depreciation rates are revealed: 50 kw. clear channel stations, 11.1%; 5-25 kw. clear channel stations, 10.9%; regional sta-

By DR. HERMAN S. HETTINGER, Ph.D.
Wharton School of Finance and Commerce

the

of

nation-wide

* No.

CBS

forthcoming
RKO-Wrigley shows [BROADCASTING, Nov. 1] were announced Nov.
8 by H. Leslie Atlass, CBS-Chicago

Hollywood

This Broadcasting Business

Replace

depreciation charges are
to the original cost of

If

compared

costs

Miscellaneous general expend
Depreciation
Amortization of intangibles applicable
to broadcasting
Taxes (except Federal income)
Total
1

Only for stations with annual

November 15, 1938

6.0
11.6
17.6

3.4

6.7

4.9

22.7
26.1

17.7

24.4

22.0
26.9

7.6
21.1
28.7

4.0

4.0

6.3

4.1

4.0

43.1

°.6.1

29.5

26.2

31.5

8.1
19.6
27.7
3.4
32.0

8.5

10.7

10.2

22.0
30.5

24.2
34.9

20.5
30.7

2.7

3.4
27.2

27.0

12.0
21.6
33.6
2.7
28.7

27.4

27~0

28.8

6.7
19.6
26.3
3.7
33.8
1.0
34.8

4.2
2.9
4.6

4.8
3.0
6.9

5.3
3.5
4.8

0.1
4.0
6.0

0.4
2.8
8.7
5.5

2.9
9.5
5.5

lTI
100.0

2T8
100.0

100.0

4~3~I

39.1

29~5

27.5

32.2

32~6

29.1
0.4
29.5

5.6
3.5
6.8

5.7
1.3
2.8

4.8
3.5
4.7

6.9
3.1
6.1

5.8
3.4

5.0
3.7
4.0

5.7
4.1
4.1

5.8
3.4
3.7

5.4
2.9

1.3
2.9
9.7
5.6

0.5
3.4
11.7
5.1

0.3
4.0
11.9
5.9

0.3
3.9
10.7
5.4

0.4
2.5
100.0

0.2
2.1

0.3
2.0

0.5
2.0

100.0

100.0

100.0

3.0

1.3

0.7

5.1

0.9

10.4

2.4
7.8
5.4

4.2
6.1
1.3

0.1
1.7
9.0
4.3

0.4
3.4
12.0
5.8

0.1
2.3

1.5
2.0

0.2
2.5

0.1
2.0

2^3

100.0

100.0

100.0

100.0

100.0

sales of $25,000 or

0.1

3.1
11.3
10.4

0.1

0.2

3.2

0.1

18.6

1.1

0.3
2.3

more.
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By selling all

WKY

three9

in
WKY

Oklahoma

takes these three essential sales steps in one stride in

Oklahoma's Wholesale Activity
Is

Oklahoma

55%

greater

City's

than

volume

wholesale
that

of

next

the

is

combined

double that of any one

WKY

is

.

.

city in

.

four

They know

more than
Oklahoma.

the time

.

.

.

that

first

WKY

up

to step

across counters to consumers
retailers.

largest state cities

WKY's power

Oklahoma.

Centered in Oklahoma City

is

...

hand

is

sales

... to move merchandise from warehouses

forcefully

recognized

by Oklahoma jobbers and

that most of their customers listen to

WKY

most

of

the only station that gives them the solid selling support

the only station that gives jobbers

and dealers a selling punch they can

... an argument

feel

they can understand and

they need and want in their

vantage of

WKY's

own markets and

ability to influence all three.

in their

own neighborhoods.

Take

ad-

Step up your sales by giving Okla-

recommend.

homa's

WKY

first

station

FIRST PLACE

And

Oklahoma

selling efforts.

OKLAHOMA CITY
REPRESENTATIVE — THE

Owned

in your

Operated

By

The

K AT Z

AGENCY, INC.

Oklahoma

Publishing

Company

Program Standards Studied by FCC
(Continued from Page 15)
of broad standards which could be
used as a measuring stick. Even
without a change in law, it probably would be willing to waive any
protest on the grounds of censorship, if the standards evolved were
labeled purely as examples of the
type of program material upon
which the authorities look askance.
It was recalled that the old Federal
Radio Commission, in the form of
press releases, served notice that
it did not look with favor upon

it

programs involving lottery and
upon hard liquor advertis-

even
ing.

PLACES
LOS ANGELES'
BIGGEST
RETAIL RADIO
CONTRACT'

WITH
LOS ANGELES'
BIGGEST

LOCAL RADIO
STATION

DON

LEE'S

KHJ
* * * *

MID-MORNING MATINEE... 6 Half Hours,
SATURDAY — 52 Weeks

Daily— MONDAY thru

Page 36

•

November

15,

1938

As an outgrowth of the War of
the Worlds incident particular attention has been focused not only
on use of the terms "flash" and
"bulletin" in simulated news broadcasts in fictional plays, but also in
commercial copy. There probably

—

would be no complaint from the industry if the Commission suggested that all such news terminology
be reserved strictly for actual spot
news broadcasts.

News and Drama
Chairman McNinch's original announcement Nov. 5 that he had in-

MBS

execvited the NBC, CBS and
utives for the informal conference
stressed this news-broadcast situation. While the announcement was
general in citing an informal discussion of subjects pertaining to

programs, emphasis was placed upon the "frequency, and, at times
misleading, use of the newspaper
term 'Flash' in radio programs of
various types." Mr. McNinch added:
"I have heard the opinion often
expressed within the industry as
well as outside, that the practice
of using 'Flash' as well as 'Bulletin'

is

overworked and results

in

misleading the public. It is hoped
and believed that a discussion of
this subject may lead to a clearer

between bona fide
news matter of first rank importance and that which is of only
ordinary importance or which finds

tered concerning an alleged antiSemitic, un-American broadcast.
The program, said to have been
broadcast on Sept. 18, was sponsored by an organization designated as "II Gride Delia Stirpe."

Joseph

manager

Lang,

part

owner and

WHOM,

denied the
general charges, declaring that it
was not logical to assume that
WHOM, in view of its large listening audience of Jews, would countenance anti-Semitic propaganda.
He said he himself is a Jew, and
that he has always cooperated with
all Jewish groups in every way possible. He said it was true that on
certain programs an Italian speaker "made statements in violation
of principles." The employe responsible for the, supervision of the
script has been suspended pending
an investigation, he added, and immediately after a complaint had
been received, the particular program was cancelled. This occurred
before any notification of protest
was received from the FCC, he
added.
of

NAB

Neville Miller,
president,
following Chairman McNinch's announcement Nov. 5 of the informal
conference with the networks, issued a statement welcoming any
discussion that would shed "further
light on the intricate problem of
radio programming." Pointing out
that these are problems that involve not only the networks, but
every station, he revealed he had
already discussed the matter with
leaders of the industry, including
the three network executives, earlier in the week. "It is a problem
the industry is well aware of, and
one the industry is perfectly willing and capable of solving itself,"
he said.

differentiation

ADVERTISING STAFF
ENLARGED BY FTC

place in dramatics or advertising."
He added that after discussion
of the matter with the three nat-

TWO new members have been
added to the Federal Trade Com-

networks, he would have
further conferences with others in
the industry along the same general line. This was accepted as a
clear indication that he proposed
to pursue the general thought of
program standards.
ional

Citation by the FCC late last
month [Broadcasting, Nov. 1] of
WBNX and WHOM, in New York,
for alleged programming transgressions, likewise added fuel to
the flames. No formal statement

was forthcoming from

FCC

WBNX,

and

not issue any announcement elaborating on its citation of that station for hearing.
The complaints, it was learned, alleged among other things, that a
white slave situation had been depicted in one commercial broadcast, that pro-Fascist propaganda
had been broadcast, along with
other charges.
WHOM, however, issued a denial of pi o-Fascist broadcasts, coincident with the issuance of a
press release Oct. 31 by the FCC
that a complaint had been registhe

did

-

mission's legal staff to aid in the
FTC's intensified scrutiny of advertising matter through its new
Radio & Periodical Division

[Broadcasting, Nov. 1]. The legal
staff of the Division now numbers
23, the total personnel over 50.
The two attorneys, new to the FTC,
are Paul H. Miller, of Ohio, and
Franklin F. Johnson, of California.
Although it is believed that the
FTC may name an assistant director of the Division, no appointment has been made yet, and the
work of the Division is continuing
much as it did under the special
board, which the new division replaced. Under the new setup, PGad
B. Morehouse is director of the
Division, whose members also include E. J. Adams, chairman of
the old special board, and W. F.
Davidson, former vice-chairman.
Since formation of the Radio &
Periodical Division to replace the
special board seems to indicate the
FTC is seeking to broaden its activities
in reviewing advertising
continuities and copy, it is thought
likely the Commission will supply
further personnel additions as work
of the Division increases.
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BU
WORLD NOW OFFERS THREE SEPAR

2
World Broadcasting System maintains complete modern studios
and recording facilities in New York, Chicago and Hollywood.

now totaling 2,500

From

the beginning, World has produced transcriptions for ad-

per month. These widely varied muafmi

vertisers

of the most popular station-built c e

their

who desired World quality recordings but who planned
own campaigns, bought time direct and took advantage of

in building local sustaining shows. 1

World exclusive

facilities

for the

making of

Vertical-Cut, Wide*-

Range transcriptions. This service remains available
regional and national advertisers.

as before to

World was

first to

inaugurate a

tranifio

separate musical^

est quality recordings, subscribe to

and more

-

if

loyal audiences with the ik

Wide-Range transcriptions.

WORLD BROADCAST

1

ALL

£ SERVICES TO RADIO ADVERTISERS

3
ation library service

fibers,

with at least

for stations

48 new

.

.

.

releases

^lumbers serve as the basis for many
ercial

programs, and are also used

185 stations, demanding the hightd Program Service, building larger
iless quality of World Vertical-Cut,
L

WORLD TRANSCRIPTION
SYSTEM

The new World Transcription System rounds out World's

ser-

WTS adds network simplicity of operation to transcription
flexibility. Think of WTS as a transcription system, with every

vices.

service of a
kets,

network

.

.

.

exclusive outlet stations in major mar-

program building, market

departments— off ering every
flexibility as to

analysis

facility of a

and

station relations

network, plus complete

markets and time of broadcast. In addition, a uni-

form merchandising service is available through this new system.
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RADIO

is about to mark another step in its
mile-a-minute development. The Chain-Monopoly inquiry is under way before a fourmember FCC committee. Many a radio man,
with blood in his eye, has hove onto the Washington scene to see justice done from his peculiar point of view.
In this tense moment, it behooves everyone
in radio to sit back and do a little serious cogitating before rushing into the affray. Ben
Franklin once said, "We must indeed all
hang together or most assuredly we shall hang
separately." While not a precise analogy, it
supplies a basis for serious thought.
Radio is not unlike most other industries.
There are groups within groups which are
competitive. Networks, as often said, are no
stronger than their affiliates, and it is almost true in reverse. But there are enough
common enemies of both who will show up at
the present hearings to occupy the attention
of the industry without weakening the industry's case with internal conflict.
We have stated repeatedly in these columns
that an investigation long has been inevitable
if not by the FCC then by Congress. Now it
appears that both will happen. The antifactions have been working too long and too hard

—

to avert them.

Without knowing, of course, what the FCC
appears that the Com-

finally will propose, it

or at least should be, in a far bet-

is,

ter position than Congress to do a worthwhile
job. It has (or, again, at least should have)

the knowledge, time and experience to evolve
regulations and possible legislative recommendations for Congress to plug up weaknesses in existing practices and methods. It
has the duty of developing regulatory pro-

cedure that will inure to the public good
through Radio by the American Plan. Its job
is help the industry, not to tear down, smear
or muckrake.

other things, particularly in these tense times.
Legislation growing out of a Congressional
investigation, jammed between other functions,
might prove haphazard and dangerous.
As the hearings get under way before the
it

appears

they

may consume some

three months. The FCC committee has in mind
a far-reaching fact-finding study. It disclaims
headline hunting and sensationalism. The in-
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quiry will prove either a fiasco or a success,
depending again upon one's viewpoint. But the
broadcasting industry, and its component elements, should guard against contributing in
any way to its failure by dynamiting its own
ranks. We still know of no better way of saying it than to call for a united front.

Well, Wells, Welles
ENOUGH

printer's ink to float the fleet

was

by the newspaper industry in its spree
on the CBS Wa)- of the Worlds incident, but
most of it was wasted.
spilled

from the news standpoint, the story
warrant screaming hell-in-a-hack
headlines. After calmer reflection, it is now
apparent that most of the hysteria allegedly
promoted by the "Martian invasion" was acStrictly

just

didn't

•

November

15,

1938

is not argubut complete information," writes
H. V. Kaltenborn in the first chapter of /
Broadcast the Crisis [Random House, $2].
"In the efforts of one great broadcasting system to bring the American people complete
information on the September crisis, I played
a part. This book is a record of it. In it you
will find, as completely as I was able to give it
to you, information on the events which led up
to the final truce at Munich." That quotation
is an exact description of the book.

First, the story "broke"

on a dull Sunday-

night in the newspaper shops. From the feature standpoint, it was a natural, and there
was plenty of "clear time" on the press association wires. Bureau after bureau of the
news associations sent "follows" to the origistory. And, while perhaps not guilty of
fabricating per se, it is now manifest that
many of the reporters took liberties, as reporters will in writing feature stuff.

nal

it gave newspaper
chance to give radio another
swift kick. Even though many publishers now
accept radio as a contemporary advertisingmedium, they almost unanimously resent it as
a news competitor. So the swifter the kick, the

But

in addition to that,

publishers

a

from their point of view.
own probings, we have unearthed
several interesting sidelights. The FCC has
received hundreds of letters on the broadcast.
But don't get the idea (as newspaper readers
must) that they were all unfavorable. On the
better,

In

our

contrary,

it

is

understood that substantially

them praised the broadcast. And then
the telephone and telegraph companies reported only a slight increase in traffic volume
in the New Jersey area in which the "invasion" supposedly took place.
Admitting that some real alarm resulted directly from the broadcast, which was unfortunate in that it used actual instead of fictitious
as did
locales, we see in it the whole episode

—

—

commentators
as
strong an argument as yet has been advanced
in favor of Radio by the American Plan.
If a fictitious dramatization, so announced
repeatedly and itself as fantastic as an inter-

many

editorialists

and

all,

planetary invasion, could throw some American citizens into a frenzy, what would happen
if radio were ruled by a Government dictatorship? In the authoritarian nations only propaganda of the Government can go on the air.

Small wonder then that their people are led
about with rings in their noses.
Obviously newspaper terminology, like
"flash" and "bulletin", should be used only in
connection with actual news broadcasts. The
Commission can and will suggest, but it can't
order it, because it lacks the power. And it
goes without saying that the industry will
cooperate by voluntarily barring simulated
news broadcasts or that type of parlance in
dramatic scripts, commercial credits or in all
save actual news broadcasts.
And, thanks to Messrs. Wells and Welles,
that is another contribution to better radio.

The FCC Purge

tually headline-bred.

half of

We favor the FCC inquiry rather than a
Congressional investigation, at this stage in
any event. Congressional committees usually
are superficial. Members are preoccupied with

FCC,

Circulation
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They're Off!

mission

BERNARD PLATT,

Advertising Representative

argument for peace

best

ment at

STRANGE

things, well advertised in advance
by devious means, are happening at the FCC.
And even stranger stories about things slated
to occur are going the rounds.
Chairman McNinch, for the third time in
his one-year tenure, has wielded the ax, and
three more heads have fallen. A majority
of the Commission
and a very slim one
voted with him. To call the resultant condition
strife is to put it mildly.

—

Chairman McNinch was sent to the Commission by the President in an effort to bring
order out of chaos. Few who know the situation will disagree that changes were
and are
needed.
Because he has worked with a slim majority, Mr. McNinch apparently has- been forced
to effect changes piecemeal. It is quite certain that all infections haven't yet been rooted
out. And it may be that mistakes have been
made in the McNinch pruning process. We
dislike to indulge in personalities, but we feel,
based on our own observations, that in one
and possibly two of the most recent "purges"
the Commission majority simply clipped the

—

—

weeds and left the roots.
The new procedure pertaining to hearings,
though complicated, may work out provided
members of the Commission will work at it.
With notable exceptions, its record is none too
good

in that respect.

purge and all, may sound
now. It is our guess that
they are little more than pop-gun shots compared to the Big Berthas that will boom when
the new Congress, less New Dealish than its
predecessor, gets under way in January.

The

FCC

actions,

like real explosions
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EDWARD

R. ML'RROW, CBS European representative in the States on
a vacation following the Czech crisis,
spoke before 1,000 members of the
Chicago Council of Foreign Relations
Nov. 4 on "European Radio." On
Nov. 10 he spoke before the Xational
Press Club in Washington.

NOTES

JOHX

JOE W. EDWARDS, formerly account executive of Tracy-Loeke-Dawson Inc., Dallas, and past president of
the Southwestern Assn. of Advertising Agencies, became sales manager
of the Texas State Network on Nov. 1.

ROBERT

C. MAYO, of the CBS
sales service division, has been transfered to the sales staff of
New York, where he will continue his
sales service duties in
addition
to

WABC.

selling.

FRED WEBER,

general manager of
B. Campbell, manager of WFAA, Dallas, spoke on raadvertising before the annual
dio
convention of the Tenth (Southwest)
District
Advertising Federation of
America at Fort Worth Oct. 28.

MBS. and Martin

BEYERLY

M.

MIDDLETOX,

for-

merly sales manager of WFAS, White
Plains. N. Y.. has joined the sales
staff of WABC, New York.

A PROPHET may

HOWARD DEAN FITZER
WDAF was

not be without

honor save in his home town, but

Howard Dean

WDAF,

Fitzer, manager of
City, is living disold saying. He was

Kansas

proof of the
born and bred in the Missouri metropolis. He loves it, he achieved
his success there and he wants to
spend the rest of his days there.
He is devoted to his job, too, and
the Ka?isas City Star and
are two of his most prideful sub-

WDAF

jects of conversation.
Dean Fitzer, as he prefers to be
called (he usually signs himself

simply as H. Dean), turned 40
just recently and rounded out 13
years as manager of
He
doubles in brass, also serving as
radio editor of the Star.

WDAF.

a far cry from playing a
slide trombone in Sousa's Band to
managing a major broadcasting
station, but that in brief sketches
the career of Howard Dean Fitzer.
He was born in Kansas City July
22, 1898, went to public and high
school there and matriculated at
the University of Kansas. His college activities included band, glee
It's

club

"My first memories," relates
Dean, "are of song pluggers, bad
and
announced

civic choral groups. I
in those days, and sang

harmony team known as Jack
& Jill. That's what management
amounted to. I recall announcing
in a

WDAF's

first commercial,
Crocker, on Sept. 21, 1925."

Betty

WDAF's manager is now one of
the chief factotums in The Star
organization. He confesses to a
weakness for following the news,
and still haunts the city desk when
a big story breaks. His hobby is
radio and his firm conviction is
that radio and the press can work
together for their mutual benefit.
Dean Fitzer was married in
1920 to Juanita Collins, a Kansas
City pianist. They have two children, Shirley Deane, 15, and Donna
Lee, 7.

and orchestra.

He was
broke

in college when the
out,
and enlisted in

Navy. Being a trombonist, he was
assigned to the Sousa Band at the
Great Lakes Naval Training
School, later joining the Dixie, then
to a fleet of destroyers
operating out of Queenstown, Ireland.

mother ship

There was nothing particularly
strenuous about his wartime activities, he relates, unless it was the
nocturnal shore leaves the bandsenjoyed when commissioned to
follow the ship's officers. He remembers that Irish bartenders especially
enjoyed "Lasses Trombone". After Queenstown, the Dixie
went to the Azores as flagship.
The war ended, Dean Fitzer
went home to become a cub reporter on The Star and was assigned
to the usual routine of obituaries,
club news, etc. In 1925 he was appointed manager of
and

Imen

WDAF

radio editor of The Star, succeeding Leo Fitzpatrick, now of WJR,
Detroit.
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K.TBS and
San Jose,

Rockefeller Radio

Was $200,000

GEORGE BOLAS,

1

weeks.

DOROTHY AYLES WORTH,

daughMerlin H. Aylesworth. formerly president of NBC and now publisher of the Tseic York World-Teleter of

gra m. a Scripps-Howard paper, is to
marry Robert G. Knott on Jan. 4.

H. K. CARPENTER, vice-president
and general manage r of WHK-

WCI/E,

Cleveland,
tonsilectomy

Fund

for Year

AGAINST

total
a
of
about
$40,000 allocated for that purpose
in 1936, the Rockefeller Foundation contributed approximated
$200,000 for research into the cultural side of radio during the last
year, according to its 1937 annual
report. The beneficiaries were University Broadcasting Council, Chicago, $75,000 for developing educational and cultural programs;
Princeton University School of International Affairs, $65,000 for a
study of the value of radio to listeners; National Music League,
New York, $15,000 for a study of
radio's public service in the field of

music; Pan American Union, Washington, $12,750 for a study of Latin
American broadcasts; World-Wide
Broadcasting Foundation, Boston,

operating shortwave station
W1XAL, $25,500, to develop radio
programs of educational
tural value.

Broadcast Advertising

and

cul-

recuperating

is

performed Oct.

29.

HOWARD

YESEY.

attorney in the

Louis G. Caldwell, in Wash-

office of

and Mrs. Yesey, on Oct. 31
became the parents of an 8% lb. boy,
ington,

their second child.

MAYXARD MARQUARDT.

manager

WCFL.

Chicago, left Nov. 2 for
three-week vacation in Central
a
America.

of

GORDON LLOYD,

formerly with the
Journal and recentlv on
of
WINS.
Xew York,
sales
staff
the
has joined the sales department of

Xew York

WXEW, Xew
Srate

York.

College,

graduate of Fresno

and

Hal

Mc-Intyre.

graduate of San Mateo Junior College, have joined the sales staff of
KYOS. Merced. Cal.
G. A. RICHARDS, owner of WJR.
Detroit, and KMPC, Beverly Hills.
Cal.. has arrived in Southern California for the winter.

E. H.

YOGEL. manager

of the radio
division of General Electric Co.. sailed

on

the

Statendain

Nov.

1

to

study

television for about six weeks in Europe, particularly in England. France

and Germany.

ISAAC D. LEYY. director of CBS
and co-owner of WCAU. Philadelphia,
was in Hollywood during early November.

WILLIAM

B.

RYAX. San

Francis-

co sales manager of XBC. was initiated as an honorary member of Alpha
advertising
Delta
Sigma,
national

honor society at its annual initiation
banquet in San Francisco.

HAROLD SAFFORD.
of

WLS,

a

member

of the

NBC-Chi-

cago sales promotion staff, married
Kay Louise Govauus Nov. 10.

GEORGE LASKER,
mercial

manager

delphia,
staff of

WEVD, New

com-

formerly

WPEX.

of

Phila-

on Nov. 5 joined the sales
York.

BEHIND

BRUNTOX. manager of
KQW. San Francisco and

is back following illness
which kept him hospitalized for two

from a

Radio Corp..

WLW

J.

JACK MULLIX.

war
the

vice-president
in charge of
broadcasting has been awarded a
medal by Boss Johnston, of the Xational Muzzle Loading Rifle Assn..
for his victory in the recent
Artists Match. He defeated Joseph
Ries, educational director, and George
C. Biggar. rural program supervisor.

sales

RALPH

director of

SHOUSE,

D.

of Crosley

have

tion.

voices

JAMES

HOUSER and his secretary
been transferred from NBC"s
promotion division to the network's operated station division, although his duties of promoting NBC
m. and o. stations remain unchanged.
B.

only on the air those
days for three matinee shows a
week, three night shows and the
ubiquitous Nighthawks. It had no
sponsors and no network affilia-

KAROL, CBS

J.

market research, addressed the Columbus (O.) Advertising Club Nov.
11 and will speak before the Cincinnati Marketing Association early this
week. Research in radio advertising
will be his topic on both occasions.

sales

manager

was recently made
the Chippewa Indian
tribe during a special broadcast by
the First Daughters of America, national organization of Indian women.
Chicago,
of

MARK

LOEB.

B.

production direc-

tor of WIP, Philadelphia, has resigned
to join the production department of

CBS

WIP

New

in

York.

Edward Wall is,

night supervisor, has been assigned as production head, with Howard Brown, staff announcer, promoted to Mr. Wallis' former place.

JACK SHACKLETT

the

of

sales

promotion staff of KLRA, Little Rock,
has resigned to take an executive position with the new W.IHL, Johnson
City. Tenn. Frank Keegan has been
promoted from the announcing staff
to sales promotion department. Lawr-

announcer
announcing staff of KLRA Nov. 13.
TOMMY PLASTER formerly with
ence

of
Gibbs, chief
Hattiesburg, Miss., joined the

WFOR,

the announcing staff of KGHI. Little
Rock, has resigned to join KTAT,
Fort Worth. Milton Twedell, formerly in the sales department of KGHI.
has taken over a new position with

KFDM.

Beaumont, Tex.

JOHN FRANKLIN,

radio

'in

in

Trenton and Philadelphia for the last
three years, has joined WIP. Philadelphia, as announcer.

LESTER LINSK

has joined A. & S.
Beverly Hills, Cal. talent
agency, as radio department manager.
He was formerly associated with
Rockwell-0"Keefe, that city.

Lyons

Inc..

EDWARD HUMPHREY,
of

WLW

and

WSAI.

formerly

Cincinnati, and

more recently of WHIO. Dayton, has
joined the announcing staff of W.IJD.
Chicago.

PETER GRANT chief announcer of
WLW. WSAI, Cincinnati, spoke Nov.
before the Cincinnati Cooperative
Club on "The Development of News

3

in Radio."

JOHX

C.

SPEARS,

f

o r

me

r

free

lance radio columnist, of Indianapolis,
has joined
Cincinnati, to handle promotion on the Boone County
Jamboree and other stage and radio

WLW,

built by WLW.
HAL FIMBERG has taken

shows

over duwriter on the CBS Jack
Haley Show sponsored by Continental
Baking Co. He succeeds Harry Conn,
resigned.
Other Hollywood writers
contributing to the programs are Oscar Brodney. Jerrome Jerome and
ties of chief

Richard Byron.

November 15, 1938
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MEREDITH WILLSON, NBC

FRANCES

ZOLOTH, for four years
a member of the KHJ, Los Angeles,
publicity department, has succeeded
Bud Rutherford as publicity director
Broadcasting System.
of Don Lee
Rutherford is devoting full time to his
duties as news editor of the network.

west-

musical director, Hollywood, has written a book What Every
Young Musician Should Knotc. The
volume, published by Robbins Music
Corp., New York, and released in midOctober, is illustrated with diagrams
ern

division

and charts.

BOB PINKERTON

TOM HANLON, CBS

GENE BAUGH,

cellist,

GEORGE TAYLOR,
a

Fort

formerly

of

LIONEL BAXTER,

chief announcer
of WAPI, Birmingham, recently married Mae Frances Rice, sister of Wilanna Rice,
secretary and receptionist.

WAPI

MRS.

DOROTHY FRANKLIN

joined the continuity
ment of WBT, Charlotte.

cently

STEAKS and sauces a la Zuyder
Zee are the domestic forte of Tys
Terwey, announcer of
N X,
Knoxville, who regales guests at
the Terwey board with foods prepared as per recipes of his native
Holland. Here he is, smiling in anticipation, ready to exercise the
Dutch technique on a thick steak.

W

Poppers' Families
VOX POPPERS Jerry
O'Leary

formerly

has joined the
staff
of Texas State
Network as
sports commentator.

was promoted

to

by Community Opticians on

WNAC, WCOP

recently

manager

traffic

Missoula, Mont., and Harry
Miller named head accountant.

BESSIE FEAGIN,

formerly assistcharge of

Jr., in

magazine publicity for

NBC

New

in

York, has joined the editorial

derneath titled "Pair Facing
Deportation" which chimed
in beautifully with the pictures an account of two
men with large families facing a forced return to
Poland.

staff of

—

The Listener's Digest, magazine printing the most important broadcasts of
the month, which will begin publication in January, 1939.

SETH BROKENSHIRE,

WORL,

and

Boston, but the standout was
a picture and story in the
Boston Herald-Traveler. Instead of the usual caption on
the picture of the pair, the
paper ran a long story un-

of

KGVO,

ant to Julian Street

Farmer Russ

and

recently drew heavy publicity
on the first anniversary of
their daily show, sponsored

with

KFJZ, Fort Worth,

LORETTA METTHEISEN

—

staff writ-

Century Radio ProducHollywood, in early December
leaves for Latin American countries
on a combined business and pleasure
er of 20th
tions,

trip.

PATRICIA FAIR,

formerly of Elwood J. Robinson Co., Los Angeles,
exploitation staff, has joined KMTR,

Hollywood, as publicity director.

MARTHA REINECKER,
Chicago

promotion

sales

of

NBC-

department

for

the last three years, has been
named secretary to R. M. Kendall of
the
Artists' Service to replace
Maline Cooper, retiring from business.

NBC

WALTER

B. DAVISON has been
superintendent
of
NBC
Hollywood Radio City guide tours.
He was formerly NBC New York assistant superintendent of tours.

appointed

HARRY BURKE, program manager
WOW, Omaha, recently announced

of
his

marriage

last

July

to

Laurine

Jacobsen.

WILLIAM

RAINEY,

head of
NBC's production department in New
York, is recovering from an appendectomy.
S.

has resigned as

acting publicity director of CBC. No
successor has been named as yet, E.
A. Weir remaining supervisor of publicity and commercial manager of the
CBC with offices at Toronto. Mr.
Wooding has not announced plans.

DAVID

SIMMONS, assistant program director of KDYL, Salt Lake
N.

City, has been named
rector of the station.

publicity

di-

AUSTEN CROOM JOHNSON,
-

in

free-lance announcer,
formerly of KFRC, San Francisco,
has joined KFI, Los Angeles.

RICHARD MOYES DEASY, announcer, formerly of KYA, San Francisco, who rejoined the KSFO staff
recently, has resigned.

EMMA

BAKER, program director
and
home economist of KGFW,
Kearney, Neb., is recovering from a
major operation.
W.

WILLIS

L.

Jr.

and Erwin C.

Darlington have joined WRVA, Richmond. Mr. Willis, formerly with the
in Petersburg, and for
old
Crewe
several years editor of the
Chronicle, a Virginia weekly, will be
assistant in the publicity department,
and Mr. Darlington, formerly with
WBIG, Greensboro, N. C, and
WDNC, Durham, has joined the announcing staff.

WPHR

BUSHNELL,

E. L.

visor of

general

super-

programs for Canadian Broad-

was expected back in
his Toronto office Nov. 15, after completing a tour of European broadcasting organizations.

CHARLES

LOGAN,

former man-

of

tor of
to Hal

WBBM,

Chicago, as assistant

Burnett,

WBBM

director of

public relations.

THERESA WILSON, CBS

press de-

partment, resigned Nov. 11 to join her
husband, an army lieutenant stationed
the Philippines.

Dec. 15.

J 5,

E.

Transradio Press, Kansas
City, has been named publicity direcager

of the bride.

November

of

NBC's

New York

press department recently
Evelyn Siers of Flushing,

married
L.

I.

has

resigned

BILL HERSON,

special

events an-

nouncer of WBAL, Baltimore, is to
marry Jane Huntley, daughter of a
Baltimore
business
on
executive,

1938

New

sales

manager, who has joined the Chappelow Agency in St. Louis as vicepresident, and Lloyd Smith, who
eral
eral

WEW

as assistant genS. Jones, genof KMOX, St. Louis,

manager, Merle

manager

announced several personnel
changes. Paul Hammond, formerly
national sales manager for Central
States Broadcasting Co. (KOIL,
Omaha; KFAB - KFOR, Lincoln),
has joined the sales staff and
Charles (Cy) Casper, publicity director for the St. Louis Browns,
has been added as sports writer

and announcer.
Arthur J.. Casey, former production manager, has been made director of public relations, a new post.
He will continue to produce The

Land We Live

In, St. Louis historical series sponsored by Union Electric Co. of Missouri, but will devote
all his time to public relations upon
the completion of that series. Rol-

Williams, of the production
has been appointed production manager, succeeding Casey. J.
N. Green, formerly of the announcing staff, has been returned to
production.
lie

JAMES THOMAS, formerly of
KSTP, St. Paul, and KWNO, Winona, has joined the announcing staff
of
New Orleans.

WWL,
DON COPELAND, formerly

of

staff,

CKGB,

Timmins, has joined CFCO,
Chatham, Ont., as special events and
news commentator.

CHARLES

H. ALLEN, booking offormerly specializing in vaudeville
planning to add a radio department in the near future. Firm
was formerly Curtis & Allen.
fice

talent, is

LOUIS TAPPE, continuity chief
WINS, New York, is presenting
new evening program.

The

of

a

Critical

which covers New York theatre openings, motion pictures and
books, with a guest star as an added
Critic,

feature.

CHARLES FOLL, who

recently reKFRC, San Francisco,
assistant
manager of

from

named

KWLK,

HERB ALLEN,

in

•

NBC's New York

RUSSELL NORDSTROM

signed

charge of NBC's sustaining programs
featuring popular music, on Oct. 17
married Loulie Jean Norman, singer
on the Fred Waring hour and other
programs, in Birmingham, home town
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director of music rescript division, will have two of his compositions performed by Lolita Cabrera
Gainsborg during her piano recital at
New York's Town Hall on Nov. 23.

search in

was

casting Corp.,

FRED WOODING

LEWIS LANE,

from NBC's press department in
York to free-lance.

Milwaukee.

BILL FIELDS,

KYA

Hour.

titled Siesta

FLORENCE MARKS

re-

depart-

BOB HANSON, formerly of WHKWCLE, Cleveland, WADC, Akron,
and WROK, Rockford, has joined

WTMJ,

San

formerly with
NBC, San Francisco, has joined KRE,
announcer-technician.
Berkeley, as

tion of Jacques Singer.

Miami, has joined the announcing staff of WAPI, Birmingham.

Co.,

HAROLD YOKELA,

Worth, are members of the Dallas
Symphony Orchestra under the direc-

MAURY FARRELL,

week

is

James V. Huffman, assistant

has joined

account execu-

conducting a parfive days
ticipation program on

Francisco agency,

George Orum,

WQAM,

KWLK,

of

Rufus Rhoades &

of

tive

Thor, violinist,

WBAP,

production

as

nouncer, has been signed for a role
in the motion picture "The Duke of
West Point", to be produced by Edward Small Productions.
violinist, and Marius
staff
musicians for

recently resigned

manager
Longview, Wash.

Hollywood an-

Merle Jones Announces
KMOX Personnel Shifts
FOLLOWING the resignation of

Longview, Wash. Bob Pinkerton recently resigned as production

manager

of

KWLK.

Robert Tincher Assumes
WNAX Managers Post
WITH THE acquisition Oct. 24
of WNAX, Yankton, S. D., by the
South Dakota Broadcasting Corp.,
Robert Tincher, former head of
business

the

mercial manager of WNAX, continues in that capacity, Mr. Hill
said, with the remainder of the personnel unchanged. Arthur Smith,
formerly of KRNT, Des Moines,

became program director.
D. B. Gurney resigned as

Beal Named Winner
Of Announcing Contest
BILL BEAL, member
tinuity

and

KDKA,

Pittsburgh,

new corporation and
cipal

of the constaff of

a gold medal and $150 in cash as
winner of the 1938 H. P. Davis

Memorial Announcer Award Nov.

KDKA broadprogram
WWSW, Pittsburgh,

2 during a special
cast. Walter Sickles,
manager of

and Dave Garroway, of

KDKA,

re-

ceived honorable mention. Presentations were made
during the

broadcast by L. W. Chubb, director of the research laboratories of
E. & M. Co., and
associate of the late H. P.
Davis, known as the "father of radio broadcasting".
Mrs. Davis originated the annual

owner of

presi-

the

new

prin-

WNAX.

Ferguson Heads

announcing

was presented

WNAX

Broadcasting
Co. and was succeeded by Gardner Cowles, Jr., president of the
dent of the

Bill

Iowa

the

of

office

Broadcasting Co., became resident
manager of the station, according
to an announcement Nov. 8 by
Luther L. Hill, executive of the
new company. Ted Matthews, com-

WCLO

FERGUSON

veterR. L. (Fergie)
an broadcaster, joined WCLO,
Janesville, Wis., in early November as general manager. He succeeds Homer Hogan, who has returned to Chicago. Mr. Ferguson,
who recently became associated
with the Chicago office of Weed &
Co., radio station representatives,
is

former manager of

WINS, New

York, and before that was commercial

manager of

WLW,

Cincinnati.

Westinghouse

close

awards

six years

of her husband.

ago

in

memory

The custom

is

to

be continued during her lifetime.
The board of judges this year included Douglas McLean, a director
in the drama department of Carnegie
Institute
of
Technology;

George Seibel, lecturer and critic;
Frances Weller, associate editor of
Musical Forecast; Roy Umble, of
the public speaking department at
the University of Pittsburgh, and
Capt. H. Ledyard Towle, director
of advertising and design, Pittsburgh Plate Glass Co.

McNinch to Speak
FCC CHAIRMAN Frank R.

Mc-

address the
initial first district meeting of the
NAB at the Greenbrier. White
Sulphur Springs, W. Va., Nov.
19-20, according to John A. Kennedy, president of the West Vir-

Ninch has agreed

to

NAB

director
ginia Network and
for the district. Neville Miller,
officials will attend. Broadcasters from all stations in the district are expected. The district embraces Maryland, the District of
Columbia, Virginia, West Virginia
and North Carolina. The McNinch
and Miller talks will be broadcast
by CBS Nov. 19, 9-9:30 p. m. (EST).

NAB
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W
~\7

OU may
but

Meet the
S M JS UXhtfof

consider

WSM

him

a trifle

young

to merit attention,

thinks differently. This youngster, to us,

is

to-morrow's radio audience. One day he (and millions like

him)

will be the one

buys or buys

We

not, as

who

listens or refuses to listen,

we

that

this

day

build to this end by doing our darndest to give

est hint of

full

This
of the largest and most varied

value

—

to satisfy ourselves that

—Why we

reject

is

will give

contracts and

impropriety.
to

not idle altruism.

that this

many

it

rather than expose our audience to the slight-

be sure of an audience to-morrow

by keeping faith with the audience

service they like to-day.

why we maintain one

in

The only way we know
is

is

is

our audience

the parents of to-morrow's audience the kind of broadcasting

This

it

examine every product

much revenue

he chooses.

plan to be in the broadcasting business when

comes. So

who

—

America Why we check each script to see
good taste and the public interest Why we

talent staffs in

WSM

We

we have

can prove

to

to-day.

your satisfaction

policy pays advertising dividends.

CLEAR CHANNEL
50,000 WATTS

NBC
National Representatives; Edward Petry
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Exploitation Idea
Acquires Sponsors,
Publicity at

W. A. WILSON

interesting and attractive for the
season, WOPI from Oct. 10
to 15 held the first of what it plans
as an annual Food, Auto and Radio show.
From the results obtained both
for the partici-sponsors and stafall

tion,

is

it

my

belief

that

many

stations in different sections of the
United States and

Canada

will

find

that such a show
not only produces
additional
revenue but is the

means,

through
wide and favor-

lur.

able publicity, of

wnson

arousing great

in-

terest in and increasing the popularity of the station with all ele-

ments in the community.
Already several of the merchants
who participated have bought time
on the station, and others who
have not used radio before to any
great extent, closed for regular advertising.

Under a 150x60-foot
ed

especially

WOPI

for

the

tent, rent-

occasion,

provided approximately 25
booths, which were used by the participating concerns. These booths

were

sold for $50, decorated, and
$35 undecorated. This chare-e was
in addition to the $40 required of
the 25 local firms for participation.

Ticket Distribution

For

this participating considera-

WOPI

furnished each sponsor
with 1,000 tickets weekly, window
card displays and three spots weekly over a period of ei°rht weeks.
Except on the last night, admission to the show was free of charge
upon presentation of tickets obtained from the stores of any of
the exhibitors upon the purchase
of 50c or more.
Each day during the Fair a complete description of the booths and
contents were given over the air
in addition to music bv a prominent orchestra. On the last nieht of
the show a big jamboree was held,
the highlight of which was the
drawing of the winner of the Chevtion,

rolet sedan.

managers interested

station

in further details required in working out this effective exploitation,
I shall be happy to answer all inquiries.

PARAMOUNT

Pictures, Hollywood,
has bought film rights to "The Moral
Code", radio play written hv Irving
Reis and Maxwell Shane. The play
was written for the Edward G. Robinson Big Town program, sponsored
on CBS by Lever Bros.
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System,

Expand Their NBC Hookups
To Get Special Blue Rates
FOLLOWING the lead of Adam
Hat Stores, New York, which add-

more than

KOIL and KFOR met
Omaha general offices of

in
the
the sys-

tem for a four-hour clinic in latter October. The clinic was the
brain child of Don Searle, CSBS
general manager, and Frank Pelle-

manager.
and studios located
and Lincoln, and com-

grin, sales

With

offices

Omaha

in

plete

staffs

in

both

Searle

cities,

and Pellegrin decided to get the
two groups together for a conference. The CSBS Clinic developed
out of that idea. Staff members in
every department were notified
several weeks in advance, and department group leaders appointed.
Announcers, engineers, salesmen,
continuity writers, producers, were
told they would have a chance to
give constructive criticisms of their
department or any other department in the organization ; that they
would be given the opportunity to

what they thought was good
and what was bad about themselves or about their fellow worktell

ers.

When
clinic to

KFAB, KOIL and KFOR

every
staff

Don Searle called the
order at 2 p. m. Oct. 23,

member not needed

keep

to

the three stations on the air
in attendance.

was

Guest Experts
In his opening remarks, Mr.
Searle stressed that the clinic was
an experiment. The introductory
session included an explanation of
the clinic idea; an introduction of
"guest experts": Gene Katz and
Lowell Jackson of The Katz Agency
(CSBS national representatives)
Don Davis, manager of
WHB, Kansas City; Craig Lawrence, commercial
of
KSO-KRNT, Des Moines, and Herb
Hollister,
of KANS,
Wichita.
;

manager
manager

The group split into departmental
meetings, as follows: Sales
clinic, Frank Pellegrin, sales manager, cha rman; engineers' clinic,

Mark

chairman;

Bullock,

conti-

nuity and service clinic, Jud Woods,
Lincoln manager, chairman; announcers' clinic, Earl Williams,

program

and traffic
clinic, Jim Douglass, program director, chairman; news clinic,
Bruce Wallace, chairman; general
chairman;

clinic,

Paul Dodd, chairman.

EXCHANGING views at dinner
during the recent Central State
Broadcasting System's Radio
held in the

Clinic,

York, and Craig Lawrence, com-

Each group held a general disr
cussion of subjects important to
that group and then suggestions
for the general betterment of other
departments were given. A secretary was appointed for each departmental clinic and complete
notes kept on everything discussed.
For example, the Sales Clinic,
under the direction of Frank Pellegrin, had an attendance of 17 salesmen and all the "guest" experts.
Pellegrin opened the clinic with a
general statement of sales aims
and then each salesperson was
given five minutes to offer suggestions for the betterment of the department discuss sales problems
and have his say about how other
CSBS departments could cooperate
for a better, smoother-running system. Guest experts took part in the
discussion, and complete notes were
kept on every point brought out.
At a general meeting the chairman of each group presented a report. For example, the sales clinic

—

report
lems,
better

made recommendations

sales

and

cited

the

KF AM WCFL WLAC WAPI
WDNC WMBH. During the six
have

been
85.5% correct, according to Mr.
Martin. Sponsors of the programs
forecasts

are Hemrich Brewing Co.,

KIRO;

Weyerhauser Lumber Co., KRLC;
St. Cloud Brewing Co., KFAM;
Erie Clothing Co.,
Electric

Supply

WCFL;
Corp.,

General

WLAC;

Radio, WAPI; Pure Oil
Co., WDNC; Zenith Distributors,
WMBH. Football schedules and
forecast sheets are distributed as a

Crosley

merchandising

November 15, 1938

tie-in.

specific

cooperation

"aired"

probfor
between the
sales

program departments;
sales gripes and

special

formulated new sales policies along
certain lines. Gene Katz, Lowell
Jackson, Herb Hollister, Don Davis
and Craig Lawrence offered suggestions. A banquet wound up the
clinic. Mr. Searle presided and introduced Frank Throop, president
of the board of directors of the
Central States Broadcasting System.

Complete written reports from
each departmental clinic chairman
will contain full details of every
subject discussed. Another followup will be a meeting of departmental chairmen to develop ideas.

Nutrena to Use 10

sale of two 15-minute programs
weekly featuring football forecasts
by Jimmie Evans on KIRO KRLC

the

offices

mercial manager, KRNT, KSO,
Des Moines, Clinic "guest experts".

HARRY MARTIN ENTER- NUTRENA

weeks,

Omaha

CSBS, are (1 to r) Don Davis,
manager of WHB, Kansas City;
Gene Katz, The Katz Agency, New
of

Grid Forecasts on 8
PRISES, Chicago, announces

I

ed 20 stations to its NBC-Blue netfight broadcasts [Broadcasting, Nov. 1], five other sponsors
have increased their coverage on
the Blue and thereby gained the
discounts now offered to advertisers using one or more supplementary Blue groups in addition to
the basic Blue. Sherwin-Williams
Co., Cleveland (paints), has added
11 stations to those already carrying its Sunday afternoon Metropolitan Opera Auditions of the
completes the
Air, of which

work

KFAB,

of the staff of

J

Obtain Discounts

Employes Dissect Organization
Offer Some Valuable Suggestions

and discuss concrete
cases and problems connected with
the operation of the Central States

office

in a novel way, a barrel containing the admission stubs was emptied and four persons selected from
the audience drew four tickets
each. These 16 tickets were mounted on a large wheel which was spun
and shot at while in motion bv a
member of the local rifle range. The
person whose name apneared on the
back of the ticket he struck was the
winner of the Chevrolet.

To

And

75

something equally

RADIO CASES

TO STUDY

Broadcasting

General Manager
WOPI, Bristol, Tenn.

DOWN TO

Central States

WOPI

Food, Auto and Radio Exhibit
Proves a Big Success

TO PROVIDE

GETTING

Six Blue Sponsors

MILLS, Kansas

City,

stock
and poultry
feeds), on Feb. 15, 1939, will begin
a thrice-weekly quarter-hour disc
program titled Trail Blazers on 10
stations west of the Mississippi.

Kan.

(live

Simonds

&

Simonds,

Chicago,

is

agency.

Booth Places Series
BOOTH FISHERIES Corp., Chi(fish and sea foods), has
started an extensive campaign of
spot announcements on an unannounced number of stations to continue through April, 1939. Frank

cago

KUTA

Blue Mountain Group and KTMS
and KFSD the Blue Pacific Group,
giving this advertiser a 10% discount for both of these groups and
the Blue basic as well.
Miles Laboratories, Elkhart, Ind.
(Alka-Seltzer), has added the Blue
Mountain and the Blue Southwestern groups to its National Barn
Dance schedule on Saturday nights,
thereby gaining a 10% discount on
the Blue basic and these two supplementary groups. William R.
Warner Co., New York (Sloan's

Linament) has added KTOK to fill
out the Blue Southwestern Group
and earn a 5% discount for its
Criminal Case History Friday eve,

j

ning

series.

Personnel Changes

Williams Co., Glastonbury,
(shaving cream), increased
its station list for True or False
Mondav evening series, by two staJ. B.

Conn,

KUTA

tions,

and

KTMS, which

fill

out the Blue Mountain and Pacific
groups and bring a 10% discount.

Canada Dry Ginger Ale, New
York, which begins sponsorship of
Information Please on Nov. 15,
has added the Blue Southern Group
to bring its starting total up to 40

K

|

and to get a 5% discount.
This discount schedule, which NBC
is using to attract more extensive
use of the Blue network by advertisers, went into effect Nov. 1.
stations

Roy

C.

Witmer, vice-oresident

charge of sales at NBC, has
transferred Reynold R. Kraft and
Paul M. Massman from the eeneral
network sales staff to specialize on
selling the Blue, working under the
direction of Alvin E. Nelson, recently named Blue sales manager.
in

'

Chicago Baseball

GENERAL

MILLS,

(Wheaties),

and

Minneapolis

Socony-Vacuum

Oil Co., New York, will co-sponsor
the 1939 and 1940 home games of
the Chicago Cubs and White Sox
on WBBM, Chicago. Sponsored on
alternate days by Wheaties and
Mobilgas, the games will be aired
by Pat Flanagan and Charlie

Grimm, former Cubs manager who

recently signed a three-year contract as a baseball announcer on
WBBM. During the 1938 season
broadcast 197 major league
games including 149 games played
in Chicago, 43 out-of-town games
reported by wire and five pre-sea-

WBBM

Presbrey Co., Chicago agency, re-

son contests. Knox-Reeves, Minneapolis, is agency for General Mills,
and J. Sterling Getchell, Chicago,
handles the Socony-Vacuum ac-

cently received the account.

count.
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I

And NBC
\V 7TTH each passing

year,

Offers

NBC

adds

VY new services to make radio of greater value to the public.

measured

ment

Our growth

is

in terms of increased achieve-

in bringing educational, political,

and cultural features before

all listeners.

An Ever Greater
special events

most daily

programs

.

.

.

Service to America

are

fare for the millions

now alwho lis-

ten regularly to the National Broadcasting

Company. Consummate

artists

of genius to

NBC

Sustaining Programs.

And, NBC, on its 12th Anniversary, more

opportunity to present their views. Great

than ever looks to the future for wider op-

plays

sides

.

. .

on every

great music

COMPANY

such as Arturo Toscanini lend the touch

political issue find

Both

NATIONAL
BROADCASTING
The World's Greatest
Broadcasting System
A Service

.

BROADCASTING

.

.

•

spectacular

of the Radio Corporation of America

portunities to offer even greater service.
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News Survey Near End
STUDY of news broadcasts and
their effect on the opinions and
habits of their hearers, being

made by James Rorty and Mrs.
Rorty as a part of the Princeton University study into the effect of modern broadcasting on
the life and customs of the Amer-

nearing

comican public, is
pletion and should probably be
ready for publication about the
first of the year. Radio news services,

local

national news
and commentators,

and

broadcasters

dramatized news programs are all
included in the study, which is
even making a survey of the actual
results of the recent Martian attack scare resulting from the use
of news broadcasting technique on
a dramatic program.

CBY

new

Canadian
Broadcasting Corp.'s Toronto noncommercial station, which until Nov.
is

the

call of the

1 was known as CRCY. This comcall
pletes the change from the
letters standing for Canadian Radio
Broadcasting Commission to the
call letters signifying Canadian Broadcasting Corp.

CRC

CB

Test of

Power Over

resulted in
to the public.
Then he
launched into a discussion of the
benefit

(Continued from Page 22)
plicability of public utility precedent in connection with the trans-

the Commission said while
under the Act an entity engaged in
broadcasting is not deemed to be a
fer,

common

carrier, nevertheless the
principle expressed is one which the
Commission recognizes to be in
accordance with sound public policy.

"To permit,

prior

therefore,

losses in the operation of Station

WTIC

and

stations,

to

its

affiliated

shortwave

be capitalized

in

the

manner proposed herein, especially when consideration is given to
the fact that no benefits will flow
to the proposed assignee in exchange for the assumption of the
note for $1,500,000, would not be
in the public interest," it was stated.

Commissioner Craven said

flatly

he felt the Commission should approve the assignment. The purpose,
as he construed it, was that the
parent company merely desired to

common

combine ownership and operation
of the station property in one corporation and thus create a more
efficient and less complicated situation, both on its books and in
actual conduct of the station. The
price for the tangible property of
$500,000, Commissioner
said, is so close to what the property is actually worth that it cannot be the basis for objection. The
objection of the examiner, he said,
centered entirely on the assumption
of the contingent liability of $1,500,000 by the new subsidiary. He
said he was unable to follow the

Craven

examiner's

seemed

development has

the

Sales Prices

since

reasoning

to place

he

two "diametrically

opposite interpretations on the legal
significance of the obligation."
Regarding the right to recover
losses, Comdr. Craven said he knew
of no law or philosophy of regulation in which it is a good public
policy to deprive a pioneer of the
opportunity to regain the moneys
expended for development, when

By popular vote

carrier

aspects

and the

"bare bones" policy which he alleged the majority had voted in
this

instance.

Comdr. Craven said he knew
there had developed a doctrine of
public utility regulation which does
not recognize the right of public
utilities to recover
pioneering
losses but he held that the Communications Act specifies in effect
that broadcasting is not a common
carrier service. While courts have
recognized stations as being public utilities, he added he knew of
no instance in which they have inferred that stations may be classified as public utilities in the same
sense as are railroads, power and
light companies or gas companies.
He added he felt the time has not
yet arrived where the development of broadcasting justifies the
application of common carrier doctrines of rate regulation, either
by inference or by direct action.
"Furthermore," the Commissioner added, "such a policy appears
to be illogical because the situation
in broadcasting differs so greatly
from the situation of common carriers that the same principles of
regulation could not be applied with
a logical expectancy of successful
operation of the broadcasting service.

THE MOST POPULAR STATION
CANADA'S WEALTHIEST MARKET!

in

CFRB, TORONTO
YES SIR, MY
FAMILY AND

FOR

ONTARIO

WHOLE
I

VOTED

Recently made public, the results of a straw vote
conducted by a popular trade publication gives
CFRB the popularity-edge over its nearest competitor by the astounding ratio of 3 to 1! Wholly
voluntary replies to this poll which asked listen-

Columbia Broadcasting System, CFRB consistently brings world events and news to Canadian
listeners, through this network.

ers to name their favourite radio station offer
conclusive proof of CFRB's popular coverage!

an audience goodwill that puts dollars in the
pockets of shrewd advertisers. Get all the facts

Distribution of the buying power of Canadian
Industry, based upon the purchases of commodities and materials used in manufacturing, shows
Ontario to have nearly 50% of the national total.
When industrial purchases are added to consumer

buying power, Ontario becomes a 2'/2 billiondollar market. CFRB, located in Toronto, Ontario,
in the centre of a listening area of 54 cities and
towns, is the KEY to this potential market!

For over twelve years

CFRB

has adhered to its
inaugural policy of bringing the best features and
entertainment to its listeners. Affiliated with the
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of unbiased service has built

regarding CFRB's popular coverage before placing YOUR radio program in Canada's richest
market!

CFRB

TORONTO

THE KEY TO ONTARIO SALES
Advertising Representatives in U.

Need

k

CFRB

CFRB's twelve years

"A possible further reason for
not imposing the doctrines of common carrier regulation upon broadcasting is that Congress clearly intended that while it desired to
exercise a control of the application of broadcasting to the service
of the public during the early development stages of this new art,
it did not desire the administrative
branches of the Government to so
exercise control as to endanger
freedom of speech and the use of
radio as a media for public expression of various schools of
thought on a fair and equitable
basis. Therefore the Commission
should proceed with caution in
exercising its power under the
guise of public utility doctrines of
regulation."

!

S.

A.

JOSEPH HERSHEY McGILLVRA
New York
•
Chicago
•
San Francisco
Los Angeles
•
Atlanta

of

Uniform Policy

Mr. Craven stated that price
consideration in excess of tangible
property value has repeatedly been
before the Commission during the
past two years and has been the
subject of extensive briefs and oral
arguments. He said he regretted
the Commission had not yet found
it possible to adopt a policy which
it could uniformly apply and to
which parties may look for guidance for entering upon such transactions. Businesses under private
ownership, he said, necessarily
change hands from time to time,
and in this respect broadcasting is
like any other business. He emphasized that the basis on which
a business or an interest in it may
be disposed of is of tremendous
importance to the investor and the
Commission's policy "will have a
lot to do with attracting or driving away capital and the pioneering spirit in the various fields of
radio communication."
Commissioner Craven said that
several different theories have been
suggested as the proper interpretation of Sections 301 and 310 (b)
of the Act dealing with transfers.
One is that the Commission has no
power whatever to take price into
consideration and the other is the
"bare bones" policy. In the latter

BROADCASTING

•

Broadcast Advertising

instance the viewpoint appears to
be that if the Commission approves
a transfer involving a price more
than the value of the tangible as-

allowing a wavelength or license or some other interest to be sold. He contended
this theory is fallacious because
the new licensee must still come before the Commission for periodical
renewals of his license, must expressly waive any claim in every
application for renewal, and must
accept a license which, on its face,
says he has no right of ownership,
just as does the statute itself.
If any theory is adopted, the
Commission must be consistent in
applying it, Comdr. Craven stated.
"It is just as illegal to pay $25,000
more than the value of the assets
as it is to pay $1,500,000 more.
Every such case would have to be
decided (so far as price is concerned) purely and simply on the
basis of evidence as to the value
of the property. Yet in recent
months we have repeatedly approved transfers where the undisputed evidence showed that the
price was substantially larger than
the value of the property. The only
distinction between this case and
others is that a larger station and
consequently, larger sums of money
are involved."
Declaring he did not believe the
"bare bones" policy could be justified legally or practically, Comdr.
Craven said that it would lead to
difficulties in administering the Act
and places a "terriffic obstacle" in
the way of progress in advancement of the industry. An immediate problem would arise, he said,
in reference to sales of stock in
corporations that hold radio licenses. Stock in a number of these
sets, it is in effect

into account

BECAUSE

the

Johnson

Family, heard on MBS, is
wholly dependent upon one
person, its creator, Jimmy
Scribner has been insured
for $100,000. So effective is
his personification of the 22
characters appearing in the
sketches that listeners still

send in fan mail addressed
to the individual characters

mimicked by Mr. Scribner.

RCA and CBS,
on the large eximpractical to say

licensees, such as
is freely traded in

changes. It is
that a man who holds 10 shares
of such stock may sell it at the
market and then turn around and
say that a man who wants to sell
51% of stock in the same corporation can only sell it at a price based
on the value of the physical assets,
he argued.

The Tax Angle
Moreover, he said there would
be the problem involved in dispos-

an estate if the Bureau of
Internal Revenue says that the estate tax must be fixed on some ratio of price to earnings "and yet
we do not permit the stock to pass
at a price that is sufficient to meet
the Federal tax."
Discussing other theories regarding transfers, Commissioner Craven
said he would not venture to say
what the ratio of sales price to
earnings should be. Perhaps it
should be ten to one or more or
less, he declared. "However, I can
readily see the danger of the Commission adhering to such a theory.
ition of

accumulated losses of

the past due to causes such as.
pioneering expenses, development
of a listening audience, and operation of the station on the basis of
a high class program service under
a heavy economic disadvantage,"
he said. "While it may be advisable for the Commission to take
into consideration as a factor of
public interest the ability of an assignee to operate a station success-

Serial Security

from a financial standpoint,,
the Commission should not be eager
fully

AFTER an address on "The Economic and Social Aspects of Radio" by W. B. Ryan, NBC sales
manager
and

San Francisco

in

Don

President

his fellow

versity

R.

Harris

members

California

of

Alpha Delta Sigma,
vertising

(left),

(right)

of the Unichapter of

scholastic adrecently

fraternity,

broadcast a half-hour roundtable,
Examines Radio, on KRE,
Berkeley, first program from the

ADS
new
It

KRE

studios.

runs the danger of tempting

li-

censees to extract the highest possible profit out of a station to justify highest possible purchasing
price. It will

prove unjust to

insti-

tutions which have operated their
stations on a non-commercial basis,
and who find it desirable to dispose of the stations."

Commissioner Craven concluded
he had no definite pronouncement
as to the proper theory "other than
to state that it is my opinion that
in all such cases involving transfer of licenses the fundamental factor to be considered is the interest
of the public rather than the price

paid by the purchaser.
"In the consideration of a price
the Commission may properly take

insist on immediate profits. It
should be recognized that in any
long range development it is not
unsound to operate a business at a
loss in the early stages. Therefore
the Commission should not be restrictive in such cases, but should
consider the matter with foresighted liberalism on a sound business
to

basis.

"While the Communications Act
of 1934 clearly indicates that licensees have no ownership in frequencies and that no frequency can
be sold, there is nothing in this
Act which precludes the Commission's granting an application to
transfer a station's license to another licensee when it is clearly
shown that the operation of the
station by the new licensee will be
in the public interest and provided
that in the transfer the frequency
itself is not sold and provided the
transactions are made by honest
business men as a result of the application of sound business in accordance with the laws of econom-

MARLIN RAZORS, B r d g e p o r t,
Conn., on Nov. 9 began local sponsorship of the MBS cooperative show,
i

Famous

Jury

on WICC,
handled direct.

Trials,

Bridgeport. Account

is

NCINGr
lhloU
IOOO WATTS

NIGHT

A
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Press

_

Denied

Wireless

44*

Foreign Relay License
DENIAL of the application of

Once Is Enough
EMERY MELBORN, engi-

Press Wireless Inc. to establish radiotelephone service for relays of

Wash,

international broadcasts from
abroad, in competition with RCA
and A. T. & T., was announced
Nov. 4 by the FCC. MBS, it was

knockout punch when a bolt
struck the station's antenna

brought

out,
facilities

the

neer

its

He was

er), having concluded its summer
CBS program, Time To Shine, on
Oct. 11, is planning to start its

winter

campaign

spot

Campaign

in

will consist of

36 announcements and time signals
weekly to start Nov. 28 on WQAM,
Miami, to run four months. On Jan.
2, the sponsor will add WDBO,
Orlando,
St.

WJNO, West Palm

Beach,
Clearwater, and WSUN,
Petersburg, and, in February,

WJAX,

ROOM

hoping that lightnot strike twice.
recently

given

AMOS

a

COLLINS, of the FCC
New York, has been
transferred to the New Orleans office,
replacing W. Irving Abbott, who has

was off the air
few hours, but was

run 13
week3. Bermingham, Castleman &
Pierce, New York, is agency,
Jacksonville,

to

250 WATTS
1420 KC

AS CAP

been assigned to the Dallas office.
Carl A. Johnson of the Dallas office
has been assigned to New Orleans.

is*

e«*

tot

„A«>-

in Canada

succeeding Clayton Dow, who has
left radio to enter the insurance business in Montgomery
and Jimmy
;

Evans and
engineering

Increase of 6 Cents Sought in
Receiving Set Fees

the antenna of
100-watt ultra-high
frequency transmitter designed and

W5XD, new

WFAA

engineers, is Ray
technical
supervisor of
WFAA, Dallas. Located atop the
Tower Petroleum Bldg. in downtown Dallas, the tip of the anbuilt by
Collins,

tenna

386 feet above ground.
The transmitter, on the 22d floor,
is being placed at the disposal of
educational, civic and music organizations for the broadcast of cultural programs. W5XD, which went
on the air Oct. 31, is carrying two
hours daily of
programs.
is

WFAA

WPEN-AFM
between

Dispute

WPEN,

Phil-

adelphia, and the American Federation of Musicians local in that
city over the amount that station
should expend for union musicians
is still unsettled. An attempt to
get Joseph N. Weber,
national president, to make a ruling
ordering the Philadelphia local to
accept a smaller amount from
than it is asking for failed
when Mr. Weber refused, stating
that he had no authority to make
such an order, the question being
one of local jurisdiction. No further meetings have been scheduled,

AFM

although they will probably be re-

sumed
tion

shortly. Meanwhile the stastaff orchestra continues to

perform as before, the union having

turned

down

its

proposed

strike in favor of reaching a decision through arbitration.

Wrye have

Bill

joined the

staff.

ROBERT LAWTON,

formerly with

Hart Enterprises, New Orleans, and

a graduate of Loyola University, has
joined the engineering staff of
New Orleans.

WWL,

JAMES MONTAGNES
AN INCREASE of six cents
By

INSPECTING

has been named

WAPI, Birmingham,

chief engineer of

Asks Rate Boost

WPEN

f«

in

NORMAN HURLEY

DISPUTE

KftT€

B.

staff

field

interest in the proposal

Griffin in South
GRIFFIN MFG. Co., Brooklyn,
New York (All-Wite shoe cleans-

WFLA,

CONTROL

Longview,

otherwise unaffected.

lic need for the proposed telephone
transmission either for regular
press traffic or for additional program transmission service. The
lower rates tentatively proposed, it
added, were "without significance
in the absence of a showing of applicant's ability to render an adequate service."

Florida.

KWLK,

KWLK

tower.
for a

proposed to employ
for interchange of

was based upon the possibility of
a lower rate.
The Commission found that Press
Wireless had failed to show a pub-

usual

is

ning will

programs, testfying at the hearing that

at

•

per
licensed receiver is being sought
by the Canadian Performing Rights
Society, Canada's ASCAP, on which
to levy the 1939 fees from the
broadcasting stations. The 1938
rate was eight cents per licensed
receiver, which netted the Society
$83,080 from the broadcasters. This
year the Society asks 14 cents per
licensed set as of March 31, 1938,
1,104,207 receivers were licensed, according to government
records.
This year the Society is endeavoring to collect $190,978 for the
use of its repertoire by radio broadcasting stations in Canada during
the calendar year 1939. In addition
to the $154,588 to be realized by
the tax on licensed sets, an additional $36,390 is to be levied on
3,639 commercial radio set users at

when

$10 per set.
Last year the Society also endeavored to collect 14 cents per receiver, but the copyright appeal
board under the Department of
State at Ottawa ruled that conditions in Canada had not changed
from those in 1935 when a Royal
Commission had set the rate at 8
cents per licensed receiver. The
CPRS last year based their increase on an increase awarded the
parent society in England to 14
cents.

Broadcasters and other music
users have till Nov. 30 to present
their case before the appeal board.
The Canadian Association of
Broadcasters and the Canadian
Broadcasting Corp. work in harmony on this appeal, although the
CBC stations are not members of
the CAB. The CAB representatives
were in Ottawa the week of Nov. 7
to present their case.

GERALD SELLAR,

junior supervisor in NBC's New
York master
control room, is the father of a girl
born Oct. 19, the Sellars' first daughter and second child.

FLOYD HUBBARD
engineering
Owensboro, Ky.,
the

recently joined

WOMI,

of

staff

replacing Asa W.
Adkins Jr., who recently accepted a
position as experimental engineer with
the Ken-Rad Corp., Owensboro.

REG. DURIE,

formerly government

radio operator at Churchill, Man., has
joined CFAR, Flin Flon, as operator.

TONY THOMPSON
visor of

New York

of

engineering,

assistant super-

master control at
CBS, has been promoted to acting
supervisor of field engineering. Jack
Norton, formerly assistant supervisor
field

take

will
duties.

Mr. Thompson's

over

NAT JOHNSON,

head of J. Nat
& Co., Chicago tower installation firm, has returned to his desk
following an illness of several weeks.
J.

Johnson

LENNIE HAYDEN, KFWB,
wood, technician,
girl born Oct. 31.

is

Hollythe father of a

ROBERT

E. STUDY, chief engineer
WOV-WBIL, New York, and
WPEN, Philadelphia, is the father of
of

a girl born Nov. 4.

WILLIAM

P.

SIEGMAN,
WTOL,

formerly

chief engineer of
Toledo, and
more recently chief engineer of WIBC,
new 1,000 watter in Indianapolis, has
resigned.

Don Lee Video

Shift

SOUND

channel of W6XAO, Los
Angeles, the Don Lee Broadcasting
System television experimental station, has been lowered from 54 to
according to
49.75
megacycles,
Harry R. Lubcke, television director of the network. Switch was in
accordance with the allocation of
specific

channels

to

television

scheduled to go into effect in April,

REACHES
Thai

Vermont Maid Syrup

rich territory

between Spokane

and Butte...
farm lands.

/.

Kich irrigated

2.

Spendable income over $652 percapUa.

3.

Over

10 million dollars in

PWA

construction alone, under

Studios in

S?

way

approved in this region.
Only one station covers this

or

area.

O

Albert Lea

and

•

(Vermont Maid Syrup), through
Walter Thompson Co., that city,

J.

on Nov.

started for 17 weeks,
thrice-weekly participation in the
1

quarter-hour Early Morning News
by Norman Nesbitt, on 13 California Don Lee network stations,
Tuesday, Thursday, Saturday,
7:45-8 a. m. (PST). Other thriceweekly participants are Scudder
Food Products Inc., Monterey Park,
Cal. (potato chips)
Wernet Dental Mfg. Co., New York (Polident)
Peter Paul Inc., Naugatuck, Conn.
(Ten Crown gum), and Los Angeles Soap Co., Los Angeles (White
;

Austin

MINNESOTA
Page 48

PENICK & FORD, New York

;

CBS

Affiliate

November 15, 1938

5.000

watts

King soap).

1939, under FCC rules. New allocation calls for the sound and sight
transmitter frequencies to be closely adjacent so that the combined
program can be received simul-

taneously with ease, he stated. The
image channel of W6XAO remains
at 45 megacycles.

LIGGETT & MYERS TOBACCO
New York

Co.,
ettes),
of its

(Chesterfield

cigar-

on Nov. 4 altered the format
CBS Burns & Allen show, introducing a weekly musical comedy in
which original music and lyrics by
Bert Kalmar and Harry Ruby are
featured. Musicals will occupy the
full half-hour, using the regular cast.
Ray Noble has the orchestra.

APPLICATION

for a new 100-watt
station on 1420 kc. has been filed with
the FCC by the Cedar Rapids (la.)
Gazette.
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NBC

Ending Work
At Hollywood Site
To Be Finished

in

December;

San Francisco to Be Next
FINISHING touches on NBC

Hol-

lywood Radio City, the network's
new RCA equipped western division headquarters at Sunset Blvd.
and Vine St., will be completed in

1

early December when the general
public will be admitted on regular
escorted tours through the building, according to Don E. Gilman,
vice-president.
Although the entire working
personnel of the organization has
been moved into the three-story
executive building and programs
are being broadcast from the various studios with the general public
admitted by ticket, workmen are
expected to be on the job for several weeks. The organ studio is
still to be finished.

|

j

;

,

'

San Francisco Plans
Several weeks are required for
adjustment of the air-conditioning
plant and final completion of the
basement which will house the
$10,000 RCA special equipment display and NBC exhibit. This will
form part of the escorted tour.
The terrazzo lobby floor is to be
refinished and walls remain to be
painted.
25 x 40 foot mural, The
Spirit of Radio, executed by Ed
Trumbull, Connecticut artist, after
several weeks delay, has been installed in the main foyer of the
building over the master control
room, which is open to public view.
Besides the executive building,
NBC Hollywood Radio City contains four large theatre - auditoriums and four small studios

Spots f or

Vovox

Co., Cincinnati (Vovox vanishing cream), will soon
start a test campaign of spot announcements in two or three mar-

kets with plans for expansion, according to M. H. Petersen, radio
director of H. W. Kastor & Sons
Adv. Co., which recently acquired
the account.

NBC

Gets Court Order
Enjoining Jersey Board
REFUSING to acknowledge the

THE BACH TEMPEST

HYDROSAL

Settles

Back

in Its

FCC

After

Teapot

Letter

DISCLAIMING power

authority

president of the Bach Society
of New Jersey, to complain to stations about the matter.

nis,

18 On Cocomalt
DAVIS

List

Hoboken, N. J.
running a late fall
campaign of one-minute transcribed
announcements twice daily, five
days a week on 18 stations. No addition to the list is contemplated at
present. J. M. Mathes, New York,
R. B.

(Cocomalt),

is

Co.,

is

in charge.

Frank

R.

McNinch

Mr. Dennis that "evidence of

the transmission of material contrary to the public interest or in
violation of law" is considered in
renewing licenses but he pointed
out limitations imposed on the FCC

and

if

MBS

plan to carry complete
and
broadcasts of different events which
may be scheduled for the Royal pair
both in this country and in Canada.
Definite plans will be made after the
royal itinerary is completed.

Public

Utility

ask permission to construct a
transmitter for a shortwave station, W2XDG, at Bound Brook, for
which the network had received a
construction permit from the FCC,
under an old New Jersey law giving the state body power over
broadcasting [Broadcasting, Oct.
1]. NBC claims that the law is invalid,' as all regulation of radio
belongs to Congress and is not a
matter for State concern.

American

Roy Harris, noted

the

to

by statute.

King George VI
WHEN,
and Queen Elizabeth of England visit
America next summer, NBC, CBS
as

Chairman
told

of

Commission of New Jersey over
erection of a broadcasting transmitter in that state, NBC has obtained from Judge Philip Forman
of U. S. District Court in Trenton
an order requiring the Commission
to show cause why it should not be
enjoined from acting against NBC.
Hearing will be held in December.
NBC was ordered to appear before the Commission when it failed

prevent
broadcast stations from performing classical music in swing style,
the Federal Communications Commission has advised Alfred L. Dento

classical composer, took a different
slant in writing to Mr. Dennis, recalling that long before Bach's

time there were outbursts against
composers who dared to attempt
new styles. He added Bach himself
turned out some jaunty and dissonant numbers.

A

'

[Broadcasting, Nov. 1].
With occupancy of the new Hollywood quarters, it is expected
that Mr. Gilman will turn his attention to San Francisco and select
a new building to house the network's studios and executive offices.
NBC has occupied its present San
Francisco quarters at 111 Sutter
St. since 1927, and it is understood
the network will spend more than
$500,000 on its new project, getting
under way shortly after the first
of next year. Lloyd E. Yoder is
NBC San Francisco manager and
operating director of KPO and

OURS PER. DAY
.

.Thai's the schedule Procter and

Gamble uses

on

KFYR.
fivre cL&tfd. pet- HAejeA—

KGO.

Kentucky Educators
REPRESENTATIVES of radio
stations and educational institutions throughout
Kentucky met
Nov. 5 at
Louisville, to
form a committee on radio in education,
and elected Elmer G.
Sulzer, director of radio at the
University of Kentucky, as chair-

WHAS,

,

Oxydol, 2 quarter hours

Camay,

1

quarter hour

Dref t,

1

quarter hour

NapthaSoap,

1

quarter hour

Ivory,

1

quarter hour

Crisco,

I

quarter hour

Increased sales have proved the wisdom of each

i

man. Morton Grodzins, University

I

of Louisville, was elected secretary.
Aims of the committee will be to
educate persons engaged in pre-

year increasing their

schedules on

paring educational broadcasts for
;

schools, colleges and similar institutions on the methods and limitations of radio in education and to
advise stations on the educational
worth of programs offered them.
Preparation of a booklet was discussed, and the next tentative
meeting date was set for January.

RECORDINGS

of

the

Shakeby CBS

eight

spearean dramas broadcast
during the summer of 1937 will be
permanently preserved in the National
Archives in Washington, D. C.
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,

KFRC, San

the Suiinadi of

BROADCASTING
KTHS, Hot

STATION ACCOUNTS
sp— studio programs
— transcriptions
—spot announcements

ta

—transcription

Chicago Bedding Co., Chicago sp series, thru Selviair Bcstg. Co., Chi-

announcements

cago.

Chattanooga

Medicine Co., Chattanooga, sa series, thru Nelson Chesman & Co., Chattanooga.

KNX, Hollywood
States Products Corp., San
Jose, Cal. (Signet Apple Juice), 6
sp weekly, thru Long Adv. Service,
San Jose.
Safeway Stores, San Francisco (Lu-

United

cerne canned milk), IS sa, thru J.
Walter Thompson Co., San Francisco.

Ford, New Tork (Vermont
Maid Syrup), 3 ta weekly, thru J.
Walter Thompson Co., N. Y.
Washington State Apples, Wenatchee,
Wash, (apples), 6 sp weekly, thru

Penick

&

J. Walter
cisco.

Thompson

Co.,

San Fran-

Nash-Kelvinator Corp., Kenosha, Wis.
(Nash Division), 13 ta, thru Geyer,
Cornell

&

Newell, Detroit.
Gordon Bread Co., Los Angeles (chain
bakery), 5 sp weekly, thru Mayers
Co., Los Angeles.

WOC, Davenport
Western

Grocer Co., Marshalltown.
Ia. (Jack Spratt foods), 3 t weekly, thru Coolidge Adv. Agency, Des
Moines.
Skelly Oil Co., Kansas City, 5 t weekly, thru Blackett-Sample-Hummert,

Chicago.
Chrysler Corp., Detroit (Dodge), sa
series,
thru Ruthrauff & Ryan,
Chicago.

Brewing Co., St. Louis, sa
Gardner Adv. Agency,

Falstaff

series, thru
St. Lewis.

Albert Miller Co., Chicago (potatoes),
6 sa weekly, thru Mitchell-Faust
Adv. Co. Inc., Chicago.

Dallas.

Zerbst Pharmacal Co., St. Louis (proprietary )
sa series, thru Barrons
,

Adv. Agency, Kansas City.
Gardner Nursery Co., Osage, Ia., t
series, thru Northwest Radio Adv.
Co., Seattle.

Co., Newton, Ia.
(washing
machines), 13 sa, thru McCannErickson, Chicago.
Nash-Kelvinator Corp.. Detroit (autos), 26 ta, thru Gever, Cornell &
Newell, N. Y.
Akron Lamp & Mfg. Co., Akron, 2 sp,
thru Guenther Bradford & Co., Chi-

cago.

Television Training Corp., New York,
weekly t, thru Huber Hoge & Sons,
N. Y.

Ramsdell

New York

Co.,

5 sp weekly,
thru
William Irving Hamilton,
N. Y.
Bell & Co., New York (Bell-Ans), 4
sp weekly, thru Anderson, Davis &
Platte, N. Y.
Gambarelli & Davitto, New York
(Speas Apple wine), sp weekly,
thru De Biasi Adv. Agency, N. Y.
Washington State Apples, Wenatchee,
Wash., 3 t weekly, thru J. Walter
Thompson, San Francisco.
John Morrell & Co., Ottumwa, Ia.
(E-Z Cut ham), 5 weekly sp, thru
Henri, Hurst & McDonald, Chicago.
John Morrell & Co., Ottumwa, Ia.
(Red Heart Dog Food), 5 weekly
sp, thru Henri, Hurst & McDonald,
Chicago.

WDRC,

Laboratories, Chicago (cough
drops), 6 sp weekly, thru BlackettSample-Hummert, Chicago.
Mantle Lamp Co., Chicago, 2 t weekly, thru Presba, Fellers & Presba,
Chicago.
Foley & Co. Chicago (cough syrup),
6 sp weekly, thru Lauesen & Salomon, Chicago.

(Sulphur

Cream and Rita-Sav),

D.

F & F

M.

Breitenbach

J.

Co.,

(Pepto-Mangan), 18

ta,

New York
thru Morse

International, N. Y.
Grove Laboratories, St. Louis (Four
Way tablets), 100 ta, thru H. W.
Kastor & Sons Adv. Co., Chicago.

Penick

&

Ford,

New York

Institute of Applied Science, Chicago
(correspondence school), weekly sp,

thru Matteson-Fogarty-.Iordan Co.,
Chicago.
Dr. Harry Davis & Associates, Los
Angeles (optometry) 2 sp weekly,
thru E. A. Wesley Agency, Los
Angeles.

Wal-

WATL,
Pacquin

Corp.,

Esty & Co., N. Y.
B. F. Goodrich Rubber Co., Akron,
weekly t, thru Ruthrauff & Ryan,
N. Y.

Coffee Co., Houston, daily sa,

Co.,

Los Angeles.

Swift

&

Co.,

garine),

St.

Petersburg

Chicago (All Sweet mar-

sa series,

Thompson
Quaker Oats

thru J. Walter

Co., Chicago.
Co., Chicago

(Ful-O-Pep

poultry feed ) sp series, thru Benton & Bowles, Chicago.

Seattle.

KPO, San Francisco
Pepsodent

Auto Supply & Service
Stores, Los Angeles (auto supplies),
7 sa weekly, thru Sweeney & James,
Cleveland.

Firestone

Wesson

Thomas, Los Angeles.
Creamery

Tillamook County
Tillamook, Ore.

Assn.,
(cheese), weekly
sp, thru Botsford, Constantine &
Gardner, Portland.

,

Co., Chicago.
Stores,

San Francisco (Lu10 sa weekly, thru J.
Co., San Fran-

Walter Thompson

thru Westco Adv., San Francisco.
Industrial Training Corp., Chicago
weekly t, thru James
( instruction )
R. Lunke & Associates, Chicago.
Bathasweet Corp., New York (Bathasweet), 3 weekly sp, thru H. M.
,

Kieswetter Adv. Agency, N. Y.

WFAA-WBAP,
Allis

Golden Gate Macaroni Co., San Francisco (macaroni), 2 sa weekly, thru
Emil Reinhardt Adv., Oakland.

Francisco

Dodge Clothing

Stores, San Francisco (clothing store chain), 12 weekly sa, thru Allied Advertising Agen-

San Francisco.
Musician's Union of San Francisco, 1
cies,

sp,

direct.

WQXR, New
Nash Motor

Co.,

thru
Geyer,
N. Y.

(Tractors), 2 sp weekly, thru Bert
S. Gittins Adv.,

sa,

weekly, thru BBDO, N. Y.
Laboratories,
St.

Beaumont

(4-way cold tablets), weekly

•

Louis
t, 20

weeks, thru H. W. Kastor & Sons
Adv., Chicago.
Grove Laboratories, St. Louis (Bromo-Quinine), 7 sa weekly, 20 weeks,
thru H. W. Kastor & Sons Adv.,
Chicago.
Lone Star Gas System, Dallas (natural gas service), 6 sp weekly, 13
weeks, direct.

WLW,

Cincinnati

American Cranberry Exchange,

New

York, 3 sp weekly, thru BBDO,
N. Y.
Musterole Co., Cleveland (proprietary), weekly t, thru Erwin Wasey
6 Co., N. Y.
Manhattan Soap Co., New York, 2 sp
weekly, thru Milton Weinberg Adv.

Los Angeles.

Co.,

Lamp Co., Chicago, 3 t weekly
thru Presba, Fellers & Presba, Chi-

Mantle

B-C Remedy

&

York

Durham, N. C, 21

sa weekly, 52 weeks, thru Charles

N. Y.

Co.,

Silver Pine Mfg. Co.,

New

13 weeks, thru Dundes
N. Y.

York, sa
Frank,

&

WMT,

Waterloo, Ia.
Des Moines (feed), 4
sp weekly, thru Fairall & Co., Des

Sargent

&

Co.,

Moines.
P. F. Petersen Baking Co., Omaha, 5
sp weekly, thru Earl Allen Adv.

Agency, Omaha.

KGO, San Francisco
Railway Express Agency, New York,
6 sa weekly, thru Caples Co., N. Y.
Mfg. Co., Camden, 6 sp weekly,
direct.

Kenosha, Wis., 32
Cornell

Co.,

W. Hoyt Co., N. Y.
Railway Express Agency, New York,
26 sa weekly, 8 weeks, thru Caples

t,

WTMJ, Milwaukee

Newell,

Nash-Kelvinator Corp., Detroit, 26

New

thru Geyer, Cornell

York,

thru Caples Co., N. Y.
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Milwaukee.

RCA

York

Railway Express Agency,
26

Dallas-Fort Worth
Chalmer Mfg. Co., Milwaukee

American Cranberry Exchange, New
York (Eatmor cranberries), 6 sa

cisco.

KYA, San

Flour Co., San Francisco
weekly sp, 5 weekly sp,

(flour),

WHN, New

KPO, San Francisco

cerne Milk)

& Thomas,

&

Oil

cago.

Campbell Cereal Co., Northfield,
Minn. (Malt-O-Meal) 3 t weeklv,
thru H. W. Kastor & Sons Adv.

Safeway

(antiseptic),

Snowdrift Co., San
Francisco, weekly sp, thru Fitzgerald Adv. Agency, New Orleans.
Union Oil Co., Los Angeles (glass
cleaner), weekly sp, thru Lord &

N. Y.

Co.,

Chicago

Co.,

5 sp weekly, thru Lord
Los Angeles.

,

KHJ, Los Angeles
Boston

Gambarelli & Davitto, New York
(Speas Apple wine), sp weekly,
thru De Biasi Adv. Agency, N. Y.

thru Steele Adv. Agency, Houston.

an &

WSUN,
New

Hollywood (nail
Buchan-

Co..

polish), 5 sa weekly, thru

Atlanta

Laboratories

WAAB,

Reading, Pa. (cough
drops), 3 sa weekly, thru J. M.
Mathes, N. Y.
Oneida Ltd., Oneida, N. Y. (silverware), 2 sa weekly, thru BBDO,
N. Y.
Inc.,

Flamingo Sales

Swift & Co., Chicago (Allsweet), 5 ta
weekly, thru J. Walter Thompson
Co., Chicago.
Chrysler Corp. (Dodge Division), Detroit
(automobiles), 10 ta, thru
Ruthrauff & Ryan, N. Y.
Gas Appliance Society of Cal., San
Francisco, 30 sa, thru Jean Scott
Frickelton Adv., San Francisco.
General Mills, San Francisco (flour),
5 t weekly, thru Westco Adv. Co.,
San Francisco.
Gardner Nursery Co., Osage, Ia., 15
sp, thru Northwest Radio Adv. Co.,

(Brer Rab-

bit molasses), 102 ta, thru J.
ter Thompson Co., N. Y.

Ludens

(

Los Angeles.

Staff,

Sperry

Hartford

KFI, Los Angeles
KFI, Los Angeles

Thomas Leeming & Co., New York
(Baume Bengue). 90 sa, thru Wm.

&

S.

Wm.

Maytag

Esty

Yankton,

York (cosmetics), 3 sa weekly, thru

WOAI, San Antonio

Duncan

E. Myers Lye Co., St. Louis (Merry
War lye), ta series, thru Anfenger
Adv. Agency, St. Louis.
Maytag Co., Newton, Ia., 6 sa weekly,
thru McCann-Eriekson, N. Y.
Magnolia Petroleum Co., Dallas, sa
series, thru Ratcliffe Adv. Agency,

WNAX,

WOR, Newark

Ark.

Broadcasters, Chicago.

t

sa

Springs,

Engineering Institute, Chicago, weekly t, thru First United

Utilities

Francisco

Southern California Inc., Los Angeles
(booster group) 2 weekly t and 55
sa, thru BBDO, Los Angeles.
Fruit Industries, Los Angeles fruits )
3 sa weekly, thru Emil Brisacher &
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Newell, De-
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SAFEWAY STORES,
Sponsored Events
FOR broadcasts tied in with
events like National
Week, National
Fire Prevention Week, and
local football and baseball
games, KYOS, Merced, Cal.,
reports "extremely successful" results from carrying
them as community participating programs. Sponsorship
special

fttUvdtisstL

Pharmacy

CALIFORNIA OREGON POWER
-

I

Medford. and Mountain States
Power Co., Albany, Ore., in a coopCo.,

erative radio campaign in the Pacific

i

Northwest, are using the twice-weekly
quarter-hour transcribed series, Wornans Forum of the Air, on KFJI,
Klamath Falls
KOOS, Marshfield
and KRNR, Roseburg, has added

:

!

KMED,

Medford

was placed thru
division

Los

Co.,

Angeles.

LAGUNA PLANT & SEED
Maywood,
,

'

Co.,
direct and
first time, in a

BELL & Co., Orangeburg, N. Y., has
added a 15-minute program of songs
by Tex Fletcher, the Lonely Cowboy,
on ,WOR, Newark, to the three fiveminute programs already being broadcast for the promotion of Bell-Ans
tablets, Tuesdays, Thursdays and Saturdays, 8 :15-8 :30 a. m. The new program is heard at noon on Tuesdays.

&

Anderson, Davis

New

Platte.

York,

agency.

PAUL

DILLON

on Nov.
weekly spot

announcements

WNEW, New
Sweet

ford's

New

New

York,
Co.,
1, started a test campaign of

R.

York,

is

on

York, to promote HanButter. White-Lowell,
handling the account.

ELLBEE FURRIERS, New

York,

is

running an extensive campaign of
programs ranging from 15 minutes to
two hours on three New York stations, WNEW, WINS, and WMCA.

WMCA

U

CENTRAL NATIONAL BANK of
Cleveland has begun sponsorship of
Empire Builders on WGAR, Cleve-

on

WAS

IT

erroneously

reported

in

Broadcasting Oct. 15 that General
Foods in Canada was investigating
changing
programs from

piped netthe
United
States to transcription spot campaigns
in Canada, states Baker Adv. Agency,
possibilities of

work

its

Toronto.

GAMBARELLI & DAVITTO, New
York (Speas apple wine), has added
stations WAAB, Boston, and WOL,
Washington,
ning

half

-

to carry the

hour

Friday eveprogram,

musical

Moonbeams, heard currently on
Newark.

WOR,

OELERICH & BERRY

Co., Chicago
(molasses syrup), on Nov. 7 started
six weekly quarter-hours of Radio Gossip Club featuring Eddie and Fanny
Cavanaugh on WCFL, Chicago. Agency is George H. Hartman Co., Chicago.

UIQLTfR BIDDICK

COMPANY

;

WJZ, New

New

York,

is

York. Griffes & Bell,
handling the account.

WANDER

Co., Chicago (Ovaltine),
on Nov. 8 moved Orphan Annie from

land, five times weekly. Narrated by
Carl George, it is the story of persons
who have made contributions to the
advance of civilization.

KMOX,

St. Louis, to

KXOK.

OGILVIE FLOUR MILLS, Mon-

JOHN MORRELL &

Co., Ottumwa,
(Red Heart dog food), on Nov.
17 starts Doggy Dan & The Red
Heart Man, six 10-minute live shows

treal,

has

started

a

twice-weekly

campaign for Royal
Household Flour on CBO, Ottawa
Wingham; CFRC, Kingston; CJKL.
Kirkland Lake; CKGB, Timmins,
transcription

la.

WMAQ,

SouthCo.,
borough, Mass., which has appointed
Badger & Browning, Boston, to direct advertising will use radio for
Deerfoot Farms sausage and bacon.

MORRIS PLAN INDUSTRIAL

WMCA

&

New York

DEERFOOT FARMS

BANK, New York, is sponsoring a
half-hour weekly program featuring
Dr. Walter B. Pitkin of Columbia
Joseph V. Hanna, of New York U,
and Myron Rapport's Clarion Choir

sports comand Bert Lee,
mentator. Agency in charge is N. W.
Ayer & Son, Philadelphia.

Hurst

Co.

(Sweetheart), has started two evening quarter-hour newscasts weekly on
WMAQ. Chicago, using UP news reports. Franklin
Bruck Adv. Corp.,
New York, is agency.

cigars), has taken over

sponsorship of Sports Quiz on
New York, Fridays, 7 :30-8 p. m. Program, an audience participation show
dealing exclusively with sports problems, features Jimmy Powers, sports
editor of the New York Daily News,

weekly on

of

MANHATTAN SOAP

WEBSTER-E ISENLOHE, New
York (Girard

Oak-

Par-T-Pak,
Royal
Crown Cola and Nehi, is conducting a
spot announcement campaign through
the winter months on six northern
California stations in behalf of Par-TPak. It is using both 50 and 100 word
announcements
on
KPO, KSFO,
KGO, KFRC, KROW, KJBS. Account is placed through Emil Reinhardt Agency, Oakland.
distributors

placing

Cal.,

using radio for the
four-week test campaign which started Oct. 14, is sponsoring Garden
Talks on KFOX. Long Beach, Cal.,
chrice weekly.

is

STANDARD BEVERAGES,

land and San Francisco bottlers and

institutional and sold from
the angle of cooperative
community promotion, stressing the availability of such
programs to small dealers
who individually could not afford to buy radio time.

to its list. Series
the radio programs

Walter Biddick

of

—

is

;

San Francisco

(chain groceries), recently launched
an intensified radio campaign in San
Francisco and Los Angeles on behalf
of Lucerne Milk, sold in cardboard
containers. Day and night time spot
announcements are being used six
days a week Monday through Saturday over KNX, KFI, KHJ in Los
Angeles and on KPO, KSFO, KFRC
and KJBS, San Francisco, placed
through J. Walter Thompson Co.

Chicago. Henri,
Chicago,
is

McDonald,

I

Ont. J. J. Gibbons. Toronto, handles
the account.
;

agency.

LOS ANGELES
SAN FRANCISCO
SEATTLE

& Wilkins, New York, is agency.
TASTILIAN SOAP Co., Hollywood,
Weill

using radio for the

and placing

direct,

time in a test,
on Oct. 31 started

first

sponsoring the six-weekly quarterhour transcribed Castilian Kid pro-

gram on

KMTR,

Hollywood.

SAHUARA CHEMICAL

Co..

Dow-

(Say-Hura

soap suds),
through Advertising Arts Agency, Los
Angeles, has started regional advertisney,

Cal.

ing and using radio for the first time,
on Nov. 9 started six-weekly participation in Sunrise Salute and Housewives Protective League on KNX,

Hollywood. Contract

is

for 13 weeks.

KARL SHOE STORES.

Los Angeles

(chain- store)
after a test on KFI,
that city, on Oct. 24 renewed the sixweekly" quarter-hour News by Pat
Bishop. Contract is for 13 weeks, with
placement thru Pacific Market Builders, Los Angeles.
,

1

FLAMINGO SALES

Co.. Hollywood
(nail polish), using four and five spot

our mounTflins ore

announcements weekly on KNX and
KFI, in a 13-week campaign, on Nov.
7 added KPO, San Francisco to its
list, utilizing six spots weekly. Agency is Buchanan & Co., Los Angeles.

WASHINGTON STATE

Apples Adv.

Commission, Seattle (fresh apples) recently launched a small campaign over
KSTP, St. Paul, using participation
on Betty Baxter's program

;

two

New

stations and KNX, Hollywood,
participation in the Fletcher Wiley

York

;

program. The current campaign

is but
portion of the series of air campaigns conducted by this organization
the year around. Account is handled

a

by

J.

Walter

Thompson

Co.,

FOR

RETUJORK

"stoppers"

STRTIOnS

.

.

.

Our mountains hem

in 98,400 radio homes and keep out satisfactory network service from any station regardless of location or power.
of the people in our good service area (17 counties in Maryland,
A recent survey indicated that

80%

Pennsylvania, Virginia and West Virginia) prefer WTBO.
WTBO
and
alone
serves these listeners with consistently dependable service
.

.

.

WTBO

programs tailored to

.

.

.

their tastes

and needs.

WTBO

MUST medium

a

All of

which makes

.

.

.

.

.

plus

.

for National Advertisers

San

Francisco.

A SPECIAL

series of

nouncements

for

commercial anuse in connection
with the transcribed serial Dan and
Sylvia sponsored by Maple Leaf Milling Co. Ltd., Toronto, has been recorded by Associated Broadcasting
Co., Toronto, for use on 24 stations
across the Dominion. The account was
handled by Cockfield Brown & Co.
Ltd., Toronto.

BROADCASTING

800 KC
250 WATTS
ClEAfk CHANNEL
•

Broctdcast Advertising

WTBO

NO NETWORK STATIONS
SER.VE THIS CITY
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Don Lee

Gets

Of Tape Device

Holman

Control
in

to

WBS
Phibber Phrivolity

HAL HOLMAN,

West

formerly

DON LEE

Broadcasting System,
Los Angeles, has acquired Pacific
Coast control of the Miller tape
transmission, having taken over
the recording and playback equipment on a franchise basis. It will

dling

BORROWING

han-

his cue from
Johnson's Wax "Fibber McGee", F. E. Fitzsimonds, gen-

sales of

WMCA

cago for
american

in

Chi-

TransBroad-

eral

be leased to stations desiring that
type of reproduction service. The
sound-on-film equipment, manufactured by Miller Broadcasting System, New York, will also be installed by KHJ, Los Angeles, in late
November for broadcasting pur-

ous

joined World

poses.

Tape transmission, a development of James A. Miller, is now
being used in various foreign countries, according to Willett Brown,
assistant manager of Don Lee network, who recently witnessed
demonstrations of the sound-on-film
in New York. The tape is 7 millimeters wide on a double sound
track and can carry two separate
programs. Engraving is done by
a sapphire stylus, actuated by electro-mechanical apparatus. Program
checking is possible one-third of a
second after the engraving is in

manager

of

KFYR,

Bis-

marck, made this observation
in the midst of the strenu-

casting & Television
Corp.,
has

political

campaign

in

North Dakota: "Right now

Broadcasting System, according to
Mr. Holman
Read Wight, manager of the WBS Chicago office.
Mr. Holman started his radio
career with William G. Rambeau
Co. in April, 1937, and spent many
years prior to that time as a news-

of political
publicized for the
purpose of plugging the potential possibilities of portly
politicians as they politely
portray their own poignant

the air
palaver,

is

full

philosophy and pugnaciously
point to the political pilfering of their opponents. We
pray for peace."

paper and magazine representative
in the Midwest.

ALL-CANADA

Radio Facilities, Calgary, has obtained exclusive Canadian
transcriptions
sales rights to the
of the Lone Ranger under a contract
signed on Nov. 3 by Lloyd Egner for
and by Harold R. Carson for
All-Canada. Contract specifies that
All-Canada will take all Lone Ranger
discs put out by
for at least a
year, a minimum of 150 platters, for
use on its own stations and for resale to advertisers or to other radio
stations in Canada.
previously
obtained exclusive transcription rights
to the program from King-Trendle
Broadcasting Corp., owner of
Detroit, which also controls all Lone

NBC

NBC

NBC

NBC

WXYZ,

progress, he stated. Because of the
method of using a high-fidelity apparatus for engraving, an entirely
different tone quality is said to be
possible from the tape as compared
with other forms of reproduction.
The tape can be cut and re-edited
to suit the station's needs. Inserts
can also be made, as in picture
films.

WTAR,

carries
on
its
"mustn't list" the screen plug, "Motion pictures are your best entertain-

Norfolk,

ment". Substituted is "Nowhere else
can you get so much entertainment
for so little cost". The ruling applies
local commercial programs only,

Ranger

rights.

FRANK W. PURKETT,

formerly

vice-president and general manager of
Associated Cinema Studios, Hollywood, has organized Pacific Producers
Inc.. with headquarters at 8780 Sunset Blvd., that city. He will produce

to

programs and manage

the station has not given free
time to screen chatter for four years.

VIKING RADIO PRODUCTIONS,

since

New

York,

talent.

has appointed the radio

programs division of Walter Biddick
Co., Los Angeles, exclusive west coast
sales representative for the transcribed
Romance of Dan & Sylvia.

serial,

SELLING TIME
WIBW

BUYING TIME

IS

Turns Cows, Pigs, Eggs and Crops Into Tractors, Groceries,
Clothing and Cars
893,770 farm homes in WIBW territory
are buying now. They are making their
selections on the basis of recommendations
they get regularly from that good neighbor
of theirs, WIBW. These farm homes are
going to be mighty good customers this
year because this is their second consecutive year of bumper crops. Let us show you
how
can increase your sales in this
rich market. No obligation.

WIBW

FIELDS BROTHERS

Enterprises,

Baltimore
theatre
and
recreation
group, which recently took over Roger
Laswell Corp., Hollywood production
concern, will operate both firms as
transcription and live show units.
Firm has started cutting three programs at Radio Recorders Inc., Hollywood. Virginia Barber is writing

My

Prayer Was Answered and Bob
Thompson, the Fu Manchu series,
with J. Donald Wilson directing.
Concern on Nov. 1 issued a series of
brochures on

transcribed shows.

its

AMERICAN RADIO FEATURES.
Los

Angeles program builders and
transcription concern, headed by Frederick C. Dahlquist, has been discontinued.

STANDARD RADIO

announces the
have subscribed for
Standard Library service: WDEV,
Waterbury. Vt. KFI, Los Angeles;
WOPI, Bristol, Tenn.

followinsr stations
its

;

HOWARD

ESARY, formerly managdirector of Hearst International
Radio Productions, Hollywood, has
formed his own producing unit in that
city under the firm name of Howard
Esary Radio Production, with offices
at 553 S. Western Ave. Firm has
ing

started

producing a half-hour musi-

and dramatic series. The Sun
Ranch Chuck Wagon, for the Phoenix
(Ariz.) Chamber of Commerce. Written by Stephen Shadegg. the series is
being cut by C. P. MacGregor, Hollycal

wood recording

OIL

concern-.

MEANS MONEY
and

THE SHREVEPORT
AREA HAS 20.7%
OF THE
NATION'S PROVEN
OIL RESERVES.

BEN LUDY,
New York

—

General Manager

Represented by Capper Publications, Inc.
Detroit
Cleveland
Chicago
Kansas City, Mo.

—

—

—

—

San Francisco

LA,
SHRIVE PORT,
BRAN HAM
Represented
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Broadcast Clinic
Planned on Coast
Southern California U. Scene
Of Institute on Nov. 18
CLOSER coordination of the many
agencies in the
[

field

the only

of radio, de-

velopment of higher professional
standards, and proper interpretation of radio for the public will be

kind of

discussed Nov. 18 at the first Institute of Radio on the University of
Southern California campus, Los

Angeles.

testimonials

Prominent educators and outstanding representatives of the radio industry will take part in the
one-day conference, an outgrowth
of a suggestion from Southern
California radio executives. John
Dolph. assistant to Donald W.
Thornburgrh, CBS Pacific Coast
vice-president, Hollywood, is chairman of the executive committee,
assisted by Dr. W. Ballentine Henley, director of coordination at the
Universitv. and his assistant, Lawrence D. Pritchard.

that really

count!
* Super salesmanship

can sell
any medium once --but when

Industry Problems

To give an over-all picture of
radio and education, nine maior
sections have been set ud within
the Institute. There will be afternoon meetings of the individual
sections, to be followed bv a dinner
and evening program. At the latter
meeting, the entire grout) will receive a report from each section.
Sections include: copyrights and
legal problems, engineering, production and direction, audience
study and surveys, advertising,
adult education, radio as a social
force, news and news editing, radio and the child. Particular emphasis will be placed on radio as a

classroom medium through children's programs.
The advisory committee consists

Lew F™«t,

assistant to Don E.
Gilman. NBC western division vicepresident: Jose Rodvi"-ue7. educational director of
F I-K F C A;
Charles D. P°nman. production
manager of KHJ; H. W. CJombrill.
assistant manager of
and
Georce W. Irwin chief announcer
of tbat station: Calvin J. Smith,
manager of KFAC: and Howard R.
Bell, program director of KRKD.
Also on the committee are Don
Belding, vice-oresident of Lord &
Thomas and Dan B. Min°r, head of
Dan B. Miner Co., both of Los

of

K

KEHE

Angeles.

The

Institute is designed to ad-

vance professional radio for those
employed bv the industry and to
bring together persons who wish
to further radio in education. Mr.
Dolph stated. The um'ver=itv is a
pioneer on the Pacific Coast in
educational broadcasting. A Division of Radio has b°en maintained
for nine vears in the coordination
office. Although no radio degree is
offered, tbere are 59 courses in the
24 schools and colleges on the

campus which

offer a

it

comes time

* Take

to buy again,

RESULTS
that most

it's

a tip from the fact

that count!

of

WFBR's

advertisers RENEW!
Here are some outstanding "repeaters":
AMERICAN OIL COMPANY
4 YEARLY .RENEWALS
AYARES SMALL LOAN CO.
5 YEARLY RENEWALS

JARMAN MOTORS
4 YEARLY RENEWALS
S. & N. KATZ
5 YEARLY RENEWALS

REMEDY CO.
YEARLY RENEWALS
BEAUMONT LABORATORIES
2 YEARLY RENEWALS
BULOVA WATCH CO.
4 YEARLY RENEWALS

KOESTER BAKING

CARTER MEDICINE

PENICK & FORD

B. C.
5

(REM)
2

4

YEARLY RENEWALS
CHEVROLET MOTOR CO.
14 RENEWALS

WEEK

SERIES

YEARLY RENEWALS
PUBLIC BANK
3 YEARLY RENEWALS
READ DRUG & CHEMICAL
5 YEARLY RENEWALS
4

CO.

YEARLY RENEWALS
CROWELL PUBLISHING CO.
2 YEARLY RENEWALS

YEARLY RENEWALS

17

PHILLIPS PACKING CO.

2

4

RENEWALS

TWO

4

INTERNATIONAL BEDDING

YEARLY RENEWALS

ONEIDA, LIMITED

CO.

COCA COLA BOTTLING

CO.

YEARLY RENEWALS
MD. PHARMACEUTICAL CO.
5

CO.

SCHMIDT BAKING
5

CO.

CO.

YEARLY RENEWALS

background

for those

contemplating radio
work. F^om th°se classes students

iNBQLTimORE

are auditioned for a place with the
Division of Radio.

THEY

LIS

CBS, Hollywood, has been presented
with a signed copy of a special resolution passed by delegates to the recent American Legion convention in
Los Angeles. It expresses appreciation
to the network for cooperation during
the Twentieth Annual National Convention.

BROADCASTING

•

Broadcast Advertising
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Fromherz Joins B-S-H
GENE FROMHERZ, former time
Walter Thompson Co.,
Chicago, has joined Blackett-Samshare
ple-Hummert, that city,
the time - buying
department with
buyer of

MERGER

of the San Francisco advertising agency of Howard E. Williams with Erwin Wasey & Co. of
the Pacific Coast, and appointment of
Mr. Williams as vice-president of the
latter agency, effective Nov. 1, was
announced recently. The personnel of
Mr. Williams' firm will be added to
the Erwin Wasey organization. Mr.
Williams has been engaged in advertising and selling for 15 years, both
in the East and on the Pacific Coast.

HENRY

M. STANLEY, formerly of
R. U. Mcintosh & Associates and
more recently with WJJD, Chicago,
has been named radio director of W.
K. Cochrane Adv. Agency, Chicago.
Account executives recently named in
the agency include P. Wayne Jackson,

&

formerly of Bozell

Jacobs, Chicago,

and Thomas F. Kelly.

MAURICE

HANSON, formerly of
Bowles, New York, has
joined the Chicago staff of J. Walter
Benton

F.

&

Thompson

Co.

COMER

RUSSELL
Kansas
fice in

Adv. Co.,
C.
City, has discontinued its of-

New

Chicago,
has opened a branch office at 542
Fifth Ave., New York, in charge of
Louis J. F. Moore.

THEODORE

B.

CREAMER,

head of

Creamer Adv. Agency, Hollywood, has
returned to his

office

after

a

three-

Laemarr.

Fromherz

joined J.

CARL NISSEN,

account executive of
R. H. Alber Co., Los Angeles, has resigned to become advertising manager
of The Vacationeer magazine.

WEBC
Your

Story In

AMERICA'S

SECOND PORT
DULUTH & SUPERIOR
And on the
IRON RANGE ITS

WMFG
HIBBEVG
WHLB
VIRGINIA

HURST

and L. R. Northrup,
vice-president and secretary respectively of Charles Daniel Frey Co., Chicago agency, have resigned and have
announced no future plans.

HOTEL BAR BUTTER

HELEN

Inc.,

&

SINCLAIR,

Scott Chicago has

Schwimmer

of

been promoted

to copy writer's section of that agency's radio department.

THEODORE

Walter

L.

BATES

and Walter

AGENCY APPOINTMENTS
Co.,

New

KNOX

September
velopment

ager.

Fromherz
the
agency was placing approximately
$40,000 of spot business each year,

Adv. Co., Chicago. She has not announced her plans.

BOOTH
GENE
Morgan Reichner & Co., N. Y.
FRENCH LICK SPRINGS Co.,
Lick, Ind., to Ruthrauff & Ryan,
COOPERS Inc., Kenosha, Wis.

FRANK

cago.

Thompson

Co. in
of
1936 and was assigned to the deof
spot radio. At

that time

but in 1937 placements jumped to
$300,000 and for 1938 are said to
be running well ahead of $300,000
excluding the Kellogg Co. account.
Mr. Fromherz began his radio
career in 1932 as an assistant to
Hugh Raeger of First United
Broadcasters, Chicago agency. In
1935 he joined the Affiliated Broadcasting System where he remained
until the 1936 connection with J.

Walter Thompson Co.

TORNROTH

has joined
CARROLL
Rockwell-O'Keefe, Los Angeles talent
agency, as radio contact man. He was
formerly with Music Corp. of America, Beverly Hills, Cal.

DON FRANCISCO

Jr.

has

been

from the Hollywood radio
department of Lord & Thomas to the
agency's Los Angeles offices as assistant space buyer. Gene Duckwall has
been made

office

manager

of the Hol-

lywood radio department.

PETE DE LIMA, at
of the CBS Artists

one time head
Bureau, New
York, has been appointed radio department manager of Everett Crosby
Inc., Beverly Hills, Cal., talent agency.
A. V. BAMFORD, of Chicago, has
been appointed radio department manager of Jones & Hawley, that city.
Firm is the Chicago representative of
Aerogram Corp., Hollywood recording
concern.
radio director of
Lennen & Mitchell, who also manages
the agency's Hollywood office, left
Nov. 4 for New York to prepare the

new CBS Bob Benchley Show, which

Nov. 20 under sponsorship of
P. Lorillard Co. (Old Gold cigarettes).
starts

& PITCHER

of

ARNOLD,

A.

Edwin Bird Wilson

NBC,

merly with

vice-president

and

Inc.

for-

spoke at the Uni-

North Carolina Nov. 1 on
broadcasting as an advertising medium.

Boice Joins Agency
Boice, who resigned
vice-president in charge of
sales on Oct. 20, has joined Benton & Bowles, New York, as vicepresident. Returning to the agency business, in which he was engaged for many years before joining CBS in 1930, Mr. Boice will
serve as a general executive of
Benton & Bowles and will not confine his activities to any particular

H. K. (Ken)

as

CBS

department.

Richardson to Kastor
K. RICHARDSON, formerly of Presba, Fellers & Presba,

HARRY

(Savoy

Chicago

foods), to Erwin, Wasey & Co., Chicago.
Spot radio campaign may be used this
winter or next spring, according to Holland C. Engle, radio director.
FISHERIES Corp., Chicago (sea
foods), to Frank Presbrey Co., Chicago.
EYE
Co., Chicago (eye lotion), to

wear), to

J.

Walter Thompson

HELLWIG-MILLER
of E.

W. Hellwig

Co.,
Co.,

is

the

French

Chicago.
(underCo., Chi-

new name

New York

agency.

and more recently with
Yankton, S. D., has been
named assistant to M. H. (Pete)
Petersen, radio director of H. W.
Kastor & Sons Adv. Co., Chicago.

Lohr to Speak
LENOX R. LOHR, president

of
Dec. 7 will discuss the
place of radio in American life today, and particularly the benefits

NBC, on

which can result from understanding and proper use of the principles
which make it so vital a force, in
an address before the biennial conference of the Federal Council of
Churches of Christ in America at
the Statler Hotel, Buffalo, New
York. Dr. Ralph W. Sockman, pastor of Christ Church, New York,
and conductor of the Radio Pulpit
program on NBC-Red, will be the
other major speaker at this conference, which is celebrating the thirtieth anniversary of the founding
of the Council.

FAA Names

Chicago,

WNAX,

AAAA
REGIONAL
of

Meetings

meetings

mem-

for

American Association of

Advertising Agencies will be held
Nov. 17 in New York at the Hotel
Roosevelt for Eastern Seaboard
members, and on Nov. 22 in Chicago at the Medinah Club for Cen-

members.

tral States

Broadcasting

Agencies has opened an office in Hamcover Western Ontario.
Claude Bissell will be in charge of
the office, which will handle transcriptions, merchandising and productions.

STEELE-WEDELES,

versity of

bers

MANN HOLINER,

GROW

MRS. ELIZABETH BABB has resigned from H. W. Kastor & Sons

York

(Hotel Bar Butter), radio to Neff-Roeow
N. Y.
CORKRAN, HILL & Co., Baltimore (Swift
Co.
subsidiary), to Harry B. Green &
&
Co., Baltimore.
Co., Los Angeles (Cystex), to Benson & Dall Inc., Chicago.

A. O'Meara vice-president of Benton
& Bowles, New York, have been elected to the company's board of directors. James G. Rogers Jr., vice-president, has been elected general man-

switched

illness.

Tells

Mr.

York.

VANDERBIE & RUBENS,

week

Jack

J.

R. L.

ilton, Ont., to

Diamond

Girdlers

EIGHT members

Knox

of

Reeves Advertising,

Minne-

apolis, traveled 155,400 miles
to supervise baseball broadcasts in 54 cities during the
1938 season, according to the

which

agency
baseball

casts

FINANCIAL

Everett

Advertisers Assn. of
its annual business

America, at
meeting at Fort Worth Nov. 2,
named as president George O.

Everett, assistant vice-president of
the First Citizens Bank & Trust
Co., of Utica, N. Y. Mr. Everett,
formerly first vice-president of
FAA, succeeded William H. Neal,
of Winston-Salem, N. C, who automatically became a director. Other
officers selected include Stephen H.
Fifield, Jacksonville, Fla., first vicepresident; Robert J. Izant, Cleveland, second vice-president; Victor
Cullin, St. Louis, third vice-president, and Fred W. Mathison, Chicago, treasurer.

RANDOLPH BEAN

of the publicity

department of Benton & Bowles, New
York, on Nov. 10 was promoted to the
trade copy department of the company. N. Dawson will take over Mr.
Bean's duties.

handled the
of General

Mills, Socony- Vacuum, B. F.
Goodrich Co. and Procter &
Gamble. Brad Robinson covered 35,000 miles in the East,
Jim Kelley 52,000 miles in
Southeast and South
the
Central states, and Lloyd

27,000 miles in the
Southwest. The remaining
mileage was covered by five
Knox Reeves men whose
travel included 9,400 miles of
pre-season visits to training
camps. The men coordinated
Griffin

merchandising

tie

-

ins

and

helped sportscasters with
special

promotion

stunts.

Candid camera shots and color story material were obtained.
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Rambeau

Cunniff to

ED J. CUNNIFF,
INTERNATIONAL

Broadcasting Co.
Ltd., London. England, which represents Radio Luxembourg, Radio Normandy, Poste Parisien and other Continental stations carrying advertising,
has been appointed by the Canadian
Broadcasting Corp. as its exclusive
agent in Great Britain and Europe
network commercials. IBC
for
expects to form a Canadian company
with offices in Montreal.

CBC

KABR,

Aberdeen, S. D., has appointed Weed & Co. as its national sales
representative, effective immediately.

RAMBEAU

WILLIAM

G.
representative

cago,

firm,

Co., Chi-

by

its stations.

has appointed
McGillvra as sales
the United States

Ont.,

Hershey

Joseph

representative

in

and

Province.

Quebec

owned by the London

Station
Free Press.

is

JAMES

L. FREE, head of Free &
Chicago, has returned to his
desk following a 10-day illness.

Peters,

M.

THOMAN,

(Mike)

J.

Detroit

office

of

Weed &

head of the
Co. has re-

turned to the representative firm's
Chicago office and Charles Adell, formerly of NBC-Chicago, has been

named manager
H.

of the Detroit office.

PRESTON PETERS,

Peters,

New

York,

two-week business

left

of Free &
Nov. 6 for a

trip

to

the

West

Coast.

SILVERTON ASTON,
ner of Ferguson

&

formerly partAlston representa-

(now Gene Furgason Co.),
and head of the Detroit office of Gene
Furgason Co. for the last year, has
tive firm

Chicago
Hershey McGillvra.

joined

the

staff

of

Joseph

Hay Sues
WILLIAM
nouncer

G.

on

j

o

n

i

e d the

Chicago

sales
William

of

staff

nection with
KFAB - KFOR,

Mr. Cunniff
Mr. Cunniff served as manager or

KMA,

of

WROK,

:

Shenandoah;

the following
Rockford, 111.

KOAM,

Pitts-

burg, Kan.

for Fees
HAY, Hollywood
the NBC Amos

Prouty to McGillvra

NORMAN PROUTY

has resigned

from Transamerican Broadcasting

&

Work

FRENCH

They

grams arranged jointly by NBC
and the Administration des Postes

Don't,

Telegraphes et Telephones, official
French broadcasting system. J.
Harrison Hartley, assistant direc-

G. Rambeau Co.
Prior to his con-

sales manager
stations

Shows

Play and

S. at

radio listeners will get
a first-hand description of the life
and people of the United States
through a series of recorded pro-

issuing

is

Rambeau Radio News to advertisers
and agencies, containing descriptions
and discussions of programs for sale

CFPL, London,

manager of
KFAB - KFOR,
Lincoln, Neb.,
has

Series for France

U.

acting

formerly

Television Corp. to rejoin Joseph

Hershey McGillvra, station representative organization, as head of
the New York sales staff. Mr.
Prouty was first associated with
McGillvra in 1934, coming from
the media department of Benton
& Bowles. The following year he
joined E. Katz Special Advertising
Agency as this company's first radio executive at the time it added
radio stations to the list of newspapers it represented, and most recently Mr. Prouty has been handling sales of the California Radio
System and of
in the New
York office of Transamerican. In

WLW

addition to his sales duties, he will
also cooperate with Mr. McGillvra
in handling national sales problems. Robert R. Somerville left the
McGillvra sales staff Nov. 14 to
join the New York staff of Radio
Sales, representative organization
for CBS owned and operated sta-

tor of the

NBC

special events divi-

and Henri Diamant Berger,
French motion picture producer
who has been commissioned by the
French Ministry of Communicasion,

tions, will produce the on-the-spot
recorded programs to be broadcast
on a regular schedule by the PTT.

Mr. Hartley and M. Berger have
started a 20,000-mile tour of the
United States which will take them
from coast to coast. They plan to
visit and record programs in New

York, Washington, Pittsburgh,
Chicago, Duluth, Salt Lake City,
San Francisco, San P«dro, Hollywood and New Orleans.

30 for Breitenbach
M. J. BREITENBACH Co., New
York, is running a five to six-week
campaign of one-minute transcriptions thrice weekly to promote
Gudes Pepto Mangan on the following 30 stations: WLBZ WCSH

WNBX WNAC WORC WJAR
WDRC WICC WGY WHEC
WBEN WNBF KYW WGBI WHB
KDKA WCAO WRC WADC
WCKY WSPD WJR CKLW WIRE
WJJD WMBD WISN WMT KRNT
and

KFAB. Agency is Morse
New York.

tions.

V

Soup Co., has filed suit in Los
Angeles Superior Court for an accounting of commissions he alleged
are due him for his asserted efforts in promoting the career of
Lum and Abner, comedians sponsored on CBS by General Foods
Corp. (Postum). Lum and Abner
were named as Chester Louck and
bell

Norris Goff, defendants in the suit.
Hay's' action was based on a contract, he alleged was entered into
with the defendants in 1931. By
agreement, he was to receive 10%
of their earnings for five years for
obtaining radio engagements. In
that time Hay estimates they
earned more than $500,000, but he
received only $191 to apply on his
commissions.

New Canadian Rep
INLAND

Ball,

recently

manager

Within the range of
Greensboro's

A

manager of a large chain
organization store in Steubenville, Ohio (35,000 population) challenged a
representative so
"They don't listen to your

WWVA

anyway!"
Better
don't, eh?
smile when you say that
!"
p a r d n e r! Follow me!
countered our representative. Down on the first floor
went store manager and
station

"They

representative with this
question: "What's your favorite radio station, lady?"
Fifty customers, right in
the manager's own store,
willingly answered and 40

came back with

"WWVA"
That

left out of 50, 10 for
other stations four to one
for "The Friendly Voice
From Out of the Hills of
West Virginia".
The high spot of this "survey" is that Steubenville is
midway between Pittsburgh

—

a

is

area

trading

with

in

Ef-

total

Buying Income of

fective

more than S356.600.000;

mess

and

total

over

Retail Sales of

in

1937,

were

new

cars.

19,719

sold

In

S203.250.000.
area

this

activity.

mary area of

THIS

IS

like

is

claimed in the

defipri-

five stations,

WWVA.

including

24 counties (four

of

Virginia)

nitely

we win

all

Looks
way

the

'round!

You

just can't dispute the
preference of those who
listen—that's why
campaigns click. We're of
the firm opinion that you
for
can't overlook
real campaigns in Eastern
Ohio,
Pennsylvania and Northern West
Virginia facts prove this

WWVA

WWVA

Western

—

claim.

A MARKET!

A

WNYC,

tests.

WBIG

Other indices show equal

Exams for Announcers
EXAMINATIONS of the 1,195 applicants for the four Civil Service
announcers' positions on
New York City's municipal station,
will be held within the next four
or five weeks. Examiners are checking the applicants' qualifications,
allowing those who are disqualified
to appeal their cases to a board of
review, before scheduling the oral

knit

closely

of Pacific

Railways Adv. Co., Winnipeg, and
the Winnipeg Tribune, as well as
Barron G. Collier, New York,
named to be commercial manager.
Stations
are
CJRC, Winnipeg;
CJGX, Yorkton; CJRM, Regina;
CFQC, Saskatoon; CFCN, Calgary; CFRN, Edmonton; CKOV,
Kelowna; CJOR, Vancouver.

Eh?

and Wheeling and

Broadcasting Service has
been organized with headquarters
at 171 McDermot Ave., Winnipeg,
to represent Prairie and Western
stations in Canada. Dawson Richardson is president, w i th K. C.

sales

and written

In-

ternational,

an-

Andy program sponsored by Camp-

—

—

;

Columbia

National Representatives
Station!

Geo. P. Hollingbery Co.,

JOHN

National Representatives

NEW YORK

LARGEST

DETROIT

BLAIR & CO.
.

.

CHICAGO
SAN FRANCISCO
.

.

.

Write

PUBLIC DOMAIN

RECORDED LIBRARY

Edney Ridge
Director
for

in

Jerry Farrar

the

WORLD

'Facts and Data"

JERRY FARRAR,

42, nationally
advertising and radio,
died in Los Angeles, Nov. 6, from
a heart ailment. Mr. Farrar at one
time was West Coast manager of
Tom Fizdale Inc. Surviving are his
widow and a son.

known

in

BROADCASTING*

LANG-WORTH
FEATURE PROGRAMS
420 Madison Ave.

New

York
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PROGRAMS

WHO

wants a divorce? Well, nearly
everybody in the West must have
thought of it, judging from the audience won by "I Want a Divorce,"
a KSFO hit production using CBSCoast on Sunday evenings for S&W
Fine Food Products. Em.il Brisacher
& Staff is the agency.

facing average
PROBLEMS
American parents in rearing
of their children will be dramatized in a new series Wings
for the Martins, to be presented by

NBC

in cooperation
Office of Education,

with the U.

WPA,

S.

and the

National Congress of Parents &
Teachers. The programs will present general questions on familiar
situations in which parents are
forced to make decisions, in the
form of dramatic episodes in the
life of the Martin family. Supplementary information, listener aids
and discussion outlines will be
presented in the National ParentTeacher Magazine, the National
Congress Bulletin and School Life.
*

*

*

Running Account of Hunt

RUNNING

account of a real bear
and deer hunt, direct from the

we

Client comfort. Sure,

believe in
making the clients comfortable for
program auditions in this modern
audition room. But we make 'em a
lot

more comfortable with program

results.

game preserve of Pisgah National
Forest, was broadcast Nov. 9 by
WBT, Charlotte. The hunt, the fifth
sponsored by the U. S. Forestry
Service, was under supervision of
rangers and wardens of the preserve. A special wire was strung
from the camp, where 25 hunters
headquartered, to the nearest telephone line 35 miles away. The remote equipment was transported
to the camp by pack mules and
horses.
*

*

*

Learning About Music
weekly program to teach radio listeners how to write and understand music is now being broadcast on WNYC, New York, as a
joint presentation of WNYC and
the Federal Music Project. Program, entitled Let's Make Music,
is conducted by the American com-

NEW

30,000 miles to KSFO. That was the
record of Jim Scott of Glasgow on
a world-wide walk when he paused
for

an interview

the sort that

of

gives our sustainers sustained interest. But then anybody with Scotch
ideas likes KSFO. The arrow below
points with pride.

poser, Roy Harris, who will use
lectures, illustrations on the piano
by himself, various instrumental
groups, and finally, audience participation.
*

*

*

The Marxian Viewpoint

EMPLOYES

of the Cleveland Municipal Light Plant, at work splicing cables in manholes and street
excavations were recently interviewed by Carl Marx on his special
Man Under the Street feature on

WCLE, Cleveland. The broadcast
was prompted upon Announcer
Marx's noticing dug-up streets
about him.

all

Bangboard Derby

EAR-BY-EAR

report

straight

from the bangboards was supplied
by KFH, Wichita, at the 1938 Kansas Corn Husking Contest. KFH
covered the husking competition by
shortwave using its complete mobile equipment and shortwave

transmitter W9XUO in carrying
three pickups. More than 30,000
spectators watched the 35 contestants, and
was represented
by Vernon Reed, program direc-

KFH

tor; Bruce Behymer, farm and
livestock reporter; Vic Rugh,
sportscaster, and Eddie McKean,

announcer.
*

*

*

Philadelphia Nights
PICTURE of places to go and
things to do around Philadelphia
is carried on What to Do Today,
new morning feature on WF1L,
Philadelphia. Conducted by Dick
Wright, the program offers a prevue of the latest pictures, theatrical

shows and concerts, spotlights

a few places of interest to visitors,
and brings gossip from backstage
and night clubs along with latest
news of the city's hotspots.
*

One

*

*

Side of the

News

NOVEL among

election programs
was The Peoples Side of the News
presented on hookups of 12 to 18 stations in Pennsylvania by the Democratic State Committee. Political
news was handled in regular news
style. Tom Meehan, publicity director, acting as news commentator and Reed McRoberts, his associate, acting as an editor of the

Courtroom Dramas

DRAMATIC

series

reenacting

America's major court room stor-

Famous Jury Trials, started
on WOR-Mutual recently, Wednesdays, 10-10:30 p. m. (EST). Produced in New York before a stuies is

dio audience, using scenic effects of
a real court room, the program is

written by Martin H. Young, New
York trial lawyer, and Sam Baker.
Listeners in the Middle

KWLK,

Longview, Wash., is presenting a
Tele-topics,
handled informally from the announcer's booth. The announcer
telephones housewives in Kelso and
Longview and asks them questions. Both ends of the conversation go out on the air. The announcer incorporates the commercials for a Longview laundry into his conversations.

program

TRANSCRIBED PROGRAMS
For the

"THE AUDIENCE STATION"

SAN FRANCISCO
KSFO. ..Palace Hotel. ..San Francisco
1000W night
560 KC. .5000W day
PHILIP G. LASKY, General Manager
.

.

.

Low Budget Account

Programs of proven ability
have established audience acceptance at a cost
that must prove profitable.
that

REFRESHMENTS

nearly 2,000 school patrolmen in
St. Paul recently when Edward
Hoffman (right), owner and general manager of WMIN, St. Paul,
threw a "WMIN School Police
Party". With the group of school
coppers is Frank Hetznecker (in
uniform), superintendent of the St.
Paul School Police.

Dreams Realized

ORIGIN and

National Representative:

Send for complete Catalogue

FREE & PETERS, Incorporated

CHARLES MICHELSON

COLUMBIA BROADCASTING SYSTEM

515

FIFTH

AVENUE

NEW YORK

development of pres-

day methods of communication and travel will be discussed
on a new series of weekly programs, Ideas That Came True, on
the NBC-Blue network, by Dr. Rolent

lo

Reynolds, principal of the

G.

Horace Mann School at Teacher's
College, Columbia University, New
York. While intended primarily
for school children, the programs
will be of equal interest to adults
with news of current events added
to the weekly dramatization.
*

*

*

Hartford Sports
BESIDE broadcasting local high
school football games, the newlyorganized sports department of
WTHT, Hartford, presents thriceweekly Ray Markey's Sportscast,
a general revue of all sports activities;
Friday Night Quarterback, with football comment and
predictions by Jack Lloyd, and
football results on Football Scoreboard, heard at 5:45, 6:45 and 10
p. m. Saturdays.
*

*

*

Meet the Stars

TWO

broadcasts weekly, featuring
interviews with stage stars and
players appearing in Cincinnati
during the current theatrical season, are regularly scheduled on
WSAI, Cincinnati. Stars and players are interviewed on opening
night each week from baakstage in
the Cox Theatre, and on Tuesday
afternoons the personalities are interviewed informally at the studios.
*
*

Frost Warnings

AS AN AID

to

California citrus

growers and farmers, Don Lee
Broadcasting System, Los Angeles,
on Nov. 15 inaugurates a series of
nightly quarter-hour frost warnfruit

ing broadcasts. They will be released via special facilities direct
from the Pomona, Cal. home of

Floyd Young, government meteorologist.

Ranch Interviews

INDIANS
color

Ken

in full regalia added
to the recent broadcast by
Miller, news director of

KVOO,

.

and entertain-

ment by members of the cast of
Aulger Bros. Tent Show went to

Tulsa, from

Wool or ac

Bartlesville, where
Oilman Frank Phillips was entertaining governors from 30 states.

Ranch,

near

During the program Mr. Miller
interviewed governors of several
states.
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Favorites of the Past

WHEREABOUTS
TIMELY

tieup with current
campaigns in Cleve-

political

land was the WGAR feature,
Meet the Candidate, which
was sponsored together with
all election reports by Stand-

ard Oil of Ohio. Production
Manager Carl George sent

#

to all state,
local political can-

didates requesting information on their qualifications,

*

#

Dealers of Southwestern Washington are sponsoring a program on KWLK, Longview, tnat features negative advertising and a liar's club contest.
All the dealer stations give out
liar's club entry blanks, on which
the patrons create their tall tales.
With U. Tellum Lye, as president
and Ida Soon Prevaricate, as secretary, this club has gathered some
very original "whoppers." The commercials on the program are constructed in negative style, informing the public of the poor service,
lazy personnel and lack of ambition to be found at the Signal dealOil

*

'

the consumer guard
cheated in making
Let the Buyer Berecently on WNYC,
York, by the Department of

Markets. The program, conducted
by Alex Pisciotta, director of the
Bureau of Weights and Measures,
uses material taken from reports
of 75 investigators of the Bureau
and Department of Markets.
*

*

*

Youthful Pacifists
TO INSTILL democratic ideals of
peace in children's minds, WIP,
Philadelphia, is presenting a semiweekly series combining juvenile
stories with speakers from the lecture bureau of the Women's International League for Peace and
Freedom, sponsors of the programs.
*

*

*

Announcer's Choice

KSTP,
most

St.

Paul,

realizing

women ponder about

menu problem,

that
the

a five-minute spot in the morning to give a
menu-of-the-day. It isn't passed on
by the home-economics expert, but
by the announcers, who tell what
they'd like to see on the table when
they get home at night.
*

#

'

Before the Plug

LEAD-IN paragraph

for commerannouncements tying in with
the advertising message some tips
or news on etiquette, agriculture,
beauty, stage and radio personalicial

or household hints

ties,

is

the "in-

*

*

Studio People
LISTENERS get inside dope on
studio artists since Let's Get Acquainted started on WLW, Cincin-

Nov. 5. Conducted By Gene
Trace and heard 7:45-8 a. m. Sat-

nati,

urdays, the program delves into the
personal lives of the artists and
presents biographical material

*

*

*

DESIGNED

to let parents know
their sons and daughters are
thinking in college, Debator's Forhas started on WJJD, Chicago.

what

ern colleges.
*

*

*

First Americans
INDIAN HABITS, history and
present-day problems are discussed
on the American Indian Forum,
broadcast for a Thursday after-

quarter-hour on WNEW,
New York, under the auspices of
the Committee on Indian Research.

noon

BROADCASTING

•

—

high fidelity broadcasting with exact retention of proportionate tonal values.

*

FUN

feature, with announcements

rhyme and featuring Jean Sar-

in

Pat Flaherty, Bee
Morin, Johnnie Walton and Johnnie Anderson is Saturday Night
House Party on WOAI, San Anli's

orchestra,

tonio.
*

*

*

Terminal Pickups
York, is conducting

WHN, New

daily broadcasts
vania Station,

from the Pennsyl-

New

York,

with

Henry Gladstone interviewing passengers arriving in and leaving

New

A SOUND

Full

Time

NBC

C.

Affiliate

1,000 Watts

The Only Blanket Radio
Coverage of Prosperous
Western North Carolina

'The Quality Market
of The Southeast"

Broadcast Advertising

sorption units at various

quencies in each studio

fre.

.

.

of today and tomorrow ... a
flexible system that fits your

includes the highly effective,

studios and your conditions

ceiling construction that elim-

a system containing vital,

inates both objectionable ex-

and unique

traneous noise and sound
travel from studio to studio.

.

.

.

exclusive features,

in its efficient use of materials
.

.

that is

States

WWNC

control system

"tailored" to your needs

.

York.

um

The Saturday afternoon forum series presents discussions by students from a number of Midwest-

—

new studios of KSFO, San Francisco one of America'* most modern radio
the USG system of sound control protects the programs, penrtittuig

station*

Rhyming Time

ASHEVILLE, N.

Campus Debates

In the

through interviews.

utilizes

*

USG

met by

#

*

*

de-

signed to help
against being
purchases, is
ware, started

1

are

TAKING events from the news of
the day, Quin Ryan shows how
those current events are similar
to happenings in the past on History Hepeats Itself, five -weekly
feature started Oct. 17 on WGN,
Chicago. In recalling history, Mr.
Ryan uses his own library of news
stories of the last 50 years.

Caveat Emptor

New

Sound Control

*

form-o-gram" recently adopted at
WTMJ, Milwaukee.

ers' stations.

PUBLIC SERVICE series,

in

Repetitive History

Washington Whoppers

*

and tomorrow's needs

sociation for the Advancement of
Science. Dr. Carroll Lane Fenton,
author, directs the program. Children dramatize the lessons to be
studied.

partially.

*

Today's

Everywhere, on NBC-Blue, under
the auspices of the American As-

experience and political background. Program was strictly nonpartisan since George
discussed all candidates im-

SIGNAL

activities

Science for the Kiddies
SCIENCE for children is featured
on the weekly program, Science

questionnaires

county and

and

of former celebrities who have faded from the limelight are furnished
on What Has Become of ... , heard
Mondays through Fridays at 8:15
a. m. on KWK, St. Louis. Listeners
ask for information on their former favorites, and the Answer Man
digs it up.

'Meet the Candidate'

patented

what the United

Gypsum Company

offers you.

USG

full floating

offers

wall and

competent con-

sultation service— a service al-

Outgrowth of long research
—checked and re-checked by

ways available for your use.
Information concerning this
service, and concerning the

the tests of wide, practical ex-

wealth of practical informa-

perience—the USG System of
Sound Control gives you the
right number of sound ab-

which it places at your
disposal— is yours for the asking. Write us for it.

United States
300

WEST ADAMS

Sales Offices at:
•
Atlanta, Ga.
Baltimore, Md.
Birmingham, Ala. • Boston, Mass.
Buffalo, N. Y. • Cincinnati, Ohio
•
Cleveland, Ohio
Dallas, Tex.
•
Denver, Colo.
Detroit, Mich.
Houston, Tex. • Indianapolis, Ind.

tion

Gypsum Company
CHICAGO, ILLINOIS

ST.

US

6

Kansas City, Mo. • Los Angeles, Cal.
Mil waukee, Wis. • Minneapolis, Minn.

New York, N. Y.

Omaha, Neb.

•

Philadelphia, Pa. • Pittsburgh, Pa.
•
Portland, Ore.
St. Louis, Mo.
SanFrancisco.Cal. • Washington.D.C
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Thumbnail Coverage

INTRODUCING

new

a

note

in

THE

the New York State
convention on WJTN,
Jamestown, N. Y. Every feature of
the convention was reproduced in
miniature, even to condensed remarks of guest speakers.
of

Did

after the game is finished, the recorded predictions are broadcast.

Municipal Affairs

EVENTS

New York

in

City are

weekly program,
Your Town, on WHN, New York,
by City Councilman Robert K.
on

a

Straus, son of the late Ambassador
to France, Jesse Isidor Straus.
#

*

*

tions

OPEN FORUM

on marital life,
with discussions emphasizing constructive criticisms, is the weekly
quarter-hour, Matters of Modem
Marriage, on WCAU, Philadelphia.
Life Between Deadlines
events encountered by Ken Miller in preparing
his five daily news broadcasts on
KVOO, Tulsa, are recounted on
Between Deadlines thrice-weekly.

ENTERTAINING

mm
5000
Watts

affiliated

DEMONSTRATION

sta-

commemoration of

in

the organization's twelfth anniversary Nov. 15. It tells
the story of two youngsters

who grew up with

radio.

Labor Achievements

THE

70-year history of the
achievements of the Ancient Order
of United Workmen
tized on a half-hour

was dramashow carried

recently on the anniversary of A.
0. U. W. on an 18-station hookup
of the North Central Broadcasting
System. The live talent show was
fed to WEBC, Duluth, WHLB,
Virginia, WMFG, Hibbing, KDGE,
Fergus Falls, KFAM, St. Cloud,
WTCN, Minneapolis, KROC, Roch-

KFYM,

ester,

Wedlock Problems

THE VOICE OF MISSISSIPPI

of the Minneapolis Institute of Arts.
Programs promote art appreciation
and demonstrate means of learning art
values. Important guest displays at
the Institute also will be discussed.

I

Say That?, new Saturday night
program sponsored by a local clothier on CKCL, Toronto. The interviews are recorded, and at 11 p. m.,

discussed

NEW

educational series, Art Institute of the Air, opened on WCCO,
Minneapolis, recently under auspices

the four-act play was enacted as a salute to the NBC

networks' 160

the likely plays for

itself

script division,
Bell directing,

Joseph

with

Shinny Talk
AS hockey fans file into the Maple
Leaf hockey arena at Toronto,
CKCL interviewers ask their predictions on the game, the likely
score,

NBC

of the

*

*

radio

of

Nov. 13 over the combined
NBC Red and Blue networks.
Written by Thomas Langan

Baptist

*

story

was treated in a one-hour
drama This Is Radio carried

Saturday evening Meeting at the
Crossroads on WSYR, Syracuse,
recently supervised a miniature air
version

RADIO AND EDUCATION

'This Is Radio'

program formulae, Rev. Calvin M.
Thompson, commentator on the

Mankato,

KATE,

Albert Lea, WDAY, Fargo, KFJM,
Grand Forks, KFYR, Bismarck,
KGCX, Wolf Point, KABR, Aber-

WNAX, Yankton, KSO,
Moines, WMT, Cedar Rapids,

Des
and
transcriptions were carried by
KIDO, Boise and KGHL, Billings.
deen,

*

^

*

The Service

appeal is stressed in
the commercial copy used by the

Goodyear Service Stores of Macon

WMAZ,

that city. The program
an interview between
the announcer, and one Sam, a
lazy attendant at one of the servconsists

of

ice stations.
*

*

*

TO ACQUAINT listeners with
New York World's Fair activities,
WOV, New York, presents a weekFair Highconducted by Dr. Leandro

ly quarter-hour World's
lights,

Forno.
*

*

*

CAVALCADE
CKWX,

heard

Mississippi in five years has

moved

from fifth to third highest in farm
income among Southern states

beyond the pre-depression
high income rate of 1924.

far

Debits to individual accounts reported by Jackson banks were
37% higher in September than in
August a highly favorable comparison with a national gain of
only 3% at the same time.

WDRC
"THE ADVERTISING TEST STATION
IN THE ADVERTISING TEST CITy*

HART FORD, CONN*'

—

Reap

a

sippi

harvest

tising

dollars with

sippi's

share of the

—

Invest

your adver-

WJDX,

dominant radio

MissisMissis-

station.

New Program^
4

The Inside

ide

COMPANY
JACKSON, MISSISSIPPI
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under the direcBarrett, and

Ray

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM
"National Representatives

November 15, 1938

H.

RAYMER COMPANY

Electric Co.. recently started a series
of four-weekly educational broadcasts.
The programs are heard Mondays at

Tuesdays, 2 p. m. Wedp. m.
nesdays, 2 p. m.. and Fridays, 4 :15
p. m. on both stations, and will be repeated in Spanish and Portuguese for
reception in South America.

4 :15

;

;

dramas are presented in a weekly series on
York, by the Radio Division of
the Federal Theatre Project.
The
FTP has issued a booklet on the appeal of the Elizabethan drama.

WQXR.

New

CHET GOWEN.

special

events

an-

nouncer of WAAW, Omaha, has been
appointed to head the radio depart-

Omaha

YMCA

night
school. The course, to run for 30
weeks, is designed to give prospective
radio jobholders an insight into the
problems of radio technique.
the

of

WCOP,

Boston, on Nov. 9 started
College Radio Workshop, heard Wednesdays at 4 p. m., for another year.
Six performances were given last season, during the regular college term,
with students from nearby colleges
taking active parts in writing and
producing original material.

BIOGRAPHIES

of

famous individu-

WPA

dramatized by the
Radio
New York on the Great
Americans series, heard Sundays on
WBIL, New York, 8 :45-9 :15 p. m.
als are

Project of

now

sponsorship

PAUL

South America and
and W2XAF. Schenectady, shortwave stations of General
at

W2XAD

carries

j

available for

Owned and Operated By

INSURANCE

dramatizes

Page' was produc

WDRC

LAMAR

Page,' a fifteen

minute program,

oddities in the news that are
usually overlooked. It's an exciting program, packed with human interest, and different from
any other on the air. 'The

Milwaukee, gives radio coaching to student groups from the city's
schools, who are invited to visit the
studios, make a tour and get simple
explanations of the broadcasting process from station workers as they look.

WSY

Available

tion of

LIFE

on

thrice-weekly

Vancouver, B. C.

HARVEST

MISSISSIPPI

rich

of historical events,

news incidents and fashions is the
dramatized series, That Was the
Year,

WTMJ,

ment

Many Long Years Ago
N.B.C.

WXYZ,

ELIZABETHAN

Enough

Fair

carried on
series,
Detroit, this semester features a special radio course in "Effective Speaking in Public, Business
and Society". The course is conducted
by Dr. Rupert L. Cortright. assistant
professor of speech, and frequently
uses dramatic scenes and various conversations to illustrate concretely the
points emphasized in the talks, copies
of which are distributed free to the
audience.

program

faculty

Europe,

NEGATIVE

on

WAYNE

DIRECTED

Lousy

Is

and lecture on

production technique was given in the
auditorium studio of WWJ, Detroit,
recently before a special meeting of
200 Wayne University students taking radio work by C. L. Menser, NBC
Mr.
production manager,
Chicago.
Menser traced the steps in an actual
production, from casting through rehearsals, explaining the techniques as
he progressed. His appearance was arranged by Dr. Preston H. Scott,
chairman of the speech department,
and Garnet Garrison, radio director
at Wayne U.
Guild
Broadcasting
TJ's

both Red and Blue

NBC programs
570 k. c.
in Syracuse

ANNUAL

weekly education feature,
In the Classroom, presented in cooperation with the Syracuse school system, returned on WFBL, Syracuse,
Nov. 8. The previous pattern of the
script, written and directed by teachers and acted by the students, concerns matter taught in the classrooms.
Different classes, down as far as kindergarten, handle the show, rehearsing at school before dead mikes.

TO STIR UP

interest

in

radio,

KFRO,

Longview, Tex., has offered
service clubs in East Texas educational talks on the broadcasting in-

dustry for their club meetings. James
R. Curtis, president of KFRO, has
already spoken before the Longview
Lions Club and the Junior Chamber
of Commerce on the "History and Development of Commercial Radio".
CKY, Winnipeg, and CKX, Brandon,
are broadcasting three talks a week
by the members of the staff of the
University of Manitoba.
THREE-COLOR poster, shaped to be
used on a bulletin board, has been
sent to about 200 public libraries and
other educational agencies by the University of Chicago to direct interest
toward the University of Chicago
Round Table, now heard Sundays on
54 NBC-Red stations. The placard
has spaces for two paste-ons listing
the nearest available station and the
program for each session. New program inserts are supplied for each
week's broadcast.
COLLEGE, State College for Women at Montevallo, has
instituted a class in radio work. Miss
Nora Landmark is the instructor in

ALABAMA
radio.

JOSEPH RIES,

educational director
and WSAI, Cincinnati, and
of
director of Nation's School of the Air,
spoke recently on radio's place in education at the dedication of a new
$85,000 school building in Lynchburg,

WLW

Ohio.

SECOND

School

Broadcast Confer-

ence will be held Dec. 1-3 at the Morrison Hotel, Chicago, under sponsorship of the Radio Council of the Chi-

cago Board of Education.
E. REILLY, program director
and chief announcer of
Boston, will give a course of 16 lectures
in radio training for the State University extension beginning Nov. 17.
Two lectures will be given in the studios of
to enable the students
to get first hand knowledge of broadcasting and to become acquainted with
actual broadcast equipment.
PAUL PHILLIPS, continuity director of KMOX, St. Louis, and Arthur
J. Casey, publicity director, are conducting classes in radio this fall Mr.
Phillips at the City College, and Mr.
in St.
Casey at the
Louis.
DETROIT Board of Education, cooperating with the Detroit News, is
presenting March of Youth, variety
program featuring pupils of Detroit
public schools, for another season on

JOHN

WMEX,

WMEX

—

YMHA-YWHA

WWJ,

Detroit.

School Broadcast Parley
CHICAGO Radio Council announces another School Broadcast
Conference to be held at the local
Morrison Hotel, Dec. 1-3. Designed
to instruct teachers in radio tech-

nique the conference will offer a
demonstrations using
of
series
local pupils as talent. Registration
fee for the conference is $1. CBS
may originate its American School
of the Air from Chicago during
the conference, according to Harold
Kent, director of the council.

CROSLEY RADIO

Corp., Cincinnati,

on Nov. 1 was authorized by the

FCC

to increase the power of its internabroadcast station,
tional
from 10,000 to 50,000 watts.
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New Auto Models

Mexico Refuses

Exploited on Air
Networks and Stations Join in

Programs From New York

THE

National Automobile Show,
held in the Grand Central Palace,
New York, the week of Nov. 11,
was publicized through the cooperation of the networks and several
New York stations to stimulate
public interest in buying the new
models.
An experimental television broadcast of an automobile show was arranged by NBC in cooperation
with leading automobile manufacturers to show the practical application of television and to demonstrate outstanding features of new
popular-priced models. After seven

automobiles had been demonstrated
in front of the ECA Bldg., New
York, the program was switched to

NBC's television studio to demonstrate details of the cars in crosssectional views or in operation.
Master of ceremonies, who greeted the guests arriving in the new
cars in Rockefeller Plaza, was E.
P. K. James, NBC's sales promotion manager. Autos televised included Chevrolet, Ford, Hudson,
Nash, Packard, Plymouth and Studebaker.

NBC

arranged a pro17 which will feature
Arthur Fields and Fred Hall, stars
of NBC's regular program Sunday
Drivers, as imaginary Kentucky
also has

gram on Nov.

mountaineers driving to New
York in a 1904 Reo to see the
Automobile Show. Graham McNamee will conduct them around
the Grand Central Palace showing them the latest features of

makes

of cars. The prowith a speech by
Albert Reeves, vice-president of the
National Association of Automo-

different

gram

will close

Manufacturers.
was to broadcast the International Dinner of the National
Automobile Show Nov. 15, which is
sponsored by the Automobile Manufacturers Association and held at
the Ritz-Carlton Hotel, New York.
Speakers were to be William S.
Knudsen, president of the General
Motors Corp., Detroit, and Richard
C. Patterson Jr., Assistant Secretary of Commerce, formerly exec-

bile

MBS

NBC.

utive vice-president of

Five speeches by prominent automobile officials were arranged by
CBS, heard in the early afternoon
Nov. 11, 12, 14, 15, and 17. WMCA,
New York, is carrying 15-minute
periods of descriptions and interviews from the Automobile Show
throughout the week, in addition
to a broadcast of the speech by
Gen. Hugh S. Johnson at the luncheon for Automobile Manufacturers
at the New York Advertising Club

Nov.

McWhorter Now

to Ratify Treaty

WCMI, at Ashland, Ky.
APPOINTMENT of Harold Mc-

(Continued from Page 11)
reasons for the refusal to ratify
are not yet known. In some quarters, however, it was felt that possibly the Mexican border situation
contributed considerably to the
failure to approve the convention.
It is reported that such border
station operators as Dr. John R.
Brinkley, ex-operator of KFKB,
T.
Milford, Kan., and
Baker, former operator of KTNT,
Muscatine, la., both of whom had
their stations deleted, opposed the
treaty. They are operators of highpowered stations along the Mexican border which, under the terms

Norman

of the treaty, would have been outlawed in Mexico.

Under the treaty

definite facili-

would be allocated for use in
Mexico at specific locations, partic-

ties

ularly in connection with exclusive
and duplicated clear assignments.
Except for Ensenada, in lower
California, no provision is made for
high power border stations in the
hands of American citizens. Mexico heretofore has never been a
party to allocation agreements involving the North American Continent and has operated stations
either on mid-channels or the same
waves as used in this country and

Canada.

Delays Reallocation

The immediate effect of Mexico's
action presumably will delay the

FCC

in promulgating the reallocation of broadcast facilities in this
country expected during 1939. Proposed new rules and regulations
based on the treaty were the subject of extensive hearings before
the FCC "superpower" committee
last June and the committee's report is expected shortly. Action on
the committee's report by the full
Commission, it had been anticipated, was to be expedited in the hope
of effecting the sweeping changes
contemplated by the treaty during
the next year.
The treaty was to become effective, under its own terms, after
three of the four principal nations
signatory to it had ratified it. Mexico was the fourth nation involved

and
if

it

it

treaty
tions

had been expected that even
did
it

of

not actually ratify the

would signify
so

doing.

Now

intenthat the

its

10.

Mexican Senate has refused to ratthe whole question of reallocation in this country becomes con-

Whorter, until

manager

ify,

as
Ky.,

fused.

The treaty

itself

ued existence of

movement

from 10

assured continof the some

of station posi-

to 30 kc. but
same relative

main-

taining their
positions in the band. New classifications for stations, setting up six
rather than the present three designations, were provided. All told,
59 channels were designated as
clear, 41 as regional and six as
locals, with mutual use of regional
and local channels among the nations according to prescribed engineering specifications.
Provision was also made for increases in power of regional sta-

WCMI,

of

announced

was

Mr. McWhorter

and operator of

Ashland,
Nov. 2.

former owner

is

WPAR,

Parkersburg, sold in 1937 to John A. Kennedy, West Virginia broadcaster
and publisher. He also served at
Fairmont, as assistant
manager. Mr. Otto was formerly
with Montgomery, Ward & Co. as
assistant buyer in the radio buying
division in charge of advertising

WMMN,

and

merchandising. Later he
with the Kroger Grocery

retail

served

Co., Cincinnati.

WE HAVE THE

BEST WINTER
of

BROADCASTING

AHEAD OF US THIS YEAR
IN OUR THIRTEEN YEARS

day and night,
interference limitations
and of local stations to 250 watts
at night as against the top 100
watts power at present prescribed.
The way also was opened for power
in excess of 50 kw. on 1-A or clear
channels.
tions to 5,000 watts

based

recently assistant
Zanesville, O.,

WALR,

Otto
of
Chicago, was
named business manager under a
reorganization of the station.

750 stations in this country. Shifts

ing the

of
director

Charles

all

up and down the band are provided, however, in most cases involvtions

Directs

on

IN BUSINESS/

Thank You.

CHNS

In the clear channel category, the
treaty prescribed that the United
States would have accommodations
for 63 stations on clear channels,

Halifax,

Nova

Wh.

Mexico 15, Canada 14, Cuba five
and Newfoundland, Dominican Republic and Haiti, one each.

Scotia

C. Borrett,

Director

BOUND
To Give
Greater Value

A NEW BINDER

has been produced, and we have contracted for
a supply, which we believe answers
your filing and library needs. It
neat and convenient. It is
bound like a book
looks like a
book in every respect except that
you can snap each current issue
for a year into the cover and
remove it at will. The narrow

is

—

binding wire does
mutilate the copies

not
in

cut

or

any way.

"HELLO, MR. HERSCHEL DEUTSCH"
(L.

Gumbinner

C.

Agency)

The binder is pictured above. It
holds 24 copies (one year's issues).
It is your perfect reference book
of the year's business of broadcasting.
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'

'

If

Look at PEO Rl AREA
Packs
in almost half again as many
people as in the whole state
!

New

of

Mexico.

who

People

buy,

too!
Per
capita
retail
are above U. S. average
—about $491.00 annually. You
can cover PEORIAREA with
ONE station
BD
sales

— WM

Free

&
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Inc.,

Nat.
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Chain-Monoply Probe Starts

Get Your Share

$142,186,243.47

tions with affiliated stations, competition among the networks, the
place of transcription programming in the broadcast picture, and

Market*

With

the

general contractual setup of
broadcast operations and services.
Out of these studies there probably will evolve some sort of regulatory control over networks. The
networks today are not licensed by
the Government. The Communications Act, however, authorizes the
Commission to write special regulations pertaining to them.

KGMB - KHBC
HONOLULU

HILO

* Retail Sales:

Fiscal

Year 1937-8

Representatives :

CONQUEST ALLIANCE
N«>w York,

to follow the

procedure establishe<
at the hearings last June on rule
and regulations. Witnesses will b
permitted to make direct state

(Continued from Page 11)

HAWAII'S

In

CO., INC.

515 Madison Ave.
Wabash Ave.

Program Duplication
The extent of duplication of network programs, specifically includ-

Chicago, 203 N.

JOHN BLAIR & COMPANY
San F rancisco, Russ Building

ed in the

FCC

agenda, will occupy

an important part of the cases presented by the networks. Since network broadcasting began, there have
been sporadic complaints of duplication of programs, notably in
secondary areas. It is the plan of
the Commission to determine how
much duplication exists both in
primary and secondary areas,

whether any or
and,

if

not,

all

what

of it is justified
special regula-

tions should be enforced to prevent
excessive duplication and theoretically thereby afford listeners a
greater selectivity of program service.

The FCC

will break new ground
searching the ownership and
control phases of station and netin

work operation. Network ownership, management and lease of stations constitutes one part of this
study. Concentration of ownership
or control of more than one station
in the same or affiliated interests
is another. Survey of the ownership angle with relation to other
businesses of licensees is a third.

WAVE

Place of Transcriptions
In

SELLS

After

market

is

made

and the technical and proquality of such renditions.
That the major networks regard
the inquiry as epoch-making was
clearly shown at a conference Nov.
2 of network attorneys with Wilpetition,

r \J*

also

buy

Louisville

At this meeting it was
roughly estimated that at least six
weeks would be required for pres-

tottisl)iIte.

entation of the cases for the major

inquiry.

1^

™/»

supply

of incomeaU food ,
entire

* ***$$t££ Usvflle-

of
«
.
.
Area.
Trading
everything
jri» nearly
n ess in Kentncky

d

liam J. Dempsey, FCC general
counsel and chief counsel for the

of the
Wg»»»^ht
.„

and spent

They

•

cost, incidentally,

pay!
otherwise pay.

•
•

•

the

gram

done,
Onr eity people
Area *
Trading
80.7% of the
*
tax payers!

field,

proposes to ascertain
the place occupied by recorded programs in the broadcast structure;
whether transcription development
has prospered or been retarded by
virtue of network or other com-

BUY!

the really

,01,

transcription

committee

THE
PEOPLE

WHO

the

i

f^J

^^

^*™3f
«
•

ookg like bosiIndi ana!

The

whal youM

U

networks alone.
Regional networks, it appeared,
might require two weeks for their
case, with another two weeks allowed for miscellaneous groups and
transcription services. How much
time the Commission itself will
take with its own staff witnesses
and with cross - examination of
other witnesses, is conjectural,
though possibly two to three weeks
is considered a good guess.
The Commission plan, broadly, is

Outlet,

ments but cross-examination
limited to the

will b

Commission's lega

Examination of witnesses b}
private counsel would be conducted
through questions handed to Com
mission counsel unless waived b\
request.
Commission witnesses, undei
present plans, will appear follow
ing the presentation of testimony
under each of the five major brack
ets. They will probably include engineering and accounting witnesses
Cross-examination of Commission
witnesses by private counsel will
be permitted.
All told, appearances have beer
filed on behalf of 24 separate organizations or groups. The final
half-dozen appearances were filed
after the Oct. 5 deadline, but so
far as is known, it is not the intention of the Committee to prevent
any of the late from appearing.
NBC, first to present its case,
will be represented by a legal corps
headed by Philip J. Hennessey Jr.
About a dozen witnesses will testify, it is understood. Of the estimated 15 hearing days of direct
testimony, about four will be devoted to the question of program
duplication. CBS will be represented by John J. Burns, former general counsel of the Securities &
staff.

Exchange

Commission,

who

will

handle

the general case, while
Duke M. Patrick, former Radio
Commission general counsel, will
handle the duplication issue, expected to consume two days. CBS
also will have a dozen witnesses.
plans to take four days,
with probably a day or more devoted to duplication. Chief counsel
will be Louis G. Caldwell, first Radio Commission general
counsel.
Witnesses will include Messrs. Alfred J. McCosker, chairman of the
board W. F. Macf arlane, president; T. C. Streibert, vice-president; Fred Weber, general manager, and the consulting engineering firm of Page & Davis.

MBS

:

;

Main Commission

witnesses

probably will be Andrew D. Ring,
assistant chief engineer for broadcasting, who will testify on dupliWil- i
cation and technical phases
liam J. Norfleet, chief accountant,
and DeQuincy V. Sutton, head ac- &
countant, in connection with analy- Id
ses of contracts, revenues, owner- :|
ship and other statistical data procured by questionnaires or from i
information filed with the FCC.
In addition to the 22 appearances
filed [Broadcasting, Oct. 15, Nov.
Grombach Productions Inc.,
1]
1

;

i

j

THEY'RE TUNING
IN

ATLANTA

IN

WATL

DYNAMITE
IN

CHICAGO

!

Get the impartial survey that
blasts all prejudices on Chicago radio! Write for it read

—

with an eye to fall business!
The sensational truth about a
market you can't touch without

WGES WCBD WSBC
-
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:

^transcription company, filed an apjjpearance Nov. 2, and the American Guild of Musical Artists Inc.,
jn Nov. 3. Appearances heretofore
CIO, Don Lee,
included:
[filed

Broadcasting System, Texas
Network, California Radio
System, NAB Bureau of CopyAmerican Federation of
frights,
Musicians, Independent Radio Net'"(World
(State

J

'

King - Trendle
Corp., MBS, NBC,

work

Affiliates,

(Broadcasting
^National Committee on Education
Dy Radio, Radio Transcription Producers of Hollywood, RCA Mfg.
Co., Virginia Broadcasting System,

Westinghouse E. & M. Co., WestRadio Stations, CBS,
inghouse
Norman Baker, Transamerican,
Broadcasting Corp., and
Pacific
WOR Artist Bureau.
Disc Complaint

The Grombaeh appearance, filed
y Jean V. Grombaeh, president,

and

a branch of the Associ& Artistes of America.
jurisdiction is over musical

Its

and ballet.
The appearance alleged that by
the purchase and consolidation of
a "vast majority" of the then inde-

pendent managers, NBC and CBS
have acquired "a monopolistic
stranglehold on the services of concert and opera stars whose appearances on radio are essential to the
radio industry, with the i-esult,

with local and/or chain
[monopoly."
r Any recording company may purchase through A T & T or Bell rehmote control recording lines or connections to most local stations or
hinetworks, Mr. Grombaeh stated.
((Such connections have been made
[]|nection

jexcept

in

the case

SWEAF, NBC

of

WJZ

and

key outlets, which

[[have refused them the permission.
rfThe only company that can record
(the programs from these stations,

was contended, is RCA Victor,
company owned and operated by
the same management, even in

it

cases where considerable pressure
(is brought to bear by the clients,
and copyright owners of the program themselves." Mr. Grombaeh
further charged that instantaneous
recording also is handled on a similar basis, with NBC's own recording facilities being the only ones
a vow ed line facilities. It is further

BETTER
THAN EVER

Artist Monopoly Claimed

was further

It

aid

alleged

that to

"monopoly", CBS and
have together "acquired mo-

this

NBC

nopolistic control of the business
of concert management by operating, as a side line, community and
civic concert courses in some 400

among

of certain practices or
iagreements "in restraint of trade
lor furtherance of monopoly in con-

(indicative

COMES IN

stifled."

cities."

the

KDYL

inter alia, that competition for the
services of these artists have been

practice

attacked

NBC

is

solo artists, chorus

in disallowing off-the-line
(recording. It stated that Grombaeh
intended to furnish factual cases

[specifically
lof

!

AFL

ated Actors

It was charged that this "monopoly" has restrained competition

stations for the services of
the artists and resulted in "great
to
them because they
left with no practical
alternative than to submit to man-

injustice

have been

agement by

NBC

or
controlled companies.

CBS

"CBS and NBC have
in a dual capacity

—as

or their

thus acted

artists'

man-

agers they owe a duty to the artist
to obtain the best terms for them;
as owners of radio stations and as
producers of concerts, they have
placed the artist in the position
where his own representative is
also, at the same time, the employer
of the artist, or is directly and in-

interested on behalf of
the producer of the concert or the
manager of the radio station."
Finally, it was argued that by
achieving "a practical monopoly of
the management of the concert
artists" NBC and CBS "have thus
committed acts which by their very
directly

Multiply this
by THOUSANDS
Yes, additional thousands of families are

now enjoying

the world's finest programs over greater

KDYL.

nature tend towards monopoly in

.

stated

"NBC

Even claims that no one
a right to record programs 'off
the air' from these stations for file
purposes, even when said file recordings are ordered by the adver-

•jhas

tiser

I

i

and owner and pra&uCer of

the programs and when said recordings are cleaned by unions,
etc., and are n©t for any rebroadcast for commercial use.
Thes^ matters we want to present ia %.n unprejudiced manner to
the Commission to find out whether

and channel granted
and WEAF by the U. S. Government and broadcast material

a

license

WJZ

received 'off the air' can be controlled as stated by a corporation
or group of interlocking corporations, also if such a license and
channel entitled them to exclusive
recording rights in an allied but
different industry."

The American Guild appearance
was filed by Leo Fischer, executive
secretary, and Henry Jaffe, attorney. Mr. Jaffe is the partner of
Sol A. Rosenblatt, former
deputy administrator in charge of
the broadcasting industry code, and
also counsel for Transamerican.
The Guild, the appearance stated,

NRA

is

a

labor

union

affiliated

BROADCASTING

with
•

the radio industry."
Aside from, tfe Industry groups,
the appearances filed by CIO,

AFM

and National Committee on Education by Radio are viewed as significants

GlO complained about

al-

Increased power, with up-to-the-minute broadcasting

equipment, enables

KDYL

to deliver

a new and receptive group

KDYL

that has always enjoyed

discriminations against labor
Unions by stations. AFM, despite
its recent successful negotiations
with the industry on reemployment
of musicians, revived the "canned

your message

to

group

in addition to the

programs.

lotted

The enlarged

KDYL

prises the greatest

music" and unemployment issues.
The Education Committee through
S. Howard Evans, its executive
secretary, said it would produce
testimony relating to monopoly.
Independent Radio Network Affiliates is expected to play an important part in the proceedings.
Its appearances, however, did not

audience commarket between

Denver and the Pacific Coast
alert, responsive

people

who

.

.

.

are able

to buy.

Are you making the most

of

this-

opportunity?

divulge the scope of its presentation. Samuel R. Rosenbaum, chairman of IRNA, is expected to make
the principal presentation for the
group, which has held several conferences through duly appointed

committees with NBC and
garding network - affiliate

CBS
-

repolicies

and practices.

THE

postponed 15-round bout between Henry Armstrong and Ceferino
Garcia for the welterweight championship of the world, will be broadcast Nov. 25 on NBC-Blue from Madison Square Garden, New York. The
fight will be one of the NBC-Blue
fight series sponsored by Adam Hat
Stores, New York.

Broadcast Advertising

THE POPULAR STATION
Salt Lake City, Utah

NBC

Representatives

JOHN BLAIR & COMPANY
Chicago

-

New York

San Francisco

-

-

Los Angeles

Seattle

RED

Detroit

NETWORK
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STATIONS IN WESTERN CANADA

RADIO

Division of the Federal TheProject is recording Epics of

ater

Men Against Death, two
FTP's most successful programs, as the first move in establish-

of

Canada

Winnipeg

UNITED PRESS

Powerful Station

to the list of subscribers for its news
service, according to Al Harrison, radio sales director for UP. Stations are

and

KGO

and KPO,
WTOC, Savannah;

Brandon

completes the Manitoba

Ga.

Francisco

WFOY, St. AuWPAX, Thomasville,
WGN, Chicago; WTOL, ToFla.

gustine,

radio coverage.

San

;

;

ledo; CFCN, Calgary; CKBI, Prince
Albert; CHNS, Halifax; CHRC,

Quebec.

UNITS
ree of

of the

WLW,

Boone County JamboCincinnati, are making

road appearances in Ohio during
November. The units feature Charlie
five

Wayne,

m.c. of the Jamboree, the
Drifting Pioneers and Judy Bell, and
the Five Aces.

The peoole

listen to

KROY,

CKCK

Regina

breakfast to those attending the new
Top'o the Morning program, which El
Lundy and Lee Kendell are handling
before the microphones.

*

.

.

82.7%

delivers

CHAB
*

.

.

Regina Audience

of

Moose Jaw
72.6%

delivers

of

Moose Jaw

RADIO

Audience

CKBI Prince Albert
.

*

.

Rich Wheat
North

the

serving

..he

Lands

of

Alberta
These three stations afford
the only 100% coverage.

CJCA Edmonton
70%

* delivers

.

.

CFAC
*

.

.

delivers

.

*

delivers

Calgary

65%

CJOC
.

Edmonton Audience

of

of

Calgary

Audience

Lethbridge

86%

of

Sacramento,

Lethbridge Audience

offering

is

was represented

free

at the eighth

annual exhibition of the Advertising
& Sales Club of Toronto, at the Royal
York Hotel Oct. 24-27, with exhibits
by CFRB, Toronto, All-Canada Radio
Facilities, and Grow & Pitcher Broadcasting Agencies. N. P. Colwell, of
Canadian Facts Registered, wellknown in United States and Canadian
radio circles, spoke on "Growth of
Radio in Advertising".

CFAR,

Flin Flon, Man., helping the
local Rotary Club raise funds to buy
an iron lung, carried a daily five-minute appeal, tracing the progress of the
drive, naming donors and announcing
all money-raising activities. With the
goal originally set at $1,000. the drive
netted $2,200, and the Rotary Club
bought a baby incubator and respirator in addition to the iron lung.

WFBL,

Syracuse, has signed a longterm contract with INS for day and
night service. A direct tieup with the
Syracuse police and fire-departments
will also be used, according to WFBL.

Universal

AIRMASTER

British

Columbia

Microphones
A

For

maximum

coverage
use

at

air

minimum

CKWX

for fid
ty
sensitivity
•

Vancouver

(not basic

CJAT

CBC)

Trail

TORONTO - MONTREAL - WINNIPEG
CALGARY - VANCOUVER

rid):

CO.
NEW YORK - DETROIT
CHICAGO - SAN FRANCISCO

SURVEY FIGURES
•

sweet 8271.

KALTENBORN, CBS

news

analyst, has been presented with a
scroll for his "surpassingly brilliant
broadcasts on the European crisis,"

and signed by Major Edward Bowes,
Fred Allen, Gracie Allen, Jack Benny,
Edgar Bergen, Ben Bernie, George
Burns, Eddie Cantor, Bing Crosby,
Cecil B. DeMille, Al Jolson, Andre
Kostelanetz, Lily Pons,
John Charles Thomas

Kate Smith,
and Paul

Whiteman.

JERRY BELCHER'S

program,

In-

teresting Neighbors, which was sponsored through the summer by F. W.

Des Moines (shampoo),
on Nov. 3 was resumed as a sustaining show on NBC-Blue, Thursdays,
Co.,

8-8 :30 p. m.

WNYC, New

York, has opened a new
theatre studio in the Health Department Bldg. on Foley Square, New
York, to accommodate large audiences.

Tampa,

solves the problem of
microphones for civic stunts

lending
by mounting

a

microphone-shaped

RCA

match

holder, part of an
ashtray, on the regular mike stand and
loaning this "reasonably accurate facsimile" to the churches and other or-

ganizations wanting

it

as a prop.

LONGEST remote broadcast for
WTMJ, Milwaukee, was accomplished
Nov. 12, with Russ Winnie covering
the Wisconsin UCLA football game in
Los Angeles. Between halves Sportscaster Winnie introduced Wisconsinites who have made good in Hollywood, including Spencer Tracy, Frederic March, Fred MacMurray and
Stanley Morner, a WTMJ alumnus.
.

The broadcast was sponsored by Wadhams Oil Co., who sponsor all Wisconsin U, and Green Bay Packers
game broadcasts.

of

and

wide

pickup.
30 to

Freq.
12.000

CPS.

Output

level

AV-H,
AV-P.
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Division

programs

The Land

We

ii|

Liv

WHEN

Canadian newspapers

i

printec

a barrage of condemnatory editorials
articles and interviews concerning ra
dio following the CBS Mercury The- C
atre War of the Worlds program, Ken L
Soble, general manager of
Hamilton, Ont., replied with four ¥'
newscasts featuring statements of un- f
qualified praise for radio by Hamilton's mayor and other public officials.
|

CHML

WLS,

Chicago, has started a Sunday
evening half-hour dramatic serial, The
Bradley s of Prairie Farm, designed
to

show

city

and farm

r,

folk that theii

•

problems are mutually dependent on
each other. The institutional series is *
sponsored by -the Prairie Farmer.
WWL, New Orleans, fed 18 broad-'
casts of the Eighth National EucharCongress, held there Oct. 17-20,
the four other New Orleans sta-

istic

to

WSMB, WDSU, WBNO
WJBW. WWL facilities were
used to feed three programs to
NBC and CBS.
tions.

!

and
also

both

WIRE,

Indianapolis, has published a
rate card which, beside listing re
vised rates, includes information on
WIRE'S commission, regulations, restrictions and facilities.

new

FOR

ITS public safety work, WCCO,.
Minneapolis, was given a special vote
of cognizance at the recent 32nd An-,
nual Convention of the Minnesota
State Automobile Assn. The resolution stated that "many lives have
been saved and the public continuously educated to respect the rights and
privileges of all motorists and pedestrians who must use our streets and
highways" through WCCO's efforts.
-

THE

atmosphere of historic concerts
given in famous music halls, salons
or courts of Europe

is

recaptured in a

;

WTAR,

high

Norfolk, broadcast an elabradio show from the Naval
Operating Base there on Navy Day,
Oct. 27. The program included broadcasts from a Navy plane, a two-way
conversation with a diver at the bottom of the Elizabeth River, a shortwave show from the Yorktown, 30
miles at sea, and luncheon speeches,
dance music and interviews with Navy
personnel, all under supervision of
Technical Director J. L. Grether.
orate

to

Microphone

of the opening
series,

half-hour dramatization of St
Louis history sponsored by Unioi
Electric Co. on KMOX, St. Louis
has been placed in the cornerstone o
* n- i bn:ldins on the grounds of Jef
ferson Barracks, historic army pos
near St. Louis. The script, presentee
by Manager Merle S. Jones, was writ
ten by Gerald Holland and producec
by Arthur Casey, both of KMOX.

the Columbia Concert Orchestra directed by Bernard Herrmann, on the
CBS network. Music of the period
depicted is played while a narrator intersperses word pictures of the place,
the occasion and such sidelights as the
"presence" of royal patrons.

tone,

range
range

new

the
In,

new series of weekly programs entitled
Famous Musical Evenings, featuring *

superNotable

impedance (direct
match 500 ohms line:
AV-L, to match 200 ohm line: and
AV-D, 33 ohm.- to ma!ch inputs, mixers
or other low impedance lines.
Model

to

WEED &

Page 62

Ha^'ing th" "-jlor
bert
Za<;or.
Watch Co. ana Westnela Co. accounts,
the new firm's telephone is Bitter-

WFLA,

,

.1

db. Includes 3prong lock ring plug
ft.
rubber
and 25
covered cable.

U. S. Representatives

1938

i

fire
was extinshortly, with no

ICE, a bureau for checking radio programs, has started at 719 Montrose
- %
f Her
Ave., Chicago, under directic

&

f(J
sti

Jamestown, N, Y., owned an
operated by the Harry Wilder intei
ests, moved Oct. 31 into new quai
ters in the Hotel Jamestown. W.ITI
resumed its regular schedule at 7 :3
the following morning due to the all
night work of Chief Engineer H.
Kratzert, Francis King and Tom Gil!

SCRIPT

Fitch

apparatus

The other two

WJTN,

UNIVERSAL LISTENING SERV-

V.

amplifying

electric organ.

dios are smaller, for use of chambt
music, piano recitals, and plays. Eao
studio has its own control room an
visitors' observation booth. The sti
dios are decorated in modern style.

-62

Canadian Representatives

ALL-CANADA
RADIO FACILITIES

t

an

constant

velocity

microphone.

cost

•

new
-

containing

Station.

H.

st

)i

casualties other than minor
burns to Messrs. Young and

has

and larger sea

CBC's Montreal

and

A

The

guished

the

CBM

CBF, are openii
three more studios in the King's Ha
Bldg., where present studios and
fices are located. One of the three ne'-J
studios is of concert hall size and cu.i
struction, for use of symphony orche
tras and choirs.
second floor spe »
tators' gallery is included. Next to tt
gallery is a reverberation ehamtx |
tions,

—

cast.

activities

programs,

Jimmie Mugford and Engineer Boyd Station, handling
the game for WSPA, Spartanburg, S. C, continued their
account of the game until
driven from the booth by the
fire
brigade and then described the work of firemen
until heat severed the power
lines and ended the broad-

added seven
American and four Canadian stations

western Canada's Most

CKX

the

ing a library of educational recordings for use in classrooms. The first
recordings will be available before the
new year, according to Evan Roberts,
managing director of the Radio Division. Many schools have already appropriated money to obtain a constant
supply of records at cost, he said.
Georgia, for instance, has appropriated $125,000 to buy records and
equipment, and Mr. Roberts believes
that such appropriations will mean an
increased market for sound-reproducing equipment.

these stations are
C.B.C. basic outlets.

all

increased

a
fire which broke out in the
press box atop the grand
stand during a play-by-play
broadcast of a football game
recently, Sportscaster Tuck
Young, Program Director

America and

is

requirements broug!
about by lengthened time on the ai

Booth Ablaze
NOT MUCH startled by

RADIO

CKY

,

TO MEET new

THE PICK OF THE

In Western

'
!

:'

till

BROADCASTING

•

Broadcast Advertising

mi

;

ewspapers in Chicago
Assisting Radio Council
OPERATING

Council in a series of profor reception in
classroom are the local Herald
Examiner and the Chicago
*nes.
On Mondays the Herald
bviews the Tuesday broadcasts
Science Reporter on WJJD, givbackground material slanted
p school children. The Times is
hning a series of historical pieces as a tie-in with Chicagoland,
Wednesday afternoon program
grade school pupils. Prizes tof
lling $100 are offered for the best
.rap book of all the pictures.
Ldio

jj

iLTnique

series

called

You and

Aur Hobby has started on
Ijder

auspices

Thursday
,1'ticular hobby

of

the

WENR

Couneil.

some

afternoon

|ch

is

discussed, such

model airplanes. Then in coeration with the Industrial Arts
jboratory a part of the Chicago
pool system, blue prints and (Tern sheets are sent to all listenThe series ties in with more
3.
an 200 school hobby clubs. The

publishes a weekly radio
bulletin and digest of its
dio work. The bulletin for the
|ek of Oct. 20 read in part, "It
Is come to our notice that an adrtisement for a radio selling at
195 has been sent to all Chicago
Jiools. In our opinion it is in no
for classroom recep]j.y adequate
Jn, and we advise strongly against
% purch ase of this ins trument."
'uncil

pgram

jjttlCAGO

stations

receiving

honor-

awards for program merit from

$f

| Illinois Woman's Press Assn. at
luncheon Nov. 12 included WGN,
ENR, WLS, WAAF. WGN's Concert
wue featuring tMe musie of Henry
'eber was awarded "for encouraging
* dern
cultural music ;" its Painted
-\eams serial, sponsored by Sterling
'bducts Co., was honored as an outnding "cultural dramatic program,"
B Clifton Utley of the Chicago
.jiincil
on Foreign Relations was
arded for his weekly reviews of for|n news on WGN. On WENR,

Dowd was awarded for his
/tiouncing of the Music as You De?e It series sponsored by RCA-Vicwhile America' s Town Meeting of
Air was awarded for "unbiased
cussions of economic, political and
ifnald,

•.

;

ernational

problems."
Children's
on
featuring MalClaire was also honored.
On
AAF, the Symphonic Hour was
arded for its high rating as "cul•al music."
Quaker Oats Co. was
ed for its Man On The Farm series
ginating on
as an "outstandprogram for farm and rural audi-

$>gram

m

But

WHIO

with the Chicago

ems designed

WENR

WLS

r

The Saturday noon time series
tures Chuck Acree in broadcasts
>m a farm owned and operated by
aker Oats Co.

Assume Charge
Of WBAL For One Day

Students

SCHOOLS CLOSED
Gives Regular

Classes in

WHEN
late

in

funds,

WHIO

Dayton,
October

AS PART

Dayton

campaign

O., schools closed

due

program

of
of

lack
schedules
to

were hastily revamped to
make room for daily educational
programs to carry on regular school
work. With cooperation of the
board of education and school

WHIO

started on Oct. 31
carrying four periods each day,
conducted by teachers with regular
classes reciting in the studio, along
supplementary educational
with
features which have been carried
regularly since the start of the
school year. The curriculum of the
"radio school" closely follows that
of Dayton's junior and senior high
teachers,

schools.

WHIO

Typical day's program on
directed at out-of-school students
includes English instruction, 8:308:45 a. m.; biology discussion,
8:45-9 a. m.; French, 1:30-1:45
American history, 1:45-2
p. m.
p. m.; American School of the Air,
2:30-3:45 p. m.; juvenile dramatizations of fairy tales and legends,
5-5:30 p. m. ; Today, news broadcast, 6:45-7 p. m. Arrangements
for the "school" are in the hands
of Supt. Emerson Landis and Asst.
Supt. Norman B. Wine of the Dayton Board of Education; Mrs. J.
Davis, president of the Montgom-

1

1

Author Sues NBC
NBC was sued in Federal

court

San Francisco in early November by Hugh Wiley, author of
in

humorous negro

stories,

who

charged unfair competition for using a character contained in his
copyrighted stories. The suit de-

manded that the

NBC

pay him

on the sustaining

its profits

all

serial,

Sons of the Lone Star. The character under dispute is "The Wildcat", which figured in seven of the
NBC episodes of the drama on the
Blue network on the coast. Frederick Leuschner, counsel for NBC,
will move for dismissal on the

ground that a character can't be
copyrighted and that the only similarity between the two is the race
and dialect.

WKZO
GRflnD RAPIDS

COLUMBIA, MISSOURI
A Kilowatt on 630
A Sales Message over KFRU

BATTLE CREEK
looo
590
On
Watt*
,

the diaX.

Covers the Heart of Missouri

HOWARD H. WILSON CO.
NEW YORK KANSAS CITY

Representative:

CHICAGO

jROADCASTING

•

WBAL's

educational activities include production
of a radio show and broadcasting
a regular quarter-hour program direct from each of the Baltimore
high schools; inviting the fifth,
sixth and seventh grades of 52 local schools to visit the studio and
put on a quarter-hour program,
using their own ideas and broadcasting a weekly quarter-hour of
dramatizations by students.

For a volume sales harvest, let
sow your advertising
seeds throughout this fertile,
receptive money-spending market. WAIR is a powerful sales

WAIR

producer.

WAIR
Winston-Salem, North Carolina
National Representatives
Sears 8C Ayer

Rush the whole
crop TO OUR
HOTEL Si /
9

The fact that people gotta eat - - and that Red River
Valley produces PREM 1UM FOODS - - makes our wealth
staMe, makes us hayseeds easy spenders. We buy, £'r
instance, one- third of all retail sales made in North
Dakota, South Dakota and Minnesota combined [except
for the counties containing Minneapolis and St. Paul].

WDAY is the ONE station that

KflLnmnzoo

KFRU

Other phases of

SALES!

and

ery County Parent-Teacher Assn.
Walter Locke, editor of the DayNews; Rev. Daniel
ton Daily
Brownlee, executive secretary of
the Dayton Council of Churches,
and J. L. Reinsch, WHIO manager.

WLBL,

of the license of
'jjvens Point, Wis., from the State
apartment of Agriculture and Marj:s to
the board of regents of the
liversity of Wisconsin was approved
y.v. 9 by the FCC.

school students will take over operation of WBAL, Baltimore, Nov.
18. Working around the studio for
a few days for experience, the students on that day will supply a
complete station personnel, from
manager to office boy, salesmen to
continuity writers.

;

oes".

''ilANSFER

SEEDS

of a radio promotion
in local schools, high

•

covers all the Valley,

all the time. Our low rates top off the bargain!
Shall we send you the full story?

.

.

.

WDAY. inc.
ZN. B. C.

Affiliated
FREE and
PETERS, INC.

NATIONAL
REPRESENTATIVES

with the Fargo Forum

FARGO
N. D.

940 KILOCYCLES
5ooo WATTS DAY
looo WATTS NIGHT

•
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FTC

McNinch Finishes Major FCC

Stipulations

STIPULATIONS involving former
or current users of radio have been
handed down by the Federal Trade

(Continued from page 13)
mission upon consideration of recommendations by the examiner.
"Thereafter the Commission, instead of the person who presided
at the hearing will file a proposed
report of findings of fact and conclusions of law in each case, which
report shall be public," he said.
"Opportunity will be afforded for
the filing of exceptions and oral argument, before the Commission issues its final report of order."
Why Mr. Dalberg was singled
out among all the examiners for
dismissal, remains a mystery. One
of the first new examiners to be
named when the FCC was created
in 1934, he came to the FCC from
private law practice in New York.
He had been head of the Demo-

Commission against Akron Lamp
& Mfg. Co., Akron, for alleged
false claims regarding the power
of their lamps; G. E. Conkey Co.,
Cleveland (poultry feed) for claims
regarding egg-producing power of
its product; Phillips Petroleum Co.
Bartlesville, Okla., for claiming its
gasoline

is

tailored to climatic con-

according to weather bureau standards, etc.; Armand Co.,
Des Moines, for claims on behalf
ditions

of its co smetics.
TITLED The History of Western Electric,
a profusely illustrated booklet was released
Nov. 10. It is the first publication Western
Electric ever has issued in popular form
and is being made available to employes of
the Bell System and to such members of
the public as are interested.

cratic

Committee Speakers Bureau

the 1932 campaign, and, it is
understood, had a high rating on
the Civil Service lists. Mr. Dalberg
made no formal statement, but asserted when questioned that he was
"completely flabbergasted" and had
never been called in by the chairin

man.
Examiners transferred to the
Law Department were P. W. Seward, George H. Hill, John P.
Bramhall, Robert L. Irwin, Rosel
H. Hyde and Tyler Berry. They
were transferred at their present
grade and salary.
It is anticipated there will be
transfers, resignations and possibly
dismissals among lawyers in the
immediate future. Obviously, General Counsel Dempsey will be confronted with a sizeable reorganization task with six new former
examiners to assign in his department. Already, it is learned, several changes in assignments have

been effected, but not announced.

Too Quick, Says Craven

CRMS

THE

Unlike the Gary dismissal of last
month, no charges of inefficiency
were made against the three officials released. Mr. McNinch stated
he had not consulted the President
about the changes, but said he was
under mandate to reorganize the

—
—

published the fascinating story of
how radio "covers" world history while
a record of all the imit is happening
portant speeches of Hitler, Chamberlain,
and Kaltenborn's own interpretaetc.
tions of rhose world-stirring events. Kaltenborn has accurately forecast every move
on Europe's chessboard so far to know

Jusi

—

FCC

in a manner that would be
conducive to efficiency.
Commissioner Craven said he
regretted the action of the majority. Although the public press "has
been filled with rumors of reorganization of the
staff," he said the first official noti-

;

u hat will happen next, read his book

368 pages, $2.00

RANDOM HOUSE
20

E.

57 Street,

Shifts

New York

Commission

METROPOLITAN NEW YORK
ARE FOREIGN RESIDENTS
MORE PEOPLE THAN RESIDE IN
CHICAGO AND PHILADELPHIA

fication of the nature

and purpose

of the proposed action came at the
Commission meeting at which the
majority voted. "I regret that, in
view of the ramifications of the action, those individual Commissioners who were taken by surprise
were not accorded the courtesy to
study the proposals at greater
length," he stated.
Declaring he was disturbed by
some of the factors involved, Commissioner Craven said he felt that
"our basic difficulties might be the
result of the failure of Commissioners acting as a body to properly direct and indoctrinate the subordinate staff of the Commission.
I informed my colleagues that I
could not agree that the staff
should be burdened unfairly with
all the blame and that I am ever
willing to cooperate with the Commission in an endeavor to discuss
all of the available methods for
improving the effectiveness and
manner of performing work at the

Commission."
He said he voted against abolition of the

Examining Division

be-

cause he felt that "grave questions
of procedure involving undesirable
control of the nation's

communica-

systems might be involved and
because I felt that long Government service and excellent record
tion

the FCC, but that the salary was
only $5,000 and that he had rejected it.
Like the release of Mr. Arnold,
that of Mr. Wisner's has been reported in the daily press for several weeks. Mr. Wisner was press
officer for the old Radio Commission, and has served continuously
in the Government for the last 12
years. The effective date of his release, covering accumulated leave,
is Dec. 28.
Chairman McNinch explained in
his statement that reorganization
of the Commission's information
work was initiated with the abolition of the Wisner office. "Mr. Ramsay," the Chairman said, "will
study and report to the Commission as to how the collecting and
disseminating of information can
best be handled, giving some initial help in handling it, and render such other assistance to the
Chairman and the Commission as
relates itself to this task." He will
be designated special assistant to
the chairman.

Mr. Ramsay formerly was with
the Hearst organization, and specialized in power and utility reportfor
ing. He has been with
the last three years, and he is
author of a book titled Pyramids of
Power. Mr. McNinch indicated Mr.
Wisner's successor as publicity
man for the FCC will be named
before Mr. Ramsay'3 90-day temporary tenure expires.

REA

of efficiency should be recognized

by this Commission. Moreover, I
felt that these men should be given
an opportunity to be heard by the
Commissioners prior to their severance from the service. Likewise,
am concerned with reference to
the effect on Civil Service in Government by action such as that
taken today."
Commissioner Craven said he
voted against employment of Mr.
Ramsay because he did not know
the man, had no opportunity to investigate his qualifications and because he felt the Commission might
be in danger of evading the spirit
of the Civil Service Act. Furthermore, he said, he felt that if the
majority of the Commission desired
Mr. Ramsey's services in an advisory capacity for a temporary period, he could have been employed
in addition to the present staff.
Mr. Arnold, with a record of 17
years under Civil Service, goes on
leave until Jan. 13. Whether he
has made a new connection was
not known as Broadcasting went
to press. His position paid $7,000
a year. It is understood he had
been offered a post with the Veterans Administration, with which
agency he served prior to joining
I

Information Office Inadequate

Mr. McNinch said the information office, which has been handling
matters of routine character, has
been "wholly inadequate and ineffective." Much information relating to developments in radio, television, telephony and other means
of communication ts received by
the FCC and is of first rank importance, he said, and because there
is no present arrangement for collecting and disseminating this information the reorganization was
decided upon.
The new procedure on hearing of
cases will be more "liquid," Mr.

McNinch

said. It will enable the
to
assign employes

Commission

best qualified for the particular
case to sit on it, whether attorneys, engineers, or examiners, he
declared. The whole staff will be
the possible field for selection of
such personnel. Moreover, he declared, it should enable the Commission to close the gap between the
time applications are heard and decided.

Questioned about possible Civil
Service complications, Chairman
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McNinch said the changes are primarily "organizational" and only
secondary as they may affect personnel. Under the law, he explained, the Commission has a
right to abolish any unit functioning under it.

Regarding Commission personnel
itself,

Chairman McNinch

said he

had no plan whatever and had
made no recommendations to the
President. Should the Chief Executive consult him, he declared, he
obviously would give him his best

judgment.
Asked whether he felt a "single
administrator" might be desirable
for communications regulation, Mr.
McNinch said he thought it would
be impractical, adding he had no
hesitancy in saying he would not

recommend it. On the other hand
he declared that there have been
repeated discussions among independent commissioners about the
advisability of smaller or larger
boards.

Arnold's Statement
Mr. Arnold issued a detailed
statement coincident with the Commission's action. He said that from
his experience as chief examiner he
felt the action of the Commission
in placing examiners under jurisdiction of the general counsel "is

fundamentally wrong, is contrary
to the practice as suggested by the
Supreme Court of the United States
in the case of Fred O. Morgan doing business as Fred O. Morgan
Sheep Commission Co. et al, appellants, vs. the United States of
America, and the Secretary of Agriculture, and puts the judicial

work

of the Commission directly
under the authority and control of
the legal department, which in
many matters represents the opposition."

Referring to

the

recent

letter

chairman of the Civil Service
Commission, proposing that
examiners and other employes be
exempted from Civil Service requirements, Mr. Arnold said that
it was the apparent desire of the
chairman that examiners who hold
of the

hearings in a judicial capacity "are
to be guided in their decisions according to the will of the Commissioners." This, he added, "is a
departure not only from the procedure heretofore followed in this
Commission, but in other Commis-

Government."
Mr. Arnold quoted various memoranda and recommendations dealsions of the

ing with his stewardship. He pointed out that the Commission has approved approximately 92% of the
reports made by examiners and
said he believed it was a "great
record." He stated also that he had
endeavored to get some word from
the chairman as to policy but said
that since the abolition of the divisions a year ago, there has never
been a conference with the Commission or any of its members and
the examining department.
Mr. Wisner also issued a state-

in which he declared the Commission's action "came as a great
surprise to me." He said that the
chairman at no time had indicated
to him the action was contemplated and that he paid no attention to
rumors "that he was after my
scalp." Pointing out that he had
been under Civil Service for nearly 12 years, Mr. Wisner declared
he felt his record at the Civil Service Commission was such that he
would be "protected from arbitrary
and capricious actions." He added
evident in this case Civil
it is
Service broke down completely and
the law was ignored by circumvention. No one under Civil Service
can henceforth feel secure."

ment

'

Civil Service

Probe

the furore was the
statement Nov. 10 by Hai-ry B.
Mitchell, chairman of the Civil
Service Commission, that an investigation of the most recent dismissals might be made to determine whether any Civil Service
regulations have been violated. He

Adding

made no

to

flat

statement on

it

but

the concern seemed to be that the
dismissals of the three FCC employes without hearing might establish a precedent which would be
followed by other governmental
agencies.
Chairman Mitchell last month
publicly announced that the Commission looked with disfavor on
the original plan of Chairman McNinch to exempt some 60 attorneys, examiners and other "confidential employes from Civil Service requirements after he had received a joint letter from Commissioners Craven and Payne questioning chairman's formal proposal.
Immediately following the dis-

missal action, rumor was rampant.
One report was that the three
highest salaried examiners
Dal-

—
—

berg, Seward and Bramhall were
slated for removal, with the abolition of the Examining Division.
The unconfirmed report was that
the latter two managed to have

high Government officials intervene in their behalf with the result
that they were retained.
With interest in the FCC operations so heightened, it was felt
certain that the whole issue might
be raised on Capitol Hill even before Congress convenes. The subcommittee of the House Appropriations Committee in charge of independent offices will hold its customary hearings during December
on the FCC budget. The chairman
and such other members of the
Commission as he may designate
appear before this committee. As
a matter of fact, the committee
can call all members. Rep. Woodrum (D-Va.) is chairman of the
subcommittee, which holds its sessions behind
closed doors. The
transcript of the hearings is made
public at the time the independent
offices appropriations bill is inti oduced early in the new session.
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WHN Rejects Coughlin
FATHER

SECOND

E. Coughlin,
Detroit radio priest, on Nov. 6 began a new series of broadcasts on
WMCA, New York, exclusively,
Sundays, 4-5 p. m. The broadcasts
were rejected by WHN, New York,
previously scheduled as the outlet,
because of Father Coughlin's refusal to comply with the station's
rule which requires submission of
speech in advance of the broadcast.
Aircasters Inc., Chicago, places.

Remote Amplifier
USING

INSTITUTE

parts of a discarded
condenser mike head, Dick
Whitman, engineer of WBT,
Charlotte, has built a new

Radio Engineers, 330
W. 42nd St., New York City, has issued a 42-page booklet Standards on
Transmitters and Antennas 1988 prepared by its standards committee
headed by L. C. F. Horle and its
technical committee on transmitters
and antennas headed by J. C. Schelof

ling.

GENERAL RADIO

BETTER RESULTS
with

Co., Cambridge,
has issued its new 216-page
Catalog K, including descriptions and
prices of all apparatus manufactured
by it.

Mass.,

A

Mfg. Co., Camden, has issued a
new catalogue and price list on RCA

A HIGH-SPEED

VERTICAL

telegraph printer
system, enabling a roving reporter to
his
type
story directly into the news-

RADIATORS

cially

Lehigh welcomes

in-

concerning

quiries

your antenna problems.

room

of his paper by

means

of a spe-

enabling operation of
plan on a pay-as-you-use basis.
plained,

242

insulated

ft.

Lehigh

Vertical

WKAQ,

San Juan, P.

to

withstand

200

Radiator

at

R., built

mile

indi-

cated wind velocity.

17

BATTERY PLACE,

NEW

YORK, N.

Y.

Newark, has been assigned an

delivered

and

is

being

eyelets and instructions for assembly
of the cable.

G. H. FINCH, president of Finch
Telecommunications Laboratories Inc.,
New York, has announced that. International Standard Electric Corp.,

International Telephone & Telegraph
Co. subsidiary, has taken out a license

AN RCA

ALLEN

B. DuMONT Labs., PasN. J., have gone into regular
production of the 14-inch teletron or
cathode-ray television tubes.
saic,

250-G transmitter has been

Bend
new KBND. Bend,
ordered by the

Bulletin for the
Ore.,

100 watts

night and 250 day on 1310 kc, recently authorized by the FCC.
;

UNIVERSAL MICROPHONE
Inglewood,

Co.,

manufacturing a
IY2 ounce "watch model" mike and
announces it as the "world's smallest
enclosed workable single button microGal.,

is

phone". Originally designed for detectaphone work because of its size, the
instrument is also adaptable as a lapel

microphone for "man on the street"
broadcasts and other special events.

KIRO,

Seattle,
recently completed
construction of an additional control
booth,
equipped throughout, and
installation of a Presto recorder.

WE

WPIC,

Sharon,

a Collins

12-X

7
...GOOD MORNING!
When Polly Shedlove says "Good Morning" her large audience
eagerly welcomes her sprightly, human, friendly-neighbor visit.
She and her guests bring helpful, entertaining minutes, so crowded
with animated conversation that they stay until her final

dashing along now." Here's the

be
New York participating show
"I'll

for results... on the air every morning from 9:00 to 9:30 a. m.

WHN
DIAL 1010
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Antonio, has installed a

set of

ground system at the
site 24 miles northwest of the Loop. Composed of 18
miles of copper wire, the new ground
system was installed under direction
of Carl J. Meyers,
chief engistallation of its

Pa., has
amplifier.

purchased

out of

«
I
(

WGN

'

neer.

WCNW,
complete

and

Brooklyn,
set

of

new

is

installing a
amplifiers

WE

negotiating to purchase a
high-fidelity transmitter.
is

new

Indianapolis, which recently
installed a complete new transmitting
plant, has applied to the FCC to increase its power from 500 to 1,000
watts.

WARD,

Brooklyn, has applied to the
FCC for authority to erect a new vertical antenna and to move its transmitter from Long Island City to 204
Scholes St., Brooklyn.

THE

old

transmitter of
together with

KNX,
its

B
a:

z

WIRE,

z
is

a!

1
3
1

R

Los

FCC, has been

WWL, New

W.

new

vertical radiator, has been sold to the
Voz de Colombia, S. A., through Con-

containing all material needed
to construct half-inch coaxial cable
has been made available for amateurs,
experimenters and engineers by Transducer Corp., New York, manufacturer of Co-X concentric cable. The kit
includes inner conductor, insulators,
outer shieldings, clips, screws, nuts,

Orleans, has started construction of a new directional antenna, manufactured by the International
Derrick Corp.. which will probably be
completed within the next two months.

WOAI, San

Angeles,

KIT

WAHF

started

Tampa,

assembled for operation.

under the Finch facsimile patents.

LEHIGH STRUCTURAL STEEL CO.

WOR

Norfolk, with plans for a
new control room under way and new
speech input equipment ready for installation, has set engineers to work
on two new mobile units, Call letters
and
have been assigned the portable transmitters, which
will operate with 50 watts on 1606,
2022, 2102 and 2758 kc.

WAHE

Illustrated:

NEW RCA

NEW Collins mobile unit of WFLA,
for which the
call
letters
WTHB have been reserved by the

WTAR,

Ont.,

new 1,000-watt Ca-

new transmitter

WOR

the

Arthur,
its

casts.

experimental license for a new highfrequency station, W2XVS, which
will permit communication with
portable relay transmitters when in
the air, on the sea or enroute to special events broadcasts.

and now head of Finch Telecommunications
Laboratories
New
York. Signals can be transmitted to
the phone company's central office
from any telephone subscriber station
through his invention, Mr. Finch ex-

of

RCA booster amplifier, its third
RCA remote equipment and a
44B RCA microphone.
WGN, Chicago, has completed the in-

WOR,

FCC

Port

operation

inches, the amplifier is built
in a leather case complete
with batteries, and eliminates
taking bulky equipment to
the scene of remote broad-

RCA

designed typewriter which can
be inductively coupled to any telephone, is covered in Patent 2,133,811,
recently issued to W. G. H. Finch,
former assistant chief engineer of the

CKPR,

nadian Marconi transmitter recently
on a frequency of 580 kc, moving
from 730 kc.

WOR,

transmitting and special purpose
tubes and accessories.

vacuum

tion
published by Terminal Radio
Corp., New York, has expanded to
twice the size of the first issue.

compact remote amplifier.
Weighing under 20 pounds
and measuring 18 x 12 x 8

facsimile scanner is being installed at the transmitter build'ing of
at Carteret, N. J. For
some months
has been experimenting in the early morning hours
with the Finch facsimile system and
equipment for a
is adding the
series of tests in which the relative
advantages of each method of picture
transmission will be determined.

RCA

LEHIGH

issue of Terminal Radiobulletin of technical informa-

gram,

Charles

450-foot

rad R. Strassner, factory representaLos Angeles.

tive at

TRANSMITTER SHIFT

WREN

IS ASKED BY
WREN, Lawrence, Kan., NBC-

Blue outlet for the Kansas City
market, has filed an application
with the FCC to move the station's
transmitter closer to Kansas Cfty,
according to an announcement by
Vernon H. (Bing) Smith, president
and general manager.
seeks authority to remove the transmitter from Leavenworth' County; Kan., to a point
northeast of Johnson County. The
application also seeks permission to

WREN

establish studios in Kansas City as
well as in Lawrence.
Operating on the 1220 kc. channel with 1,000 watts night and
has been
5,000 watts day,
the NBC-Blue outlet for a number
of years for the Kansas City area.
contract for sale of the station
to the Kansas City Star several
months ago was denied by the FCC
and its present owners have decided to continue its operation.
Mr. Smith announced that for
the past several months radio engi-

WREN

A

neers in Washington have surveyed
the Kansas City area in connection
removal. Their
with the
surveys show that through the
move to the proposed new location,
the station would be able better to
metropolitan
listeners
in
serve
Kansas City and at the same time
render a more substantial service

WREN

Listeners to

BUFFALO STATIONS
tune

WGR
between

or
5

in

WKBW

and 7

P.

to listeners in

Lawrence and Kan-

sas as a whole and to listeners in
Western Missouri.

M.

says Ross Federal

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & PETERS

TROY BROADCASTING

Co.,

re-

cently authorized to build a new
1,000-watt daytime regional in Troy,
N. Y. (WTRY), has established offices in 301 Proctor Bldg., Troy, with

Edward Robinson, formerly of WSYR,
Syracuse, and WJTN, Jamestown, in
charge. Col. Harry C. Wilder, president of WSYR, heads the Troy company.
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(Continued from page 17)

System Described
A REPORT

of the pre-testing of
radio programs carried on by Miller, Franklin & Co., New York, at
the Chautauqua and Trenton State
Fairs in the Oct. 15th issue of
Broadcasting erroneously credited
Miller, Franklin & Co. with development of the "televote" system used to count the votes of the
audience before whom the program
was presented according to the inventor of the Televote System,

Nevil Monroe Hopkins, research
engineer, who also developed the
Radiovote System [Broadcasting,
1,

1934].

j

Idea of the Televote System is to
collect the consensus of a theatre
audience or other gathering, voting being secret but the result being immediately announced. Voting
is done through small push buttons
at each seat, each button being connected to a tiny resistance in a circuit and the total resistance being
measured on a dial calibrated to
read from
to 100. When a question is asked and those in favor
press their buttons, the percentage
of the affirmative votes to the entire audience is immediately registered on the dial and its image, cast
on a screen gives that answer to
the audience.

Sounding the Nation

"With

this system," writes Mr.
Hopkins, "the great audiences in

scattered

;

halls

and

theatres
may not

throughout the country
only know their own audience reaction, as projected on the screen,
but after a few minutes' time the
consensus of the audiences in all
other equipped theatres throughout
the nation may be learned by telegraph and radio and the rebroadcast of the question with its mass
reaction made. In this way, not only
the members of all theatre audiences equipped with my system
will hear the question and see the
reply displayed, but all those listening-in in their homes will hear
the voting and the results, through
the agency of their home radio receivers."

An

'

alternate plan developed by
will measure the audience opinion through reflector
cards instead of push buttons, cards
black on one side and copper colored on the other reflecting "yes"
or "no" votes to infra-red radiation projected from the stage. In
cooperation with the
Transformer Co. of Newark, Mr.

Mr. Hopkins

WPTF

Protests Against Option on

Program Pre-Test

May

WPTF

not whether
similarly situated are
serving their respective
ties, but "solely that of
of the air and whether
is

or

others

effectively

communimonopoly
the small

independent is to be permitted to
continue to exist and do business.
"The issue is broader than the
technical legal case of NBC with
its able staff of lawyers and wide
dominance of wavelengths. It is as
broad as the right of American
citizens to engage in legitimate enterprise and to be protected in the
exercise of this right by their Gov-

ernment."
Mr. Taylor asked that the Federation be advised when the transfer case will be heard and that it
desired to appear not only in opposition to the approval of the application but also in support of a
change in the rule to discourage
the "further advancement of monopoly and to enable the independent locally owned station better to
serve the communities in which
they operate."
I.
M. Bailey, president of the
Raleigh Chamber, declared his organization was stronglv opposed
to the transfer of
and of
having it replaced by a nonresident
organization. Outright control of
local stations "by the great broadcasting companies profitable though
it might be to the chains, means
eventual monopoly of this important public service," he said.

WPTF

May Sell to Local Interests
No statement has been made by

NBC

since it disclosed it had exercised its option. An application for

was

WPTF under its local management and ownership, the resolution
continued, has been "ever mindful
and alert to render every kind of
reasonable aid to any worthy civic
endeavor." It added that the board
of the Chamber feels the only guarantee of a continued disinterested
civic service by the station to the
community and the State, "is its
continued ownership and operation
by the local civic-minded proprietors." Possible transfer by "absentee landlords" of WPTF's assign-

ment

to

another

city, also

was

de-

precated.

The Junior Chamber joined with
the Raleigh Chamber in resolving
that the FCC be petitioned in opposition to the transfer.

PATHE NEWS

has signed a contract with Transradio Press Service allowing for a special news
service setup, assuring a faster
coverage of events by cameramen
through reception of news flashes
at the same speed as those reaching newspaper and radio tickers.
The special service consists of a
direct telephone connection with
the central office of Transradio
Press in New York, as well as
with other centers such as Washington, Boston, and San Francisco,
and Chicago. The contract also
provides for a checking of news
rumors and the development of
feature newsreel stories.

with the
FCC Nov. 2 and is awaiting routine action by the Commission. It
has been announced that NBC does
not intend to operate WPTF and
the

transfer

filed

that negotiations were underway
for sale of the station to a company representing North Carolina
interests. A hearing on the transfer is regarded as a certainty.
Adding its voice to the storm of
protests, the Raleigh Junior Chamber of Commerce on Nov. 9 adopted an equally strong resolution,
stating that the transaction as reported and undenied "smacks greatly of monopolistic practices which
are not for the best welfare of this

community and surrounding

ter-

ritory insofar as service by its radio station is concerned."

Hopkins has also developed a fully
automatic Radiovote System, the
voting stations being responsive to
the energy of a broadcast radio signal.
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YEARS"

That's what Fred's Hat Shop,
loading Syracuse men's store, says
about WFBL. "It is practically the
only advertising we have had and
has had murh to do with our continued growth."
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Monopoly Over News
Is Cited by Examiner in
Opposing WJBL's Sale

Knew
ORDINARY

cago named Charlie McCarthy phoned for a cab the
other day to rush his wife to
a maternity hospital. Cab
stand attendant must follow
the Chase & Sanborn program for he answered, "I'll
mow you down". Charlie
phoned another cab company

ALTHOUGH holding that the proposed sale price is not excessive,
Examiner P. W. Seward has recommended in a report to the FCC
that it deny the application of
Charles R. Cook as transferor and
Decatur Newspapers Inc. as transferee for authority to acquire control of WJBL, Decatur, 111. The
newspaper firm, publishing the Decatur Herald and Review, now
owns 49% of the stock of the licensee company, which it purchased
last year for $7,350, and proposed
to acquire the remaining 51% for
$7,650.
"If this application is granted,"
Examiner Seward held, "it (the
newspaper corporation) will be the
sole owner of such corporation and
be in full control of Radio Station
WJBL, which will give to it all

the means of disseminating news or
other information in the area and
complete control of all advertising
media available in the area. ... In
view of these facts it appears that
this would tend to restrict competition in the dissemination of news

WORLD'S GREATEST TOBACCO MA.R.KET!

and

the

Doakes, Charlie finally got
wife to the hospital

his

where Charlie McCarthy
is

doing

Co.,

Wilson's Largest Department Store,

will

tell

you

that

WGTM

tive advertising

is

their

most effec-

medium"

III

fine.

and information, and

in advertis-

ing."
is in-

volved in the case, Examiner Seward pointed out the Commission
"has repeatedly held that it is not
in the public interest to grant to
the same person or interest license
to operate more than one broadcast
station in a particular area, as to
do so would tend to restrict competition.

.

Group Headed by Dumm

Art

for

MORTON BLENDER,

25-year-old

announcer of WCOP, Boston, has
achieved a wide reputation for his
wood carving and modeling of plastics. With a wood and plastic model
of the Toronto Symphony Orchestra
already on display in Massey Hall,
Toronto, Mr. Blender has started
the most ambitious project of his
career a scale model of the Boston Symphony Orchestra as it appears during a concert in Symphony Hall. Combining his close
association with members of the
organization in his work with
WCOP and accurate photographs
and drawings of the musicians, Mr.
Blender plans "a faithful repro-

—

symphony

in action,

with each instrument and a lifelike
reproduction of each musician's face".

After

completing

Boston

the

Symphony model, Mr. Blender has
been requested to do the new Edward Hatch memorial shell, in
which Arthur Fiedler and his musicians will present future Summer
concerts. The shell
model, as planned, also will show a
concert in progress, with each musician "done" in detail.

KROW,

Oakland

KROW,

Oakland, to a
California group headed by Wesley

FCC Holds Reargument

president of KSFO, San
Francisco, subject to FCC approval, was revealed Nov. 11 in
authoratative quarters. It was reported also that Philip G. Lasky,
general manager of KSFO, is Mr.
Dumm's chief associate. While the
price was not disclosed, it was
understood to be around $150,000.
operates on 930 kc. as an
independent, with 1,000 watts full

In the Brooklyn Cases

of

Dumm,

The

Educational
Corp. H. P. Drey,
president and general manager, is
listed as principal stockholder,
with about 40%. Members of the
Watch Tower Bible & Tract Society are understood to hold most
of the balance of the stock.
time.

licensee is

Broadcasting

,

3

WCOP, Gets

Wide Acclaim

Esplanade

."

.

KROW

HEPS: Bryant Griffith
Brun son. Inc.

Morton Blender,

duction of the

Although no second station

I.

Moss &

dispatcher yelled,
regards to Dotty

Lamour and Don Ameche."
Using the name of Joe

SALE

of

my

"Give

Buys

"Cobb Moss, Manaser

of Chi-

citizen

TWO MAJOR

CARVING EXPERT

Charlie

RADIO'S most
the

litigated

"Brooklyn

so-called

cases
cases"

TELEVISION, although ready for
the public from a technical point
of view, still faces two major questions
fixing satisfactory television
standards and finding a method of
paying for programs I. J. Kaar,
design engineer of the radio division of General Electric Co., declared in a paper read at the fall
convention of the Society of Motion Picture Engineers Nov. 1.
The situation in television is
"quite different" from sound broadcasting, Mr. Kaar commented. "Because of the use of scanning and
the necessity of synchronization
between receiver and transmitter,
if transmission standards are
changed, receivers designed for the

—

—

old standards become useless. Because of this no responsible manufacturer would sell receivers to the
public until standards were fixed

by the industry and sponsored by
FCC." He added that the matof standards has practically
been settled now.
The question of who shall pay
for television programs remains
unanswered, he continued, pointing
the
ter

out that the present broadcasting
system, with commercial sponsors
paying the bill, requires the existence of millions of receivers, with
listeners who may be induced to
buy the advertised products.
"Such an audience does not exist
in television," he said, "and cannot
be expected for several years. The
public has been educated to expect
a high degree of excellence in promaterial. When television is
born, it must be born full-fledged
as far as program material is concerned. This means great expense,
which undoubtedly will have to be
borne by the pioneers."
"The standard high quality television system which possibly will
be commercialized shortly will have
a 12-inch tube with a picture 7%
by 10 inches," Mr. Kaar predicted.
"Three, five, seven, and nine-inch
tubes probably also will be standard commercial sizes. It is reasonable to expect larger pictures in
the best systems of the future."

gram

were reargued before the FCC en
banc Nov. 10 after having been remanded to the Commission by the
U. S. Court of Appeals for the District of Columbia on the FCC's
motion.
As counsel for WBBC, August
Gerber, of New York, argued in
support of the deletion of

WARD

and WLTH, Brooklyn stations, and
award of their facilities to WBBC.

He recited in detail the history of
the litigation which began in 1932,
taking the position that all applicants were on equal footing and
that
and
were required to justify their right for
renewal of licenses. Failure of
proof and a showing by
that it could fill this void justify
the latter in obtaining their facilities, he contended.
Paul M. Segal, counsel for
and WARD, took an opposite position. He contended that
as a matter of law
was required to make an affirmative
showing of superior fitness and superior rendition of public service.
He argued that
has failed
to show its superiority in respect
to technical ability, finances, program service and in other phases.

WARD

WLTH

WBBC

WLTH

WBBC

WBBC

Unions Join in Show
COOPERATIVE show, sponsored
by seven

&

Ryan,

15

New

WEVD

and 91)

62,

in

there

North

.

ORIAREA

CKAC?

Free

mom

That's the one
and
pop are listening to!"
CKAC, Montreal (Canada's Busiest Station)
is

•
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Nat.

.

AREA

covered

"Which one

?

680,000 people
Dakota. BUT
.

dollar spent. Get
sons why. Ask

International

RADIO

are

did you know PEORI
605,000 people? And
by one
V/MBD. Advertisers

of the

Ladies Garment Workers Union.

Guild Elects

Inc.)

pMVo* juui MARKET
Yes,

different labor unions, on

was begun on WEVD,
York, Tuesdays through Fri8-9
days,
m. The program,
p.
known as The Labor Hoar, consists of dramatic sketches, interviews with guest speakers, musical
selections, and Bryce Oliver.
news commentator. Unions
sponsoring the show are the Butchers
Union, Transport Workers.
Retail Clerks, Bakers Union, and
three local chapters (numbers 22,
Nov.

'HELLO. MISS BLACK"
(Ruthrauff

ISSUES

FACING TELEVISION

ALL

PE-

sales

per
the rea-

**»" ,<,/"</

t

r—h, "
WpAlB\IJ

PEORIA

C BS NETWORK

Writer's Guild, New York,
on Nov. 7 held its annual meeting
at the Midston House, New York.
Five members were elected to the
council, which consists of 15 members, five of whom are elected annually to serve three years. Elected were: Erik Barnouw, Henry
Fisk Carlton, Elaine Sterne Carrington, Theodore Ferro and John
Martin. The decision was made to

appoint a committee to set up a
code of "fair practices", which

would outline the principles and
of the Guild
guidance of members.
objectives
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H. GAMMONS, general manager of WCCO, Minneapolis, has been
appointed to serve as foreman of the

EARL

Hennepin County grand

jury.

CHARLES A. NOBLES,
for NBC in New York,
Happy,

radio

announcer
and Olive
were married

singer,

Oct. 21.

WALTER

B. DAVISON, formerly in
•charge of tour promotion for NBC in
New York, has been transferred to
Hollywood as head of the guest relations staff
there.

NBC's

in

new

studios

WWL, New

Orleans, through General
Manager Vincent F. Callahan, on
Nov. 9 was presented with a scroll

symbolizing

outstanding

the

achieve-

ments of the station in the last year
from a civic standpoint by the Young
Men's Business Club of New Orleans,
in connection with a luncheon commemorating W WL's acquisition of
50,000 watts.

WILEY

P.

WJDX,

director

of

announces
Jr., formerly with
for three years and lately
the Charles H. Allen Agency,

Jackson,
that C. A. Lacy

Miss.,

WJDX

with
has returned to the station to take
over the commercial department.
PAUL A. WALKER, FCC commissioner, on Nov. 16 is to address the

&.

Bailey

McNARY

An

50th annual convention of the National Association of Railroad & Utilities Commissioners at New Orleans.

RICHARD O'DAY,
ers of WNEW, New
Paterson, N.

R. LOHR, president of
NBC, on Nov. 7 left for a week's
vacation trip to Washington, Cleveland, Chicago and a short hunting trip
in

Illinois.

CHARLES OLAJOS,
treasurer

CHIPP, member of NBC's
engineering staff, is the
father of a son, Robert Peaslee Chipp.

New York

Washington, D. C.

982 National Press Bldg.
Washington, D. C.

Phone: Montclair (N.

Broadcast and
Engineering

Allocation

:

Kentucky City 30,000 population. Full

result getting promotion profor ambitious, sound selling. Salary
$15 to $20 week plus commission. Possibilities
$50 week. Give experience, education, background, references in full. Include photograph. Box A151, Broadcasting.
:

J.)

;

Situations

2-7859

Wanted

A-l Program Director of large station
desirous of making change, prefer small

PAGE & DAVIS

Consulting Radio Engineer
in

GODLEY

(Nonsuiting "Radio Sngineer

JOHN BARRON
Specializing

F.

Earle Building, Washington, D. C.
Telephone NAtlonal 7757

8456

District

Bldg.

city.

Only

first

ered.

Full

details

class proposition considif interested. Box A167.

Broadcasting.

Consulting Radio Engineers

Munsey

12.

MEREDITH

R. PRATT, for the last
10 years promotion manager of Los
Angeles Evening Herald-Express, has
joined CBS, Hollywood, as account
executive. He succeeds A. R. Ketcham
Jr., resigned.

LARRY BRADLEY, formerly of
KOL and KIRO, Seattle, has joined
the sales staff of KFWB, Hollywood.
M. De WITT RAE Jr., formerly with
the NBC sales promotion department,
has joined WNEW, New York, as
head of sales promotion.

Production man, ten years' experience,
production, programming, promotion,
writing. Employed, but wants to make
change. Married. Will accept small salary.

D.

C.

Young man

desires

with small
Fine voice

as Junior Announcer.
unusual ability at sport broadcasts.
Voice recording. Box A136, Broadcasting.

station

Merchandising. Seven years radio (sales,
promotion, announcing, production)
national
duties.

agency

HECTOR

R.

SKIFTER

Radio

Consulting

FIELD
INTENSITY
SURVEYS
STATION LOCATION SURVEYS

CUSTOM
SAINT

A.

BUILT

PAUL,

2935

EQUIPMENT
MINNESOTA

EARL CULLUM.
Radio

Consulting

Consulting Radio Engineer

Engineer

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.

Out West
JR.

R. D.

Engineer

Telephones

CITY

It's

MARTIN

Consulting Engineer
Field Surveys

Henderson Avenue
3-603? and 5-2945

North

NEW YORK

260 E. (61st St.

Over all Transmitter and
Antenna Testing

DALLAS, TEXAS
7

S.

Howard

Spokane, Wash.

St.

All-around Announcer, knows Dramatics
and Production Lines. Educated. Single.
References. Box A138, Broadcasting.

Ambitious, young, college graduate, at
present chief announcer of prominent and
successful New England station. Experienced in continuity, special events and
major network production and announcing. Box A 158, Broadcasting.
Chief Engineer, eleven years experience,
last seven for major network owned station. Experience all phases broadcast engineering, operation, construction, installation. Age 34. Box A168, Broadcasting.

Commercial Operator, radiophone first,
telegraph second, available, experienced at

WLW.

KDKA,
licensed since 1924, good
references. Irving Davis,
5050 Grayton,
Detroit, Mich.
Young man.

five years amateur phone,
Radiotelephone license. Summer Time Broadcast Operator experience.
Go anywhere. Box A 156.

Class

First

Broadcast engineer thirteen years experience operation, maintenance and design. Three years executive engineer, eight
years network stations. Go anywhere. Consider stability and future over salary. Married. References. Box A160. Broadcasting.

FREQUENCY MEASURING SERVICE
Many

measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.
stations find this exact

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year
R. C. A.

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

BROAD STREET

Page 70
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NEW

YORK, N. Y.

Aggressive station or commercial manwill guarantee definite results. Exager
perienced, qualified. Box A159, Broadcast;

ing.

experience.

Accept

several

Box A162. Broadcasting.

First class operator desires position any
place.
Reference and experience gladly
given on request. Salary secondary. Box
A157, Broadcasting.

Young man, good
years

diction

voice,

wishes

experience,

junior

;

1%

announc-

Box A148, Broadcasting.

Energetic,
resourceful, thoroughly experienced Announcer
M. C. Production
Continuity Idea Man
desires assignment
where salary is secondary to opportunity.
;

;

:

;

;

ticket

anywhere.

Now New

York.

Box A145, Broadcasting.

Wanted

and

HERBERT L WILSON

(Cont'd.)

;

Own

position

Wanted

Chief engineer of regional stations for
seven years, now temporarily employed,
desires permanent technical position. Best
of references
certified
copies available.
Radiotelephone first. Box A163, Broadcasting.

ing.

Box A165, Broadcasting.

Washington,

E. MATJPIN has rejoined
the sales staff of KLPM, Minot, N.
D., after a two-year absence. Kathryn
McGrath also has returned to the station in a secretarial capacity. James
Schelton, news editor, resigned Nov.

Situations

young, aggressive, with
intelligence and ability to do thorough
selling job for 250 watt full time station
Real Salesman

grams

PAUL

firm.

LESLIE

Help Wanted
Nat. 4048

National Press Bldg.

no substitute for experience

D. GILLETT
Consulting Radio Engineer

gram

Help Wanted and Situations Wanted, 7c per word. All other classifications,
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

in

GLENN

of

CLASSIFIED ADVERTISEMENTS

cooperation
is

as-

of

RODNEY

National Press Bids.. Wash., D. C.

There

formerly

Electrical Research Products Inc., was elected Nov.
9 as treasurer of the concern, to succeed F. B. Foster, who on Nov. 30
will become controller.
sistant

Radio Engineers

SERVICE OF BROADCASTING

J.

LENOX

CHAMBERS

and

one of the ownYork, is ill with

a heart ailment in St. Joseph's hospital,

HARRIS,

DIRECTORY

Organization of
Qualified Radio Engineers
Dedicated to the

formerly

Standard Radio, Chicago, has joined
Radio Features, Chicago pro-

Press

PROFESSIONAL
Jan'sky

ROBERT W. FLING,

Late Personal Notes

Buy

to

Used recording turntable. Feed assembly.
Cutterhead. Box A127, Broadcasting.

Schools

WRITING FOR RADIO
WRITERS: are vour programs clicking?
AGENCY MEN: why not learn how?

ANNOUNCERS:
Home

prove more valuable!
Study Course of Collegiate standing.

Send

for

Circular

B.

Approved

School.
160

RADIO INSTITUTE OF AMERICA,
W. 73 St., New York City.

Wanted

to

Buy

Wanted

original poems, songs, for immediate consideration. Send poems to Columbian Music Publishers Ltd., Dept. T35,

Toronto, Can.

HAVE CASH TO BUY OR MANAGE
YOUR STATION. Two men fully experienced

in

announcing,

selling,

producing,

and managing of station. Have complete
technical knowledge of broadcasting equipment, as well as broadcast licenses. Now
employed but prefer position as manager
or owner of station. Will consider any
offer or proposition. Best of references.

Box A166, Broadcasting.

For Sale

—Equipment

Essco motor-generator
two hundred twenty-two volts, three
phase output, two thousand volts at one
amp. Output, one thousand volts at two
amps. Price $150.00. Used Essco motortwo hundred twenty
generator
input,
volts, three phase output, fifteen volts at
$50.00.
Spare armatures.
75 amps. Price
Radio Station WLVA, Lynchburg, Va.

For

sale

:

used

input,

:

Experienced news editor, employed at
one of country's leading stations, desires
change. Reason for proposed change, lacks
prospects for expansion
will be un.

.

For Rent

.

derstood when situation is known. Sports
writing, announcing experience, especially
baseball. Excellent recommendations. Box
A161, Broadcasting.

—Equipment

Approved equipment, RCA TMV-75B
(new),
strength
measuring unit
field
Estiline Angus Automatic
direct reading
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillaReasonable rental. Allied Retors, etc.
search Laboratories, 260 East 161st Street,
;

Announcer-operator
ment of $850.00 with

or prospective
Box A164, Broadcasting.

lished

make

investservices in estabbroadcast station.

will

;

New York

BROADCASTING

•
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Crosley Renewal

Given Shouse

Is

Expanded Service During Year
As Vice-President Shown

RENEWAL

of

the

contract

of

James D. Shouse as vice-president
!

the Crosley Radio Corp. in
charge of broadcasting-, was announced Nov. 3 by Powel Crosley
of

Jr.,

president.

Augmented

activities,

including

tv
major departments,
creation
reation of
ot two

promotion and
service,

farm

played an important part in the
renewal, it was

^ ip fi

learned.

Shouse joined the
Crosley organization Nov. 15 last
year after serving
as general manager of
has direct supervis-

'--Jfcj

""S^dH

^™

KMOX,

Mr. Shouse
St.

He

Louis.

Mr.

ory charge of

WLW, WSAI

and

WEVD
OFFICIAL
new

Dedicates
of WEVD's

opening

studios at 117-119

West 46th

New

York, on Nov. 11, was
marked by a dedicatory program
which included the reading of a
message from President Roosevelt,
an address by Mayor LaGuardia
of New York, musical selections by
noted artists, and speeches by
prominent political and literary
figures. The program also featured
a special dramatization of The
March of WEVD by the Federal
Theatre Project and a "Radio in
Education" quiz conducted by Prof.
Henry Pratt Fairchild and members of the advisory board of the
St.,

WEVD

University of the Air,
based on the new booklet to be
issued by the station, with an introduction by Hendrick Willem van
Loon. This dedicatory program is
being followed for 19 successive
evenings at 10 p. m. by hour sawith feature prolutes to
grams arranged by leading labor,
cultural and educational institu-

WEVD

tions in America.

W8XAL.
Besides creating promotion and
agricultural departments, Mr.

has

Shouse

made many other

One

changes.

of

his

first

official

to appoint Josef Cherniavand
sky musical director of
WSAI. He has set up a comprehensive sales and promotion or-

acts

was

WLW

with Robert E. Dunformer assistant general

ganization,
ville,

KMOX as general
sales manager. Wilfred Guenther
recently was named promotion

manager

of

manager

of

the two stations in
exploitation and kin-

charge of all
dred activities. John Conrad, for-

Dewey H. Long, formerly of
Radio Sales Inc., as general manager of WSAI; C. J. (Jack) Thorn-

of

as sales manager of WSAI
(Jimmy) Krautters from

quest,
E. C.

WLW

salesman under Mr. Dunville;
Walter Callahan from WSAI sales

WLW

force to
ager; Archie

WAG A,

with

"We

are contemplating no other

major changes in the near future"
said Mr. Shouse. "I believe with

Creation of agricultural depart-

ment with George C. Biggar, former program director of WLS,
Chicago, in charge, has also been
completed. In Mr. Biggar's department, which embraces also the
Artists-' Bureau, Jack Bell, former
commercial manager of WCMI,
Ashland, Ky., and veteran trouper,
has become booker, while Johnny
Spears, Indianapolis free lance racolumnist, has joined staff as
publicity and promotion director
for the Boone County Jamboree
and other road units, recently created by WLW.
Other changes, in connection with
Mr. Shouse's expansion program,
include appointments in September
dio

we

are equipped to do
an outstanding job both for commercial accounts and for the rural
communities. Under the setup,
which has been in the process of
organization the past year, WSAI
now is entirely segregated from
and operates independently
with its own general manager, sales

WLW

of KXBY, Kansas City,
moved into special events department under Herbert Flaig.

sales service manGrinalds, formerly
Atlanta, to WSAI

sales.

Grocery & Baking Co., was named

merly

employed
NBC-operated station, is now being drawn up for signing by NBC
and the American Federation of
Radio Artists, talent union which
already has contracts with the network for artists and announcers
working at key stations in New
York, Chicago, Los Angeles and

\ \ \

\

\

1

I

RCA

Lesley Hewitt, engineer in charge

WGY

and

Co.,

leading

Camden

program promotion and trafdepartments."

staff,
fic

NBC's

chief football an-

battle

broadcast
m. on Jan. 2.

will

also

4:30

p.

be

at

by

Approved by FCC

at

entry of the Pillsbury Flour
Mills Co.. Minneapolis, into the Italo-

was marked Nov. 14

field

when

three
daily for 20

announcements

Italian

$40 Each

Supplied in Isolantite Air-Gap Holders in the 550-1500 Kc. band. Frequency Drift guaranteed to be "less
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

FIRST

American

details

Specialists Since 1925"

Two for $75.00

Pasadena

XBC

C.

SCIENTIFIC
LOW TEMPERATURE
CO-EFFICIENT CRYSTALS

nouncer, will describe the game on the
XBC-Ked network, starting at 2 p. m.

The Rose Bowl

C.

"The Crystal

broadcasts for this season with an exclusive report of the
Sugar Bowl
in New Orleans on Jan.

2. Bill Stern.

Langevin

RCA

bidder on the job, left for
to work out installation
with RCA.

game

football

who

for the State of California,
coordinated the suggestions of

AFRA

its

MBS

NBC

AFRA

climax

con-

and pub-

equipment

president; Emily Holt,
executive secretary, and Kolin Hager,
manager, were not disclosed,
but it was stated that the contract
is satisfactory to all parties. Expectations are that it will not be
signed until after the
convention and the FCC network hearings are concluded and Mrs. Holt
and Mr. Woods are able to get together again in New York.
will

signed

lic address
costing
$100,000. The complete system, to
be ready Feb. 10, will be leased by
to the California Commission
and operated by the Exposition
Company. Engineers of CBS,
and
approved the layout for
network operations before the contract was signed.

lowing a series of conferences between Mark Woods, NBC vice-

NBC

Exposition

national

tracts recently for radio

San Francisco. Terms of the contract, which were arrived at fol-

weeks were purchased' on
York, through Ashley Advertising Agency, New York.

WOV. New

FUEL

VICTOR-AMERICAN
Denver

coal
sponsorship of
(

)

RrtiHO SEttYICE

Co..

has assumed local
Mutual's program of
on national news by

124

.

WOW

JACKSON AVENUE
University Park

HYATTSVILLE, MARYLAND

commentaries
Fulton Lewis. Jr.. MBS's political
commentator, on KVOD. Denver.

Goes Huskiri

Calif ornians Reelect

SOUTHERN

California Broadcast-

ers Association Inc., Los Angeles,
at its board meeting Nov. 7 reelected as president Leo B. Tyson,
manager of KMPC, Beverly Hills.

Lawrence W. MacDowell, commermanager of KFOX, Long
cial
Beach, Cal., was reelected vicepresident and Calvin J. Smith,
manager of KFAC, continues as
secretary - treasurer.

Representa-

tives from 14 Los Angeles county
stations comprise membership.

(U.E)
•

NORTHWEST'S LEADIN G RADIO STATIO N

RCA

and the California Commission to the 1939 Golden Gate Inter-

service department to chief

public relations chief of KWK,
St. Louis, became promotion manager of WSAI.
Beulah Strawway, for eight years
with merchandising and advertising department of the Kroger

trade relations director in promotion department. Jerry Burns, for-

Radio and PA Systems
For Golden Gate Ordered

Dicker

covering announcers
at WGY, Schenectady,

game, plaved

this setup

mer

AFRA-WGY
CONTRACT

THE

MARK

I

OF ACCURACY, SPEED

State and national corn-husking cham-

pionships were seen by millions of middlethe

eyes

of

\^

Foster May. Eleven

members

of

\^OWs

staff

AND INDEPENDENCE IN
WORLD WIDE NEWS

0\5

westerners through

Sioux

covered
Falls

the

national

recently.

near

contest

WOW

covers

—the

rich Iowa-Nebraska corn belt

's

the

radio

capital of "Nebriowa."

WOW
OMAHA. NEBR.

590 KC.

John
Jahn

J.

3,000 Watts
Gillin. Jr.,

Blair

Co..

Mgr.

Representatives

Owned and Operated by

Woodmen

World

of the

Insurance

the
Life

Society

COVERAGE
SAINT PAUL
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FEDERAL COMMUNICATIONS COMMISSION
OCTOBER 29 TO NOVEMBER
.

.

OCTOBER 31

MISCELLANEOUS — NEW, Summit

NOVEMBER

—2 Granted transMich. —Granted CP

Santa Ana, Cal.

fer control to Ernest L. Spencer.

WBEO,
D

Marquette,
to 260 w.

increase

—

KRLD, Dallas Granted CP move trans.,
new equip., directional, increase 10 to 60

—

W8XAL, Cincinnati
crease 10 to 50 kw.

CP

Granted

in-

SET FOR HEARING—NEW, Yuba-Sutter Bcstrs., Marysville, Cal., CP 1320 kc

w

250

unl.

NEW,

;

Enrique Abarca San-

San Juan, P. R., CP amended to
580 kc 1-5 kw unl.; NEW, Julius H.
Dixon, Tupelo, Miss., CP 1500 kc 100-250

feliz,

w

unl., facilities of

WHEF

KRIS, Corpus

;

kw

Christi, Tex., CP increase to 5
unl.
directional ;
Birmingham, CP move
trans., new equip., directional antenna,

WSGN,

change 1310 kc 100-250

KRRV, Red

unl.;

w

to 1290 kc

River

Valley

1

kw

Bcstg.

Corp., Sherman, Tex., CP move trans., new
equip., directional change 1310 kc 250
D to 880 kc 1 kw unl. ; KGEK, Sterling,
Col., CP move to Denver, increase time to
daytime ; WJAC, Johnstown, Pa., mod.
license 1310 kc ltd. to 1370 kc unl.

w

MISCELLANEOUS

—

WNAC-WAAB,

Boston,
granted
postponement renewal
hearing to 1939 ; WOL, Washington, granted license for CP change to 1230 kc, increase to 1 kw; KSAM. Huntsville, Tex.,
KVOL, Lafayette, La., KFJZ, Fort Worth,

KLBM. LaGrande,

NEW,

Vancouver Radio Corp., VancouWash. Granted CP 880 kc 250 w D.

—

NOVEMBER

NEW,

3

Pacific Radio Corp., Grants Pass,

Ore.— Denied CP 1320 kc 500 w D.
WTIC etc., Hartford—Denied vol.
licenses to
dissenting.

Travelers

Bcstg.

Co.,

assign,

Craven

MISCELLANEOUS — KWFT, Wichita
Tex., granted
petition
intervene
KFJZ applic. NEW, John F. Nolan. Steubenville, O., and NEW, Thomas R. McFalls.

;

Tammany,

Modesto, Cal., granted petitions
accept appearances.

NOVEMBER 4

—

WHP,

Harrisburg Granted CP increase
to 1-5 kw.
NEW, Chester Howarth & Clarence
Berger, Wallace, Idaho Granted CP 1420
kc 100-250

WCLS.

—

w

unl.

Joliet,

111.

—Granted

transfer of

control to L. W. Wood and Walter Ashe.
NEW, State Bcstg. Corp., Gretna,
Denied CP 1370 kc 100-250
spec.
NEW, W. C. Irvin; NEW, Amarillo
Bcstg. Corp., Amarillo, Tex. W. C. Irvin
denied CP 1500 kc 100-250
unl.
Amarillo Bcstg. Corp. granted CP 1500 kc 100

La-

w

—
w

w

;

CP new

trans.

NOVEMBER

9

MISCELLANEOUS — KVOS, Bellingtrans., new
radiator NEW, Young People's Assn. for
Prop. Gospel, Philadelphia, denied reconrehearing applic CP
sid.,
NEW, John
Stuart Bryan, Petersburg, Va., denied rehearings NEW, Publix Bamford Theatres,
Asheville, N. C, denied special relief applic. Harold H. Thorns; NEW, Columbia
ham. Wash., granted CP move
;

;

;

Radio Co., Columbia, S. C, denied rehearing applic CP, also applic. Carolina Adv.
Corp.
NEW, Press Union Pub. Co., Atlantic
City,
hearing cancelled
WDAE,
Tampa, Fla., granted petition acceptance
of balance sheet re applic. mod. license.
;

INCLUSIVE

Examiners' Reports

—

WKAW,

—

.

.

.

Examiner
Lawrence, Mass.
recommended (1-734) that apincrease hours to sunset San Francisco be granted.
Bramhali

—

SET FOR HEARING NEW, Gateway
Co., Louisville, CP 880 kc 500 w
WHLS, Port Huron, Mich., mod. li-

unl.

;

cense to 100-250 w unl.
NEW, Northwestern Bcstg. Assn., Evanston, 111., CP
1310 kc 100 w unl. NEW, Bureau of Education, Montecello, Cal., CP 1420 kc 100
w D; KSFD, San Diego, CP move trans.,
new radiator, equip., increase 1 to 5 kw
NEW, Central Bcstg. Corp., Worcester,
Mass., CP 1600 kc 100-250 w unl.; KWK,
;

Applications

1
.

.

Louis, applic. amended to directional,
increase
to 5 kw
WPEN, Philadelphia,
applic. transfer control to Arde Bulova
(Craven, Payne, Walker voted to set for
hearing. Case and Sykes to grant without
hearing, McNinch and Brown not present).

N

;

;

unl.

MISCELLANEOUS — WMBC, Detroit,
WMIN, Minneapolis, hearing conNEW, McComb Bcstg. Corp., McComb, Miss., granted petition take depositions
NEW, Mountain Top Trans Ra-

WLS

Dedicates

Its

OCTOBER 31
KGMB, KHBC, Honolulu,

announcements.
At 11 p. m., on the Barn Dance
program, Burridge D. Butler, pres-

cial

of WLS, introduced Dean
Eugene Davenport, dean and pro-

ident

fessor emeritus of the Agricultural
College, Illinois U., who spoke on
the meaning of radio in the lives of
rural listeners. Other special guests

transfer control to
ment Co.
WFMD, Frederick, Md. CP change to
500 w unl., directional N.
WORC, Worcester, Mass. CP directional antenna.
KRLH, Midland, Tex. CP new trans.

—

—

—

2
Extension

—
—

WLLH, Lowell, Mass.
auth. satellite station.
WAZL, Hazleton, Pa. Mod.
unl., amended to Sh.-WILM

WILM

exp.
to

SimuL-

D.

NOVEMBER

WSNJ,

Bridgeton,

N.

7

change to 100-250 w
WILM, Wilmington, Del.

trans.,

— CP

J.
unl.

— CP

new

change

D-WAZL
etc., amended to Simul.
WAZL.
WCKY, Cincinnati—CP increase to 50
kw, amended to directional.
WPTF, Raleigh, N. C— Auth. transfer
control to NBC.
WDGY, Minneapolis — Mod. license ltd.
hours

and Sh.-N

to unl.

Dlew Transmitter
were John F.

when

it

Gilchrist, of

WENR

was owned by Great Lakes

Broadcasting Co., and George Biggar, former WLS program director

who

presently supervises rural

programs on WLW. Invitations for
DX letters were broadcast on the
programs with small prizes offered
for the one coming from the farthest point in the United States, for
the first one received from a foreign country.
Sunday, Nov. 13, was Service
with the dedication
Day on

WLS

series extended

during Little

Brown

Jug. Listeners who have sent $600,000 to WLS since 1924 for distribution to the Red Cross, community chests and other charitable

;

equip.,

CP

w

to 630

kc

1

kw,

trans.

were saluted on the pro-

The week of Nov. 14 was to be
given over to a series of special
programs. From the transmitter site
on a 40-acre tract near U. S. Route
45 at 183d St., a special Monday
program was to conclude the tree
planting begun last March when
ground was broken. WLS officials
were to plant 14 American elm
trees symbolical of WLS' 14 years
of service and "as a living pledge
of our continued and extended
service."

Mr. Butler will be host to 25
outstanding leaders in agriculture
at a dinner Nov. 15, with a broadcast of interviews by Mr. Butler at
7-7:30 p. m. Nov, 15 will be Agriculture Day and a special program
is to be aired during the Dinner
Bell show.

Wednesday

will be Equipment
a special program from 7
to 7:30 p. m. will feature talks

Day and

by C. M. Jansky Jr. and S. L.
Bailey, of Jansky & Bailey, Washington, D. C, who chose the site
for the new transmitter. C. S. Van
Gordon, general sales manager of
the Gillette Rubber Co., Eau Claire,
Wis., and one of the first to hold a
broadcast license (then WTAQ,
Osseo, Wis., now WTAQ, Green
Bay), will trace the historical development of radio.
Nov. 17 will be Education Day
with a series of educationon
al programs and discussions. Corner Stone Day is Nov. 18 with a
special program from the transmitter site at the laying of the correverses the usual
ner stone.
procedure by laying its corner stone
at the completion of the transmit-

WLS

Gov. Henry Horner would
speak on WLS Nov. 18, 7:30-8 p.
m. The dedication series will be
concluded Nov. 19 with another
special show during the Barn Dance
program.
WLS shares time on the same
clear channel with WENR, Chicago NBC-Blue outlet, and WENR,
recently purchased half interest in

radiator.

Vernon, Tex.— Mod.

N, change 1380 kc 600

that

:

new

w

ter installation. As Broadcasting
went to press it was understood

NOVEMBER 8
APPLICATIONS GRANTED
WEVD, New York—Mod. license to Sh.WBRB. WHAZ.
KAST, Astoria, Ore.—Mod. CP new
equip., radiator, change 1370 to 1200 kc,
increase 100 w to 100-250 w unl.
WENY, Elmira, N. Y.— Mod. CP new
trans., antenna changes, trans, site.
WHBC, Canton, O. —Mod. CP trans, stu-

WVWC,

to 5

—

WLS

;

dio Corp., Denver, denied continuance oral
Press Wireless denied license
transatlantic relays.

dio sites,

D, amended to

—CP increase D
antenna, move trans.

Cal.

gram.

license

N,

w

to

Grants Pasa,

Bakersfield, Cal.
CP change
1370 kc 100
to 1380 kc 1 kw, new
trans., antenna, move trans.
KOH, Reno—CP new trans., directional

causes,

NOVEMBER

1310 kc 100

KERN,

new

;

argument

—CP

KMJ, Fresno,
kw, new trans.,

move

station.

So. Ore. Bcstg. Co.,

unl.

WREN, Lawrence, Kan. —CP directional
antenna, move trans.
WDAN, Danville, 111.—License for CP

and

tinued

kw.

Ore.

—

Auth.
Hilo
Consolidated Amuse-

With Full Week of Special Programs
WLS, Chicago, dedicated its new
50,000-watt RCA transmitter Nov.
12 with a special program, one of
a series to continue through Nov.
19. The new high-fidelity transmitter with a 586-foot Truscon vertical radiator went on the air at
6:30 p. m. Nov. 12 and sponsors
on all commercial shows up to 11
p. m. paid tribute to WLS in spe-

—

Indianapolis

NEW,

.

;

St.

NOVEMBER 10
CP increase N

WIRE,

;

Bcstg.

KTFI, Twin Falls, Idaho Auth. transfer control to O. P. Soule, 550 shares common stock, amended to add 1025 shares
from Stanley M. Soule deceased.

plic

granted licenses

Ore.,

for CPs.
ver,

Clair

granted

.

Radio Corp., Akron, granted supplemental
postponement of hearing
petition
for
NEW, Pee Dee Bcstg. Co., Florence, S. C,
granted auth. take depositions.

KVOE,

Farrand, New York,
L.
continuance hearing to 12-9-38
NEW, Richland, Inc., Mansfield, O., grantNEW, Nebrased auth. take depositions
ka Bcstg. Corp., Fremont, Neb., granted
auth. substitute name of Kenneth H. Dryden as Notary in order take depositions
WCHS. Charleston, W. Va., granted mod.

NEW,

Decisions

11,

trans.,

studio sites, radiator.

WO WO,

Fort Wayne; WWVA. Wheeling Temp. auth. operate simul. Nov. 8.
MISCELLANEOUS—Licenses for CP's
granted WEVD, New York
KXOK. St.
Louis WDEL, Wilmington, Del. WBNO.
New Orleans KWOS, Jefferson City, Mo.
KGKY, Scottsbluff. Neb. WPIC, Sharon,

—

new

the

$250,000

transmitter

[Broadcasting, Sept.

1].

;

;

:

;

Pa.

;

WKST. New

ordered— WJBL, Decatur,
12-1-38; NEW, King Trendle
111.,
Bcstg. Corp., Pontiac Bcstg. Co. and George
argument

Oral

B.

Storer, Pontiac, Mich., 12-1-38.
M.
M. Bcstg. Co., Marinette.

NEW,

Wis.,

&

granted

Page 72

auth.

•

Mrs. Margaret Emerson

WNBX,

Castle, Pa. ;
Springfield, Vt.
Order of 10-27-38 in Brooklyn cases
amended re filing of briefs and order of
oral argument.
;

take

depositions

PEACEFUL MOTIVES

actuated KDKA, Pittsburgh, in sending aloft
this bump, which carries a 1,000-foot antenna, and was used to make
an aerial survey of several possible sites for a proposed new transmitter
for the pioneer station. The proposed new site will be within 10 miles
of Pittsburgh's center, whereas the present one is 23 miles away. Seen
with coat, holding the 15-foot balloon just before an ascent is S. D.
Gregory, new
general manager and an engineer in his own right.

November 15, 1938

KDKA

MRS.

MARGARET DAYTON

EMERSON,
the

license

34, veteran clerk in
division of the FCC,

and a former Radio Commission
employe, took her life Nov. 2 by
gas. She is understood to have been
in poor health for some time.

BROADCASTING

•
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NETWORK ACCOUNTS
EST

time

(All

Business

PROCTER & GAMBLE

Co.,

\

,

:

STANDARD OIL

San Francis-

Co.,

resumes sponsorship of Standard
School broadcasts on 9 NBC-Blue
stations on Pacific Coast, Thurs., 1111.45 a. m. (PST). Agency: MeCann-

co,

Erickson,

San Francisco.

LARUS

&

Co.,

Richmond

(Domino cigarettes) on Nov. 15 starts
24 hockey games on 10 Colonial stations. Agency
Cecil, Warwick & Legler, N. Y.
:

GILLETTE SAFETY RAZOR

Co.,
partici-

Boston, on Oct. 17 started 33
pations in Yankee Network News
Service on 14 Yankee stations. Agency : Maxon, Detroit.

NARRAGANSETT BREWING

Co.,

Providence, R. I., on Nov. 1 started
participations
in
Yankee Net-

27

work Netcs Service. Agency
Braitsch, Providence.

Arthur

:

I. du PONT de NEMOURS & Co.,
W ilmington (institutional), on Dec. 5

E.

starts

Cavalcade of America
stations. Mon., 8-8:30 p.
peat_12-12 :30 a. m.). Agency:

CBS

on 56
m. (re-

AMERICAN ROLLING MILL

Co.,

The Publishers'
declared that "a
child who has never been exposed
to sharp winds as well as to mild
grows up with a tender skin and
is poorly prepared for adult life."
of

editor

who

Auxiliary,

Miss Saltzman told of sitting before her radio one afternoon and
hearing
45
minutes of "close
escapes" out of 75 minutes listening time, pointing out that this
afternoon period is "sacred" to
children, who drop their work and
play

to

"In

listen.

our

present

scheme

of radio entertainment,"
she said, "air space is bought like
bales of cotton. The purchaser
wants listeners by the hundreds of
thousands or millions, and he gives

Recent Increase in Spot
BoOStS NBC in Chicago
,

.

Renewal Accounts

local sales totaling
$400,000 in the last 60 days and
spot totals for the year up to Nov.
1 ahead of the 1937 period have

AMERICAN CIGARETTE & CIGAR

been announced by Oliver Morton,

Co.,

manager

delphia.

5,

New York

(Pall Mall), on Dec.
renews Eddie Duchin for 13 weeks

on 53 NBC-Red stations, Mon., 9:3010 p. m. Agency Young & Rubicam,
N. Y.
:

SIGNAL OIL Co., Los Angeles, Nov.
13 renewed for 52 weeks, Signal Carnival on 11 NBC-Pacific Red stations,
Sun., 7-7:30 p. m.
(PST).
Agency: Logan

&

Los An-

Stebbins,

geles.

GENERAL FOODS

Corp.,

New York

(.Maxwell House coffee), on Jan.

Good News

renews

NBC-Red network

5

of 1939 on 76
stations, Thurs., 9-

10 p. m. (EST). Agency: Benton
Bowles, N. Y.

JOHN MORRELL &

Co.,

&

Ottumwa,

(Red Heart dogfood), on Dec. 11
renews- Bob Becker's Chats on Dogs
for 33 weeks on 23 NBC-Red stations,
Sun., 12 :45-l p. m. Agency
Henri,
Hurst & McDonald, Chicago.
la.

:

I

Rotarian magazine for November on "Does Radio
Harm Our Children?", Eleanor
Saltzman, novelist and magazine
writer, painted a picture of youngsters getting wild ideas of a guntoting cops-and-robbers world full
of hair-raising "escapes" from the
"ether milk of modern babes", and
was answered by Elmo Scott Watin the

R.

J.

REYNOLDS TOBACCO

Co..

Winston-Salem, N. C. (Camels), on
2 renews Camel Caravan with
Eddie Cantor on 89 CBS stations,
Mon., 7:30-8 p. m. (reb. 10:30-11
p. m. )
Agency
Wm. Esty & Co.,
X. Y.

Jan.

:

.

Network Changes

PHILIP MORRIS &

Co., New York
(cigarettes), on Nov. 1 replaced the
"Thrill of the Week" narratives on

NBC-Red Johnny
with

new

Presents program
dramatic stories

series of
called "Tale of the

Is

and

labels sent in by listeners, she
continued, questioning this as proof
that the program is "what the pub-

wants".
Mr. Watson points out that "parents have a tendency to tilt at
windmills over what they consider
bad influences on their children"
and that "educators do not yet
know enough about the infinitely
complex processes of youthful development to prophesy what will
be good for a given child in a given
environment." He said that juvenile radio entertainment today is

lic

a position similar to the dime
novel of 50 years ago and later the
funny papers and movies. In cases
in

where "Johnny wakes up screaming" after a bad dream following
his

listening

a

to

Tune".

SPOT

,

and

,

of NBC-Chicago spot and
local sales department. Mr. TMorton
also announced that local shows
now account for 45% of the Sun-

day sponsored

WENR,

WILLIAM WRIGLEY

Scattergood Baines.

WMAQ-

on

postponement was until "sometime
after Jan. 1, 1939". Commissioner
Craven dissented.
The stations were designated for
hearing because of complaints alleging improper use of the facilities in editorial campaigns and in
alleged political activities.

CALL letters
FCC to the

new

au-

stations

thorized during latter October [Broadcasting, Nov. 1 ] as follows
J HP,

W

:

Jacksonville,

W.

Va.

;

WJLS, Beckley,
Lihue, Hawaii.

Fla.

KTOH,

;

Insure your future!
Start training

exciting"
suggests to

"too

program, Mr. Watson
parents that the child perhaps
"needs a physician's attention more

have been issued by the
three

now

in

PRACTICAL RADIO
ENGINEERING
Do you ever sit down and 'look your
job in the face" ? Are you satisfied with
your present position or anxious to get
ahead? Today, you can't afford to be satisfied, because rapid new developments mean
that Radio's better jobs are going to the
better men.

—

than a censor's".

Electrical Appliance Spots

ELECTRICAL Appliance Society
of Northern California will launch
a spot announcement campaign on
20 stations in Northern California
Dec. 1. The campaign, which will
call for 350 spot announcements,
will include 35-50 and 100 word
spots and continue to Dec. 24. The
account is handled by Jean Scott
Frickelton Agency, San Francisco.

BETTER MEN GET BETTER JOBS

I

Right now is the time to start training
so you won't be left behind when others
go ahead. CREI offers you home-training
that will equip you to keep pace with, and
insure your future in Radio.
Send for FREE Booklet Just off the press t

—

CAPITOL RADIO
ENGINEERING INSTITUTE
Dept. B-ll

3224 16th Su, N. W.
Washington, D. C.

NBC-Chicago owned and

operated stations.

During October, 11 new accounts
were added, including spot for
Ford Motor Co. on WMAQ-WENR;
American Pop Corn Co., Sioux
KDKA KOA
City, la., on

WMAL
WTAM WGY; The
Newton,

Megowen

WMAQ

on

Maytag

Co.,

KPO;

SalernoBiscuit Co., Chicago, on

la.,

(52-week renewal of one
weekly)
Campbell Cereal
Co., Minneapolis, on
KDKA; Kitchen Arts Foods, Chicago, on WRC; Sears Roebuck Co.,

hour

;

WTAM

WMAQ-WENR;

Fannie
WENR; International Harvester Co., on
KDKA WBZ-WBZA WTAM WGY;
Merchandise National Bank, Chicago, on WMAQ.
May

U.

Illinois
Co., Chicago, on

S.
(Dill's

TOBACCO

Co.,

New York

Best and Model Pipe tobaccos), on Nov. 28 will replace Pipe
Smoking Time with Model Minstrels
on 49 CBS stations, Mon., 8:30-9
p. m. (rebroadcast 11:30 p. m. to midnight). Agency Arthur Kudner, N. Y.
:

PROCTER & GAMBLE
nati

(Crisco), on Nov.

Co., Cincin-

7,

moved Yic

CBS

to 39 NBC-Red
stations, Mon. thru Fri., 4 :30-4 :45
p. m. Program also continues on 19
NBC-Blue stations, Mon. thru Fri.,
11 :15-11 :30 a. m.

& Sade from

Jr. Co., Chicago, on Oct. 31 added 11 CBS stations in the East and Midwest to

time

of
the hearings scheduled on application renewals of
and
WNAC, Boston key stations of the
Yankee and Colonial networks, was
authorized Nov. 1 by the FCC upon
petition of John Shepard 3d., president of the stations. The indefinite

WAAB

Suggested

what he thinks will bring them."
The success of a program is measured by the number of box tops

BBDO,

Middletown, O.
(institutional),
on
Jan. 15 will start Armco Band on 42
NBC-Blue stations, Sun., 3-3 :30 p. m.
Agency: N. W. Ayer & Son, Phila-

1

WRITING

son,

BRO.

Not Censor,

Doctor,

Cin-

(Drene), on Nov. 15 starts
Jimmie Fidler's Hollywood Gossip on
58 CBS stations, Tues., 7:15-7:30 p.
m. Agency
H. W. Kastor & Sons
Adv. Co., Chicago.

Are Deferred by FCC
INDEFINITE postponement

Debates Effect of Exciting Programs;

'Rotarian'

cinnati

WAAB, WNAC Hearings

PRO AND CON OF KID SHOWS

unless otherwise specified)

New

—

Police

holder,

and Broadcast Engineers will find the type M02
complete with Bliley High Frequency Quartz

Crystal, well suited for long periods of rigorous service
in

all

types

of

mobile

and portable

transmitters.

A

unique spring design maintains positive pressure while
preventing undesirable electrode movement under severe
vibration

Gates Remote Equipment
"Does a Better Job at a Lower Cost"
GATES RADIO & SUPPLY CO.
Quincy,

BROADCASTING

•

Broadcast Advertising

or

information

shock.

—write

for

Catalog

G-10

contains

BLILEY ELECTRIC
111.

complete

your copy.

UNION STATION BUILDING

COMPANY
ERIE, PA.

November 15, 1938
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Tg~7''X0K, St. Louis, owned and
operated by the St. Louis
S«l
JLjL. Star-Times, announces a
new Tailor Made MerchanCooperation designed to secure point-of -purchase cooperation
for the products of national advertisers on KXOK. The plan is an
adjunct of the merchandising service department of the Star-Times.
KXOK bases its plan on the needs
of specific advertisers rather than
calls on the trade following a set

Putting and Taking

pattern.

Typical of the services included
are: Surveys of dealers to determine distribution patterns of products and, if necessary, those of
competitive products; calls on key
dealers with brochures explaining
current programs to secure pointof-purchase promotion in the form
of window or floor displays; advance calls on key dealers explaining coming programs; letters telling dealers about programs and
suggestions that dealers stock the
products; checking of dealer's activities following the work of sales

crews in establishing distribution
of a product or the promotion of a
feature sales promotion idea such
as a lc sale; separate reports are
to be filed for each call, giving
sales data as well as favorable or
unfavorable comment by dealers.
These reports form a part of the

—

—

Chiller on Stage
ballroom of Cleveland's Hotel
Statler, with a capacity of
1,200, was filled to overflowing Oct.
30 when WGAR, Cleveland, originated the mystery thriller The Hermit's Cave. This weekly chiller,
usually fed from WJR, Detroit, to
WGAR, was presented in Cleveland
the night before Hallowe'en as a
special promotion of the sponsor,
Carter Coal Co. The Mummers,
WJR acting company, staged the
Hermit's tale of the week "The
Door to Room 418" on a specially
constructed stage in the Statler
ballroom under weird lights. Originally heard on WJR only,
The
Hermit's Cave attracted such listener attention that it was extended to WGAR, and beginning Sunday, Nov. 6, to WKRC, Cincinnati, and WSBT, South Bend.

THE

WOMI Participators
CONDUCTED as a club, with

tion of sales executives interested.
The plan was broached in Chicago Nov. 8 by Ray V. Hamilton,
manager of KXOK, and C. L.
Thomas, manager of KFRU, Columbia, Mo., also owned and op-

erated by the Star-Times. It is understood that the plan was well
received by Chicago agency executives. Weed & Co., represent the

The program, originated
and conducted by LeRoy Woodward, also highlights other WOMI
programs.

two

report for the informa-

letters.

*

stations.

Fada a Day

STEEM ELECTRIC
York

(electric irons)
infecting Co., Long

disinfectant),
sponsors of a

Houseparty on

are

Co.,

New

and West DisIsland (C-N
participating

morning program,

WHN, New

York,

by Ed
East, giving a Fada radio each day

Reprints
REPRINT of the first of a series
of full-page ads run in the St.
Louis Post-Dispatch is the latest
direct-mail
piece
of
KSD, St.
Louis. The broadside lists the radio
artists appearing on NBC-Red programs carried by KSD.
*

six days weekly, conducted

the listener who sends in the
best answer to simple questions.
Smith-Benny Sales Corp., New
York, handles the Steem Electric
account, and Moser & Cotins, New
York, is in charge of West Disinfecting Co. advertising.
to

*

KSD

*

*

Come Up and See KSFO

GUESTS

at the Palace Hotel, San
Francisco, are finding invitations
in their mail boxes to visit the new
KSFO studios, in the same building. The invitations are signed by
the hotel's manager, Archibald H.
Price.

Ramsdell Spotlights

RAMSDELL

New

Inc.,

York,

makers of Sulphur Cream and Rita
Sav, recently took space in metropolitan newspapers to advertise
sponsorship of The Johnson Family,

WOR,

heard on

Newark. Three-

inch ads appeared during the weeks
of Oct. 24 and Nov. 4 in the Daily
Mirror, Daily News, Times, Herald-Tribune, Sun, World-Telegram,
- American
in
New
and the Newark Evening
News and Philadelphia Bulletin.
Both the radio program and advertisements were placed through Wil-

and

Journal

York,

liam Irving Hamilton,
Unsolicited boxtops

New

York.

Family program heard on WOR,
Newark, for Ramsdell. Only apparent explanation, says WOR, is that
Scribner's listeners are anxious to
show appreciation of the programs.

Culinary Miracles

WITH ROOM for 2,500 spectators,
the
WSAI Wonder Kitchen of
Cincinnati,

is

being broad-

from the stage of the local
Paramount Theatre, according to
John Conrad, WSAI promotion
manager. Conducted by Edna Hutton, home economist, the program
cast

heard 11-11:30 a. m. daily except Sundays. Arrangements also
have been made for lobby displays
and movie trailers for the culinary
is

feature.
Millions at

HABITUAL

Dawn

audiences

of

more

than 4,000,000 families in the early
morning hours between 6:30 and 9
a. m. "waiting for your message"
are offered advertisers by
and WJZ, NBC's New York key
stations, in a new promotion piece
which points out the low cost of
time and program in these hours,
as well as the large regular audi-

Fahey-Brockman, men's cloThe idea was originated by

W. H. Sandiford, radio director
for MacWilkins & Cole, Seattle advertising agency. It is modeled on
a card game. Five participants,
chosen from requests, each receive
five chips valued at 50 cents each.
All contestants are dealt five cards
on which a question in the form of
a statement must be answered
"right" or "wrong".
correct answer allows the player to take a
chip from the pot. If wrong he
must ante one. The winning is entirely dependent on the player's
knowledge and quick-wit, thus the
element of gambling is dodged. At
the end of the game the players
cash in their chips with the master
of ceremonies of the broadcast

A

show.

are being
received daily by Jimmy Scribner,
author-producer of the Johnson

WSAI,

&

ly by
thiers.

—

—

Seattle, has a unique proidea in the production, Put

Take, presented a half-hour week-

Custom Cooperation Owensboro Club Boxtop Mystery
Taking and Putting Down on the Farm

a
card or letter to the program the
only entrance fee and dues no
more than a card every two weeks,
Rambles & Rhythm on WOMI,
Owensboro, Ky., is a mail puller.
Members select the music, ask
questions, pass along funny stories
and comment on other members'

summary

& Promotion

AietchandiAinj

dise

KOL,
gram

The Rural Aspect

KMOX,

St. Louis,

rect-mail piece

KMOX

Minnesota Achievements
at the annual Minnesota Education Assn. convention
at the Minneapolis Auditorium,

leading

educators

appearing

on

WCCO.

Christmas Cards
network advertisers are offering Christmas cards. B. T. Babbitt Co., New York, through Blackett - Sample - Hummert, is offering
greeting cards on David Harum
for a label and 25c. Standard
Brands, New York, through J.
Walter Thompson Co., will send
cards for a Royal Gelatine iabel
and 10 cents, as announced on
Rudy Yallee program.

TWO

McClatchy Terrain

THE

management

authority of KGO, San
Francisco, was to present a series
of public demonstrations of her
favorite recipes during the w eek
of Nov. 14 at the Montgomery
Ward store in Oakland, where she
was to conduct a cooking school.
.

r

*

coach of the pint-size football team sponsored this season
by WMAZ, Macon, is Manager E. K. Cargill, who draws upon his experiences as a gridder at Mercer University some 15 years back in teaching
them finer points of the game they play for Dear Old WMAZ.

Page 74

•

November 15, 1938

Mc-

*

.

*

*

Seattle, made direct contact
many potential listeners to its
station when it recently distributed

K-VI,

with

about

program folders to
Western Washing-

5,000

visitors at the

ton State Fair. Later the station
distributed the stations listings in
Seattle and Tacoma.
*

Promoted

*

in Print

TYING IN with the 50th anniversarv edition of the Kearney (Neb.)
Daily Hub, KGFW, Kearney, ran
a full-page ad picturing its newreviewing its prostudios and
grams, facilities, personnel.
*

*

*

Turbans to Salesmen

PROMOTING

its

sponsorship

of

WNBH,

Fair Prey
WOR, Newark, has issued a new
brochure, This Way to the Fair,
calling attention to WOR's coverage of the market attracted by the
New York World's Fair.

Bedford, Mass., Giusti Baking
distributed Indian turbans to
everyone attending a recent sales

New at WOAI
Antonio, has published
a brochure picturing its new studios, along with personnel and tal-

In Southern Idaho
KTFI, Twin Falls, Idaho, is distributing an illustrated two-color
brochure, Market Facts of Southern Idaho, presenting maps and
figures to depict KTFI coverage.

What's

FULL-SIZE

*

the

Folders at the Fair

*

GLADYS CRONKHITE, home

of

Clatchy radio stations in California recently sent out an attractive
single sheet mailing piece, headed
"News From McClatchy Land",
illustrated with a relief map of
California and a coverage map.

Station and Store

forum

its

agricultural news, rural sports,
markets, weather reports, with
small-town newspaper editors appearing as guest speakers each
Friday. The brochure shows samples of publicity given the program
in the rural press, comments of
farm leaders and mail-pull, along
with an explanation of KMOX's
coverage of its farm market.

IN ITS booth

Oct. 27-29, WCCO, Minneapolis,
distributed lists of educational and
cultural programs heard over the
station, and displayed pictures of

di-

Country Journal, 90-minute
weekday farm program devoted to

WEAF

ence.

has issued a

promoting

WOAI, San

ent.

Chandu, the Magician, on

New
Co.

meeting.
^:
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Broadcast Advertising

Added Vigor Urged
In Fight

On

"Isms"

Drum Corps March
Danger And

ItSS
Prime

[s

l

"COVERED!"

In

acing Country Today.!

Lesion Head Savs.

A WLW

Special Event pickup is front page news in
most middle western cities. From sports to speeches,
and Fairs to Federations
WLW's alert Special Feainteresting
tures Department brings listeners thrilling
exciting programs
programs listened to attentively
shows which not only build audiences but
definitely contribute to a greater understanding and
.

.

.

.

.

.

.

.

.

.

.

MORE POINTS

.

.

appreciation of

Picard Widens Lead

.

.

life

in

WLW

land.

WLW

Important things happen in
land
and every second WLW's
Special Features Department
watches the ever-changing picture
prepared to portray it truthfully.
.

.

.

.

.

.

These things,

too,

we

think, are part

of the story of

WLW, The NATION'S

STATION
Backed By Ernie,
To

Jie

Opening Battery

For .Nationals.
McCarthy To Send "Luf
Gomez To Face Foes I
First Innings.

I

NEW RCA 813
gives

260

watts output

with less than 1 watt
mm

Driving Power!

A FACT!

IT'S

new RCA

This sensational

Beam Power Transmitting Tube

actually requires

than one watt driving power to give 260 watts

less

output in Class "C" Telegraph service. Needing no
neutralization, a pair of 813's

makes

a

bang-up

final

for that quick-band-change, high-power transmitter.

The new 813,

RCA

is

among

the finest transmitting tubes

has ever developed, employs a

new stem

structure

compact tube — only 7V2 " long
— having very short heavy leads and low lead inductance.
Because of its design, this new high-power beam tube
can be operated at full ratings up to 30 megacycles with-

which makes

practical a

out neutralization.

Other noteworthy features of this new tube

are:

Heavy-

duty thoriated-tungsten filament, oversized graphite plate,

dome-top bulb with cushion mount supports, low screen
current, and a new Giant 7-pin base having short shell
and wide pin spacings.

Typical Operation (Class
Filament Voltage
10 volts (a. c. or

Telegraphy)

d. c.)

Filament Current

amperes

5

"C"

D-C

Plate Voltage
2000 volts

D-C Screen Voltage
400 volts
D-C Grid Voltage

View of
moulded
glass stem

assembly

showing
individual
lead seals.

-90 volts

D-C

Plate Current
180 milliamperes

D-C Screen Current
1

5

milliamperes

Driving Power
0.5 watt

Power Output
260 watts

Price,

$28.50

Cut-away
view showing short,
heavy leads
to terminal
pins.

«
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'em

mailman, decreed should be the 1,000,000th

WOR received so far this year.

Lately, tiring

of the wars and the uneasy times, Mrs. Bait's
letter reaches us in a

known

as

for

kind

reflection.

WOR as long as I can remem-

ber," she writes. "It

That, reader,

mood

is

an old friend to me."

— to

the perfect touch

is

an old friend. Let

life

be

eye us with

the gaze of a broody bird, or the moths build

bombproof

As long
literary

as

everybody

else is

nominating the

champions of the year, crowning them

all's

within the ten -month and be called

with encomiums, bay leaf and tender laurel,

old friend.

we might

people

here at

as well take a crack at

WOR. Our

effort ol

award

it

ourselves

for the best literary

1938 goes to a Mrs. Bait, a

little

old

lady whose letter fate, or our mildly forlorn

shelters in our old dinner jacket,

well with a station that can pull 1,000,000

letters

Come

buy

to think of

things, too

recommended by an old
at a place

known

it— 1,000,000

— particularly
friend!

as 1440

He

if

they're

holes

Broadway,

in

Year

Copy

OLD FRIEND...

"I've listened to

1938

WASHINGTON,

|roadcast
$4.00 the

1,

up

New

York. Catch on?

-WOR

D. C.

ow
HAS ALL THREE
Maximum 50,000 Watts Power
100%

High-Fidelity Modulation

Efficient
The new

586

ft.

Vertical Radiator

WLS

Transmitter, in use since November 12th,
combines the above three elements for maximum coverage
and best reception — in the nation's second largest market.

RESULT
It will

increase the station's Vi

MV/M

42% increase; increase the same
and 407% in Michigan.
a

2

The

w

MV/M

area to add 862,000 radio

factor in Iowa 100%;

homes —

198% in Indiana

increased to add 31 more cities of over 5,000 population, totaling 683,000 people. And in addition provide even better
reception to Metropolitan Chicago and midwest markets.
2

area

is

Note: While these figures are based
on preliminary engineering
projections, we believe them to
conservative.
be, if anything

—

National Representatives:

INTERNATIONAL RADIO SALES
Chicago,

New

York, Los Angeles

WL5-

The Prairie Farmer Station
Burridge D. Butler, President

(Chicago )

Glenn Snyder, Manager

W.

Out the
WNAC
WTIC
WEAN
WTAG
WICC
WNLC
WCSH
WLBZ
WFEA
WSAR
WNBH
WHAI
WLLH
WLNH
WRDO
WCOU

Boston

m

fling

flew.

tltje

Hartford

Providence
Worcester
/Bridgeport

(New Haven

New London

IT'S
yet

Fall River

New

it

this ringing

of bells at holiday time, and

reminds us that old days, old ways, are constantly march-

ing into oblivion to

Portland

Bangor
Manchester

an olden custom,

make way

for

new

days,

new ways.

Through the years The Yankee Network has kept pace with the

march of progress, extending
building

its facilities,

perfecting

and maintaining a coverage so complete that

Bedford

Greenfield

all

/Lowell

\Lawrence
Laconia
Augusta

major

its

New

equipment,
it

embraces

England markets.

As 1938 merges

into history

and 1939 appears, challenging

and bold, The Yankee Network gives cordial greeting to
it

has served

in

the past and pledges to

its

all

those

patrons of the coming

(Lewiston

\Auburn

year every effort to transform

1

939's eager aspirations into glorious

realizations.

NETWORK,
THE YANKEE
EDWARD PETRY

INC.

bosto°°massachusetts

& CO., INC., Exclusive National Sales Representatives

ublished semi-monthly, 25th issue

(Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building, Washing-ton, D.
second class matter March 14. 1933, at the Post Office at Washington. D. C, under act of March 3, 1879.

C.

Entered

.

..

pictures are in

FIVE

dimensions

People paint pictures in their own

in the world.

minds. Radio uses such pictures to

sell

pictures that sell goods.

and

Radio

silverware

.

everything

.

.

cigarettes

.

.

.

soap

.

else.

They

sions of the eye

..

.

.

fill

.

the three dimen-

and

sion of time (for the

in five

a fourth

dimen-

mind holds

are, indeed, the only

'prints' millions of

each minute

*

These pictures are printed
dimensions.

.

They

.

.

yet

it

allows each pic-

ture to be individual and personalized.

Each

is

and

a selling picture, cut

ored by the listener to

highlighted with his

these

such pictures

why

fit

own

col-

himself.

.

desire!

radio sends so

many people

and

dealers'*

show-rooms.

important to advertisers than the other

For such pictures are a

restless spur.

four put together: the dimension of

They make people get out and do things.

pictures a day, a week, a month, a
year)

.

desire.

Then add a fifth dimension, more

For people paint pictures in their

own mind with

emotion.

the mind, only that
see

.

.

.

as they

want

They

see, in

which they want to
to see

That

is

into stores

They make people buy things!

As a Columbia client has put it "Radio
:

prints a

more alluring

picture

.

.

.

tells a

better story in a shorter space of time

it.

.

.

more appreciative audience."

The pictures people paint with emotion,

gains a

are the greatest advertising illustrations

May we send you

proof?

Columbia Broadcasting System
THE WORLD'S LARGEST RADIO NETWORK

WABG

is

the biggest new force
in local advertising

in

New York..,

the world's largest

market
Local programs with already established audiences
are available.

For information

write or call

WABC,

485 Madison Ave., New York, or any Radio Sales

WABC

is

KEY STATION

of the

office

COLUMBIA BROADCASTING SYSTEM — WORLD'S LARGEST NETWORK

ADVERTISING AGENTS

I

t

m

RADIO SPONSORS

BROADCASTERS

HThe Hooper Holmes
-

**"

announces

radio programs

a

Bureau, Inc.

new method

— one which

checking

of

produces more

information and more accurate information

Heretofore most checking of radio pro-

method

has

—largely

by

done

been

the

month. This enables them

and note changes

to establish trends

in th'eir audience.

By the new Hooper-Holmes method broad-

Send for your copy of "Information" which

method

gives the results of a study of "Information

necessarily omits a large part of the radio

audience from consideration since
in the

of their sustaining programs.

telephone

coincidental. This

about 27 million radios

programs they broadcast each

the

casters can easily determine the selling points

about a radio program.

grams

of

all

Please" by this

new method.

we have

=====

United States

and only 17 million telephones. This new

Hooper-Holmes method is conducted entirely
by personal interviews by our regular fulltime salaried men. Furthermore, it covers

What

is

the

Hooper-Holmes Bureau?

For jg years (since i8qq) this Bureau has
been making confidential reports to insurance
companies on applicants for

kinds of insur-

all

not only the period of the broadcast, but also

ance. These are made and written by trained

the periods immediately preceding and suc-

Inspectors, all of

ceeding the broadcast. In addition

we

deter-

men. Their work
Offices.

mine the economic

level of every family in-

They

whom
is

are full-time salaried

supervised by 80 Branch

regularly

cover

11,075

work and

cities

and towns

in their insurance

terviewed so your results will show for which

efforts are

supplemented by 55,000 part-time

group your program has

correspondents.

Some

its

greatest appeal.

advertising agencies are checking

Address

all

inquiries to

Market Research Division, Chester E. Having, Director.

THE HOOPER-HOLMES BUREAU, INC.
102 MAIDEN- LANE,

NEW YORK

their

!

—_™—„_

BLIND MAN BLUFF
KSCJ PERPETUAL

The

SURVEY WAY
KSCJ

upon

hit

SURVEY

PERPETUAL

its

about a year ago.

There

wasn't anything PERabout it at that time, nor
particularly unique. It was simply a
combination house-to-house and telephone survey by research experts asking, "IS
RADIO
ON? IF SO,
STATION
ARE
LISTENING TO?" and
designed
to
show what programs

PETUAL

YOUR

TURNED

WHAT

YOU

people in the

KSCJ

area

listened

to

period by period, day after day. It
was intended to show KSCJ program
builders the popularity of any given
period on KSCJ in relation to ALL
of its competition.

That daily survey was intended to
continue several weeks. But it proved
so

revealing, so helpful, that it has
continued ever since. Each day sees its
quota of fresh canvasses (averaging
about 200 daily). Each day KSCJ,
and its clients, have access to this bestof-all program popularity gauges.

38,350 contacts were made

way during

the

first

four

THE QUESTION:

in this

months

"Is Your Radio Turned

of 1938!

That's

the

KSCJ PERPETUAL
If

SURVEY!

so,

What

Station are

On?
You

Listening to?"

Over 1,688,070 Listeners

KSCJ

in

.02 Millivolt

Area!

SOUTH
A

Y^ C

MINNESOTA

DAKOTA

NEBRASKA!

Wv

SIOUX

CITY

I

5£W CXu. /owa
CBS
Affiliated

with

Represented by GEORGE HOLLINGBERY"

C ^.

manager.

They asked Minneapolis and St Paul

dealers,

WHAT SELLS GOODS"
2
1

to 1 they

answered

to 1 they

answered

y2

In the prosperous

and populous Twin

WCCO
WCCO

WCCO

Cities,

was

selected

by twice as many druggists and by one and one-half

times as

many

grocers as the next ranking station.

In the rich Northwest,

WCCO jumped to

a

5

to 1 lead over the

second ranking station by vote of Northwest grocers and druggists.

And when you

82%

reach consumers through

of the druggists and

71%

WCCO, you

reach dealers too.

of the grocers have radios in their stores.

This was just reported by the two leading trade papers of the Northwest

— the

Northwest Druggist and the Grocer's Commercial Bulletin — who asked every
druggist and every grocer in the entire Northwest which radio station advertisers

should use to move goods

off the dealers' shelves.

Last April, Crossley Inc. proved that
the most popular station in the

WCCO

Twin

is

Cities.

Year after year, study after study has proved
that

WCCO's dominance

Now

the Northwest.

WCCO

is

never challenged in

dealers add their voice—

alone provides the key to economical

selling in a big dual market:

and the

Cities

rich Northwest.

50,000 WATTS
Owned and

urban Twin

•

M I NN E APOLI S

-

ST.

PAUL

operated by the Columbia Broadcasting

System. Represented nationally by

RADIO SALES.

;

SHOULD SPONSOR GET MORE THAN A BLOCK OF TIME? WGAR THINKS HE SHOULD

SELLING "MORE THAN SIMPLY AIR TIME"

MODEST SUCCESS STORY OF STATION WGAR
WORD

went the rounds.

It

tional sales in northern

asked?

was reported

that certain radio advertisers

Ohio by use of

WGAR

in

had rolled up sensa-

How

Cleveland.

and why, others

True, the station had joined the Columbia network, been granted a power boost to

5000 watts, covers Ohio's richest market with a half-millivolt signal
ever, even all of these advantages hardly

But consider for a moment how

How-

in fifteen counties.

seemed the complete answer.

WGAR

merchandising

men know

wholesalers,

trade association executives by their

how when Bob
in a

retailers,

first

names

asks Bill to see a salesman, put

product on

trial,

or give counter space for

a display, the request meets favorable response.

Consider the

WGAR letter

service too,

by which

advertisers tell their story over Bob's signature.

Consider (at the right) other promotions (1)
a mobile unit with sound equipment publicizes
a

program and

distributes samples (2) car cards

with imprint space for use of the
(3) movie

tiser

WGAR

adver-

for the sponsors with

trailers

screen-radio talent (4) theatre program advertising listing station's dramatic

dow

Informally
group,

speaking before

Headman John

more than simply

that's

LOBBY STAND SHOWS ADVERTISED PRODUCTS

WGAR. "We

air time,"

why more and more

WGAR,

an advertising

Patt modestly pointed

out the success story of
sell

shows (5) win-

displays that help tune dials.

try to

he said.

And

advertisers are buying

Cleveland's Friendly Station.

cuxd

Broadcast Advertising"
Vol.

WASHINGTON,

No. 11

15.

D. C,

DECEMBER

1,

1938

A YEAR— 15c A COPY

$3.00

Radio Probe by Congress Deemed Certain
Senator White to Revive Resolution of Last Session;
New Deal Team Said to Be Drafting New Law
AN

"anything

-

can

-

happen"

atti-

tude about radio regulation is being taken by Washington's radio
officialdom as the new session of
Congress approaches, with the
view prevailing that nothing can
stop a general radio investigation.
Having thwarted a Congressional inquiry in the waning hours of
the last session, when the Connery Resolution was defeated in
the House, the Administration is
still believed to be opposed to Congressional scrutiny of radio affairs
until it is ready to project new
legislation. On the other hand, the
changed complexion of the Congress, with the recent important
Republican gains, may provide sufficient strength to force through
inquisitorial legislation.

Despite

general

denials,

it

is

learned that the New Deal legislative drafting team of Thomas G.

Corcoran and Benjamin Cohen, is
studying the idea of a proposed

new law

for broadcasting, which
presumably would set up a new
regulatory agency. There appears
to be enough substance to back
this report though it still is contended in official circles that they

have not been given the "green
light" and that there is no definite
plan yet for submitting a bill early
in the next session.

One-Man Control
it may be worth, the
that the proposed new
would set up a one-man con-

For what
report
bill

is

communications through an
administrator. Then there would

trol of

be a three or possibly a five-man
appellate
board.
Broadly,
this
would follow the pattern of the

Aeronautic Control Board, which
was looked upon as an experiment
in the field of independent agency
administration when enacted last
year. The fact that even this board
has not worked out as had been
hoped leads to the view there
would be some alteration of that
basic plan.

ment

last session,

stand, the first

Congressional

develop-

will be introduction of a reso-

by Senator Wallace White
(R-Me.), recognized as the outstanding authority on communications in Congress for a far-reaching "objective" inquiry. Senator
lution
Jr.

White informed Broadcasting Nov.
25 that he had not made up his

BROADCASTING

•

which failed of enact-

ment, except that it might be
shortened to a few fundamental
policy questions.
Asserting that he regarded the
FCC as a regulatory and quasijudicial body rather than a policymaking group, he said he felt it
was up to Congress to "implement
policy" to guide the Commission.
He observed also that in the ten
years of the Commission form of
radio regulation, he was not aware
of any substantial contribution in
the way of legislative recommendations.
Briefly, Senator White said he
felt there are a number of matters of policy on which Congress

should act. These he enumerated
as (1) network broadcasting; (2)
concentration of ownership and
control of stations through direct
ownership, contractural relations
superpower;
or affiliations;
(3)
(4) international broadcasting, including the question whether the
Government as such should engage
in the operation of stations; (5)
newspaper ownership, which involves the basic consideration of
public policy with respect to joint
ownership and operation of news-

papers and broadcast stations; (6)
procedure governing assignments
of licenses; (7) term of license and
whether Congress should specify
licenses longer than the current
six-month tenure now authorized
by the FCC whereas the law permits three-year licenses; (8) con-

WJSV, KSTP, WCKY Boosts
To 50,000 Watts Are Granted
THREE stations—WCKY, CincinWJSV, Washington, and

nati,

KSTP,

St.

ranks of

Paul— soon

will join the
50,000-watt outlets, the

maximum

regularly licensed power,
under authorization of the FCC.
The Commission on Nov. 28 authorized WCKY, located in Covington, across the Ohio River from
Cincinnati, to boost its power from
10,000 to 50,000 watts with a directional antenna, protecting
KFBK, Sacramento, also assigned
to 1490 kc. Completion of the new
installation is expected in 60 or 90
days. L. B. Wilson, well-known industry figure, is president and

owner of WCKY.
While no formal announcement

chief

has been made of the KSTP-WJSV
power increases, well-founded reports were current to that effect.

Formal announcement, it was said,
was being withheld pending writing of the statement of facts and
grounds for decision. Preliminary
action,

As things now
tangible

mind as to the scope of his proposed resolution but stated it would
be along the lines of his measure

according

was taken Nov.

to

the

reports,

16.

Now operating full-time on the
1460 kc. channel, which is in the
high power regional category, the
stations now use 10,000 watts each
at night. KSTP, however, employs
25,000 watts during daytime. The
channel, under the Havana Treaty
allocations, would become a 1-b or
duplicated clear, moving to 1500 kc.

Broadcast Advertising

KSTP, NBC Red

outlet, is

by the National Battery

owned

Co.,

with

Stanley Hubbard as executive head.

WJSV

is

owned by CBS, and

is

expected to move its transmitter
location from the Virginia side,
south of Washington, to the Maryland side north of the city.
It is logically anticipated that
the precedent established in authorizing maximum power on the 1460
kc. high-power regional also will
open the way for similar power
grants to other stations on such
frequencies which can make the
technical cases.
Also in that classification are
WLAC, Nashville, and KGA, Spokane, operating on the 1470 kc.
channel, and KOMA, Oklahoma
City; and
Buffalo, operating full-time on the 1480 kc. highpower regional, likewise would appear to be qualified, assuming technical prerequisites having to
do
with interference can be met.
WLAC's application for 50,000
watts was set for hearing Nov. 16.
Recently, the FCC authorized
without hearing, increase in power
of KRLD, Dallas, from 10,000 to
50,000 watts. The new 50,000-watt
outlet is now under construction.

WKBW,

trol

and responsibility of stations

for libel uttered over their facilities.

Senator White made it clear he
would foster his inquiry irrespective of the current network inquiry
being conducted by the FCC. He
said he regarded the network inquiry as one in which the Commission "is passing on its own acts"
and that it is conducting hearings
in which it is reviewing things
which the Commission itself "has
permitted to develop by its affirmative acts or by their negation."

An FCC Anomaly
"It certainly presents
alous situation", he said,

an anom"when the

Commission makes a study of a
condition which they themselves
have created."
In other Congressional quarters
the view was advanced that the
Commission is conducting its network inquiry for the purpose of
blocking a Congressional investigation.
It goes without saying, that Congressional dissatisfaction over the

FCC and

its

operating methods

is

rather

general. Ultimately, it is
anticipated, there will be new legislation but whether it will come at
the next session cannot be predicted.

Yet another idea for communications control is being talked about
in official circles. That has to do
with the creation of a board of

policy and control for

communicawhich would be manned by
representatives of the governmentions,

tal agencies interested in

communi-

cations such as War, Navy, Commerce, State and Agriculture de-

partments. This is understood to
envisage a long-range planning
project
rather
than immediate
regulatory direction of communications.

Senator

Wheeler

(D-Mont.),

chairman of the Senate Interstate
Commerce Committee in which
radio legislation originates, along

with Senator White, who sits on
that committee, is looked upon as
the key man in connection with radio activity in Congress.
Confirmation Hearing?
Strengthened by the results of
the elections in his State, which
saw the defeat of New Deal-supported Rep. O'Connell and the election of the candidate he supported,
Senator Wheeler is expected to
continue the anti-New Deal crusade he led during the last session.
generally expected that
It is
(Continued on page 7U)

December

1,
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Arnold Disclaims

Every Radio Station Needs

Advertising Threat
U.

Official

S.

Due

Its 'No'

Paine and Mille
To Hold Meetings

Man

Hubbub

Says

Amicable Relations Basis
ASCAP-Inspired Proposal

to Misinterpretation

APPARENTLY retreating from
an earlier position indicting largescale advertising as "fostering monopoly", Assistant Attorney General Thurman Arnold, head of the

A POSSIBLE

Anti-trust Division of the Departof Justice, has declared the
Justice Department has no intention of seeking to regulate advertising, since "the anti-trust laws
do not vest in the Department any
general jurisdiction", and blamed
"misinterpretation" for the commotion following the Nov. 7 statement announcing consent decrees
entered by Ford Motor Co. and
Chrysler Corp. in which the companies agreed to eliminate " coercive practices" in their advertis-

NAB
ASCAP

spokesmen get together to tal"
over the whole field of relation?
between broadcasters and copyright
holders came from Mr. Paine, whc
has long held the view that then
are no insurmountable problems ir
the way of peace between the twc
groups and that present difficultie
are largely due to a lack of under

Answering the query

of R. I.
associate editor of Adver-

&

Selling, in a letter Nov.

14 Mr. Arnold sought to clarify
the Anti-trust Division's policy
with respect to advertising and
traced the steps leading to adoption of the consent decrees in the
Ford and Chrysler cases.

Praise for Advertising

Although

may
may

emphasizing

that

which advertising
be used as an instrument of fraud or conspiracy toward some illegal end, and, in any
such case, it would be the duty of
the Department to take action according to law," Mr. Arnold ex"cases

arise in

Drawn

to exercise
direct or
indirect control over
finance companies and to restrict
their activities to the manufacture
and sale of automobiles"; that only
quasi-immunity results to the parties until approval is accomplished
in open court; that the Department, upon receiving the proposal,

as a "necessity", aside

it involved no unreasonable
restraint of trade and submitted it
to the court; that in line with its
heretofore announced policy, the
Department nolle prossed the criminal suit, since "a voluntary plan
was submitted by the defendants
which gave promise of conferring

looking toward conversathe Mexican Government for amicable settlement of
differences which resulted in the
refusal of the Mexican Senate to
ratify the North American Regional Broadcasting Agreement, are
being considered by the State Department and the FCC.

upon competitors
and consumers than could possibly
be accomplished by criminal prosecution", and that the plan was
submitted by Ford and Chrysler
that a motion for
would be made.
Mr. Arnold explained that the
declarations with regard to advercondition

the

public

an-

nouncement were part of the statement of benefits to consumers and
competitors that justified the nolle
prosse motion. "The Department
was, however, careful to state several times in the release that, while
voluntary advertising restrictions
might be reasonable, there was
nothing in the anti-trust laws
which permitted the regulation of
advertising by the Department",
he added.
"In my judgment, sound advertising is a creative effort, and
would not be an appropriate subject for coercive regulation. Even
when the economic va'.idity of its
use is questionable, the situation

Page 12

•

December

I,

with

While no formal announcement
has been made because of the con-

nolle prosse

in

from "public

STEPS

tions

benefit

made

C. Schatt

interest

fidential nature of the proceedings,

understood the State Department has notified the FCC formally of the Mexican Senate's acit is

tion in October, declining to ratify

the

broadcasting

agreement

[Broadcasting, Nov. 15].
Commissioner T. A. M. Craven,
who headed the American delegation to the Havana Conference and
who was largely instrumental in

working out the allocations agreement, is believed to be engaged in
proceedings, probably as a
of an FCC committee delegated to handle the subject. The
only other member of the Commission who has served in connection
with North American allocation
problems is Commissioner E. O.
Sykes, and it is believed he likewise is participating.
As far as could be ascertained
the State Department has not received a formal report from Ambassador Josephus Daniels on the
Mexican Senate's action. Until that
report is forthcoming, it is unlikely any formal steps will be

the

member

Whether Commissioner

initiated.
Craven will

be asked to head a
mission to Mexico to seek adjust-

ment of whatever

1938

differences

may

remains to be determined. It is entirely possible, on
the other hand, that the Mexican
Government might be asked to
send a spokesman for its communications ministry to this country
to resume deliberations.
Because broadcast allocations in
this country are interwoven in this
situation, it is of great importance. The treaty already has been
ratified by the U. S. Senate and
exist, likewise

ordinarily contain too many
intangibles and variables to warrant any rule-of-thumb treatment.
Any determination that a particular kind or use of advertising is
uneconomic can best be made by
the businessmen and advertisers
concerned, and unsound results can
best be remedied through voluntary
concerted action on the part of advertisers," he concluded.
will

standing.
"I refuse to believe that there 1
any basic problem between ASCAI
and the broadcasters," Mr. Paint
told Broadcasting, "or that oui
real problems are any more thai
economic. We are both in the en
tertainment business and whili
there is a lot of misunderstanding
on both sides, I am sure that i
frank and full exchange of view;
between Mr. Miller and myself wil
result in a mutual understandinj
that will form a permanent bast
for future relations."
No date has been set for th<.
meetings, but it is expected tha
Mr. Miller will meet with Mr
Paine following his meeting wit!

board in mid-December, a
which time he is expected to ap
point a copyright committee to a~
vise with him.

his

WHN

Power Boosted

WHN, New

and convenience".

Conversations With Mexico to Salvage
Havana Treaty Are Being Considered

decided

tising

Roy

every radio station needs, says C. W. (Chuck)
Myers, operator of KOIN, Portland, Ore., and former president of the
NAB, is a "No" man. He should be the "meanest man on the staff," according to Mr. Myers, and his sense of public relations and commercial
responsibility must be respected by everyone from the boss down. Mr.
Myers reports that his station has such a man, whose name he won't
reveal. This "No" man has consistently turned thumbs down on all alcoholic beverages, spot medicals, advertising dentists, small loan companies, etc., and years ago said "No" to the idea of "extra," "flash,"
"bulletin" or other simulated news terms in connection with broadcasts
not strictly news. With the industry looking toward self-regulation, as
recently proposed by David Sarnoff, RCA president, the "No" man looms

abandon any attempts

on

for Broadcasting by

NEWS NOTE: What

plained that the gravamen of the
charge against Ford and Chrysler
was not financing or advertising,
but illegal coercion in restraint of
trade; that the companies, "without admitting guilt, decided to

greater

the

is foreseen as the result of a series
of conversations between Nevill
Miller,
president, and Johr.
G. Paine,
general man
inager, which are to be held ear'
rlj
next year.
Proposal that the two industry

ing.

tising

of

antagonism that has long existed
between the broadcasting industry
and the musical copyright holders
through a better understanding by
each group of the other's problems

ment

Elliott,

settlement

of

York, on Nov. 28 wa
authorized by the FCC to increas
its night time power from 1,00'
to 5,000 watts to offset interfer
ence allegedly caused by a Cubai
station operating on the same fre
quency. Licensed for 5,000 watt
day and 1,000 watts night, th'

was seriously ir
terfered with at night because o'i
the Cuban transmitter. According
to the official Cuban log [Broad
station's service

casting, Nov. 1], CMQ, Havana, i;
operating with 25,000 watts on th
1010 kc. channel which, under th

L

North

American broadcastin;

agreement,

is

assigned to Cuba.

Cuba. Canada has not yet acte
but there are no known seriou;
differences in that country. Actio,
by Mexico has been the key to th
whole North American problem.

Meanwhile, the view wa>

strengthened that operators o
Mexican border stations probabl
had considerable to do with th
Mexican Senate's adverse actior
years ago they wer
Several
charged with having been instru
mental in frustrating another ef;
fort to eliminate border stations

!

1

The

treaty,

under

its

specifij

terms, eventually would lead to th
elimination of border stations.
The only reason given in Mexi
can newspapers for the refusal o
the Senate to ratify the treaty wa
that it "imposed limitations upo
Mexico without affording any ben
efits in return."
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Trammell Moves Up in

NBC Shakeup

first of the year. Mr. Gilman left
Hollywood Nov. 28 for New York
on what West Coast network of-

described as "routine busiHe joined NBC in 1927 as
manager of the Western Division
and two years later wa3 elevated
to the vice presidency. In 1937 he
ficials

Now Ranks Next

Lohr;
Other Top Changes
Are Foreseen
WITH the elevation of Niles

ness".

to

SECOND IN COMMAND AT NBC

moved West Coast headquarters
from San Francisco to Hollywood.
Mr. Morton is a graduate of the
University of Illinois, which he

Trammell, vice-president in charge
of the Central Division, as executive vice president, effective Jan.

in 1917 to attend the First
Officers Training School. He was

left

a number of important changes
in the NBC high command are expected to take place soon. Coincident with Mr. Trammell's election as first assistant to President
Lenox R. Lohr, Alfred H. Morton,
manager of the NBC operated stations department, was elected a
vice-president by the board of di-

wartime service as instructor in
military affairs at Columbia University where he received a Mas-

rectors.

ter

While no formal announcements
were made beyond these two promotions, reports were current in
Hollywood that Don E. Gilman,
vice-president in charge of the
western division, would move to
Chicago to succeed Mr. Trammell
as Central Division head. Mr. Gilman's successor on the Coast, according to Chicago reports, will be

from the Army as a captain, Mr.
Morton joined General Electric Co.
and two years later was named
manager of the Washington office

1,

commissioned a second lieutenant
and two days prior to his planned
sailing for France, he received orders to report for duty as an artillery instructor. He ended his

of

Resigning

Science degree.

of

RCA.

In 1923 he returned to

New York
manager

to

of

become commercial
Communications

RCA

and a year later was transferred
European manager of

to Paris as

RCA.

Sidney Strotz, program director for
the Central Division, who presumably is slated to become western
manager rather than a vice-president.

NBC

Mr. Morton returned to

manager

business

of the

as

program

department in New York in 1934.
Three years later he was named

manager

In the realm of speculation but
nevertheless unofficially reported

NBC's operated

of

sta-

tions.

As a radio engineer, Mr. Morton
supervised construction of
in Washington and also the two
50,000-watt RCA-equipped broadcasting stations near Rome and
Milan. He is a member of the Military & Naval Club, the Institute
of Electrical Engineers, Radio Club

WRC

NILES TRAMMELL
expected Mr. Trammell will relieve
President Lohr of a number of
functions to permit the NBC president to devote more time to policy and organization matters. Mr.
Trammell will be in complete
charge at headquarters when Mr.
5

Lohr

is

away.

NBC

Under the present
were several other moves.
included

organi-

no seniority among
vice-presidents in the absence of
the president. With Mr. Tramzation, there is

Mr. Gilman

These

the

transfer of Phillips
Carlin, manager of the sustaining

program division in New York and
one of .NBC's first announcers, to
Chicago to succeed Mr. Strotz as
program director and second-incommand. Clarence L. Menser, production manager in Chicago, was

mell's designation as executive vicepresident, his position corresponds
to that held by Edward Klauber
at CBS as senior vice-president.
With Mr. Morton's elevation to a
vice-presidency,
now has an

dozen

bearing

officers

that

and has been with the organization

Mr. Trammell

is

eran executives in the RCA-NBC
organization and a well-known figure in the industry. With his removal to New York, he will occupy a newly-created post. He will
be the first executive vice-president of NBC since the resignation
in 1936 of Richard C. Patterson
Jr., now Assistant
Secretary of
Commerce who served under M. H.
Aylesworth, first NBC president,,
after his appointment on Oct. 1,
1932.

Mr. Morton's promotion becomes
1. He continues the
functions as executive in
charge of NBC's 15 owned and

effective Dec.

same

managed stations. His promotion
was in recognition of service. He
has been manager of operated stations since Jan. 1, 1937.
As executive vice-president, it is

BROADCASTING

Forty-four years

or

one of the vet-

•

may

Named

Vice-President

RCA

old,

in

April,

1923,

subsidiaries ever since. He
in Marietta, Ga., July
1894.
its

In

FIVE AFFILIATES

ARE ADDED TO NBC
FIVE more

stations

are

joining

NBC

networks during December,
bringing to 165 the number of its
station affiliates. Three are in New
England and the other two in

WNBC, New Britain, Conn., on
Dec. 4 becomes an NBC-Blue optional outlet. The station recently
went to full time in a new plant,
and operates with 1,000 watts day
and 250 night on 1380 kc.

Mr. Tram-

was born
6,

of America, Institute of Radio Engineers and the Association of ExMembers of Squadron A, New
York. He was honored by the
French Government by being made
a Chevalier of the Legion of Honor.

Pennsylvania.

cessor.

Post

transfers in
executive organization
not develop until after the

NBC

title.

mell joined

New

Other impending
the

NBC

even

reported to be slated for transfer
to New York as Mr. Carlin's suc-

Trammell's

outstanding daytime program features as Clara, Lou and Em, Betty & Bob, and Ma Perkins.
Mr. Trammell is a member of
the Chicago Civic Golf, Racquet &
Saddle and Cycle clubs. During the
World War, he was commissioned
a second lieutenant and at the close
of the war was a first lieutenant.
Until he entered the radio field, he
remained in the army as a member of the staff of Maj. Gen.
Charles G. Morton.

1925

Mr.

Trammell

WLBZ,

was

assistant sales manager of
RCA for the Pacific Coast and in
March, 1928, was transferred to

CBS programs,
WLBZ, will be

NBC. After two months he was
named manager of the Central Difollowing March.

Mr. Trammell has been respondevelopment of many

sible for the

Au-

formerly heard on
shifted to

WABI

WLBZ

WRDO

WRAW,

of NBC's leading radio programs
and. is credited with inaugurating
commercial network daytime programs from Chicago. Among the
personalities credited to him are
Amos 'n' Andy, who got their start

KVAN

are the call letters assigned

by the FCC for the new local station
in Vancouver, Wash., across the river

in

Broadcast Advertising

WRDO,

operates with
day and 500 night on
operates with
620 kc, and
100 watts on 1370 kc.
In Reading, Pa., the NBC Basic
Red Dec. 4 will begin serving both
WEEU, 1,000-watt daytime station
100-watt
on 830 kc, and
full-time outlet on 1310 kc, both
operated by Clifford M. Chafey.
in Bangor.
1,000 watts

vision headquartering in Chicago,
and was made a vice-president the

network broadcasting in 1929
from Chicago; Lum & Abner;
Phil Baker, Al Jolson, and such

Bangor, and

gusta, are scheduled to become supplementary outlets Dec. 11, when

named

ALFRED

H.

MORTON

from Portland, Ore., recently authorFCC [Broadcasting,
ized by the
Nov. 151.

December
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Self-Regulation

Move Comes From Inquiry

FCCs Net Probe
Is

routing of network

traffic by B. F.
McClancy, traffic manager. Frank
E. Mason, vice-president, appeared

Endurance

charts

broad-

casting, through a voluntary code

embodying

program

standards,

witness

time.

A

special

NAB

THREE MEMBERS of the FCC Network Inquiry Committee of four
were present as hearing opened Nov. 14. They were, left to right, Col.
Thad H. Brown, vice-chairman; FCC Chairman Frank R. McNinch, committee chairman; Judge E. 0. Sykes. Absent was Commissioner Paul A.
Walker, who returned several days later after a trip.
RUNNING

account

of the
FCC network-monopoly hearings which started Nov. 14

McNinch Favors Idea

be found beginning on

will

Although the Sarnoff proposal

page

60.

was hardly greeted with enthusiasm by the FCC committee of four
The investigation

itself is runfar behind schedule. Aside
from the Sarnoff proposal, nothing
of a sensational nature has developed. When the hearings convened,
there were nearly 200 spectators.
By the third or fourth day, the audience had fallen off to two dozen.
Some misgivings about the proceedings already have developed.
In many quarters it is being described as a "dress rehearsal" for a
Congressional investigation in early 1939
an inquiry which the Administration and the FCC majority
obviously oppose.
Before the proceedings got under way, it had been estimated
they would consume six weeks.
Later this was enlarged to three
months. Now, based on the pace
during the first two weeks, the
guess is that perhaps twice that
time will be required. The committee is meeting on Tuesdays
through Fridays, sitting 4% hours
daily. NBC has been on the stand
for the entire two weeks and only
five of its sixteen witnesses have
been heard two of them subject
to recall for cross examination.
And the most detailed testimony is
yet to be submitted.
From the bench, Chairman McNinch has been leading examination of witnesses. He has cracked
the whip several times, not only in
his questions but in radio addresses. He has sallied forth against
using the hearings as a "sounding
board".
And he has criticized
"after-dinner" speeches by wit-

ning

The public
announcement following that session was simply that the words
"flash" and "bulletin" would not be
used indiscriminately hereafter,
but the conference went deeply into
voluntary action by broadcasters
in eliminating undesirable program
the Worlds broadcast.

—

matter [Broadcasting, Nov. 1-15].

—

David Sarnoff, then
23 and an employe of the old
American Marconi Co., envisioned
the "radio music box" of today,
and he tells about that and other

•

December

1,

and one of the country's outstanding showmen, on the stand he
tossed a bombshell by asking about
periods
one of the
non-operating groups which has
filed an appearance for the hear-

-setting aside of
for labor groups.

definite

CIO

is

ings.

conducting the hearings, McNinch,
Brown, Sykes and Walker, it nevertheless appears to have struck a
responsive chord in the industry.
Chairman McNinch, who heads the
committee, in effect has endorsed
self-regulation, and he more or
less took the lead toward setting
up program standards in his conference last month with the heads
of the three major networks following the Orson Welles War of

Page 14

director of WTMJ, who
testify as an
affiliate
with respect to duplication, since
his station is in the orbit of the
50,000-watters in Chicago; Dr. C.
engineering exB. Jolliffe,
ecutive and former FCC chief engineer; Philip K. Merryman, of the
station relations department, and
Worthington C. Lent, research engineer.
Next to appear will be Alfred

NBC

RCA

and

things at outset of hearing. [See
detailed account on page 22.]

—William

will

Miller,

in 1915,

who

managing

then report with recommendations
to the full NAB board in Washington Dec. 12-13.

BACK

witnesses

work operations

committee
5,

to

will cover netS. Hedges, vice-president in charge of station relations; Walter J. Damm,

five

his

was named Nov. 25 by Mr.
to meet in New York Dec.

NBC Witnesses
appear for NBC will be

Other

Yet

capacity as
chairman of the board of NBC,
the self-regulation proposal has
been picked up by the NAB. Immediately following his testimony
Nov. 14, Mr. Sarnoff discussed it
with Neville Miller, NAB president, who in turn promptly took it
up with his executive committee of
six, meeting in Washington at the
in

organization

network and

the

pearance.

looms as the first tangible outcropping of the FCC inquiry into network operations and alleged tendencies toward monopoly, which
got under way a fortnight ago and
now seems to have become an endurance contest.
Proposed by David Sarnoff, president of RCA, who appeared as the
first

of

will
testify later on international broadcasting, which he supervises, while
Hugh Beville Jr., chief statistician,
introduced a series of exhibits
preparatory to Mr. Royal's ap-

Contest
By SOL TAISHOFF
SELF - REGULATION of

present

briefly to

nesses.

With John F. Royal,

NBC

vice-

president in charge of programs,

1938

Dempsey Chief Counsel
Making his first hearing appearance in his year with the FCC,
and also his initial one as general
counsel, William J. Dempsey, 33year-old head of the law department, is handling examination of
witnesses, other than those who
will testify on purely technical
matters. George B. Porter, assistant general counsel for broadcasting and veteran of nearly a decade
in radio regulation, has taken over
cross-examination of several witnesses. Mr. Dempsey, in parts of
his examination, has snapped his
questions, and has given the definite impression that he proposes to
make the inquiry a thorough one.
Thus far, only preliminaries have
been covered by NBC. Extensive
testimony on duplication of chain
programs, NBC's ownership of a
group of important stations, its

program management of

others, its

contractual relations with

affiliates,

sales activities, its financial
structure, its operating policies,
its activities in transcriptions, and
sundry other testimony are yet to
its

H. Morton, manager cf the managed and operated stations. He will
be followed by Roy C. Witmer,
vice-president in charge of sales,
and Ken R. Dyke, eastern sales
manager. Mr. Mason then will testify in connection with international broadcasting, followed by Mark

Woods, vice-president and treasurer, on financial matters. Lenox
R. Lohr, NBC president, will be
the final witness, dealing with poli-

and management.
the pace at which the hearing
is moving, and with time counted
out from Dec. 23 to Jan. 4 for the
Christmas-New Years holidays, it
appears NBC will be on the stand
cies

At

until

CBS

second group, with its testimony
estimated at about a week on direct. MBS will be the third network to appear, and estimates it
will require four days on direct
testimony.
From that point on, it is practically impossible to estimate time.
Regional networks, next in line,
are expected to take a minimum of
two weeks, and miscellaneous
groups, including transcription
companies, a like amount of time.
How much time the Commission
itself will consume in presenting
its own testimony through staff
witnesses and in cross-examination
is unknown, though Mr. Dempsey
has estimated roughly that two to
three weeks might be required.

Procedural Shift

be presented.

To

NBC

has presented only
the opening statement of Mr. Sarnoff, who is yet to be cross-examined;
testimony on its Artists
Service by George Engles, vicepresident and managing director,
date,

who became ill and is subject to
recall for cross-examination; additional artists' testimony by Daniel
S. Tuthill, assistant managing director of the Artists Service; program testimony by Mr. Royal; engineering by 0. B. Hanson, vicepresident and chief engineer; and

after the first of the year.
slated to appear as the

is

A

change in procedure, ordered
by the four-man committee Nov.
22, may tend further to slow up
the proceedings. After Chairman
McNinch had observed that the
reading of detailed prepared statements like the technical document
of 91-pages read by Mr. Hanson
was a "waste of time", the committee ruled out such statements altogether, and decided that all fu-

must present

testi-

mony on a question-answer

basis.

ture witnesses

The

BROADCASTING
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original procedure permitted
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NBC-RCA CONTINGENT

j

!

;

in part, left to right:

Clayland T. Morgan,
public relations; John Royal, vicepi-esident in charge of programs; Gene Speck, press; William S. Hedges,
vice-president; Robert Pritchard,
press; O. B. Hanson, engineering
vice-president; Phil Merryman, station relations; William Neel, press;
Vance Babb, in charge of press relations; Oswald F. Schuette, RCA.
public relations;

Frank Mullen,

RCA

RCA

was

seen

that

Sarnoff Recommendation
For Self - Regulation by the Industry

the

committee might call upon socalled "gypsy" or special networks,
such as those used by Father
Coughlin and Judge Rutherford's

REVIVAL

Jehovah's Witnesses, to present
testimony. While not established
networks, they nevertheless are
engaged in network broadcasting
and consequently could be construed as falling within the scope
of the inquiry.

Much

Statistical

FCC's accounting

by the

department,

dealing with stock ownership of
stations and networks, interrelation of transcription companies

with broadcast licensees, affiliation
contracts and related compilations
have not yet been offered. It is expected this data will be offered
piecemeal after each major bracket of evidence is presented. Presumably, the first batch will come
after NBC completes its testimony;
the second following the CBS presentation, and the third after MBS.
The bulk of the network data probably will be presented after the
entire network case is in.

—

William

J.

Norfleet,

FCC

of the "self-regulation"
thesis for the broadcasting indus-

ings and the Committee meeting of

try,

given new impetus by RCA
President David Sarnoff in opening the FCC chain-monopoly hearings, has become a paramount
topic in industry circles and will
be presented to the Dec. 12-13
meeting of the full NAB board of

ates.

directors

Sale of the
Bureau of
Copyrights, encompassing its transcription library, also was discussed. The board meeting is expected to be in a position to take
final action on disposition of the
public domain project, which has
as its objective creation of an industry-owned reservoir of tax-free
music.

in

Washington.

This became evident following a
two-day session of the NAB ex-

Data

Statistical data gathered

left to right, John Hurley, attorney; Keith
Kiggins, station relations manager; Frank Wozencraft, RCA general
attorney; W. C. Lent, engineer; Dr. C. B. Jolliffe, in charge of RCA frequency bureau; Phillip J. Hennessey, NBC chief counsel for hearing;
Frank M. Russell, vice-president; Lenox R. Lohr, president; A. L. Ashby,
vice-president and general attorney.

NAB Acts on

prepared statements provided they
were submitted two days in advance.
Possibility

MORE NBC NETWORKERS,

chief

accountant, has been on hand for
several of the sessions. DeQuincy
V. Sutton, head accountant, has
occupied a place at the counsel
table throughout the proceedings.
Both are expected to be witnesses.
Andrew D. Ring, assistant chief
engineer for broadcasting, probably will be the main FCC engineering witness, largely on the
subject of duplication of network

programs.

ecutive committee in Washington
Nov. 15-16, at which the subject
was fully discussed but with no
crystallization of policy. President
Neville Miller, who has conferred

with Chairman McNinch and other
FCC members in connection with
regulatory trends, outlined to the
committee his views on the subject.

Committee

Named

is

Mr.

Miller announced appointof a committee to consider
procedure leading to self-regulation and development of program
standards for the industry. The

ment

committee will hold

its first meetDec. 5. Results
of its studies will be made direct
to the board at its meeting Dec.

ing in

New York

12-13.

Named on the committee, with
Mr. Miller serving as chairman,
were Edward Klauber, executive

Lenox

R.
vice-president, CBS
Lohr, president, NBC; Theodore C.
vice-president,
MBS;
Streibert,
;

Paul W.
ford;
oria,
It

Morency, WTIC,

Edgar

L. Bill,

Hart-

WMBD,

Pe-

and Ed Craney, KGIR, Butte.

was only one of many matters
discussed at the session which was
called because most of the executive committee members planned
to be in Washington for the opening of the chain-monopoly hear-

Independent Radio Network

Affili-

Copyright Bureau

NAB

Both Langlois & Wentworth
and E. V. Brinckerhoff & Co., have
submitted propositions for absorption of the NAB Library with definite

stipulations

bursement for

covering reimexpenditures

NAB

but contingent upon a minimum
number of orders from stations
for the Library. The goal is for
200 hours of tax-free music.
Mr. Miller stated that both of
the offers will be given careful consideration by the board and
thoroughly discussed at the meeting in the hope of reaching a decision. The executive committee invited both Brinckerhoff and LangWorth to present written propositions on proposed contacts to the
board meeting.
It was agreed there are many
factors to be taken into account in
self-regulation, such as industry
acceptance, the manner in which
any such code would be policed and
the development of the standards
The committee exthemselves.
pressed the hope that enough preliminary work will have been done
by the time of the board meeting
to

make

definite

headway.

The executive committee took no
definite action at its

two-day

ses-

The purpose was to review
developments since last summer
when Mr. Miller became NAB pression.

ident and to outline agenda for the
forthcoming board meeting.
Copyright came in for detailed
discussion and will be fully covered at the full board meeting when
the board of 23 members meets for
its full session since Mr. Miller

took

office last

July.

Present at Meeting
Present at the meeting in addition to President Miller were Mark
Louisville; EdEthridge,

win W.

WHAS,
WSM,

Nashville,
clear channel members; Frank M.
Russell, NBC, Washington vicepresident, and Walter J. Damm,

WTMJ,

Craig,

Milwaukee, regional mem-

and Herb Hollister, KANS,
Wichita, and John Elmer, WCBM,
Baltimore, local station members.

bers,

In addition, several other directors
present in Washington, including
C. W. Myers, KOIN-KALE, Portland, and John S h e p a r d 3d.,
Yankee Network, met with the
committee.

Miller Heads Couucil

PRESIDENT Neville Miller of the
NAB has accepted an imitato head the radio council of
the Committee for the Celebration
of the President's Birthday, con-

tion

ducting
against

its

annual

campaign

As
paralysis.
infantile
president, Mr. Miller urged
broadcasters to cooperate in the
creation of a permanent field organization to fight the disease. Patrick J. Goode, president of WELI,
New Haven, was the first station
executive to notify the Committee
of his willingness to act as a member of the radio council.

NAB

Joint Potato Drive

NINE

potato - producing States
have joined with an equal number
of grocery chains and independent,
voluntary and super-market associations in the food field for a national campaign on white potatoes,
and have set aside the period Dec.
2-10 as National Potato Week.
The campaign will be promoted on
the radio through the Maine Development Commission's bi-weekly
program Girl From Maine heard
on 17 Mutual stations, which features Marjorie Mills on a participating series on the Yankee network. Hugh B. Tabb, president of
the National Potato Association,
will discuss potatoes on the program, advertising and publicity for
which is under the direction of
Sturges Dorrance, president of
Brooke, Smith, French & Dorrance,
New York, agency handling the
account of the Maine Development
Commission.
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and staff conducting hearing won- headed by William J. Dempsey, FCC genera]
:.,
counsel (extreme right). His staff, right to left: George B. Porter, asst. general counsel; lVQv. ;:v y V. S
head accountant; Andrew D. Ring, asst. chief engineer, broadcasting; William J. Norfleet, chief accountant.
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Program Inquiry
By FCC Revived

Stahlman Advises
Radio-Press Union

Craven Preparing Own Report
Proposing Definite Action
THE PROGRAM-complaint bug-

Freedom of Speech
Heritage, Says

"THE RIGHT

of free speech is a
heritage of both press and
radio," said James G. Stahlman,
president of the American Newspaper Publishers Association, in an
address Nov. 28 before the sixth
in
district meeting of the
Nashville. Mr. Stahlman is publisher of the Nashville Banner. Mr.
President, also adMiller,
dressed the meeting. It was the
first time the two men had spoken
from the same rostum.
The publisher asserted it was
the duty of press and radio, as the
two great channels for the communication and exchange of news
and opinion, to remain "free and
unfettered from bias and control
from any quarter."
"If the right of free speech on
American radio is ever challenged,"
he said, "the American press will

common

bear of the FCC is slated for action in the near future, after many

months of delay.
Although a special

program

complaint committee named last
March has not yet reported, it was
learned that Commissioner T. A.
M. Craven, a member of the committee, is preparing his own report
in which he will propose definite
procedure in handling matters of
this character in the hope of establishing an equitable method.
Hit and miss procedure of the
past, which resulted in meting out

NAB

NAB

temporary licenses

to stations and
in an unfavorable
light in their own
community,
brought the situation to a head.

placing

them

Meanwhile,

was understood

it

the

FCC

law department, which was
authorized Oct. 25 to draw up new

fight side by side with American
broadcasters to retain the right of
the American people to hear the
news as well as read the news as
happens, unvarnished, unsupit
pressed, uncensored."
Mr. Stahlman pointed out that
the first step in the dictators' handbook was to take over control of
press and radio in order to control
the thoughts and actions of the

procedure for complaints involving
obscene language or lottery contests, has had its conferences with
the Department of Justice, and has
submitted a memorandum to the
Commission. No action yet has
been taken, pending the report of
the program complaint committee.

Members of the program complaint committee named March 28
were Payne, chairman, Sykes and
Craven. It is understood the committee had only one or two sessions, asking the law department
first to submit the questions involved and afterward to submit
what amounted to answers to the
questions.

DEFERRED
BY PAYNE ILLNESS

GEORGE
ber

now

IS

H.

PAYNE, FCC mem-

said to be in Florida, is

from

"a very marked
hyper-tension complicated with a
valvular heart disease", according
to an affidavit of his physician, Dr.
suffering

Hugo

people.

Mr. Miller thanked Mr. Stahl-

man and

TELEVISION antenna being built for operation by RCA-NBC
atop the Empire State Bldg., New York. Left photo shows antenna being erected for test at the RCA Communications laboratories at Rocky
Point, Long Island. Right photo shows how it will appear when installed.

NEW

TRIAL

Einstein,

of Washington.

This became known Nov. 25 when
counsel for the Commission in his
$100,000 libel suit against Broadcasting and its publisher and editor, sought at least a three-month
postponement of trial of the case
from Nov. 16. The District Court
in Washington granted a postponement until Jan. 16.
Roger J. Whiteford, Payne counsel, told the court his client was
"physically incapacitated to undergo the ordeal of an earlier trial".
William E. Leahy, chief counsel for
Broadcasting, advised the court
his client was ready. Dr. Einstein
stated in his affidavit he had recommended that Payne, for the preservation of his health and in order
to avoid possible serious results,
"immediately discontinue all active
duties and take a complete rest for
a period of at least several months.
He added that pursuant to this advice, Payne had gone to Florida
"for the purpose of a complete rest
from all matters of a burdensome
or exciting character which rest
affiant believes to be necessary to
avoid a breakdown and probable
severe illness * * *."
on

Nov. 29 authorized trans-

WAYX,

Waycross,
fer of ownership of
Ga., from Dr. E. F. Sapp and S. F. Sapp.
his son, to Jack Williams, publisher of
the WaycroBB Journal-Herald. The deal involved $26,000.
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declared

that the

300-

year fight of the press for the right
to print the truth has given "radio
renewed courage to develop in accordance with American traditions." "It has renewed our determination as well," said Mr. Miller, "to fight for a free radio for
we know that in so doing we are
fighting for a free American
press."

Movie Video Group Sees Vast Market
For Films When Television Arrives
ALTHOUGH television research is
being intensified, emphasis is shifting to economic and social aspects,
according to the annual report of
the scientific committee, Research
of Motion PicSciences. Report, issued
Nov. 28, is titled Television From
the Standpoint of the Motion Pic-

signed for television distribution,
the report continues. "Should competitive factors predominate, it is
quite obvious that the strongest interests in the television field cannot afford to ignore their own very
substantial stake in the business of
aural broadcasting. Although radio
is nowhere near the end of its

ture Producing Industry.

growth, financially

Reviewing progress made during
the last year in the United States
and foreign countries, the report

a mature industry, mindful of its
investment in the present while
looking into the future. This tendency constitutes a protection, if
one is needed, for other entertainment industries as well.
"Modern technology has its own
dynamic imperatives. It will not
and should not stand still. New industries are needed. If their coming is troublesome, it will be far
more troublesome if they do not
come. Television is one of them
and it is a year nearer. The situation is one which calls for continual observation and analysis by
the motion picture industry, and
to an increasing degree as events
take their course. Accordingly the
Committee is of the opinion that
Academy Research Council
the
should immediately proceed to a
more thorough consideration than
has been undertaken in the past of
the prospective relationship between television and motion picture
production and exhibition."
The investigation should cover

Council,

Academy

ture Arts

&

was compiled

for

information of

and others

interested in television's relation to the

film

executives

motion picture industry. It is pointed out that the public, as spectawill become participants in
the project, and on the extent and
manner of that participation the
effects on the film industry will depend.
That such effects will be evident
in the next two years is to be expected, the committee states. Belief
is expressed that it is unlikely repercussions will result in revolutionary changes in motion picture
production and exhibition within
that time. Complexity of the televitors,

and magnitude of its arand financial problems are
an automatic brake in thi3 report,
sion field

tistic

THE FCC

Is Common
ANPA Head

it is

stated.
television

When
own

it

market

1938

comes into its
may well open up a vast
for

films

especially

de-

it

has become

Attending the session, called by
|j

W.

E.

WSM

Craig,

vice-president

NAB

and

director,

of

were

Mississippi,
broadcasters from
Arkansas, Louisiana and Tennes-

Easter Egg Campaign
FRED FEAR & Co., Brooklyn,

New York

has announced its annual Easter campaign for ChickChick and Magic Wand Easter

egg dyes, which will include daily
spot announcements on 34 stations
to start two weeks before Easter
and continue through Easter Sunare

Stations

day.

KFPW KNX

KGO KOA KFH KMBC KSD
KSTP KOIN KDKA KFDM KTRH
KSL KJR KGU WFLA WFBM
WMAQ WIRE WHAS WWL WBAL
WJR WHAM WMCA WOW WBT
WTAM WKY WCKY WCAU
WFAA WDOD and WMC. Menken
New

Adv.,

York, handles the ac-

count.

the

artistic,

technical,

legal

and

economic phases of the subject, in
the opinion of the committee. It
recommends that the group be enlarged to include representation
from those branches of the film industry to assist in the investigation. Carl Dreher is chairman of
the scientific committee which includes
Clark,

Gordon
J.

G.

Chambers, L. E.
Frayne, Barton

Kreuzer, Wesley C. Miller, Hollis

Moyse and William Mueller.
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Bulova's Plan to

WPG

To New York Draws Objection
Metropolitan Stations
Atlantic City Facility at

PROPOSAL of Arde Bulova, at
present interested in six radio stations in the New York-Boston area,
to purchase WPG, Atlantic City,
it with WOV-WBIL, New
York, and operate a single fulltime station in New York, drew
prompt fire at hearing begun Nov.
23, with Ralph Walker, of the FCC

merge

legal staff, presiding.

Leading the attack against the
applications of Greater New York

Broadcasting Corp. to buy WPG
from the City of Atlantic City for
$275,000

and

the

International

Broadcasting Corp (WOV) to
operate WBIL on 1100 kc. with 5,000 watts, full time, substituting
one full-time for three part-time
stations, was WHN, New York,

supported

by

WOR, WQXR,

WMCA, WEVD, WBNX

and

WDEL,

Wilmington.
Under Mr. Bulova's proposal, as
evolved at the hearings, a new company would be formed, Greater New York Broadcasting Corp.,
which would absorb International

Broadcasting

Corp.

(WOV);

WBIL, purchased by Mr. Bulova
from the Paulist Fathers in June,
1937, and WPG. The three parttime stations would be merged and
operated as one on 1100 kc, with
WBIL as the call letters.

Investment of $1,000,000

Mr. Bulova, who estimated his
net worth, exclusive of radio interests, at "upward of $2,000,000",
is at present sole owner of International Broadcasting Corp. and
WBIL. To form the new corporation, of which he would also be
sole owner, and which would be
capitalized at $900,000, he would
supply $275,000 for purchase of

WPG,
and

his entire interests in

WBIL

International Broadcasting
Corp., for which he paid $275,000
and $300,000, respectively, and
$50,000 cash. It is estimated by observers that the new full-time station would represent a total investment of about $1,000,000.
Testimony revealed that Mr. Bulova, whose application for purchase
of controlling interest in WPEN,
Philadelphia, is pending, is now interested in one full-time station,
WNBC, New Britain, Conn., and
five part-time stations
and
WBIL, of which he is sole owner,
controlling interest in WCOP, Bos-

—WOV

and minority interests in
WELI, New Haven, and WNEW,

ton,

New

York.

Reed, manager of WPG,
testified that operation of the municipal station since it began operating Jan. 3, 1925, has cost Atlantic City $418,464.30 and that since
1935 at the expiration of a five-

Norman

year lease to CBS it has lost an
average of more than $10,000 annually. He declared that
could not operate at a profit as a
part-time station. He stated that

WPG

the City of Atlantic City was selling the station because it wanted to
eliminate this loss, relieve the tax

BROADCASTING
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Oppose Transfering of
FCC Hearing
burden foreseen with the coming
obsolescence of the transmitter,
remedy the danger factor of location of antenna towers near the
airport and relieve the paradox of
taxing newspapers for operation of
a radio station. He said that funds
received from sale of the station
are to be used for needed municipal improvements. No real estate is
included in the sale under the contract with Mr. Bulova, he added.
Engineering testimony was given
by Paul F. Godley that the present WBIL transmitter could be
used for the full-time station if
antenna alterations estimated to
cost $15,000, were made. He said a
"substantial increase in New York
coverage" would result for WBIL
if the change is made.
Miss Hila Kiczales, general manager of WOV-WBIL, testified on

program and station-management
details,

along with Harold A. La-

fount, former radio commissioner,
now general superintendent of
Bulova radio interests.

The hearing was continuing as
Broadcasting went to press.

The existence of one
publication does not make physically
impossible the existence of another.
Practically we can print as many
books as we like. But clear air channels are limited in number. The government, so to speak, by the physical
necessities of the case, grants each
station a monopoly of some particular
air channel. It necessarily selects from
among applicants. It unavoidably
favors one applicant as against another. It can properly make this selection only on grounds of public policy.
But because it makes such a selection
and grants such a monopoly at all it
must assume certain responsibilities
regarding radio stations and what
they broadcast that it does not assume toward ordinary publications or
the unbroadcast utterances of indisingle assembly.

Freedom on
Editorial in Nov. 29

the Air

New

York Times

Responsible persons everywhere will
approve the action of those radio stations that refused to broadcast a
speech plainly calculated to stir up religious prejudice and strife. These stations acted, as they were entitled to
act, on their own responsibility. But
it is clear that we are only at the beginning of certain thorny problems
dealing with the whole question of
freedom of the air.
The amazing development of the

has presented us today with
problems which the classic defenders
of liberty were unable even to imagine.
When John Milton argued with unforgettable eloquence against censorship,
he was writing chiefly about books.
To allow a book to be published the
government does not have to perform
any positive act it merely refrains
from interference. When John Stuart
Mill wrote his carefully reasoned essay on liberty, the most dangerous
immediate situation he could think of
was that of an individual addressing
a crowd small enough to come within
range of his voice. Mill could not envisage one man's voice being heard
at once by a whole nation. He could
not foresee thousands of groups, in
homes, in public places, on farms, in
cities, only dimly aware of each other's
presence, but all listening to, all simultaneously affected by, the voice of the
same man. He could not foresee the
immense possibilities of quick harm,
of omnipresent panic, through an instrument of which he had never heard.
There is still another aspect of the
radio

;

radio that distinguishes it from the
book, the magazine, the newspaper, or
the ordinary unamplified speech to a

—

—

viduals.
The right of free speech has never
been unlimited. There have always

been laws against obscenity and libel.
As the late Justice Holmes once remarked, freedom of speech cannot

mean

the

right

to

cry

"fire"

in

a

crowded threatre. The particular problem we confront today is that of preserving the precious principle of freedom of speech while at the same time
preventing the irresponsible abuse of
a new instrument of tremendous influence and power. That problem calls
for much more serious and careful
thought than it has yet received.

Vallee Shift

Rumored

REPORTS

are being circulated in
Hollywood that Rudy Vallee will
switch over from the
current
Standard Brands series to the new
Kellogg Co. program which starts
on NBC Jan. 15. It is said the

Standard Brands Inc. program on
which he is now featured will be
discontinued until fall of next year.

Three Stations Refuse Coughlin lalks
For Allegedly Inciting Race Prejudice
THE

whole

question of selling
or quasi-religious broadcasts was brought forcibly to the attention of the broadcasting industry during the last
fortnight as a result of the widely
publicized controversy growing out
of the Sunday afternoon addresses
of Father Charles E. Coughlin, Detroit radio priest, speaking over
his independent hookup of some 50
stations Nov. 20 and 27.
The situation became so acute
just before the Nov. 27 one-hour
broadcast that WMCA, New York,
WJJD, Chicago, and WIND, Gary,
Ind., declined to carry Fr. Coughlin's speech when he failed to submit his manuscript in advance of
the broadcast. Fr. Coughlin immediately was quoted as charging
that the stations were Jewishowned, hence refused to broadcast
his talk, the fourth of his new 52week series placed on a regularrate basis through Aircasters Inc.,
Detroit agency.
The controversy began immediately after the Nov. 20 dissertation by the Detroit priest, titled
"Persecution Jewish and Christian". In this speech, he dwelt on
the Jewish and Communist questions and intimated that the Nazi
Government's persecution of the
Jews was based on their alleged
association with Communism. He
spoke of alleged Jewish banker support of the Russian Revolution, in
which he said millions of Christians' lives were lost without as
much protest as was voiced over
the plight of 600,000 Jews in Germany. He quoted alleged documents
to support the view that Jews
were leaders in Communistic activity. He asserted he was opposed to

time

for

religious

—

all

forms of religious and racial

Broadcast Advertising

persecution, but the tenor and context of his remarks were inter-

preted in

many

quarters as

defi-

nitely anti-Semitic.
Immediately after this speech,
WMCA's announcer stated over the
air: "Unfortunately, Father Coughlin has uttered many misstatements of fact." The announcer did
not go into further details, but

Mr. Flamm at once asked Fr.
Coughlin to supply a copy of his
following week's talk 48 hours in
advance of the broadcast. Fr.
Coughlin let it be known that it
was impossible to comply in view
of the fact that his speeches had
to clear through his superiors and
there would be no time.
extended the deadline until noon
Sunday, but the speech was still

WMCA

WMCA

not forthcoming.
then did
not carry the talk, instead broadcasting a statement by Mr. Flamm
[Full text on page 79.]

Mr. Flamm explained that he
had been provided with an advance
copy of the Nov. 20 speech and that
he and his counsel, William Wiseman, had pointed out various
claimed errors of fact to the priest.
Fr. Coughlin, said Mr. Flamm,
twice changed the speech when provided with factual information or
sources of information, yet the
final text as delivered contained
innuendoes which reflected upon
the Jewish people and allegedly

J. Walter
Hollywood, agency
servicing the account, denied such
moves were contemplated, Tony
Stanford, producer and George
Faulkner, chief writer on the Rudy
Vallee program, have been notified
of their transfer to the cereal company show. John U. Reber, vicepresident of J. Walter Thompson
Co., New York, is now in Holly-

Although executives of

Thompson

wood

Co.,

to lineup talent for the Kel-

logg Co. series.

New

Listeners Digest

FOLLOWING

the pocketbook-size

format of Readers Digest, a new
popular publication called Listeners Digest will make its bow on
the newsstands in January, published monthly by the Conde Nast
Press. It will sell for 25 cents and
will carry no advertising. Its contents will include material that has
been broadcast. Editor is George
T. Eggleston, who is also president of Listeners Digest Inc. Other
officers are Frank C. Foy and Fred
H. Fidler, vice-presidents; F. E.
Hagelberg, secretary-treasurer; D.
M. Stewart and Harlan Logan, directors; W. R. Price Jr., business

manager.

Gulf Series Pending

WITH Tom

Atlass,
stated to Broadcasting that they
were "not desirous of restraining

H. Lewis and Clarence
Olmstead, supervisor of radio and
head talent buyer, respectively, of
Young & Rubicam Inc.. New York,
now in Hollywood, disposition of
the Gulf Oil Co. sponsorship of
Screen Actors Guild's proposed
radio program was expected to be
announced momentarily. Although
negotiations
and activities are
cloaked in secrecy, if deal is con-

Coughlin, merely asking that he
conform by submitting script in

$10,000

incited racial hatreds.

WJJD

and

WIND, owned by Ralph

advance."
Fr. Coughlin then went on his
network, Nov. 27, minus WMCA,
(Continued on page 79)

summated the Guild
weekly

will be paid
talent. This
over to the

for

sum

will be turned
Motion Picture Relief Fund. It is
understood Lewis may remain in
Hollywood to produce the series.

December

2,
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IRNA Polls Network Affiliates
On Basic Operating Subjects
Questionnaire Covers Commercial Copy, Station
Breaks, Free Propaganda and Other Topics

A

POLL of all network-affiliated
stations on a half-dozen basic operations questions, including limitation of commercial copy, standardized 20-second station breaks and
30-word station break spots, has
been ordered by Independent Radio

Network

Affiliates.

Culminating negotiations begun
last August for revision of network-affiliated station relations, the
IRNA executive committee Nov. 19
sent to all affiliates through the

NAB

a questionnaire dealing with
these subjects. Affiliates were asked
to approve, disapprove or otherwise comment on each of the six
points and return the questionnaires to IRNA in care of the
NAB, so that further deliberations
may be had with NBC, CBS and

MBS.
Six Points Covered

The

six points are as follows:

network commercial
announcements except those of
1.

All

the designated sponsoring
products to be eliminated.
2 (a). Limit
commercial

copy in

network

sponsored

programs to 10% of the total
program time evenings, 15%
daytime,

except

quarter-hour

programs paid for at the quarter-hour rate may have onehalf minute additional commercial copy.
(b) Affiliates to agree to

same general

limitations, in
quarter-hour to one-hour

our
sponsored programs, as asked
of networks.
3. Station identification
breaks between network programs to be not less than
twenty seconds.
4. The above
No. 3
to
apply regardless of the number of consecutive sponsored
programs contracted by an ad-

—

—

vertiser.

5. If

visions

networks agree to pro-

above,

affiliates

to

agree not to broadcast more
than one thirty - word announcement between network
sponsored programs and such
announcements shall not be
competitive to an adjacent program's sponsoring product.
6. All network programs run
as sustaining, containing propaganda on behalf of commercial interests, such for example
as would give free promotion
of motion pictures, etc., to be
eliminated.

Action was taken by the IRNA
executive committee at a meeting
in Washington Nov. 14. A report
to IRNA members was written by
the committee, with L. B. Wilson,
WCKY, Cincinnati, as acting
chairman due to illness of both
Samuel R. Rosenbaum, WFIL,
Philadelphia, chairman, and Mark
Ethridge, WHAS, Louisville, the
last-named confined to his hotel in
Washington by a cold.
Whether there will be an unanimity of view among affiliates on
the points raised in the questionnaire is doubtful. Some affiliates in
the past have expressed the view
that a hard and fast percentage
basis of determining advertising
content is not workable. This is on
the theory that flagrant advertising can be just as easily incroporated in a short selling blurb as
in a long one. Moreover, it is contended that a lengthy commercial
message can be entirely unobjectionable if it is handled in deftly.
Thus, it is anticipated, that there
will be a split reaction among affiliates
down the line and that
some compromise will be reached.
In its report, the committee
brought out that several meetings
were held in New York during latter September and October in con-

JUST LIKE

F.

listeners and therefore
tive for their use."

D. R.

more

effec-

semi-officially.

The practice of bulk sale of
time, permitting the advertiser to
break up long periods, such as one
hour, or longer programs into
shorter periods, was "viewed with
alarm" by the subcommittee. This
practice, it contended, results in
throwing aside the usual commercial copy limitations for long peri-

It seems that when Mr. Grant,
who conducts the Sunday Evening
Newspaper of the Air on WLW,

ods, and permitting perhaps double
the commercial copy in four programs in an hour as ordinarily

intones "My

permitted in an hour program.
Moreover, it was held, it also allows both "network chain break
announcements" between the pro-

But Peter Grant Says

It

Is

His Natural Voice

BECAUSE

the voice of Peter
Grant,
hews commentator,
resembles that of President Roosevelt, something of an official furor
has been provoked, it is learned

WLW

rears

back

and

sounds like the Chief
Executive himself. But it is claimed
Mr. Grant makes no effort to simulate the President's voice, it being
entirely natural on his part.
friends",

it

In any event, the report is current that the Department of Justice has looked into the matter,
particularly since the White House
has ruled that the President's voice
may not be simulated in a broadcast without specific permission.

Recently Mr. Grant observed his
anniversary on the Sunday

first

Evening Newspaper of the Air
Nov. 13, the program now being
heard over six stations and sponsored by Boscul Coffee.
with net wo r k policies.
These crystallized in the drafting

nection

of the questionnaire.
It was after the discussions with
the networks that a sub-committee,

comprising Messrs. Rosenbaum, Wilson and Arthur B. Church, KMBC,
Kansas City, reached the conclusion that the practice of permitting network commercial announcements between programs has already assumed such proportions
that it is "a distinct economic
danger to affiliates."
The subcommittee said it could
not subscribe to the networks' expressed fears that tightening of
regulations to place a limitation on
commercial copy and eliminate network spot announcements "will antagonize advertisers and drive them
to magazines and other media than
radio." "The subcommittee," said
the report, "feels radio advertising
is able to stand on its own merits,
and that advertisers will welcome
uniform, sensible regulations which
will make broadcasting better for

gram

periods and network spot announcements preceding or following each program.
"The subcommittee further views
with alarm the admissions of certain network officials, both as to the
possibility of further dividing bulk
time into ten minute or one-sixth
hour program periods and as to
the possibility of as many as five
contiguous announcements between

program features,

(1) closing

com-

mercial of sponsoring product, (2)
network spot announcements, (3)
station identification with time signal or other brief 'break' announcements, (4) network spot announcements, (5) program sponsor's
opening commercial."

Announcements Between Programs
The report added the subcommittee was forced to admit that affiliates in some instances have broadcast "too long announcements between network programs, contrary
good broadcasting practices." It
it was unable to answer the
network officials satisfactorily on an

to

said

effective policing method to assure
that if the IRNA committee's requests are met, affiliates will limit
to 30 words announcements between
network sponsored programs.
The committee recounted results
of its deliberations with the networks. On Sept. 30, it pointed out,
a joint meeting of the executive
committee and representatives of
the various network committees
appointed by IRNA was held in
New York. Discussion centered
around the growing practice of networks in permitting commercial
announcements to be used by sponsors to purchase time for programs advertising products other
than those referred to in the sponsored program itself. It was emphasized this did not refer to tiein or cut-in announcements made
local stations during network
time for which the affiliates were
separately paid. The complaint related to announcements made over
the network either during program time or between continuous

by

programs

of the

same sponsor.

Also discussed were other matters which culminated in their conclusion in the six-point questionnaire to affiliates. At this meeting,
a resolution was adopted reading
as follows
to

NETWORK AFFILIATES

represented by the execu-

committee of IRNA convened in Washington
Nov. 15 to perfect a questionnaire to member stations
on relations with networks. [See accompanying story].
L. B. Wilson, WCKY, Cincinnati (seated extreme
right) treasurer of IRNA, presided in the absence of
tive

Samuel R. Rosenbaum, WFIL, Philadelphia, confined

WHAS,

to his home by illness, and Mark Ethridge,
Louisville, who was in Washington but also unable to
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attend due to illness. Seated, left to right: E. W.
Craig, WSM, Nashville; John Shepard 3d, Yankee
Network; Walter J. Damm, WTMJ, Milwaukee; I. R.
Lounsberry, WGR-WKBW, Buffalo; George W. Norton Jr., WAVE, Louisville, counsel; Mr. Wilson Standing, left to right; C. W. Myers, KOIN-KALE, Portland, Ore., former NAB president; W. J. Scripps,
J, Detroit; Arthur B. Church, KMBC, Kansas
City; H. K. Carpenter, WHK-WCLE, Cleveland.

WW

"Recognizing the demands made
the networks by agencies and

advertisers affecting the affiliates
as well as the network companies,

some of which demands are detrimental to the interests of listeners
and damaging to the economic interests of listeners and damaging
to the economic interests of broadcasters, the IRNA proposes to assist
the network companies in
{Continued on page 75)
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ONE YEAR AS A CHRISTMAS
Name
Address

To
Firm

Title

Name
Address

To
Firm

Title

Name
Address

To

I

Firm

Title

Name
Address

To

-

I
.

Firm

;

.

.

Title

GIFT

Opening

Radio Door Into Canada

the

radio waves are no reSINCE
Specialized
specters of political boundaries, and are not controllable
Attract
by tariff, Canadians have

long had the opportunity of eaves-

dropping on American programs.

which network was brought
into existence by the Canadian
Broadcasting Corp. for the express
purpose of linking the scattered
tions,

centers of population in Canada
from the Maritimes to the Rockies.
America's top-notch radio shows,
and her world-famous orchestras,
gain a good hearing from Canadian
listeners.

But many an American

advertiser's appropriation for Canada has been frittered away because of the failure of executives,
who draw up plans and make decisions at their desks in New York
or Los Angeles, to appreciate the
peculiarities and distinctive features of the Canadian market,
which demand special knowledge
and treatment if the advertiser is
to receive one hundred cents' worth
of advertising value for every dollar he spends.

The average

American

in-

is

clined to think of Canada as just
an appendage of the United States.
He likes the country and is at a
loss to know why the colony does
not join the Yankee Empire. This
is

the conclusion of a Carnegie En-

dowment Report, which

also

makes

the statement that contrary to general American opinion, the average
Canadian is inclined to be a little
cool

towards Uncle Sam; he

likes

Dominion Audience
By KEN SOBLE

Metropolitan Broadcasting Service, Toronto

STILL

in

his

twenties,

Ken

synonymous with Canadian

radio.

Today he owns and
vises a large

successful radio station in Hamilton,

Dominion.

in the

He knows

.

.

anywhere.

The start was made in 1931 by
Charles Pasmore of MacLaren Advertising Agency, who sold General Motors of Canada on the idea
of a small regional network. Spon-

BROADCASTING

•

and
Ca-

nadian radio, as you are about to learn.
sorship continued on an expanding
five years, then shifted

network for

to Imperial Oil

who plan a network

of 36 stations to carry the hockey
games to listeners from one end of
Canada to the other.
is

a

native

sport, and most players
sides of the line are of

Canadian
on both
Canadian

origin or training. Hence the very
keen interest of Canadians in this
sport, which lends itself excellently
to broadcast description, because
of its speed, action, and wealth of
excitement. Foster Hewitt, whose
vivid description of the hockey

games have helped to make them
an outstanding radio feature, has
been doing the job for 13 years, a
record which equals that of Gra-

Surveys carefully conducted each
have revealed that the
hockey broadcasts enjoy a con-

.

must design his commercial
announcements so that they will
appeal to a public that is more
tiser

conducts the most popular amateur pro-

gram

season

sistent

greater

year-to-year audience
than the most popular

American programs. Only Baron
Munchausen, during his period of
great popularity, and Charlie McCarthy during the past season,
have gained the listener interest of
a larger proportion of population
than have the hockey broadcasts.
Even these programs topped the
hockey broadcast records by only a
small margin.

The Language Problem

problem, for fully 20% of Canadians speak no English. The French
Canadian population, concentrated
chiefly in the Province of Quebec,
is an important market that merits
special attention. The strong attachment of the population to the
Roman Catholic Church must be
taken into account. Several French

Canadian news and sport commentators have been developed, the
hockey broadcasts being given in
both English and French, and experimentation has revealed that

drama

is

listened to

enjoyed by the French.

Broadcast Advertising

ber of the British Commonwealth
of Nations, watches the actions of
Great Britain far more closely,
and in general is inclined to inter-

more sympathetically.

News, Custom Built

and

the
that
of
conservative than
neighboring republic, but which at
the same time is inclined to be
more loyal to a commercial product once their patronage is won.
Many American corporations are
being attracted to Canada; economically it is much more stable
than the United States, the local
market is well protected by tariff,
and there is the very considerable
advantage of Imperial preference.
By reason of the country's preoccupation with primary products,
the dizzy heights of American
boom years were never quite attained, but at the same time, the
depths of American slump periods
have been avoided. Long established
Canadian firms, as well as newcomers to the market are discovering daily the value of radio advertising made-to-measure for the Canadian market.

E.

S.

Fentress Heads

Newspaperman Jim
Hunter has won a large following

Buyers of WACO, KNOW

with a forcefully presented version
of the news. Alka-Seltzer recently
undertook sponsorship of this feature through its Canadian agency,
Cockfield-Brown, and is satisfied
with the results. In Montreal,
Christopher Ell-is has conducted a
commercially sponsored news review for several years. The secret
of the large local following of

E. S. FENTRESS, publisher of
the Waco News-Tribune, has been
disclosed as the principal in the
proposed purchase of WACO,
Waco, and KNOW, Austin, the two
Hearst Radio Inc. locals for which
applications for transfer of ownership have been filed with the FCC.
They will be sold for $50,000 each
under the plan of Hearst Radio to
liquidate all but a few of its sta-

In Toronto,

is the fact that the
subjects with
the
which they deal, and the manner

these features
personalities,

which they handled them, are
familiar to the listeners. In brief,
the audience is receptive. Several
types of program have been adapted for Canadian consumption by
Metropolitan Broadcasting Service,
a Canadian agency that specializes
in

in radio.

The Canadian radio man is also
keenly aware of the language

historical

MR. SOBLE

While leading American news
commentators are welcome guests
in many Canadian homes, the principal radio news source is the regional commentator. The Canadian
views the political world in a somewhat different light than his American neighbor. Canada, as a mem-

pret them

is great, the
population is comparatively small.
There is the problem of religious
and racial groups, and of the British Empire perspective of the vast
majority of the population.
Although difficult, the task of
discovering or developing a radio
program that will appeal to the
Canadian public is well worth
while, for the market is one in
which rich returns are the reward

tent of the country

for an intelligent, well-directed radio campaign. As well as discovering the proper program the adver-

placing agency in Toronto, manages a

ham MacNamee.

.

He

program building and time

inferiority complex makes him resent United States ignorance of

influencing his spending habits.
Hockey and radio, for example,
have proved to be ideal teammates, and the introductory "Hello
Canada, and hockey fans of the
United States and Newfoundland
." of sports-announcer Foster
Hewitt is as familiar to Canadian
listeners as Rudy Vallee's "Heigh
." is to all AmerHo Everybody
ica. So far as known, Canadian
hockey was the first game to be
regularly sponsored commercially

is

personally super-

the Americans he knows, but an

Canadian life and customs, and
fear United States size and power.
Understanding and catering to
Canada's tastes, Canadian radio
men have been able to discover or
adopt features which attract peak
Canadian listening audiences, yet
which at the same time can be produced at a cost which the limitations of population will allow. Such
programs, designed specifically for
the Canadian listener, take a strong
hold on his imagination and consequently are a powerful factor in

Soble

started as a time salesman ten years ago.

Hockey

Some Misconceptions

to

President

More recently large American

advertisers, keenly conscious of the
possibilities of the rich and stable
Canadian market, have transferred
their programs intact to a coast-tocoast network of Canadian sta-

Handling Required

An experimental policy on the
part of the government-owned Canadian Broadcasting Corp. has resulted in vast strides being made
in the field of educational programs. New types of educational
broadcasts have been sought from
one end of Canada to the other,
and very effective use of drama has
been made, in presenting to Canadians facts about their country's
natural life, its resources, and its
population.

Program building in Canada presents the radio advertiser with a
far different series of problems
than does program building in the
United States. The territorial ex-

tion holdings.

At first it was stated that a
group of Texas oil men had agreed
to buy the two stations. When the
applications were filed, it was
shown that the purchaser was
Frontier Broadcasting Co., with
headquarters at 1119 W. Lancaster
Fort Worth, and that the
St.,
are Mr. Fentress,
stockholders
509c; S. W. Richarson, rancher
and capitalist, 25%, and Charles
F. Roeser, oil man, 25%.

Would Acquire WC
VERMONT Broadcasting

SJL
Corp..

reported to have been organized to
operate WCAX, Burlington, Vt.
and the Burlington Daily News
Inc., has applied to the FCC for
authority to take over the license
of WCAX, a local outlet on 1200

The station is now licensed to
the newspaper firm, of which Bertha Jackson and Bertha R. Wells
Jackson are the stockholders. Principals in the Vermont Broadcasting Corp. are Charles P. Hasbrook.
with 698 out of 700 shares of stock,
and Clarence Cowles, attorney.
kc.
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WWL 50 Kw. Plant
Now

In Operation

GOING

on the air from its new
50,000-watt plant Nov. 19, WWL,

New

Orleans, broadcast until 4 a.

m. to check coverage by asking listeners for verifications and received 3,000 telegrams from every
state plus four foreign countries.
The new plant is located at Kenner,

La.

It

RCA equipped

is

throughout with a 395-foot Ideco
radiator.

opening of the new
plant, General Manager
Vincent Callahan announced, has
been scheduled for Nov. 30, with
ceremonies in New Orleans' Roosevelt Hotel. Gov. Leche of Louisiana

Formal

WWL

was to be the principal speaker,
and CBS was to dedicate a special
program that evening.
The new
plant was erected at a cost of $250,000 and is of

WWL

the latest type. Its construction
required six months under the direction of J. D. Bloom Jr.,
chief engineer.

WWL

to include radio in the

FIRST

being prepared
Adv. Agency, Los Angeles, for four
new West Coast accounts. These
are scheduled to start in early December with station lists now being made. Dr. Alan's Pet Chemical
Co., Los Angeles (Infectocide
Shampoo), using radio for the first
time, will start on KFI, that city
and KIEV, Glendale, Cal., with
are

spot announcements and participation programs. List will be expand-

new markets

George
Antheil, Hollywood, to promote the
Seenote system of piano teaching,

ed as

open.

will use direct mail, class magazines and radio. Cure-a-Sole Co.,

which has just completed a brief
spot announcement test on WIBW
KFEL KFOX and XECA,
is planning a national campaign to
promote its leather preserver.
Overhaul Inc., Hollywood, (mineral

WWVA
oil

for automobiles), is using a seof spot announcements on

ries

a

test,

and

will

expand

in

activity.

WLW

recommended by

shifts

the board of governors of the Canadian Broadcasting Corp., and officially announced by the Department of Transport in November
will permit CJKL, Kirkland Lake,
Ont., to change from 1310 to 560
kc. and increase power from 100
to 1,000 watts; CKGB, Timmins,
Ont., to shift from 1420 to 1440 kc,

WFBR HANDICAP

race,

fore the Futurity at Baltimore's
Pimlico track, is believed to be the
only horse race ever named after
a radio station. Here the

WFBR

being presented by Hope
Barroll Jr. (left), executive vicepresident of WFBR, to W. A. Crawford, trainer of Lucky Omen, the
winner, as Jockey Eddie Arcaro

Trophy

is

looks on.

BILL

STERN,

chief

football

an-

nouncer for NBC, picked an AilAmerican team for 1938 that appeared
in the Nov. 18 issue of Life, whose
editors credit Stern with "the best
overall knowledge of teams and players" of all football reporters in the
country.

and

increase from 100 to 1,000
watts; CKMC, Cobalt Ont., to increase its power from 50 to 100
watts on its present frequency.
The first two have ordered RCA
transmitters and will build new
plants, according to Owner Roy
Thompson, and are not expected to
be ready for operation with their

May 1. More
power boosts for other stations are
facilities

until

anticipated, nearly all 100 watters

having made applications for 250
to 1,000 watts.

WBCM, Bay

City,

Sold

PROPOSED sale of two-thirds interest in WBCM, Bay City, Mich.,
for $100,000, was disclosed in an
application made public by the
FCC Nov. 21. James E. Davidson,
owner of the station and Republican national committeeman for
Michigan, is disclosed as having
agreed to sell 3,332 out of 5,000
shares to Harley D. Peet, head of
the Peet Packing Co., of Bay City.
It is understood that S. W. Edwards, former U. S. radio inspector in Detroit and recently in the
consulting
engineering business,
who was called in to rebuild and
manage the station, will continue
as its manager. The station is a
full-time regional on 1410 kc.

Two More Join WTS
ADDITION of two stations
WHIO, Dayton and WBIG,
boro, N. C.

—to

—

Greens-

the roster of the

World Transcription System, making a total of 50 affiliates for the
transcription structure, was announced Nov. 25 by A. J. Kendrick,
World vice-president and general
manager of WTS. The Group,
which was launched Sept. 15 with
25 outlets, has now doubled its
membership, and seeks all told
some 75 outlets in primary markets.
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THE RECOMMENDATION

WLW

of the

Superpower Committee that

be denied renewal of its experimental authorization to continue operation with 500 kw. and
that it be returned to its regular
output of 50 kw. was strongly chalin exceptions to
lenged by
the report filed with the Commission Nov. 21.

WLW

Through Duke M.

Patrick,

WLW

a 57-page pleading, noting 125 separate exceptions to the
report, was filed. The report took
issue with the recommendation
made by the Committee comprising Case, chairman, Craven and
Payne. [Broadcasting Nov. 1].
Pursuant to regular Commission
procedure, it is expected oral arguments will be scheduled before
the full Commission on the report
and the exceptions, but no date has
been indicated. Since four members
of the Commission are participating in the special network inquiry,
it is likely that the oral arguments
will not be held for several weeks.
Mr. Patrick not only categorically denied many of the conclusions reached by the committee in
its unanimous report but also challenged the failure of the committee
counsel,

to

find

certain

facts

which

it

claimed were present in the record of the hearings.
It was contended that there was
no basis for any conclusion that
WLW's operation with 500 kw. and
the consequent extension of its
service area, had any economic affect upon stations in its primary
service area. Moreover, it was held
that the committee failed to find

that

WLW's

operation with super-

power resulted in rendering a meritorious "and needed service over
wide and thickly settled areas
which is not otherwise available
from any other source and which
service, at least in large measure,
would be destroyed in the event
is authorized to continue

WLW

operation with but 50 kw." The
committee also failed to show that
the testimony indicated that the
rates for stations in
area increased
ice

1938

WLW's

serv-

much

more

rapidly than those of WLW, it was
contended.
At the very outset,
contended that the committee failed
and refused to recognize the rule
of the U. S. Court of Appeals for
the District of Columbia in the
so-called Saginaw case and follow processes held to be essential
to the preparation of any findings
of fact which are used as the basis
for determination of any case.
A number of other alleged failures of the committee to take into
account existing rulings, precedents
or practices also were cited. In
this regard,
challenged the
failure of the committee to take
note of advances in broadcasting
technique and development of
equipment which
claimed it
had made by virtue of its experimental operation.
It was charged, for example, that
the committee failed to find that
under present-day conditions of
propagation, operation of
with power of 50 kw. would re-

WLW

WLW

WLW

WLW

approximately no secondary
assumed to be
Commission's
standards to render secondary service to rural areas under average
sult in

service of the order
sufficient under the

conditions.

Regarding allegations of interference with the secondary service
area of WOR,
contended that
if it is desired to eliminate all such
interference it would be necessary
to entirely remove
or any
station in the secondary area of
on 700 kc. It pointed out
that from the technical evidence
submitted there have been practically no complaints from listeners
in the area which would be affected by interference between
and
and from the additional fact that WOR, even though
notified as a respondent, did not
appear and oppose the granting of
the extension of WLW's experimental authorization.
As the gross and net incomes of
have increased, the station
has consistently and at about the
same proportion increased its expenditures for construction and

WLW

WLW

WOR

WOR

WLW

WLW

began

Other Stations Grew

day be-

Oral Argument on WLW's Protests
Against Superpower Ruling Expected
FCC

WLW

revenue since
500 kw. operation in 1934.

loss in

of a series of wavelength

and powers

new

WLW

media lists
by Glasser

WWVA WIBW WWBN KWK

Canada Boosts Powers

presentation of programs, it was
held. Moreover, it was stated that
the total expenses for
maintenance and operation have increased in almost direct proportion
to gross and net income since 1929
but that the committee failed to
find and report on that fact.
maintained from the economic standpoint that stations
within a primary service have increased rather than suffered any

Four Firms Planning
EXTENSIVE national campaigns

"This

demonstrates

that

such

stations had enjoyed a relatively
large growth in radio receipts in
spite of the alleged adverse affects of WLW's 500 kw. operation
on this class of station and that

WLW's

500 kw. operation had not
prevented such stations from securing sufficient revenues to enable their owners to operate such
stations 'as media of local self-expression' " said the report. It was
contended the committee had failed
to find this fact.
Failure to draw allegedly proper

conclusions from testimony of witnesses on economic subjects also
was charged by WLW. In this connection it was claimed that the
committee failed to find that there
was no evidence presented to establish the fact that any specific
chain or spot account carried by
other stations in the Cincinnati
area prior to April 1934 was canpower
celled because of the
increase. Moreover, it was held the
committee failed to find that of the
73 stations located within the half
millivolt
daytime contour of
WLW's 500 kw. transmitter, none

WLW

made a voluntary appearance

in

opposition to the continuance of
the experimental license and that
those who did appear had been sub-

poenaed.

Many

Errors Cited

Numerous citations of error were
made in connection with the committee's report, particularly in the
economic sphere. Additionally, it

was contended that the committee
erred in concluding that power of
500 kw "is not essential to the
program of experiments." It was
argued that the committee erred in
finding and concluding that combe reasonable
petition ceases to
and becomes undesirable when the
effect is to "render impossible the
operation of stations as media of
self-expression." It was contended the inference was unsupported
by any facts in the record, that the
has or
operation of
have any such result.
Also challenged was the conclusion that representatives of
in selling time stressed the point
of the "tremendous amount of
power and the consequent very
wide coverage thereby obtained"
and the failure of the committee
to find that all stations whether
large or small "must of necessity
sell their service on the basis of
cost of coverage to the advertiser,
which necessarily includes the area
and population covered."
The final exceptions were as to
the failure of the committee to find
that continued operation of
with 500 kw. "will not adversely
affect existing stations within the
primary service area of applicant
stations, either as to service rendered by such stations to the public or by reason of diminution of
the operating revenues of such stations, or otherwise."

BROADCASTING
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Some

Sidelights on Radio's Infancy

1916 Mr. Sarnoff [David Sarnoff, now president of RCA and
chairman of the board of NBC]
embodied in a written recom-

rN

Edward J. Nally, the
general manager of the American
mendation

to

Marconi Co., the details of his proposed "Radio Music Box" scheme.
Mr. Nally's reply, dated Nov. 9,
1916,

is

in

existence.

Elmer

E.

Bucher, at that time an engineer
of the Marconi Co., was with Mr.
Sarnoff in 1916 when the latter dictated the following statement:
"I have in mind a plan of development which would make radio a 'household utility' in the same
sense as the piano or phonograph.
The idea is to bring music into
the house by wireless.
"While this has been tried in
the past by wires, it has been a
failure because wires do not lend
themselves to this scheme. With
radio, however, it would seem to
be entirely feasible. For example
a radio telephone transmitter having a range of say 25 or 50 miles
can be installed at a fixed point
where instrumental or vocal music
or both are produced. The problem of transmitting music has already been solved in principle and
therefore all the receivers attuned
to the transmitting wave length
should be capable of receiving such
music. The receiver can be designed
in the form of a simple 'Radio
Music Box' and arranged for several different

should

wave

lengths,

which

be

changeable with the
throwing of a single switch or
pressing of a single button.
All in

•
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David Sarnoff at 25 Foresaw
Radio Music Box' and Networks

be true of other cities. This proposition would be especially interesting to farmers and others living in
outlying districts removed from
cities. By the purchase of a 'Radio Music Box' they could enjoy
concerts, lectures, music, recitals,
etc., which may be going on in the
nearest city within their radius.
While I have indicated a few of
the most probable fields of usefulness for such a device, yet there
are numerous other fields to which
the principle can be extended
.

1,

.

.

A Source of Revenue
"The manufacture of the 'Radio
Music Box' including antenna, in
large quantities, would make possible their sale at a moderate figure of perhaps $75 per outfit. The
main revenue to be derived will
be from the sale of 'Radio Music
Boxes' which if manufactured in
quantities of 100,000 or so could
yield a handsome profit when sold
at the price mentioned above. Secondary sources of revenue would be
from the sale of transmitters and

he had abundant faith in his "Radio Music Box" idea and that in
the winter of 1920, months before
broadcasting began at East Pittsburgh, he revived the idea by laying the same before Owen D.
Young, chairman of the board of
General Electric Co. and RCA. On
March 3, 1920, E. W. Rice Jr.,
president of General Electric, requested Mr. Sarnoff to submit an
estimate of prospective radio business based upon his "Music Box"

A

significant portion of that
reply is as follows:
idea.

"The 'Radio Music Box' proposition (regarding which I reported
to Mr. Nally in 1916 and to Mr.
Owen D. Young Jan. 21, 1920) re-

quires
tation

considerable

a

experimen-

and development; but, having given the matter much thought

I feel confident in expressing the
opinion that the problems involved
can be met. With reasonable speed
in design and development, a commercial product can be placed on
the market within a year or so.

basis of a discussion at the first
meeting of the broadcasting committee which I hope can be held

some day next week convenient to
Mr. Herr and yourself, I submit
the following:
First, it seems to me that in
seeking a solution to the broadcasting problem, we must recognize
that the answer must be along
national rather than local lines, for
the problem is distinctly a national one.

Secondly,

LETTERS

and memoranda made public

work hearings before the

FCC

at the current net-

throw fascinating

sidelights

the inception of radio broadcasting services as they are

on

known

They were dug out

of musty

files

by Gleason Archer,

president of Suffolk University, while writing his recent book

as introduced at the

FCC

to 1926".

The

excerpts and texts,

hearings, are here republished

by

BROADCASTING for their historical value and present appeal.
from increased advertising and

cir-

culation of the Wireless Age. The
company would have to undertake
the arrangements, I am sure, for

music recitals, lectures, etc., which
arrangements can be satisfactorily

worked

out. It is not possible to
estimate the total amount of business obtainable with this plan until it has been developed and actually tried out but there are about
15,000,000 families in the United
States alone and if only one million or 7% of the total families
thought well of the idea it would,
at the figure mentioned, mean a
gross business of about $75,000,000 which should yield considerable revenue.

A Sales Prophecy
"Aside from the profit to be derived from this proposition the

"Should this plan materialize it
would seem reasonable to expect
of one million (1,000,000)
'Radio Music Boxes' within a period
of three years. Roughly estimating
the selling price at $75 per set,
$75,000,000 can be expected. This
may be divided approximately as
follows: 1st year, 100,000 Radio
Music Boxes, $7,500,000; 2nd year,
300,000 Radio Music Boxes, $22,500,000; 3rd year, 600,000 Radio
Music Boxes, $45,000,000; total
$15,000,000." It is interesting to
note that the RCA's actual cash
returns on sales of "Radio Music
Boxes" for home sets for the first
three years of the radio boom were
as follows: 1st year, 1922, $11,000,000; 2nd year, 1923, $22,500,000;
3rd year, 1924, $50,000,000; total,
sales

$83,500,000.
*

possibilities for advertising for the

company are tremendous; for its
name would ultimately be brought
into the household and
wireless
would receive national and universal attention."

When

the Radio Corporation of
America took over the business of
the American Marconi Co. in the
autumn of 1919, David Sarnoff
was commercial manager of that
corporation. Upon the merger Mr.
Sarnoff became commercial manager of RCA. It is apparent that

1938
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Letter of June 17, 1922

think that the prin

and education, with emphasis

on
feature entertainment
although not under-estimating the
importance of the other two ele
ments. Expressed in other words
and considered from its broadest
aspect, this means that broadcasting represents a job of entertaining, informing and educating the
nation and should, therefore, be
distinctly regarded as a public

the

—

first

service.

"That this kind of a job calls for
specialists in the respective fields
and that it requires expert knowledge of the public's taste and the

manner

which to cater the pubapparent on the surface. That manufacturing companies or communication companies
are not at present organized and
equipped to do this kind of a job
in a consistent and successful way
in

taste

is to

today.

I

cipal elements of broadcasting service are entertainment, information

lic's

on the "History of Radio

One Box

"The 'Radio Music Box' can be
supplied with amplifying tubes and
a loudspeaking telephone, all of
which can be neatly mounted in one
box. The box can be placed on a
table in the parlor or living room,
the switch set accordingly and the
transmitted music received. There
should be no difficulty in receiving
music perfectly when transmitted
within a radius of 25 to 50 miles.
Within such a radius there reside
hundreds of thousands of families;
and as all can simultaneously receive from a single transmitter,
there would be no question of obtaining sufficiently loud signals to
make the performance enjoyable.
The power of the transmitter can
be made 5 kw, if necessary, to cover
even a short radius of 25 to 50
miles; thereby giving extra loud
signals in the home if desired. The
use of head telephones would be
obviated by this method. The development of a small loop antenna to go with each 'Radio Music
Box' would likewise solve the antennae problem.
"The same principle can be extended to numerous other fields as,
for example, receiving lectures at
home which can be made perfectly audible; also events of national
importance can be simultaneously
announced and received. Baseball
scores can be transmitted in the air
by the use of one set installed at
the Polo Grounds. The same would

Page 22

How

is

my mind

also clear.

foregoing premises be
correct, it would seem that the two
fundamental problems calling for a
solution are
"1. Who is to pay for broadcasting?
"2. Who is to do the broadcasting job?
"Many suggestions have been
made by well intentioned persons
on the inside and outside, in an
endeavor to answer both the above
problems but to my mind none of
the suggestions yet made, with
which I am acquainted, are sufficiently comprehensive or capable
of withstanding the test of real
analysis and this largely because
the major portion of the suggestions thus far offered build a
structure on a foundation which
calls for voluntary payment by the
public for the service rendered
through the air.
"If

the

—

Who Is to Pay
"With respect to problem No.

1.

Attractive as the above suggestions
are, I am of the opinion that the
greatest advantages of radio universality and, generally speaking,

—

ability

its

everywhere

reach

everybody
to
in themselves limit, if

—

not completely

that ele-

destroy,

Mr. E. W. Rice, Jr., Honorary
Chairman, Board of Directors,
General Electric Co., 120 Broadway, New York City.
Dear Mr. Rice:

ment of control essential to any
program calling for continued payment by the public.

"With the idea of presenting to
E. M. Herr and yourself,
members of the broadcasting com-

ment does not enable a

Mr.

mittee appointed by the board of
directors of the Radio Corporation
of America at its last meeting, a
suggestion which might form the

"Stated differently,

me where

failure to

it

seems to

make a paydiscontinu-

ance of service—as, for example,
in wire telephony, gas, electric light
or water supply the temptation
to discontinue payments on the
ground of poor service, etc., is too
(Continued on page 56)
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Survey by R. L. Polk (Feb. 23, 1938). Question: 'What Memphis Radio Station Do You Prefer to Carry Advertising of a
Drug Product?"

43%

WREC

covers the greatest territory; is
it ANY way,
the most popular station among RETAILERS, and covers the
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AFRA

PEAR SPOT DRIVE
MAY BE EXTENDED

Seeks Standard Wages

THE

For Net Commercial Artists
Negotiating Committee Is Empowered to Offer
Concessions in Dickering on National Contracts
NEGOTIATION of a standard absolute minimum of this type of
scale of wages and working conditions for artists employed on com-

mercial network programs is the
next goal of the American Federation of Radio Artists and every effort will be made to achieve this
result within the year.
resolution unanimously adopted by the
AFRA convention, held Nov. 14-15

A

in St. Louis, set this agreement for
talent on commercial programs as
the most pressing piece of business confronting the union, and the
national board is planning to exert
all possible pressure to put it
through as soon as possible.
Delegates from various parts of

the country met to coordinate local
differences during the convention
and AFRA officials feel that they

can resume their meetings with
agency executives and the committee of the American Association
of Advertising Agencies and pre-

discouragement in organizing," she
stated. "In securing the enrollment
of 6,000 members we have had only
four specific instances of discharge
for union activities, a percentage
so small as to be negligible."
"Concurrent with all these negotiations," she said, "AFRA has
been progressing its purpose of securing uniform scales and working
conditions for network commercial
broadcasts. It has made proposals
which have been discussed over a
period of months with representaof the various advertising
agencies and with a committee appointed by their trade association,
the AAAA. It is now in the throes
of revising and coordinating these
scales and the National Board and
your executives are bending every
effort to secure a contract or establish these scales by rule and regutives

lation."

sent demands that have the backing of the entire union membership.

Strengthened Position

To speed the progress

of these

negotiations the convention empowered the negotiating committee on national matters to draw up
contracts and make concessions,
subject to the approval of the
national board and the ratification
of the final contracts by the membership. It also conferred on the
national board the authority to call
strikes whenever the board may
believe such action necessary to the
welfare of its members. The effect
of such power is seen as putting
in a much stronger position
to enforce its demands against

AFRA

sponsors and stations employing

its

members.
In her report as executive secreEmily Holt reviewed AFRA
negotiations which have resulted in
an agreement with NBC and CBS
covering all artists engaged on
network sustaining programs;
agreements for announcers at
tary,

WEAF, WJZ
York, WCFL,

and

WINS, New

Chicago, KJBS and
KGO, San Francisco, and an agreement for all AFRA members at
WRJN, Racine. AFRA is now negotiating with
and WEVD,
New York, WGY, Schenectady, and
KNX, Los Angeles, she said, and
the agenda for the coming year
calls for negotiations with stations
in Cincinnati, Denver, Detroit, and

WHN

and for

announcers
employed in Boston, Washington,
St. Louis,

staff

Philadelphia and Pittsburgh.
Pointing with pride to this record for an organization only a little more than a year old and to the
union's growth from about 400
members at the time its charter
was received on Aug. 16, 1937, to

approximately 6,000 members today, Mrs. Holt said that AFRA has
been fortunate in encountering little of the opposition and intimidation from employers that hinders
the progress of many new unions.
"I think we have experienced an
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Disc Committee

Named

cities,

A FEW
staff

of the 16

CBS Hollywood

members who participated

in

the Nov. 19 transcontinental broadcast of the blast which broke
through the 13-mile, 1500-foot deep
Mt. San Jacinto tunnel, near Banning, Cal., key project of the $200,000,000 Metropolitan Water Dis-

Aqueduct (Southern California) program. They are gathered
in the superintendent's office
at
head of the shaft for last-minute
trict

script revision. The broadcast signalized completion of the world's

most difficult engineering project.
Underground microphones picked
up the roar of the blast. CBS crew

was

scattered over the 392-mile
length of the project from Parker
Dam on the Colorado River, to Hollywood, to present the word picture. In the superintendent's office, standing, are Sterling Tracy,
Dermot Kelly and George Johnston, special events department.
Seated (center), Knox Manning,

—

commentator,
Johnston,
ity

CBS

editor.

with (right) Russ
Hollywood continu-

Program

was

titled

Detroit, Denver and St.
Louis, the convention set as tasks
to be accomplished during the coming year negotiations for agreements with stations in New York,

It's Deep Enough, the hard rock
miner's expression signifying the
job is done.

Wagner

Act, which has eased the

Chicago, Los Angeles and San
Francisco which were not covered
by the network agreement and for
classes ©f AFRA members in those
cities not included in existing contracts, and also negotiations for an
agreement covering artists employed in the manufacture of elec-

path of

AFRA

cinnati,

trical transcriptions.

To facilitate this last item, a
permanent transcription committee
was appointed, which will immediately begin collecting data and coordinating scales so that this maready at the beginning of negotiations and will not
have to be collected later as has
been the case in the current negotiations on network commercials.
terial will be

Members

of the transcription
committee are: Lindsay MacHarrie, Los Angeles, chairman; Bernard Burke, Chicago; Earl Lee,
San Francisco; Maurice Cliffer, St.
Louis; Carl Eastman, New York;
Gwen De Lany, Detroit; Betty
Stulla, Denver, and Louis Levy,

Cincinnati.
ratified the prin-

group insurance and instructed its National Board to investigate the situation and to make
recommendations at the next convention, which will be held in Chicago next August. The board was
ciple of

instructed to confer with
Equity, the Screen Actors Guild
and the American Guild of Musical
Artists, organizations which cooperated in sponsoring the new radio talent union, AFRA, and to try
to work out a plan for closer amalgamation of all these actor organialso

zations.

Other resolutions endorsed

1938

-

Washington -

Cali-

KWK,

Louis,;

St.

WFIL,

Philadelphia; and WTCN, Minneapolis with the possibility of the
campaign extending to stations in
numerous other key cities.
The stations have already been
selected in case there is a shift
in the advertising budget funds.
The Bureau will spend $55,000 for
this season's advertising in all
media, with radio claiming the major portion. The medium is selected
at the requests of the local committees in the various markets.
Transcribed
announcements are
being used, some of which resume
a series begun last year, along the
theme of a "radio game" called

"What's Wrong!"
Funds for the Pear Bureau campaign are raised by a per box assessment among the members
growers being assessed 2 cents per
box on Anjou, Bosc and Cornice
(leading varieties) and % cent per
box on Nelis, Howells and Easters

—

(subsidiary varieties)
paid via
growers' shippers into the Pear
Bureau, by those shippers signed
to contracts. The account is handled through Izzard Co., Seattle.

•

In addition to this agreement for
talent on network commercials and
to negotiating collective bargaining agreements for talent in Cin-

The convention

Oregon

fornia Pear Bureau, with headquarters in Seattle, recently
launched a radio campaign in three

the

both in organizing
and in securing agreements; urged
the American Federation of Labor
to reopen negotiations with the
Congress of Industrial Organizations and continue them until peace
is established, and requested President Roosevelt to make a vigorous
protest to Germany against its persecutions of the Jews.
Several resolutions were adopted
calling for cooperation with other
organizations of workers employed
in broadcasting, one in particular
opening the way for a consolidation
of the American Guild of Radio
Announcers and Producers, independent union, into the
ranks. The complete list of officers
and directors nominated by the official committee was elected. Officers, all of whom served last year,
are: Eddie Cantor, president;

AFRA

Lawrence Tibbett, Norman Field,
Heifetz and James Wal-

Jascha

lington, vice-presidents; Lucille
Wall, recording secretary,
George Heller, treasurer. Elected
diectors are: William Adams, Edward Arnold, Phil Baker, Edgar

and

Bergen, Frank Chapman, Everett
Clark, Georgia Fifield, Ben Grauer,
John B. Hughes, Alex McKee, Ann
Seymour, Margaret Speaks, James
Wallington, Kirkland Wells and

Hayes Heads

WABC

Sales

ARTHUR HULL HAYES

has
been appointed sales manager of

WABC, CBS New York
tion.

New
CBS

Formerly

key

sta-

manager

of the
York office of Radio Sales,
sales organization for the

network's owned and managed stations, Hayes has been specializing
on
for the past year and
recently has had several salesmen
assigned to his staff. Mario L.
Bloom, formerly with HirshonGarfield, New York agency, is the
latest addition to the
sales
force. In conjunction with this increased sales activity for the station, George Allen, CBS production
executive, has for several months
had active charge of reprogramming the station's early hours, resulting in a line-up of special quarter-hour programs between 6:30
and 9:25 a. m.

WABC

WABC

Newspaper Radio Drive

A CONTRACT

calling for 13 one-

hour Sunday morning transcription
concerts has been signed by the
New York Evening Post with
WOR, Newark, under which the
promotion department of the newspaper plans to give away thousands of records of musical masterpieces in an intensive circulation drive. The series started Nov.
27 and is heard 10:30-11:30 a. m.
under the title of Symphony Concerts. The Post has been a consist-

WOR

ent user of
ing the last

in its drive dur-

years which
brought its circulation from 50,000
to about 280,000. Amos Parris &
Co., New York, is agency.
four

Ned Wever.

DDE
tion

to seasonal difficulties, construcof the new
Fairbanks,

KFAR,

Alaska, recently authorized by the
FCC, has been delayed and the station is not expected to go on the air
until Sept. 1, 1939. Capt. A. E. Lathrop, Alaskan banker, industrialist and
publisher, has been authorized to build
the station with 1,000 watts on 610
kc.

Skidoo Tests on Coast
SKIDOO Co., Columbus, O. (household cleanser), in a 13-week Southern California campaign which
started Nov. 14, is using weekly
participation in Art Baker's Notebook on KFI, Los Angeles, placing
through Jaap-Orr Co., Cincinnati.
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WW

J Scores

Again with

Listener Preference of

More Than 2

to

1

According to an independent and unbiased survey
made by the Ross Federal Corporation, nationally-

known

research organization, 57% of the radio
audience interviewed during the University of Michigan-Northwestern foot ball game were tuned to
WWJ. A broadcast of the same game by another
Detroit station attracted the next largest audience,
or 26% of the total, showing a preference of more
than two to one in favor of WWJ.

Such outstanding preference

due largely to the
fact that for 18 years,
has rigidly adhered to
policy
the
of presenting the listener with the best
balanced programming, not only through its network affiliation but also with news, sports, music,
drama and other entertainment originating within
is

WWJ

the

1

WWJ

staff organization.

BROADCASTING
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Result of

Survey by the

Ross Federal Corporation
on November 12. The University of Michigan-North-

western game was being
and
broadcast on

WWJ

WJR

at the time,

57%

Listening to

26%

Listening

12%

"All other Stations"

to

WWJ
WJR

5% No information

WWJ
Established Aug. 20, 1920
Basic Red Network Station
National Representatives

George P. Hollingbery Co.
New York Chicago Detroit
:

Atlanta

:

December

:

:

Kansas City

1,

:

San Francisco
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WHO
Of

Plans Tests

Collins

System

New Transmission Method Said
To Cut Power Consumption
PRELIMINARY installation has
been started at WHO, Des Moines,
in connection with an experimental
investigation of a "radically new
system of transmission," according
to an announcement Nov. 25 by
Arthur A. Collins, president of Collins Radio Co. of Cedar Rapids,

Iowa.

The new system is a development of Collins based principally on
an invention of Dr. J. F. Byrne of
the technical staff. It employs polyphase radiation designed to accomplish amplitude modulation and
normal reception with conventional

broadcast receivers.

"The chief advantage promised
by the new development is a realization of the theoretical minimum
of power consumption and tube capacity amounting to a substantial
reduction in power and tube cost
of even the most recent high-frequency systems," said the announce-

ment.
Operations To Sart Soon

The present

WHO

transmitter
together with part of the regular
radiating system, is being utilized for the experiment,
which has been approved by the
FCC. Experimental transmissions
will be begun in the near future,
utilizing the call letters W9XC and
a power of 1,000 watts on WHO's
regular frequency of 1,000 kc.
WHO's regular operating power is
50,000 watts.
The experiments will be conducted between midnight and the
beginning of WHO's normal broadcast day and at times when its
experimental facsimile apparatus
is not in operation. The work is being carried on for engineering data
only under the direction of Paul
Loyet, technical director of WHO.
Members of the staff of Collins
also are collaborating in the work.
"No definite predictions are being made at this time by Collins
Radio as to the ultimate application of the system beyond the statement that the development when
perfected will most likely find its
principal application in stations of
50 kw. or greater," said the an_

site,

WHO

nouncement.

Elliott

Roosevelt on Air
Series

ELLIOTT ROOSEVELT,

son of
the President and president of the
Texas State Network, who makes

home in Fort Worth, returned
to the air Nov. 18 over that net-

his

work,

broadcasting every Friday
at 6 p. m. on Texas in the World
News. The program is offered for
sponsorship locally on each of the
23 TSN outlets.

An ardent Texas booster, Mr.
Roosevelt on Nov. 21-23 directed a
statewide good will tour in a Gulf
plane, headed by Gail
Northe, TSN director of women's
activities. Mayors and local dignitaries in each city on the network
were invited to greet the flight participants and each station carried
the event for a half-hour over the
hookup. On the flight, in addition
Co.

to Miss Northe, were Truett
engineer,
chief
sey,

TSN

Charles Rowe,
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Scrutiny of Radio Advertising FCC DROPS CHARGE
ON WJJD ACCOUNTS
Yields 1,544 Potential Cases in Year AN EFFORT of the FCC last sum-

OUT OF 1,069,944 pages of typewritten network and station scripts
comprising 490,612 continuities, the
Federal Trade Commission developed only 1,544 prospective cases
involving allegedly false or misleading advertising, the Commission announced Nov. 30 in its annual report covering the fiscal year
ended June 30, 1938.

The FTC's special board of inknown since Oct. 22 as

vestigation,

the Radio & Periodical Division,
scans advertising matter in newspapers and magazines for possible
misleading statements and claims.
As explained in the report, the

commercial radio broadcast continuities, amounting to 885,857 pages of
typewritten script. These comprised
352,870 pages of network script and
532,987 pages of individual station
script. An average of 2,905 pages of
radio script were read each working
day. From this material, 22,959 commercial broadcasts were marked for
further study as containing representations that may have been false or
misleading. The 22,959 questioned commercial continuities provided current
specimens for check with existing advertising cases as to their compli-

ance with

commission's purpose is to prevent
false and misleading representa-

tion.

merely indicating what an
advertiser may not say rather than
what he shall say.
During the 12-month period the

its

tions, it

FTC

sent questionnaires to period-

in 733
cases, negotiated 383 stipulations
and settled and closed 625 cases
by its various methods of procedure. No separate breakdown is
made of disposition of cases inical

and radio advertisers

volving radio advertisers inasmuch
as many of them also appear in
publications.

Acknowledgment is made of the
willingness of networks, transcription producers and 617 stations to
cooperate with the Commission
in its advertising work. In all, it
examined 2,069,306 newspaper,
magazine and radio advertisements.
Drugs Top the List
advertisements marked
for investigation, drugs and remedies comprised 30.5%; food products and beverages 6.8%; cosmetics and toiletries 6.1%; health devices and similar specialties 5.3%;
commodity sales promotion plans
and novelty goods 14.9%; corres-

Among

pondence

courses,

and similar order

stamps,
offers

books

12.5%;

auto, radio, refrigeration lines etc.

9%;

miscellaneous 14.9%.
section of the report dealing
with radio advertising follows:
The Commission, in its systematic
review of advertising copy broadcast

actions,

stipulations,

and

orders of the Commission and formed
the bases of 1,544 prospective cases
not previously set aside for investiga-

The Commission has developed from
commercial broadcast review data
analyses showing the principal sources
misleading advertiseof false and
network,
segregated as to
ments,
transcription, and individual station
type of broadcasts, the latter being
further broken down as to zone location and transmitting power. Such
analyses are prepared only for the
Commission's use in this type of work.
Many requests have been received
from radio stations for advice and information concerning certain advertisers and their products. The Commission cannot give the information
requested in many cases either because the matters may be under investigation or it is not fully advised
of all the facts and cannot render
opinions therein. It is the Commission's policy to treat as confidential
all proceedings prior to acceptance of
a stipulation or issuance of a complaint. After a stipulation has been
accepted and approved, or a complaint
issued, the facts concerning such proceedings are for the public record and
available to anyone who may request
them.

RUSSELL
rector

of

E.

PIERCE,

Cecil,

New

editorial di-

Warwick &

Legler,

York, is business manager of
Lou Nova, contender for the heavyweight boxing title of the world, at
present in training for his next bout
with Tommy Farr, Dec. 16, at Madison Square Garden.

over the radio, issues calls to individual radio stations about 4 times yearly. The continuity returns resulting
from such calls for commercial script
cover specified 15-day broadcast peri-

•

Kimand

pilot.

December

1,

1938

newed the license of WJJD, Chicago, and cancelled a hearing which
it

had ordered.

WJJD was

cited July 20

when

Commission announced

the

in a
formal press release that preliminary investigations following com-

plaints disclosed that
ried patent medicine

it

had car-

advertising
not in accord with orders issued
by the Federal Trade Commission.
The proprietaries involved were
Cystex, and Kolar-Bak hair dye.
Paul D. P. Spearman, counsel
for WJJD, on Aug. 2 petitioned the
Commission to reconsider its action, alleging that the advertising
in connection with the products in
no way violated any requirements
of the Trade Commission or of the
Pure Food & Drug Administration
and that the Trade Commission
has exclusive jurisdiction over all
such matter under the WheelerLea Act. He contended also that
any attempt by the FCC to take
over any inquiry into such advertising or to mete out punishment
on that basis "is nothing less than
an attempted invasion of the jurisdiction of the Federal Trade Commission."

Nitrate in the South

CHILEAN NITRATE

SALES

Corp., New York, on Dec. 3 will
start a series of transcribed pro-

grams featuring Uncle Natchel on

WSM,

Nashville, and WSB, AtlanSaturdays, 6:30-7 p. m. Thirteen other Southern stations will
carry the half-hour program, starting Dec. 4, to be heard Sunday
evenings at various starting times.
ta,

Stations are: WIS WBT WJDX
WMC WAGF WSFA WJBY
WPTF KWKH WRVA WWL

WDBO

and

WJRD. The program

will consist of songs and observations by Uncle Natchel, including

Lits, New York, will begin its annual radio campaign for its winter
cruises on an NBC-Blue split network on Dec. 18. As in previous
years, the quarter-hour Sunday afternoon programs will feature
travel talks by Malcolm La Prade,
advertising manager of the company, who is introduced on the air

tions.

These comprised 677,074 pages of individual station script and 392,870
pages of network script.
The special board, through its examining staff, read and marked 490,612

proper advertising was dropped
Nov. 21 when the Commission re-

Cook Tours Resumes
THOMAS COOK & Son-Wagon-

National and regional networks respond on a continuous weekly basis,
submitting copies of commercial continuities for all programs wherein
linked hook-ups are used involving
two or more affiliated or member sta-

Producers of electrical transcription
recordings submit monthly returns of
typed copies of the commercial portions of all recordings produced by
them for radio broadcast. This material is supplemented by periodical reports from individual stations listing
the programs of recorded transcriptions and other essential data.
The combined radio material received furnishes representative and
specific information on the character
of current broadcast advertising which
is proving of great value in the efforts to prevent false and misleading
representations.
During the fiscal year ended June
30, 1938, the Commission received
490,670 copies of commercial radio
broadcast continuities, amounting to
1,069,944 pages of typewritten script.

to set up a new practice in
citing stations for allegedly im-

mer

a dramatized story dealing with
early Southern history. Account is
placed by O'Dea, Sheldon & Canaday, New York.

The

ods.

With Texas News

Oil

FTCs

HUNTSMEN

bold ventured forth
last month on a deer and bear hunt
in the Pisgah National Game Preserve in western North Carolina,

and with them went radiomen
from WBT, Charlotte, who had to
pack in their equipment on muleback and employ several hundred

CCC

boys to string wires to the
nearest phone connection for the
159-mile remote. Here Supervisor
Ochsner of the Forest Service is
being interviewed by Charles
Crutchfield,

WBT

program

direc-

holding mike, while Special
Events Director Bill Mitcham looks
on. The
crew also included
Bill Bivens as announcer, Chief
tor,

WBT

Engineer James Beloungy and Engineer Dick Whitman.

as the Man from Cook's. Program
also includes organ music by Lew
White. Series was placed through

Newell-Emmett

Sheaffer

Co.,

New

York.

Pen Spots

A. SHEAFFER PEN Co., Ft.
Madison, la., has started a preChristmas campaign on a fourstation MBS network and a fiveweek spot campaign of from five
to seven announcements weekly on
42 stations. The network show,
titled The Lifetime Revue featuring Harold Stokes' orchestra and
originating at WGN, Chicago,
started Nov. 28, 8-8:15 p. m. EST,
WAAB.
on
Russell M. Seeds Co., Chicago, has
the account.

W.

BROADCASTING

WGN WOR CKLW

•
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CITY

olorado Springs

OF GOOD SPENDERS
Colorado

PER CAPITA SALES
Automotive

ABILITY TO BUY
MaWtREAT ER DEMAND for CARS
Gre

iere

• With Colorado Springs 91% above
average

U. S.

with
U.

filling

S.

in

automotive sales and

takes on real

the

automobile-selling-time

meaning

KVOR, home

rado.

72% above

station sales

average,

the

in

ical choice of

wish

to

within,

is

the log-

automotive advertisers

completely cover
the

this

extra

who

delivery in Southern Col-

best

serves

and

satisfies

this

27.62

270.10

449.62

68.11

110.47

19.47

26.48

10.04

31.17

General Merchandise

37.63

73.62

Apparel

21.64

33.66

Furniture,

orado through KVOR, the station which

KVOR

market from
benefit

Household

SOURCE: Census

21.24

10.51

of Business,

1935.

region.

by dealers and

C.

COLUMBIA NETWORK •

1000

WATTS • FULL TIME

of

broadcasting their sales messages over
the station preferred

home

$71.97

16.03

Southern Colo-

automotive sales,

receiving

finds fast

Total Retail

Fast freight from Detroit

alike.

$37.52

station of this high-

income region surpassing eighty larger
cities in total

teners

Springs

U. S.

lis-

AFFILIATED

PUBLISHING

WITH

RADIO

COMPANY

—

STATION W K Y, OKLAHOMA CITY. AND THE OKLAHOMA
REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC.

NAB

Group
To Exchange Ideas
Sales

FROM A BEDROOM

enn G. Addington, of Tracy-Locke-Dawson, Finds

Commercial Men of Fourth
District

Gather

Confinement

Roanoke

at

A "ROUND ROBIN"

By

exchange of

stations in
the fourth district of the NAB,
comprising the Virginias, North
Carolina, Maryland and the District of Columbia, was decided upon at the meeting of the sales
managers' division of the district
held Nov. 21 at Roanoke.

to a

of

Roanoke, discussed relationship of newspapers and radio.
president, out-

lined facilities of the newly-organand urged cooperation
ized
of station owners and executives
in developing a stronger trade association. Purnell Gould, commerBaltimore,
cial manager of

NAB

WFBR,

stressed the importance of improving program quality in attracting
more business for broadcasting.

Exchange

of Ideas

devoted to a roundtable discussion of
various problems of sales managers. Program ideas were exchanged and it was decided to
start the "round-robin" among staplayed
tions in the district.
host to the station executives, with
a luncheon meeting where entertainment was provided by the station's artist bureau. New studios
and transmitter of WDBJ, recently installed, were inspected. Station representatives attending the
meeting included:

WDBJ

—

phone mouthpiece suspended in a
wooden mixing bowl. After a few
appearances before this early mike,
the chorus of which Addington was
a member began a series of weekly broadcasts over the newer and
more powerful WFAA. It was at
this time that Addington began to
see radio's commercial possibilities,
though at this period the sale of
time was as yet unheard-of in the

WBTM,

Danand John
W. New, WTAR; Jack Maxey,
WRTD, Richmond; E. J. Gluck and

S. C. Ondarcho,
ville; Campbell Arnoux

Southwest.

Norris, WSOC, Charlotte;
Purnell H. Gould, WFBR, Baltimore; Jack Field and Dick Mason,
WPTF, Raleigh; Howard L. Chernoff, WCHS, Charleston, West Virginia; John H. Dodge, WRC, Washington; Abe Rauch, WPAR, Parkersburg; Mike Layman, WBLK,

Paul

The First Dallas Sponsor
Early in 1925 Addington sug-

Clarksburg; C. T. Lucy and Barron Howard, WRVA, Richmond;

Frank Stearns, WSAL, Salisbury;
Lincoln Dellar and Royal Penny,
WBT, Charlotte; John Thayer and

Don

Elias,

WWNC, Asheville;

Grover Crilley, WJEJ, Hagerstown; Edward Whitlock, WRNL,
Richmond; and Frank Kesler, Marvin Naff, Jack Weldon, John Harkrader and Ray Jordan, WDBJ,
Roanoke.

Toscanini Plans

ARTURO TOSCANINI will leave
the NBC Symphony Orchestra for
a vacation of several weeks following the broadcast of Dec. 3. Artur
Rodzinsky, who directed the orchestra in a number of broadcasts
last season, will again take over the
podium during Toscanini's absence.

Queried concerning rumors that
the Toscanini programs were to be
offered to advertisers for sponsorviceship, John F. Royal,
president in charge of programs,
stated, "We have made no plans to

NBC

sell

Toscanini

and have had

no

discussion about selling him."

Page 28
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1,

city,
for
approximately
$60,000, has been negotiated, subject to FCC approval. An application for the transfer was to be

career that dates back

A

The afternoon session was

gested to WFAA's management
that he be permitted to provide a
weekly program for one of his
clients, the client to supply the talent and the station to donate the
time and allow commercial mention. The suggestion was accepted,
and the first regularly scheduled
commercial radio program in the
Dallas area went on the air, the
Singing Suit quartet, sponsored by
a Dallas clothier. It was a first
for Addington, and another first
soon followed when he committed
his entire program to paper, a distinct innovation for that time.
In 1927, though still connected
with a Dallas advertising agency,
Addington transferred his activities to KRLD, convinced that radio time was worth money to advertisers and that commercial programs vitally needed expert guidance. He and his agency closed a
deal whereby they took over the
sale of the station's time and the
creation and presentation of all its

FCC

the

WAAW

during

the

28.

has been for sale for

more than a year. Earlier this
year, an arrangement had been

made

for sale of the station to
Central States Broadcasting System for approximately $55,000 but
the application was withdrawn
without prejudice.
The station
operates on 660 kc. daytime, with
500 watts power and is one of the
pioneers in the country, having begun operation in 1922. The WorldHerald several years ago sought to
buy
but the deal was
dropped.

WAAW

Mounds Expanding
PETER PAUL

GLENN

G.

Naugatuck,
expanded its
campaign for Mounds candy bars

ADDINGTON

Conn.,

position with Tracy-Locke-Dawson.
Shortly afterward he was given the

assignment to write and produce
the first radio programs for that
agency's client, Continental Oil
Co. This was the Conoco Adventures series, first aired over NBC
in Janua: y, 1930. Other national
network and transcription work
followed. Then an accident put him
in bed, permanently.
But the four walls of his bedroom were not strong enough to
halt his radio career.
During the seven years of his invalidism, Addington has continued
to produce a large volume of radio
-

writing in bed with his
typewriter on a lap table and
checking auditions by telephone.
Among the shows he has written
wholly or in part for Tracy-LockeDawson clients have been a series
for the Southwestern Ford Dealscript,

several series for Gebhardt
Chili Powder Co., Imperial Sugar
Co., and Universal Mills, and the
182-week Pepper Upper series for
Dr. Pepper Co., which used the
specially created Dixie Network.
This series has recently been supers,

planted

by

the

Chevrolliers

Though others

radio circles
credit Addington with the introduction of many program styles now
widely used, he refuses to make
any bid for fame on that score,
claiming that he has been "too
busy to pay any attention to who
did what first". The fact remains
that Glenn Addington, still contributing to the growth of commercial radio from his invalid's bedroom, after participating in the industry's earliest beginnings, is a
true pioneer of the business.
in

ing program ideas, writing scripts
and spot announcements, handling
production and doing most of the

(labeled vegetables), on Dec. 2 will
start a weekly spot announcement

campaign on WTAM, Cleveland,
and on Dec. 16 on WBZ-WBZA,
Boston-Springfield. Harold F.Lewis,
Boston, placed the account.

Inc.,

Nov.

on

22

WABC, New

on

York, to include

an evening news period, Tuesdays,
Thursdays and Saturdays, 6-6:05
p. m., in addition to the morning
program, Oddities in the News,
now heard Mondays through Fridays, 8-8:05 a. m. The evening
program is planned to run three
weeks, and for three days during
the last week the company is offering a leather bill-fold or coin purse
in exchange for two wrappers from
Mounds candy bars plus 10 cents.
Piatt - Forbes, New York, is in
charge.
-

Arco Skate's List
ARCO TUBULAR SKATE Corp.,
New York, will start sponsoring a
quarter-hour program, Behind the
Scenes in Sports, featuring Bill
Stern, once a week live on WJZ,
New York, starting Dec. 1, and
via RCA transcriptions on Dec. 8,
on

WBZ-WBZA WDRC WGY
WNBF WMFF WKBO WESG
KDKA WTAM WJR WENR KSO
KSTP

WOW WNAX KOA KDYL

and

KJR.

New

York,

Gussow-Kahn
is

&

Co.,

agency.

for

Southwestern
Chevrolet
dealers,
with Addington again on the writing end. He also created and wrote
for a period of 33 months Riding
With the Texas Rangers, a thrice
weekly 15-minute dramatic show
for the Kellogg Co.

D'Arrigo Placing
D'ARRIGO BROS. Co., Boston

1938

with

filed

week of Nov.

commercial programs. For two
years Addington ramrodded the creative end of this alliance, develop-

announcing.
By 1929 he felt himself ready
for wider fields and accepted a

to
the
Co., of

that

—

WDBJ,

NAB

Grain Exchange
World-Herald Publishing

ham

building and writing which has its
start 13 years ago that is the
record of Glenn G. Addington,
well-known Texas advertising man
and radio writer who for the last
seven years has carried on his activities as a member of the radio
staff of Tracy-Locke-Dawson from
the bed where he is confined as a
result of a severe spinal injury.
It was in 1914 that Addington
began to play with the then mysterious "wireless telegraph", helping a friend build and operate a
homemade receiving and transmitting set. At about the same time
he entered the field of advertising,
but several years had to elapse before the hobby and the profession
could be geared together.
When WRR, the first broadcasting station in Dallas, his home city,
went on the air, Aldington's interest was quickened only by the
advancement.
few
technical
weeks later, however, as a member of a local choral group, he
took part in a broadcast. He disclaims any vision of radio's future
on that occasion, remembering only
that he was impressed by the ingenious microphone used a tele-

Is

Omaha

to Scripting

interest in the straight
sparkgap wireless of 24 years ago;
a career of commercial program

of the district. Junius P. Fishburn,
president of the Times -World
Corp., publishers of the Times and

Neville Miller,

Handicap

CLYDE W. REMBERT

A RADIO

The meeting was presided over
by John W. New, commercial manager of WTAR, Norfolk, chairman

operator

No

Commercial Manager, KRLD, Dallas

program ideas among

World Netvs and

Buyer
Of WAAW for $60,000
SALE of WAAW, Omaha, by the

World-Herald

OFFICE

Florists Plant Spots

MEMBERS

of

the

Florida

Tele-

graph Delivery Assn.,. ran test spot
announcements twice nightly Nov.
21 and Nov. 22 on 26 stations to
stimulate pre-h o 1 i d a y sales of
flowers. If the idea receives favorable response, which will be reported by florists early in December, broadcasts will be repeated before Christmas and Easter. Young
& Rubicam, New York, handles the
account.

Express Drive

RAILWAY EXPRESS AGENCY,
New York, has started its annual
pre-Christmas campaign of spot
announcements on 45 stations
throughout the country to promote
its speed and efficiency in delivering Christmas packages. Campaign
run eight weeks and was
will
placed by the Caples Company,
New York.

RESPONDING to demands of the
Greek sponge-fishing colony at
Tarpon Springs, WDAE, Tampa, has
large

started

a

daily

weather

service

in

Greek.

BROADCASTING

•

Broadcast Advertising

\

RADIO ATTRACTIONS
INCORPORATED

PRESENTS AS ITS FIRST RELEASE FOR 1939
Sax Rohmer's

A FIELDS BROTHERS PRODUCTION

BRINGING TO RADIO:
This superb dramatization of

awaiting audience of over

fic-

25,000,000 persons who, since

famous character, the

1914, have paid to follow the

the thrilling exploits of
tion's

An

2.

amazing FU

MANCHU.

adventures of

BOOKS

SCREEN

Millions have fol-

Movie fans every-

where

have

FU MANCHU through

thrilled

been featured in

"best sellers" pub-

films

Colliers

lished by Doubleday Doran.

mount

MAGAZINES
Adventures of

MANCHU

FU

since

1914.

lowed

have
to

"hit"

produced by
and Para-

MGM

Pictures.

FU

MANCHU.

STAGE
The success

FU

of

MANCHU

plays has

in-

creased his legion
of followers.

To be

Gala Trade Preview

Recorded for

Waldorf-Astoria

for

January

December Seventh

Spot Release

in seventeen Eastern states

released in

RADIO ATTRACTIONS
INCORPORATED

RKO BUILDING
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GROUP CONSIDERS
COURT BROADCASTS
RULES

Buys Boston Baseball
COLONIAL Network and WAAB,

govern coverage of
court trials and other judicial proceedings by the press and radio
will be considered by a special committee on cooperation between bar,
press and radio, named by Frank
J. Hogan, president of the American Bar Association. The committee

is

to

scheduled to hold

meeting Dec.

1

in

Opposition to broadcasts of trials
as well as the trend toward greater use of pictures by newspapers
led to appointment of a bar association committee two years ago.
This committee, however, was made
up only of newspaper and lawyer

members though it recommended
barring of radio from court rooms,
despite the absence of radio representation.
President Miller announced
appointment of a committee comprising Philip G. Loucks, former
managing director and Washington attorney; Frank M. Russell,
NBC Washington vice-president;

NAB

INTO Kansas City's new Municipal Courts & Police Bldg. Prosecutor Tom Gershon (left) and Judge
Thomas V. Holland have moved to
round out seven year's service at
the microphones of WHB, Kansas
City. Although the walls are acoustically treated, and no longer are
courtroom discussions interspersed
with streetcar bells, automobile
horns and footsteps, the phrase
"$50 fine" sounds much the same
as it did in their former quarters
in the old city hall.

NAB

C. Butcher, CBS Washington vice-president, and Louis G.
Caldwell, Washington attorney, for
the broadcasting
industry.
The
chairman of the bar association
committee is Giles J. Patterson,
of Jacksonville, Fla. Paul Bellamy,
editor of the Cleveland Plain Dealer, is chairman of the committee
representing the American Newspapers Publishers Association.

A WOMAN'S
At

Harry

KGGM

'

Lists

CLUB

Nearly 5,000

Active Members

UNIQUE
by

are the tie-ins developed
Albuquerque, N. Mex.,

KGGM,

KGGM

Woman's Club of
program originated and

for its
the Air, a

Mike Hollander,
manager of KGGM. Broadcast from
8-11 six mornings weekly, the participating series numbers 4,834

by

copyrighted

members

active club

in its

organ-

ization.

Gets Northwest Account

During the program, any mem-

THE

Western Agency, Seattle, recently was appointed to handle national community advertising for
1939 of The Evergreen Playground
Assn. Membership in the association is composed of cities of the
Pacific Northwest and British Columbia.

Much

of the 1939 tourist
campaign will be directed to tourists taking in the Golden Gate International Exposition in San
Francisco. An invitation will be

Northwest

extended to visit the
while on the Coast.

New P & G

no telephone, she is allowed five
minutes to call KGGM from the
nearest phone. Out of town club
members are required to send a
postal card showing the date and
time their names were called and
the sponsor's announcement or program preceding the calling of

Ten

PROCTER & GAMBLE

Co., Cin(Oxydol), on Nov. 21 replaced Ma Perkins program with a
new dramatic serial, Central City,
on NBC-Blue, Mondays thru Fridays, 10:45-11 a. m. Program presents the inter-related lives of persons living in a typical American

industrial city of 50,000 population.

Sample-Hummert, Chicago.

Samuel Store Spots

SAMUEL STORES, New

York

(chain clothiers), is running an extensive campaign of spot announcements, quarter-hour programs,
news broadcasts, and one-minute
recordings on 22 stations in cities
where the company has one of its
chain stores. Account is handled by

New

Broadcasting Co., authorized to construct a 100-250 watt local
on 1210 kc. in Barnstable Township,
Mass., expects to have the station on
the air on or about Aprr'l 1, 1939,
reports Miss Harriett M. Alleman,
are
who will be its manager.
the call letters, and the postoffice
address will be Osterville, Mass.

WOCB

•

away

of $1 value.

Medicos on
IN

December

1,

transfer proposals were placed on
the hearing calendar.
Application of James W. Baldwin, to transfer control of WGH,
Newport News, Va., to the Daily
Press Inc., for approximately
$22,000, was assigned to the hearing docket. Mr. Baldwin is former
managing director of the NAB and
owns 66% of the station's stock.
Also set for hearing was the application for voluntary assignment
of the license of W9XAA, international broadcast station in Chicago,
from the Chicago Federation of
Labor to Radio Service Corp. of
Utah, also operator of KSL, along
with transfer of the station location to Salt Lake City. The application also sought an increase in
power from 500 watts to 10,000
watts.
A motion of
Pittsburgh
100-watter, for reconsideration and
granting without a hearing of the
application for transfer of the license from Walker & Downing Radio Corp. to Pennsylvania Newspaper Co., publishing the Paul
Block Pittsburgh Post-Gazette,
which already owns the station,

WWSW,

was

denied.

FIRESTONE TIRE & Rubber Co.
for the second year is sponsoring
the International Livestock Exposition, Chicago, on
networks
Nov. 28 through Dec. 2. William
E. Drips, NBC director of agriculture, and Everett Mitchell, NBC
Chicago announcer, handled the

NBC

announcing.

Government

has

its

garding

CKAC, Mon-

television,

television

when

policy

re-

it

station license.

The

re-

quest was turned down for the
time being on the grounds "that it
is not the policy to grant television
licenses." Officials of the station
stated they were prepared to spend
$85,000 for that purpose. Following the government decision Louis
E. Leprohon of
though nothing

we may

CKAC

stated "al-

definite

has been

consider the mat-

ter later on."
is

While not officially announced, it
thought in. some government cir-

CBC will retain the right
of television for itself, not recommending licenses for privatelyowned television stations to the Department of Transport. It is not
cles the

indication of its undeclared policy of designating practically all transfer applications for
hearing was given by the FCC
Nov. 21 when several pending

expected that Canada will do much
with television till it has proven
itself in the United States, despite
developments by the British Broadcasting Corp. in London.

GE

at

VISITORS
Co.'s

World's Fair
to

building

General
at

the

Electric

New York

World's Fair next year will not
only see, but will participate in
television programs. According to
a joint announcement by Dr. W.
R. G. Baker, managing engineer of
the G-E radio division, and Chester
H. Lang, advertising manager, the
company will establish a studio
with transmitting equipment, and
television receivers,

which will be
available for the reception of all
television programs broadcast during the fair in the New York area.
Visitors will be allowed to act before the television camera for
their own amusement. Difficulty in
installing the television equipment
has been foreseen because of the
concentrated electrical devices incidental to staging and lighting the
Fair, but it is thought that engineers will solve all these problems
before the Fair opens.

NBC

Video

at Fair

A SERIES

of test television
broadcasts from the grounds of
the New York World Fair, which
will continue throughout the winter, was started Nov. 7 by RCA-

NBC. Plan

is to make experimentbroadcasts from all parts of the
grounds, determining best camera
locations for shooting all important
exhibits and gatherings and discovering spots where electrical interference might interfere with
good transmission of visual signals. Purpose of the tests is twofold: First to continue experiments
with the two-truck mobile unit and
second to explore the fair grounds
so that during the summer all
points of the exposition may be
televised without lost time or motion for viewing by owners of home
receivers or by visitors at the RCA
exhibit on the grounds.

al

WKY

physicians and surgeons. To promote the conference, and impress
the value of the organization on

WKY

listeners,
presented several
daily broadcasts during the week,

featuring specially-prepared paners
composed and read by outstanding
medical men of the South and

Southwest.

A NEW
the

new WPIC, Sharon,

big favorite with
popular music
running second. Dramatic shows, both
serial and complete, received no votes
whatever.

publication of the electriappliance
Electrical
ti ade,

cal

Pa.,

in cooperation with the Sharon Herald, owned by the same interests, conducted a poll to determine what listeners want to hear, its managers
were surprised to find classical music

1938

Canadian

not yet formulated

asked through
Canadian Broadcasting Corp. for a

ANOTHER

with the
Southern Medical Assn. convention
held in Oklahoma City through the
week of Nov. 14, WKY, Oklahoma
City, opened its doors to visiting

a

Television Licenses

treal learned

TRANSFER HEARINGS
DESIGNATED BY FCC

CONJUNCTION

WHEN

On
THE

decided

York.

CAPE COD

Page 30

given

lamps, throw rugs and other items

serial continues on the

network, Mondays
through Fridays, 3:15-3:30 p. m.
Account is handled by Blackett-

Co.,

are

listening-in, according to Mr. Hollander. By this method each member is offered a present during the
year. The gifts include hosiery,
groceries, silver salad forks, floor

-

Sawdon

presents

morning and seldom does
KGGM announce more than 14
names to find 10 club members
each

cinnati

Ma Perkins
NBC Red

ber's name may be announced on
the air and if she phones the station within a minute and proves
she was listening to the Woman's
Club of the Air she receives a gift
valued at $1. If the member has

their names.

Serial

Boston, recently purchased exclusive broadcasting privileges to all
home games of the Boston Bees
baseball team for the next two
years, John Shepard 3d, president
of the Yankee and Colonial Networks, has announced.
N A C,
Boston, first broadcast the Bees'
(then Braves) games in 1926 and
every year thereafter until 1937
when the newly-organized WAABColonial Network took them over.
Mr. Shepard also said that similar
arrangements are being discussed
with the Boston Red Sox but that
no decision had been reached.

W

first

its

Washington.

Canada Lacks a Policy

Tampa Tribune
"

and the figures on the male listener
survey are: 1,023 listen to the Sudsy
Shaving Cream hour, 2,38^ to the
Whizzo Cigar program, and 1 If. 526 to
their toives."

-

Week, will shortly make its bow
under the editorship of O. H. Caldwell, former Federal Radio Commissioner, now editor of Radio Today. M. Clements, publisher with
Mr. Caldwell of Radio Today, will
be publisher and M. E. Herring,
general manager.

BROADCASTING
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Broadcast Advertising

TSN

offers Advertisers

PROGRAMS TAILOR-MADE-FOR-TEXAS
Texas State Network offers sponsors and
their agencies a complete production service
for building shows that will do a job in prosperous Texas.

Your own program

ideas will

be capably handled by Production Director
Steve Wilhelm and his staff. Or you can take
over one of TSN's

programs
the

own

tailored-for-Texas

— comprehensive UP news periods;

Woman's Page

of the Air, a three-a-week

participation show; hillbilly acts; Elliott

news commentary; and
many others. We will be glad to give you full
details about TSN production facilities if
Roosevelt's weekly

you'll write, wire, or call.

Whether you want

a hillbilly trio or a 23-

piece band, a newscast or a serial drama,

TSN

can produce

ing broadcasts to

it

for you.

its

TSN

sustain-

23 member stations

have scored a real hit with

listeners.

Elliott Roosevelt's

"Texas

World News" is
one of many news and

in the

news-comment programs
regularly scheduled ovei
Texas State Network.

Texas State Network,
ELLIOTT ROOSEVELT,

President

GENERAL OFFICES:
KFJZ and KTAT
Fort Worth

WRR,

Dallas

NEAL BARRETT,
1119

West

Lancaster,

KXYZ, Houston
KFYO, Lubbock
KABC, San Antonio KBST, Big Spring
KGNC, Amarillo
KGKL, San Angelo

Represented by

BROADCASTING

•

inc.
Affiliated ivith

Executive Vice-President

FORT

MUTUAL BROADCASTING SYSTEM

WORTH

KRBC, Abilene

KCMC,

Texarkana

KFRO, Longview
KRRV, Sherman-Denison KGKB, Tyler
KPLT, Paris

INTERNATIONAL RADIO

Broadcast Advertising

SALES, INC.,

New

KAND,

Corsicana

WACO, Waco
KTEM, Temple

KNOW, Austin KRIS, Corpus Christ!
KRIC, Beaumont KRGV, Weslaco
KLUF, Galveston
Rio Grande Valley)
(

York, Chicago, Detroit and Los Angeles

December

1,

1938
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The number

of stations subscribing to

ues to increase.

More

THESAURUS

Service contin-

station operators, seeking the best transcription

service available at a price they can afford, are learning about the

many
Alabama
Mobile

WSFA

Montgomery

KTAR

Phoenix

KFPW

Fort Smith

KLRA

Rock

California

KMJ
KYOS
KFBK
KFSD

Fresno

Merced
Sacramento
San Diego
San Francisco
San Jose

KGO

KQW

Colorado Springs

KVOR
KOA

KOKO

WDRC
WBRY

Columbia
WMAL
WRC

Florida
Clearwater

Miami
Orlando

WSMB

New York
New York

WCSH

Baltimore

Massachusetts
Boston
Greenfield
Springfield

Worcester

Detroit
Flint

Grand Rapids
Ironwood
Jackson
Lansing

WFLA
WJAX
WIOD

WDBO

Minneapolis-St. Paul

Rochester

Winona

WBZ

WHAI

WLAW
WBRK
WBZA
WORC

Atlanta

WWJ
WFDF
WOOD

WJMS
WIBM
WJIM

WEBC
KYSM
KSTP
KROC

KWNO

WJDX

Missouri

Idaho
KFXD

Nampa

Columbia
Joplin

Kansas City

Illinois
Aurora

Champaign
Chicago
Chicago
East St. Louis
Rockford

Rock Island
Springfield

WMRO
WDWS
WENR
WMAQ
WTMV
WROK
WHBF
WCBS

Indianapolis
Terre Haute

Iowa
Des Moines
City

Kansas
Coffeyvllle

Lawrence
Salina

Wichita

Springfield

KFRU

WMBH
KCMO
KWOC
KFEQ
KSD

KGBX

Montana
Billings

KGHL

Nebraska

Indiana
Elkhart
Fort Wayne

Poplar Bluff
St. Joseph
St. Louis

WTRC

WOWO
WIBC
WBOW

WHO

KGLO

KGGF
WREN
KSAL
KANS

Omaha
Scottsbluff

WOW

KGKY

New Hampshire

Memphis
Nashville

WBEN
WGBB
WEAF
WJZ
WHDL
WNBZ

Wo

i

Wilmington
Winston-Salem

WWNC

WSOC
WPTF
WEED
WSTP

WMFD
WAIR

North Dakota

i

WOPI
WTJS
WMC
WSIX

exas
Beaumont
Big Spring
Dallas
Fort Worth

Houston
Laredo
San Angelo
San Antonio

KFDM
KBST
WFAA

KFJZ

KPRC
KPAB

KGKL
KMAC

Utah
Cedar City
Price
Salt Lake City

KSUB

KEUB
KDYL

Albans

Ohio
Canton
Cincinnati
Cleveland

Lima
Portsmouth
Toledo

WHBC
WCKY
WTAM
WBLY
WPAY
WSPD

Oklahoma
Ardmore
Oklahoma City
Tulsa

Portland
Portland

KVSO
TOY
KTUL

KBND
KLBM
KEX

KGW

Pennsylvania
Easton
Glenside
Harrisburg
Hazleton

Johnstown

New

Castle

Philadelphia
Pittsburgh

Reading
Scranton
Uniontown
Wilkes-Barre
Williamsport

WEST
WIBG
WHP
WAZL
WJAC
WKST
KYW
KDKA
WEEU
WGBI

WMBS
WBAX
WRAK

WQDM

WFEA

WHEB

Greenville

WPRO

Aberdeen
Rapid City
Sioux Falls

WGH
WMBG

Longview
Seattle
Seattle

Wheeling

Madison
Milwaukee
Sheboygan

WCSC
WFBC

WWVA

KABR
KOBH
KSOO

Calgary, Alberta

Fort William, Ont.
Fredericton, N. B.
Halifax, N. S.
Hamilton, Ont.

Quebec
Kelowna, B. C.
Hull,

Kingston, Ont.

Adelaide

Melbourne
Perth
Perth
Sydney

Ltd.

5AD
3DB
6

ML

6PR
2CH

Brazil

CB57

Santiago

Colombia
TGW

Guatemala City

Mexico
WCLO
WIBA
WTMJ
WHBL

XEW

Mexico City

Newfoundland
St.

VOCM

Johns

New Zealand
KVRS

Amalgamated Wireless

Ltd.

Auckland
Christ Church

Dunedin

KGTJ

Philippine Islands

Edmonton, Alberta

CKY

Bogota

Honolulu

San Juan

CBL
CJAT
CJOR

Amalgamated Wireless

Guatemala

Hawaii

Manila

CKGB

Buenos Aires, RCA VictorArgentina, Radio Splendid LR4

WCHS
WBLK
WPAR

Wyoming
Rock Springs

CJCB

Vancouver, B. C.
Winnipeg, Man.

Chile

Wisconsin
Janesville

CJIC

CKSO

Trail, B. C.

KWLK
KJR
KOMO
KHQ

West Virginia
Charleston
Clarksburg
Parkersburg

Regina, Sask.
Saskatoon, Sask.
Sault Ste. Marie, Ont.
Sudbury, Ont.
Sydney, N. S.
Timmins, Ont.
Toronto, Ontario

CJKL
CJOC
CFPL
CFCF
CFCH
CKCK
CFQC

Rio de Janeiro, Radio Naclonal

Washington

KZRM

Wellington

Panama
HP5K-HP50

Colon

Peru
WKAQ

Lima

OAX4I-OAX4J

South Africa

Canada

South Dakota

WPG
WSNJ
WAAT

WLVA

Puerto Rico

Island

Charleston

Richmond

Spokane

Oregon
Bend
La Grande

Lynchburg
Newport News

Lethbridge, Alberta

London, Ontario
Montreal, Quebec
North Bay, Ont.

Australia

Vermont
St.

(Continued)
Kirkland Lake, Ont.

Argentina

WDAY

Fargo

South Carolina

New Jersey
Bridgeton
Jersey City

Salisbury

Providence

Reno

Atlantic City

Charlotte
Raleigh

Rhode

Nevada
Manchester
Portsmouth

Bristol

Jackson

Virginia

Mississippi
Jackson

Asheville

Rocky Mount

Minnesota
Mankato

Olean
Saranac Lake
Schenectady

Canada

Tennessee
KOB
KLAH

North Carolina
WCBM

Have you inquired?

New York

KALB

KMLB

Maryland

Duluth

Georgia

Mason

Portland

Albuquerque
Carlsbad

Buffalo
Freeport

Michigan

Connecticut

Jacksonville

WCMI
WAVE
WOMI

Maine

Pittsfield

Denver
La Junta

Washington
Washington

Alexandria

Monroe

Lawrence

Colorado

District of

Owensboro

New Orleans

Arkansas

Waterbury

Louisville

Louisiana

Arizona

Hartford

Ashland

NBC THESAURUS.

New Mexico

Kentucky
WSGN
WJBY
WALA

Birmingham
Gadsden

Little

advantages offered by

CFAC
CJCA
CKPR
CFNB
CHNS

CHML
CKCH
CKOV
CFRC

Transvaal Advertising Contractors, Inc., Johannesburg

Switzerland
Berne

S.R.

Venezuela
Caracas

YV5RS

:

SUNDAY SONG SERVICE-a half hour
weekly with the family
Presenting a program appropriate for Sunday—dignified and entertaining in its content
and mood
Trinity Choir
John Seacle
Dreamers Trio
Richard Leibert at the organ
Mary Lewis— Metropolitan Opera star
PLUS five additional programs totaling 19
quarter hour periods in the augmented.

15.

NBC THESAURUS

AND A

PROGRAM VARIETY

SUPPLIES GREATER

NAME

SPARKLING ARRAY OF

TALENT

20 programs
71 quarter hour periods weekly not
counting comedy and novelties, specialties, holiday
programs, jive minute features, sound effects and other
programming aids
.

.

.

MUSICAL WORKSHOP-Popular

1.

for the Family.

A program

of

Music

hour— 3 times weekly
Rainbow Rhythms created by

gram

Frank Pinero
John Cali

Frank Novak

Fields

Ed Brader

& Hall Mountaineers— hillbilly

ON

CONCERT HALL OF THE AIR-Music
y2 hour — 3 times weekly

symphony

lege songs

orchestra

ORGAN

REVERIES-by Radio

The Revelers Quartet— internationally

10.

famous song stylists
Vivian della Chiesa— popular Chicago
Opera soprano
Thomas Thomas— Metropolitan Opera

sic Hall's organist. *4

11.

-

1

guitar virtuoso

Featuring John Seacle, popular baritone
with William Meeder, NBC's famous organist
TIME-Popular music arranged
4.
hour— 3 times weekly
by a master.
net-

work quartet

MUSIC

Hawaiian

12.
music. yt hour weekly
Featuring Lukewela's Royal Hawaiians
chosen to play for the opening of the world
famous Royal Hawaiian Hotel and noted for
the interpretations of the colorful, romantic
songs of their native Hawaii

his orchestra as-

by The Melodeers, outstanding

the early birds.

ALOHA LAND — Authentic

MELODY

Nathaniel Shilkret and

MUSICAL CLOCK-For

hour— 6 times weekly
A program packei with

a. variety of, bright
music, singing and dance tunes. Presenting an
imposing array of colorful entertainment to
start the day with a smile

IN THE WILDWOOD -Famil
liar old hymns beautifully interpreted.
A
hour— 5 times weekly

CHURCH

sisted

City Muhour— 3 times weekly

Featuring Richard Leibert and the Radio
City Music Hall organ in a program of organ
music in the Leibert manner

Company baritone
Vicente Gomez— world famous Spanish
3.

spirited pro-

hour— 6 times

Hill Top Harmonizers— harmony in the
barnyard manner
9.
THE MALL— Stirring martial and concert band music. Vi hour— 3 times weekly
Robert Hood Bowers, noted leader and
composer, and his Military Band presenting
stirring marches, operatic excerpts, national
anthems of foreign countries and rousing col-

of the Masters.

his great

%

ballads

John Gart

Evelyn MacGrecor, contralto
Carol Deis, soprano
Floyd Sherman, tenor

Rosario Bourdon and

harmonies.

music and songs
Betsy White— beautiful singer of rural

with vocal solos and duets by
Walter Preston, baritone

2.

FOLKS FROLIC-A

of hillbilly

weekly

Bill Wirces, noted conductor, arranger and
pianist with the very capable assistance of
some of radio's top rank artists including:

Vincent Peper

HOME

8.

%

DANCE SECTION
featuring nationally known radio and recording orchestras including

GRAPHS-Graphic music pictures
5.
of the American scene. % hour 3 times weekly
Ferde Grofe, his music and his concert orchestra with the Buccaneers, widely known

13. OLD REFRAINS-Reminiscing with the
popular songs of yesterday. Vi hour— 6 times

male

voices in harmony
Samuel Kissel— violinist
George Shackley— pianist
14. STUDIO PARTY -a weekly

6.

—

weekly

The Dreamers Trio— three beautiful female

octet.

THE

RANCH

BOYS-Songs

of the

Range.

program

of cow-

A hour weekly

l

A famous network
boy ballads
7.

trio in a

variety

THE MASTER SINGERS-Vocal music

distinction.

%

A

of

hour— 3 times weekly

half

hour

program

group of radio headliners including:

Harry Reser & His Boys
Ranch Boys
Betsy White
Fields & Hall
The Buccaneers
Green Brothers Orchestra

The Master Singers themselves— a mixed
group of 14 voices in a program of fascinating
choral effects

Have you inquired about

NBC

Blue Barron
George Hall
Ozzie Nelson
Rhythm Makers
Xavier Cugat
Jan Savitt's Tophatters
Vincent Lopez
NBC Thesaurus recently announced the addition of nine new dance bands. Four of this
number have been added and five more are

now being

selected.

COMEDIES-NOVELTIES— SPECIALTIES
Senator Frankenstein Fishface
Honeymooners, Grace & Eddie Albert
Joey & Chuck, comic cut-ups

Pinky Lee, the Sailor
Dr. Sicmund Spaeth, Tune Detective
Raymond (Cuckoo) Knight, popular

m.c.

Howard
Arthur

V. O'Brien, commentator
F. Paul, gardening authority
and a large array of individual stars with
other units

Dolly Dawn Carol Deis Dorothy Miller
Carmen Castillo
Buddy Clark
Peg LaCentra
Johnny Hauser
Johnny McKeever Don Reed— and others

HOLIDAY PROGRAMS
Another NBC Thesaurus "First." These
programs both in script and recorded form
are furnished gratis to subscribers. The
of programs furnished to date include:

list

Christmas— Charles Dickens' A Christmas Carol, 1 hour dramatic
Shakespeare's Taming of the Shrew, 1
hour dramatic

Thanksgiving— The First Thanksgiving,

y2 hour dramatic
Proof of the Pudding, l/2 hour musical
and dramatic

The Rich

Kid, yt hour dramatic
Armistice Day— For Us the Living, V2
hour dramatic
Lincoln's Birthday— Lincoln's Gettysburg Address, dramatic reading
Washington's Birthday— George Washington Drama, y2 hour dramatic
St. Patrick's Day— Three Magic Words,
V4 hour dramatic
Fourth of July— The Jesters Go Fourth,
l
/2 hour musical comedy
The Glorious Fourth, l/2 hour comedy

Thesaurus Programs or Service? Write —

NATIONAL BROADCASTING COMPANY
Electrical Transcription

A RADIO CORPORATION OF AMERICA SERVICE
Service
30 Rockefeller Plaza, New York Merchandise
•

•

Mart, Chicago

Two Take Blue

Pacific Talent Agencies

Oppose Censorship

Seek Eastern Affiliates
MOVEMENT has been started to

ment interference

in radio
control in a recent poll take
by the Drake radio school, in
which 644 of the 667 individuals queried opposed govern-

ment regulation and only 23
favored it. Senator Clyde L.
Herring, ardent advocate of

government supervision of
from Des Moines.

radio, is

programs to New York for 1939,
and with a representative on hand

More Candy Spots
CHERRY SPECIALTY Co.,

many

Hollywood talent agencies are reported in favor of the plan. Mr.
Lasker is scheduled to return to
Hollywood in early December

GREENISH
down

WBBM

tinted

by

Chi-

cago (boxed chocolates), is using
seven weekly spot announcements
on WTMJ,
and WMAQ.
The account will soon expand to 10
stations on a national basis, according to L. Fischer, radio director of Oscar L. Coe & Associates,
Chicago agency in charge.

continuity paper is
Richmond, to cut
and glare, reduce eyeThe idea
promote
accuracy.
strain, and
was originated by Bernard M. Dabney,

being used

and faculty
Drake Univer-

Des Moines, registered
overwhelming opposition to
radio censorship or Govern-

operate along lines similar to
ASCAP which will enable it to pay
off dividends to its members.
Myles Lasker, representing the
New York group, was in Hollywood
in mid-November to confer with talent agencies and has returned to
his headquarters to report reaction
on the proposed setup. Figuring
that many of the major sponsors
will switch origination of network

to negotiate deals for clients,

of

sity,

West Coast talent agency
The firm, it is claimed, will

sively for
clients.

advertisers to take
advantage of the discount rate offered by NBC for the use of the
Blue supplementary groups are
Canada Dry Ginger Ale, New
York, and Musterole Co., Cleveland. Canada Dry, whose Tuesday
night Information Please broadcast was scheduled to be carried by
the Blue Southern group, entitling
this sponsor to a 5% discount on
the stations of the Blue basic and
this supplementary group, has added the Blue Southwestern and Blue
Mountain groups, earning a 15%
discount for all stations of the
Blue basic and of all three supplementary groups. Musterole, on Jan.
will add the Blue Southern,
2,

STUDENTS
members

organize a New York firm to
handle eastern radio deals exclu-

WRTD,

reflection

continuity director.

Rate

TWO MORE

Southwestern and Mountain groups
Monday evening schedule for
Carson Robison & His Buckaroos,
earning a 15% discount for the
stations in these groups and the
Basic Blue. J. M. Mathes, New
York, is agency for Canada Dry;
Erwin, Wasey & Co., for Musteto its

role.

PIGS WENT
TO MARKET..

THESE

E

MACHINE-GUN

mike is being
used by KMBC, Kansas City, to
bring listeners sharper impressions of what goes on at Big Six

games

this season. Here it
roof, aimed
at the playing field, during the re-

football
sits

on the press box

cent Kansas-Nebraska game.

NAB-RMA Promotion
THE FIRST meeting of the Joint
NAB-RMA Committee on industry
promotion

will be held at the Stevens Hotel, Chicago, Nov. 30. Organized several weeks ago, the
committee will seek to evolve a
joint industry plan for radio promotion whereby broadcasters and
dealers will cooperate in publicizing the medium. NAB members
are Neville Miller, NAB president,
chairman; Edward Klauber, CBS
executive
vice-president;
I.
R.
Lounsberry, WGR-WKBW, Buffalo;
H. B. McNaughton, WTBO,

Cumberland, and Theodore
vice-president

bert,

C. Strei-

MBS

of

WOR. RMA members

and

are James
M. Skinner, president of the Philadelphia
Storage
Battery
Co.,

chairman; Henry C. Bonfig, RCA
Mfg. Co., Camden; Powel Crosley,
president, Crosley Radio Corp., Cincinnati; Comdr. E. F. McDonald
Jr., Zenith Radio Corp., Chicago,
and A. S. Wells, Wells-Gardner
Co., Chicago.

NAB

to Move
remove its headquarters
in Washington Jan. 1 from the National Press Bldg., to the Normandy Bldg., now under construction, at 16th & K Streets, under a
lease negotiated in mid-November.

NAB

will

It will occupy the
entire ninth
floor of the building, which is

about a mile northwest of the present

downtown

location.

Correction

HENRY JAFFE,

And back come

the

WO WO Farmers with $11,845,152

in

as the partner of Sol. A. Rosen-

former NRA deputy adminin charge of the broadcasting industry code. Mr. Rosenblatt's partner is William B. Jaffe,
formerly counsel for Columbia Pictures and motion picture artists,
including Paul Muni and Bryan
Foy. The firm of Sol. A. Rosen-

income from "big pigs"
alone. But that's not half of it. For while it's a lot of
money, it is only 1/2 5th of the
Family's total yearly
income of nearly a quarter billion dollars.

their pockets

.

.

.

their yearly

blatt,

istrator

WOWO

Wonderful customers for you
these farmers of the
Family. They have confidence in the products they
.

.

blatt

.

WOWO

hear about over

& Wm.

fices at

Henry

,000

Wa

t t

•>

;

1 1

6

NBC

New

York.

who

also acts as counsel for American Federation of Radio Artists, has his office at 608

WOWO.

Kilocycles

B. Jaffe occupies of-

630 Fifth Ave.,

Jaffe,

Fifth Ave.,
1

attorney for the

American Guild of Musical Artists,
was incorrectly identified in the
Nov. 15th issue of Broadcasting

New

York.

Basic Blue Network

Argus Camera Spots
INTERNATIONAL Research

WESTINGHOUSE RADIO STATIONS,
FREE & PETERS

Inc.

National Representatives

INDIANA'S
Page 34
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MOST POWERFUL RADIO STATION!
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Corp., Ann Arbor, Mich. (Argus
cameras), on Dec. 1 was to start
a spot campaign of 15 weekly oneminute announcements on six stations. Campaign will be expanded
if the test proves successful, according to Ros Metzger, radio director of Ruthrauff & Ryan, Chicago agency.

BROADCASTING

•

Broadcast Advertising

yy<

7tte St.

£o*UL $o«e.

ol Radio. 9*vjfUie*tce"

Many

of

you have received KWK's

booklet, "It's

About Time". Extra

requests for

it

have required a

KWK is mail-

second printing. Now,

— "The
ing

St.

Influence".

Louis Zone of Radio

As

About Time"

"It's

presented an original analysis of

Metropolitan Audiences so "The
St.

is

Louis Zone of Radio Influence"

original

and constructive with

Coverage Evaluation.
\

Some may
that

a

think

presumptuous

it

single station originate stand-

ards. Truth in

a business world

is

never discovered as a hole in one.

Many must shoot

Requests for 'Ifs
'

About Time"

stand on different

will be filled as
soon as possible.
In the meantime
write for "The
St. Louis

at

Radio

Zone of

Radio Influence."

is

and they must

tees.

between two

remain there
system

it

of

until

ports.

It

will

an acceptable

reckoning emerges.

would be good

to

be

told that

It

KWK

has brightened the middle passage,

KUJK
BROADCASTING

•

THOMAS
PATRICK INCORPORATED
HOTEL CHASE
SAINT

LOUIS

Representative PAUL H,
New York
Chicago

Broadcast Advertising

R

AY M E R CO.
San Francisco

December
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Gas Series Suspended
REGIONAL ADVERTISERS, New

AND

York, association of gas companies,
which for the past three years has
been sponsoring The Mystery Chef
twice weekly on NBC-Red, with a
supplementary list of stations car-

OHIO

educators, recently named to
the U.B.C. Educational Council, which
will advise on educational programs
carried by U.B.C. stations (WHK-

rying transcribed versions of the
same program, discontinued the
program with the broadcast of
Nov. 24, with expectations of resuming the series next summer. Account is handled by McCann-Erickson, New York.

WCLE,

Cleveland;

WHKC,

Colum-

bus), include Dr. Russell V. Morgan,
of the Cleveland public schools Edith
M. Keller, Ohio State department of
education
W. F. Bohn, assistant to
the president, Oberlin College
William E. Wickenden, president of the
Case School of Applied Science Grazella P. Shepherd, Cleveland College,
and Gertrude. DeBats, music supervisor of the Bedford public schools.
;

;

;

;

AFTER

operation on an experimental
a radio class
with full academic credit, has been
added to the regular curriculum of
Redford High School, Detroit. The
class, supervised by Cyretta Morford,
president of the Michigan Assn. of
Teachers of Speech, gives pupils a
chance to write and produce regular
radio programs, demonstrated over the
school's public address system. The
class has also participated in March
of Youth, Detroit Board of education
basis last school year,

program on

VV

W J.

LEADERS

of roundtables and such at the second annual Northwest
Educational Broadcasting Conference held by KSTP in St. Paul Nov.
11-12, which was attended by nearly 400 teachers, students and civic
leaders, are shown here: (back row, 1 to r) J. 0. Christianson, superintendent of the Minnesota School of Agriculture; Allen Miller, director of
the University Broadcasting Council, Chicago; Harold Kent, radio director of Chicago public schools; I. Keith Tyler, bureau of educational
research, Ohio State University, and Tracy Tyler, University of Minnesota; (front row, 1 to r) Miss Sidney Baldwin, WMBD, Peoria, 111.;
Blanche Young, Indianapolis public schools, and Judith Waller, NBC
central division educational director.

SO FAVORABLE

WHIO.
SPEAKING on

ule on

NO. DAKOTA

"Radio and Educa-

Omaha

Parent-Teach-

Assn. on Nov. 8, Bill Wiseman,
publicity manager of
Omaha,
discussed program ideas and audience
appeal as applied to radio educational
ers'

STAR AsTATES

re-

ing regular classroom exercises during
the Dayton school crisis, that a permanent civic radio educational committee has been appointed. Preliminary
plans call for a weekly schedule tied
in with the present educational sched-

tion" before the

NOT JUST THE DAKOTAS,

have been the

sults of the Emergency School -of the
Air of WHIO,. Dayton, in broadcast-

WOW,

programs.

AMONG

education features carried
regularly on KLPM, Minot, N. D.,
are a noon series of discussions of
the work of the local county agent,
direct from his office, a weekly
musical program, a weekly quarterhour of talks and music by local Junior high school students and instructors and another featuring high school
students.

WPA

THE

Standard
Symphony Hour.
by Standard Oil Co. of
California, heard Thursdays at 8 :15
p. m. (PST) over NBC-Red network
on the Pacific Coast, will originate
from various Coast cities during the
winter and spring seasons.
sponsored

SO.

DAKOTA

MINNESOTA

DEBATERS

WNAX
570

representing

various

Northern California universities are
appearing weekly on KSFO, San
Francisco in a new series which started Nov. 5.

DESIGNED

for use in regular curricof Los Angeles schools and
tuned into classrooms as part of junior
and senior hisrh school class work,

ulum

IkC

Around the World With Frank Andrews has been added to educational
features of KH.T. Los Angeles. Weekly quarter-hour, featuring Andrews in
dramatization of globe-girdling current events, is presented through Los
Angeles Board of Education coopera-

WA

tion.

IN COOPERATION with the San
Francisco public schools. KSFO, San
Francisco, recently launched a new
series of educational broadcasts for
Saturday mornings. The broadcast.
Vocation and Avocation, features interviews conducted bv Keith Kerbv
of KSFO with local teachers of adult
education classes.
DR. .TAMES

Your

sales

message

is

carried

into five star agricultural states

when

it

goes on

WNAX.

The

powerful 570 kilocycle signal
goes effectively into Nebraska,
Iowa, Minnesota and South
and North Dakota. Columbia's

•

December

area

1,

1938

study

gives

a

population of 3,917,100 for the

primary daytime coverage.
will

be glad to show you

response
figures.

map

There

WNAX

Yankton
South Dakota
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listening

We

and Secondary Schools and

a mail

to support these
is

ROWLAND ANGELL.

counselor of NBC. on
Nov. 25. delivered the principal address, entitled "The Service of the
University and Collesre to the Public",
at the 52d Annual Convention of the
Middle States Association of Colleges
educational

no obligation.

Represented by

Howard Wilson Co.

Affiliated

Associations at Atlantic City. Dr. Angell
also represented radio at a luncheon
at the Waldorf-Astoria, New York,
Nov. 30 in connection with the convention of the Association of Grocery

Manufacturers of America. Another
speaker on the program was Edgar
Kobak, vice-president of Lord &
Thomas.

HARRIET HESTER,

educational
director of WLS, Chicago, will serve
Rural
as judge during the Illinois
Music and Drama Project, Urbana,
Jan. 3-6, 1939.
111.,
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Broadcast Advertising

THERE

A WORLD SERV

IS

SMALL OR LARGE — LOCAL OR NATK
For the

first

time in radio advertising, a complete

broadcasting service from one headquarters

is avail-

able to every type of advertiser— local, sectional, or
national. This

broad service

is

made possible through

panding

its

coverage to embrace the

centers of the nation.
tional

fii t

The Gold Grou

and regional advertisers to buy se

casting "in a

package"— combining thci

two distinct mediums, each an original conception of

network operation with the market flex

World Broadcasting System.

scription broadcasting.

The

first is

stations

World Program Service comprising 185

Serving both the library service and the

which regularly receive from World studios

the latest

and best

in music.

With

this rich library of

instrumental and vocal music World Program Service

programs

stations build

local sponsors.

faithful reproduction of

world programs these stations have matched-quality

•

system, World records in acoustically p r\

under

ideal circumstances.

World verlx

range quality, long recognized as the u

ii

has been developed thro

f.

recording

in endless variety for their

To insure the

I

art,

bined resources of Bell Laboratories, Wt ti

Company, and World Broadcasting

Syifc

reproducing equipment expressly built and installed

World
to broadcast

offers

still

a third transcription

World transcriptions.
plete facilities for the production of

The second is

the newly

formed World Transcription

System.

Made up

ters, this

group— called the Gold Group— is rapidly ex-

of selected stations in market cen-

cording for advertisers

who

desire to p

campaigns. Advertisers and agencies arc
vestigate all three services.

WORLD BROADCASTING
ATLANTA

•

CHICAGO

•

NEW YORK

•

Wo

HOLLYWOOD

•

SAN FRANCISCO

S
•

WAS

World's vertical-cut transcriptions have been accepted as the standa
advertisers. Only World delivers true Western Electric Wide Ranf

World records on Western

Electric equipment,

by the Western Elect

I

:

forE ver y Ad ver tiser
FOR LOCAL AND REGIONAL ADVERTISERS

'Una l

World Program Service
Available Through

market

;fiii[5

'ODjtliables

na-

Each member

station in the

185 Stations

World Program Service

is

a subscriber to World's constantly growing transcription library.

vmve broad-

2500 separate musical numbers comprise the library

of

New numbers are sent to member stations each month.

—the
tkijplicity

y of tran-

lei

tht

finest in radio.

Outstanding orchestras and
ute to

World Program

artists constantly contrib-

Service.

scription

Music ranges f rom classical and symphonic groups
through the old favorites, both vocal and instrumental, and rounding out the wide appeal of World programs with the most modern dance tunes.

studios

Every new musical work, every type of performing
group that creates a vogue, goes to swell the library

vprct

of
pj cut

wide-

leqpte

in the

member stations.

Through

this service, local

may provide

and regional advertisers

for their audiences the finest in musical

programs.
the corn-

Electric

FOR NATIONAL AND REGIONAL ADVERTISERS

World Transcription System
Market Center Stations of the Nation

lice— com-

The
uality re-

ui<

completely flexible coast-to-coast group of
offering the advantages of
radio stations
first

.

heir

top

;

aMtited

own

.

.

1.

One headquarters

2.

Few or many stations,

3.

Absorption of mechanical costs in whole or part.

4.

Network simplicity of operation for the convenience of advertiser and agency.

5.

Major market coverage.

6.

Timing of broadcasts

to in-

for responsibility

and

service.

as needed.

to capitalize

on local

listen-

ing habits.

STEM
GTON
uality
ity,
!

e

by leading

because only

Range method.

7.

Unified merchandising support.

8.

World

identification of each

program as a

hall-

mark of quality.

Both national and regional advertisers who heretofore
have found no radio coverage pattern to fit their markets may now buy flexible transcription campaigns on
a group basis through one headquarters—just like network operation.

BIROAIDCASTDNIC

RADIO
BOOK SHELF
The

Published by

BROADCASTING

and

PUBLICATIONS,

Inc.

THE

Broadcast Advertising-

Executive

and
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#

National Press Bldg.
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SOL TAISHOFF,
GATE TAYLOR,
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Telephone

Washington, D. C.

1022

MEtropolitan
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Advertising Manager
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Editorial # MAURY LONG,

IF IT accomplishes nothing else (and the prospects do not appear very bright) the FCC's
network inquiry already has served a useful
purpose. It has tended to focus industry attention on self-regulation and the development
of voluntary program standards.
In the past broadcasters talked listlessly
about instituting voluntary methods. There
was no element of compulsion, however. The
brought a spurt in that direction but
when
was relegated to limbo, the old
order prevailed.
At the opening session of the FCC's inquiry, David Sarnoff, RCA president and NBC
chairman, revitalized the voluntary self-regulation thesis. In what we regard an effective
and well-conceived statement (though certain
of the FCC's factotums seemed to disagree) he
advocated an industry code, to be administered
by an agency representative of the industry.
Very properly the NAB executive committee, then in session in Washington, picked up
the ball. Neville Miller, as the NAB president,
appointed a representative industry committee
to draft a plan. The NAB board of directors

NRA

NRA

meets this month to act on it.
Certainly that action can hardly be criticized as anything but expeditious. Certainly,
the FCC can't object. As a matter of fact,
Chairman McNinch has encouraged voluntary
action in his two recent radio addresses. Such
a step will not interfere with the FCC's functioning as the ether traffic cop. If properly
pursued it should relieve that agency of its
recent tendencies to become a "morals squad",
what with the Mae West, Eugene O'Neill and
other incidents on the books.
As for the current inquiry, there is little
reason to toss hats in the air. In the first
place, it looks like a marathon that may run
well into next spring or summer. Much of the
data the FCC already had in its files. And
much more of it could have been procured by
questionnaire or in written statements.
Perhaps it is too early really to appraise
the proceedings. Yet we have seen and heard
enough to risk the view that there will be
whip-cracking aplenty and attempts at hardboiled cross-examination; in fact, it may be
anything but a cream-puff affair. The FCC
desire, we are told, is to get all the facts, and
to draft whatever regulations and possibly
legislative recommendations may be necessary
in the light of those facts. Thus far the procedure has hardly pointed in that direction.
Chairman McNinch asked Congress at the

•

PLaza 5-8355

December

1,
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last session to give the

FCC

a chance to in-

vestigate industry affairs before it took a hand
in them. Now it is scarcely likely he will have
legislative

recommendations on broadcast mat-

when it convenes. Senator
White, acknowledged radio authority in Congress, says he will seek a legislative investigation an "objective" inquiry irrespective
of the FCC's study. In industry circles, the
FCC's inquiry is being generally regarded as
a dress rehearsal for a Congressional study,
in which the FCC rather than the industry
would likely draw the heaviest fire.
All in all, it looks like a busy winter, spring
and summer for all things radio.

ters for Congress

—

—

Religion Via Radio
FEW PEOPLE

take time out to

commend

ra-

dio for the preponderantly magnificent service

performing. But they do pick flaws, and
repetition have created certain
impressions on the public mind.
Step by step broadcasters have plugged
their weak spots. Few are existent now. But
as long as we are blessed with reformers and
crusaders, we will hear them harp and carp.
One of the last remaining weaknesses, in
our judgment, is the commercial religious
broadcast. In recent weeks one or two of them
have become particularly repugnant, preaching
intolerance and fomenting hatred. Repulsed by
the established networks, they now are using
"gypsy" chains or special hookups.
The major networks have an unalterable
policy of refusing to sell time to religious
groups. They allot periods to the recognized
clergy which through their associations they
divide among themselves. Many independent
stations are doing the same on a local basis,
using their local ministerial associations as
it

is

by constant

clearing houses. That is the sensible course.
It is true these commercial preachers are
willing to pay premium rates for time and
even line charges for special networks. Evi-

dently they realize handsomely by their direct or indirect solicitations. Perhaps they are
subsidized to carry on their campaigns of invective

and rabble-rousing.

In his radio address from White Sulphur
Springs, FCC Chairman McNinch, alluding to
Nazi doctrines, said that if an attempt to
debase radio as an instrument of racial or religion persecution were made in this country,
the FCC would employ every resource at its
disposal to "prevent any such shocking offense".

We

sued in latter
Relay League, W. Hartford, Conn. It contains
560 pages and a 104-page catalog section of
amateur radio equipment. There are 815 illustrations and 50 charts and tables. The book
brings up-to-date complete data on amateur
radio practice. It is dedicated to the late Ross
A. Hull, editor of the volume for 10 years.

Advertising

360 N. Michigan Ave., Telephone - CENtral 4115 • paul brines
1509 N. Vine Street, Telephone GLadstone 7353 • david h. glickman
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The Radio Amateur's
to be published, was isNovember by the American Radio

1939 edition of

Handbook, the sixteenth

agree with the chairman's position. The

Radio

Itself

SEVERAL

years ago we published in these
columns the suggestion that broadcasters were
derelict in "selling" themselves. We observed
that they had at their disposal the greatest
means of reaching the public ever devised, yet
they never used it to tell their own story.
Sporadic, unorganized efforts were made. The
NAB, as the industry trade association, was
in no position to follow through and, besides,
things seemed to be poking along pretty well.
Now, however, it is different. Critics of radio have increased. Members of the FCC are
making public statements castigating certain
broadcast activities. Radio isn't answering
them, though today the NAB is well-manned,
adequately financed and has the facilities. And
the industry has a reason to tell its story.
We think the time is at hand for Neville
Miller, able NAB president, and as such the
industry's spokesman, to launch a series of
talks, regularly scheduled, on "Radio Itself".
The networks and independent stations alike
should carry them. Perhaps Mr. Miller should
be the initial speaker, and thereafter introduce other figures in the industry in succeeding "shop talks" to the public, who after all
is

radio's final arbiter.

The best that radio has

to offer is none too
good for the industry in telling its own story.
A regular period on Sunday evenings should
be set aside cleared on all networks and stations. Radio has a constructive, affirmative

—

story to

tell.

Let's tell it!

FCC is fortified by the decision in the case of
the Los Angeles preacher, Rev. Bob Shuler.
The station over which he broadcast was deleted partly because Shuler was charged with
preaching religious intolerance. The Supreme
Court declined to alter the lower court's decision upholding the Commission.
Stations are equally liable with speakers for
statements uttered over their facilities, under
established legal precedent. It behooves all
broadcasters, therefore, to avoid .any possibility of the fate

which

befell the station that

carried the Shuler diatribes.

know

The best way we

simply to decline to carry religious
"commercials".
We realize that many of the smaller stations can ill-afford the loss of revenue from
this source. "By their fruits ye shall know
them", said the court in another station deletion case. Radio should never be used to
preach intolerance or to self-serve even men
of the cloth, a few of whom might well heed
the Biblical injunction so aptly used by the
is

courts.
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MAX
JOHN CAIRNS,

production comptroller of the Australian Broadcasting

Commission in Victoria, arrives in
Canada on an exchange with Frank
Willis of the CBC, on Dec. 17 at
the R. M. S. Niagara. He has been
the
Australian
Broadcasting
Commission for seven years, three as
senior producer. Mr. Willis, who has
been with the CBC for about five
years, was stationed in Halifax before boarding the R. M. S. Aorangi at
Vancouver Nov. 23 to sail for the
Antipodes.

with

LESLIE JOY, manager

of

KYW,

Philadelphia, has been appointed a
of the radio council of the
National Foundation for Infantile
Paralysis.

member

NICK STEMMLER, news and sportscaster of WSYR, Syracuse, has been
named

merchandising

manager,

placing Gardner Smith,
to the sales department.

IF YOU HAD entered a grocery
store at the corner of Harriston
and Main streets in East Orange,
N. J., about the time Europe was
plunging into the World War, very
likely you would have noticed a
slender, eager-eyed American boy
digging into the cracker barrel to

Mrs. Jones' order. And several
years later, if you had visited the
campus of Princeton University
and chanced to notice a longlegged, young fellow taking the
steps to Nassau Hall four at a
time, your host would have informed you that the young man
was William Reginald Baker Jr.,
business manager of Princeton
fill

Pictorial

Review and campus

cor-

respondent for United Press.
Should you walk into the Holly-

wood

of Benton & Bowles
you would find that the

offices

today,

same keen-eyed, energetic, longlegged youth, now a man of 40,
is a vice-president of the nationally-known advertising agency and
manager of its West Coast radio
activities. Bill Baker, as he likes
to be known, assumed charge of
the West Coast offices Oct. 12,
1937, shortly after they were established in Hollywood. In that
short year he has established himself as an important figure in national

That

radio.

the current climax of an
advertising career, but there are
many previous anti-climaxes and
they provide an interesting story.
is

Not every man finds his chosen
work in the family tree, but in this
the Baker's son found a
branch of business in the family
tree that won his interest from
childhood and led to his present
position. Bill Baker's grandfather
owned one of the first chain grocery stores in New Jersey Charles
M. Decker & Bros. It was in one
of his grandfather's stores that
young Bill worked and learned all
that he could of the food and grocery business, knowledge which he
put to use later when he became
an advertising agency executive.
He might have been content to
lend his pursuits to the food industry and grocery business had
case

—
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re-

transferred

PHIL HERBERT has joined
staff of WCLE, Cleveland,

JR.

sales

he not, at an early age, been bitten severely by the advertising
bug. Bill showed a flair for creative advertising and he cultivated
it with study and actual work at
Princeton. The two avocations,
food and advertising, proved to be
a happy combination as indicated
by his present position.
William R. Baker Jr. was born
Oct. 13, 1898, in Madison,' N. J. He
attended grade school in that city,
and prepared for his entrance to
Princeton University at Newark

Academy. He was graduated from
the university with the class of
1919 and in early 1920 went to
work for Batten, Barton, Durstine
& Osborn (then Barton & Durstine), in New York as office boy
for Bruce Barton. In 1921 he was
sent to the Boston office as assistant to Paul M. Hollister, now
executive vice-president in charge
of advertising for Macy's, New
York. There he spent four years,
1921 to 1925, returning to New
York to take over his first food
contact as account executive. During the next few years he worked
on the Walter Baker (no relation)

Chocolate
accounts.

a

group

and the United Fruit

By
of

1930 he was handling
food accounts for

BBDO.
His first contact with General
Foods Corp. came in 1927 when
that organization bought the Walter Baker Chocolate business. Contacts made at that time were renewed in 1933 when Bill Baker
resigned his BBDO post to join
Benton & Bowles, New York, as
assistant to A. W. Hobler, president. He took over contact on such
General Foods accounts as Max-

House Coffee, Log Cabin
Syrup and Certo. His responsibilities increased and in recognition
of his excellent work, the agency
well

in August, 1935,
vice-president.

elected

him a

Association with the General
Foods accounts naturally led to ra-

Four of the five years that
Maxwell House Show Boat was
sponsored by General Foods Corp.
on NBC-Red, Bill Baker was closely associated with the program
dio.

Broadcast Advertising

president

owner

NOTES

WILLIAM REGINALD BAKER

Jr.,

Radio Service Corp., of Utah,
of KSL, Salt Lake City, addressed the 64th annual convention of
the American Bankers Association in
Houston recently. Earl J. Glade, KSL
manager, also recently filled four
speaking engagements in one week in
four different Utah and Idaho cities.
of the

re-

now with WIBC,

placing Ed Deveny,
Indianapolis.

JAMES ACUFF,

the

former commercial

WILLIAM

CLINE, for two
R.
charge of promotion and
special events in connection with the
transmitter, has returned
new
to his post of sales manager at WLS,
Chicago. Phil Kalar, temporary program director, has been named
musical director and Harold Safford
has returned to the position of promonths

in

WLS

WLS

gram

director.

REILAND
manager

of

QUINN, new general
KYA, San Francisco, has

appointed Gurdon Mooser, for the
past two-and-a-half years with the
Hearst organization, as assistant general manager. Mooser has recently
been chief accountant of KYA.

DR.
the

HERMAN

S.

HETTINGER

Wharton School

of

of

Finance and

Commerce, University of Pennsylvania, on Nov. 23 broadcast a talk on
Merchandising of Radio Commercials

assistant to the adver-

CAROL BOWERS,

recently in the
radio department of Benton & Bowles,
York, has joined
New
York, as assistant to Bernice Judis,
station manager. Miss Bowers was
formerly assistant to Kirby Hawkes,
radio
director of Blackett-SampleHummert, Chicago.

WNEW,

New

R. H. PICK, for the last 13 years
with the Canadian Marconi Co., has
been appointed sales engineer attached to the Winnipeg office of the
company, according to an announcement by R. M. Brophy, general manager.

LINCOLN DELLAR, manager of
WBT, Charlotte, was the guest speakExchange Club in mid-November, speaking on "Radio and Public Service". The meeting was concluded with an open forum session in
which Mr. Dellar answered questions
er of the

on radio.
H. G. WELLS

Jr., general manager
Pensacola, Fla., will also
have charge of the new WJHP, Jacksonville, which the John H. Perry
publishing interests were recently authorized to construct.

WCOA,

of

manager of KFKA, Greeley, Col., has
been named commercial manager of
WAAW, Omaha, Neb.

BEE,

C.

manager of Broadcasting, and
Mrs. Bee, became the parents of a 7
lb. 5 ounce son, Robert Douglas, on
Nov. 22.
tising

HUGH

FELTIS. commercial man-

ager of KOMO-KJR, Seattle, at a
meeting of the Seattle Junior Ad Club
Nov. 7 presented a description of the
recent
AAAA convention at Del
Monte from a media man's standpoint. The preceding week William
Horsley, president of Izzard Co., Seattle, described the convention from
an advertising agent's point of view.

WINSTON

L. CLARK, former manager of WLAP, Lexington, Ky.. has
joined the sales staff of
E.
St. Louis, 111.

WTMV,

ARTHUR CHURCH,

KMBC,

operator

of

Kansas

City, has been elected
Graceland College, Lamoni, la., from which he and Mrs.
Church were graduated, and will act
as chairman of its finance committee.

a

trustee

of

DUANE PETERSON has been

named

WNYC, New York, before one of
the regular radio classes of the City
College of New York.

assistant treasurer of the Iowa Broadcasting
System, succeeding Robert
Tincher, recently named station manager of
Yankton.

and with the sales work generated
by the weekly broadcast, which
moved a lot of coffee. This pro-

kies and Joe E. Brown, which
started Oct. 8 for Post Toasties. In
addition, Benton & Bowles is also

gram is credited with vitally influencing the trend of broadcast entertainment. With his knowledge
of the account, it was natural
therefore, that when the M-G-MMaxwell House Good News of 1938
took to NBC-Red in November,
1937, Bill Baker should have been
sent to Hollywood to head the agen-

producing the CBS Jack Haley
program, which started Oct. 14 under sponsorship of Continental

on

West Coast offices. Also emanating from the West Coast at
that time, and under his supervision, was the NBC Log Cabin
Syrup program.
Baker's success on the West
Coast is emphasized by the fact

cy's

that Good

turned to

News last Sept. 1 reNBC-Red for its second

season, under continued sponsorship of General Foods Corp. The
number of network programs to be
serviced by the agency from Hollywood this fall has also been increased, for Benton & Bowles has
two additional shows for that
sponsor on CBS the Joe Penner
Show starting Sept. 29 for Hus-

—

WNAX,

Baking Co.
Since

going to the

Coast

Mr.

Baker has doubled the office facilities and increased production personnel by approximately 50%. He
believes in organization and in assigning duties to his assistants,
gives them plenty of latitude to

carry through on a job.
Mr. Baker is 6 feet, 2 inches tall,
and weighs 175 lbs. He has black
hair and penetrating eyes. In 1926
he was married to Ruth Kinnicutt,

They have two boys,
and Bruce. His hobby, un-

of Cleveland.
Bill Jr.

transferred to Hollywood, was
Cape Cod, Mass., cottage and
the simple life. Since coming to
California, he has gone in for duderanching and when occasion arises
goes to the Santa Barbara territory
of Southern California for weekends. The Baker family lives in
Beverly Hills.
til

his

December

1,

1938
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[ROBERT

S.

HOTZ, on

Nov. 12

re-

Ted

signed as assistant sales director of
WMCA, New York, and the InterCity Broadcasting System.

WILLARD

L.

KLINE

was

named commercial director
El Paso, Tex.

of

BEHIND

recently

of

JOHNSON,

C.

KFRO,

of

;

NORVELL SLATER recently
WHB, Kansas City, to become

director and production manager of KVOO, Tulsa. Dick Smith,
formerly sharing the
production manager assignment with Slater,
became program director. M. H.
Straight, manager of the client-service
department, took over the local agency contact, and H. A. Boyle returned

WHB

utive.

commercial
Toronto, has

assistant

REGINALD ALLEN,
er

radio editor of
the Cleveland Press, is the father of

Wittenberg

WTOL,

di-

a graduate ©f

has joined
conducts the

College,

Toledo,

woman's

daily

and

feature,

For Women

Only.

WILFRED MacDILL, former announcer of WTAD, Quincy. has joined
WTMV, East St. Louis, 111.
JAMES WALLINGTON,
announcer of the
Theatre,

is

CBS

Hollywood
Texaco Star

the father of a boy born

Nov. 10.

JAMES W. REID, formerly announcer at WWNC, Asheville, has
joined
WGTM, Wilson, N. C. in

an

<•

the

in

m

>

7

an-

publisher

%

faf

Tele-

Gazette,
of the sta-

since

Mr. Hill

WTAG

1].

staff of

WCSC,

Charleston.

manager

of

KGO, San

one
Fran-

at

NBC as a reader.
MARION CHADBURN, secretary

to
of

program director
Newark, on Dec. 10 will be
married to Newell McDonald.
Jules

Seebach,

WOR,

MARK GOODSON

joined

KFRC, San

VANCE GRAHAM,

formerly of KOA,
Denver, and recently commentator
for Alexander Film Co., Colorado
Springs, has joined KSFO, San Fran-

Previously he had been in
the advertising department of the
Hershey Chocolate Co. He is survived by his widow and five sons.
tising.

cisco.

JOHN

COOPER

M.
has been appointed special news editor of WCSH,
Portland, Me. Mr. Cooper was for-

UP in New York, and
more recently served as acting editor
of Portland News,
and director of
publicity for Louis J. Brann, Demomerly with

33,

wife of Ralph L. Atlass, veteran
broadcaster,
died
Thanksgiving
Day while giving birth to a child.
The baby girl survived. Mr. and
Mrs. Atlass also have a son, 11.
Mr. Atlass is the operator of
WJJD, Chicago, and WIND, Gary.

day operations manager, and
by Ted Schneider, former assistant night manager.
BILL SUTHERLAND, announcer of
succeeded

KDKA,

cratic gubernatorial candidate in the

recent

Maine

election.

DAVID FREDERICK, formerly of
KFRU, Columbia, Mo., has joined the
staff of KXOK, in charge of publicity.

1938

St. Paul, has
joined the
production
department to
conduct a daily fashion program.
in

WOODFORD,

chief

engineer

has joined the writing

staff

RALPH WALDO EMERSON,

vet-

Pittsburgh,

the father of

is

radio

staff of

has joined

organist,

the

NBC-Chicago and will be feain
Music After Midnight, a

tured
thrice-weekly

half-hour series.

REGINALD BRYAN OWEN,

grandson of the famous statesman, William Jennings Bryan, and Henry Hull
Jr., son of the well-known actor, recently joined the NBC guest relations staff. Owen has worked as soundman for KFAB, Lincoln KOA, Denver, and WNYC, New York, and Hull
has done some announcing on WTIC,
Hartford.
;

THOMAS

J.

DOLAN, NBC

traffic supervisor, is the
girl, Barbara Jean, born

Dolan

is

night
father of a

Nov. 9. Mrs.
the former Jean Scott of
sales traffic department.

NBC
BILL BETTS

the

on Oct. 7, resigned
position with NBC as secretary
Director of Publicity Wayne L.

his
to

Randall

to
become assistant sales
manager in charge of promotion with
the American Automobile Association

in

Washington, D. C.

MARIAN HERTHA CLARK,

WORL,

of

Boston, addressed a meeting

Club in Cambridge
Nov. 18 on "The Inside Story of Raof the Cantabrigia

a boy born recently.

dio".

HOBART DONAVAN,

CARLOS W. HUNTINGTON, KYA

former radio
director of John Barnes Adv. Agency, Milwaukee, has joined the continuity

staff

NBC,

of

Chicago.

MARTIN JACOBSEN,
WJJD,

Chica-go,
nouncing staff of

formerly of
has joined the an-

WCFL,

Chicago.

Rockford.
after an illness of sev-

weeks, has rejoined the

M-G-M

Hollywood publicity department as radio contact on the NBC Good News
program, sponsored by General Foods

He

Corp.

also preparing a regular
news service for Hollywood
is

weekly
radio commentators.

LES LEIBER is
the CBS publicity
cember

to

planning to leave
department in De-

editor

of

INS,

conducting a commentary series of
programs News Behind the News, on
New York, every Tuesday
is

WNEW,
evening.

GRACE GATLING has returned to
at WTAR, Norfolk, as secre-

work

Manager Campbell Arnoux,

tary

to

after

long illness. Shirley Hosier,
took her place temporarily, has

who

a

named commercial

traffic

man-

ager, and Henry Whitehead, musical
director, has been placed in charge
of programs and auditions.

LEON LLOYD,

formerly of WDAE,
Daytona Beach, and
Rock, has joined
Sherman, Tex.

Tampa,

WMFJ,

KGHI,

Little

KRRV,

JOHN BONDESON has joined
WREN, Lawrence, Kan., as news
editor

burn,

and

announcer.

WREN

Ronnie Ash-

sportscaster,

recently

married Virginia Curtis, in radio work
in

Kansas

City.

FRANK McINTYRE
signed from KB ST, Big
to join

recently
reSpring, Tex.,

KTSM, El Paso.
BANKS, announcer

DAVID
KARK,

of

Little Rock, is the father of

a boy born Oct. 24.

Exposition.

LEON CHURCHON,

formerly prodirector of KYA. San Francisrecently
co,
was added to the sales
staff of KJBS, that city.

gram

IRA BLUE, commentator of KPO
KGO, San Francisco, is confined

and

to a hospital with a hip injury suffered in a fall.

ALICE BRADFORD,

formerly with
Inc. and the NBC production
department, has been named assistant
to Julian Street Jr., manager of contact in the NBC press department.

Time

work

city

public relations director in charge
of special events, recently was appointed by Mayor Rossi of San Francisco to the citizens' committee planning a celebration for the opening
day of the Golden Gate International

JAMES SHELBY, formerly of
WAAF, Chicago, has joined WROK,

been
recently

the announcing staff of
Francisco.

WORC

comes

is

LEO DOLAN,

staff.

rejoined

after
a brief illness. Mr. Moran, a native
of Worcester, joined
in
1932 to take charge of local adver-

relations staff, has been appointed assistant to Mr. Clancy. Gerson Alterman, former assistant night manager,
has resigned to join the Associated Orchestras of America. Raymond Katz,
former assistant program director, be-

the continuity

and later program manager of
the NBC's San Francisco studios, has

away

as night manager, replacing Sidney
Adler, resigned. George DePue, formerly with NBC's program and guest

for Paul Whiteman,
orchestra leader, as publicity agent.

cisco

few weeks earlier Lewis S.
Whitcomb, assistant manager of

WHN,

has replaced
Wayne Sprague in the music library
of KRNT-KSO, Des Moines, Rowland Peterson has joined the promotion staff and Joe Miller, of St. Louis,

time

A

New

DEAN DORN,

HOWARD MILHOLLAND,

Worcester, died of a heart ailment
home following a short ill-

chief announcof
York, has taken over the duties

and operations manager

eral

EDWARD TRUMAN

at his

RUSS CLANCY, now
er

of

WMIN

eran

successively announcer, salesman, studio director
and station manager. He started in
newspaper advertising as a youth
with the Boston Traveler, and for
a time was also a reporter with
the Lynn Telegram. At
he
succeeds the late John J. Storey,
who died Oct. 16 [Broadcasting,

Nov.

formerly

WBAP.

becoming

1930,

store

tennial,
of

tion. Mr. Hill, a
veteran amateur,
has been with

WORC

VENTURA,

Mankato, has joined WMIN,
St. Paul, as news editor, and Jean
Craswell,
formerly personnel manager of the Golden Rule department

and traffic manager of WBAP, Fort
Worth, has been appointed production manager of the station. Marjorie
Luethi, formerly of KTSA, San Antonio, KNOW, Austin, and the Gulf
Oil Radio Station at the Texas Cen-

gram &
owner

VIOLA
KYSM,

A. M.

%/<

the

of

Worcester

charge of news and sports.

nouncing

radio lost a sec-

1,

to

BOB LEHIGH, formerly of WGRC,
New Albany, Ind. Phil Sutterfield,
formerly of WHAS, Louisville, and
WLAP, Lexington, and John Watkins, of WHAS. have joined the an;

ond prominent broadcast official
Nov. 18 when Walter R. Moran,
46, commercial manager of WORC,

December

formerly

former program

RUTH LANDWEHR,

Walter R. Moran

•

WJSV.

at

WBIG, Greensboro, N. C.,
returned Nov. 9 after directing program operations at WCSC, Charleston, since June.

WNEW,

Page 42

CBS

to

rector of

manager

Mrs. Ralph L. Atlass
MRS. PAULINE ATLASS,

studios,

ERNIE SMITH,

WNEW Post

Boston, passed

transferred

with retail department store
advertising in Seattle, has joined the
continuity staff of KIRO, Seattle.

A. CORMIER has resigned as general
of
WINS, New York, effective Dec.
5._ On the same date Mr. Cormier
will also retire from the vice-presidency of Hearst Radio Inc., present
owner of the station, which has
been sold to Milton Biow, subject
to FCC approval. Mr. Cormier
•came to WINS about a year ago
from WIP, Philadelphia. Previously he had been general manager
of WOR, Newark. His future plans
have not been announced nor has
the station named a successor.
Mr. Biow has resigned as president and director of
New
York, of which he has been a minority stockholder, in order that
FCC objections to multiple ownership of stations in any locality may
not be allowed to hold up the transfer of the WINS license to his company, Metropolitan Broadcasting
Corp.

WEEI,

announcChar-

WBT,

identified

Cormier Leaves WINS;

ness.

been

chief
of

CAROLINE GRIFFITH,

commercial manager of
WGN, Chicago, left Nov. 19 for a
two-week vacation in Cuba.

NEW ENGLAND

has

Washington

recently.

ALBERT

and Esso reporter

lotte,

ED WOOD,

Biow Quits

ing

WTAG,

accord-

as salesman.

SIEGEL,

a boy born

left

pro-

gram

LEIGH S ILLIPH ANT, after an absence of two years, has returned to
KRKD, Los Angeles, as account exec-

NORMAN

of

:

try.

manager of the CBC,
sailed for England.

former

NBC-Chicago, has joined
the announcing staff of KWK, St.
Louis.
NBC - Chicago's announcing
school under direction of Everett
Mitchell and Lynn Brandt has placed
the following announcers during recent months
Bill Layden, WCFL
Jack Simpson, WJDX Russ Sparks,
WOWO; George Hooper, WBEO.
guide

guest speaker
at the sixth annual convention of the
Fuel Merchants Assn. of New Jersey
at Asbury Park, N. J., Nov. 17. His
subject, "The Welcome Voice", concerned the close connection between
the fuel business and the radio indus-

W. POWELL,

city,

George F. Booth,

HOWARD MARCUSSON,

manager

manager

same

Worcesbecomes man-

1

nouncement by J

Longview, Tex., recently
of the Long-

CORT TREAT,
WORL, Boston, was a

WORC,

of

on Dec.

aging director of

was named president
view Kiwanis Club.

W.

manager

eral

HILL, gen-

(Ted)

E.

ter, Mass.,

KTSM,

V. HAMILTON-WEIR, general manager of WLEU, Erie, Pa., recently
was elected to the board of governors
•of the Erie Advertising Club.

HAROLD

EDWARD

WTAG

Heads

Hill

WILLIAM

RAINEY,

S.

head

of

NBC's

production
department,
is
back on the job after a recent appendicitis operation.

HUBERT CHAIN,

script

writer in

NBC electrical transcription department, and Katharine Hoffmeir of
NBC sales department are to marry
the

in

December.

HUDSON HAWLEY,

formerly with

Hartford Times, and

with the
Stripes, official publication
in France, has been made
of the
news editor in the international division of NBC. Mr. Hawley also served
as Central European director of INS
in Berlin, and as head of INS bureaus in Paris, London, Rome and
the

Stars

&

AEF

Geneva.

LISA LUNDIN

NBC

has been promoted

at
from secretary to staff assistant to Wayne L. Randall, director
of the press department.

DWIGHT B. HERRICK has been
promoted from clerk in the guest relations department of NBC to director of promotion of the studio and
television tours, replacing Walter B.
Davison,

who

was

ferred to Hollywood
of the guide staff.

BROADCASTING
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recently transto take charge

Broadcast Advertising

CBCINCAMDl
Takes Your Message To

THE ONLY MARKET OF ITS KIND

IN

THE

WORLD

Over 2,500,000

Who

Canadians

Think,
LBERT4

Speak and Buy

IS

<^

AS K AT'

ICHEWAN

French

In
No

MANITO
I

responsible Captain of a Ship

would

enter a strange port without a pilot. Similarly,

no responsible

advertiser should think

of entering the French-Canadian market without

some guide

as to

its

For the

peculiar requirements.

French-Canadian people are Canadians with a
ference

.

.

.

speaking a different tongue

different habits

That

is

why

.

the

.

.

in

CBF

.

.

.

Regional Systems which cover

CBC

.

having

Canada performs such a

notable service to advertisers.

local Stations

.

susceptible to different appeals.

CBC

50,000 watt Station

.

dif-

Through
one of the
all

its

basic

five

CBC

Canada

CBV, CBJ, CJBR, and

.

.

.

CHNC

and

own language ...
their

in their

.

.

.

.

caters to

own French-Canadian ways and customs

and thus provides every
.

own idiom

advertiser

who uses

the

.

.

.

CBC

.

reaches a potential French-speaking audi-

National Network with friendly and productive

ence of over 2,500,000. It appeals to them in their

entry to the heart of one of Canada's richest markets.

the

CANADIAN BROADCASTING CORPORATION
Commercial Department
1 Hayter Street,

BROADCASTING

•

Toronto

Broadcast Advertising

1231

Ste.

Catherine Street West, Montreal

December

1,
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HOWaKU

CBS

SVVAUT,

formerly

Hollywood, has joined the

ol

KHJ,

Los Angeles, continuity staff.
BURT McMURTIE, Hollywood producer, having recovered from a long
illness, has gone to New York to confer on several radio deals.

CONTRO

ROOM

MORT WERNER, formerly of KJBS,

San Francisco, has joined KMTR,
Hollywood, as writer-producer.

ROBERT YOUNG, KHJ,
news

geles,

Inez James,

ROBERT

T. ANDERSON, amateur
operator of Harrisburg, 111., who was
awarded the William S. Paley Amateur Radio Award for 1937 last June
for heriosm during the 1937 Ohio
River flood, has joined WABC, New
York, as field technician. He brought
with him to New York his amateur
transmitter
with which he
was largely instrumental in the evacuation of the entire
population of

Los Anmarried

commentator,

Hollywood song writer,

Nov. 23.

HAL SPARKS,
Oklahoma

City,

formerly of
has joined

KFXR,

formerly of

WRTD,

W9MWC,

WSLI,

Jackson, Miss.

SAM LAWDER,

Richmond, has joined

WLVA,

Shawneetown, Pa., without the

Lynch-

of a single

burg, Va.

NATHAN SNADER,

conductor

KYW

of

orchestra during the abof Jan Savitt and his
Top Hatters on road engagements,
has been appointed music director of
KYW, Philadelphia, until Director
Savitt completes his road schedule.
the
sence

KYW

LOUIS LAMAR,

announcer of WGN,
from his annual
to Minnesota with a 160-pound buck deer
which he bagged in the Duluth region.
returned

Chicago,

November hunting expedition

NEIL COLLINS,

publicity director
Cleveland, has been
director of public events
and special features, succeeding Larry
Roller, recently named educational director of United Broadcasting Co.
of

WHK-WCLE,

appointed

JACK DAUB,
WJBY,

former announcer at
Gadsden, Ala., has been ap-

WCOA,

pointed program director of
Pensacola, Fla.

ROY MAYPOLE Jr., formerly of
WHBF, Rock Island, and NBC-Chicago, has joined the production department of WWJ, Detroit.
ED LYONS, formerly of KMPC,
Beverly Hills, Cal.
Lou Bennett,
formerly in radio in Los Angeles, and
Ivan Head, formerly of J. Walter
Thompson Co., Los Angeles, have
joined the announcing staff of KGGM,
Albuquerque, N. M.
;

CARL FRANK,

announcer of Origi-

Good Will Hour on WGN-MBS,
on Nov. 26 married Barbara Weeks,
nal

star of

TOM MCCARTHY,

WRC-WMAL,

RUDOLPH PRIHODA,

formerly

with M-G-M and RKO, has joined
the promotion department of
Cincinnati, to handle art work and
layouts.

WLW,

PAUL ALLISON,

WNOX,
WSAI,

formerly
Knoxville, has joined
Cincinnati.

of

WLW-

BOB GREGORY, formerly of KXOK,

has joined WBT, CharBill Cook, has gone to
WBNS, Columbus. Bob Lyle has returned to work at
after an
appendectomy.
St. Louis,
lotte, and

KXOK

KEN HOUSEMAN,
WIS, Columbia,

announcer

C,

S.

of
is the father

of a girl born recently.

ANNE EMILY SCHMIDT,
program department

of

the
Phila-

of

WIP,

on Nov. 23 announced her
engagement to Harry DeLeon, of
Philadelphia. The wedding is planned
delphia,

for next June.

BILL BIVENS,

announcer of

WBT,

recently
bagged a 235pound buck deer in western North
Carolina, claimed to be the largest
killed in the state this season.
Charlotte,

KATE SMITH,
CBS

broadcast

during her noon
General Foods

for

(Diamond-Crystal Salt), Nov.
24, received a gold medal and testimonial from the American Legion in
Corp.

recognition of her "superior job of
talking and preaching love lor America and American ideals, principles

and institutions".
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•

December

I,

reigned at

field enis accompanying the American
delegation to the Pan-American conference in Peru to operate the transmitter
which
installed
has
aboard the Grace Liner Santa Clara
for daily broadcasts from the ship to
the American public. Edward Tomlin-

gineer,

WLS,

Chicago, during mid-November as its
new 50,000 watt transmitter was
dedicated. Above is a scene at the

NBC

National Barn Dance with (1 to r)
Julian Bentley, newscaster; I. R.
Baker, of RCA; W. J. Gillies, contractor; H. Field, architect; Tom
Rowe, chief engineer; H. Boome,
electrical contractor; Burridge D.
Butler, president of Prairie

CARL ROLLERT,

turns at termination of the series.
Those moved into production are
John M. Dolph, assistant to Don-

CBS

Pacific

Russ Johneditor and Ben

continuity
program operations director.
They continue their own duties in
addition to sharing production
ston,

Paley,

responsibilities. Gateways to Hollywood, to be heard Sunday, 6:307 p. m. (EST), on 75 CBS stations,

the Laugh Liner
[Broadcasting, Nov. 15].

replaces

series.

Ayer V-P's Placed

WARNER

S.

SHELLY,

elected

newlyN. W.

vice-president of
Ayer & Sons, has been named supervisor of service in the New York
office. Mr. Shelly joined the Philadelphia office of N. W. Ayer in
1923 and was transferred to the
New York office in 1925, remaining there until 1937, when he was
returned to the Philadelphia office
in an executive capacity. James
M. Wallace, with the agency in the
Philadelphia office since 1926, was
elected vice-president in charge of

plans-merchandising, and
H. Gilliam Jr., with the

Thomas
agency

since 1925, was named vice-president in charge of Philadelphia office service.

VISUAL audiences throughout the
country for the first time are now
seeing dramatizations of the anticrime program Gang Busters exactly
as produced in the CBS studios, now
that the actors on the program have
started on a personal appearance tour
carrying with them a simulated radio
stage with all paraphernalia. Program
is sponsored on the air by ColgatePalmolive - Peet
Jersey
City,
Co.,
through Benton & Bowles, New York.

1938

com-

engi-

electrical

neering student of the University of
Kansas, has joined the control staff

WREN, Lawrence, Kan.
THORUS E. LaCROIX, of KFAC,
of

photo are Glenn Snyder, WLS vicepresident; Mr. Rowe, Mr. Boome,
and Joe Kelly, Barn Dance m. c.

departments of CBS, Hollywood,
have been shifted to production to
share duties of Charles Vanda,
West Coast program director, who
has taken temporary leave to produce the talent-hour program
Gateways to Hollywood which
starts on the network Jan. 8 under
sponsorship of William Wrigley Jr.
Co. (Doublemint gum). Vanda re-

American

South

mentator, will handle these broadcasts
as well as those from the conference.

Farm-

Vanda to Gateways
EXECUTIVE personnel in three

NBC's

son,

er-WLS; George Biggar, WLW
farm program director. In lower

W. Thornburgh,
Coast vice-president;

formerly feature
the Washington Post and
newscaster of
Washington, has been named news editor
of
WCPO, Cincinnati, succeeding
William Gold.
writer of

loss

.

DEWEY STURGELL, NBC

FESTIVITY

ald

Her Honor, Nancy James.

life.

Los Angeles, recently married Marion
Anderson.

Mrs. Vernice Boulianne
Marries Earle T. Irwin
AT A QUIET ceremony, attended
only by

members

of the family and

JOHN PEFFER,
director of

STANLEY WHITMAN, formerly of
la., has joined the engineerWNAX, Yankton, S. D.

Waterloo,

close friends, Mrs. Vernice Boulianne, president of KVI, TacomaSeattle, and Earl T. Irwin, radio

were married Thanksin Vancouver, Wash.
The ceremony was performed in
the First Methodist Church by the
Rev. Fred C. Taylor. Attended by
her sister, Miss Dorothy Doernbecher, Mrs. Irwin was given in
marriage by Charles W. Meyers,
president and general manager of
KOIN, Portland. Acting as best

NBC

giving

Day

man

for Mr. Irwin was H. Preston
Peters, of New York, executive of
Free & Peters, national radio representatives.
Mrs. Irwin is the daughter of the
late E. M. Doernbecher, founder of
KVI, who died in 1936. Mr. Irwin,
commercial manager of KVI and
manager of the station's Seattle
studios, was a radio executive with

Free & Peters in Chicago before
going to Seattle. He is a graduate
of Colorado State College and a
member of Phi Delta Theta. Mrs.
Irwin is a graduate of the University of Washington and a member
of Chi Omega sorority.

assistant technical
Norfolk, recently

gland trouble.

ing staff of

executive,

WTAR,

underwent an operation for salivary

E. J.

SOMERS,

formerly with. FarnsInc., is now with the
television staff in New York.

worth Television

J.

W. SANBORN

Camden.

AL SPAN, CBS Hollywood sound
effects director, is recovering from a
gash on his head received while playing field hockey.
HILTON

L. RAMLEY, transmitter
WJJD, Chicago, has been
studio
supervisor replacing
Jack Hayes, resigned.

engineer of

named

JOHN BERRY
S.

Company,

plan of the
operators of

Journal

WTMJ,

Milwaukee, make more than 85%
of that station's staff owners of or
designated for ownership of stock
units. The employe-ownership plan,
set up in 1937, has worked out so
satisfactorily that employes are
now enabled to own 40% of the company's stock. Units are allotted to
employes who qualify as to length
of service, with all WTMJ departments represented
announcers,

—

musicians,
operators,
continuity
writers, salesmen, traffic clerks and
others. The broad program for employe control of the Milwaukee
Journal and
is not a profitsharing plan but outright owner-

WTMJ

ship.

joined

recently

the

WIS, Columbia,

engineering staff of
C.

TAUBNER

HAMMA,

G.
formerly
engineer of KHUB, Watsonville,
Cal., has been added to the
technical staff of KYA, San Francisco,
succeeding Paul Williams, rechief

signed.

FREDERICK BLACKBURN

is

new

engineer at KVSO, Ardmore, Okla.,
succeeding Bob T. MacFarland, now
at

KOMA,

Oklahoma

City.

HARRY SMITH,

formerly of Radio
Hollywood,
has
joined

Hollywood Recording

ownership

RCA

RCA

Recorders,

Employe-Ownership Plan
BROADENING of the employe-

now with

is

Victor Co. Ltd., Montreal, having resigned from the
Mfg. Co. staff in

Co.,

that city,

as technician.

JUSTUS ALLEN,

engineer of NBCChicago, has been transferred from
the
transmitter to the studios, replacing Woodrow Crane, re-

WENR

signed.

AN EMERGENCY

drill

program by

a group of 16 amateur radio operators
known as the Susquehanna Emergency Network was heard Nov. 20 on
NBC-Red. Comments on the drill were
made by Lieut. E. K. Jett, FCC chief
engineer, speaking for

Chairman

Frank R. McNinch.

THOMAS SMITH, caretaker of the
WEAF transmitter at Bellmore, Long
Island, died Oct. 6, apparently as a
result of the recent hurricane when
he attempted to pump out his flooded
cellar by hand and collapsed with a
stroke of apoplexy two days after the
storm. He is survived by his wife.

BROADCASTING

•

Broadcast Advertising

WBS

is adding a new studio at its
headquarters at 711 Fifth Ave., New
York, to take care of increased program activity. Program production
and continuity departments have been
shifted from the 15th to the 13th
floor in he former NBC headquarters
to make room for expanding sales and

market analysis

staffs.

A ONE-HOUR

recording of Dickens'
Christmas Carol, with Alfred Shirley
as Scrooge, has been prepared by
NBC's electrical transcription service
and was sent to Thesaurus subscrib-

Nov. 15.

ers on

RADIO

rights to

The Spider's Web,

Columbia Pictures movie serial, have
been obtained by WBS, which has already recorded an audition disc. Story
is being adapted for radio by Stewart
Sterling, author of the Eno Crime
Club series. World has also secured
Marie Nordstrom's radio serial, Three Women.
rights to

RADIO

programs division

of

Walter

Biddick Co., Los Angeles, has taken
sales rights to programs of Callahan
Radio Productions, Hollywood transcription firm.

EARNSHAW RADIO

Productions
and Earnshaw- Young have moved of1031 So.
to
fices from Hollywood
Broadway, Los Angeles.

STANDARD RADIO announces
KANS and KFEQ have subscribed to
its

Tom

Barton operates Presto Becorder at Young

Standard Library Service.

NATIONAL

Transcription Recording

San Francisco, has cut two dra"matization and announcement tranCo.,

new Philco Mystery
which are being offered

scriptions for the

Control

set,

to stations
ship.

& Kublcam

for

local

how program

directors use

dealer sponsor-

THE PRESTO RECORDER

MERTENS &

PRICE, Los Angeles
production concern, has started to
produce a three-ring style merchandising service for department stores,

ti-

Fashion Frolic. Series, being cut
by Radio Recorders, Hollywood, will
consist of 240 quarter-hour programs.
Firm is also cutting a new quarterhour serial titled Leisure House, which
features Agnes White, Los Angeles
home economics expert, for electrical
tled

sponsorship.
producing.
utility

Frank Nelson

In the early days of radio, thousands of dollars were wasted on unsuccessful

is

C. P. MacGREGOR, Hollywood transcription concern, has cut 18 quarterhour .narrations for the Rosicrucian
Order, San Jose, Cal., to be placed
nationally.

Co.,

York (Lucky Strike cigarettes),
and W. C. Fields, Hollywood film

title of

the

many

It

speaker

—

reasons for failure, one was most
his

show exactly

as

it

might look perfect in rehearsal. But as

showed glaring

it

it

common.

would later sound on
came over the loud-

defects.

directors have now discovered how
many shows during rehearsal. Before

Program

to

record

the

—sound

avoid this

alone.

Over 1500 Presto recordings were made this past year by Young & Rubicam
while producing the programs of Jack Benny, Fred Allen, Kate Smith and
others*

.

.

.

programs that have retained

their popularity year after year

with both listener and sponsor. The Presto installation
office of

Young & Rubicam

is

New York
now used by-

at the

typical of recording facilities

leading advertising agencies.

There are many
Jr.,

less

expensive recorders available, including the Presto

a portable recording and playback machine that

complete for

sells

only $149.00.
Pearce,
Ben Bernie,
Silver
Theatre,
Passing
Parade, Lum and Abner,
Eddie Duchin,
We, the
People, Hobby Lobby, Mary
Margaret
cBride, and

Al

M

Hughes Reel*

THE

the air.

own medium

New

comedian, have cancelled contract
arrangements by mutual agreement after four weeks. Fields' last
appearance on the CBS Your Hit
Parade was Nov. 12. The contract,
which still had 22 weeks to go, was
amicably settled by George McGarrett, radio executive of Lord &
Thomas, New York, which services
the account. Fields is reported to
have received $5,000 weekly for his
appearance on the program, which
consumed about 12 minutes. Mr.
McGarrett, who produced the Fields
Hollywood insert on the weekly
program, has returned to his New
York headquarters.

Among

pitfall. They
show goes on the air,
they have listened carefully to the records. They have heard the show
exactly as it will sound to the radio listener. They have judged it in its

Lucky-Fields Split

AMERICAN TOBACCO

programs.

The producer could never hear

//

you produce radio advertising, even spot announcements,

let

a Presto repre-

sentative demonstrate the advantages of pre-recording your broadcasts.

the recorder for a ten day trial

if

you wish.

W rite us for the

name

Keep

of your local

Presto representative.

"Senator" was bestowed

upon Thomas M. Storke, Santa Barbara publisher and operator of KTMS
in that city, by virtue of his appointment in November by Gov. Merriam
as interim successor to
Adoo, resigned.

Senator Mc-
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Shot
In hunting,

takes

it

skill

it

takes effective promotion.

The best shot

of the year (your best single chance to

year-round sales story)

To

and science to bring down the quarry.

time or any service related to the business of broad-

In selling

casting,

ofr

the Year!

the

is

tell

your

1939 Yearbook Number.

a closely-knit industry, such as radio advertising, the Year-

book Number

is

all-essential

are buyers' guides;

its

and

all-inclusive.

Its

directories

advertisements are reviewed again and

again through the year.

Within

its

400

or more pages are

data that provide daily references for radio advertisers, time
buyers, account executives, station and network executives,
engineers, government radio purchasing agents and executives
of each

and every service

Full

page

relating to radio advertising.

$192

Half page

$108

Quarter page

$

60

Regular issue rates and Frequency discounts apply.

RESERVE SPACE

TODAY

Forms Close December

15th

Quickies in the Kitchen

ALL THINGS women

Town Buyer!

f**Af PROGRAMS

EVERY TIME the Feld ChevMotor

rolet

Co.,

Kansas

City,

Kan., sells a new car it goes
on KCKN, that city, with an
announcement patterned after
a news flash. If the sale happens during a sustaining
show,
breaks right in
with "Feld has sold another
car," if during a commercial
program the announcement is
aired on the next station

Pros and Conceptions

NEW TYPE

A

educational
program, titled Why Not Have a
Baby? has been started on KECA,
Los Angeles, by Harrison Holliway, manager. The twice-weekly
half-hour roundtable discussions,
which started Nov. 22 with Jose
Rodriguez, KFI-KECA educational director and Jimmy Vandiveer,
special events director, handling
the commentary, features a well-

KCKN

break. Announcements include the name and address
of the purchaser, type of car
sold and name of the Feld

salesman.

of

known unnamed Los Angeles physician. Frank discussions on the

WITH
from

8,000
the

school

simple rules of the pre-natal care
of an expectant mother and an attempt to rebuke many of the popular yet false superstitions about the
early stages of childbirth and care
of the baby, will be included in the

children

United States
and Canada taking part in
special Armistice Day ceremonies at the Peace Arch at Blaine,
Wash., KVOS, Bellingham, originated a broadcast of the event for
the second time for MBS and Canadian Broadcasting Corp. The
program, which covered descriptions of the "peace parade" and
the flag-exchanging ceremony between U. S. and Canadian children
across

series.

Barrage of Brasses
bands in Longview and Marshall, Tex., engaged
in musical rivalry recently on the

Bands program carried
Longview, and claimed
to be the first of its kind. The
Longview band played a number
while the Marshall band listened;
then the lines were switched to the
KFRO studios in Marshall and the
Battle

the

on

photographed by four American
and one Canadian newsreels. Arrangements are being made to
furnish the program to the
next year.

BBC

*

featuring Mrs. Helen

W. Dana,

WOR, Newark,

Nov. 29,
and is heard Tuesdays and Thursdays, 11-11:15 a. m. (EST). On
each program Mrs. Dana answers
listeners' questions
on problems
ranging from household hints to
gift advice, with the help of an
expert gardener and seedman, an

*

*

Out of 50 contestants,
appeared with the three
required calls, and from'these the
winner was chosen during the program. The broadcast was sponsored by Colonial Baking Co., and
was handled by Announcer Doug
Romine.
*

Postal Miscellany
Uncle Sam recently opened
his year's accumulation of unclaimed packages at the Seattle
post office and auctioned it off,
KIRO, Seattle, went to the spot
with full remote equipment and
picked up all the chatter, from the
auctioneer's chant to bidder's of-

WHEN

fers.
*

*

to

listeners'

questions about radio, the station
and its staff, Air Fare, on WPTF,
Raleigh, is centered about station
news and goings-on. An announcer
reviews letters and queries from

and answers them by air
rather than letter.

listeners
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*

*

the guest can converse on such subjects.
*

*

*

Hints and Quiz
HALF-HOUR feature combining a
recipe and homehints program with
the features of a personal quiz or
interview-broadcast is Kitchen
Kwiz, sponsored on WHK, Cleveland, and WADC, Akron, by Westinghouse E. & M. Co. During the
first 20 minutes, Ruth La Verne presents new wrinkles in recipes and
care of household equipment. The
remaining time goes for a quiz-bee.
*

Round About Raleigh

program

For Food Lovers
GOURMETS and cookers of fancy
morsels offer food suggestions and
recipes as guests on Bill Rothrum's
Man With the Ladle weekly quarter-hour on WSYR, Syracuse. The
program, sponsored by a local
cheese company, also features chats
on sports and entertainment when

*

DEVOTED purely

opportunity

*

Calling
Contest was carried again this year
on KARK, Little Rock, from Stuttgart, Ark. Finals were broadcast
at 9:30 p. m., with a prebroadcast

*

for

service
Cincinnati, fura new series of

WCKY

Quacks

at 4 p. m.
six finalists

primary

the

starting on WCKY. Talent tryouts
are held in local theaters, and on
the final night of the contest in
each town winners are put on the
air through a
pickup. Olive
Kackley, formerly of WLS, Chicago, where she produced home talent shows, and who recently joined
WCKY, conducts the series.

THIRD ANNUAL Duck

*

in

WCKY,

community

other specialists.
*

CITIES

of
talent

*

Makes Good

area
nish

interior decorator, a child psychologist, an architect, a dietician, and

Call of the

*

Talent

Local

program for women, At Your Servstarted on

of

KFRO,

procedure reversed. Listeners voted on their favorite band after the
30 minute program.

Advice For the Ladies
PERSONAL service and advice
ice,

*

HIGH SCHOOL

international border,
broadcast coast-to-coast and

was

*

*

*

*

Signs of Yuletide
Christmas Party, with
everything but Christmas music

SPECIAL

and

excluded, was started
on WORL, Boston, Nov. 24, and
will be heard daily until Christ-

mas.

jollity

It

is

planned to present on

the air all the Santas of Boston's
stores and organizations.

1938

Following Barry
Barry, German
of
shepherd "seeing eye" dog, in leading his blind master, Billy Fisher,
through downtown streets of Co-

PROGRESS

lumbia,

C, was described via

S.

shortwave from a cruising car by
officials of the State Highway Patrol and city police on a special
program on WIS, Columbia. The
feature was one of a current series

on-the-scene

of

pro-

safety

grams presented by Capital Motors,

Columbia.

of

*

*

Condemned

*

bition are awarded merchandise on
Trial of Talent, weeklv hour sponsored on
New" Castle, Pa.,

WKST,

by the Ellwood City Furniture Co.
The feature extends for 13 weeks,
and final winners compete for a
Pennsylvania College scholarship.
Popularity is judged by listener
votes.
*

*

Return of the Waltz
WHN, New York, in an effort to
bring back the waltz and make listeners waltz-conscious, has begun
a thrice-weekly musical program,
Great Waltztime, which ties up
with the current M-G-M moving
picture, The Great Waltz. Noted
dancers and dance teams appear
on the program from time to time
with news about waltz steps.
*

*

*

Platters of the Past

CONTEST

to unearth the "Oldest
Record of the Week", conducted as
part of Bob Evans' Alarm Clock
program on WSPD, Toledo, pulled

over 10
oldtime transcriptions
within a week after it was started
Nov. 14. The oldest disc so far
bears a 1905 date. A weekly cash
award is made for these oldest oldtimers.
*

*

*

Greek Letters

TIE-INS with

Santa's Back

PERENNIAL

kiddies' Christmas
favorite, Billie the Brownie, opens
its eighth season on WTMJ, Mil-

sponsored again by the
Schuster depai'tment stores and
conducted by Larry Teich. In addi-

waukee,

to Success

IN A simulated court trial scene,
the three high school contestants
found guilty of having the most
talent after being called to the
stand for questioning and an exhi-

*

like to hear
about appear sooner or later on
the Woman's Hour, now in its
seventh year on WKRC, Cincinnati. Conducted by Ruth Lyons and
Marsha Wheeler, the program is
heard from 4-5 p. m. daily, and as
it
runs the gamut of womanly
wants presents fashions, news,
"kitchen quickies", household hints,
interviews with visiting celebrities,
"advice" columns, book reviews,
chapters from a serial produced
and directed by the Federal Radio Workshop chapter, music and
a question box, all from the feminine angle.

tion to the title character, the program features Santa Claus, his

reindeer and Metik, the Eskimo.
The toy promotion feature climaxes shortly before Christmas
with a parade.
*

*

*

Once LTpon a Time

FAMOUS

fairy

tales

are

to

be

dramatized by the Federal Theatre
Radio Division on MBS in a series
to start Dec. 3, Saturdays, 2:30-3
p. m. First of the series will be
"Aladdin and the Wonderful
Lamp." Robert Lewis Shayon, of
WOR, will produce the series, with
each tale being taken from a different nation.
is

Title

of the series

Once Upon a Time.
*

*

*

Sweet Home

BUILDING five musical numbers
on each program around their
"Five Point" home-building and
financing service, Capson-Bowman
Realtors of Salt Lake City started
House of Melody on KDYL, Salt
Lake City, Nov. 27. The show, a
weekly quarter-hour, does everyincluding
five
in
fives
thing
voices in addition to the announcer.

—

*

*

*

From Musical Comedies

MUSICAL quarter -hour of the
WBIL String quartette, featuring
well-known melodies from musical
comedies, is Musical Comedy Favorites, heard Tuesdays and Thursdays on WBIL, New York.

college fraternities

feature the What's New urogram
sponsored on KDYL, Salt Lake
City, by Firmage for Men. Each
week a letter is read from a prominent Utah U. student praising a
feature of Firmage service or apparel.
Dave Simmons, assistant
program director, writes the pro-

ha

—^I^"n
33l1|E£VV

L

gram.

The

Public's

Money

GENERAL

information on the economic history of the United States
is

the subject of

grams,
ficits,

new

American
on

series of pro-

&

De-

Yoi'k,

con-

Dollars

WHN, New

ducted by the Washington Square
College of New York University
each week.
*

-fi

*

Oral Oratory

HARTFORD'S

dentists appear in

the new weekly dialogue series,
Dentistry Tells the Story, started
on WTIC, Hartford, Nov. 26, to
interest children in taking better
care of their teeth. Prizes are offered childi*en for best letters on
subjects related to dental care.

NO SPY
St. Louis,

WEW

Ray Gutting, of
but merely a user of

is

bi-

noculars to spot latest market reports on the board of the Merchants
for his thrice-dail>
broadcasts on WEW, which for 14
years has been supplying this service to its listeners. The present
schedule includes three _5-J
minute market broadcasts daib
from the National Stock Yards, tht
Merchants Exchange and the Mississippi Valley Stock Yards.

Exchange

WEW

BROADCASTING

•

Broadcast Advertisi^

j

1'

Free Dancing at

Prof. Quiz' Druggists

NOXZEMA CHEMICAL

Time Exchange
CALL REPORTS show
30%

decrease
time" queries

coming

to

Western Union s.nce WSAI,
Cincinnati,
and the local
office began exchanging
courtesy plugs several weeks
ago. W. B. Wingo, local
superintendent, and Dewey

WU

a special feature, participants were
selected from the audience of drug-

WU

WSAI

H. Long,

New

York, on Nov. 26 broadcast its
Professor Quiz program with Bob
Trout from the Convention Hall,
Philadelphia, during the meeting
of the Philadelphia Association of
Retail Druggists on behalf of drug,
chemical and cosmetic interests. As

a
"correct

in

Co.,

gists.

Ruthrauff

general man-

*

ager, made an arrangement
whereby WSAI plugs Western Union with each hourly
time announcement and WU
telephone operators answer
time queries between 7 and

Tips

& Ryan
*

is

agency.

CHRISTMAS

*

the Trolley
suggestions from all
stores are given by

the downtown
a man and woman shopper on The
Trolley Shopper, sponsored daily
by the Cincinnati Retail Merchants
Assn. and the Cincinnati Street
Railway Co. on WCKY, Cincinnati. Posters on street cars call attention to the programs.

m. with the correct time
and "Listen to WSAI, 1330
on your dial, and receive the
correct time each quarter9 a.

hour".

*

*

Philadelphia, on Nov. 11,
opened its auditorium for dancing
twice weekly to the recorded music
which is played on the station's
program, Night Club of the Air,
heard Tuesdays and Fridays, 1012 midnight. A large sale of tickets
at 50c apiece by mail only was reported by WPEN, which expects
that the novel idea will add greatly to popularity of the program.

*

From

*

WPEN

WPEN,

*

*

Prizes for the Public
IN connection with the transcribed
five-weekly quarter-hour, The People's Choice, KXOK, St. Louis, has
started a 100-word-completion contest for Bachelor & Family Laundry, with a cellophane dress bag
going to every entrant and cash
prizes totaling $350. The program
and contest are promoted heavily
with posters and newspaper space.

Last Minute Tips
boards of

FOR THE bulletin

YMCA's, schools and civic
KIRO, Seattle, sends

tions

posters

Slighted Songs

tunesmiths who
have failed to get songs into print
are given the opportunity to be
heard during Claude Sweeten's
weekly half -hour Song Search on
KFI, Los Angeles. Each week the
listening audience is asked to vote
on best tune presented. Along with
this, Sweeten, a staff of musical
judges and representatives from
Davis & Schwegler, Los Angeles
music publishing firm, pass on
final efforts. Song chosen is published and placed on sale by the

SPONSORED by a men's clothing store, Knowledge Kollege, question-answer program on KIRO,

ticularly

for publicizing special
"eleventh hour" broadcasts.
*

Seattle, is claimed to be

equal

participation

from male and female

and

drawing

interest
listeners.

for

*

*

Peeper with Pack
and woman announcer with
a pack transmitter and mike call at

MAN

residence doors to get specific facts
about members of the household on
Finding Out, new Saturday night
feature started by WDZ, Tuscola.

Morning Screen Gossip
morning movie gossip,
Morning Stars, is sponsored by

EARLY

local

K-B Clothes on WGAR,

Cleveland. Jack Paar, commentator, recently started a contest idea
with movie tickets as prizes.
Juridical Justice

Voice of the Lens

ROMAN HOLIDAY

dittoed

outstanding individual

programs carried by the station.
KIRO recommends the medium par-

Seattle Queries

UNRECOGNIZED

of

institu-

JOSEPH GROSS,
candid

camera fans is The Camera Talks,
new show started on WBBM, Chicago, by Candid Camera Corp. of
America for its Perfex cameras.

Philadelphia at-

torney, tries to show that law really does have a heart during his
discussion of actual legal cases on
The Human Side of the Law, new
series on WFIL, Philadelphia.

latter firm.

Inside the

CASE

histories

phenomena

as

Mind

of such psychic
ghosts,
premoni-

tions, mental telepathy and dreams
will be dramatized on the Mysteries of the Mind weekly pro-

starting Dec. 4 on WOR,
A psychologist and a psychiatrist will attempt to explain
the secrets of these phenomena
and discuss different points of

gram

Newark.

view concerning them.

Aimed

at

the

Youngsters

PRE-YULETIDE

half-hour Under
the Christmas Tree, recently orig-

W

r

inated by
TMJ, Milwaukee, features radio adaptations of famous
Christmas sketches from 0. Henry,
Dickens, Victor Hugo, Tennyson
and others. To intensify youngster
appeal, Mickey Harrington, juvenile announcer, m. c.'s the pro-

gram, which

is

heard weekly.

Fun With Movies

SCENES from

recent movies are
dramatized, and the listening audience asked to identify the action
on the weekly Radio Movie Quiz,
started recently on CKCL, Toronto. Prizes are awarded for the first
correct answers. The program idea
is copyrighted by Associated Broadcasting Co., Toronto.
^

^

Shoppers'

FRANK

answers

Forum

to personal ques-

tions are secured by Ed Murphy
as he interviews women shoppers on

a downtown corner without divulging their identities during The
Missus Takes the Mike, thrice-

weekly feature on

WROK,

The Distinguished Broadcasting Station

Rock-

ford.

Holiday Jollity

CENTERED about

a

mythical

"Christmas Special" train, WPTF,
Raleigh, is carrying Christmas
Cheer, five-weekly musical with
100-word spot announcements for
the five participating sponsors.
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Station

KSD —"The

St.

Louis Post-Dispatch

POST-DISPATCH BUILDING, ST. LOUIS. MO.
FREE & PETERS, INC., NATIONAL ADVERTISING REPRESENTATIVES
NEW YORK
CHICAGO
DETROIT
SAN FRANCISCO
ATLANTA
LOS ANGELES

Broadcast Advertising

December

J,

1938

•

Page 49

the SuAina&i OF
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WSYR,

STATION ACCOUNTS
sp— studio programs
— transcriptions
t

American Pop Corn

WHO,

Des Moines

Milwaukee.

American Pop Corn

Co., Sioux City,
13 sp, thru Coolidge Adv. Co.,
Des Moines.
Gooch Milling & Elevator Co., Lincoln, Net)., 39 t, thru Potts-Turnla.,

Co.,

Kansas

City.

Oyster Shell Products, New Roehelle.
N. Y., 50 sa, thru Husband &
Thomas, N. Y.
Interstate Transit Lines, Omaha, 47
thru Beaumont & Hohman,
Omaha.
Coleman Lamp & Stove Co., Wichita,
29 ta, thru Ferry-Hanly Co., Kansp,

sas City.

Railway Express Agency, New York,
2G sa, thru Caples Co., N. Y.
A. Sheaffer Pen Co., Fort Madi-

W.

Russell

la., 27 sa, thru
Seeds Co., Chicago.

son,

M.

Reid,

Murdoch &

Y.

Ex-Lax Mfg.

WGAR,

Cal.

(canned beans), 2 sp weekly, thru
& Staff, San Fran-

Federal Savings & Loan Institute of
(investments),
Cal., Los Angeles
weekly sp, thru Elwood J. Robinson
Adv. Agency, Los Angeles.
Skidoo Co., Columbus, O. (cleanser),
weekly sp, thru Jaap-Orr Co., Cincinnati.

KNX, Hollywood
Louis

(Turns),

t weekly, thru H. W. Kastor &
Sons Adv. Co,. Chicago.
Peter Paul Inc., Naugatuck (candy),
5 sp weekly, thru Emil Brisacher &

2

San Francisco.

Staff,

&

Co., Chicago (hams), 50 so
and ta weekly, thru J. Walter
Thompson Co., Chicago.

Swift

WNAX,

Yankton,

Brooklyn (proprie-

Katz

Co.,

Bal-

Cleveland

t

BBDO,

Erickson, Cleveland.
Oil Co., New York
anti-freeze) 3 so weekly, thru J.
Stirling Getchell, N. Y.
Thomas Leeming & Co., New York

Socony-Vacuum
(

,

Bengue), 5 so weekly,
Esty & Co., N. Y.
Florists Telegraph Delivery Assn., 4
sa weekly, thru Young & Rubicam.
N. Y.

Newton, la. (washing
machines), 6 sa weekly, thru McCann-Erickson, Chicago.
Morton Salt Co., Chicago, 6 so weekly, thru Klau-Van Pietersom-Dunlap
Associates, Milwaukee.
International Harvester Co., Chicago,
6 so weekly, thru Aubrey, Moore
& Wallace, Chicago.
Chilean Nitrate Educ. Bureau, New
York, weekly t, thru O'Dea, Sheldon & Canaday, N. Y.
Commercial Solvents Corp., New
York (Norway Anti-freeze), 7 sa,
weekly, thru Maxon Inc., N. Y.
Castleberry Food Products Co., Augusta, Ga., 3 sp weekly, thru Nach-

WOR, Newark
Vinick,
New York (Drezma
beauty products), 2 sp weekly, direct.

Bosco Co., New York (milk amplifier), 3 sp weekly, thru Kenyon &
Eckhardt, N. Y.
Journal of Living Publications Corp.,
New York, 3 sp weekly, thru Austin & Spector Co., N. Y.
Fischer Baking Co., Newark, 3 sp
weekly, thru Neff-Rogow, N. Y.

Wm. Leeming &
(Baume Bengue), 5

Wm.

& Co.,
KYA, San
Esty

(nail

Sales Corp.,
polish), 6 sa

Buchanan &

Co.,
),

thru

Barrons

Los

Adv.

6

St.

so
Co.,

Joseph,
weekly,

Kansas

City.

Japanese Committee on Trade and Information, San Francisco (travel),
weekly sp, thru Brewer - Weeks
Agency, San Francisco.
American Pop Corn Co., Sioux City,
la. (Jolly Time Pop Corn), weekly
thru Coolidge Adv. Co.. Des
sp,
Moines.

WHN, New

York

Venden Brothers, Brooklyn (religious),
weekly sp, 26 weeks, thru GunnMears Adv., N. Y.
Ex-Lax Mfg. Co., Brooklyn, ta, 9
weeks, thru Joseph Katz Co., Baltimore.

Ford Motor Co., Detroit, daily sa, thru
McCann-Erickson, N. Y.
Washington State Apples Inc., Wenat-

E. St. Louis,

MeCormick Deering,

Chicago

(trac-

Pen

CKNX, Wingham,

French, De-

Roanoke, Va.
Co.,

Ft.

Southern Dairies,
test), 65 t, thru

(Maitland stoves), 3 sp weekly,

di-

Canada Starch Co., Montreal (Crown
Brand syrup), 6 sp weekly, thru
Vickers & Benson, Montreal.
Carter Medicine Co., New York (proprietary), 520 ta, thru
Street &
Finney, N. Y.
Ogilvie Flour Mills Co., Montreal, 52
t,
thru J. J. Gibbons, Montreal.

KSAN, San

New York
McKee &

(SealAlbright,

land.

WMCA, New

WOAI, San Antonio
American Pop Corn

sa series, 1 year,
Getchell, N. Y.

•

Co.,

Baltimore.

Cincinnati

Socony-Vacuum Oil

Co.,

New

thru J.

December

Drawn

York,

Stirling

"Say a Few Words

for Yourself,

Announcer

—I'm

for Broadcasting by Sid Hix

Letting

1938

KFAC, Los Angeles
Inc., New York (hand cream)
weekly, thru Wm. Esty & Co.,

Pacquin

You Go Newt

Saturday !"

I,

York

Mfg. Co., Brooklyn, New
York, weekly ta, thru Joseph Katz

Ex-Lax

Sioux City,
Coolidge Adv.

Co.,

weekly t, thru
Des Moines.

WSAI,

Francisco

Progressive
Optical
Oakland
Co.,
(chain group), weekly sp, thru
William Gleeson Adv. Agency, Oak-

Philadelphia.

Page 50

Ont.

Wingham

rect.

Madison, la.,
Seeds Co.,

thru Russell M.
Chicago.

la.,

Co.,

Co., Toronto.
Rolls & Darlington, Toronto
(Lymoids), 6 so weekly, thru Vickers
& Benson, Toronto.
Richards Glass Co., Toronto (Rolls
Razors ) 3 sa weekly, thru A. McKim Ltd., Montreal.

Co., Detroit, 12 sa,

sa,

Co.,

Foundry

,

WDBJ,
26

ronto.
Ogilvie Flour Mills, Winnipeg, 3 t
weekly, thru J. J. Gibbons, Toronto.

Toronto.

troit.

Sheaffer

CFCF, Montreal
Salada Tea Co., Toronto, weekly sp,
thru Thornton Purkis, Toronto.
McCoy Products, New York, daily sp,
thru Neff-Rogow, N. Y.
Burnett's Ltd., Montreal, daily sp,
thru Associated Broadcasting Co.,
Montreal.
Exki Perfumes, Montreal, weekly sp,
thru Desbarats Adv. Ltd., Montreal.
Underwood - Elliott - Fisher, Toronto,
weekly sp, thru J. J. Gibbons, To-

Gold Medal Products, Toronto, (tea),
weekly sp, thru Cockfield Brown &

land.

&

cof-

CKCL, Toronto

Greyhound Bus Lines, Cleveland, 7 so,
thru Beaumont & Hohman, Clevethru Brooke, Smith

New York (Yuban

weekly, 52 weeks, thru
Ashley Adv. Co., N, Y.
(Old
P. Lorillard Co., New York
Gold), weekly sp, thru Lennen &
Mitchell, N. Y.
R. Romano & Sons, New York (Cucamonga wine), 2 sp weekly, direct.
Maryland Pharmaceutical Co., Baltimore (Rem, Rel), 2 daily sa, thru
Joseph Katz Co., Baltimore.

People's Credit Jewellers, Toronto, 6
sp weekly, thru MacLaren Adv. Co.,

Cincinnati

Hudson Motor Car

Maywood,

Co.,

WOV-WBIL, New York
Paton Corp.,

Co.,

tors), 5 sp weekly, direct.

WKRC,

sp, direct.

3 sp weekly, direct.

Cal.,

111.

Brewing Corp., St. Louis,
thru Gardner Adv. Co., St. Louis.
Hyde Park Breweries, St. Louis, thru
Ruthrauff & Ryan, St. Louis.

weekly, direct.

&

weekly

ligious),

Falstaff

S. D.

Critchfield

Beach, Cal.

Laguna Plant & Seed

Western

Chicago Technical College, Chicago, 3
thru

KFOX, Long

Wash., daily so, 3 weeks, thru
Walter Thompson Co., N. Y.

WTMV,

Angeles
thru

t

Dr. Harry Davis & Associates, Los
Angeles (chain optometrist), 3 sp
weekly, thru E. A. Wesley Agency,
Los Angeles.
Dr. F. E. Campbell, Los Angeles
(chain dentist), 6 sp weekly, thru
allied Adv. Agencies, Los Angeles.
Christ Institute, Oakland, Cal., (re-

chee,

Bootes Hatcheries, Worthington,
Minn, (poultry remedies), 3 sa

sa weekly,
Chicago.

San Francisco (cosweekly, thru Erwin.
Wasey & Co., San Francisco.
Eopa Sales Co., San Francisco (remedies), 2 t weekly,
thru Erwin.
Wasey & Co., San Francisco.
Coca Cola Bottling Co. San Francisco
(Coca Cola), 5 t weekly, thru
D'Arcy Adv. Agency, St. Louis.
S. A. Sherer, Los Angeles (loans), 2
so weekly, thru Smith & Bull, Los
Angeles.
Co.,

2

metics),

fee), 5 sp,

Francisco

(proprietary

rect.

Duart Mfg.

New York

N. Y.

(elec-

razor),
3 sa
weekly, thru
BBDO, N. Y.
Progressive Optical Co., San Francisco (eye glasses), weekly sp, ditric

Fla., 7

weekly, thru

so,

Mo.

weekly,

Los Angeles.
Bathasweet Corp., New York (Bathasweet), 3 sp weekly, thru H. M.
Kiesewetter Adv. Agency, N. Y.
Co.,

Co.,

Pharmacal

Zerbst

J.

KPO, San Francisco

Tampa,

Co.,
sa weekly, direct.

Nell

Flamingo

Charlotte, N. C.

Co.,

Havatampa Cigar

weekly, 4 so weekly, thru
N. Y.
Smith Bros., Poughkeepsie, N. Y.
(cough drops), 4 so weekly, thru
Brown & Tarcher, N. Y.
Standard Oil Co., Cleveland (antifreeze), 8 so weekly, thru McCanner), 3

WBT,
Maytag,

man Rhodes, Augusta.

Remington Rand, Philadelphia (shav-

cisco.

St.

Co.,

tary), thru Joseph
timore.

Wm.

Emil Brisacher

Co.,

Chicago, thru

Co.,

Rogers & Smith, Chicago.
Smith Bros.. Poughkeepsie, N. Y. so
series, thru Brown & Tardier, N.

(Baume

KFI, Los Angeles
Greco Canning Co., San Jose,

Lewis-Howe

Sioux City,
Adv. Co., Des

Co.,

Coolidge

thru
Moines.
la.,

Morton Salt Co., Chicago, 27 sp, thru
Klau-Van Pietersom-Dunlap Asso-

bull

WJTN, James-

Springfield, Vt.
Training Corp., Chicago,

Industrial
thru James R. Lunke & Associates,
Chicago.
F. A. Stuart Co., Marshall, Mich,
(proprietary), thru Benson & Dall,
Chicago.

sa — spot announcements
ta — transcription announcements

ciates,

Syracuse,

WNBX,

town,

KSFO, San Francisco
New York

General Shaver Co.,

BROADCASTING
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—
SMART & FINAL

Luckman Now V-P
CHARLES

IMPERIAL TOBACCO SALES

Co.,

Montreal, will broadcast
the weekly games of the
Alberta section of the Canadian Senior Hockey Association over CFRN,
Edmonton, and CFCN, Calgary, starting about Dec. 15, with Gordon Williamson at the microphone. The account was placed through Whitehall
Broadcasting Ltd., Montreal.

Springs Authority, West-

Division, Los Angeles, (bottled
water), in a four-weeks test, is sponsoring the five-weekly quarter-hour

Pup,

and has been closely connected
with the Pepsodent radio business
placed by the agency. The success
of the Pepsodent Co. has paralleled

KFWB,

on

Hollywood.
is the firm's first West Coast
radio and was placed thru Lew Golder
Agency, Hollywood.
York, on Nov. 14, began six participations weekly in The Morning Star
program on
New York, using
radio for the first time to advertise
Ocean Mist Artichokes. Test campaign
will continue for 13 weeks. Account

WNEW,

handled

Co.,
Chicago, is
sponsoring The Green Hornet,
twice-weekly adventure series, which
may be locally sponsored or sustaining, on WGN, Chicago, through Lord
& Thomas, Chicago. Program is also
sponsored by Jell-Well Dessert Co.,
Los Angeles, on four Don Lee stations through Lord & Thomas, Los
Angeles, and on KWK, St. Louis, by
the Union Biscuit Co., St. Louis, di-

MBS

rect.

FEDERAL SAVINGS &
California,

Los

Loan

InstiAngeles, (in-

vestments), is sponsoring the weekly
half hour Aliranay's Sociable on KF1,
that city. The firm in late December
will supplement its radio activities
with an extensive two-month spot announcement campaign, using major
Southern California stations during
the reinvestment period. Elwood J.
Robinson Adv. Agency, Los Angeles,
has the account.

MACE JONES
partment

Co.,

Kansas

City, (de-

has started spona three-hour variety program, seven weekly for 52 weeks on
sorship

stores),

of

KCKN, Kansas

City,

Kan. Taking the

hours from 9 p. m. to 12 m., sponsor airs all local sports events and
offers portions of the time to qualified

civic

and

organizations.

social

Part of the program

broadcast in
Russian and Polish. Placed direct.
is

FROZEN FUDGE

Service Co., Sacramento,
distributors
in
Northern
California of Frozen Fudge, is planning a test campaign on radio and
will use three quarter-hour periods
weekly on KFBK, Sacramento starting at an early date. The campaign
will probably be expanded to include
stations in San Francisco and the San

geles,

its

venture.

advertising
radio is

first

of

LARUS & BROS.
(Edgeworth

Co.,

and

tobacco

on Nov. 21 started Ed
Kennedy's Speaking of Sports program thrice-weekly on WSPR, Springfield, Mass., WTAG, Worcester, and
WCSH, Portland, Maine, for 13
weeks. Account is handled by Cecil,

Warwick & Legler, New York.
IN ITS FIRST major radio advertising in ten years, Yellow Cab Co.
headquarters

with

California,

BULLOCK'S

Inc., Los Angeles (department store), is using a total average of 20 one-minute transcribed announcements daily on 11 Los Angeles
county stations in a 19-day Christmas
promotional campaign which started
Nov. 25. Stations are KFI

KNX

KHJ KECA KEHE KMTR KFAC
KFYD KFOX KIEV KMPC. Agency

is

Dana Jones

Co.,

Los Angeles.

BARNEY'S CLOTHES, New

York,

extensive users of radio on New York
City stations, on Nov. 15 began a
nightly series of programs on WOR,

The

Newark.

Award

The

feature,

Honor,
of

is

some

unsung

Columbus, Ga., maker
of Royal Crown Cola and other beverages, has appointed BBDO, New
Inc.,

York, to handle its advertising in association with James A. Greene &
Co., Atlanta, which formerly handled
the account alone.

PROGRESSIVE

(fertilizer
& chemical
products), using radio for the first
time in a test campaign, and placing
direct, on Nov. 27 started sponsoring
Garden Club of the Air, on KECA,
that city. Contract is for 13 weeks.

Los Angeles

MANHATTAN SOAP

Co.,

New York

(Sweetheart soap), in a three-week
or more campaign which started Nov.
2S, is using an average of four spot
announcements daily on five NorthCalifornia

ern

KSFO.

stations,

KFRC, KGO, KGW, KFBK. Firm
is also using similar spots on KMJ,
Fresno, and KPMC, Bakersfield, placing thru Milton Weinberg Adv. Co.,
Los Angeles.

System,
operators of stores throughout California, recently launched campaigns
on two San Francisco radio stations.
It is presenting a live quarter-hour
show titled The Doctor, Sundays on
KSFO for 52 weeks, and an amateur
hour Thursday nights on KSAN. Account is placed through William Gleeson Adv. Agency, Oakland.
Optical

WAVE

80.7% of the
income-tax

the

chain's

outlets

at

Wing-

ham, Kincardine and Listowel.

Naturally, he was entitled to

know

just

what he was

ting

for

his

dollar", but

get-

"advertising

we

tried to dis-

suade him because we

feel

radio no longer needs a

test,

and another thing
had to be done

this

test

ivith

an-

nouncements, not programs.

So

much

after

and

pro

con

discussion

—the

contest

was agreed upon.

V^]

«» d 7

!*»».•

was given

a cou-

requesting

out,

fill

designate their fa-

to

NOW

station.

THIS!

TWO

.

.

.

the re-

It's

iveeks testing.

Total coupons

-

-

WSPD preference

-

Next

-

^

q{

'

it9

of

°™

Jihin

•

to

station

-

-

1168
781
128

total

Tradxn^

^

drug

this
get9 all
to
out
on

ana extends __ which
in Louisville,
ies
C°
any
include 43
fro

And
of

out of the total

1168 coupons given

customers, 217 gave no
indication of their preference.

m

i8

?°

Ut

tZ°^:

or anywhere!

The above

test is just an-

other outstanding proof that

CHAINWAY STORES
serves

power

and radio.

station

this

sult of

^

lom

about

facts

city

which

of

listen to

honest
tbe true,
^
boy*,
tbat
Believe us,

SPECIAL Drug

CKNX, Wingham,

decided on a con-

test to test the pulling

vorite

AND WJOREFOR LESS!
come

time on

and most faithful ad-

vertisers

pon
them

DELIVERS
LOUISVILLE

sales,

Ltd., operating 15 Ontario department stores, on
Nov. 18 started using radio for the

few days ago one of our

a purchase

Joaquin valley.

ronto.

A

oldest

Each person who entered
client's store and made

sales

Distributors, Toronto (Kanusa), has placed a dramatic
spot series over 10 stations, the transcriptions for which were cut by Grow
& Pitcher Broadcasting Agencies, To-

it

our

food

first

Co..

a

ceives an engraved scroll.

NEHI

KEMI-KULTURE PRODUCTS

Daily

five-minute
person's noteworthy contribution to the
events of the day. The person, present in the studio at the broadcast, reof

dramatization

But we liked

—

cisco.

Adv., that city, is using
six-weekly participation in the combined Sunrise Salute and Housewives
Protective League programs on KNX,
Hollywood, in a Southern California
campaign which ends Dec. 10.

ZOWIEM

last

GEORGE BELSEY

Co., Los An(G-E appliances), thru Hixson-

//eck&

AND

in

month started
sponsorship of the Mutual network
show. Famous Jury Trials, on two
stations
KFRC, San
California
Francisco and KHJ, Los Angeles,
Wednesday nights, 7-7 :30 p. m.
(PST). Famous Jury Trials is now
San Francisco,

geles

on NBC-Red.

series

Out

Richmond
Domino

cigarettes),

of

Out

IVe Stuck

contemplated. Associated Adv. Agency, Los
Angeles, has the account.

Expanded use

sponsored locally in Cincinnati on
WSAI by Bavarian Beer, making a
total of 16 stations handling the program commercially throughout the
country. The agency for Yellow Cab
is Rufus Rhoades & Co., San Fran-

O'Donnell

direct.

QUAKER OATS

tute of

growth of radio advertising,
beginning with Amos 'n' Andy and
continuing to the present Bob Hope
the

PETER MARTORI's Sons, New

is

former

U

ern

Jones
This

LUCKMAN,

vice-president in charge of sales
and advertising of the Pepsodent
Co., Chicago, has been named vicepresident and general manager of
the firm. Mr. Luckman, 31, began
as a retail grocery salesman with
Colgate-Palmolive- Peet soon after
being graduated from the school of
in 1930.
architecture of Illinois
He became supervisor of Chicago
salesmen in 1932, district manager
at Milwaukee in 1933, divisional
manager at Cincinnati in 1934,
sales manager in 1935. According
to officials of Lord & Thomas, Chicago, Mr. Luckman has taken a
keen interest in radio advertising

of Canada,
this winter

SARATOGA

I.

Co., Wilmington,
(canned food), in a 13-week
campaign, is sponsoring the
test
thrice-weekly quarter-hour Mirandy's
Garden Patch on KFAC, Los An-

Cal.

WSPD
FREE & PETERS,

i

is

the

number one

Ohio
and therefore "the best buy."
station in northwestern

MENTHAIR

Laboratories, Toronto
(cough drops), has placed a transcription series over 12 stations, through
Grow & Pitcher Broadcasting Agencies, Toronto.
F. W. PLANERT & Sons Co., Chicago (ice skates), has started a Sunday afternoon half-hour series on
WJJD, that city, titled Man on the
Ice, featuring Jack Drees in interviews with skaters at the Chicago
Arena. Placed direct.

BROADCASTING
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CRAZY WATERS

WBNX

Co.,

Canada,

of

Toronto (proprietary), has started a
52-time quarter-hour transcription series twice a "week over CFRB. Toronto, and three times weekly over CF"PL,
London, Ont. CFCO, Chatham, Ont.
CKNX.« Wingham, Ont.; CKCH,
Hull, Que.; CKCV, Quebec. CKMO.
Vancouver CFAR, Flin Flon, Man.
CKBI, Prince Albert, Sask. CFRN.

NEW
YORK

;

Speaks the Language

Club, m. c. Don McNeill has
been kidding about the need
for a sponsor, the lack of
commercials on the show.

;

;

Edmonton; CFCN. Calgary; CHLT,

Plays the Music

Wyo., the other day reading
in part, "I don't suppose the
pay for a sponsor is very
high or you would have
found one by now, what with

;

;

Metropolitan

New

CKWK.

York's

Foreign Residents and
Tells

them

WHAT

scriptions.

and

sult of its

gram over

1000
lite.

Station tltat Speak*.

Iftuvi £a*UfUaoe.

terprises,

VWM, -

& Fenton, N. Y.
VOGUE MFG. Co., Newark

Chicago.

9

-if

J

garments), to Joseph Katz

GENERAL SHOE

it

Buffalo (General Shaver), is sponsoring HeraldTraveler News on
I,
Boston,
Wednesdays and Fridays, 7 :45 a. m.,
and 100-word announcements at 6 p. m.

KRAUSE

New

Orleans department store, has started Adventures of
Frank Farrell, heard five times weekCo.,

on WDSU, New Orleans, for
Weatherbird Shoes. The show, built
around a background of high school
ly,

was transcribed by Russell
Comer Co., Kansas City.

athletics,

C.

BBDO,

to

Falls,

STATLER HOTEL, Cleveland, is
sponsoring a half-hour evening show,
Hello World, plugging the hotel's

SOUR

WGAR,

NOTES,

XENOPHER!
"home

may sound

anarchy to
YOUR ears, but — good or bad — it kinda slays our
WDAY listeners ! In fact, our genius for turning low*
cost, homespun talent into paying entertainment is
really boosting sales for some big-name advertisers
Fargo's

talent 1

like

you re interested in making some money in the Red
River Valley — and saving some, too — just call in our
home-town boys and girls Want our inventory ?
If

1

!

WDAY,
— D we
N. B. C.
Affiliated
FREE and
PETERS, INC.

NATIONAL
REPRESENTATIVES

with the Fargo Forum

FARGO
N. D.

940 KILOCYCLES
5ooo WATTS DAY
looo

WATTS NIGHT

Buffalo.

services weekly on
Cleveland, with a hotel telephone operator
as announcer handling phone calls requiring explanation of guest facilities.

PAUL

DILLON &

R.

(Hanford's Butter),
N. Y.

McCORMICKS
cuits),

Ltd.,

McConnell,

to

FEDERATED

To Head Chicago

Office

RALPH WEIL,

commercial manager of WISN, Hearst station in
Milwaukee, for a number of years,
has been appointed head of the
Chicago office of International Radio Sales, Hearst station representative organization, effective
Nov. 28. He fills the vacancy left
by the resignation last month of
Naylor Rogers. His successor at

WISN has not been named. Appointment of Mr. Weil to this post
represents a change of policy in
IRS, whose original plan had been
to handle the Chicago office as a
branch of the organization's New
York headquarters, with Loren.
Watson, New York manager, dividing his time between the two cities.

TRANSCRIBED PROGRAMS

Co.,

New York

White-Lowell Co.,

London, Ont. (bisEastman, London

PURCHASER

Co.,

New

York (radio equipment), to H. A. Marsh
Adv. Agency, N. Y.

PILSNER URQUELL
York
Co.,

(imported

Importing Co., New
to
Rose-Martin

beer),

N. Y.

PINE TREE PRODUCTS Co., Newport,
New Hampshire (Pine Tree soap), to H.
B. LeQuatte, N. Y.

MORRIS PLAN INDUSTRIAL Bank of':
New York, New York, to Griffes & Bell,
N. Y.

ROCHELLE CHEMICAL
New York

chelle,

Co.,
to

New

RoHalpern

(Footex),

Adv. Agency, N. Y.

GUNTHER

BREWING

beer and ale)
Ryan, N. Y.

York

SON-Wagon-Lits, New
1, to Newell-Em-

(travel), on
Co., N. Y.

Jan.

COAST FISHING

Co.,

(Puss
to

'n'

Dan

B.

Wilmington,

Cal.

Boots cat food, Balto Dog food),
Miner Co., Los Angeles.

HAWAIIAN

PINEAPPLE

(Dole

pineapple),
with new

announced

be

to

Ayer & Son

will

advertising

firm's
radio.

Co.,
Baltimore
to
Ruthrauff &

radio

,

THOMAS COOK &
mett

plans

Named by IRS

to

and Toronto.

Francisco

Is

Ind.

,

Young & Rubicam,

Weil

Elkhart,

to H. N. Elterich, New
York, to handle promotion and advertising in Africa and Far-East for 1939.

(

MORE

CORP., Nashville, to
Co., N. Y.
Co., Niagara

AMERICAN SALES BOOK

GOOD HUMOUR

REMINGTON-RAND,

(foundation
New York.

Walter Thompson

J.

(Alka-Seltzer)

WEE

A LITTLE

Co.,

MILES LABORATORIES,
Food Products, Toronto (cereal and bread), has started
on CKCL, Toronto, a children's quiz
program from a Toronto theatre Saturday afternoons. The account was
handled by Metropolitan Broadcasting
Service, Toronto.

York, to

Pettingell

unemployment and all.
would beat nothing, I
bet. Please let me know what
my duties would be and what
the sponsor pay is."
But

morning Willie Winn proWAAF, which carries a

daily selection of race track winners.
Program is now being made available
on transcriptions by Willie Winn En-

WATTS DAY AND NIGHT

HELENA RUBENSTEIN, New

this

R. B. STORES, Chicago men's wear,
has had to open women's departments
in both of its establishments as a re-

WHERE TO BUY

PIEL BROS. Brewery, Brooklyn, New
York, to Sherman K. Ellis Adv., N. Y.
SWEETS Co. of America, New York
(Tootsie candy), to Biow Co., N. Y.
EYE-GENE Co., Chicago (eyedrops), to
Morgan Reichner & Co., N. Y.

Letter came from Mona,

Sherbrooke,
Que.;
CHLN. Three
Rivers, Que.
CFLC, Prescott, Ont.
CKCR, Kitchener. Ont. CHNC, New
Carlisle, Que.;
Chilliwack,
P>. C. Grow & Pitcher Broadcasting
Agencies, Toronto, placed the tran-

Sings the Songs of

AGE ICY

Anything to Help
FOR SOME time during the
sustaining NBC Breakfast

Co.,

San

radio
to
broadcast

shortly.

N.

W.

continue to handle the
in
media other than

JOSEPH HERSHEY McGILLYRA
has been appointed national sales rep-

KJBS, San Francisco,
immediately, and for KQW,
San Jose, effective Jan. 2, 1939.

resentative for
effective

JOHN

P.

NELL,

sales promotion

formerly

of

the

department of WOR,
been appointed New

Newark, has
York representative

for the station's
be in charge of programs contracted by that office.

Chicago

office to

C. M. BRES, of Eagle Pass, Texas,
owner of XEPN, Piedras Negras, and

XELO,

Tia Jnana, Mexico, having
taken over active management, has
appointed John R. Griggs commercial
manager with headquarters in the San
Diego (Cal.) Trust & Savings Bldg.
Mr. Griggs succeeds W. E. Branch,
resigned. William C. Wise with offices
at 117 W. Ninth St., Los Angeles, has
been appointed Southern California
representative.

For the

Low Budget Account

Programs of proven ability
that have established audience acceptance at a cost
that must prove profitable.

LINDSEY SPIGHT,

Send

for complete

Catalogue

5-45

FIFTH

AVENUE

NEW YORK

Coast

Assn.
E.

I.

HEATON

Chicago
Sales.
plans.

CHARLES MICHELSON

Pacific

manager of John Blair & Co., recently was elected president of the Northern California Oregon State Alumni

office

He

has resigned from the
of International Radio

has not announced future

ROBERT WOOD,

of the sales staff
been transferred to the sales staff of the station's Chicago office, his territory to
of

WOR,

Newark, has

include Minneapolis-St. Paul, Kansas
City, Milwaukee and Chicago.
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MORRIS,

E. T.

account executive of

Meldrum & Fewsmith, Cleveland, has
been named vice-president of that

DIANA BOURBON.

Hollywood prodirector of Ward Wheelock
Co., will be transferred to New York
to produce the weekly CBS Campduction

Playhouse with Orson "Welles,
which starts Dec. 9. 6-7 p. m. (PST).
under sponsorship of Campbell Soup
Co. Miss Bourbon at present produces
the CBS Hollywood Hotel which is
hell

be discontinued following the Dec.
2 broadcast. She also maintains production contact on the
Amos
Andy series. Both are sponsored by
Campbell Soup. She is to return to
Hollywood to produce the Dec. 23
CBS broadcast of Charles Dickens'
Christmas Carol, with Lionel Barrymore as Scrooge, annually sponsored
by the soup firm. Ward Wheelock Co.
will continue to maintain Hollywood
offices, with
Mary Garvin, assistant
to Miss Bourbon in charge as manto

NBC

agency. Connected with the Cleveland
firm for more than six years. Mr.
Morris was formerly manager of tire
advertising for Goodrich, and now
serves the Willard Battery and Seiberling Tire accounts.

the
past 15 years in radio and wellknown on the Pacific Coast, has
established a gene r a 1 advertising
agency at 214 S.

Vermont

RENZO CESANA.

formerly of James
Houlihan. San Francisco agency, recently formed his own agency with
in the 3Ionadnock Bldg.. San
Francisco, and operating under the
firm name of Cesana & Associates
Ltd. Carl W. Pierce has been named
radio director.

on Nov. 14. resigned
as media director for Joseph Katz
Co., Baltimore.

WHITTIER.

C. L.

vice-president of

Young & Rubicam, New York, wrote
a dramatic skit. Gone With the Wind.

performed by NBC artists at the regional meeting for New York mem-

of

Clarence

Juneau

He

will persupervise

radio

activities.

Inc.

Juneau

Mr.

Juneau was
manager of KYA, San Francisco,
for the past year, and at one
time managed KEHE, Los Angeles, both owned and operated by
Hearst Radio Inc.

BERNARD WEINBERG,

ager.

TOM BRENEMAN. CBS

BUCHANAN

of Beverly Hills, Cal.,

program

director in San Francisco and previous to that with CBS in Hollywood,
recently resigned to join Long Adv.
Service. San Francisco. He was succeeded at CBS by Van Fleming, who
had resigned from
to join Emil
Brisacher & Staff.

NBC

Co.. has established
Hollywood offices at 16S0 N. Vine St.
for script writers and Bill Baeher.
producer of the
Texaco Star

CBS

Theatre,
sponsored by Texas Co.
Agency maintains West Coast offices
at 1709 W. 8th St., Los Angeles, with
Fred M. Jordan, vice-president, in

PHIL CARTER

charge.

of the radio
Blackett - Sample - Hummert.
Chicago,
and Bob Etienne has been transferred from the agency's estimating to
the radio service department.

wood

has been named head
service department of

HARMON NELSON

Jr..

talent buyer, has joined the
staff of Young & Rubicam.

PETERSEN KURTZER,
Blackett-Sample-Hummert

Hollywood
New York

He

also supervises the Holly-

offices.

LAWRENCE

B.

EPSTEIN

the

LARRY TRIGGS,

formerly of
Chi-

Inc.,

cago, has joined the radio department
of H. W. Kastor & Sons Adv. Co.,
that city.

has

Lawrence Esmond Adv.
Corp.. at 285 Madison Ave.. New
York, to handle newspaper and radio
advertising. Mr. Epstein is president
and radio director.
formed

former radio diDaniel Frey Co.,
Chicago, and more recently copy director of that agency, has joined the
copy department of Ruthrauff & Ryan
rector

of

Charles

B.

Agencies

sonally

bers of the American Association of
Advertising Agencies, held Nov. 17
at the Roosevelt Hotel, New York.

&

Ave.,

Los
Angeles,
under firm name

offices

ROY SHULTS.

GROW

Juneau's Agency
CLARENCE B. JUNEAU, for

of

Milton

Weinberg Adv.

executive

Los

Co.,

Angeles, married Effie Marjorie Stein

A.

Nov. 20.

CARMAN SMITH,

president

of

Smith & Drum, after three weeks in
New York, has returned to Los An-

& PITCHER

HAL

E.

married and have gone to Puerto Rico
for two weeks.

CARL STANTON,

Lord & Thomas.
Hollywood producer, and his production aide, Mickey Lusk, have returned
to Hollywood from Denver where they
produced Colorado's Hour, for 16
weeks under sponsorship of Colorado
Chain Store Assn. Stanton has been
assigned as assistant to Tom McAvity, Lord & Thomas Hollywood
manager in producing the weekly
NBC Boh Hope Show.

geles.

C.

CHURCH MORE

and

Elliott B.
west coast radio and advertising, have formed their
own agency under the firm name of
C. Church More & Co.. with offices
at 117 W. Ninth St.. Los Angeles.
Mr. More will direct radio activities.

Hensel, well

known

in

IIIJiHJIlll'Jijffil

COMPANY

LEE ANDERSON ADV.

Co., Detroit
agency, has re-established west- coast

1151 S. Broadway, Los Anwith T. Beverly Keim as manager. The firm services the Chrysler
division of Chrysler Corp.
offices at

geles,

BERT BUTTERWORTH

LOS ANGELES
SAN FRANCISCO
SEATTLE

Agency.

Los Angeles, has moved to new offices at 1622 N. Highland Ave.. Hol-

DECEMBER

WLBZ

JAMES, program manager

the radio department of Compton
Adv., New York, and Miss Florence
K. Sperl, casting director of radio of
the same company, on Nov. 24 were
in

lywood.

Inc., that city.

Broadcasting

Agencies, Toronto, announces the introduction of a complete French department to translate English commercials and programs, and originate
new ideas with complete French commercial tie-ins. It will be the only
service of its kind in Canada, outside
Montreal, the agency states, and of
value to advertisers who find difficulty
in getting their message across
to
French-speaking Canadians throughthe
out
Dominion. Claudine Leduc
will be in charge.

11

NBC

GOES
AS USUAL

FOR BEST RESULTS USE

"The Maine

Station for

Thompson

BROADCASTING

•

Maine People"

L. Guernsey, Managing Director

Broadcast Advertising
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up Control
you never
dreamed of!
It's

Cardioid directional response of 639 A.

1.

2.

Showing

3.

120° pick-up angle lessens need for

isopics,

or lines of equal pick-up.

the answer to a sound-transmission engineer's prayer!

— Western Electric's new Cardioid Directional — the microphone that gives you pick-up control never approached by
even the best dynamic or ribbon mikes!

The key

to this control is cardioid directivity

— for

tilting.

all

ranges from the lowest bass to the highest overtone. Bell

Telephone Laboratories achieved this by combining
dynamic and ribbon units in one mike and electrically
equalizing and combining their outputs.

In addition to this realization of true cardioid pick-up, a

3-way switch enables you to use either unit independently.
This makes the 639A either a dynamic or a ribbon mike at

your

will.

One way

or another,

it

can handle any situation

Small, sturdy, beautifully streamlined,

the

639A

is

interchangeable with the 8-Ball and Salt-Shaker on stands

442A

Jack. It greatly simplifies pick-up tech-

— assures

balance, clarity and fidelity of pick-up

using the

nique

that will give

quality can

4.

No feedback from

5.

Ideal for dividing stage

rear of playhouse.

you a new conception of what broadcast

now

be!

For booklet giving full details, write to Graybar. Better
put it "over the jumps"
and tell
still, order one mike
us how many more you want!

—

—

DISTRIBUTORS:
Graybar Electric Co., Graybar Building, New York. In Canada
and Newfoundland: Northern Electric Co., Ltd. In other cowretries: International Standard Electric Corp.

and audience.

on Radio's Infancy

Sidelights

(Continued from page 22)
great to

untary

make any system
public

of vol-

subscription

suffi-

ciently secure to justify large financial commitments or the creation
of an administrative and collection organization necessary to deal
with the general public.
"Therefore, if I am correct in as-

suming that such a foundation

is

insecure over a period of time,
the super-structure built on such a
foundation is perforce equally

weak.

"For these reasons
the

that

conclusion

must

broadcasting

I

am

led to
of

the cost
be borne

by

who

derive profits directly or
indirectly from the business resulting from radio broadcasting. This
means the manufacturer, the na-

those

tional distributor, (The Radio Corporation of America), the wholesale distributor, the retail dealer,
the licensee and others associated
in one way or another with the
business.

After the Novelty Wears Off

"As to No. 2. When the novelty
of radio will have worn off and
the public no longer interested in
the means by which it is able to
receive but rather in the substance
and quality of the material received, I think that the task of
reasonably meeting the public's expectations and desires will be
greater than any so far tackled
by any newspaper, theatre, opera
or other public information or en-

tertainment agency. The newspaper, after all, caters to a limited list of subscribers. The theatre
presents its production to a literal
handful of people, but the broadcasting station will ultimately be
required to entertain a nation. No
such audience has ever before
graced the effort of even the most

Electric Co., as well as the three
stations to be erected by the Radio

celebrated artist or the greatest
orator produced by the Ages.
"Because of these reasons, I am
of the opinion that neither the
General Electric Co., the Westinghouse Co., nor the Radio Corporation would in the long run do justice to themselves or render satisfaction to the public if they undertook this tremendous job.
"The service to be rendered distinctly calls for a specialized organization with a competent staff
capable of meeting the necessities
of the situation.

istrative operations, it
necessary to provide

Plan of Organization

"With the foregoing

in

mind,

Corporation; to operate such staand build such additional
broadcasting stations as may be determined upon in the future.
"Since the proposed company is
to pay the cost of broadcasting as
well as the cost of its own admintions

'

of course,
with a
sufficient to deis,

it

source of income
all of its expenses.
"As a means for providing such
income, I tentatively suggest that
the Radio Corporation pay over to
the broadcasting company, 2% of
its gross radio sales, that the General Electric and Westinghouse
companies do likewise and that our
proposed licensees be required to
do the same.
"Assuming/ for example, that
gross radio sales effected by the
Radio Corporation for the year

fray

1923,

amount

to $20,000,000, which
$14,000,billing prices for such

would represent roughly
I

have attempted to arrive at a solution of both problems No. 1 and
No. 2, which, while not completely
answering all of the questions
which may fairly be raised, at the
same time provides, I think, a
structure capable of expansion in
accordance with the development
of the art and business and if
subject to objections, at least not
to these recited in the preliminary
paragraphs of this letter.
"The plan I have in mind and

one which I respectfully suggest
for your consideration and discussion at the first meeting of the
broadcasting committee is as follows:
"Let us organize a separate and
distinct company, to be known as
the Public Service Broadcasting
Co., or National Radio Broadcasting Co. or American Radio Broadcasting Co., or some similar name.
"This company to be controlled
by the Radio Corporation of America, but its board of directors and
officers to include members of the
General Electric Co., Westinghouse
Electric Co., and possibly also a
few from the outside prominent in
national and civic affairs. The administrative and operating staff of
this company to be composed of
those considered best qualified to
do the broadcasting job.
"Such company to acquire the
existing broadcasting stations of
the Westinghouse Co., General

000

in

made by the General Elecand Westinghouse Companies
and, assuming further, that the
gross volume of our proposed lidevices

tric

censees' business for the year will
be $5,000,000 the contributions to
the broadcasting company for the
year would be as follows: By the
Radio Corporation of America
2% on $20,000,000 would equal
$400,000; by the General Electric
Company—2% on 607c of $14,000,000 would equal $168,000; by the

Westinghouse

40%

of

Company

$14,000,000

2%

would

on

equal

$112,000; by licenses—2% on $5,000,000. $100,000; total $780,000.

A

Modest Start

"While the total of $780,000 may
be regarded as inadequate to defray the whole of the expense of
the broadcasting company, yet, I
think it should be sufficient to provide for a modest beginning. Once
the structure is created opportunities for providing additional
sources of income to increase the
"pot" will present themselves. For
example, if the business expands,
the income grows proportionately.
Also, we may find it practicable
to require our wholesale distributors to pay over to the broadcast-

ing company a reasonable percentage of their gross radio sales for
it will be to their interest to support broadcasting. It is conceivable

Owned and Operated by
TWO GREAT NORTHWEST NEWSPAPERS
With

a

ST.

Combined

Circula:ion, Both Doily
of Over 300,000.

ond Sunday,

MINNEAPOLIS TRIBUNE AND
PAUL DISPATCH-PIONEER PRESS

& PETERS, INC., National Representatives
York, Chicago, Detroit, Los Angeles, San Francisco,
Atlanta.

FREE

New
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'Mom says

call

her back later, Mrs. Twerp. She always listens to
CKAC at this time!"
CK AC, Montreal (Canada's Busiest Station

BROADCASTING

Broadcast Advertising

that the same principle may even
be extended in time to the dealers.

A NETWORK DREAM OF

The broadcasting company may
also find it desirable and remunerative to publish a radio magazine
of national scope, which can be
made to provide a source of inits subscriptions and
advertising columns. (In this,
Wireless Age can be put into the

come through

'pot'.)

"Since

pany

is

the

broadcasting comon the basis

to be organized

of rendering a public service commensurate with its financial ability
to do so it is conceivable that plans

may

be devised by

it

whereby

it

will receive public support and, in
fact, there may even appear on the

horizon a public benefactor, who
a
will be willing to contribute
large sum in the form of an endowment. It will be noted that
these additional possibilities of income are merely regarded as "possibilities" and do not in themselves
form the foundation upon which
the broadcasting company is to
operate.
"Once the broadcasting company
is established as a public service
and the general public educated to
the idea that the sole function of
the company is to provide the public with a service as good and extensive as its total income permits,
I feel that with suitable publicity
activities, such a company will ultimately be regarded as a public
institution of great value in the
same sense that a library, for
example, is regarded today.

"Mention of a library institution
brings to mind the thought that
is

who endows

the public benefactor
a library for the pur-

pose of educating the general public, the person who in the future
may endow a broadcasting station
or a broadcasting service will be a
still greater public benefactor because of the many advantages

which

a

offers

to

broadcasting
all

classes

service
of

only

in

An

Visualized by Inventor

Inventor

Who

Aroused

a

Max

Loewenthal,

Judge

A STRANGE STORY in the history of radio involves the Continental Wireless Co. of New York
which in 1910 had plans for a network of wireless stations similar
to the coast to coast hookups of
today.
Interviewed recently on KSFO,
San Francisco, Max Loewenthal of
that city, told listeners his experience with Continental Wireless.
Mr. Loewenthal, a prominent elecengineer and president of the

trical

American Institute of Inventors,
had been associated with the late

Thomas A. Edison.
In 1910 he was technical advisor
Continental Wireless Telephone
& Telegraph Co., then seeking to
establish a network of wireless
stations. Published with each prospectus was a map showing proposed location of the stations. When
called to testify in court as an expert witness in the New York trial
of three officers of the new company attempting to sell stock, the
following took place, according to
court records:
to

"Do you

believe

it

feasible

to

telephone without wires from New
York to Philadelphia, or say Chicago?" the judge asked.
"It should be possible in a few
years to telephone around the
world without wires," Loewenthal

"With all due respect to your intelligence and your record, I must
ask you to step down, Mr. Loewenthal," the magistrate said. "Your
statements are extravagant, and
you have disqualified yourself as
an expert."
The defendants were convicted of
fraudulent financial dealings.
Mr. Loewenthal, a native of Germany, was brought to New York
at the age of 13. At 16 he gradu-

MAP

published in 1909 outlining

more or less accurately the present
day network system of broadcasting draws the attention of Max
Loewenthal (left), San Francisco
inventor, and Merrill DeWitt, engineer of KSFO, San Francisco.

ated from a technical high school
as valedictorian and won the attention of Thomas A. Edison through
an essay on the phonograph. At
the age of 23 he joined Edison's
staff. Later he worked his way
through Columbia University,
where he studied under the' late
Michael Pupin.
An inventor in his own right, he
is responsible for the first electric
heating unit, adjustable doublebladed shears for clipping bureaus
and dressmakers, electric drills,
etc. He conducted wireless experiments for the government during
the Spanish-American war, for
which work he was in later years
chosen as one of three honorary
members of the Radio Pioneers of
America. Among his friends have
been Marconi, Bell, Steinmetz and
other famous inventors.

people,

matter of education, but also in entertainment
and health services, etc. Important
as the library is, it can only pronot

Hookup

replied.

Public Benefactor

great as

Plans For

1910

the

vide the written word and at that,
it is necessary for people to go to
the library in order to avail themselves of its service, whereas in
broadcasting the spoken word is
projected into the home where all
classes of people may remain and
listen.

"This letter is already longer
than I had intended it to be and I
shall, therefore, omit a number of
other possibilities for increasing
the revenue of the proposed broadcasting company and shall also refrain at this time from entering
into a discussion of its operating
details, the manner by which it
may acquire the existing broadcasting stations, etc., etc., but I
hope that I have indicated sufficient of the fundamental principles involved in this proposal to
have made clear the basic plan.
"If the foregoing suggestions
appeal to you as worthy of further
consideration, I shall be very glad
to discuss the matter in detail at

our meeting.
"I am sending a copy of this letter to Mr. E. M. Herr, President
of the Westinghouse Electric &

Manufacturing Company.
"Respectfully yours,

"David Sarnoff,
"General Manager."

BROADCASTING
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Excerpt from a general memoradio broadcasting activities by David Sarnoff, dated

randum on
April

1923:
"First, as to broadcasting. I believe that every home in the United
States and other civilized countries
of the world, constitutes a potential market for a radio receiver of
one kind or another. Instruments
are being perfected and the costs
consistently reduced.
"I can see the day when even the
crowded homes of the slums or
ghettos will have some kind of a
radio receiver which will enable
them to 'listen-in' on broadcasting
stations without expense, and for
the first time in their lives, pluck
from out the air, not only oxygen
necessary to keep their bodies
alive, but education, entertainment
and culture which will keep their
minds alive, fresh and happy.
Think of broadcasting grand opera
from the Metropolitan, for example, so that these unfortunate
and unhappy people might sit in
their homes and enjoy its benefits.
"This brings me to another possibility in broadcasting which I
think reasonable to believe.
"With the improvement in the
character of the programs rendered, I feel radio broadcasting
will make of us a nation of music
lovers. I think soon when the President of the United States delivers
a public address, millions of homes
5,

Broadcast Advertising

which

will be equipped with radio
devices, will be able to listen to the

Executive's voice while he is speaking and if the Star Spangled Banner should be played where the
President is speaking, tens of millions within the homes will rise to
its strain.

"Radio then, will do more than
annihilate space, it will unite the
Nation and ultimately, I believe,
the world.
"Second. Now as to radio's application to moving vehicles.
"I believe that in time every-

thing which moves or floats will be
equipped with a radio instrument.
This applies to the airplane, the
steamship,
motor-boat,
railroad,
automobile and other vehicles.
"Third. I believe that television,
which is the technical name for
seeing instead of hearing by radio,
will come to pass in due course.
Already, pictures have been sent
across the Atlantic by radio. Experimental, of course, but it points
the way to future possibilities. It
is not too much to expect that in
the near future when news is telegraphed by radio- say to the
United States, of important events
in Europe, South America or the
Orient, that a picture of the event
will likewise be sent by radio and
both arrive here simultaneously,
thus it may well be expected that
radio development will provide a
situation whereby we will be able
to actually see as well as read in

—

New York, within an hour or so,
the event taking place in London,
Buenos Aires or Tokio.
"I also believe that transmission
and reception of motion pictures
by radio will be worked out within
the next decade. This would result
in important events or interesting
dramatic presentations being literally broadcast by radio through the
use of appropriate transmitters
and, thereafter, received in individual homes or auditoriums where
the original scene will be re-enacted
on a screen, with much the appearance of present day motion pictures. This re-enactment may, of
course, be accompanied by music
or speech of the original performance, thus conveying the impressions of sight and sound simultaneously to the broadcast listener
and observer.
"The problem is technically similar to that of radio telephony
though of more complicated nature;
but, within the range of technical
achievement. Therefore, it may be
that every broadcast receiver for
home use in the future, will also
be equipped with a television adjunct by which the instrument will
make it possible for those at home
to see as well as hear what is going on at the broadcast station.
"Broadcasting is moving further
and further away from a multitude
of small and comparatively cheap
stations serving limited area3 with
material largely of local interest.
The trend of the future will be, no
doubt, the consolidation of such
stations into larger and more powerful stations sending out programs
of greater variety and significance
and of finer artistic quality to ever
larger audiences.
"Voice of a Nation"

"The day will come when two or
three and possibly one station of
national scope

may

serve an entire

country and its voice will reach
every city, town, village and hamlet within the country. It will also
be heard in neighboring nations
and in the extreme case in the
very Antipodes. Such international
stations will send out simultaneously a variety of programs on different wavelengths to satisfy all
individual tastes.
"Here, for the first time, we will
have in concrete form, 'the voice
of a nation' speaking audibly to
the entire world as well as to its
own citizens. If political developments keep pace with scientific advances, we may even hear the voice
of the world expressed by a huge
broadcasting station speaking for
a future league of all nations; and
the mandates of a world court or
the messages of a league council
may be sent to the utmost confines
of the earth in a trifling fraction
of a second and reach everyone

everywhere.

"While it is, of course, impracticable to put an exact date on the
time when the developments above
referred to may be expected to
translate themselves into actual
everyday use, it is my opinion that
in a radio sense they are almost
around the corner and can be expected to materialize some time between the present and the next five
or ten years."

DAVID

SARNOFF,

RCA, on

Jan.

president

of
receive the
1938 gold medal award of achievement from the Poor Richard Club of
Philadelphia at the annual dinner observing the birthday anniversary of
Benjamin Franklin, in whose honor
the club was founded.
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TO

Not Buyer
A CUSTOMER in the Pease
Seller,

Fur

Shop in Boise, Idaho,
announcing that he lived in

president of WCLS,
five-year
signed
a
contract for the United Press radio
wire, effective Dee. 1. Other stations
service
recently contracting for
Ala.
Anniston,
include
WOCA, Ocala, Fla. WLBZ, BanKOME,
Portland,
Me.;
gor; WCSH,
Tulsa WCSC, Charleston, S. C, and
L.

W. WOOD,

Joliet,

111.,

Wyoming, recently expressed

has

appreciation of the Pease
broadcast Sunday afternoons

on KIDO, Boise. Manager
Pease was delighted. "You
heard my program and came
350 miles just to buy a fur
coat?" "Not quite," replied
the stranger. "I came 350
miles to sell you an order of
furs. I run a silver fox farm
near Rock Springs!"

UP

WHMA,

;

;

WJHL,

Johnson City, Tenn.

KYA. San Francisco and the California Radio System have negotiated
again this season for the exclusive
broadcast recreations of the entire
racing program each day at Tanforan
Race Track.

GIVE

refugee

chance on the air,
will inaugurate a

entertainers

WHN, New

a

York,

new program on

2, known as the Refugee Theater
the Air, presented in cooperation
with the American Committee of German Christian Refugees, the Catholic
Committee for German Refugees, and
the National Coordinating Committee

Dec.
of

for

Jews and Christians.
Hollywood Radio City,

NBC

following a policy started in New York, has
changed designation of production
representatives on network programs
from producers to directors. First so
designated are Joe Parker, announcer and Bob Moss, studio engineer,
recently
transferred
to the West

Coast from New York. Parker will
continue to announce while acting as
director for NBC on the Amos 'n'

Andy

WCBS,

which has applied for a power boost to 1,000 watts
and regional status has started conSpringfield,

struction of

land

111.,

new quarters

in the LeSpringfield,
studios, re-

building in
provide three
ception room and lounge and

which

office

will

offices.

Completion of work on the new studios is expected late in January.

AMONG items on the agenda of the
next meeting of the board of governors
of the CBC to be held in December,
will be the preparations and plans for
broadcasting the visit of King George
and Queen Elizabeth to Canada next
May. Announcers, it is understood, are
already being prepared and facilities
are being arranged so CBC will be
able to pipe the programs throughout Canada and to the United States
networks, as well as
Empire by shortwave.

CJBR, Rimouski,

British

the

to

Que., celebrated its

anniversary Nov. 15 with special
studio programs from noon to midnight. Coincident with
its
anniversary, CJBR announced the completion of an improved ground system.
first

and Richfield Reporter programs. Moss will work on sustaining
programs.

WLW,

has negotiated a

Cincinnati,

new long-term contract
leased

News

wire

service
Service.

WOW,

Omaha,

of

for the full
International

installing two new
trunk lines to suppleis

high speed UP
ment its radio wire and has provided
1,000 square feet of floor space for a
new
news room for News Edi-

WOW

tor

his staff. Two
also will be added to

May and

Foster

news processors

the staff, in line with the expansion.

CHICAGO

chapter of American Fed-

eration
of
Radio Artists recently
elected the following officers Virginia
Payne, president Sam Thompson and
RayHenry Saxe, vice-presidents
mond Jones, re-elected executive secPhil Lord and Gene Bryon
retary
treasurer
and recording
re-elected
secretary.
:

;

;

;

KRRV, Sherman, Tex., formally dedicated its new studios at Denison Nov.
5 with a full-day schedule of special
programs, including a half-hour feature originated for Texas State Network, of which it is an affiliate. The
Denison studios, housed iin a modern
cream and red brick building, are
equipped. Maurice Wray is manager
of the Denison studios and W. E.

WE

Rowens

Jr.,

program

director.

WFMR,

Leon

High
Lloyd, formerly of
Point, N. C, recently was named program director of the Sherman studios
of

World- renowned Florist credits much of his
outstanding success

Says

to

KGW• KEX

first

use

KCNX.

Anglican
in
St.
Paul's
Church, Wingham, recently. Manager
W. T. Cruickshank and the CKNX
staff attended the service by invitation, and John Cruickshank, present
chief announcer, performed the unveiling ceremony.
unveiled

KPO, San

Francisco, recently began

new woman's feature, the KPO
Woman's Forum with Julie O'Day,

a

heard five afternoons a week. Miss
O'Day, commentator, offers the woman's point of view on subjects ranging from fashions to domestic problems. She recently came from Seattle,
where her program was heard over

Tommy Luke:

radio on the Hoot Owl program
ago until the present time, we have felt
KGW-KEX to be vital factors in our progress. During this
uninterrupted period of consistent growth we have enlarged
our store five times
and were recently voted the most
efficient florists in the world by London newspapers.
Because of the love and sentiment associated with flowers
we consider radio the most effective medium for our business. Through the years we have allocated 65% of our
budget to radio and 95% of that budget has gone to

"From our

tablet to Reg Douglass,
Wingham,
chief announcer of
Ont., accidentally killed Jan. 28, was

of

thirteen years

KOMO.

have
Drive turntable and
Synchronous Motor that guarCenter

antee constant speed at 33 1/3

Sound Equipment Division

Past President, Florists' Telegraph
Delivery Ass'n., International

PORTLAND

NBC Red
Representatives

-

•

EDWARD PETRY &

OREGON
CO.,

Inc.,

•
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CAMERA CORPORATION

Omaha, claims

to

have picked up another "first" when
Foster May, news editor, and Lyle
DeMoss, production manager, appeared on a broadcast before 80,000
of the estimated 135,000 persons at
the affair. WOW, covering the 1938
contest individually, doubts "if any

anywhere ever
radio
entertainers
faced so large a visible audience".
E. YODER, general manager of the
San Francisco stations,
and KGO, recently signed
with the United Press for the UP

LLOYD
NBC
KPO

service for the two stations. The
and
stations now utilize both
for four daily news broadcasts
on each station. Don Thompson is
head of the news department, with

news

UP

INS

Bob Anderson and Bob Ackerley

edit-

and presenting the broadcasts.
KMOX, St. Louis, and WKRC, Cincinnati, on Nov. 20 joined the list of
stations served with news from Transing

radio Press Service,

KLZ, Denver,
News

New

recently

York.

signed a reInternational

contract with
Service for five years.

ED FITZGERALD,

on Nov. 21,

re-

turned to the air with a new variety
program, Good-Morning Neighbors, on

WOE, Newark.
STAR RADIO Programs, New

York,
has signed with the Mason-Dixon network for the new Christmas Tree of
1938 script series to be carried in 25
half-hour shows on the network's five

WORK WDEL WGAL

stations,

WAZL

and WEST. This series is the
third edition of Christmas scripts
available to stations and has already
been sold to European stations and
the following United States stations

WGTM WMC WRTD WPG WOC
KOIL KGLU KDYL KUMA KFOR

KFXN KGU KRKO KSO KIDO and
KGMB and KHBC, Honolulu. Conof

WSAL,

the

scripts

is

NBC

edited by
continuity

Blue

Salisbury, Md., celebrated its

Nov. 17 with an
hour and 45 minute ceremony, including
from
a
quarter-hour
salute
WFBR, Baltimore, and reenactments
of special events carried by WSAL
during the last year.
WICA, Ashtabula, O., on Nov. 22
presented an hour program in honor
of its first anniversary on the air. It
was strictly an entertainment production as contrasted with the salute
theme of the debut a year ago.
WPTF, Raleigh, recently staged a
anniversary

half-hour broadcast to celethe eighth anniversary of the
Sports Review, sponsored on the
Remedy Co., Durham,
station by
and at present conducted by J. B.
was host
Clark. For the event,
to coaches of North Carolina's Big
Five football teams, along with sports
writers and officials of the sponsor
special

brate

BC
88-06

New York, Chicago,

Detroit, San Francisco, Los Angeles

Page 58

FAIRCHILD AERIAL

HEX
NBC

coverage of the National

WOW,

recently,

first

r.p.m.

OREGonmn

its

Cornhusking Contest at Sioux Falls

tinuity

FAIRCHILD RECORDERS

KGW-KEX."

KGUI

DURING

head.

—

RADIO STATIONS OF THE

new

suit plane in one of the capital's
residential districts.

Burke Boyce, former

—

the

is

red-and-aluminum mobile unit recently acquired by WJSV, Washington, which within its first few
days of service was used in recording on-the-spot interviews for Arthur Godfrey's new Magic Carpet
program, recording the address of
Dorothy Thompson that opened the
local Community Chest drive, and
covering the crash of an army pur-
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New Studios for WJDX
NEW
studios of WJDX, Jackson,
Program-Failure Alarm
Miss., completely equipped with
A NEW GADGET to relieve the new
RCA equipment, will be dedi-

CBS Engineers Devise

NEW TYPE

of cathode-ray tele1A
vision receiving tube, with a nine-inch
screen
but
a length of only
viewing
16 inches, has been designed by Martelevision developshall P. Wilder,
ment engineer of National Union Radio Corp., Newark. Former tubes giving the same image size were 23
(inches long, according to the comipany's announcement, 16 inches being
.approximately the length of the presjent
:

with a five- inch viewing
Length reduction permits diviewing, eliminating the need for
tube

reflection method, as
the new tube can be mounted hori(zontally without increasing the width
of the receiver. Bowl-shaped instead
jof funnel-shaped, the new tube perimits machine sealing as is done with
ordinary sound radio tubes, a factor
that should reduce the cost of manufacturing television tubes, the announcement states.
|

'

i

RADIOSCRIPTIONS

Inc.,

Wash-

ington, has supplied two professional
microphone, studio
recorders,

RCA
and

equipment,

;

i

'

United

Transformer

Co. amplifier to Presbyterian College,
Clinton, S. C, which has elaborate
professional restudio facilities.
cording unit with Universal amplifier
and microphone has been furnished to
the U of Virginia, Charlottesville, to
be used in public speaking courses.
Radioscriptions is preparing a brochure on recording and its uses in

A

_

schools.
!

!

>

Communications Products Co., Hollywood manufacturers
of communications, transmitter and
recording equipment, elected S. A.
Sollie, well known in Pacific Coast
radio, as president. He succeeds W.
E. Brainard, who severed association
with the firm. G. Preshaw has been
elected executive vice-president, succeeding Robert B. Walder, who also
left the organization. R. J. Thompson
was also made a vice-president, with
H. .H. Hanseth, secretary-treasurer.

Philadelphia, recently acquired

Western Electric machine-gun microphone, which it uses for broadcasts
of football games and parades.

a

J.

NAT JOHNSON,

Johnson &

Co.,

head of J. Nat
Chicago tower erect-

went to Richmond, Va., in
late November to supervise the erection of a new tower for
ing firm,

WRVA.
UNIVERSAL MICROPHONE

Co.,
offering a new line
microphones identified with

Inglewood, Cal.,
of

A NEW

gas-filled condenser, availin 54 models and designed for
broadcast and radio frequency use,
has been released by Lapp Insulator
Co., Le Roy, N. Y. It is said to be
built along entirely new mechanical
requireprinciples. Minimum space
ment, puncture proof, no change with
temperature, zero loss are some of its
claimed characteristics. A descriptive
booklet is available.

wrong.
Instruments are now being tested in the network's master control
room where they are being used to
check all programs coming from
various studios to the master control board. If they perform as satisfactorily in actual performance as
they have in laboratory tests they
will be installed on all circuits and

WIBG.

at all

able

Glenside. Pa., has applied to
the FCC for a CP to build a new 255foot vertical radiator and install a
equipped
new transmitter, to be

WE

throughout.

RCA

Mfg. Co., Camden, has announced a new type 301-A ultra-high
frequency field intensity meter and a

bare'

is

model number preceded by letters
''MT". New models are for station

the

engineers who want to use varied
types of microphones for custom-built
equipment. They are identical to the
usual
Universal
line,
but
miuus
switches, cases, cables, extra fittings

and fancy packaging.

WORKING

from midnight Nov. 15

until 7 a. m. the following morning,
the engineering staff of
Jersey City, moved the station transmitting equipment four miles to its new
quarters and installed the new an-

Joseph Lang, managing
director, and Al Burnham. chief engineer, the
equipment was set
up in a new building on the site of

pervision

the new 387-foot vertical radiator at
the foot of Washington St., JerseyCity.

16-tube

manufactured

Hammarlund
for

radio,

commercial

use

only, has been added to the transmitting equipment of
Yankton,
for rebroadcasts.

WNAX,

CFAC,

Calgary, Alta., has purchased
portable speech input equipment,
according to E. C. Connor, chief en-

RCA

WTAR. Norfolk, recently installed a
RCA automatic modulation control.

process.

WHO.
new

Des Moines, has acquired a
Fairchild portable recording out-

WFBC

Remains

on* Air

Despite Fire in

Studio

WHEN

NBC
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HAWAII

in

LITTLE ORPHAN ANNIE (Ovaltine)
MA PERKINS (Oxydol)
GOSPEL SINGER (Ivory)

ROAD OF LIFE (Camay)
VIC AND SADE (Crisco)
EASY ACES (Anacin)
HILLTOP HOUSE (Palmolive)

MYRT AND MARGE (Super Suds)
BETTY AND BOB (Wheaties)
LADY COURAGEOUS
FIRST

(White King)

in National Transcription

Spot Business

KGMB-KHBC
Honolulu

Hilo

local

A TRIP TO

that followed went on

without a hitch.

When

a

story

of

the

peared in the Greenville

fire

News

apthe

following morning many listeners
were surprised to learn that at the
same time they were listening to
Dr. Ralph W. Sockman the

Was.

WFBC

room was in flames. Hubert
Brown, chief audio engineer, was
high in his praise of Paul Chapman, engineer, whose quick thinking kept the station on the air.
control

RESERVE
suited

or

your room at the hotel best
convenience your business

to

pleasure

contacts

the

in

Nation's

Stop at the central, downtown Willard.
Major improvement program recently
completed makes the Willard one of Washington's most modern hotels.
Enjoy the

Capital.

(UP)
THE

COFFEE SHOP
Popular Priced Food Specialties

MARK

OF ACCURACY, SPEED

WILLARD CORNER
Smart Ladies' & Gentlemen's Cocktail Lounge
Write for Willard Folder and FREE Book-

AND INDEPENDENCE IN
WORLD WIDE NEWS

COVERAGE

let,

"Highlights of the Nation's Capital."

WILLARD
HOTEL
WASHINGTON,
D. C.

WJMC, new

local authorized in Rice
Lake, Wis., has purchased an RCA
250-G transmitter.

Keeping Company

fied electro-optical

of its studio equipment
was put out of commission by fire
Nov. 13, WFBC, Greenville, piped
the
program it was carrying
at the time to the transmitter on
a special emergency circuit. Before
the program ended 20 minutes
later the fire had been extinguished
and equipment ordinarily used for
remotes was set up in the studios.

The

cated in Jackson's Heidelberg Hotel Dec. 5, according to an announcement by Wiley P. Harris,
director of the NBC outlet. The
station will occupy the 13th and
14th floor of the hotel's new annex,
and for broadcasts of large units
and visible shows will use the roof
ballroom capable of seating about
500. Business offices will remain in
the Lamar Bldg., occupying the
floor formerly used for studios.

all

gineer.

i

U. S. PATENT No. 2,136.789 has
been issued to William G. H. Finch,
head of Finch Telecommunications
Laboratories. New York, for a simpli-

of

WHOM

NEW

alarm of

stations to give instant
interruption of service.

96-A

type 302-A noise meter.

WHOM,

tenna without interrupting the Wednesday broadcast schedule. Under su-

CBS

system, suitable for
use with high-speed facsimile transmitters. System is designed to provide
a means of ventilation to dissipate the
excessive heat generated by the 'intense light source that telepieture
transmission requires, without permitting stray light to affect the scanning

fit.

GENERAL.

WIP.

I

transmitter house of the
- watt
transmitter of
KGVO, Missoula, Mont., will be
formally dedicated, along with new
Truscon radiator and new downtown studios, on the station'
eighth anniversary Jan. 18.
5,000

screen.

[rect
(the mirror-lid

j

MODERN

new

master-control room engineer of
one of his many responsibilities has
just been developed by CBS engineers, under the direction of Howard Chinn, in charge of the audio
division of the network's engineering department. Called a programfailure alarm, the device is hooked
onto a program circuit in such a
way a silence of more than 20 seconds automatically closes a switch,
turning on a light and ringing a
bell to call the engineer's attention
to the fact that something has gone

UNITED PRESS

Broadcast Advertising

H. P.
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NBC

Operation Reviewed

Network Officers
Outline Program
Standards
The FCC chain-monopoly hearings were convened Nov. 14 with
only three members of the four-

—

present McNinch,
Brown and Sykes. Commissioner
Walker was absent, attending the
annual convention of the National
Assn. of Railroad & Utility Commissioners in New Orleans.
Appearing as Commission counsel were Mr. Dempsey and George
B. Porter, assistant general counsel for broadcasting.
About 150 persons were present
when the gavel sounded. Of these,
possibly 50 were RCA and NBC
counsel, witnesses and observers,
with another 25 newspapermen
and photographers. Aside from
the committee and Commission
counsel, other FCC officials present
included Andrew D. Ring, assistant chief engineer for broadcasting, expected to handle the Com-

man committee

mission's technical case; William
J. Norfleet, chief accountant, and
deQuincy V. Sutton, head accountant, both of whom are expected to
testify in connection with studies
of network operations and station
ownership phases of the inquiry
based largely on questionnaire
data.
That the Commission intends to
enforce its pronouncement that
only facts will be admissible and
that the proceedings will not be
permitted as a "sounding board",
became apparent early in the proceedings.
After Mr. Sarnoff had read his
opening statement,
Counsel
Hennessey sought to read into the
records a series of prophetic memoranda written by Mr. Sarnoff
prior to the advent of broadcasting.
Chairman McNinch at first objected on the ground that it was not
factual but Commission Counsel
Dempsey said there was no objection, with the reservation that if
the data were not material, it
could be stricken.
After Mr. Sarnoff had concluded
reading his statement, Mr. Dempsey declared he felt it was of no
great value to the Commission and
that it did not present facts but
rather general
statements.
He
asked that Mr. Sarnoff be excused
as a witness subject to recall at a
later date for cross-examination,
which request was granted.

NBC

More Appearances

Filed

At Start of Hearing
One of the score of appearances
prior to the hearing— in behalf of the American Federation
of Musicians was withdrawn, it
was learned. AFM, through its
Washington counsel, Ansell & Ansell, had filed a strongly worded
appearance critical of "canned music" and raising the issue of purported unemployment among musicians for which it held radio was
responsible. Reason for the withdrawal was not disclosed.
Before Mr. Sarnoff was able to
filed

—

take the stand, Charles P Sisson,
former U. S. Assistant Attorney
General, asked to be permitted to
make or file a statement with the

Page 60
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FCC Probe

at

Commission. After the code is formulated the public should be made
thoroughly familiar with it. All
broadcasting networks and stations should be invited and encouraged to adopt it. The code should
be subject to periodic review by
the industry, and kept up to date.
It should be administered by a suitable agency representative of the

Commission on behalf of his client,
Royal Moulding Co. of Providence,
R. I., manufacturers of bases for
vacuum tubes. Chairman McNinch,
however, said the procedure was
clearly defined and that his appearance would have to be taken
up with Commission counsel.
In advance of the hearings,
there was distributed on behalf of
Royal Moulding Co. a press release
and a letter to the FCC, setting
forth the company's position. In
effect, it asked the FCC to widen
the scope of its investigation with
a view toward "revoking" the
broadcasting licenses held by NBC
and Westinghouse under the antitrust provisions of the Communications Act because of alleged
monopolistic control of radio ap-

paratus.
In the letter, Harry M. Burt,
president of the company, charged
that in 1936 RCA and Westing-

house by agreement "made discriminatory price rebates and allowances to the extent of substantially lessening competition in re-

trade" and that they
a complete monopoly
tube bases." "Competition in this field is at present
non-existent," the complaint stated.
The Royal company, said the letter, since 1926 has manufactured,
fabricated and moulded bases for
straint

of

now "enjoy
in vacuum

vacuum

tubes. It added that, since

both RCA and Westinghouse are
holders of licenses for broadcast
stations, the Commission should
take jurisdiction.

Procedure Specified

By Chairman McNinch
It

ing

was learned that a suit seekdamages filed by the

triple

Royal Moulding Co. now

is pendbefore the Federal District
Court in Providence. The plaintiff
claimed a conspiracy to reduce
prices in radio tube bases, resulting in a loss to it. The bill stated
among other things that the "unreasonably low price" of tubes was
a factor.

ing

Chairman McNinch

formally

opened the proceedings by reading
the notice of hearing, Order No.
37,

authorizing the investigation,

and the rules of testimony.

To expedite the hearings, all
parties would be permitted to be
represented by counsel in presenting direct testimony, he declared.
Cross-examination of witnesses generally would be by the committee
and its staff, but parties desiring
to ask questions could hand Commission counsel the questions in
writing. Departure from this procedure would be allowed only where
the Committee might decide that
justice would be served, he said.
Fourteen copies of each exhibit
offered the Commission must be
supplied.

Witnesses could testify from prepared statements provided copies
of the statement are furnished to
members of the Committee and
counsel two days in advance of the
time the witness is called, Mr. McNinch said. Emphasizing that the
purpose and object of the investigation is to develop facts for the
information of the Commission and
public concerning the matters
specified in the Commission's order, he said that on the basis of
the facts developed, appropriate
rules and regulations dealing with

1938

GENERAL

Charles

McK.

Saltz-

former chairman of the old Radio Commission,
is an interested spectator at the
opening day of the hearing. He is
greeted warmly by FCC Chairman
McNinch.

man, U.S.A.

retired,

such matters "will be promulgated
by the Commission and if such
facts demonstrate the necessity
therefor, legislative recommendations made to Congress by the

Commission."
"The Committee will not permit
this hearing to be used as a sounding board for any person or organization," Chairman
McNinch
asserted. "We are after facts and

intend to get them. Only relevant
opinions of those qualified to speak
may be admitted for whatever
light they may throw upon the
problems involved in this investigation. The Committee intends to
see that witnesses fulfill their primary function the giving of evidence not argument.
"The Committee intends that the
hearing shall be conducted fairly
and impartially in a manner which
will permit a thorough and searching inquiry into all the facts. It
does not intend to permit technicalities to stand in the way of getting these facts. It will, however,
follow well-established rules of
procedure so far as is necessary to
safeguard the interests of the public
and all others directly concerned."

—

—

Sarnoff Urges Voluntary
Self-Regulation Plan
In reading his 17-page statement, Mr. Sarnoff concluded with
a recommendation for a voluntary
system of self-regulation by the
broadcasting industry. He prefaced
his recommendation with a history
of the development of broadcasting
in this country and of the pioneering part played by RCA in all
phases of the development.
In recommending the voluntary
system of self-regulation, Mr. Sarnoff also urged that the industry
take the necessary steps to make

that regulation effective.

"My recommendation is that the
experience of the different groups
within the industry should now be
combined and correlated. An industry code should emerge that
advances beyond all previous standards. Such a code should be an act
of voluntary self-regulation on the
part of the entire broadcasting industry in the United States.
"In writing this code, the industry should gather the views of
broadcasters, of groups representative of public opinion,

and of

this

entire industry.
"I make this recommendation in
the belief that such self-regulation is the American answer to an
American problem. In every consideration of radio broadcasting,
the 'public interest' we are pledged
to serve is that of the entire nation. This public interest is reflected directly by the 27,000,000 receiving set owners who represent
an overwhelming majority of the
country's homes. By their control
of the nation's radio dials they
give approval or disapproval to radio programs, and decide the ultimate fate of the broadcaster. Here
we find legitimate censorship by
public opinion.
"It is the democratic way in a

democratic country."
In opening his statement, Mr.
explained he appeared
Sarnoff
both as president of RCA and

chairman of the board of NBC. He
pointed out that NBC is a whollyowned subsidiary of RCA and that
the corporation is owned by a quarter of a million stockholders.
Asserting that he welcomed the
investigation, Mr. Sarnoff said that
he did not propose to advocate a
"status quo" of broadcasting or to
oppose changes in a changing art.
"I do not come here to say that
broadcasters are infallible, that
no improvements are possible, that
we have no problems, or that the
Commission cannot help in their
solution. I am here to aid this investigation in any way I can."

Describes Basic
Functions of RCA
Mr. Sarnoff defined the services
of RCA, explaining that its three
basic functions are communications,

manufacturing and broadUnderlying all these, he

casting.

RCA

said, is research.
research
benefits the entire industry, Mr.
Sarnoff stated. He said it encounters in the field of research "nothing like the consistent, able competition it meets in the operating
fields of communications, manufacture and broadcasting."
Declaring that the benefits of
RCA research are made readily
available to competitive services,
Mr. Sarnoff said that a case in
point was television. RCA has experimented in television for more
than ten years and has spent millions of dollars. It is still a subject
of outgo rather than income. Nevertheless, he declared, 65 radio
manufacturers already have been
licensed by RCA to make use of
its inventions in this field. CBS, he
said, a competitor will use an RCA
transmitter as promptly as NBC.
Mr. Sarnoff traced the early
days of broadcasting, pointing out
that RCA was formed 19 years
ago with the immediate object of
providing an American-owned system of international communications. He reviewed the steps leading: up
to the establishment of
NBC. After the Red Network, was
established in 1926, Mr. Sarnoff

BROADCASTING
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—
it shall adopt no regulation
which interferes with the right of
free speech. Therefore, he said,

said it quickly became apparent
that a single network service was
not enough to satisfy the demands
of the radio audience for diversified programs of national interest

that

must

listeners.

to

Other

itself

made by Chairman Mc-

statement

Ninch

in his nationwide broadcast
address Nov. 12 in which he em-

station

owners, particularly in the

industry

solution which will
American traditions and
at the same time meet this "social
responsibility." He alluded to the

a

find
adhere to

and importance; that if broadcasting were to be popularized to all,
there should be more than one type
of program simultaneously available

broadcasting

the

cities

FCC

where their competitors had made
service arrangements with the Red
Network, pressed for network af-

phasized the

filiations.

noff's

"Therefore," he added, "in less
than two months after the first

sought to read into the record the
excerpts from memoranda written
by Mr. Sarnoff from 1916 to 1923
dealing with the development of
broadcasting. Mr. McNinch at this
point reiterated that only facts
would be admitted and after a
short recess, Mr. Dempsey waived
objection to the memoranda with
the understanding that a ruling
would be reserved as to their ad-

NBC

Network began

service,

—

ship authority.

Upon completion

we

the
created a second network
with WJZ, New York, as
Blue
the key station. As the networks
were expanded, stations in remote,
thinly populated areas, that could
not be expected to bring the NBC
a profit, were added, in the interests of a truly comprehensive na-

—

tional service.

tary

justified."

tions.

Networks Credited
With Broadcasting Growth

in

He

estimated that the
American public has invested more
than three billion dollars in receiving apparatus and spends a billion
hours a week listening to radio.
The importance of broadcasting,
he said, cannot be measured in statistics or dollars and cents. He
said it must be appraised by the
effect on daily lives of the people.
The American people, Mr. Sarnoff asserted, have a free radio
because they have a broadcasting
industry that pays its own way.

"Those who object to commercial
announcements on the air," he said,
"are apt to forget that it is the
revenue from these announcements
which makes it possible for them
to hear regularly a symphony orchestra conducted by Toscanini,
the broadcasts of the Metropolitan
Opera, America's Town Meeting
of the Air, the National Farm &
Home Hour, the Damrosch Music
Appreciation Hour, and many other

sustaining features of
the networks. A single radio performance of any one of these programs would be an event of outstanding importance in other countries. I think I am making a simple statement of fact when I say
that the people of the United
States are provided with the finest
and most varied radio programs
produced anywhere in the world.
costly

And our

traditional liberties have

been fortified with a new freedom

—freedom

—

of radio which takes
place with our older freedoms,
of religion, speech, and press."
In contrast, Mr. Sarnoff discussed the undemocratic control
over broadcasting of the autocracies of the Old World "where
broadcasting has been converted
into the most powerful instrument
of dictatorship." Explaining he
was in Europe during the first
half of the recent crisis, he said
that in order to get the full news
of Europe while abroad he had to
listen to programs sent by shortwave from the United States.
American listeners were better
and earlier informed on all events
its

BROADCASTING
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Edward

F.

of

of

RCA

attends opening
vice-president
in charge of labor rela-

Labor,

He

Europe

now

is

than

the

Europeans

themselves.

Mr. Sarnoff said that it is largeowing to network broadcasting
that radio in the United States
has grown into a billion dollar industry.

chief,

McGrady, former Assistant Secresession.

"In this time of world crisis, it
of vital importance that every
American citizen should recognize,
in the freedom of our American
system of broadcasting, one of the
essential guarantees of his own
personal freedom."
is

More
Wavelengths Than Needed

Foresees Day of

Discussing regulation of broadcasting, Mr. Sarnoff said that the
industry is still pioneering and
that he did not expect to live to
see the day when the pioneering

work

is over.
"If wavelengths were
able for an unlimited

now

avail-

number

of
only
limitation would be that of public
acceptance. The same holds true
As radio science
of networks.
learns to employ new channels in
the ether to use waves measured
in centimeters and millimeters
the day will come when there will
be more wavelengths available than
stations
and networks to use

broadcasting

the

stations,

—

them."

He predicted "the time is coming
when present day facilities and
services of radio will prove small
in comparison with the unlimited
technical and artistic achievements
possible in this young and swiftlymoving industry." Declaring television stands today where sound
broadcasting stood 18 years ago,

Mr. Sarnoff asked whether there
is any man who would say that
television "will not go farther in
the next 18 years than sound radio
has gone up to the present time?"
"With whatever technical controls broadcasting is clothed, they

must be kept as

flexible,

as capable

of expansion, as the industry itself. The situation is like that of
a growing boy and his breeches.
The breeches have got to have

wide seams, so they can be let out
when they get tight. Otherwise
something is going to give away,
and it seems to be a law of Nature that it won't be the boy. He
just keeps growing."
Alluding to censorship, Mr. Sarnoff pointed out that the Communications Act provides that the

Commission

statement,

of

Mr.

Mr. SarHennessey

missibility.

RCA LABOR

"Looking back at the amazing
development of network broadcasting in a little more than a decade,
it can be seen that our pioneering
undertakings in 1926 were fully

ly

has no censor-

shall

of censorship over

Prophesied Growth of
Radio Two Decades Ago
Chairman McNinch also observed, in connection with Mr.
Sarnoff's formal statement, that
the committee had not time to read
the statement in advance and that
it reserved ruling as to what parts
of it were responsive and came
within the Commission's ruling as
to the presentation of facts.

panies, by allotting

of the esti-

$780,000 to defray the cost of the
broadcasting company. While this
amount might not be adequate, he
said that other
sources might
make themselves available and possibly some endowment would contribute to the venture. The broad-

casting company, moreover, might
find it desirable and remunerative to publish a radio magazine
of national scope, he said.
In another memorandum, dated
April 5, 1923, Mr. Sarnoff outlined
what he regarded as the possibilities of broadcasting, and at that
time mentioned television.
He also envisioned the possibilities of international broadcasting,
declaring that this service might
be expected to materialize sometime between the present and the
next five or ten years.
Mr. Hennessey, in cross-examining Mr. Sarnoff after each letter,
brought out that the first one
(1915) was written five years before any broadcasting station went
on the air and that the one dated
June 17, 1922, respecting national
broadcasting, was written four
years before the creation of a network and before any telephone interconnection of broadcast facilities and also before the theory of
radio advertising support of broadcasting had developed.

'

Mr. Hennessey first brought out
that Mr. Sarnoff had been in radio for more than 30 years. The
first memorandum, which Mr. Sarnoff said was written in 1915, was
to Edward J. Nally, general manager of the Marconi Co., predecessor of RCA. In it, Mr. Sarnoff
described his "radio music box"
ideas involving developments which
would make radio a "household
utility" in the same sense as the
piano or phonograph. The letter
was remarkably prophetic of development of broadcasting.

A

1922,

letter, dated
to E. W. Rice,

second

was

Organizational Setup
Is Depicted

Of NBC

Opening the afternoon sessions,
cut short by a full Commission
meeting called by the FCC, Frank
E. Mason, vice-president of NBC
and assistant to President Lenox
Lohr, appeared along with George

June 17,
honorary

chairman of the General Electric
Co., in which Mr. Sarnoff outlined
a general plan for development of
broadcasting as an industry and
of the setting up of a separate corporation which would undertake
the task. His idea was to have
RCA, General Electric Co., Westinghouse and their distributors of
his proposed "music box" defray
the overhead of the new medium
for dissemination of entertainment,
information and education since at
that time there was no thought of
advertising defraying the overhead. He suggested that this distinct company be known as the
"Public Service Broadcasting Co.
or National Radio Broadcasting
Co., or American Radio Broadcasting Co."
He estimated that these com-

ey
to the Lower
ST. LAWRENCE
A GOOD

Year

CJBR celebrated its first anniversary November 15. This year
has been a good one. Business,
for example, is 250% above expectations. Coverage has been
increased
with
an improved
ground system. CJBR, and its
service to French Canada, is receiving wide recognition.

A

popular program

avaiiabie
.

.

.

5:15

is

now

"VARIETIES"
to

5:30

daily.

CJBR

RIMOUSKI, QUEBEC
1,000 Watts Full Time
Affiliated with

have no power
programs and

Broadcast Advertising

2%

mated income from the sale of apparatus, could set up a fund of

December

1,
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activities in connection with
maintenance of artists bureaus and
developed
This
services.
talent
with Mr. Engles, and Daniel S.

NBC

Engles,

work

vice-president and
director of its Artist

managing
Service.

Mr. Mason introduced a series
of nine exhibits dealing with the
organization of NBC. These depicted its advisory counsel, past

and present; directors and

their

other business interests; officers
of the company; a breakdown of
employes, snowing a total of 2,271,
of whom 1,666 are men and 607
women; distribution of employes
by area; functional organization
of NBC; the 15 stations owned,
operated, leased or program man-

aged by NBC; map of stations on

the NBC networks; foreign offices
of NBC and its rate card.
Mr. Mason explained that NBC
itself has three fully-owned subsidiaries. These he enumerated as
Civic Concert Service Inc., Artist
Service Inc. of Massachusetts, and
Artists Service Inc. of Pennsylvania. All are in the concert field.
Inc., organized to operate
WTAM, Cleveland, now is in the
process of dissolution.

WTAM

Radio

Music Co.

Inc.

also

is

NBC

owned by

but has been inactive since 1931. In connection
with this company, it was brought
out by Commission Counsel Dempsey that the FCC did not desire
further testimony in connection
with it, since it was cooperating
with the Federal Monopoly Committee headed by Senator O'Mahoney on all matters dealing with
music copyright.
Describing corporations previously owned by NBC but now inactive
or dissolved, Mr. Mason said these
included
separate
corporations
which operated KJR, Seattle; KEX,
Portland, and KYA, San Francisco,
subsequently have been
turned over to companies operating other stations and entirely
separate from NBC.
Although Mr. Hennessey stated
he saw no importance to these
dissolved corporations, Mr. Dempsey said the Commission desired
full information in connection with
them. He pointed out that the

which

WITH

his
inevitably screaming
neckties an object of attention is
(left) John Shepard 3d, president of
the Yankee Network and a prime

mover in Independent Radio Network Affiliates, as he confers at
hearing with Neville Miller,

NAB

president.

answer basis rather than read the
statement which he declared was
prepared by NBC counsel after he
had supplied the basic facts. Because of the controversy about
procedure that ensued, Vice Chairman Brown finally requested that
the witness develop his statement
by the question-answer method.
*
Mr. Engles' statement was punctuated by a number of objections

by Commission counsel, presumably on the ground that it went
afield. In the course of his testimony, Mr. Engles explained that
he began his theatrical career at
the age of 13 and in 1909 became
secretary to Dr. Walter Damrosch,
then conductor of the New York
Symphony Orchestra. In 1914 he
became manager of the orchestra
in charge of all business arrangements. Before joining NBC in
1928, Mr. Engles had a group of
artists

under his management,

in-

SchumannPaderewski,
Kochanski and
Heifetz,
Marion Talley, and he continued

cluding
Heink,
to

manage the New York SymAs head of NBC's Artists

phony.

Service,

he said the organization

Commission proposed to go into
the stock ownership phase on the

became a leading one in its field.
The Artists bureau has as its

questionnaires

chief subsidiary Civic Concerts Service Inc., organized in 1931.
acquired a 50% interest in this
company in 1931 and the remaining 50% in 1935. In 1931 it had
courses in 57 cities, presenting

basis

of

sent

the

networks and that this data would
be produced later. By agreement
it was understood that affidavits
would be taken of directors and
officers of NBC in connection with
their other stock holdings.
One of the questions in the Commission's hearing notice dealt with
relationship between networks and
advertising agencies, users or national representatives of stations.
Mr. Dempsey said that apparently

NBC

counsel had misconstrued this
question as one pertaining only to

any ownership

interest

NBC

offi-

cials might have in such organizations. He said the Commission desired data as to the business re-

lationship.

Mr. Hennessey agreed

that he had misunderstood the
question and would seek to develop
as much data as possible.

Engles Describes
Operation of Artists Service
Complication as to procedure developed when Mr. Engles took the
stand. Mr. Hennessey explained
that because of the short notice
given NBC that prepared statements should be supplied two days
in advance, he had been unable to
fulfill that requirement in connection with Mr. Engles' statement.
After Mr. Dempsey had waived
this requirement because of the
short notice, Mr. Engles explained
he desired to testify on a question-
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leading concert artists, and its
scope has been enlarged considerably since that time, he testified.

Work

of Artists Service
Outlined by Tuthill
Mr. Engles outlined the manner
which Civic operates, explaining
that it is entirely a membership
organization. In each town the

Tuthill, assistant managing director of the Artists Service, as witnesses. The audience had dwindled
to about 50 or 60 for the second
day's session.
Mr. Engles resumed the stand
and Mr. Dempsey began his crossexamination on the organization
chart of the Artists Service and the
manner in which it functioned.
When Mr. Engles explained that
Mr. Tuthill, was
his assistant,
more familiar with the mechanics
of the operations, Mr. Engles was
temporarily released.
In his direct testimony, Mr. Tuthill

explained

NBC

NBC

veloping new performers.
Declaring he knew of no faster
or better means of developing talent than through sustaining programs, Mr. Tuthill said many thousands of artists would never have
seen the light of day were it not
for radio. He reviewed the vicissitudes of artist management and
pointed out that artist agents are
called upon to counsel with their
clients on financial affairs, modes
of dress, publicity and many per-

sonal matters. He explained that
of the foremost artists were
developed by radio from obscure

many

and unknown personalities.
There are many ramifications to
NBC's Artists Service, Mr. Tuthill
explained. Talent "scouting" is a
constant function, with every emfrom page boy to
ploye of
president expected to call the Artists
Service's attention to pros-

NBC

There are some 200 to 250
persons auditioned each week and
if "one good artist" is selected
from the lot, the job is considered
pects.

good.

Sells Talent

There

concert course may consist of three
or four or five concerts per year,
depending upon the number of its
membership. All the membership
funds remain in the hands of local
citizens and are expended by them
in the payment of local expenses

agents to

and

artist fees.

These

civic

music

1938

been with

since its formation in 1926
and before that with A. T. & T. in
connection with its operation of
WEAF. He was first assistant
eastern sales manager of NBC,
later becoming general sales manager of the networks and finally
joining the Artist Service as assistant managing director.
The Artists Service was formed,
Mr. Tuthill said, because of the unusually large amount of talent renetworks and
quired by the
because of "personal appearance"
demands. There are from 10,000 to
12,000 microphone appearances a
and these talent
month over
needs became a contributing factor
to setting up of the service with
the objective of training and de-

in

associations are locally supported
by public subscription, he explained.
Responding to further questions
by Mr. Hennessey, Mr. Engles explained that these courses furnish
opportunity for employment of artists and of musicians. Moreover,
he said it has been instrumental
in developing talent throughout
the country.
At the outset of the second day
of the hearing, it became apparent
that Commission Counsel Dempsey
would seek a full disclosure of net-

he had

NBC

The

Is

Wherever

year which he said was better than
double NBC's Artists Service busi-

4

ness.

Moreover, Mr. Tuthill declared,
NBC books artists on other networks for commercial programs
and does not limit its activities to
sale of talent to NBC. "Wherever
there is a market for our talent,"
he said, "we are going to try to
sell it." The NBC service, he added,
functions like an independent agency and works just as hard to get
them on the air outside NBC as it
does inside.

Questioned by Chairman McNinch, Mr. Tuthill said there probably is a greater degree of cooperation in the sale of talent to NBC
than to outside organizations but
that his unit is forced to sell talent
to NBC in competition with other
agents. He estimated that the
amount of talent used by NBC not
under contract to its Artists Service is "many times greater than
those under contract". He said he
doubted whether more than 10% of
the artist requirements of NBC
would be filled by the Artists Bureau.

In 1928 the business of the NBC
Artists Service was slightly over
a million dollars, Mr. Tuthill said.
In 1937, the gross talent booking
amounted to $6,032,274. Included
in this figure was $306,099 from
the sale of talent derived by Civic
Concerts.
Breaking down the Artists Service income, Mr. Tuthill said that
66% was derived from commercial
radio bookings, 16% from concerts

and 18% from motion pictures,

pri-

vate entertainment and miscellaneous bookings. He declared that ap-

92% of all money rewas paid out to the artists
and profit was meagre. NBC net

proximately
ceived

revenue after deduction of operating expenses in 1937 amounted to
$286,882.

Operating Structure
Examined by Dempsey
It was when Mr. Dempsey

took

up cross-examination of Mr. Tuthill that it became apparent he
would go deeply into the entire
operating structure of the Artists
Service and of the manner in
which talent bookings are handled.
In this connection, the American
Guild of Musical Artists Inc. filed
an appearance for the hearings
[Broadcasting, Nov. 15], in which
it alleged that by the purchase and
consolidation of a "vast majority"
of the then independent managers,
NBC and CBS have acquired "a
monopolistic stranglehold on the

a Market

Service seeks as
talent to radio
advertisers and their agencies as
well as to the network for sustaining purposes. Mr. Tuthill explained
that artists do not have to be associated with the NBC Artists Bureau to get sustaining programs.
He added under questioning by
Commissioner Sykes that the vast
majority of performers on NBC
are not identified with its Artist
Artists
sell

its

Bureau.
Commissions charged for artists
by the Bureau are uniform, except
in certain instances where special
service is required. He said the
service competed with a number of
large artist organizations and that
there are some 150 to 200 talent

agents. The William Morris office,
for example, he said, has been
identified in published reports as
doing a business of $15,000,000 a

STATISTICS are the chief interest
of (left) Hugh M. Beville, NBC
and Paul
statistician,
chief
Peter, now research chief of
whom he succeeded at NBC.
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r
representing 35.5%. Sixty-eight or
some 30% were not engaged
through the Artists Service, he
said, adding that this total did not
include announcers, accompanists
or hotel dance orchestras or speakers on educational programs.

services of concert and opera stars
whose appearance on radio are essential to the radio industry, with
the result, inter alia, that competition for the services of these art-

have been stifled."
Mr. Dempsey developed in questioning Mr. Tuthill that the Artists
Service itself does not maintain a
separate private hank account but
does maintain its own audit. Reists

Service are
banked by NBC. He explained in
detail how responsibility is divided
in the Artist Service, pointing out
that Mr. Engles is his immediate
superior and that he reports to
Mr. Engles who in turn reports to
NBC President Lohr.
Regarding talent charges, Mr.
Tuthill asserted that when a definite fee is placed on the services of
an artist, it is subject to negotiation if the prospective purchaser
figures
the price is too high,
whether it be the NBC network or
any outside organization. Mr.
Dempsey sought to ascertain the
final arbiter in such instances and
Mr. Tuthill explained that different individuals in the organization
were involved in connection with
different artists. He said it was not
unusual for an artist whose fee was
placed at $500 to be offered for
$400 provided the contract covered
a longer period of time or some
other concession.
ceipts

the Artists

of

.

Reviews

Of

Difficulties

Artist

Management

The entire afternoon session
Nov. 15 was devoted to Mr. Dempsey's cross-examination of Mr. Tuthill on Artists Service activities,
revenues, talent contracts, and related subject matter.
Mr. Dempsey observed, following
his interrogation on the manner in
which the service functioned, that
he visualized a situation wherein
John F. Royal, NBC vice-president
in charge of programs, and Mr.
Tuthill are working for the same
company but actually have divergent interests. Mr. Tuthill, however, asserted this observation was
unfair and that it simply was a
matter of different activities.
Mr, Tuthill explained that the
Artists Service was developed primarily because of the demand of
listeners for personal appearances
of artists on the network and secondarily in connection with development of talent for the net-

work.
Mr. Dempsey's examination of
Mr. Tuthill was marked by frequent colloquies and objections.
Moreover, substantial additional

Asked by Mr. Dempsey

down

WESTINGHOUSE chieftains seem
unworried about pending FCC
probe into NBC contracts with
stations. Left
Evans,
C.

their

broadcasting

right

are

manager

of

to

Walter

Westinghouse;

for

Judge John J. Laws, chief counsel;
John J. McCloy, of counsel.
data was requested, to be produced
during the hearings.
Examining Mr. Tuthill on the
consolidated statement of gross
sales and revenue of the Artists
Service during 1937, Mr. Dempsey
sought to bring out inaccuracies in
percentages, notably the figure of
8.2% listed as the general average
commission received by the service
over disbursements for artists and
other services. He asked for an accounting of this purported discrepancy, particularly in the light
of the witness' earlier statement
that talent commissions range

from 10
Mr.

20%.

to

Tuthill

asserted

that

the

overall average of 8.2% was traceable to the fact that in many cases
the talent commission of 10% average or higher, is split with other
talent agencies who might actually
do the booking and that in some
Service even forecases the
goes collection of its commission,
when the artists are engaged for

NBC

less

than the agreed

rate.

relations are very human,"
Mr. Tuthill said, adding "I think
you will agree that this is a crazy
business."
Mr. Dempsey sought to analyze
the testimony with the observation
that there is no consistent policy
and that the talent business is
such that it is difficult to establish

"Our

such

policies.

did not want to mislead
the Commission," he observed, "but
it just works out that way." Mr.
Tuthill sought to explain that
there are circumstances existent in
operations which justify
talent
splitting of commissions and other
practices which appear to be out
of line with established business
principles. "You can't put this business on a dollars and cents basis,"
Mr. Tuthill said.
When Mr. Dempsey said "you
haven't been able to do it," the
witness replied that he defied anyone else to operate on any other

"You

to

break

talent during
1937 to commercial radio advertisers as between networks, Mr. Tuthill said that of the $4,028,187 in
receipts $3,600,342 represented
sales
advertisers
on NBC;
to
$408,805 to CBS and approximately $20,000 to MBS. Thus, he said,
represented 88.5% of the

the

sale

of

NBC

CBS 11% and MBS 0.5%.
Chairman McNinch joined in the

total;

interrogation in connection with a
provision in the NBC talent contract that artists under contract
could not appear over another network. Mr. Tuthill explained that
while the provision is embodied in
the contract, it is not exercised
and that the Artists Service construes it as its duty to place talent

wherever possible.
Mr. Tuthill said as far as he
knew, the Artists Service had never
refused to place an artist on another network because of the terms
of the contract.

Chairman McNinch

inquired whether in view of the
fact that the practice is to ignore
the exclusive provision Mr. Tuthill
was in a position to say that he
would recommend to his superiors
that they abandon that provision.

Mr. Tuthill responded affirmatively.

ment with

RCA

association

Victor despite its

RCA-NBC

in the

family.

A motion by Mr. Hennessey that
Commission Counsel Dempsey disclose the source of any questions
he might propound to witnesses if
the questions were not his own was
overruled by Acting Chairman
Brown. Mr. Hennessey said this
had been the Commission's practice
at other hearings and it seemed to
him improper not to identify them.
The colloquy grew out of the requirement laid down by the committee that all questions of private
groups attending the hearings be

through Commission counsel.
Mr. Dempsey said that questions
have come from many sources and
he did not see where any useful
purpose would be served. Mr. Hennessey, he said, was in a position
to submit questions for him to ask
other witnesses.

When

Mr.

Dempsey

observed

that NBC counsel could object to
questions, Mr. Hennessey said it
was important from his standpoint
to know where the questions were
coming from before he could state
his objections.

Brown observed
proceeding was not an
adversary one and that disclosure
of the sources of questions would
be left entirely to Commission
Commissioner

that

the

counsel.

Before examining Mr. Tuthill on
Mr. Hennessey observed
that the Artists Bureau operation
of NBC is distinctly an intrastate
business, whereas the operation of
redirect,

Disclosure of Source
Of Questions Discussed

To Mr. Dempsey's question
whether the Artists Service ever
quoted a different rate for talent
NBC than on other
networks, Mr. Tuthill said there
was no differential on talent as
such, but that different rates were
asked depending upon the type of

when used on

stations

is

interstate.

Seeking to clear up confusion regarding auditions, Mr. Hennessey
asked whether it was not a fact
that

different

program and the duties demanded
of the performer. For example, the
artist might be a straight singer

types

of auditions

KFRU

in one program and be called upon
to sing, act and perform as a
master of ceremonies in another,
all of which functions are taken
into account. The network used, he
said, has no bearing whatever on
the price.
Regarding recording services of

COLUMBIA, MISSOURI
A Kilowatt on 630
A Sales Message over KFRU

NBC

Covers the Heart of Missouri

contracted artists, Mr. Tut-

said that artists were sold for
recordings on the basis of the best
terms that could be made and that
there was no exclusive arrangehill

basis.

McNinch Queries
Contract Provision
Asked regarding electrical tranMr. Tuthill said they
provide an additional medium
through which an artist may make
scriptions,

countKBUI
MOST

I

debut to the radio audience.
added, however, there was no
comparison between electrical transcriptions and live talent broadcasts from the standpoint of "prestige". Live broadcasts add te the
value in building up an artist's
reputation, he said.
Citing satisfies, Mr. Tuthill declared that during the week Nov.
6-12, 225 sustaining artists aphis

He

us
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peared on NBC networks of whom
only 80 were under management
contract

to

the

Artists

Broadcast Advertising

Service,

December

1,

1938

•

Page

63.

were conducted by NBC for proservice and for talent. Mr.
Tuthill
responded
affirmatively,

gram

pointing out that the total number
of artists under management of
the Artists Service is 300, yet there
are some 200 different auditions a
week conducted by the service.
Regarding contracts for talent
issued by the program department,
Mr. Tuthill said that since his testimony of the preceding day he
had learned that in September of
this year the previous informal
arrangement respecting contracts
was put into a printed contract
form. A copy of the form was
placed in the record.

Lawyers Tangle Over
Introduction of Exhibits

When

Mr. Dempsey sought to
Mr. Hennessey
explained that he was ill and
would be available at a later date.
His doctors indicated he might
have to take a long rest. The next
witness called was Hugh M. Berecall Mr. Engles,

ville Jr., chief statistician of

NBC.

Before the examination of Mr.
Beville, Mr. Hennessey displayed
to the Committee a plaque containing the names of some 40 of the
world's foremost artists, which recently was presented to Mr. Engles
as a token of their appreciation
for his

work

tify a series of exhibits offered for

record,

Commission

Dempsey

Counsel

interposed that Mr. Beville had not been qualified as an
expert in connection with the exhibits.

Mr. Hennessey then stated that
the investigation was an FCC undertaking and that NBC was simply trying to be helpful by introduction of this data. Mr. Dempsey,
however, argued that NBC appeared at the hearing on request
and that the presentation of the
testimony was not being done "as
a favor to me."
The purpose of the information
being introduced, Mr. Hennessey

was to give the Commission full data to enable it to
its
function of serving
public interest. He added that if
Mr. Dempsey did not desire the
information he was in a position to
move that it be rejected.
With its preliminaries out of the
way, each exhibit was introduced
and identified by Mr. Beville with
cross-examination by Mr. Dempsey
and, without exception, admitted
into the record. It was a long,
continued,

perform

drawn-out process.
Mr. Hennessey explained that
the exhibits were being introduced
and identified by Mr. Beville to
lay a base for the testimony of
subsequent witnesses, notably

Program

Vice-president

Royal.

(See special article on Beville testimony)
When Mr. McNinch asked whether it would be unduly burdensome
to prepare a breakdown of correspondence as to the percentage of
letters critical of programs, Mr.
.

Hennessey asserted that
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LISTENERS by and large prefer
network programs, both commercial and sustaining, to those of
local origin on independent staaccording to testimony ofthe FCC Chain - Monopoly
Committee Nov. 16 by Hugh M.

tions,

fered

NBC

chief statistician.
In introducing some 30 exhibits
dealing with broadcast studies, Mr.
Beville sought to lay a foundation
for testimony of future witnesses
for
during the hearings.
One exhibit showed that the
American family, with an average
income of $1,160 a year, which
comprises about one-half of the radio families in the country, expends only about $38 a year or
58 cents a week for recreation. This
Beville,

NBC

study was based on compilations
made by the National Research
Committee, Mr. Beville testified.
Many of the exhibits were based
on data introduced at previous FCC
hearings dealing with broadcasting. One of these showed that the
average listening time per family
is about 4% hours per day. Rural
families listen on an average of
4.78 hours and urban families 4.75
hours.

in their behalf.

Referring to the dispute which
developed in connection with Mr.
Engles'
formal statement, Mr.
Hennessey explained that he had
collaborated with many of the
NBC witnesses in the preparation
of their statements along with
other members of the NBC Law
Department and he felt this was
not improper. Judge Sykes asked
if it would not be "a good idea"
to
get the witnesses to go over the
statements in advance and come to
an agreement.
When Mr. Beville began to identhe

Listener Preference for Net Programs

Foreign Ownership
Exhibits dealing with foreign rain comparison to American
showed that in the United States
there are 290 sets per thousand
population against between 150
and 200 sets for Denmark, Great
Britain, New Zealand and Sweden;
dio

135 for Germany; 35 for Japan,

and 18 for

A

Italy.

steady decline in the percentage of total program hours pro-

duced by

NBC

networks in

New

York and a corresponding growth
in program origination from other
points was depicted. In 1930, 65.6%
of NBC's programs came from New
York, whereas in 1937 the figure
was only 37.6%. In 1930, Chicago
produced 7.7% as against 24.4% in
1937. From Hollywood, first programs shown were in 1934 when

0.3% of the programs emanated
from the movie capital. In 1937
Hollywood originated 7.1%. Approximately 20% of the programs
come from San Francisco and the
balance from other points.
Results of telephone surveys
in connection with broadcasting time and program mentions by
listeners of network stations as

made

compared with non-network stations were analyzed by Mr. Beville
in concluding his testimony. The
study was a comparison based on
commercial stations in New York,

was not available for any
current period. Mr. McNinch observed that he did not desire to be
critical but that he could attach
little importance to the breakdown
of fan mail received by NBC, covered in one of the exhibits, if he
did not know the number of comterial

plaints received.

Upon

conclusion of his explanathe exhibits, Mr. Beville
was questioned by Chairman McNinch in connection with complaints received against particular
programs by the network.
Mr. Beville said that he did not
make any tabulation of letters of
tion

Chicago and Los Angeles, broken
down by network commercials, network sustaimngs and ail programs
on non - network stations. The
broadcasting time phase was based
on telephone survey made in
March, li)3H and the program mentions on a special tabulation by
Cooperative
casting

Analysis

of

Broad-

(CAB) based on interviews

during the period from October,
1937 to April, 1938. In the three
cities,

combined network commer-

during the day totaled 205.25
hours and there were 11,017 mencials

tions by listeners. Network sustainings consumed 643 hours and received 7,284 mentions. Non-network stations consumed 1620.75
hours and received 2,778 mentions.

During the evening, network
stations broadcast 217 commercial
hours and received 19,367 menSustaining programs con448 hours and received
7,141 mentions. Non-network programs amounted to 971 hours and
received 1,753 mentions.
tions.

sumed

Commercial Hours

Broken down to percentage of
total hours and total mentions,
network commercials during the
daytime accounted for 8.3% of the
hours and 52.2% of the mentions.
Network sustainings accounted for
26.1% of the hours and 34.6% of
the mentions. Non-network stations accounted for 65.6% of the
hours and 13.2% of the mentions.
During the evening, network
commercials represented 13.2% of
the hours and 68.5% of the mentions. Network sustainings contributed 27.4% of the hours and
25.3% of the mentions. Non-network stations represented 59.4%
of the hours and 6.2% of the men-

States;

the educational status of

United States adult population;
expenditures of consumer income;
U. S. radio ownership, set sales
and average cost per set; growth
of population, telephones, passencars
and radio families;
ger
growth of automobile and extra

home sets
number of

as of Jan. 1, 1931-1938;
families by size of com-

income group and time
median hours of listening
both rural and urban; percentage
of sets in use in each income class
in 33 cities; median hours of listening by income groups in rural
areas; growth of NBC audience
mail response from 1922-1937;
countries having more than 40,000

munity
zone;

radio receiving sets according to
rank; countries having more than
10 radio sets per 1,000 population
according to rank; proportion of
time devoted to major program
types by NBC and six European
broadcasting systems, based on
data compiled by the International
Broadcasting Union and the FCC
program questionnaire of 1937;
total hours devoted to major program types by NBC and six European broadcasting systems; comparison of per cent of time devoted to
dance music and serious music
with degree of radio ownership of

NBC

and

six

European nations;

percentage of live talent musical
programs broadcast by United
States and foreign broadcasting
stations; a map showing NBC studio facilities and field equipment
available for use in production of

NBC

programs; a chart showing
extent

typical

of

Totaling these figures, for both

NBC

multiple

network program production; a
map showing an example of NBC
multiple network program production; origin of NBC network programs as a per cent of total hours;
origin of NBC network program
hours by cities from 1930-1937;
originating points

tions.

for

work programs during

NBC

presented for the 23 stations in
metropolitan New York, contrasting the network stations against

New

the non-network stations and also
for the 13 stations in Chicago and
the 11 stations in Los Angeles.
Some 30 exhibits were intro-

metropolitan

past that tabulation of letters of
complaint was cumbersome and
had been discontinued. He added,
however, that Mr. Royal would be
in a position to testify generally
in connection with programs and
program reactions and that possibly much of the data sought by
Mr. McNinch would be supplied by
the program vice-president.

network comprises some 500 people, stationed throughout the country. It develops approximately 110
hours of programs per day for the
two major networks and supplementary groups. The job, he said,

Mr. Royal, NBC vice-president in
charge of programs since 1931,
and former manager of WTAM,

N

Cleveland, was
B C's principal
witness on programming operations, taking the stand Nov. 18.
The Program Department of the

5
p

1937, show-

ing a total of 19,842 program
hours; analysis of NBC program
hours by major types from 19321937; a chart showing NBC net-

Workings of Program
Department Explained

":

net-

day and night, network commercials
represented 10.3% of the
hours and 61.6% of the mentions.
Network sustainings amounted to
26.3% of the hours and 29.2% of
the mentions. Non-network stations contributed 63.1%
of the
hours and 9.2% of the mentions.
These figures were based on a
total of 46,920 interviews. Of these
half were made during the day
and the other half at night.
Corresponding breakdowns showing generally similar results were

of

complaint and his statement was
amplified by Mr. Hennessey who
asserted that from the statistical
standpoint it had been found in the

1938

at Federal Inquiry

duced and identified by Mr. Beville.
These covered such matters as
consumer incomes in the United

.:

:

I
<;

work program hour totals by major types from 1932-1937; a comparison of program structure of

i

stations vs. network
key staprograms carried by
tions for the week of March 6,
1938; an analysis showing broadcasting time and program mentions by listeners to networks compared to non-network stations in

:

633

U.

S.

gram

York, Chicago and Los An-

New York on March
and a breakdown of pro-

of metropolitan
stations March 29, 1938.

schedules

New York

chimes
to make the "NBC
is
mean something" and to keep NBC

programs the "hallmark of quality".

The Program Department operates with a budget for the current
year of $5,200,000, he said. Departmental expenses amount to $1,682,000, with talent expenditures
on a sustaining basis including
special events representing $1,375,065 of the budget. The remaining
$2,223,178 is for orchestras.
Expenditures for talent, Mr.

BROADCASTING
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:

NBC

geles in Oct., 1937 and April, 1938;
a chart of the morning audience in
29, 1938,

i
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who might never have appeared here otherwise. In the preradio era, minstrel shows were
events in many towns. Now the ra-

explained, do not include
paid artists on commercial
programs or programs originated
in other ways, such as transoceanic

ists

features.

dio brings the minstrels and the
circus to the fire-side every night.
Mr. Royal argued in favor of exclusiveness, declaring it fundamental in the entertainment field. NBC,
he said, also seeks to procure
scripts on an exclusive basis. As
for talent, certain types of performers because of distinct personalities are of definite value if exclusive to a network or a station,
while others are not classified that

Royal

fees

He

estimated the cost of talent

on commercial programs amounts
to about $15,000,000. If this figure
were combined with the production

advertising agencies,
involved in other program
pickups both here and abroad, and
the expense entailed in maintaining the organizations putting on
these programs, the radio talent
bill
probably would amount to
$100,000,000 a year.
Tracing the development of programming operations, Mr. Royal
said that in the early days the
stations themselves handled production of commercials along with
sustainings. Since then many advertising agencies have developed
and maintained large forces of
writers, producers and other talent, so they actually maintain miniature broadcasting organizations.
Networks today, as a consequence,
build few programs for commercial sponsorship.
In the early days the cost of the
actual facilities was the largest expenditure factor, he said. Now, in
many cases, the talent cost is far
in excess of the time cost. He estimated that he knew of one or
two programs which cost between
820,000 and 830,000 to produce for
a single performance. Costs will
drop to $500 or 81,000 for other
programs which do not use name
talent and where perhaps only one
individual is involved.
of the

costs
costs

Many Broadcasts
For Federal Departments

•a

I

Mr. Royal explained in detail the
ramifications of the Program Department operations not only in
New York but in Hollywood and
Chicago. Recently there has been
great expansion by virtue of the
new programming service given
over to international broadcasts
under Vice-President Frank E.
Mason. Moreover, he pointed out,
approximately 1,000 programs regularly are broadcast for governmental agencies and departments.
That, he said, could not happen

anywhere

else in the world.
into television,

Delving

Mr.
Royal explained that the Program
Department is cooperating with
NBC engineers on a 24-hour basis.

The
for

effort is to develop technique
this budding offshoot of ra-

dio. He explained there are various
experiments in clothing, make-up,
color and light. Asserting the work
was most interesting, he said, however, it takes a lot of money and
time. "We hope for great things in
the future," he remarked.
Mr. Royal described the func r

tions

of various other officials in

Program Department. Phillips
Carlin, sustaining program direc-

the

tor,

is

lin

the appreciation of any of the arts,
it could be classified as educational.

NBC Music Library is one
most complete in the world,
comprising over a half-million
compositions, Mr. Royal asserted.
The

of the

In this connection he mentioned the
recent agreement with the American Federation of Musicians, pointing out that all musicians employed
by NBC are members of that
union. The agreement, he said, resulted in an increase of about
8700,000 a year in musicians' salaries at NBC alone. He described
as a
the relationship with
most friendly one.
brief explanation of copyright
as it affects radio was given by
Mr. Royal. He explained the NBC
contract with ASCAP covered only
small rights as distinguished from

AFM

A

grand rights.
Chairman McNinch again

inter-

rupted with a request that there
be no "padding" of the record. Explaining that all commissioners
would have to read the record, he
said that while he did not want to
limit the testimony he felt that
every effort should be made to restrict examination to facts.
"Conclusions that simply sum up
to statements that you have the
greatest organization," he said,
"are conclusions to be drawn by
the Commission." He asked that

witnesses

refrain from "selfpraise" and that questions be directed to minimize and so far as
possible eliminate those aspects.

Talent Developed
the Networks

By

Immediately thereafter, Mr.
Hennessey sought to ask questions
which would draw direct answers.
Mr. Royal asserted that NBC
was constantly on the alert for
new talent and that it did not
limit its scouting efforts. The only
yardstick, he said, was to find mafelt was suitable
terial which

many ways,

he said.

have brought

He added they

to this country art-

DYNAMITE

was one

He

Ninch that

if

agreed with Mr. Mca

way, he said.
Mr. Royal said scripts are important. "Material will make stars
but stars do not make material,"
he said, adding that the man who
can write and make entertainment
is valuable to radio.
Mr. Royal explained Paderewski's recent and only radio performance for the American audience. In the past, he said, Paderewski has refused to make a radio
performance though the report was
current that he would make an engagement for $25,000. When word
was received that Paderewski was
interested in a radio appearance,
Mr. Royal said he contacted Managing Director Engles of the Artists Service who asked him how
much he would be willing to pay.
Mr. Royal quoted a $10,000 figure

and within two hours Mr. Engles
had contacted Paderewski in Switzerland and made the arrangement.

Educational Programs

Of NBC Are

Listed

Contributions of NBC in various
cultural fields, including music,
education and the other arts, were
enumerated by Mr. Royal. The orchestra developed for the Toscanini
broadcasts costs $378,000 per year,
not counting the maestro's fee.
Placed in the record were lists
of educational programs broadcast
over the NBC Network; special
pickups on the National Farm &
Home Hour, radio cooperating organizations on the National Farm
& Home Hour, and agricultural
leaders who have appeared over its
networks.
Mr. McNinch inquired whether
NBC has any regular arrangement
with labor groups regarding broadcasts which parallel those in the
fields of religion, education and

it had had any difficulty with NBC
or other networks in connection
with clearance of time for labor
talks. It was learned authoritatively that the response was that it
had never had any trouble in that
regard.]

Effort

Made

to

Diversify Programs
Resuming his testimony at the
afternoon session Nov. 17, Mr.
Royal said every effort is made by
NBC for program balance. For example, he said it will rarely be
found that a program featuring a
comedian will be followed by another of the same type. Diversificais sought throughout the program day.
Respecting duplication of programs, he said that only outstanding events such as an address by
the President, World Series games,
or similar events, warrant duplication of the same performances
over more than one network. For
example, he said, when Chairman
McNinch made his address Nov. 12
tion

WORLD'S GREATEST TOBACCO MAR.K.ET

"Just announced: The Wilson Tobacco

Market has paid out over $1 5,000,000
to farmers so far this season."

agriculture.

Mr. Royal explained that labor
groups are accommodated whenever
special requests for time are made
but that the "lack of uniformity
in labor" has not been conducive
to a regular arrangement. Labor is

KE

P

S

:

Bryant

,

Griffith and

Brunson, Inc.

NBC

for the radio audience.
Networks have created and developed a vast amount of talent in

his chief assistant, he de-

cational.

in?

of the broadcasters attending the opening of the Chain-Monopoly hearing. Left to right: Arthur B. Church, KMBC, Kansas
City; James W. Baldwin, WGH,
Newport News, Va.; Father James
A. Wagner, WHBY-WTAQ, Green
Bay, Wis.

He

explained that Mr. Carof the pioneer announcers of the "great team of McNamee and Carlin". Then he continued, "Carlin became an executive, while other announcers became
wealthy."
Mr. McNinch asked Mr. Royal
his conception of what constituted
an educational program, observing
that the term had been "bandied
about". Mr. Royal said he felt that
if a program will increase knowledge, stimulate thinking and cultivate discernment, then it is educlared.

A FEW

spread over a very wide field, he
pointed out, citing an instance recently in which the Pullman porters union wanted time. If they had
been given a regular period, he
said, every other subdivision under the American Federation of
Labor would be in a position to
make similar requests. Matters of
that kind, he said, are handled
with heads of labor organizations.
[Following this examination, it
was learned that the FCC unofficially checked with the American
Federation of Labor headquarters
in Washington to ascertain whether
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comprise the potential listening audience of station

I

the impartial survey that

blasts all prejudices on Chicago radio! Write for it read
with an eye to fall business!

—
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New Englanders
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out
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WGES WCBD WSBC
-

-

680 Kilocycles

1,000
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FCC

on the status of

affairs,

it

was carried by three nationwide
networks.

There is no one type of program
that will satisfy all of the audience, he declared. In addition to
fan mail response, it is the policy

NBC to check with station managers on reactions to programs and
in that way ascertain popularity.
of

Mr. Royal said it was NBC's
policy not to broadcast transcriptions over the network. He said
they have a definite place over individual stations for both programming and economic reasons.
good program by transcription
is much better than a live talent
program of inferior quality, he asserted, adding that there is a "psychological factor" in favor of the
live talent performance.

A

NBC

tries
Mr. Royal explained
to keep posted on broadcasting conditions throughout the world and
that it is his annual custom to visit
Europe or some other continent to

broadcast

appraise

operations.

NBC

Other members of the
staff
also are assigned for foreign surveys intermittently.
Mr. Hennessey diverted from his
examination to bring out that on
the preceding day it had been testified that NBC made no analysis of
letters

programs.

criticizing

He

had discovered
that there was a breakdown for
said since then he

1935.

Questioning Mr. Royal apropos
breakdown, he brought out
that in 1935 NBC received 4,223,139 letters. Of these, 515,296 related to sustaining artists; 3,257,689 had to do with commercial performances; to NBC direct came
450,154 pieces of mail.
In this latter field, there were
this

131,920

letters
of appreciation;
9,966 letters of constructive comment and only 6,467 of "adverse
criticism." Of the balance, 229,427
were requests for offers made over
the air; 7,197 were requests for information; 28,027 were requests
for invitations to
studio performances, and 36,874 were responses to contests.
The letters of criticism were
rather general and because the
number was so small and the comments so general, it was felt there
was no point in continuing the annual breakdown. All letters of
criticism are answered as a matter
of policy, he said.

NBC

Complaints Received

By FCC

Mr. Royal emphasized that NBC
under definite program
policies originally set out by the
Advisory Council when it was created in 1926 at the time of the

operates

establishment of NBC.
Assistant General Counsel Porter
took up the cross-examination of
Mr. Royal, particularly in connection with program complaints. Mr.
Porter said the FCC receives a
large number of complaints, which
can be classified. He enumerated
these as (1) complaints about advertising continuity in programs;
(2) complaints of too much sensationalism and "nerve-wracking"
matter, notably among children's
programs;
those involving
(3)
moral factors and in the "wisecracking" category, and (4) specific program complaints such as
those occasioned by the "Mexican
Love Song" of several years ago,
Mae West and the Beyond the Horizon broadcasts.

Page 66

advertising
•

December

particularly large, from his own
observations. If a program is good,
the amount of advertising does not
seem to bother the audience. Advertising these days is _so_ interwoven in programs that it is difficult to draw the line. He declared
that NBC has an advertising ac-

ceptance department under Miss
Janet MacRorie and that all continuity is very closely checked.
Whenever it is thought that advertising credits are excessive, the
agency is informed and NBC assumes full control, he said.
Asked what method of checking
on the amount of advertising continuity is employed, Mr. Royal
said that the only rule is that of
"good judgment" and that NBC in
all instances maintains control over
programs.
"When there are abuses or violations of what we believe to be in
good taste and judgment, we very
quickly call it to the attention of
the account," he said. He added
that the tendency now appears to
be toward clever advertising and
there has been a great deal of improvement during the last few
years. He said there was no specific limitation on the amount of
advertising in programs.
Mr. Royal said there have been
complaints about children's programs and other programs from
the standpoint of too much sensation and that NBC is endeavoring
daily to solve them. It is working
in conjunction with the Child Study
Association and the Parent-Teachers Association, but he contended
that the number of criticisms is
not great.

Strict

Rules Govern

Prize Contests
agreed there are more who
programs than condemn
them, after Mr. Porter had brought

He

praise

out that whenever the Commission
receives complaints of particular
programs these are followed with
commendations from organizations
and individuals which tend to offset the complaints. Declaring he
thought the children's hour programs on the whole were "very
good", Mr. Royal said that the
NBC campaign is one of caution.
He agreed that the Dick Tracy
program has been justifiably criticized at times but he said that children have been excited for many
years long before radio's advent
and that "radio should not be
blamed for all excitable children
or adults."
Mr. Royal said he is acquainted
with many of the prize contests on
the air but that he was not familiar with any great number of
complaints regarding them. In this
connection Mr. Porter brought out
that complaints received by the
FCC in connection with prize contests usually were that they had
not been correctly judged and that
many of the writers felt they
should have won prizes. Very strict
rules on the announcement of prize
contests are invoked by NBC, Mr.
Royal said, and the network insists
that the advertisers deliver the

—

Classified

Regarding

tinuity, Mr. Royal said that this
type of complaint does not bulk

con-

I,

prizes.

Considerable cross-fire resulted
following Mr. Porter's question regarding complaints dealing with
morals and "wise-cracking" remarks. Mr. Royal said he felt NBC

programs were free from moral
taint but that there had been situout of "wise
ations

growing

1938

William E. Cameron on the Forc\
Sunday Evening Hour, Mr. McNinch inquired about NBC's polic\f

IMcNINCH VIOLATES
A Tradition of Radio With

i

regarding
'

Overtime Speech

Chairman Frank R. McNinch of
the FCC. Allotted 15 minutes of
the half-hour scheduled by CBS
for the pickup from White Sulphur
Fourth
Springs during the
District Meeting, the fiery FCC
helmsman discovered he had not
only utilized all of his own time,
and about eight minutes allotted to
a succeeding speaker, but also six
minutes beyond the scheduled halfhour. Though he had a prepared
address (see article elsewhere in

NAB

this issue) he extemporized most
of the address and forgot the clock.
Don S. Elias, head of
Asheville, who was to have fol-

WWNC,

lowed Chairman McNinch with the
closing eight-minute talk, began
slashing the manuscript over which
he had labored all day, as the
clock ticked up. Finally, when the
scheduled time had expired, he
"eliminated" his speech entirely.
When the broadcast was signed
off, Mr. Elias was called upon by

John A. Kennedy, WCHS, Charlestown, Fourth District director and
chairman, for his undelivered address. Mr. Elias, famed as a wit,
chided Chairman McNinch, a fellow North Carolinian, on his transof

quirement
served

to

a

cardinal

radio

re-

also
amusement of

ob-

—timing.
the

He

the

Chairman and the delegates and
ladies, that Mr. McNinch's
network inquiry currently in prog-

their

ress

is

delving into duplication of

network programs, yet the chairman himself on Saturday, Nov. 12,
delivered an address carried over
the combined NBC-Red, CBS and

MBS

viewpoints
in

H

commer-|

programs. Mr. Royal stated it
the definite policy of NBC to insist that its clients in commercial

cial

RADIO'S split-second timing was
ignored Nov. 19 by none other
than the No. 1 radio regulator

gression

opposition

and equal opportunity

networks.

NBC has a rigid ban on
ad libbing. If performers attempt
to ad-lib, production men have definite instructions to "push the button" which he said means cutting
them off the air. This has not been
done often but nevertheless is the
cracks".

rule.

Pursuing particular program comMr. Porter mentioned the
"Mexican Love Song", which precipitated an avalanche of complaints from Catholic organizations on the ground that it was obscene. Mr. Royal said he was familiar with the program but that
it was in Spanish and he said few
plaints,

people understood it.
Mr. Porter next mentioned the
Mae West episode in the Edgar

is

programs permit any person requesting time to answer such comments. If the sponsor does not give
the time, then NBC allows it to go
on sustaining. He recalled two
such instances both occurring in
the Hugh S. Johnson commercial
sponsored last season by Groves
Bromo Quinine.
"We insist that the client must
give both sides of the story," Mr.

—

|

i

i

|

Royal asserted.

When Chairman McNinch

asked
about such talks as those of Mr.
Cameron on the Ford Hour in
which he enunciates certain eco-

nomic and social philosophies, Mr.
Royal quickly retorted:
"I can't answer that the program is on Columbia."
Mr. Royal said the greatest

—

deluge of complaints ever received

by NBC within his recollection,
was in connection with a sustaining program. It was several years
ago when Notre Dame was playing Army and the ball was on the
one foot line with one minute

to

NBC

cut it off to make way
play.
for another program.
Judge Sykes raised the question
of what constitutes "taking the
name of the Lord in vain" in connection with the recent Beyond the

Horizon broadcast over an NBC
Blue Network, which provoked
quite a furor. Mr. Royal said that
if there was any responsibility he
was responsible because he had approved the program as condensed
for radio consumption. He maintained the ejaculation "you can go
to hell if you want to" was not profanity because the person who used
the line was a "God-fearing man"
and that it was in the nature of a
religious exclamation. Mr. 'Hoyal
said the same version of Beyond
the Horizon had been performed
by 60 or 70 churches, dramatic
schools and other organizations
throughout the country.

Methods of Selecting
Programs Revietved
Taking up the examination, Mr.
Porter pointed out that several
times during the same performance
the phrase "my God" was employed and he inquired whether
that constituted profanity in Mr.
Royal's judgment. Mr. Royal replied in the same way he felt it
was not profanity because the person was a religious figure and
therefore did not indulge in pro-

—

Bergen program and Mr. Royal
agreed that it might fall in the
wise-cracking classification.

fanity.

The question shifted to political
broadcasts and Mr. Royal asserted
it is the definite NBC policy to give
members of Congress and others
in public life the time for which
they ask. There have been complaints about NBC being "pro this
or that" but the network seeks to
pursue this fixed policy of equal
opportunity to all parties on all

until

With

Mr.

Royal

stand, the hearings

Nov.

still

on

the

were recessed

22.

The second week's hearings were
convened Nov. 22 with the fourth
committee member Commissioner

—

—

Walker present for the first time.
He had been in New Orleans attending a utilities convention. The
former Telephone Division chairman immediately injected himself
into the proceedings

by questioning

subjects.

Mr. Royal, who resumed the stand

Mr. Royal did not agree that most
of the complaints were in connec-

for cross-examination.

tion with commercial programs but
said that a very large number of
them dealt with commercial programs since those programs constitute the largest part of the program structure.
Alluding to the commentaries of

i

Responding to Mr. Dempsey, Mr.
Royal said that there was no definite amount of time divided between network and local programs
on NBC-owned and operated stations but that there was taken into account the fact that a certain

amount
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of local origin
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NAB

Gathering

At

BROADCASTERS comprising the
fourth district of the NAB —the
two Virginias, North Carolina,

M

stations under
&
jurisdiction are required to
ll carry certain specified sustaining
programs, particularly in the fields
of religion, education and fine muMr. Royal declared. Asked
sic,
whether such programs in the

The 15

sustaining category were ever
scheduled on network optioned
commercial time, Mr. Royal explained that affiliated stations have
a right to refuse any program offered. They might reject a sustaining or a commercial because of programs of local origin or because of
other commitments.
Mr. Royal made it clear that the
managed and operated stations
under the executive direction of
Mr. Morton look to him for orders
on programming operations. He
said he was not aware of any network accounts which had been restations.
by M &
The practice of "weaving adver-

jected

tising"
raised

into

entertainment

was

by Mr. Dempsey and Mr.

Royal asserted that he knew of
"no stigma" which attaches if it is
well done. He concurred in Mr.
Dempsey's observation that the
trend is to make advertising more
entertaining not only in radio but
through use of comic strip ads in

newspapers. Mr. Royal asserted,
however, that he was not an authority on advertising in media
other than radio.
NBC seeks to maintain a program balance between the Red and
the Blue, operating each network
separately and competitively, Mr.
Royal said. It does not seek to build
its programs
around commercial
schedules but rather to balance the
entire menu whether commercial or
sustaining so that there will be
pre-determined diversification of
music, drama, news, etc. A dramatic program of a half-hour will
be rehearsed for four or five hours
before going on the air, Mr. Royal
said. This is far less time than
normally used in rehearsals for
legitimate performance, he said,
since scripts are used on the air.

Waiver Used in Script
Acceptance Introduced
Mr. Dempsey produced a mimeographed form which became the
subject of considerable debate between counsel. It developed that
the form was a waiver used by
before accepting scripts or
program ideas from the p u b 1 i e
which would save the network en-

NBC

harmless from any action. A
from Ken Robinson, continuity editor in Chicago, to Catherine L. Reagan of Cedar Rapids,
la., dated Oct. 28, 1938, was intirely
letter

troduced.

The letter brought out that the
script submitted had not been read
and that unless the writer waived
all claims, it would be returned. It

was pointed out that almost

all

of

the ideas submitted voluntarily to

NBC

contained program thoughts
already developed and that the network preferred not to examine
them without the waiver under
which the writer would relinquish

The mimeograph waived
claims to any rights by the
writer and also provided that compensation would rest entirely in
all

rights.

all

the discretion of

i

McNinch

tions.

NBC

1

Sarnoff,

Alfred H. Morton,
agers and
manager of NBC's operated stato

NBC.

—

NEW HIGH

NAB

was recorded by the
for district meetings of the
in session at White Sulphur Springs, W. Va., Nov. 19-20,
FCC Chairman Frank R. McNinch and David Sarnoff, RCA-NBC chief,
were impromptu off-the-record speakers at the Nov. 19 session, while Chairman McNinch broadcast over a nationwide CBS network that evening.
Seated (1 to r) around the table: Harry C. Butcher, CBS Washington
vice-president; John New, WTAR, Norfolk; J. H. Field Jr., WPTF,
Raleigh; Maj. Edney Ridge, WBIG, Greensboro; Ben S. Fisher, Washington attorney; H. B. McNaughton, WTBO, Cumberland; R. H. Mason,
labor relations director; John
WPTF, Raleigh; Joseph L. Miller,
Asheville; C. T. Lucy, WRVA, Richmond; Junius
E. Thayer,
Asheville; R. P.
P. Fishburn, WDBJ, Roanoke; Don S. Elias,
Jordan, WDBJ, Roanoke; Frank Kesler, WDBJ, Roanoke; Chairman
director and
McNinch; John A. Kennedy, WCHS, Charleston,
president and Mr.
chairman of the sessions; Neville Miller,
Sarnoff.
Standing: Ovelton Maxey, WRTD, Richmond; Howard L. Chernoff,
Wheeling; A. J. KelchWCHS, Charleston; George W. Smith,
Fairmont; Campbell Arnoux, WTAR, Norfolk; Lincoln
ner,
Dellar, WBT, Charlotte; E. S. Whitlock, WRNL, Richmond, and_ F.
M. Russell, NBC Washington vice-president. Arriving too late for 'the
photograph were E. J. Gluck and Paul Norris, WSOC, Charlotte.
Fourth District

•

NAB

WWNC,

WWNC,
NAB
NAB

WWVA,

WMMN,

gram matters. Previously he had
stated he had never seen this particular waiver. He added, hewever,
that unquestionably this policy was
pursued to protect NBC against
plagiarism and copyright infringe-

ficial

ments.

It started the

Mr. Dempsey questioned Mr.
Royal at length on program competition between the Red and Blue
networks. Every effort is made to
carry on keen competition between
the two groups, Mr. Royal explained, and each program is designed to take listeners from all
other programs on the air at the
time. On questioning he said they
try to make a Blue sustaining
program good enough to draw audience from a competing commercial
on the Red.

When Chairman McNinch, who
had entered the hearing room a
short time before, asked how NBC
could compete with itself under its

common 'ownership and

direction,

the witness explained that it can
be done in a large organization.
In replying to Mr. Dempsey, he

made between
employes who work on the

said no distinction

NBC

is

Red and Blue networks.
Tells Hotv Foreign

Radio Turns to Milk

SWEET MILK

is

making a

bid for recognition as the of-

these topics.

Regarding foreign pickups, Mr.
Royal said NBC, as other networks, has a program exchange
agreement with British Broadcasting Corp. but merely has exchange
arrangements with other countries.
In the case of Gei'many and Austria, NBC has first refusal rights,
he said. He denied that NBC had
any agreement with RCA for exuse of facilities to carry
foreign programs.
Asked if NBC obtained a scoop
on the four-power Munich pact be-

Broadcast Advertising

District director.

He was

followed

by Mr. Sarnoff, who was vacationing at White Sulphur and had no
advance notice of the broadcast sesSarnoff likewise dissions. Mr.
cussed current radio in a confidential but illuminating fashion.
Business sessions behind closed
doors were held Nov. 19 and 20.
president, disNeville Miller,
cussed the work of the organization and plans for the campaign
labor
ahead. Joseph L. Miller,
relations counsel, analyzed the new

NAB

NAB

wages - hours

law

as

it

affects

broadcasters.

Mr. McNinch was the principal
speaker at a banquet Nov. 19
broadcast over a nationwide CBS
network. President Miller also delivered a brief address in which he
carried listeners behind the scenes
in broadcasting and explained how
meetings are held by broadcasters
in the 17 districts into which the
country is divided for the purpose
of improving broadcast service.

broadcasters' beverage.
night of Nov.
18 when a contingent of
Washington broadcasters
boarded the C & O for the

was an "extraordinarily

White Sulphur Springs
meeting of the 4th NAB District. Chairman McNinch of
the FCC, guest speaker and

witness and may not need much
guidance."
Local managers write in "no unmistakable terms" their opinions

ardent

of

milk addict, joined
the group in the Club Car,
and the milk-rounds commenced. Several of the broadparticipants
admitted
cast
they were indulging for the
first
time since childhood.
And at the banquet the fol-

lowing evening from which
a nationwide CBS broadcast
emanated, District Chairman
John A. Kennedy had only
one mike before him, but

was a battery of a halfdozen glasses of milk. Chair-

there

man

McNinch, in running
overtime on his White Sulphur broadcast, consumed
eight minutes of the Pet
Milk commercial on CBS.

Programs Are Handled
Mr. Royal responded to questions
about network coverage and program rankings by explaining he
was not qualified as an expert on

—

Chairman Frank R. McNinch of the FCC and David Sarnoff, president of RCA and chairman of the board of NBC.
At the opening luncheon session
at the Greenbrier, White Sulphur
Springs, W. Va., Chairman McNinch agreed to make an off-therecord address to the some 30 assembled broadcasters, upon request of Chairman John A. Kennedy, WCHS, Charleston, Fourth
figures

clusive

Questioned regarding this policy,
Mr. Royal explained that he, in the
final analysis, supervised all pro-

BROADCASTING

Maryland and the District of Columbia were treated to a surprise
menu Nov. 19 when they were addressed by two of radio's foremost

cause RCA refused facilities to
other networks, he entered an absolute denial and said NBC beat
the others because "the others just
didn't have the material". Other
communications facilities such as
A. T. & T. lines were available,
he added.
On redirect examination Mr.
Royal explained the importance of
the local station manager in selection of network programs. They
are part of the organization and
keep it advised of their wishes, he
said.

When Mr. Dempsey

objected

that Mr. Hennessey was attempting
to lead the witness with questions,
Chairman McNinch injected an
aside to the effect that Mr. Royal

intelligent

programs and their desires, Mr.
Royal continued. About 50% are
active in their expressions and his
department endeavors to excite expressions from the others by telegrams and such.
Mr. Dempsey returned to the
subject of controversial broadcasts

and Mr. Royal repeated that NBC
has no editorial policy and feels a

responsibility to the public to give
the other side an opportunity to
answer when it presents controversial matter.

Commissioner Sykes asked if
and WEAF present local programs, Mr. Royal replying that

WJZ

they present
cials

many

and occasional

local commerlocal sustain-

ing programs.

As another NBC exhibit, Mr.
Hennessey placed in the record a
program analysis for NBC networks covering the year 1937. Of
a grand total of 19,842 program
hours during the year the analysis

showed that 13,893 were sustainand 5,949 were commercial.
Music constituted 11,847 of the
hours, of which 10,204 were sustaining; drama made up 3,462 of
the total of which 2,606 were commercial and 856 sustaining; talks
totaled 1,567 hours, of which 1,156
were sustaining and 411 commering

news 689 hours, with 448
sustaining and 241 commercial;
spots 293 hours, with 222 sustaining and 71 commercial; comedy
708 hours, with 336 sustaining and
women's procommercial;
372

cial;
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TELEVISION SCANS
NBC Mobile

Unit

Studio

Happens on

Staff

Gets

a

New

A FIRE
York Blaze and

Good View

field

of the long dissertaobserving he felt it was "a
waste of time" and should simply
be placed in the record.

Chairman McNinch pointed out
that while the procedure outlined
for the hearing permitted prepared

statements it has been found in
practice that it is not best adapted
for this type of hearing. Consequently, he said, the committee had
formally decided to change the procedure and would instruct all future witnesses to forego prepared
statements. Up to that time, it was
pointed out, only Mr. Sarnoff and
Mr. Hanson actually had read prepared statements. Mr. Sarnoff is
subject to recall for cross-examination while Mr. Hanson's crossexamination was scheduled for Nov.

FIRST

television broadcast of a
occurred Nov. 15, when a blaze
broke out on Ward's Island in New
York's East River directly behind
the RCA-NBC mobile television
unit which was taking experimental pictures of a new swimming
pool in Astoria, Long Island. Cameras were hastily turned around to
focus on the scene and the flames
and smoke were clearly seen by
observers watching the receiver in
fire

NBC's

television

studio

in

Clarity of the image, which was
plain enough to be photographed,
was said to be the best yet achieved
from pickups from the mobile unit,
which must be transmitted twice,
from the mobile unit on an ultra-

development through the

The size of the audience in the
commodious Government auditorium had dwindled to only 11 spec-

day.

some 15 or 20 people
"behind the rail" as members of
the committee or as counsel for active participants.

Thanksgiving holiday.

Tells of International
Broadcast Development
In

his

Hanson

presentation was to acquaint members of the FCC with the technical contributions made by NBC to
the science of broadcasting; to
trace the technical history of broadcasting in the United States, and
to present factors which led to the
development of sponsored programs as a means of economic support for broadcasting and from
that, the development of broadcasting networks. It was largely a historical presentation except for discussion of current experiments and
development in the visual broadcasting field with which he concluded his statement.
Mr. Hanson traced the history of
broadcasting from the time Mr.
Sarnoff, in 1915, first forecast its
•

December

score of exhibits was introduced along with transcriptions of
certain developments.
Mr. Hanson explained that he
first joined the staff of
in

—four years before
formed — as assistant

WEAF

1922

NBC

was

the station's engineer. The first transoceanic rebroadcast in 1925, the
first outside pick-up by shortwave
radio during the same year, and
other firsts were enumerated in detail. Significantly, he pointed out
that the first 50 kw. transmitter
and dewas installed for
signed by the General Electric Co.
Andrew D. Ring, assistant chief engineer of the FCC in charge of
broadcasting, installed this unit in
1927 as a member of the General
Electric staff, he pointed out.
Mr. Hanson analyzed the development of NBC's international

WEAF

detailed testimony, Mr.
said the purpose of his

Page 68

present

A

to

When Mr. Hanson finished
reading his statement, which consumed about four hours, the committee recessed until Nov. 29 for
the

Radio

City.

29.

tators, with

I,

new

which anyone has undertaken

"Within

discuss

basis.

largest

pay

develop since 1920. Under my
supervision an engineering staff of
64 men, independent of the regular
NBC technical operating staff of
338, is working upon the problem
continuously. The work of these
men is more effective because of
our association with the RCA Mfg.
Co. and its research laboratories,
a tie which is of benefit not only
to the two companies but to the industry as a whole.

tion,

called to

ability to

to

advisability

was

television's

for either of them.
"Television is the

He resumed reading of the statement the following morning and
before he had proceeded very far,
Chairman McNinch questioned the

recess

necessary to provide spontaneity."
At this point, Mr. Porter again
objected on the same ground but
Acting Chairman Brown overruled the objection. Mr. Hanson
continued that no facilities exist
for the transmission of television
material from city to city and that
only two methods are known by
coaxial cable or radio relay. Neither
facility is available nor yet developed, he said.
"Both methods appear to be expensive and may for some time be

beyond

cross-examination, Nov. 22, 0. B.
Hanson, vice-president and chief
engineer of NBC, was called and
began reading a 90-page prepared
statement, tracing the technical history of broadcasting in this country and the part NBC has played.

A

grams

—

Hanson Traces Technical
History of Radio
Upon completion of Mr. Royal's

future procedure and it was decided that Mr. Hanson would be
permitted to complete his statement but that hereafter all witnesses would be required to give
testimony on a question-answer

"networking of television prois essential from an economic standpoint as well as being
said,

grams, 398 hours, with 150 sustaining, 248 commercial; children's
638 hours, with 281 sustaining and
357 commercial, and religion 240
hours, all of which was sustaining.
The analysis also broke down
the same figures percentagewise
for NBC as a whole. There were
also hourly breakdowns and percentage breakdowns for NBC Red
and Pacific Red networks and the
NBC Blue and Pacific Blue networks.

shortwave

facilities

which began

in

1925 even before the formation of
the network and under the direction of its parent RCA.
NBC's engineering department
now has 481 employes, of whom 338
are engaged in routine technical
operations in the field, in studios
and at transmitters. Of the balance, 64 are technical specialists
at headquarters.
Mr. Hanson dwelt at length on
television, which he described as a
phase of engineering work which
is becoming more and more im-

1938

high frequency of 177 megacycles
to the Empire State Bldg., and
thence broadcast by the regular
transmitter on 46.5 megacycles.
This was the second television
"first" that NBC has accidentally
achieved, the other being the pickup of the falling body of a stenographer who fell to her death from
a building in Rockefeller Center
directly before the camera which
was experimentally broadcasting
from Rockefeller Plaza at the time.
Diagonal lines are due to interference from the transmitter of
WHN, New York, which is located
in Astoria. Picture shows from
front to back, fence, East River,
burning buildings on Ward's Island
and Triborough Bridge.
portant. It was 10 years ago, he
pointed out, that NBC engineers
directed their attention to television studios, working jointly with
RCA engineers on early experiments. Then the transmission was
of a 48-line picture whereas today
the experimental transmissions are
of 441-line images. Technically, television is 100 times more complicated than oral broadcasting, Mr.
Hanson said, ascribing to this the
reason for years of development.
At present 35 engineers are devoting their entire time to television
developments and operation in his

company.

Mentions the Problems
Confronting Television

When Mr. Hanson read "it has
been stated and proved that chain
broadcasting was the salvation of
sound broadcasting" and that
"without networks, the expensive
programs now available to the
American public would be impossible," Commission Counsel Porter objected and asked that the
statement be stricken as a "conclusion." Mr. Hennessey agreed to
its elimination.
Mr. Hanson stated further that
television programming costs will
far exceed sound costs because of

added costumes, make-up, scenery,
props, lights, complicated
technique, increased rehearsal time and
other factors. For this reason, he

six

months we

will be-

gin broadcasting in New York City
the first regular television schedules, which at first will be limited
to a few hours per week, as was
the case with early sound broadcasting.

"As chief engineer of NBC, I
consider it my duty to see to it
that the symbol NBC stands for
the same high standard of quality
and reliability in television as it
does in sound broadcasting today."

Documents Refused
Admission as Evidence
Proceedings resumed Nov. 29
with cross - examination of Mr.
Hanson. At the beginning of the

session, certain NBC exhibits drew
objections from Commission Counsel Porter, particularly an illustrated pamphlet, "The House That
Radio Built", which Mr. Hanson
had edited and which Mr. Hennessey had introduced to illustrate
the development of studio facilities in NBC headquarters at Radio
City, New York. In sustaining Mr.
Porter's objection and ruling out
the exhibit as evidence, Chairman
McNinch declared against exhibits
he described as "frills and advertising . . puffing a particular com.

pany".
Other exhibits offered by NBC,
and accepted for the record, listed
various developments and operations of NBC in the radio field. A
group of publications, admitted
only by title and author and whose
text was not to be considered as
evidence, was offered to illustrate
NBC's willingness to make the
findings of its engineers and technicians available to the industry as
a whole.

Mr. Porter questioned Mr. Hanson on points in his testimony, particularly on the early use of telegraph and telephone circuits in
network operations and the extent
of "cooperation" between different companies in the development
of radio equipment. Mr. Hanson
said that although there is an interchange of technical information
between all companies, the NBCRCA engineering staffs do not
"formally" work together with the
staffs of other companies.
He added that the "coordination"
in 1926 made possible the use of
the full knowledge "of the domi-
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Radio Hoax Alleged

nant radio manufacturing companies of the day", which, he ex-

18 Grid Remotes
IN A SERIES sponsored by

included Westinghouse,
General Electric, Western Electric,
RCA and AT&T. After claiming
that NBC was first to develop
soundproof studios, Mr. Hanson
was asked if his company did not
take advantage of developments of
other companies. "Yes, I daresay,"
he answered, "but we are usually
two or three years ahead of them".
plained,

A

states, running up a remote
mileage of more than 2,000
miles to cover 18 games involving 23 teams. Alternating at the microphone were
Bob Kunkel, KYSM sports

and Fred Just, former
U. of Minnesota grid star,
who worked out a "relief"
system in which Kunkel
handed the local team's plays
editor,

AT&T,

ards, Mr. Hanson said, 5,000 cycles
is good quality.
B. F. McClancy, traffic manager
of
since 1934, was called by
Mr. Hennessey as the next witness. Formerly with several signal-

NBC

ing companies and afterward with
RCA Photophone, Mr. McClancy
explained that his past experience
has served him advantageously in
his traffic duties at NBC because
it is an "interlocking operation."

Through

department schedul-

his

ing and routing of all programs is
handled along with maintenance of
contacts with communications companies and associated stations on
facilities.

Introduced was

tween
1926,"

AT&T
which Mr.

contract beand RCA, dated
a

McClancy

described as the first covering lease
of program transmission facilities.
He brought out that this contract
was for a three-year period but

that when CBS was formed the
following year and procured a oneyear contract, the NBC contract
was likewise made on a one-year
basis. He explained that local loops
were furnished by
T & T subsidiaries and associates on the same
basis as with

KYSM, Manka-

Co.,

Minn., followed Mankato
teams over three
football

to,

A

nation both by Mr. Porter and Mr.
Hennessey. Mr. Hanson explained
that the frequency characteristics
of Class A circuits today are from
30 to 5,000 cycles and that there
has been a material improvement
in their quality from the standpoint of phase shift and noise since
network broadcasting began in
1926. At that time he recalled the
range of the line was from about
100 cycles to 5,000 with the improvement occurring at the lower
end of the spectrum.
Explaining that the audible
range of the average human ear is
from 30 to 16,000 cycles, Mr. Hanson said that the difference between the 5,000 and 10,000 cycle
high is not perceptible to most listeners and that they would normally notice only an improvement in
quality but probably not realize the
cause. Under present-day stand-

Gas

ral

technical discussion of the
characteristics of Class
telephone circuits leased by the netand of radio
works from
receiving sets, developed with Mr.
Hanson on the stand during examifidelity

Natu-

the Minnesota Valley

and Just, the opposition's.'
Remotes were carried from
Stevens Point, Wis.; Mason
City, la.; and Winona, Rochester, St. Cloud, Bemidji, AlLea,

bert

Waseca and

St.

Peter, Minn., during the sea-

Atlass Stock Transfers

STOCK

transfers,

whereby Philip

K. Wrigley becomes the largest
though not controlling stockholder
WIND,
in WJJD, Chicago, and
Gary, Ind., stations operated by
Ralph L. Atlass, were approved
by the FCC Nov. 28. Other stockholders in the new setup, under
which Public Service Broadcasting
Co. Inc. is licensee, are Ralph L.
Atlass; Pauline S. Atlass, his wife
(who died Nov. 24) ; Ralph Louis
Atlass, his son; H. Leslie Atlass,
his brother; Herbert P. Sherman,
commercial manager of both stations

[Br oadcasting, Oct 1-15].
.

Chicago College on 15
CHICAGO Technical College, Chicago (instruction), is using five or
15-minute variety disc shows twice
weekly on 15 stations. The list will
probably be expanded during December. Critchfield & Co., Chicago,
is agency.
ious classes of facilities furnished
T & T, along with the growth
by
of NBC's network circuits since
1926. "Every program that goes
on the air is practically tailormade, so far as wires are concerned," he said in explaining the
by the network.
As the hearing recessed and

A

A NEAR

million-dollar radio hoax
revealed in Hollywood in mid-

was
November with arrest of Leonard
Cony, self-styled representative of
the American Druggist Assn., who
was charged with suspicion of
grand theft, bunco and petty theft.
Bail was set Nov. 21 at $500 with
charges reduced to petty theft and
trial set for Dec. 7. Cony, it is
charged, began to set up a halfhour transcontinental radio show
for the drug association and was
arrested after Forrest Barnes, Hollywood writer, became suspicious.
Approximately 50 radio and film
actors were reported lined up for
the series, to start Dec. 8 for 52
weeks. Cony is reported to have
obtained loans from various principals in the deal at various times.

New Orleans Pact
WDSU, New Orleans, has entered
into an agreement with Joachin
Pipitone, president of the musician's union Local No. 174, of the
AFL, to employ only union musicians. The contract, signed by Jack
Uhalt for the station, stipulates

musicians

that

must receive

at

least $25 a week, with a $40 minifor pianists, for a work week
of nine hours,
hours of which
must be put in daily within an
eight-hour period. No Sunday work
will be done by the union musicians. The contract, which runs
until Jan. 16, 1940, was effective

mum

1%

Nov.

14.

Dept. Store Tienps

CROWELL PUBLISHING

New

Co.,

York,

is combining with varidepartment stores in New
York for joint promotion of Crowell's
advertisers by Jean Abbey,

Field Intensity Studies
For Industry's Guidance

THE Engineering Committee
the NAB was requested Nov.

of

17

by the Research Committee to prepare an interpretive study of field
intensity measurements, including
if feasible a set of specifications
to be used by radio engineers in
making field strength surveys.
This was one of several matters
handled by the Research Committee at its first meeting since reorganization held in Washington.
Chairman Arthur B. Church,

KMBC, Kansas

City, presided.
Activities of the Joint Committee on Radio Research also were
discussed. Five of the nine members of the Research Committee
will participate in Joint Committee activity. No definite meeting
of the Joint Committee, at which
the whole subject of its activity
will be surveyed, has been sched-

by President John Benson.

uled

Committee's
of
the
operations for 1939 has not yet
been arranged.
Present at the Nov. 17 meeting,
in addition to Mr. Church, were
John V. L. Hogan, WQXR, New
York; H. K. Carpenter, WHK,
Cleveland; George Roeder, WCBM,
Baltimore; Hugh M. Beville Jr.,
NBC, New York, representing VicePresident Roy C. Witmer; John W.
Karol, CBS, New York, representing Vice-President Paul W. Keston; NAB President Neville Miller, and NAB Research Director
Paul F. Peter, the latter two exofficio members. In addition to Mr.
Keston and Mr. Witmer, J. O. Maland, WHO, Des Moines, a committee member, was not present.
Financing

ous

Woman's Home Companion

radio

commentator, on her weekly program on WOR, Newark. Miss Abbey each week talks on one particular article and later that day
makes a personal appearance in
the department of the store where
the article is sold. Geyer, Cornell
& Newell, New York, is the Crowell agency.

^L4id

Advertiser:

f# WBRE
not just a plug
plodding along.

is

p

WBRE

I»

IS

A SPARK PLUG.

WBRE

ft

Broadcasting went to press Nov.
Mr. McClancy was explaining

29,

the functions of divisions of the
NBC organization stemming into
the traffic department.

If
is not on
your station list, then
you are not hitting
on all six in Wyoming Valley with its
half million people
within ten miles of

A

AT&T.

Mr. McClancy offered an exhibit
showing NBC payments to AT&T
since the network began operation.

—

The

figures were:
1926
$111,651.08; 1927— $1,338,812.45; 1928—
$1,911,547.07; 1929— $2,183,443.38
1930— $2,546,135.69 1931— $2,799,916.71; 1932— $3,229,851.02; 1933—
$2,659,912.05
1934— $2,628,427.04;
1935— $2,635,878.11 1936— $3,063,773.83 and 1937— $3,242,649.73.

WWNC
ASHEVILLE, N.
Full

Time

NBC

;

1,000

Wa

WBRE
NBC Red and

C.

Blue

WILKES-BARRE, PA.
Affiliate
its

;

*
tHCRLTH
CRCCTiriGS
I

;

He explained that in 1933 AT&T
introduced new types of broadcast
service, such as D, C and E, resulting in substantial reductions
from Class A service. Moreover, he
said that it was found possible, by
virtue of improved quality of the
lines, to drop the paralleling Morse
wires, also resulting in cost reduc-

The Only Blanket Radio
Coverage of Prosperous
Western North Carolina

Christmas Seals
PROTECT YOUR HOME AND FAMILY
FROM TUBERCULOSIS

BUY them from your local tuberculosis
association

"The Quality Market
of The Southeaat"

tions.

USE

them on your Holiday letters and
packages

The National, State and Local
Tuberculosis Associations in the United States

Mr. McClancy described the var-
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McNinch States Free Radio Is Vital;
Warns Against the Danger of Monopoly
A SURFACE

calm appears to
have pervaded the FCC during the
last fortnight after an orgy of
newspaper headlines screaming
"purge" and "internal strife" with

So far as known, the immediate
"purge" operation is ended, though
there may be additional changes in
the law department under the new
general counsel, William J. Demp-

Chairman Frank R. McNinch as

sey.

the chief performer.
The feeling that Congress is laying for the Commission is generally expressed, and all radio eyes
are turned to the forthcoming session. It is felt just as strongly,
that the FCC may be inclined to
mete out a few resounding "socks"
to the broadcasting industry before
the session gets under way, perhaps as a means of diverting fire

from

itself.

Despite reports to the contrary,
there appears little to justify the

view that the so-called Commission
factions have buried the hatchet.

Four members of the Commission
have been occupied with the net-

work

inquiry, while a fifth

—Payne

—has been in Florida. In one quarhe was reported as being

ter,

ill.

He Means Business
Broadcasters found little solace
in the Nov. 19 address of Chairman McNinch before the Fourth

NAB meeting in White
Sulphur Springs. Like his address
of the preceding Saturday (both
were broadcast nationally) he reitDistrict

erated that the FCC meant business in the chain and monopoly
investigation. He again said he did
not plan to leave the FCC and return to the Power Commission
until his "job is done".

8

^¥85

/

On Nov. 16 Chairman McNinch
announced he had asked the Civil
Service Commission to approve the
separations from the FCC of Davis
G. Arnold, former chief examiner,
Melvin H. Dalberg, principal examiner, and G. Franklin Wisner,
information, expert, whose posts
had been abolished. The CSC has
the request under consideration,
and already has conferred with
the former officials. It is doubted
that the actions will be reversed.
In his address Nov. 12, broadcast
over the combined NBC, CBS and

MBS networks, Chairman McNinch gave an accounting of his
13-month stewardship on the FCC.
Discussing the "purge", he said
sitions in
criticized

*135

PROMOTION PIECE

his

lost their po-

reorganization.

He

"misleading
and
downright inaccurate accounts"
that a few of the newspapers published. He denied the "purge" was
directed against Civil Service or
the merit system.
Chairman McNinch denied any
the

White House "influence"

in

FCC

He

said neither the President nor any member of his family, nor any of the secretaries, "has
ever made the slightest suggestion
to me about granting any license
or denying any license. Any assertion to the contrary is a bald misrepresentation."
actions.

Freedom

per month

V Buys

men

"exactly seven"

The President

of Speech
has, however, dis-

cussed policies with him, Mr. McNinch asserted, particularly "his

determination to preserve the right
of free speech, of a free press and
liberty of thought."
Mr. McNinch said censorship by
the FCC or by any other Government body is "impracticable and
definitely objectionable. It runs directly counter to the genius of our
Democracy. As far as I know, no
one has advocated Government
censorship. But if, perchance, any
such measure should be brought
before the Congress for consideration, a deep conviction would impel
me to do battle against it. Out of
any such Pandora's box would
spring to plague us innumerable
and unimaginable evils."
Declaring broadcasters must
"censor themselves", Chairman Mc.

LOCAL BUSINESS
Bell System

Teletypewriter Service combines

speed with accuracy

Two

or

more

back and
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forth
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Ninch asserted

now and then

this is so
it

costs

"even

ey". He said he understood the
three national networks are studying children's program and bedtime stories to preserve or build
up their entertainment value and
at the same time improve their
quality. "If this effort succeeds
and I believe it will, the regional
networks and the local stations are
likely to follow their examples."
Questions to which the FCC
seeks the answer in the network
inquiry, Mr. McNinch said, include
station control, either legal or
Charges of monopoly
practical.
have been made and it is the FCC
purpose to ascertain whether they
are true, he said. When the investigation is completed, he added,
the FCC will know the essential

about network broadcasting
and monopoly, and upon the facts
vail base any necessary regulations
and rules and recommendations to
Congress, if they are needed.
"This impending investigation,
facts

possible new regulations, possible
legislation by Congress, our

by the industry, are bound to affect
radio in important ways," Mr. McNinch concluded.

No

Vested Interest

broadcaster, and pointing out that
he has no vested interest in the

frequency he uses, Mr. McNinch
said the FCC wants to cooperate
with the industry. He said the investigation already has developed
considerable information of value
and he felt sure it would develop
more.
"It is betraying no confidence,
however," he continued, "nor being
unfair to anyone to say that we
are not entirely satisfied with some
of the information we are getting."
Then he condemned prepared statements, as against question-answer
testimony, and statements chiefly
laudatory of the policies of the industry. He emphasized the FCC
did not intend to allow the hearings to be used as a "sounding
board" and that it was not going
to listen to "after dinner speeches".

Declaring

it

is

the duty of the

Commission to prevent the development of a monopoly, Mr. McNinch said that if one exists, it
will "set about promptly to utterly
destroy it". If there is no monopoly, the Commission "shall examine

nevertheless

which there

may

the extent to
be developing, if

a centralization of control.
Our actions will be shaped to the
end that there may be no centralization of control but that you and
your stations retain autonomy
within the industry and an adequate measure of self-control in
at

all,

relation to government."

The Chairman boldly struck at
asserting that one
prospective gain from investigating the possibilities of monopoly,
is "help in guarding against any
such condition as had arisen in
Germany, for example. In that unhappy country, it is understood
that the strongest control is exercised over all information that
goes over the air. God forbid, as
He will forbid, through the sovereign voice of the people of this
dictatorships,

BROADCASTING

•

a

different

of certain types of children's programs, he said, and commended to
broadcasters the careful consideration of all suggestions and criticism which may come to their
attention.

Morton Using 6
MORTON SALT Co., Chicago, on
Nov. 15 began a thrice weekly
quarter-hour news program on

WHO

called

News and
morning

NEWLY ORGANIZED CBS

Hollywood, field hockey team, in new uniforms, poses with mascot Donald W. Thornburgh, Pacific Coast vicepresident, who never misses a game, Back row (1 to r), Richard Turner,
transcriptions; Sterling Tracy, transcription; Maurie Webster, announcer;
Herb May, announcer; Donald W. Thornburgh, Pacific Coast vice-president; Thomas Freebain-Smith, producer; George F. Johnston, tours; Bill
Gay, announcer. Bottom row, Don Sanford, mail room; Richard Hazel,
engineering; Norman McDonnel, tours; Al Span, sound effects director;
Bud Larkin, tours; George Boone, continuity; and Bill Van, publicity.

democracy that we shall ever live
here under any such or similar
conditions.

An Instrument of Democracy
"We have every reason to believe
that

In his address before the Fourth
Nov.
District
broadcasters
19,
Chairman McNinch restated his
views on the investigation in even
extemporizing
stronger fashion,
for a portion of the time. After
the
obligation
of
reciting
the

in

The chairman again referred to
bedtime or children's programs.
There has been increasing criticism,

new

strengthened Federal regulation
without censorship, and a greater
or lesser degree of self-regulation

appear

tions will
light."

if

them mon-

there

is

much

false

propa-

and horrible as

it is to
nevertheless, it appears
clearly to be a fact that no Jewish
or Christian group is allowed any
representation on the Nazi-controlled radio. Such a condition in
the United States is utterly unthinkable. * * * Any such; assault
as that upon the political and social fabric of America would mean
wrack and ruin to it, and all of us,
I am sure, being unafraid that it

ganda,
think

of,

free and never be permitted to become the instrument in the designing hand of any who would lift it
against the minorities, against the
Jew, the Gentile, the Roman Catholic, or any group that is a part of

The radio must be kept free,
and free from abuse, that even the

us.

humblest and the least influential
group in our community may not
feel its heavy hand in persecution."
Returning to the investigation,
Mr. McNinch said there is every
reason to believe that when stockholdings and other interests are

Herb Plambeck's Farm

a series of daily early
spot announcements on

WLS WFAA WSM WBT WCCO.

Klau-Van
sociates,

Pietersom-Dunlap AsMilwaukee, is agency.

WSYR

I

i

Lowest Cost
per Listener

-Both RED
aBlueNBC shows

SYRACUSE

tracked

"the actual or ultimate
ownership or control of some sta-

may

even happen, will be on our
guard, lest even the suggestion
that it might happen in America
be made.
"Should there ever be, however,

any attempt by anyone to so debase radio as to use it as an instru-

ment

of racial or religious persecution, the Communications Commission would employ every resource it has to prevent any such
shocking offense. President Roosevelt would, of course, support us
to the limit in such a stand for he
has consistently sought to safe-

-THAT WINCHESTER, VA.,
CHANGED HANDS 68 TIMES
DURING- THE WAR
BETWEEN THE STATES

guard the radio as an instrument
of democracy never to be used to
injure any racial, religious or other
group.
"I

am

policy. And under
circumstances will I sacrifice

conviction that radio

WPTF,

-THAT

dedicated to that principle

and to that

no

AT RALEIGH,

my

must be kept

COVERS ALMOST
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FCC

Repeals Two-Year Practice Rule
effecting other improvements, "will facilitate practice before the Commission by attorneys
in any part of the United States
who are versed in the Federal
Court procedure, but have not en-

Regulations Designed to
Simplify Appearances
For Counsel
THE "two-year rule" prohibiting

besides

attorneys on the FCC staff from
practicing before it until two years
after their detachment from government service, was repealed Nov.
28 by the FCC in adopting new
rules of practice and procedure.
In deleting the old rule the FCC
adopted a substitute prescribing
that no member or officer or employe of the Commission within two
years after his service shall appear as an attorney in any case
which he handled or passed upon
while with the Commission. This
change in substance, was recommended by the Federal Communications Bar Association along with
a number of others adopted by the
Commission. The new rules have

gaged in specialized practice before the Commission."
In revising the two-year rule
provision, the Commission extended

been under consideration for some
two years. They do not become effective until Jan. 1.
To simplify practice before the
Commission, particularly for attorneys not specializing in radio
work, the new rules generally follow the recently adopted rules of
•civil

tice

procedure which govern pracin Federal courts throughout

the country.

Motions Docket Created

A

motions docket also

is

estab-

similarly recommended by
the Bar Association. Routine petitions and pleadings will be
handled by the motions court on
matters designated for formal hearing except those requesting final
disposition of cases. The Bar Association had suggested that a commissioner be placed in charge of
this docket but the rules merely
lished,

specify that the Commission designate a "presiding officer."
In a press release announcing
the regulations, the Commission
said it took steps to make possible
enlargement of the number of attorneys actively practicing before
it.

The

old rules,

it

stated,

were

in

many

respects unlike those with
which 'attorneys become familiar in

general practice. "This discouraged
their taking Commission cases and
tended to keep these cases in the
hands of attorneys having specialized experience in handling cases
before the Commission."
Whether the repeal of the twoyear rule will have the immediate
effect of resignations from the
FCC law department by attorneys
who plan to engage in private
practice appeared problematical. It
is known that several attorneys
have talked about it in the past,
awaiting repeal of the rule.
Moreover, former attorneys of
the Commission who have resigned
within the past two years, like
Frank Roberson, former assistant
general counsel, and Samuel Becker, special telephone counsel, now
are in a position to practice before
the FCC. Others who fall in that
class are Joe Keller, former secretary to Commissioner Brown, and
Carl I. Wheat, former telephone

it

to include commissioners, officers

and other employes, as well as attorneys. Chairman McNinch declared that while the old rule evidently was designed to afford protection to the Commission and the
public "it is the judgment of the
Commission that experience shows
the rule actually to be detrimental
to the interests of both. Its principal effect has been to restrict the
number of attorneys actively practicing before it particularly in
broadcast matters, so that a small
group familiar with the specialized
rules of the Commission, has obtained something approaching a
monopoly of practice, due to the
rule itself. This is plainly unjust
to clients, other attorneys, and the

Commission

itself."

Rehearing Petitions

Chairman McNinch pointed out
further that more than 600 cases
are set for hearing by the Commission annually and there are
hundreds of other cases in which
attorneys represent clients. An unduly large portion of these cases
are handled by a relatively small
number of lawyers, he said. He
added it should result in "freer
competition" among lawyers.
Also adopted was a new rule governing the filing of petitions for
rehearing as a substitute for its
former rehearing rule and its protest rule. The new rule applies to
orders granting applications without hearing as well as orders disposing of applications after hearings. A person objecting to a decision in a case in which there has

WHEN

the

and Networks

To Offset Loss of
San Francisco metro-

politan dailies closed their columns
to all radio news and art, the
local publicity staff, headed by Milton Samuel, found the answer in
pictures portraits, candid shots,

NBC

—

group photographs, and reproductions of every imaginable type.
These photos of the microphone
personalities and studios were
mounted in neat frames ranging
from 8 x 10's on up to the more
pretentious six-foot lobby size displays.

Mr. Samuel prevailed upon the
owner of every available vacant
store in the downtown district to
permit him to display the NBC
photos in the windows. As a result

many

of the vacant premises now
are displaying the NBC artists in

attractive exhibits.
In addition he arranged

Leo

with

Meyberg

counsel.

Co., wholesale distributors for RCA-Victor, to have
photos displayed in the
the

In its press release the Commission stated the procedural changes,

stores of all RCA-Victor
in Northern California.
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dealers

exceptions

file

J

and may request

oral argument before the full Commission. If no request for oral ar-

A Limit

is made within the 20-day
period all parties will be considered as waiving that right.
It is generally expected that the

gument

on Blurbs

WOV-WBIL, New

York, announce that effective Jan. 1,
commercial announcements
on sponsored programs may
not exceed

of the broadnew policy of

cast time. A
limiting spot announcements
to 20 seconds will become effective at the same time.

been no hearing will apply for reconsideration by filing a petition
for rehearing instead of a protest.

In its new procedure covering
hearings before a "presiding officer" in lieu of the former examiners, the Commission brought out
that hearings may be formal or informal. It brought out that the
presiding officer shall have authority to administer oaths, examine
witnesses and receive evidence and
to rule upon the admissibility of
evidence that normally and properly arise in the course of the hearing "but shall have no power to decide any motion to dismiss the proceeding or other motion which involves final determination of the
merits of the proceeding."
Within 20 days from the filing
of the transcript of record, each
party is required under the new
rules to file with the Commission
proposed findings of fact and conclusions which shall be served upon all parties participating in the
hearing. This is a deviation from
the old procedure.

In

Proposed Findings
these proposed

submitting

findings

of

fact,

parties

are

re-

proposed conclusions
which would be separately stated.
quired to

file

The

Commission thereafter will
enter its proposed report or findings of fact and conclusions which
takes the place of the former
examiner's

report.

Then,

More Active

within

Provisions relating to filing of
applications have been tightened
up considerably. The rules call for
"full disclosures", and that each
application shall contain complete

and

full

information with regard

to the real party or parties in interest and their legal, technical,
financial and other qualifications
and as to all matters and things
required to be disclosed by the
form. In addition, the Commission
may require an applicant to sub-

mit such documents and written
statements of fact, under oath, as

judgment may be necessary.
In filing applications for license
renewals, the form l'equires that
each licensee shall file with the
Commission on or before March 1
of each year on specified forms, a
sworn balance sheet showing the
financial condition of the licensee
as of Dec. 31 of the preceding year
and an income statement for the
preceding calendar year. Applications for assignment of construction permit or license or for consent to transfer control of a corporation shall be filed at least 60
days prior to the contemplated effective date of the transfer along
with the application.
in its

Chains to Key Programs
From Educators Meeting
FROM THE Second School Broadcast Conference to be held in Chi-

in Effort

window

cago Dec.

1-3,

CBS

will broadcast

American School of the Air
program and NBC will air a part

its

Newspaper Space
Besides the

Commission's proposed findings
most cases prove to be the
actual decision of the Commission.
The reports heretofore submitted
by examiners have represented only
the examiners' judgment and while
the batting average of the examining division was high on Commission affirmations, the number of
times in which the Commission reversed examiners on cases actually
involving new station grants or important increased facilities has not
been so spectacular.

will in

20%

'GOLDEN GATE RADIO PROMOTION
Stations

20 days from the filing of this
proposed report, the parties can

displays the

San Francisco NBC press staff prepares two daily quarter-hour broadcasts containing NBC program information, presented in the morning and afternoon over KPO and

KGO.
KFRC, Don Lee-Mutual network
San Francisco, likewise
upon a vast promotion

station in

entered
for its broadcast programs.
Among the promotional, publicity and merchandising outlets for
KFRC and the Don Lee network at
present are lobby cards in 151 Fox
West Coast theaters throughout
the State; a full-page ad in Coast
Magazine; display cards in 393
Yellow Cabs in San Francisco and
450 in Los Angeles; trailers in
three large downtown theaters in
San Francisco; weekly full-page ad
in the California Retail Grocers
Advocate; advertising space in the
San Francisco Examiner.
KJBS is promoting its features
with trailers in a number of neighborhood and downtown movies.

of America's Town Meeting of the
Air. Given under auspices of the
Chicago Radio Council directed by
Harold Kent, the conference is designed for pupil-teacher demonstrations showing how a radio
broadcast on educational topics

may

be used in classroom work.
will be aired
Dec. 2, featuring a play produced
by Robert N. Brown, program director of WBBM, Chicago. Sterling Fisher, educational director of
CBS, will supervise. NBC will pick
up questions from conference delegates for answer by educational
experts in New York as a portion

The CBS program

of the America's Town Meeting of
the Air program Dec. 1.
Speakers at the conference will
include William D. Boutwell, of
the U. S. Office of Education; H.
B. McCarthy, director of the Wisconsin School of the Air, Madison;

CBS-Chicago
Schwartz,
Lavinia
director,
and Miss
educational
Judith Waller, NBC-Chicago educational director.
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Radio Attractions Names
Philip Fuss Sales Head
PHILIP FUSS, recently New
representative of CKLW,
Detroit-Windsor, and formerly a
member of the WMCA, New York,
sales staff, has been appointed
sales manager of Radio Attractions, New York, newly-organized

York

transcription

Firm

organization.

headed by Herbert R. Ebenstein,
who entered radio in 1937 as president of Atlas Radio Distributing
Corp., which endeavored to supply
programs to stations on a system
similar to the block booking of pictures practiced in the motion picture industry from which Mr.
is

Ebenstein came.
Associated with him in Radio Attractions is G. W. Brandt, formerly with M-G-M and Columbia Pictures and with the Brandt Theatres.
Al Feinman, formerly on the publicity staffs of

M-G-M and Warner

Brothers, in in charge of advertis-

merchandising and publicity.
Plans of Radio Attractions are
to release a new serial program
every second month, with Shadow
of Dr. Fu Manchu, Ella Cinders
and Hopalong Cassidy as the first
three. Programs are produced by
Field Bros, on the West Coast. A
trade showing of the firm's first
ing,

transcriptions will be given Dec. 7
to executives of stations, station
representatives
and
advertising
agencies at the Waldorf-Astoria.

B:

Goodrich MBS Tieup
F. GOODRICH Co., Akron

(tires), is sponsoring Famous Jury
Trials,
cooperatively sponsored series, on the six stations of

MBS

the Oklahoma Network, Wednesdays, 10-10:30 p. m. Account was
placed by local Goodrich dealers in
Oklahoma. Stations are

KTOK

KVSO KBIX KADA KCRC KGFF.
U. S. Rubber's Show
UNITED STATES Rubber

New

York,

is

Co.,

planning a new musi-

cal series titled One Hundred
a Girl to start Feb. 22 on

&

Men

CBS,
Wednesdays, 10-10:30 p. m. The
programs will feature Raymond
Paige "and a 100-piece popular orchestra with the
English girl
vocalist,
Hildegarde. Account is
handled by Campbell-Ewald Co.,
New York.

Swift Sausage Test

SWIFT &

Co., Chicago (Brookfield
sausage), will start a spot cam-

paign of station break announcements soon after Jan. 1. Campaign
will begin in a few selected markets and following a successful test
will be expanded nationally, according to B. W. Gunn, radio di-

WPTF Hearing Indicated by McNinch
NBC Explains Exercising of Option
THAT

the

FCC

will likely set for

hearing the application for assignRaleigh, to NBC
which recently exercised its option
to purchase the station for $210,000, was indicated last month by

WPTF,

ment of

FCC Chairman McNinch in a letter to Tyre Taylor, general counsel of the American Federation of
Little Business in Washington, who
had complained about the action.
WPTF, owned by the Durham
Life Insurance Co. of Raleigh, had
entered into an agreement with

NBC

whereby

it

was authorized

several years ago to operate full
time on the 680 kc. clear channel,

on which KPO, San Francisco

is

the dominant station. In return,
NBC acquired an option to purchase the station for $210,000,
which it exercised on Oct. 12

[Broadcasting, Nov.
In

his

to

letter

1, Nov. 15].
Mr. Taylor,

Chairman McNinch said the application for assignment was recently filed and had not yet received
Commission consideration. "I am
advised that several organizations
have expressed the desire to be
heard before final action is taken
and I shall be pleased to see that
your request receives the attention
of the Commission," he said.

Why

Option

Was

Exercised

Regarding NBC's action in exeroption, William S.
its
Hedges, vice-president in charge of
station relations, declared Nov. 30

cising

that when NBC secured its first
option the station was restricted by
FCC regulation to daytime operation only. He pointed out that KPO,
San Francisco, owned and operated by NBC, was the only station
in the country entitled to use 680
kc. after sundown.
"Therefore, it was only through
the consent and cooperation of
was able to
NBC that
broadcast after sundown," he added. "Naturally NBC did not desire
helpfulness in the case of
its
to result in limited service

WPTF

WPTF

of KPO which is depended upon by
thousands of listeners in the Far
West who would have no other radio service were KPO's signal not

Radio Rescuers
IN THE saucer-like top of
Mount Baldy, Cal., three

KFWB,

action on the part of WPTF". The
Durham company several months
ago declared itself unwilling to
continue the current arrangement,
he said, "giving NBC no alternative except to exercise its option.
This has been done and $210,000
has been paid to the Durham Life
Insurance Co."
Mr. Hedges brought out that the
first option given by Durham was
for $75,000. This price, however,
advanced with each renewal so that
in the course of five years it increased to the $210,000 figure. He
pointed out that
appears as
the assignee of the stock on the

letter received

from

spoon, treasurer
president of

R. Weather-

J.

of

Durham and

WPTF Radio Co.,
dated June 29, in which he stated
that the option was given in good
faith and that he was requested by
his executive committee to assure
NBC that should it decide to exercise its rights under the option,
Durham and the WPTF Company
"will use every means and influence with the FCC to obtain their
consent for the transfer of the

special

Stuart

Schwartz and

Bill

Wilson,

battled

their

way

through a forest fire they
had been assigned to cover
and rescued a family of six
persons from possible death
Nov. 18. Evacuating the danger zone on orders, they
stumbled upon the family
marooned in the path of the
oncoming fire. They hustled
the sextet to safety and then
returned to lend assistance
wherever needed.

NBC

voluntary assignment which has
been filed with the FCC by Durham. Mr. Hedges quoted from a

Hollywood,

events announcers, Bill Ray,

Ethyl on 61

CBS

ETHYL

Gasoline Corp.,
on Jan. 12 will start a

New

York,

new show

Tune-Up Time on' 61 CBS
stations, Thursdays, 10-10:45 p. m.
will feature Walter
titled

Program

O'Keefe, Andre Kostelanetz and a
45-piece orchestra, the Kay Thompson Rhythm Singers, and different

New

guest stars. BBDO,
handles the account.

York,

stock."

When NBC

acquires this stock
it intends to
place part or all of the control of
the station in the hands of North
Carolina interests "whose primary
objective will be the operation of
a station in North Carolina in the
public interest, convenience and necessity as viewed from the aspect
of North Carolinians," Mr. Hedges
said. "It is our hope that a group
can be formed with such a public
service viewpoint. However, no negotiations have been completed."
If it becomes impractical for
such a group to take over control
of the station, NBC proposes to
operate it, manned by personnel
native to or thoroughly familiar
with North Carolina, Mr. Hedges
asserted. He said NBC is fully
conscious of the needs of individual communities.

and control of

WPTF,

H ART FO

RO.CO

New

Prograin

Available!
The

Inside Page,' a fifteen

minute program,

dramatizes

oddities in the news that art,
usually overlooked. It's an exciting program, packed with human interest, and different from j
any other on the air. The
Inside Page' was produced
^by
under the direction of Ray Barrett, an
now available for

WDBC
i

sponsorship 1

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM
National Representatives

PAUL

RAYMER COMPANY

H.

protected."

Mr. Hedges added that Durham
readily granted the option as its
guarantee that the position of KPO
as the dominant s'tation on 680 kc.
would "never be jeopardized by any
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Congress Probe

Deemed

Certain
Baruch's Lobster

(Continued from page 11)
Senator Wheeler's committee, of
which Senator White is ranking
minority member, will find a way
of investigating radio whether on
the basis of a comprehensive resolution of the type proposed by Senator White, the less likely course of
an administration - sponsored bill
drafted by the Corcoran-Cohen
team, or through hearings on the
confirmation of an FCC member.

the White House,
that Commission

The third course seems the most
obvious, at this writing, assuming

and

of course that the Administration
at the outset of the session may
seek to block an inquiry.
The term of Commissioner Norman S. Case expired last July after the last Congress adjourned.
He has been serving a recess appointment since then, and despite
earlier doubt, it is now felt that
he likely will be nominated to succeed himself. His nomination, assuming it develops, must be cleared

through Senator Wheeler's committee and confirmed by the Senate.

QUALITY
E

Observers

here look for hearings before the Wheeler committee when the Case nomination is
transmitted early in the new session. The committee, if it felt so
inclined, could call all of the members of the FCC before it and
thereby institute its own inquiry
of that agency.
Governor Case was called to the
White House Nov. 14 by the Presi-

LECTRI CAL

While no announcement was
forthcoming either from him or
dent.

TRANSCRIPTION

PROCESSING!
Quality recordings require quality processing. That's

why

tion manufacturers

specify

CLARK

it

were

matters

discussed. Because Gov. Case appeared quite jovial after his visit,
the feeling was that he had received assurances of reappoint-

ment. Gov. Case, an acquaintance
of the President dating back to the
days when they were both members of the Conference of Governors, had been ill for some time

was

his visit to the White House
the first in several months.

No Mud-Slinging
it is admitted the Case
confirmation hearing would provide the springboard for an investigation, many Senators
dislike
that mode of inquiry as a "back
door" method. They prefer the

more

direct approach by special
resolution which also might provide a staff and funds with which
to carry on, whereas a confirmation inquiry would have to be out
of contingent funds of the Senate.

Senator White in his interview
Broadcasting emphasized
that he favored an objective study
and that he was not interested in
"mud-slinging". Aside from broadcasting, he mentioned there were
serious policy problems involved
in
international
communications
and that Congress should give
thought to it.
"Congress ought to say something about policies generally to
guide the regulatory authority,"
Senator White said. "It should not

with

CLARK
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DAY

view on programs simultaneously
was sounded by the Iowan. He dehe would offer a bill to
"tune up the quality of bedtime
stories" and otherwise improve
programs at the next session, asclared

serting

that

Chairman

McNinch

favored the measure. Sporadically
during the last session, Senator
Herring talked about his plans to
introduce his measure but it was
never offered.
The complexion of both the Senate and House committees charged
with radio legislation will be
changed at the forthcoming session. There were four Democratic
losses in the Senate while in the
House there were eight Democratic
losses and one Progressive.
The Senate vacancies are Loner gan,

Connecticut;

Hampshire;

Moore,

Brown,

New

New

Jersey,

fields."

creased G.O.P.
the Senate, it

to

make

legislative

recom-

In the Communications Act of 1934, Congress instructed the Commission to pass
regulations dealing with network
broadcasting. Now, at this date, he
said, the Commission is conducting
hearings on this subject.
Senator White felt there would
be ample support in the Senate at
the coming session for an objective
investigation of the character he

phonograph record processing. Both

Revival of the legislative plan
of Senator Herring (D-Iowa) to
establish a voluntary board of re-

retired to become Governor,
and Dietrich of Illinois, replaced
by a fellow Democrat in his state.
There were only three Republicans
on the 20-member committee last
session and because of the in-

failed

has been the

proposed. He said he planned to
discuss the whole matter with
Chairman Wheeler shortly and
seek to arrange a legislative pro-

leave to the Commission and the
courts the burden of deciding public policy on such questions. Neither the courts nor the Commission should be required to guess
what should be done in these

mendations.

For 20 years

prize in the amateur cooking contest held Nov. 16 at
the Hotel Governor Clinton,
New York. Mr. Baruch's concoction was named Lobster a
la de Zutter.

gram.

Although

the responsibility of giving advice
to Congress and pointed out it had

stations

pressings.

an-

nouncer for the Lucky Strike
Hit Parade and the Kate
Smith Hour, received first

was believed

Senator White added, however,
that he felt the FCC had not met

leading transcrip-

and radio

ANDRE BARUCH, CBS

WEBC
Tells

Your

Story In

AMERICA'S

SECOND PORT
DULUTH & SUPERIOR
And on the
IRON RANGE IT'S

WMFG
HIBBING
WHLB
VIRGINIA

who

representation in
likely that two
more Republicans will be added.
The actual appointments, however,
will not occur until after Congress
convenes and the parties have held
their caucuses.
The nine members of the House
Committee who will not return at
the next session are O'Brien, Illinois; Pettengill, Indiana, and Eicher, Iowa, who have resigned; Sadowski, Michigan; O'Connell, Montana; Kelly, New York; Quinn,
Pennsylvania, and O'Neil, New
Jersey, Democrats, and Withrow,
Wisconsin, Progressive, were defeated. It is expected that three
new Republicans will be added to
the seven who served last session,
which would mean a roster of 17
Democrats and 10 Republicans on
the committee.
Whether the FCC will attempt
is

to make definite legislative recommendations to the new Congress,
which convenes in just a month, is

problematical.

Chairman McNinch

planned to base most of the recommendations on the result of the
network inquiry but it is hardly
expected the Commission will be
in a position to accomplish that,
since the investigation hardly has
progressed to that point. At best,
it is thought there will be an "interim report" to Congress in which
it will be advised that hearings are
in progress and
that legislative
recommendations will be forthcoming at a later date.
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IRNA

Polls [Network j Affiliates

Sales Managers

(Continued from page 18)

!

j

meeting unreasonable demands of
agencies and advertisers by entering into agreements designed to assure best possible program service
to the public and to protect the
licenses of broadcasters."

Network's Position
matters were then discussed with the networks, which

These

;

i

j
J

;

j
:

I

|

j

1

took the position (1) that the quesof how to combat the demands of advertisers and their
agencies was one the networks were
willing to discuss with affiliates but
it required a separate study;
(2)
the networks agreed that motion
picture promotion should normally
be regarded as commercial and not
sustaining matter, except to the
extent that affiliates may regard
it as desirable program material in
the absence of commercial sponsorship, and that efforts will be made
by networks to cooperate with affiliates in reducing such "free promotion;" (3) to fix responsibility
for program content at the point
of origination will require action
by either the FCC or Congress;
(4) the networks will be glad to
give proper credit to affiliates for
the carrying of public service matter by affiliates; (5) the networks
will be glad to eliminate whatever
tion

annoyance has been caused by improper cross-reference regarding
future programs not carried by the
station, bearing in mind that the
wishes of the advertisers in this
regard must be met in a satisfactory manner and that specific suggestions or complaints on this will
be carefully studied, and (6) that
the networks agree every effort
must be made to hold down and
reduce the length of commercial
continuities and to avoid excessive
advertising matter.
Following the Sept. 30 sessions,
the IRNA subcommittee met with
the netwox-ks on Oct. 4 to discuss
specifically policies

regarding com-

mercial announcements and limitation of commercial copy.
At this conference, the executives of
and CBS held that
the advertiser who buys a quarterhour period has a right to incorporate with it such commercial matter as he wishes so long as it is
not undesirable to the listening
public. It was added there was
nothing in the contract which forbids the advertiser to advertise a

NBC

second or other products and that
there is no sound and logical reason
for such limitation on any ground
except the desire to get more revenue from the advertiser.
Station Breaks

With respect

to

the

20-second

NBC and CBS held,
the IRNA report, that

station break,

according to
this time exists wholly

by the grace
of network advertisers who permit
stations to appropriate 20 seconds
out of the quarter-hour period paid
for by the advertiser. "There is no
logical reason the network can advance to refuse to a network advertiser, who buys contiguous quarter-hour or half-hour periods, the
privilege of using the
stationbreak periods between his own
programs, even though those programs may advertise d i ff e r e n t
products," NBC and CBS were
said to have informed the IRNA
committee.

BROADCASTING
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Meet

Plans for

THE NAB

"The advertiser pays for the

en-

tire elapsed time and has a right
to object to a foreign product being offered to his audience in the
middle of his own total period. The
networks feel that any attempt by
the stations to forbid such use of

the station break by network advertisers between contiguous programs of the same sponsor would
result in demands by the network
advertisers to get back most of the

Sales Managers' Committee will meet at the Palmer
House, Chicago, Dec. 2 along with
district chairmen, for its first session since reorganization of the
last February, under a call
issued by Craig Lawrence, sales
manager of the Iowa Broadcasting
System and chairman of the committee. Plans for promotion of
broadcast
advertising
to
other
countries will be considered, among
other things.

NAB

Union

Pacific Plans

20 seconds now taken from them
at the end of every program.
Apropos the request to limit or
reduce the quantity of commercial
matter in programs, the IRNA
committee reported the network position as follows:
"The networks recognize the
merit of the request coming from
the affiliates to limit or reduce the
quantity of commercial matter in
programs. They feel that probably
along this line lies the best solution for the increasing demands
from advertisers for the right to
add network announcements for unrelated broadcasts in
time. This approach to the problem also emphasizes the rights of
the listener rather than the rights
of the broadcaster, and it is therefore believed that there is more
logic and merit in this kind of so-

Attending the committee meeting
Nov. 14, in addition to Acting
Chairman Wilson, Mr. Norton and
Mr. Church, were Walter J. Damm,
WTMJ, Milwaukee; Paul W. Morency, WTIC, Hartford; John Shepard 3d, Yankee Network; H. K.
Carpenter, WHK-WCLE, Cleveland; William J. Scripps, WWJ,
Detroit; I. R. Lounsberrv, WGRWKBW, Buffalo; C. W. Myers,

lution.

KOIN-KALE,

program

"Along

NBC

definitely
indicated its willingness to give
serious consideration to the adoption of over-all percentage limitations on the length of commercial
continuities in all types of prothis line

LEO MEEHAN,
with the

for

two

years

Works Progress Admin-

istration in

San Francisco and Los

PLANS

for

New

the

WENY

construction

of
the new WENY, Elmira, N. Y.,
recently authorized by the FCC to
operate with 250 watts daytime on
1200 kc, have taken form and the
station is expected to be ready to
go on the air some time next
spring. Licensee will be the Elmira Star-Gazette, a Gannett newspaper, which also operates
under lease from Cornell University.
John T. Calkins, general
manager of the newspaper, announced that Dale L. Taylor, manager of WESG, will also manage
which will share studios in
Elmira's Mark Twain Hotel with

WESG

WENY

Angeles, has resigned to join Caples Co., Los Angeles and is scheduled to write a new radio program
for Union Pacific Railroad Co.

WESG.

questionnaire as promptly as possible in order to facilitate the ne-

WHILE

Texaco Shift
gotiations.

CBS

Portland.

on Nov. 23 began a series of 18

Wednesday afternoon concerts of the
Indianapolis
Symphony Orchestra,
under the direction of
zky, 3-4 p. m. (EST).

Fabien Sevit-

changes

may

be

made

after the current 13 weeks, Texas
Co., New York
(gasoline), will
continue to originate its CBS Texaco Star Theatre series from Hollywood, and on Nov. 23 switched

one-hour weekly program from
9:30-10:30 p. m.
(EST) to 9-10 p. m. John Barrymore, film actor, was added to the
program as master-of-ceremonies.
Executives of the firm are said to
its

Wednesday,

be satisfied the program will hit
its stride and chalk up a rating
commensurate with the expenditure
after it has settled in a groove.
Bill Bacher will continue to produce.

grams, classifying them as daytime and night-time, quarter-hour,
half-hour, three-quarter hour and
full hour programs. Columbia also
expressed its willingness to restudy its percentage limitations in
the light of any recommendations
that might be made by the IRNA
committee."
Finally, it was pointed out that
no change can be made effective
until the expiration of existing
contracts without the advertiser's
consent. The networks suggested
that the affiliates give careful study
to the subject as any limitations
adopted for network programs
would be of no avail in convincing
the public that its interests were

DO

paramount unless similar limitawere voluntarily adopted by

tions

the affiliates for non-network pro-

grams.

The
urged

IRNA

executive committee
the
to

affiliates

answer

Alice,

THE EARS

HAVE IT! MR. ADVERTISER!"
Thousands upon thousands of
ears perk up when WAIR tells
a sales story. Here's a station
that has both the listeners and
the listeners' confidence.

WAIR
Winston-Salem, North Carolina

1938

KVOO RADIO HOMES

number

542,236, an increase of approximately

a

20%

over 1937. This means

KVOO audience

people, 64/c for
tofal potential
in

of 1,789,378 adult

KVOO

out of a

audience of 2,827,011

the rich market surrounding Tulsa,

the Oil Capital of the World.

National Reprc»entativ<n

Sears 8C Ayer

Broadcast Advertising

BOTH
EDWARD

N. B. C.
PETRY

NETWORKS ^

AND COM PA NY
December
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Shortwavers Combine
CBS will shortly be able to direct

Richfield Party

RICHFIELD OIL

Corp., Los

geles (petroleum products), a consistent user of radio, as a special
promotional feature will sponsor a

WHEN

WCKY,

gram

outlets. Program will start
at 11 :45 p. m. and continue through
to 12:15 a. m. on Jan. 1, with
Year Eve festivity pickups from
various Pacific Coast cities. Firm

Cincin-

tional station operated

At present W3XAU
operating with a non-directional antenna. When its two new diPhiladelphia.

—

quarter-

hour Richfield Reporter on 6 NBCPacific Red network stations. Agency is Hixson-O'Donnell Adv., Los

rectional aerials now under construction under the direction of
John G. Leitch, the Philadelphia
station, like W2XE, which has been
operating with directional antennas
since May 12, 1937, will be able to
direct its broadcasts either to Latin
America or Europe.

—

member

program

the

until

next day.

Angeles.

Omaha Radio

We

Our

Station
Representatives

Are Doing
Job for

Us

at the annual "Radio Night" of
the Omaha Advertising Club at Hotel Paxton Dec. 13. Niles Trammell, executive vice-president of
NBC, will be guest speaker, and

Splendid

a

Canada

in

about

and the United States

Nova

Frank

Scotia,

has never been so busy

250

local

advertising

men

and executives are to be invited to
a dinner and cocktail party. The
function is in charge of the media
committee of the club, of which

CHNS
Halifax,

Night

THREE Omaha stations—WOW,
WAAW and KOIL—will be hosts

.Believe

Pellegrin,

of

KOIL,

is

chairman, and Howard 0. Peterson,
promotion manager of WOW, and
general chairman of the party.

ir,

thirteen years.

WCAU,

by

is

announcer was hurried into
his spot.
Next day came
Pharis' alibi 30 minutes before broadcast time he became the father of a 7%pound girl and he didn't re-

New

South

to

W2XE, its international station in
New York, and W3XAU, interna-

another student

time,

shortwave broadcasts

America and Europe simultaneously! by combining the services of

appear at pro-

nati, failed to

Red

six-weekly

its

Carl Pharis, Univer-

broadcast on

network stations and
an equal number of NBC-Pacific
Pacific Coast

the

Alibi

sity of Cincinnati student assigned to announce the student-produced U. C. weekly

half-hour New Year's Eve Party
on Dec. 31 only, utilizing 10 CBS

sponsors

An

Birth of

An-

Visual Education

DON LEE

Broadcasting System,
Los Angeles, on Nov. 10 inaugurated a weekly half-hour educational series of telecasts on its television station W6XAO. Students
from the University of Southern
California are in charge of the
programs which present dramatic
skits, campus vocalists, educational talks, sports activities and interviews. This is the first time that

students have taken
complete charge of a television
broadcast series, according to Harry Lubcke, Don Lee television diuniversity

WTIC

Asks

Rehearing
In Denial of Transfer
A PETITION for rehearing of its.
decision denying assignment of the.
license of WTIC, Hartford, from;

one subsidiary to another, was filed
with the FCC Nov. 28 by Travelers
Broadcasting Service Corp. of
Hartford, present licensee.
Attorneys Louis G. Caldwell and
Percy H. Russell Jr., contended the

Commission acted arbitrarily and
that the decision was "highly inconsistent" with a long line of FCC
and

Radio Commission decisions.
Moreover, it was argued the decision was a denial of due process

law

of

of the fifth
the Commission has not adopted or announced
any standards to govern its application of Section 310 B dealing
in

amendment

violation
in that

with interference.
A majority of the
transfer

that

WTIC
tions

and of

of
five

Travelers

to

FCC

the

decided
of

license

shortwave staBroadcasting

a.
Co., new subsidiary, involved
price factor out of proportion to
the stations's worth. This grew out
of the provision that the new company absorb a note of $1,500,000.
Commissioner Craven dissented in

a

strong

separate

Commissioner

opinion while
dissented

Brown

without opinion.

rector.
Jos.

Weed Sc Co., 350 Madison
New York City, or All

WOR

UNCLE Don

Carney,
juvenile
conductor, on Dee. 27 will celebrate
his 15th year on the air and his
5,000th broadcast with a benefit performance in which 200 boys and girls
will participate, all proceeds to go to
the Infants Home in Brooklyn.

Avenue,

Canada Radio Facilities, Victory
Building, Toronto, will gladly give
you information about the

KEY STATION OF THE MARITIMES

INCREASE

IN

SALES

MANY NEW DEALERS
BETTER STORE DISPLAYS

New Aircheck
RORABAUGH
rary

offices

Co.,

Service
with

tempo-

in Bullitt Bldg., Phil-

adelphia, has started an aircheck
service for spot announcements.
Coverage will include most large
cities, with advertiser and agen-

cy clients permitted to select as
cities as desired. In addition,
local programs are checked, as
well as tie-in announcements. Currently the firm is checking Feenamint announcements nationally for
William Esty & Co., New York,
agency for White Laboratories,

many

Newark.

RESULT

Something Doing
DO SOMETHING ABOUT

LET'S

ON

OF 13 WEEKS BROADCAST
W. Bush,

Bush Grocery Company,

of the

Rosebud Foods in the Syracuse area, thinks
"'During the 13 weeks we've been on WFBL",

distributor of

WFBL-

of

WIRE

WSAI WJR WJJD.

WFBL SYRACUSE
Here's what H.

Inc., Oak Park, 111. (non-partisan, non-profit political organization), on Dec. 2 starts weekly
quarter-hour talks featuring Merle
Potter, its president, on

IT

Mr. Bush says, "we have had a splendid increase in sales
on our line of Rosebud foods. Many new dealers have
taken on the line and all dealers are giving our products
better store displays because of our radio program. We
wish to renew our contract as we plan to continue in-

It is understood that the series will be expended nationally in the near future. Ruthrauff & Ryan, Chicago,

has the account.

7

out of

10

Listeners to

Fertilizer Placements
SMITH - DOUGLAS Co., Norfolk,
(fertilizer), on Dec. 12 will
start a series of quarter-hour programs of musical transcriptions to
run six times weekly for about 20

Va.

on WPTF, Raleigh, and
plans to add three more southern
stations early this month. Wesley
Wallace, WPTF's production manager and announcer, came to New
York on Nov. 15 to make the recordings for the programs in the
RCA Transcription studios. H. J.
Baker & Co., New York, exclusive
American importers of Peruvian
Guano fertilizer, on Nov. 21 started a five-minute program of musical transcriptions six times weekly on WPTF, Raleigh, N. C, and
on Nov. 22 started 100-word spot

weeks

announcements

WSUN,

thrice

weekly on

Petersburg, Fla. Law-,
rence Fertig & Co., New York,
handles both accounts.
St.

'

Candid Camera Contest
SPECIAL candid camera contest
be sponsored Dec. 2 by NaDairy Products Corp., New
York, for Sealtest milk. Amateur
lensmen have been invited to take
pictures during rehearsals of the
program Your Family & Mine,
sponsored 5 times weekly by the
company, and the best pictures, on
exhibition in studio 3C at the NBC
headquarters, New York, will be
will

tional

awarded

prizes.

definitely."

Mr. Bush

is

just

another advertiser

that the most sensitive spot in central

who has found

New York

—

the wave-length of WFBL,
radios in this area are tuned every day of the year.

Write for rates and time available to WFBL, Syracuse,
^»N. Y., or to Free & Peters, Inc., National Representatives.

ONONDAGA RADIO BROADCASTING CORP.
MEMBER

BASIC

Syracuse, New York
NETWORK COLUMBIA BROADCASTING SYSTEM

National Representatives, Free

New York
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BUFFALO STATIONS

1360
the spot to which most
is

Chicago

•

December

Detroit

I,

& Peters, Inc.

San Francisco

1938

Los Angeles

tune

WGR
between

or
5

in

WKBW

and 7

P.

A/ew5

M.

says Ross Federal

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO

is

your

best bet

TRANSRADIO

Represented by

FREE & PETERS

BROADCASTING
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Radio
On Coast Told of
Regulatory Plans

Late Personal and News Notes

Institute of

;Industry

Self

-

Control Seen;

Big Name Fad Deplored
WITH approximately 350 educa-

tors, radio executives and adverexecutives attending, the
tising
first

annual

Institute

of

Radio

jwas held Nov. 18 at the University of Southern California, Los
Angeles. Arranged by a committee
"representative of radio, in cooperation with the University, the onej

;

|

day session was planned to advance
professional radio both for the industry and education.
similar
series is planned next July.
Don E. Gilman, NBC western division vice-president,
Hollywood,
said the future of radio is linked
irrevocably with the social, political and economic future of the
American people.
"As long as these things are unrestrained, governed by individual
ability and opportunity, radio in
all of its phases in America will
go steadily forward proving of
service to the American people,"
he stated.
"It is my opinion that broadcasting will develop its own code
form of self-regulation which will
further rise the already high
standard. Station operators will
conform their practices to this
code not through compulsion, but
because of their sincere desire to
serve only the best interest of
their audience."

A

,

—

Danger of Censorship

THOMAS

S.

BUCHANAN,

president

of Buchanan & Co., New York, and
Louis A. Witten, vice-president in
charge of radio, are in Hollywood to
check on changes for the CBS Texaco
Star Theatre, sponsored by Texas Co.
They have signed Frances Langford

Jane Froman.

to replace

WILLIAM

B.

LEWIS, CBS New

York

vice-president in charge of programs, was in Hollywood in late November for conferences with John M.
Dolph, acting West Coast program
director.

FRED

J.

ROSS, chairman

the

of

board of Fuller & Smith & Ross, New
York, on Dec. 31 will retire after 35
years spent in the advertising field.
No successor has been named for the
position, which Mr. Ross has held
since the agency was founded by merger in 1930. Mr. Ross has also been
associated with the National Outdoor
Advertising Bureau as director and
treasurer.

BILL THOMAS, publicity director
of Young & Rubicam, New York, is in
Hollywood for conferences with Bill
Stuart, head of the agency's West
Coast exploitation department.

MEREDITH

for
the last six years, has resigned as of
Dec. 10 to devote his full time to commercial commitments. Willson is currently musical director of Good News
of 1939, sponsored by General Foods
Corp. for Maxwell House Coffee, and
of the Signal Carnival, sponsored by
Signal Oil Co., both broadcast on
networks. Willson's successor

NBC

has not been named by

DR.

NBC.

FRANK STANTON, CBS

man-

ager of market research, addressed the
class in radio at Columbia University
on the subject of "Audience Research" on Nov. 23.

Eight committees in attendance
reported their findings at the dinner session. Dr. Rufus B. von
Klein-Smid, president of the University, sounded the word of welcome. John M. Dolph, assistant to

Donald W. Thornburgh, CBS Pacific
Coast vice-president, chair-

man

of the Institute of Radio,
told purposes of the one-day meeting.
Committees, with their respective chairmen were: Radio and the
Child, presided over by C. C. Tril-

lingham, assistant superintendent,
Los Angeles County Schools; Program Writing, Production and Direction, under Charles D. Penman,
production
manager,
Don Lee
Broadcasting System; News and

News

Editing, directed by F. Clinton Jones, CBS; Engineering Problems, Helmer W. Andersen, chief
engineer, KFAC; Radio as a Social
and Political Force, Jose Rodriguez, editor, KFI-KECA; Copyrights and Legal Problems, Dr.
Sheldon D. Elliott, associate professor of law, university of Southern California; Audience Studies
and Surveys, Josephine A. Hollebaugh, director, market research,
Rim magazine, and Advertising,

M. Austin King, editor,

Rim maga-

zine, and Advertising, M. Austin
King, editor, Rim magazine.
Mr. Thornburgh warned against
any move to censor radio through
social, economic or political moves.
The charge that the influence of
stage and screen is smothering

radio's

initiative,

was

made by

Carlton E. Morse, author of One
Man's Family, radio serial sponsored by Standard Brands (Tenderleaf tea), on NBC. He stated
that radio is in the hands of the
agencies instead of radio and big
money is offered writers to develop
material for screen and stage

BROADCASTING

•

names instead
sonalities
of radio.

of developing per-

and ideas purely for and

"Radio has been smothered," he
has come to rely
on names to support shows. In
other words radio's personalities
have been ignored for the bigger
draw of a publicity built motion
picture star. Radio is a mighty
special business. Stage and screen
said, "because it

talent cannot
just like that.

into the picture
The result has been
fit

some very poor
which the public
fooled, although
and sponsors too
by glamour of a

programs about
can no longer be
many agencies
are still dazzled

Thomas Freebaim Smith, CBS

pass upon qualifications of the apA certificate of approval,
without which no station in Southern California would hire an applicant, would be issued.
Executive committee which assisted Mr. Dolph included Don
Belding, vice-president, Lord &

plicant.

Thomas; Howard R. Bell, studio
manager, KRKD; H. W. Gambrill,
assistant manager, KEHE; Don E.
Gilman,
NBC western division
vice-president; Harrison Holliway,
manager, KFI-KECA; Harry Maizlish,
manager, K F
B
Calvin
Smith, manager, KFAC; Kenneth
Tinkham, manager, KMTR;
0.
Donald W. Thornburgh, CBS Pacific
Coast vice-president; Lewis
Allen Weiss, general
manager,
Don Lee Broadcasting System, and

W

B.

has

Kimball Bldg., Chicago.

WILLIS M. PARKER,

continuity

editor of 20th Century Radio Productions, Hollywood, is the father of a
baby girl, born Nov. 25.

JIM FLEMING, CBS

announcer on

WGN,

Chicago, on Nov. 9 transferred
to CBS headquarters in New York
and is at present announcer on the
Rohert Benchley program sponsored
by P. Lorillard Co., New York.

W. W. CHAPLIN,

columnist and
world correspondent for INS, is conducting

on

News Behind

News

the

WNEW, New

series

York, on Thursdays. Program is conducted on Tuesdays by Leo Dolan, city editor of

INS.

FORJOE &

Co., New York, station
representatives, on Nov. 18 was apeastern sales representative
for KFVD, Los Angeles, and KPAB,

pointed

Laredo, Texas.

Miner, president,

Miner Co.

Broadcast Advertising

New

;

Dan

B.

York, and

WFBL,

Nov. 15, became a
sales staff of Gene

Syracuse, on
of the

member

&

Furgason

New

Co.,

York. Also added to the company's sales staff Nov. 21 was Hugh

new business
Erwin & Wasey Co.,

Boyles, recently in the

department of
York, and prior

New

that in the
department? of
to

national advertising
the New York News.

WAGNER BAKING

New

Corp.,

York, on Dec. 4 starts sponsorship of
Five Star Final, sustaining news
dramatization program on WMCA,
New York, Sundays, 9-9 :30 p. m., to
promote Mrs. Wagner's Pies. Agency
in charge is M. H. Hackett, New
York.

SILVER PINE

MFG.

Co..

New

York, on Nov. 20 added WAAT, Jersey City, to its present schedule of
weekly spot announcements on WHN,
New York. Account is handled by
Dundes and Frank, New York.

STANDARD OIL

Co. of N.

WDRC

J.,

New

and on
York, on Dec. 1 adds
to list
and
Jan. 2
carrying Esso News Reporter fiveminute news broadcasts. Agency is
Marschalk & Pratt, New York.

WCSH

WNAX,

WLBZ

Yankton, has appointed E.

Katz Agency as

its

national sales rep1, 1939.

resentative, effective Feb.

ROBERT
cago

name."

announcer - producer, suggested a
bureau of standards as part of the
Institute, which would audition all
prospective announcers. The bureau
would consist of representatives
from all walks of life, who would

Dan

of WHIP, Hammond, which
new RCA-equipped studios in the

manager

BURDICK, formerly of the
WILLS O N, NBC HARRY
commercial departments of WNEW,

Western Division musical director

MORE FLOOD HELP
WGY Musters Gang to Assist

E. E. HIGHMAN, formerly of the
Reconstruction Finance Corp., in Chicago, has
been named commercial

B.

office of

BARTON,
BBDO, has

the Chi-

of

been elected

to a vice-presidency.

Scophony Television Plans
SOL SAGALL,

general

manager

of Scophony Ltd., English television firm, who arrived in New
York early in November for a
two-week stay, has again post-

poned

his return to England. He is
to leave on Dec. 3,

now planning

but admits that it is quite possible
that he may not get away for another week or two. Mr. Sagall refuses to discuss his conversations
with Eddie Cantor and others
whom he is trying to interest in

forming

an

American

company

for the manufacture and sale
Scophony television receivers

of
in

country [Broadcasting, Nov.
but the fact of his delayed
departure indicates that negotia-

this
15],

tions are in progress.

He

is

also

conferring with officials of the New
York World's Fair 1939 about arranging a Scophony exhibit at the
exposition, but no conclusion has
been reached about this either.

In

Building

A BELATED

Dykes

tribute

to radio's
service during the autumn hurricane and flood conditions in New

England was received recently by
Schenectady, from J. W.

WGY,

engineer of the
Dept. of Public Works.
Engineer Holler told of a call he
received from West Sand Lake, a
New York village, that swollen
streams were about to overflow
their dykes and flood the territory, of finding himself unable to
recruit highway patrolmen because
all communication lines were down,,
Holler,

district

New York

and

finally "in distress" calling for
assistance from WGY, which interrupted a regular program to
recruit maintenance men and direct
them to the public works emergency station at West Sand Lake.
"I immediately started a personal automobile journey, winding

my way

over submerged highways
and through fallen trees, a distance
of only about 14 miles," continued
Mr. Holler. "When I arrived at this
alarmed hamlet 40 minutes later,
due to your assistance, 89 husky
men with shovels, picks, and other
tools,

a

together with eight trucks,
shovel and equipment

power

stood ready to receive

We

were

my

instruc-

through uninterrupted labors of this crew
throughout the night, to fill with
sand a thousand burlap bags, raise
the level of the dykes, and confine
waters of the stream to this artificial
channel, thereby averting
damage to our highway system
and two adjacent large bridges.
This could not have been accomplished through any other means
than that which you so generously
rendered to me."
tions.

able,

New Beaming Device
A MEANS of changing the direcbeam by
merely pressing a button has been
developed by NBC engineers under
the direction of Raymond F. Guy,
tion of a shortwave radio

radio facilities engineer. This dewhich by shifting phase can
change the direction of a beam as
much as 20 degrees, is now being
installed at 3XL and 3XAL, NBC
international stations. Chief use of
the invention will be in connection
with the network's broadcasts to
South America, in focussing the
beam carrying Portuguese programs on listeners in Rio de Janeiro on Buenos Aires for Spanish
programs, a shift of approximately 20 degrees. This new method of
intensifying the signal on a particular area will be put into operation about the first of the year.
vice,

Dakota Account Success
STATE MILL & Elevator Co.,
Grand Forks, N. D., marketers of
Dakota Maid Flour, reports great
success in marketing and distributing

its

product via the

recently

formed Dakota Broadcasting System, an eight-station hookup comprising KFYR, Bismarck;
AY,
Fargo; KGCU, Mandan; KRMC,
Jamestown; KOVC, Valley City;
KFJM, Grand Forks; KDLR, Devils
Lake, and KWTN, Watertown, S.
D. The regional network on spe-

WD

occasions also adds KLPM,
Minot, N. D., and KVOX, Moorhead, Minn. It is headed by Col.
Irving Speed Wallace, with headquarters in the Grand Pacific Hotel, Bismarck.
cial

December

I,
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WHITE LABORATORIES, Newark, on Nov. 22 added 70 stations
throughout the country to its daytime spot announcement campaign
for Feenamint. Agency is William

Esty

& Company, New

York.

H. V. KALTENBORN, CBS's head
news commentator, has been appointed associate editor and foreign news
advisor for Pathe News. In addition
his new
with his
to

he will continue
program, Headlines &

duties,

CBS

Bylines.

DIRECTORY
&

Bailey

McNARY

An

Organization of
Qualified Radio Engineers
Dedicated to the

and

GLENN

D.

Nat. 4048

Washington, D. C.

PAUL R GODLEY

GILLETT

Phone: Montclair (N.J.) 2-7859

Washington, D. C.

JOHN BARRON

PAGE & DAVIS
Munsey

Bldg.

HERBERT

EQUIPMFNT

SAINT PAUL, MINNESOTA

EARL CULLUM,

man has had his name in lights
on Broadway. At the height of suche turned his back on the theatre to become advertising manager
This

cess,

large national
advertiser.
Beto extent
of producing coast-to-coast programs
that upped sales 316%. Because he
combined intimate knowledge of the
theatre,
flair
a
for showmanship
PLUS sound, proven bitsiness judgment and a practical knowledge of
advertising, he can "be the doctor'*
for your own radio program. He is
now open to accept one or two further assignments. Write Box A181,

for

came commercial minded

WSPD and
Wheeling. George B.

BROADCASTING.

NEW YORK

260 E. 161st St.

JR.

R.

Consulting Radio Engineer
North Henderson Avenue
Telephones 3-6039 and 5-2945

2935

DALLAS, TEXAS
7

FEDERAL RELATIONS
BUREAU, Inc.
Washington, D. C.
Southern Bldg.
FCC matters prepared, filed
and prosecuted by our staff
of attorneys and engineers.

CLASSIFIED ADVERTISEMENTS
Help Wanted

Consulting Radio Engineer

A.

This actor - advertising man
can help your radio program

Storer is president and J. Harold
vice-president of the operating company. A new Western Electric 5 kw. transmitter has been installed. The station operates on 890

L WILSON

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.

BUILT

W.

Fairmont,

will dedicate its

Help Wanted and Situations Wanted, 7c per word. All other classifications,
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

SURVEYS
STATION LOCATION SURVEYS
INTENSITY

CUSTOM

rector, in charge.

to Dedicate

Ryan

8456

District

Consulting Radio Engineer
FIELD

and 4

Washington, D. C.

SKIFTER

R.

Cincinnati,
keyed to MBS the
Thanksgiving dinner to 22,000 poor children with Herb Flaig, special events di-

Consulting Radio Engineers

Broadcast and
Engineering

Earle Building, Washington, D. C.
Telephone NAtional 7757

HECTOR

WLW,

Va., on Dec.
new transmitter and inauguration of operation with 5,000 watts daytime and
1,000 watts at night. CBS will salute the station on Dec. 3. 0. Jay
Kelchner, formerly of WSPD, Toledo, is managing director of the
station, which is owned by the in3

Co., subsidi-

ary of Remington - Rand, New
York, on Nov. 21, started a preChristmas campaign of morning
and evening news broadcasts and
evening chain-breaks three to four
times weekly to promote electric
shavers and portable typewriters
on 38 stations coast-to-coast in all
its major markets. Campaign will
run through Dec. 18, and was
placed by BBDO, New York.

kc.

Consulting Radio Engineer

Allocation

WMMN,

WWVA,

Consulting Radio Engineer
982 National Press Bldg.

in

WMMN

GENERAL SHAVER

terests operating

Consulting Radio Engineer

Specializing

one of his final reports before being transferred to the FCC
Law Department, made public
Nov. 28, recommended that the
FCC take favorable action on the

Radio Engineers

no substitute for experience

is

Shaver in Spots

Bram-

hall, in

CHAMBERS

National Press Bids., Wash., D. C.

There

P.

other Westchester County newspapers, and Valentine E. Macy Jr.
The 100-watt station on 1210 kc,
which shares time with three other
stations, would be sold for $25,500.

National Press Bldg.

SERVICE OF BROADCASTING

WFAS

application of Selma Seitz to transfer WFAS, White Plains, N. Y., to
J.
Noel Macy, publisher of the
Yonkers Herald-Statesman and six

PROFESSIONAL
Jansky

Favors Sale of

FORMER Examiner John

CITY

Out West It's
D. MARTIN

managers and
comb every

gineers

Two

chief enissue of

Broadcasting.

ANNOUNCER
radio)

Sales

:

representative

for

1000

live

wire experienced radio sales-

W

midwest 1000

Station. Send
background, experience, reference, recent photo. State salary expected.

for

A

progressive

station

in

city

of

four

hundred thousand population desires a real
salesman who has a successful record in
selling radio time. Such a salesman would
have unlimited possibilities as to earning
power here. Give full particulars. Box
A182. Broadcasting.

affiliation

Successful

Now

sell.

Box A183, Broadcasting.
Singer
Production - Program
director.
(Baritone). 12 years network experience.
employed. Seeks executive position
with any growing station. Knows thoroughly entertainment, radio advertising problems. Married. Box A153, Broadcasting.

Now

details,

Box A169, Broadcasting.

years' metropolitan
with progressive
record of built-shows
employed. A-l references.

(four

desires

station.

that

Wanted

watt station in city of 75,000 population.
Must have had complete background of
responsibility and radio sales experience.
Box A174, Broadcasting.

full

"They A/evet Miii . . .
Station owners, managers,
sales

National Radio Employment Bureau. All
departments except talent. Complete information free. Paramount Distributors,
Box 864, Denver, Colo.

men

Consulting Engineer
Field Surveys
Over all Transmitter and
Antenna Testing
Spojcane, Wash.
S. Howard St.

Wanted (Cont'd.)
EXPERIENCED PRODUCER-WRITERSituations

COST-CUTTING, TWO-FISTED, CHIEF

ENGINEER fully experienced desires
change. Now employed 5-kilowatter CBS.
Can save you money on maintenance, with
less discrepancies, if any at all. Desire
change by January 1. Box A171, Broadcasting.
Employed broadcast technician desires
change for better. Competent to hold Chief
Engineers position
CREI trained A-l
references experienced on 5KW, 1KW and
100 Watt. Have done combination work.
Will go anywhere. Box A175, Broadcast;

NATIONAL RADIO
BUREAU wants good

EMPLOYMENT
experienced

radio
have experi-

time salesmen, also men who
ence as combination announcers and operators. Free information. Write Paramount
Distributors, Box 864, Denver, Colorado.

Situations

;

;

ing.

Successful radio time salesman now employed would like to produce for local staYoung. Amin metropolitan area.
bitious. Resourceful. Producer. Good record.
Box A177, Broadcasting.

tion

Wanted

Employed A-l announcer wants change
anywhere with opportunity.
Recording
audition. Box A180, BROADCASTING.

Young man with two years experience
position
with small station as
junior announcer. Fine voice and unusual
ability at sport broadcasts. Voice record-

desires

ARTISTS BUREAU MANAGER.

Bril-

liant experience. Organization. Production.
Promotion. Sure fire money making setup.
Investigate. Box A178, Broadcasting.

ing.

For Sale

Announcer salesman wants job with
small southern station. Record of voice on
request.

FREQUENCY MEASURING SERVICE

Radio
First

stations find this exact measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

Salesman eight years experience. Billing
$45,000 yearly on small station. Executive

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year

COMMUNICATIONS,

ability.
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YORK, N.

Prefer South or Southwest. Address

Production man, ten years' experience,
production, programming, promotion,
writing. Employed, but wants to make
change. Married. Will accept small salary.
Box A165, Broadcasting.

Inc.

NEW

BROAD STREET

110

volts,-

operating
casting.

—Equipment

Two ERPI

33

1/3 turntables,

A. C. drive, complete with all
equipment. Box A172, Broad-

Collins ultra high frequency broadcast
transmitter 100 Watts. Crystals and coils
for the four experimental broadcast frequencies between 30-41 megacycles. Box
A179, Broadcasting.

Box A170, Broadcasting.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

—

Operator two years experience.
Telephone License. Age 26.

For sale:

Class

Good recommendations. Available for work
at once. Box A173, Broadcasting.

Many

R. C. A.

Box A184, Broadcasting.

Box A176, Broadcasting.

For Rent

—Equipment

equipment, RCA TMV-75B
(new),
measuring unit
strength
field
Estiline Angus Automatic
direct reading
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillaReasonable rental. Allied Retors, etc.
search Laboratories, 260 East 161st Street,

Approved

:

;

Y.

All-around Announcer, knows Dramatics
and Production lines. Educated. Single.
References. Box A 138, Broadcasting.

New York

BROADCASTING
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City.

Broadcast Advertising

:

Coast Band
As Union Boosts Scale
WHILE CBS, Hollywood, and Los

CBS Drops
Angeles Local

47,

Flamm Explains Refusal to Broadcast

Musicians Mu-

Protective Assn., remain at
odds over the union's move to increase scale on commercial broadcasts, the network announced discontinuance of its 20-man studio
orchestra on Dec. 5 for the rest of
the year. Several sustaining programs using music will be withdrawn from the night-time schedtual

New

ule.
effect

in

scale, which went into
November, calls for an

increase per man of 37%%. Spokesfor the network declared that
when the new two-year agreement
was made with the union early
this year, verbal promise was given
that no stiff increase in pay would
be demanded. New scale for commercials increase wage per man

man

from $95

to $130 weekly.

Temporary

suspension of the
studio orchestra was ordered as
the network's Hollywood quota for
the year had been passed. Musicians will thereafter be employed
on casual basis when needed. It
was further indicated that similar
activity
musical
of
suspension
would be enforced for three months
next summer unless the present
scale and restrictions are modified.
It was pointed out by a CBS exec-

—

new scale is penalizing musicians to the tune of more
than $1,000 weekly for the month
of December, money that would
normally accrue to them were the
contractual wage scale, as agreed
upon early this year, maintained.
utive that the

originally scheduled at this time. We request the attention of our audiexence to a brief statement by Donald Flamm, president of
plaining our action. We quote Mr. Flamm's statement:
Radio Station WMCA, like every other radio station in the United States,
is licensed by the FCC and is required as a condition of continuing to hold its
license, to operate in the public interest.
We do not believe it is in the public interest to broadcast material which
will stir up religious or racial strife and dissension in America. This policy
is not unique on our part, nor has it been suddenly adopted. It is the policy
of all nation-wide networks and of most individual stations. In line with ilnn
policy, we cut Judge Rutherford off the air in the middle of a broadcast when
it became evident that his speech was an attack on Roman Catholics and was
designed to stir up religious hatred in this country. We were commended by
Catholics and non-Catholics alike for this action and for refusing to take any
more broadcasts from him.
Last Sunday, Father Coughlin broadcast over this station a speech that
was calculated to stir up religious and racial hatred and dissension in this
country. We thereupon notified Father Coughlin that we would carry no more
such broadcasts and that hereafter he would have to submit his script to us
in advance in order that we might determine its character.
Father Coughlin failed to submit his script to us, although we repeatedly
urged it upon him and gave him until noon today to do so. And by such refusal on his part, he has made it impossible for us to live up to our inescapable responsibility under the terms of our license from the United States

WMCA,

Government.
In reaching this decision, we have paid particular heed to a speech recently
the Hon. Frank R. McNinch, chairman of the FCC, in which Mr.

THREE-YEAR-old

case

of

NBC

&

Cecil (now
Cecil, Warwick
Cecil, Warwick
Legler) against
Charles Henry Freeman Jr. was

and

&

dismissed Nov. 26 by Judge Samuel
Mandelbaum of U. S. District
Court in the Southern District of
New York, and at the same time
the temporary injunction restraining Freeman was also dismissed.
Decision granted the application of
the plaintiffs for dismissal and denied the affidavit of the defendant
requesting that the case be brought
to trial.

History of the case dates back
1935 when it was announced Sherwin-Williams Co.
would sponsor Metropolitan Opera
Auditions of the Air on NBC.
Freeman published an advertiseto the fall of

ment stating that the idea of presenting amateurs and unknowns of
opera was copyrighted and that
agents,
networks and sponsors
using the idea would be subject to
possible prosecution for invasion
of his rights. Sherwin-Williams refused to go on the air unless it

could be assured it would not be
subject to damages. NBC sued
Freeman for $62,308, the amount
it would receive from the program.
Cecil, Warwick & Cecil, agency for
Sherwin-Williams, likewise sued
for $16,583, amount of its commissions. Both plaintiffs asked for an
injunction against Freeman and on
Nov. 23, 1935, Federal Judge John
C. Knox granted a temporary injunction restraining Freeman from
claiming any copyright or bringing any suit or threatening any
suit against Sherwin-Williams Co.
or making false or misleading
statements regarding that company's radio program.

BROADCASTING

•

said

"Should there ever be an attempt here by anyone to so debase radio
as to use it as an instrument of racial or religious persecution, the
Communications Commission would employ every resource it has to
prevent any such shocking offense. President Roosevelt would, of course,
support us to the limit in such a stand. He has consistently sought the
safeguarding of radio as an instrument of democracy, never to be used
to injure any racial, religious or other group."
We realize it is likely that every effort will be made to distort our action
into a false issue of freedom of speech or censorship. We have tried to live up
to our obligation as American broadcasters and that is all we have tried to do.

Democracy is a fine social philosophy. Freedom of speech is a precious
privilege. That is why those of us who are entrusted with the instruments of
free speech must be so careful not to permit anyone to defile them.

Freeman Program Case
Is Dismissed by Court
WJJD

Three Stations Reject Coughlin
(Continued from page 17)

and

WIND, and

devoted

most of his period

to a transcripof his talk of the preceding
Sunday. Then he invited his audience to act as the "jury" in de-

tion

termining whether his

remarks

were anti-Semitic. He repeated his
charges that Jewish bankers were
identified with the Russian Revolution and that Jews were prominent among its instigators, and he

what purported to be quofrom official documents to
back up his remarks. The exist-

offered
tations

ence of one such document, purporting to be in the possession of
the U. S. Secret Service, was next
day repudiated by the chief of the
Secret Service, Frank J. Wilson.
The second broadcast was treated at considerable length in the
newspapers, with the New York
Times quoting the full text of the
non-transcribed portion of the
broadcast in its issue of Nov. 28.
In another dispatch from Berlin,
the Times' correspondent commented. "The German hero in America for the moment is the Rev.
Charles E. Coughlin because of his
radio speech representing national
socialism as a defensive front
against Bolshevism. His objection
to radio censorship is characterized
as the revelation of a 'typical case
of Jewish terrorism of American
public opinion.'

"

Many broadcasters were stirred
by the widespread publicity provoked by the latest Coughlin controversy. Leo J. Fitznatrick, general

manager

of

WJR,

Detroit,

which keys the Coughlin hookup,
offered to set up an identical network for a reply by Jewish interests. The Coughlin position, and
presumably that of his superiors,

was that

the priest

was not

Broadcast Advertising

seek-

ing

to

raise

a

racial issue
to point out

merely wanted
dangers of Communism
excesses of Christian
Jewish persecutions.

Whether

WIND

but
the

and the

as well

as

WMCA, WJJD and

would carry future talks by
the Detroit priest under their contracts with Aircasters Inc., was
not determined as Broadcasting
went to press Nov. 29. Mr. Flamm
intimated, however, that he would
insist upon copies in advance if the
decision was reached to continue
the broadcasts. He said strong
pressure was being exerted on him
from both pro and anti-Coughlin
advocates.
The exact hookup carrying
Coughlin's new series of speeches
has not been disclosed since an
original announcement last September that 44 stations had signed
contracts. These included WHN,
New York, which since then has
decided against taking the account
and was not part of the hookup
when the series resumed Nov. 6.
In its place the hookup has included WHBI, a part-time regional
in Newark, which was the only
metropolitan New York outlet carrying the Nov. 27 broadcast after
had refused it.
WOR, Newark, which formerly
was included in the Coughlin hookups, was not signed for the 19381939 schedule, and some other stations which were offered the ac-

WMCA

W

s

WLW

The following statement was read by an announcer over WMCA, New
York, at A p. m. Sunday, Nov. 27:
"We are not presenting the talk by the Rev. Charles E. Coughlin

made by
McNinch

Rally Rejected
for Reference
By
To Controversial Topic
BECAUSE the particular program

People

Coughlin

like
O L, Washington,
count,
stated they could not take it because it interferred with their professional football schedules.
While the list announced in September numbered 44 stations, including 16 of the Colonial Network, it is believed it has been expanded to at least 50.

was said to involve a poll of listeners on a question involving "racial
as well as religious controversy",
Cincinnati, exercised its
contract privilege in regard to

WLW,

"controversial subjects" by omitting the Mennen Co.'s People's

Rally Nov. 27, although it offered
to carry an "impartially presented" transcription dealing with the
poll as a sustaining feature.
The question presented for a listener poll was: Do you favor an
embargo against German goods?
Explaining WLW's action, James
D. Shouse, vice-president of the
Crosley Corp. and general manager of WLW-WSAI, commented:
scheduled the Men"When
nen Co.'s People's Rally series last
September, it was mutually agreed

WLW

by the client and the station that
at no time would the station be
asked to carry broadcasts dealing
with controversial subjects inasas the Mennen program was
paid-for commercial program,
the station's position being that it
did not wish to be put in the position of accepting money and commercializing on the broadcasting
of matters of this kind.
not
did
"Accordingly,
broadcast the People's Rally program Nov. 27, inasmuch as the
question presented to listeners for
their vote pro or con is a question
which, in the opinion of the station, involves racial as well as religious controversy. It is further
the position of the station that
should John B. Kennedy, who handles this phase of the program, so
will be glad to broaddesire,
cast a transcription prepared by
Mr. Kennedy and dealing with a
poll of the listeners on this subject,
provided it is impartially presented by Mr. Kennedy, and broadcast
said transcription on a non-commercial basis in a sustaining pe-

much

a

WLW

WLW

riod."

Congress Opening
NBC, CBS and MBS

are planning

a description of the
opening of the 76th Congress of
the United States on January 3.
Representative William B. Bankhead of Alabama, Speaker of the
House of Representatives, granted
the networks permission to describe the proceedings and also to
to broadcast

carry President Franklin D. Roose-

message at a joint session of
the Sena te and the House.

velt's

New Foreign Rep
MELCHOR GUZMAN, formerly
president of Universal Publishers
Representatives, New York, has
formed his own company, the Melchor Guzman Co. Inc., Time &
Life Bldg., New York, to solicit advertising for foreign newspapers
and foreign radio stations. More
definite plans will be announced
later thi s month.

Elgin Co-Op Dicrs

ELGIN WATCH

Co., Chicago, is
sponsoring 36 weekly station break
announcements on WDAF. Kansas
City, in a pre-Christmas campaign.
The firm has sent the platters to
45 stations for sale to local jewelers and 23 stations have sold the

discs

for

local

sponsorship,

ac-

W. Gunn. radio diWalter Thompson Co..

cording to B.
rector of J.

Chicago agency

December

7.

in charge.
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uance hearing
NEW, George H. Payne,
San Jose, Cal., denied continuance hear;

Decisions

.

.

.

ing.

NOVEMBER

14

MISCELLANEOUS — KTRB, Modesto,
and NEW, Thomas R. McTammany,
Modesto, Cal., granted continuance hearing on KRTB renewal and applies, new
Cal.,

stations at Modesto to 1-4-39 and granted
Bates request to vacate without prejudice
the order to take depositions re his applic. ;
Woodside, L. I., granted

WWRL,

WCNW

intervene
Pensacola, Fla.,
pet.

renewal

WCOA,

;

granted

petition accept
applic, and time for
filing answer extended to 10-31-38
authority to take depositions granted KSAN,
San Francisco to NEW, Cascade Bcstg.
Co., Everett, Wash.
to WEDC, Chicago
to WCNW, Brooklyn.

answer

KGNO

in

;

;

;

NOVEMBER
WLEU,

—

WLEU

KIUN,

—

newal license to

4-1-39.

SET FOR HEARING — WALA, Mobile,
CP increase to 1 kw N, move trans.,

Ala.,

radiator WKOK, Sunbury, Pa., mod.
license to unl. ; KGIW, Alamosa, Col., vol.
assign, license to E. L. Allen
NEW, St.
Lawrence Bcstg. Corp., Ogdensburg, N.
Y., CP 1310 kc 100-250
unl.
WMIN,
St. Paul, mod. license
to 250
KCMC,
;
Texarkana, Tex., CP move trans, site, new
equip., radiator, change 1420 kc 100-250
to 1340 kc 500
1 kw D
KTAT, Fort
Worth, CP move trans., studio to Wichita,
Tex., increase D 1 to 5 kw WLAC, Nashville,
CP amended re trans, site, directional antenna, new trans., increase 5 to
50 kw (Commissioners Case & Sykes voted
to grant)
NEW, A. E. Austin, Santa
Monica, Cal., CP 1160 kc 100-250
unl.
NEW, Bowling Green Bcstg. Co., Bowling
Green, Ky., CP 1310 kc 100-250
unl.

new

;

;

w

N

w

;

w

w

;

;

;

w

w

MISCELLANEOUS — KPRC, Houston,
cancelled extension auth. 5 kw N for 10
days
WWJ, Detroit, denied extension
temp. auth. 5 kw N WCAO, Baltimore, denied extension temp. auth. 1 kw N WMRO,
;

;

;

Aurora,

111.,

CP

granted mod.

trans, site, etc.

;

change equip.,

WD AH, Danville,

grant-

111.,

CP new station 1500 kc 250 w
W9XA, Commercial Radio Equip. Co.,
Kansas City, granted license for CP highfreq. 1 kw exp.
WHMA, Anniston, Ala.,
granted license for CP new station 1420
kc 100 w D WIBC, Indianapolis, granted
license for CP new station 1050 kc 1 kw
D WILL, Urbana, 111., granted mod. CP
new trans. WGRC, New Albany, Ind.,
ed license for

D

NOVEMBER 22
W1XEQ, New Bedford, Mass.— Granted
renewal license.
El Paso Bcstg. Co., El Paso, Tex.
KGKL, San Angelo, Tex. Tribune Co.,
Tampa, Fla. Order denying applic. Tribune Co. for CP affirmed with amendment
KGKL and Tribune Co. petitions for rehearing denied.

—

;

;

MISCELLANEOUS—Temporary
als
granted
KHUB, KPFA,
WBRK, WCRW, WGCM, WJNO,
KGBU, WBHP, KUSD, WIRE
WQBC, WVFW, KGDE, WBBZ,
WJRD. WMBO, WOLS, WNBX,

WGAR

(aux.)

;

;

pet.

KECA, Los
depositions

vacate
Angeles,

order

deposition

granted pet. take
Worcester Bcstg. Corp.

re

;

KSAN,

San

renew-

WBLY,
WLAK,
(aux.),

WJBW,
KINY,

Francisco,

CP

multiplex

operation

WBOE,

;

Cleve-

land, granted license for CP educational
station;
New York, granted CP
Thoroasville, Ga.,
change equip. ;
granted license for CP increase power,
unl. ;
KQV, Pittsburgh, granted license
for CP increase power and time ;
New Britain, Conn., granted license for

WLTH,

WPAX,

WNBC,

CP increase power and hours WBIL,
New York, granted pet. intervene move
W2XVT, Upper
of WPG to New York
Montclair, N. J., granted mod. CP move
;

;

WWSW,

Pittsburgh, denied reetc.
consideration and grant without hearing
control
NEW, F. W.
applic.
transfer
Meyer, Denver, denied motion to withhold
and KFEL cases
decision
in
WJJD, Chicago, granted reconsideration
site

;

;

KVOD

&

FOR HEARING—NEW,

SET

Publix

Asheville, N. C, CP
1430 kc 1 kw unl. directional N; WSNJ,
Bridgeton, N. J., CP change trans., inMinunl. ;
crease to 100-250
neapolis, mod. license to unl. ;
transfer control Muscle
Sheffield,
Ala.,
Shoals Bcstg. Corp., license to W. M.

Bamford Theatres,

w

NEW,

Lidden;

WDGY,
WMSD,

Elgin Bcstg. Assn., Elgin,
1500 kc 100
D WGH, Newport News, Va., transfer control of Hampton Roads Bcstg. Corp. to Daily Press Inc.
111.,

w

CP

NEW,

;

Vin-

Vincennes Newspapers

Inc.,
docket amended
in
City, CP international
station, change trans., equip., increase to
10 kw A3 unl., and vol. assign, license to
Radio Service Corp. of Utah.

cennes,

W9XAA,

Ind.,
Salt

CP

Lake

NOVEMBER
KTKC,
gument

—

NEW,
MISCELLANEOUS — NEW,

Granted

Laredo

Bcstg. Co., Laredo, Tex., CP applic. withKYA, San
drawn without prejudice
depositions
granted
order
Francisco,

granted withdrawal without prej. applic.
143600 kc 1 kw unl.
WJRD, Tuscaloosa,
Ala.,
granted
continuance
hearing
to

Pratt Jr., Redding, Cal., granted pet. intervene applic. Yuba Sutter Bcstrs., Marysville
KHSL, Chico, Same, same; KTEM,
Temple, Tex., granted auth. extend time
file
appearance and answers.

;

;

1-9-39

NEW, Birmingham News

;

mingham,
prejudice

NEW,

granted

CP

applic.

withdrawal
590 kc 1

Pee Dee Bcstg.

Co., Bir-

without

kw

;

NEW,
Mich.,

;

C,

granted subpoena duces tecum to Virgil
V. Evans for hearing 11-22-38 on applic.
asking WOLS facilities; KECA, Los Angeles, granted auth. take depositions re
applic. assign license, move to San Diego
KGBX, Springfield, Mo., granted reconsideration dismissal CP, and modified to dismissal without prejudice
NEW, Pee Dee
Bcstg. Co., Florence, S. C, granted subpoenas on applic. WOLS facilities KGB,
San Diego, granted intervention hearing

KECA

17

NEW,

Yuba-Sutter
Bcstrs.,
Marysville,
granted
auth.
take
depositions
Brooklyn, granted
continuance
applic. and
hearing
renewal KFSD, San Diego, granted pet. intervene KECA, KEHE applies.
Cal.,

WWRL

WCNW

;

NOVEMBER

vol.

to H. Leslie
ine S. Atlass, Ralph Louis Atlass, H. P.
Sherman, Philip K. Wrigley.
WIND, Gary Granted auth. transfer
control to same group.

—

WHN, New York — Granted

temp.

—

WCKY,

kw N

5

TEMPORARY RENEWALS

—

Ann

hearing

Arbor,
;

Ray

5

NEW,

direc-

WBBR,

KVOS, KOOS, WKBO, WJEJ,
KFDM, KSUB.
SET FOR HEARING WBAX, WilkesKVSO,

—

Barre, renewal and vol. assign, license to
WFMD, Frederick,
Stenger Bcstg. Corp.
NEW, Dalhart
Md., CP increase to unl.
Bcstg. Co., Dalhart, Tex., CP 1500 kc. 100NEW, Copper Country
250 w D unl.
Bcstg. Co., Hancock, Mich., CP 1370 kc
100-250 w spec.
NEW, Martinsville Bcstg.
1420 kc
Co., Martinsville, W. Va., CP
100-250 w unl.
NEW, Presque Isle Bcstg.
Co., Erie, Pa., CP 1500 kc 100-250 w unl.
WHBB, Selma, Ala., vol. transfer control

—CP

kw

1

aural.

NOVEMBER 16
Laconia, N. H. CP move trans,
Sanbornton, N. H., new trans., an-

—

tenna.

WBBC,

—Auth.

Brooklyn

transfer

trol to Peter and Millie Testan,
to Peter Testan, executor.

WIBG,
amended

con-

amended

—

Glenside, Pa. CP move trans
re equip., omit request move

-

studio.

;

;

Journal Co., Milwaukee

and

WNLH,
to

;

;

—
—
—

kw, new trans.

visual

CP

Cincinnati Granted
tional, increase 10 to 50 kw.

NEW, Niagara Falls Gazette Pub. Co.
Falls, N. Y.
CP 1260 kc 250 w
D, amended to 1 kw.
KQV, Pittsburgh License for CP increase power, change hours.
WTAR, Norfolk, Va. CP increase D tc
Niagara

WJLS,

Beckley,

W. Va.— Mod. CP

re:

trans., studio sites.

KLO, Ogden, Utah—Mod. CP
power etc., for new trans.

increase

;

Bascom Hopson

to

;

KCRJ, Jerome,

Ariz.,

assign, license to Central Arizona
Bcstg. Co.
NEW, Albermarle Bcstg. Co.,
Elizabeth City, N. C, CP 1370 kc 100250
unl.

vol.

;

w
MISCELLANEOUS—NEW, Saginaw
Bcstg. Co., Saginaw, Mich., and NEW,
&

Gross

Saginaw, order denying
applic. and granting

Shields,

of Gross & Shields vacated in accordance with court mandate, parties given
20 days to file proposed findings of fact

that

WCBA

and conclusions
and WSAN, Allentown, Pa., granted leave withdraw applic. without prejudice
NEW, Charles Porter and Edward T. Eversole, Festus, Mo.,
same
KMLB, Monroe, La., denied reconsideration
and rehearing
K T N,
Watertown, S. D., pursuant to stay order,
temporary renewal license issue pending
;

;

W

;

;

decision

Birmingham News

;

Co.,

—

—

;

Austin, Tex. Vol. assign license to Frontier Bcstg. Co.
KVSO, Ardmore, Okla. Auth. transfei
Maurine
Jr.,
control to Albert Riesen
Easley Riesen, John E. Riesen and Betts
Maurine Riesen.
WGRC, New Albany, Ind. Auth. transfer control amended to Northwise Bcstg
Corp.
WLS, Chicago License for CP nev«

—

—

trans,

— Examiner

Chicago

ommended

that

(1-735)

.

Hyde

applic.

.

WBCM,

transfer

control Drovers Journal Pub. Co. to Ralph
W. Dawson be denied.

NEW,

Peter J. Caldarone, Providence

Examiner

Dalberg

that applic.

CP

recommended

1270 kc 250

w D

KAND,

WFAS, White

be de-

Macy

Jr.

KELA,

N. Y. Examiner

recommended

transfer of

plic.

Plains,

and

J.

that ap(1-737)
control to Valentine E.

Noel Macy be granted.

—

Chehalis, Wash.
Examiner Irwin
recommended (1-738) that applic. increase
500
to 1 kw be granted.

w

w

250
w.

21

—Auth. transfei
Tex. —CP increase
and
100-25C

City, Mich.

Harley D. Peet.
Corsicana,

amended re

t<

to

equip.,

—

WACO,

Waco, Tex. Vol. assign, licens<
Frontier Bcstg. Co.

NOVEMBER

23

—
—Mod. license D
Kan. —CP directiona

WFBG,
unl.

Altoona, Pa. Mod. license
(contingent WJAC grant).

WDAN, Danville, 111.
unl. 100-250 w.
WREN, Lawrence,

te

tc

N, move trans., studio.

(1-736)

nied.

Bramhall

Bay

control to

.

rec-

etc.

NOVEMBER

to

WAAF,

—
—

KNOW,

;

nied as in default
NEW, Charles Porter,
Edward T. Eversole, Festus, Mo., granted
dismissal CP without prejudice.

experi-

—

Birming-

ham, granted withdrawal CP without prejudice
KIDO, Boise, Idaho, mod. CP de-

NOVEMBER 18
WDRC, Hartford—CP

NEW,

mental station high freq. 100 w.
WLW, WSAI, Cincinnati Mod. facsimile, 500 kw. and other exp. authoriaztions to change name to Crosley Corp.
WTAR, Norfolk, Va. CP increase 1 tc
5 kw, amended to omit increased D power
WKAR, E. Lansing, Mich. Mod. CP
new trans., antenna etc. to move trans

WHOM,

NOVEM3ER

25

—
—

Jersey City License for CF
change antenna, trans.
WCAX, Burlington, Vt. Vol. assign, license to Vermont Bcstg. Corp.

NOVEMBER 29

—

WDAS, Philadelphia CP
for aux. trans.
Charleston, S.
to d/b Atlantic Bcstg. Co.
High Point, N.
trans.

new antenns

C—Amend
C—CP

WTMA,
WMFR,

-

Dubilier

CI
aua

Signs

Affiliates

International Standard
which are affected by the
agreement, are Le Material Tele-

MISCELLANEOUS—WCNW,

Brooklyn,
order to take depositions
KPAB,
Tex., granted order take deposiWilson,
N.
C. granted order
tions WGTM,
WHN, New York, deto take depositions
nied continuance hearing
-4EW, Larry
Rhine, San Francisco, denied continuance
hearing, and examiner directed to close
WAGA, Atlanta, granted continrecord

with

phonique,

;

;

;

;

;

December

2,

Boulogne-Billancourt,

France; Bell Telephone Mfg. Co.,
Berne, Switzerland Standard Telephone and Radio A. G., Zurich,
Switzerland, and Bell Telephone
Mfg. Co., Antwerp, Belgium.

;

•

radiator.

Chicago

Electric

Laredo,

Page 80

trans.,

WJJD,

ed

21

issued

;

move

Electric
Corp., S. Plainfield, N. J., recently
contracted with International Standard Electric Corp., New York, to
furnish the assistance of its engineering, manufacturing and commercial divisions to ISEC affiliates
in Europe. Several engineers, representing the foreign firms, are in
America visiting the Cornell-Dubilier plant, and later American engineers are to visit the factories
abroad in an advisory capacity.
Among the foreign firms affiliat-

KROC, Rochester, Minn., granted request depositions be accepted in evidence
WKZO, Kalamazoo, Mich., denied pet. return applic. CP increase N to 5 kw

WCNW,

Inc.,

.

CORNELL - DUBILIER

license.

NOVEMBER

Hopkins

continuance

.

.

NOVEMBER 14
WNBC, New Britain, Conn. —License for
CP increase power, new antenna, move

To Aid ISEC

;

assign.

vol.

F.

—
Granted
transfer
—
Atlass, Ralph L. Atlass, Paul-

Applications

Cornell

;

on

denied

McClung, Horace E. Thomas, Stanley R.

unl.

Co., Florence, S.

James

—

Examiners' Reports

25

Visalia, Cal.
Granted oral ar12-8-38.
John F. Nolan, Steubenville, O.
continuance hearing to 1-6-39.

Bcstg. Corp., McComb,
Miss., granted request amend deposition
order; NEW, Coastal Bcstg. Co., Brunswick, Ga., granted withdrawal without
prejudice applic. CP 1420 kc 100-250 w
unl.
NEW, Clair L. Farrand, New York,

NEW, McComb

—

Saginaw Bcstg. Co.

grant renewal applic.

;

granted

;

;

Erie, Pa.
Granted vol. assign,
Bcstg. Corp.
Pecos, Tex.— Granted mod. license 1420 to 1370 kc.
WJBC, Baton Rouge, La. Granted relicense to

NOVEMBER 29
Granted vol.
Waycross, Ga.
Jack Williams.
assign,
WAZL, Hazleton, Pa. Granted mod. license to Simul.-D WILM, Sh.-N WILM.
Same also
WILM, Wilmington, Del.

WAYX,

license to

granted license for CP new radiator etc.
W2XBF, New York, granted license for

16

29, INCI TTgTA 7r?

TO NOVEMBER

14
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\etwork
EST

All lime

Scotch Showmanship
W. T. CRANSTON, commer-

Accounts

unless otherwise indicated.

of CJCA, Edmonton, Alta., sold to the McNeil Taxi Co. one half-hour
travel talk to Scotland for

j

»j

J

30.

(travel), on Dee. 18 starts
from Cooks, travel talks, on
19 NBC-Blue stations. Agency
NeweU-Emmett, N. Y.

sale coincided with the
return to Edmonton of Mr.

RALSTON-PURINA

city's largest furniture

The

Man

Co.,

Campbell,

Louis,

St.

president

the

of

com-

on Dec. 8 starts interview series on
7 CBS Pacific stations. Agency Gardner Adv. Co., St. Louis.

pany, from a trip to Scotland.
Campbell was urged to do
the McNeil show, making a

PROCTER & GAMBLE

travel talk from his own experiences. The furniture store
president liked his own audition disc so well that he
insisted on a re-run under
sponsorship of his own com-

:

I

Andrews Day, Nov.

St.

New York

i

manager

cial

New Business
THOMAS COOK & Son-Wagon-Lits,
The

Co., Cincin-

(Oxydol), on Nov. 21 started
Central City, a new script serial on
12 NBC-Blue stations 9 :45 a. m., renati

Ma

placing
Perkins, which will continue on 65 NBC-Red stations at
Blackett-Sample3 :15 p. m. Agency
Hummert, Chicago.

pany.

:

A. SHEAEFER PEN Co., Fort
Madison, la. (fountain pens), on Nov.
28 started Lifetime Revue for 3 weeks
on 4 MBS stations (WGN, WOR,
CKLW, WAAB), Mon., 8-8:15 p.
m. Agency: Russell M. Seeds Co.,

W.

'

"

i

Chicago.

BENJAMIN MOORE &
York (paint), on Jan.
gram on 40 NBC-Red
11-11:15
i

a.

New

Co.,
7, starts prostations, Sat.,

AMERICAN POP CORN

Co., Sioux
la. (Jolly Time popcorn), on
Nov. 13 started for 13 weeks Jolly
Times on 13 Cal.-Don Lee network
stations, Sun., 1 :25-l :30 p. m. Ageney Coolidge Adv. Co., Des Moines.

City,

;

:

j

LOS ANGELES BREWING
Los Angeles (beer

&

Co.,

on Nov. 15
smarted for 13 weeks, Today's Songs,
on 3 Cal.-Don Lee network stations
ale)

(KHJ, KGB, KPMC),

Tues., Thurs.,

Sat, 9:15-9:20 p. m. Agency: Lockwood-Shackelford Adv. Agency, Los
Angeles.

Co.

New York

(Sweetheart soap) on Nov. 16 started
Noon Time News, on 8 So. Cal.-Don
Lee network stations, Mon. thru Fri.,
12 noon-12 :15 p. m. Agency Milton
Weinberg Adv. Co., Los Angeles.
:

ETHYL GASOLINE

Corp.,

New

York, on Jan. 12 starts Tune-Up Time
on 61 CBS stations, Thurs., 10-10:45
p. m. Agency: BBDO, N. Y.

UNITED STATES RUBBER

Co.,

on Feb. 22 starts One
Hundred Men & a Girl on CBS,
Wed., 10-10:30 p. m. Agency: Campbell-Ewald Co., N. Y.
York,

(cereals),

KGW KOMO KHQ
9-9:30

KDYL),

Tues.,

m. (PST). Agency: Erwin,

p.

Wasey &

Co., Seattle.

QUAKER OATS

Co., Chicago (ceon Dec. 31 will renew Tommy
Riggs & Betty Lou for 13 weeks on
58 NBC-Red stations, Sat., 8-8:30
p. m. Agency Ruthrauff & Ryan, Chi:

cago.

CUMMER PRODUCTS

Co.,

W

L.
ATKINS Co., New York
(Dr. Lyons toothpaste), on Dec. 5,
renews for 52 weeks Alias Jimmy
Valentine on 24 NBC-Blue stations,
Mon., 7-7 :30 p. m. Agency BlackettSample-Hummert, N. Y.

R.

:

BOTTLING Co., Los Angeles
(beverage), on Nov. 14 renewed for
13 weeks The Marines Tell It to
You, on 3 California Don Lee net-

7-UP

Mon., 8-8:30 p. m. Agency:
Glasser Adv. Agency, Los Angeles.

PHILIP MORRIS &
(cigarettes),

(Molle shaving cream), on Dec.
20 will renew for 13 weeks Battle of
the Sexes on 35 NBC-Red stations,

:

on Nov. 25 renewed for

weeks What's My Name? on 3
Mutual stations, Fri., 8-8 :30 p. m.
Agency Biow Co., N. Y.
GENERAL FOODS Corp., New York
:

(Postum), on Jan. 2 renews Lum &
for 17 weeks on 41 CBS staMon., Wed. and Fri., 7 :15-7 :30
Young & Rubicam,
p. m. Agency
N. Y.
B. T. BABBITT Co., New York
(Bab-0 cleanser), on Feb. 20 renews
David Harum for 52 weeks on 23

Abner
tions,

:

Mon. thru Fri.,
Agency
Blackett-

stations,
a.

m.

:

Sample-Hummert, N. Y.

ford

Tues., 9-9 :30 p. m., and will add more
NBC-Red stations middle of January.
Agency Staek-Goble Adv., Chicago.

MILES LABORATORIES,
Ind. (Alka- Seltzer )

,

SCIENTIFIC
LOW TEMPERATURE
ICO-EFFICI ENT CRYSTALS
Aa A
Approved by FCC
^MHJe.cI.

Supplied in Isolantite Air-Gap Holders in the 550-1500 Kc. band. Frequency Drift guaranteed to be "less
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

Elkhart,

on Nov. 15

shift-

Uncle Ezra on NBC-Red, Tues.
and Fri., 10:45-11 p. m. to 10:3010:45 p. m.
ed

ALE, New

York, on Nov. 15 added 10 stations
NBC-Blue Information Please,
to
bringing total to 52, Tues., 8:30-9
p. m.

MUSTEROLE

Co., Cleveland

(Mus-

terole), on Jan. 2 adds 11 stations
to Carson Robison bringing the total
to 45 NBC-Blue stations, Mon., 8-

8:30

p.

m.

TEXAS

William J. Monaghan
WILLIAM J. MONAGHAN,

Muzak Commercial Net
41,

vice-president in charge of advertising of the Pioneer Ice Cream
Division of Borden Co., New York,
died Nov. 26 at his home in Forest
Hill, L. I., following a long illness.
Mr. Monaghan had been with the
company for 12 years, during
which time he had served as president of the Association of Ice
Manufacturers of New
York State and also had headed
the Metropolitan Association of
Ice Cream Manufacturers. He was
a member and former director of
the Sales Executive Club.

Cream

What

Listeners

Want

TABULATION

of a recent radio
questionnaire sent out by Metropolitan Adv. Co., New York, to
savings bank depositors revealed
that 80% of the depositors were
regular listeners to the radio and
preferred variety type programs,
offering a diversity of entertainment. Among news broadcasts, the
commentator type of program was
predominant, although single-type
programs rated comparatively low
in the survey.
greater volume of
preferences were indicated on those
questions which called for specific
name choices of programs than on
corresponding questions in which
merely a choice of classification
was asked.

A

•

ALVIN AUSTIN

Co.,

New

York, and

Raymond

Spector, formerly of Franklin Bruck Adv.
Corp., on Dec. 1
formed Austin & Spector, with offices
at 32 E. 57th St. Mr. Austin is radio
director.

FELS &

Co.,

New York (Naptha

WEBC
WDAY

soap chips), on Nov. 9 added
and on Nov. 16 added KELO
and
for Hobby Lobby, on 41
NBC-Blue, Wed., 8:30-9 p. m. (NBCRed on Pacific coast).

KFYR

CAMPBELL SOUP
(soups,

J.

Co., Camden, N.
tomato juice), on

beans,

Dec. 9 replaces Hollywood Hotel with
Mercury Theatre of the Air on 58
CBS stations, Fri., 9-10 p. m. Agency

:

Ward Wheelock

WM. WRIGLEY

Co., Philadelphia.

Jr.

Co.,

Chicago

(gum), extends through Jan. 1 The

Laugh Liner on 102 CBS
Sun., 6 :30-7 p. m. Agency
Hooper Adv., Chicago.

WM. WRIGLEY

Jr.,

stations,
:

Frances

Co.,

Chicago

(gum), on Nov. 7 added 42

Co., New York (Texaco), on
Nov. 23, shifted Texaco Star Theatre
on 93 CBS stations, Wed., from 9 :3010 :30 p. m. to 9-10 p. m. Agency
Buchanan & Co., N. Y.

Mon. thru
(reb.

Fri.,

3:30-3:45

p.

CBS

sta-

11:15-11:30 a. m.
m.) Agency: Neis-

ser-MeyerEbff, Chicago.

HOUSEHOLD FINANCE

Program Reaction

MUZAK

Corp., New York wired
radio system, is making its recently launched commercial network of bars, grills and restaurants available to advertisers desiring to test audience reaction to
new programs as well as to those
who use the 15-second announcements to advertise products sold
in these outlets.
Beginning Dec. 1, the network
will accept musical, variety or revue type programs after 11 p. m.,
so the sponsor or agency may send
its representatives to the places
served by Muzak to watch reaction
to the shows. No commercials may
be included unless the product advertised is one sold in bars and
grills. Advantage of this plan over
studio audience tests, says Muzak,
is that the bar audience does not
know it is being used as a test and
so reacts naturally to what it
hears.
On Nov. 15, the company Issued its first rate card for its

sponsored program service. Announcements, made every 15-minutes between 11:30 a. m. and 3:30
a. m., cost $15 for four, broadcast
at lunch, cocktail, dinner and supper time. Five-minute news periods cost $15 each. A five-minute
sports review at 6 p. m. costs $25;
the 15 news bulletins, broadcast
every hour on the half-hour, are
priced at $50 per day, and hourly
time signals are $10 per day. No
sponsorship is accepted for the
musical programs. Announcements
are limited to 15 seconds.
Muzak Sponsored Program Service, which is sold to the eating and
drinking places for an installation
fee plus a $15 monthly service
charge, is entirely separate from
the regular
Muzak service of
wired music without any commercials which currently serves some
400 class restaurants in the New
York metropolitan area.

EMPIRE

Broadcasting Corp., recording firm, has taken offices at 480 Lexington Ave., New York. Gerald A.
the firm of
Kellaher, partner in
Henry Morgan & Co., members of the

Co.,

Stock Exchange, is president and treasurer. E. L. Bresson,
formerly head of Sound Reproductions
Corp., is vice-president and general

manager. Gordon Butler, who formerly had his own production and recording studio in Dallas,
dent and sales manager.

vice-presi-

is

Chi-

on Nov. 30 shifts It Can Be
stations, Wed., from
10:30-11 p. m. to 10-10:30 p. m.

Done on 28 CBS
Agency

:

BBDO,

Universal

AIR MASTER

Chicago.

JOHN BARRYMORE,

on Nov. 23

Microphones

replaced Adolphe Menjou as m. c. on
the Texaco Star Theater program,

sponsored by Texas Co.,

New

A

York,

air

on CBS.

constant

on

superNotable

for fidelity of tone,
sensitivity and wide
range pickup.
Freq.
range 30 to
12,000

STANDARD BRANDS, New York
(Fleischmann Yeast), on Nov. 2 addNBC-Blue stations (WHK
ed 4
WXYR WSPD WCKY) to Dr. Stidger Spotlight Parade on NBC-Blue
and on Nov. 21 added WOWO, with
a transcribed rebroadcast

new

velocity

-

microphone.

CPS.

Output

level

-62 db. Includes 3prong lock ring plug
and 25 ft. rubber
covered cable.

WLS.

Model AV-H. high impedance (direct
to grid): AV-P. to match 500 ohms line:
AV-L, to match 200 ohm line: and
AV-D. 33 ohms to match inputs, mixers
or

other

low

impedance

Microphone

lines.

Division

Choose

JACKSON AVENUE
University Park

HYATTSVILLE. MARYLAND

BROADCASTING

Test

cago,

FOR YOUR NEW STUDIOS
124

Starts Variety Series to

New York

tions to Scattergood Baines, previously heard on 26 western CBS stations,

Network Changes

CANADA DRY GINGER
"The Crystal Specialists Since 1925"

New York

Co.,

13

11-11 :15

Bed-

KFXM,

(KHJ,

stations

KPMC),

NBC-Red

Renewal Accounts

Two (or $75.00

Co., Se-

on Jan. 3 will renew
for 13 weeks Good Morning Tonight
Pacific
stations (KPO KFI
on 6 NBC
attle

work

MANHATTAN SOAP

New

ALBERS BROS. MILLING

real),

m. Direct.

—

:

:

•

—Gates Speech Equipment
Broadcast Advertising

December

IdniueAAal Miow-pJu^te Go., Jltd.

INGLEWOOD, CALIFORNIA.

USA.

F«U«T ST

I,
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Serving Youth

& J^tomotion

AtetchandUiny

—

HICKOK OIL

—

On Their Shelves Disc for Youths
Western Slope Grid Winners

L. B's. Calendars

—

by The Katz Agency,
ISSUED
New York,
new brochure
a

"A Plain Statement about
Merchandising Cooperation
from the Central States Broadcasting System" outlines the 7-Point
Plus Plan of KOIL, Omaha, and
KFOR, Lincoln, which includes
window displays, "flash" promotion
by a listener publication, monthly
dealer bulletins, special letter and
bulletin service, pre-announcement
service, "sample time," and newspaper advertising, along with nine
other "plus" services. The brochure
calls the plan "definite merchantitled

—

because

dising

the

advertiser

knows exactly what he is going to
get and receives actual proof that
it is given" and quotes an advertiser's comment that "it's distinctly not a flash in the pan."
Among advertisers listed as users
of the idea since its inauguration

May

1 are California Fruit GrowExchange, Los Angeles Soap
Joe Lowe Corp., Goetz Brewing Co., General Mills, Fontenelle
Brewing Co., Goodrich dealers,
Guarantee Mutual Co., Dr. Caldwell Co., Gooch Milling Co. and
Schulze Baking Co., along with the
programs they sponsored. The list
is
followed by advertisers' comers'
Co.,

ments.

WNOX,

brochure on its "Blue Ribbon Programs" giving a pictorial and
verbal description of six station
features available for sponsorship.
also has produced a mailing piece centered around a letter
from the L. & N. R. R. praising
the station for securing the largest individual turnout to view the
traveling radio exhibit cosponsored
by 10 southern stations in cooperation with the L. & N. and N. C.

WNOX

&

St.

L. Railways.

KSAN's Big Tieup
Francisco, has arranged a 26-week tieup with the
San Francisco Chamber of Commerce and the Federal Housing
Adm. in presenting six programs
weekly. The 1939 Golden Gate International Exposition likewise
comes into the picture. The program is produced by the Chamber
of Commerce under the direction of
C. Wesley Edwards,
pro-

KSAN

motion manager. KSAN receives
prominent mention on 50 billboards
placed in the city by the Chamber.

The

station likewise will be mentioned in four full page advertise-

ments

to run in the newspapers.
In addition
is to be mentioned on special stickers which the
Pacific Gas & Electric Co. is attaching to all bills sent out in the
next two months in the Bay area.
Similar stickers will go out on all
bank statements and stickers and
folders calling attention to the program are being distributed by more
than 200 firms in the building industry.

KSAN

*

*

*

Trade

WCKY, Cincinnati, is distributing
wall calendars with an advertising message barely perceptible unless seen from a distance of several
feet. Art designs are the basic
motif, with an easily read calendar
pad. The
message is set in
30-point vogue type, black on dark
blue background.

WCKY

#

*

Razors for Hockey Players

POSSIBILITY looms

large that
clean-shaven hockey players will
represent Syracuse in the International League this season
because
Nick Stemmler, sportscaster of
WSYR, Syracuse, is awarding an
electric shaver each weeK to the
player voted "outstanding" by lis-

—

WHBF,
using

December

*

Grows Older

Rock

Island,

111.,

again

is

"radio youngster" photos
to illustrate promotion material.
Photos are of Kristine Heyer, little
daughter of Clair Heyer, national
its

sales and promotion manager. The
growing child carries the theme
"The Same Lively Voice
But
Growing Fast and Now a Louder

—

—

1,

lion

illustrated dodgers

the $35,000 transmitter plant now
under construction and the shift
about Jan. 1 to 1240 kc with 1 kw

day and night.
*

*

FOR

its

KRNT, Des

advertisers,

Moines, is mailing to local dealers
a series of promotion pieces describing programs involving products on their shelves. The pieces
are titled "Radio Show Globe" for
druggists and "Groceradio" for
grocers. Wayne Welch,
sales promotion manager, recently
received a congratulatory letter
from Frank Smith, General Foods
associate advertising manager.

KRNT

*

WOW

*

*

On

the Screen
A
type of film titled
"Radio Goes to the Fair" has been
booked in 350 theatres by
Omaha. It shows the
mobile
unit at Nebraska and Iowa fairs
and depicts Foster May doing interviews. The film is five minutes
in length and was photographed
by H. F. Chenoweth, who has
filmed
coverage at a number of events, along with other

NEWSREEL

WOW

WOW,

*

A map

*

*

Serving Youth
of South America, locale

for the juvenile series, shows the
geographical locations with pictures of animals. Some 24 stamps,
available two at a time from service stations, will be distributed to
the young listeners, who affix them
to the map.
*

*

*

Hoi Polloi Floy Floy
Salt Lake City, is preparing a "Jitterbug Dictionary" with
a glossary of Jitterbug slang as a
giveaway in connection with Jitterbug Jamboree, heard thrice-weekly, midnight to 1 a. m. on KDYL.

KDYL,

*

#

%

Personal Satsumas
Pensacola, Fla., is mailing
boxes of Pensacola grow satsumas,
a variety of tangerine. On each
wrapper is printed the name of the

WCOA,

1938

dis-

were

maps,

will

be used in succeeding

weeks.

The

Pacific Slope

AN EIGHT-PAGE

illustrated

brochure which points out that
wholesalers and national manufacturers "map" the Pacific Slope
according to distribution areas
rather than abritrarily-drawn geographical areas, has been mailed to
3200 western agency executives,
advertising managers and sponsors by CBS, Hollywood. Telling
the sales story of "Five Business
States", the promotional piece outlines distribution areas used by 9
Pacific
Coast drug wholesalers,
National Wholesale Drug Association and the grocery distribution
areas indicated in the Department
of Commerce's "Atlas of Wholesale Grocery Trading Areas". From

maps CBS constructs
the Business States whose area includes 176 counties in nine states.
As a closing sales message CBS
states that its primary coverage of
the Five Business States is 94.6%
of the radio homes during daytime
and 99.1% at night.
illustrating

*

WOW

promotional work.

were

tributed with full information on
the broadcasts, including the list
of stations, the time schedule and
starting date. Youngsters
urged on the program to go to their
neighborhood service stations and
get an application blank, and free
ruler.
The endorsement of parents was required on the blanks,
and parents were also given a card
with the list of cash awards to be
given by the Hi-Speed gasoline
stations. Other giveaways, including stamps for the South American

Yell!", depicting the usual coverage and market data as well as

recipient.

teners.

•

*

*

Girl

Tips to Dealers

KSAN, San

Page 82

an insert to list the cost to sponsors
of the various programs,
Knoxville, has published a

*

L. B. Greets the

Offerings

a blue ribbon motif and

*

^

*

WNOX

USING

Co., Toledo, has
started to merchandise the Black
Flame of the Amazon transcribed
radio serial for juveniles produced
in Hollywood recording studios by
Aerogram Corp., according to F.
L. Tracy, advertising manager of
the oil organization.
The program was launched the
first week of school to run five
times a week over 11 stations in
Michigan and Ohio for eight
months the entire year. A 15-week
campaign through service stations
centers around the Hi-Speed Explorer's
Club, named after the
sponsor's gasoline, with application blanks, cards, pledges and
other ideas.
The opening day of school a mil-

KGKO

*

Circulation

a press run of 9,500, KGKO,
Fort Worth, claims a circulation

among regularly published
promotion pieces for its monthly
house organ, KGKO Round-Up.
About 2,000 copies go to time-buyers and advertising prospects nationally, about as many to prospects in the Southwest, and the remainder are distributed by clients
to their jobbers and retailers as a
merchandising piece. KGKO is also
publishing a weekly schedule and
open time listing form, using the
back cover for its sales messages.
record

*

*

Ranger Masks

WROK, Rockford,
the transcribed

111.,

Sponsor's

carrying

Lone Ranger
thrice-weekly for Smith Oil & Refining Co., Rockford, has distributed 20,000 Lone Ranger masks.
The give-away announcements were
aired on only two programs, but
already 5,000 more masks are on
order to meet the demand.

Award

Texas

in

outstanding college and high school football player
of Texas, General Mills, Minneapolis, sponsors of All Texas Football Round-Up for Wheaties, over
the Texas State Network, is conducting a state-wide poll of radio

fans during its Monday through
Friday broadcast over TSN's 23
stations. This silver-gold trophy
will be presented the outstanding

An

Texas college player.

identical
favored high school player. Each
"Wheaties" box top sent in by listeners counts 10 votes, and radio

award

will be given the

most

fans may vote as many times as
they wish. Gov. James V. Allred
will personally present the two
trophies at the concluding broadcast in the Fort Worth studios of
TSN Dec. 2. General Mills' football series has been presented since
Sept. 26 under the direction of
Zack Hurt, TSN sports supervisor,
and has featured coaches, pep sessions and bands from leading colleges, universities and high schools.
.

*

*

*

Reasons for Radio
SETTING out the six most
cal reasons

logi-

why

radio is the most
desirable of all advertising mediums, along with comparative studies in circulation of newspapers in
the area as against radio circulation, "Six Reasons for Radio Advertising" is the new promotion
piece of KCMC, Texarkana, ar-

ranged

by

Manager

Foster

W.

Fort.
*

*

*

Kansas City Organ

NEW

*

WITH

*

A

TO DETERMINE

house organ of

WHB,

Kan-

sas City, the WHBewgle, was originated by Frank Barhydt,
continuity editor, when he figured
members of the staff needed a news
and gossip wholesaler. Under the
present plan, a different staff member will edit each issue, with the
office staff doing the presswork on
a Ditto outfit.

WHB

^

*

=fc

Days They Listen

CKAC,

Montreal, has reprinted an
by Chester E. Haring, Director of the Market Research Bureau of Hooper-Holmes Bureau,

article

reporting the listening habits of
set owners of Metropolitan Boston
by days based on a study by the
Yankee Network. In an explanatory letter, CKAC states that its
study undertaken in Montreal 18
months ago coincided almost identically with the Boston survey. The
Boston analysis showed Saturday
and Thursday the most popular
Thursday,
listening
days, with

Sunday, Tuesday, Friday and Monday following in that order.

BROADCASTING

•

Broadcast Advertising

.

Today There Are
4R's in Education

.

.

Readin'...'Ritin'

'Rithmetic and Radio
broadcasts have never be?n a novdty at

EDUCATIONAL

the Nation's Station ... in fact, from the very first

we have

of broadcast

that

contributes

definitely

cation

felt

among

well

a

to

other things,

balanced

day

Edu-

broad-

casting schedule.

Ten years

ago, with the help of the Ohio State Depart-

ment of Education, we pioneered

presenting classroom

in

broadcasts through cooperation of the Ohio School of the
Air.

Today, that

School of the Air,
It

is

is

now known

heard

classrooms from coast to coast.

in

as

our belief that radio, in bringing to the classroom

material not otherwise available,
tribution
In

The Nation's

service,

making a

definite con-

we have

consistently,

realm

from year

to

of

adult

available

education

brought to our microphones the best

year,

in

cooperation

The Nation's School of the Air is by no manner, of means the only program created and
produced by WLW's Educational Department. Other regular outstanding features
include
Salute to the Cities, Los Amigos, Church Forum, Synagogue of the Air,
Lutheran D. X. League, Nation's Family Prayer Period, Weather Reports, Market

—

toward modern education.

the

material

is

with

many

public

Reports,

River

Reports, Safety

Bulletins,

plus

many

special

feature broadcasts.

and

private organizations.

No, Education at the

Today, as always we

Nation's

feel it

is

Station

is

no

novelty.

one of the important phases

of our existence.

An

Interesting

and educa-

broadcast was

tional

found by Joseph Ries
in

a

large

Cincinnati

machine comwhere workers

milling

pany
were

WLW'S

interviewed

.

.

.

what
they
were making
what
it would be used for
explained

Educational Director

.

.

.

.

how they made
Listeners found
broadcast like

Educational
very

all

.

.

it.

this

WLW

programs,

much worth

while.

Like Music," a regular Friday feature of
the Nation's School of

"I

the

Air,

from

is

the

broadcast
Cincinnati

College of Music.
Other

musical

grams

produced by
Educational

the

WLW

Department
the

"The Wheels Go 'Round," a regular feature of the Nation's
School of the Air, takes Joseph Ries, WLW's Educational Director to Shelbyville, Ind., for a first hand interview in a cannery. Similar broadcasts emanated from a
Pennsylvania coal mine, a fishery, a soap factory, etc.

ese things, too,

pro-

include
Sym-

Cincinnati

phony

Society,

the

Zoo Opera
visiting musi-

Cincinnati

and
cal

we think

are
part of the story of

all

organizations.

WL

r
*

You'll like the Efficient Versatility of this

RCA CONTROL DESK!
FEATURES OF
80-A
L

in

1 c o°sT 6
installed

2

n
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ial

F
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c< ss ary
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,adder Pad

tonng and audition
system

sm

,ot

Factory assembled,
wired
and tested.

Guaranteed^

I
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Instrument's desk top
is pol'shed black

Chr ommm frame.bakelite^finish
a
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or black.

7 umber
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g«y
hfie

wo- t0
t o ne
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d

r
current

plate

meters.

I
new 80-A RCA Control Desk
THE
broadcasting
complete

fac-

jack strips give this desk the same advantages of flexible speech input systems

tory wired and tested assembly of speech

usually associated with rack type instal-

input equipment for the efficient operation of 1, 2 or 3 studios. The desk is a

lations.

offers

stations a

80-A Desk with amplifier control

compartment, doors opened showing easy accessibility of compactly
installed amplifier units.

combination of the equipment usually
a rack and its associated operators' console. Full-sized components,
separate standard amplifiers and double

RCA MANUFACTURING
N.

v.

^

ork: 1270 Sixlh

Av

Chicago:

58'/ E.

CO., INC.,

Illinau St.

Atlanta:

CAMDEN,
1<)0

Peachtree

St.,

N.J.

N. E.

•

A

in

you'll attain

Note the many splendid features of this

mounted in

Use RCA Tubes

With the 80-A desk

maximum of flexibility and fidelity at a
minimum of expense.
a

desk. If you wish further details write to the

address below.

No

obligation, of course.

your station for quiet, reliable performance.

Service of the Radio Corporation of America

Dallas: Santa Fe Building

.

San Francisco: 170 Ninth

St.

•

Hollywood: 1016 N. Sycamore Ave.
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Homer drums up
Homer

is

a

drummer.

He

plays in the

KLZ's Homemaker's Program.
talks

... he quacks

like a duck.

band on

Homer never
And what he

can do with a set of drums has Denver's

jitter-

Homer

is

typical of

productions.

KLZ

The

med up

in the difference

Homer

that difference sells

is

a master salesman.

products

housewives.

Show

he

He's sold himself

represents

to

all

KLZ's

between

KLZ

and of

It

is

sum-

between Homer and
beats the

goods for

KLZ

band how
advertisers!

Denver's

Every morning the Homemaker's

plays to a capacity studio audience as well

as to a

peak

level of listeners at

home.

The Homemaker's Program would be
show without Homer.
Homer gives

a
it

good
that

KLZ

added touch which makes the difference between
a

.

difference

an ordinary, drummer.

the

.

showmanship and ordinary good radio

bugs sent solid

and

.

sales

CBS AFFILIATE

560

KILOCYCLES

good show and superb showmanship.
MANAGEMENT

AFFILIATED

WITH

WKY

AND

THE

OKLAHOMA

PUBLISHING COMPANY

—

THE HOMEMAKER'S PROGRAM is on the air from KLZ five
mornings a week. Against a background of music by
one of Denver's favorite radio bands, a procession of
household hints, recipes and food news keeps housewives attentively tuned to this station.

REPRESENTED NATIONALLY BY THE KATZ AGENCY. INC-

WAAB
WEAN

Providence

The

Colonial Network
Builds and Builds

Bridgeport

WICC<
[

WTHT
WNLC
WSAR
W PR
WHA
WLBZ
WFEA
WNBH
WLLH
W ATR
WLN H
WRDO
WCOU

Like Beavers—

Boston

New Haven
Hartford

New

.

London

.

.

Fall River

THE

Springfield

S

Greenfield

I

beaver, master engineer of

facilities

reaching each of the individ-

knows

ual trading areas in this vast, major

that great structural strength can be

market territory, extending from south-

obtained from a network of boughs,

ern Connecticut

the

animal

kingdom,

Bangor
Manchester

New

Bedford

bound together

Lowell

to

northern Maine.

The Colonial Network provides

securely.

<

l

Lawrence

By

the

same method you can build

Waterbury
strong, forceful sales

campaign

in

Laconia

England by intertwining

Augusta

the

a

16 stations,

all

strategically located,

New

and together comprising

radio

assures extensive,

a

group that

effective coverage.

Lewiston
<
_

No

Auburn

other network offers so

much

coverage at such low cost

ne

Colonial network
21
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EDWARD PETRY &
Published semi-monthly, 25th issue

CO., Inc., Exclusive National Representatives

(Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building, Washington, D. C. Entered as
second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 8, 1879.

Columbia

Mr. Robert

F.

Lund

A few

of the subjects discussed on

Public Opinion and the Press

Public Opinion and the Radio
Public Opinion and Magazines
Is

There

Mr. Lyman Bryson

Mrs. Robert V. Russell

Politics in Relief?

ff

Mr. Alexander H. Watt

Mr. George H. Soule

The People's Platform"

We Spend Our Way to Recovery?
What is a Liberal?
Do We Need a Larger Army and Navy?
What Should We Do About Our Surpluses?
Should

the tab!

sets

A

Third Term for Presidents?
Do We Need a League of American Nations?

We Admit the Refugees?
How Can You Succeed in the Arts?

Should

and people
Mr. Amos Pinchot dined with a cabby.

A

talk!

housewife from the Bronx and a

Connecticut grocer exchanged views with an industrialist and an economist.

A

pacifist

and a rear admiral debated armaments. Secretary Wallace

and General Hugh Johnson had coffee— and an argument. A truck driver,
a former president of Panama, a policeman

—all have been Columbia's dinner guests,
People's Platform, created by the

s

wife

and a famous

socialist

have helped make The

all

CBS Department of Education,

one of

the most provocative and most interesting of all radio programs.

J_Jvery Sunday

night, a little before seven, a small

ple meets for dinner in Columbia's dining room.
a different group,

men and women from

together at the dinner table by

all

Lyman

moment is introduced, and

Each week

walks of

it is

brought

life,

Bryson, chairman of

Columbia's Adult Education Board. Each week
ticular

group of peo-

a subject of par-

conversation, stimulated by good

food and pleasant surroundings, flows smoothly across the board.

No microphones

are in evidence.

Hidden under

flowers, they

momen-

are suddenly and silently cut in as the discussion gathers

tum.

No

person in the room knows just

air.

Nor does he

said

and what he wants

care. He's

much

when

the voices go on the

too interested in what

is

to say.

For a half hour, spontaneously expressed opinions and

beliefs

and sometimes heated arguments — are broadcast from
coast.

being

—

coast to

Unrehearsed and informal, they reveal a cross section of

American

ideas, the ideas of groups of different occupations, dif-

ferent party affiliations, different economic levels.

And Columbia,

while having no editorial interest in the opinions expressed,

is

pleased to present them to the American radio audience as an

immediate reflection of American thinking and American

feeling.

The Columbia Broadcasting System

Only 2 people could save

WSM FOUND ONE
#

On Monday

night,

stepped to the

WSM

his life!

FIFTEEN MINUTES!

IN

November

WSM

7th, at 10:15 P.M. Jack Harris
microphone for his regular broadcast of
"The World In Review."* One of his I.N.S. items had to do
with a little boy who had contracted tularemia, the dreaded
"rabbit fever" that is often fatal. It explained the treatment of
the disease required the blood of a previous victim who had recovered, and there were only two such cases known to health
officers in the United States, and that while it was known one
person lived in Pittsburgh and one in Cincinnati their names
or addresses were not known.

This incident shows, in a dramatic way, what we at

As quickly

World's News, those events and incidents which are of lasting

known

for our rates.

year,

.

.

that the regular listening audience of

*A

The more than 800,000
all

48

states,

letters

we

receive each

show that today's radio

tune in a distant, superpower station, that gives him

unique fifteen minute

which evaluates and

WSM

News

-presents,

significance or unusual interest
feature, with its large

and

feature,

Monday

from out
to all of

of

NBC

"

National Representatives: Edward Petry

&

Co.

mass

America.

CLEAR CHANNEL
50,000 WATTS

thru Fridays,

the

far-flung audience, is

sponsorship.

W

jtM!t<l

WSM,

what he wants.

.

oj&te South

.

from residents in

listener will

completed a man's
operator that he had been listening to
voice told the
and that he was the man referred to! He then
in Pittsburgh
asked how to proceed to get in touch with the victim's doctor.

WSM

.

extends far beyond the usual primary area which serves as a basis

as a long distance call could be

.

for years

have

This

of

the

WSM

now open

for

HOW CBS SERVES
PACIFIC COAST

"BUSINESS STATES"
WHAT

IS

A "BUSINESS STATE". ..and what

is its

significance

terms of Columbia coverage? (( As defined by leading drug
and grocery distributors, a "Business State" is a wholesale trading area surrounding a major distributing center. It is the territory in which you must advertise if you hope to send people
into the stores stocked by your wholesalers.
in

Pacific

coast network advertising

the most economical

method of

ing wholesalers' efforts.

your sales story

parallel-

You not only

to the thickly settled

politan areas but

offers

tell

metro-

tions.

sta-

That insures even penetration of your

program throughout
by your

the entire area served

distributors.

you can also support your

rural distribution as well. At no extra cost!

The Columbia

Primary Coverage Area of the major

Pacific

completely possible in

Network makes

this

all five of the Coast's

MERGE YOUR COAST DOLLARS FOR MORE POWER!

Next time you advertise on the Pacific Coast,

one

lump your

several appropriations into

budget. See

how easy it is to procure the extra

"

3f

"Business States". Notice

how the important

cbs stations are located: cbs in every impor-

prestige of a Hollywood-produced, pre-

tant Metropolitan Center of the Pacific Coast

tested

(Los Angeles, San Francisco, Portland,

is

Seattle,

Tacoma and Spokane) —plus cbs

Columbia

Pacific

now broadcasting on

Network show, cbs

the Coast the biggest

and best array of programs

in

its

history

—

stations in every important sub-distributing

good company for your program — large

center located beyond the Intense

audiences of your customers.

Daytime

COLUMBIA
A DIVISION OF

NETWORK
THE COLUMBIA

BROADCASTING SYSTEM

Owned and operated by Columbia Broadcasting System. Represented by Radio Sales:

New

York, Chicago, Detroit, Milwaukee, Charlotte, N.

C, Los Angeles, San Francisco

CASTING

THE HOTTEST
UNPRECEDENTED

.

.

*

was the daring to

PROGRAM

test a

RADIO

IN

program before the most

critical

audience in radio

—

over

two hundred executives of the leading agencies, networks and stations listened
spellbound to the opening chapters of

SPONTANEOUS

UNANIMOUS

.

is

the acclaim of the industry!

Read What
"Packed with
pense

.

.

.

thrills

and

sus-

hailed as top-notch

by the gathering."
Daily.

—

new program!

and overwhelming was the applause that followed the presentation of the program
at the Waldorf-Astoria last Wednesday!

,

.

this

Radio

the

Trade Press

"After hearing

first

Had

episodes,

FU MANCHU

should have
as great a success over the air
Broadas he had in print."

to Say:
"Very
mercial

interesting.

Great com-

possibilities."

—

Bill-

Board

casting.

PHONE

WIRE

—

WRITE

RADIO ATTRACTIONS,
R. K.

O. BUILDING

RADIO CITY
Telephone

- Circle

7-4483

INC.
NEW YORK

Sometimes our friends
of the Right say we lean
to the Left

Remains Impartial
WHEN
lets

it

comes to politics, NBC

others express the opin-

ions. Because,

NBC

is

and always

has been absolutely impartial.
feel

it is

We

our obligation to provide

casts pertaining to political matters,

NBC
of

its

tical

adds no editorial comment

own

.

.

.

for

NBC

has no poli-

opinion as an organization

and has never expressed one.

through radio an instrument of free
speech ... to give both sides on public
questions an equal opportunity to
express their views. In so doing,

we

help create an informed electorate

which can

effectively express

its

opinions at the proper times in the
truest American tradition. On broad-

NATIONAL
BROADCASTING

COMPANY
The World's Greatest Broadcasting System

A SERVICE OF THE RADIO
CORPORATION OF AMERICA

who

Every few months, sick or

fourteen

the radio advertising
industry finds itself being offered some new Snake Oil for
Every 111, and the guarantee
is right there on the label.
But looking back over our
own history, and that of radio in general, we constantly
realize anew the fundamental
principle that lasting success
is always a matter of good

equipped to help you. Their
radio and advertising experience totals 165 cumulative

men and hard work.
Hence Free & Peters offers
you no Snake Oil. Instead we
offer you the eager cooperation of fourteen good men

This is manpower that any
agency or advertiser would be
glad to have in its organizathat you do have when
tion
you let us work with you.

well,

—

ivorkers

are

Thirteen are college
men. All average over ten
years with outstanding firms
in the agency, publication and
average
newspaper fields
more than three years with
our own successful organizayears.

—

tion itself

....

—

Exclusive Representatives
Buffalo
WGR-WKBW
Cincinnati
WCKY
Cleveland
WHK-WCLE

WHKC
WOC
WHO
WDAY
WOWO-WGL
KMBC
WAVE
WTCN

Uumm
CHICAGO

NEW YORK

ISO N. Michigan

247 Park Ave.

Franklin 6373

Plaza 5-4131
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JOHNS 8

Ft.

Wayne

Kansas City
Louisville

Minneapolis-St. Paul
Peoria
Philadelphia
St. Louis
Syracuse

WMBD
WFIL
KSD

WFBL

WKBN

Youngstown

Southeast
WCSC

Charleston

WIS

Columbia

WPTF
WDBJ

Raleigh

Roanoke

Southwest
KTAT
KTUL

Ft.

Worth
Tulsa

Pacific Coast
KOIN-KALE

Portland
San Francisco
Seattle-Tacoma

KSFO
KVI

FREE & PETERS,
(and FREE,

Columbus
Davenport
Des Moines
Fargo

inc.

FIELD, INC.)

JUuUa Static* Repieseutatives
DETROIT
New Center

Bldg.
Trinity 2-8444

SAN FRANCISCO

LOS ANGELES

ATLANTA

One Eleven Sutter
Slitter 43S3

C. of C. Bldg.

Richmond 6184

Bona Allen Bldg.
Jackson 1678
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Broadcast Advertising*
WASHINGTON,

Vol. 15. No. 12

D.

C,

DECEMBER

San Francisco Gets

1938

15,

NAB

$3.00

Session in July

By SOL TAISHOFF
Industry Launches Drive to Raise Program Standards;
Disc Library to Brinckerhoff, Pays $25,000 Cash
SELECTING San

Francisco

for the 1939 broadcasters' convention, with the exact dates
in July and the hotel head-

quarters to be designated
the NAB board of di-

later,

meeting in Washing-

rectors,

ton Dec. 12-13, set in motion

machinery by which

it

hopes

to avert regulatory or legislative interference with indus-

try operations through
imposed standards of

authorized
Miller

Neville

$2,500, equal to the amount appropriated by the Radio Manufacturers Association, for preliminary
work on the joint NAB-RMA allradio promotional campaign [see

page 24].
4. Adopted a resolution resolv-

self-

ing that stations should not carry
advertising, of "distilled
spirits

pro-

commonly

gramming.
Adopting a recommendation
made by a special committee
on program standards, the
board

with the understanding that the
networks would also contribute to
the aggregate fund of $20,000
needed for the work;
Authorized appropriation of
3.

President
appoint a

called

hard liquor."

5. Adopted
the report* of the
Committee on Associate Membership under which a scale of dues is
set up for engineers, lawyers, sta-

tion
representatives, advertising
agencies, transcription companies

and other groups who will have
non-voting privileges as associates.

Most of the two-day session was
given over to discussion of the immediate problem of self-regulation
and program standards, with the
transcription situation running a
close second. Current issues, like
the Father Coughlin affair, and
related controversial program matters, were discussed pro and con.

Data on Program Standards
It

A YEAR— 15c A COPY

was agreed that the CommitProgram Standards should

tee on

all available data dealing
with the subject with the thought
of broadening the base of the NAB
Code of Ethics which was adopted
in 1935. Moreover, as part of the
operation, the NAB itself will un-

collect

dertake to advise

member

stations

wherever possible on specific accounts and advertising continuities.
Particular emphasis was placed
upon the desire for flexibility in
whatever is done because of the
swift pace of radio and the frequent changes in programming
tempo.
The whole self-regulation pro-

gram standards project was revitalized in November by David Sarnoff, RCA president, who made the
suggestion in opening the network
inquiry before the FCC as an NBC
witness. His suggestion promptly
was picked up by President Miller.
Selection of San Francisco came
as something of a surprise, though
it was voted unanimously. A commitment that the convention be
held in the West Coast City during the 1939 Golden Gate Exposition had been made several years

ago by the board. Ralph R. Brun(Continited on

Page

72)

to
committee which will immediately explore the entire subject with final action to be

Canada Brightens Treaty Prospects

taken by the membership itself at the San Francisco con-

Approves Havana Pact;

vention.

A number

of inter-

mediate steps, designed to tide
over- any emergency which
might develop, also were taken into account and the membership

New

Overtures to

Mexico Urged
BRIGHTER

no cash guarantee.
2. Authorized appropriation by
the NAB of not less than $5,000 or
more than $7,500 for continued

prospects
for
the
North American Regional Broadcasting
(Havana
Treaty), entailing reallocation of
the continental broadcast band, are
seen with the receipt of official word
that the Canadian Government had
ratified the treaty Nov. 29. The
United States and Cuba already have
approved the importantbroadcasting
document and it remains only for
Mexico to signify its intentions of
ratifying to bind the agreement.
While the Mexican Senate in secret session in October refused to
ratify the agreement [Broadcasting, Nov. 15], it nevertheless has
not given any official reasons for
so doing and the action generally
is believed to have been a preliminary one. The terms of the treaty
itself specify that it shall become
effective one year after three of the
four nations parties to it actually
ratify. The fourth, Mexico, simply
has to signify its intention of doing so.
The FCC was advised informally
that the Canadian Government had
ratified the pact Nov. 29. Under

operation of the Joint Committee
on Radio Research during 1939,

Canadian procedui-e, affirmative action is not necessary but the Min-

will be apprised in

new

proposed

advance of the
self

-

regulatory

methods by the committee.
Disc Library Sold

During

extraordinary session,
23 members present, the NAB board also took the
following action:
1.
Authorized approval, by a
split vote, of the offer of E. C.
Brinckerhoff & Co., New York, to
take over the NAB public domain
transcription library with a $25,000
cash payment and a provision for
reimbursement of the some $58,000
invested by the NAB in its Bureau
of Copyrights, contingent upon additional sales of the transcription
service to stations. It accepted the
Brinckerhoff proposal over the
competitive proposal of Langlois
its

with 16 of

its

& Wentworth, tax-free transcription organization, which had made

BROADCASTING
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Agreement

Broadcast Advertising

Foreign Affairs and the
Prime Minister, after consultation,

istry of

can give approval. This was finally
accomplished Nov. 29.

Temporary Steps Proposed
Meanwhile, it is understood, new
overtures are being made to Mexico with a view toward clearing up

any misunderstanding which might
have caused the failure of the Mexican Senate to approve the pact.
While formal information was
understood a collateral agreement, affecting use of the
so-called clear channels, is being
considered as a temporary expedient. Presumably this would not affect terms of the treaty governing
allocations among, the four North
American nations but would simply complete one phase of the Havana discussions on which some
misunderstanding might have developed and which in turn might
have caused the Mexican Senate to
withhold its approval.
Should there be an amicable adjustment, the Mexican Government
simply would have to advise Canada, Cuba and the United States
that it proposes to ratify the treaty
and it would become effective one
year from that date under its own
lacking,

it is

terms.

The
sition

FCC
to

then would be in a pothrough on the

follow

sweeping reallocation plans embraced in the agreement. Proposed
new rules and regulations governing broadcasting, which encompass
the reallocation, were the subject
of hearings before the FCC Superpower Committee last June and a
preliminary report is now being
drafted. The report probably will
not be ready prior to the first of
the year and then will be only a
recommendation to the Commission
itself.

The
ico

from Mexwere that the Senate

unofficial advices

Oct. 26

approved three treaties agreed to
at the Havana Conference in December, 1937, but declined to ratify
broadcast agreement on the
ground that it "imposed limitations
upon Mexico without affording any

the

benefit in return."
When this word was received the
matter was l-eferred to the

FCC

by the State Department, it was
learned, which in turn designated
Commissioner T. A. M. Craven,
who headed the American delegation to the Havana Conference, and
Judge E. 0. Sykes as a committee
to investigate. No other formal advices have been received from Mexico, as far as can be determined.
This committee in turn conferred
with the Commission after which
it is believed the State Department
(Continued on Page 72)
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Two More
Power
NEW

Locals,

Rises Given

daytime locals

Kan., and Rock

in
Hill, S.

Emporia,
C, have

been authorized by the FCC in
grants that bring the total number
of construction permits issued for
new stations thus far this year
to 51.

In Emporia the Emporia Broadcasting Co. Inc., a group of 16
local residents, was authorized to
erect
with 100 watts daytime on 1370 kc. Heading the company is Dr. C. S. Trimble, physician,
with 207c of the stock. Dr. D. P.
Trimble holds 10%, and K. W.
Trimble, who will be manager,
holds 10%. No other stockholder

& Myers Tobacco Co., Burns &
CBS, 89 stations.
American Tobacco Co., Kay Kyser, NBC- a"
Liggett

Richfield Plans Spots
RICHFIELD OIL Corp., New

Red, 88 stations.
Texas Co., Star Theatre,

York, is planning a campaign of
one-minute transcribed announcements which include a crime puzzle contest, based on photos secured from Richfield distributors,
to start early in January on a list
of about 25 stations in the East.
Announcements will be heard five
nights weekly. Sherman K. Ellis,
New York, handles the account.

be

known

as

WRKL,

will

Hill, to

operate

with 100 watts daytime on 1500
Its licensee will be P.

W.

kc.

Spencer,

local banker.

KATE, Albert Lea, Minn., operating daytime only with 250 watts
on 1420 kc, was granted full time
with 100 watts night and 250 day.
WDZ, Tuscola, 111., was authorized
to boost its power from 250 to
1,000 watts for its continued daytime operation on 1020 kc.
In other decisions, the Commission denied the applications of Sam
Klaver and Nathan Belzer for a
new 100-watt full-time outlet on
1500 kc. in Omaha; Roberts-McNab Co. for a new 100-250 watt
outlet on 1310 kc. in Livingston,
Mont.; KGDM, Stockton, Cal., now
operating with 1,000 watts daytime only on 1100 kc, for a shift to
1150 kc. with 5,000 watts limited
time; Florida West Coast Broadcasting Co., operating WFLA,
Tampa, for 250 watts daytime on
1300 kc. Pawtucket Broadcasting
Co., Pawtucket, R. I., for a new
1,000-watt outlet on 1390 kc.

R.

Standard

NBC-Red

;

Organizing Transcribers

WITH

organization of the two
plants, recognition as sole bargaining agent for employes of Allied

Phonograph & Record Manufacturing Co., and American Record
Corp., of California, both in Hollywood, has been asked by Verne R.
Kennedy, district representative of
Los Angeles Local 1421, United
Electrical, Radio & Machine Workers, CIO affiliate. Former firm em-

ploys

20

men on

production
35 men.
Hollywood
RCA is being
organized and Kennedy stated that
with inclusion of that firm, the industry in Southern California
would be 100% organized. Louis
Goldberg, general manager of Allied, was in Chicago on company
business during the organization.
force.

The

its

latter has
plant of

LeRoy Mark
owner of
and a pioneer

61,

broadcaster, died at his home in
Washington, Dec 13, of heart disease, following a protracted illness.
He is survived by his widow and
two sons and two daughters.

of California, Los Angeles (avocados), after
a postponement of several weeks,
on Nov. 28 started its seasonal
campaign using participation in
domestic science programs on 26
stations nationally. An average of
from 20 to 30 participations will be
used on each station over a period
of 13 weeks. Agency is Lord &

Thomas, Los Angeles.

Mars Candy Placing
MARS Inc., Chicago (candy bars)
Doctor I-Q, halfhour twice weekly program, on a
number of stations. Time nas been
cleared on KDKA and WJZ. Agency is Grant Adv. Inc., Chicago.
plans

to

start

MORE

Jack Benny, than any other commercial network program, according to network records. Second
most widely broadcast sponsored
series is RCA's Magic Key, and
third is the Laugh Liner for Wrig-

gum.

note that the
three leading programs as far as
number of outlets is concerned are
broadcast on three networks:
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NBC-Red;

RCA

on

NBC-Blue, and Wrigley on CBS.
Another interesting angle is that
all three programs are broadcast
on Sunday.

Other Big Hookups

Bing Crosby, Hit Parade,
Sanborn Hour (starring
Charlie McCarthy), Eddie Cantor,
Paul Whiteman and Burns &
Allen. The first ten programs in

&

of

stations, then,

on CBS, four on
one on NBC-Blue.
five

December 15, 1938

-

i

stations.
Co.,

Contented

j

NBC-

Hour,

& Gamble Co., Mary Marlin,
Blue, 75 stations.
Gospel Broadcasting Assn., Old Fashioned Revival, MBS, 74 stations.
General Foods Corp., Joe E. Brown, CBS,
Procter

NBC-Red and

San Francisco Chronicle

"My

kids stay home since I had the
radio installed.'"

Larus Spots on 7

LARUS &

BROS., Richmond, on

Dec. 1 started a 13-week spot campaign for Domino cigarettes and
Edgeworth tobacco on the following eastern stations:

WCSH
WTAG WSPR WJSV WPTF WBT
and

ler,

WBAL. Cecil, Warwick & LegNew York, is the agency in

charge.

72 stations.

International Silver Co., Silver Theatre,

CBS, 72 stations.
Jergens-Woodbury Sales Corp., Hollywood Playhouse, NBC-Blue, 71 stations.
Jergens-Woodbury Sales Corp., Walter
Winchell, NBC-Blue, 71 stations.
S.
C. Johnson & Son, Fibber McGee,
NBC-Red. 71 stations.
Miles Laboratories, National Barn
Dance, NBC-Blue, 67 stations.
Procter & Gamble Co., Vic and Sade,
NBC-Red and Blue, 67 stations.
Sherwin - Williams
Metropolitan
Co.,
Opera Auditions, NBC-Blue, 67 stations.
Brown & Williamson Tobacco Co., Ava-

NBC-Red, 66

lon Time,

stations.

Lutheran Laymen's League,
Hour, MBS, 64 stations.

Lutheran

Procter & Gamble Co., Pepper Young's
Family, NBC-Red and Blue, 63 stations.

Lever

Bros.

Co.,

Big

CBS,

Sister,

63

stations.

cago (proprietary) on Jan. 1 starts
2 15-minute daytime programs a
week on 10 Mutual stations to supplement its present spot campaign
on 35 stations.

include

NBC-Red and

63 stations.

Procter & Gamble Co., Oxydol's
Perkins, NBC-Red, 62 stations.
Gulf Oil Corp., Passing Parade,

Own

Ma

CBS,

60 stations.

Philip Morris & Co., Johnny Presents,
NBC-Red, 60 stations.
Lydia Pinkham Medicine Co., Voice of
Experience, MBS, 59 stations.

Red, 59 stations.
Pet Milk Sales Corp.,

Mary Lee

;
:

NBC-

Grove Laboratories, Fred Waring,

Taylor,

CBS, 59

GOTHAM

FTTR

EXCHANGE. New

York, on Jan. 1 will start a local test
campaign of 120 spot announcements
weekly on six New York stations.
Rosette Adv. Corp., New York, han-

Programs listed as having the
most outlets are also those programs ranking highest in most
another obvious
relationship, but one that is seldom
mentioned by the conductors of
popularity

polls,

those polls.
Station totals in the following
list include stations used in rebroadcasts of programs and Canadian stations, which are also
shown separately in parenthesis.

programs

Network

with

more

than 50 outlets include:
General Foods Corp., Jack Benny,

Red

(22

CBC),

NBC-

118 stations.

Radio Corp. of America, Magic Key of
RCA. NBC-Blue, 117 stations.
Wm. Wrigley Jr. Co., Laugh Liner, CBS,
102 stations.

come Good News

of 1939,

number

f

75 stations.

dles the account.

stations currently broadcast the Jello Program, featuring

Chase

aj.

Red (15 CBC), 76 stations.
Ford Motor Co., Sunday Evening Hour,
CBS, 75 stations.
P. Lorillard Co., Robert Benchley, CBS,

RCA and

in order

NBC-Red, 79 stations.
Major Bowes, CBS, 78

Carnation

Wrigley Net Hookups
Are Largest, Program Survey Reveals

Next

3)f

CBC),

General Foods Corp., Kate Smith Hour,

CBS, 76

Aurora Supplements
AURORA LABORATORIES, Chi-

Calavo Series on 26

on

Family,

General Foods Corp., Joe Penner, CBS,

CALAVO GROWERS

Benny

Man's

Chrysler Corp.,

label.

It is interesting to

LE ROY MARK,
WOL, Washington,

Firestone,

musical consultant.

ley's

One

stations.

papers has been completed. Owner-

Jello,

stations.

m
J

General Foods Corp., Al Pearce, NBCRed, 80 stations.
Firestone Tire & Rubber Co., Voice of

declines to comment on the situation beyond its
stock statement that matter is in
negotiation, it is reliably reported
that the purchase of American
Record Co. by the network is assumed and will be announced as soon
as the necessary legal work on the

Columbia Broadcasting Symphony
under the direction of Howard
Barlow, would make its first appearance on phonograph discs in a
January Columbia album of
Through the Looking Glass, a suite
composed by Deems Taylor, CBS

sta-

Benny

Co.,

87 stations.
Co., Big Town, CBS
(26
CBC), 85 stations.
Lever Bros. Co., Al Jolson, CBS (26
CBC), 85 stations.
Campbell Soup Co., Campbell Playhouse,
CBS (26 CBC), 84 stations.
Lever Bros. Co., Lux Radio Theatre,
CBS (26 CBC), 83 stations.

ALTHOUGH CBS

Adding veracity to the story that
the sale was practically consummated was a recent CBS press release which announced that the

Tobacco

Brands,

(27
Bros.

Lever

Firm
To CBS About Complete

lumbia

Reynolds

J.

Goodman, CBS, 87

Sale of Recording

ship of the record company will
give CBS an outlet for its artists in
the phonograph field under the Co-

CBS, 88

tions.

KTSW

owns more than 10%.
The new station in Rock

fl

Allen,

Corp.,
Good News of
(21 CBC), 99 stations.
Kraft-Phenix Cheese Corp., Bing Crosby,
NBC-Red (26 CBC), 95 stations.
American Tobacco Co., Hit Parade,
CBS, 92 stations.

General

1939.

stations.
Electric Co., Hour of Charm,
NBC-Red, 58 stations.
Procter & Gamble Co., Guiding Light,
NBC-Red, 58 stations.
Quaker Oats Co., Quaker Party, NBCRed, 58 stations.
Colgate-Palmolive-Peet Co., Ask-It Basket, CBS, 58 stations.
Adam Hat Stores, Boxing Bouts, NBCBlue, 57 stations.
Bayer Co., American Album of Familiar
Music, NBC-Red, 57 stations.
Vick Chemical Co., Seth Parker, NBCRed, 56 stations.
Ironized Yeast Co., Good Will Hour,
MBS, 56 stations.
E. I. duPont de Nemours & Co., Cavalcade of America, CBS, 56 stations.

General

General

Standard
Brands,
Chase & Sanborn
Hour, NBC-Red (24 CBC), 90 stations.
R.
J.
Reynolds Tobacco Co., Eddie
Cantor, CBS,
Liggett &

89

stations.

Myers Tobacco
Whiteman, CBS, 89 stations.

Co.,

Co.,

Dr.

Dorsey,

Pepsodent

;

Christian,

Brown & Williamson Tobacco

my

c

We, the People,

Corp.,

CBS. 56 stations.
Chesebrough Mfg.
CBS, 56 stations.

Co.,
stations.

I

Tom-

NBC-Red, 55
Co., Bob Hope, NBC-Red, 55

stations.

Canada Dry Ginger Ale, Information
Please. NBC-Blue, 54 stations.
Philip Morris & Co., Johnny Presents,
CBS, 54 stations.
Lever Bros. Co., Aunt Jennie's Real
Life Stories, CBS, 54 stations.
American Tobacco Co., Sophie Tucker,
CBS, 54 stations.
American Cigarette & Cigar Co., Pall
Mall Program. NBC-Red, 53 stations.
Pet Milk Sales Corp., Saturday Night
Serenade, CBS, 53 stations.
F.
W. Fitch Co., Fitch Bandwagon,
NBC-Red, 53 stations.
American Tobacco

Foods

NBC-Red

Foods

;

Co.,

Ben Bernie, CBS,

52 stations.

Colgate - Palmolive Peet
Marge, CBS, 52 stations.
Colgate - Palmolive - Peet
House. CBS, 51 stations.
-

Campana

Co.,

Myrt

Co.,

&

Hilltop
j

Corp., First Nighter, CBS, 51

stations.

Bristol-Myers Corp.,
Red, 51 stations.

Paul

Fred Allen,

Lambert Parmacal Co.,
CBS, 50 stations.

Grand

NBCCentral

Station,
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Blue Not For Sale
DENYING that the Blue network

Hearings Are Concluded
On Bulova's Application
For Purchase of WPG
RALPH WALKER, FCC attorney,
:

for sale, Lenox R. Lohr, presiof NBC told Broadcasting
"No one has come to us with
an offer for the Blue network and
if anyone did the answer would be
no." Recurrent rumor that a sale
was in the offing arose this time
from an item printed in Danton
is

dent
that

has under advisement the application of Arde Bulova, prominent
New York watch manufacturer
and station owner, for purchase of
WPG, Atlantic City, and its consolidation with WOV and WBIL,
New York, into a single fulltime
high-power station, following hearings which ran from Nov. 23 to
Dec.

Daily

column in

News

for

which read: "A wellknown Wall Street brokerage firm
30,

putting $60,000,000 into a new
radio network which is out to compete with CBS and NBC, and already has started hiring a technical staff." When no evidence that
is

8.

had been made to individual stations could be found the

any

offers

gossipers immediately concluded
that this mysterious Wall Street
group was going to buy the Blue.

WPG

WOV

New
ADVENT

Station Reps
of Tenney-Woodward &

newspaper

representatives,
into the field of radio representation was disclosed Dec. 12 with an
Co.,

WOV

announcement by Benedict Gimbel
Jr., president of WIP, Philadelphia,
that his station had appointed the
firm to represent it. Henry A. Molley has been designated as radio
man in the firm's New York office,
110 E. 42nd St. Simultaneously, it
was announced that a new organ-

WPG

WLWL,

which later became WBIL,
had subpoenaed Edward Klauber,
executive vice-president of CBS,
and Harry C. Butcher, CBS Washington vice-president, in connection
with the transaction. Edward Gallagher, counsel for Missionary Society of St. Paul the Apostle, forof WLWL, which was
Mr. Bulova for $300,000,
explained when the hearing was
convened Dec. 8 that his client had
decided not to call the CBS executives, despite the subpoenas. He

mer owner
to

said his clients
a letter written

New York

Nov.

The project represents an aggregate investment of nearly $1,000,000. Mr. Bulova and his associates
appeared before Mr. Walker, presiding officer, to urge FCC approval of the applications of his
company, Greater New York Broadfrom
casting Corp., to buy
the city of Atlantic City for $275,000.
and WBIL, both of
which Mr. Bulova owns, would be
thrown into the combination, enabling the new station to operate
on the 1100 kc. channel with 5,000
watts fulltime, or higher.
now operates on 1130 kc. but to
make way for the fulltime operation in New York, that assignment
would be relinquished.
and
WBIL now occupy 1100 kc. on a
time-sharing basis.
What was expected to develop
into a highspot of the hearing fizzled Dec. 8. James P. Kiernan,
former commercial manager of

sold

"Broadway"

Walker's
the

ization called Radio Advertising
Corp., with offices in New York,
Chicago, Detroit, Los Angeles and

San Francisco,

shortly take
over representation of the stations
of Radio Air Service Corp. (WHKWCLE, Cleveland; WHKC, Columbus; WKBN, Youngstown).

CONGRESSMAN

J.

Hardin Peter-

son, of the Lakeland district of Florida, will speak weekly via transcriptions to his constituents during the
next Congress, shipping the discs from
Washington to
Tampa, and

WLAK,

were in receipt of
by counsel for Mr.

WFLA.

Lakeland.

Listeners

New

York, effective Jan. 1, will
join A. & S. Lyons, production
agency, in March after a vacation.
With William Stuhler, who also

Young & Rubicam to join
Lyons last May, Stauffer will be
an associate director. Tom Lewis,
left

radio production

manager

of

Young

& Rubicam, Hollywood, on Jan. 1
takes the same position in the New
York office of the agency. J. R.
Stauffer, brother of Donald, has
been named as successor to Tom
Harrington, resigned, as manager
of the Hollywood office of Young &
Rubicam, having managed talent in
the Hollywood office for the past
few years [see earlier story on
page 52].

Whiz Candy May Extend
PAUL F. BEICH Co., Blooming111. (Whiz candy bar) on Jan.
17 starts a twice-weekly quarterhour program titled After School
on WBBM, Chicago. The series
may be extended to other cities.
N. W. Ayer, Chicago, is agency.

ton,
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KMOX, KSD,

The ruling

singers

KWK

and

WEW.
AFRA as
KMOX talent

and

bargaining agent for
and ordered elections held at other
stations within 30 days. Other St.
Louis stations were not included
in the case but agreed to abide by
the decision.

All

talent including

employed at stations for
three months prior to June 1 are
eligible to vote, with hillbillies beminors

ing excluded as primarily instrumentalists rather than actors or
singers.

AFRA

claims the decision upholds its arguments on all points,
broadcasters having argued that
each class of talent should be considered a separate bargaining unit
and that freelance artists should
be separated from staff employes.

WTAL

Can't Pay

ASCAP

A TEMPORARY

injunction restraining WTAL, Tallahassee, Fla.,
from continuing payments t o
ASCAP for music performing
rights, was granted Dec. 10 by
Circuit Judge J. B. Johnson of the
Circuit Court in Tallahassee on
motion of two minority stockholders. The suit was started to prefrom making further
vent
payments to ASCAP on the ground
that these payments violated the
state
anti - monopoly statute.
ASCAP is contesting the legality
of the state anti-monopoly law in
the Supreme Court.

WTAL

listeners can use their publibraries to supplement information heard on the air was de-

scribed by Jennie M. Flexner, readers' adviser of the New York Public Library, during a recent broadcast of the University of the Air
series

on

WEVD, New

York. Out-

lining some of the difficulties in radio education, she said that it is
hard to maintain the continuity of
a radio course as it depends entirely on the personal willingness of the
listener to be at his radio for each
broadcast in the face of many
temptations and lacking the stimulation of working with teachers

and other students in groups.
"Both the listener and the speaker frequently feel that the instruction that comes over the radio is
inadequate and should lead further," she continued. "The obvious
place to which it should lead is the
library with its book collections and
diversified opportunities for
its
service and self-service. The preparation of special reading lists to
supplement listeners' interests in
the field of education offers the public library an opportunity to serve
the community, which it is anxious
to pursue.
"The listening audience scattered

Broadcast Advertising

of Trained

Amplify Air Material

HOW

through a whole city, stimulated
by a well thought out lecture, needs
the help that the librarian can
supply. What can one do to supplement instruction on the current
problems so carefully described and
discussed over the air? Does the
listener realize that in his own
neighborhood there are public libraries where not only books are
available, which serve to build
backgrounds, but magazines carefully indexed by subjects, government publications giving the most
recent news of investigations, and
pamphlets prepared and circulated
before books are available on what
is happening in the world today?
In controversial matters, material
on both sides of every question will
enable the reader to reenforce his
own opinion or help him to change
his

mind

intelligently."

Miss Flexner went on to descnoe
the preparations the New York
Public Library has made to serve
those

who

WEVD's

Committee Plans
Program Report

an-

certified

Can Consult Books With Aid

Librarians to
lic

Stauffer Joins Lyons
DONALD STAUFFER, who resigned from Young & Rubicam,

ALL ACTORS,

nouncers employed by a radio station, whether staff or free-lance
artists, shall be taken together as
a single unit for collective bargaining, under a ruling Dec. 13 by the
National Labor Relations Board in
a St. Louis test case. The action
was brought by American Federation of Radio Artists against

RADIO AND LIBRARY TEAMWORK

Bulova regarding the Society's appearance at the hearing, and that
since his clients desired to protect
their "proprietary interest" in the
matter they did not wish to call
the witnesses at that time.

will

Labor Board Combines
Actors and Announcers

follow the courses of
University of the Air.

Similar service, however, is offered
by libraries in all parts of the
country to listeners who may be interested in pursuing ideas stimulated bv radio.

New Procedure

Is

Proposed

Handle Complaints

FCC

to

NEW PROCEDURE

to

govern
handling of program complaints by
the FCC and end the turmoil growing out of existing methods is proposed in a preliminary report now
Program Complaint
before the
to

Committee of the FCC.
While no formal announcement
has been made, it is understood
Commissioner T. A. M. Craven, a
member of the Committee, drafted
such a proposed report as a basis
for discussion by the Committee.
The Committee, appointed last
March when a general protest was
sounded against the hit and miss
procedure, comprises in addition to
Commissioner Craven, Judge E. O.
Sykes and George H. Payne, the
latter as chairman.

Hearing

Is Likely

Because of the controversial
nature of the subject, it is thought
the proposed report, after such re-

Committee members may
make, should serve as the basis for
an informal hearing to which industry groups would be invited. In
that manner, industry reaction
would be procured before drafting

vision as

a final report, which, in turn, presumably would be subject to oral
argument before promulgation of

procedure.

The storm of protest from the
industry developed because the
Commission, on the basis of complaints of almost any nature, cited
stations either by issuance of temporary licenses or by otherwise
making known that they were being subjected to scrutiny. In many
instances, these tactics have resulted in stigmatizing the stations
and in loss of business. In other
words, stations were penalized before they were even given a chance
to defend themselves and in most
instances it has been found that
the complaints were of a frivolous
nature.
The procedure on program complaints directly ties into the current project of the broadcasting
industry, through the NAB, to set
up self-imposed program standards
_

through enlargement and tightening up of the industry's Code of
Ethics.

Macfadden

Serial

MACFADDEN PUBLICATIONS,
(True Story), on Nov.

New York
21 started

Doc

Sellers, a serial of

quarter-hour dramatized stories
five times weekly on WAAF, Chicago. The company is also sponsoring a dramatic series of programs This is My True Story, Sundays, 2-2:30 p. m. on a list of 40
stations. Kenyon & Eckhardt, New
York, handles the account.

WFIL Renames
ROGER W.

Petry

CLIPP, general man-

WFIL, Philadelphia, on
Dec. 13 announced the reappointment of Edward Petry & Co. Inc.,
as exclusive national sales representative of the station. The Petry
company had represented the station from 1935 until last May at
which time the agreement was susager of

_

pended.
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LIMA SPOKESMEN

LOUIS POST- DISPATCH

ST.

By Radio from

COVER MEETING

31.6

BOTH NBC and CBS have sent
representatives to Lima, Peru, to
cover the Pan-American Confer-

St.

MAN HELD

in session, and to direct
broadcasts from there. Edward

on

authority

Tomlinson,

TO

FOR THREAT POST-DISPATCH STARTS

affairs, is acting for
broadcasting frequent reports and interviews with leading

1

Buenos Aires conference
and who has taught and lectured
at numerous universities on both
sides of the Rio Grande and writ-

NBC

vice-president in charge of programs, flew
to Lima Dec. 5 as unofficial ob-

server for RCA and NBC. Mr.
Royal's last visit to South America, in 1936, has resulted in numerous South American broadcasts

heard

in this

country on

NBC, and

the current visit is likewise expected to produce further exchange
of programs. Following the conference, Mr. Royal will return by way
of Guatemala and Mexico City.

Boscul Adds Six
SCULL Co., Camden,

N.
which has been sponsoring Sunday Evening Newspaper of the Air
featuring Peter Grant on WLW,
Cincinnati, for the past year, on
Nov. 13 enlarged its campaign for
Boscul Coffee by adding six stations to the quarter-hour news program. Stations include WHAM, RoS.

J.,

chester; WSYR, Syracuse; KYW,
Philadelphia; KDKA, Pittsburgh;

WBAL,
mington;

WGAL,

Baltimore; WDEL, WilWORK, York, Pa., and
Lancaster. A series of

announcements

to

promote

Boscul Coffee are also being used
WFBR, Baltimore; WCAU,
Philadelphia; WCAE, Pittsburgh,

on

and WGR, Buffalo. Ward Wheelock Co., Philadelphia, handles the
account.

aaid.

Mra. Bi-

KSD FACSIMILE

receiver

MARION

Los AnEnd-lock
(Grayco
geles
ties) out of radio for approximately three years, on Jan. 2 will start
a national campaign using the original Frank Watanabe & Honorable
Archie, on transcriptions. Thriceweekly quarter-hour program, featuring Eddie Holden as Watanabe
and Reginald Sharland as Archie,
is being cut by Recordings Inc.,
Hollywood. Dealer tie-in will be
used with a silk premium offer.
Campaign will be concentrated on
the west coast for the first several
weeks and then expand to other
territory, according to Miles Gray,
Co.,
shirts,

advertising executive of the firm.

Axton-Fisher to Place

AXTON-FISHER TOBACCO

Co.,

(Twenty Grand cigaLouisville
rettes), is planning a campaign to
start about Jan. 15 consisting of
three or five quarter-hour news
and sport programs weekly on a
list of about 15 stations in various
industrial areas. McCann - Erickson, New York, is the agency in
charge.
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receiver; at right is the first of nine pages comprising the radio edition, reproduced about half size.
transmitting apparatus is used, together with 15
receivers placed in homes of the station staff.
Similar sets are to be offered for about $260.

RCA

RCA

WLW

KSD

Is Refused
Publishing Facsimile Newspaper
Every Afternoon Using High Frequency Delay of Hearing
WITH

15 receivers placed in the

reflected light reaching the "elec-

homes of members of the station's
staff, KSD and the St. Louis Post-

eye" varies with the black and
white of pages of type and with
the depth of shading in the photographs.
These light variations control
the amount of electric current flowing through the "electric eye."
The varying electrical current is
amplified by the transmitter and
the outgoing radio waves change
in intensity with the reflected light
of the copy in the "electric eye."
The antenna of the receiver set
in the home picks up these waves.
The receiver, a closed cabinet with
no dials to be operated or adjustments to be made by the owner,
contains continuously feeding rolls
of paper and carbon paper which
pass over a revolving metal cylinder from which a small stylus

7 began a regular
schedule of facsimile broadcasting
from 2 to 4:15 p. m. daily, using
RCA transmitting and receiving
equipment. A 100-watt ultra-high
frequency transmitter, authorized
to operate under the call letters
W9XZY and to use 31600, 35600,
38600 and 41000 kc, is being used
rather than the regular KSD frequency of 550 kc. First experiments

Dispatch on Dec.

were on 31600

kc.

Vol. 1 No. 1 of the Post-Dispatch's first "radio edition" consisted of nine pages 8% inches
deep and four columns wide, using
the newspaper's regular sevenpoint type. Reproduction was exceptionally clear, particularly of
art such as photographs and cartoons, but George M. Burbach, advertising manager of the newspaper and director of KSD, stated
that "it is too early to express any
opinions or pass judgment on facsimile."

its merits can be
proved or disproved," said Mr.
Burbach, "is through experiments
such as we have just undertaken."
Within a month, it was stated, receivers will be supplied to the St.
Louis public at about $260 each.
The reception range was said to
be 20 to 30 miles from the trans-

mitter

at

the

KSD

plant.

equipment being used by

The

W9XZY

was

said to be the first for highfrequency facsimile operation.

On the first page of the "radio
edition" were the leading news articles of the day. Then followed
sports news, several pages of pictures, Fitzpatrick's editorial cartoon, a summary of radio programs and radio gossip, and a page
of financial news and stock market
quotations.
The original copy of the facsimile newspaper, on being printed
by regular processes, was placed
one page at a time on the cylinder
of the sending apparatus. As the
cylinder revolves at the rate of 75
times a minute, a small beam of
light no larger than a pin point
and a photo-electric cell commonly
known as an "electric eye," moves
across the page. The amount of

December 15, 1938
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projects.

Scanning Operation
Pressure, varying with the intensity of the radio waves, is exerted
on a metal bar, parallel to the axis
of the cylinder, beneath which the
paper and carbon is fed. Thus the
black and white of the original
copy scanned by the "electric eye"
is duplicated on the paper passing
over the cylinder of the receiving
set which is synchronized with that
of the sending mechanism.
Printed on only one side, the
copy may be cut or folded to make
pages of the facsimile newspaper.
It is unnecessary for the reader to
be on hand when a broadcast begins, since a clock, set for the
scheduled time, will automatically
start the receiving set and stop it
at conclusion of broadcasting. It
requires 15 minutes to transmit
one page.
One of the receivers has been
set up in the engineering department at Washington University
which is co-operating with station
W9XZY in a study of problems incident to actual broadcasting outside a manufacturer's laboratory.
While nine broadcasting stations
have thus far been authorized by
the FCC to operate on their regular
broadcast channels between
midnight and 6 a. m. for facsimile,
nine others hold ultra-shortwave
authorizations. In the latter group,
besides the Post-Dispatch, are the
Yankee Network, Radio Pictures
Inc. (John V. L. Hogan), William

:

Sailor's

"

and front page of

"The only way

GRAY

R.

*

Louis Post-Dispatch's first "radio edition" are portrayed after first test of ultra-shortwave operation
which started Dec. 7 and will continue on a daily
basis from 2 to 4:15 p. m. At left is an experimental

Receivers to Be Offered

Grayco Back on Air

llmlle

,

tion to the

John F. Royal,

Jtreet,

orreet totlsy after Mre.

'.<

Lima is Samuel Guy Inman, who
was advisor to the U. S. delega-

Spanish.

WrrNESS'iFACSIMILE NEWSPAPER

WWtZY, experimental radio faeoperated b>* the
station
Foit-Diapatch, today Inaugurated
Viol* Buck, a confectionary owner,
the worhl'e llnrt regular broadcast
bad told police ha had epoken to on ultra high
uma y ot pecially
her ot the dire con»equence« wblch prepared facilw:it< newspaper*.
might reauH from her Identificadumber 1 ot voluiae 1 of Uu
hultition o/ three CD en uocuasu y/
Port-Dlepatch'a first radio edition
tnjj iier up oo Nov. 11.
cunaleU of nine pagee, each eight
Button, 37 year* uld, ft wachlue aud one-half tnche* deep and four
operator, admitted h« knew une of oolmaru wide, ualug the newe(be three held In the ronbery, and paper ! regular levcn-pcint type. It
that be had tallied with Mr*. Buuk tokai Iff mlnutei to transmit ooe
Inal woek at her ftlcre at 077 Shen- page.
andoab avenue- He denied, howThe range of Station WPXZY
ever, making any threat", police ualng 11.600 kl.cjt"-'-* "
*
wee under

delegates. Expert for CBS which
is also broadcasting regularly from

number of books on Latin
America in both English and

'HOLMP

Albert BuUuh, 407 Lann

NBC,

ten a

I

»•

American

spot

December

!

South

2

W9XZY

Megacycles

now

ence,

WM.

Louis,

Station

Postponement
Denied Approval by FCC
Petition for

Is

APPARENTLY

intent upon rushaction on the application of
for renewal of its special experimental authority to use 500
kw., the FCC Dec. 12 denied a petion filed on behalf of the station
which, if granted, would have had
the effect of postponing oral argument scheduled for Dec. 15. The
Commission said the oral argument
will take place as scheduled.
The so-called Superpower Committee, composing three members
of the Commission, made public its
report recommending denial of the
renewal to operate with the additional experimental power on Oct.
asked for
17. On Nov. 21
oral arguments in a detailed brief
stating numerous exceptions. The
Commission on Nov. 25 set oral
argument for Dec. 15.
asked that it be granted
leave to withdraw the request for
oral arguments on the exceptions
without prejudice to its right to renew the request; that the Commission direct the Superpower Com-

ing

WLW

WLW

WLW

mittee to modify and amend its report to include specific and proper
findings of fact, under new procedure outlined in the new rules
of practice recently approved by
the Commission, and that the Commission adopt the report of the
Superpower Committee as amended
and modified as its "proposed remight
port" in order that
be advised of the position of the
Commission as well as of the Committee with respect to the issue.
Observers have commented on
the alacrity with which the Comfor oral
mission designated
argument following filing of its
exceptions to the Superpower Committee's report. In ordinary cases,
several months usually elapse after
the filing of the Examiner's Report (now eliminated under the
new procedure) and before oral
arguments are heard.

WLW

WLW

H.

G.

Finch,

WOR,
KXOK.
Co.,

Sparks-Withington
and

WWJ,

WHK

Authorized to use their regular
wavelengths are WBEN, WGN,

WHK, WLW, WHO, WOR, KFBK,
KMJ and WSM.
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Coughlin Storm Is Revived
As His Talks Draw Replies
NBC

Other Clerics Enter Disturbed Radio Picture;
Denies Time; Shepard Explains Stand

FATHER

now

Charles E. Coughlin,
the Royal Oak, Mich., radio priest,
became the center of renewed controversy during the last fortnight

in

Fr.

Coughlin's

and 11
before,

comes

to

hookups Dec. 4

were much the same as
numbering around 40 sta-

tions.

As on Nov.

tions

WMCA, New

27,

however, staYork, WJJD-

Chicago, and WDAS, Philadelphia, refused to carry him although they were under contract
with Aircasters Inc., his Detroit
agency handling the special hookup on a card rate basis. They all
explained that he had again failed
to furnish advance copies of his
talks in each instance as they had
requested, and that they would no
longer carry him unless he agrees
to do so. In the New York area Fr.
Coughlin's outlet was WHBI, a
part-time regional in Newark, and

In a formal statement over an
network, Cardinal Mundelein
authorized the Rev. Bernard J.
Sheil, Vicar General and Auxiliary
Bishop of Chicago, to read a statement which asserted that "as an
American citizen, Father Coughlin
has the right to express his personal views on current events, but
he is not authorized to speak for
the Catholic Church, nor does he
represent the doctrine or sentiments of the church." Fr. Sheil
gave emphasis to this part of
Mundelein's statement,
Cardinal
reading it twice and slowly.

made at the annual convention of
the National Association of Manufacturers, Dec. 7-9, at the WaldorfAstoria Hotel, New York, were
broadcast by the major networks.
Featured speaker was Anthony
Eden, former British Secretary of
State for Foreign Affairs, who
spoke on Democracy and the Modern World. Mr. Eden's address was
broadcast on CBS, NBC, MBS,
WMCA, New York, and the Intercity network, and was shortwaved
all
over the world by stations

W3XAL, W3XL, and W8XK.
Chicago he was switched over

in
to

WIND,

NBC

WHIP,

5,000-watter

Ham-

in

mond, Ind.

As a
"Fr.

result of the character of
speeches, virtually

Coughlin's

the same independent hookup that
regularly carries his talks was engaged for a half-hour at 5 p. m.
Dec. 11, immediately following his
discourse, for an address in reply
by Frank J. Hogan, a noted Catholic
of Washington and
president of the American Bar Association. He did not mention
Coughlin by name but refuted arguments that Jews were dominant
in Communist activities and generally deplored religious persecutions
at home or abroad. He pointed' out
that persecution of the Jews would

layman

(Continued on page 65)

Dies Charge Networks Are Influenced
Refuted as Congressman Gets Hookup

Coughlin Answers Mundelein

Thereupon Fr. Coughlin issued a
statement reading: "Father Coughlin is in agreement with the Cardinal when he said that Father
Coughlin does not speak for the
Catholic Church. No priest speaks
for the whole church, and no cardinal speaks for the whole church.
Only the Pope speaks for the
church."
Meanwhile, the stations carrying
the Coughlin talks from 4 to 5 p.
m. Sundays found themselves between "cross-fires of criticism from
those supporting Coughlin and
those objecting to his treatment of
the Jewish question, although in
his Dec. 11 discourse he insisted
that his alleged anti-Semitism "in
reality is anti-Communism". He
has frequently linked Jews with

communistic activities in this country and abroad, particularly in
Russia, which has been the major
source of objection to his talks
objections reflected in threats by
some sponsors that they might
withdraw from the stations carrying his speeches and by some listeners that they would boycott advertisers on the stations cutting
Fr. Coughlin off.
Obviously due to his broadcasts,
many other speeches expressing abhorrence of persecutions abroad

were booked on networks and stations during the last few weeks.

Some significance was seen in the
fact that, speaking over NBC-Red
Dec. 11 under the auspices of the
Federal Council of Churches of
Christ in America in observance of
Universal Bible Sunday, Chairman
Frank R. McNinch of the FCC
warned against the "destruction of
all religion" if intolerance of the sort
•

Europe

Four Quit Hookup

Rome.

BROADCASTING

in

hint at censorship of his talks.
Similar views were expressed the
same day in speeches by Secretary
of Commerce Roper and Dean Carl
W. Ackerman of the Columbia
School of Journalism.

because his Sunday afternoon
broadcasts over an independent network have been interpreted in some
quarters as anti-Semitic in character. He became a headline subject
again following the fifth of his 52week series Dec. 11 when various
churchmen and laymen undertook
to reply to him, particularly the
venerable George Cardinal Mundelein, Archbishop of the Chicago
diocese, who had only recently returned from an audience with the

Pope

loose

America. Mr. McNinch did not mention Fr. Coughlin nor did he even

Many Carry Eden Speech
MANY of the important speeches

CHARGES that Administration
pressure had been used to ban Representative Martin Dies from the
air were refuted when Mr. Dies
was heard in an address over the
NBC-Blue network Dec. 13 from
8 to 8:30 p. m. These claims of
misuse of the government's control
of radio arose following a luncheon
of the American Defense Society
on Dec. 3 with Mr. Dies as speaker
at which it was stated that six of
New York's broadcasting stations
had rejected requests that the talk
be broadcast. On Dec. 8 the Hearstowned New York Journal & American published the full text of Mr.
Dies' remarks and an editorial implying that he had been silenced
through

governmental influence

over radio. The same day

WINS,

New York

Hearst station, x-ead a
copy of the talk on the air.
Also on Dec. 8 the Committee
for the Defense of American Constitutional
Rights announced a
protest meeting against radio monopoly and censorship, to be held
in New York Dec. 15, at which
"speakers of national repute will
discuss radio censorship as controlled by a small coterie of unAmerican - minded propagandists
who have deprived the Rev. Charles
E. Coughlin, Boake Carter and
Hon. Martin Dies of the right of
free speech."

Turn-Downs Claimed

At Committee headquarters
was stated the speakers would

it

in-

clude Mr. Dies; Justice Herbert A.
O'Brien of the Domestic Relations
Court of New York City; George
U. Harvey, borough president of
Queens; Dr. Patrick Scanlan, editor of the Brooklyn Tablet, Catholic periodical which vigorously denounced the cancellation of Rev.

Broadcast Advertising

WMCA;

Coughlin's broadcasts by
and Senator Reed of Missouri.
C. M. Penfield, executive secretary of the American Defense Society, explained to Broadcasting
that on Nov. 11 he had asked

WABC, WOR, WEAF

and

WJZ

if

they would be interested in broadcasting Mr. Dies' speech at the Dec.
3 luncheon and that they had all
turned it down. An associate he

had approached WMCA and
and had likewise been rejected. Both of the latter stations
state that no request was presented to them. At CBS it was explained that a talk by Mr. Dies on
the same topic had been broadcast
Oct. 16 and that the network did not
want to repeat it. NBC stated that
said,

WHN

Mr. Dies has spoken over its networks seven times since April and
that since it is continually receiving requests to broadcast similar
meetings it is unable to grant all
explained that as
of them.
the talk would be controversial it
could not carry it unless a rebuttal
was also broadcast immediately
following, which could not be arranged for that particular time.
had shortly before broadcast
a talk by Dr. Dies which was followed by an opposing speaker.
Mr. Penfield made it clear that
his organization, which was founded in 1915 with Theodore Roosevelt
as its first honorary president "for
the defense of the constitution and
the American form of government", had made no accusations
of censorship against radio and
has no part in the nrotest mass
meeting. He said the American Defense Society had not been invited
to participate in this meeting and
that his first knowledge of it came
when he was given a handbill an-

WOR

WOR

nouncement.

McNinch Refutes

FCC

Bill

Rumor

Press Story of Legislative
Draft Draws Hot Denial

EMPHATIC
legislation
ish the

is

denial of reports that
being drafted to abol-

FCC and to substitute for
a three-man agency, was made
Dec. 7 by FCC Chairman Frank

it

McNinch following

publication
of a front
page story to that end. Mr. McNinch said the article was "utterly
without foundation" and that the
statement that any such legislation
had his approval was likewise un-

R.

Washington Post

in the

true.

"To the best of my knowledge,"
said his statement, "no one is drafting any legislation of any kind affecting the organization or set-up
of the Commission. I did not disavow the statements in the article
prior to publication because I was
not given the opportunity. This
misinformation must have come
from a source desirous of sabotaging the Commission's work and
seeking to discredit the functional
reorganization which is bringing
about a much more effective administration of the Communications
Act."

The

effect of

Chairman

Mc-

Ninch's statement was to refute
widely circulated reports that the

Corcoran-Cohen

legislative

draft-

ing team was engaged in writing
a new bill. In Congress, however,
reports persisted that thought is
being given to the idea of revising
the FCC setup. Primarily because
broadcasting so far overshadows
the communications aspects of its
operations. While there is believed
to be no crystallization of view, it
is pointed out that the President
plans to press his Government reorganization plan of last session.
That original plan encompassed
transfer of the radio regulatory
functions to the Department of
Commerce but afterward it was
made clear by congressional spokesmen that the FCC, along with the
ICC and Federal Trade Commission, would probably be retained
as independent agencies.
Some letdown in talk about a
Congressional investigation at the
next session, which convenes Jan.
3, has been detected, but the general attitude is that anything can
happen at the next session.

New

Horlick Spots

HORLICK MALTED MILK

Corp.,
Racine, Wis., has started a short
transcription announcement campaign varying from six to 13 a

KNX KGO WSB WENR
WHAM WTAM KDKA
WSM WFAA with live five-minute
daily programs on WOR and 15minute daily live program on

week on

WBZ-A

WLW.

Agency

& Cunnyngham,

Roche, Williams
Chicago.

is

Case Has Operation
COMMISSIONER Norman S. Case,
FCC, underwent a tonsilectomy at the Episcopal Hospital in
Washington, Dec. 9 and was reof the

leased Dec. 11. He plans to return
to his office Dec. 19. Infected tonsils had been held responsible by
Gov. Case's physicians for illnesses
suffered since last summer which
centered in his arm and foot.
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White man Quits Networks Completing Extensive Plans Brooklyn Grants
Recording Case; For Christmas and New Year Programs Baseball Pickups

RCA

Starts Suit

Two Defendants

Default and
Prosecution Starts
SUITS of Paul Whiteman against

RCA
the

WBO Broadcasting Corp., ownWNEW, New York, and Elin

er of

and of

RCA

Mfg. Co. against
and defendants of
the first suit, which came to trial
Dec. 12 in the U. S. District Court
for the Southern District of New
York, opened with the withdrawal
of the Whiteman action and the
default of
and Elin on
their defense against RCA Mfg.
Co. This company then began the
prosecution of its case against Mr.
Whiteman and of proving, in inInc.,

both

plaintiff

WNEW

quest, its claims against the station and sponsor.
The original Whiteman suit was
filed in his name by the National
Assn. of Performing Artists, of
which Mr. Whiteman is vice-president, against the station and Elin
Inc., Newark (heating, air conditioning, refrigeration), as a test
case to establish the rights of an
artist in a phonograph record made

by him and the violation of those

when

rights

such records are
broadcast on the part of both station broadcasting and advertiser
sponsoring such broadcasts.
RCA Mfg. Co., as manufacturer
of the records in question, asked
leave to intervene in the case to
demonstrate that the property
rights in phonograph records belong not to the artist but to the
record manufacturer. Federal Justice John Knox ruled that RCA
could not intervene but that it
could file separate action against
both parties to the existing suit
and that both cases could be heard
concurrently.

Whiteman's Position
In dropping his case, Mr. White-

man wrote

to

Fred Waring,

president,

NAPA

explaining that "my
withdrawal of the suit against
Broadcasting Co., owner of
Station
was for reasons
that had nothing to do with the
controversy. I want to assure you
of my belief in the purposes for
which the Association stands, to
wit, the recognition and protection
of the artist to his interpretations,
and also, to assure you of my cooperation to have these purposes
become effective, as my defense of
the RCA Victor suit would prove."
Judge Vincent L. Leibell dismissed
the suit without prejudice.
J. D. Rosenthal, of the firm of
Sol
A. Rosenblatt, counsel for
and also representing Elin
Inc., admitted the charges made by
RCA and offered no defense. In
proceeding against Whiteman, however, RCA also stated that it would
attempt to prove its claims against
the corporate defendants. David
Mackay, attorney for RCA, explained that while the Whiteman
suit against the station and sponsor listed only nine records, RCA's
suit uses these as an illustration of
the fact that
broadcasts a
great many RCA records and RCA
(Continued on page 68)

WBO

WNEW,
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plans

have

New York Area at Last Will
Permit Diamond Programs
THE longest holdout in the annals

been

made by the major networks

for
Christmas broadcasts and for programs to celebrate the close of
1938 and to greet the New Year.
MBS has scheduled programs
from the Vatican, the White House,
Honolulu and London among others
from Dec. 15-31, the most outstanding of which are as follows: Complete series of Christmas Carol
singing from churches throughout
the country; America Sends Greetings program featuring Mrs. Franklin D. Roosevelt sending greetings

Americans compelled

to

to

spend

the holidays outside the United
States; carols from King's College

Chapel

Cambridge, England;
lighting of the National Community
Christmas tree by President Roosein

musical program from the
Vatican with singing by the Sistine
Chapel Choir. MBS will welcome
the New Year with its annual parade of leading dance bands, and
on Jan. 2 the All-Star East-West
Charity Football game will be car-

velt;

ried

San

exclusively
Francisco.

by Mutual from

Mutual's New York outplans shopping advice programs until Christmas, a party for
its staff members, and a broadcast
of carols by employees of the New
Jersey Bell Telephone Co.

WOR,

let,

Scrooge, Of Course

CBS

numerous
carol singing programs and will
present Lionel Barrymore in his
also has planned

fourth annual Christmas portrayal
of Scrooge in Dickens' "A Christmas Carol" on the Campbell Playhouse, two days before Christmas.
A special program pointing out the
importance of the Salvation Army
at Christmas will be carried by
CBS; also the lighting of the
National
Community Christmas
Tree by the President; and the

Church of the

Air international
presentation with the Sistine Choir.
The day after Christmas the CBS
Radio Theatre will present Walt
Disney's entire version of Snow
White and the Seven Dwarfs for
the first time on the air.
The fourth annual presentation
of

Twelve Crowded Months,

CBS

dramatization of the 12 outstanding news stories of 1938 as selected by a nationwide poll of the
country's leading newsmen will be
broadcast Dec. 31. The network's

department of public affairs is conducting the poll and arranging the
broadcast which will be directed by
William Robson of the CBS production staff, with the aid of Paul
White, director of public affairs.
Already votes are pointing to the
inclusion of the Austrian "anchluss," the Czech crisis, the Hughes
and Corrigan flights, the growth of
anti-Semitism, and the Republican
gains in the recent election.
NBC is planning numerous special Yuletide programs to celebrate
Christmas, including messages
from King George VI and President Franklin D. Roosevelt; international pickups from Bethlehem,
France, England, Italy, Switzerland and other countries; religious
services; opera broadcasts; community sings; and other holiday
broadcasts.

Many

of the

programs

in the formative stage,
definitely scheduled is the
lighting of the Community Christmas tree in Washington, D. C. on

are
but

still

Christmas Eve with President and

December 15, 1938

—the

13-year refusal of
Giants and Yankees
and the Brooklyn Dodgers to permit microphones to enter their
parks has come to an end. From
the minor league meeting in New
Orleans, Dodger Manager Larry
MacPhail announced that arrangements had been completed for the
broadcasting of all the games, both
home and away, of his team during the next season.
Whether the other two clubs of
the New York metropolitan area
of baseball

:

New York

the

1

—

TELEVISED

Christmas Card, said

to be the first of its kind, is carrying the season's greetings to the
friends of E. P. H. James, adver-

promotion manager of NBC. Photo, taken from
the screen of an RCA television receiver, shows Mr.
James posed
with his card before the television
camera.
tising

Mrs.

and

sales

Roosevelt participating

and

program

Headlines of 1938
dramatizing the outstanding news
stories cf the year by AP, at which
time the new Associated Press
Building in Radio City will be sathe

luted.

This program

NBC, which

maintain their aloof attitude
toward radio or will join the rest

of the country's big leaguers in
letting the fans at home listen in
is a moot question as this is being
written. But it is certain that before the meetings of the major

War and

is

others.

Industry Leaders

Business and industrial leaders
representing America's nine leading industries will forecast the
business outlook for 1939 as it affects each particular industry on
a special program on the NBCBlue network on Dec. 29. The feature will present representatives
of banking, railroads, motion pictures, newspapers and manufacturers of food, clothing, drug and

automoand iron and steel.
WMCA, New York, has scheduled a dramatized program of
Dicken's "Christmas Carol", a Nativity drama, a convention of department store Santa Clauses, and
a broadcast of Commissioner Lewis
pharmaceutical products,

biles,

Valentine's distribution of toys
to underprivileged children at
J.

Madison Square Garden. The station will also carry an interfaith
pageant celebrating the Jewish
Chanukah and the Christian
Christmas.

Station

Regionals Reduce Dues
tional

executive committee of NaAssociation of Regional

Broadcast Stations,

Washington Dec.

meeting

in
12-13, decided for

the ensuing year that dues will be
half those of last year, or twice
the highest quarter-hour rate of
members. Dues will be payable in
January and July, it was announced by John Shepard 3d, chairman. Attending the meeting in addition to

Mr. Shepard were Walter

Damm, WTMJ, Milwaukee; Hoyt

Wooten, WREC, Memphis;
Campbell Arnoux, WTAR, Norfolk; Ed Craney, KGIR, Butte; Edgar H. Twamley, WBEN, Buffalo.
B.

.

Not Announced

MacPhail's announcement merely stated that "the Brooklyn baseball club will broadcast all games
at home and on the road in 1939
and 1940. The facilities and details
of this service to the public will be
announced later." This statement

was not amplified

at the Dodger
except to confirm reports
that General Mills would be sponsor, probably in conjunction with
Socony- Vacuum Oil Co., who cooperatively broadcast play-by-play
descriptions of the national pastime
on 26 stations last season. Contract
been placed by
is said to have
Knox-Reeves, Minneapolis, which
handles all of the sport broadcasting of General Mills, and to call
for a payment to the Dodgers of
$1,000 a game. Which station will
carry the broadcasts is another
point still to be announced.
office,

Sponsoring Basketball
Corp., New

GENERAL FOODS
York

on Dec. 2
(Post-Toasties)
started a series of broadcasts of
the scores of basketball games
throughout the country on WIRE,
Indianapolis. The quarter-hour programs, heard Friday nights for 13
,

conducted by Morris
announcer. General
Foods is also planning play-byplay broadcasts of the final games
of the season at Indiana and Butler universities in March, described
by Tony Hinkle, coach at Butler
weeks,
Hicks,

THE

;

leagues in New York's WaldorfAstoria on Dec. 13-14 and the joint
meeting at the Roosevelt, New
York, on the 15th, are over an announcement one way or the other
will be made, with the odds that
the answer will be an acceptance
of the radio announcer as a regular member of the lineup.

this

ternational events of the last century, such as the founding of the
AP, 90 years ago, the assassination
of President Lincoln, The World

1

will

an annual event
year will dramatize the leading national and inon

:

are

WIRE

University.

PHILIP MORRIS & Co., New York,
has changed the dramatic part of its
Saturday night J ohnny Presents
broadcasts on CBS from the Thrill
of the Week to a new series of dramatizations of the world's greatest short
stories, adapted for radio by Max

Marcin and produced by Jack Johnstone. Russ Morgan's orchestra continues to supply the program's music.

Agency

BROADCASTING

•

is

Biow

Co.,

New

York.
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Dual Red-Blue Operation Gets FCC Eye
By SOL TAISHOFF

Otherwise Network Inquiry Proceedings Are
Possible Dragging Out Until Spring Is Foreseen

Listless;

speaking, and on the contrary,
improved secondary coverage is
needed in the more remote areas.
ly

One

of the significant aspects of

network relations with

DEVOID

had
been advertised widely, the FCC's
inquiry into network operations
and purported monopoly has settled down to a prosaic recital of
of the fireworks that

the intricacies of broadcasting deAnd as the inquiry entered its second month, with the

velopment.

—

—

respondent
NBC still on
it appeared likely that
Washington's famed Japanese
Cherry Blossoms will be in full
spring bloom before the final gavel

first

the stand,

sounds.

FCC has
presenting a most
complete case. It is in the nature
of a liberal education on broadcasting's development. Despite official proddings that the proceedings be speeded up, NBC's high
command apparently feels it cannot afford the risk of anything less
than a full disclosure on all of the
points raised in the FCC's notice
for the proceedings.
Not knowing what the

in mind,

NBC

NBC

is

to Finish by Holidays

things stand now, NBC hopes
its case in chief completed
by Dec. 23, when the inquiry will
be recessed over the ChristmasNew Years holidays until Jan. 4.
It will be followed by CBS and
then by MBS. Then comes the score
of so-called regional networks, to
complete the first phase of the in-

As

to

have

quiry.

appeared to observers that the
most penetrating questions were on
the operation of these networks as
separate entities and as competitors. The weight of the NBC testimony was that the basic Red and
Blue are competitive, but that the
supplementaries are assignable to
either.

Because the Commission and particularly Chairman McNinch has
laid so much emphasis upon ferreting out "monopoly" if any exists, the feeling from the start has
been that the Blue might be vulThis

nerable.

is

so

despite

the

view that it probably
couldn't do anything about it anyway, though, of course, legislative
recommendations definitely constilegalistic

tute a
quiry.

main objective of the

in-

Compensation to Stations

The NBC rate structure, the
manner in which stations are compensated for network commercials
and how they defray the costs of
sustaining service, were cohered by
NBC witnesses, chiefly William S.
Hedges, vice-president in charge of
station relations and traffic. Though
the FCC does not have jurisdiction
over rates, this data has been produced, evidently with the intent of
unfolding the entire story of network development, operation, and
relationship with affiliates and with

It is difficult to estimate time on
completion of "Topic One" covering networks, but at best it is not
expected to wind up until the end
of January. And the networks will
come back later in connection with
management contracts and leases
an 'important aspect of both

clients.

NBC's and CBS'

rate card, dated Dec.
returns to its former custom of identifying certain supple-

—

operations, listed

as "Topic 3" of the five-phase inquiry. The other phases are transcriptions, last on the list, nature
and extent of common ownership
of stations which is the fourth
topic, and the plaints of persons
and organizations outside of broadcasting, like CIO, and the group
representing concert artists, which
have filed appearances pursuant to
the notice of hearing.
Unlike the first two weeks of the
hearing, there has been little sharpshooting from the bench during
the last fortnight. Vice-Chairman
Brown of the Committee has been
sitting as acting chairman because
of Chairman McNinch's rather frequent absence to handle other
duties.
Commissioner Sykes has
been present at practically all sessions, while Commissioner Walker
has been present most of the time.
If any inferences can be drawn

from the proceedings at this stage,
it is that members of the Committee, and Commission Counsel William J. Dempsey and George B.
Porter, are looking somewhat askance upon the dual network operation of the NBC Red and Blue. It

BROADCASTING

•

lating

RUNNING

account of the
FCC network hearings will be
found beginning on page 57.

Philip J. Hennessey Jr., chief
counsel for NBC, has carried each
of the half-dozen
witnesses

NBC

who thus far have

testified

through

detailed examination. Every phase
of operation, every technical term,
has been defined for the information of the Committee. Mr. Hennessey is being flanked by A. L.
Ashby, vice-president and general
counsel of NBC; Henry Ladner, of
the
legal staff in New York,
and John Hurley, his Washington
assistant.
Highlights of the last fortnight's

NBC

testimony

statement
is' approaching saturation in adding
its
networks. Only
stations
to
where it is economically feasible to
add stations and thereby afford
more complete coverage will new
outlets be signed.
included

the

by Mr. Hedges that

NBC

NBC

Worthington C. Lent,
allocations engineer, spent the better
part of a week on the stand in connection with the program duplication phase. His conclusion, after
ponderous exhibit
analyzing
a
which represented an outlay of
possibly $50,000, was that no excessive duplication exists, general-

New NBC Rate Card Changes Method
Of Identifying Supplementary Groups
IN ITS new
1,

NBC

mentary groups of stations with
Blue and the Red networks, discarding the system of numbered
supplementary groups inaugurated
last spring. No changes in basic
rate structure are shown on the
card, No. 25, except the new discounts for advertisers using one or
more Blue supplementaries in addition to the basic Blue.

The

Northcentral group, composed of WTMJ, Milwaukee, and
WIBA, Madison, has been eliminated. WTMJ is listed as a member of the basic Red, and WIBA
as a basic supplementary station
available with either Red or Blue.
WTAR, Norfolk, is likewise listed
as a basic supplementary for either
network, and KTMS, Santa Barbara, and KFSD, San Diego, are
shown as members of the Pacific
Blue.

Another change in NBC procedure resulting from the recent establishment of the Blue as a separate network, independent from
the Red, is a return to separate
listing of monthly billings for the
two networks.
The previous system of listing

Broadcast Advertising

separate Red and Blue gross billings had been dropped at the beginning of 1938. Since then only a
combined figure has been released
monthly by NBC. The new figures
are made up on the basis of station affiliation with the Red and
Blue networks, all network revenue received by Red supplementaries being credited to the Red
network revenue even if received
from advertisers using the basic
Blue and revenue on Blue supplementaries, including that from advertisers using the basic Red, credited to the Blue network. Stations
available to both networks will
credit their revenue to the network
of origin.

These new Red and Blue billing
which were reported for
October and will be for each successive month, are not comparable
to the Red and Blue figures reportfigures,

ed for similar months last year, as
at that time all revenue was classified according to the network originating the program, regardless of
affiliation of supplementary stations and groups. Not until October, 1939, will it be possible to
compare each network's current
revenue with that of the same
month of the previous year.

to

stations, re-

clearance of time,

was

opened by Judge Sykes with Mr.
Hedges on the stand. He inquired
about the manner in which network optioned time might be
cleared for local programs of importance, and whether the network
had the "absolute right" to such
time. Mr. Hedges explained that
any affiliate can cancel a network
commercial if it demonstrated that
the local program is more in the
public interest, but that in his experience he did not know of a
single dispute on it.
The entire rate history of NBC,
leading up to the introduction of
the existing contract in 1935 in
which guaranteed hours are available to NBC, was traced by Mr.
Hedges. He advised the Committee
that if the old system of no guaranteed time had continued, dire
things even the collapse of the
network method of operation by
might have ensued. The advent of exclusive station representation in 1932 and thereafter., and
the development of national spot
business was an important contributory factor in forcing alteration
of network relationship with affili-

—

—

NBC

ates,

he said.
Exclusive Affiliations

The question of exclusive affiliacontracts was raised by the
Commission with Mr. Hedges on

tion

the stand. Referring specifically to
NBC outlets which also accept
MBS programs, Mr. Hedges declared NBC had not approved these
exceptions and that it has found it
impossible to understand why MBS
should pick the NBC affiliate in
Philadelphia
(WFIL) when another full time station without network affiliation is available "unless
it is to attach itself as a parasite
to benefit from the prestige which
NBC has developed for its affiliate."
Non-exclusive ownership is expected to become an important
phase of the inquiry, particularly
since a number of MBS outlets are
associated with the other major

networks.
After Mr. Hedges' outburst on
the

WFIL

affiliation,

Commission

Counsel Dempsey moved that the
remark be stricken as not responsive to his question but Acting
Chairman Brown overruled him.
scheduled to appear for
Still
NBC are A. H. Morton, vice-president in charge of managed, operated and programmed stations;
possibly Walter J. Damm, managing director of WTMJ, Milwaukee,
on duplication; Frank E. Mason,
vice-president,

on international

broadcasting; Roy C. Witmer, vicepresident for sales; Mark Woods,

and treasurer, on
and more particularly on
what happens to the network advertisers' dollar, and finally President Lenox R. Lohr on policies.
vice-president
finances,

December 15, 1938
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Roberson Elected
FCC Bar President

Union

UNION

FRANK

(transportation) thru Caples Co., Los Angeles, in early Janunary will start for 26 weeks a
new thrice-weekly transcribed series on a group of west coast stations. List is now being made up
and programs will replace the
present Strange As It Seems transcribed series. Writing and production is under supervision of Leo
Meehan, radio executive of Caples
Co. Union Pacific sponsored two
test spot announcements Dec. 6 and
13 on WQXR, New York, to encourage holiday travel on its railroad to Sun Valley, Idaho.

Vice-Presidents
ROBERSON, former

assistant general counsel of the FCC
and a partner in the law firm of

Stephens,

was

PACIFIC RAILROAD,

Omaha

Hennessey and Segal Named

To Be

Pacific Discs

Spearman & Roberson,

elected president of the Fed-

eral Communications Bar Association Dec. 10. He succeeds Duke M.
Patrick, who became a member of

the executive Committee.
Philip J. Hennessey Jr., Washington attorney, was elected first
vice-president, and Paul M. Segal,
a former assistant general counsel
of the Federal Radio Commission,

J. C. Penney Test
RALPH ALLUM, account execu-

Blackett-Sample-Hummert,
York, and Ken Herman, of

tive of

New

the J.

C.

partment,

WOW,

Penney advertising

New

York,

de-

visited

Omaha, in early December.
The Penney Co. is conducting a
26-week test of The Jangles on

WOW, now

twelfth week.
use of the
show on a regional or national
basis by transcription after the

Plans

Mr. Hennessey

FRANK ROBERSON

Mr. Segal

was chosen second

treasurer for the ensuing year.
Elected to the executive committee, in addition to Mr. Patrick,
were Swager Sherley, and Alfred
L. Geiger, general attorney for the
United States Independent Telephone Assn. Holdover members of
the committee are Louis G. Caldwell,
Ralph A. VanOrsdel and
Ralph H. Kimball.
Mr. Roberson was assistant general counsel of the FCC in charge
of telephone activities from 1934
until 1936, when he resigned to enter private practice. He is a former attorney general of Mississippi, his native State, and in 1931
served as town judge of Pelham,

N. Y., an elective post.

He has

served in the Mississippi Legislature and for a number of years
was in private practice in New
York.

New

Amarillo Outlet
THE new KFDA, Amarillo, Tex.,
100 watts on 1500 kc, will be in
operation about March 15, 1939,
according to C. S. Gooch, Amarillo

merchant who is controlling stockholder of the Amarillo Broadcasting Corp., to which the FCC recently issued a construction permit. Mr. Gooch will be general
manager, R. MacKenzie station director, Ralph E. Cannon Jr., chief
engineer. An RCA 100-H transmitter has been ordered, together with
RCA speech input, Western Electric microphones and a 182-foot
Truscon tower. Associated with
Mr. Gooch in the enterprise are J.
Lindsey Munn, vice-president and
25% stockholder, and Gilmore N.
Nunn, his son, operator of WLAP,
Lexington, Ky., 24%.

Lehn & Fink Spots
LEHN & FINK PRODUCTS

"should review
both the activities
of the industry
and its regulatory a g e n c y".
While not calling
for a
Congressional investigation at the outset
of the session, he
made it plain that

Mr. Wheeler
a "study" must
be conducted, not with a view to
"muckraking" but of an objective
nature.
Addressing the Federal Communications Bar Association's annual
banquet in Washington, the chairman of the important Senate Interstate

Commerce

Co.,

Committee,

lashed out again against superpower. He also admonished broadcasters on presentation of both
sides of controversial issues; sharply took to task increased Government demands for free time "under
the guise of being educational";
warned about too much commercialism and inequalities in earnings
of stations, and otherwise discussed
controversial topics in broadcasting.

Three Commissioners Present
Senator Wheeler did not make
his investigation statement in his
address before the lawyers though
it was contained in his prepared
speech. As a matter of fact, he
talked extemporaneously before the
law group but with the exception

prepared address.
Senator Wheeler facetiously observed that only three of the

FCC

members

(McNinch, Sykes and
Walker) were present. He said he
had asked Duke M. Patrick, retiring president of the Association,
about that and that he had been
advised that evidently it is not pos-

December 15, 1938

To his audience of lawyers and
members of the Commission he
that the attorneys should
spare no effort "to insure the appointment o f outstanding and
qualified persons to the Commissaid

sion."

Talking about radio's tremendous force as a moulder of public
opinion, good or bad, Mr. Wheeler
said that because of this responsibility broadcasters cannot reserve
their facilities for the presentation
of a single viewpoint or creed. "Radio should not have an editorial
policy," he warned. "It must be an
instrumentality by which the public can be reached in the presentation of the pro and con of issues

and views.

If in the first instance,
a station permits its facilities to
be employed to present a particular viewpoint, in my judgment, it
must afford opposing factions
equal opportunity, whether it be
labor seeking to answer capital,
liberal who desires to oppose the
conservative, or Catholic who does
not see eye to eye with the Prot-

estant."

Abuses

Wheeler Warns Congressional Review
Of Radio and Regulation Is Imminent
BROADCASTERS and the FCC
were given notice Dec. 10 by Senator Burton K. Wheeler (D-Mont.)
that a Congressional committee

regulatory agency.

its

test.

of the investigation statement, his
ad lib remarks followed closely the

New York (Hinds lotion), on Jan.
9 will start a spot announcement
campaign to run 13 weeks on a
list of several stations v»hich will
not be announced till after the first
of the year. Wm. Esty & Co., New
York, is agency.
•

its

vice-president.

John M. Littlepage becomes secretary and Herbert L. Bingham
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in

call for possible

view that a Congressional committee should review the industry and

them

sible "to get
table."

all

at the

same

Hits at Superpower

In lashing out against superpower, Senator Wheeler said that
if stations were properly located,
remote listeners could get all the
programs they want. "If you are
going to create 20 or 25 high powered stations, you are going to have
a monopoly," he said. "Chains
probably would own 14 or 15 of
them and may control the rest. If
you have high power stations you
are going to destroy the locals and
the regionals." He called for broadcasters to exercise "intelligent selfishness."

"If you are going to have 24 or
25 high power stations, people will
say 'let the Government run it'," he
said. "We might get a President

The high power and
nel station loses

While he declared it may be a good
thing to have some conflict because
from it the truth evolves, he nevertheless observed that reports he received were that dissension was beyond that stage.
The Senator criticized "so-called
commentators" who present only
one side of issues. The opposite
side should be heard, he declared,
in calling for a return of the "town
hall" type of discussion.

A

Political Football

too gentle with the FCC
he said charges have been
made that the Commission "is a
political football, and that unscrupulous politicians, special interests,
and others have dictated or influenced the Commission in the performance of its duties." Because
of this and because constructive
additional legislation may be necessary, he said he has taken the

None

itself,

its

clear chanstatus,

local

Mr. Wheeler argued, adding that
a nation with
but a few lines of thought emanating from larger centers. "Those
who live in the rural areas are
entitled to both day and night service from their local stations kept
fully abreast of world-wide developments through network service,"
he declared. The "fallacy" of high
power, he said, can be easily demonstrated. If Montana had no locals, "it would be necessary for me
to broadcast my campaign speeches from Salt Lake City", he added,
and pointed out that Utahans are
not interested with his qualifications for office, but Montanans are,

we must not become

and the large station therefore
would not be serving the interest
of a majority of its listeners by
broadcasting such campaign speeches.

will want to perpetushould
in office.

We

within

stated.

sometime who

ate himself
look at this whole question from
the standpoint of the welfare of
the country."
Discussing the "turmoil" on the
FCC, Senator Wheeler said the reports on it were particularly bad.

may come from

the industry itself or from "under
or over-regulation by Government
licensing agencies", the Senator

Criticizes

Commercials

In advising broadcasters to clean
house on advertising, Senator
Wheeler extemporaneously called
attention to what he termed bad
practice in spot announcements.
Use of "three or four spot an-

nouncements

in a row," he said,
disservice. There will be
"drastic legislation to prevent it

was a

prompt steps are taken."
suggested to the attorneys that
they advise their clients to stop
unless

He

this practice.

Responsibility rests at the source

programs, Senator Wheeler
"It is with those who
prepare and originate programs
on

all

asserted.

that responsibility for their content must rest," he declared. "Responsibility must be placed where
responsibility lies
where errors
that is, at the
can be corrected
source of program origination."
This was interpreted by some to
mean that copyright clearance
should be at the source in all instances.
Too much radio time is consumed
by commercials, said the Senator.

BROADCASTING
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(Continued on page 70)
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FCC Reorganizes Law Staff;
Koplovitz Assists Dempsey

a

Broadcast Units Consolidated to Increase
Efficiency; Assignments of Legal Personnel
appointment of William C. Koplovitz, brilliant young
Government lawyer, as assistant
general counsel, William J. Dempsey, youthful FCC general counsel,
on Dec. 8 completely reorganized
the Commission's law department,
reassigning a majority of staff

members

new

duties.
Mr. Koplovitz, 29, has been Mr.
Dempsey's teammate in the Government service since 1933. He was
to

appointed Dec. 6 by the FCC, at
which time he resigned as acting
general

counsel

Federal

the

of

Power Commission. As

chief

assistant to Mr. Dempsey, he will be
in charge of litigation and administration, and presumably will devote most of his time to broadcast

matters.

plaints.

eral counsel for broadcasting,
mains in that status with a newly-

"This

re-

organized

staff.

James A. Kennedy,

assistant general counsel in charge
of common carriers (telephone and
telegraph) likewise will continue in

that category. W. H. Bauer, who
has been acting assistant general
counsel in charge of litigation, reverts to his rank as senior attorwill remain in litigation
until he completes pending
cases. Then he is slated to return
to the common carrier division.

ney but

work

Fletcher Resigns

Frank U. Fletcher, FCC

attorney for the last four years, and

North

a native

Carolinian, has
resigned effective
Jan. 1 to enter
private law practice.

Regarded

highly

Com-

in

mission

Fletcher is
first of the attorMr. Fletcher
neys to take advantage of the repeal of the
so-called

two-year

casting,

Dec.

[Broad1], which permits
FCC employes to engage in practice before that agency provided
they do not participate in cases in
which they had an interest while
on the Commission. Mr. Fletcher
rule

law firm of Stephens,
Spearman and Roberson, in Washington. Paul D. P. Spearman and
Frank Roberson were former general counsel and assistant general
will join the

counsel respectively of the FCC.
Mr. Fletcher is a cum laude
graduate of Wake Forest College
and of Duke University Law
School. While with the FCC he
edited the FCC Reports of which
Volumes 1-4 have been published.
In addition to legal research he
assisted in the preparation of
legal briefs in appeals cases,

and

has represented the Commission at

numerous hearings. He was responfor the codification of the
regulations which shortly will
be printed. He is a nephew of Maj.
A. L. Fletcher, assistant administrator of the Wage & Hour Divisible

FCC

sion,

will enable the attorney or attorneys assigned to a matter to handle it

from the time it reaches the Law
Department until it is finally acted
upon by the Commission," the statement said.
The litigation and administration division is divided into four
Litigation, Research,
sections
Hearings
and Legislation and
Rules and Regulations. Two conference rooms have been set up for
conferences on Commission business between lawyers of the De-

—

partment and persons not connected with the Commission. Offices of
staff

members

Labor Department.

BROADCASTING

•

will not hereafter be

used for conference purposes, the
announcement stated. This was
done, it is understood, because of
housing accommodations
limited
and because two or more lawyers
now are sharing offices.

Other Section Heads

circles,

Mr.

new arrangement

The

New

The Section 310 (b) or assignment section, comprises David
Deibler, Basil Cooper, M. W. Wihton, and C. Salzberger. The Revocation and Service complaint section comprises P.

W. Seward,

"Emergency Work

October 1937, Mr. Koplovitz was
acting assistant general

counsel of the

Power Commission

in January 1938, was made assistant general counsel. When Os-

and

WILLIAM

KOPLOVITZ

T. L. Bartlett

ulations,

L

C.

and John

m a n. An

Administrative
Unit, headed by Harry Ochershausen was set up under Mr. Koplovitz. Mr. Oschershausen is former
i

t z e

1

assistant minute clerk.

wald Ryan, Power Commission general counsel, was appointed a member of the Civil Aeronautics Authority last July, Mr. Koplovitz
was named acting general counsel.
He was born in St. Louis May 30,
1909, and

is single.

Under Mr. Kennedy

in the ComCarrier Division are:
J. Fred Johnson, Frank B. Warren, Marshall S. Orr, Elizabeth C.
Smith, Annie Perry Neal, Eugene
L. Burke, Robert M. Fenton, J. E.
Wicker, Violet Haley, John Hartman, L. Spillane and Robert Irwin.
Rosel Hyde, former examiner, is
now assigned to work in connection
with the network inquiry of the
Commission and later will be assigned to a definite division. He is
functioning directly under Dempsey.
With Mr. Koplovitz's appointment, the Commission named S.
King Funkhouser, of Roanoke, as
temporary special counsel to assist
Mr. Dempsey in the network in-

mon

50's, was given a 90-day appointment and probably will be assigned

to preparation of the transcription

phase of the current inquiry. He is
a graduate of Ohio State U. and
has practiced extensively before
Government departments.

Dempsey-Koplovitz Team
Messrs. Dempsey and
Koplovitz have constituted a sort
of legal team for the last five
years, it had been anticipated that
the latter would join the FCC
staff. However, Mr. Koplovitz was
slated for appointment as general
counsel of the Power Commission,
a post which pays $9,000 per year
as against the $7,500 salary of an
FCC assistant general counsel. He
is the third Power Commission ofChairficial to join the FCC staff

Because
-

—

man McNinch and Mr. Dempsey

examiner, James McDowell,
Stephen Tuhy, H. T. Slaughter,
and M. E. Erickson.
Under Mr. Koplovitz in the litigation and administration division
will be four sections as follows:
Hearings, W. D. Humphrey and
C. R. Lockwood; Research, Fanney
Neyman and T. P. Pierson; Litigation, William H. Bauer and A.
Haley; Legislation, Rules and Reg-

having preceded him.
A cum laude graduate of Harvard Law School in 1933, Mr.

Broadcast Advertising

titled

—

named

for-

mer

book

where he first met Mr. Dempsey.
They became known as "Big Bill"
(Dempsey) and "Little Bill". In
early 1937 Mr. Dempsey joined the
Power Commission staff as assistant general counsel and Mr. Koplovitz became senior attorney.
When Mr. Dempsey moved to the
FCC with Chairman McNinch in

vestigation. Mr. Funkhouser, in his

Station Section of the

Broadcast Division will be headed
by Ralph Walker, veteran Commission attorney. Others in the section
are George Hill, former examiner,
Walter Johnson, and Hugh Hutchison.
The second dealing with
Changes in Facilities of Existing
Stations is headed by John Bramhall, former examiner. Other members are Tyler Berry, former examiner, George Harrington, and
Mr. Fletcher. The Renewals Section is headed by James Cunningham. Other members are Max
A r o n s o n, Russell Rowell, and
James McCain.

and

Relief" said to be the first study
of its kind and which eventually
was used as a foundation for New
Deal work relief. The thesis of
this study was that of paying
wages to unemployed instead of instituting the dole.
Mr. Koplovitz joined the Public
Works Administration in 1933,

The reorganization, it was stated,
involves no changes in personnel
grade, salary or status. While it is
designed to be a permanent structure nevertheless it is understood
that members of the law department will be closely observed and
changes, if necessary, will be effected in the future. In announcing the administrative reorganization, Mr. Dempsey said it was
geared for increased efficiency.
The former two broadcast subdivisions have been consolidated
into a single unit which in turn
has been subdivided into five sections. These are: New Stations;
Changes in Exisiting Facilities;
Renewals; Section 310(b) Matters,
involving assignment of licenses,
and Revocation and Service Com-

George B. Porter, assistant gen-

in 1929

1930.
He
majored in applied sociology. While
engaged in a research study for
the Russell Sage Foundation in
New York in 1932, he co-authored

Two

WITH THE

Washington
Degree in

in

M.S.

his

Koplovitz

is

a native of St. Louis.

He was graduated from Washington University, St. Louis, having
won a four-year scholarship from
his high school as the highest ranking student. He also attained a
scholastic fellowship at Harvard.
Mr. Koplovitz received his A.B.

PAYNE

IN CAPITAL

DESPITE ILLNESS
DESPITE
that he

was

physician's affidavit
suffering from a "very

a

marked hyper-tension complicated
with a valvular heart disease," and
advising that he "take a complete
rest for a period of at least sev-

George H. Payne,
in Washington
during the week of Dec. 5 after a

eral

months,"

FCC member, was

stay in Florida.

The

illness affidavit

was

filed in

the District Court in Washington
by Payne's counsel in seeking at
least a three-month postponement
of the trial of the Commissioner's
suit against Broadcasting
libel
and its editor and publisher. On
the basis of this affidavit and the
statement by Payne's counsel' that
his client was "physically incapacitated to undergo the ordeal of an
earlier trial",

it

was postponed un-

Jan. 16 [Broadcasting, Dec. 1].
It marked the second postponement in the trial, each time on motion of Payne's counsel. William E.
Leahy, chief counsel for Broadcasting, in each instance advised
the court his clients were ready.
til

FTC

Issues

Order

THE

Federal Trade Commission
has ordered Grove Laboratories, St.
Louis (Bromo Quinine), to cease
representing that its preparation
a cold remedy, a "complete"
is
treatment for colds, and that it
will kill, fix or expel colds, or give
the final touch in expelling colds.
Certain other claims also are to be
discontinued. Oyster Shell Products
Corp., New Rochelle, N. Y., has
agreed to discontinue certain claims
regarding the qualities of its poultry supplement. Wm. Woodbury
Sales Co., New York, has been ordered to cease claiming it manufactures certain products unless
such is actually the case and to
cease certain claims for its Turtle

Cream

Oil.

December 15, 1938
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Interest Subsides
In Federal Station
U. S. Group's Report Fails to

Mention Shortwave Plan

AS PART

of a broad program of
cooperation between the United
States and the other American republics, three projects for expansion of broadcasting and communications were included in the report
of the Interdepartmental Committee on Cooperation with the American Republics, submitted Nov. 29
to President Roosevelt.
None of the projects envisaged
expenditures by the Federal Government, lending to the belief that
suggestions for the Government to
establish its own shortwave broadcasting service have been abandoned. FCC Chairman McNinch
served on the committee, headed by
Assistant Secretary of State Sumner Welles. He is also chairman of
the special committee of experts
surveying the entire field of international broadcasting that is to
submit another report to the President in January.

FCC Committee

Study by

The projects

listed

were as

fol-

lows:
International broadcasting problems A special committee appointed
by the President under the chairmanship of the Chairman of the FCC has
been giving very careful study to the
entire field of international broadcasting, and a report is in the process of
completion for submission to the President in January, 1939, which will
1.

—

make specific recommendations on this
subject. The members of the Committee are also engaged through informal
conferences with the American radio
industry, in continuing efforts to develop further cooperation with Latin
America and to raise the standard of
programs transmitted abroad, especially to the American Republics. No additional funds required.
2. Establishment of better engineering standards and efforts to eliminate
interference
Through participation
in the work of international communications conferences, such as the two
held in Havana in 1937, the FCC has
already performed very valuable work
toward the establishment of better engineering standards and the reallocation .of frequencies to reduce or eliminate interference. In addition, the
spirit of cooperation and mutual effort displayed at the conferences has
promoted a better understanding
among the American Republics with
respect to radio problems. Such additional funds as may be required for
further conference attendance can be
sought as occasions arise.
3. Visits by Commission experts to
foreign communications departments
The Commission stands ready at all
times to cooperate with respect to
such visits and to arrange, when it
appears desirable, to send technical
experts to various capitals in Latin
America, such visits, of course, to be
made only on special invitation of interested Governments, in order to discuss problems of mutual interest.

—

—

Similarly,

the

Commission

pre-

is

pared to cooperate at all times by arranging for the reception of foreign
communications officials who express

an interest in making a visit
United States. No additional

to

the

funds

required.

Candy Firm to Expand
CHERRY SPECIALTY Co., Chicago (Dainties candy), has started
daily spot announcements, oneminute disc, on WTMJ, WBBM,
with plans for expansion
in Midwestern markets after Jan.
1. Oscar L. Coe & Associates, Chi-

WMAQ

cago,

is

agency.
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WWL

NBC and

Celebrities

ALL-TIME

In 50 Kw. Ceremonies
FORMAL dedication of the new
50,000-watt plant of WWL, New

Mutual Reach Record Highs
With CBS Showing a Slight Decrease

highs in advertising
revenue were reported by NBC and
Mutual in November, while CBS billings lagged slightly behind those for
the

same month

Combined

last year.

companies for
the month were $6,714,254, an increase of 6.7% over the 1937
month of $6,294,176. Cumulative

billings of all three

billings for all

comparative months of 1937. Mu-

November

tual's

coast-to-coast net-

NBC
% Gain

over the $62,941,313 billed in the
11 months of 193 7.

had

networks

billings of
month, a gam

$3 899,915 for the
of 15.3% above the
NOV. 1937 total of $3,381,346. Under ine
the networks
network's new poncy
noliev ior
for
aer
showing separate figures for the
Red and Blue the November income
was divided into $2,949,850 for the
Red and $950,065 for the Blue.
These figures cannot be compared
with those for the same month of
1937, however, as the new system
of computing incomes of Red and
Rlnp is
i« hn<5Prl
nn trip
affiliation 01
nf
tne arnnation
piue
pasea on
individual stations to each network
and not entirely on the basic network used by the advertiser, as
formerly done. For the year to
date, NBC's combined total billings are $37,576,603, an increase of
7.3% above the total of $35,012,200 for the same period of 1937.
CBS for the month of November
showed a gross income of $2,453,410, a drop of 7.6% from the
Anr, i5n j
vnaeA
inon
1937. For the
$2,654,473 billed
11-month period, CBS billings in
1938 total $24,816,337, or 4.3%
lower than the $25,935,500 in the

a

m
•

$360,-

Gross Monthly Time Sales

over 19S7

1938

first

combined

was

29.6%.

works for the 11 months of 1938
were $64,975,895, a gain of 3.2%

NBC

total

a rise of 39.7% from the
$258,357 billed in Nov. 1937. The
MBS cumulative total for January
through November was $2,582,955
this year, as compared with $1,993,613 last year, an increase of

929,

Jan.

g*^—=

fcj
l.o
6.2
6.6
9.3
5.6
4.5

Sffiil

H"'2?J
899 915
8

JS'2
15 3

3 ' 381 ' 346

May
June

Au^_
Nov

-

-

1937
«3,54i,999

3,310.505
3,414,200
3,200,569
2,968,710
2,941,099
2.979.241

April

Sept.
Oct.

7.1%

$3,793,616

'

'

3,277,837
3.214,819
3,003,387
2,707,460
2,784,977
2,850,581

CBS
Jan

?2 ,879,946
2,680,335
3,034,317
2,424,180
2,442,283
2,121,495
1,367,357

Feb.

March
April

M

j une
July

0c t.

21.1%
18.4
18.5

—
—
—14.3

6.4
4.6

—31.2

$2,378,620
2,264,317
2,559,716
2,563,478
2,560,658
2,476,676
1,988.412

HSl

t^tlH =115
—

2!387,395
2,453,410

_

Nov.

2.505,485
2,654,473

4.6
7.6

—

n.^o
MBS
Jan.

269,894

$

26.3%

$

_U
189,545 —

«£g»

25.6
72.4
64.7
70.4
50.8

200,134
154.633
117,388
101,468
96,629
132,866

360,929

39.7

258,367

5.3

May
_

Aug.

ggf
Nov.

gg

194,201
202,412
167,108
164,626
200.342

April

June
Ju]y

213,748

Join

was observed Nov. 30 with
ceremonies attended by state and
Orleans,

visiting
in
versity
ties

celebri-

the

Uni-

Room

of
the Roosevelt Ho-

tel. Highlighted
by a CBS dedicatory program
featuring Andre
Kostelanetz and
his orchestra with
guest stars,
Mr. Callahan
presented its own
18-piece orchestra under the direction of Irvinovitch Vadacovich, together with Dorothy Fields the Xavier Octette, the Dreamy Melody
Trio and Jimmie Willson.
received 1,150 congratulatory telegrams, according to Vincent P. Callahan, general manager.
Speakers included Charles I. Donechaud, leading New Orleans attorney; Ben J. Williams, president of
the Association of Commerce; John
T. Ryan, president of the YMBC;
Rev. Harold A. Gaudin, president
of Loyola University, licensee of
the station; Commissioner Fred A.
E a r h a r t Herbert V. Akerburg,

WWL

WWL

;

CBS

vice-president; Paul M. Segal,
Washington counsel, and
Gene Katz, president of the Katz

WWL

Agency.

On

Dec. 1

WWL received the fol-

lowing letter from President Roosevelt: "I congratulate Loyola University upon the improved facilities through which Station
is now enabled to operate on 50,000 watts. This development should
be a source of great satisfaction
to the Jesuit Fathers who have

WWL

worked

A FLOOD
Pours

—

Texas Co. and

in as

Aid

For

LAUNCHED

OF CANADIAN NICKELS
of

Needy

by the Texas Co. of

Canada and CFCN, Calgary,

Alta.,

CFCN's Texaco Nickel Club has
proved an immense success. Nickels
have been received from points as
widely separated as Indiana and
California; and many from Montana, Washington and Oregon; as
well as from the neighbouring
provinces of Saskatchewan and
British Columbia.

The

first

announcement was made

Nov. 27 and on following nights
at the same hour. On Nov. 28 607

came in; Tuesday 2,202;
Wednesday 3,858; Thursday, Denickels

cember 1st, 3,850; Friday 5,194
and Saturday 3,964. A total of 19,675 nickels for the six days of
broadcasting with a stack of unopened mail still needing attention.
It was felt by those who launched
the Nickel Club that many single

—

men

and

women,

and
would not

possibly

have a
Christmas dinner. It was for the
purpose of supplying that need
that the club was started and the
response shows the recognition by
children

too,

the public of
the cause.

its

desire to help in

Every man, woman, boy and girl
listens to the news broadcasts
from CFCN was asked to contrib-

who

ute a nickel.

They were

told that

more

not
desired, but they could contribute a
nickel a day until Christmas. Each
nickel contributed

is

Back Drive

During Holiday

WAPI

read over the air during the Club's
broadcast each night. Naturally,
with the flood of nickels pouring
in, the Club is much behind in the
giving of names, but each contribution will be acknowledged before
Christmas.
A Christmas dinner with all the
trimmings will be provided by the
Salvation Army itself where it has
the facilities for cooking and serving dinners; where it lacks facilities, orders will be issued on restaurants in the district. Texas Co.
and CFCN are bearing all the expense of clerical work and station
time for the broadcasts and the
Salvation Army is contributing all
the expense in connection with the
management of the distribution.

acknowledged
is

DUE

to

Asks for 50 Kw.

move

nel under the

to

a Class 1-B chan-

Havana Treaty,

WAPI, Birmingham, has

FCC

the

applied to
for 50,000 watts on 1070

kc, the channel to which it would
be shifted. It now operates with
5,000 watts on 1140 kc, using a
directional antenna under special
FCC authorization in order to use
that channel simultaneously at
night with KVOO, Tulsa. Since action on the proposed shift is expected to await the reallocations
under the Havana Treaty, WAPI
has also applied for authority to
continue its full-time night operation under the special authorization until Sept. 1, 1939. The station

operated by Thad Holt under a
management contract with Alabama Polytechnic Institute and the
is

University of Alabama, the joint

Elliott's

New Sponsor

ELLIOTT ROOSEVELT'S

com-

mentaries on Texas in the World
News, recently resumed over the
Texas State Network which he
heads, has been taken for sponsorship by Bowen Motor Coaches, operating bus lines throughout Texas.
Account, placed direct on 19 TSN
stations, will run from Dec. 9,

licensees.

Feltman & Curme Spots
FELTMAN & CURME Shoe Stores

Fridays, 5:45-6 p. m.

Chicago (national chain of
shoe retailers), has started a campaign varying from three to six
quarter-hour disc variety shows
weekly for 52 weeks on
KLZ
KGO. Informal chatter is given by Norman Ross on

THE

KLZ, Will Aubrey on KGO, and
Bob Roberts on KVOR. McJunkin

1938, to Dec.

9,

1939,

Mondays and

is

and the name of the contributor

December 15, 1938

CFCN

so assiduously building up
the station from a small beginning.
1 trust that its future will be one
of great usefulness in the service
of God, of Home and of Country."

annual meeting of the Canadian
Association of Broadcasters will be
held Jan. 23 at Toronto. The agenda
has not yet been settled.

Co.,

KVOR
WMAQ, Howard

WMAQ

Chamberlain on

Adv. Co., Chicago, has the account
with Frank Steel, radio director,
in charge.

BROADCASTING
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Broadcast Advertising

1

WLS

"SCHOOL TIME" is the term used to
designate WLS educational programs,

Broadcasts Committee chose the

broadcast with the co-operation of

study for the year in the Chicago area.
This is the first time a local program has
been designated for such study.
The complete educational series on
each week includes five quarter
hour broadcasts at 1:00 P.M., featuring
on respective days: "Current Events,"

national, state and city educators in the

by radio.
1681 Midwest schools have advised us
that they listen regularly to "SCHOOL
TIME" programs. In November 116
schools were added to those particiinterests of education

pating. In this

same month there were

direct broadcasts

from four large busi-

" Music In America"

as its official

music

WLS

"Music in America," "The World In
Which We Live," "Little Lessons For
Folks," and "Roving the Globe."

ness institutions: a furniture factory, an

Little

company, a leading
grocery store in Chicago, and a cereal
manufacturer 300 miles from Chicago.
During November, Mrs. Harriet

Additional educational broadcasts each
week include: "The High School Hour,"
Saturday, 10:30-10:45 A.M.; "The In-

Hester, Educational Director of WLS,
conducted Rural Music Clinics for the

7:15

electrical appliance

University of Illinois, at the Northern
Illinois State Teachers College and Normal University in addition to speaking
before various state educational groups.
The National Evaluation of School

Outlook," Wednesday, 7:00P.M.; "Know Your Schools,"
Thursday, 7:00-7:30 P.M.; WLS Spellternational

ing

Bee,

WLS

Saturday,

is

9:45-10:30

A.M.

pleased to present these edu-

programs

—

proud that they have
been so strongly endorsed by leading
educators and educational groups.

cational

Burridge D. Butler, President of WLS, says: "We are proud to have a part, with parents and teachers, in shaping the lives of boys and girls. There can be no greater
privilege, no more solemn obligation than this. We are putting our best efforts into
'School Time', and if it helps to broaden the lives of our boys and girls, our ambition
for it will have been fulfilled."

The Prairie Farmer Station
Burridge

D.

Butler, President

(Chicago )

Glenn Snyder. Manager

CBS IN

Agency Committee
Considering AFRA
Talent Agreement

GEORGE GERWING,

Session Pondered
practice code and an
agreement covering minimum wages and conditions for actors, singers and announcers employed on
commercial programs broadcast on
CBS, NBC or MBS, was submitted

A FAIR

committee

agency
study

the

AFRA

promised
proposals

either to accept

them

counter proposal
Dec. 22.

not

to

and

or offer a
later than

Agreement, which is dated to
run until Jan. 15, 1940, calls for
the exclusive employment of AFRA
members, AFRA on its part agreeing to keep its rolls open for all
eligible artists engaged to appear
on network commercial programs.
Disputes regarding wages or conditions not covered by the code are
to be submitted for arbitration under the rules of the American Arbitration Assn.
Provides for

Minimum Pay

Minimum

scale for actors for a
of 15 minutes or less is
$15 for the program and $10 for
the rebroadcast; for programs from
16 to 30 minutes, $25 for the broad-

program

cast and $12.50 for the rebroadcast; for programs from 31 to 60

minutes, $35 and $17.50. Rehearsal
pay is set at $6 for the first hour
or less, and $3 for each succeeding
half -hour. Rehearsals for programs
longer than 15 minutes may be
held in two sessions, but each is
to be computed and paid for separately. Auditions are to be paid
for at half the broadcast fee, with
rehearsals for auditions figured at
the broadcast rehearsal rates.
Singers are divided into four
classes. Class I, groups of nine or
more voices, are to get a minimum
of $14 for 15 minutes or less; $16
for 16 to 30 minutes; $40 for 31 to
to 45 minutes, and $20 for 46 to
60 minutes, with half payment for
rebroadcasts. Rehearsal fees are
$4 for the first hour, and $1 for
each subsequent quarter-hour.
Class II, five to eight voices, get
$24 for 15 minutes or less; $28 for
16 to 30 minutes; $32 for 31 to 45
minutes, and $36 for 46 to 60 minutes, with half scale for rebroadcasts. Rehearsals $4 the first hour
and $1 each additional quarterhour. Class III, two to four voices,
get $30 for 15 minutes or less; $35
for 16 to 30 minutes; $40 for 31 to
45 minutes, and $45 for 46 to 60
minutes, with half-scale for rebroadcasts. Rehearsals $5 the first
hour and $1.25 each additional
quarter-hour.
Class IV, soloists, get $40 for 15
minutes or less; $50 for 16 to 30
minutes; $60 for 31 to 45 minutes,
and $70 for 46 to 60 minutes, with
half-scale for rebroadcasts. Rehearsals are $6 for the first hour
and $1.50 for each additional quarter-hour. Rebroadcasts must come
within 24 hours of the original
broadcast. No rehearsal can be less
than an hour unless immediately
before or after the broadcast. However, singers may be required to
stand by for 15 minutes before
performances without payment of
a rehearsal fee. Orchestra rehears-
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re-

of Los Angeles Chapter, American
Federation of Radio Artists. He
succeeds Norman Field, a founder
of the organization, who resigned
that post effective Dec. 12 to devote full time to radio as actor and
director. Mr. Field was executive
secretary for the past year and a
half. He continues as second vice-

Artists

committee of the advertising
agencies Dec. 8 by the American
Federation of Radio Artists. The

until

cently Southern California director
of the Federal Theater Project, has
been appointed executive secretary

Proposal Ratified at Recent

to a

HOLLYWOOD

SIGNS WITH AFRA

NEWSPAPERMEN assist architects and contractors in checking the
completion of the RCA Bldg. at the New York World's Fair 1939, a
part of the inspection being broadcast by WJZ. Left to right: Richard
O'Brien, New York Times; C. W. Ryan, contractor; Louis Skidmore,
architect; Gibson Clarke, landscape architect; C. W. Fitch, NBC program department business manager, who is in charge of assembling the
RCA exhibit; Ben Grauer, NBC announcer; Richard Van Horn, New
York Herald-Tribune, and Arthur Feldman, NBC special events man.
als

may

not be divided into more

than two sessions and there must
be a five-minute rest period allowed in each hour of rehearsals
longer than one hour.
A member of a group which is
employed may not be discharged
except for cause as long as the
group is employed on the program
or for 13 weeks, whichever is less.
If a singer in a group is used as a
soloist or a member of a smaller
group to sing a complete number
or chorus of 32 bars, he shall be
paid the scale for that class.
Announcers on network commercial programs are to receive a minimum of $15 for 15 minutes or
less and $10 for a rebroadcast; $25
for programs of 16 to 30 minutes,
with $12.50 for rebroadcast, and
$35 for 31 to 60 minutes, with
$17.50 for rebroadcast. Rehearsals
for announcers are $6 the first
hour and $3 for each additional
half-hour. Where the announcer is
guaranteed a term of not less than
13 weeks on a 15-minute program
broadcast three times or more
weekly, he may be paid on a weekly basis with a minimum of $50 for
three broadcasts, $60 for four, $75
for five, and $85 for six, with 50%
additional
for
rebroadcasts.
In
these cases of guaranteed term
employment, 45-minute rehearsals
are included without extra charge.
Announcers employed to broadcast network cut-in commercial
announcements shall be paid a
minimum of $10 each. Auditions
are scaled at half the broadcast
fee, with rehearsals at regular

broadcast rates.

Approved at Convention
are to be paid full
for broadcasts that are
canceled, unless they are notified
of the cancellation 24 hours before
the first scheduled rehearsal. Individuals whose appearances are canceled must be paid full wages unless they are discharged for gross
insubordination or misconduct.
code and agreement were
drawn up and approved at the organization's recent convention in
St. Louis by delegates from locals
in all parts of the country, who
also gave the national board power
to call a strike of all artists if
necessary to enforce their demands [Broadcasting, Dec. 1].
The code was presented to the
agency committee by a delegation
which included not only the regular members of the
negotiating committee: Emily Holt, executive secretary; George Heller,
treasurer, and Henry Jaffe, attorAll

artists

wages

AFRA
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Radio Inspection
Of RCA's Exhibit
FIRST

contractor's

building to be made
place Dec. 2, when a

York newspapermen,

checkup of a
by radio took
group of New
equipped with
"beer mug"

pack receivers and
transmitters, toured the RCA exhibit building at the World's Fair
and reported on their findings to
a "radio central" set up on the
third floor of the building. Three
teams of reporters roamed through
the structure, all the while in easy

two-way communication with Ben
Grauer, NBC announcer. Each team
carried a

list

of items to be checked

and as they inspected the items
they reported back by radio, the entire building being checked in a
very few minutes in this manner.
Built to represent a giant radio
tube lying on its side, the RCA
Building at the Fair fronts 200 feet
along the Avenue of Patriots.
Front of the building, representing
the base of the tube, is made en-

tirely of plate glass. In its center
is a niche which will be filled with

an animated replica

of a metal
tube, 25 feet high. Inside the semirotunda of the front section are six
viewing roms, where television and
facsimile reception will be demonstrated under home conditions. The
rear of the building, representing
the tube proper, will contain exhibits of every phase of radio, with
rest rooms and storage space on the

second floor and a lounge, office
space and a broadcasting studio on
the third floor. In the garden surrounding the building a 250-foot
radio tower and a radio-equipped
launch will be displayed.

LEWIS ALLEN WEISS,
manager

of

general

Don Lee Broadcasting

System, Los Angeles, talking over a
special wire from that city, on Dec.
12 addressed the Phoenix (Ariz.) Advertising Club, meeting in the

KOY

studios. His subject
vertising Pay."

was "Making Ad-

AFRA
AFRA

ney, but also Eddie Cantor,
president; Lawrence Tibbett,
vice-president and president of the
American Guild of Musical Artists;

March and Kenneth
Thompson of the Screen Actors
Fredric

Guild and Bert Lytell, president of
Actors Equity. The
committee was said to have included
representatives of nine agencies,
but Mr. Benson refused to divulge
their names or to make any comment on the meeting.

AAAA

president of national AFRA.
In making known the appointment, Carlton KaDell, president of
the Los Angeles Chapter, on Dec. 7
also disclosed that a contract between
and CBS, calling for
a 15% to 50% pay increase for

AFRA

directors, writers, announcers and
sound effects technicians has been

tentatively approved. With final
approval of the agreement by executives of CBS and AFRA, the
scale will become effective im-

new

mediately in Hollywood and San
Francisco. Draft of the proposed
pact is reported to have been forwarded to New York for approval
by the national board of AFRA.
Under agreement, radio direc-

pay increase of
15%, writers approximately 25%,
announcers 33% and sound effects
technicians about 50%. Acceptance
by AFRA is considered a routine
tors will receive a

matter, since the pact also calls
for improved working conditions
for all members of the organization.
CBS executives admitted
tentative deals have been submitted by AFRA, but said plans had
called for no formal announcement
until the agreement was actually
signed by both parties. Negotiations for AFRA were directed by
Laurence W. Beilenson, western
counsel of
and SAG attorney.

AFRA

Suite by Deems Taylor
Recorded In Radio Style
HERETOFORE unrecorded composition by Deems Taylor, Through
the Looking Glass suite, executed

by Howard Barlow and the Columbia Broadcasting Symphony, is included in Columbia Phonograph
Co.'s album release for January.
Production of the suite, projected
precisely as it would be put on the

was personally supervised by
Mr. Taylor.
The music was transmitted from
the CBS studio by special wire to
the phonograph studios several
blocks away through collaboration
of the radio and recording technical staffs. Mr. Taylor, in the recording studio, consulted with the
other group continually over a speair,

cial

telephone line as the selection

was being played. His suggestions
were signalled to Conductor Barlow
by control room engineers. The two
also exchanged ideas by making one
record side and playing it back immediately through loudspeakers in
both studios, recording the movements again until they drew complete satisfaction.

Phil Baker for Dole
HAWAIIAN PINEAPPLE Co.,
Honolulu, will start

its first

radio

campaign for Dole pineapple juice
and pineapple gems Jan. 14 with
a series of variety programs featuring Phil Baker, accordionistcomedian, on 63 CBS stations,
Saturdays, 9-9:30 p. m. Agency is
Young & Rubicam, New York.
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lea
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sed

put on a swell act when the boss came
home last night. But he didn't make a pass
I

i
3":.

at

me

me down

with his briefcase and chase

he always does. He didn't even
hang up his coat. He just threw it on a chair
and sort of dragged his way into the living
room where the missus was sitting.
the hall like

'

"how did

Well, Harry," the missus said,

jeverything go today?"

"Dammit, Clara," the boss began, "I don't
what's got into the young people—
don't know."

know

1?
I saw

the missus settle herself a

little

more

comfortably on the couch and a smile ran

knows

across her lips. She

she's got to pacify

the boss, I thought. I'm only a dog, but

I

understand things.

"Take "this young fellow Henderson," the
and

boss said, stuffing tobacco into his pipe

putting
ing

it.

ager of

it

back in his pocket without

light-

"You know, the Advertising ManToasty-Tasties— the kid we had out

about three weeks ago? Well,
Henderson comes into the agency today and
tells me I'm crazy for recommending WOR.

for dinner

ME I'm crazy, mind you— me, who's
bought about twenty-million dollars worth

-

35
I

ff0
ll

"What about WOR?" asked

"I'm coming to that— So, I said to Henderis?
what do you think
One of the greatest audience-pullers only in

Newark and New York City maybe? Let me

of time!"

tell you that
is the nearest thing to a
working miracle since Aladdin stumbled on

"You've been called worse things than that,"

WOR

the lamp. In the

"Anyway, it works out that this kid Henderson's been listening to that potbellied

Wingham over at the plant.
Wingham knows as much about radio as a
old fourflusher

hen does about
j«

;
r::
;

ham

says,

first

place,

it

covers a terri-

any five or six stations would be
have a cobbler's patch of. It takes a

Maybe

jai-alai. It

'Let's

seems that Wing-

use something

Wingham, you

NEW

.

.

.

thing called a Directive Antenna and jabs
50,000 watts into a slab of country that's

epidemic with people, cash, radios— about
4,250,000 homes with radios, just to bring
you up-to-date. AND WOR'S GOT A

GREATER COLLECTION OF TOP-

had

FLIGHT SUCCESS STORIES TO BACK

been selling space before he went over to
Henderson — Wingham had been selling
space since Washington threw the first camp

WHAT IT SAYS THAN ANY OTHER
50,000 WATT STATION NOW OFFER-

at Valley Forge, I think."

SHIP!'

like the comics.'

see,

ING TIME FOR LOCAL SPONSOR"

I

don't buy time.

a dog. But

I

boss said that

You

see,

I'm only

got so excited over what the
I

ran right out to the kitchen

and gave Daisy— she's our cook— the ankle
number. Daisy screamed, and the boss said,
"Quiet! Either you behave decently or you
s.o back in the bathroom on vour cushion."
Just the same, I'm glad

tory that

glad to
-

WOR

son, 'Listen,

Tells

the missus said.
-~

the missus.

Daisy.

I

worked

it

out on

r
Broadcasters and Set Makers
Start Joint Promotion Drive
Preliminary Funds Made Available for Campaign
To Sell Radio Affirmatively to the Public

THE TWO

major segments of the
radio industry broadcasting and
have agreed to
set manufacturing
combine their efforts in a promotional drive to get under way early
in 1939 sponsored jointly by the
and the Radio Manufacturers Assn.
In a move re-initiated by
President Neville Miller, committees representing the two trade as-

members

sociations, which met in Chicago
Nov. 30, laid the groundwork for
the joint campaign, and turned the
spade work over to promotion ex-

newspaper, magazine and billboard
advertising used by manufacturers
and dealers would be designed to

—

—

NAB

NAB

perts representing the two industry groups. Under the preliminary
plans, every means of promotion
will be employed in the coordinated campaign, handled through the
NAB, and with funds contributed
through each trade association.
The basic object is to sell radio
affirmatively.
benefits would

The

accompanying

be to broaden the
base of radio set ownership, increasing set sales and at the same
time widening the circulation of
station service.

Funds

to Start

Work

At

the Chicago meeting, attended by committees representing both
trade associations, the plan was
given preliminary approval. The
board at a meeting on the
following day appropriated $2,500
to defray a portion of the preparatory costs. The NAB board, at its
meeting in Washington Dec. 12-13,
authorized an equal amount. This
$5,000 fund will be used for art layouts, continuities, window trim designs and other promotional data.
Meanwhile, Ed Kirby,
pub-

RMA

NAB

relations director, has been in

lic

conference with promotional people
representing branches of the industries in an effort to speed preparation of a coordinated plan ultimately to be submitted to the executive heads of the two associations
as a year-round campaign. Conferences are under way with the
advertising managers of set manufacturers, promotion and public relations officials of stations and net-

works; program
other key figures

executives and
in the two indus-

tries.

By mid-January,

it is hoped, the
be ready. The
amount to be spent is undetermined. It was concluded, however,
that no outside advertising agency
will be used and that the work will
be done through the NAB.
There are many phases to the
project, as outlined in the rough.

entire

plan

will

The promotional campaign itself
envisages a working combination
of the 35,000 radio dealers with the
700 broadcasters. Window displays,

the story of radio. Conversely,
broadcasters would use their own
facilities to tell the dramatic story
of radio and radio entertainment,
and what the listeners' interest in
having the newest model receivers
insuring quality reception. Listener
contests also are under consideratell

tion.

NAB

Members

of the
committee
are President Miller; H. Leslie Atlass, CBS Chicago vice-president; I.
BufR. Lounsberry,
falo; T. C. Streibert, WOR, Newark; H. B. McNaughton, WTBO,
Cumberland, Md., and Mr. Kirby.
A. S. Wells, of the Wells-Gardner
president, and
Co., Chicago,
Bond Geddes, executive vice-president of RMA, are the moving
spirits of the manufacturers'

WGR-WKBW,

RMA

NBC

Music Appreciation Hour conducted by Dr. Walter Damrosch is

aired each Friday afternoon on
Chicago, by transcription.

WCFL,

by the

NAB

and relating

in

simple language the basic story of
the American System of Broadcasting, will be part of the literature given away with every set sold
manufacturer.
by an
The Primer itself, called by the
NAB the "ABC of Radio," will
be a 50-page book. Through NAB
members copies will be given to

RMA
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a combined network program under the auspices of the NAB, proposed by Neville Miller,
president, and now under consideration.
In a telegram Dec. 7 to Presidents Lohr. Paley and Macfarlane,
of NBC, CBS and MBS, respectively, Mr. Miller invited them to join
him in preparing the program as
the first phase of the new industry
promotional drive in which broadcasting will tell its own story.
He suggested that the public relations heads of the networks meet
Dec. 14 with Ed Kirby.
pub-

NAB

NAB

relations director, who will outthe plan, and that the program boards of all three networks
later get together.
"Such a theme gives us opportunity to bring to the microphone
spokesmen of religious, government, education, music and related
arts who will review the contributions made to American life bv radio in the past year," Mr. Miller
advised the network heads.
"Such a theme gives us opportunity to rededicate ourselves to the
best interests of the American people, and to outline new eoals of
lic

line

we

achievement
1939.

It

offers

seek in the year
an onnortunitv to

parade before the public the finest
talent in America, and by proper
pick-ups at home and abroad, to
show something of American radio's role as

medium

a

of national

international understanding.
one occasion too, it would
be our suggestion that non-network stations be permitted to participate in the program."

On

this

Davis & Schwegler Proposal
Said to Gain Approval

ENCOURAGING

reaction to the
free-music-for-radio plan of Davis

& Schwegler, newly-formed music
publishing organization in Los Angeles, was reported Dec. 1 by Carl
Haverlin, general manager, after
a swing around the country.
After calls on station executives
and networks in the East and Midwest, Mr. Haverlin said the plan
was being well received and that
production of popular music numbers is being speeded. During the
first month— November
approximately 60 tunes were published and
the plan is to step this up to about
100 tunes per month.
To popularize the tunes, stations
are given blanket releases on performances. The publishing concern
would derive its revenue through
sheet music sales at a standard
price of 25c per number. Arrangements likewise are being made
with retail outlets, such as drug

—

stores,

circulating

16 Sponsors Are Pleased with Silly Routine
Clearing House for Announcements
GOES on Jack's Jam- its objective, Jack's Jamboree

boree, said to be blazing a zany trail
of sponsored success on WFIL,

Philadelphia, with 16 sponsors for
the present 75-minute daily period
and a total of 21 in sight when the
feature expands to two hours the
first of the year. The program,
conducted by Jack Steck, but executed almost at will by anyone on
the station personnel from soundeffects man to engineers, claims to
remedy the problem of cluttering
up the daily schedule with 30-100
word announcements by providing
one long period every day for the
commercials and whatever talent
is

handy.

words they buy, or even that Funster Steck, who reads all the commercials, will use any of the copy
furnished. Sales messages may be
lampooned or ridiculed, depending
on Steck's whims. Anybody wandering into the studio is likely to
wind up in a spot on the program,
from the porter to unsuspecting
passersby.

Obviously undignified and pursuing a roundabout course to reach

December 15, 1938

said

really

be

is

catsup,
baked beans, meat products, cold
tablets, bank accounts, real estate,
doughnuts, jewelry, rugs, headache
remedies and other products and
to

selling

Test of

APPEAL

AS CAP Laws

of the

American Society

Composers, Authors and Publishers from the anti-ASCAP laws
of

of the States of Florida and Washington will be heard by the U. S.

Supreme Court the second week in
January. Briefs are now being prepared by ASCAP's attorneys,
Schwartz & Frohlich and will be
presented by Louis D. Frohlich. On
Dec. 1 Justices Hicks, Taylor and
Gore of the Federal Court in KnoxTenn., awarded ASCAP a
injunction restraining
the officers of that State from enforcing the provisions of the antiASCAP law passed in May, 1937,
which is a duplicate of the Washington law.

and

Supply of Tunes Planned
The firm is a partnership of
Kenneth C. Davis, Seattle attorney
and former managing director of
the Washington State Association
of Broadcasters, and Paul SchwegLos Angeles. Mr. Haverlin,
former commercial manager of
KFI and KECA, recently joined

ler of

company as general manager
with a minority interest.
The project envisages a supply
of popular tunes, tax free to radio,
with the thought that eventually
the catalog can be used by the industry in connection with its bargaining on copyright royalties with
the

and other licensing groups.

contended this popular supply, made, up of the works of many
composers who have been unable to
crash ASCAP, would provide a
necessary and desirable addition to
public domain music in the event
another crisis is reached. Mentioned particularly is the fact that
current contracts of broadcasters
with ASCAP expire at the end of
is

1940.

The

original plan announced

by

&

Schwegler contemplated
transcribing of the musical compositions and the granting of tax free
privileges to stations which purchase its transcriptions. To date
there has been no transcription
production but Mr. Haverlin said
Davis

services.

libraries

mail order houses, for distribution.

It

—And
— On
ANYTHING

agreed at the meeting that the

lished

American Listener"

the
the title of
to

ASCAP

will receive the full 30, 50 or 100

new Radio Primer now being pub-

"RADIO'S Annual Report

ANYTHING GOES ON JAMBOREE

commit-

its

Combined
Network Review

Miller Proposes

and

group.

The 16 sponsors are "delighted"
with the program, which in two
months has mushroomed from 30
to 75 minutes daily and quadrupled
its original four sponsors, although
they have no assurance that they

For example, through
tee,

of Congress before they
leave their homes for the new session Jan. 3. Because it contains a
factual account of the fundamentals of radio, it is felt the book
will lead to a new understanding
of the problems of radio.

Tax-Free Supply
Of Tunes Favored

RADIO'S REPORT

it

would start soon.

Sheet music thus far produced by
the firm carries the label "public
performance by any radio station
is free of copyright tax on sheet
music, records or transcriptions
furnished by Davis & Schwegler."
Mr. Haverlin said this also applies
to special arrangements.

ville,

temporary

LEON LEVY,

CBS,

director of

posed by gift of 370 Class

B

dis-

shares

of CBS in November, leaving his holdings at 44,530 shares, the Securities

& Exchange Commission
He holds 37,850 Class A
cording to the

SEC.

announced.
shares, ac-

Music School on 25
CHARLIE COOK Corp., New
York

(music-by-ear school), on
Jan. 2 will start quarter-hour tranprograms five and six
scribed
times weekly on a list of about 25
stations. Lessons in music are featured on the programs which have
been on the air at different periods
in the past few years. H. C. Morris & Co., New York, handles the
account.
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A Record in
AIL PULL

MERCHANDISING
One of America's biggest buyers of spot broadcasting included KVOO on a list of 55 leading stations,
using a 15-minute daytime script show, five days
weekly. An offer was made, requiring the mailing
of a carton front. Here is what the agency Account
Executive said about KVOO's merchandising
activity

and subsequent

report:

many letters from satisfied advertisers on
the most power, the greatest audience and fulltime service from both (choice of) N.B.C. networks, the logical
buy in Oklahoma is KVOO. in Tulsa, the Oil Capital of the

This

is

but one of

KVOO. With
World.

25,000 WATTS

00

BOTH

N. B. C.

NETWORKS

TULSA

Churches Advised
To Protect Radio
Fate
Is

Totalitarian

of

States

Reviewed by Lenox Lohr

EVERY

power, not to a
strongly entrenched minority, but
to the American people. "As you
cherish those things which you hold
in

sacred, so will you guard the freedom of the air," he said.

Religious Policy

of

NBC's

religious policy

and

explained that the network does
not sell time to anyone to discuss
religious matters. "If time were
sold to one denomination, it would
be to all," he said. "It takes little
imagination to see that enough
time to go around does not exist.
Even if it did, we would be guilty
of making available the powerful
weapon of radio to those who had
the most money with which to present their religious views. It is our
policy instead, to provide time,
without monetary recompense, to
the three great types of religious
faiths prevailing in America the
Protestants, the Jews, and the
Catholics
as distinguished from
individual churches, or small group

—

—

-

movements.
"Again, believing

people, we turned
resentative religious groups in the
country to aid us in determining
what religious programs are broadcast. All our regular Protestant

through

scheduled

the Federal Council of Churches;
in the field of Catholicism, the National Council of Catholic Men acts
in a like capacity, and, for the
Jewish programs, the United Jew-

Laymen's League."
Mr. Lohr mentioned that

ish

NBC

declines to accept "several million
dollars of legitimate business every
year, in accounts that offer acceptable copy, advertising products
approved by the Federal depart-

ments concerned, and welcomed by
periodicals of the highest standing.
It includes such items as certain
medicines, personal hygiene articles,

and

account,

distilled liquor.

which would

One such

have

run

was offered recently by the maker of a
well-known brand of whiskey. The
close to a million dollars,

potential client volunteered to put
on a program of unquestionably

high caliber, and without commercial announcement, except, 'Sponsored by Blank Distillery,' as required by law. We refused it.
"As a protection to the public, a
number of products ranging in nature from reducing agents to firecrackers are denied time."
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Agency Men Unable
To Supply Data

KPO

Ryan; Ralph Brunton, manager of
KJBS; Ward Ingrim, sales manager of KFRC, and Henry Jackson,
northern California sales manager
of CBS. The speaker took to task
agency men who demand net

men,
from

December

1 5,

Stations in

Canada

stations have been authorized in Canada, according to
Walter A. Rush, controller of radio, Department of Transport, Ottawa. One will be built in Rouyn,

Quebec mining town, where La Cie
Radiodiffusion Rouyn-Noranda
Ltee. has been authorized to build
a 100-watt station to operate on

de

1370 kc. with call letters CKRN.
The other is in Halifax, Nova Scotia, where the Chronicle Co. Ltd.,
a newspaper, will operate a 1,000watt station on 1290 kc. Call letters have not yet been assigned the
Halifax station. CHLT, Sherbrooke, Que., has been authorized
to go from 100 watts to 250 watts
on 1210 kc.

cir-

New

saleswhile accepting gross figures
other media. He insisted that,

WORC

Manager

until other media could provide net
circulation, agencies and advertisers in buying should use the aver-

WMRO

director

is

Russ

formerly with WROK,
Rockford; WHBL, Sheboygan,

Wis.,

and WIBU, Poynette, Wis.

Hunter, formerly of
WCAZ, Carthage, 111., has been
named announcer and continuity
writer, as has Robert Diller. The
station is RCA equipped throughout, with a 209-foot Harral radiCharles

ator.

proposed deal for the sale of
Hattiesburg, Miss., for which
application for transfer of ownership
to Miles A. Metzger, of WJRD, Tuscaloosa, Ala., was filed with the FCC,
has been called off, according to Mr.
will continue operMetzger.
ating under the ownership and management of C. J. Wright.

WFOR,

WFOR

Shown

WHEN KWOC, Poplar Bluff,

Mo., went on the air May 21,
1938, the local daily paper
completely ignored everything about the station, programs, dedication ceremonies
and all, despite the presence
of prominent State officials.
And when the paper refused
also to print program schedules, Manager Randall Jessee
hired a local print shop to
print and distribute the pro-

gram listings each week. The
demand grew rapidly, and
the printer, one Martin
Byrnes, decided to sell ads
around the schedules and distribute them at no cost to
KWOC. The idea expanded
further by leaps and bounds,
and now Poplar Bluff has a
prospering new twice-weekly
newspaper, Butler County
News, with
program
schedules featured in every

KWOC

issue.

I

t

Charles Caley, WMBD; Ken
Church, KMOX.
Preparation of a visual sales
presentation of radio as an advertising medium also was agreed
upon and will be undertaken by the
NAB. A continuous study of radio
advertising, including development
of trade studies under Paul Peter,

WSM;

MILDRED STANTON
TO THE RANKS of the few women managers of broadcasting stations in the United States, A. F.
Kleindienst, owner and operator of
WORC, Worcester, Mass., has designated Miss Mildred Stanton, who
has been with WORC since 1929.
She succeeds E. E. (Ted) Hill, who
on Dec. 1 became manager of
in the same city. During
the last nine years she has been
secretary to Mr. Kleindienst and
assistant to Mr. Hill. At the same
time the appointment of Wilbur P.
Davis, former insurance man, as
commercial manager was announced. He succeeds the late Wal-

WTAG

ter R.

Moran.

CORN BELT HOOKUP
PAXTON & GALLAGHER, Omasponsoring Coffee Pot Inn as
a Corn Belt Wireless early morning feature daily on 11 Midwest
stations for Butternut Coffee. The

ha,

is

program, originating at

WHO,

Des

Moines,

up

the

is

also picked

off

weekdays, 8-8:15 a. m., by
KMA, Shenandoah; WOW, Omaha; KFAB, Lincoln; KMMJ, Clay
Center, Neb.; WREN, Lawrence,
Kan.; KFBI, Abilene; WNAX,
air

KFYR,

Yankton;

WDAY,

Fargo,

Bismarck;

and

KSTP,

St.

Paul.

The show features the comedy
McNutt & McNutt, played
by Cliff Carl and Shari Morning,
and the singing of Kay "Sugar"
Neal, supported by the Four Aces,
directed by Don Hovey. Other memteam,

bers of the troupe include Charles
Pray, Marion Prescott and Bob
Starr. Continuity centers around
the antics of Filbert McNutt, "a
sourpuss with a voice that makes
a rasp sound like a mocking bird",

and Hazel McNutt, "dizzy, but with
a naturally romantic nature" where
her partner

1938

Ed

KEHE;

USES 11 STATIONS
Missouri

and regional conventions.
Kirby, NAB director of public relations, discussed NAB publicity activities with the committee
and pledged complete NAB support
of the plans to publicize the broadcasting industry. In addition to

tional

WSPD; Wm. Cline, WLS; Maurice
Coleman, WATL; Harben Daniel,

to

Program

visors.
Salter,

House. Plans were formulated to
send speakers from the radio in^
dustry to national and sectional
conventions of other industries,
such as the National Retail Dry
Goods Convention. Plans for explaining and selling the broadcasting industry will include talks on
the value of radio advertising by
advertising managers of prominent
radio sponsors, speaking at na-

System, and Mr. Kirby, the following committee members were in attendance: Ellis Atteberry, KCKN;
WFBL; Jack
Phillips,
Charles
Ed Flanagan,
Gross,

Starting

go on the air
about Dec. 15, the new WMRO,
Aurora, 111., has been completing
its staff. Operating with 250 watts
daytime on 1250 kc, the station is
managed by Martin R. O'Brien,
the licensee, who is public administrator of Kane County and a member of the county board of super-

Sales Managers' Committee meeting Dec. 2 at Chicago's Palmer

Chairman Craig Lawrence, sales
manager of the Iowa Broadcasting

age audience day or night compared with cost, as a basis for comparing individual station circulation with selected newspapers or
outdoor advertising circulation.

SCHEDULED

Managers' Group
Plans Promotion Drive
PROMOTION of broadcast advertising to other industries was the
center of discussion at the NAB
Sales

TWO NEW

from radio

culation figures

THE

in radio by the
to the most rep-

programs are

New

SPURNED

IS

WILLIAM RYAN, sales manager
San Francisco,
and
of
offered a check for $100 to the first
advertising manager or agency account executive who could give him
the actual circulation figures of any
of his newspaper advertisements,
in addressing the San Francisco
Advertising Club.
The check, which was unclaimed,
represented joint contributions by

New

Mr. Lohr reviewed the develop-

ment

Frisco

KGO

democratic principle in
the United States would be lost if,
as in totalitarian states of Europe,
it were possible to regulate the
press, suspend the right of free
speech, suppress church activity
and exercise complete domination
of radio, Lenox R. Lohr, NBC
president declared Dec. 7 in addressing the biennial meeting in
Buffalo of the Federal Council of
Churches of Christ in America.
The clergy of the United States
are vitally concerned with preservation of the American system of
broadcasting, he told the Council,
reminding that broadcasting channels belong not to those who operate transmitters on them, not to

the party

$100

is

concerned.

director of research, likewise was
discussed. Mr. Peter already has
undertaken a survey of the department store field to procure infor-

mation requested by

Lombard

y
i

|
•

NRDGA.

for Kellogg

KELLOGG

Battle
Creek,
Co.,
Mich., (corn flakes), will build its
new one-hour Sunday show starting Jan. 15 on NBC-Red around
Carole Lombard, film actress. This
is the first time J. Walter Thompson Co., agency servicing the account, has attempted to build a radio program around a feminine
picture personality. Titled Kellogg
Hour, the program will be heard
Sundays, 10-11 p. m. (EST). Nature of the series has not been disclosed other than it will be a "new
idea in radio". Signing of Miss
Lombard is expected to facilitate
booking of additional talent on a
weekly budget that will equal if
not exceed that of the NBC Chose
& Sanborn Hour, sponsored by
Standard Brands. It is understood
Bobby Dolan has the Kellogg Hour
musical assignment. Tony Stanford is to produce, with George
Faulkner heading the writing staff,

Would
JAMES

Sell

WMFO

F. DOSS Jr., owner and
operator of
Decatur, Ala.,
has applied to the FCC for authority to transfer ownership of that
100-watt daytime station to Tennessee Valley Broadcasting Co. Inc.
Stockholders of the corporation are
listed as Clarence Calhoun Jr., Atlanta, 40%; Ted R.

WMFO

WMFO,

Woodard,

manager, 32%, and Mutual

Savings Life Insurance Co., 26%.
The purchase price was not divulged.

WTAR,

Norfolk, on Dec. 5 was auby the FCC to increase its
day power from 1,000 to 5,000 watts
thorized

and

BROADCASTING
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install

new equipment.
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ONE YEAR AS A CHRISTMAS
Name
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Title

Name
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Title

Name
Address

To
Firm

Title

Name
Address

Firm

Title

GIFT

Jak dm in any oa&n </<m f>&MeThese!
Only NBC Blue Offers All
BROADCAST
TIME
TINIt TO
BLU E

OF

c

OF REGULAR
LISTENERS
~NBC BLUE

PER LISTENING FAMILY
OFFERED BY ANY NETWORK*
—NBC BLUE
*To provide
who want

a wider opportunity for advertisers

national coverage, the

up an economy discount

NBC

schedule.

Blue has

set

NBC

You can now

buy the splendid Basic Blue Network plus valuable
supplementaries, at rates that permit coast-to-coast

coverage for very

little

more than

the cost of the

NETWORK
NATIONAL BROADCASTING

COMPANY
Basic alone.
to give

nearest

you the whole

BROADCASTING
i

Our

•

NBC

office will

story. Better

Broadcast Advertising

be glad

A Radio Corporation of Ammricm

Sorvfeo

Buy Blue!

December

15,
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Sponsors Signing

For Facilities at
Golden Gate Fair
Extensive Studios Included in
$400,000 Radio Building

By

ARTHUR LINKLETTER

Radio and Public Address Manager
1939 Golden Gate Intl. Exposition

BY

bringing their commercial programs within full view of thousands of persons, both national

and regional

air advertisers will
materially benefit when the $400,-

000 broadcasting center is thrown
open Feb. 18, 1939, at the Golden
Gate International Exposition in
San Francisco Bay.
At this early date scores of radio advertisers are sending requests
for time assignments from the Exposition

studios.

With Hollywood

only a two-hour plane trip from
the fair, many agencies and advertisers are now mapping plans
for the presentation of a number
of ace broadcasts.
Work on the radio and auditorium building at Treasure Island
began in September. Construction
and installation schedules call for
completion of all studio and technical work by Feb. 1. The plans
provide for four studios, one of
which will have an indoor audience
area capable of seating 3,000 people. The other three will face a
central plaza where audiences may
watch through shadowless, soundproofed, double-glass windows,
From 300 to 500 persons will be
comfortably accommodated before
each of these studios and microphone placements are being worked
out so that audience-reaction may
be secured even though performers
and audiences are separated by

Mars Suit Moved
SUIT

Room

The master-control room also
will be visible through glass walls
and from this master panel 15 remote control lines will radiate. The
use of these

lines, as well as the
central studios and equipment will
be provided broadcasters free of
charge, with both sustaining and
commercial shows welcome. The 11
stations in the San Francisco Bay

area are planning to make
of these

new

full

use

facilities.

With 20,000,000

visitors expected

during the 288-day run, radio will
be given a tremendous visual boost
through the presentation of programs before the people who have
never had an opportunity to view
productions of any kind. Several
times each day we will schedule
programs which will not be broadcast, but which will be devised to
present the story of broadcasting.
Programs will be cast, rehearsed,
and produced with occasional aud i e n c e participation permitted.
Talks will be given and sound-effect plays presented.

More than

8,000

programs

will

be produced. These include sponsored programs brought to Treasure Island by agencies, sustaining
broadcasts moved to the fair by
networks and stations and programs picked up around the
grounds from remote control points
in exhibitor's pavilions o" concessionaire spots. The Exposition itself is expected to budget a million

dollars
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music and much

by Sara E.

fered as result of the Oct. 30
broadcast, War of the Worlds, has
been transferred to U. S. District
Court. Originally filed in Los Angeles Superior Court, the action, in
which Miss Collins seeks $50,000
damages, was termed a controversy
between
residents
of
different
States after CBS had contended it
was a New York firm. Superior
Judge Jesse E. Stephens granted
motion for transfer of the suit to
U. S. District Court.

CBS Publishes Report

On European Programs
"HERE,

as the world heard it hour
by hour, for 20 crucial days, is the
sound of Europe tearing up its

maps," says

—

CBS

on the

first

page

of Crisis
a report of the Columbia Broadcasting System. The
cover of this 175-page volume is a
map of middle Europe; its contents
are significant excerpts of the CBS

broadcasts during the month of
September, day by day and hour
by hour, when America sat at its
radios listening to Europe teetering on the brink of war.
Profusely illustrated with photographs of persons and places prominent in the news, and containing
at the end a ten-page time table
of the more than 400 speeches,
commentaries, reports and news

broadcast by CBS, this
volume is a worthy successor to
Vienna, March 1938 and, as CBS
points out, "a permanent record of
what radio is doing today to keep
a democratic people accurately and
fully informed on matters of vital
concern to them."
bulletins

WNOX

ALL'S WELLES

Collins, Hol-

lywood actress, against CBS for
nervous shock she assertedly suf-

sound-proof walls.
Visible Control

filed

THAT

Ends Well, and FCC Drops
'

the

Mars Incident

ANOTHER

wild chapter in recent
radio program history was ended
Dec. 5 by the FCC in dismissing
without action complaints received
about the Orson Welles War of the
Worlds dramatization of Oct. 30

over CBS.

The FCC announced that in its
judgment steps taken by CBS since
the broadcast "are sufficient to protect the public interest". Accordingly, it added, complaints received
"will not be taken into account in
considering the renewals of licenses
of stations which carried the broadcast."

The Commission brought out
that 372
protests
against the
broadcast had been received, along
with 255 letters and petitions favoring

it.

program vice-president, expressing
regret that some listeners "mistook
fantasy for fact" and adding: "In
order that this may not happen
again, the program department
hereafter will not use the technique of a simulated news broadcast within a dramatization when
the circumstances of the broadcast
could cause immediate alarm to
numbers of listeners."

CBS, NBC and MBS, and on
around the world via shortwave
stations, with CBC covering Canadian territory. Fourteen European nations, in addition to Canada, Brazil and Japan, are scheduled

to take part in the broadcast series, which will consist of music

French President to Speak
President

France

is

X

of Denmark, Queen Wilhelmina
of the Netherlands, Ring Gustav
V of Sweden, and Emperor Victor
Emmanuel III of Italy. On April
30, during the ceremonies marking
the opening of the Fair, responses

The three networks, CBS, NBC
and MBS, will broadcast the Dawn
of a New Day program arranged
by the Fair to greet the New Year.
Local plans in each of the 48 States
be handled by Fair Committees who make such arrangements
at midnight on New Year's Eve as
the flashing of electric signs symbolizing the trylon and perisphere
of the Fair, and the broadcasting
will

of the Fair's theme song, "Dawn
of a New Day" by the late George

Gershwin.

will broadcast
President Roosevelt
and Postmaster-General Farley before

On New

Year's morning a speprogram will be
broadcast from Radio City Music
Hall, New York. Two New York
cial

the annual Jackson Day Dinner of
the Democratic Party Jan. 7 at the
Mayflower Hotel, Washington.

December 15, 1938

relayed

sition.

speeches by

displays.

be

be broadcast to all 62
nations participating in the expo-

MBS. NBC and CBS

religious

arranged

preview

broadcasts of the Fair.
carrying a series, also

entitled

stations

from the

programs

will

officials will

that of Nov. 28 when
York, also operating
on the 1010 kc. channel, was given
a similar temporary grant.
[Broadcasting, Dec. 1.]

Eighteen sponsors are contemplating shows built directly around
Exposition vehicles, either before
or during the fair and many of
the national exhibitors signed up
for space on Treasure Island are
contemplating radio
which will be produced at their own

The programs

throughout the United States by

by American statesmen and Fair

WHN, New

casts.

opening of the
Fair April 30,
1939, the Fair has arranged with
17 foreign countries for a series
of world-encircling broadcasts titled Salute of Nations to be heard
Sundays, 1:30-2 p. m. (EST), from
Jan. 1 to April 23.

Albert L e B r u n of
speaker on the initial
program on New Year's Day. The
series will close April 23 with an
elaborate broadcast from Great
Britain, including a speech by Sir
Louis Beale, Commissioner General
to the Fair. Other speakers on the
programs include King Christian

paralleled

operate these facilities and studios
with a technical and programming
staff. Writers, producers, announcers, monitor men and staff talent
will be gathered. A Radio Advisory
Committee, composed of NBC,
CBS, MBS and independent station representatives, will rule on
all policies, production standards
and personnel. It will pass on technical equipment and approve suggestions for all Exposition broad-

TO HERALD the
New York World's

no occasion for action by it.
The Commission said it had the
statement of W. B. Lewis, CBS

from CMQ, Havana. The action

music shells and auditoriums
throughout the fair.
The exposition guarantees to

to

typical of the country and addresses by such prominent speakers as kings, queens, presidents or
noted statesmen of each nation.

Interference

of this will be broadcast

Globe Girdling Broadcasts
Feature Sunday Promotion

In its press release, the Commission stated that while it is regrettable that the broadcast alarmed
"a substantial number of people",
there appeared to be no likelihood
of a repetition of the incident and

WNOX, Knoxville, on Dec. 5 was
authorized by the FCC to increase
its night power to 5,000 watts for
30 days to overcome interference

the

Broadcast Series
For World's Fair

have

WMCA

is

of a New Day, which presents a group of speakers outlining the activities to be carried on

Dawn

SPONSORED

by Elliott Roosevelt,
president of Texas State Network,

was a recent goodwill tour of cities
where the network's stations are
located.

Network

Called
—
Gail

"Texas State
Northe Goodwill

the

Flight," the tour included 22 cities.
It was under
direction of Gail
Northe, TSN director of women's
activities.
city were

sumed 17
Oil

Corp.

Local

officials

in

each

greeted. The tour conflying hours in a Gulf
plane, piloted by Buck

Rowe. Orchids were presented mayors. In photo the reception at Houston is shown. Left to right are
Mayor Fonville; Miss Northe;
Manager Smith of Metropolitan
Theatre; Tilford Jones, of KXYZ,
Houston. Also on the tour were
Truett Kimsey, TSN chief engineer, and Miss Polly Smith, photographer.

WNYC

New Year's Eve, and
has
been taking its listeners on World's
Fair Preview tours around the
grounds of the Fair describing the
under construction and
interviewing engineers and workexhibits
ers.

In addition to providing a tre-

mendous

impetus

to

world-wide

broadcasting, the Fair will also
introduce television to the public.
RCA and NBC will place home receiving sets on the market, CBS is
installing a television studio in the
Chrysler Building's tower, and, in
the General Electric Building at
the exposition, a studio will be

equipped with television receivers,
camera and transmitting apparatus available for the reception of
all television programs during the
World's Fair.
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Every year

A

—

Every year of this Company's existence has set a new record a record in service to the stations which avail themselves of our
recorded program service as well as a record in achievement for ourselves.
When radio stations for four successive years, or three, or even two years continuously have used our service, there can be but
one reason. These stations get from us, year in and year out, the recorded progrqrhs they want, their audiences want, and their

/

local sponsors want, at prices that return

We

us,

i

them dividends.

recorded library to broadcasters in August, 1935. Every year since has established a new record with
and the record shown below is evidence of satisfaction on the part of our subscribers. Look these records over!
originally offered our

FOURTH YEAR SUBSCRIBERS
KFWB

WEAN
WHEC

Los Angeles
Boston
Boston

WNAC
WAAB

Providence
Rochester
Bridgeport

WICC

THIRD YEAR SUBSCRIBERS
KEHE
KFH

KGMB

KMOX

Salt Lake City

KGFJ

Los Angeles
Los Angeles
Portland
Portland
San Francisco

J

WBNS
WFIL

WINS

.

.

».

.

.

./.

.

.

WXYZ

Detroit

Buffalo

WJBK

Detroit

WMAS

Springfield

WLW-WSAI

Cincinnati

WTCN

Cincinnoti
Philadelphia

New

Buffalo

€

Antonio
Denver

Columbus

.

....£..
..../..

WCPO

St. Louis

KSL

£

KVOD

Wichita
Honolulu
Denver

KLZ

# Son

KTSA

Los Angeles

WGR
WKBW

Minneapolis
Hartford
East St. Louis

WTHT

WTMV

York City

SECOND YEAR SUBSCRIBERS
KNX
KOIN
KALE

KYA

WADC

.

WHN

WNOX

FIRS
KARM

Fresno
Bismarck
Oklahoma City
Rochester

KFYR

KOCY
KROC
KXOK

St.

New

Miami
Miami Beach
Memphis

3

DB

5

AD

.

.

Grand Rapids
Richmond
Sydney
Melbourne
Adelaide
Perth
Brisbane

.

/YEAR SUBSCRIBERS
Wilson

WGRC

New Albany

WHAS
WHB

Kansas City

WNAX

WPIC

Boston

WJTN

Jamestown

WSJS

WMBC

WABY

WRAK

Williamsport

Sunbury

WSYR

Winston-Salem
Syracuse

Lowell

WTNJ

Trenton

WTOL
W8XWJ

Detroit

WMFJ

York City

Davenport
Albany
Albany
Sharon

WOKO

Chicago

WKOK

New

WOC

Hammond

WLLH

Springfield

WNEW

Louisville

WHIP-WWAE

Yankton

WNBX

Ashtabula
Ironwood

Baltimore
Portland

.

.

4 BK

Knoxville

,/WGTM
if

6 IX

WICA
WJMS

Indianapolis

WGAN

UW

York City

Charlottesville

WFBR

2

Olean

WBZ-WBZA

WFBM

Gary

WHDL

WBBM

WCHV

York City

Mankato

KYSM

WABC

Louis

New

Washington

WOOD-WASH
WRNL

Anderson

.

WMPS

Birmingham

.

.£....

WKAT#'

Atlanta

WOL

South Bend

i

WIND
WIOD

Akron

WATL
WAPI

WFAM-WSBF
WHBU
J

Daytona Beach

Toledo
Detroit

IJotiA
ASSOCIATED
RECORDED PROGRAM

ASSOCIATED MUSIC PUBLISHERS,
:
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WEST

45th
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NEW YORK
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Remote From Iceland
CJRC, Winnipeg, completed
what is believed to be the
longest remote broadcast by
an independent station when
on Dec. 1 it conducted and
carried a 15-minute program
from Reykjavik, Iceland,
7,000 miles away. The Icelandic remote was a portion
of the 45-minute program

MX
VV
Mil LM

to

cele-

community

Winnipeg's

lute

of 8,000 Icelanders, largest
outside of Reykjavik itself.
TFJ, Reykjavik was the Ice1 a n d i c
originating point.

f

CJRC fed the broadcast to
CJRM, Regina; CJGX, Yorkton; CJRO and CJRX, Win-

l

KID

CJRC

arranged by

brate the anniversary of Iceland's sovereignty and to sa-

nipeg.

SHOWS

Transcriptions

made

by CJRC were carried the
same day over other Canadian stations.

Round Is

-

WIP, Philadelphia, on Dec. 5 became Philadelphia's first roundthe-clock station and one of the
half-dozen in the country operating on a 24-hour basis. Henceforth,
it

was

WIP

stated,

will

never go

the air, with the exception of
Monday moraings from 1 to 7
a. m. for routine inspection, repair
off

and

tests.

The block of time from 1 to 7
each morning will be filled by the
Dawn Patrol, a six-hour program
music, news, weather reports
and other information, handled by
Fred Wood, announcer. Benedict
of

Gimbel

WIP

Jr.,

felt this service

KID

SHOWS

on the
PACIFIC

COAST

ACCORDING TO FACTS CONSOLIDATED

president, said he

would be welcomed

by the Philadelphia audience. Mail
and telegraph count for the initial
week was far above expectations.
Telephone calls are discouraged
and no phones are answered. The
6:45-7 a. m. block already has been
sold as a news period to North
American Accident Insurance Co.,
across the board. It features Transradio News.

New Wheatena Series
WHEATENA Corp., Rahway,
J.,

is

dropping

program on

its

MBS

N.
Junior

Dad &

and replacing it
with a children's program of songs
and stories by Dorothy Gordon as
of Dec. 16. Miss Gordon is well

known
dio

in the field of juvenile raentertainment, her Children's

Comer

DON LEE
BROlDtASIM SYSTEM
THE NATION'S GREATEST REGIONAL NETWORK

Lewis Allen Weiss

. . .

on

CBS

having been
honors in this

of radio program by the
Women's National Radio Commit-

type

076 West Seventh Street

AFFILIATED

WITH

MUTUAL
Page 30

•

Los Angeles, California

REPRESENTED BY

JOHN

BLAIR & CO.
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Showdown

Sought by Fulton Lewis
A SHOWDOWN on radio's right
to be represented in the press galleries of Congress is expected when

the new Congress convenes Jan. 3
as a result of a letter addressed to
the Standing Committee of Newspaper Correspondents, which is
judge of the membership, by Fulton Lewis Jr., MBS Washington

commentator.
Although both CBS and
radio in the past have been
membership, Mr. Lewis
that he will demand either
be admitted to the galleries

Transrefused
asserts
that he
or that

equivalent facilities be made available to him and to other radio reporters. He stated he gathers his
own news, that it is transmitted
via wires and that radio has taken
its place along with the press as a

news medium.
If the correspondents' committee
turns him down, Mr. Lewis intends
carrying his demand to the House
Rules Committee.

Texaco Makes Changes
TEXAS Co., New York (gasoline),
having renewed the CBS Texaco
Star Theatre for a second 13
weeks effective Jan. 4, will sever
alliance with Max Reinhardt Workshop, Hollywood theatrical school,
following

broadcast

Reinhardt

is

in

of

Dec.

New York

28.
direct-

ing "The Merchant of Yonkers", a
Thornton Wilder stage show, it

was

Frances Langford will
Jane Froman, vocalist.
John Barrymore, film actor and
master-of-ceremonies on the program since Nov. 23, is expected to
stated.

replace

withdraw when a suitable successor is found. Bill Bacher continues as producer. Agency is Buchanan & Co., New York.

Series, broadcast three times
weekly at 5:45 p. m. on 11 Mutual

stations in the interest of Wheatena cereal, is Miss Gordon's first
commercial
program.
Wheatena
agency is Rohrabaugh & Gibson
Adv. Agency, Philadelphia.

Insurance Tests

INSURANCE

1

Tom

presented to

sports announcer
of WTAM, Cleveland, who won the
Sporting News trophy as outstanding baseball announcer of 1938.
Manning has covered World Series
games since 1929 and All-Star
games since their inception.
(left),

tee.

& General Mgr.

Vice President

series

awarded leading

Manning

Press Gallery

Clock Basis
Inaugurated by W1P
the

THIS trophy was

Information ServChicago
(reclaiming lapsed
policies), has started a test campaign of daily spot announcements
on CKLW
KMMJ
with plans for expansion after
Jan. 1. First United Broadcasters,
Chicago, has the account.

Royal Lace to Place
LACE Paper Works,

ROYAL

Brooklyn, N. Y. (Roylies, lace doia five-minute transcription campaign shortly after
the first of the year, discs to be
heard one, two or three times
weekly on a list of about 15 stations. Agency is Lawrence C. Gumbinner, New York.
lies), will start

ice,

WWVA

WNAX

TRANSRADIO
WOR, Newark,

news announcers on

are checked before
each news broadcast for alien accents
and mispronunciations by Dr. Charles
Earle Funk, noted lexiocographer, who
also conducts his own weekly
program, Say It With Words.
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fykjMM> Antf
^ SHE'S GOT IT!
TO

Wcuf Ijou Will

COVER TEXAS

KGNC
KFYO
KRGV
Consider

all

YOU MUST USE
AMARILLO
THE PANHANDLE

LUBBOCK
THE SOUTH PLAINS

TEXAS 4™
CITY
LOWER VALLEY GRANDE

the angles. Analyze coverage maps, sales records, mail returns

.

.

.

check up on station and

program preferences and efficiency of merchandising services. You just can't get around the fact that the

two geographically

isolated

Texas markets dominated by KGNC,

third of the area of the state, one-sixth of the population

HOWARD

H.

WILSON

CO.,

KFYO

KRGV

and

constitute almost one-

and one-fifth of the purchasing power!

REPRESENTATIVE, KANSAS CITY

•

CHICAGO

•

NEW YORK

Scophony Video System
Explained to the FCC
THE "large screen" television designs

of

Scophony

Ltd.,

English

television organization, were outlined to officials of the FCC Dec. 7
by Sol Sagall, president of Sco-

phony. Escorted by John H. Payne,
chief of the Electrical Division, Department of Commerce, Mr. Sagall
conferred with
Commission
engineers and also paid courtesy
calls on Chairman McNinch and
Commissioner Craven. He outlined
plans for large screen projection
of television and left descriptive
and photographic material with the
Commission [Broadcasting, Nov.
15].

With Lieut. E. K. Jett, FCC
chief engineer, Andrew D. Ring,
assistant chief engineer for broadcasting, and other members of the
engineering staff, Mr. Sagall described the manner in which his
novel system of television projection on a large screen would function.

He

plans to return to this

Map Infringement Suits
May Follow Roundup of

Ovaltine Spots

WANDER

Co.,

Chicago

tine), on Jan. 2 will start a
national campaign of spot

new

LENOX

an-

of

nouncements varying from three to
five weekly on about 30 stations including

KPRC. The Orphan Annie series
NBC-Red has been dropped

from

WOR

KHBC-KGMB KDYL

agency.

president
Dec. 5 gave a

Radio Manufacturers Associahold its annual convention

will

National Parts Show at the
Stevens Hotel in Chicago June 13-14.

and

CHICAGO

Junior League members
weekly radio classes
under direction of Robert N. Brown,

are

attending

city.

WBBM,

that
director of
Girls are used as talent on the

WBBM

series,

Your

Neighbor

&

Mine, under auspices of the Chicago
Council of Social Agencies.

MERRY XMAS
and

Promotional Campaigns

nings, 8:30-9 p. m., throughout its ten years since the
first broadcast on Dec.
3,
1928. Account is handled by
Sweeney & James Co., Cleveland.

program

THE
tion

LOHR,

Tenth Anniversary program,
and Harvey S. Firestone Jr.
gave a brief response address. The program has been
heard on NBC, Monday eve-

WLW

and added to WSAI. Blackett-Sample-Hummert, Chicago, is

country in January with an engineer and hopes to form an American company. He discussed exchange of information with respect
to television and brought out that
his system is sufficiently flexible to
function as a part of American
visual radio at its present stage of
development.

R.

NBC, on

speech
extending NBC's
greetings to the Firestone
Tire & Rubber Co., Akron,
on the Voice of Firestone

KSFO WJAR WWJ KOIN

on

Decade

Firestone's

(Oval-

a jatoijaetoui

NEW YEAR

FEELINGS akin to those of the
fabled youth who hung up his
stocking on Christmas Eve with
visions of the candy and toys he
would find the following morning
and awoke to discover it full of
switches are being experienced by
the broadcasters who sent coverage maps and other data in response to a request from Mr.
Lewis M. Andrews with expectations of orders and only later
found out that Mr. Andrews is
head of the American Map Co. and
that the return for their trouble
may be requests for damages for
alleged infringements on the copyrighted maps of his company.
Denying that he had any intention of securing incriminating evidence from unwary broadcasters
when he sent his requests on stationery bearing only his home adMr. Andrews told Broadcasting he was collecting the information for a client who wanted
a national coverage map showing
the extent of overlapping coverage
of neighboring stations. Since he
wrote to 652 stations, he explained,
he did not want this mass of return mail coming to his office with
his regular business correspondence
and for that reason only used his
dress,

home

address.

He was

utterly

amazed, he said, when he found
that a considerable percentage of
the 490 maps received had been
reproduced from the copyrighted
maps of map makers, 32 of them
being "pirated" from his own company and in every instance with
the copyright notice removed.

fitom the

Stating that the American

Map

Co. issued the first radio map ever
made, some 15 years ago, and that
making coverage maps for networks and stations constitutes a
substantial part of his business,
Mr. Andrews said that he has no
desire to be vindictive but that he

cannot overlook such wholesale infringement without being unfair to
his other radio clients as well as

He took from his files
some 40 maps which his company
has prepared for CBS and stations
to himself.

in all parts of the country in evidence of the extent of this business. The 32 alleged infringements
have been placed in the hands of
his attorneys, Mattuck & Mattuck,
he said.

Dodge Spots on 50
DODGE BROTHERS Corp.,

Deon Dec. 5 started a campaign
of 18 spot announcements weekly
through December using close to
50 stations to promote the new
Dodge autos. Ruthrauff & Ryan,
New York, handles the account.
troit,

WORLD'S GREATEST OIL AND GAS AREA

WAITER BIDDICK

COMPANY

IO.OOO WATTS

ens

REPRESENTED BY

THE BRANHAM CO

i.ooo watts

SHR EVE PORT
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Two

are keying people's minds to a
biggest shows on earth
faster tempo for 1939. In the progressive Salt Lake market area (population more
than 750,000) people have long shown appreciation for KDYL's lively local showmanship and NBC-Red network presentations. Now with greater power and improved facilities, KDYL offers alert advertisers a place in the parade to greater sales

World's Fairs

.

.

.

.

.

.

—

volume

1939 and the years ahead.

for

& COMPANY

Chicago
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•

Representatives: JOHN BLAIR
• Detroit • San Francisco

New York
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• Seattle

December 15, 1938

•

Page 33

MEN ARE
In

BETTER

Women's Program,

'

WAAW
'

Has Decided

MALE announcers
women's programs

on
than women
themselves, according to WAAW,
Omaha, which several weeks ago
switched Classified Page of the
Air from a girl announcer to Bert
Smith. Subsequently mail response
for the show, a daily participating
program of exclusively feminine
appeal, has jumped about 600%
and
has a waiting list of
sponsors anxious to participate.
click better

WAAW

Classified

Page

specializes

in

commercials too small for regular
sponsorship, along with free help
wanted, job wanted and swap notes.

STANBACK MEDICINE

Co., Sal-

isbury, N. C. (cold remedy), has
renewed spot announcement contracts on WIOD, Miami, WPRO,
Providence and WFBC, Greenville,

C, through J. Carson Brantley,
Salisbury. The agency has also
S.

placed spots on WBT, Charlotte,
for the A.&O. Co., New Bern, N.
C.

(cold

remedy).

AT&T. Asks Rejection of Walker Report
And Change of Communications Law
REJECTION

of

the

Walker Report on the

so-called

FCC

investi-

gation of the AT&T which, among
other things, recommended that the
Communications Act of 1934 be
amended to prohibit "discrimination" in charges for telephone lines
used for broadcasting or incidental
broadcast uses, was asked by the
AT&T in a 280-page brief filed
with the FCC Dec. 5.
The brief attacked the report as
"ex-parte" and "distorted" arid
asked the Commission to reject it
as the basis for its proposed final
report to Congress, which ordered
the inquiry. Approximately $1,500,000 was expended on the AT&T investigation. Paul A. Walker, FCC
member, was chairman of the

former Telephone Division, which
conducted the inquiry and submitted the report.

Commissioner Walker

in his re-

port had concluded the Bell System
"has a virtual monopoly in the furnishing of wire facilities to broadcasting stations and chains." The

took issue with practically
every conclusion stated by the Commissioner in connection with broadbrief

casting. Commissioner

Walker had

suggested a 25% rate reduction as
desirable throughout the Bell System.

AT&T
Among

Achievements

claims

made by

AT&T

in its brief of concrete achievement
in the public interest was revision
of its wire service charges to radio
stations, which it said effected reductions in charges approximating
$530,000 per year and which re-

moved

"certain

discriminations".

These changes were made in September, 1936, by AT&T and also
were adopted by associated companies during ensuing months. This
action was taken entirely independent of the investigation, it was
said, and the changes made in
rates were not proposed by or discussed with Commission representatives in advance of the filing of
the tariffs. "Here again", said the

f

Walker Report makes a
wholly unwarranted claim to credit
for something which took place during the period of the investigation
but which came in the normal
course of business. The 'investigation' played no part in it."
An entire chapter of the brief
was devoted to an answer to that
portion of the Walker Report relating to broadcasting. This phase
of the Report, the brief said, "continues the process of indictment
brief, "the

\
||

and conviction by implication and
innuendo employed in the investigators' report." Also attacked were
"inaccurate factual material and
unwarranted conclusions and implications."
The brief stated the Walker Report is correct in including the existence of the Bell System's "extensive wire networks" as one of

the reasons the System has attained its present position in program transmission. In fact, it added, the existence and availability
of this network when broadcasting
came upon the scene, was the fundamental cause of the ultimate result. It is probably true, it added,
that without the use of the Bell
System's facilities, "radio broadcasting, as we know it today, would
be impossible."
AT&T denied that it had sought
to obtain a monopoly in furnishing wire facilities but on the contrary stated it had sought only to
provide adequate service for broadcasting development and in so doing it took steps to see that its existing patent rights should not be
prejudiced.
Referring to the Walker Report
charge of discriminatory practices,
particularly relating to the prohibition against interconnection between Bell and non-Bell facilities,
the brief stated there were a few
scattered instances in which difficult situations have been created
through the insistence of a broadcasting station on connecting facilities with non-Bell outlets. In no
case has it been shown or suggested, it was contended, that it
has been the policy or purpose of

;

j

Bell System companies to favor
one broadcasting station over its

or

competitors,

BEN LUDY.ToPEKA

taken in any

that

way

was

action

in conflict with

public interest.

"There is no foundation in the
record or in fact for the implication that the policies and practices
of the Bell System have in the
past retarded the development and
expansion in the public interest of
this type of communication or will
tend to do so in the future," the
broadcast section of the brief concluded. "On the contrary, the Bell
System has contributed very materially to the development and expansion of radio broadcasting by
providing a comprehensive network
system, by keeping abreast of the
technical requirements of broadcasting stations and by serving
them promptly and efficiently at
reasonable charges."

I

I

KTUL

Ben Ludy, Manager

WITH
Represented by

CAPPER PUBLICATIONS,

—

New York— Detroit—Chicago Kansas

I

City,

sa,

Mo.

—San

dent,

Francisco

ballyhoo

KTUL,

Tul-

went up

William

INC.

Goes to 5 Kw.

little

to 5,000 watts Dec. 7.
Gillespie, vice-presiC.

made

the

official

opening an-

nouncement at 8:30 a. m. and Chief
Engineer Nate Wilcox spoke from

new

the

transmitter.

A

10-second

marked the boosting of
power. The new 5 kw. transmitter,
first of the Western Electric
silence

Doherty type to be installed, is located on a 20-acre site IVz miles
north of Tulsa.
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W*. H£ADIIH£ ATTRACTION
tvAett

you keep

co**t/>****y

THE 7Q£f IN PAP/Of
Place your sales message on the station

with the public's favorite stars

.

.

.

the

7/u>
leading
help you
in

NBC-KFI
sell

personalities

/fat /U*y

cJL

who

the top buying audience

the billion dollar third major market.

KFI

•

LOS ANGELES

•

KECA

T*e Slale of KFI „ Compctd of
Tnt Nmc Soulfc.rn CMomit Count,

NBC RED NETWORK

EDWARD PETRY &

BROADCASTING

50,000

CO.
•

*

WATTS

640 KC

National Sales Representative
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1

SEASON'S

GREETINGS

WSB

Atlanta

WAGA

Atlanta

WFBR

Baltimore

WAAB
WNAC

Boston

NBC
NBC
NBC
MBS
NBC
NBC
NBC
NBC

Boston

As the holiday season approaches, we bid

WICC
WEBR

Bridgeport

farewell to the year that

is

past with thank-

WBEN

Buffalo

and encouraging

WGAR
WFAA

Cleveland

CBS

fulness for the definite

Dallas

has brought. Such success as

WBAP
KVOD

Fort

Denver

NBC
NBC
NBC

WJR
KPRC

Detroit

CBS

Houston

NBC

WFBM
WDAF

Indianapolis

CBS

Kansas City

progress

it

has fallen to our lot, we owe to the many ad-

whom we have had the privilege
of serving; and we take this opportunity to
express the hope that the services we have
rendered them may also have contributed
to their success. With the hope that the New
Year may be for all of us a year of continued
progress, we extend to our advertisers and
their agencies, and to all who may chance
vertisers

to

read this, our sincere wishes for a joyous

holiday season.

Buffalo

Worth

KFI

Los Angeles

NBC
NBC
NBC

KECA

Los Angeles

NBC

WHAS

Louisville

WLLH
WTMJ
KSTP

Lowell- Lawrence

KARK

•

Rock

Little

CBS

Milwaukee
Minneapolis -St.Paul

WSM

Nashville

WSMB

WHN

New Orleans
New York

WTAR

Norfolk

KGW

Portland, Ore.

KEX

Portland, Ore.

WEAN
WRTD

Richmond, Va.

KSL

Salt

WOAI

San Antonio

Providence

MBS
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
CBS

Laks City

NBC
NBC
NBC
NBC
NBC

KOMO

Seattle

KJR

Seattle

KHQ
KGA

Spokane

WMAS

Springfield

CBS

KVOO

Tulsa

NBC

KFH

Wichita

CBS

Spokane

Also

THE YANKEE NETWORK
THE COLONIAL NETWORK
TEXAS QUALITY NETWORK
Represented throughout the United States by

EDWARD PETRY

&

CO.

INCORPORATED

NEW YORK
LOS ANGELES

•

•
CHICAGO
DETROIT
•
SAN FRANCISCO

No

matter what he

in

every advertiser

sells,

is

—

more of it and more profitably
1939. To each and every one we wish a full

hoping

to sell

measure of

When

it

success.

comes to products on

sale in the stores

and showrooms of Southern New England, we
have a more concrete suggestion to make.

We believe
fruitful

your plans for 1939 will prove more

—and

—

impressively so

if

they include

WTIC. The

most impressive reason for our

confidence

WTIC's

is

choice with both

Southern

New

consistent rating as

listeners

first

and advertisers in

England.

In Listener Popularity by 2 to

In

Number

In

Number of National Spot
Advertisers

of
Advertisers

Far better than any other

shows that

WTIC

WTIC

50,000

WATTS

The Travelers Broadcasting Service Corporation

Representatives:
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Network

statistics, this

record

can be a real help in lining

up your product for better

New

1

sales

in Southern

England.

HARTFORD,

CONN.

Member NBC Red Network and Yankee Network

New

York

Detroit
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YULETIDE
AMONGcoming
radio

attraclistento
tions
ers and goings-on at stations
in different parts of the coun-

PROGRAMS

try during the Christmas season
are found these:
All three major networks have
arranged to carry President Roosevelt's Christmas message to the nation and the ceremony in which he
presses a button to light up the

"National Community Christmas
Tree" in Lafayette Park, Washington, on Dec. 24, 5-5:30 p. m.
Jean Hersholt, featured in the
radio drama, Dr. Christian, will
play Santa Claus for the annual
city-wide Christmas party to be
staged in San Francisco in the
Civic Auditorium Dec.

auspices of the

24,

under

San Francisco

Call-

Bulletin.

KSFO, San Francisco, in cooperation with the Southern Pacific
Co., will broadcast a special Christmas program Christmas Eve, with
lines installed in front of the Southern Pacific Bldg. to pick up Christmas carols.

Seasonal demand for a Christmas shopping series is served on
WSYR, Syracuse, by two daily
quarter - hour Christmas Cruise
shows offering transcribed popular
music, holiday carols and tips for
Christmas gifts from Syracuse
stores.

WSYR
last

also recalls its stunt of

year in bringing Mr.

Santa

Claus, of Santa Claus, Ind., to
its studios for two Christmas
broadcasts. Mr. Claus, who had his
legal name changed from John P.
Cannon, made a special trip to
Syracuse, arriving Christmas Eve
in time for a 10 p. m. quarter-hour
interview with Fred Jeske, and ap-

pearing for another interview at
noon Christmas Day.
Origination of the Christmas

idea was

Music for Bride

A BRIDE-TO-BE

recently

wrote Manager John Patt, of
WGAR, Cleveland, because
her fiance was unemployed
and it was doubtful if they
could afford music for the
wedding on the following
Saturday. Would
play
the processional at 4:30 p. m.
Saturday afternoon? It would,
though involving a cut into
the Tennessee - Mississippi
football game. But Manager
Patt approved, and at the
appointed time football fans
were amazed to hear the
game fade out and Walberg
Brown's ensemble come in
with a quarter-hour of the

WGAR

wedding songs.

traditional

station itself accepts no contribumerely puts contributors in
touch with needy families. These
families are invited to write
which gives each letter a number,
then broadcasts excerpts from the

KWK,

giving the number but no
names, and the street but no address. Contributors then pick their
case and are given the exact name
letters,

and address, investigating the case
themselves and then giving what
they see fit. Ten other stations
have picked up the idea,

KWK

WSAI,

says, the latest being
cinnati.

Cin-

WRVA,

doll."

changes.

Richmond, has arranged a

series of Jitterbug Contests culminating in a grand finale and public
dance at the local Mosque Auditorium Dec. 22. Entire proceeds
from the Mosque dance, with an
admission fee of 50 cents, will be
turned over to the Christmas

Mother Committee for its work in
supplying the Christmas needs of
poor families.

WHB,

Kansas City, will present
second annual Christmas Cupboard Party in the Municipal Auditorium Dec. 17 to climax its vol-

its

untary promotion of give-to-theneedy among its listeners. Planning
to distribute at least 8,400 cans and
sacks and boxes of food to the poor,
personnel has been workthe

WHB

ing since Dec. 1. All studio visitors are asked to bring food as

an admission fee. The Christmas
Cupboard idea is plugged consistently on station breaks and with a
special program, on which contributions are listed. The variety
show, for which admission will be
articles of food or cash contributions, sports a cast of about 100,
including real box-office talent from

the city.
is conducting
In St. Louis,
the Just Around the Comer Club
for the tenth consecutive year. The

KWK

BROADCASTING

•

dren's Program, despite strained
diplomatic relations among nations,
when
again originates the
world-wide broadcast Dec. 20, 4-

NBC

4:30 p. m. The program, arranged
by the greater National Capital
Committee of the Washington
Board of Trade will celebrate its
seventh anniversary with the largest assembly of children from diplomatic families ever to participate.

Speaking

the language of
their lative country and then in
English, each child will send
Christmas messages to the children
of this country and their own. The
first in

program

will be shortwaved to Europe, South America and across the
Pacific via
facilities. The program, to originate at the Shoreham Hotel, Washington, will also

RCA

present the U. S. Marine Band
playing the various national anthems of countries represented.

tions,

As its part in the annual Richmond Christmas Mother campaign,

Package"

on WCFL, Chicago,
Dec. 8, in a quarter-hour program
which included a talk by Chicago's
postmaster and songs by a glee club
composed of postal employes. The
program was designed to promote
rural-urban Christmas package ex-

Winnipeg after dark. Motorists are

The World's Children

PEACE and glad tidings will still
keynote the International Chil-

WBIG, Greensboro, N. C, reports receipt of a letter addressed
to "Santa Claus, North Pole" recently. The letter, posted without
a stamp or return address, was delivered forthwith to WBIG. From
7-year-old Betty Jean Kaylor, of
Greensboro, and printed in bold
young letters, the message reads:
"Dear Santa Claus. I want a electric stove and cabinet and a baby

"Happiness
dramatized

Midnight in Winnipeg
program has been developed by CJRC, Winnipeg, the
Night Riders for its mobile unit,
which goes out shortly before 11
p. m., and at that hour starts interviews with after theatre crowds
in a presentation of sidelights on

A NEW

Getting behind

For Christmas"

a

"Give

drive,

Foods

WLW,

Cin-

cinnati, is giving 45 minutes of air
time weekly, services of
ar-

WLW

tists

and an orchestra, along with

window streamers and posters for

WLW
manager. WLW

grocers in the
territory, according to Wilfred Guenther, pro-

motion

Spotlight,
carried thrice-weekly and starring
staff artists with the orchestra under Josef Cherniavsky, has been
turned over entirely to promotion
of the food-buying campaign.
*

*

From

Cullings

*

*

*

Talent Hunt in Texas
of Texas State Net-

MEMBERS
work

will offer the best talent of
their communities in a series of
Search for Talent auditions to be

heard Jan. 4-6, five winners getting
prizes ranging from all-expense
tours to New York and San Francisco to good-sized cash awards.
Each of TSN's 23 stations will
send two contestants to the semifinals, to be held in Fort Worth
according to Elliott
Jan.
1-2,
Roosevelt, president. Fifteen of
these 46 contestants enter the
finals, to be broadcast on TSN the
afternoons of Jan. 4, 5 and 6. Local
auditions are to end Dec. 20.
*

*

*

Shot Sawers Hunted

FOR

its

historical

series,

by John Schrank in MilwauMoose campaign of 1912. The ads, headed
"Wanted", invite those who saw the
would-be assassin fire the shots to
get in touch with George Comte,
author and narrator of the WTMJ
program, who plans to put one of
the eyewitnesses on the air to verify the dramatized story.
kee during the Bull

which is presented Tuesday and
Friday evenings. The program is
sponsored by local stores, Brathwaites Drug Store and JohnsonHutchinson, jewelers.
*

*

»

For Young Musicians

GEORGE SHACKLEY,

conductoi

Moonbeams on WOR,

of the weekly

Newark, has invited

all

music

stu-

dents of New York, New Jersey
and Connecticut to attend rehearsals and broadcasts so those who
plan to make their living in radio
may have an opportunity of seeing how a musical program is produced and understand the technique
required to build a musical show.
*

#

The Campus Speaks

DIRECTED

primarily at students

and using college and university
talent from its listening area exclusively, Radio Spotlight, on

KFRU,

Columbia,

Mo.,

is

built

around Eldon Jones orchestra and
several vocal groups from Missouri
U. and Christian and Stephens colleges for women. Future plans include talent from others of the 22
collegiate institutions in the area.
*

*

*

Lake Sports

Salt

ANNOUNCED,

directed and pro-

duced entirely by personnel of the
Salt Lake Tribune-Telegram sports
staff, Sports Flashes, heard weekly
on KSL, Salt Lake City, is styled
like a sports page, with Bill Pratt,
photographer, and Marlowe Branagan and Jimmy Hodgson, sportswriters, providing the commentary.
*

Your

Wisconsin, weekly half-hour heard
on WTMJ, Milwaukee, Sears-Roebuck is advertising in newspapers
for an eyewitness to the attempted
assassination of Theodore Roosevelt

invited to follow the mobile unit in
its tour of Winnipeg's street night
life and take part in the broadcast

*

*

Greetings In Foreign Tongue

FOR ITS

Christmas party, WWL,
Orleans, mails invitations to
the various consuls in the city to
appoint some child to give a holiday greeting to other children of
the world in their native tongues.
*
*
*

New

Melodies for the Ladies
transcribed singing
and orchestration with live organ
music, Music for Milady on KTUL,
Tulsa, features Wade Hamilton at
the organ tying in with the records.

COMBINING

*

Periodicals

MAGAZINE

digest of the air is
the theme of a new weekly show,
Off the Magazine Rack, on WSYR,
Syracuse. The program features as

commentator Mrs. Winthrop Pennock, who reports briefly on current magazines, commenting on ar.ticles and telling where they can be
found.
*

No End

*

*

of Sports

FEATURING

all kinds of athSports of All Sorts, conducted by Dick Bray on WSAI,
Cincinnati; five times weekly, presents interviews with sports celebrities, dope on ball players and
inside stuff on Big Ten basketball.

letics,

Broadcast Advertising

OVER

300 movie houses in Nebraska and Iowa are getting the 15-minute
newsreel film of WOW, Omaha, titled
Goes to the Fair". In
photo are (1 to r) Bill Wiseman, Gay Avery and Ray Olson, announcers;
Wilbur Chenowith, director of the film, hard at work during the shooting.

"WOW
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Musical Dramas for Children
has just
completed her first vacation after
eight years as the Singing Lady on
NBC, started a new series of weekly Music Plays for children on the
NBC-Red network, Sundays, 11:1511:45 a. m. The first program Dec.
11 was a dramatization of "Snow
White and the Seven Dwarfs" with
a musical background arranged and
directed by Milton Rettenberg.

IREENE WICKER, who

All Rules Off!

"THE

Announcer's

Dream Come True"

Fondest

what

is

they call the coming annual
Christmas Party Dec. 23 at
WTIC, Hartford, when announcers are permitted to release all inhibitions and read
commercials as they've longed
to read them all year, goodhumoredly lampooning sponsors' plugs and revealing pet
peeves. The whole thing is
put together in the form of a
running show, recorded and
then sprung on studio executives at party time.

*

*

*

Radio Auto Show
COOPERATING with Cleveland
Automobile Dealers Assn., WHK,
Cleveland,

recently

presented the

Radio Auto Show as a series of 17
nightly quarter - hours, replacing
the usual automobile show the

had held in previous years.
The programs featured station talent in music and drama, together
dealers

Dream

TRACING

Suburb
construction and
in a

de-

with interviews between Jack GarWHK-WCLE merchandising

velopment of a typical country
"dream home", A. P. Stark Inc.,
Milwaukee realtor, and contractor,
RADIO. NEWSREEL. HOOVER: "The best acoustics we've
ever found," said newsreel men following Herbert
Hoover's CBS "TC" from KSFO on the German - Jewish
crisis. Acoustics like KSFO's help sell as well as tell.

cooperating in a series of programs on WTMJ, using the
mobile unit in picking up broadcasts direct from the residence as
it is being built in the Calhoun

vey,

manager, and a dealer representative for each of the various cars.
*
*
*

is

WTMJ

Farms

subdivision.

The

series, con-

by Nancy Grey, WTMJ
women's commentator, is planned
to conclude with the broadcast of
ducted

a wedding ceremony from the
home after it is completed.
*

new

*

*

No Cash

NEW

History of the States
featuring outstanding
characters or events in American
history, written by students in high
school dramatic classes, is presented
weekly on A Salute to the States,
sponsored on WRVA, Richmond,
by the Dairy Council of Richmond.
Contest is conducted between students and schools, with a silver
cup to be awarded the winner.

DRAMA

SIX

HOURS A WEEK FOR THREE YEARS

Martin and his Wild West Revue"

and "Dude

going strong on
KSFO for Star Outfitting Company stores in San Francisco
and Oakland ... a remarkable record. But KSFO - CBS
popularity makes such records possible for audience-wise
sponsors
and their agenrios.
.

.

is still

.

slant on

teners are invited to supply these
needs by placing orders for the articles desired with their merchants.
Cash donations are refused and
Norman Ellis, conductor of the series, turns over the names of donors to the various organizations.
*

*

NEW

by the many

series inspired

days, 8-9 p. m. The program consists of visits to the various sections which are part of the metropolis, with music by Leith Stevens'
orchestra, and guest stars who are
outstanding as "landmarks" in the
history of New York today.
*

*

*

Dec.

1

Around

Co.,

New

York, on

started a new program
the Fraternity Fireplace

WSYR, Syracuse, Thursdays,
8-8:15 p. m. Discussions are con-

on

as Royal Howard, chief
engineer of KSFO, discusses broadcasting plans on
Treasure Island with "Les" Hewitt, Director of
Radio Engineering for the Golden Gate International Exposition. KSFO will be on
the job

when

ducted by Marty Glickman, former
athlete at the University of Syracuse, with guest members of the
various fraternities at the University.
Frank Presbrey Co., New
York, handles the account.
*

LOOKING

"THE AUDIENCE STATION" • SAN FRANCISCO
KSFO, Palace Hotel, San Francisco 560 KC, 5000W day, 1000W night
PHILIP G. LHSKY, General Manager
National Representative: FREE & PETERS, Incorporated

COLUMBIA BROADCASTING SYSTEM
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Audition Survivors

the Fair begins.

FO

*

BILLY BALDWIN,

for radio talent,

of

Moines, has started a
in

and listen to the forthcoming song written around it. A recording, made as the song is broadcast, is awarded weekly winners.
titles

$

'';^E

Sic

Voices in Colorado

Boston, has begun again its series
of
Wednesday night auditions,

given

by appointment only. Sucentrants get a chance to
broadcast during New Voices, carried on WEEI, Tuesdays at 2:15
p. m.
cessful

new series started on KLZ,
Denver, which visited the towns
and recorded the interviews under
direction of Production Manager
Howard R. Chamberlain.
cade,

*

*

*

Week

Sports of the

COMPREHENSIVE

sports roundup, reviewing highlights of the
preceding week, is the subject of a

MBS

every Sun-

day morning. The program features Al Heifer, sports commentator, who has conducted similar pro-

grams for

six

years in the Midwest.

*

*

*

A Slice
BROADCAST of

of Life
an actual appendix operation from one of the city

hospitals is being planned by
WAPI, Birmingham, Ala. A prominent local physician will describe
the operation, assisted by members
of the WAPI announcing staff.
*

*

An

Orchid a Week
ALONG WITH an orchid delivered to an outstanding citizen at
his home each week comes an account of his life and accomplishments on An Orchid to You, sponsored on KARK, Little Rock, by
Tipton-Hurst Florists.
*

Novel Jobs
INTERVIEWS with local men and
women in unusual occupations provide the theme for The Other Fellow's Job, conducted by Clint
Blakely on WAPI, Birmingham.

commerce
clubwomen

and businessmen from neighboring
towns speak on Colorado Caval-

*

WEEI,

KSO, Des
new series,

the Title, We Write the
which listeners submit

You Send
Song,

new broadcast on

Greek Words

REGAL SHOE

Wanted!

MAYORS, chamber of
representatives, editors,

*

Gotham Landmarks
elements which go to make up New
York City started Dec. 11 on a
coast-to-coast CBS network, Sun-

KSFO GOES TO THE EXPOSITION

Titles

is

*

*

*

programs for charShadows & Substance on
WAAF, Chicago. Needy cases taken from the files of local charitable organizations are aired and lisity

*

*

Crime

in Poplar Bluff
POLICE
Eli Sliger gives a
daily 10-minute review of local

CHIEF

crimes,

arrests

and safety cam-

paigns on Police Bulletins, carried
by KWOC, Poplar Bluff, Mo.
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Taboo
THE DAILY DOZEN is
passe, declares Jim McGrath,
NBC announcer in WashingCalisthenics

NEW advertisers

Salute to

who lately has been conducting a morning program
of symphony music. Recently
he asked listeners if they
would object to 15 minutes of
setting-up exercises during
his regular program. Immediate responses came from
2,884 personsand only 77
favored the exercises.
ton,

—

AAA Safety Scripts
AMERICAN Automobile Assn.

has

announced a national radio script
contest to develop student broadcasts in the interest of safer use
of the streets and highways. The
contest is based on the Northeastern Ohio Safety Contest, conducted
by
Cleveland, last
year. A recording of the prize-win-

WHK-WCLE,

ning Sandusky High School play
has been used as a basis for the
suggestion of the contest to the
AAA by Larry Roller, educational
director of United Broadcasting Co.

Youths on Discs

WEEKLY

Young Amer-

half-hour,

ica on the Air, sponsored

Bearings

ern

WBT,

&

Charlotte,

by SouthParts Co., on
features enter-

under 16, brought from
towns in both Carolinas after local
amateur contests. The programs
tainers

--who helped make 1938
A RECORD YEAR for WFBR:

are

recorded at each broadcast,
the transcriptions used at
chapel periods at schools in the
various towns.

and

Pix for

WAAW

Here are the

NEW NATIONAL ADVERTISERS

(non-

network) whose business, added to renewals by old

Fans

WAAW,

Omaha, is sending postcard photos of popular entertainers to fans writing to the station.
The idea is to build goodwill and
use the names of those writing in to
make a definite mailing list of station promotion.
Note to Sponsors

advertisers, gave

Manhattan Soap Co.

Axton Fisher Tobacco Co.

Maytag Company
Nucoa
P. Lorillard Company
Pecan Feast Candy

evening J. E. Reynolds,
commercial manager of WJRD,

Bell-Ans

Tuscaloosa, Ala., mails cards to all
advertisers, reading like this:

Boscul Coffee

(announcement) (program)
is
scheduled over Radio Station
WJRD at ... If there are any suggestions that you feel would aid us
in serving you better please attract
.

.

this to our attention."

Invalids at Play

TUBERCULOSIS

patients of Pine
at Brook Hill, Va., present
the quarter-hour Pine Camp Frol-

Camp,

twice-monthly on WRVA, Richmond, writing their own material
and putting it across with their
own artists and announcers.

California

Walnut Growers' Assn.

Florists Telegraph Delivery Assn.

Quaker Oats Co.
Quinlax

*

Hinds Honey and Almond Cream

Remington-Rand

Holland Furnace Co.

Rit Products Corp.

Hudson Terraplane

Sales Corp.

Johns Manville Corp.

Plus 86

NEW

Winston Dictionaries
Zonite Products

local advertisers

*

Romance and Melody

BILL

Inc.

1938

Peter Paul, Inc.

Groves Laboratories,

ics

*

a record volume in

Assn. of Pacific Fisheries

Baume Bengue

EVERY
its
".

WFBR

PENNELL

reads letters
collection of romantic epistles against a background of senti-

from a

inBQ
THEY

L

mental organ melody on Love Letters, originated by WIOD, Miami.
*

*

*

Births of the

IMPORTANT FACTS

Day
on the

lives

famous persons whose birthdays
fall on each broadcast day are narof

rated daily, 7:45-8 a.m., on
Boston.

WCOP,

BROADCASTING
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WOKO
WGST
WBAL
WCKY.

.

.

.

WHKO

WREC.
WIOD.
WISN
WSFA.

.

Cincinnati

.

.

Cleveland

.

.

•

.

Columbus
Columbia

.

.

Dallas Ft. Worth

.

WHIO

.

Dayton

Greensboro

.

.

Buffalo

.

.

WIS
KGKO.

Hartford

KTRH

KLRA
KHJ

Atlanta

.

.

•

Houston
Kansas City

•

Little

....

Rock

Los Angeles

SOUTH'N

Los Angeles
KGB
San Diego
KDB
Santa Barbara
KFXM San Bernardino

CALIF.

KPMC

/KHJ

.

.

DON

LEE

i

GROUP

.

.

.

\KTKC

.

.

KFRC

•

I

GROUP

Bakersfield

.

.

DON LEE KQW
NORTH nVKDON

CALIF.

.

Santa Ana
El Centro
KXO
KVEC San Luis Obispo

IKVOE
f

IKIEM

COMPLETE

.

.

KG DM

.

.

.

.

.

Visalia

San Francisco
San Jose
Monterey
Eureka
.

.

.

.

.

Milwaukee

Montgomery

WLAC

Nashville

KOMA.

Oklahoma

WCAU
KOY

Macon

Memphis
Miami

.

WHK-WCLE

KMBC

WMAZ

Baltimore

WGR-WKBW

WBIG
WTIC

Albany

City

Philadelphia

Phoenix

.

,..„.. A
ARIZONA

(KSUN

KOY
(kgar

NETWORK

Bisbee

.

Phoenix
Tucson

)

WCAE

Pittsburgh

.

KOIN-KALE

WRVA

.

)

.

Portland

Richmond

.

WHAM

.

KDYL
KTSA

Salt

Rochester

Lake City

San Antonio

KGB
KFRC

.

San Diego

San Francisco

KDB
KIRO

Santa Barbara
.

Seattle

KWK

St.

WFBL

Syracuse

WTAG

.

Louis

Worcester

.

Stockton

((See Stations In
) Northern and
DON LEE
CALIFORNIA \Southern Groups
NETWORK {Above)

Additional stations are
being added regularly
to

complete the major

market coverage of
the United States.

WORLD BROAD(

OWN RADIO COVERAGE
with

Gold Group Market Center Stations

Network radio

is

growth of both,
bility in

not

is

new

.

.

spot radio

.

is

not

absolutely new. Flexibility

is

new

.

.

.

but the "Gold

Group"

plan, an out-

the keynote. Flexibility of markets,

and

flexi-

hour of broadcast in each market.

Carefully tested stations in market centers

form the World Transcription System "Gold

Group." Sectional and national advertisers may use few or many "Gold Group"

Good broadcasting periods

their markets dictate.

stations, as

are provided, regardless of time zones and

without re-broadcast.
In addition,

WTS

stantial savings in

offers a

uniform dealer merchandising service

production costs

.

.

.

and

relieves the sponsor

and

details of individual station contacts, affidavits

And remember
Wide Range

—

these

transcriptions

.

new advantages
.

.

and

at point-of-sale

.

.

his agency of the

.

sub-

many

billing.

are tied

up with World's famous

joint achievement of Bell Laboratories,

vertical-cut

Western Electric Com-

pany, and World Broadcasting System.

Combining the World quality product, the
tested stations,

we

offer the advertiser

value in radio broadcasting.

We

flexible

WTS

what we sincerely believe to be the greatest per-dollar

invite the inquiries of agencies

World Broadcasting System, 711 Fifth Avenue, New York
Chicago, Illinois;

method, and the "Gold Group"

1000 North Seward

Street,

City,

and

advertisers. Address the

New York (301

East Erie Street,

Hollywood, California).

WORLD TRANSCRIPTION SYSTEM
a service of

CASTING SYSTEM

BROADCAST!! NIC
ouxxL
CUXxL

RADIO
BOOK SHELF
The

Published by

BROADCASTING
PUBLICATIONS,

A^ffl?

Inc.

HIGHLY

Broadcast Advertising

Executive

and

MARTIN CODEL,
SOL TAISHOFF,

GATE TAYLOR,

Publisher

jH^

Editorial Offices:

%

National Press Bldg.

Washington, D. C.

Telephone— MEtropolitan 1022

Editor
Advertising Manager

Subscription Price: $3.00 per year-15c a copy-Copyright, 1938, by Broadcasting Publications, Inc.
J. FRANK BEATTY, Managing Editor
# BERNARD PLATT, Circulation Manager

NORMAN

NEW YORK

R.

GOLDMAN,

Advertising Representative

OFFICE:

250 Park Ave., Telephone
BRUCE ROBERTSON, Editorial # MAURY LONG,

CHICAGO OFFICE:

HOLLYWOOD OFFICE:

&

Free
LATELY

Uneasy

Radio Complaint No. 1

much tumult about
There have been dangerous
indications of censorship, dangerous enough to
warrant the spontaneous defensive steps taken.
The most

air.

was the

forth-

G. Stahlman,

Nash-

significant reaction

James

right assertion of

publisher and president of the American
Newspaper Publishers Assn., that the press
stands ready to fight shoulder to shoulder

ville

with broadcasters against such interference.
Mr. Stahlman has no station affiliation. He
formerly was a sharp critic of radio.
It cannot be gainsaid that many publishers
probably the majority of them regard radio as a business competitor. They charge to

—

—

amount of nanow on the air. Naturally,
Comment columns have been

radio the loss of a substantial
tional advertising

they don't like

it.

from most metropolitan papers. For
public consumption the reason given is the
high cost of newsprint and labor. It's our
deleted

guess the underlying reason is that publishers
do not look kindly on the idea of building up
a competitor, irrespective of what their readers may want.
All that, however, falls in the category of
hard, cold business. The publisher has the
right to edit his columns. If the public demand
great enough, we suspect the comment
is
columns will return. Many stations have found it
expedient to "publish" their own comment columns via a commentator or little house organs.
But we do not want to detract one mite from
Mr. Stahlman's courageous expression. He has
foresight and takes the long view. He realizes
that if government interferes with freedom of
radio, the press will be next in line. Thus protection of radio

is

really the first line of de-

fense for the press.
To those familiar with broadcast regulation,
the constant threat of "back door" censorship,
that is after the act, is all too well known. The
FCC undeniably has jockeyed the industry

a gun-shy attitude. But whenever the
threat has become serious, it has been thwarted. Now, with the press fully cognizant of the
implications of radio censorship upon their

IT'S STILL bang, bang, bang, over at the FCC.
Despite efforts to cover up, the turmoil persists.

Steps are being taken to bolster the

own medium, an added bulwark is assured.
As long as the press and radio can work together on that common ground a formidable
defense will be in force. As to competition for
the advertising dollar, we feel that the genius
and enterprise of the

Scales

brains

will contrive to keep both

healthy and lusty a
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way

of

each

going

in as

as ever.
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staff.

The law department, which admittedly has
been the weakest link (except the Commission
itself), has been reorganized from top to
bottom. William J. Dempsey, 33-year-old gencounsel, has obtained as his chief lieutenant 29-year-old William C. Koplovitz, acting general counsel of the Power Commission
who admittedly has a brilliant Government
record despite his youth.
Almost coincident with Mr. Koplovitz' induction as assistant general counsel, Mr.
Dempsey effected his reorganization. But in
so doing he has used the same personnel, several of whom have been under attack. As a
matter of fact, one of the best of the group
Frank Fletcher has resigned to enter private
practice. With more efficient administration, it
is of course possible to improve the work of
the law department, but the impression is that
it lacked qualified man power.
But even if all the lawyers were Brandeises
or Hogans or Frankfurters, the FCC's fundamental weakness would not be remedied. The
eral

—

basic

ill

resides in the

long as there

Commission

itself.

As

continuing dissension on the
Commission, with definite personal aspects; as
long as members think it necessary to take
public and private potshots at one another
just so long will the FCC be a futile body.
The broadcasting industry, let alone the
telephone and telegraph fields, has a right to
expect the kind of regulatory supervision of
private industry contemplated by the Communications Act of 1934. Certainly the taxpayers, who foot the FCC bill, have a justifiable complaint.
is

No Funds Needed

into

medium

PLaza 5-8355

Advertising

360 N. Michigan Ave., Telephone - CENtral 4115 • paul brines
1509 N. Vine Street, Telephone GLadstone 7353 • david h. glickman

there has been

freedom of the

-

EVEN

—due

before the report

critical of the FCC, particularly of
censorship methods, and extremely sardonic so far as the individual commissioners are
concerned, is an article titled "Feuding Among
the FCC" appearing in the current issue of the
its

in

January

of the special committee appointed by Presi-

dent Roosevelt to survey the whole field of international broadcasting, an interdepartmental
committee reporting to the President on a
broad program of cooperation between the
United States and the other American republics has made clear its views on radio phases.
Those views simply are (1) that continued
efforts should be exerted "to develop further
cooperation with Latin America and raise the

magazine Ken under the byline of Michael
Frost, Washington writer. The article takes the
view that the seven members of the FCC "have
finally succeeded in incurring the wrath of both
independent radio and of Congress" and that
"instead of rectifying their policy, terror of
losing cushy $10,000-a-year jobs has only intensified the commissioners' habitual propensity of feuding among themselves."

THIRD edition of the Radio Manual, prepared by George E. Sterling, assistant chief
of the FCC field section, was published in November by D. Van Nostrand Co., New York
[$6]. Containing 1120 pages, the book covers
every branch of radio, including broadcasting,
with detailed explanations of the installation,
operation, adjustment, testing and maintenance of every type of radio equipment.
DR.

GLEASON

L.

ARCHER,
NBC

president

of

Suffolk U. and formerly an

commentator,
has written a book entitled The History of
Radio to 1926, recently published by American Historical Society, New York. Dr. Archer
is now working on a companion volume which
will trace radio from 1926 to the present day.
standard of programs transmitted abroad";
(2) that better engineering standards should
be established and efforts
interference;
to foreign

(3)

made

that visits by

to eliminate

FCC

experts

communications departments be en-

couraged.
No one in radio can quarrel with any of
these points, and indeed the private shortwave
operators are moving fast, with some govern-

mental encouragement, toward their realizaSignificant in the report, however, was
the simple notation after the first and third
points: "No additional funds required." After
the second point the notation reads: "Additional funds to be sought as occasions require."
While radio was only one of 74 listed projects for binding the Americas closer together,
it is noteworthy that the Government does not
propose spending any money on radio. That
can mean only one thing that this is to be
left to private operation, and that the Government's Latin American experts have abandoned the idea, if they ever had it, of getting
tion.

—

the Government into the business of broadcasting shortwave propaganda even on the
specious plea that it is the Government's function in view of similar activities in the totalitarian nations.

Also significant is the fact that Chairman
sat on the committee, which comprised high governmental officials headed by
Undersecretary of State Sumner Welles. Mr.

McNinch

McNinch

is

also

chairman of the international

broadcasting committee which is to report in
January. It is reasonable to assume that the
McNinch committee's recommendations are
not likely to run counter to the broadergauged program of the Welles committee.
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Pay Out

JQelpect* 'To

DR.

—

Speaking Union of the United States,
succeeding John W. Davis,
president for 17 years.

NOTES

REED

NILES TRAMMELL,

newly-appointexecutive vice-president of NBC.
was scheduled to address the "Radio
Night" dinner of the Omaha Ad Club
Dec. 13. About 300 Omaha advertisers
were to be the guests of
KOIL.
and
at the dinner. Last year Ken Carpenter,
announcer, was the principal speaker.
ed

WAAW

GEORGE

WOW.

KFAB

NBC

CASE, program and

T.

production manager of WDNC, Durham. X.
on Jan. 1 becomes as-

C

manager

sistant

WRAL, new

of

local

in Raleigh, in charge of programs
sales.
was formerly with

He

Columbia,

and

WIS.

and with

several

Cincin-

nati stations.

ROBERT M. SCHOLLE. of
staff of WQXR. Xew York,

the sales
and pre-

viously for many years connected with
advertising in the agency, billboard
and printing business, has been appointed sales manager of the station.

Norman

McGee. former
has been promoted
S.

GODFREY RICHARD SHAFTO
MOTHER GOOSE'S Nursery which now enjoy

ager,
of agency relations.

Rhymes recount the adventures of
youngster named Shafto, who

of

a

went

to sea with a silver buckle on
knee. Radio's counterpart of
that tale also involves a youngster
named Shafto, but when he went
to sea it was with a batch of coils,
code-books, earphones and assorted
radio gadgets.
But the Shafto of our tale came
back, applied himself to the technical and business sides of radio, and
today is the directing head of two
of South Carolina's thriving sta-

his

primary daytime
service from the master station.
Should the Sumter experiment
prove out, the engineer-manager
has in mind other low-powered
satellites on the same channel.

Though born in Cliffwood, N. J.,
April 22, 1904, Godfrey Richard
Shafto is a true son of- the South.
His parents moved to Richmond
when he was 10, and tljis slight,
curley-headed, dimple-chinned youth
has since lived below the MasonDixon

line.

When

Dick Shafto was 15, he
an amateur radio club at

WCSC,
Charleston. He is president of WIS
and vice-president of WCSC.
Like many another broadcasting

joined

executive, Godfrey Richard Shafto
(he's known as Dick) got his start
as a wireless operator. In Dick's

oatmeal boxes as coil cores. Having
gone completely haywire on radio
in more ways than one, he got himself a job in Richmond's first retail radio store, selling such re-

tions—WIS, Columbia, and

case,

however, he has never known

any other line of activity, and still
retains an active interest in the
technical side. Radio is his work
and his chief hobby, though he
rates as one of the industry's foremost candid camera addicts. His
camera, along with telescopic
lenses, light meters, flash bulbs and
other complex paraphernalia, is a
part of his regular traveling equipconvenment. To a recent
tion he carried a couple of hundred
pounds of accessories.

NAB

But

more

about

Shafto

the

currently, he is
broadcaster
steeped in synchronization. He has
pending before the FCC an ambitious plan whereby WIS, in Columbia, would acquire a satellite or
booster station in Sumter, S. C,
to test the efficacy of that type of
operation for regional stations.
"The limited night-time coverage
provided on regional channels cannot be cured by raising night
power limits now imposed, nor is
there any impending promise of antenna developments that would reduce sky-wave radiation and there:

by curtail mutual interference from
other stations using the same channel," observed young Mr. Shafto.
For that reason, he undertook a
thorough study of the possibility
of synchronous operation of lowpowered satellites to render nighttime service in adjacent

cities

BROADCASTING

•

John Marshall's High School in
Richmond. The following year he
built his

own "ham"

ceivers as

station with

Adams-Morgan, Amrad

and Cuttin and Washington.
It was in 1922, at 17, that Shafto took his fling on the briny deep.

JAMES ROWLAND AXGELL.
XBC

educational counsellor of
and
former president of Yale, on Nov. 29
was elected president of the English-

sales manto director

national

ROLLO, Washington

T.

at-

torney associated with the firm of
Kirkland, Fleming, Green, Martin &
Ellis, is the father of a bov born Nov.
30.

JIM

WOODRUFF

formerly gen-

Jr.,

WRBL,

eral manager of
Columbus.
Ga., on Dec. 1 became executive director of the Georgia Broadcasting System, which consists of
AtAlbany, Ga. Jack
lanta, and

WRBL,

WGPC.

Gibley succeeds Mr. Woodruff as general

manager

WILLIAM

of

WRBL.

GILLESPIE, vice-

C.

president and general manager of
Tulsa, recently was appointed
chairman of Tulsa Progress Week,

KTUL,

annual civic promotion.

CHARLES BROWN,
tion

manager

of

sales

promo-

XBC's San Francisco

talked to students of Stanford
reUniversity's advertising classes
cently on "Radio as an Advertising
offices,

Medium."

DOXALD W. THORXBURGH. CBS
Pacific Coast vice-president, Hollywood, after attending the XAB board

the Oklahoma Network, is now
general manager of KGFF, Shawnee.
Okla. He also acts as commercial

of directors meeting in Washington.
Dec. 12-13, proceeded to Xew York
for conferences wT ith network executives. He will also stop in Chicago
before returning Dec. 22.

manager.

WALTER

JOSEPH W. LEE.

BOB KAUFMAN,

formerly manager

who on Dec

1 left

the managership of KYSM. Mankato.
Minn., has joined the Cedar Rapids
(la.)
Gazette, applicant for a new
local station there.

MARK ETHRIDGE,

general manager

of the Louisville Courier-Journal

and

Times, operating WHAS. and former interim president of the XAB.
and Mrs. Ethridge are the parents
of a son. their fourth child, born
Dec. 2.

HALE BOXDURAXT, sales manaWHO. Des Moines, is recover-

ger of

ing from a painful leg fracture
ceived in a fall from a ladder.

EDXEY RIDGE,
Greensboro,

director of

re-

S.

ZAHRT,

merchandising

of WOAI. San Antonio, recently addressed the Ad Club of San
Antonio on radio surveys, explaining
the need for direct measurement of
radio audience and describing the
processes of modern research in sampling the listening audience.

manager

JACK STEWART,

for the last three

years sales manager of WFIL, Philadelphia, and prior to that manager of
several metropolitan stations, has resigned. He has not announced future
plans and his successor has not been

named.

HOWARD

L.

HAUSMAN,

a gradu-

Harvard Law School and formerly with the law firm of Middleton

ate of

WBIG.

XT C.

on Dec. 6 addressed
the Social Standards Conference in
Greensboro on radio. His title was
"Together We Live".
JACK BURNETT, formerly manager
of
the
San Francisco studios of
KROW. Oakland, has joined the sales
staff of KGYO. Missoula. Mont. Jack
Reed has taken over the
San
Francisco studios.
.

KROW

&

Levy, on Dec. 7 joined the legal
department of CBS.
J. LESLIE FOX, veteran commercial

who recently joined StoAdv. Co., Los Angeles, as vicepresident in charge of sales, has resigned. He has purchased the Yarsity
Sweet Shop in Bellflower, Cal., and
will devote his full time to that enbroadcaster,
del

terprise.

For two years he was a radio operator aboard freighters, tankers,
sea-going tugs and liners. In 1924
he enrolled in the Radio Institute
in New Orleans, to acquire a bit of
higher education in his chosen
field. In 1925 he took a course in
radio theory and practice at Columbia University, while he worked
at the RCA Laboratories.
Having concluded his education,
Dick Shafto in 1926 joined Westinghouse in Tampa, and sold RCA

From 1927 to 1929 he
operated two retail radio stores in
St. Petersburg. He hopped to the
other side of the radio sales fence
when Graybar sales organization
receivers.

for Western Electric transmitters,
appointed him radio specialist in
charge of the sale of broadcast

eral

manager

of the

two

stations,

with headquarters in Columbia. He
took the job. His activities later
were enlarged to include supervision of WNOX, Knoxville, and
WTFI, Athens, but these stations

were sold in 1936.
Under his guiding hand,

WIS obtained full-time NBC service three
months after he took over. In 1934,
the stations underwent complete
modernization, with new equipment
and commodious new studios. W.
Frank Hipp, head of the insurance
company, had him promoted to the
vice-presidency. There were other
changes in operating status, including removal in 1938 to the

equipment in seven Southeastern
States, with headquarters in At-

choice 560 kc. channel with 5,000
watts day and 1,000 watts night.
Then, last March, he was elected
president of WIS Inc., remaining

lanta.

as

In the course of his sales meanderings, Dick Shafto sold the Libei'ty Life Insurance Co., operators
of WIS and WCSC, new transmitting equipment in May 1932. He
spent several weeks supervising
the installation and the Liberty
people offered him the post of gen-

tion

Broadcast Advertising

vice-president

of

the

owning WCSC. All

corpora-

this at

age

34.

Dick Shafto is active in industry
He always has been a stickler for rigid adherence to published
rates. He is of the school which
holds that a regional station should
base its national rates on a predeaffairs.

termined retail quotation, with the
national price high enough to absorb the increased agency and representation expense.
Because he is still basically an
engineer, Dick Shafto spends many
a night in the field with his engineers
the signal
strengths of the stations he supervises. Only recently he monkeyed
around with the installation of inverse feedback and line voltage
regulators at the WIS transmitter.
Active also in civic affairs, Dick
Shafto is a member of the board
of directors of the Columbia Chamber of Commerce, chairman of the
Richland County Chapter of the
American Red Cross, and a member of Kiwanis and the Forest
Lake Country Club. He is a lieutenant (junior grade) in the Naval
Reserve and occasionally finds time
to make the summer cruise. In addition to radio and photography,
hunting and fishing are hobbies,
provided he can carry along a portable radio and his usual load of

measuring

photographic equipment. Mrs.
Shafto is the former Treva Hanson
whom he married in 1927.
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JOHN
the

KENNEDY, president of
WPAR, Parkersburg

A.

WLW, WSAI

West Virginia Network (WCHS,

Charleston
WBLK, Clarksburg)
;

addressed

BEHIND

mem-

bers of Phi Beta Kappa at their recent annual meeting on "Radio and
Its Public Implications".

SPENCER GROW,

D.

the Toronto office of Grow & Pitcher Broadcasting Agencies, transcription firm,
is making a business trip to California via /Detroit and Texas, and is
expected to be in Los Angeles about
Dec. 15, returning to Canada about
Jan. 1.

formerly in the
motion picture field, has joined the
commercial staff of KVOR, Colorado
Springs.

was promoted

to assist-

ant manager of CJRC, Winnipeg, on
Dec. 1. He joined CJRC after experience at CKCK, Regina; and CKSO,
Sudbury, Ont.
A.

WILLARD

D.

manager

Jr.,

of

WJSV,

Washington, was elected recently to the board of directors of the
Kiwanis Club of Washington.

REGINALD LANE
vertising
Australia,

the

is

new

ad-

manager of 2GB, Sydney,
and of the Macquarie Net-

work.

ROSS PORTER,

president of Oklaof
the

homa network and member

KGFP

IN WORKING out a 44-hour
weekly schedule for the announcing staff of WAAW,
Omaha, Frank Shopen, comanager, has provided that

of

JACK KENTON,

JACK KEMP

Listeners' Choice

AARON
Time

radio director of
resign effective the

will

New

ELIZABETH BABB,

of
the radio department of H. W. Kastor
& Sons, Chicago agency, has been
named secretary to George Bayard,
of CBS network sales, Chicago.

GORDON THOMPSON, New York
who formerly produced the
NBC Rudy Vallee program, is to re-

producer,

turn to that post when Tony Stannow in Hollywood, takes over
production of the new Kellogg Co.
show, scheduled to start on that network Jan. 15. Robert Simon joins the
Vallee show writing staff with George
Faulkner's transfer to Kellogg Hour.
Simon will continue his music column
in the New Yorker.
ford,

KEN BROWNE,

Hollywood writer,

JOSE RODRIQUEZ,

di-

December.

HOWARD HOLBROOK,

formerly of

Pecos, and KDNT. Denton,
has joined KSAM, Huntsville, Tex.,
as salesman.

KIUN,

JOHN

NORTON,

H.

Jr.,

of

NBC

station relations staff, on Dee. 16 will
be married to Miss Virginia Skeen of
Georgia.

Staff

DON
of

Changes

at

WBLY

IOSET, managing

WBLY,

Lima,

0.,

director

has announced

the appointment of Frederic Shaffmaster as program director, the
addition of Francis Zupan to the
station's engineering staff, and two
new members of the commercial

department,

Edmund Braun and

John Henry Gaskill. Station has
also increased its broadcast day to
daylight operation, has purchased new equipment including
two complete sets of transmitting
tubes, has become a subscriber to
full

NBC's Thesaurus

library of renegotiating for

cordings, and is
new studio facilities.

scripter.

educational diAngeles,
and producer-commentator on the latrector

program, Why
answered that
question Dec. 5 when he became the

Sir John Aird
JOHN AIRD, 83, who

A Babyf

father of a

8%-pound

GORDON JENKINS,

orchestra director of the weekly half-hour NBCRed network sustaining program, Hall
of Fun, is reported scheduled to be-

come western division musical

DON MARTIN,
of

weekly

the

Hollywood producer
half-hour program,
currently sponsored

Growing Pains,
by Hollywood-Maxwell

Co.,

Hollywood

(brassieres), on KFVD, Los Angeles,
has opened a School of Radio Arts at
1584 Cross-Roads-of-the-World, in the

former

city.

MATHEW MURRAY,
er of

KMPC,

chief announc-

Beverly Hills,

has

Cal.,

taken over the duties of program director, succeeding Arthur Sutton, who
resigned to enter the agency business
in Detroit. Floyd Mack has been added
as announcer. He was formerly of

KHJ, Los

Angeles.

LARRY CHATTERTON, KNX,

Hol-

lywood announcer, and Agnes Jo
Kleeman, of the KFI-KECA, Los Angeles, secretarial staff, were married
at Riverside, Cal., Nov. 5, it was re-

BLISS,
of

formerly

KHJ,

production
Los Angeles, has

been

was

ing information for the radio setup

which his Commission recommended
to the Canadian government.

LOWELL THOMAS,

news commentator for Sun Oil Co. on NBC-Blue,
has been named "Man of the Year"
by the Chicago alumni chapter of his
college fraternity, Kappa Sigma.

GEORGE ENGELS, vice-president of
the NBC Artists Bureau, has left for
a two-month vacation to recuperate
from an operation undergone early in
1938 from which he has not fully re-

•

direc-

taking over the post vacated by
Meredith Willson in early December.
tor,

manager

chairman of the Royal Commission
Canadian Radio Broadcasting
in. 1929-1930, which tabled a report
on which the present Canadian
broadcasting system is based, died
in Toronto November 30. Sir John,
a- prominent Canadian banker,
traveled throughout the United
States, Europe and Canada, seek-
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boy.

vealed recently.

on

covered.

weekly

station's

ter

Not Have

TED
SIR

KFI-KECA, Los

of

appointed Southern California
contact for the 1939 Golden
Gate Exposition. After Jan. 1 he will
be headquartered at Treasure Island,
in San Francisco Bay and will be in
charge of radio production for the exposition, according to Art Linkletter,
radio director. Jack Joy, formerly
radio

program

KHJ

director of
also
is
scheduled to join the exposition's radio staff.

PAUL ALLISON, formerly of KFDM,
Beaumont, Tex., KXYZ, Houston, and
WNOX, Knoxville, has joined the
announcing staff of WLW, Cincinnati.

DOROTHY ALLRED,

assistant to
Lilley of the
music
division, has resigned to join Lord &

Joseph

J.

NBC

New York.
ALEX ROBB, assistant manager
Thomas,

of
Artists Service, Chicago, was in
Hollywood Dec. 14 on a short business trip.

NBC

STEPHEN

R. WILHELM, until recently
with Wilhelm-Conroy- Wilson
Agency, San Antonio, has been named
production manager of Texas State
Network.

December 15, 1938

Appoint

News Editor

RESIGNATION

of H. L. MacEwen, for several years news editor of
and WSAI, Cincinnati,
and appointment of Bill

WLW

Bailey, publicity
director of the
stations to suc-

ceed him, was an-

nounced Dec. 6 by

James D. Shouse,
vice-president and
general manager.

MacEwen,

Mr.

formerly

GEOFFREY MOORE,

managing

each program.

cessor has been named.

has joined CBS Texaco Star Theatre,
sponsored by Texas Co., as comedy

rector of Broadcast Advertising Proprietary Ltd., Sydney, Australia, is in
the United States en route to London.
He arrived in Los Angeles in early

station in order to give listeners an opportunity to decide whom they like best on

last of December. Mr. Stein, formerly radio editor of the
York Post
and author of several mystery stories,
says his plans are indefinite. No suc-

Broadcasting Co., is
the father of a 7%-pound boy born
Nov. 29.

board of

several

of

weeks every announcer will
work every program on the

STEIN,

Inc.,

course

the

in

Bill Bailey

who organized
THOS. H. McKNIGHT and Wallace
Jordan, former owners of the radio
productions office McKnight & Jordan,
New York, have dissolved their firm
to join the William Morris Agency,
New York, effective Dee. 5. Mr. Jordan is now heading the agency's Chicago radio department, and the writS.

ings of Mr. McKnight and his wife,
Edith Meiser, are to be represented
by the Morris agency.

the station

news

department, has
Mr. Bailey
not announced his future plans but
said he will make them known
shortly after the first of the year.
Mr. Bailey, also a veteran member
of the
staff, has been in
charge of publicity for several

WLW

continuity
writer of NBC-Chicago on Hymns of
All Churches series, is the father of
a girl born Dec. 1.

years and is a veteran Middlewestern newspaperman. He will take
over supervision of the news desk
as news editor with a staff of a
half-dozen under him. His successor as publicity director has not
been named.
Mr. Bailey has had 14 years' experience in newspaper work, including staff jobs with the Denver
Post,
Wichita Eagle, Oklahoma
City News and Times, and as editor of the Valley Morning Star, in
Harlingen, Texas. He has been
with
for the last five years,
first as continuity writer and as

CHARLES

publicity director since 1936.

MAURY

FARRELL

has joined
as national publicity director and sports commentator.

WAPI, Birmingham,

ROBERT

S.

BURLING AME,

newspaper work

erly in

form-

Iowa and

in

secretary to the Governor of the state,
recently joined the news staff of
Des Moines, replacing Otto Weber,
now with the Des Moines bureau of
Transradio Press.

WHO,

GEORGE THORNDYKE,

J.

GILCHREST,

former

editor of the Chicago Daily
News, has joined Tom Fizdaje Inc.,
publicity and radio relations, in Chicago.

WLW

radio

H. MASON has been transfrom the engineering staff of

JOHN
ferred

VIVIENNE M. COCCA,
fred J. and Wm. S. Pote,

WMEX,

Boston, has become engaged

to John
director.

Miss Cocca has appeared on

WMEX

duction

ducting her

CHESTER GAYLORD

and

Lew

Rogers, veteran announcers of WTAG,
Worcester, have been named announcer-producers by E. E. Hill, new gen-

MARGUERITE HOOD,
soula,

Mont.,

is

of the pro-

KGVO,

department of

duction

Mis-

teaching a class in

microphone and program technique at
Montana State University which recently took over the Mystery Hall
show on KGVO for one performance,
producing the program as a laboratory experiment.

COD RUSSELL,

formerly of

CKOC,

Hamilton, Ont., and for the last three
months with CKCL, Toronto, is now
a free-lance announcer in Toronto.
He was featured at one time by the

MBS as Toby Clark.
EMERY MILBURN

ly of KBPS, Portland, Ore., has replaced him in the
engineering
department.

KWLK

for the last five years, con-

own program

as Vivienne

ZELLA WADE

has been named prodirector of KVOR, Colorado
Springs. Edith Ramsell, formerly with
a department store, has joined
to write commercial continuity.

gram

KVOR

SLIM FRECKLETON, CKCL,

To-

special announcer, who has
for the last three months, re-

been ill
turns to

CKCL on Jan. 1, 1939.
IRNA PHILLIPS, NBC Chicago

continuity writer,

is to

arrive in Hol-

lywood during late December to write
a motion picture for Gale Page, former NBC actress and sister-in-law of
Tom Symons, operator of KFPY, Spokane, and KXL, Portland.

ELEANOR

ZWIFELHOFER.

WINNIFRED SUTTON,
women's features on
ton,

of

KRNT-KSO, Des

Chicago, has joined
Moines.

as

recently was
named program director of KWLK,
Longview, Wash. John Boren, former-

program

Cameron.

ronto,

eral manager.

WMEX

E. Reilly,

WABC, New

York, to the CBS prodepartment as an assistant
program director. Mr. Mason, who has
been with CBS since 1930, has specialized in studio pickup technique.

niece of Aloperators of

director of

CFRN, Edmon-

Alta., has replaced Susan Agar
Chatelaine of the Air, a feature

which has been running for eight consecutive years on CFRN. Miss Agar
has given up broadcasting due to ill
health.

BERTRAM SYMMES,
CBS

formerly with

in Hollywood, recently

was

ad-

Fu Manchu,

ded to the San Francisco staff as reannouncer.
IRWIN COWPER, continuity editor
of WTIC, Hartford, is the father of
a boy born recently.

produced by Fields Brothers
Radio Corp., that city and cut by
Radio Recorders Inc.

commercial salesman
Shawnee, Okla., married
Daphne Wells in Oklahoma City re-

STUART DAWSON,

VIC RUGH,

LOU MARCELLE, KFWB, Hollywood, announcer-actor, has been cast
as

Fu Manchu in
The Shadow

serial,

the
of

transcribed

being

NBC-Chicago,
born Dec.

is

3.

formerly of
Okmulgee, Okla., has joined

the announcing staff of
view, Tex., succeeding

KFRO,
Bob

Long-

Steffens,

now with KTAT, Fort Worth.

JEFF BAKER,

of

DON FRIDAE,
of

KGFF,

cently.

announcer of
the father of a boy

CHARLES BOYD,

KHBG,

lief

WTAR,

chita,

has been advanced from announcer to
dramatic director.

formerly of

KMOX,

KFH, Wi-

St. Louis, recently

was named program and production
manager of KTUL, succeeding Fenton
Jeffers, resigned. Ray Sollars also was
named head of the KTUL script department.

THOMAS RUANE,
tor of

Norfolk,

and

WCAU,

promotion direc-

Philadelphia, recently

was named program director of

WCAU's
junct,

BROADCASTING
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BREWSTER MORGAN, CBS
wood producer, now on

i

|

Newcomb's Son
LELAND NEWCOMB,

sence, has purchased Tom Lennon's
play, William's Wife, which he plans
to produce in New York.
is
readying a new series for Morgan
when he returns to radio.

formerly of

KFEQ.

St. Joseph, and the harmony team of
Bob and Dick Stahl have joined
KWTO-KGBX, Springfield, Mo. Lane
Davis, news announcer, is the father

j

ERNIE REA,

recent graduate of the
University of Missouri School of
Journalism, has joined the announcing staff of KFRU, Columbia, Mo.
Guy W. Lowe has added continuity
writing to his music department duties
Jim Campbell has been advanced
;

j

i

to

farm

director, replacing

who

Wally Mo-

resigned recently to join
George D. Biggar.
program director
and Bill Haley, handling
artists, has become assistant
sier,

WLW

;

KFRU

program

director.

BILL DEMLING, Hollywood writercomedian on the CBS Joe E. Brown
Show,

sponsored by General Foods
(Post Toasties), on Nov. 26
married Margaret Mallett, of Detroit.
Corp..

NBC

Script Service

Central Division Press Department, Chicago, under the direction of William Ray, has started a radio script service for NBC
stations, including program news,
features and star gossip. Scripts
are written to run 12 minutes so
that local radio gossip or commercial plugs can be added to round
out a 15-minute show. Titled Radio
Parade, the show is mailed to stations on Tuesday for airing on
Thursday. Of particular advantage
in those areas where newspapers
carry little radio news, Radio Parade has been signed for by the following stations:
KSO

WSM
WOWO
WGL WIRE WXYZ KTBS WBRC
WSGN KTHS WGBF WAVE WHO
WWJ WMT KFYR KGBX WBOW
WLW WTCN WREN WOW WKY
WFDF KTSM WDSU KWK KPFA
WCOL WDAF. To avoid local comabout

broadcasts a
shoppers each Monday
morning on WOR, Newark, sponsored by Crowell Publishing Co.
for

for Woman's
receives
the

Home Companion,

congratulations of
Walter Hoving, president of Lord
& Taylor, New York department
store, for her description of that
store's Christmas features. Looking on are Funny Felix of the
store's toy department, who was
interviewed on the air by Miss Abbey, and Frank Braucher, WOR's
vice-president in charge of sales.

Compete for

NBC

plications, scripts

JEAN ABBEY who
talk

WNYC

Jobs

APPLICATIONS

for three vacancies in the staff at WNYC, New
York, are being filed between Dec.
7 and Dec. 25, with competitive examinations for the positions to be
given soon after the first of the
year. Vacancies are for radio publicity assistant, radio traffic assistant and radio operation assistant and are open to all ages,
the first two requiring college
graduates with a year's experience
and the third available for a high
school graduate with little or no
previous experience.

member

Federal Group Projects

RadioInstructionManual
PROFESSIONAL

Radio

Manual

of Instruction for schools and colleges is being prepared by the staff
of the Federal Theatre Radio Division, according to Evan Roberts,

managing

director. More than 100
through drama department heads and instructors in radio, have offered their cooperation.
The 50-page mimeographed manual
colleges,

will contain a bibliography of the
whole field of radio, Mr. Roberts
said.

The Division during the spring
or summer of 1939, will produce a
students' program with scripts by
undergraduates in college .radio
classes.

The

scripts will be chosen

by a board of judges.

CBS has announced
WBRY, Waterbury,

-

the affiliation of

Conn., effective
Dec. 15. Operating with a power of
1,000 watts day and night on 1530
k. c,
is available at a base
rate of $125 per evening hour.

WBRY

for

years

of the sales staff of

a

WINS,

New

Cubs, National League
champs. Young Newcomb had
a brilliant minor and semipro record, compiling yearly
batting records ranging from
a .376 low to a .450 high.

of a boy born in November.

I

CARL CALMAN,

23year-old son of R. N. (Bill)
Newcomb, official of WCOP,
Boston, was informed recently that he probably will go
to Catalina Island for spring
training with the Chicago

CBS

BILL BAILEY,

Carl Caiman Appointed
To BE WINS Manager

Holly-

leave of ab-

York, has been appointed resident manager of the station, filling the vacancy left by the resignation Dec. 5 of A. A. Cormier.
Appointment was made by E. M.
Stoer, comptroller of Hearst Radio,
owner of WINS. Station has been
sold to Milton Biow, president of
the Biow Co., New York advertising agency, subject to FCC approval, but will continue to operunder its present general
ate
policy until the transfer of ownership has been approved by the
FCC, Mr. Stoer said.
A. B. Schillin, sales manager of
WINS, on Dec. 7 sold his contract
to Hearst Radio, and is expected
to announce his resignation shortly. Dorsey Owings, special events
director of the station, resigned on
Dec. 5, and the following members
of the station's personnel have also
left the staff: Jack Combs, musical program director; Louis Tappe,
continuity director; Lorraine Reilley, secretary to Mr. Cormier, and
Rosalind Sherman, commentator.
Positions are filled by Hazel Bower,
program director; Robert Cotton,
production manager; Al Grobe,
publicity director, and Louis Katzman, musical director.

BATTLE

between publicity man and
radio scribe was analyzed comprehensively for students of the City College of New York radio course, directed by Dr. Seymour Siegel, on Dec.
14 when G. W. Johnstone, director of
public relations and special features
at

WOR.

Newark, aud Joseph Ran-

son, radio editor of the Brooklyn
Eagle, discussed opposing sides.

NBC-Red

shows and people

will be sent to
NBC-Red stations, those about
Blue shows to Blue stations, and

stations using programs of both
nets will receive two scripts which
can be edited to fit local schedules.

Toscanini on Tour

CONCERT tour in cities outside
New York by the NBC Symphony
Orchestra, under the direction of
Arturo Toscanini, began Dec. 13
with the first concert given at the
Mosque Theatre, Newark, under
the auspices of the Griffith Music

Foundation, for the benefit of the
Essex Conference for Catholics,
Jews and Protestants. Two other

concerts

have been

definitely

planned, in Baltimore Dec. 27 and
in Boston Jan. 10, while negotiations are pending with several
other cities within a short distance
of

New

STORY
Notre
on the

Nature gently cloaks the peaceful
countryside with her royal robe of
ermine. Night falls and Man rests*
Yet through the

of radio brings cheer

miracle

and warmth

to

countless homes. It is our privilege to
be part of Radio: It is our privilege to

wish you

.

.

.

and bring you

...

a more

York.
of

Knute Rockne,

famous

abundant

year.

Dame coach, was dramatized
Du Pont CBS program Caval-

cade of America Dec. 5 and was carried by WFAM, South Bend, not ordinarily on the network, for students at
Notre Dame and citizens of the town.

WWNC, AsheN. C, will change network afnext spring, leaving NBC

KOIL, Omaha, and
ville,

still night, the

filiations

and joining CBS. KOIL, now a member of the basic Blue, will

move April

26,

and

WWNC,

make

the

which

WSYR of Syracuse
WJTN of Jamestown
WNBX of Springfield, Vt

is

with the Southwestern Group
of NBC, will join CBS on June 1.
Both stations were formerly on CBS.
affiliated
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NBC

Symphony Orchestra, under

the

Arluro Toscanini rehearses long hours

to

direction

oj

achieve per-

fection on the air( Above. ..the ivoodavinds rehearse ).

Radio Corporation
R.C.A.

NATIONAL BROADCASTING COMPANY
COMMUNICATIONS, INC.
RCA INSTITUTES. INC.
•

hile radio has

Radio Lets the Nation Enjoy

made outstanding

contributions

American culture through educational programs, great plays, news broadcasts, political broadcasts,
radio's
and scores of other informative programs
supreme contribution is music. Before the days of radio,

U.

to

.

few w ere able to hear the music they liked,

.

still

S.

Army, Navy and

Marine Bands

.

fewer to

Now

you who work in radio,
under the American system of broadcasting and network
programs, have vastly stimulated interest in music both
among those who listen and those who play or sing. You
have done this by bringing music into virtually all homes.
hear the foremost

artists.

Consider, for example, the musical contributions of
the National Broadcasting

RCA!

family of

It

brilliant musical

Symphony

is

Company, one member

CAPT.
of the

THOMAS

Leader U.

S.

F. DARCY,
Army Band

Jr.

generally conceded that the most

accomplishment of radio

is

the

NBC

Orchestra, under the leadership of the great

Maestro Arturo Toscanini.

And

this

is

but one of the

NBC listeners.
RCA, RCA Victor,

organizations which play great music for

Another member of the family

of

manufactures fine radio instruments that enable thousands to hear the music they love at

Victor and Bluebird Records,

RCA

And

Victrolas,

through

and

the opportunity to repeat the music they

all

when

best.

in-

RCA Victrola Attachments, RCA Victor offers

expensive
to

its

they want

"Truly.

.

.

want

LIEUT. CHARLES BENTER
Leader U. S. Navy Band

it.

giving everyone the music he wants

is

one

major considerations of the Radio Corporation of
America. Whether his tastes run to symphony or swing
of the

.

.

.

the average American can look to

for his

RCA

at all times

kind of music.

All who work in broadcasting today can be proud of the

job your industry has done in making music increasingly

important in the cultural scheme of things in America.
CAPT.
Listen
to

to

the

3 P.M.,

"Magic Key of RCA"
E.

S. T.,

on the

TAYLOR BRANSON

Leader U.
every Sunday,

NBC Blue

S.

Marine Band

2

Network.

of America

RADIO CITY

NEW YORK
U.

S.

A.

Every village has its band, but Uncle
Sam's Army, Navy and Marine
Bands rank with those great concert

bands which have glorified brass

music.

RCA MANUFACTURING COMPANY, INC.
RADIOMARINE CORPORATION OF AMERICA

WNAX,

the (iudinedd. of
WHO,

KGO, San

Des Moines

Temperance), 1 sp, direct.
Wander Co., Chicago (Ovaltine), 156
ta, thru Blackett-Sample-Hummert,

WOR, Newark

Mid-Continent Petroleum Corp., Tulsa,
365 sp, thru R. J. Potts & Co.,

t

ta

Sam

Morris, Del Rio, Tex.

(Voice of

Chicago.

New York (General
Shaver, portable typewriters), 3 sp
weekly, thru BBDO, N. T.
Sachs Quality Furniture, New York,
2 sp weekly, thru Neff-Rogow, N. Y.
Gordon Baking Co., Detroit (Silver
Cup bread), 3 sp weekly, thru
Young & Rubieam, N. Y.
Hoffman Beverage Co., Newark, 6 sp
weekly, thru BBDO, N. Y.
Nell Vinick,
New York (Drezma
beauty products), 3 sp weekly, diRemington Rand,

rect.

National Porcelain Co., Trenton, N. J.
(ash trays), 5 sp weekly, thru
Chas. Dallas Reach Co., Newark.
Provident Loan Society of New York,
3 sp weekly, thru McCann-Erickson, N. Y.

Vitamin

International

Corp.,

New

York

V. C. Vitamin Pearls),
6 sa weekly, thru Bisberne Adv. Co., Chicago.
Barbasol Co., Indianapolis, 2 sp weekly, thru Brwin, Wasey & Co., N. Y.
R. B. Semler, New York (Kreml hair
tonic), 2 sp weekly, thru Erwin,
Wasey & Co., N. Y.
Loft Inc., Long Island City (candy),
weekly sp, thru White-Lowell Co.,
N. Y.
3. T. Babbitt & Co., New York, 5 sp
weekly, thru Blackett-Sample-Hummert, Chicago.
(I.
weekly sp,

KSO, KRNT,

WMT,

Kansas City.
Quaker Petroleum

Co.,

Des

Moines, 26 sp, thru Fairall Adv.
Agency, Des Moines.
Rolascreen Co., Pella, la., 13 sa, thru
L. W. Ramsey Co., Davenport.
Seidletz Paint & Varnish Co., Kansas
City, 13 sa, thru Barrons Adv.
Agency, Kansas City.
Zerbst Pharmacal Co., St. Joseph,
Mo., sa series, 26 weeks, thru Barrons Adv. Agency, Kansas City.
Smith Brothers, Poughkeepsie (cough
drops), 5 sa weekly, thru Brown &
Tarcher, N. Y.
Arco Tubular Skate Co., Bndicott,
N. Y., 3 sp, thru Gussow-Kahn Co.,
N. Y.

Soap

Francisco
Co.,

New

York

(Sweetheart), weekly so and sp,
thru Milton Weinberg Adv. Co., Los
Angeles.
Electric Appliance Society of N. Cal.,
San Francisco, 6 sa weekly, thru
Jean Scott Frickelton, San Francisco.

Feltman & Curme Shoe Stores

mington, Del. (Cel-O-Glass), 13 sa,
thru BBDO, N. Y.
J. A. Folger Co., Kansas City (coffee). 260 t, thru Gardner Adv. Co.,

Minneapolis (Butter Kernel Corn &
Peas), weekly sp, thru Long Adv.

KFRU,

St. Louis.

KDYL,
Maytag

(washing
Co., Newton, la.
machines), sa series, thru McCannErickson, Chicago.
Arco Tubular Skate Corp., Endicott,
N. Y., 2 sp, thru Gussow-Kahn,
N. Y.
Sheaffer Pen Co., Fort Madison, la.,
32 sa, thru Russell M. Seeds Co.,
Chicago.
Peter Paul Inc., Naugatuck, Conn,
(candy), 12 ta, thru Emil Brisacher
& Staff, San Francisco.

KHJ, Los Angeles
Associated Fur Wholesalers Inc., Los
Angeles (furs), 3 sp weekly, thru
Nellie

Walsh Adv.

Service,

Los An-

geles.

Royal

Typewriter

(typewriters),

Buchanan &

Bathasweet Corp.,

New York

Co.,

6

Co.,

sa

weekly,

thru

N. Y.

New York

Co., Akron, 13
Guenther-Bradford, Chi-

thru

so,

cago.

Faultless Starch Co., Kansas City, 52
ta, thru Ferry-Hanly Co., Kansas
City.

Candid Eye, Philadelphia (magazine),
so series, thru Albert Kireher Co.,
Ont.

Tobacco Co., Montreal
(Sweet Caporal cigarettes), 50 t,
thru Whitehall Bcstg., Montreal.
Bayer-Semesan Co., Wilmington, Del.
(Ceresan), 40 so, thru ThompsonImperial

Koch

Co.,

Pincombe

Cincinnati.

Flour

Strathroy,
Ont., 3 sp weekly, thru Ardiel Agency, Toronto.
Chainway Stores, Toronto, weekly sp,
Mills,

York

General Shaver Co., New York (electric
shavers),
4 sa weekly, 4
weeks, thru BBDO, N. Y.

KSFO, San Francisco
& Co., New York (cosmetics),
so weekly, thru William Esty &

Hinds
Co.,

N. Y.

Lynden Chicken Products, Seattle
(Lynden Chicken Soup), 3 sa
weekly, thru Burchard Co., Seattle.
Oxo Ltd., Montreal (Oxo Beef
Cubes), 5 sa
Forbes, N. Y.

weekly,

thru

Platt-

KJBS, San Francisco
Guaranty Union Life Insurance Co.,
Los Angeles, so weekly, thru Allied
Adv. Agencies, San Francisco.

electric

WLS, Chicago
Bayer-Semesan

Co.,

Wilmington, Del.

(seed disinfectants), 6 so
thru Thompson-Koch Co.,

weekly,
Cincin-

Cleveland Cleaner & Paste Co., Cleveland (wall paper cleaner), 6 sa
weekly, thru Campbell-Sanford
Adv., Cleveland.
Hemphill Diesel Schools, Chicago, sp
weekly, thru Critchfield & Co., Chicago.

CFCO, Chatham, Ont.
Tuckett Tobacco Co., Hamilton, 6 sp
weekly, 6 sp weekly, thru MacLaren Adv. Agency, Toronto.
Richard Glass Co., Toronto. 13 so,
thru All-Canada Radio Facilities,
Toronto.
Radio College of Canada, Toronto, 3
sp weekly, 4 so, thru R. C. Smith
Agency, Toronto.
Imperial Tobacco Co., 5 * weekly,
thru Whitehall Bcstg., Montreal.
W. K. Buckley Ltd., Toronto, so series, thru All-Canada Radio Facilities, Toronto.
St. Lawrence Starch Co., Toronto,
weekly sp, thru McConnell, Eastman & Co., Toronto.

KPO, San Francisco
Electric Appliance Society of N. Cal.,
San Francisco, 6 so weekly, thru
Jean Scott Frickelton Agency, San

Francisco.

Soap

New

Co.,

York

(Sweetheart Soap), weekly so, thru
Milton Winberg, Los Angeles.
Bathasweet Corp., New York (Bathasweet), 3 weekly sp, thru H. M.
Kiesewetter Adv. Agency, N. Y.

KNX, Hollywood

KMPC,
&

Poultry Assn., Seattle (Lynden Chicken'
products), 3 sa weekly, thru Birchard Co., Seattle.
jRemington-Rand,
Buffalo
(shavers,
typewriters), 6 sp weekly, thru
BBDO, N. Y.
Firestone Tire & Rubber Co,, Akron
(tires), 2 t weekly, thru Sweeney &

James

Bridgeport,

Corp.,

(Remington-Rand

shavers). 3 so weekly, thru BBDO.
N. Y.
Practical Diesel Training Co., Chicago, weekly so, thru Rickerd, Mulberger & Hicks, Milwaukee.
Aurora Laboratories, Chicago, 6 sp
weekly, thru Erwin, Wasey & Co.,
N. Y.
Peter Fox Brewing Co.. Chicago, 3 t
weekly, thru Schwimmer & Scott,
Chicago.

Manhattan

'

"Washington Cooperative Egg

Chicago

nati.

CKNX, Wingham,

10

Roanoke, Va.

WGN,
Shaver

General
Conn.

Chicago.

direct.

Miles
Laboratories,
Elkhart,
Ind.
( Alka-Seltzer),
3 weekly t, thru
Wade Adv. Agency, Chicago.
Streitmann Biscuit Co., Cincinnati
(crackers), 3 sp weekly, thru Harry
M. Miller Inc., Cincinnati.

WHN, New

t,

Akron Lamp & Mfg.

(Batha-

sweet), 3 sa weekly, thru H. M.
Kiesewetter Adv. Agency, N. Y.

WDBJ,

Columbia, Mo.

Charlie Cook Corp., New York, 13
thru H. C. Morris, N. Y.

Lake City

Salt

San Francisco.

Service,

Pioneer
Hi-Bred
Corn Co., Des
Moines, 3 sp weekly, thru R. J.
Potts & Co., Kansas City.
Smith Brothers, Poughkeepsie, N. Y.
(cough drops), 100 so, thru Brown
& Tarcher, N. Y.
Arco Tubular Skate Corp., Endicott,
N. Y., 3 t, thru Gussow-Kahn,
N. Y.
F. A. Stuart Co., Marshall. Mich,
(proprietary), 6 weekly sp, thru
Benson & Dall, Chicago.

Co.,

Chicago, 6 sp weekly, thru McJunkin Adv. Co., Chicago.
Minnesota
Consolidated
Canneries,

Co.,

D.

Co., Seattle.

Omaha, 12 sa,
thru Beaumont & Hohman, Omaha.
E. I. duPont de Nemours & Co., Wil-

Des Moines,

Waterloo
Employers Mutual Casualty

Manhattan

S.

Minneapolis

Co.,

(auto accessories), 13 ta, thru
Graves & Associates, Minneapolis.
Foley & Co., Chicago (proprietary), 3
sp weekly, thru Lauesen & Salomon, Chicago.
Gardner Nursery Co., Osage, la., 6 t
weekly, thru Northwest Radio Adv.

BROADCASTING
STATION ACCOUNTS
sp— studio programs
—transcriptions
sa—spot announcements
—transcription
announcements

Yankton,

Durkee-Atwood

Beverly Hills, Calif.

Franklin Life Assurance Co.,
Los Angeles (insurance), 6 t weekly, thru E. Lehr Agency, Los An-

Benj.

geles.

Firestone Tire & Rubber Co., Akron,
30 so weekly, thru Sweeney &
James Co., Cleveland.

Pacquin
cream),
Esty &

Co., Cleveland.

New

Inc.,

York

weekly,
Co., N. Y.

6

so

thru

(hand

Wm.

•Coast Federal Savings & Loan Assn.,
Los Angeles (investments), 5 sp
weekly, thru Elwood J. Robinson
Co., Los Angeles.

Star Outfitting Co., Los Angeles
(wearing apparel), 130 sa thru Allied Adv. Agencies, Los Angeles.

WTMJ, Milwaukee

Chrysler Corp., Detroit (Dodge motors), 4 so weekly, thru Ruthrauff
& Ryan, N. Y.
Samuel Stores, New York (chain
clothiers), 35 so weekly, thru Sawdon Co., N. Y.

WGAR,

Calavo Growers of Cal., Los Angeles,
52 sa, thru Lord & Thomas, Los
Angeles.

Maytag

Co., Newton, la., 13 sa, thru
McCann-Erickson, Chicago.
Chrysler Corp., New York (Dodge), 4
ta, thru Ruthrauff & Ryan, N. Y.
Remington-Rand, New York (shaver),
13 sa, thru BBDO, N. Y.
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Kix

Cleveland

WHN, New
Musebeck Shoe

I Say the Ace Valet Service Can Press Your Clothes in Record
Time, I Know What I'm Talking About!"

BROADCASTING

York

Danville, 111., 3
sa weekly, 13 weeks, thru Leighton
& Nelson, Schenectady, N. Y.

•

Co.,

Broadcast Advertising

!

.

ASSOCIATED Hardware

Wordless Letter

A FORM

letter with personally typed address and salufollowed by three
tation,

VALDOR LABORATORIES.
cosmetic
opened a

manufacturers

Xew York

who

blank lines, and signed by
Theodore W. Herbert, of the
sales department, recently drew a response from
a New York agency which
asked Mr. Herbert to call
about an account. Mr. Herbert's wordless letter had a
postscript which said: "What

WOR

French
have

factory to supply

American trade, have appointed Meldrum & Fewsmith, Cleveland, to handle all advertising and merchandising.
The introductory campaign includes
radio, newspaper and magazine adver-

difference does

tising.

TOASTED WHOLE WHEAT

Co.,

;

ronto, handles the account.

FIRESTONE TIRE & RUBBER
Co., Akron (tires & tubes), a consistent user of radio, as part of its national campaign, during the week of
Dec. 11 started for 52 weeks, using
the twice-weekly quarter-hour transcribed series, Voice of the Farm, on
eight Western stations

KPO

KGW KOMO KSL KOA KHQ
KTAR. Agency

is

make? You

wouldn't have answered

Toronto (cereals), has started threeweekly transcriptions on CKCL, Toronto
and four-daily transcriptions
on CKOC. Hamilton, Ont. Richardsonilaedonald Adv. Service, Ltd., To-

—KXX

it

Sweeney & James

Co., Cleveland.

AURORA LABORATORIES,

Chi-

me

anyway. T. W. H."

WHO,

group include Brown-Camp Hardware
Co., Luthe Hardware Co., Des Moines,
and Cutler Hardware Co., Waterloo.
Agency is R. J. Potts & Co., Kansas

BATHASWEET
,

station for three news broadcasts a
week by Bob Anderson. H. M. Kiese-

J.,

Camden, N.
on Jan. 2 starts two additional

WMAQ,

wash),

WJJD-WIND,

the five weekly quarter-hour afternoon
dramatic serial, Candid Lady, on 5

WJJD

Greenbav

Packers

from

New

PEPSODENT

(mouth
Co.. Chicago
will discontinue sponsorship of

NBC-Pacific Red network stations, following the Dec. 19 broadcast. Agency
is Lord & Thomas. Chicago.

PETER FOX BREWING CO., Chicago, has started / Want A Divorce.
a quarter-hour Sunday afternoon disc
series on WGX, Chicago. Show dramatizes

actual divorce case records and

handled through Press Radio Fea-

York.

tures, that city.

hour early morning live show sis
weekly on WGX, Chicago. The firm
is using spot announcements on about
35 stations on a national basis. Featured on the
show is Holland
Engel, radio director of Erwin, Wasey
& Co., Chicago, which agency's Xew

POULTRY TRIBUNE.

according to

office

handles the account.

FIDELIO BREWERY. Xew

York,
on Dec. 2 started a campaign of nine
spot announcements weekly on WHN,
Xew York. 14 spot announcements
weekly on WXEW. Xew York, and an
hour program from 12 midnight tcr 1
a. m. on WHOM, Jersey City. Account is handled by Federal Transcribed Programs, Xew York.

MIXXESOTA

Consolidated Canneries, Minneapolis (Butter Kernel corn
& peas) recently launched a series of
five-minute

participations
on
the
of KGO, San Francisco.
Account placed through Long Adv.
Service, San Francisco.

Home Forum
DR.

A.

W. CHASE MEDICINE

Co.,

Oakville, Ont., starts early in January
a one-minute dramatized spot transcription series on a large number of

Canadian

stations.

Recordings

were

made by Dominion Broadcasting Co.,
Toronto, and account was handled by
Ardiel Adv. Agency, Toronto.

CONSOLIDATED
New

CIGAR

Corp.,

York, on Dec. 5 started a thriceweekly news program on WHOM. Jersey City, on behalf of Harvester Ci-

Program, featuring C. Israel
Lutsky, news commentator in Yiddish,
is heard Mondays, Wednesdays, and
Fridays. 7-7 :15 p. m. Erwin, Wasey
& Co.. New York, handles the account.

gars.

McKENZIE MILLING

Co.. Quincy,
Mich, (pancake flour), has reinstated
a daily series of transcribed spot an-

nouncements on six Midwestern

stations, following the recent suspension.
John H.
Co., Chicago, is

Mt. Morris,
111. (magazine), will start a spot campaign in selected markets soon after
Jan. 1. The recent campaign on 12
stations [Broadcasting. Nov. 1] has
been discontinued. Albert Kircher Co.,
Chicago,

agency.

is

Co..

New

announcement "campaign

a three-dailv

on CKCL, Toronto. A. McKim Ltd.,
Montreal, placed the account.

ROSICRUCIAX* BROTHERHOOD,
San Jose, Cal. (religious), frequent
user of radio, on Jan. 10 starts for
26 weeks, a weekly quarter hour
transcribed
program. Mysteries of
Life, on 3 California Don Lee net-

CARNATION Co.. Milwaukee (Carnation Milk), on Jan. 1 will renew
its Jewish Philosopher program for
52 weeks on
Jersey City.
Erwin, Wasey & Co.. New York, handles the account.

WHOM.

DR.

PEPPER

Bottling Co., San Ansponsoring The Pepperettes
thrice-weekly on WOAI, San Antonio,
Tuesday, 10 a. m., Friday, 4 p. m.,
and Sunday, 2 p. m.

tonio,

is

BROADCASTING

•

planned,

Scott, Chi-

ERXEST GRISSOM

Inc.,

Texas firm

sponsoring Famous Jury Trials.
Mutual's cooperatively sponsored weekIv program, on KRBC. Abilene, and
KGKB, Tyler, Tex.
is

—

I

want

thing

to tell

you some-

get a real kick

I

WW VA

out of:

ommended

was

rec-

to the client

on my sponsorand here's the pay-

strictly

ship,

We

are going to cancel out on a lot of the
other stations and yours
will be the only (underscoring not ours) one
we'll keep out of the
off:

bunch. We're very much
pleased with the way
is doing."

WWVA
We

for Christmas presents
are promoted in one-minute announcements broadcast daily by
Dallas.

can't begin to write
copy with the sock that
the above quotation from
a letter by an advertising
agency executive has. Out

THE VOICE OF MISSISSIPPI

of courtesy to the organ-

RADIO

sets

WFAA.

and persons inwe omit names,

ization

stations (KHJ, KGB. KFRC)
Other stations will also be used. List
is
now being made up. Agency is
Richard Jorgensen Adv., San Jose.

work

volved,

AUSTRALIAN GENERAL ELEC-

my-heart" truth. To us
they mean a whale of a

TRIC

Sydney,

Co.,

Australia,

Hansen-Rubensohn Agency, that

but the facts are "cross-

thru
city,

has taken sponsorship of the dramatic
series, I Want A Divorce, on 27 stations of Macquarie network and affiliates, with enactment by Macquarie
Players. Series is currently sponsored
on 8 CBS Pacific Coast stations by
Sussman. Wormser & Co., San Francisco (S &
Coffee).

because, after all, it's
the buyer thinks
that weighs most.

lot,

5000

what
N.B.C.

May we

W

GENERAL FOODS

CORP.,

Maxwell House Coffee are conducted in Yiddish on Tuesday evenings. Series was placed through Ad-

half of

vertisers'

Broadcasting Co.,

FRAXKEL-ROSE

New

of

New

York, resumed Molly Picon's musical
autobiography program I G-ive You My
Life on WMCA. New York, beginning
Dec. 6. The half-hour programs in be-

York.

Chicago, has
resigned the Sterling Insurance Co.
and Si-Xoze Co. accounts.
Co.,

PLUS 14

48

Arithmatic equation?

TRANSCRIBED PROGRAMS
For the

how Budget Account

Programs of proven ability
that have established audience acceptance at a cost
that must prove profitable.

=

get in the gutter

hackneyed

the

top off with

62!

More than

and
—"Let your

be

conscience

your

guide"

It's the signal to revise your
population figure for Jacltson!

that.

According to the

938- 939 City
Directory just compiled, Jackson's
population is
62,124 as
compared with 48,282 (Federal
1

1

NOW

Census)

I

charge.

is

agency in charge.

cago,

When

Sanforized shirts), on Jan.. 9
will add WWJ, Detroit, to its quarter-hour program of shopping gossip,
now heard on WCAU, Philadelphia.
Young & Rubicam, New York, is in

Expansion

Schwimmer &

NATIONAL DRUG & CHEMICAL

Dunham

York

is

Co. of Canada, Montreal, has started

agency.

CLUETT. PEABODY &

Co..

York, on Dec. 20 renews its muprogram Relaxation Time for 13
weeks on WEAF. New York. Lennen
& Mitchell, New York, is agency.

Chifive-minute newscasts on
cago, Monday and Tuesday. Ruthrauff
agency.
Chicago,
is
Ryan,
&

Chicago, broadcast 25
football games during the season just
ended, 18 professional games sponsored
by General Mills, and 7 collegiate
games sponsored bv Phillips Petroleum
aired the NaCo. On Dec. 11,
tional Professional Football Championship game from New York under
General Mills sponsorship. Russ
Hodges handled the New York Giants

Fellow

York, han-

sical

vs.

York

New

wetter Adv. Agency,
dles the account.

JACOB RUPPERT BREWING

Co.,

Old

New York

Corp..

(Bathasweet) following a two-week
test campaign on KPO, San Francisco,
has signed a 52-week contract with the

New

CAMPBELL SOUP

"George,

City.

cago (Clear-Again cold remedy), on
Dec. 5 started Early Bird, quarter-

WGX

Wholesal-

ers of Iowa have renewed sponsorship
of Hardware Hews, heard daily except
Des
Sundays at 7 :15 a.m., on
Moines, for the fourth consecutive
year, effective Jan. 2. Members of the

1930.

in

a

city

shows

an overall
per cent in

growth of nearly 30
eight years it's time to do something about it.
You'll

Invest

be wise to take action now.
more of your advertising

dollars

with

National Representatives

JOHN

BLAIR & CO.

NEW YORK
DETROIT

.

.

CHICAGO
SAN FRANCISCO
.

.

.

Columbia Station

WJDX — Mississippi's

Dominant Radio Station!

Owned and Operated By

LAMAR

Send for complete Catalogue

CHARLES MICHELSON
545

FIFTH

AVENUE

Broadcast Advertising

NEW YORK

LIFE

INSURANCE

COMPANY
JACKSON

1
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PETTINGELL & FENTON, New

RADIO

department of H. W. Kastor
Sons Adv. Co., Chicago, is being

&

reorganized following the resignation
of M. H. Petersen Dec. 3 as radio director. It is understood that Robert
G. Jennings, formerly
general sales manager who joined the
Kastor agency in September as account executive, will head the radio
department. Harry K. Richardson and
Peter Kurtzer will continue in the
Kastor radio department.

WLW-WSAI

DONALD

S.

SHAW,

radio director

York, and L. H. Hartman Co., New
York, on Dec. 1 merged to form a
new agency Hartman & Pettingell,
with offices in the present Hartman
headquarters at 444 Madison Ave.,
New York, until after Jan. 1 when a
move to larger offices is planned. L.

H. Hartman is president of the new
agency and Atherton Pettingell and
Fleur Fenton (Mrs. Pettingell) are
vice-presidents

CAPLES

and

directors.

having increased its
Los Angeles staff, has also taken additional office space at 412 W. 6th St.,
that city. Firm has added Leo Meehan
to its radio department to write a new
series of programs for Union Pacific
Railroad Co.
Co.,

of

BRAD SIMPSON,

cessor.

ser-Meyerhoff and more recently of
the production department of Blackett-Sample-Hummert,
Chicago,
has
been named radio director of John H.
Dunham Co., that city, sharing the
agency's radio activities with Haan
Tyler, time buyer.

McCann-Erickson Inc., New York,
has resigned effective Jan. 1. He has
not announced his future plans nor
has the agency appointed his suc-

ADDISON SMITH

has joined Benton & Bowles, Hollywood staff, as an
assistant on radio production. He was
formerly a writer for New York and
Chicago network programs.

JOHN

G. BROOKS, former assistant
Comdr. E. P. McDonald Jr., president of Zenith Radio, on Jan. 1 becomes head of the sales contest and
to

premium

division of Tracy-Wells Co.,

Columbus, O.

JOHN BLACK,

textile publicist and
for ten years merchandising editor of
Textile World, resigned Nov. 25 to
join J. M. Mathes Inc., New York advertising agency.

CROWN ADVERTISING

Inc.,

New

York, of which Oscar Kronenberg is
president, has moved from 342 Madison Ave., New York, to 26 Willoughby St., Brooklyn.

formerly of Neis-

HARRY

O'NEIL, for many years
general manager of Consolidated Drug
Trade Products, Chicago, has been
elected secretary-treasurer of Benson
& Dall, Chicago agency. He will continue as account executive and general manager of Consolidated, whose
business is placed through Benson &
Dall. Roland J. Dooley, vice-president
of the agency, has been advanced to
the presidency and William Goes, for
the last two years in charge of copy
and production, has been elected a
vice-president of the agency. Helga
Wernblad has been named secretary
to Mr. Dooley, replacing Evelyn Copeland, resigned.

HERTHA SAMUELS,

former adverand promotion manager of the
Palmer House Co., Chicago, will join
Goodkind & Morgan, Chicago agency,
tising

as account executive effective Jan.

vice-presof radio, RedfieldYork, is in Holly-

TOM WRIGHT,

on

two

formerly

network
on

M-G-M, Hollywood, exploitation
has joined Young & Rubicam

the
staff,

Inc.,

that city, to handle publicity for the
Gulf Oil Corp., new show which starts

on

CBS

Jan.

8.

KEN DOLAN,

executive of Dolan &
Doane Inc., Hollywood radio talent
agency, is in New York for conferences on a proposed new sponsored
network show. He returns to his desk
Dec. 23.

JOHN GORDON,

of

the

radio

agency, was recently changed to
John C. Dowd Inc., and the firm
has moved to new quarters in the
Park Square Bldg., Boston. Staff
includes John C. Dowd, president;
Dwight W. Norris and C. B. Meagher, account executives; Arch Ferran, art director; William Taylor,
production manager; Mary V. Ab-

de-

partment of Ruthrauff & Ryan, New
York, and director of the Major
Bowes Hour, has been appointed producer of the Professor Quiz program,
sponsored by Noxzema Chemical Co.

Tom Harrington Named
Y & R Radio Director
THOMAS

F.

HARRINGTON, man-

ager of the Hollywood office of
Young & Rubicam, on Dec. 9 was

named radio director of the agency and will take

up
in

New Haven

Railroad, C. G. Howes
Commonwealth Fund, Soapine,
Whitty Stokers, and National
Co.,

Leather Mfrs. Assn.

Market Data Book

VOLUME VH-b

of Market and
Newspaper Statistics has just been
released by the American Association of Advertising Agencies, New
York. It deals with the 65 cities
over 100,000 population in the

United States and Canada in which
newspapers were audited to March
31 and June 30, 1938. Included are
latest figures on population, number of families, English reading
persons (English speaking persons
for Canadian cities), income tax
returns, audited newspaper circulations, lineage, retail rates, general rates, the differential between
retail and general rates, and an

analysis of those sections of ABC
Audit Reports which deal with circulation inducements.

Rural Survey Ready

ALTHOUGH

no date has been set
for the next meeting of the Joint
Committee on Radio Research, the
rural survey conducted by this
group will be published shortly, according to John Benson, head of
the committee as well as president
of the American Association of
Advertising Agencies. Report on
the survey is now being sent to
JCRR members for their approval
and its publication is expected before the end of the year.

COLORADO SPRINGS

Legionnaires

were entertained recently by a personal appearance of the Behind the
Eight Ball program of KVOR, in
which announcers are put on trial for
blunders on the air. Lloyd R. Allen,
local commander, paid a high tribute
to KVOR and its staff in an article

his

new

duties
Jan.

New York

Experienced in
phases of commercial radio, Mr.
Harrington also
has a general ad1.

and Alice
G. McPhee, experienced newswriter. The agency serves Atlantic
Coal Co., Harvard Brewing Co.,

bott, secretary-treasurer,

1.

NORMAN LIVINGSTON,
ident in charge
Johnstone, New
wood conferring
shows.

John C. Dowd Agency
CORPORATE name of Dowd &
Ostreicher, Boston advertising

all

back-

Mr. Harrington vertising

He

succeeds D. D. Stauffer, resigned.
Joining Young & Rubicam in
1933 as a radio production man,
Mr. Harrington has headed the
agency's West Coast office since
1935. During the last three years
he has supervised programs originating in Hollywood and has been
in charge of the Jack Benny-Jello
program since its inception in
1934. In tins time he has supervised series for General Foods,
Packard Motor Car Co., International Silver Co., Gulf Oil Corp.,
Borden Co., Langendorf Bakeries.

ground.

CMQ Joins
CMQ, Havana, has

NBC
NBC

joined

as the network's 166th affiliate station and the fifth foreign one. Not
counting KGU, Honolulu, NBC's
foreign affiliates are CBF,
and CFCF, Montreal, and CBL,
Toronto. Network rates for CMQ,
which uses 25,000 watts on 1010
kc, are $200 an hour, $120 a halfhour and $80 a quarter-hour, day
or evening. Rate includes all transmission facilities, but not extra announcing or translating services.
Because the station will not accept
competitive advertising, network
programs advertising products rivaling RCA radios, Colgate-Palmand dentrifice,
soap
olive-Peet

CBM

Fleischmann's yeast, Phillips magnesia products, Wesson cooking
Sherwin - Williams paints,
oils,

Leonard refrigerators and local
beer and cigarettes may not be
broadcast on CMQ. COCQ, shortstation of CMQ, which covers Central America and the northern part of South America in addition to Cuba, also carries most
of CMQ's programs. COCQ broadcasts with 1,000 watts on 9740 kc.

wave

appearing in the Pikes Peak Legion-

WILTON E. HALL, owner of WAIM,

naire.

Anderson, S. C, while a breakfast
guest of Gov. Olin Johnston of South
Carolina during President Roosevelt's
visit at the Governor's mansion, presented the President with a set of
handsome bookends made at Clemson
College from timber on the grounds of
the John C. Calhoun home.

UJKZO
KflLomnzoo
GRRI1D RRPIDS

BATTLE CREEK
Ur
5 9O^B^^^000
^^^^^ Watt*

On

"Hmm,

'Most everybody seems
this part of Canada!"

to listen to

CKAC, Montreal (Canada's
Page 52
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CKAC

Busiest Station)

'

The Northwest's Best
Broadcasting
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PAUL

Owned ana Operatea by
TRIBUNE
MINNEAPOLIS
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I
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HOWARD H. WILSON CO.
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Representative:
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FREE

&
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—
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THE PICK OF THE

RADIO
STATIONS IN WESTERN CANADA
ALFRED DUNHILL,

WORLD

Broadcasting System has

Wm. H.
plans yet.

sued two half-hour holiday transcrip-

program

to

Tommy,

N. Y.

music

Yuletide

of

has supplied

it

MBS

NBC, CBS and

its

records to

for their holi-

day broadcasts.

JOHN STANNAGE,

executive

of

Sfannage, Ltd., Auckland, New Zealand, radio agency, now in the United
States on company business, will headquarter in Los Angeles during January.
has announced five new subservice:
scribers to its Thesaurus
Lima, O; WSTP, Salisbury,
Aurora, 111.;
N. C.

NBC
WBLY,
;

WMRO,

MOST

KBND,

WJLS,

Bend, Ore.;

Beckley,

W.

Va.

subscriber to World
library service is
YV5RA-YV5RC, Caracas, Venezuela.
recent

transcription

its

ENVY

Chicago

of

radio

people

was Howard Wilson (right) who
brought home the venison in late
November near his lodge on Little
Fork Lake, in northern Wisconsin.
The two guides got one deer
each, according to the head of

Howard Wilson

Co., station repre-

Many

a table of Chicago radio and agency folk shared the
adventure. Other reported successful deer huntsmen among the radio
fraternity
during recent weeks
were G. Richard (Dick) Shafto,
WIS, Columbia, S. C; Bill Bivens,
announcer of WBT, Charlotte;
Louis Lamar, of WGN, Chicago.
sentatives.

51st station.

of sales.

director

a

Earnshaw Radio Productions, Los

Angeles, accompanied by Mrs. Earnshaw, is scheduled to leave in late December for Honolulu and thence to
Papeete for a year's writing.

JACK KAPP,

president

Decea

of

Records, is in Hollywood supervising
cutting of a series of recordings and
is scheduled to leave the West Coast
Dec. 19 for his New York headquarters. David Kapp, Decca recording
engineer,

who accompanied him

Hollywood, has returned to

MILT BLINK,

New

to

York.

Standard Radio,
Chicago, will sail with his family
Dec. 22 from New Orleans for a
month's vacation in Havana and
of

following stations have subscribed for

Standard Library service CHML,
WAVE, Louisville
Hamilton, Ont.
WKRC, Cincinnati; WJHL, Johnson
City,
Tenn.; KVNU, Logan, U.
:

;

KFDA,
poria,

Amarillo, Tex.;

Kan.

;

WCOV,

;

GEORGE
manager

TITUS, commercial
CJRC, Winnipeg, is join-

A.

of

ing Inland Broadcasting Service, Winnipeg, recently formed station representative firm. Mr. Titus was formerly with the advertising departments
of the Manitoba Free Press and the
Winnipeg Tribune, and on the sales
staff of All-Canada Broadcasting System.

HOWARD WILSON
has signed with

Chicago,
Sioux Falls,

Co.,

KSOO,

S.D., for exclusive representation.

WIBC,

Indianapolis, Ind., has named
Gene Furgason & Co. exclusive representative.

GEORGE

L. MOSKOVICS, Southern California manager of Radio Sales
Inc., in Hollywood, is recovering from
a leg injury received in his garden.

Montgomery,

also announces new
sound effects discs of airplane mass
formation, surf, teletype printer, typewriters in slow and fast action.

KASPER-GORDON STUDIOS,

Bos-

are now sole owners and distributors of the department store toy
promotion transcribed series, Adventures in Christmas Tree Grove, having
bought the interest of Mertens &
ton,

Price,

The

New

New York

Corp.,

(frozen

Manitoba

Co. of America, Cannelton, Ind.
(baby furniture), to John H. Dunham Co.,

Chicago.

CKY

CROWELL PUBLISHING

Co., New York,
1
appointed McCann-Erickson,
York, for Woman's Home Companion. Present radio schedules will con-

on

Dec.

Los Angeles production

firm.
15-episode quarter-hour series, has

a complete merchandising setup.

E. L. BONNAN, Chicago office manager of Radio Transcription Co. of
America, has also been placed in
charge of sales for that territory succeeding J. M. Hayes, resigned.

RADIO TRANSCRIPTION

Co.

of

America, Hollywood, will move to
1651 Cosmo St., Jan. 1, C. C. Pyle,
president, announced.

M. WEED AGENCY,
Hollywood radio production and talent service, has moved to 8584 Sunset

J.

KENNETH

LAIRD, former
Weco Products Co.,

president of
cago, has been
tive of

vice-

Chiaccount execu-

named
Young & Rubicam, New York.

FOR 1939 LET

WBNS
Columbus

PUT PROFIT
ON YOUR BOOKS
ALL YOU NEED
IN

CENTRAL OHIO
5000 Watts Day
1000 Night
JOHN BLAIR
Reps.

RICHARD

Preferred Every Time

Powerful Station

tinue.

WARING

MIXER

New

Corp.,

and

York

(drink mixer), controlled by Fred Waring, orchestra leader, to Campbell-Ewald
Co., N. Y. Media plans are now being

CKX

TUPMAN THURLOW SALES
York
Hoyt

(Chatka Crabmeat),
N. Y.

radio coverage.

New

Co.,

Charles

to

W.

Co.,

DRACKETT
dex), to

RIT

•

Brandon

completes the Manitoba

made.

(Drano-Win-

Cincinnati

Co.,

Young & Rubicam,

PRODUCTS

Corp.,

Chicago.

Chicago
(Rit
Rubicam, N. Y.

dyes), to Young &
SALTZ BROTHERS. New York

tints,

pencils), to Metropolitan Adv.

Co.,

(pensN. Y.

KELLOGG

Saskatchewan
The people

SHOE

CHENEY BROTHERS, New
to J.

Broadcast Advertising

York

.

*

.

.

Co.,

82.7%

delivers

CHAB

(silk),

M. Mathes, N. Y.

STANDARD MILLING

listen to

CKCK Regma

Corp.,

.

*

Regina Audience

of

Moose Jaw
72.6%

delivers

Moose

of

Jaw

Audience

Chicago

CKBI Prince Albert

(Ceresota, Heckers and Aristos flour), to
Leo Burnett Co., Chicago.
No radio
planned at present.
SEASONETTES Inc., Hollywood (seasoning), to Glasser Adv. Agency, Los An-

.

*

.

the Rich Wheat
the North

serving

Lands

of

geles.

EISENDRATH GLOVE

Co.,

Goodkind & Morgan, Chicago.
may be used.

LOS ANGELES SOAP
King Soap
soap), to
wood.

Co.,

Los

Co.,

Angeles

Raymond R Morgan

Chicago,

to

Spot radio

and

Alberta

White

(granulated
Co., Holly-

These three stations afford
the only 100% coverage.

Fu Manchu Promotion
RADIO ATTRACTIONS, New
York, gave a prehearing of
production,
to

CJCA Edmonton

its first

*

.

The Shadow of Fu
a group of advertising

radio executives, station
representatives, station managers
and the trade press at a cocktail
party at the Waldorf-Astoria Hotel, New York, on Dec. 7. Two episodes of the transcribed radio
serial, which is a dramatized version of a Sax Rohmer story, were
played for the audience, who were
also told of the company's plan for
helping stations and sponsors purchasing the program series to popularize the program by supplying
them with tie-in promotion. In addition to the usual window and dis-

play cards and tickets to "The Radioside Theatre", the company offers Fu Manchu masks and picture
buttons, fortune-telling incense, a
Chinese key trick and a special radio edition of the story, as well as
mats for use in advertising the
program. Firm displayed its technique in the invitations to the af-

which were printed on dragondecorated parchment scrolls and delivered by a Chinese man and girl
garbed in flowing and colorful

70%

delivers

*

.

delivers

* delivers

Calgary

65%

CJOC
.

Edmonton Audience

of

CFAC

agency

Calgary Audience

of

Lethbridge

86%

of

Lethbridge Audience

British Columbia
+

For

maximum

coverage

at

minimum

cost use

*

CKWX

Vancouver

(not basic

CJAT

.

CBC)

Trail

Canadian Representatives

ALL-CANADA
RADIO FACILITIES
TORONTO - MONTREAL - WINNIPEG
CALGARY - VANCOUVER
U. S. Representatives

WEED &

fair,

oriental costumes.

Blvd.

BROADCASTING

Winnipeg

western Canada's Most

is

New

Manchu,

KTSW, Em-

Standard

Ala.

is

Rochester,
to
Samuel G. Krivit Co., N. Y. No radio advertising plans for six months.

announces the

its

Lynch

LEHMAN

FIKANY

Panama.

STANDARD RADIO

Canada

these stations are
C.B.C. basic outlets.

Co.

A. PANCOAST Jr., formerly with Sound Reproductions &
Transcriptions, New York, on Nov. 7
joined Federal Transcribed Programs,
New York, as vice-president in charge

FENTON EARNSHAW,

In Western
all

Co., Battle Creek (corn' flakes,
rice krispies, bran flakes and all- wheat),
to Toronto office of J. Walter Thompson

EDWIN

of

Jasper,

to

Popsicles), to Biow Co., N. Y. Spot radio
campaign now being planned.

Houston, has become affiliwith the World Transcription

System as

SHOE

JOE LOWE

KTRH,
ated

radio

Corp.,
Rochester,
to
Samuel G. Krivit Co.,
York. No radio advertising planned for six months.

transcription

also that

(cleaners-dyers),

FIKANY

York

company, reports the
Mason Dixon Group, KDKA, WRC,
and WCAU as recent subscribers to
its Speedy-Q sound effects library and

No

& Fishel, New York. Radio advertising
planned after Jan. 1.

hem, Pa.

CHARLES MICHELSON, New

(cigarettes),

N. Y.

BREWING Corp., New York, to
Wm. H. Rankin Co., N. Y.
L. BLAU & SONS, Long Island City,

the other
performed by the trombone choir of the
Moravian Church, the Junior Bach
Society, and the Beethoven Mannerchor of 85 voices, all from Bethle-

a

London
Co.,

CITY

tions to the subscribers to its library
service.
One is a dramatic show,

Christmas Comes

Rankin

to

is-

NEW YORK
CHICAGO

1938

-

CO.
DETROIT
SAN FRANCISCO
-

SURVEY FIGURES
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FOUR

DRAMATIC

sketch

of

Manhattan's

famous 52d Street, titled Crosstotcn
York, on Dec. 15 is having simultaneous premieres in America and
England through a courtesy arrangement between CBS and BBC. A rec-

New

ord of the broadcast as it is presented at the Columbia Workshop in
New York was shipped via the Queen
Mary to BBC headquarters in London
where it will be put on the English
airwaves the same day. The sketch,
written by Travis Northrop Ingham,
includes a verse picture of Broadway's lights contributed by Norman

Corwin of the

CBS

staff.

KSRO,

Santa Rosa, claims a beat in
Northern California radio on Nov. 29

when

it

broadcast a first-hand account

wreck of the United Airlines
mainliner which wrecked on the Pacific near Point Reyes. Manager Wilt
Gunzendorfer sent Gil Laing and Bob
of

the

Nichols to the scene with a portable
unit. Since no telephone lines were
available they raced to Inverness, a
short distance away, where they found

power

and

facilities

told

what

trans-

pired at the scene of the crash.

radio production companies operating on
New York, have
opened offices in the Melrose Central
Bldg., which houses the offices and
studios of the station, to facilitate
program production. Languages represented are Spanish, Jewish, Italian,
and Polish, operating respectively
under the corporate titles of Consolidated Broadcasting Co., Native Language Advertising Service, Italian
Radio Productions Co., and Polish
Broadcasting Co.

KDKA,

MORE THAN 300
phans will be guests
Iowa Bam Dance

Akron, announces that the station on
Dec. 5 contracted for full United Press
news service and that Bill Griffiths is
handling four 15-minute newscasts

Pittsburgh, along with the
local Variety Club, the Pittsburgh
Press, and
again sponsored
the Milk Fund campaign to furnish
milk to some 3,000 children in the
charitable institutions of Allegheny
County. Special programs were carried
featurand
by both
ing talent from the stations and local
entertainment spots, and with the assistance of civic leaders.

WBNX,

WWSW,

KDKA

named commercial manager

orfor the
Dec. 17,

WHO

Frolic
the big stage broadcast as
the annual Christmas party
given by the Pioneer Lodge P. & A.M.
The Frolic produced in the Shrine
Auditorium Saturdays, 8-10 :15 p. m.,
visiting
part of

a "bonus plan" by which sta-

who have done
outstanding work and have
been with the organization
for some time leave $1 of
each semi - monthly payroll
payment with the company,

tion employes

newly-

WJW,

this amount
dollar and pays
the full bonus at the end of
the year; providing the employe does not voluntarily

which matches
dollar

BRIEF

interviews with some of the
awaiting entry into the
United States at Ellis Island, New
York, on Dec. 18 will be the feature
of a special and timely program on
CBS, to be conducted by George Putnam, staff announcer.
refugees

and McCormick-Deering farm
machinery dealers.

dealers

headed by Harry Da-

philanthropist, was recently
formed with the aim of nominating
John J. Anthony, mentor of Mutual's
program Good Will Hour heard for
vis,

Ironized Yeast, for the Nobel Peace
Award for his work on behalf of enlightened humanity.

HERE'S

NATIONAL LAWYERS' GUILD,
New York, is conducting a series of
half-hour weekly broadcasts on
WMCA, New York. Prominent members of the Guild discuss The Public
Defenders in Criminal Cases, with A.
Mark Levien presiding as chairman of
the forum.

A

MAGNET

That Draws.....

Canadian

GOLD!

-

for

-

employment

change

mean-

time.

LIGHTFOOT ASSOCIATES

Inc.,

industrial promotion and public relations
service,
has established new
executive headquarters at 342 Madison Ave., New York. Newly-elected
officers of the firm, of which Warren
R. Lightfoot is president, include Milton
Stern,
vice-president ;
Walter
Wagner, treasurer, and Marie Hughes,
secretary. Grady & Wagner, advertising agency, is associated with the

company.

WORL,

Boston, from its booth at the
Million-Dollar World's Fair
Dec. 5-10, broadcast highlights of the
affair, billed as a preview of the New
York exposition, originated several
regular daily programs by remote control, displayed broadcasting equipment,
and offered free voice recordings to

Boston

spectators.

KSAM,

CFRB

thrift

R.
Curtis, president of KFRO,
Longview, Tex., has started

daily.

by WHO, is sponsored by Mantle
Lamp Co., Murphy Products Co.,
Flex-O-Glass Co., International Truck

COMMITTEE,

of

KFRO

among employes, James

WWSW,

EDYTHE FERN MELROSE,

Des Moines
of

Thrift at

TO ENCOURAGE

Huntsville, Tex.,

is

construct-

ing a studio and control room at Sam
Houston State Teachers College, where

plans to originate a daily
riety show.

it

TORONTO
ONTARIO

WSMB. New
luted

WWL

historical

WWL's
RADIO

Orleans,

hour va-

recently

sa-

with a half-hour musical-

program

commemorate

to

operation with 50,000 watts.
division of the Little Theatre
outgrowth of summer

of Syracuse, an
radio classes at

WSYR,

Syracuse, re-

cently began its first radio series, depicting the history of the theatre. Programs written, acted, and produced by
the Little Theatre unit are carried

WSYR.
ORIGINAL radio plays

weekly on

presented by

the department of drama of Yale University are heard in a new weekly series, The Listeners' Theater, on MBS.
Manuscripts are written by class members from the department's project in
radio research.

KQV,

Pittsburgh, carried a threeDec. 4 to commemorate
the station's 17th birthday and celebrate its power rise from 500 to 1,000

hour show

•When

you place your
program over CFRB,
Toronto, you know you
can be sure of an

immediate
market.

In

audience in Canada's wealthiest
Ontario, admittedly the greatest

buying market in Canada today, CFRB is the
favourite radio station! Twelve years of unbiased service has taught Ontario listeners
habitually to set their dials at 690 kilocycles
CFRB's wavelength.
And it's no idle boast. This popular coverage
is not mere wishful thinking. As the latest
example of CFRB's drawing power we offer
the outcome of a survey conducted in October
by a leading cosmetic manufacturer. This concern has for over two years been sponsoring
a nightly fifteen minute local gossip potpourri,

OUR

DIAL'S GETTING

SORT OF

DUSTY ALL OVER EXCEPT
WHERE IT'S SET FOR CFRB/

Page 54

•
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conducted by a

woman

for

women!

A

survey

in radio homes produced the startling evidence
that this inexpensive feature was outpulling

simultaneous

NEWSCASTS

watts

full time.

(by

established
newspaper favourites) by more than 3 to 1!
We offer this as merely another proof of
CFRB's magnetic grip on Canada's wealthiest

market!
An avalanche of letters from listeners gives
daily confirmation of our statement that programs sponsored over CFRB, Toronto, Ontario,
invariably reap staggering returns. Write now
for complete details of CFRB's popular coverage in Canada's wealthiest market.
EXCELS IN

RESPONSE THRU

CFRB

ESTABLISHED
FEATURES IN

TORONTO

THE KEY TO ONTARIO SALES

ENGLISH

!

JEWISH

Advertising Representatives in U. S. A.:

ITALIAN

JOSEPH HERSHEY McGILLVRA
• Chicago •
New York
San Francisco
Los Angeles
•
Atlanta

BROADCASTING

POLISH

•
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'

send

BROADCASTING ro*

ONE YEAR AS A CHRISTMAS

GIFT

Name
Address

To
Firm

Title

Name
Address

Tcl
Firm

Title

PLEASE PUT ADDITIONAL NAMES ON SEPARATE SHEET.
I

enclose $

FOR
Kindly send

GIFT SUBSCRIPTIONS

me

your

bill.

Signed
Address

Special Cfjrtstmas <§tft &ates
INCLUDING 1939 YEAR BOOK NUMBER

10 GIFT SUBSCRIPTIONS
5 GIFT SUBSCRIPTIONS
3 GIFT SUBSCRIPTIONS

-------------

SUBSCRIPTIONS
SINGLE GIFT SUBSCRIPTION
2 GIFT

-

-

-

-

$15 00
10.00

7 00
5 00
3 00

uecemoer

jlo,

iifcfiS

•

Fage 55

FIRST CLASS
PERMIT No.1208-R
(Sec.

510.PL &R)

WASHINGTON,

D. C.

BUSINESS REPLY ENVELOPE
NO POSTAGE STAMP NECESSARY

IF

MAILED

IN

THE UNITED STATES

—POSTAGE WILL BE PAID BY

BROADCASTING MAGAZINE
NATIONAL PRESS BLDG.,

WASHINGTON,

uiiuai/\jaciiiiiu

»

D. C.

ur uuuvusi siuverusing

;

KRNT-KSO, Des

HENDRIK VAN LOOX,

noted author, explorer and lecturer, is acting
as m.c. on the program Refugee TheNew York,
ater of the Air on
which started Dec. 2 with the aim of
to disopportunity
an
giving refugees
play their talents on the air. The
weekly program is presented in cooperation with the American Committee of German Christian Refugees, the
Catholic Committee for German Refugees and the National Co-ordinating
Committee for Jews and Christians.

the

CROWS FOR JOE

WHO Manager Retains

WHN,

Over

B

Roostei

IN 1923 Joseph

Oscar

farm program

then

in

Power
Maland,

director

of

WLAG, Minneapolis (nowWCCO),
was making radio history with the
help of a trained rooster named
Billy Lag that crowed at Joe's
command.
Recently a new account at WHO,

THE Omaha

Safety Council recently
traffic accident
recreations by students, sponsored by

commended the weekly

Des

asked

Moines,

for

a

lusty

the staff with interdepartmental workings of the organization. The first
talk was given Dec. 5 by Fred Little,
attorney, on libel and slander. Luther
manager, is
L. Hill,
scheduled to speak during the series
on a radio station's relation to the
recently held open

Norfolk,

new office in Newport
News. The new office is in charge of
Mrs. Delavan Cowles, who broadcasts
her own program, Fashion and Thrift,

house at

its

WAAW.

UNDERGRADUATE periodical, Har-

MACQUARIE

Wednesday evenings

"for outstanding service in
the promotion of safety."

vard
series

Broadcasting Services,
Sydney. Australia, on Dec. 1 issued a
2GB and the Macfor
card
new rate
quarie network of 17 stations.

HOUSEHOLD

hints

and

theatre

a.

ly international

vincing.

broadcasts to its members abroad. The quarter-hour programs feature talks by outstanding
members of the club speaking from
the transmitter building at Carteret,
N. J., or the Newark studios.
to

into its new studio and office
building late in December, according

move
tic

Manager Art Mosby. The modernisfront of the new building will be

of ivory porcelain-enameled steel, with
Atherstone,
bright blue trim.
chief engineer, has completed
construction of a new self-contained
sound wagon, built to specifications of

Tom

KGYO

precede

its

6:45

m. announcements. The recorded
sound effects library was searched
in vain. Efforts of a competent
sound effects engineer were uncon-

Program Director Harold Fair
ruminated. He recalled the legend
of Billy Lag. Had the vice-president of Central Broadcasting Co.
and manager of
retained the

WHO

gifts of the farm program director of 15 years ago?

Fair was dubious. Maland was
confident. A husky white Wyandotte rooster was secured. Thirty
minutes after Joseph Osca? went to
work on the bird, WHO's engineers

had transcribed

six authentic, sat-

INLAND

isfactory, convincing rooster crows
and a photographer had made a
pictorial record of Producer Ma-

nipeg, for

land,

the

KGYO

production department.

Broadcasting Service, WinWestern Canada, and DoCo.. Toronto, for
Broadcasting
minion
Eastern Canada, announce they have
been appointed exclusive representatives in these regions for Du Maurier
Productions, Sydney, Australia;
Broadcast Enterprises. Ltd.. London,
Mertens and Price Inc.,
England
Los Angeles; and Twentieth Century
Radio Productions, Hollywood.
;

CLEANERS & DYERS UNION,
New

York, sponthrough Local 239,
sored a special half-hour program on
WMCA, New York, Dec. 8 on behalf
of the anti-Nazi drive which the union
held that day.

The broadcast,

a regu-

commercial feature, was heard at
12 noon at all the district meetings
in session at that hour so that members might listen.

lar

CBY, Toronto, noncommercial CBC
station, has been
since Dec. 5 in an

used commercially
emergency by J. B.

Williams Co. (Canada) Ltd., (shaving cream) for the NBC feature True
or False, placed in Canada by J. WalMontreal.
ter Thompson Co. Ltd..

officials stated that CBY is being
used commercially only until similar
time can be cleared on CBL, Toronto.

CBC

inaugurated a
Boston,

WEEI,
at

for

been

increased

attendance,

one million
placed by

6.000 persons, while Emery Auditorium, where the show has been staged
since Sept. 16, holds 2,200.

WORLD'S GREATEST TOBACCO

M AR.

K.

ET

!

for use in its four

theatres.
With 23 audience
shows originating in Hollywood weekly, according to George W. MeCaugh-

rooster crow to

to

has

of

radio

Xeicark News Radio Club,
Newark. N. J., is using WOR's ultrahigh frequency transmitter, "W2XJI,
New York, for transmitting two week-

plans

order

tickets

CBS, Hollywood,

THE

Mont.,

BECAUSE

in

PURCHASE

practical

;

Boone County Jamboree, Friday night
program of WLW, Cincinnati, will
move into Music Hall in Cincinnati
on Dec. 16. Music Hall accommodates

7 to deliver
the fields of history,
government and economics.

ices.

Missoula,

Gruardian, has
of talks on

findings

its

shopping advice to women listeners
are featured on a new twice-weekly
program, At Your Service, on WOR,
Newark, and conducted by Mrs. Helen
W. Dana, who has traveled extensively throughout America and Europe
collecting scrapbooks of unique serv-

KGYO.

NBC

board chairman of MBS, whereby
all tickets of admission to broadcasts
would be subject to a 10c surcharge,
the money collected to be used for
charitable work by a special organization to be known as "National Reserve Charity Fund," which would be
run by the networks. No action on the
proposal has been taken yet.

newspapers.

WTAR,

Bernard

by

ker,

KRNT-KSO

city's

submitted

C. Hayman, associated with radio and
the theatre for the last 10 years, was
made recently to Lenox R. Lohr, presWilliam S. Paley, president of
ident of CBS; and Alfred J. McCos-

four times weekly.

Omaha Insurance Agency on

the

PROPOSAL,

Moines, are joining

Des Moines Register & Tribune
a series of programs to acquaint

TO

directing his one-fowl

accommodate requests for

WHN

na, in charge of radio theatres, these
tickets should suffice until mid-July.
More than 1,500,000 tickets will be
used from Sept., 1938 to Sept., 1939,
it

"Over 63,000,000 pounds

estimated.

is

tobacco were sold
past three months

RICHARD

H. MASON, John H.
Field Jr., and J. B. Clark, manager,
sales manager and sports commentator,

respectively,

of

WPTF,

of the fertilizer

Raleigh,

on Dec. 12 attended a banquet of the
BC Remedy Co., Durham, in honor of
the football squads of Duke University and the University of North Car-

in
.

.

.

of
the

Wilson

in

Whew!

Think

takes to raise this

it

cropl"

olina.

PETITION bearing 25 signatures,
probably first of its kind ever sent a
broadcasting station, caused Don Lee
Broadcasting System, Los Angeles, to
revise its weekly television schedule

W6XAO,

that city, to a later hour.
film and live talent programs are
telecast on a
hour weekly schedule.

on

Both

REPS'- Bryant

,

Griffith and

Brunson. Inc.

7%

cast.
tickets

Original Amateur Hour,
the New York station on Dec. 9
moved the program from the stage of
Loew's theatres to the Hotel Astor,
New York, and is distributing 400
tickets weekly to those requesting
them.
on Dec. 23 will play host
to hundreds of the city's underprivileged children as guests of the station
during Original Amateur Sour, with
Ed East, dressed as Santa Claus,
distributing toys and candy to the
to the

WHN,

young people.

IN

A HEAVY

windstorm on Dec.

6,

200-foot transmitter tower of
CHNS, Halifax, was snapped off 100
feet from the ground. The transmitter
of
is located at Melville Cove,
about 15 miles outside Halifax, and
the community was littered with fallen
the

CHNS

trees.

WEBC
Tells

Your

Story In

AMERICA'S

SECOND PORT
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FCC

NBC Program

Scans

Duplication of Signals

Queried at Network
Hearings
TESTIMONY and cross-examination of B. F. McClancy, traffic
manager of NBC since 1934, occupied the morning session Nov. 30
as the FCC continued its chainmonopoly investigation (Running
account of proceedings from the
opening session Nov. 14 through
Nov. 29 was printed in Broadcasting Dec. 1.)
Mr. McClancy previously had
outlined the functions of his department and described the method
of purchase and use of telephone
lines. He began the Nov. 30 session by explaining how affiliates
are advised of available commercial and sustaining programs and
how the traffic department keeps
track of routings on its traffic
board.

The

NBC

chimes have been used

for cueing and identification from
the beginning of NBC in 1926, he
said, and in addition Morse lines
paralleling the network lines were
maintained for cueing until 1933.
Since then, the cue technique has
been confined as completely as
possible to the program itself to
save line charges. Dependability
of circuits is the great factor in
this change in cueing technique, he
added, although Morse lines still
are used, especially in important
circumstances.
Monitoring costs
have declined in recent years because of the increased dependability of circuits, operators becom-

ing accustomed to working with
cues and outlets becoming accustomed to cueing methods, he said.
Speaking of the importance of
timing, Mr. McClancy said programs that run short or those likely to run long do not present much
of
a problem, but unexpected
"slopovers" are a big bugaboo
when they occur. He cited an instance of a 15-second "slopover"
that -resulted in a 2%-minute delay of the following program. In
cases* where programs are thought
likely to run over, enough lines are
bought to protect the program, he
added.

Describes Facilities
For Foreign Broadcasts
Although reverse circuit facilities are available, most purposes
are served generally by the regular dual lines and the reverse cir-

Regular

AT&T

used

lines

the only permanent NBC lines outside the United States, according
to Mr. McClancy. An RCAC cable
to Honolulu is bought only when it
must be used, and RCAC or AT&T
facilities are used for European

depending on "whichever best suits our purpose". He
explained that "the purpose in tying up facilities is not to exclude
any other broadcaster, but just to
make sure we get the program".
Under cross-examination by Commission Counsel George B. Porter,
Mr. McClancy said that with the
programs,

traffic office in

New York and

because of the time zone situation,
the West Coast traffic manager
deals directly with AT&T in routing programs in that section. However, his orders are subject to those
from New York, and the main office can spread a program over the
West Coast by ordering lines direct from AT&T in New York,
countermanding previous orders
from the San Francisco office.
NBC sets up a cue circuit on a

temporary basis occasionally, Mr.
McClancy said, but no permanent
telephone circuit parallels the regular NBC lines. For its transatlantic broadcasts, which are affected more or less by magnetic conditions, NBC checks with both AT&T
and RCAC and takes the one least
disturbed atmospherically. Adding
that "it's purely a matter of rates
with me" in choosing between the
two, he said that with conditions
equal,

RCAC

is

ordinarily chosen,

and that about two-thirds of the
NBC European service is handled
by RCAC, one-third by AT&T.

He
offers

explained also that RCAC
the only purely reception

service available, from its receiver
at Riverhead, and that the only
service from England comes via
Canadian Marconi and
facilities.
operates its transmitters and receivers only in pairs,

AT&T

AT&T

he pointed out, and will not split
its receivers for reception of a
program transmitted on another
company's line, as will RCAC.
It is about an even break between the networks in tying up
facilities, he continued as questioning formed around the NBC "scoop"
in handling the recent Munich pact
broadcast of Max Jordan. Pointing
out that both RCAC and AT&T
lines were available to other broadcasters, Mr. McClancy declared,
"the Munich scoop was a scoop be-

Behind 8-Ball
WHENEVER an NBC

wit-

ness appears before the

FCC

NBC

Network Inquiry Committee,
he

is
literally behind
the
eight-ball. It started when O.

NBC

Hanson,

vice-president
and chief engineer, took the
stand in latter November. A
miniature button-type eightball, black with the numeral
in the usual white circle,
adorned, his buttonhole. Each
succeeding witness has been
handed the "boutonniere" and
relinquishes it as soon as he
B.

leaves

the

John

stand.

vice-president
charge of programs, who
Royal,

A

with broadcast hours and a breakdown programs.
At the end of 1926, NBC had 19
affiliated
stations.
In 1927 the
number grew to 48 and in 1928
was 56. The number gradually increased through the years to the
present total of 159, he said. This
exhibit also

in
to

changes in network status of the
various stations.
Prior to NBC's formation AT&T
established the first hookup in

date

holds the laurels as
NBC's star witness, is reported to have formed the
"NBC Witness Club", which
hereafter will hold regular
meetings.

1923.

RCAC

RCAC

Growth of Network
Reviewed by Merryman
Dr. C. B. Jolliffe, engineer in
charge of the RCA Frequency Bureau and former FCC chief engineer, took the stand at the afternoon session Nov. 30 to clarify
the foreign

field.

He

in

explained both

AT&T and RCA Communications
maintain telephone service to
Europe but do not operate transmitters on the continent. Their arrangements on the other side are
with the British Post Office and
the French Communications Ministry respectively, he said. RCAC
primarily in the business of
is
transmission and reception of telegraph message service, but in addition has an addressed program
service operation for transoceanic
relays. There are agreements with
a number of European organiza-

ordinarily is used only between Chicago, San Francisco and
Hollywood. Repeat broadcasts of
network shows he characterized as
"an attempt to overcome the problem of time zone changes". Temporary wire facilities, as used for
programs on small regional hookups, cost NBC about $150,000. a
year, he said.
Interruptions to
service,
Mr.
McClancy said, have decreased,
largely due to the increased use of
underground cables, which are requested wherever possible. Time
lost by interruptions during the
last year has amounted to only
.0009% of total net hours, he
stated, of which 80.82% was due
to storms, 6.56%
to equipment
failure, and 12.62% to errors. He
also gave a general explanation of
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stations

were

WEAF,

York, and WJAR, Providence.
In 1924 there were seven stations
in the AT&T alignment, including
WTAG, Worcester; WEEI, Boston; WCAE, Pittsburgh; WGR,

tions in which its facilities might
be used, he continued, but "it is
finds it can
not true" that if
furnish facilities to only one network, they go to NBC. "If that
were true, the other networks
would not deal with
as they
do," he commented.

and subsidiary operations

The

New

cause we had the program information, and not because we had
the channels tied up."
RCAC informs the three major
networks simultaneously of situa-

RCA

showed deletions and

F.

cuit

the rebates made to advertisers for
interruptions.

NBC

NBC

in

NBC's Canadian transmission are

main

Coverage

for relay service, he said.
Philip I. Merryman,
station relations and an engineer, introduced a series of exhibits preparatory to the opening of the
case on duplication of programs, a
main subject in the inquiry. One
exhibit showed the growth of
since its creation in 1926 to the
present, from the standpoint of affiliated stations. Another depicted
in graphic form the
rate
structure and the rate differentials
for day and night.
third dealt
tions

and WFI,
The following year
Buffalo,

Philadelphia.

WOC,

port; WTIC, Hartford;
Cleveland; WWJ, Detroit;

Daven-

WTAM,

WSAI,
Cincinnati; KSD, St. Louis;
WCCO, Minneapolis, and WGN,

Chicago, were added to the AT&T
network. In 1926, the year of
NBC's formation, the stations added by AT&T were WCSH, Portland; WDAF, Kansas City; WRC,

Washington, and WLIT, Philadelphia.

Mr. Merryman testified that of
the program hours actually broadcast by NBC network affiliates during 1937, 39.4% were commercial
for all stations. Of all programs
transmitted during the year by
NBC, only 26.4% were commercial,
he said.
of

W. C. Lent, allocations engineer
NBC, testified as to technical

coverage
of
NBC stations in
connection with duplication. Mr.
Hennessey pointed out that his
testimony would deal with the ex-

program duplication in the
primary and secondary areas of

tent of

stations

on

pursuant

the

NBC

networks,

the Commission's
agenda for the inquiry.
to

How

Coverage and Program
Data Were Computed
Mr. Lent explained that he had
accumulated field intensity data
for stations affiliated with the networks and that the entire study
was carried on under his supervision. He said he had prepared all
coverage maps and data in connection with propagation and also
certain special tests which had
been made.
Approximately 45 people worked
12,000 "man hours" from July 15
until the work was completed to
get this technical data in shape.

He explained that this did not include the time consumed by other
personnel in the field in making
technical
measurements and in
computing other factual material.
Asked to define duplication, Mr.
Lent said it was the reception at a
given location of two or more signals of the same program with the
signals of the stations being "servServiceability, he said,
depends upon where the overlapping of the signal falls and upon
iceable".

Cappers Farmer

"Guess Ma's Tuned

Broadcast Advertising

in

on That Chicken Feed Program Again."

a

number
Mr.

of other variable factors.
continued his direct

Lent
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r
tion may run into
of weeks."

testimony Dec. 1, describing the
technique of gathering and cumputing the findings on individual
station coverage and program duplication presented in the 316-page
exhibit presented by Mr. Hennessey for NBC.
FCU Counsel Porter, during the
discussion, asked that the findings
be broken down not only on a station-by-station basis, but also on a
commercial-sustaining basis, and
to refine the differentiation between Red and Blue affiliations.
Mr. Hennessey, observing that this
particular NBC presentation represented 12,000 man-hours of preparation work, voiced his opinion
that such a breakdown was not essential since the Commission order
called for only information on program duplication with no apparent
request for a breakdown into commercial and sustaining traffic, but
he later agreed to comply with Mr.
exhibit

was

than the largest geographical area.

Mr. Lent in explaining the pon-

with daytime overlapping areas of
stations on the Blue network. The
map showed areas lost to NBC
Blue network programs by deletion
causing duplication
of
stations
within the five millivolt contour.

Another

derous exhibit, asserted that of the
23 basic Blue stations, six are
capable of rendering secondary
service; of the 24 basic Red outlets, five render secondary service,
and of the 107 supplementary stations only seven provide such service.

One

of the principal maps in the
exhibit plotted the primary daytime areas lost to
Red stations by deletion of those outlets
causing duplication on the basis of
five millivolt service. In this area,
there would be a loss of service to
approximately 17,000,000 people, he

NBC

testified.

Stations Affected

By Overlapping Programs
Explanatory of this exhibit was
list of stations which would
have to be deleted from the network due to overlapping with other
Red outlets. WCSH, under this
theory, would have to be deleted
due to overlapping with WNAC;
the

Porter's request.

As the bulky

months instead

intro-

duced and Mr. Hennessey continued his examination of Mr.
Lent,
Chairman McNinch suggested that counsel might save
time if they discussed the exhibit
in conference before setting it before the committee for a ruling on
admissibility. However, both Mr.

WJAR

overlapping WNAC;
overlapping WGY,

WEAF and
and WFBR

WTAG; WDEL, KYW

WEAF

overlapping

WTIC

WRC;

and

WLW WWJ, KSD and
WCAE overlapping WTAM and
WMAQ; WOW and WHO overlapping WMAQ and WDAF; KVOO
and WKY overlapping WDAF and
WIRE,

Dempsey and Mr. Hennessey recommended a page-by-page explanation to "save time in the end",
since the documents were not selfexplanatory, and suggested that
the committee could not otherwise
rule intelligently on its admissibility. Chairman McNinch accepted
this recommendation but said he
hoped "it will not be unduly extended, as we want to finish this

WFAA-WBAP
ping

and

KTHS
KPRC

;

and

KARK

WMC,

overlap-

WOAI
WFAA-

and

overlapping

WBAP.
Mr. Lent explained that in this
hypothetical analysis, computations
were made on the basis of retaining the stations providing service
to the largest population rather

investigation". If volumes like this
continue, he added, "the investiga-

VISIBLE AUDIENCE

-

80,000

series of exhibits dealt

The estimated population

in

bundled

against the cold, entertained
80,000 people at the National

Cornhusking Contest near
Sioux Falls,

S.

D.,

recently.

WOW was the only individual
station covering the

meet

.

.

ON
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5,000 Watts

overlapping KOIL; KTOK overlapping KGKO; KXYZ overlapping

KGKO

lapping

KFDM; KUTA

and

over-

KLO; KFBK

overlapping
KGO; KMJ overlapping KGO and
KERN; KTMS overlapping KECA,
and KFSD overlapping KECA.
In cross-examination by Messrs.

Dempsey and Porter, Mr. Lent explained that
was shown on
both maps as a supplementary Red

WLW

and Blue

WLW

The
primary coverage was depicted by a
dotted contour whereas the coverage of WCKY and WSAI, as the
basic stations, were shown by reguoutlet.

lar contours.

Other maps introduced showed
overlap areas for basic stations
on the networks as well as for the
full
networks and reflected the
varying degrees of overlapping
both day and night.
Mr. Lent explained that the
night primary service is that rendered by the ground wave signal
of stations and which may be
limited by interference on regional
and local channels. He went into a
lengthy dissertation of coverage
phenomena and the various factors, such as sky-wave reflections,
soil conditions and other absorp-

J. Gillin, Jr.,

Blair

Co.,

Mgr.

Representatives

Owned and Operated by the
Woodmen of the World Life
Insurance Society

station.
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•

December 15, 1938

Resuming the stand Dec. 2, Mr.
Lent continued his description of
the map exhibits showing duplication, based on hypothetical situations but designed to conform to
standards laid down by the FCC
engineering department. Asked to
explain a map showing
with a substantially larger primary
coverage than WLW, Mr. Lent

WMAQ

said the reason was that the Chicago station has an "optimum antenna" from the standpoint of
height, location and other propagation conditions for night pri-

coverage. WLW. on the other
hand, has an antenna which is "too
high to be optimum" for night coverage though its secondary coverage is far greater. He attributed
entirely

the latter
factor.

to

the

power

Mr. Hennessey explained that in
presenting the exhibits, NBC
sought only to show the application of Commission standards to
duplication situations
rather than to apply "sales standtheoretical

the

afternoon

session

Nov. 30, Fox Movietone had
decked out the rostrum with
Kleig lights and a camera.
Shots were taken of Committee members in action and

due to overlapping with
overlapping WEAF;

mary
John

.

WOW

showmanship

OMAHA, NEBR.

590 KC.

John

attended by 1938's greatest
sport crowd. Remember

—the

WOW

for

of counsel seated at tables
directly in front of the rostrum in the spacious Gov-

WBZ; WICC

Methods of Charting
Station Coverage

staff artists

quiry

Those which would have to be
deleted on that basis, according to
this theoretical computation, were

WSYR overlapping WHAM;
WBRE overlapping WJZ; WORK
overlapping WJZ and WMAL;
WEBR overlapping WHAM;
WLEU overlapping KDKA; WHK,
WLW and KWK overlapping
WENR, WOWO, WSPD, KDKA
and WSM; WFBC overlapping
WIS; KMA and WMT, overlapping WREN, KSO and WENRWLS; KMA overlapping KSO and
KOIL; KSOO and WD AY overlapping KFYR and KOIL; KMA

of the Network InCommittee convened

members

area was 17,420,000.

WEAN

Talkie

has broken into
the movies. When the four

this

tion factors. Primary service, he
said, ends at the beginning of the
fading wall and when the ratio of
sky wave to ground wave is more
than two to one.

WOW

FCC
THE FCC

ernment Auditorium. Immediately

prior

to

the

shot,

Chairman

McNinch was

photographed

in his office in

a talkie "short" on the investigation.

ards". The presentation was of signal overlaps as projected on maps
of the country, he declared.
chief
Hugh M. Beville Jr.,
statistician, was recalled to explain
methods employed by
in
charting station coverage, based on
a combination of mail response and
field strength studies. He used as

NBC

NBC

an example day and night maps
WMAQ. These graphs, he said,
were based on 1936-1937 mail response, which totaled 337,438 letand were broken
ters to
down to cover day and night programs. Both primary and secondary areas were covered.
Explaining that the pattern of
mail response varies from the pattern of field strength contours, he
explained that the NBC formula
for

WMAQ

involves use of a combination of
these factors plus relating them to
the number of radio families per
county. The latter figures are those
of the Joint Committee on Radio
Research, he said. These studies
are made to show listener habits
on what he construed to be an
equitable basis.

Observations Taken
Over Six-Week Period
Mr. Lent then was recalled to
testify in connection with conclusions reached from the map surveys he had already covered in his
testimony. To gather data for this
purpose, he said,
set up a
number of monitoring stations at
Park Ridge, 111.; Independence, O.;
Aurora, Col.; Schenectady, N. Y.,
and Hyattsville, Md. All were located in suburban areas and the
tests were conducted with highquality receivers for six weeks
halffrom Aug. 15 to Oct. L
millivolt signal 50% of the time or

NBC

—

A

more at the receiving point was
regarded as acceptable secondary
service, he said. In that manner
the monitoring stations were in a
position to report on actual duplication of the same programs in
each area, the degree of reliability

secondary
to be expected from
service, and related data.

Mr. Lent explained that the
monitoring station locations were
not typical for the country as a
whole with respect to atmospherics since the Southern portion of the country was not covered. He added, however, that the
results were probably the most optimistic with respect to reliability
and that if the South had been
covered, the results would not have
been better but might have been
worse.
Mr. Lent continued his explanation of the exhibits based on these

BROADCASTING
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listening tests at the afternoon session Dec. 2. Emphasizing that the
tests represented strength of signals and not reception of programs,
he described how engineers at the
monitoring stations classified the
signals in comparison with standards furnished them by specially
prepared recordings.

Signals were classified as unusable if there were great variations
in amplitude and so much noise
that the signal itself was indis-

poor if there were
amplitude variations and much
noise, although the noise was in
the background rather than completely predominant; fair if amplitude was "reasonably steady" and
little background noise was apparent; and good when the signal was
well above the noise level and amtinguishable;

still

plitude

was

constant.

The data presented in the exhibit
were gathered during about 1,200
five-minute observations over a
period of six weeks, Mr. Lent explained, adding that he believed it
was the first time such tests had
been conducted. After an individual
breakdown for the five listening
stations on the number of fair or
better signals received, he interpreted a graph indicating the relative percentage of time during
which at least one signal was re-

ceived as

fair

or

better

at

each

station.

Effect of Variables

FCC

Counsel Porter precipitated
another discussion in which counsel for both sides and the Committee participated when he requested
"graphic representation of just

what obtains as to duplication" for
specific programs rather than programs in general. Mr. Hennessey
agreed to supply data covering this
phase, computed on the coverage
of several of the larger

NBC

pro-

grams.

As

the session

adjourned until

Vice-Chairman Brown announced the hearings would move
6,

to the regular hearing room.

Opening the fourth week of
NBC's presentation, Mr. Lent resumed the stand to describe further

exhibits

WHAT

IS believed to be the most
exhibit ever placed in evidence at an FCC hearing is the
claim made for the 316-page volume prepared by Worthington C.
Lent,
allocations engineer,
during the FCC network inquiry.
Made up of field strength maps,
many of which are in six colors,
and of other technical data based
on intensive researches, the exhibit
constitutes the principal portion of
NBC's case on duplication of network programs for the country as
costly

relating to

duplica-

tion.

When

he sought to explain the
many variables involved in judging
station
coverage,
Mr. Dempsey
questioned him as to the general
accuracy of the computations relating to coverage and more particularly to fading. Something in
the nature of a 13% error in the
computation in connection with
WLW's coverage at the test station at Independence, 0., construed
as within the fading wall, was
raised, after which Mr. Dempsey
sought to challenge the reliability
of all the computations. Mr. Lent
said that in studies of this character the reliability of service was
"fictitious" and the many changing
factors had to be taken into account,
particularly
since
used a directive antenna.
Mr. Dempsey observed that based
on the testimony,
had a
higher percentage of good signal
than any other station observed at
the Independence listening point
despite the fact that Independence
is in the fading zone. Mr. Lent,
however, asserted the receiving
station was on the outer limit of
the fading zone. Seeking to clear
up this testimony, Mr. Hennessey
asked if the listening observations
were made in 1938 whereas the
field intensity contours, on which

WLW

WLW

BROADCASTING
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KFYR
list

NBC

a whole.

Roughly, it is estimated that
about $50,000 was expended in the
preparation of the new data used
in the compilation and prepared
especially for the hearing. This is
totally aside from the cost involved
in field strength studies made prior
to the hearing for
by con-

NBC

sulting

own

engineers

and by NBC's

staff.

Mr. Lent estimated it would have
taken one man more than five years
to prepare the data. The actual
cost of printing 50 copies of the

book was about $3,500.
When the volume was presented
to the four members of the FCC
committee, they were also given
Hawkshaw-type magnifying glasses
to aid
letters

In Coverage Data

Dec.

COSTLY EXHIBIT
NBC Spends $50,000 for
One Probe Volume

them in locating station call
and counties on the maps.

The Commissioners appeared

to be

intrigued and for several minutes
experimented with the magnifying
glasses.

the listening observations were
based, dated back to 1935. The witness agreed, pointing out also there
would result a substantial difference in the contours in that length
of time and that the fading wall
would move inward possibly as
much as 20 miles. He declared that
was a "reasonable explanation" of
this

phenomenon.

Hugh M.

Beville,

NBC's

chief

satisfied accounts

of

NATIONAL ADVERTISERS
&

Paxton

Gallagher

(Butter

Nut

Coffee)

(Gold Medal Flour. 8
yrs.
Wheaties, Corn Kix, Softasilk
Cake Flour)
Procter & Gamble
(Dreft.
6
yrs.;
Ivory Soap, Oxydol, Camay, Drene,

General

Mills

;

Genera!

& Rubber
& Co.

Foods,

5

Co.

(Grape

yrs.

Nuts,

Phillip Morris Cigarettes,
S. C. Johnson Co., 4 yrs.
Fels & Company

American Tobacco Co.
Roi Tan Cigars)

5

Diesel

New York

Opportunities

(Lucky

Strike,

& Reese Co., Springfield, Ohio
B. F. Goodrich Co.
Household Magazine
Ironized Yeast
Industrial Training Corp.
International Harvester Co.
Good

Lever Bros. Co.
Leef Bros. Inc., Mpls.
Longines Whittnaur & Inc.

Land O' Nod Co.
Montana Flour Mills

Chesterfield Cigarettes
Cities Service, 3 yrs.

&

A. Folger Co. (Folger Coffee)
Fitger Beer Co.
Florida Citrus Commission

Kellogg Co.

yrs.

Co.,

Great

Falls,

Mont.

Williamson

(Avalon

Ciga-

rettes )

Quaker Oats
Dr. Miles Laboratories
R. C. A., 3 yrs.

Lutheran Hour
Standard Brands, 6 yrs.
A. O. U. W. Life Insurance
American Gas Machine Co., Albert
Lea, Minn.
Barton Mfg. Co., St. Louis, Mo.
W. H. Barber Co., Mpls.
>

Gamble

Stores, Mpls.
Coast to Coast Stores,
Carters Products, Inc.
Chevrolet Motor Co.

The Maytag

Co.

Vicks Chemical Co.
Nicollet Hotel, Mpls.
Kraft Phoenix Cheese Co.
Lady Esther Co.
Oyster Shells Products Co.
Olson Rug Co.
Premier-Pabst Sales Co.
R. J. Reynolds Tobacco Co.
Reid.

Murdoch &

Co.

Smith Brothers Cough Drops
Stronge & Lightner Co., Mpls.

Time Tested Laboratories
United Drug Co.
Womans World Magazine

Mpls.

LOCAL ADVERTISERS
Armour Creamery
Andy's Bakery, Bismarck
Alex Rosen & Bros., Bismarck
Baukol Noonan Lignite Coal Co., Noonan. N. D.
Blue Ribbon Hatchery, Mandan
Bismarck Amusement Co.
Chevrolet Zone Dealers
Junior Association of Commerce, Carrington
Capitol Laundry Co., Bismarck
Christy Beauty School. Bismarck

Engel Rausch Furniture Co., Bismarck
First National Bank. Bismarck
Farmers Union Oil Co., Hazleton, N.
Dak.
Firestone Auto Supply & Service Store,
Bismarck
Master Combuster Co., Carrington
Grand Theatre, Mohall, N. Dak.
Gardiner Commercial Club, Gardiner,
Mont.
Civic & Commerce Ass'n, Harvey, N.
Dak.
Ivarson Implement Co., Murdo, S. Dak.

sus.

Interstate

Chamber Commerce, Dickinson
Chamber Commerce, Deadwood. S. Dak.
Chamber Commerce, Duluth. Minn.
Equity Union Creameries, Bismarck

mon,

outline
duplication in terms of population
for the Red and the Blue Networks,
both basic and nationwide, and
broken down covering day and
figured prominently
night.
in these maps, population totals being used both with and without the
station alternately on the Red and
the Blue Networks.
The first exhibit covered related
to the NBC basic Red network
showing total population within the
.5 millivolt line daytime. Including
this total was 94,977,069. Of
this, 45,142,754 represented unduplicated service and 21,260,206 duplicated service. The total for the
was 66,402,960.
area, with
Using WSAI in lieu of
the

Commercial Credit Co.,
Durkee Atwood Co.
J.

Jello, Maxwell House Coffee)
Firestone Tire & Rubber Co., 5 yrs.
North Dakota Farmers Union, 9 yrs.
Acme White Lead & Color Works
Aladdin Mantle Lamp Co., 7 yrs.
N. D. State Mill & Elevator Co.

Brown

Central Laboratories, Inc.

Candid Eye Magazine
Chicago Bedding Co.
Chrysler Corp.

Ford Motor Co.

Crisco)

Goodyear Tire
Sears Roebuck

statistician, was recalled to lay a
foundation for population figures
used in the Lent exhibit. Generally, he said, the population within
the zones of duplication as indicated on the maps, covered the .5
millivolt line in cities with population under 2,500; 2 millivolts in
cities with population from 2,500
to 100,000, and the 10 millivolt contour covering cities of over 100,000.
All of the figures, he said, were
based on the 1930 population cen-

Population in Zones
Of Duplication Shown
Mr. Lent was recalled to

a long

serves

S.

Livestock

Sales

Co.,

Lem-

Dak.

Insulation Engineering Co., Bismarck
Klein Lumber Co., Bismarck

Lenhart Drug Store, Bismarck
Mandan Creamery & Produce Co., Mandan, N. Dak.
Mobridge Livestock Sales Co., Mobridge, S. Dak.
Mott Livestock Exchange, Mott. N. Dak.
Mascot Amusement Co., Mobridge, S.
Dak.
Midwest Lumber Co., Minot. N. Dak.
L. P. Murphy Livestock Co., Jamestown, N. Dak.
Patterson Hotel Co., Bismarck
Richland County Fair Ass'n., Sidney,

Montana
Nash Finch

Co.

Sharks Men's Store, Bismarck
State Fur Co., Bismarck
Triangle Shop. Bismarck
Truax Traer Lignite Coal Co.
Variety Shop, Dickinson
Winston & Newell Co.
Wells County Fair Ass'n., Fessenden,
N. Dak.
Birks Dingwall, Winnipeg, Manitoba
Eilers Ltd., Regina. Sask.
Hudson's Bay Co., Winnipeg, Manitoba
Regina Exhibition Ass'n., Regina, Sask.
Wasagaming Board of Trade, Wasagaming, Manitoba
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total for the area

was

61,031,217.

A

subsequent exhibit showed
population in the zones of duplication for stations on the NBC basic
Red both with and without WLW.
These took into account the overlap area, citing the stations which
duplicated coverage with a .5 millivolt signal or better. The number
of stations so duplicated range
from two to four.
Next came a summary of population receiving one or more signals on the NBC basic Red with an
intensity of .5 millivolts or better
during daytime. These disclosed
that 45,142,754 or 68% of the total
received one signal; that 14,221,974
or 21.4% received two signals;
6,762,561 or 10.2% received three
signals, and 275,671 or .4% received
four signals, all these figures being
With WSAI, in lieu of
with
73.5% or 44,882,044 received one signal; 24.2% or 14,775,338 received two signals; 1.8% or
1,098,164 received three signals,

WLW.
WLW,

and .5% or 275,671 received four
signals.

For the national NBC Red alternately with
and WSAI, it
was shown that the total unduplicated population with
was
46,741,559 and the total duplicated
population only 847,763, when the
10 millivolt day signal was taken
into account. With WSAI, the total
unduplicated area was 44,402,559
and the duplicated area 847,763.
This latter figure was accounted
for by WMAQ's duplication of

WLW

WLW

WTMJ,

Milwaukee.
Covering the national Red, day,
on the basis of a 2 millivolt signal,
the summary showed that 62,568,381 people or 93.1% of the total reand
ceived one signal with
that 6.9% or 4,637,923 received two
With WSAI in
signals with
lieu of
59,324,528 or 95%
received one signal, and 2,886,563
or 5% received two signals.
final summary covering the
Red Network dealing with the .5

WLW

WLW.
WLW,

A

millivolt

7

out of

10

Listeners to

BUFFALO STATIONS
tune

WGR

or

between

5

signal,

and showing

WLW

in

WKBW

and 7

day

the breakdown in relation to FCC
standards on signal strength, then
was explained. This in substance
showed that the urban population,
receiving signals below the FCC
standards, totaled 11,047,218, or
12.6% of the aggregate population
receiving Red Network programs
with a signal of .5 millivolts or
better. These figures were with
only, since no analysis was
made for WSAI.

P.

M.

says Rest Federal

BUFFALO BROADCASTING
CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & PETERS

Figures on Coverage of

Blue Stations Shown
Providing similar data for the
basic Blue, Mr. Lent testified
that the summary of population
receiving one or more signals from
basic Blue stations of .5 millivolts

NBC

day was:

One signal with

WLW 40,707,156,

or 65% of the total; receiving
signals, 17,603,379 or 28.1%,

two
re-

ceiving three signals, 4,352,141 or
6.9%, or an aggregate of 62,662,678 people. With
in lieu of
WLW, those receiving one signal
totaled 40,139,995 or 70.8%; those
with two signals 16,529,392 or
29.1% and with three signals
45,854 or .1%.
The general summary covering
the NBC national Blue, with
and
alternately, with a signal intensity of 10 millivolts day,

WCKY

WLW

WCKY

showed a

total unduplicated popu44,808,362, with
and a total duplicated population
of 327,000. With
the total

WLW

of

lation

WCKY,

unduplicated

population

was

43,-

141,392, with no duplication shown.
The only duplication disclosed on
the Blue with
based on the 10
millivolt day signal was
and
Fort Wayne, where 27,000

WLW

WOWO,

WLW
and WLW

were involved
Columbus, where 300,000 people were involved, making

people

WCOL,

and

the total of 327,000.

Duplication With

WLW

And WSAI Compared
NBC

The summary of the
national Blue covering population receiving one or more signals with
an intensity of 2 millivolts day,
showed that with
59,529,830
people or 89.5% received one signal; 6,942,369 or 10.4% received
two signals and 96,842 or .1% received three signals. With
in lieu of
91.5% or 56,675,169 received one signal; 8.4% or
5,181,051 received two signals, and
.1% or 51,470 received three signals. The total population served

WLW

WCKY

WLW,

with

WLW

WCKY

it

was 66,569,041. With
was 61,907,690.

In its analysis showing the NBC
national Blue .5 millivolts day,
summary of population receiving
one or more signals in relation to
NBC standards, the exhibits showed
that with WLW, there were 10,032,343 urban residents or 12.4%
receiving signals below FCC standards. No analysis was made for the
Blue network with
in this
connection. Eight stations on the
Blue network were deleted from
the survey because they were not
members of the network at the
time the traffic analysis was made.
Mr. Lent concluded there are
five
only
Red supplementaries
which overlap the primary service
area covered by basic Red stations
during daytime with a .5 millivolt
signal. These he listed as WTMJ,

WCKY

BLILEY CRYSTALS

Milwaukee; WKY, Oklahoma City;
Fort Wayne; KGBX, Springfield, and KVOO, Tulsa.
Mr. Dempsey asked how it was
possible to determine whether a
program is Red or Blue for supplementary stations. Mr. Hennessey
explained they are not so identified

WGL,

for the supplementaries but for the
purposes of the duplication testimony they were broken down in

KFRU
COLUMBIA, MISSOURI
A Kilowatt on 630
A Sales Message over KFRU
Covers the Heart of Missouri

BLILEY ELECTRIC
UNION STATION BUILDING
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COMPANY
ERIE, PA.

that fashion. "As they go out," he
said, "they are not designated as
Red or Blue."
Mr. Lent analyzed night primary
coverage, including duplications, of
the NBC national Red network.
The gross total for the 52 stations
listed, including WLW, was given
as 66,587,459. Unduplicated coverage amounted to 58,641,753 and duplicated coverage 3,972,853, with
the total area embracing a population of 62,614,606, including WLW.
Substituting WSAI for WLW, the
gross total population was 64,991,571. The unduplicated coverage figure was 57,045,866 and the duplicated 3,972,853. The total area with

WSAI was

61,018,719.

Summarizing the national Red
night primary service from the
standpoint of population receiving
one or more signals, Mr. Lent
brought out that with
58,641,753 or 93.7% of the population
receive the programs with one signal free from interference or fading. Receiving two signals in that
class are 3,972,853 or 6.3%. Those
receiving Red network programs
with one signal sufficient to constitute service based on the FCC
standards aggregated 55,495,278
or 88.7% of the total, and those
receiving two signals amount to
3,649,799 or 5.8%. Thus, it was
estimated the urban population receiving signals below FCC standards totals 3,469,529 or 5.5% of the
aggregate.
Substituting WSAI for WLW,
57,045,866 people or 93.5% receive
one interference-free signal and
3,972,853 or 6.5% receive two such

WLW

signals.

For the

NBC

national Blue of 90

WLW

and including
stations, with
duplication, a gross total of 63,738,069 listeners was given. The
portion
aggregates
50,659,662 and the duplicated
6,515,252. The total for the area
was given as 57,174,with
914. Substituting
for
the unduplicated area was given as
50,883,704 and the duplicated population as 6,012,082. The total with
was 56,895,786.

unduplicated

WLW

WCKY

WLW,

WCKY

Secondary Signals
For Many Listeners
In his general summary of population receiving one or more signals from NBC national Blue stations on a night primary basis and
in relation to FCC standards, Mr.
Lent deleted eight stations from
the computations because of traffic
analysis and because they were recent network additions.
These figures showed that with
49,281,397, or 88.3% of the
total population, receive one signal
free from interference and fading.
The number of people receiving
two signals of that nature totaled
6,463,382, or 11.6%, and the number receiving three such signals
aggregated 47,903, or .1%. The aggregate was 55,792,682 receiving
Blue network signals one, two or
three times on an acceptable basis.
Using the FCC standards, Mr.
Lent concluded that the urban population receiving signals below its
or
totaled
standards
3,092,091,
5.5% of the aggregate.
for
Substituting
49,505,439 listeners, or 89.6% receive one Blue network program
signal free from interference and
fading. Receiving two such signals
were 5,960,212, or 10.3%, and receiving three such signals were

WLW

WCKY

WLW,

47,903, or .1%.

Mr. Lent completed identification

BROADCASTING
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NBC

of the remaining parts of his
exhibit at the morning session on
Dec. 7. The general plan of presenting the material on station

duplication followed more or less
closely the formula of a map showing composite coverage with individual station breakdowns, a generalized set of figures upon which
the map was based, and a graphic
representation of the figures and
results.

The
ary

basic
service

Red nighttime secondzones,

WLW,

including

serve a potential population
of 112,149,347, Mr. Lent explained
from the exhibit. Outlining basic
Red, with WLW, secondary night
signals lying outside night primary
contours, he said that a potential
population of 85,528,366, or 60.2%
of the United States population, is
dependent on secondary service to
receive basic Red signals, based on
Commission standards.
NBC Red night secondary coverage, including all but basic Blue
stations, is available to a potential
population of 122,485,744, or 98.5%
of the country's population, he continued, and judged by the national
Red night secondary signals lying
outside night primary contours,
69,304,256 persons, or 55.5% of the
total population, depend potentially on secondary service to receive

NBC-Red programs.
Mr. Lent explained that figuring
the maximum expected signal from
a 50 kw. transmitter as 1.25 millivolts, where the FCC standard for
a minimum acceptable signal in
communities of 2,500 or more is 2
millivolts, the populations of all
such communities in the service
areas shown were deducted from
the total. Figured on Commission
standards, this amounted to 21,089,172, or about a third of the potential population of the secondary
area.
With the basic Blue night secondary signal areas serving the same
potential population as basic Red's,
Mr. Lent said the national Blue's
night secondary signal areas extend to a potential 122,515,760 persons. To receive basic Blue signals,
78,858,322 persons are potentially
dependent on Blue secondary service, he added.
He commented also that a potential population of 13,158,169 receive no NBC secondary service,
either Red or Blue, under FCC
standards.

ticular hookup, he explained, yielded a potential audience 2.25%
greater than that of NBC-Red
alone.

Answering Mr. Dempsey's query

much

as the

FCC

Asked by Mr. Dempsey whether
another source of "error" might
not be found in the shifts in population since the 1930 census was
made, the witness replied affirmatively. He agreed also that transmission conditions in 1935 differ
from those which prevailed in 1930
and those which exist today. It was
assumed, Mr. Lent said, that the
1935 conditions would prevail during the entire sunspot cycle of 11
years but that there was no way of
telling actually what degree of
change would be caused until the
entire 11 year period had been studied.

On

redirect, Mr. Lent declared
the reliability of the secondary signals of stations depends largely upon the ratio of power to noise.
When the signals are good the service is improved, he said. With an
increase in signal it is reasonable
to assume there will be an increase
in the reliability of secondary servObservations in connection
ice.

with WLW's 500 kw. operation
tended to bear out that theory, he
said. WLW, he declared, has a considerably greater overall reliability
than other clear channel stations.
More wrangling over what stations constituted the national Red
and Blue networks developed, with
Commissioner Walker participating. Mr. Dempsey observed that it
appeared to him the question of
whether a program is carried on

service.

WILLIAM

S.

the Red or the Blue Network apparently depends upon the greater
number of programs carried by the
particular station.
Dr. C. B. Jolliffe, former FCC
chief engineer and since 1935 engineer in charge of the RCA Frequency Bureau, recounted the early
history of broadcast allocations.
He pointed out that in 1924, 5,000
,

watts was termed high power and
50,000 watts was regarded as superpower. He enumerated allocation
policies worked out in the early
"Hoover conferences" before the
advent of the Federal Radio Commission. The last general reallocation, he pointed out, occurred in the
fall of 1928 at the direction of the
Radio Commission and provided for
40 clear channels which were recognized as a means of providing rural
coverage. This allocation, he declared, recognized the rights of listeners to hear interference - free
programs and provided the present

theme

of clear, regional
station assignments.

and

because variations in programs, is also negligible; that at
night, because of the nature of secondary signals, any duplication is
fictitious and dependent on conditions that vary minute to minute,
and we lack sufficient knowledge to
predict the degree of service from
secondary signals and to fix a number of secondary signals necessary
to render reliable service."
Demonstrating a "formula" to
determine potential audiences for
particular programs, using the 316page volume, he broke down the
composite figures for the Chase &
Sanborn Sunday night program. He

local

Commission Standards
Described as Average

Dr. Jolliffe said he had no objection to the Commission's empirical standards provided they are

not extended beyond their original
purpose as general standards. He
referred to testimony by Assistant
Chief Engineer Andrew D. Ring at

DR.

C. B.

JOLLIFFE

Broadcast Advertising

cilities

the June 6 allocation hearing, at
which time he declared that a 500
kw. station today has a secondary
service area equivalent to that of a
50 kw. station under 1935 condi-

centers

in

population

of

where the economic wherewithal
would be forthcoming.

Growth of High-Frequency
Broadcasting Traced
Resuming the stand Dec. 8,
Dr. Jolliffe briefly reviewed his
ideas on the development of highfrequency broadcasting. The higher
frequency transmitters will develop, he said, but this must be paralleled

ments

by
in

comparable

high-fidelity

particularly

receivers

advanceequipment,

and trans-

mission lines, to insure maximum
development. Television, which he
said should come "within a short
period of years", will open up the
higher frequencies for local service, since both visual and audio signals would be received on them
and the video frequencies could
also carry sound signals.
"A proper regulation of broadcasting would be one that would
not impede development and would
make provision for changes," Dr.
Jolliffe commented, "with no arbitrary restrictions, and which would
allow full liberty to apply technical
developments as they come along
so the art may progress as rapidly
as possible."

Cross-examined by Mr. Dempsey,
he said he knew there were a
greater number of designs of highfidelity receivers today, but did not

know if there were more actual
units manufactured. During a discussion on sunspot phenomena, he
declared that a correlation of sunspot cycles with their effect on
transmission has not been made
because of the lack of data on the

complete cycle.

On

out.

computed the potential population
to which the signals were available at 64,022,426, counting 61
basic Red and optional stations car-

Another possibility, Dr. Jolliffe
would be to rearrange stations and fit them into a national
structure. Under the American
plan, however, where stations are
operated by private initiative it has
been found necessary to locate fasaid,

HEDGES

Based on recognized engineering
standards, Dr. Jolliffe said there is
no adequate service for the country
as a whole at the present time.
He declared the Commission's
proposed engineering standards do
not represent actual, but theoretical
conditions. About the only way to
provide actual data, he declared, is
to base it on statistical averages
over a long period whereas, the
Commission's standards largely are
based on observations made during two months in the spring of
1935. Average conditions could only
be set up after a long series of
measurements, Dr. Jolliffe said. No
data is available for the entire sunspot cycle of 11 years, he pointed

time,

•

providing additional stations in the
sparsely served areas.
It is possible to increase the
power and bring service to a higher level, or duplicate programs on
different stations to provide
the
secondary services at night, Dr.
By duplication of
Jolliffe said.
programs in the secondary area,
a larger number of signals would
be made available and provide a
greater degree of reliability of

of Population

negligible," Mr. Lent said

BROADCASTING

method was by increasing the
power of existing stations to "push
out service" and another was by

And Transmission Changes

in drawing general conclusion on
his study, "that duplication in day-

rying the program, but not counting two Canadian outlets. The par-

Asked how daytime service in the
secondary area of stations could
be improved, Dr. Jolliffe said one

standai'ds are

In Service Is Claimed
"The whole study shows that
duplication of primary service at
is

classes.

in error."

Effects

said 21,000,000 people, or

areas. Thus, he concluded, some
17,500,000 people in rural areas are
dependent upon secondary service
of existing stations. He said this
took into account all stations of all

computations in compiling the
material, Mr. Lent said that he
had checked "pretty carefully" to
see "if the figures reasonably represented things as they exist." He
admitted that errors due to soil
conditions might exist, along with
ordinary errors incident to such
measurements, but declared that
error was "not exceeding 10% in
primary service measurethe
ments." "At best the secondary
picture can be only a picture of
what might exist," he continued.
"Our secondary picture is in error
his

as

He

17.4% of the population, reside outside the primary service area of
broadcast stations. Of these, approximately 3,880,000 live in urban

as to probable sources of error in

Negligible Duplication

night

tions.

variations

in

propagation

conditions, Dr. Jolliffe said sufficient
data was not available to provide a
solid ground for the theory that
north-south propagation yields a
greater signal intensity than eastwest. Although he observed there
was a quantitative difference of
about 10 times between the northsouth signal intensity to South
America and the east-west signal
between Europe and the United
States, he pointed out that the lat-
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filiate to

north magnetic pole, and

The department confers with
other network departments on rate
charges for affiliated stations and
seeks to make available to all affiliates data designed to improve
methods including
broadcasting

greatly

is

effected by magnetic conditions. He
also pointed out that the east-west
coast-to-coast signal in the United
States is much better than the
transatlantic, although, he added,
no correlation can yet be made.
"Unintentional directivity" in installing receivers in homes probably gives rise to the popular belief

regarding propagation, he added,
and pointed also to data supplied
to both support and refute the
theory.
Dr. Jolliffe expressed his opinion
that increased power for stations

serving listeners dependent on secondary service is "the most feasible improvement" that could be

made

to secondary service.
Phillip I. Merryman, of the
station relations department, appeared before the Committee briefly to identify a series of exhib-

NBC

showing

development of
NBC relations with stations from
1925 to 1935, along with data on
national and regional network affiliations, independent stations, and
rates, local markets and service
its

for stations

the

Work

over the country.

all

of Station Relations

Department Revealed

point.

tion material,

new program

said

WMAQ

WLW

WMAQ

It became a network affiliate
in 1927, he said, because it was desirous of building program service.

Moreover, he said he favored syndication of programs which had a
definite advantage in that the network could reach into the talent

He

centers.

outlined in detail how his department functioned, declaring it
acted in the capacity of spokesman for affiliated stations with the
network and as a friend of the af-

The

immediately proved
mented.

itself,

he com-

Line Costs

Are Absorbed

ACSIMILE SYSTEM
PATENTED C PAT'S PEND'C.

LEADS THE WAY

Mr. Hedges said that NBC has
reached the point where very soon
it will no longer add stations since
it serves adequately every area of
the country. There are sparsely
settled areas which do not justify
line costs either by the network or
the stations, he said, and therefore
are not prospective network markets.

FIRST
in

to

"Home"

FIRST

open the

Facsimile

SYSTEM

tual operation liy the

MAJOR

facsimile

NEW

field

broadcasting.

placed

in

ac-

MAJORITY

broadcasting

of
sta-

tions.

FIRST
fully

to

automatic,

continu ous

visible,

"HOME"

PERFECT

In basic markets, Mr. Hedges explained NBC absorbs the telephone
line cost. In less important markets, the station absorbs the cost
of the lines but this overhead is
diminished by free time used by
the networks. Normally 16 hours in
a 28-day period entirely absorbs this
line cost but there are some variations in free time where the line
cost is higher because of the

feed

recorders, requiring neither

liquids nor carbon transfer sheets.

FIRST

(U.E)

develop
an
automatic
selective synchronizing
method which permits "HOME" facsimile recording in all AC or DC

power

to

FIRST

to

open the

broadcasting

NEW

field

AIRCRAFT, POLICE, and other mobile
services. Demonstration by appointment. Call Plaza 5-6570.
in

THE

areas.

facsimile

for
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was at that time, he said, that
the flat $1,500 per month sustaining fee, which applied to all af-i
filiates, was arranged and the provision for 16 free hours in each
28-day period substituted. After
that, minimum compensation began
to stations- in direct proportion to>

major market even if that market
received primary service from anan

example,

service.

He

he

cited

As

WMAQ's

puts a primary
Milwaukee but in that

signal

said

it

in
city
is the outlet.
local outlets, an "added

WTMJ

By having
punch"

is

given the network. As for other
regions where there are smaller
markets,
Mr. Hedges said he
would not favor adding stations in
the primary service area of another outlet because the network
desires to give the affiliates the
full benefits of their

normal mar-

kets.

Asked by Mr. Hennessey wheth-

NBC

er

solicits

affiliates,

Hedges said that usually the

Mr.
sta-

tion approaches the network. During 1937 there were 180 different
applications for affiliation with the
NBC networks, he said. From January to September of 1938, he said
79 stations made a total of 91 applications for membership.
While saturation has about been
reached, as far as new affiliates
are concerned, Mr. Hedges said he
did not anticipate any reduction in
the number of outlets. He said he
did not recall a single arbitrary
deletion of a station from NBC
and that changes which have been
effected occurred by mutual consent.

Recalls Difficult

Period in

NBC

History

Mr. Hedges,
ries

of

data.

It

affili-

other station on the network.

in explaining a seexhibits, analyzed the de-

velopment

of commercial broadcasting from 1925 through 1935.
series
A
of letters dealing with
sustaining charges and commercial
compensation for affiliates, disclosing the spectacular reduction in
sustaining fees and the steady increase in payment on commercials,
was disclosed by the witness. He
pointed out also that the average
station increased its use of sustaining program service as the cost
of that service decreased.
Mr. Hedges explained that the
cost of sustaining service was reduced from $90 per hour when the

UNITED PRESS
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amounted

J

to clear satisfactory:

the rate charge.
The 1933 year, Mr. Hedges explained, marked the turning point
in the progress and development
of contractual relationships of NBC
with its affiliates. Because of the
inability of NBC to clear time, the

number

of

network hours used by

affiliates began to slide off rapidly.
It dropped from an average vol-

4% hours of commercial
used by affiliates in 1932 to
a little over two hours in 1933. It
was then decided that something
had to be done about the basic operation structure. NBC found itself with a considerable number of
affiliates but was ineffective because
the affiliates were unable or unume

of

traffic

willing to clear time.

Notes Development of
National Spot Business
Out of the extensive survey

of
radio circulation and of the appraisal of each station's value was
developed the new NBC contract
in which the network procured optional time which the stations guaranteed to clear in 28 days.
Further reviewing the so-called
"period of depression" in 1932 and
1933, Mr. Hedges pointed out that
it had been found the increase in
radio audience paralleled the development of network service in
the United States. Moreover, he
said,

newspapers

and

magazines

were

either postponing rate increases or actually reducing rates
because of depressed conditions.
Publications are in the position
where they can add or subtract
pages, but broadcasting stations
and networks "can't add hours to
the clock" he said.
Determination of rates charged
for station affiliates in 1932 and
prior to that time was on an arbitrary basis and "what the traffic

would

bear," Mr. Hedges said.
Moreover, in 1932 national spot had
increased to a considerable extent.

He described spot as advertising
placed in selected markets by electrical transcription or through locally

produced programs.

Asked by Mr. Hennessey as to

network

AND INDEPENDENCE IN
WORLD WIDE NEWS

FINCH
LABORATORIES, INC.
W. 57th St, New York City

its

Mr. Hedges said he would not
hesitate in adding a station in a

ability to sell national

advertising for a group of stations
rather than on an individual basis,

How

greater distances between the
ated stations.

I

time for commercials and had no^
"right-of-way" for specific hours.
To place the network on a sound:
economic basis, a very exhaustive
study was undertaken to ascertain
basic circulation and listening hab-

of the NBC-Campbell
Soup's Amos and Andy team,
has joined the ranks of the
"hams". The FCC has issued
Gosden an amateur operator's
license to be used in connection with W6QUT, his personal station. He actually is
an experienced radio operator, having served as one in
the Navy before entering
commercial radio work several years ago. In addition
he attended the U. S. Naval
Radio School at Harvard U.

are

was unable

it

the

Amos

ideas

that generally the affiliates
cooperative, but that when
some stations do not clear time the
business may go to NBC's competitors. He explained that the
NBC contract covers clearance of
time on 28 day's notice and that
many accounts are lost because of
the failure of stations to clear the
necessary time.
Drawing on his background as
president and manager of
from its creation in 1922 and on
his extensive experience with NBC
and as vice-president of Crosley in
and WSAI, Mr.
charge of
Hedges outlined in detail the manner in which a network functions
in relation to its affiliated stations.
When
began operation
in 1922, he said it had difficulty in
procuring desirable program mate-

a 'Ham'

Is

FREEMAN GOSDEN,

and the like.
Regarding clearance of time for
network programs, Mr. Hedges

rial.

S.

Amos

merchandising ideas, sales promo-

Hedges, NBC vicepresident in charge of station relations and traffic, described a network as a voluntary association of
stations designed to bring to the
public the best possible programs.

William

NBC

It was in 1933 that
found
itself in a difficult economic position, Mr. Hedges explained, since

present the station view-

ter signal travels the Great Circle
route, which closely approaches the

was formed to what
to a fiat $50 per day in

accomplished

1932. This was
several stages over the
years. Payment on commercial programs started at $30 per evening

through

hour in 1926 and then was placed
on the basis of $50 per evening
hour. The volume of traffic during
that period was increased from
about three hours a week to 16
hours per day.

BROADCASTING
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the difference between national spot
representatives and network sales
operations, Mr. Hedges said the national representative is interested in getting the best stations in
important markets. He said they
favored network outlets and in
their published advertisements emphasized the netwoi'k affiliations of
their stations. Representatives, he
added, endeavor to "trade upon"
network affiliations declaring there
was "nothing objectionable" about
He pointed out that national
it.
representatives deal only in commercial programs and not sustaining features.
The development of national spot
representation was another competitive situation with which NBC
was faced because it became more
difficult for NBC to clear time over
affiliates. All these factors, he said,
made it necessary for NBC to adjust its contract structure so it
could deliver time to advertisers
clear across the country.
Mr. Hedges declared that since
national spot was sold generally on
the basis of the station's rate minus
agency commission of 15% and the
representative's commission of a
like amount, stations received
"quite a bit more" for their time
than the networks paid. The larger
stations protested they were not
getting enough from the networks.
This was on the basis that stations
large and small were getting a flat
$50 per hour for commercial time,
and this tended to increase the
problem of keeping big stations in
line. He said they desired the network programs but did not like the
compensation. Some of the larger
stations went direct to advertisers
and procured their regular rates
minus the $50 network compensation, which also tended to "distort
the picture."
This resulted in those instances
in advertisers paying nearly twice
as much for the same station time
and complicated the whole task of
competitive radio sales.

Variance in Rates

Per Thousand Listeners

$15.

WMAQ

The lowest rate

of a more scientific structure.
said he ultimately expected
rates to reflect many new factors,
such as the differential between day
and night power of stations, the
effect of directional antennas upon
service and other technical considerations. Moreover, he declared, no
weight is given in the present rate
structures to the competitive situations existing in cities. There might
be five stations in the same city
dividing the audience equally, yet
the rate card gives each network
station the benefit of the entire audience. Additionally, he declared,
no weight is given to the purchasing power of the community.
station would rather have 50 listeners earning $5,000 a year than
one millionnaire, for example, he

ment

He

A

said.

Mr. Hedges disclosed that the
rate per thousand of radio families
on the NBC Networks ranges from
20c to $9 and that in one case it
is

LATEST television wrinkle is the
miniature video set, small enough
to be worn on the head and weighing less than two pounds, manufactured by His Master's Voice
Ltd., of London. Shaped like a big
telephone, the set is held in one
hand against the side of the head,
an earpiece for sound covering the
ear,
and the television screen
viewed through a mirror at the
other end of the instrument. Image
size is about 1% by 1 inch.

for

is

at 20c. Local stations, he
are most costly because of
their limited coverage, with regional stations somewhat better desaid,

pending upon market and signal
while clear channel stations invariably represent the best buy.

WEAF

The
and WJZ rates, at
$1,200 an hour, work out at 26c
per thousand of radio families from
the standpoint of circulation, he
said.

Because the clear channel stations offer this lower rate per
thousand, it is possible for NBC
to extend network service to the
more sparsely settled areas since it
brings the cost down to a very reasonable average, Mr. Hedges declared. Advertisers who buy national networks usually do so on
the basis of cost per impression.
He regarded the NBC method of
determining rates as the best yet
evolved. The law of averages works
out, he said, as witnessed by the
continuing increase in the amount
of radio advertising.

Judge Sykes interrupted the
questioning to inquire about the
modus operandi on substitution of
important local programs for network features by individual stations and whether the network has
the "absolute right" to block cancellations in its optional time.
Mr. Hedges declared the local
station has the right to cancel if
it can demonstrate the program is
more in the public interest than
the network feature. He said in his
experience there had never been a
dispute on this and that in the
final analysis the station's judgment is accepted.
This clause in the NBC contract,
he declared, is phrased to avoid
abuse and any capricious action by
stations. He declared affiliates are
not required to carry sustaining
programs.

Connection Between

Power and Rates
Asked if there is a direct connection between power and rate,
Mr. Hedges said it is a factor but
there are instances where a 1,000
watt station

in

an important mar-

ket gets a higher rate than 5,000
and even 50,000 watt stations in

secondary markets.

Mr. Hedges declared he did not
regard the method as the best possible, and said it was not foolproof.
New research, he commented,

Institution of NBC's new contract in 1935 resulted from three
years of study and research, and

eventually will result in develop-

represented what

BROADCASTING
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be the establishment of an equitable rate structure and of fair
station compensation. Stations, it
was felt, were not getting a proper
proportion of the total sum charged
for network programs, this being
particularly true in the case of
larger stations which were receiving the same commercial rate of
$50 per hour as smaller ones.
Smaller stations complained they
were paying the same sustaining
fee as larger outlets.
Mr. Hedges described an exhibit
which tended to show graphically
how network compensation is broken down for affiliated stations under the current contract and which
he declared indicated the network
receives a smaller proportion of
the advertisers dollar than stations.
He described the contract but
said it was more in the nature of
an agreement. It became effective
in 1935 but during the time of its
evolution, a number of the more

important

They

stations
disliked

became

"res-

the $50 per
hour arrangement and, being unwilling to await the new contract,
it became necessary to enter into
"special deals" with them. A number of concessions were made on
compensation in order to prevent
"complete collapse," he said. Other
stations recognized that NBC was
seeking to evolve the new method
and put its house in order and
awaited the drafting of the new
contract. On Jan. 1, 1935, he 'said,
there were 88 stations on the NBC
networks, very few of which had
written contracts as of that date.
tive."

;%
of ALL Drug

1%
of ALL Apparel

Allotment of Time
To Network by Stations
In describing the contract, Mr.

Hedges explained what constituted
a "unit hour" under it, how stations generally allotted 16 hours of
free time to
to defray fixed
line and other essential costs before figuring in the compensation,
and how the scale of compensation

of

ALL Automotive

NBC

graduated upward with the increased acceptance of unit hours.
For the first 25 unit hours in excess of the 16 unit hours covering
network affiliation, NBC pays 20%
of the average unit hour rate. For
the next 25 unit hours, the scale

of ALL Service Station

SALES

increases to 30% and for all unit
hours in excess of 66, NBC pays

37%%.
Volume discounts and annual rebates allowed by NBC were effected
in order to insure year-round use.

SYRACUSE
Sells 2,000
at V2C Per
It

cost

the

Turkeys

Pound

Cra-Miller Farms only

V2 cent per pound to sell more than
2000 turkeys over WFBL. That's a

low selling cost for any product.
And whether you're selling pins or
pianos, you'll find

WFBL

the fast-

salesman in Syracuse and Central New York. Wire
or write for rates and time avail-

est,

lowest-cost

able to

KM BC
OF KANSAS CITY
The Program Building

WFBL

and Testing

Syracuse, N. Y.
& Peters, Inc.

Station

or Free

National Representatives

FREE

& PETERS, Inc. Nat'l

Reps.

construed to
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facilities by leading accounts,
Mr. Hedges declared. For accounts
that remain on the air during the
entire 52 weeks, a 10% rebate is
given at the end of the period. The
effect of this has been to level off
the former summer slump and keep
high quality commercials on the air
the year-round. The volume discount is allowed to induce advertisers to step out and spend additional money. This is allowed in
lieu of the frequency discounts employed by many stations, he de-

of

clared.

Discussing the 16-hour free-time
arrangement, Mr. Hedges explained
networks have definite fixed commitments such as telephone lines,
sustaining service, maintenance of
selling organizations and of traffic
departments, among others. It is
only proper, he said, that such part
of the overhead be met before compensation is figured. He added,
however, he did not mean the 16h o u r free-time commitment absorbed all of the fixed costs. He
said NBC is "still gambling" on
the sale of commercial programs.
Concluding the week's testimony,
Mr. Hedges said that even under
the new form of compensation
agreement, stations realize more in
the way of net return from sale of
national spot time than they do

from NBC.

Clearance of Optional

Network Programs
Resuming the stand Dec. 13, Mr.
Hedges continued his discussion of
the relations of

NBC

iated

On

stations.

with its affilthe matter of

providing clearance for network
optional programs, he emphasized
the importance of the provision in
the station contract allowing a station, because of its "public responsibility", to reject programs "the
broadcasting of which would not
be in the public interest, convenience

and necessity."

Pointing out that the "essence
of network broadcasting is the
simultaneous broadcast of live pro-

narily would

make

little

mayor

himself whether he spoke at 7, 8
or 9 o'clock in order not to conflict with a good network feature.
In general, he commented, it is an
easier matter for an individual station to accommodate its schedule
to that of the network than for
the network to attempt to juggle
its schedule to fit a great number
of varying local situations.
After-dinner speakers, he observed, are becoming "educated" to
speak at times not conflicting with

other programs. He cited requests
for time from the White House as
being invariably made with an eye
toward causing the least possible
disturbance to the network schedule.

Mr.

Hedges spoke

of

also

by

the

NBC

before a

program
put into

operation. He declared that since
the salesman could not tell the advertiser for sure just what stations
he would get, the salesman, in effect, could only "purport" to represent a "national advertising
medium". Under the definite optional plan, he can supply the advertiser with a definite account of
the coverage he can expect, just as
a magazine or newspaper advertising salesman could do.

Affiliate

Contracts

Range Up

to Five

Of the 87

Years

NBC

stations with
at
the beginning of 1935, he said only
some 15 or 16 were bound by
written contract. The others had

merely a "gentleman's agreement"
with NBC. The tendency since then
has been definitely toward written
contracts, he said, and at present
contracts range up to five years.

The term extension from 12 months
was instituted to stabilize and "hold the network intact
as a national advertising medium"
in the face of growing competition.

Radio

Itself

EDITOR, Broadcasting:
If a radio station likes to get a
pat on the back for a timely production, by the same token a magazine should get one for a similar
reason. Hence, I want to pat your
back for your editorial entitled
"Radio Itself" in the issue just received, which urges radio to use

own medium

its

to

sell

itself

to

the public, and no longer to remain
silent in face of attacks from every
conceivable quarter. I don't believe
we need to become controversial or

argumentative with our critics, but
state our case in positive
terms, and give the listener a peep
at some of our problems.

we can
For

instance,

I

wonder

how

other industries would tolerate the paradoxical situation in
respect to libel by political speakers in face of the law preventing
censorship of a political speech.
Another industry would be on its
feet to get something done about

hope you keep on hammering
on this point until we do get around
to use our own facilities to tell our
it.

I

own

story

.

.

.

Edgar H. Twamley,

WBEN,

Dec.

5,

1938

Director,
Buffalo, N. Y.

contracts, four 12-month notice for
stations and 30 days for NBC, and
one 12-month notice for stations
and six months for NBC.

Mr. Hedges termed "a very
necessary precaution" the provision
in the contracts for a general reduction in advertising rates that
may be necessitated by "depression
or recession conditions" to keep the
network functioning as a national
advertising medium in competition
with other media.
Illustrating another
provision,

by which an individual station

sell-

self.

vertiser

five-year contract plan
subject to individual modification,
he said present contracts, as of
September, 1938, include five expiring in 1939, seven in 1940, 44
in 1941, 43 in 1942, 10 in 1943,
two in 1946, fifteen 12-month firm
contracts, one 6-month firm contract, three "on reasonable notice"

W8AL
means SuiineSS

Uv'BtdUMOU.
December 15, 1938

which would have amount-

ed to a $44,000 saving in a year to
the advertiser if he had not valued
the simultaneous transmission of
the live program enough to pay the
additional amount.

NBC

;

!

affiliate in

(WFIL)

Philadelphia 1

when

another fulltime
station without any network affiliation is available, unless it is to at- 1
tach itself as a parasite to benefit n
;

j

NBC has
developed for its affiliate." Al- J
though Mr. Dempsey moved the remark be stricken, it was left on J
the record after objection to the J
motion by Mr. Hennessey.
Mr. Hedges spoke briefly of the
necessity for stations' being able
provide individual copyright
to
clearance as well as time clearance A
for network programs. Although
he emphasized that in no way did
NBC solicit for ASCAP or any
other copyright pool, he said it
had been found necessary for affil-

from the prestige which

;

,

j

i

have

iates to

ASCAP

licenses in-

dividually to protect the network
against liability for copyright instation not holding
fringement.
an ASCAP license is "useless" to
NBC from a practical standpoint,

A

he said.
After

Mr. Merryman was resupplement his testimony
on "refused commercial programs",
Mr. Hedges' cross-examination was

called to

begun.
Questioned by FCC Counsel T.
L. Pearson on the program refusal
provisions of the station contract,
Mr. Hedges admitted that a station manager would have to "ride

monitor" to strictly observe his
pledge for "public interest, convenience and necessity" since the
station is not supplied with a complete script of the program before
his

the actual broadcast. However, he
pointed out, stations have placed
"great trust" in the network.

As a general rule, NBC's copyright licenses cover network programs and the stations broadcasting those programs, he said.
Responding to Mr. Dempsey, Mr.
Hedges said a uniform contract
setup

for

all

stations

affiliated

would be advantageous, and it
would benefit most of the affiliates
because it would mean uniform
rates and uniform data on coverage, along with other benefits. But
he added such a plan could only
doubtfully be applied "because of
the strategic location and advantages enjoyed by certain stations".

SPONSORS
lowered any

The Maritime

RADIO
and

Broadcasting

Company, Operators

not be taken as a promise that
won't." He added that he
thought "the station that doesn't
value itself higher than the network does is the exception rather
than the rule."
An added flexibility of network
broadcasting, enhancing its value
as a national medium, lies in local

we

of

CHNS
Halifax,

Nova

Scotia,

Will Celebrate a

MERRY CHRISTMAS

announcements, Mr. Hedges

This Year With the

observed, pointing out that advertisers have become increasingly
conscious of the advantages of tying in local merchandising angles
with a national program. Under
contract terms, these cut-in announcements are charged to the advertiser, above the regular rates,
at a rate of 8V4% of the individual

BROADCASTING

of

PROGRAMMES

station's rates," in such a case, Mr.
Hedges declared. "But this should

tie-in

A

Mr. Hedges declared, "NBC
has not approved these exceptions
and it has found it impossible to i
understand why MBS picks the )

Dual-Network Status

Of NBC Affiliates
"We have not yet

jj

if

filiates,

This, he added, served to promote
the interests of other member stations as well as the network it-

With the

•

VIEWPOINT

ing time to a national advertiser
at a rate less than the network's
shall have its rate lowered proportionately as for compensation
accruing to it from the network,
Mr. Hedges told of a recent case
in which a list of 15 or 16 stations quoted spot rates to an ad-

to five years
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Fellow's

if

%1

7%%

many

encountered
salesmen in selling time
definite network optional
plan was developed and
difficulties

The Other

difference

to listeners, station or the

rate, he added, of which
goes to the station and
of 1% to NBC for added telegraph
tolls et cetera in connection with
the extra service.
Questioned by Judge Sykes on
dual operation of several NBC af-

station

grams" by a large group of staand that "a station refusing a network program is lost forever" so far as that program is
concerned, Mr. Hedges concluded
that in case the local mayor was
to make a radio speech, it orditions,

BEST BOOKINGS

We
We
as

Have Ever Had.
Hope Business is
Good With You.
Cheerio!

•
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Goughlin Storm

Anti-Gambling Measure
Termed Unfair by Levy
CALLING

"anti - gambling"
measure adopted by the Pennsylvania State Legislature "an unfair
and unjust discrimination in favor
of newspapers", Dr. Leon Levy,
president of WCAU, Philadelphia,
on Dec. 1 asked Gov. Earle to veto
the bill. As Broadcasting went to
press no action had been taken.
Although the bill had been labeled
as an anti-gambling measure, Dr.
Levy said in a telegram to the
Governor that its only effect would
be to "harass the radio broadcasters of Pennsylvania".
"The bill provides that if we use
a private wire for broadcasting a
race or the most innocent information relating to a prospective race,
we will be presumed to be acting
in furtherance of gambling," he
advised the Governor. "Such a law
would merely interfere with legitimate broadcasting and, I am informed, could not stop any gambling activities whatever. It would
be an inexcusable interference with
free speech and with the freedom
of radio to serve the public. As the
bill applies to broadcasters and not

the

to newspapers, it is an unfair and
unjust discrimination in favor of
newspapers."

Heffelfinger Releases

WITH

ITS entry into the broadcasting field, Heffelfinger Radio
Features,
New York, has announced release of three new programs. T. P. Heffelfinger, Minneapolis, is president, and C. H.
Pearson, general manager. The organization is a division of Heffelfinger Publications, 522 Fifth Ave.,
New York. The new programs are
Secret Agent K-7 Returns, a transcribed adventure series, and two
Sports From
sports programs

—

Headquarters and Sports Magazine
of the Air, comprising daily comments and weekly summaries by

Dan

Daniel

of

New York

the

World-Telegram, George Trevor of
New York Sun and Pudge Heffelfinger, former All- American footthe

Foreign Experts Tour

INTERNATIONAL
vision officials of

broadcast

di-

mile tour to record American life
and industry for foreign release,
were on the west coast during
early December making transcriptions of film and other important
industries. Delegation included
Henri Diamont-Berger, official representative of the French Government and P. T. T. which operates a
chain of 14 stations; Dr. Arthur S.
Deter, Portuguese expert of NBC's
international division; John Alfred
Barrett, NBC Spanish expert; J.
Harrison Hartley, assistant director

of

special

he said.
Fr. Coughlin, apprised beforehand of Mr. Hogan's intention to
speak, told his audience that he had
offered his time to the General Jewish Council which had engaged the
network for the Hogan talk, and
by whom, accordine to Fr. Coughlin, Mr. Hogan had been "engaged"
as spokesman. This was declined,
said Fr. Coughlin, who then urgred
his audience to keen tuned to the

Jewish race has contributed gi*eatly to the social and cultural life of
all of us," Mr. Shepard's letter announced a new series of broadcasts by prominent civic leaders
talking on the accomplishment of
the Jewish people, to be heard from
9 to 9:30 p. m. Wednesdays. The
first speaker, Dec. 7, was Rabbi
Herman H. Rubenovitz, of Roxbury, Mass.
Meanwhile, Fr. Coughlin was
busy on other sectors. He was reported to have interviewed Lenox

same

stations for Mr.

Hogan's en-

suing speech. It was later stated on
behalf of Mr. Hoe-an that he had
not been "engaged" by anyone for
the talk but that in effect, he was
simply repeating a similar speech
delivered by him Dec. 1 before the
New York County Lawyers Assn.

booked

The hookup

for the
Hogan speech, said to be virtually
identical with the Cousrhlin hookup, included the following 35 sta-

WABY,

tions:
lantic

Albany;

WPG,

At-

Citv; WCAO. Baltimore;
WCKY, Cincinnati: WGAR, Cleveland: WHKC. Columbus; WHO,
Des Moines; WJR. Detroit; WLEU,
WJEJ, Hagerstown,
Erie,
Pa.:
Harrisburf. Pa.;
Md.;

WKBO,

WIRE, Indianapolis; WREN,
Lawrence,

Kan.;

WGR,

Buffalo;

WIBA, Madison; WTMJ, Milwaukee; WTCN, Minneapolis; WHBI,
Newark, WJAS, Pittsburgh;

WRAW,

Reading,

Rochester;

WEW,
Barre;

St.

Pa.;

WHAM,

Scranton;
WBAX, Wilkes-

WGBI,
Louis;

WRDO,

R. Lohr, NBC president, seeking a
period on an NBC network for his
talks on a sponsored basis. When
Mr. Lohr declined, on the grounds
that NBC does not sell time for
religious broadcasts, Fr. Coughlin
is said to have asserted his talks
could be classified as commercial
since he intended to promote the
circulation of his magazine, Social
Justice. He claimed he was in the
same classification as other periodicals buying radio time, notably

Time and

Bangor, Me.;

Yankee-Colonial Position

its sta-

John Shepard 3d, president of the Yankee and Colonial
networks, to issue a form letter in
answer to people writing the networks in which he stated
"We cannot agree with the comment that this broadcast is anti-

events,

Life.

Fr. Coughlin also became plaintiff Dec. 8 in a libel suit in Detroit
in which he asks for $2,000,000
damages from the Detroit Free
Press, half for actual and half for
punitive, for its reporting of his
broadcasts in a news story. Details
were not given out but his counsel
were named as Milburn and Semmes, of Detroit.

Gallup Polls Coughlin
GEORGE GALLUP, director

Me.;

Auerusta,

WAAB. Boston; WICC. Bridgeport; WTHT,
Hartford; WLNH, Laconia, N. H.;
WLLH, Lowell, Mass.; WCOU,
Lewiston, Me.; WFEA, ManchestWEAN, Providence;
er, N. H.;
WATR, Waterbury.
WLBZ.

hookup, causing protests to

20,000-

Has Taken WINS Helm

alike Jews and Gentiles who are
atheistic in their viewpoints."
Adding that "we feel that the

tions, led

NBC, on a

DR.

American

of the

Opinion,

Gulf Signs for Spots

GULF OIL

Corp., Pittsburgh,
early in January will start a quarter-hour news and sports program
thrice

-

weekly

WDAE,

NINE HUNDREDTH
broadcast was

consecutive
celebrated Dee. 2 by

Mrs. Tucker's Smile program, oldcommercial on
consecutive
est
WFAA, Dallas. Sponsored by Interstate Cotton Oil Refining Co.,
Sherman, Tex., the program began
Feb. 13, 1933, and has not missed
its

schedule except for forced can-

week on

and a thrice-weekly

is

Microphones
A
air

WEMP
Still

Available

new
-

American

AV-H,
AV-P.

staff

which belongs to the International
Brotherhood of Electrical Workers
joined forces to "keep Biow out of
the WINS picture until the FCC
gives him control legally."
In his statement, Mr. Stoer says
that his attention was called to the.
publication of a story in a trade
paper "the inference of which is
that Mr. Milton Biow, who owns
a controlling interest in Metropolis
tan Broadcasting Corp., the proposed purchaser of Station WINS,
has interested himself in the management of the station. The man.
agement of Hearst Radio wishes
unequivocally to deny the truth of
the story and all its inferences.

WINS

now being operated

is

sole-

by the management of Hearst
Radio and will continue so to be
managed as long as it is owned by
Hearst Radio."
ly

When Is 5,000
MORE THAN

50,000?
When

Watts

5,000

Broadcasts on 550

KC

and

50,000 watts

is

broad-

near the other
end of your radio dial
cast

ASK ANY QUALIFIED
RADIO ENGINEER:
5,000 watts on 550 kc.
equivalent to 72,000

is

watts

on 1200

kc.

tone,

wide

pickup.
30 to

Freq.
12,000

CPS.

Output

level

impedance (direct
to match 500 ohms line:
to grid):
AV-L, to match 200 ohm line: and
AV-D, 33 ohms to match inputs, mixers
or other low impedance lines.
high

Radio

of

superNotable

-62 db. Includes 3prong lock ring plug
rubber
ft.
25
and
covered cable.

Model

Federation

and the technical

Aritists,

constant

velocity

range
range

Microphone

But Hurry!
*Good Immediate Buy:
U-P News Strip at 8 P.M.

is in charge of all negotiations
for the sale of Hearst stations,
Dec. 12 issued an indignant denial
to reports that Milton Biow, purchaser of WINS, New York, subject to
FCC approval, has attempted to take over management
of the station without waiting for
FCC action and that his plan was
defeated only by the concerted action of the three AFL unions belonged to by WINS employes.
According to a union spokesman,
the American Federation of Musicians, members of the station's
house orchestra, the actors and announcers who are members of the

Universal

FULL TIME!

Choice Evening Time

M. STOER, Hearst comptroller,

AIRMASTER

for fidelity of
sensitivity and

Milwaukee

show

Young &

microphone.

NOW —

WIOD

hillbilly

WDBO. Agency
Rubicam, New York.
on

Semitic or that it is designed to
spread religious and racial hatred,
and if we did so feel, the broadcasts would be discontinued.
"Our understanding, based on a
close following of the discourses, is
that they are aimed at Communism. Father Coughlin does not attack God-loving Jews. He condemns

E.

who

WJAX and

on

six times a

Holmes,

stations.

Institute of Pub-

has announced

that
the Institute is at present conducting a survey to determine h ow
large a radio audience listens to
the Rev. Charles E. Coughlin's
speeches and what his listeners
think of his broadcasts.
lic

and John

NBC recording engineer.
Transcriptions will be part of a series which will be broadcast over 14
French and five NBC short wave

Stoer Denies That Biow

inevitably lead to similar persecutions of Catholics and of other
faiths. "One hate breeds another,"

The fact that the Colonial Network is linked into the Coughlin

ball player.

Revived

Is

(Continued from page 15)

KTSA
5000

WATTS ON

550

EC

San Antonio
full

CBS

schedule

Division

"5,000 watts doing

a 50,000 watt job"

cellations in favor of special events

broadcasts.
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New WE Microphone
WESTERN ELECTRIC Co. has an-

WE

R. LACK, formerly
director of vacuum tube development at Bell Telephone Labora-

nounced a new microphone which
picks up equally all sounds reaching it from the front but loses
sensitivity as the source of the
sound moves behind it. If a talker
would circle the mike, coming
closer in the rear to keep the level
the same at all times, his path
would be heart shaped or cardioid,
for which reason the new instrument has been named the "cardidoid directional" microphone. As
its directional properties are equally good for the lowest base or
highest overtones, says WE, it will
be excellent for symphony orchestra broadcasts, and because of the
"dead" zone in the rear it can be
placed near the wall, leaving the
entire studio free for use.

Finch Facsimile Kits
WILLIAM A. BRUNO, New York,
has taken out a license under
Finch Facsimile patents to manufacture facsimile receivers in kit
form, according to an announcement Dec. 7 by W. G. H. Finch,
president of Finch Telecommunications Laboratories.

Appoints Lack

FREDERICK

has been appointed general
commercial engineer of Western
Electric Co., in charge of sales of
products outside of the Bell
system, including broadcasting
equipment; aviation, police and
marine radio; public address systems; hearing aids, etc. Highlights
of Mr. Lack's career with Western
tories,

NEWLY INSTALLED

high-fidelity
the studios of

-

between
WABC,
York, and its transmitter at
Wayne, N. J., give that station's audio waves a frequency of nine octaves,
two more than on the keyboard of a
standard piano, or a range from 25 to
10,000 cycles.

circuits

New

NATIONAL RADIO INSTITUTE

of

Washington, correspondence school,

is

observing its 25th anniversary. James
E. Smith and E. R. Haas, who formed
the partnership, are still its operators.

WSJS, Winston-Salem,

N.

O,

has

RCA 250-D transmitter.
DAVID BOGEN Co., New York, has
announced a new 70-watt DX 70 bipurchased an

naural amplifier, with electronic tone
correction, twin 35-watt output channels, four microphone and two phonograph inputs.

FRANK

B. McRAE, formerly technical instructor of National Automotive Radio Electrical & Diesel School,
Los Angeles, has joined Norman B.
Hollywood,
technical
sales
Neely,
agents, as sales engineer. Ann Malamud, formerly of 20th Century Radio
Productions,
Hollywood,
has
also
joined as secretary and office manager.

WE

WILLIAM COMYNS,

Electric include directing the installation of a radio link between
Peking and Tientsin and installing

lic.

the first multiplex teletypewriters
for the Japanese Government, for
which he received the Order of the
Rising Sun. He did research in
shortwave transatlantic radio and
supervised the first commercial installation of ship-to-shore radio on
the Leviathan. Since 1935 he has
had charge of vacuum tube development, directing engineering
on tubes for ultra-short waves, for
ultra-high power and others.

head of the"
radio and electrical department. Frank
Wiggins Trade School, Los Angeles,
will leave in January for Bogota,
Colombia, to supervise erection and
operation of the old KNX, Hollywood,'
50,000-watt transmitter recently dis-_
mantled at Sherman Oaks, Cal. and
shipped to the South America repub-

WALTER CARRUTHERS,

KHJ,

.

Los Angeles, technician, and Dorothy
Drew, Hollywood radio actress, married Nov. 25.

SELWYN WARREN, former
WWL,

j

chief

operator on the Standard Fruit Line's
Morazan, has joined
New Orleans, and is stationed at the new 50

kw. transmitter.

WALTER

GRAHAM,

control su-:
A.
pervisor of WOV-WBIL, New York,
and Gilbert McDonald, engineer of
the same stations, operate amateur
radio stations
and W2CHK, g
•

W2ADS

W2XJI,
of

WOR,

ular

ultrahigh frequency adjunct

Newark, has gone

into reg-

using 100 watts in
26300 kc. It will carry WOR-MBS
programs from noon to 6 p. m. daily.
Transmitter is located atop the
headquarters building at 1440 Broadway, New York.
operation,

WOR

COLLINS RADIO
ids,

la.,

Co.,

Cedar Rap-

has published a bulletin de-

Mr. McDonald, whose
equipment is home-made, has communicated with 57 countries all over the
respectively.

MURTOUGH and J.

W.

L.
formerly

of

WHN, New

the

R. Troxel.

technical

staff

of

York, have joined Electronic Products Inc., New York, manufacturers of recording machines and
electronic

Mr. Murtough

devices.

is

its new 26C limiting
The new device is a general
purpose program amplifier including
means to prevent peak output signal

engineer in charge of production and
Mr. Troxel, sales manager, according
to Michael P. Walker, general manager of the company.

amplitude from exceeding a predeter-

DON WELLER,

scribing in detail
amplifier.

mined

level.

WISN,

WTAQ,

Sheboygan, Wis., has purchased an RCA 5-D transmitter to
be installed at

KVNU, new

West De

Pere.

station at Logan, Utah,

has purchased RCA speech input and
measuring equipment.

DuMONT

ALLEN

B.
Labs., Passaic,
N. J., has published its 1939 catalogue
of cathode-ray tubes and apparatus,
which may be had on request by writing direct.

\

world.

engineer

of

whose hobby

is

chief

Milwaukee,

acting, has been meeting great success as a leading man with the local

Shorewood Players. His next appearance will be in "Stage Door", Jan. 2627.

NORMAN HURLEY,

chief engineer
recently retained the trophy he won several
months ago by again winning the amateur bait casting contest in Lane
Park. He set a new record with a
176-foot cast.

of

WAPI, Birmingham,

WALLY LAMBORNE,

WCLO

Picks Up WLS
PROGRAMS of WLS, Chicago, are
being rebroadcast by WCLO, JanesWis., under an arrangement
inaugurated Dec. 5. R. L. Ferguson, new general manager of the
Janesville local, made the arrange-

ville,

ments with Glenn Snyder, vicepresident and general manager of

WLS. On
new

WLS saluted the
with a special pro-

Dec. 6

affiliation

gram.

=F
THCRLTH
GRCCTiriGS
I

KICA,

Clovis,

N.

technical staff of

M„

formerly with
has joined the

KIDO,

Boise.

HERB STEINMETZ, frequency'
measurement engineer of Commercial
Radio Equipment Co., Kansas City, is
the father of a boy born recently.

MERLE JONES, formerly of KMA,
Shenandoah, has joined the engineering staff of WAAW, Omaha.
ROBERT W. GRANTHAM, formerly radio engineer with the Kingsport
(Tenn.) police department, recently
joined the engineering staff of

WRTD,

Richmond.

WWNC
ASHEVILLE, N.
Full

Time

NBC

C.

Affiliate

1,000 Watts

CARL SCHWARZ

has

technical department
Francisco.

of

joined

the

KYA, San

LLOYD HUCKSTEP has resigned his
engineering post with WTAR, Norfolk, to join WRNL, Richmond, his
home town.

EDMUND

A. LAPORT, one of the
three owners of WSPR, Springfield,
Mass., has been named chief engineer
Victor Co. Inc., of Canada,
of

RCA

with headquarters in Montreal.

Christmas Seals
protect your

home and

family from tuberculosis

BUY them from your local tuberculosis association
USE

them on your Holiday

letters

and packages

The National, State and Local Tuberculosis Associations

in

the United States

BOYKIN, engineer of WPTF,
Raleigh, married Janie Tomlinson, of
Cary, N. C, Dec. 5.

JOHN

The Only Blanket Radio
Coverage of Prosperous
Western North Carolina

"The Quality Market
1
of The Southeast'

R. MORRIS PIERCE, chief engineer of WGAR, Cleveland, was in
Beverly Hills, Cal., during early
Dec. to confer with G. A. Richards,
owner, who also operates
station

KMPC

•
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in the latter city.

JEAN ENGLISH, CBS
neer, will transfer to

Jan.
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KNX, Hollywood,

3.

Broadcast Advertising

'

^
Arranges
I
Technical Course
O.

S.

Second Conference

to

Engineering

I

.

:

;

Conference

will

be

held at the Ohio State University,
Columbus, Feb. 6-17, under the
auspices of the University, according to an announcement Dec. 5 by
Dr. W. L. Everitt, director. The
purpose is to bring together leaders in the industry and practicing
engineers from all parts of the
United States and Canada for a
"short course" on broadcast engineering.

The first week will be devoted to
transmitter problems while the second will cover the studio proper
and associated equipment. The program basically will include three
topics each day, a period of two
hours being assigned to each topic.
The first hour will be devoted to a
formal lecture by the leader and
the second hour to a round-table
discussion participated in by all
those in attendance. Dr. Everitt
pointed out that the number of
men who can be accommodated at
the conference is limited so that
all attending may benefit from the
round-table discussion.
Conference Agenda

I

1

-

j

I

i

,

i

:

|

I

.

I

|

I

The agenda for the first week
covers a discussion of rectifiers by
E-. M. Boone, Ohio State University; a panel discussion on standards of good engineering practice
by Andrew D. Ring, FCC assistant
chief engineer for broadcasting;
J. H. DeWitt, chief engineer of
WSM, Nashville, and S. L. Bailey,
consulting engineer of Jansky &
Bailey, Washington. Electromagnetic waves will be discussed by
Dr. Everitt. Measurements on
broadcast antennas will be covered
by S. B. Sinclair, General Radio
Co., Boston, and transmission tubes
by E. E. Spitzer, of General Radio.
Practical aspects of radiation systems and transmission lines will be
covered by J. F. Morrison of Bell
Telephone Laboratories, and waves,
words -and wires by Dr. J. 0. Perrine of A T & T.
Listed for discussion during the
second week are facsimile by Dr.
C. J. Young, RCA Mfg. Co.; electron optics, by Dr. V. K. Zworykin,
RCA; television by L. S. Jones,

RCA;

development of proposed
standard volume indicators by R.

M. Morris, NBC; the receiver as
part of the broadcast system by A.
Van Dyck, RCA License Laboratory; receiver characteristics having special broadcast system significance by D. E. Foster, RCA License Laboratory, and the functional design and the measurement
of broadcasting studio facilities bv
H. A. Chinn, CBS.
The annual banquet will be held
Feb. 16, a day before adjournment.
The fee for the conference is $20,
payable at the time of registration.
It includes the cost of the banquet
and dinner and the inspection trip
to the

WLW

|
I

lost

two

country's problems and what should
be done about them will be presented by the NBC in a new series
presenting two nationally known
Washington columnists Mark Sullivan, generally classed as a "conservative," and Jay Franklin, representing the "liberals." Their program, The Public Interest hi Democracy, will be broadcast as a
sustainer over the NBC-Blue from
10:30 to 11 p. m., EST, each Wednesday, starting Dec. 21, each tak-

WLS,

Chicago, is carrying a series of
remotes from various Midwestern in-

how

dustries, slanted to tell listeners

products are manufactured. Directed
by Harriet Hester, in charge of education at WLS, the quarter-hour Wednesday afternoon series has been
broadcast recently from the Quaker
Oats factory, Cedar Rapids, la., and
McGraw Electric Co., Chicago. Tentative schedule includes Williamson
Candy Co., Birdseye Co. and Dean's
Milk Condensory. The series, called

We

The World In Which
a part of the

WLS

Live,

is

School Time pro-

DONALD W. RILEY,

ARTHUR

TO GET

ing half the period.

extra benefit from the week-

FEDERAL Music Project is presenting a weekly series of Operatic Highlights on WEVD, New York, as part

NBC educational feature, America's
of the Air, carried by
WOWO, Fort Wayne, the program
has been made a regular feature of
the local YMCA educational pro-

of the station's University of the Air
division. Well-known sections of fam-

gram. The group listens to the program each Thursday.

gram.

—

of the public

speaking department of Ohio State
U, has written a handbook of radio
drama technique which has been published by Edwards Brothers Inc., Ann
Arbor, Mich.
DR.
G. CRANE, president
of the University of Wyoming and
chairman of the National Committee
on Education by Radio, was elected
president of the National Association
of State Universities at its November
meeting.

Radio's Future
into the future of radio
was given in the "Ten-Ten Topics"
column of the Knoxville News-

A LOOK

ly

Town Meeting

Sentinel,

with

affiliated

The prophecy was
Armistice

tied

WNOX.
into

the

Day theme.

Irwin
commentator.

ous operas are featured with

acting

Hopkins

WEVD

as

broadcasting a series
of weekly full hour presentations of
successful
plays of the Fedthe most
eral Theatre Project in Federal Theatre of the Air. Beginning in January,
the plays will run 50 minutes, followed by spot criticism by radio and
dramatic editors.
is

also

WAUWATOSA

Theatre
Children's
Guild, founded on the idea that adults
acting in children's plays could make
the performances more realistic than
children, is presenting radio plays each
Saturday for five weeks on WTMJ,
Milwaukee, under auspices of the PTA
and local school officials. Members of
the organization include business and
professional men,
along with any
others interested in theatricals.

HERE

.

MARK

EISNER,

well-known educa-

tor in New York City, is conducting
a series of quarter-hour programs The

Taxes

We Pay

on

WMCA, New

York, consisting of an analysis of
taxation in city, state and federal
government with authorities on taxation as guest stars each week.

WBBM.

Chicago, has started publia monthly release called
News" complete with
program listings and comments on various educational programs. Bulletins,
mailed on request to all teachers, librarians and welfare groups, are compiled by Mrs. Lavinia Schwartz, educational director of
cation

of

"Educational

WBBM.
CHARLES NEWTON has

resigned

as radio director of Chicago U, where
he has been assistant to William B.
Benton, former head of Benton &
Bowles, New York, and now vicepresident of Chicago U. Mr. Newton
has announced no future plans and his
successor will not be named until Mr.

Benton returns to his desk from Billings Memorial Hospital where he is
convalescing following an attack of
pneumonia.
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time

after
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of its

broadcasting stations as a result of
German and Hungarian occupations.
The 12,200-watt Morauska - Ostrava
station (1204 kc. ) went to Germany,

which now

£j(*cZ/u

transmitter.

CZECHOSLOVAKIA
I

AND

7<aSi,

Be Held

At Columbus Feb. 6-17
THE SECOND Annual Broadcast

f

Opposing Viewpoints
OPPOSING viewpoints of this

U.

Schoenbrunn. The
10,000-watt Kosice station (1158 kc.)
went to Hungary, which now calls it
Kassa.
calls it
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Li

Whiteman

Quits,

RCA

Starts Suit

NEWS FOR SCHOOLS
KLZ

(Continued from page 16)
asking relief from this practice.
Lawrence Morris, vice-president
and general counsel of RCA Mfg.
is

250 WATTS
1420 KC

plaintiff's
its

and

RCA-Victor, which had previously
succeeded the Victor Talking Machine Co., each successor assuming
all assets and liabilities of its predecessor and all, since 1901, en-

gaged in the manufacture and sale
of phonograph records. When Maurice M. Speiser, general counsel of
NAPA, handling the defense of
Mr.
Whiteman, questioned the
authority to broadcast
records or to license their broadcast by others, the corporation
charters of the three companies
were offered in evidence. Questioned by Mr. Speiser, Mr. Morris
admitted that records are used in
coin-operated machines, in motion
pictures and otherwise commercially in addition to broadcasting, but
that no legal action had been taken
by RCA against anyone for commercial exploitation of its products prior to the Waring case, in
which RCA did not intervene.
Artist Agreements

Regarding

and

which

case,

this

NAPA

conducted for Waring in
Pennsylvania, winning a decision

WDAS,

prohibiting

Albert Lea

Philadelphia,

from broadcasting the recording

Austin

in

permission,
Howard C. Dornell, manager of the
copyright royalty section of RCA
Mfg. Co., testified the company has
question

MINNESOTA

and that the Waring record was

without

his

made under

company or its
The largest

dealers.
sale of

records

is

for use in the home, he stated, adding that as the use of records in

broadcasting has increased the
sale of records has decreased. To
prevent such use, he said that in
1932 the company began labeling
all records "not licensed for radio
broadcast" and in August, 1937,
changed that warning to read "licensed by manufacturer only for
noncommercial use in homes." Contracts with Whiteman and other
artists whose recordings have been
broadcast on
were offered
in evidence. Mr. Dornell was still
on the stand when the session was
adjourned until Dec. 14.
Stuart
Sprague,
representing
the NAB, secured permission to
file a brief stating the position of
this organization before the close
of the hearing.

WNEW

On

The Bible?

Here's an offer that's no gamble.

We

Bet

You

A FREE CHRISTMAS BROADCAST OF OUR
BEAUTIFUL STORY OF THE FIRST CHRISTMAS

"A
your

that

Stories

No

9

©Ijtlfi xb iiovxx

community

demand

will

strings

.

.

.

you broadcast

Eve, and again on Christmas

guide

52

weeks

of

these

"Immortal

inspiring

from the Book of Books."

when you hear from

this

Christmas Classic absolutely

Sunday. Then
the

clergy,

the

let

your

churches

own

stories,

included in this free offer. Write today for details.

^923 West

PRICE,

Sixth Street

Los Angeles, California
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Christmas

be your

and the general

Lots of fine portraits in costume, newspaper mats, publicity

MERTENS AND

free,

conscience

Inc.

radio

public.

plugs

More court

action is in the offing for the manufacturers of phonograph records, following their rejection of the new license form
submitted to them by the Music
Publishers Protective Association,
which acts as agent for its member publishers in handling the mechanical rights of their music. This
new license restricts the use of records to homes only, enjoining the
record companies from allowing
their records to be used on the air
or in the 250,000 coin-operated machines throughout the country
which constitute by far the largest market for recordings of popular tunes.
Rejection of this license, with its
restricted sale results and its concomitant requirement that the recording companies police the wholesalers and retailers of their products to prevent their ultimate use
outside the home, does not mean
that the recorders cannot use the
music copyrighted by MPPA members, as the copyright law states
that once a publisher has issued a
recording right to any record manufacturer he must issue the same
right to all other manufacturers
asking for it, at the maximum fee
of two cents a pressing. This represents almost a doubling of the
cost, however, as the license rate
continues at \ xk cents per pressing.
To prevent this, even at the
higher rate, MPPA has told the recorders that if they do not accept
the license, but take advantage of
this stipulation of the law, they
must record the music exactly as it
is published by the publisher. The
right to prepare individual orchestrations is a separate right, says

Aimed

Classroom Use-

THE LATEST

—designed

in

news broadcasts
for children

especially
in the public schools

—was

inaugu-

KLZ, Denver.
Each Monday, Wednesday and
Friday from 9:50 to 10 a. m. the

rated Dec. 5 by

station presents a series of analytical

news broad-

usable

casts

in

slementary, junior
and s enior high
school classrooms.

The

programs

cover major local,
national and international news

phonographs, which were
broadcast in time purchased by the

Other Litigation Seen

Would You Gamble

Current Events

At

its artists

the only one he ever knew to be
a verbal agreement in
his 30 years with the company.
He said his company secures licenses from the copyright holders
of the music it records and that
RCA Mfg. Co. in turn issues licenses for the use of these records in
coin-operated
machines and in
making motion pictures. The only
radio licenses it has ever issued, he
said, were during the last year to
16 stations for the broadcasting of
records advertising RCA records

Co., the first witness, testified the
company was the successor to

Studios in

written agreements with

events

that

are "history in the

making."
Mr. Fleming
Fred Fleming, KLZ news editor, conceived the idea and is in
charge of the program. News events
dealing with social legislation, education, civic, political and religious
progress, invention, discovery, and
engineering are being

Denver public school

treated.

officials

have

enthusiastically hailed this addition to the school curriculum.

KFRU

Feeds

KXOK

KFRU,

Columbia, Mo., widens its
audience by feeding its top pro-

grams

j

to sister station

KXOK,

1

St.

Attractions originating in
Columbia that have gained a following in the St. Louis territory
include the B ur rail Symphony
Concerts from Stephens College;
Burrall Bible Class, world's largschool organization,
est Sunday
participated in by students of Stephens and Christian colleges for
women and the University of Missouri the Stephens College Sunday
Sunrise Service; and Stephens College Presents, weekly half-hour
concert by faculty talent of the college's music conservatory.
Louis.

;

GROVER PRODUCTS
geles (Kiki auto horns),

Co.,

Los An-

new

to radio,

has appointed Elwood J. Robinson
Adv. Agency, that city, to direct its
regional advertising and on Dec. 5
started for 3 weeks using two spot
announcements daily on KMPC, Beverly Hills, Cal., in a test campaign.
Extensive use of West Coast radio is
planned for 1939.

MPPA, which

will be granted only
to licensees. This is denied by the
recording companies, and it is likely that court action will occur over
this point. Music of publishers not
and public dobelonging to
main music is still available to the

MPPA

recorders, of course.
Recorders also object to the implication that the music publishers
have any jurisdiction over the distribution of recorded versions of
their numbers. That right belongs
solely to the record manufacturer,
they contend, who has paid his
and his
copyright fee to the
salary to the artist employed in
prominent memmaking the disc.
ber of the recording industry, who
for obvious reasons did not wish to
be quoted, told Broadcasting that
he believes the outcome of all of
these court actions as far as the
radio industry is concerned will be
that the broadcasters will pay a
license fee for each record broad-

MPPA

A

with this payment being divided between the artist, publisher
and record manufacturer.
cast,
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EDWARD

SCRIVEN, formerly of
Chicago, has been named vicepresident of A. C. Nielsen Co. and
will head the forthcoming radio index contemplated by the research firm.

BBDO,

LATE

NOTES

NORMAN

C.

ALPHONSO SMITH,

of the press
of the Soil

and information section

Conservation Service, on Dec. 5 joined
the FCC press staff on temporary
detail as assistant to M. L. Ramsay,
special assistant to Chairman McNinch.
graduate of the University
of Virginia, he spent two years in
research with a New York advertising agency and formerly edited a
Charlottesville newspaper. He was assistant advertising counsellor of the

A

Vick Chemical Co., in
and later entered the

DEMA HARSHBARGER,

the

for

years manager of NBC Artists Service, Hollywood, resigned that
post effective Dec. 9, according to announcement by Don E. Gilman, .NBC
western division vice-president, that
city. No successor has been announced.

3%

and

WBNC.

of

has

Pittsburgh,

joined

,|

for

ii

Mis\

ries.

1

BEN

SAMDES,

formerly managHannibal studios, has been
named program director of WTAD,
B.

er of the

Quincy,
radio.

RKO

its ill

w.

o

(I

spot

ij

Be*
-".'.3,

formerly execcharge of talent,
Pictures Corp., Hollywood, has
been placed in charge of talent search

utive

liison
ci

111.

PHIL FRIEDMAN,

il-

S

assistant

in

CBS Gateway

B.

Kansas

ALFRED SEGAL,
years,

staff

3.

writer of the

Post for more

Cincinnati

an-

Jr.,

City, is the

Dodd Looks

at Life, tale of

an aver-

age American's views of the world
today to be originated for NBC-Red
by WCKY, Cincinnati, as a regular
Sunday quarter-hour, starting Dec. 25.

of

JERRY
KMOX,

G.

JULUM,

taier,

GRAHAM ARCHER,

i

'|

id his

,

who

Til tO
;

that

aflof
is t

pay

bi«
a?
;>er

.;
;

formerly

born Dec.

assignment

WARREN

Co. and the AmerFuel Co., Denver, have started
sponsorship of The Shadow on Mutual's affiliate KFEL, Denver. The
program is sponsored on 7 MBS stations in the East by the Delaware,
Lackawanna & Western Coal Co.,
New York. Sundays, 5 :30-6 p. m.
through Ruthrauff & Ryan, New
ican

CAMERA CORPORATION
88-06

Van Wyck

Blvd.

Jamaica, Long Island

New York

y

York.

Hollywood

NBC

series,

AL JOSEPHY,

Bartelt,

re-

of the special features

MBS,

is writing a novel
with the present generation.

division of

dealing

Edna

A. B. SCHILLIN, recently sales manager of WINS, New York, and formerly president of Schillin Adv. Corp.,
has been appointed vice-president in
charge of sales at WAAT, New
Jersey.

SOUTHARD,

manager

of
Fort Worth, is the father of
a girl born Dec. 3, his first child.

H.

B.

WBAP,

general manager
has been
Philadelphia,
chairman of the new Red

CLIPP,

WFIL,

Communications Emergency
Committee and co-chairman of the
Radio Council for the President's
Birthday Ball.

Cross

THEY'RE TUNING
IN

IN

on

Double THE
PRICE OF THE
CROP,

f

The Red River Valley's prize crops, each year, enrich
our hayseeds with plentiful cash to buy almost any
thing they want — at will. All in all, WDAY's
1,509,107 listeners buy 46% of the total retail purchases made in the three combined states, North
Dakota, South Dakota and Minnesota [omitting the
counties containing Minneapolis and St. Paul].

And what's more,

WD AY

covers the whole wide
Red River Valley virtually alone . . . For the story
!
in full, write

WDAY

1

WDAY.
inc.
n—
t

i"

the

•

WATL

ATLANTA

Hollywood an-

BROADCASTING

FAIRCHILD AERIAL

BARNETT FUEL

HULL,

and formerly

former radio pubFederal Council of Churches, and columnist of the
religious publications, Christian Herald and The Pageant, was recently
added to the NBC press department
to handle religious programs.
of

Sound Equipment Division

Hollywood film acannouncer on
the old Maxwell House Show Boat
tor

AILEEN SO ARES,
director

r.p.m.

7.

of

Exclusive
Story, transcription serial being produced by 20th Century Radio Productions, that city. Series of 39 quarterhour episodes is being cut by Aerogram Corp., Hollywood.

nouncing

production firm, recently became the
father of a 7% pound son.

^
Drive turntable and
Synchronous Motor that guarantee constant speed at 33 1/3
Center

the father of a baby girl

is

nouncer-actor, has been given the an-

licity
riE

engineer,

WOAI,

tonio.

i

JOE SCHWEIGER, CBS

St. Louis, has joined the sales
San Anpromotion staff of

Jongs

McINTOSH, head of R. U.
& Associates, N. Hollywood

Mcintosh

have

25

than

write the script for Mr.

will

R. U.

FAIRCHILD RECORDERS §

Stanton, CBS Hollywood
transmitter engineer, is the father of
a daughter born Dec. 5.

named

CALDWELL

script writer of
WFIL, Philadelphia, has resigned to
free lance in New York.

'

'

NBC

of

WHB,

SICKLE,

~'

NBC

ROGER W.

to

father of a boy born Dec.

E

WBAL,

formerly with ConAssociates, New York,

Co.

nouncer of

ti£

of

JOHN BRIGGS,

Hollywood
program which starts Jan. 8 under
sponsorship of William Wrigley Jr.

for the*

ROBERT

e

manager

waukee, replacing
cently married.

is

-J

•km

BURKE,

Baltimore, will sail from New York
on December 15, on the Monarch of
Bermuda for a vacation in Bermuda,
returning Jan. 3.

BETTY ANN JANSSEN has joined
the traffic department of WTMJ, Mil-

er,

joined

recently

staff of

Aerogram Corp., Hollywood, is cut:($ ting the 39 quarter-hour episode seday

H. C.

writing the transcription serial,
Suspicion, being produced by 20th
Century Radio Productions, that city.

announcing

*|

time buyer at the Biow Co., New
York, on Dec. 12 returned to her job
after a week's illness at Mt. Sinai
Hospital, New York.

the

NORMAN RAT

Sto-

radio

KXOK, St. Louis.
WILLIS PARKER, Hollywood writ-

WOWO-WGL

cm,

MISS REGGIE SCHUEBEL,

has taken over that assignment
on Good News of 1939 sponsored by
Maxwell House. He replaces- Ted Pearson, M-G-M film actor and announcer.
Phil Rapp, writer and Max Tarr, composer-arranger, have had tlreir contracts renewed for another 13 weeks.

Campbell, formerly of KBTM, Jonesboro, Ark., Dick Faler, and Joe Roehling have joined the
announcing staff.

torn

>

WCAE,
WGL, Fort

formerly of

Wayne, as program manager. Eldon

in

-

office.

RUSSELL

CHARLES ROE,
cro-

New

Australian

agency's

BILL WILLIAMS,

manager

;si

the

in

bined business-vacation trip to Honolulu before announcing future plans.

veteran New England radio man, has been named commercial manager for the Hartford district of WNBC, New Britain, Conn.,
which expects to have its Hartford
studios at 54 Pratt St., between Dec.
15 and 30. Larry Edwardson, salesman, has been promoted to commercial

i

York,

New
posi-

stance Hope
as press agent, on Nov. 28 was appointed to the
press division to
write special musical stories about
SymArturo Toscanini and the
phony Orchestra.

Miss Harshbarger will make a com-

tel

of the radio de-

partment of McCann-Erickson,
York, has resigned to accept a
tion with J. Walter Thompson,

Greensboro,

Government

Service.
last
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r
r
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KEHE

Sale, Transfer
Under FCC Advisement

ATTORNEY

Basil Cooper of the
FCC, who conducted the hearings
Dec. 7 to 9, has taken under advisement the applications involved
in the proposed sale of KEHE, Los

Angeles, to Earle C. Anthony,
operator of KFI and KECA, Los
Angeles, for $400,000. Joined in
the hearing was the application of

Warren

Worcester

to

purchase

KECA

from the Anthony interests
for $97,500 and to move it into
San Diego.
Opposing the move to San Diego
were KFSD and KGB of that city,

Tom

Sharp, owner, present
for KFSD and Manager Sidney
Fuller for KGB. Appearing with
Mr. Worcester was Glenn Litten,
formerly KFSD manager. Harrison Holliway appeared for the Anthony interests and Jack Gross and
H. W. Gambrill for KEHE. The
Hearst-owned KEHE would be
taken over entirely by Anthony
who would use its recently built
plant to house both KFI and

with

KEHE.
INTERNATIONAL VITAMIN Corp.,
York, on Jan. 2 will start a new
series of transcribed musical shows on
Newark, to run for 13 weeks,

New

WOR,

Mondays,

Wednesdays and Fridays,

4:50-4:55

p.

cago,

m. Bisberne Adv., Chi-

the agency.

is

POP GO THE
PURSES!
Whether it's soup or nuts,
when they hear it over

Wheeler Warns of Congress Review
(Continued from page 18)

When

six or seven minutes

of a

15-minute program are devoted to
commercials, he declared "the effectiveness of such is greatly reduced

and the program is definitely in
bad form." Limited advertising, he
added, "will attract more people to
radio programs and there will be
actually more listeners for the advertising presented."

"Highly commercialized pro-

grams are no greater an evil than
propaganda foisted upon the listening public by various governmental agencies under the guise of
being educational," he continued.
"A governmental department that
deluges the public with propagandized programs designed indirectly to effect greater appropriations
and increased personnel is guilty
of a disservice to the people. Such
conduct is not only unnecessary
and wasteful, but also palpably

wrong.
I choose to call the 'intelligent selfishness' of radio stations should dictate a policy of limited advertising with its accompanying increase in listeners. Failure by the industry to rectify this
obvious defect in programs inevitably will lead to drastic legisla-

by the Congress. And

I,

for

support such
legislation, but I would introduce
it, and actively seek its enactment."
Because less than 5% of the 700odd stations made half of the
profits in the industry during 1937,
Senator Wheeler said a "grave
danger" appears. While in other
industries there is an even less
not

only

will

equitable distribution of earnings,
he said it nevertheless represents
a "trend towards monopoly which
is particularly dangerous in broadcasting
dangerous not only because it threatens the economic
system, but because it threatens
the social and political system".
This problem should be solved before it becomes more grave and
threatening, he said.
If a monopoly is permitted, said
the Senator, it in effect will mean

WAIR, POP GO THE
PURSES! A trial will convince you that WAIR has

—

something every
salesmanager wants.
that certain

WAIR

Government ownership and

Winston-Salem, North Carolina

And

National Representatives

in this connection

control.

he plunged

into a discussion of what has happened in the dictator countries as

Sears 8C Ayer

well as those

who

are suggesting

government ownership of radio

in

country". Monopolized radio,
public or private, he declared, is
the means by which dictatorships
are created and maintained. And
with those who say that it "can't
happen here", he said he was in
violent disagreement. "It can happen here," he insisted.
Horrible Example
this

A

"In those dictator-ridden nations
of Europe we have a living example of radio as an instrumentality
of evil. Can there be any doubt of
that when the first act of the dictator in our day has been to immediately commandeer the radio ?
And by its utilization they not only
rise to dictatorship, but they maintain themselves in power. It is

more powerful than a thousand

"What

tion
one,

an object lesson for those in the
United States "who for selfish reasons are fostering monopoly as

of airplanes, or a thousand
tanks, or regiment after regiment
of infantry.
"This amazing and ruthless use
of radio as a medium of propaganda is not restricted to their
own borders. They seek to saturate other nations with it via the
short wave, and at the same time
prevent their own beleaguered
subjects from listening to outside
fleets

stations.
"I am told that a German who
tunes into an American or English
program commits a criminal of-

fense punishable by fine and the
concentration camp. It is doubtful
whether or not this campaign on
the part of certain despots to
propagandize other nations is altogether successful. And likewise
it is doubtful whether or not they
effectively prevent
their people

from

listening to

programs

origi-

nating in democratic nations."
Declaring Hitler could not hold
his power without radio, Senator
Wheeler said "I shudder to think
what might take place in the United States if radio should be controlled in the slightest degree by
a political party in power or by a
monopoly." He recalled the hysteria that swept this nation during
the World War when "we were led
to think that German spies were

everywhere.

"Today we see evidences of hys-

MOTHER KNOWS
why

That's

ping.,

and

Father

lets

that's

why

her

do

WHN

all

BEST...
the shop-

offers

you

grand program to reach thousands of mothers

MY DAUGHTER AND

I

featuring columnist

Anne

Friday from

12:30 to 12:45

WHN
DIAL 1010

of

A

are
the

form

of intolerance is growing in the
United States by leaps and bounds."
He concluded with another plea
that broadcasters present all sides
of a question whether it be political, economic, social, racial or religious. He pointed to the political
section of the act affording political

candidates
it

equal

P.

M.

WDAY,

Fargo, N. D., will headline
its Christmas fund program Dec. 17
Don
McNeill, m.c. of the NBC
with
Breakfast Club, NBC singers Fran
Allison and Johnnie Johnston.

Kansas

City,

GAMMONS

manager

WCCO sales department. Carl
Burkland (left), sales manager of
WCCO and the association's pro-

gram chairman, looks on. Trophy
was given by Minneapolis Journal,
;

;

APPEALS

on behalf of

luth, against the

broadcasts

Outlet
KDAL, Du-

FCC's decision

of

•
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January, 1937, authorizing a new!
100-watt outlet on 1200 kc. in Su-I
perior, Wis., across the bay from
Duluth, having failed, plans are
going forward for construction of
the station, which must be completed by April 9, 1939, under the

FCC

extension of construclatest
tion permit. The permit was issued
to Fred A. Baxter, retired former
mayor of Superior, who has apfor authority to
plied to the
transfer from himself to
Inc., a new corporation in which he
would hold 50% stock, Mary Baxter 487c, Dr.' Joseph H. Weisberg

FCC

WDSM

1%

and James J. Conroy, attorney,
1%. Transmitter and studios will
be located at 1507 Tower Ave.

Parent

RCA

Series

RCA

parent company has undertaken sponsorship of an institu-

program

advertising

tional

over

WMAL,

Washington, scheduled to
start Dec. 21 and to be titled Radio
Center Open House. Heard Wednesdays, 8-8:30 p. m., the program
will be a miniature of RCA's Magic
Key on NBC-Blue. It will have an
invited studio audience of about
100, largely Government officials
who desire to see how radio programs are staged. An outstanding
artist will be brought to Washington each week for the show, start-

ing with Virginia Rea. The account
26 weeks and is placed

will run
direct.

ADDRESS

of Gov.

to the citizens of
financial condition

A. B. Chandler

Kentucky on
of

the

state

the

was

carried as a one-hour commercial by
Cincinnati, Dec. 8.

WCKY,

WOLE™

WASHINGTON,

D. C.

1,000 Watts
DAY & NIGHT

an

Affiliated With the
Mutual Broadcasting System

automatic Merry Christmas in answering phone calls. Manager John T.
Schilling rigged a recording outfit on
the switchboard and phoners hear

1230 KC.

Jingle Bells.

Page 70

i

1

New Wisconsin

to

include other subjects, emphasizing it is the duty of the Commission and the industry to prevent
any infringement of American
guarantees of freedom and liberty.

WHB,

H.

(right) genof WCCO, Minneapolis, presents the Minneapolis Association of Manufacturer's Representatives' golf tournament trophy
to winner Tom Dawson of the

eral

opportunity

must be broadened

Hirst. ..fifteen

minutes of dramatizations of mother-daughter problems. ..every

Monday, Wednesday and

We

experiencing the growth
same type of propaganda.

and said
this

with your sales message.
It's

teria even in this country.

EARL

BROADCASTING

•

Broadcast Advertising
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WPTF
SHUNNED
newspapers,

GE

Uses Weeklies
by Raleigh's daily
Walter Huffington,

WPTF,

publicity director of

Ral-

columns in
Union Herald, weekly trade paper with several thousand circulation, carries a
weekly column of local and WPTF
news, along with network personalities and highlights of WPTF's
eigh, has placed radio
two local weeklies. The

schedule. Carolina Tribune, colored

newspaper with considerable circulation in Raleigh and over the
state, also carries a similar newsprogram section. In addition, a
monthly Radio Program folder is
published by a local printing conprograms on
cern, which lists
WPTF and the three major networks a month in advance.

THE

Education Clinics
Mark Conference

Shortwave

shortwave radio transmitter in the United States west of
the Mississippi will be erected on
Treasure Island, site of San Francisco's World's Fair, and will be
ready in February, according to
Chester H. Lang, manager of
broadcasting for General Electric
Co., upon approval by the FCC of
the site at the Fair instead of at
Belmont, Cal., as asked in the original

first

The

application.

station

—

Latest

will

W2XAF

Alexanderson, with beams directed
Far East and South Amer-

to the

NEW

WBNX

was

YORK

Brooklyn Rehearing
REHEARING of the controversy

involving WWRL, Brooklyn timesharing station, was authorized
Dec. 5 by the FCC in granting the

Plays the Music

petition of Paul J. Gollhofer, original licensee of the Brooklyn sta-

Sings the Songs of

New

York's

tion.

Foreign Residents and
Tells

them

WHAT

WATTS DAY AND NIGHT

Ike Station tUat SpeaJu

XoMOMaae.

Ijou*.

The Commission simultane-

ously set aside its decision of May
25 granting the application of
for modification of license
and denying the applications of
Gollhofer and Lillian E. Kiefer for
the station's facilities. Also designated for further hearing were
several applications involved in the
proceedings which will be held
along with the application of
Brooklyn, for modifica-

WWRL

and

WHERE TO BUY
1000

WCNW,

tion.

ACTS-AW FANCY
SURVEY WAY
You'll find the

answer

sales

through the

KSCJ PERan

It's

day,

to

will

contribute

to

lis-

rich

KSCJ

national

KSCJ

39,830

THE QUESTION:
"Is Your Radio Turned
If

today.

so,

What

Station are

On?
You

Listening to?"

Over 1,688,070 Listeners

KSCJ

in

.02 Millivolt

INTERVIEWS
were made by The
Hooper-Holmes Bu-

We can obtain an
accurate picture of
the territory your

Slcu^[Ccb/Jotua
Affiliated

with

Bepresented by GEORGE H0UJNGBERY-

•

Trade Exhibitors
Radio people attending the conference included Sterling Fisher,
educational director of CBS; William D. Boutwell, of the U. S. Office of Education; Judith Waller,
NBC-Chicago educational director;
H. B. McCarthy, Wisconsin U.;
Lavinia Schwartz, CBS-Chicago;
Pearl Broxam, Iowa U.; Ellsworth
Dent, RCA Co.; Harriet Edwards,
CBS-St. Louis; Harold Engel, WisJames Finn, Colorado
consin U.
State College; Helen Hardin,
WGN; Harriet Hester, WLS;
Joyce Jaeger, WHA; Max Karl,
WCCO; H. B. Masters, Ohio State
U. Allen Miller, University Broadcasting Council; Clarence M. Morgan, Indiana State Teachers College; Joseph Ries, WLW; Thomas
D. Rishworth, KSTP; Larry Roller, WHK-WCLE; Keith Tyler, Columbus; Joseph F. Wright, Illinois
U.; A. Chapman, Texas U.
Exhibitors included the following: Standard Radio; Allied Phono;

;

graph & Record Mfg. Co., Hollywood; NBC-Chicago; RCA-Victor

Distributing Corp.; WLS; WBBMCBS; Allied Radio Corp., Chicago;
Federal Radio Project; Press Radio Features, Chicago; WGN; Na-

Committee on Education by
Radio; Gamble Hinged Music Co.;
Gordini & Lee Radio Productions.
A third School Broadcast Conference is planned for December,

tional

1939.

Mormon

Test
of

started for 13 weeks a weekly halfhour transcribed historical dramatic series, The Fullness of Times, on
KSL, that city, in a test. Following the test, the completed series
of 52 episodes, produced by Mertens & Price, Los Angeles production firm, will be placed on 200
stations. Latter Day Saints also
plans to supply the full series to
600 missionaries. Chase Varney,
author of Sunday Players Bible
dramas, is scripting the new series.

FARM

reau in the past 12
months.

Area!

BROADCASTING

the

of

Air.

Day Saints, Salt Lake City,
(Mormon Church), on Nov. 20

representative,

or write to

Town Meeting

America's

Latter

area. Are you

Ask our

of the Second
School Broadcast Conference in
Chicago, Dec. 1-3, lay in its emphasis on radio demonstrations and
clinics rather than on broad theoretical discussions of radio in education. More than 400 teachers and
radio station people attended the
three-day conference given under
auspices of the Chicago Radio
Council and directed by Harold
Kent.
A series of classroom demonstrations in which about 200 school
children participated pointed the
utilization of audio education. CBS
originated its American Sclvool of
the Air from the conference and
NBC broadcast a portion of its

CHURCH OF JESUS CHRIST

tener preferences in the

familiar with it?

its

Hartford, in addition to four
daily quarter-hours of news, is preceding signoff each night with a fiveminute news summary of outstanding
worldwide events.

day by

by hour

hour

Corp., Pittsburgh (oil
products), having contracted to
sponsor Screen Actors Guild radio
program, starts the series Jan. 8
on CBS, Sunday, 7:30-8 p. m.
(EST), with emanation from Hollywood. Deal, which has long been
in negotiation with Young & Rubicam Inc., New York agency acting
for the sponsor, will net Screen
Actors Guild $10,000 weekly. This
is to be turned over to the Motion
Picture Relief Fund for building
purposes. Contract is for 13 weeks.
Options have been obtained for another 26 weeks, with provision
made for a three year further extension. Tom Lewis, Young & Rubicam's New York supervisor of ra-

WTIC,

ingenious and common-

sense approach

Gulf's Guild Series

The SAG program will
succeed John Nesbitt's Passing Parade sponsored weekly on CBS by
Gulf Oil Corp., and release to the
East Coast only, from Hollywood.

message

PETUAL SURVEY.

MacDONALD,

GULF OIL

ers Guild
scripting.

to

programming

scientific

YOUR

E.

Los Angeles, account executive, displays results of a oneday absence from his radio sales
duties on opening day of California's duck season. He bagged his
quota at Lancaster, Cal.

dio, now in Hollywood, will remain
on the Coast to produce the show
which will draw talent from the
SAG membership. More than 50
name film players will appear in
the 13-week series. Screen Writ-

KSCJ PERPETUAL

The

of

ARTHUR
KEHE,

Speaks the Language

Metropolitan

by GE.

built

at

EFFECTIVENESS

operate on two frequencies 9530
and 15,330 kc, which are duplicates of the wavelengths used by
GE for many years over
and W2XAD, Schenectady. The
station, operating on 20 kw., will
be equipped with directional antennas designed by Dr. E. F. W.

ica. Harold G. Towlson is supervising the installation. Equipment

Methods Are Shown

Chicago Radio Gathering

CBS

CM GnikiCC.™^™.

Broadcast Advertising

NBC

COMPLETION

of five years on
celebrated Dec. 5 by the entire
cast of Oxydol's Own Ma Perkins pro-

was

station covers.
THE HOOPER. HOLMES BUREAU, INC.

gram, sponsored by Procter & Gamble
Mondays through Fridays, 3:15-3:30 p. m. Blackett-Sample-Hummert, Chicago, is agency.

Co.. Cincinnati,
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WRTD

KTBS,

San Francisco Gets

Appeals
Denied by U. S. Court
APPEALS of KTBS, Shreveport,
FCC

Convention

(Continued from Page 11)
KJBS, San Franington would be named as the ideal
made the proposal and will locale for a business session in

ton, operator of

WRTD,

Richmond, from
were dismissed by
the U. S. Court of Appeals for the
District of Columbia Nov. 30 fol-

and of

NAB

cisco,

decisions

head the committee to select the
and designate the specific

hotel
dates.

lowing court conferences with
counsel for parties and the Commission in connection with motions
filed on behalf of the Commission

July was selected as the convenmonth with the idea that

tion

many members would

like to

make

the trip a family vacation jaunt.
Special exposition rail rates, it is
expected, will be in force.
It had been thought that Wash-

to dismiss.

WRTD

appealed from the decision of July 19 granting the applifor an increase in
cation of
power from 500 to 1,000 watts and
change in hours of operation from
daytime to unlimited. The appeal
was based largely on economic
grounds and the claim that there
was no need for the additional
service. It also alleged that the
grant was invalid because it re-

WRNL

Broadcasting Co. for a construction
permit for a new station on 620
kc., 1000 watts until local sunset
and 250 watts night, unlimited.

The

call

letters

KWFT

were as-

signed to the Wichita Falls station.
KTBS claimed it had filed with the
Commission an application for the
620 kc. assignment and that the
Commission erred in granting the
Wichita application without giving
consideration to its pending appli-

from the affirmative vote of
only three of the seven commis-

sulted

sioners.

KTBS appealed from the Commission's decision of June 28 granting the application of Wichita

cation.

which regulatory practices constitute the predominant topic. Omaha, Chicago, New York and Cincinnati were also mentioned, but
Mr. Brunton's motion carried with
practically no debate.
There was heated discussion on
the transcription library deal. The
objective is to create 300 hours of
tax-free music (both public domain and popular) by the end of
1940 to enable the industry to face

any

emergency

which

might be

precipitated through failure to negotiate acceptable renewal contracts with

ASCAP

for its copy-

before taking its action. It
questioned the transcribers closely
firm,

on financial responsibility and abil
ity to follow through. The Brinck
erhoff company, under private con
tract, recorded the 20 hours of the.

NAB

transcribed library already;
available, for which there are 118
station subscribers. Edward Fitzgerald, former director of the
Bureau of Copyrights, is
understood to be associated with

NAB

Mr. Brinckerhoff.
Following the meeting Mr. Miller
explained that under the arrangement with Brinckerhoff, the NAB
Library will be continued under
that name, with the Brinckerhoff
company agreeing to fulfill the contract on transcription production,:
together with sheet music and arrangements, of the same tax-free
numbers. The 20 hours already recorded by the NAB will be licensed
to Brinckerhoff for use. All stations,
subscribing to the
service
will be licensed to use music de-

righted repertoire.

NAB

Disc Contract

The board listened to both Mr.
Brinckerhoff and Ralph Wentworth, partner of the Lang- Worth

veloped by Brinckerhoff. The

NAB

will retain the right to license other
broadcast stations to use the music;

Under the terms of the agreement, Brinckerhoff will pay to the
NAB $25,000 in cash plus 50% of
the receipts from the sale of the
80 additional hours to be transcribed to fulfill NAB's commitment
of 100 transcribed hsurs.
will also receive 50% of the pro
ceeds from new sales of the existing 20 hours. Funds will be paid
by Brinckerhoff to the
until
the total amount invested by
members $58,000 is written off

NAB

NAB

—
—
Brinckerhoff has agreed

MAKE

MARTIANS MIGHT

NAB

to produce

the 300 hours of transcribed music
in the tax-free category as fast as
the industry can absorb them.
The Lang- Worth proposition con
tained no cash guarantee but also
provided for reimbursement of the
investment as sales were

IT

NAB

made to stations. There was no
cash guarantee, however, and that
phase alone is believed to have motivated a majority of the board in
voting the Brinckerhoff proposition.
The Lang-Worth firm already has
some 80 hours of tax-free music recorded, whereas, the Brinckerhoff
company has not been active in the
tax-free library field.
Mr. Miller pointed out that an
advisory committee of broadcast
ers will be named to consult with
the Brinckerhoff company on de
velopment of the library. The
agreement stipulates that the cost
will be $10 per hour for broadcasters for the first 80 hours produced and after that not more thar
$15 for the next 200 hours subject

e programs of network stations don't scale
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•
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Over
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region.

•

4.

farm lands.

income ever $625 per capita.
under

dollars

way
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or

PWA
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in
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Only one station covers this area.
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Affiliate

5.000

walh

Broadcast Advertising

t

any change that might be necessary by virtue of revisions in the
scale for union musicians.
In adopting the report of the
committee on associate memberships, the board set up a definite

Canada

to

scale

of

fees,

most of them

flat

but several based on volume. The
committee comprised John J. Gillin, WOW, Earl H. Gammons,
WCCO, and Gene O'Fallon, KFEL.
Under the scale, lawyers, consulting engineers, equipment manufacturers and advertising agencies
would be admitted to associate
membership at a fee of $250 per
year. Station representatives with
10 stations or less would pay $250
annually, with 15 stations $500,
20 stations $750, and 25 or more
stations $1,000. Transcription companies would pay from $250 to
$1,000 per year based on volume
and news services and research organizations $500 per year.
The board urged that further efforts be made to have stations contribute their pro rata share to the

Federal Radio Education Committee fund. Involving a project expense of $250,000, the broadcasters'
share is $83,000 of which $47,000
has been pledged and only $26,000

Red Heads
REX DAVIS, fiery -haired

WCKY announcer, officiated
at a special broadcast by
WCKY when the Cincinnati
Chapter of the National Order of Red Heads was inaugurated. Red-haired men and
women of all shades attended
and were interviewed. One
of the purposes of the order
is to prove to the world that
red heads do not have fiery
tempers.

John Shepard,
work; Walter

3d,
J.

Yankee Net-

Damm, WTMJ;

McCollough, Mason - Dixon
Group; W. Walter Tison, WFLA;
John J. Gillin Jr., WOW; Ralph
R. Brunton, KJBS-KOW; Frank
M. Russell, NBC Washington vicepresident; Earl H. Gammons,
WCCO; Harold V. Hough, WBAPClair

KGKO; Herb

Hollister,

KANS;

Donald W. Thornburgh, CBS Hollywood vice-president; John Fetzer,

WKZO;

Taylor, KGNC;
KFEL; John ElWCBM; Ed Allen, WLVA.
O.

L.

Gene O'Fallon,

paid.

The board espoused station

co-

manufacturers in
urging stations to broadcast gratis
announcements suggesting
spot
that radio sets be given as Christmas presents. This was on the theory that modern radios make more
satisfied listeners and not only help
manufacturers but also increase
operation

with

radio circulation for stations.
The board authorized appointment of a committee by President
Miller to meet with the radio committee of the American Newspaper
Publishers Association
in early
February in connection with cooperation between the two great
media. J. S. ray, publisher of the
Monroe (Mich.) News, is chairman
of the
committee. The meeting was arranged in pursuance of
the recent amicable relationship
established with the
by James
G. Stahlman, president of
and publisher of the Nashville Banner, who addressed the
district meeting in Nashville, Nov. 28,
and pledged "shoulder to shoulder
support" of broadcasting in its
fight against infringement of free
speech.
At the all-day session, codes used
by the networks and the
code
itself were reviewed and appraised.
There followed recommendations to
the board that a committee be appointed to procure and review all
codes and standards of practice of

ANPA

NAB

ANPA
NAB

NAB

every network and station. It was
also recommended that a campaign of education be conducted by
the NAB board for all member
stations, explaining the problem
and the desirability of self-regulation. Recommendation generally
was made that NAB continue and
enlarge its role as advisor to stations on questionable program matters.

The key problem

at the commitmeeting, just as it developed
as the focal issue at the board
meeting, was that of enforcement
of any regulations that might be
adopted. The conclusion reached by
the New York group was that extreme care would have to be exercised in coping with that particular phase.
At the Washington session were
16 of the 23 members of the board:
tee

BROADCASTING

•

mer,
Action in connection with program standards came after a meeting in New York Dec. 5 of the
special committee named by President Miller to discuss the whole
proposition of self-regulation. At
this meeting, it was agreed in subcode, adoptstance that the
ed in 1935, should be re-evaluated
and pointed up.

NAB

At the New York meeting were
President Miller, acting as chairman; Lenox R. Lohr, NBC president; Edward Klauber, CBS exec-

Ratifies Treaty

(Continued from Page 11)
was advised regarding the collateral arrangement which in turn
presumably is being forwarded to
the Mexican authorities. Because
of Canada's ratification, an entire-

new aspect is given the situation and prospects are viewed as
brighter.
How much influence the American operators of Mexican border
stations may exert in the future on
Mexico's action is the focal issue.
ly

Unconfirmed reports were that
these operators had prevailed upon
Mexican authorities to withold approval since their stations, under
the terms of the treaty, eventually
would be eliminated and since definite facilities would be allocated
for clear channel assignments in
the interior of the country where
they could serve Mexican nationals
rather than American listeners.
Under the terms of the treaty,
the existence of all stations in this
country is assured, with full-time
assignments for many of the timesharing stations and with provisions for horizontal increases for
locals to 250 watts night and certain types of regionals to 5,000
watts night. In most instances stations would be shifted from 10 to
30 kc. within the band 550-160Q kc.
as a means of accommodating stations in Mexico and Cuba, as well
as Canada. The present three-station classification of clear, local
and regional would be supplanted
by a six-class structure with duplication provided on all save Class I
or dominant clear stations.

All told, 59 channels were designated as clear, 41 as regional, and
six as local, with mutual use of
regional with local channels among
the nations according to prescribed
engineering specifications.
In the clear channel category,
the treaty stipulated the United
States would have accommodations
for 63 stations on clear channels,
Mexico 15, Canada 14, Cuba five and
Newfoundland, Dominican Republic and Haiti one each. Of the total
32 channels would be assigned exclusively to the United States and
the proposal was that 25 of these
channels be made Class I-A. How
these channels would be divided,
however, is the key issue in the
pending rules. The subject of top
I-A power also is involved.

Keeping Company
in

HAWAII

LITTLE ORPHAN ANNIE (Ovahine)

MA PERKINS (Oxydol)
GOSPEL SINGER (Ivory)
ROAD OF LIFE (Camay)

VIC AND SADE (Crisco)
EASY ACES (Anacin)
HILLTOP HOUSE (Palmolive)

MYRT AND MARGE (Super Suds)
BETTY AND BOB (Wheaties)
LADY COURAGEOUS
FIRST

(White King)

in National Transcription

Spot Business

KGMB-KHBC
Honolulu

Hilo

utive vice-president; Theodore C.
vice-president; EdStreibert,
Peoria (who
gar L. Bill,
offered the resolution on the revised code) ; Ed Craney, KGIR,
Butte, who seconded the resolution; Paul W. Morency, WTIC,
Hartford, all members of the committee, and Messrs. Spence, Bennett and Kirby of the staff.

MBS
WMBD,

In addition to this group, Niles

Trammell, incoming executive vicepresident of NBC, and Gilson B.
Gray, commercial continuity edi-

CBS,

tor of

sat in on the discus-

sion.

Congratulations

— on the

way in which you and
your associates presented
recent KWK promotional
material

HARTFORD, CONN
"Main

St.

Hartford"
A 15 minute

street

Inter-

view broadcast at 1 :30 P.M.,
Friday, with
a transcription of the same
program broadcast at 11:05
P.M. It's new . . . informal

Monday Thru'

.

.

entirely different
.
now, it's available
for sponsorship. Wire
or write for full

Right

to

National Spot

Time Buyers. • There

is

plenty of evidence that the

advantages in using KWK
were clearly demonstrated

— and

to the right people.

NBC BLUE

details.

ST.

MBS

LOUIS

BASIC STATION OF
COLUMBIA BROADCASTING SYSTEM
National Representatives
H. RAYMER COMPANY

PAUL
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WKY's

SOME

Convincer
convinced

requests

80,000

Superior Feed Mills of WKY's effectiveness, the Oklahoma City station claims in a bright red folder
sent to the trade.

HAROLD

BEVERAGE, RCA

H.

engineer noted for the Beverage antenna, has been awarded the 193S
Armstrong Medal of the Radio Club
of America in recognition of his work
on aerial systems.

Holiday Greetings
TO BRING holiday greet-

&

Bailey

Organization of
Qualified Radio Engineers
Dedicated to the

McNARY

and

D.

GILLETT

Nat. 4048

National Press Bldg.

Washington, D. C.

PAUL R GODLEY

Consulting Radio Engineer

Consulting Radio Engineer
982 National Press Bldg.
Washington, D. C.

Phone: Montclair

CALIFORNIA

Fruit Growers Exchange, Los Angeles (citrus fruits)
heavy user of radio time this past
year, on Nov. 22 started, for four
weeks, twice-weekly evening quarter-hour Frost Warnings, to farmers and growers in the Pacific
Southwest, on 7 Southern California Don Lee network stations.
Agency is Lord & Thomas, Los
Angeles.

(N.J.) 2-7859

CLASSIFIED

JOHN BARRON

the cartoonist

treatment for sufferers,

from heart

describes decorations, brings
some of the staff to the microphone, interviews Christmas shoppers and gives KVI's
holiday wishes to radio listeners.

CHAMBERS

no substitute for experience

GLENN

Hershfield,
disease,

now

is

|

EDDIE CANTOR,

star of Camel
is the only Ameriradio star to be listed in the
British Who's Who edition of 1939.

Caravan on CBS,

can

ADVERTISEMENTS

Help Wanted and Situations Wanted, 7c per word. All other classifications,
12c per word. Minimum charge $1.00. Payable in advance. Count three
words for box address. Forms close 25th and 10th of month preceding issues.

PAGE & DAVIS

Consulting Radio Engineer
Specializing

in

Allocation

Broadcast and
Engineering

Consulting

Munsey

Help Wanted

Radio Engineers
8456

District

Bldg.

Earle Building, Washington, D. C.
Telephone NAtional 7757

Washington, D. C.

R.

HERBERT

SKIFTER

L WILSON

Consulting Radio Engineer

Consulting Radio Engineer

SURVEYS
STATION LOCATION SURVEYS

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.

INTENSITY

FIELD

CUSTOM

EQUIPMFNT
SAINT PAUL, MINNESOTA
BUILT

260

E.

NEW YORK

141st St.

Out West

EARL CULLUM,

A.

JR.

R.

Consulting Radio Engineer
North Henderson Avenue
Telephones 3-603? and 5-2945

2935

DALLAS, TEXAS
7

FEDERAL RELATIONS
BUREAU, Inc.
Southern Bldg.
Washington, D. C.
FCC matters prepared, filed
and prosecuted by our staff
of attorneys and engineers.

D.

CITY

Situations

National Radio Employment Bureau. All
departments except talent. Complete information free. Paramount Distributors,
Box 864, Denver, Colo.

NATIONAL RADIO
BUREAU wants good

HECTOR

EMPLOYMENT
experienced

radio
have experi-

time salesmen, also men who
ence as combination announcers and operators. Free information. Write Paramount
Distributors, Box 864, Denver, Colorado.

Situations

Announcer

Producer,

All-around Announcer, knows Dramatics
and Production Lines. Educated. Single.
References. Box A138, Broadcasting.

affiliation

progressive

shows

specialty.

a

MARTIN

i55 . . .
A/evet All.
managers,

Station owners,

managers and
comb every

gineers

chief enissue of

Broadcasting.

FREQUENCY MEASURING SERVICE
measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.
stations find this exact

MEASUREMENTS WHEN YOU NEED THEM MOST
at any hour every day in the year
Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

BROAD STREET
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NEW

Click

built

Excellent

Representatives

Experienced radio operator. Transmitter,
Accurate transradio. Single.
185, Broadcasting.

Station Managers Do you want more
business ? To a few stations in worthwhile
territory we offer splendid coverage. Now
in contact with all important advertisers
in Middle West. Jones & Hawley, 228 No.
LaSalle St., Chicago; 1635 East 25th St..
Cleveland.

Radio

operator, five years experience,
1st class telephone-telegraph license, copy
Transradio.
A-l references. Box A188.

Schools

Broadcasting.
Operator.
Young. Married. Telephone
1st.
Position with advancement desired.
Now employed as Service Manager. Box
A189, Broadcasting.

WRITING FOR RADIO
WRITERS are your programs clicking 1
AGENCY MEN: why not learn how?
:

ANNOUNCERS:
Home

prove more valuable!
Study Course of Collegiate standing.

Send

for

Circular

ing

full

Twenty

capable takcharge. 1st class telephone license.
years radio experience. Box A186,

Broadcasting.

Wanted

experience

in

selling,

years

bril-

advertising,

marketing and research. Producer. Creative. American. College. Investigate. Box
A194, Broadcasting.

YORK, N.

Showman

Eight years experience, anproducer, M. O, etc., in radio
also all phases of show business desires
opportunity, salary secondary, where ability
and resourcefulness count. Young,
single, excellent personality and voice. Will
go anywhere, mid-west preferred though,
at my expense and prove that I have the
goods or you owe me nothing. Box A191,
:

nouncer,

School.
160

to

Buy

Fairchild or Presto complete portrecording 16" turn-table and ampli-

Box A197, Broadcasting.

Wanted

Radio Station any

:

ters will be confidential.

size.

All let-

Box A193, Broad-

casting.

—Equipment

For Sale

Standard Radio Broadcasting
Write for printed list and
make your bid. Box 187, Broadcasting.

For Sale
Equipment.

:

takes Motor Generator set.
h.p., 2200 volts, 3 phase, generators one, 2000 volts, 1.35 amps., other 2000
volts, 0.85 amps. Both direct. Connected to

Best

Motor

offer

7%

motor on large base. In good shape. Box
A190, Broadcasting.

For Rent

—Equipment

equipment, RCA TMV-75B
(new),
strength
measuring unit

Approved
field

Estiline Angus Automatic
direct reading
Recorder for fading on distant stations
G. R. radio frequency bridge radio oscillaReasonable rental. Allied Retors, etc.
search Laboratories, 260 East 161st Street,
New York City.
;

;

Broadcasting.

Do You Want

Experienced station manager now emManager regional station
ployed
Sales

an employe

seeking better opportunity. Perfectly qualior commercial managefied for station
ment. Past record proof of ability. Consider local or regional station. Personal interview. Box A195, Broadcasting.

Approved

Want
able
fier.

SALES MANAGER: Nine
liant

3.

RADIO INSTITUTE OF AMERICA,
W. 73 St., New York City.

A165, Broadcasting.

COMMUNICATIONS,

station.

Employed.

references. Box-A192, Broadcasting.

Anywhere. Box

Production man, ten years' experience,
production, programming, promotion, writing. Employed, but wants to make change.
Married. Will accept small salary. Box

R. C. A.

announcer, writer, successful
independent experience. Seeks

—

network

—

Wanted

Chief Engineer of Mid-Western Radio
Station desires change of position. Activeemployed in broadcasting since 1924.
ly
Experience all phases broadcast engineering, operating, construction, installation.
Investigation may prove valuable. Excellent references. Box A196, Broadcasting.

Many

(Cont'd)

wants job with
small southern station. Record of voice on
request. Box A184, BROADCASTING.

ENGINEER-ANNOUNCER,

sales

Wanted

salesman

control room.
It's

Consulting Engineer
Field Surveys
Over all Transmitter and
Antenna Testing
Spokane, Wash.
S. Howard St.

"Tkeii

i

negoti-l

ating the purchase of a building!
to carry on its work. Speakers who:;
praised the Foundation's accom-;i
ments, included Donald Flamm,:!
president of WMCA; Col. Theo-:
dore Roosevelt; Postmaster General!!
James A. Farley; Mgr. Fulton j|
Sheen, Catholic educator; Representative Bruce Barton; James j]|
Walker, former mayor of New:'
York; Dr. Shirley W. Wynne;^
Harold G. Hoffman; Supreme Court;
Justice Ferdinand Pecora; Maurice
Babbitt; Bob Benchley and George,
Jessel.
Louis Nigel was toast-:
master.
i

National Press Bldg., Wash., D. C.

is

Harry

to provide

Radio Engineers

SERVICE OF BROADCASTING

There

is

from some advertiser's place
of business. The announcer

DIRECTORY

An

which was founded by Alfred j|
McCosker, president of WOR, and;|

carrying thrice-weekly
The Christmas Spirit,
shortwaving the program

PROFESSIONAL

Mc-ij

Cosker-Hershfield Cardiac Founda-ij
tion was held Dec. 4 at the Hotel:'
Plaza, New York. Organizational

ings to present and prospective advertisers, KVI, Taco-

ma,

Jansky

Foundation Dinner
SECOND annual dinner of the

sell

A

BROADCASTING

—a

new

—to buy or
—to rent

job

used equipment

equipment?
ad in BROADCASTdo the job quickly
and economically.

classified
ING will

•

Broadcast Advertising

YOU HAVE NOT RESERVED SPACE IN THIS
IMPORTANT ISSUE, WIRE YOUR RESERVATION TODAY!
IF

BROADCASTING

•

Broadcast Advertising
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•

Page 75

FEDERAL COMMUNICATIONS COMMISSION
NOVEMBER 30 TO DECEMBER
Decisions

.

.

ORAL ARGUMENT—WLW,

extension

exp.

auth.

NEW,

&

Hildreth

—

MISCELLANEOUS

WCOP

accepted re

WJJD,
applic.

Cal., denied as in default applic.
1440 kc 500 w unl. and motion for continuance denied; NEW, W. A. Steffes,
Minneapolis, denied as in default applic.
1310 kc. 250 w D, which was recommended for dismissal with prejudice in examiner's report; NEW, L. L. Coryell & Son,
Lincoln, Neb., dismissed rehearing and supplemental petition for rehearing in No.
4509, and denied Cornbelt Bcstg. Corp. rehearing petition in No. 4604 WLW, Cincinnati, denied petition for submission of
proposed findings of fact and conclusions
and for other relief re No. 5012 KOXC,
Dorvallis, Ore., denied reopening hearing

CP

Chicago,

KSAN,

;

San Francisco, granted petition intervene
Larry Rhine; Missionary Society of St.

Paul the Apostle, New York, granted request subpoenas to CBS officials for
hearing WFMJ, Youngstown, O., granted
mod. CP trans., studio, radiator sites WIRE,
Indianapolis, granted CP move old trans.,
use as aux. KVAK, Atchison, Kan., granted mod. CP trans., radiator WCLS, Joliet,

WPG

;

Orleans,

granted

applic.
freq. to 650

equip.

WWL,

;

extension

;

mento,

—Granted

CP 1370 kc 100 w D.
DECEMBER 2
MISCELLANEOUS— KYA, San Fran-

Kan.

kc,

CP

1420 kc 100

NEW, Crosley Corp., Cincinnati
cense for facsimile high-freq. 1 kw.

Cal.,

CP move

WAPI, Birmingham

w D KERN,
;

change

locally,

;

;

;

5

Kiefer, Brooklyn, granted
set aside decision on

rehearing

WHA)

by

WDAN,

mod.

Danville, 111.,
;
license to 1500 kc 100-250
unl.

WINS, New York

w

—CP

D

WBEO, Marquette, Mich. —License for
trans., increase power.
WKBN, Youngstown, O. — Mod. license
to

kw.

1

KTUL, Tulsa— License

;

new

Rock, granted extension 60 days
operation for WBCM, WIBM,

equip.,

power,

move

WKBZ

and WMBC changed to
Eastern Standard Time the following attorneys approved
David A. Bridewell,
Chicago John W. Cross, William Sabine,
Washington
Charles M. Sparrenberger,

for

CP

as mod.
increase

antenna,

directional
trans.

DECEMBER

13

MISCELLANEOUS—WTHT,

;

Hartford,

auth.
take depositions
NEW,
Calaway & Hooper, Marysville, Cal., granted petition intervene Yuba-Sutter Bcstrs.
WJRD, Tuscaloosa, Ala., granted petition
take depositions.

granted

:

;

;

Evansville, Ind.

SET FOR HEARING—KRCS, Seattle,
CP increase power eac. KTSA, San An-

;

;

assign,

license to
Sunshine
Royal Oak, Mich., CP

WEXL,

;

Examiners' Reports

power etc. WBNX,
New York, CP increase power etc. NEW,
Suffolk,
Va.,
CP increase power etc.

change

freq., increase

NEW, Tacoma

;

;

KAND,
power

Corsicana,

CP

Tex.,

Michael

Tacoma

100

NEW,

w unl.
Co., Livingston,
w unl.

Cal.— Denied

Stockton,

crease to 5
NEW, P.

kw

CP

1150 kc.

ltd.,

W. Spencer, Rock

Hill, S.

100 w D.
MISCELLANEOUS—WRR, Dallas,

CP

Granted

in-

C—

extime to file appearance, hearing
continued to 1-20-39
KTEM, Bell Bcstg.
Co., Temple, Tex., granted petition take
;

;

NEW,

Tex.,

WDSM

Inc.

KSO, Des Moines

—
—License

for

CP

di-

rectional antenna, increase power.
Omaha Vol. assign, license to
World Pub. Co.

—

WAAW,

Winston-Salem,

N.

C.

—Exami-

Lawrence J. Heller, Washington
auth. 1310 kc 10 to 50
to operate in addition to new station if and when
granted.

Sweetwater Radio Inc.,
granted petition take

depositions.

DECEMBER 9

—

KYA, San Francisco Granted continuance renewal hearing to 1-27-39.

w

WRVA,
antenna
mod.

Richmond

etc.,

WCHS,
new

—Mod.

CP new

trans.,

for trans, changes.

W.

Va.

antenna

etc.

Charleston,
trans.,

Bill

Postponed by Committee
BECAUSE most members of the
committee apparently desire to be

House

—License

C—Mod.

WGNC, Gastonia, N.
station re antenna, trans.

as

CP new

NEW,

Gazette Co., Cedar Rapids, la.
CP 1420 kc 100 w unl.
WOC, Davenport, la. CP change 1370
kc 100-250 w to 1390 kc 1 kw, new trans.,
antenna.
WHBY, Green Bay, Wis. CP move
trans., new trans, and antenna.

—

—

Chairman Woodrum,

of the
Subcommittee in charge of

present,

independent office appropriations,
has indefinitely postponed hearings
on the FCC appropriations for the
1939-1940 fiscal year. The hearings
were scheduled to begin in early
December.
The FCC, it is understood, is
asking for approximately $2,300,000, as against $1,700,000 for the
current fiscal year. Doubt is being
expressed as to whether it will procure the entire amount, though a
$2,000,000 figure is thought likely.

—

NEW,

1500 kc

Sweetwater,

;

CP

— Exp.

tension

deposition

—

ner Hill recommended (1-741) that applic.
CP increase D to 250 w be granted.
DECEMBER 2

Roberts-MacNab
—Denied
CP 100-250

KGDM,

Bcstrs.

WSJS,

7

—

Tuscola, 111. Granted increase to
kw. (operates D only).
NEW, Great Western Bcstg. Co., Omaha

Mont.

Mingo,

w

—

DECEMBER
1

.

(1-739) that applic.
1420 kc 100-250 w unl.
be granted that applic. Michael J. Mingo
CP 1400 kc 250
unl. be denied.
WBLK, Clarksburg, W. Va. Examiner
Seward recommended (1-740) that applic.
increase D to 250 w be granted.

increase

6
Cincinnati Granted mod.
license to Crosley Corp.

—Denied CP 1500 kc

.

;

DECEMBER

WDZ,

J.

.

Tacoma, Wash.
Tacoma Examiner

Bcstrs.,

Seward recommended

etc.

WLW, WSAI,

—

FCC Appropriation

CP new

and

WWRL applic, and
designated for further hearing the several
applications involved, also WCNW KARK,
Little

vol.

trans., an-

tenna, change 1140 kc 5 kw to 1070 kc
50 kw unl.
KSAM, Huntsville, Tex.
CP increase
100 to 250 w.
WDSM, Superior, Wis. Vol. assign. CP
to

TIGHTENED

license renewal requirements were announced Dec.
13 by the FCC, which said that I
hereafter it will insist on strict 1
adherence to rules requiring filing
of renewal applications more than
60 days in advance of expiration.
No temporary broadcast licenses
or extensions will be issued where
the station fails to file renewal applications. When an application is
received less than 60 days in advance of expiration, "a temporary
extension of license only will be
granted and the reasons for so acting will be made public."

!

The Commission said experience
has shown 60 days is the minimum,
required to check and study applications.

The
al

FCC

is

seeking the addition-

funds primarily with the idea

increasing its personnel at
Washington headquarters, notably
in the Law and Accounting departments where some 40 additional
people are desired. It now has a
force of 420 in Washington and of
182 in the field. Branch offices of
the Accounting Department also
are being sought in five centrally
located cities.
During the last session or two,
of the Appropriations
Subcommittee have dealt rather
harshly with FCC spokesmen. It
is entirely likely, it was thought,
that the committee might call all
members of the Commission at
of

members

Temporary

extensions,

even for 30 days, are unwarranted
and may not be legally granted
where no application has been

was said.
The FCC announced eight

i

filed, it

change equip.,

antenna.

;

Bcstg. Co.

new

— Li-

;

;

tonio,

—CP

License Renewal
Ruling Stiffened

,

license

to Metropolitan Bcstg. Corp.

1380 kc 1 kw, new equip., radiator
Fresno, Cal., CP move trans, etc.,
increase D 1 to 5 kw NEW, Niagara Falls
Gazette Pub. Co., Niagara Falls, N. Y., CP
1260 kc 1 kw D
KDAL, Duluth, applic.
transfer control Red River Bcstg. Co. to
D a 1 1 o n A. and Charles LeMasurier
WTAQ, Green Bay, Wis., CP increase 1
to 5 kw etc.
WMAQ, Chicago, applic. renewal license (WMAQ facilities requested

MISCELLANEOUS — WBBC, WLTH,
WARD, Brooklyn, granted extension time
file briefs
WNOX, Knoxville, temp. auth.
5 kw N; WTAR, Norfolk, Va., granted
CP increase D to 5 kw NEW, Paul J.
Gollhofer, Brooklyn, and NEW, Lillian E.

of

—

mod. license to change
which was heard by an

KMJ,

granted petition for depositions
William H. Bates Jr., Modesto, Cal.,
same; Missionary Society of St. Paul the
Apostle, New York, granted request subpoena CBS officials in WPG hearing.

WJIM,

DECEMBER 9
WINS, New York Vol. assign,

to

NEW,

time

Cal.,

Bakersfield,

cisco,

DECEMBER

—

examiner and oral argument held 11-10-38.
SET FOR HEARING—NEW, Great
Union High School District, N. Sacra-

comple-

WCOV, Montgomery, Ala., granted
mod. CP trans., studio, radiator.
NEW, Emporia Bcstg. Co., Emporia,
tion

KOY

re

;

CP change

granted

New

—

;

;

—

C—

;

;

111.,

C—

San Jose,

Cincinnati,
12-15-38
1-732, 12-16-38;

Rogers Co., Lawrence,

Mass., 12-16-38.
brief

;

kw,

600

KLS, Oakland, Ex. Rep.

—

WMMN,

;

NOVEMBER 30

rertITgn F

DECEMBER 8
Fairmont, W. Va. License for
CP increase power, etc.
NEW, Joseph A. Lattimore, Shelby, N.
CP 1370 kc 100-250 w unl.
WMFO, Decatur, Ala. Vol. assign, license to Tennessee Valley Bcstg. Co.
WSPA, Spartanburg, S.
License for
CP new trans., antenna.
KSCJ, Sioux City, la. CP directional,
increase N to 5 kw.
NEW, Thomas R. McTammany, Modesto, Cal.
CP 740 kc 250 w D, amended to
1340 kc 500 w unl.
NEW, Calaway & Hooper, Marysville,
Cal.—CP 1320 kc 250 w D.

permit to Troy Bcstg. Co. to recall such
permit if issued and for consolidation of
records and for joint and comparative
consideration
NEW, George H. Payne,

.

13,

sta-

"tardy" with
renewal applications, KUSD, Vercurrently are

tions

milion, S. D.; WCBS, Springfield,
(auxiliary transmitter)
111.;
Indianapolis; WKAT, Miami Beach;

WIRE

WQBC,

Vicksburg;

ton; KIEV,
Tuscola.

KGDM,

Stock-

and

WDZ,

Glendale,

The Commission admonished that
renewals should reflect actual conditions and that errors should be
avoided. It did this to avoid the
necessity of returning applications
and of granting temporary extensions.

AGASH

Refining Corp., and

Manco

Baking

Co., opening their 1939 radio
campaign, have taken sponsor-participation in Dr. Dubovsky's Health &

Jewish program over
York, according to
Crown Advertising Inc. Feature is
heard Monday, Wednesday and Friday from 11 a. m. to 11 :45 a. m.
Agash for Italian Cook Salad Oil, and
Manco for Manischewitz Sliced White
Bread, Callah and Pumpernickel.

Happiness

WARD, New

the forthcoming hearings because
of the increased interest of committee members in FCC activities.
The subcommittee holds its sessions behind closed doors, but the
verbatim text of the examination
is made pulic when the independent
offices appropriations bill reaches
the House floor early in the session.

DECEMBER

12
KATE-Albert Lea, Minn. Granted mod.
license to unl. 100-250 w.
NEW, Fla. W. Coast Bcstg. Co., Clearwater—Denied CP 1300 kc 250 w D.
NEW, Pawtucket Bcstg. Co., Pawtucket,
R.
Denied CP 1390 kc 1 kw unl.
MISCELLANEOUS
J E J, Hagerstown, Md., granted auth. withdraw applic. without prejudice
NEW, James F.
Hopkins, Inc., Ann Arbor, Mich., same;
NEW, John F. Nolan, Steubenville, O.,
same WLLH, Lawrence, Mass., granted
exp. auth. synchronized station at Lawrence, Mass.
WAGM, Presque Isle, Me.,
granted two-month extension license (subject to action of Commission for alleged
failure
to
comply with Rule 340.01)
NEW, N. B. Egeland, Fort Dodge, la.,

—

L—

—W
;

;

;

;

denied rehearing applic. new station, denied 9-13-38
New Haven, denied
rehearing petitions filed by WDBJ, WBRC,
in No. 3761, 4306 involving WELI
denied
petition
rehearing,
also
denied cancellation of order re
;

WELL

KROW
WABY
WOKO
;
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•

is WWL's ultra-modern 50,000-watt transmitter at New Orleans. Both
building and the RCA transmitter and master control are modern in design. The plant
was dedicated Nov. 30, together with an entirely new radiating system expected to give the 850 kc. clearmanager.
channel station one of the best signals in the country. Vincent Callahan is

NATION'S newest

the

"power-shooter"

new transmitter

December 15, 1938

WWL

BROADCASTING

•

Broadcast Advertising

—

:

'!
;

—

:: :

:

WANDER

Co., Chicago (Ovaltine),
on Jan. 2 renews Orphan Annie for
52 weeks on 16 NBC-Red Stations.
Mon. through Fri., 4:45-5 p. m., and
on WGN, 5 :45-6 p. m., CST. Agency
Blackett-Sample-Hummert, Chicago.

Network rKccovnts
All

EST

lime

unless otherwise indicat&d.

CO., Des Moines
(shampoo), on Jan. 8 renews Band-

F.

New Business
RALSTON PURINA CO.,

4
edl

JJ

i

'at:
:

— -i
"as

[|

lap-Q

St.

for 52 weeks on 52 NBC-Red
stations, Sun., 7 :30-8 p. m. Agency
L. W. Ramsey Co., Davenport, la.

wagon

Louis

(cereals), on Dec. 8 started The InPacific stations,
side Story on 7

CBS

Thurs., 8-8:30 p. m.

Gardner Adv.

STANDARD BRANDS, New

(PST). Agency:

Co., St. Louis.

Dallas
(bus travel) on Dec. 9 began sponsorin
Texas
Roosevelt's
ship of Elliott
the World News, Mon., Fri., 5:45-6
p. m. (CST), on 19 Texas State Network stations, placed direct from Dec.
9, 1938, to Dec. 9, 1939.

:

York.

AMERICAN TOBACCO

CO., New
York (Lucky Strike), on Jan. 4, renews Kay Kyser's College of Musical
Enoicledge for 13 weeks on 89 NBCRed stations, Wed., 10-11 p. m.
Agency Lord & Thomas, New York.

PINEAPPLE

CO.,
Honolulu, (Dole Pineapple Juice and
Baker
Phil
Gems), on Jan. 14 starts
on 63 CBS stations, Sat., 9-9 :30 p. m.
Agency Young & Rubicam, N. Y.

irarjv

alei!

^

.

(Avalon
Corp., Louisville, Ky.
cigarettes), on Dec. 6 renewed Avalon
Time for 13 weeks on 70 NBC-Red
stations, Sat., 7-7 :30 p. m., having recently added
to station list. Russell M. Seeds & Co.,

"'!

Don Lee network

c ifi e

ffitedi

Tues., Thurs., 11:45 a. m.

j

Chicago,

(PST). Agencv

—12

till
Ver-

:ra)

I

noon,
Co.,

to*-

STANDARD BRANDS, New

CALIFORNIA FRUIT GROWERS
EXCHANGE, Los Angeles, (citrus

iisti'

:

N. Y.

::be;

Renewal Accounts
eons

•

F. W. FITCH Co., Davenport (shampoo), on Jan. 8 renews Fitch Band-

wagon for 52 weeks on 52 NBC-Red
stations. Sun.. 7 :30-8 p. m. Agency
L. W. Ramsey Co., Davenport, la.

WM. WRIGLEY

Jr. Co., Chicago
(chewing gum), on Nov. 7 renewed
mil for 52 weeks Scattergood Baines on
ifW 50 CBS stations, Mon. thru Fri.,
11:15-11:30 a. m. Agency: Neisser-

Bt»k
SH|j

fMtt'jj

—

GENERAL FOODS

:

M. WILLIAMS Co., Glastonbury,
Conn, (shaving cream), on Jan. 2
renews for 52 weeks Dr. Hagen's True
or False on 36 NBC-Blue stations,
Mon., 10-10:30 p. m. Agency: J.
Walter Thompson Co., N. Y.
J.

Network Changes

CBC

Corp.,

New York

stations,

Thurs.,

9-10

PROCTER & GAMBLE

Mr.

stations.

opinion

on

the

expansion

of

their

Canadian markets.

WAAB

ton's Thrifty Buy" and gave
details of the Student Radio
Club, a series started in Au-

gust 1938 by the bakery

AAAA
THE

di-

SWIFT &

(Sunbrite
Co., Chicago
on Dec. 23 adds
to Sunand
WJIM
brite Smile Parade on 25 NBC split
stations, Fri., 9:30-10 p. m.

WFDF

WELL

RCA, New

WIBM

York, on Dec. 4 added

WNBC and Dec. 11 added WLBZ
WRDO to Magic Key of RCA on
NBC-Blue

stations,

Sun.,

1939 Convention of the AmerAssociation of Advertising
Agencies will be held May 11-12 at
the Waldorf-Astoria, New York.
Sessions for members only are
scheduled for Thursday, May 11.
On Friday, May 12, advertiser
guests will be invited to join the
agency men in the morning and
both advertiser and media guests
in the afternoon and evening. The
convention will take place only a
few days after the opening of the
New York World's Fair.
ican

vision of Friend Bros.

cleanser),

Spring Convention

2-3

and
117

p.

m.

Placed direct.

WHEATENA

Corp., Rahway, N. J.
(cereal), on Dec. 16 will start Dorothy
stations, replacGordon on 11
ing Dad & Junior, Mon., Wed., Fri.,
5 :45-6 p. m. Agency : Rohrabaugh &

SPRING

Gibson Adv. Agency, Philadelphia.

ciation of National Advertisers will

ANA

MBS

JOHNSON &

SON, Racine, Wis.
wax), on Jan. 24 switches Fibber McGee & Co., on 67 NBC-Red
stations, from Chicago to Hollywood.

S. C.
(floor

BROWN

& WILLIAMSON

Spring Meeting
conference of the Asso-

be held on May 10, 11 and 12,
1939, at the Westchester Country
Club, Rye, New York. Announcements has also been made that the
will
annual meeting of the
be held at The Holmstead, Hot
Springs, Virginia, on Sept. 13th

ANA

through 16th, 1939.

Tobac-

Kentucky (Bugler tobacco), on Dec. 9 moved Plantation Party from MBS to NBC-Blue
network. Fri., 9-9 :30 p. m. Agency
Russell M. Seeds Co., Chicago.
co Corp., Louisville,

ACME WHITE LEAD &
WORKS,

(WXYZ. WJIM. WELL.

network

WFDF

PRESIDENT

COLOR

(Detroit (paints), on Dec.
27 adds five stations of the Michigan

and WIBM) to Smiling Ed
McConnell on 14 NBC-Blue stations
Tues. and Thurs.. 10:30-10:45 a. m.
Agency Henri, Hurst & McDonald,

OF CREI

MAKING PLANS

:

Co., Cincin-

nati

(Oxydol), on Jan. 2 shifts Cen-

tral

City,

NBC-Blue
9-9:15

Benton & Bowles,
m. Agencies
N. Y., and Bill Baker Adv. Agency
Ltd., Toronto.

WSAI.

GENERAL ELECTRIC

Dreams

p.

his

Chicago.

(Maxwell House coffee), on Jan. 5
renews for 52 weeks Good News of
1939 on 82 NBC-Red stations and
several

anticipating

CBS.

(Fleischmann's Foil yeast), on Jan.
2 for 52 weeks renews Getting the
Most Out of Life on 20 NBC-Blue
stations,
Mon. thru Fri., 11 :45-12
noon. Agency
J. Walter Thompson
Co., N. Y.

bases

number and type of inquiries from
American manufacturers who are

STANDARD BRANDS, New

fim Meyerhoff. Chicago.

iu5i|

Weed

LADY ESTHER Co., Chicago (cosmetics), on Dec. 10 added 6 stations
(WRVA, KARM, WREC, KRLD,
KTRH, KLMA) to Guy Lombardo on

York

Canadian

several

Boston, to call attention to
the Friend's Student Radio
Club. Delivered in manila
bags captioned "The Staff of
Boston's Radio Life", each
loaf contained a special inas "Bossert hailing

Ltd., Chicago (coson Dee. 18 renews, for 52
weeks Tale of Today on 7 NBC stations,
Sun., 6 :30-7 p. m. Agency
Gale & Pietsch, Chicago.

•

i

N. Y.

metics),

Island City, on Jan. 3 renews Sunshine News Reporter on 10 Yankee
stations, Tues., Thurs. evenings.

Agency

COB-

Co.,

PRINCESS PAT

CO., Long

Co.,

Thompson

cy: J. Walter

fornia Don Lee network stations,
Tues., Thurs., 8-8:15 p. m. (PST).
Agency Lord & Thomas, Los Angeles.

Newell-Emmett

York

(Royal desserts), on Jan. 5 renews
for 52 weeks Rudy Yallee on 53 NBCRed stations, Thurs., 8-9 p. m. Agen-

fruits), on Nov. 22 starts for 4 weeks,
Frost Warnings, on 7 Southern Cali-

LOOSE-WILES BISCUIT

Milwaukee

:

:

each;

Co.,

(evap-

NBC

N. Y.
1

agency.

orated milk), on Jan. 2 renews Carnation Contented Hour for 52 weeks,
Red
Mon., 9-9:30 p. m., on 64
stations beginning its eighth succesErwin,
sive year on the air. Agency
Wasey & Co., Chicago.

stations,

Erwin Wasey &

:

is

CARNATION

cago (Clear
13 started for 13 weeks, George Fisher's Hollywood Whispers on 28 Pa-

Coast

WHAM

WMBG, WASH,

LABORATORIES, ChiAURORA Again
remedy), on Dec.

3018,1,;

Friend's Family Bread, sent
by air express and delivered
by Western Union boys directly to space buyers and
advertising men from coast
to coast, were used by WAAB,

& WILLIAMSON TOBAC-

CO

OIL CORP., Pittsburgh, on
Jan. 8 will start program in cooperation with Screen Actors' Guild on 60
CBS stations, Sun., 7 :30-8 p. m.
Agency Young & Rubicam, N. Y.
:

j™.

time sales by Canadian
broadcasters as a result of the recently completed reciprocal trade
agreement between the Dominion
Government and the United States
are predicted by Joseph J. Weed,
president of Weed & Co., New
York, American representative for

:

BROWN

:

'# GULF
alt

York

(Tender Leaf Tea),- on Jan. 1 renews
for 52 weeks One Man's Family on 50
NBC-Red stations, Wed., 8-8 :30 p. m.
(re-broadcast, Sun., 12:30 midnight).
Agency J. Walter Thompson, New

BOWEN MOTOR COACHES,

HAWAIIAN

W. FITCH

Better Canadian Market

NEW

Loaves and Thrift
FIVE HUNDRED loaves of

a.

new

script

serial,

from

to 13 NBC-Red stations,
m.,
CST, having added

:

Co.,

Schen-

FENDRICH, Evansville, Ind. (cigars), on Dec. 25 discontinues Smoke

H.

on

21

NBC-Blue

stations,
to the air

ectady (lamps), on Jan. 2 renews
for 13 weeks Hour of Charm on 58
NBC-Red stations, Mon., 9-9 :30 p. m.
Agency Maxon Inc., N. Y.

Sun., 3 p. m., returning
Feb. 21, Sun., 9:45-10 p. m. Agency:
Ruthrauff & Ryan Inc., Chicago.

WARD BAKING

la.

:

Co.,

New

York,

on Dec. 26 renews Jane Arden for
13 weeks on 15 NBC-Blue stations,
Mon. thru Fri., 10:15-10:30 a. m.
Agency Sherman K. Ellis, N. Y.
:

STANDARD BRANDS, New

York

(Chase & Sanborn coffee), on Jan. 1
renews Charlie McCarthy & Edgar
Bergen for 53 weeks on 58 NBC-Red
J.
stations. Sun., 8-9 p. m. Agency
Walter Thompson Co., N. Y.
:

JOHN MORRELL &

Co., Ottumwa,
(Red Heart dog food), on Jan. 1
moves Bob Becker's Chats About Dogs
on 28 NBC Red stations from 12:45
p. m. to 2:45-3 p. m., CST. Stations

recently added include

WKY WFAA-

WBAP KTSM KPRC WLW.
CHESEBROUGH MFG.

Co.,

New

Dr.

Christian,

from Hollywood

to

on

NBC-Red,

New York

for five

weeks.

Assn.,

:

geles.

"The Crystal Specialists Since 1925'

SCIENTIFIC
LOW TEMPERATURE
[CO-EFFICIENT CRYSTALS
Approved by FCC

Twofor$75.00

York (vaseline products), on Dec. 27
shifts

GOSPEL BROADCASTING

Los Angeles, on Dec. 11 added Oklahoma Network (KADA KTOK KVSO
KCRC KBIX KGFF) and WSAI,
Cincinnati, to The Old Fashioned Revival on 11 Mutual stations and the
Don Lee Network, Sun., 9-10 p. m.
Agency R. H. Alber Co., Los An-

$40 Each
f^W

Supplied in Isolantite Air-Gap Holders in the 550-1500 Kc. band. Frequency Drift guaranteed to be "less
than three cycles" per million cycles
per degree centigrade change in
temperature. Accuracy "better"
than .01%. Order direct from

FOR 1939

|

New Year

should renew
your ambition to advance yourself into a better job in Radio.
The CREI home study course
in Practical Radio Engineering

The

every
aspiring
interest
broadcast technician. On your
request we will immediately
send catalog and complete de-

will

tails.

CAPITOL RADIO
ENGINEERING INSTITUTE

FOR YOUR NEW STUDIOS
Choose

—Gates Speech Equipment
BROADCASTING

•

Broadcast Advertising

Hi
124

O SERVICE

Dept. B-12 3224 16th Street, N.
WASHINGTON, D. C.

W.

JACKSON AVENUE
University Park

HYATTSVILLE. MARYLAND

December 15, 1938
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Silks in

AtetchandiAinj
Wedding Game
Cincinnati

policy including the following: Five pre-announcements
daily on the 23 TSN stations seven
days prior to program starting
date to plug talent and show but
not mentioning the product to be
advertised; five daily announcements for seven days after the program starts; extra spot announcements not to exceed five daily during periods of special promotion.
On contracts of 30 minutes on a

26-week basis, TSN will have a
state wide coincidental survey
made by a recognized research
agency including not less than
2,260 calls. The survey will be
made 60 days after the program
begins on TSN, and without cost
to the sponsor. On half-hour conwill furtracts for 13 weeks,

TSN

nish llxl7-inch placards for use
in sponsor's retail outlets in TSN's
22 cities. The TSN policy also includes personal letters to jobbersalesmen, wholesalers and key retail units; personal letters from
station managers to retail outlets
in various primary areas; mats,
glossy prints, and newspaper tie-

W

FINE FOODS, San

W
W

San Francisco.
'

*

Contest With a Bias
carrying two cash
prizes of $50, but favoring timebuyer and advertiser entrants, was

CONTEST

NBC

descriptive slogans for its

and

WRC,

to get

WMAL

cash prize offer holds for the
slogans, but published rules indicate bias in judging entries, viz:
"Entries accompanied by a signed
broadcast order will receive special
consideration" and "Entries of time
buyers of agencies and advertisers
will be given preference".
fide

Garb

*

FISHER, Hollywood
commentator on MBS,
new true or false movie
is

give

offering to

away

kits, gloves, dresses, suits,

canes and hats which actually were
stars in various
pictures, instead of awarding cash,
as is the custom.

worn by leading
*

#

*

Praise for Kaltenborn

NOVEMBER
log,

program

WRVA

issue of
directory

WRVA,

Dia-

folder

of

Richmond, devoted its
front cover to "compliments" for
H. V. Kaltenborn, CBS commentator. Programs are listed by type as

•

*

*

Skelly's Club

MORE than 450,000 children in
two months have signed for membership in the Captain Midnight
club after visiting gasoline stations of Skelly Oil Co., sponsor of
the five-weekly quarter-hour aviation serial on 23 stations nationally. The transcribed show went on
the air Oct. 10 [Broadcasting,
Oct. 1]. The children have been issued badges and membership cards.
While in Chicago for a recent stage

appearance, Freddie Bartholomew
of the movies was made an enthusiastic member by Fritz Blocki,
director of the show for Blackett-

*

Inc.,

*

WCCO's

SPECIAL

agency

in

*

Contests

offers

and contests

heard on various commercial
shows on WCCO, Minneapolis, are
plugged every Saturday morning
on the new WCCO Offer Index. Included in information given by the
announcer is the offer, entrance requirements, address to which entries are to be sent, and time of
program on WCCO.
*

*

*

Canada Dry Quizzer

CANADA DRY GINGER

ALE,

York, is offering listeners to
program,
its Information Please
broadcast Tuesday evenings on
NBC-Blue, an Information Please
game based on the program in exchange for labels from two bottles
of Canada Dry beverages and 10
cents.
#

*

and the
of each individual embroidered on the sleeve. The shirts are
worn whenever special events crew
works before a crowd. The idea

came from a bowling
by Bill Wiseman,

worn

publicity

manager, at the National Cornhusking contest near Sioux Falls
recently,
which made newsreels
from coast to coast.
*

*

#

Ranger Safety

FOR SPECIAL

promotion of the
Lone Ranger Safety Club among
local children, WTMJ, Milwaukee,
placed Dr. B. L. Corbett of the
Milwaukee Safety Commission on
the Lone Ranger period to encourage club membership. Interviewed
by Bill Evans, who handles the
Lone Ranger series on WTMJ, Dr.
Corbett stressed Milwaukee's record as a safe city and emphasized
the need for education among children to help the record. Kids get
memberships in the club for a box
top of Princess Crackers, new
product of Quality Biscuit Co.,
sponsor of the thrice-weekly feature on WTMJ.

Buy Locally Campaign

BUY AT HOME

slogan is being
played up on the air regularly
over KWLK, Longview, Wash. Various merchants of the city are invited to speak on support of the
home merchant. Cashing in on the
fact that Longview newspapers
have a policy against giving free

KWLK

automobile

publicity,
instituted a new

cently
called
Air.

Page of the
of automobile accounts are backing up the program,
according to Manager M. T. Wood-

A

Automotive

number

ling.

Followers of Arch
STARTED to hold intact a built-

up baseball audience, Arch McDonald's Grab Bag, a potpourri of
commercials and entertainment on
WJSV, Washington, is currently
averaging 14 spots a day and is expected to be

sold out completely
original audience has
grown considerably, and with four
operators instead of the original
two, daily calls are running over

soon.

coordinator, is planning
a weekly bulletin of gossip about
radio editors which will be included
in each Friday's MBS news release
after the first of the year. Idea is

keep editors in different cities
of each other's activities.

The

cinnati, returned to print recently
after a lapse of several months because of staff changes, according
to John Conrad, new
promotion manager, and will be sent
regularly to all clients of the sta-

WSAI

mas

advertising of the local

George Innes

Co.,

on

KANS,

Wichita, recently was a
drinking - wetting doll
a
tough proposition to describe
with propriety on the air.
Anxious to make a showing
on the item, KANS finally
brought out copy centering
on how the doll could drink
apparently without
water,

—

and backgrounded by
the theme music
It's the
Natural Thing To Do!
limit,

December 15, 1938

*

*

*

ing-down-to wners.

Program Logs as

WQXR, New

chandising technique used in the
Booth at the Cincinnati
Pure Food Show, claimed to be the
only radio booth at the show, which
was attended by 255,629 persons.

WCKY

%

New

DECEMBER

edition

Day

Year's

of

Nudge,

plugging

to be mailed to

*

*

*

Stars in Milwaukee
WTMJ, Milwaukee, is exhibiting in
Gimbel's department store in Milwaukee 180 photographs of NBC
stars in a collection originally displayed at Radio City. The collection, weighing more than a halfton and composed of 18x20 inch
blowups, is touring the country,
promoted by the NBC affiliates in
cities visited.
*

*

*

Holiday Bargains
AS A SPECIAL Christmas promotion, David Ovens, manager of
J. B. Ivey & Co., Charlotte department store, interviewed each of his
department managers, asking them
to explain the bargains and best
values in their departments, during the store's regular program on
Charlotte.
*

*

*

Whiskers in Plastic

USING its chin-whiskered farmer
as a theme, as in all its advertising,

WDAY,

Fargo,

N.

D.,

has

issued a multi-colored plastic-bound

brochure presenting coverage maps
and market data on the Red River
Valley territory.
*

*

Map of the Coast
TITLED "California

Is

an

Island!", a brochure recently published by CBS, presents an analysis
of the geography of the Pacific

on

Coast

a

business-geographic

basis and a synopsis of CBS's sales
job in this territory.
*

saucy merchandising publication of
WBIG, Greensboro, N. C, appeared
in holiday dress, with green ink
and Christmasy illustrations, and
crammed with merchandising tips.

Gifts

is

recipients with the names of donor
and donee on the cover. Program
was started a couple of years ago
to take care of requests from listeners concerning selections on
broadcasts of the classical music
which makes up 80% of the station's fare, and sells for a dime a
copy or $1 a year, with circulation
of 9,000 and -news ones coming in
at the rate of about 100 a day.

^

Greensboro Color

York,

subscriptions to its monthly program folder as Christmas gifts,
and has prepared a special folder
for the week from Christmas to

*

Booth at Show
WCKY, Cincinnati, has published
a brochure illustrating the mer-

the

mas drive to gather toys for poor
kids Nov. 30 with dedication of the
"Doll House", a special Christmasdecorated broadcast booth located
on a corner just outside the Willard Hotel. Each year he broadcasts his
Timekeeper programs
daily from the booth, collecting
toys and dolls brought in by com-

WBT,

Reopened Optic

HITTENMARK,

Timekeeper of WRC, Washington,
opened his fourth annual Christ-

BI-MONTHLY house organ,
WSAEye Opener, of WSAI, Cin-

tion.

limes and Out
RADIO special in the Christ-

GORDON

re-

program

700.

publicity

to

shirt,

WOW

Among Radio Editors
LESTER GOTTLIEB, Mutual's

well as time.

Page 78

New

the Stars

of

Whispers

makeup

Co.,

aware

#

GEORGE
for his
contest,

*

"WOW"

name

York, which has used radio for the
past ten years and during 1938
has been using home economics
programs and tie-in programs on
about 22 stations, launched a preChristmas campaign the last week
in November to run through Dec.
23 offering a special gift of a 50c
value silver cleaning plate with the
purchase of 2 packages of Oakite
cleaning powder. Account is handled by Calkins & Holden, New
York.

Washington. The bona

*

shirts, bearing
in big letters on the back

New

*

announced recently by

gabardine

-

From Oakite

Gift

OAKITE PRODUCTS

Fran-

sponsoring / Want a Divorce
on CBS in the Far West is offering
"Happy Marriage"
listeners
a
game inspired by the successful
radio show. The game is given for
one tear strip from an S &
coffee can, or the top of an S &
tea carton. It is advertised on the
radio program and by store display
material. After a few mentions on
the air, requests began coming in
by the tens of thousands. The account is handled by Emil Brisacher
Staff,

Home

recently equipped
six
its special events
department with wine-colored silk

charge.

cisco,

6

at

Sample-Hummert

Fun With Marriage

&

Buy

Omaha,
members of

the Counters

State Network anTEXAS
nounces a new merchandising

5

& Promotion

— Midnight Club —
Organ — Hot From

Omaha

WOW,

*

*

Texas Listening
WOAI, San Antonio, has published
a brochure, The Tale of Three
out the findings of a
recent survey of listening in San
Cities, setting

Antonio,

Austin

and

Corpus

Christi.
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Musically Speaking...
WLW

is more than a group of musicians
at
gathered before a microphone, playing stock arrangements. It is a matter given careful consideration and thought to determine whether the music will
appeal to listeners or impress other musicians.
musical department is concerned not with smartness
or sophistication but primarily with listener's entermusic consists of appealtainment. That's why
entertainment
ing melody rather than tricks
rather than pedantry. That, too, is why
music is so easy to listen to and listened

MUSIC

WLWs

WLW

.

.

.

WLW

to so

much.

seeking sophisticated musical
clients
can do better elsewhere. However
seeking musical shows which will appeal to the greatest possible audience can't do better than at
Clients

—

shows

WLW

WLWs

Musical Director
(above) trombonist, leads
the band on "Avalon Time", and his
"Rhythm in Brass" holds the spotlight on "Four Stars Tonight". The
Smoothies (below) one of radio's out-

Phil Davis

Vtrginio Marucci
linist and
ensemble

WLW

(above)

concert vio-

conductor, leads his

such outstanding

in

productions

as

"Smoke

WLW

Dreams",

standing trios, make "Vocal Varieties" one of radio's outstanding programs.
staff members,
the
Smoothies have contributed much to

"Cafes of Yesterday", "Los Amigos"

and

others.

The DeVore

Sisters (be-

WLW

low) blend their voices nightly to add

charm and appeal
long

one

of

to

WLWs

"Moon

River",

the success of many of the Nation's
Station's productions.

most popular

programs.

Rural Audiences like such old time musical shows as
"The Boone County Jamboree" (above), "Top o' the

Mornin' ", "The Musical Chuck Wagon" and others.
MUSICAL
(Below)
draws crowds to the studios, listeners to their radios.

WLWs

. . .

STEEPLECHASE

these things, too,

we think are part
of the story of

WLW
WLWs

Musical Department, headed by Josef Cherniavsky, includes 8
conductors, 5 arrangers, 48 staff and spot musicians, 15 vocalists, 13
musical acts. This array of musical talent means that
can create

WLW

any type musical program. WLW's versatility is exemplified by such
productions as "Musical Camera", "The Minstrelman", "Sing Time",
"Musical Steeplechase", "Melody Grove" and "The
Spotlight".

WLW

William Stoess (above) assistant

WLW

Musical Director,

is

responsible

for such hit shows as "Vocal Varieties".

"The Flying Dutchmen", and
others. WLW's 8 conductors include Josef Cherniavsky, William Stoess,
Joe Luggar, Uberto Neely, Phil Davis, Jimmy James, Virginio Marucci.
and Eugene Perazzo. Grace Clauve Raine, WLW's Vocal Director, is
responsible for the high quality of

all

WLW

vocal productions.

SYSTEM
A LARGE STATION SPEECH INPUT

THAT'S^^ FOR SMALL STATIONS!
COMPLET

LOOK AT ALL THESE FEATURES!

HIGH FIDELITY
This

new 1939

as efficient as

it's

Consolette

is

cost.
ol iovu

streamlined! Its com-

booth arrangement but cuts

lation time

RCA

and

The

76-B can be used either in indi-

two
vidual studio control booths or in

.

facilities

studios,

Provides

all

origination

of

transcription

Utilizing one of the most flexible

the
speech input circuits ever devised,

RCA

76-B permits simultaneous audi-

rr~Y
nrk
New York,

and turntables.
•

Use

with

any

sixth Avenue
270 Sixth
1270

RCA

•

tubes in

•
your station

—

for quiet, reliable performance.

points.

.

and

broadcasting

combination of studios, remote lines

programs, and handling of programs

from remote

Heavy duty,
ern functional design
external mountfor
supply
power
double
use of fulling on wall or floor permits
components without making console
.

necessary

for broadcasting from two

.

.

—

tioning
studio layouts.

.

.

.

instal-

costs to the bone.

.

hinged chassis for greater accessibility
modAttractive 2-tone umber gray finish

conpact design not only simplifies
trol

individual

Interlocked push-button switchmixers to six
ing from either of two
All
remote lines and two turntables ...
located
conveniently
operating controls
Rugged mechanical construction with

SYSTEM,,
RCA

with

preamplifiers

Four
mixers

^

.

sized

Switches for quick conneccomplete emergency amplifying
... A large illuminated VI meter

oversized
tion

of

channel

.

.

.

developed to accurately follow
operating
sound levels without causing
for
metering
current
Plate
fatigue

recently

.

.

.

checking of tubes in program channel
interSeparate talk-back microphone with
and remote
locked switching to studios
amplifier
lines ... 8 watt monitoring
FacStep-by-step high quality mixers
guaranteed.
and
tested
wired,
.

.

.

.

.

.

.

.

.

tory

Atlanta, 530 Citizens
Chicago, 589 E. Illinois Street
Ninth Street
170
Francisco,
S an

p^ding

.

&
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